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Special Gift Section in which Beatrice 
Art Goods \ * = 


Miller Wisner writes for our readers 


Cr . of the very latest gift items being 
E Dolls & Joys displayed in New York Stores 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 
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To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how 'to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 
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Mercers Dresden Lattern 


The Mercer Pottery ts offering this attractive new 
shape cexccutedin awarm wory body and 

decorated with awide vartely of cCtorful palteriis 
which are carried invopensteck at the factory. 


MERCER POTTERY CO. 


ie EVNen ON, N E\VweorEe RS EY. 
Manufacturers of Dinnerware since 1871 


E. M. MEDER CO. NEW YORK SHOWS oe F. C. BRANUM 


17 N. WABASH AVE. 200 FIFTH AVENUE 252 WILCOX BLDG. 
CHICAGO, ILL. Room 356 LOS ANGELES, CAL. 


659293 


Our 
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July 7, 


1927 


pe new Oakmont Shape is different! — it has 
- dignity—charm—beauty—But greater than all 
these is the fact that it SELLS. 


Offered in a wide range of decorations; from the 
conservative to the most unconventional, you are 
certain to find on the Oakmont Shape decorations 
that will appeal to your trade. 


THE SMITH PHILS CHINA. Oe 
EAST LIVERPOOL, OHIO 


CROCKERY AND 


GLASS JOURNAL 


N just a few weeks this great merchandising Gift 


Show will be in full swing. Exhibitors have spent 
many weeks and thousands of dollars preparing for this 
went. = . to arrange for you one of the most 
complete displays of merchandise ever assembled. Deal- 
ers everywhere are discussing this Show. Thousands 


of buyers will take advantage of this unparalleled 
opportunity for profitable buying. You will want to 
be among them. Make your plans now to attend! 


Gifts, Art Wares & Novelties Association 


Executive Offices, Monadnock Block Chicago, Illinois 
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225 Sth Ave., New York City 


EASTERN MANUFACTURERS AND IMPORTERS EXHIBIT, Inc. 


Geo. F. LirrLe, Managing Director 
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We consider it justifiable pride in publishing the 
following letter from one of the trades 
most successful and highly re- 
spected establishments. 


W. 8S. George Pottery Co. ote East Palestine, Ohio 


N€DONALD BROS. G. 


® 
(ay BUSINESS 
BUILDERS 

od 


WHOLESALE 
SO YEARS GENERAL MERCHANDISE 
CDONALD BROS.CO 500 FIRST AVE.NORTH 
MINNEAPOLIS 
Sa MINNEAPOLIS 


May 22,1987. 


W.S. George Pottery Co., 
Kast Palestine, Ohio. 


Attention: W. C. George 
Gentlemen: 


Enclosed find check and statement $7,833.85 which, 
according to our books, pays our account with W. 
&®. George Pottery Co., in full, 


I want to say in connection with the above, it has 
been witn sincere regret we close our business 
relations, It is now more than twenty years since 
Mr. George for the Pottery Company and I for McDonald 
Bros. Co., made the first business agreement. 


We have always been proud of the W. S. George Pottery 
Co., and the goods they turned out and regret we cannot 
continue to handle their goods for twenty years more. 
We regard tne W. 8. George Pottery Co., as the foremost 
potters in the country. 


Witn Kindest regards to all, I remain 


YOUXRSEVe rye Pulver 


M DONALD BROS. CO. 
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What Is A Business has discovered that what America In setting the world on its feet 
Hardware it has been calling a hardware store Does Its America has inconspicuously taken 
Store? is no longer distinguished by the Share a part of which it may be proud 


fact that it is a place where hard- 
ware is sold. The Department of Domestic Distribution 
of the Chamber of Commerce of the United States points 
out that as a result of the recent distribution census of 
Baltimore, no less than forty widely different kinds of 
commodities are sold in what we still call hardware stores. 
In the heterogeneous stocks are china, glassware, lamps, 
furniture, gasoline, groceries, radio sets, magazines, toys, 
fertilizer and leather goods. The same census reveals 
that jewelry is sold in drug stores, women’s hosiery in 
candy stores, hats and caps in shoe stores and tobacco in 
bakeries. Apparently the old type of store which sold a 
single class of commodities is disappearing. 
store sells whatever its customers will buy. 


The new 


A detailed report showing the total amount of these 


sales through various types of stores will be issued by the 


National Chamber. 
hess men, giving sales figures for 80 commodities dis- 
tributed through 43 types of stores. 

Baltimore is the first city to be completed in the lim- 


It is preparing a summary for busi- 


ited census of retail and wholesale business being made by 
the Bureau of the Census. Other cities included in the 
census are Atlanta, Chicago, Denver, Fargo, Kansas City, 
Providence, San Francisco, Seattle, Springfield, Ill., and 
Syracuse. 


in the opinion of Julius H. Barnes, 
former President of the Chamber of Commerce of the 
United States. Its achievement in this direction usually 
escapes the critics of American policy but they are held to 
be'no less substantial. 

“In the expanding trade of Europe,” said Mr. Barnes 
in an address on America’s foreign trade, “in its clearly 
increasing stability, in the reconstructed opportunity of 
its people, America .has played a part which it may well 
remember with rightful pride. We have too many apolo- 
gists in public life and in the field of academic theorism. 
We need instead more champions who understand the 
honorable record of American service in European recon- 
struction, who understand intelligently the great contribu- 
tion of American industrial philosophy which is rebuild- 
ing everywhere the processes of trade in which rest the 
individual opportunity. 

“In the confusion of many voices that loudly and ig- 
norantly assert the gross materialism of America and its 
prosperity we are in danger of forgetting the high ideals 
of America which hold certain standards around which, 
one by one, have rallied the nations of the Old World, 
and by the inspiration of honest standards sturdily upheld 
against the casuistry of Old World economists and diplo- 
matists, have provided today the solid footing for Euro- 
pean reconstruction.” 
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Wedgwood & Sons, Inc., departed last week for a 

vacation which will keep him away until August. 
He has gone to Newfoundland and while there will en- 
gage in his favorite sport of fishing. 


KC wetervo L. WEDGWOOD, head of Josiah 


William Schreiber, with the Morimura Bros. importing 
firm, is out of town for a week. He will return to the 
firm’s headquarters Monday before leaving on a two 
weeks’ vacation. 


E. W. Hammond is back from Albany with new laurels 
won by his speedy racing boat Miss Westchester 2nd. 
“Eddie” and Miss Westchester 2nd won the 151 class in 
the Albany Yacht Club regatta capturing two heats and 
finishing second in another giving them first place. Spit- 
fire Oth finished second. 


E. Monroe Fisher, president of Fisher, Bruce & Co., 
Philadelphia, sailed for Europe, Wednesday, July 6, on 
the Mauretania, accompanied by Mrs. Fisher. He plans 
quite an extensive trip, visiting the principal European 
markets to purchase new merchandise for next year. 


Geo. H. Service, with Josiah Wedgwood & Sons, Inc., 
who has been in Europe for the past two months visiting 
the Wedgwood factory, is scheduled to sail for home on 


July 16. 


Henry Saul, of Rehberger & Saul, is scheduled to de- 
part on July 22 to attend the Eastern Manufacturers’ & 
Importers’ Exhibit at the Palmer House, Chicago, where 
his firm as usual will show their lines in Room 762. Fol- 
lowing this he will hop to Kansas City for the Gift Show 
at the Hotel Baltimore from August 15 to 20 and from 
there will continue on for his regular Fall trip through the 
Middle West getting back to New York the early part of 
October. 


John J. Hines, head of the firm of John J. Hines, Inc., 
who has been in Europe since last April visiting the fac- 
tories represented in this country by his firm, is due to 
arrive home next Friday, July 8, aboard the Aquitania. 

O. W. Clayton, buyer for the M. E. Blatt Co., Atlantic 
City, N. J., arrived in New York on Tuesday, primarily 
to attend a convention of the Goodyear Tire Co. The rea- 
son for his attendance is that included in the departments 
for which he buys is the automobile accessories. 
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Kenrieth P. Lockitt, head of the K. P. Lockitts@am 
factory representatives with office and salesroom in the 
Fifth Avenue Building, is due to arrive from Sweden to- 
day or to-morrow. He has been away for two months 
on a visit to the Akliebolaget, Elme, Glasbruk factory, for 
which he is the American agent. . 


L. Feldman, buyer for Stix, Baer & Fuller, St. Louis, 
Mo., arrived in New York this week to make purchases 
for his departments. 


M. H. Blakley, buyer for the G. M. McKelvey Co., 
Youngstown, O., is visiting New York this week placing 
orders for his departments. His concern has lately taken 
over the glass department in the store which they formerly 
let to outside interests. Mr. Blakley recently ran a spe- 
cial sale in glassware which proved one of the most suc- 
cessful in the history of the concern. This, by the way, is 
Mr. Blakley’s first visit to the New York market since he 
assumed the management of the concern’s china, glassware 
and housefurnishing departments. He was formerly 
buyer for Frank Prescott & Richardson, Erie, Pa. 


Henning Resigns from Millar Co. 


Steryl L. Henning, secretary-treasurer of the George 
V. Millar Co., Scranton, Pa., has severed his connection 
with that firm and intends for the present to enjoy a well 
earned rest, spending part of his vacation in travel be- 
fore considering a future business connection. 

Mr. Henning started almost fifteen years ago with the 
Millar organization as bookkeeper, later becoming man- 
ager of the credit department. For some time he was 
confidential man and secretary to George V.. Millar, 
founder of the business and upon the incorporation of the 
concern in 1918, became its secretary-treasurer. Mr. Hen- 
ning’s natural ability and his devotion to the firm’s inter- 
est have been of great value to the concern during his 
long period of service. Particularly does this apply to the 
institution and development of the hotel department in 
which he had a large part, bringing that branch of the 
business up to a magnitude where it 1s one of the recog- 
nized leaders in purveying to the needs of hotel and res- 
taurants. In preparation of the firm’s catalogue too, Mr. 
Henning’s aptitude for detail brought results in growth 
of sales and expansion. 

Mr. Henning has a wide acquaintance throughout the 
trade and a pleasing personality that has won him many 
friends. 


| 


i 


July 7, 1927 


Lindner Leads with New Members 


M. K. Lindner with ten additional members making a 
total of 16 is far in the van in the contest to date for the 
gold watch offered by President Rosenfeld for the person 
bringing in the most new members in the Pottery, Glass 
and Brass Salesmen’s Association, 

The following were elected to membership as of July 1: 

Julius M. Peters, with Frank M. Katz & Co., New 
York; Harry C. Bedlington, Jr., of H. C. Bedlington & 
maeeietd., loronto, Canada; Chas. G. Zundel, Wm. H. 
Armel, Jr., Geo. C. Gearhart, Harry E. Bell, Ted J. Smith, 
Thos. L. Cort, Wm. J. Covert, Edw. Charles Clark and 
Wm. P. Morrison, all- with Bryce Bros. Co., Mt. Pleasant, 
Pa., and R. C. Diebenkorn, with the Dohrmann Hotel 
Supply Co., San Francisco. 

The record of the membership contest to date for the 
gold watch offered by President Julius Rosenfeld stands 
as follows: 


ME PIEING ICLP ped og orale sc ng ne Do oie else le ese 16 
MEE EWOOC eS eae psc fee ce cs See bie wiele ene 4 
MMM OO GI) eee. a hicies woes Ke eGa ota cesses 3 
MIME VSQ1AN on ce. oe ke ns ek ces ce ea eee. 3) 
MMR AMIOAS HITS fc op ces «Malley Sioa dae eee eee 3 
I et iy cates cc ROS a ee hake ese eee 2 
OST RY ae 2 
ME ACES 5 ale ee Tee ee pee 2 
Meme ee ICI. 5 aie vie sis vnc eed Wee ee wee 1 
MIE Sere iv <c  hee ie ce eee be ee 1 
MMPS UCNETIALC og vaso roves fos betes new eee ee 1 
Ce na hg ee a Pend ed aR ee ee 1 
MME COTY ALC. «nc aes eee ce Ng nee eee ee 1 
I eee sea SS a ee ec ee ee i 
Be  LODSICZ? ok Face eyes ge ee eels oe eee ee 2 
MIA gra eis cis es ecole es Seren hay es ee ee 1 
NIST CEI IIES Rs Genesee repairer a 1 
MPR OSCNICIC. 06. fee ty eee ee ee ts Re ier: 1 
MEME UTP ee, ieee y wk fo ag wh verve ce cee ee wes 1 
MM EC Ae ae eae de cote Oh mie cee see eee 1 
MN SRE a Fa on oF a Sele ew add ele ce ee es 1 
et gs Cnn nwt ee fee 1 
BI OTON cas swe heen ee nce te ese 1 


Members recorded to the credit of Territorial Vice- 
Presidents contesting for the diamond scarf pin offered 
by Ex-President John J. Hines are: 


MITC CL i). eee ee cs Choa cs bx be Hace eee 16 
ME CRVOOU ©. vic cic sccsiee an ke he ee wleielen oo eee 3 
| ESE aI ca eer err 3 


Lang and Whitford Form Partnership 


Two old-timers, C. H. Lang and A. G. Whitford, for- 
merly with Kinney & Levan, Cleveland, recognizing the 
need of a buyer’s market between New York and Chicago, 
have formed a partnership and have opened a suite of 
rooms at 521 Sloan Building, Cleveland, where they will 
display electric lamps of various kinds, both foreign and 
domestic, lamp shades of different materials, glassware 
and other useful articles suitable for all classes. All mer- 
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chandise will be sold at factory prices. The trade will be 
visited in the near future either by a member of the 
firm or one of their representatives. 


Crooksville China Co. to Build Tunnel Kiln 


The most important news of the week in the pottery 
industry comes from the office of the Crooksville China 
Co., Crooksville, O., who announce an expansion pro- 
gram, the outstanding feature of which is the letting of a 
contract for the erection of a Harrof Tunnel Kiln in which 
they will fire both bisque and glost ware. 

In addition to this the concern expect to erect at the 
north end of their plant a building 30 x 100 feet which 
will house a complete new mould shop as well as a com- 
plete new dish making outfit. With this addition their 
mould shop will be one of the most modern and altogether 
best equipped to be found anywhere. 

The new addition will also be used for the storage of 
moulds as well as for an up to date laboratory for experi- 
mental purposes. 

This concern have always held a reputation for pro- 
ducing quality ware and in expanding their production 
capacity with the installation of a Tunnel kiln they will 
adhere strictly to making a quality product. 

Contractors will start operations immediately and the 
kiln and other additions and improvements are expected 
to be completed not later than the latter part of November. 

This is certainly a most progressive move on the part 
of this factory placing them in a position to compete with 
the best plants in the industry, for when their announced 
program is completed there will be no finer or more up to 
date factory in the business. 


@ OBITUARY ® 


Frederick C. Hoth 


The very sudden passing on June 26 of Frederick C. 
Hoth, well known in the trade through his long connec- 
tion with the Haviland & Ab- 
bot Co., was indeed a shock to 
his many friends. Up to the 
time of this death Mr. Hoth 
had been enjoying his usual 
good health and had no inti- 
mation of any vital ailment. 
Leaving the Haviland & Abbot 
office the Friday preceding his 
passing he went to his sum- 
mer home at Ossining, N. Y. 
The next day, Satuday, he 
complained of feeling ill and 
the doctor was summoned who evidently did not think his 
trouble was serious. On the following day he took a de- 
cided turn for the worse and despite all that medial aid 
could do passed on that afternoon. Heart trouble super- 
induced by acute indigestion was the cause of his death. 

(Continued on page 29) 
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Holiday Causes Lull in Dinnerware Produc- 
tion — No Change Until July 18 


N account of the July holiday period, production 
of dinnerware in this district is at a low ebb. 


Few departments are operating, and there is not 
likely to be any change in the situation until the week of 
July 18. New business is in rather slow receipt, accord- 
ing to manufacturers, and little change is anticipated be- 
fore the latter part of August or. early in September. As 
a matter of fact, there is some business being placed on 
the order files, but the character of these specifications 
indicate that the buyers are only interested in goods for 
immediate needs. Very little volume business is being 
received from any section of the country. Scheme and 
premium goods dealers are not taking the volume of mer- 
chandise they did a few months ago, in fact this line of 
trade is considered slow. Department store buyers are 
at times interested in goods for special sales, and match- 
ings, the latter being in rather small volume, considering 
the usual run of this class of business. Hotel and restaur- 
ant china manufacturers are doing fairly well for this 
season of the year, one or two of the smaller plants work- 
ing practically full time on current and future business. 

While generalware plants are idle, minor repairs are to 
be made at all factories. New construction work is pro- 
gressing under the most favorable circumstances at the 
three factories in this district where new tunnel kilns are 
being installed. Weather conditions have been all that 
could be desired for fast outside work, and should these 
schedules be maintained, the improvements will be com- 
pleted perhaps during the early part of the fall season. 


Sale of Dresden Pottery Confirmed 


The sale of the plant, raw and finished materials of the 
Dresden Pottery Co., East Liverpool, to the Potters Sav- 
ings Loan Co., has been confirmed by Judge W. F. Lones 
in common pleas court. The court has ordered a deed, and 
has also entered a decree of distribution. In this case 
the Potters Savings & Loan Co. sued to recover a loan of 
$118,407.22. When the property was sold by Sheriff 
George Wright, $1,000 was bid for the stock of raw and 
finished goods, and $49,000 for the property, or a total of 
$50,000, which was two-thirds of the appraised value of 
$75,000. There is no indication at this time when the 
plant will be placed on the active list, and it seems certain 
that no effort will be made to resume operations as long 
as the conditions now prevailing in the generalware in- 
dustry prevail. 
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Hull to Use Gas Fuel 


Gas fuel is to be used in the No. 1 plant of the A. E. 
Hull Pottery Co., Crooksville, O., the mains now being 
extended by the Foraker Gas Co., from the No. 2 factory 
of this company. The gas will be used for kiln firing. 


Pottery Manufacturers to Motor to Meet 


Quite a number of pottery manufacturers from this im- 
mediate district will motor to Bedford Sprins, Pa., next 
Monday, where on Tuesday a special summer meeting 
will be held by the United States Potters’ Association. It 
has now been indicated that more or less discussion will 
revolve about the situation in the domestic industry as 
was explained to 25 manufacturers at a special gathering 
here several days ago by Congressman B. Frank Murphy 
of Steubenville. The subject of American Valuation was 
discussed at length at the last meeting of the Association 
held at Washington, D. C., when men well versed on the 
subject spoke at length. It is also said that when Con- 
eressman Murphy addresses the Bedford Springs gather- 
ing, he will present additional data upon the import situa- 
tion, which has been obtained since he spoke here last 
week. 


Bureau of Standards Studying Clays 


At the Columbus (O.) branch of the United™)States 
Bureau of Standards, located at Ohio State University, a 
detailed study is being made of English and American 
china clays for the purpose of comparing the two, and 
finding to what extent American clays can be used to sup- 
plant English clays. So far, only the English clays have 
been studied. Seventeen different brands were selected 
for this study, to date, the following properties having 
been evaluated: water of plasticity, shrinkage water, pore 
water, volume shrinkage, slaking time, bulk and true spe- 
cific gravity, modulus of rupture, particle size distribu- 
tion and hydrogen-ion concentration on the clays dried at 
110-C and volume shrinkage, modulus of rupture, poros- 
ity, bulk and true specific gravity on the clays fired to 
cones 3, 5, 8, 11 and 14. The most recent work, how- 
ever, done by the Columbus Station has been the deter- 
mination of true specific gravity. It is admitted the in- 
vestigation affords opportunity for much study and the 
development of new tests, as no one of the properties yet 
studied seems to show the fundamental differences be- 
tween English and American china clays. 
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Trucking Ware to Pittsburgh 


Quite a number of pottery manufacturers in this dis- 
trict, who sell the Pittsburgh trade, are now trucking 
goods to that market. Not infrequently are large trucks 
packed in bulk, this saving the package charge to a cer- 
tain degree. Quick deliveries are also made when ship- 
ments are made in this manner, and the breakage is prac- 
tically nil. Heretofore the quickest way to ship from this 
market to Pittsburgh was by boat, but these shipments 
could be made only on certain days. When shipments 
are made by truck, delivery at Pittsburgh is made within 


a few hours, and to the door of the receiver. 


MacWhirter Succeeds Flatow 


Announcement has been received at East Liverpool that 
Donald MacWhirter, late of the Denver Department Store 
organization at Denver, has been named vice president and 
general manager of the Z. L. White store at Columbus, 
Mette will succeed J. M. Flatow. The Z. L. White 
store is now controlled by the Scruggs-Vandervoort-Bar- 
ney Co., St. Louis, Mo., also owners of the Denver store. 


E. M. Knowles Vegetable Dish Popular 
The three-way vegetable dish exclusively shown by the 
E. M. Knowles China Co., Newell, W. Va., and which was 
first introduced early in the year is proving to be a rather 
popular item in the composition of dinner sets, according 
to retail buyers. The decoration of course conforms 
with any open stock pattern ordered. 


Production Price in Plants Adjusted 


At the last meeting of the Western Standing Commit- 
tee, composed of representatives of the United States Pot- 
ters’ Association and the National Brotherhood of Opera- 
tive Potters, the production price on new items being 
made in four different plants was adjusted. These firms 
were the Harker Pottery Co., and Standard Pottery Co., 
East Liverpool; Globe China Co., Cambridge, O., and 
French China Co., Sebring, O. 


Illinois China Co. to Resume Operations 


The plant of the Ilinois China ‘Co., Lincoln, Ill., which 
closed down recently, will resume operations in full Mon- 
day, Juy 11. This plant is producing an exclusive line of 
hotel and restaurant china. 


Clay departments of the Hopewell China Corp., Hope- 
well, W. Va., are operating on full time schedules, with 
the exception of jiggers making two items, and these 
crews are working four days per week. In a general 
way, business conditions with this firm are considered 
good, with a reasonable volume of future business on 
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Albert Pickin Leaves for Europe 


_Albert Pickin, western representative for Palm, 
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The Symbol of * 
Quality Feldspar 


HE high, definitely uniform 
quality of MINPRO Spar con- 
tributes to dependably excellent 
pottery results. 
We are sole selling agents for Ten- 


nessee Mineral Products Co., pro- 
ducers of MINPRO Spar. 


” fhe 
ROESSLER &HASSLACHER CHEMICAL© 


709 Sixth Avenue, New York, N. Y. 


Pittsburgh 
Kansas City 
San Francisco 


Trenton New Orleans 

Cleveland Philadelphia 

Chicago Boston 
Baltimore 


‘America’s Leading Ceramic Material House” 


Fletcher & Co., New York, has left for Europe, where 
he will remain perhaps six weeks visiting factories his 
interest represent in the United States. 


Location Bars Proposed Tunnel Kilns 

Two pottery concerns in this district that have given 
some consideration to the erection of tunnel kilns are 
expected to give up the idea on account of the present lo- 
cation of their factories. Ground space for such improve- 
ments is not available under present conditions, and should 
such an extension program be determined upon later, it 
may follow that factories will be re-located. The old-type 
plant was erected on a site that today will not permit the 
construction of tunnel kilns because of the length of the 
latter. 
room was required. 


In the erection of the upright kiln, however, less 


Few Resolutions at Potters’ Meet 

Fewer resolutions were submitted at the opening of the 
37th annual convention of the National Brotherhood of 
Operative Potters that opened at Atlantic City, N. J., 
July 1 than ever before, also the convention was com- 
posed of a smaller number of delegates. The opening ses- 
sion was given over to the appointment of committees, 
and an adjournment was taken at noon July 2 untitl Tues- 
day morning. President John T. Wood will be succeeded 
Aug. 1 by President-elect James M. Duffy, Buffalo, N. 
Y., a former resident of East Liverpool, and a brother 

(Continued on page 30) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Summer Schedules Not Operative in Flint 
j Glass Factories 


UMMER schedules are now operative in all flint 

glass factories controlled by the union wage agree- 

ment, and no change in operating schedules will be 
noted until Sept. 1. The first real warm weather of the 
year last week caused a decline in production in some 
plants. The annual wage conference between the glass 
manufacturers and the committees representing the em- 
ployes which is scheduled to be held at Atlantic City, will 
continue for several weeks this month, sessions being 
held at the Marlborough-Blenheim hotel. Few if any 
changes will take place in the wage scale this year, ac- 
cording to the manufacturers, although the usual number 
of minor corrections are expected to be announced. The 
present condition of the flint glass industry will prevent 
any advance in the wage scale, the employers have in- 
dicated. The majority of the flint factories have suff- 
cient business on hand to insure the usual summer output, 
although it was declared this week that volume business 
was in very slow receipt. Department store buyers ap- 
pear to be specifying goods for immediate requirement, 
and only nominal stock is being shipped to this section of 
the trade. The jobbing interests are holding their own 
it appears. Those factories producing containers, espe- 
cially fruit jars, jelly tumblers and the like are working 
steadily, and large shipments are being made from these 
plants. Carlot orders seem ta be the rule, both to some 
department stores and also to other retail and jobbing 
concerns. 


Sears-Roebuck Opens First Unit 

Information has been received by manufacturers in 
Pittsburgh of the opening at Los Angeles, of the first unit 
of the new Sears-Roebuck plant. Los Angeles is the 
third city wherein the company will have more than one 
retail establishment, the others being Chicago and Phila- 
delphia. The Los Angeles stores will be under the general 
management of C. R. Cook, Pacific Coast representative 
of Pittsburgh glass concerns have reported. 


Paden City Establishes Atlanta Warehouse 


In order to better serve its southeast trade, the Ameri- 
can Glass Works Co., with plants at Richmond, Ind., and 
Paden City, W. Va., has established a large warehouse 
at Atlanta, Ga. The Atlanta plant will be under the 
management of J. W. Sjan. This is the first warehouse 


of the character to be opened in the Atlanta territory. 


Fourteen 


New Cumberland Factory Has New Manager 


The factory of the New Cumberland Glass Co., New 
Cumberland, W. Va., has been placed under new manage- 
ment, it has been reported in Pittsburgh, and additional 
capital has been put into the business. The plant was re- 
built several years ago following the destruction by fire 
of the original factory, and then entered into the produc- 
tion of a line of specialties, featuring a line of electrical 
goods. This factory has been rather inactive for some 
weeks, and it is now to be placed on a production basis. . 
It is probable that several new lines will be added. 


Berton B. Croup Heads Boggs & Buhl 


Official announcement has been made here that Berton 
B. Croup who has been vice president of the Boggs & 
Buhl department store on the Northside, will succeed to 
the presidency of the organization. Mr. Croup came into 
the Boggs & Buhl organization from Minneapolis, and 
according to the provisions of the will of the late Henry 
Buhl, the Henry Buhl interest in the store was left to 
Mr. Croup. 


The large Pittsburgh jobbing houses have concluded 
a two-day special clearance sale, which was attended by 
hundreds of small out of town merchants. The novelty 
sections of these wholesale houses did a heavy business 
during the brief sale period. 


Ernest Nickel Retires 


The retirement on June 30 last of Ernest Nickel as 
treasurer of the United States Glass Co. has removed from 
the trade one of its most interesting characters. Several 
years ago in addition to his duties as treasurer, Mr. Nickel 
was elected vice president of the corporation. To hold 
down one job continuously for 36 years is a record in it- 
self, and this is to the credit of Mr. Nickel. When the 
Western Glass and Pottery Association was formed, Mr. 
Nickel was one of its most active boosters, and continued 
as such until the end of his service with the “States.” 
He was very popular with the trade, and about every 
one connected with the industry, whether manufacturer 
or buyer admired him. 


Warm Weather Increases Beverage Set 
Demand 


The warm spell of weather that has prevailed during 
the last fortnight has increased the retail demand for 
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beverage sets. Some of the local department stores have 
had to replenish their stocks, and factories hereabouts 
featuring this item also say that the line is selling better 


in other markets. 


The name of the Burdsall Glass Co., Enid, Okla., has 
been changed to that of the Union Glass Sales Co. The 
concern is owned entirely by local interests. 


Sheffield Plant to Be Sold 


It is considered possible that the plant of the Shef- 
field Glass Co., Knox, Pa., will be purchased outright at 
an early date by the Knox Glass Bottle Co. The latter 
company is now operating this factory under lease, and 
it has also taken an option on the property with a view to 
purchasing it at a later date. 


Erskine Undergoing Repairs 


Repairs are now being made at the plant of the Erskine 
Glass Co., Wellsburg, W. Va., which factory was recently 
damaged by fire, following an explosion. While there was 
some delay in the usual production schedule, a normal 
situation is expected to prevail within the next few weeks. 


Kresge Removes Executive Offices 


Official announcement has been received by glass fac- 
tories here of the removal of the executive offices of the 
Kresge Department Stores Corp., formerly located at 455 
Seventh Ave., New York, to the Kresge Department store 
at Newark, N. J. It is also announced that the buying 
office of the Kresge Department Stores Corp. will remain 
at the same New York location as former executive 
office. 


Planning 1928 Exposition 

Although it is early, an occasional inquiry is being re- 
ceived by the management of the Ft. Pitt and the Wil- 
liam Penn Hotels anent the 1928 Pottery and Glass ex- 
position. With the turn of the year, these inquiries al- 
ways begin to arrive, and generally are from firms who 
have not heretofore displayed their lines here. The same 
tule for exhibits will prevail next January as heretofore, 
that is, manufacturers will be located at the Ft. Pitt, while 
both manufacturers and agency lines will be found at the 
William Penn. Whether or not there will be any exhibits 
-at the new Roosevelt (formerly Colonial-Annex) remains 
to be seen. Import lines for many years were displayed 
at the old Colonial-Annex at intervals during the year, 
The new Roosevelt Hotel is 
across Penn Avenue from the old Anderson Hotel, the 
latter being recently razed and upon which site a theatre 


and also during January. 


is being erected. It is also diagonally across from the 
With the opening of the 


new hotel early in the fall, it may follow that the line of 


Rosenbaum Department store. 


goods displayed here next January will be more varied 
and larger than has been the rule for some years. 
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THe DUNCAN & MILLER GLASS CO 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


Boston Chicago 
Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


New York 
Paul Joseph, 


Westmoreland Glass Co. 
=e ( — 2Pra 


Grapeville 
ae 


Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists F 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line REPRESENT ATIVES 


Ok) NEW YORK 
of Original Ideas EH C: Gray Co., 
200 Wifth Avenue 
<i BOSTON 
B Pk B/E. Bont, 
4] Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 EB. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
F F SEATTLE, WASH. 
Made in Roselin, Yimmelstern Bros., 
Terminal Sales Bldg. 


No. 1211 Creamer. 
Amber, Green and Crystal. 


What's New in New York Showrooms 


W. 8S. George Introduce Argosy Shape in 
Ivory Body 

Since the announcement was made some time ago by the 
W. S. George Pottery Co., East Palestine, O., that they 
would bring out a new shape, “The Argosy,” in an ivory 
body, the trade has been awaiting its appearance with con- 
siderable interest. It was exhibited in New York for the 
first time last week by S. H. Slobodkin, the concern’s 
New York representative, at his salesroom, 16 West 23rd 
St., and judging by the many expressions of enthusiastic 
approval from the buyers that have seen it, it fully meas- 


ured up to expectations, if indeed it did not surpass them. 
Its beauty is all that could be desired from every view- 
point and cannot help but meet with the endorsement of 
the most critical. It is a happy combination of beauty and 
practicability. 


The casserole rounds out from a very low 
foot, then is carried up at a slightly inward angle to a 
height of about three inches, finishing with an irregular, 
wavy edge. Just a faint suggestion of panels is given the 
sides by a slight break at six equal intervals. The cover 
is flat and inset and works out the same panel suggestion 
as on the body of the dish. The knob, in the form of a 
flower, is low and spreading and conforms admirably to 
the shape of the casserole. The handles too, are quite 
artistic and add a further note of individuality to the 
shape. It should also be noted that the plate follows the 
style of the casserole very closely having the same panel 
idea and wavy edge which are very lovely. The beauti- 
ful soft toned ivory, the fine potting, in fact the general 
finish of the ware is all that one could wish for. The 
concern have not stopped at producing a delightful shape 
and a fine piece of ware but have also been most wise in 
their selection of patterns. 
displayd thus far. 


There are eight decorations 
One that stands out prominently that 
is destined to be popular with the trade is shown in the 


Sixteen 


accompanying picture. This employs a lovely floral cluster 
worked out in a wonderful harmony of coloring which 
blends well with the ivory background. The colors are 
pink in several tones, yellow, lavender, black and two 
shades of green. A grass green edge completes the en- 
semble. 


Excellent New Samples Now Feature Torlot- 
ting Display 

Some splendid new samples may be found at the show- 
rooms of E. Torlotting, Inc., 35-37 West 23rd St. They 
are from the factory of Gebruder Lorenz, Czecho Slo- 
vakia, which the Torlotting firm represent in this country 
and present some exceedingly beautiful pieces in cciored 
glass to match their well known St. Louis stemware line. 
They are shown in beautiful colors of ruby and green as 
well as in rock crystal. Among the latter are some de- 
lightful new light cuttings which introduce four stunning 
decorations. Of these, two are very distinctive; one fea- 
turing a daisy and leaf and another showing a wild rose. 
The detail is carried out to the smallest degree and shows 
buds, leaves, vines, etc., in an exact reproduction of the 
flowers in their natural life. Candlesticks, both large and 
small, comports, salad plates, and vases in any number 
uf shapes and sizes, are only a few of the pieces shown. 
The line which the firm advises is to be stocked, presents 
another very pleasant surprise in its pricing. 


Borgfeldt Offers Exceptional Art Pottery 
Assortment 


Closing out an import sample line of English art pot- 
tery enables the importing firm of Geo. Borgfeldt & Co., 
111 East 16th St., to present a rare opportunity that 
should prove of unusual interest to the buyer. Utilitarian 
pieces consisting of tea caddies, flower bowls, vases, jar- 
dinieres and a host of other items which make up the dis- 
play offer some really exceptional bargains. They are 
shown in a variety of shapes and pleasing decorative treat- 
ments that are quite exceptional. Some of the decora- 
tions present rather conservative motifs while others are 
highly colored and fanciful. Flowers and birds, fancy 
borders, chintz effects and Chinese treatments are in- 
cluded among the treatments. The colors are rich and 
present nearly every tint imaginable. It would also be a 
difficult matter to improve upon the shapes which are con- 
spicuous for their grace and diversity. Due to the line 
being closed out the prices are a revelation. They are 
being shown on the fifth floor of the Borgfeldt establish- 
ment. 


(Continued on page 29) 
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See the 
leading pottery lines 


‘to : : 

t in one building— 
pe on One buying trip 
+ Out-of-town buyers who come to 
4 The Fifth Avenue Building are of- 
be fered the great convenience of mak- 
+ ing one buying trip suffice for their 


Whether 


their special line may be art and gift 


seasonal requirements. 


novelties, earthenware, lamps _ or 
glassware, they will find many 
firms displaying their needs here. 


You are ten minutes by subway 
from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. ‘Two elevated lines 


The 
theatrical and leading hotel district 


are but two blocks away. 


lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 


at Madison Square, New York 
“More than an office building”’ 
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HERE 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these 
bowls as 
sented. 


repre- 


7704 Tioga St. 
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See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 


Pittsburgh, U.S. A. 
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“You Cant Argue 


trade, 
you advertise in the LAMP 
BUYERS; 


likely to fall on unfertile soil. 
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you're desirous of getting 


A gainst Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 


our suggestion that 


JOURNAL is 


hands 16 


the other 


your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 


Lamp Buyers’ JOURNAL 
222 W. Adams Street 


Ill. 
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CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKET 


By 


J. H. SMytTHE, REPRESENTATIVE 


Conditions in Chicago Show Decided 
Improvement as Slump Passes 
Go in the Chicago market, particularly 


¢ 


during the past week, have shown decided signs 

of improvement. The seasonal slump of the past 
few months, occasioned by a general annual inventory 
taking on the part of the larger buyers, is just about over. 
Manufacturers’ agents and jobbers in this territory report 
many of the department stores have already completed 
their stock taking; have received their appropriations, and 
are now placing sizable orders. The arrival of warm 
weather is also an aid in the belated moving of stocks. 
The number of summer markets, exhibits and shows, fol- 
lowing each other in close succession, are making their 
influence felt in a quickening of interest which is reflect- 
ing itself throughout the trade. 

E. M. Meder, of the E. M. Meder Co., 17 North Wa- 
bash Ave., has just returned from a ten-day sojourn in 
Northern Wisconsin. He was accompanied by John Pal- 
meteer, of Asbury Park, New Jersey. Mr. Meder brought 
a 19-pound muskellunge from Lake Owen, along with a 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


HAVUEAUOUNUVEUIDUEHOUUI ANTONY URAL ETAT TOO CAU CUDDY PUY EEUU EDU 


UUCUNUAUIUUU OULU UUAEUV IAN OUAULUUSeeCTd U0 UAE DCA TVA AOU PO UAP AAU AU 


PUN TOTVUTTUTVOTOAPUATO UA RUO TOOL UUHTOTUALOOPUA TUE LUAUOTUOLLO LUE LIOE HULLAC LEG ICOLCO LUCCA LED 


=u 
a 


Eighteen 


sizable catch of other game fish. His convincing proof | 
places him in a class with Walter Minnemeyer and Lew 
Simpson as relentless stalkers of the finny folk. 

Lake View Lodge, on Lake Owen in Northern Wis- 
consin, is becoming quite a rendezvous for members of 
the local trade who spend several weeks each year casting 
hither and yon for those fighting, game fish abounding 
in Northern Wisconsin waters. Last week the roster 
included Ira A. Jones, Pete Rinken, buyer of glassware 
for the Boston Store, and his son Leonard; John Jacklin, 
of J. J. Jacklin Co., Des Moines, Lowa; Max Wolf, John 
Palmeteer, and E. M. Meder. They are all fishermen 
well past the stage of worm-baiting. 


F. L. Bryant of the Monongha Glass Co., was in Chi- 
cago last week visiting members of the local trade. He 
called at the office of his company’s representative here, 
F. T. Renshaw. 


H. L. Kelly, of Kelly & Reasner, 17 North Wabash 
Avenue, left the early part of this week to spend several 
days at the factory of the Indiana Glass Company at Dun- 
kirk, Indiana. 

Al Papke, buyer of glassware for Ed Schuster & Com- 
pany, Milwaukee, Wisconsin, was in Chicago for a, few 
days last week on one of his regular trips to this market. 

John Jacklin, of the J. J. Jacklin Co., Des Moines; 
Iowa, stopped in Chicago for a few days last week on his 
way to Lake View Lodge on Lake Owen, Wisconsin. The 
length of his stay in the Northern Wisconsin waters will 
depend entirely upon the amiabilities of the game fish. 


A Man’s Job 

A man’s job is his best friend. It clothes and feeds his 
wife and children, pays the rent and supplies them with 
the wherewithal to develop and become cultivated. The 
least a man can do in return is to love his job. A man’s 
job is grateful. It is like a little garden that thrives on 
love. It will one day flower into fruit worth while, for 
him and his to enjoy. If you ask any successful man the 
reason for his making good, he will tell you it is because 
he likes his work; indeed, he loves it.- His whole heart 
and soul are wrapped up in it. His whole physical and 
mental energies are focused on it. He walks his work; 
he talks his work; he is entirely inseparable from his 
work, and that is the way every man worth his salt ought 
to be if he wants to make of his work what it should be 
and make of himself what he wants to be.—Senator 


Arthur Capper. 
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WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. EARL W. 
Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 

Cuas. L. SEBRING, President 

W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


Department of Commerce 


Domestic Exports of Earthen and Stoneware from the 
United States, by countries for month of April, 1927: 


Earthenware Other earthen, stone 
plumbing fixtures and crockery ware 


Countries Number Dollars Pounds Dollars 
BON Guim mstenr a. aysiisiete ence, 9.6 — — 34 17 
ERRUIIC CHM vase cine be-oncie 87s ms — — 375 90 
ME GHITALIV ET oy .1) Aicears wrekey ise — — 6,971 3,550 
Netherlands) so 4ces.<cn.. 3 5815 — _ 
United Kingdom ........ — — 1,652 935 
CamaGeh Aa eamee en sear 584 8,367 1,381,457 26,639 
SM TOMGTaS) ven edgscies « — = Pal 66 
COigiian IRIE 9s Aenea ister 145 1,922 1,800 204 
MGIALEMAIA co 5cc oe ue re nee 47 637 1,068 212 
FEWORMUCHEGIS 6 cielo ecard «0 WA 140 308,920 2,828 
INICARRYSUE) | 7p eee eee 11 2,234 101,224 770 
Ponerie? ea aipe cee cutee 292 3,211 18,901 794 
SAV OtamPacreisidiens ss 64 a 129 1,318 110 17 
IWiexclqnmne trator bens 1,276 14,380 59 864 4131 
Miquelon & St. Pierre Is. 1 11 3,739 82 
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NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 
NATIONAL CHINA CO. 
Phone OWEN CHINA CO. 


9 North Wabash Ave. 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. BenyaMINn, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive | 

Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago peer at 


oe We COA DISPLAY BroM © 


Biker FROM UR FACT 


Statement No. 5231. Month of April, 1927. Figures Sri to 


Revision. Shipments from the United States to 
Non-Contiguous Territories. 
Earthen, stone and 
crockery ware 
Pounds Dollars 
GG) Oe eee eee 35,915 6,995 
NW lige bak Seer N cals cone etches coc 195,614 11,120 
BOGOR ICOM eee iti ois See SP eG 151,982 18,367 


The Awakening Americas 


A prediction that within the next ten years greater de- 
velopment will take place in Latin America than has been 
brought about since the Spanish Conquest was made at 
the foreign commerce session of the Chamber of Com- 
merce of the United States by Victor M. Cutter, Presi- 
dent of the United Fruit Company. 

‘““We business men,” said Mr. Cutter, “know that from 
an economic point of view imperialism is a failure. Trade 
does not follow political boundaries, but is governed by 
economic needs. The United States government has re- 
peatedly stated that its aims are not imperialistic, and it 
is certain that the people of this great country have no 
designs upon their neighbors to the south. There should 
be no economic invasion as part of the policy of any 
government, north or south. Each government should 
give all possible statistical and other aid to its business 
men, but enterprise should be left to private initiative. 
There must be mutual respect for international law and 
its corollary, the protection of property and lives of citi- 
zens of each country in every other country. 

“Contrary to the alleged popular impression, there is no 
exploitation today nor are there monopolistic concessions 
anywhere in Latin America. Numberless statements have 
been made on this subject, but never have evidence and 
facts been presented or proof furnished. 

“All of these hindrances must be totally disregarded for 
the reason that proofs are already available as to their 
absurdity. In spite of all the talk and political bunk about 
these difficulties trade has vastly increased; which means 
that capital—which is the shyest thing on Sree been 
and is being invested in increasing amounts.” 
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MAYER CHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


se use LIL 


RESTURANTS 
RAILROADS 
STHEAMSHIPS 
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Established 1869 


‘'B F. DRAKENFELD & CO. Inc. 


New York 


VAULT eIMNS = 


DCEO AT OCD TL F 
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45-47 Park Place 


For China and for Glass 


COC 


The 


STANDARD BURNISH GOLDS | 


in Paste Form for over Fifty Years 


an ME RO iB Wp an my ma He ALMA ELH TAU Wt Ht VOC 
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Fit 


Dress Up Your China Department 


with Timberlake Easels and Racks. Ask for new catalog 35-C showing 
complete line, including table decorations, candle holders, and so forth. 


No. 547 Adjustable asel, Morgan 
Patent 6-5-23. Holds onikine 


. * : be . ene a a si y f 
No. .153 Plate Rack 
\ 
| h 
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a: 
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No. 20 E-5 10” ‘Table Decoration Showing 20 E-5 with flowers or leaves | 


(Patent Apolied) Holds whip or stand- 


ae pape. Udylite Plating resembles 


J. B. TIMBERLAKE & SONS INC. 


THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE 
Established 1880 


JACKSON, MICHIGAN 


ANOTHER 
ETCHING 
BY 
ECONOMY 
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Bowls wide optic, 
Crystal Sead 
Glass. Stems and 
feet in Apple 
Green or Rich 
Amber. All other 
popular items in- 
cluded in the line. 


+ 


The repeat orders 
received since the 
first of the year 
indicate the favor 
with which this 
design has been 
received. 


1617 es aN 753 
ECONOMY GLASS COMPANY 


MORGANTOWN 
W. VA. 


EVERY DAY 
GIFT DAY 


Reed Sales Co., Move Into Larger Showrooms 


OUTH seems to be establishing its supremacy, and 
elders better “watch out,” else the younger gen- 
eration take the laurel from older heads. Effici- 

ency is evidenced in the splendid ‘business progress, by 
Bemre keed, of Keed Sales Co., 225 Fifth Ave., New 
York. Young Mr. Reed has not many years burdening 
his shoulders, but he knows “a thing or two” about sell- 
ing his lines, and the company’s recent move into more 
commodious showrooms, demonstrates his ability and 
sound judgment. 
young men of today, he is not much in favor of adulation, 
so we will pass on to the showrooms. These splendid 
rooms occupy a large space, divided into three rooms, 


But like many of our level headed 


which house the firm’s many gift lines. The main room, 
pictured herewith, is given 
over to various gift wares, 
including fine imported glass- 
ware, bottle lamps, parch- 
ment shades, brass goods 
and numerous attractive nov- 
elty objects, that are holding 
special attention for origin- 
ality. The room adjoining, 
is exclusively devoted to Ko- 
var’s lines of Czechoslovaki- 
wieecuina. and porcelain. 
This room is beautifully ar- 
ranged showing the lovely 
Czecho ware to splendid ad- 
vantage including lamps, 
parchment shades, tea ser- 
vices, placques, vases, bowls 
and various other items, re- 
vealing the bright colors; hand painted decorations which 
the artists have executed in true Czecho style. The third 
room displays Moroccan products: pillows, hangings, 
scarfs, lamps and other decorative items. Mr. Reed must 
be congratulated on his taste in the selection of his many 
lines, which have brought him success and established a 
clientele of discriminating buyers. In a passing tribute to 
Mr. Reed, and one which he has sustained, made famous 
by a celebrated bard, “In the bright vocabulary of youth 
there is no such word as fail.” 


Detroit to Hold Exhibit 


Five prominent importers and manufacturers have com- 
bined in an exhibit to be held at the Statler Hotel, De- 


Reed Sales Co.’s, Room Devoted to Kovar’s Lines 


NINN, 


A 
—, 


troit, from July llth to July 19th inclusive. This co- 
operative advance exhibit, will give the visiting buyer a 
splendid opportunity to view the new fall and holiday lines 
which are to be displayed bv the following firms: Simon- 
detti & Co., importers of Italian pottery, showrooms, 12 
West 21st St., New York, representative, J. Janquere; 
Lazarus & Rosenfeld, Inc., importers of European wares, 
98 Fifth Ave., New York., Edw. P. Daly, representative ; 
A. L. Tuska Son & Co., importers, oriental goods, 114 
East 16th Street, New York, John Rosetti, representative ; 
Kk. & O. Co., manufacturers, metal novelties, showroom, 
362 Fifth Ave., New York, Leo Suskind, representative, 
and J. Busch, Inc., manufacturers, silverware and cutlery, 
showrooms, 43-47 West 23rd St., New York, Arthur A. 


Miller representative. 


The Overburdened Year 


A compilation of “special 
weeks” by the Civic Develop- 
ment Department of the 
Chamber of Commerce of 
the United States shows that 
the year is far too short to 
go around. There .are ap- 
proximately 100 


devoted to things 


“special 
weeks” 
ranging alphabetically from 
“achievement” to the “Y. W. 
ane Otte tomspeaky Of a 
wide variety of “special 
days.” 

This “mass method’ of 
harnessing public attention 
appears to have been decid- 
edly overdone. There are weeks set aside for corn, cran- 
berries, milk, oranges, apples, canned food, and prunes. 
The whole family seems to demand a place in this cal- 
endar. There is Mother’s Day, Father and Son Week, 
Mother and Daughter Week, Parents Week—even Find 
Yourself Week. 

Such virtues as Pay Your Bills, Self Denial, Temper- 
ance, Courtesy, Pride in Appearance, Honesty and Efh- 
ciency claim a week each out of the fifty-two, and there 
are “special weeks” for Disarmament, Bicycles, Reindeer, 
Poetry, Good English, Good Health and Good Roads. 

The birds and the fish have only a day each, as have 
the Constitution and the Navy. 

No reckoning is made of the special days observed by 
certain nationalities. 
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Gift Table Echoes 


Various Colorful Items That Are 
Proving Off-Season Business-Getters 


By BEATRICE MILLER WISNER 


Colorful Candy Jar and Dish 


When thoughts are turned to the brightness of the 
summer season, something that brings a cheery atmos- 
phere will at once command attention and demand. The 
beautiful Czecho ware imported by the Czecho Peasant Art 
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Co., 8-10 West 19th St., New York, reflects in every de- 
tail the characteristics of the race, and brings brightness 
and originality to grace the summer board. The lovely 
candy jar and cracker or fruit dish, illustrated, one of the 
Czecho Peasant Art Co.’s late importations, fills its mis- 
sion for service and decorative value. The original hand 
painted decorations, the conception of the artist, Joseph 
Mrazek, who directs the peasants of the Czecho colony 
where these fine products are produced, are unusual in 
truthful colors and inspirational design. All the objects 
bear the trade mark of Joseph Mrazek and the Czecho- 
Peasant Art Co: 


Bridge Sets Purposeful and Decorative 


Delightful in coloring, unique in shape and useful in 
purpose, are the rich imported lustre bridge sets from 


Taiyo Trading Co., 101 Fifth Ave., New York. The 
beautiful blue with orange border and also orange with 
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oriental decorations add lovely colors to table adornment. 
The sets consist of eight cups and eight trays, creamer, 
sugar and teapot, and are adequate for porch or dining 
room service. For the summer room, these refreshing 
sets bring a practical service for the up-to-date home and 
are also useful for many occasions where a dainty tea or 


luncheon is to be served. 


Exclusive New Pottery, the “Selden-Bybee” 


When a product from the potter’s wheel combines both 
originality and the highest form of art, it cannot fail to 
hold admiration and sustain prestige. A most interesting 
announcement in the trade is 
that of a new pottery by an old 
concern, the Bybee Pottery Co., 
Lexington, Ky., christened the 
“Selden-Bybee” Pottery, which 
will be shown solely by How- 
ard G. Selden. This recent pot- 
tery, fully covered by patents, 
must not be confounded with 
other Bybee pottery, as it is an 
entirely separate product, hav- 
ing its own field and will not 
conflict with the firm’s other 
ware, which will also have its 
own distribution. 

A number of skilled artists 
after much research work, have 
developed this new pottery, 
producing a ware which is 


guaranteed absolutely water- 
proof, being highly fired. The beautiful colors, fine 
glazes and unique shapes are evidences of these artists’ 
successful endeavor. The significant designs, colors and 
glazes adapt themselves admirably to the various flowers 
for which they are intended. For the rose bowl, there is 
a special type of design, as there is for the iris vase, the 
narcissus vase, the violet bowl, etc., each being designed 
for these particular blooms, giving each its specific vase 
or bowl that blends with individual beauty. A large va- 
riety of colors and textures provides an engaging har- 
mony or contrast; including old rose, Chinese blue, tur- 
quoise, lilac and many others. Every object of the “Sel- 
den-Bybee” pottery bears on the bottom of the item, the 
trademark stamp ‘‘Selden-Bybee”; the seal of the State 
of Kentucky; the number of the article and the year in 
which it was made. Howard G. Selden, who has the ex- 


clusive agency for the ‘‘Selden-Bybee” products, will 
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Hand made in the Foothills of the Cumberlands 
SPICER STUDIO 
Individual Shapes in Blown Glassware 
TALAVERA IMPORTING CO. 
Mexican Glass Y I ] | E A PE 
| G. H. BARREL & CO. & x 
. Morocco Pottery and Leather 
| BRADLEY STUDIO 
Daintily Decorated Novelties of a Thousand The 
| Uses height 
| CALIFORNIA FAIENCE CO. an ite 
Distinctive Pottery and Tiles : . bs oa 
CLEWELL STUDIOS OIG Ee 
Bronze Pottery in an Unusual Treatment thru the beauty 
PETER PERAZZO of Selden selections which 
Oe oomany orcbios Ware are founded on the basic 
Graceful Pottery and Exceptional Shapes principles of economy and usefulness. 
SELDEN GLASS 
Catalonian and Lalique Reproductions 
KAY & ELLINGER | 
Austrian Pottery, and Imported Candles sa 
Rooms 752-754 at the Eastern Manufacturers and Im- 


porters Exhibit, Palmer House, Chicago, Ill., July 25th 
to August Sth. 
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ICE WATER 
SET 


in 7 Pieces 


Timely Gift 
Item for 
Summer 


Can be had 
in light 
gray 
Crackle, 
Taishu and 
lustre wares 
with 
different 
decorations 
in color and 
shapes. 


Visit our display at Room 

640-A, Sixth Annual Chicago 
Gift Show, August 1st to For the other 
6th, Hotel Stevens. Heh bie 
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101 FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK CHICAGO 
Tel. Algonquin 3823 Tel. Main 4156 


Note—Our New England Rep.: N. MASUDA CO., 99 Bedford St., Boston. 


NEW YORK 


Le 


With this registered trade mark 


SELLING AGENTS 


Butterworth & Co., 
225 Fifth Avenue, 
New York City; 
Chicago Gift Mar- 
ket, 58 E. Wash- 
ington St., Chica- 
go, Ill.; The New- 
combs, 738 South 
Broadway, Los 
Angeles, Cal. 
Geo. R. West 
Sales Co., 954 Lib- 
erty Ave., Pitts- 
burgh, Pa. 


BEAUTY QUALITY 


AUTHENTIC COPYRIGHTED 


CZECHO-PEASANT ART CO., Inc. 


8-10 West 19th St. — New York City 
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show the line for the first time on July 25th at the East- 
ern Manufacturers & Importers Exhibit at Chicago. He 
will also have the entire line on display at his showrooms, 
225 Fifth Ave., New York. The fine long stem iris vase, 
12 inches high, illustrated, proves an interesting specimen 
of this delightful pottery, and speaks for itself in char- 
acter and novelty. 


Artistic Novel Book Ends 


Books, the inspiration of youth, joy to middle age and 
a happy link of the past for the aged, have a place in 
every well appointed home, and when accompanied by a 
decorative book end, 
add still more to their 
utility and ornate value. 
The artistic imported 
book ends pictured, 
from The Friedlaender 
Co., 49-51 West 23rd 
St., New York, are of 
Czechoslovakian _ pot- 
tery in the lovely nat- 
ural colors of the flow- 
ers shown, and _ the 
bright yellow basket-weaving is so perfect in color and 
modeling that a flower-filled basket seems to greet the be- 
holder. Book Ends, have become a real necessity in the 
home, as they protect and keep in place the choice volumes 
which might become harmed or misplaced if left promis- 
cuously on tables, stands or whatnots. The above concern 
are also showing a host of elegant and fascinating gift 
objects recently imported, that lend charm and _ distinct- 
iveness to interior decoration. 


Interesting Italian Lamp 


Among the beautiful imported lamps being shown by 
Simondetti, 12-14 West 21st St., New York, is the highly 
artistic one illus- 
trated, an Antique 
Italian _ pottery, 
Graffito Canteen 
base. This artis- 
tic style of lamp 
expresses definite- 
ly) sae character 
study of Italian 
art, and the ac- 


companying 
parchment shade, 
duplicating in de- 
tail the decoration 
shown on the 
base, adds’ i-ts 
specific charm to 
Picoes tititaepes Lhe 
fine assemblage of 


Italian pottery lamps and parchment shades which the 
company is showing, are creating widespread demand, 


through the unusual decorative types and modest price. 
Many new numbers are being displayed adding to the 
variety already shown by the firm. 


Quaint Pickle Jar 


The pickle jar illustrated, one of the beautiful glass 
pieces shown by W. E. Lindemann, importer, 460 Fourth 
Awe, New York, is an exact .repro- 
duction of the famous Jersey pickle 
jar, and comes in two convenient sizes, 
13in. and 15 in: ‘For the June. bride 
this lovely flower vase would be a 
highly decorative and useful gift. 
Flowers always have a refreshing and 
refining influence in the home, and like 
books denote the culture of inmates, 
and a container that will enhance the 
beauty of the season’s blooms would "50 
certainly prove a most desirable bridal 
token, and one which the recipient 
would prize for its intrinsic decorative 
value. This pickle jar also proves 
useful when converted into a lamp, and may be filled with 
colored water to harmonize with interior, furnishings, etc. 
W. E. Lindemann is showing a large variety of specially 
attractive glass lamps and gift items, in novel shapes and 
designs. 


Beautiful “Stonex” Objects 


The Stone-Steel Co., have recently opened a showroom 
at 1133 Broadway, New York, where they are showing 
some delightful specimens of their product, “Stonex,” 
which resembles a very fine grade of marble, having the 
same high polish as gunuine marble. Numerous useful 
and decorative objects show beautiful and varied effects of 
“Stonex,” including lamps, vases, smokers’ articles, flower 
bowls, etc. There are sixteen color combinations avail- 
able in addition to black and gold. The colors are ex- 
quisite jade, blues, greens, scarlet, pink and grey. The 
firm will offer a perfect imitation of onyx, and at present 
have a number of pieces resembling onyx in color and tex- 
ture. Tiles for tables are also displayed in this new marble 
composition. 


Return of Eastern Manufacturers and Import- 


ers for Exhibit At Palmer House 
By Beatrice MILLER WISNER 


Again an unanimous welcome will greet the Eastern 
Manufacturers and Importers Exhibit, which will be held 
at the Palmer House, Chicago, from July 25th, to August 
5th, inclusive. It seems a fitting time when the country 
is stirred by the sterling principles of an intrepid youth, 
who so intelligently piloted his plane across the deep to a 
safe landing, to take count of these principles, the corner- 
stone of the splendid organization, the Eastern Manufac- 
turers and Importers Exhibit, and the men back of it, who 
foster these principles ; A. Stanley Brussel, Frank Q. Jen- 
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Rooms 752-754 Eastern 
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a decidedly new and distinc- 
tive product in glazed pottery, 
fopesnting a Ione and 
thorough research, consists of 
about fifty beautifully colored 
aud exceptionally artistic 
pieces. 


Manufacturers and 


Importers Exhibit, Palmer House, Chicago, III., 
July 25th to August Sth 


BYBEE 
POTTERY CO. 


BS) al 
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kins, George F. Little and their associates, men of integ- 
rity, efficiency and courage, working shoulder to shoulder 
to promote the success and friendship of the organization 
and who have seen it grow from an experiment to a sound 
thriving business enterprise, must look with pride on their 
achievement. It has not been an easy matter to house so 
many under one roof, and still less easy to establish con- 
cord and lasting enthusiasm of all those interested, yet 
this has been done by these men who have given their 
time, energy and thoughtful consideration to every detail 
which makes for progress and permanency. Representa- 
tives have earnestly endeavored to bring together superior 
products, including art wares, lamps and shades, glassware, 
pottery, brasses, china, wrought iron lamps and occasional 
furniture, pewter, ware, and other wares of distinction 
and quality. May once more fresh laurels be the crown of 
each and every worker of this stupendous organization, 
and those who are fortunate to visit Chicago, and witness 
the excellent exhibits, will surely come away again echo- 
ing the same assenting voice—‘Well done faithful serv- 
ants.” 

Following is the list of exhibitors: 

The Art Metal Works, Inc.; The Art Novelty Import 
Co., The Atlantic Refining Co. 

The Baltimore Clipper Importing Co., G. H. Barrel & 
Co., Berger Clock & Novelty Co., Ferdinand Bing & Co.’s 
Successors, Inc.; Borrelli & Vitelli, Bradley Studios, Kit 
Bratton, Bybee Pottery Co. 


California Faience Co., Carbone, Inc.; Carlton Ware, 


—— 


HOWARD - 
ART WARES 


LEXINGTON 
KENTUCKY 
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M. W. Carr & Co., Cassidy Company, Inc.; Clewell Stu- 
dio, Craftsman Studio. 

Day-raft, Inc.; Decorative Plant Co., Inc.; de Sherbinin 
Studios. 

Ebeling & Reuss, F. Ehrenreich & Son, Electrolite 
Proaners Co., Erle, Inc.; Huropean Specialties Co. 

The Forgelight Iron Works, Fourman Bros. & Co., 
Francois, Frankart, Inc., Fulper Pottery Co. 

Garrison Studio, The Gifts-Bazaar, H. Gigan & Co., 
GeGranata @ Co., Inc)? Louis W. Greeman Co., Inc.: 
A. M. Greenblatt Studios, The Greenwich Box Shop, 
Inc.; J. Leo Grogan, Caesar Ghiglino, Haeger Potteries, 
Inc.; Charles Hall, Inc.;; Murray M. Harvey, Wm. F. 
ayes Co., A. Hermanns & Co., John J: Hines, Inc.; W. 
H. Howell Co., Hubley Mfg. Co.; Hull House. 

Japanese Fan Co., Jarnow & Co., Javan Studios. 

Kew O.7Co,, Inc.-Kanne &.Bessant, Inc.; Kay & El- 
linger, Inc.; Lee Kogan, Inc.; Koscherak Bros. 

ladereiiceslheslane Co., Bimil Ss. Larsen’& Co,, Inc; 
azarus & Rosenteld, Inc.; Jos. J]..Leinfelder & Sons Co., 
Rudolf Lesch, George F. Little, Lukas DeCors. 

AW. Maas & Co., Mandix Co., L..R. Markell, Wm. 
G. Mcllvain Co., Merrill Shops, Mogi, Momonoi & Co., 
Inc.; Mountain Community, Inc.; Mulholland Silver Co. 

The Napier Co., Earl W. Newton & Associates. 

FF. Pavel & Co., Peter Perazzo, Pitt Petri, Pillocraft, 
Pompeiian Bronze Co., Inc.; $.-\Craig Preston, Elsie 
Prince Studio, Pyraglass Products, Pullman Metal Spe- 
eialties Co, 

(Continued on page 30) 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


Clee growing demand for Salt and Pepper Shaker 
Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 


WILL NOT 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 


STRONG 


66 Cnt Jatisfied customers keep us busy ” 
Pottery and Porcelain CROOKSVILLE 
By Frederick Litchfield CHiN Ea 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
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New York Imports 


June 29th 


S. S. Albert Ballin, from Hamburg, Germany 


Dalin, Martin, Co., 12 cases glassware, etc. 

Gordon, S., & Co., 5 cases crockery, etc. 

Petry, P. H., & Co., 5 cases glassware 

‘Steinhardt, A., & Bro., 1 case glassware 

Bloomingdale Bros., 14 cases crockery, etc. 

Brown & Roese, 3 cases glassware 

Sussfeld Lorsch & Schimmel, 64 cases hollow glass 

Bing, F.. & Co., 4 cases gilassware 

American Shipping Co., 18 cases earthenware 

Graham & Zenger, 2 cases glassware 

Hoffman, L., & Co., 1 case glassware, 3 cases hollow ware 

State Bank, 9 cases glassware 

Abraham & Straus, 6 cases toys, glassware, etc. 

Graham & Zenger, 41 cases crockery 

Wolff, H., & Co., 2 cases glassware 

Manufacturers Trust Co., 1 case earthenware, 2 cases glassware 

Wolf, Greenham & Sons, 5 cases crockery 

Guerin, P. C., 1 case earthenware 

Khouri, A. N., & Bro., 2 cases earthenware 

American, Kreuger & Toll Co., 1 case porcelain, case hollow glass 

Neustadt, V., 13 cases earthenware 

Sheldon, G. W., & Co., 4 cases hollowglass 

Rice, I. W., & Co., 5 cases glassware, etc. 

State Bank, 17 cases glassware 

Blumenthal, B., & Co., 5 cases glassware 

Morris Goldberg Sons, 4 cases glassware 

Capital Nat. Bank, 15 cases glassware 

Batlin, L., 12 cases glassware, 11 cases hollow glass 

Public Nat. Bank, 1 case hollow glass 

Gugenheim, M., Inc., 1 case glassware 

Bloom, C., Inc., 1 case glassware 

Murphy, A., & Co., 4 cases glassware 

Nassau Nat. Bank, Brooklyn, 13 cases glassware 

Schenkers, Inc., 40 cases crockery, hollow glass, 16 cases do. 

Inwald, J., Glass Co., 1 case hollow glass 

Atlantic Forwarding Co., 12 cases glassware 

Fenton, A. W., Co., 25 cases hollow glass 

Sheldon, G. W., & Co., 1 case hollow glass, 14 cases crockery 

Elite Import Co., 42 cases glassware 

Titan Shipping Co., 19 cases glassware, etc. 

Munzer, A., Inc., 3 cases glassware 

American iShipping Co., 14 cases glassware 

Capital Nat. Bank, 3 cases glassware 

Walco Bead Co., 3 cases glassware 

Loewenthal, F, & B., Co., 2 cases glassware 

Kantor & Montague, 3 cases glassware 

Pomerance, S. H., & Co., 3 caes glassware 

Taub, Hummel & Schnall, 25 cases glassware 

Felsenthal, B., & Co., 8 cases glassware 

Robinson, H. W., & Co., 15 cases glassware, .29 cases do. 

Blumenthal, B., & Co., 29 cases glassware 

Sullivan, W.'C., & Co., 1 case glassware 

Philip Freeman & Bro., 3 cases glassware 

Ditchik Bros., 3 cases glassware 

Lulis Corp., 1 case tea sets 

Vandegrift, F. B., & Co., 39 cases glassware 

Lorsch, A., & Co., 14 cases glassware 

‘Metropolitan Pottery Co., 197 cases crockery 

Manufacturers Trust Co., 2 cases glass goods 

Commonwealth Bank, 7 cases hollow glass 

Owen Walsh Mfg. ‘Co., 3 cases crockery, etc. 

Sheldon, G. W., & Co., 6 cases glassware 

Wallace, F. E., & Co., 1 case glassware 

Gane & Ingram, 4 cases glassware 

Chatham & Phenix Nat. Bank, 10 crates earthenware 

Sullivan, W. C., & Co., 4 cases glassware 

Graham & Zenger, 17 cases glassware 

American Shipping Co., 3 cases porcelain 

Taub, Hummel & Schnall, 10 cases glassware 

Bailey, Green & Elger, 25 cases glassware 

Helmer Import Novelty Co., 34 cases glassware 

Strauss Bros. & Co., 2 cases crockery, 7 cases glassware 

Robinson, H. W., & Co., 2 cases glassware 

Portenoy Co., 11 cases glassware 

Stern, Stiner Co., 34 cases glassware, crockery, etc. 

Hesse, D. S., & Bro., 9 cases glassware, etc. 

Pomerance, S. H., & Co., 51 cases glassware, 92 cases do. 

Herbert, Neuwirth Co., 3 cases glassware, 4 cases earthenware 

Daniels, M. B., & Co., 4 cases glassware 

Philip Freeman & Bro., 41 cases glassware, 25 cases lighting 
ware 
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Tomby, B., & Co., 16 cases crockery 

Hennigson, E., Co., 5 cases glassware 

Eleto Co., 36 cases crockery 

Friedlaender Co., 1 case glassware 

Downing, R. F., & Co., 40 cases crockery 

Order, 3 cases glassware 

Portenoy Co., 1 case glassware 

Globe Shipping Co., 3 cases glassware 
Miltenberg, A., & Co., 3 cases glassware 

N. Y. Mdse. Co., 4 cases glassware 

Schroder, J. H., Banking Corp., 27 cases earthenware, 9 cases do. 
Macy, R. H., & Co., 41 cases glassware 

Downing, T. D., & Co., 1 case glassware 

Bernard, J. E., & Co., 203 cases toys, crockery, etc. 
Schmidt, C., 3 cases glass 

Happel & McAvoy, 13 cases glassware, 14 cases do. 
Hirsch, J. B., & Co., 4 cases glassware 

Schorsch, J., 3 cases crockery, etc. 

Hirschberg, Schutz & Co., 3 cases glassware 

Kurtz & Dawer, 1 case glassware 

Corbett, M. J., & Co., 1 case glassware 

Eimer & Amend, 95 cases glassware, 2 cases hollow glass 
Sheldon, G. W., & Co., 27 cases majolica, etc. 
Klein, G., & Son, 9 cases glassware, etc. 

Nassau Nat. Bank, Brooklyn, 31 cases glassware, etc. 
Zanes, R. & Co., 1 case mats, 1 case earthenware 
Reimer, F. C., Co., 113 cases crockery, etc. 

Modern Braid Co., 1 case crockery 

Hirsch, G., Sons, Inc., 74 cases glassware 
Blumenthal, F., & Co., 1 case glassware 

Altman, B., & Co., 18 cases toys, glassware, etc. 
Young, D. F., 15 cases earthenware, hollow glass, etc. 
Downing, R. F., & Co., 20 cases glassware, etc. 
Greenberg, L., 6 cases hollow glass 

Landes, J., Imptg. Co., 6 cases glassware 
Bernstein, S. E., 3 cases earthenware 

Globe Shipping Co., 400 cases glassware, toys, etc. 
Manufacturers Trust Co., 6 cases china goods 
Gallagher & Ascher, 25 cases crockery, etc. 

Stern, Stiner & Co., 8 cases glassware, etc. 
Commonwealth Bank, 1 case crockery 

Meagher, Devoy Shipping Co., 8 cases hollow glass 
Weiss & Biheller, 5 cases glassware 

Young, D. F., 3 -cases earthenware 

Roloson, A. F., 37 cases chinaware 

American Shipping Co., 9 cases majolica 

Strauss, P. A., & Co., 1 case earthenware, 23 cases glassware 
American Shipping Co., 1 case glassware 

‘Cohn & Rosenberger, 15 cases glassware 

Noe, W. R., & Sons, 3 cases glassware 

Strauss, N., & Sons, 6 cases glassware 

Decorative Plant Co., 13 cases giassware, etc. 
Graham & Zenger, 15 cases crockery 

Sheldon, G. W., & Co., 13 cases glassware, ete. 
Atlantic Fwdg. Co., 3 cases hollow glass 

McFaddin, H. G., & Co., 21 cases lamp shades 
Haber, D. W., 1 case glassware 

R & G Import Co., 4 cases glassware 

McDonald & Lalor, 2 cases earthenware 

Sommers, E. L., & Co., 2 cases crockery 

Public Nat. Bank, 5 cases hollow glass 

Draeger Shipping Co., 9 cases porcelain 


June 29th 


S. S. Minnewaska, from London, England 


American Express Co., 6 cases glassware, etc. 
Robold, J. C., & Co., 1 case earthenware 


S. S. Rotterdam, from Rotterdam, Holland 
Strachan, R. D., 15 cases crockery, etc., 3 cases do. 
Phoenix Shipping Co., 51 cases crockery, glassware, etc. 
Davies, Turner & Co., 2 cases crockery 
American Express Co., 1 case earthenware 
Singer Bros., 18 cases glassware 
Noe, W. R., & Sons, 108 cases lamp shades 
American Shipping Co., 15 cases earthenware 
Borgifeldt, G., & Co., 25 cases glassware, etc. 
Fourman Bros. Co., 1 case hollow glass, 10 cases crockery 
Order, 49 cases crockery 
Hudson Forwarding & Shipping Co., 35 cases crockery, ete. 
Grace National Bank, 99 cases crockery, glassware, etc. 
Grant, W. T., & ‘Co., 8 cases glassware 
Rehberger & Saul, 2 cases earthenware 
Berner, A. V., & Co., 12 cases majolica, etc. 


S. S. Skaneland, from Leghorn, Italy 


Wallace, F. E., & Co., 2 cases earthenware 
Wanamaker, J., Inc., 4 cases earthenware 


Twenty-cight 
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Richard Shpg. Co., 14 cases earthenware, etc. 

Manuf. Trust Co., i7 cases earthenware and marbles 
Beaux Shade Co., 18 cases earthenware, etc. 
Granata, G.. & Co., 61 packages earthenware 
Gommi & Co., 18 packages earthenware, etc. 
Columbo Co., 24 packages earthenware, etc. 

Bowery & East River Nat'l Bank, 11 packages majolica 
Khouri, A. N., & Bros., 7 packages earthenware, etc. 
Order, 11 cases earthenware, 7 cases glassware 


From Alicante, Spain 

Straus, N., & Sons, 4 casks crockery 

Globe Shpg. Co., 8 cases crockery 

Hudson Fwdg. & Shpg. Co., 14 cases crockery, etc. 
Atl. Fwdg. Co., 25 cases crockery 


From Valencia, Spain 
Caragol, A. B., 1 case crockery 


June 30th 


S. S. Cedric, from Liverpool, England 

Fondeville, A. J., & Co., 2 boxes earthenware, 1 cask do. 
Leyland, P. N., Inc., 13 crate earthenware, 3 crates do. 
Tharand, J., Inc., 9 crates earthenware 

Justin, Tharaud, Inc., 1 crate earthenware 

Bassett, G. F., & Co., 16 crates earthenware 

Selters, C. W., 8 casks earthenware, 4 casks china 
Irwin} | Disa Gon oncasess earthenware, etc, 
Tiffany & Co., 16 cases china and glassware 

Gunthel and Cruveilher, 2 casks chinaware 

Straus, N., & Sons, 7 crates earthenware 

Bernard, J. E., & Co., 3 crates earthenware 

Stern Bros., 2 crates earthenware 

Globe Shipping Co., 5 hogsheads earthenware 
Kupper, H. C., Inc., 16 crates earthenware 


S. S. California, from Glasgow, Scotland 


Rogers, H. A., & Co., 16 cases glassware 
Kupper, H. C., Inc., 4 crates earthenware 


S. S. Pennland, from Antwerp, Belgium 


Straus, N., & Sons, 9 casks glassware 

Justin Tharand, 20 cases crockery 

Atlas Cina Co., 5 cases crockery 

Goetz, O., 5 crates crockery 

American Shipping Co., 6 cases earthenware 
Rosenthal China Corp., 39 cases crockery 
Mueller Co., 36 cases crockery, 1 cask do. 
Barth & Co., 8 cases crockery, 5 cases do. 
Phoenix Shipping Co., 1 cask glassware 
Leonhardt & Brush, 1 case glassware 

Loeser, F., Co., 4 cases pottery. 1 case glassware 
State Fwdg. & Shpg. Co., 6 casks glassware 
Lazarus & Rosenfeld, 104 cases majolica goods 
Seaboard Nat. Bank, 12 casks majolica goods 
Royal Imptg. Co., 2 cases pottery 

Armstrong Shop, 6 cases crockery 


S. S. Italy Maru, from Genoa, Italy 
Nation2: City Bank, 8 cases earthenware 
Amer. Exp. Co., 15 cases earthenware, etc. 


S. S. Argun Maru, from Kcbe, Japan 
Stern Bros., 3 cases porcelainware 


From Nagoya 


Tuska, A. L., Sons & Co., 94 cases earthenware and porcelain 
Ross, G., & Co., 15 cases earthenware 

Strauss, I., & Co., 6 cases porcelain, 35 cases porcelain 
Woolworth, F. W., & ‘Co., 75 cases porcelain 

Seitosho, N., 60 cases porcelain 

New York Mdse. Co., 11 cases porcelain 

Nara Trading Co., 41 cases earthenware, porcelain, etc. 
Morimura Bros., 402 cases porcelain, etc. 

Imoto Bros., Inc., 139 cases earthenware, porcelain, etc. 
Mogi, Momonoi & Co., 150 cases earthenware and porcelain 
Butler Bros., 276 cases porcelain 

Gary Eigner Corp., 25 cases porcelain 

Bloch, L. D., & Co., 25 cases porcelain 

Ross, G., Co., 17 cases porcelain 

Gary, Eigner Corp., 154 cases earthenware, crockery, etc. 


From Yokohama, Japan 
Woolworth, F. W., & Co., 96 cases glassware, etc. 
Schall, W., & Co. 7 cases porcelain, 15 cases do. 
Selrite Trading Co., 3 cases glassware 

July 1st 
S. S. Bremen, from Bremen, Germany 
Wolf, L., & Co., 10 cases earthenware, glass, etc. 


Phoenix Shipping Co., 6 cases crockery, glassware, etc. 
Pelican Works Gunther Wagner, 2 cases crockery 

Nelson Bead Co., 1 case porcelain 

American Shipping Co., 1 case glassware 

Giese, A., & Son, 4 cases earthenware 

Roloson, A. F., 37 cases crockery 

Fischer Scientific Co., 12 cases hollow glass 

Wrought Iron & Art Glass Fixture Co., 4 cases earthenware 
State Forwarding & Shipping Co., 2 cases earthenware, etc, 
Henjes, F., Jr., 20 cases glassware, etc. 

Order, 3 cases earthenware 


S. S. Homeric, from Southampton, England 
Strauss, B., 1 case glassware 


S. S. Ile de France, from Havre, France 


Gimbel Bros:, 1 case glassware 

Saks Herald Square, 2 cases glassware 

Bloch, 3 cases bronzes 

d Orsay Co., 21 cases glassware 

French American Glass Co., 38 packages glassware 
Vandeegrift, F. B., & Co., 2 cases chinaware 
Lewis & Conger, 7 cases glassware 

Bane, W. L., 1 case chinaware 

Scott, A. B., 2 cases glassware 

Bank of U. S., 2 cases glassware 

Bernard, J. E., & Co., 7 cases glassware 

Henjes, F. Jr., 6 cases glassware 

Hudson Fwdg. & Shpg. Co., 6 cases glassware 
International Acceptance Bank, 9 packages glassware 
Pillori Co., 4 cases majolica 

Marshall Field Co., 26 casks majolica 

Lord & Taylor, 10 casks majolica 

Tiffany & Co., 1 cask glassware 

Coty, Inc., 53 cases glassware 

Kupper, H., 37 casks faience 

Order, 1 cask earthenware 


S. S. Lisbon Maru, trom Kcbe, Japan 
Japanese Fan Co., 15 cases porcelain, 9 cases earthenware 
From Yokkaichi 


Morimura Bros., 73 casks porcelain 
Woolworth, F. W., & Co., 52 cases porcelain 


Chatham & Phenix Nat. Bank, 85 cases porcelain and earthen- 


ware 
Hamata & Co., 111 cases porceiain, 2 cases toys 
Iwai, M., 2 cases porcelain 
Tuska, A. L., & Sons, 116 cases porcelain 
Gimbel Bros., Inc., 14 cases earthenware 
Nara Trading Co., 18 cases porcelain, ete. 
Imoto Bros., 10 cases earthenware 


Tuska, A. L., Sons Co., 45 cases earthenware, 66 cases porcelain 


Butler Bros., 40 cases porcelain 

Jacobs & Kassler, 28 cases porcelain 

Gary Eigner Corp., 50 cases crockery and earthenware 
Imoto Bros., Inc., 117 cases porcelain and earthenware 
Mogi Momonoi & Co., 190 cases porcetain and earthenware 


S. S. Stockholm, from Gothenburg, Sweden 
Venon, J. H., Inc., 52 cases glassware 


July 2nd 
S. S. Vincent, from Havre, France 


Downing, T. D., & Co., 1 barrel crystal glassware 
Hudson Fwde. & Shpg. Co., 4 packages earthenware, etc. 
Beaux Arts Shade Co., 2 cases earthenware and glass 
Borgfeldt, G., & Co., 21 cases earthenware, toys, etc. 
Herbert Neuwirth Co., 1 case pottery 


S. S. Martha Washington, from Venice, Italy 
Amer. Exp. Co., 28 cases earthenware, etc. 


S. S. Cameronia, from Glasgow, Scotland 
Kupper, H. C, 5 cases earthenware 


S. S. Mauretania, from Southampton, England 


Bonwit Teller & Co., 1 case glassware 
Phoenix Shipping Co., 1 case earthenware, 1 case glassware 
Hudson Fwde. & Shpg. Co., 1 case china 
Sheldon, G. W., & Co., 1 case glassware 
Egden, E. M., 1 case chinaware, etc. 

Altman, B., & Co., 3 cases earthenware 
French American Glass Co., 6 cases glassware 
Andrews, D. C., & Co., 5 cases glassware, etc. 
Wanamaker, J., 6 cases porcelain, etc. 
Portenoy & Co., 1 case glassware 

English Antique Shop, 3 cases glassware 


(Continued on page 30) 
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Frederick C. Hoth 
(Continued from page 11) 


Mr. Hoth was born September 5, 1875, in Greenwich Vil- 
jage. Asa boy he attended P. S. No. 16 on 13th St., from 
which he graduated. In February of 1889 he secured a 
position with O. A. Gager & Co., one of the leading 
French china importing houses at that time. Two years 
later when Mr. Gager died the firm reorganized and be- 
came known as Haviland & Abbot, headed by Frank P. 
Abbot. Later it was incorporated as the Haviland & 
Abbot Co., Inc., under which name it has conducted busi- 
ness up to the present time. During all these changes Mr. 
Hoth remained in the firm’s employ and steadily advanced 
with them until he finally came to represent them on the 
road. His connection with the company lasted over 
thirty-eight years. He was one of the trade’s veteran 
travelers covering New England and middle Western ter- 
vitory. In his manner Mr. Hoth was quiet and reserved, 
yet by nature most likeable and affable. He was held in 
highest regard by all who knew him. He is survived by 
one brother, a son who just graduated from college about 
a year ago and his widow. He was buried at Sleepy Hol- 
low Cemetery, Tarrytown, N. Y., on Wednesday, June 29. 


George Hamilton 


Genuine sorrow at the news received last Friday of the 
passing of George Hamilton, secretary of Maddock & 
Miller, Inc., was expressed everywhere in the trade where 
his friends were 
legion. 

Following a pe- 
riod of illness of 
over three years, 
the end was more 
or less expected, 
but nevertheless 
came as a shock. 
His ailment orig- 
inally was inflam- 
matioi of the 


mms of the 
lungs as the result 


of which he later 
developed a seri- 
ous form of heart 
trouble which had 
practically inca- 
pacitated him for 
work for the past 
fmee years. In 
fact, he had only just been able to be about his home for 
the past year and for a month prior to his death, he was 
confined to his bed. Two days before the end, he lapsed 
into a coma, his death occurring on Friday morning, July 
1, at the home of his sister-in-law, 895 West End Ave., 
New York, where he had lived since the death of his wife. 

Mr. Hamilton was born sixty-three years ago in Staf- 
fordshire, England. He came to this country in 1893 at 


Twenty-nine 


the time of the panic. He was influenced in coming here 
by Edwin B. Allerton, head of Allertons, Ltd., whose 
line was represented by Maddock & Miller. Mr. Aller- 
ton gave Mr. Hamilton a letter of introduction to John 
J. Miller, head of Maddock & Miller, which resulted in 
his giving him a position. Being an expert bookkeeper, 
he soon advanced himself to the place where he took 
charge of the accounting for the concern and in 1897 when 
the firm was incorporated he was made secretary of the 
corporation. He also went on the road and proved quite 
as an efficient salesman as he had an accountant. About 
fifteen years ago he resigned from the concern to go into 
business for himself as American representative for Fur- 
nivals, Ltd., carrying on the business for two years be- 
fore he went back with Maddock & Miller. At another 
period he was also with Edward B. Dickerson for a short 


while traveling in the interest of the firm. He, however, 


-again returned to Maddock & Miller after this association, 


and with whom he was connected at the time of his death. 
He acted as treasurer of the Pottery, Glass & Brass Sales- 
men’s Association for years, his advice and efficiency in 
handling financial matters being of wonderful assistance 
to the organization in placing it on the sound basis on 
which it rests today. 

He was a man of sterling character and his kindliness 
of manner endeared him to all whom he came in con- 
tact. 

Mr. Hamilton’s wife to whom he was greatly devoted 
died six years ago. 

He is survived by a married doughter in England. 

His funeral was held at Christ Church, Waterdown, 
Ontario, Canada, July 4 at 2. p. m. 


What’s New 
(Continued from page 16) 


Tycer Pottery a Feature of Vail & Young 
Display 

The firm of Vail & Young, 200 Fifth Ave., New York, 
representatives for the W. I. Tycer Pottery ‘Co., Rose- 
ville, O., are displaying a varied assortment of items in 
kitchen ware from this factory that are exceptionally in- 
teresting and from the standpoint of price they are most 
The line includes many necessary 
Included 


attractive as well. 
pieces for use in the culinery department. 
among them may be found a line of jet or brown fire- 
proof teapots that should be a real inducement to the re- 
tailer. These can be turned over in a most profitable way. 
They are shown in a wide range of sizes. There are also 
casseroles, custard cups, egg bowls, etc. These are all 
offered in a brown color and present a fine assortment to 
choose from. In yellow ware there may be had any num- 
ber of mixing bowls which run from the small four inch 
There are also some yellow white 
Theses ran 


size to fourteen inches. 
banded egg bowls that are very attractive. 
from five inches in diameter and stand five and a half 
inches high. These offerings should not be overlooked by 
the trade. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. inimum 
initial charge $2, payable in advance. 


SOUTHERN TRAVELER WANTS 
CONNECTION 


OUTHERN traveler with A-1 following, China, Glass and 
Novelties, desires connection with responsible concern. Best 
of references. Address Box 640, CrocKERy aND GLASS JOURNAL. 


GLASS AND POTTERY LINE WANTED 


EW firm of New York factory representatives, with salesroom 
+N on 23rd Street, is open for-line of glassware and pottery. Ex- 
perienced salesmen, well acquainted with the trade, prepared ‘to 
give unusually live representation. Address Box 643, CROCKERY 
AND GLASS JOURNAL. 


EXPERIENCED SALESMAN SEEKS OPENING 


XPERIENCED salesman seeks Mid-west territory for large 

glassware factory, or a first class group of lines on commission 
basis with drawing account. Address Box No. 644, care CROCKERY 
AND GLASS JOURNAL, 


Buyers in New York 


June 30, 1927 
J. W. Waldorf, glassware, china, Hochschild, Kohn & Co., Bal- 
timore, Md., Pennsylvania Hotel. 


Jiaiey 1927 
H. J. Garrett, lamps, Hecht Co., Washington, D. C., 1150 Broad- 
way (F. Lilienthal & Co.). 


Jury 5, 1927 
H. Goldberg, imported lamps, shades, Juno Lamp Mfg. Co., 
Cleveland, Ohio, Pennsylvania. 


R. S. Dawson, house furnishings, toys, lamps, J. A. Rudy & Sons, 
Paducah, Ky., 120 W. 32nd St. (A. Fantl) 


Jury 6, 1927 
F, Silbiger, china, Meyer’s, Greensboro, N. C., 105 Madison Ave. 
(Mdse. Reporting Co.). 


Glass News 
(Continued from page 13) 

of Thomas J. Duffy, former head of the Brotherhood, 
but more recently of the Ohio Industrial Commission. 
No discussion resulted at this convention relative to any 
changes in the wage scale now prevailing in-the general- 
ware industry ‘because of a two-year pact, which does not 
expire until 1928. 


Reappointed Receiver Edward T. Davis 


The above named gentleman under whose successful 
management as receiver, the H. C. Fry glass plant at 
Rochester, Pa., has been successfully operating during the 
past year, was reported reappointed during the present 
week by the court for another year. In his application for 
reappointment we understand that Mr. Davis had the 
hearty endorsement not only of department heads, but 
individual workers as well. This would not only make the 
court's work easy, but it must be very gratifying to Mr. 
Davis to have the unanimous endorsement of all those 
whom he directs. The above conditions furnish a very 
good reason for the reports current that the Fry plant is 
doing such good work and having a successful run. 


PETER POTTER 


ae 
<e “2 


x 
een 


Peter Potter Says: Ya can’t hev everything. 
Th’ summer weather ’pears to be here et last 
and with et the seasonable bizness slump. Th’ 
bathin’ is fine but th’ bizzness not so good. 


Eastern Manufacturers and Importers 
(Continued from page 25) 


A. L. Reed Co., Inc.; Rehberger & Saul, Inc.; Ritz 
Import & Export Corp., The Roycrofters, Rustic Well 
Foundry, Mary Ryan. 

John B. Salterini, Tony Sarg Studios, Inc.; Saul Manu- 
facturing Co., School of the New Age, Selden Glass, 
Howard G. Selden, I. Shainin & Co., Simondetti & Co., 
Inc.; Smith Metal Arts Co., Inc.; 1. 5S: SpSnitenma somes 
Inc.; Spicer Studio, Wm. A. Spinks & Co. 

Talavera Importing Co., E. R. Thieler, CiyWeetitas 
Treitner & Froelich, H. H. Turchin, A. L. Tuska Son & 
Co., ges Wm. H. ‘Tombs Studio. 

Vineland Flint Glass Works. 

M. Wille, Roger Williams Studio, J. Baxter Webb, 
Wiltshaw & Robinson, Ltd., Wright, Tyndale & Van 
Roden, Inc. 


July 5th 


S. S. Columbus, from Bremen, Germany 
Bailey, Green & Elger, 3 cases glassware 
Wrought Iron & Art Glass Fixture Co., 4 cases glassware 
Elliot, Greene & Co., 19 cases glassware 
Stern, Stiner & Co., 8 cases glassware, etc. 
Hensel, Bruckmann & Lorbacher, 2 cases hollowglass 
Wedemann, Godknecht & Lally, 2 cases glow lamps 
Manufacturers Trust Co., 5 cases glassware 
Dritz-Traum Co., 1 case glassware 
State Bank, 2 cases glassware 
Lisner, D., & Co., 12 cases glassware, crockery, etc. 
Blumenthal, B., & Co., 2 cases glassware 
State Forwarding & Shipping Co., 1 case hollowgilass 
Lidz Bros., 9 cases glassware 
Hammel, Riglander & Co., 1 case glassware 


Our Full Lines of Imported and Domestic 
Art and Gift Wares Will be Displayed at 


Palmer House, Chicago, July 25—August 6 
Rooms 784-785-786 


ITALIAN MAJOLICA JARDINIERE 


FRENCH FANCY GLASS 


FRENCH CRYSTAL TREE 


F. BING & CO.’S succEssors, 67-69 Irving Place, New York City 


Pacific Ceast Rep.: Henry C. Hubley, Transportation Bldg., Los Angeles, Cal. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


ee BRUSH POTTERY CO. | 


body and glaze and dignified by ex- ZAN ESVILLE, OHIO 


clusive, artistic and refined decorations, 
constitute in part the superior values char- 


acteristic of our new Bona-Dea Shape in | ‘ I [V ERIE S 
Ivory, as well as our original Colonial 
and Ideal Shapes in pure white. 


We ship our customers what they buy. B yy O Ur Trucks from Ou Va 


THE ATLAS-GLOBE CHINA COMPANY 
ats NEW YORK WAREHOUSE 
PID rr ovr ns 5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


CROCKERY AND GLASS JOURNAL 
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New York Directory 


Thirty-two 
IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“the Dinnerware House of America.” 
l. BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
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Lines. White China for Decorators. 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chirx and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


ET as BOOTE, 85-87 West 28d 
(Be 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSGCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, 
49 West 28rd St. 

English “Ceylon Ivory’ Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 


Caledonia 4475. 


HAVILAND & ABBOT CO.,, 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
(he Famous 
knawn since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 


West 23d St. 
Ahrenfeldt French China. 


INC., 


China. 


920 


“Haviland hina 


KAiutA CHINA CORP., 39 W. 23rd 
Coa dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, tince., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597, 

MORIMURA BROS., 58-57 West 28d 


St. 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., 

W. 28rd St. 

“Furslenberg”’ — Dinnerware, 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercv 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


, 49-51 


“Schier- 


149- 


piss hse H. RUHE, 14 West 23rd 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

pe ae TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. ; 

E. TORLOTTING, INC., 35-87 West 
23rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
tie Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 


forms, 


OTL LLL eC UL ELL LOLOL 


MM MM 


JULY 7 1927 


ty 


July 7, 1927 


{l 


MTT TTT TTITTNTTT TUTTE TTT TTT TTT TOU TTTTTTTTOU OUTPUT TOUT TTUTTUUUTeTTTOOTTOUNTOUIPCCTNTTT TOC POU TOO PUT OOUNVUUUD OO TOUU NOU IOUUTPUNTOUUOTOCUNOUCUUNUPETTUUCTUUUOIUUCROUUOUUUTOUULTVUUDUURLOURULUUUTOCCCTCUULFCUULUMHILOULCOPUTCTULCOOCCOUULCUUDLTUUUCMCUULNCOLUOULCCO LUCA LCOUUCLCULCMOOUCUOLLICUUUTOCUCOO COTUUTLOOUUNCUTCUUUUCCUCNCULUCULLOUOUOUUOUAUODUOULOUDUUULCUULCOUULGSUCOUUEOTOLLICLUCLULHTUUIHUUUUNCUUOOL 


af 


OEOUTNUONUOUOODOTTTUIUOUUOOUOMTIQIIUUUCUOOMAUTIUCUUGOOOIIULCUCUUOAOUUULCLOULOOOOTLLULLLUUORALLLLOCLLLOLG AL 


CROCKERY AND GLASS JOURNAL 


Thirty-three 


CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


ae ee & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting Fixtures and 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G™ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


F. W. DALRYMPLE, 16 West 23rd 
St. 
Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


Telephone 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy. 0011; 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Ruan dinnerware. 
Paden City Glass Mfg. Co., Tabte, sod~ 
fountain glassware. Economy Glass 
oy Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271. Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


ian J. MOSCOVITZ, 10 W. 23rd 
G: 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 


Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass_ Co,, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 24.2 ae ee fancy 
Haghland -32. os. 0h iesee oe plain 
| Pilgrims So eee eee se octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factones 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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Representatives 
D. eee Irwin, 200 


High he ai Roch- 


ester, N. 

E. E. Nwi Io us, 21 

March Ave. W. Rox- 

bury, Mass. 

Earl W. Newton & 

ppt 9 : 
bude Ave., Chi- 


Western Glass pe - 
ucts Co., 149 

Montgomery St., San 
Francisco, Cal. 
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TBS (arrollion Pottery (6.5 


INCORPORATED 1903 ie 


| MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
““SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


C e e e +B 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tx. 


Publishers 


45 East 17th St. New York 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Glissiied 
Section of 


Crockery and Glass Journal! 


and 


Get It 


, 40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2, payee 
ble in advance 


Decorations 
for 
This Season 


New and Striking 


| Especially 

| IVORY 
PATTERNS 

| 

| 


at 


Moderate 
: | NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 
try that the genuine Haviland is ‘““The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


| 

| 

We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 

ately supply any items you need to replenish your stock. Write or call. 

| 


It wili cost you sales if you have to say ‘““We haven’t these patterns 
in stock.” 


“Haviland 


i 
| 
| 
| 
| 
i 
DECORATED BY Every piece of genuine . 
° Haviland China—the ] 
giland ¢ product of the original Qo} 77) 
Co Haviland, established (“a 
Limoges by David Haviland in France 
: 1837 —bears the trade ; 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 “NORMANDY” = ‘PLAZA ~—** PAISLEY” 
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: 7, LG F | American Ceramic Society Sponsoring 

ois Goo o Z Foreign Trip—Full particulars concern- 
ing six weeks visit to Europe covering 


a CF 
z Dolls & Joys | 6,000 miles and including prominent 


pottery centers 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


05 k yw What the Potteries Are Doing and up-to- 
vo. 403, Ne. 26 Za, é the-minute Glass News by M. K. 

a: f Zimerman, our regular Pittsburgh 

2 JULY 14, 1927 and East Liverpool corre- 

a spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


Ne 
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Will It 


Interest You 


f 


To know the names of the best manufacturers and whole- 


salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... forest... year. 
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SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 


Foreign 
55.50 a year 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1878 
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HIS. decoration 
No. 135 G is one 


of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 
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Decoration Y-3 1 


The Yellowstone Dinner Service 
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MUN 


DG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


COL 
Te 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a troup of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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S. S. MALOLO 


The new flagship of the Mat- 
son line; American-Hawaiian 
Steamship Co.—owners. The 
Leviathan is also equipped with 
United States Glass Company 
ware. 


The entire glassware equipment— 
40,000 pieces—of the largest and 
swiftest steamship ever built in the 
United States, was especially designed 
by the world’s largest makers of 
household glassware. 


UNITED STATES 


Glass Company 
PITTSBURGH 
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Graceful 
Dignified 
Distinctive 


These sare | theyepredoimminatine 
characteristics of the productions 
in our offerings from these out- 
standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 
Greens 
Price Bros. 


English 
@Gares 
of s#lerit 


Royal Worcester Bone China 


’ : Illustrating the “BORDEAUX” in 
If It's Worth; the eronche-aand a well merited 
We Stock It name it is. Cheerful, suggesting 


happiness, joy, prosperity. Ivory 
rim. 


Open stock NOW 


Maddock & Miller 
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*h What happens to the out-of-town parking for not less than two hours within easy walk- 
) 2 T shopper when he arrives in town is ing distance of the shopping center, free parking space in 
Jut-o eA a question with which business men the unused interior of business blocks, on vacant lots or 
+hopper f ae ; See 

of many communities are dealing in convenient downtown garages. 


$s a major problem in this day of the motor car and 
logged streets, according to the Civic Development De- 
artment of the Chamber of Commerce of the United 
states. They are discovering that preempted parking 
pace has the effect of turning a cold shoulder upon the 
esirable visitor. 

Ina report on this subject setting forth methods adopted 
y various communities to solve the problem the Civic 
Jevelopment Department says : 

“The conclusion toward which the past experience of 
aerchants points is that in dealing with the problem of 
ncouraging the trade of the automobilist, the first con- 
ideration should be to reserve for patrons the space in 
ront of shops by making local merchants and business 
1en park elsewhere and by having all loading and unload- 
ag done at the rear of buildings, or outside of business 
cours. If the streets are too narrow for parking on 
oth sides and existing construction does not permit load- 
ag and unloading at the rear it would be good and far- 
ighted economic policy for the merchants to work for 
treet widening and other town planning features so that 
vherever possible the main streets which are shopping 
enters should permit parking at an angle of 45 degrees 
n both sides of the street. 

| “When a city or town is already too built up to permit 
ubstantial broadening of streets the most convenient ar- 
angements for customers are regulations which permit 


Peau ts. ; There appears to be a growing in- 
Discriminating 


Cities 


The old “booster’’ days seem to have passed and cities 


terest on the part of American cities 
in proper municipal development. 


are setting an ideal to be attained by permanent develop- 
ment. 

“At a staggering cost in money, time, energy and van- 
ished hopes,” says John Ihlder, manager of the Civic 
Development Department of the United States Chamber 
of Commerce, “our cities are accumulating some valuable 
experience. For one thing they are learning to discrim- 
inate. They have not only passed the stage of mere 
‘boosting,’ they are not only passing the stage of bonus 
giving, but they are actually learning that every increase 
in population is not necessarily an asset. 

“Discrimination having begun, our eyes having been 
opened, our cities are beginning to recognize that they 
have individual characteristics and that these individual 
characteristics are among their great assets. To be the 
center for high grade furniture, to be the center for furs 
is unquestionably an asset, though the best furniture and 
the best furs may be bought in many other cities. So to 
have deserved reputation as a cultural or social center has 
value that should not be disregarded or thoughtlessly sac- 


rificed.” 
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EO. NICHOLSON; secretary of the Hocking 
e Glass Sales Corp., is indeed conversant with more 

things than glassware. When it comes to laying 
out and creating an attractive display room he stands in 
the front rank of those capable in this respect. His latest 
addition to the Hocking showrooms is a beautiful new 
Wilton carpet for the floor which enhances the effect of 
the place to a marked degree. This carpet is in a medium 
tone of gray and has a cross work design in black which 
harmonizes perfectly with the general scheme of the 
showroom. 


Fred C. Reimer, head of the Fred C. Reimer Co., Inc., 
who returned to headquarters on Friday, July 11, having 
been abroad since the end of May visiting the factories 
his firm represents in this country, promises some splendid 
new samples in addition to their already comprehensive 
offerings in Fuestenberg dinnerware as the result of his 
trip. In addition to the Fuestenberg line, Mr. Reimer 
has also arranged for many other new and additional 
items, samples of which will be on display very shortly. 


Stanley Corcoran, china and glassware buyer for the 
S. & G. Gump Co., San Francisco, Calif., accompanied 
by Mrs. Corcoran is due to arrive this Friday, June 15, 
aboard the Berengaria. Herman Henjes, with Theo. 
Haviland & Co., Mrs. Henjes and his son Frank are also 
arriving on the same steamer. 


‘Charles Marks, vice-president of Lazarus & Rosenfeld, 
Inc., is scheduled to sail this Saturday, July 16, aboard 
the Volendam for a ten weeks’ European trip. Mrs. 
Marks will accompany him. — 


Harry Flogel of the Flogel Decorating Works left 
on a well-earned vacation on Monday of this week. His 
plans call for his being away from the office for about two 
weeks, 

Another scheduled to leave his desk and the city to 
enjoy vacation time is O. C. Graham, manager of the 
New York office of the Cambridge Glass Co. 
panied. by Mrs. Graham he expects to look over Atlantic 


Accom- 
City for a week or two. 


Genial William H. Schreiber, of Morimura Bros., ac- 
companied by Mrs. Schreiber and son William, H., Jr., 
of the Paul A. Straub sales staff, will leave Saturday by 
motor for a two weeks’ visit to Brooklin, Me. Brooklin 
is a town of some 600 inhabitants on the Maine coast and 


Hight 


will afford William Sr. and Jr. some excellent fishing and 
motoring facilities. Bon voyage! 

J. D. Maloney, buyer for The Denver Dry Goods Cog 
Denver, is in New York this week making china purchases 
for his store. 


George Jordan, proprietor of the Blue Heron Gift 
Shop, Lake Wales, Fla., was a visitor to the metropolis 
this week making purchases for October delivery. 

J. Davison, china and glassware buyer for T. Eaton 
Co., Ltd., Winnipeg, Canada, was a recent visitor to the 
New York mart as was A. Gilman who holds a similar 
position with the C. O. Miller Co., Stamford, Conn. 


Mr. MacMartin, china and glassware buyer for Rosen- 
baum Bros., Plainfield, N. J., who will open a new china 
and glassware department next month, was in New York 
this week making purchases. . 


Miss Lulu Burke, china and glassware buyer for J. W. 
Robinson Co., Los Angeles, is in New York this week 
making purchases for her store. Miss Burke is stopping 
at the Prince George Hotel. 


Mrs. J. Dunwoodie, china, glass and housefurnishings 
buyer for Chamberlain, Johnson & Dubois, Atlanta, Ga., 
is in New York for a week on a buying trip. 

Mr. and Mrs. George Kimmerblatt, the former buyet 
for S. Cahn & Son, Washington, D. C., are sojourning at 
the Hotel McAlpin while making china and glassware 
purchases in New York. 

Herman Klein, well-known to the trade, because of his 
years of service, and who is employed as china and glass- 
ware buyer for Watt & Shand, Inc., Lancaster, Pa., 1 
recovering from an operation for appendicitis in the 
General Hospital, Lancaster, Pa. His many friends in 
the trade are hoping for his speedy recovery. 


Charlie Postley, head of Charles A. Postley, Inc., has 
already received ten orders from out-of-town buyers fot 
the Dempsey-Sharkey fight July 21. This is the date 
of the trade’s monthly golf tournament and more than one 
member will go from the links to the Stadium to witness 
the fistic festival, or to the radio to hear the bout broad- 
cast. It is the consensus of opinion among boxing fans 
in the china and glassware trade that Sharkey will wir 
by a knockout if the fight goes more than four rounds 
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Alden S. Abbott, of the J. Abbott & Son firm, Passaic, 
. J. was in New York this week making purchases 
or the china, glass and housefurnishings department of 
is store. 


The many friends in the trade of Walter E. Knowles, 
he popular traveling man for Theodore Haviland & Co., 
vill be glad to know that he is making unusually good 
yrogress on the road to recovery following an operation at 
Roosevelt Hospital, New York, two weeks ago. 


, 


| L. S. Hinman, of Theodore Haviland & Co., plans to 
ail on Saturday for France for a brief visit to the con- 
vern’s factory at Limoges. 


Another departure for France on Saturday will be 
‘faques Bernardaud, head of L. Bernardaud & Co., who 
ras been in New York for two weeks completing arrange- 
ments for closing the concern’s New York office and for 
xiving Geo. F. Bassett & Co., the American representation 
of the line. 


Theo. Haviland Sues Hammond for 
Infringement © 


Complaint in a suit of Theodore Haviland & Co., 
igainst E. W. Hammond, manufacturers’ agent, as repre- 
sentative for the Atlas-Globe China Co., Niles, O., was 
served on July 6. The former concern claims that the 
Atlas-Globe China Co.’s Broadway shape is an infringe- 
nent of patent on the Haviland Pilgrim shape. 


Werner & Kartiganer Open Agency 


The newest firm of manufacturers’ representatives has 
just opened for business as the result of the forming of 
a partnership between Lewis R. Werner and S. J. Kar- 
‘iganer, both well known and experienced salesmen. 

_ Mr. Werner was formerly for several years a member 
of the Graham & Zenger, Inc., sales staff, while Mr. 
Kartiganer has traveled for E. & J. Bass., Inc., for some 
time past. 

| They thave secured a choice location for their sales- 
rooms at 10 West 23rd St., which is not only most cen- 
trally located, but is in the same building with several 
other prominent agents and concerns in the trade, such as 
IK. W. Hammond, Harry Moscovitz, Morris Bergman, 
(Phe Liberty Works, Egg Harbor City, N. J., and Charles 
L. Wise. 

The concern occupy rooms 403, 404 and 405 on the 
fourth floor which they have fitted up in excellent taste. 
Two rooms are used for display purposes while the other 
is used as an office. 
| The first of the factories announced for representation 
whose line is already on view is that of the Silver City 
Glass Co., Meriden, Conn. This concern are decorators 
and engravers of an exclusive line of glassware and china 


| 
| 


which enjoys a splendid following in the trade. 


Bassett to Represent Benardaud Factory 


Considerable interest is sure to be aroused in the trade 
through the important announcement coming from the 
offices of the well-known manufacturers of French din- 
nerware and fancy china, L. Bernardaud & Co., Limoges, 
France, to the effect that the concern will discontinue 
their New York salesroom and have appointed George 
F. Bassett & Co., 141 Fifth Ave., American representa- 
tives for their line. 


Following the arrival from France a short time ago of 
Jacques Bernardaud, head of the concern, negotiations 
were started immediately with the Bassett firm, and are 
now concluded. 


A complete line of samples will be displayed by  Bas- 
sett and they will carry stock of the concern’s open stock 
patterns in New York for immediate delivery. 


The Bernardaud factory is one of the best known 
among the Limoges manufacturers and have maintained 
their own New York office and salesroom for many years. 


The present arrangement marks a decided change in 
the concern’s method of handling their line in this coun- 
try and in selecting the Bassett firm to represent them, 
Mr. Bernardaud feels that their customers’ and the fac- 
tory’s interests as well will be served in the best possible 
manner. 


George Lobsitz Host At July Trade Golf 
Tournament—Donates Special Prizes 


George Lobsitz, who needs no introduction to the trade, 
will act as host at the monthly golf tournament of the 
Pottery, Glass & Brass Golf Association which will be 
played on the links of the Mountain Ridge Country Club, 
West Orange, N. J., Thursday, July 21. 

The Mountain Ridge Country Club is situated in the 
Orange Mountains which are part of the famous Blue 
Ridge range and is less than a mile distance from Eagle 
Rock, one of the highest spots in New Jersey from which 
an excellent view of New York may be obtained on a clear 
day. The course itself is very sporty so as to afford 
plenty of opportunity for fellows: who play like “Bob” 
Miller to show their skilland at the same time 1s not too 
difficult. for the average player. Those who played the 
course last year as Mr. Lobsitz’ guests found it most in- 
teresting. 

To commemorate the day Mr. Lobsitz has donated two 
special prizes of sterling silver which go for the best low 
gross and the best low net scores. These are in addition 
to the regular prizes of the association and may be com- 
peted for by guests as well as members. Secretary L. S. 
Owen urges that every member of the association who can 
get away be on hand and bring a guest if possible. Han- 
dicap ratings will be the same as those allowed by guest's 
home clubs. 

If Old Sol will be on hand as he has promised to 
Thursday, July 21, will be a gala occasion. 


(Continued on page 13) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Manufacturers Look for New Orders As Dis- 
tributors Complete Inventories 


ITH the completion of mid-year inventories by 
retail and wholesale distributors of flint glass- 


ware, manufacturers believe that a decided im- 
provement will be noted in the receipt of new orders. The 
majority of factories at this time are working on summer 
schedules, and in several instances plants are inactive in 
all manufacturing departments. During the last two 
months there has been a tendency upon the part of the re- 
tail distributors to order only goods for immediate re- 
quirements, especially inthe flint glass lines, and in this 
respect the month of June was very slow. The character 
of orders received by factories during June indicated that 
the trade was “hugging shore’ and very little volume 
business was booked. The weather has also had much 
to do with the general condition of trade, sales managers 
declare, and the usual seasonable lines have been moving 
slowly, speaking in a general way. Manufacturers of con- 
tainers, however, have been doing well, and all such shops 
have been working actively for months. Volume busi- 
ness with these factories has been good, and buying is on 
a steady basis. Soda fountain glassware has also been in 
rather steady demand, and so far business on this line 
for the current season is quite equal to that of the preced- 
ing year. Colored glassware specialties are in from fair 
to good request. This line has served to bolster produc- 
tion this season in many instances. Not only have the 
manufacturers of this line, but the decorators also have 
béen doing well this season. While orders have been for 
smaller quantities, they have been in more frequent re- 
ceipt. 


Hazel-Atlas Answers Suit Charges 


The Hazel-Atlas Glass Co., Wheeling, W. Va., has filed 
an answer to a suit against it for $864,000 charging 
breach of contract filed against it by W. L. Nufer and the 
Nufer Cedar Co., in which denial is made that the defend- 
ant company denies that it defaulted in any way with its 
contracts with the plaintiff. In the cross petition, the 
Hazel-Atlas Co. claims $11,000 damages against the plain- 
tiffs. The suit was based on the claim of the plaintiffs that 


the defendants broke a contract calling for the delivery of 


100,000,000 feet of lumber. 


Cameron Suspends Operations Temporarily 


The plant of the Cameron Glass Co., Cameron, W. Va., 
rzanufacturers of lamp chimneys, lantern globes and 


Ten. 


lenses has suspended operations for several weeks. Dur 
ing the idle period a number of factory improvement 
will be completed. Shipments, however, will continu 
from stocks now on hand. 


Fostoria Factory Undergoing Repairs 


As has been the custom of the company for some years 
the factory of the Fostoria Glass Co., Moundsville, W 
Va., is now idle in its manufacturing department. Opera 
tions will be resumed within a few weeks, however. Th 
usual program of factory repairs will be followed durin; 
the idle period. 


Pine Glass Corp. to Build Factory 


The Pine Glass Corp., recently formed at Okmulgee 
Okla., by H. G. Pine and his associates, will soon awar 
contracts for the erection of a new factory, which will in 
clude a furnace, cutting machinery and also a jar cappin: 
department. A varied line of ware is proposed to be pro 
duced in this new shop. 


Pittsburgh Glass Co. Obtains Charter 


With a capital stock of $5,000 the Pittsburgh Glas 
Mfg. Co. has obtained a Pennsylvania charter. The im 
corporators are F. R. Murdock, Pittsburgh, who is th 
treasurer of the corporation; George Roth, Pittsburgt 
and S. A. Greenlee, Aspinwall, Pa. 


Mission Glass to Produce on Big Scale 


It is announced that when the new factory of the Mis 
sion Glass Co., Burbank, Calif., is placed in operatior 
the company will enter on a large scale the production o 
lighting glassware, tumblers and cylinders for gasolin 
pumps. Since Harry A. Schnellbach, formerly of Steu 
benville, O., who has been associated with the Macbeth 
Evans Glass Co., and the Jefferson Glass Co., Follans 
bee, W. Va., became associated with the Mission interest 
the company has showed a large increase in business. Th 
production of lighting glassware at this factory will D 
the first on the west coast. The plant is under the activ 
management of Mr. Schnellbach, who is widely know 
throughout the industry. 


Thatcher Plant to Start Operating 


Information has been received by the trade that th 
plant of the Thatcher Mfg. Co., Parkersburg, W. Va., 1 
to be placed in immediate operation. This factory ha 
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een idle for about nine months. The output of this plant 
s confined exclusively to containers. 


Ball Bros. Plant Being Repaired 


: Repairs are being made at the plant of Ball Bros., 
Muncie, Ind., following the bursting of a tank, which re- 
ulted in an estimated damage to the factory of $20,000. 


\Ithough the molten glass did not set fire to the factory 
muildings, there was considerable damage done equipment 
nd the interior of the plant. 


y 


Brilliant Removal Negotiations Pending 


Negotiations are still pending for the removal from 
srilliant, O., to Weston, W. Va., by the Brilliant Glass 
co. Officials of the company have been interested in se- 
uring a favorable site for the re-locating of the factory, 
nd this is expected to be determined upon within the 
ext few days. Since the company began operations sev- 
ral years ago, its output has been confined to lenses for 
ll purposes. 


Announcement has been made of the retirement of H. 
1. Linengood as factory manager of the Jeannette Glass 
-o., Jeannette, Pa. His future plans have not been made 
nown, 


Hazel-Atlas Awards Tank Contract 


In order that the capacity of its Clarksburg, W. Va., 
actory may be increased, the Hazel-Atlas Glass Co., 
Vheeling, W. Va., has awarded the contract for the erec- 
on of a new seventy-ton tank. Work on this improve- 
ent is to begin immediately. 


Auburn Plant to Cost $250,000 


According to advices received in the Pittsburgh district 
ais week, the new plant of the Auburn Glass Co., Chi- 
ago, will cost approximately $250,000. A site for the 
actory has been acquired, and contracts for erection will 
e awarded at an early date. 


} 


) F, & W. to Open Milwaukee Store 


| Representatives of local glass factories in the Milwau- 
ee district have advised home offices to the effect that 
ne F. & W. Grand Stores Co. proposes to open another 
nit there, having just taken a 20-year lease on a new 
deation, 


T. A. Thompson With LaSalle & Koch Co. 


-T. A. Thompson, a former buyer with the R. H. Macy 
t Co., New York, is now merchandise manager for all 
mallwares departments for the LaSalle & Koch Co., 
roledo, O., it was reported in Pittsburgh this week. 


| 
| “Do you believe in clubs for women?’ 
leerves, if kindness fails.” 


Westmoreland Glass Co. 


Lik 


Grapeville 
Pa. 


Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 
Florists 
and Table Use 
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No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line REPRESENT ATIVES 


Coed NEW YORK 
of Original Ideas in. 6. ado. 
e 200 Fifth Avenue 
: BOSTON 
EE eda Flee kee Dunit 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 
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1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
‘stern Bros. 


No. 1211 Creamer. Made in Roselin, imme 
Terminal Sales Bldg. 


Amber, Green and Crystal. 
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WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Rershaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Knowles, Taylor & Knowles Co. Introduces 
New Berkeley Dinner Shape 


NEW dinner shape that will be known as “The 
AN Berkeley”. has just been introduced .by the 

Knowles, Taylor & Knowles Co., and first: ship- 
ments will be made late this month, and full shipments 
will be possible in August. The shape is being put in 
an ivory body and with thirty new decorations, including 
borders and sprays. With this new shape this factory is 
now featuring four shapes. They are the “Victory,” a 
In the ivory body is included the “Gloria” a fancy shape 
plain white shape and “Traymore’’ a fancy white shape. 
and the new “Berkeley.” The new “Berkeley” is a semi- 
fancy design, and a special feature is the cover dish and 
caserole. In each instance pronounced changes are noted, 
as old designing*has. been eliminated. The hollow pieces 
of both are without the shoulder, while the covers are 
made to fit neatly within the hollow piece. Another fea- 
ture of both hollow -pieces-is:the fact that both are show- 
ing interior decorations, something new in the covered 
items. One decoration that has been included in the list 
for the new shape is.a. reproduction of an old English 
design. “We are bringing out this new “Berkeley’ shape 
at this season of the year for the reason buyers can ob- 
tain immediate shipments,’ declared John B. McDonald, 
sales manager for this faetory. “This will also give the 
trade something new in dinnerware to feature during 
the heavy fall and holiday buying season. We have been 
producing the new shape for some weeks, and we now 
have sufficient plain stock on hand to make practically 
immediate shipments. The shape will be shown by our 
road men on their next trips, but all visiting buyers who 
have been in the market of late have placed rather large 
open stock orders for it, and for August and September 
delivery.” 


The volume of orders for matchings that are now be- 
ing received by dinnerware producers has indicated to 
the manufacturers, so they say, that either local stocks 
are low, or that buyers are awaiting the close of their 
mid-season inventories before becoming more active in 
the market. There appeared to be a turn for the better 
with some producers last week, for immediately after the 
Fourth an increase in mail orders was noted. Volume 
was just a little heavier, and many such orders were 
specified for immediate shipment, which means the goods 
will go forward within a month from the time of receipt 
of order. It also appears to manufacturers that merchan- 
dise managers in many instances are holding up depart- 
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ment requirements, and are permitting orders to go 
through just now that are only absolutely necessary. 


Theatre Project Report .False 


A street report current here that a large theatrical in- 
terest has become interested in the purchase of a site now 
occupied by one of the uptown pottery plants is without 
foundation of fact, it has been revealed. The site of this 
particular factory, however, occupies a commanding posi- 
tion close to the local business district, but this firm has 
not been even approached about a price for the property. 


Laird H. Smith Weds Jessie McBride 


Laird H. Smith, superintendent of the yellowware plant 
of the D. E. McNicol Pottery Co., and a son of Zed 
Smith, salesman for the same firm has claimed Miss Jes- 
sie B. McBride of East Liverpool as his bride. The 
couple were married in the United Presbyterian Church 
at Darlington, Pa., by the Rev. J. O. Campbell, and are 
now making a trip through Canada. 


Brief Summer Holiday in Sebring 


The mid-summer holiday at plants in Sebring, O., was 
brief, and all plants there are now in operation. The 
plant of the Saxon China Co. was closed but one day, and 
a similar schedule was in vogue at the plants of the Se 
bring Pottery Co., and the Limoges China Co., at Sebring, 
and also the Crescent China Co. at Alliance. The plant of 
the French China Co. was closed four days, resuming July 
7 and the factory of the E. H. Sebring China Cola 
sumed July 6. 


Wm. L. Tickell at Factory Office 


William L. Tickell, eastern salesman for the Smith, 
Phillips China Co., is spending several weeks at the fac 
tory office before resuming the road again. 


George Bratt at Home Office 


George T. Bratt, western salesman for the E. M 
Knowles China Co., has concluded an extended trip ovet 
his territory, and is now at the home office. 


K. & M. Pottery to Increase Output 


The K. & M. Pottery Co., Los Angeles, Calif., plans % 
increase its output about twenty-five per cent during the 
next three months, according to advices just received im 
this district. With additional buildings completed, the 
plant will cover over an acre of ground. This plant is 
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producing a full line of stoneware and stoneware special- 
jes, its production being the largest in the line on the 
Vestern coast. 


| 
: 
Under the name of the Vernon Potteries Co., the plant 
‘ormerly owned and operated by G. W. Paxson at Los 
ngeles, Calif., is to be placed in operation, producing 
. line of semi-porcelain dinnerware and hotel and res- 
aurant ware. The factory has been inactive for quite a 
veriod of time, but the new interests propose to place it 
yn a production basis at once. Both plain white and deco- 
‘ated ware will be included in its list. 


Shenango Sales Show Improvement 


A rather marked improvement in business for the first 
vart of the current year over records for the same period 
a 1926 has been disclosed by the current six months’ 
eport of the Shenango China Co., New Castle, Pa., ac- 
ording to a statement just issued by C. W. Read, sales 
nanager for this firm. Included in the business for the 
rst six months of the current year was an order for 
72,000 bowls for the United States Navy. The exten- 
ion program for this factory recently announced will 
aake this factory the largest producer of vitrified hotel 
nd restaurant china in the world. It will have four tun- 
el kilns when the improvements are completed, which 
vill also require additions to other departments. For 
ome years this factory has been supplying Federal Gov- 
rnment departments with ware. 


Ceramic Graduates Make Connections 


Three of the ceramic class graduating at Ohio State 
Jniversity, Columbus, a few weeks ago have announced 
onnections. 

V..E. Campbell has become identified with the research 
epartment of the Homer Laughlin China Co., Newell, 
nder A. V. Bleininger, while E. C. Guisinger goes with 
ie Mt. Clemens Pottery Co., Mt. Clemens, Mich. W. M. 
‘aylor has gone with the Tycer Pottery Co., Roseville, 
ear Zanesville, O. C. M. Dodd is now with the Robinson 
Jay Products ‘Co., Akron, O. 


Dinnerware Plants Propose Part Time 


A number of dinnerware plants in the East Liverpool 
istrict, instead of taking an extended summer holiday 
ropose to continue operations under part time schedules. 
y this method there will be some work for the rank and 
le in the trade, but when any of the employes desire 
) take two or three weeks of their own accord, the mat- 
‘'r is left to the individual. This schedule will be. main- 
ned in practically all departments of the dinnerware 
ants. 


Lobsitz Golf Tourney 

. (Continued from page 9) 

To reach the club, participants in the tournament—or 
10se who desire to go as part of the gallery—should make 


| 


| 


| 
; 
] 


Yy 


MINPRO 


The Symbol of 
Quality Feldspar 


HE high, definitely uniform 

quality of MINPRO Spar con- 
tributes to dependably excellent 
pottery results. 


We are sole selling agents for Ten- 
nessee Mineral Products Co., pro- 
ducers of MINPRO Spar. 


~The 
ROESSLER &HASSLACHER CHEMICALCO, 
709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadelphia Kansas City 

Chicago Boston San Francisco 
Baltimore 


‘America’s Leading Ceramic Material House” 


Newark their objective point unless they happen to reside 
in the Oranges or some other place near the club. The 
best way of reaching Newark, incidentally, from New 
York, is via the Hudson tubes, or by taking the Lacka- 
wanna railroad from Hoboken. Arriving at Newark 
take the DeCamp bus (Caldwell line) from Washington 
Park, at Broad and Washington Place. Buses leave at 
8:45, and hourly thereafter, daylight saving time. The 
buses may be picked up at Maine and Day Streets, Or- 
ange, on the even hour. They pass right by the clubhouse 
on Prospect Avenue. 

Those who disire to go by auto should motor through 
Orange, west on Park Avenue to Llewellyn Park, left on 
Valley Road, right on Mount Pleasant Avenue to top of 
hill, right about a half mile on Prospect Avenue to club. 
(Essex County Country Club Links at /eft when last turn 
is made. ) 


Trade Association Elects Members 


At a meeting of the Pottery, Glass and Brass Sales- 
men’s Association on July 8 four new members were taken 
into the organization. They were: Herbert H. L. Do- 
steel, with the Nathan Dohrmann Co., San Francisco; 
August L. Volk, with the Libbey Glass Mfg. Co., New 
York office, and Frank W. J. Sewell and Joseph J. Gillis, 
with Maddock & Miller, Inc. 

The record of the membership contest to date for the 
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American Ceramic Society Sponsoring 
Foreign [rip 


Members of Trade Invited to Participate in Tour That 
Will Cover 6,000 Miles and Include Pottery Centers 


include the pottery centers of Europe has been 
arranged by the American Ceramic Society. De- 
tails of the trip are given in the following notice issued 
by the Society : 
Please note that the following tour has been built around 
European Ceramic centres such as: 
Stoke-on-Trent and the “Potteries” in England. 
Delft—in Holland. 
Meissen—in Germany. 
Prague—in Czecho-Slovakia. 


\ SIX weeks’ tour covering 6,000 miles which will 


Paris—in France. 

Membership in the Ceramists’ Tour should be inclusive 
—hence it is planned to include: . 

1. Comfortable cabin accommodations on Cunard Lin- 
ers both to and from Europe with all expenses paid ex- 
cept the usual tips aboard ship. 

2. All Gratuities to hotel and train servants in Europe 
with the exception of’ tips to hotel servants in the British 
Isles. English hotels request that guests tip individually 
and not en masse. 

3. All taxes levied by cities and countries through 
which members may pass. 

4. Transfer of members baggage from railroad sta- 
tions to hotel and vice versa. 

5. Sightseeing by automobile or other vehicles, in- 
cluding the services of local guides when found neces- 
sary. 

6. All meals at all times during the tour. 

_ 7.,Comfortable accominodations in first class hotels 
throughout. 

8. Comfortable résérved accommodations on all rail- 
road trains and local steamships, using (as is customary ) 
first class sleeping compartments and first class cars when 
such trains are used, first class staterooms on Channel 
Crossing, second class on the [-uropean Continent and 
third in England for the short journeys. 

ITINERARY 
FOR THE AMERICAN CERAMISTS’ TOUR 
May 19 ro Juty 5 IncLusiveE, 1928 
SATURDAY, May .19 

MONTREAL. Here the members congregate for a 
Ceramic Breakfast preparatory to taking that delightful 
trip up the St. Lawrence River to the open sea—and 
thence across the Atlantic. 

May 20 to 26 
AT SEA. Aboard the luxurious Cunard liner many 


a happy hour will be spent on deck, in the various lounges 
Band concerts, 
dancing, athletics, bridge, all serve to make the crossing 


or in the comfortable smoking room. 
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a true vacation. Informal meetings of ceramists will also 
be arranged. 
May 27 

GLASGOW. Today we reach Glasgow and are met 
by the reception committee. Later on we are esconced 
in a comfortable Scottish Hotel for our first night ashore 
for over a week. 

May 28 

THE TROSSACHS. Before proceeding through 
Scotland and England we spend this day in one of the 
most beautiful scenic spots in the world; by rail, motor 
coach, horse coach and lake steamer we visit Loch Kat- 
rine, Loch Lomond, Sterling Castle, on to Edinburgh. 

May 29 

EDINBURGH. For those who desire to continue their 
sightseeing provisions will be made for a coach trip to 
Sir Walter Scott’s country and Melrose Abbey. Others 
may wish to make the acquaintance of Edinburgh manu- 
facturers in similar lines of business. By train from 
Edinburgh we proceed overnight to the centre of Eng- 
land. 

May 30 To JUNE 2 

MANCHESTER, SHEFFIELD, STOKE-OM 
TRENT AND WORCESTER. Glassware—refractor- 
1es,—brick—pottery and enamel plants—lie within easy 
reach of this bee hive of activity, but of most interest, 
this is the home of The Ceramic Society and of the So- 
ciety of Glass Technology. Dr. J. W. Mellor and Die 
W. E. S. Turner and their associates, with many Gf 
whom we are personally acquainted, are planning that 
each member of ceramic tour party shall visit those plants 
in which each is interested. 

Returning to Birmingham provisions are made for the 
coming tour of Shakespeare’s country and Oxford en 
route to London. Before noon we find ourselves in the 
quaint old English village of Stratford-on-Avon. The 
old house in which the poet was born is visited; Ann 
Hathaway’s cottage—where Shakespeare wooed the gitl 
who afterwards became his wife is our next stop. Coun- 
tryside so beautiful it beggars description will make this 
seem a day in fairyland. 

From Stratford-on-Avon we travel via Oxford—fan- 
ous University city—to London where a royal welcome 
awaits us from our British Compatriots. 

JUNE 3°10 6 

LONDON. Comfortably settled in first class hotel 
accommodations in the heart of London, members will 
have practically a full week for further ceramic meet 
ings and entertainment as well as for the very necessary 
sightseeing which every American enjoys. Visits will 
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be made to The Tower, Windsor Castle, Stoke Poges and 
other vitally interesting places. 

For those who desire to visit the famous clay and corn- 
wall stone quarries, special trips will be arranged. 

Late Wednesday evening a start will be made for the 
Hook of Holland which will be reached by boat from 
Harwich. 

JUNE 7 

DELFT. From the Hook of Holland, which is reached 
in time for breakfast we proceed from Rotterdam to 
Delft—a forty minute train ride. One day is spent with 
our Dutch confreres and much of interest will be found 
on the banks of the rivers Schie and Rhine. Inspection 
of plants and many interesting meetings are arranged. 
(Those who desire to proceed direct to Berlin may do 
so and eliminate the day in Delft thus gaining one more 
day in the German capital.) 

June 8 

AMSTERDAM. Comprehensive sightseeing will be 
indulged in while in the “Diamond City” and plenty of 
time spent in resting or for independent action. Late 
this evening a sleeping car train will be boarded for Ber- 
lin as this is rather a tiresome journey and may well be 
taken at night. 

JunE 9 To 12 

BERLIN. Arriving early in the morning we shall have 
no regular program until after lunch when a formal 
business reception will be held. 

Dr. H. Harkort of the German Ceramic Society and 
Dr. H. Maurach of the Society of Glass Technology, are 
planning with their associates several optional plant vis- 
its for those whose special interests are brick, refracto- 
ries, pottery, terra cotta, glass or glass enamel. 

Three days will be devoted to the German industries 
but there will be plenty of entertainment for those who 
wish to spend part of the time on vacation. Berlin to 
Dresden is but a five hour run and this we reach late in 
the evening. (For those who desire to delete Dresden 
from their itinerary arrangements will be made for an 
additional two days’ stay in Beruin, or for them to proceed 
direct to Prague for two days’ additional time there. ) 

JuNE 13 To 14 

DRESDEN AND MEISSEN. Two days will be 
spent in the Saxon capitol, one of which will be devoted 
to visits to leading manufacturing plants. Dresden is al- 
together delightful and will appeal with its antiquities to 
everyone who likes old world charm. 

Juns.15 to 17 

PRAGUE. Beautiful Bohemia offers much of extreme 
interest to the ceramist, hence a full three day stay has 
been arranged using Prague as a base. 

Ie ing. R. Barta, Secretary of the Czecho-Slovakia 
Ceramic Society reports that members of that society are 
making ready for whatever special plant trips the tour 
members may desire. 

Very few stops in Europe offer such a variety of in- 
teresting buildings, castles, cathedrals, churches, monas- 
teries, palaces and parks as Prague. A very full program 
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is being worked out as this is considered one of the “high 
spots” of the tour. 
JuNE 18 To 19 

NUREMBERG. Leaving Prague around noon we reach 
Nuremberg in time for late dinner after an interesting 
run across interesting country. The following day will 
be given over to sightseeing or rest—according to individ- 
ual desires. 

JuNeE 20 

MUNICH. But a few hours away lies Munich, our 
next port of call; well worth a day’s stop over. Compe- 
tent guides will see that we overlook nothing really worth 
while. 

June 21 To 22 

LUCERNE. By rail and lake steamer we reach 
Lucerne—nature’s beauty spot. Nestling among the Alps 
this quaint old city offers us a chance to relax and enjoy 
the invigorating fresh air and Alpine sunshine. Those 
who wish to climb Mounts Rigi or Pilatus will have an 
opportunity; for others an interesting trip will be made 
to Zuz where recent excavations have been made of a 
prehistoric village which brought to light a quantity of 
ancient pottery of a high order. 

June 23 To 27 

PARIS. Arriving this morning in the gay French 
capitol we spend the day making the acquaintance of 
French industrialists interested in Ceramics. Dr. Leon 
Yeatman, President of the Ceramic Society and Colonel 
Bevierre, President of Master Glassmakers Association 
of France, have detailed special plant tours for each of the 
several industrial interests in the ceramic tour party. 

Visits will be made at Versailles, Malmaison, Fontain- 
bleu, Rheims and to all places of interest. Every moment 
of our five days will be used to the best advantage. Our 
final dinner, or swan song, will be held the evening of the 
twenty-sixth when a delightful surprise party will be 
prepared as our last taste of Gay Paree. 

It might be interesting to add that during our stay in’ 
Paris we will attend the annual Technical Congress of the 
French Ceramic Society. A hospitable welcome awaits 
us from the Produits Ceramique de France. 

LIMOGES. (A side trip.) An interesting day and a 
half can be spent in the Limoges district famed for its 
china and fine enamel and an enjoyable program is being 
worked up for those who wish to make this visit from 
Paris. 

June 27 to Jury 5 

HAVRE OR CHERBURG. Leaving Paris we board 
the boat train to the port from which we sail and begin 
our homeward bound journey. Once more aboard our 
Cunarder we devote our time to cementing those associa- _ 
tions made abroad. Here will be summed up all our ex- 
periences ; here will be recounted this event and that. 

Jury 5 

NEW YORK. Our journey over, we'll have covered 

over six thousand miles and crowded into every hour of 
(Continued on page 25) 


What s New in New York Showrooms 


Collins & Wright Line of Non-Corrosive 
Metal Tops 


It is seldom that the columns of a trade paper are de- 
voted to a line such as that which is manufactured by 
Collins and Wright, Inc., Pittsburgh, Pa., who produce 
and market one of the largest 
lines of metal tops for glass 
sa't and pepper shakers in the 
country. Yet when consider- 
ing how closely this line is al- 
lied to table glassware it is sur- 
prising that not more is said 
in regard to it. This company has adapted a most appro- 
priate slogan—‘The Top that Sells the Bottom’”—and 
when considered, it is easy to understand how effectively, 
attractive and well finished tops, can augment the volume 
of sales in glassware of this character. The average metal 
top will in time corrode and become 
very unsanitary and it is an economic 
waste to throw away a perfectly good 
base because of this. The Collins and 
Wright factory are producing and 
have been making for the past year a 
non-corrosive top made of Britannia 
metal that is exceptionally durable and most adaptable for 
this purpose. Evidence of how exceptional their line 
must be is disclosed by the fact that the firm have on 
their books customers of over fifty years standing and 
that they have continually been making salt and pepper 
shaker tops since 1838. Some of their most popular pat- 
terns at the present time are ones they have been making 
for over half a century. For the 
making of little shaker tops their 
metal is bought in car load lots 
and mixed to their special for- 
mula that their years of experi- 
ence have taught to be best for 
the purpose. To supply tops for the wide variety of bases 
manufactured they have a large stock of expensive molds 
and tools which enable them to fit any size or shape con- 
tainer made. Indeed it is a well known and proven fact 
that the glassware dealer will find ready sales for these 
non-corrosive tops to replace old worn and corroded ones 
and the profit in connection with them well justifies the 
effort. 


Rehberger & Saul Present Fancy Line 
Surprise 
A new imported fancy line, similar to Royal Copen- 
hagen porcelain, for which new samples have just been 
received, is now on exhibit at the salesroom of Rehberger 
& Saul, 24 West 23rd St. It is tnusually interesting. 
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Wonderfully modeled dog figures, horses, sheep, etc., are 
among the subjects shown in poses that are remarkably 
lifelike while the finish and attention to detail bespeak 
the work of real artists in their execution. The item illus- 
trated shows this care of detail and is a number that will 
specially appeal to the lover of animals. Several of the 
pieces have bases while others are without, This line 
should find immediate appeal with the gift shop trade and 
gift shops in department stores. It is moderately priced 
considering the nature of the ware, in fact, the prices 
should assure the dealer a nice turnover profit. The line 
will be stocked by the firm for early Fall delivery. 


Exceptional Czecho Fancy Line Shown by 
Straus 


A line exhibiting a wide range of very pretty numbers 
in Czecho Slovakian fancy ware is being featured by 
Nathan Straus & Sons, 
Inc. 119 Fifth Ave. |” 
Among the items are a | 
selection of vases pre- 
senting a fine assort- 
ment of shapes and 
sizes, cigarette boxes, a 
most original and novel 
line, of candelsticks, wall 
pockets, powder boxes, 
bowls, etc. One of the 
most attractive of the 
pieces is a double can- 
dlestick very similar to 
a wall plaque. Two 
holders are placed at the 
bottom curving out 
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gracefully. Dainty little embossed roses in natural colors 
and green leaves are used for the decorative idea, shown 
against a background of different tints of rich blues, green, 
yellow, blood red, etc. Another novel number shows a 
bright green bull frog with a place for holding a candle 
in its back. The manner in which rich colors have been 
employed in all the pieces is one of the outstanding fea- 
tures of the line. NHerewith are illustrated a few of the 
items displayed. 


New Lancaster Creations Beautify Hocking 
Exhibit 

Backed by the attractive setting the Hocking Glass 
Saies Corp. showrooms provide in their new home, 129 
Fifth Ave., the latest numbers in lead blown stemware 
from the factory of the Lancaster Glass Co., Lancaster, 
O., which the firm represent in this market are indeed 
most pleasing. Graceful shapes in any number of sizes, 
beautiful plate etchings, lovely new optic effects, and ex- 
cellent colors and color combinations tell the story of the 
line. A charming twisted stem line is shown with food 
and stem in colors of green, amber and peachblow with 
erystal bowls, while others are displayed with straight 
stems in the same delicate tints. It would be difficult to 
improve upon the splendid effects shown in their deco- 
rative ideas. Etchings of a dancing girl, Little Bo Peep, 
and conventional treatments are worked out beautifully, 
while further charm is given the crystal bowls by a straight 
and spidal optic. Included in the line also are any num- 
ber of exquisite ice teas as well as a choice selection in 
water sets. On these the pitchers show a selection of a 
crystal body with either an amber or green cover, handle 
and foot while the glasses to match are with a foot of the 
same color and have a crystal bowl. In solid cclors there 
is a wide range of numbers featuring either green, amber 
or peach. These present a stunning bamboo optic and 
for those so desiring there is a choice of straight optic 


pieces as well. The entire line is very attractive in price. 


Items of Exceptional Attraction Shown by 
Herbert & Neuwirth 


An assemblage of wares that is certain to appeal even 
to the most discriminating tastes may be seen in both the 
imported and domestic lines which feature the excellent 
display by the Herbert & Neuwirth Co., Inc., 25 West 
23rd St. Prominent among the numbers shown is a most 
diversified array of imported table lamps each item of 
which is really beautiful. There are a number of Italian 
pottery bases in a wide range of designs and lovely color 
creations with parchment shades. The designs on the 
shades feature fruit clusters and flowers, while there is 
one that shows a coat of arms made up of a shield in the 
center with a lion on either side. It is brilliant in its 
coloring and most attractive in appearance. Then there 
may be seen any number of glass mounts with pleated 
parchment shades. The bases present a profusion of 
shapes, sizes and colors and numbered among them are 
some pretty water mounts filled with different color water 


such as red, blue, etc. Looking further one finds a very 
new and novel presentation in the form of a globe of the 
world. These show maps of all countries and are mounted 
on a handsome antique wood stand. They are in an as- 
sortment of sizes and are very decorative. -In imported 


glassware the firm are showing any number of delightful 


_ selections among which is an assortment from Czecho 


Slovakia made up of covered boxes, vases, comports, etc. 
This presents a fine range of beautiful shapes and sizes. 
It is in a lovely gray body on which is worked a delight- 
ful grape, vine and leaf design in a rich ruby color. This 
makes a splendid combination. Their domestic exhibit 
is equally interesting. Here may be seen a very strong 
line of smokers’ articles such as ash stands made up-in 
either a combination of metal with marble or without 
marble, tables in an assortment of lovely marble tops 
mounted on fancy iron bases, etc. These tables are sold 
with an ash tray, cigarette box, etc., that make them all 
the more attractive. In conjunction with this line of 
smokers’ articles it must be mentioned that there is one 
number, imported from Germany, that deserves special 
mention. This is an ash stand made up in the form of 
an ancient Knight in full armor with sword and shield. 
It is exceptionally pleasing. 


A Tea Pot Assortment Worth Inspecting 


A display of tea pots, well worth a word of special com- 
ment, may be seen on the fifth floor of Geo. Borgfeldt & 
Co., 111 East 16th St. At this well known importing 
house one can always be assured of seeing new and in- 
teresting lines, and this assortment of English tea pots 
is one that certainly deserves to be looked over. The 
range of sizes it is presented in seems to be without limit, 
in fact, there is a pot to fit every requirement and occa- 
sion. They are displayed in a splendid octagon shape and 
their only decorative feature is a simple band treatment. 
The body of these pots, which is highly glazed, is in a 
rich chocolate color, while the band mentioned above runs 
around the upper part and is in assorted colors of green, 
blue and salmon as well as in a very pretty mottled effect. 
The lid is deep and inset while the handles and spout are 
so modeled that they also carry out a suggestion of the 
octagon shape of the body. At present this line is for 
import only but it is the intention of the Borgfeldt firm 
to stock it this fall. Some idea of how attractive it is in 
price may be gained when it was explained that the pots 
may be retailed from forty-nine cents up. 


George Borgfeldt & Co., Wins Decision 

George Borgfeldt & Co., New York City, gained a de- 
cision just handed down by the United States Customs 
Court on the importation of tea sets. These sets were _ 
taxed at 70 per cent under paragraph 212 of the Tariff 
Act of 1922, as decorated chinaware. Judge Young 
of the Custom Court has fixed the duty at 60 per cent 
under the same paragraph, as plain white china or por- 
celain, 
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J. H. SmytHe, REPRESENTATIVE 


2,000 Merchants to Attend Meet of Interstate 
Merchants Council 


r \ HE twelfth semi-annual convention of the Inter- 
state Merchants Council, to be held in Chicago 
August 17, 18 and 19, will be attended by 2,000 

merchants, according to those in charge of the affair. In- 

terest in the convention has been displayed by a large 
percentage of the 4,000 members doing business in thirty- 
eight states and Canada, it was said. The business pro- 
gram will include three afternoon sessions at which the 
merchants will exchange ideas. Among the principal 
speakers will be John W. Scott of Carson, Pirie, Scott & 
Co. 


“Mort” Tinker of Tinker Bros., has just returned from 
a two weeks’ vacation at Maquoketa, lowa. He spent the 
greater portion of his time golfing and fishing. 


C. D. Whitimer, buyer for Hess Brothers, Rockford, 
Ill., was in Chicago last Friday calling on the trade. 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


Ready for Shipment— 
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C. D. Spreng left last Monday on a business trip of 
Southern Michigan and Northern Ohio in the interests of 
E. M. Meder Co., 17 North Wabash Ave. 


R. E. Linquist of Linquist Brothers, Keokuk, Iowa, 
was a visitor in the local market last week. 


In the volume of retail trade, Chicago’s sales increases 
during the month of June were the largest in the coun- 
try, according to a report recently made public by the 
federal reserve board. An increase of 5.5 per cent was 
shown for all retail organizations, in spite of the fact 
that of forty-five firms reporting, only nineteen showed 
an increase in the volume of business. 


Sears Roebuck and Co., Chicago mail order house, 
has started work on two additional distributing building 
units at Memphis and Minneapolis. Each plant, in ad- 
dition to warehousing and distributing facilities, will em- 
brace a local retail store, and each will represent a total 
investment in building and ground of $5,000,000. 


State of Chicago Business 


A fair to good seasonal business is reported, and trade 
leaders are hopeful, the latters’ estimates for the last half 
of the year being for a good trade and steadiness in money 
rates. They admit the crop outcome is uncertain, but, with 
average production in agricultural regions, they look for 
buying that will average well with that of the past few 
years. The turn of the year and warmer weather helped 
wholesalers and retailers of seasonal merchandise to dis- 
pose of more goods by bringing an increased number of 
out-of-town buyers. Sales of dry goods for future ship- 
ment exceeded those of the same week last year. 

Heat and the holiday week made for quiet in the steel 
industry, mills being generally shut down. Pig iron pro- 
duction for six months was below last year’s, but that 
market is easy as to prices. Railroads are inquiring for 
110,000 tons of rails, and coal interests are after light 
rails ‘for mine use, these latter contingent upon the 
end of the strike. Track fasteners received more atten- 
tion, and there are several large orders in sight. A fea- 
ture in coal is the advanced price asked for western Ken- 
tucky fuel, and the continued liberal supplies, despite the 
three months’ strike. Building operations are on a large 
scale, and the general consumption of materials is heavy, 
but lumber mills report smaller sales, although they ask 
full prices. Automobile production has decreased, but 
sales are making a fair showing, with makers optimistic 


as to the future. Hide values are strong, with no pres- 
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A DIRECTORY OF 
THE PERMANENT 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and_ Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cnas. L. SesrinG, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 


DISPLAY ROOMS 
EARL W. NEWTON AND IRA A. JONES Co. 
ASSOCIATES 9 North Wabash Avenue 
IMPERIAL GLASS CO. : 
ECONOMY GLASS CO. Bechreecn ang 
NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glass Co. 
OWEN CHINA CO. peracchanns oe Ae oor Coshocton Glass 
bes rke ; i 
9 North Wabash Ave. Phone: Central 3236 Studios, Lamps SiGe “Waban Core 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CON. 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. Benyamin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


FURNITURE MART 
Phone: Superior 4100 


Room 980 Room 1008 


sure from sellers. Loans, deposits and savings of Chi- 
cago banks are the largest on record. 

Bankers regard present interest rates as likely to rule 
for the balance of the year. Call money 4%, time 4% to 


666 Lake Shore Drive 
Phone Superior 4100 


TAINS COMPLETE SA 
DIRE FROM CUR ACTOR 


544, discounts 544 per cent. Collections are fair. All live 
stock are higher, with choice beef steers at the best of 
the year, $14.40. Receipts are under previous weeks and 
last year, except of hogs, which have increased. 


Macys Conference Office on Personal Plane 


Just why has Macy’s established a Conference Office 
and what does it do? 

Dr. V. V. Anderson, of the firm, recently answered the 
question so frequently asked and so often only vaguely 
understood. 

“Aside from its daily service to the management,” states 
Dr. Anderson, “and to department heads in advising them 
regarding the possibilities and adaptabilities of certain se- 
lected cases particularly along promotional lines and its 
aid to employment in developing improved methods for 
interviewing and testing applicants, the Conference Of- 
fice’s main interests center around the individual employe 
and his or her success or failure. 


“The Conference Office is primarily a medical center 
created by the management of Macy’s for the purpose of 
giving professional advice and guidance to its employes 
on matters relating to their vocational fitness; their work 
difficulties, their mental health, their personality make up, 
their special abilities and special disabilities, their home 
‘problems and their faulty ways of meeting personal and 
other problems that so commonly affect one’s success or 
failure in business and one’s happiness or unhappiness in 
hfe’s situations in general. 

“The management of Macy’s has felt that there should 
be a central office where employes can come personally 
of their own accord and talk over their problems privately. 
Many of these problems are purely personal in nature and 
the strictest professional confidence is maintained in such 
‘cases. In all instances, the interest and the welfare of 
ithe individual employe is of fundamental consideration. 
_ “The practical usefulness of this work has demon- 
‘strated itself in the prevention of resignations and lay 


offs and the promotion of employes to better jobs through 
the intelligent co-operation of the employes themselves 
in overcoming their own work problems.” 


No Upturn Seen in Business Yet 


Further recessions, apparently due for the most part to 
seasonal influences, have characterized business activity in 
recent weeks, says the Guaranty Survey, published by the 
Guaranty Trust Co. 

‘Few branches of production or distribution, however, 
show any sign of positive reaction,” the survey continues. 
“In basic industrial operation, in sales volumes at whole- 
sale and retail and in fundamental financial conditions, 
there is ample evidence to support the belief that business 
in general is on a sound basis. With the first half of the 
year at an end, it is clear that the volume of trade and of 
industrial output for the six months will be found to have 
compared very favorably with that of any corresponding 
period. 

“If any recent developments contain ground for mis- 
givings, they are the continued advance in bank loans 
against security collateral and the rather dubious agri- 
cultural outlook. Neither of these factors, however, need 
be regarded as an immediate menace. 

“The stock market went through a period of read- 
justment a year ago without any visible effect on the 
business situation as a whole, while crop prospects are 
at worst, only a little more uncertain than usual, and the 
season may yet prove to be more satisfactory to the farm 
population than were those immediately preceding it.” 
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DID YOU EVER 
STROLL UP s 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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mmber of Commerce Urges Business Co- 
operate with Congressional Joint Tax 
Committee 
i appeal to business organizations m the United 
= fo cooperate with the Congressional Joimt Tax 
mmittee in the involved task oi overhauling and per- 


. 2 the federal tax system was made today by the . 


7 nbe: eof Commerce ci the United States in a com- 
nication sent to its 1.500 member organizations. 

Bsiness, the National Chamber asserts. has a direct in- 
erest m the systematic revision oi the federal revenue 


[he existing system,” it adds, “is essentially a war 
ct and the revisions since the close of hostilities have 
Made in a more or less haphazard manner as existing 
mstances might determine, and little provision has 
fore been made for securing the opinion of the most 
W imterested section of the public—the taxpayers. 
Pp esent situation, however, is quite different. The 
on gress pnal Joint Tax Committee is a continumg body 
a p very anxious to secure criticisms, comments and 
e suggestions from the taxpayers.” 
Behamier 3 is careful to poimt out that the work of 
Dean Committee has nothing to do with immediate 
eduction nor primarily with rates but that it will deal 
© with questions of administration and simplification. 
as interest provisions, statutory time fimits, install- 
ales, capital gains and losses, earned income credit. 
E pomts out that the program of immediate tax reduc- 
ion will be taken up by the Ways and Means Committee 
(ad reiterates its demands for a reduction oi the corpora- 
Mi tax to not more than ten per cent, repeal of the fed- 
\fabestate tax and elimination of the remaming war excise 


The announcement is also made that the Committee on 

Ration of the Chamber will prepare and make public 
PF pposed reforms which should be considered but 
S is laid upon the complexity oi the task. 

is to be remembered,” the Chamber continues, “that 


ult matter and can only be accomplished by means 
h study, necessarily extending over a consider- 
10d fof time. All business organizations. corpora- 
and individuals are strongly urged to point out the 
ts which they have found in the present internal rev- 
E system in as specific a manner as possible and to sub- 
ell considered suggestions to improvement.” 
ardine the corporation income tax the Chamber 
is that Se reduction of this should not be made con- 
Mt upon the available surplus. 
tne Chamber's Committee on Taxation.” the state- 
‘concludes, “has reached a tentative decision that 
Eduction of the corporate income rate should not be 
b dependent upon available surplus. but as a matter 
y and justice there should be a reduction to at 
fen per cent when the revenue statute is revised in 
ex Rion of Congress.” 
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B. & O. Equipping Dining Cars With Blue 
Pictorial Colonial China 

Harking back to the days of Enoch Wood. of Burslem, 
Engiand, who was one of the leading manufacturers of 
Staffordshire china 100 years ago, the Baltimore and Ohio 
Railroad is equipping its colonial dining cars for use in 
serving meals with blue pictorial colonial china. The 
china is decorated with the most picturesque of the scenes 
along its route as well as the outstanding historical types 
oi locomotives used on its rails in the last 100 years, as 
another commemoration of the Baltimore and Ohio cen- 
tenary- | 

The revival of this old-time idea fits in harmoniously 
with the appomtments and construction of the colonial 
dining cars, each one of which carries out in detail the 
period it represents. 

All of the various platters, plates and other dishes tell 
im pictures the romantic story of the Baltimore and Ohio. 
On the larger pieces, around the rims, are the “First 
Stone” of 1828 and the horse-car on rails of 1829; the 
locomotives “Tom Thumb” of 1830 and the “Atlantic” of 

1832; the “Winans’ Camel” of 1851 and the “Mogul 600” 
of 18/75, completing the circle of the plate or the oval of 
the platter with the big mountain type “Lord Baltimore” 
of 1925. In the center of the different plates are engraved 
the “Thomas Viaduct™ at Relay, Md., built in 1835; the 
“Carrollton Viaduct” of 1829, first and oldest stone arch 
railroad bridge in the world, Baltimore. Md., still in use; 
the beautiful view of Harper's Ferry, W. Va., the “Cheat 
River Canyon,” the “Potomac Valley,” the “Narrows” 
near Cumberland, Md_, and the scenic grandeur of Indian 
Creek, Pa. 

The idea of thus commemorating certain events in the 
100-year history of the Baltimore and Ohio was inspired 
by two souvenir china plates prepared by Enoch Wood to 
mark the establishment of the Baltimore and Ohio in 
1827, one showing a locomotive of the Stephenson 
“Rocket” type and the other an inclined plane, such as 
first used by the Baltimore and Ohio on its original line to 
Frederick. 

In order to get a true colonial impression, expert en- 
gravers were engaged to work from special pictures de- 
signed by the Baltimore and Ohio for its centenary china. 

Pamphlets containing a description of this chinaware 
as well as pictures of it are available in the dining cars. 


This does not apply to doughnuts or balloon tires 


You do not sell the auto 

After all your fuss and care. 

You sell God's open country, 

The sunlight and the air. 

And perhaps you'll think me stupid, 
Or pronounce me very droll, 

But you do not sell the auger. 

You simply sell the hole—Anon. 
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WE ARE OFFERING 
IN 


WINTERLING FANCY CHINA 


AT 


ATTRACTIVE PRICES 
A VARIETY OF 


NEW DECORATIONS AND SHAPES 
IN 


SALADS, SUGARS AND CREAMS, TEA SETS, 
BERRY SETS, CAKE SETS AND CUPS AND SAUCERS, 
BIC. 


WRITE FOR SAMPLES AND PRICES 


| HEINRICH & WINTERLING, ine. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE Firth FLOOR—49-51 West 23rp STREET, New York City 


Spode’s Pink Tower 


HE accompanying illustration shows one of the greatest of Spode’s prints. This is an outstanding example of his leaning 
I toward English landscapes and English floral borders. The center drawing is from scenes on the old Spode estate. The proof 

of the strength of Spode’s greatness in selecting design is exempl'fied here, this pattern having been carried down through 
time, at least over a century, and is being scld on this market teday in greater quantity than ever. This pattern is applied on 
the Gadroon shape, one of the most beautiful models ever conceived for tableware and faithfully reproduces the work of the 
old London silversmiths of the Georgian period. Many beautiful table combinations are worked out with this design, which: 
adapts itself to formal and informal service. 


Stock carried in New York City Send for samples and prices 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 
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General State of Trade Is Reported As Being 
“Fair” 

ENDENCIES toward betterment in crops and, to 
T a lesser extent, in retail trade, noted last week, 

have become more marked this week, re- 
ports Bradstreet’s. Especially is this seen in crops, 
which now present a marked contrast with the chao- 
tic conditions ruling a month ago. Retaail trade, feel- 
ing the influence of a good holiday week’s trade, has re- 
sponded also to further development of vacation needs 
and also to a very general “sales” campaign following 
the turn of the year. Wholesale trade has, largely speak- 
ing, marked time, although the effect of a revived retail 
trade and the better prospect for the crops has improved 
the general tone a trifle. Industry, on the other hand, 
has continued to present the quiet appearance noted 
throughout June, this being accentuated by a rather more 
than seasonal shutdown for vacations over the midyear 
period. The usual monthly measures of movement go to 
confirm the feeling that the first half of the year has shown 
a recession from the like period of 1926, but with a fuller 
realization of how poor trade, as a whole, was in May, 
this largely due to cool, wet weather in the latter month, 
the disposition is to believe that June, in distributive trade 
at least, marked a rally from the earlier month. 

The crop situation, as above indicated, has improved, in 
that the prospect is for an increase in spring-wheat yield 
about offsetting the reduction in winter wheat from a 
year ago; a big hay crop is being gathered; oats promise 
more than a year ago, and potatoes look well. Small 
grains, however, promise better than does corn, which, 
while making excellent progress, is still so’ late that a 
long deferred frost will be necessary to raise even a pass- 
able crop. Small grain crop prospects look best in Ne- 
braska, the Pacific northwest and the old spring-wheat 
northwest, while the southwest, favored last year, has 
more moderate yields, although Kansas promise is better 
than a month ago. To make up, what at this writing looks 
like an indicated shortage of corn—hay, oats, barley and 
other feedstuffs seem to be strengthening, this more 
especially in dairy states. Corn is strong, but foreign de- 
mand for wheat seems backward. Cotton crop reports 
are almost uniformly favorable this week. 

The monthly measures of movement point to a further 
slight seepage in commodity prices, a small increase in 
failures and a large increase in liabilities, record bank 


clearings and debits, most of the gains being registered at 


New York, a further sagging is permitted for building 
from one and two years ago, this being confirmed by less 
active buying and output of lumber, slight decreases for 
the half year in iron and steel output, perhaps 2 per cent 
in the former and a fraction of 1 per cent in the latter 
from a year ago, this accompanying a decline of 4 @5 
per cent in iron and of 2 @ 3 per cent in steel prices, 
while car loadings show the gain over a year ago to have 
been mainly in coal loadings, while railway earnings are 
about even with the first half of 1926, alike in gross re- 
ceipts and net operating income. 


In trade distribution, wholesale business has fallen be- 
hind 1926, mail-order and department store trade is about 
equal, while chain-store buying scores a good increase, a 
part of this owing to the opening of new stores. 

All in all, the returns at hand go to confirm the more 
conservative predictions made at the outset of the year 
for a reduction from last year’s peak points. 

Detroit employment figures total 182,306, a decrease 
of 7,092 from last week and of 36,331 from a year ago. 


Guests Were Served From a Plank 


Housewives of today who like to have their dining room 
tables of the latest fashion probably would reject with 
scorn a suggestion that they serve their guests from a 
plank. 

Yet many families of social prestige in Queen Eliza- 
beth’s days did that very thing without causing unfavor- 
able comment by the neighbors. 

Gathering about the “festive board” was literal as well 
as figurative. A heavy plank, eight to twenty feet long 
and three to five feet wide was kept in the dining hall. 
Before the dinner call was sounded the servants placed the 
plank across trestles, resembling modern saw _ horses, 
clapped a home woven linen cloth on top and were ready 
EG Serve. 

Diners parked themselves about the table on chairs or 
benches, the latter accommodating several persons. Some- 
times there were armchairs for the host or the guests of 
honor. Brass or copper platters, some of them five feet 
long, containing the heavy meats, were placed on the table. 
Stews appeared in the pots in which they had been pre- 
pared. 

Armed with wooden spoons guests got their “chow’’ 
directly from these pots, unless they were provided with 
wooden bowls, which was not always the case. 

Wooden trenchers came in handy after a guest had, 
with his dagger, separated his favorite portion from the 
roast, or from the animal served whole, as was some- 
times the case, and had steered it skillfully in his direc- 
tion. The trencher was a block of wood hollowed out in 
the center. A smaller hollow in one corner held the salt. 
A good trencherman was one who could clean up his 
block and call for more. 

Those present could tell the rank of a guest by the 
number of trenchers allotted him, some getting as many 
as,eight. Sometimes the diners cut their meat on pieces 
of hard bread. 


Ample Proof 

“Are you positive that the defendant was drunk?” 

“No doubt,” growled Officer Raynor. 

“Why are you so almighty certain about it?” 

“Well, anyhow,” replied Raynor, “I saw him put 
a penny in the patrol box on Fourth Street and then he 
looked up at the clock on the Presbyterian Church and 
roared, “Gawd! I’ve lost 14 pounds weight.” 
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American Chma 
for 
American Homes 


® e INCORPORATED 1903 
h MANUFACTURERS OF HIGH GRADE DINNER WARE 
Albright C Ina CARROLLTON, OHIO 


for the Jobber and Syndicate Buyer 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


Three Shapes 


Glenderedeca eee fancy 
biichiand ae eee. =. 5! plain SEMI -SQUARE —— PLAIN EDGE 
Pilgrimiee er eee. octagon 


E offer to the Department 
Send for Catalog and Illustrations Store Trade highest qual- 
ity ware and distinctive decora- 


“ i A : 
Albright China Co. tions in commercial borders. 


Prompt and courteous service. 


SA NN a 


Main Office te 

Carrollton, Ohio ; iS 

Representatives = 

Factories : f HERBERT K. CONNOR CHAS. A. WEIDEMANN [& 

Carrollton, Ohio Scio, Ohio East West yi 
14 Kilns 9 Kilns ROY E. HENDERSON 


President 


RIO 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


——— meen 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


WONNUTRTI INIT 


man and retailer. 


Representatives 
O. King Irwin, 200 
« New 


ner, 116 W. 
ace, Roch- 
Y. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. | 


ester, N. 
€. E. Wilgus, 21 
March Ave. W. Rox- 


bury, Mass. 

Earl W. Newton & 

Associates, 9 5 

Wabash Ave., Chi- 
0. 


—_ 


. a ee 


TITAN GOODSCODTUDCATitnercONUCTMNCTCNIOT 


cago. 
Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, f 


Ta 


Ave., (Los 
Anaeles. Cal.). 


Demarest Publications, tac. 


ad 
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= Narcan CHINA CO.- SALINEVILLE. O. SeesuaL tno New York 
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Six Glasses for Every Person 


That an amazing lot of tumblers or “glasses’’ are 
used annually is reflected in a statement recently 
made by Dr. S. R. Scholes, head of the research de- 
partment of the Federal Glass Co., Columbus, O. 
Dr. Scholes declared that because of this heavy 
breakage, even the Federal Glass Co. alone produces 
one glass annually for every man, woman and child 
in the United States. To this volume must be added 
the number of “glasses” made by all other factories, 
which eventually may mean that the total production 
of “glasses” annually in the United States would 
mean probably a half dozen each per capita. 


Manufacturers of Pressed and Blown Glass- 
ware Announce Conference Program 

Completion of the program of conference for the Na- 
tional Association of Manufacturers of Pressed and 
Blown Glassware to be held in the Marlborough-Blenheim 
Hotel, Atlantic City, July 20-August 1, has been an- 
nounced. 

On Monday of that week the American Association of 
Flint and Lime Glass Manufacturers will hold a meeting 
at the same place that will be preceded by a luncheon at 
which the various trade paper representatives will be the 
guests of the association. 

Whatever may be had by way of a speakers’ program 
at this meeting has not, at this writing, been made public 
by the president, C. M. Rodefer. 

The department conferences of the National Associa- 
tion which will commence Wednesday, July 20, 1927, with 
the day and date are as follows: 


Department Day Date 
Caster’ Place, including Pressed Blank, 
Off Hiand, Paste Mou'id, Burst Off 
Blanks and Cooking Ware............ Wednesday, July 20 
MMR seo Gass is iekdss wsiants gees ® 4s Thursday, July 21 
Reena es 8, in og. chat sha ats aro Smale die Thursday, Wisitay AA! 
Te MPV IVOTI CS oy ote 2) ic aus arsveleres a oneeoe ene sieveras Friday, July 22 
Paste Mould, Table and Bar Ware...... Saturday, July 23 
remaemanic Globe... cc. .c ese ee cee coos s Saturday, July 23 
Oi MESES ae Monday, July 25 
Punch Tumbler and Stem Ware........ Tuesday, July 26 
Wednesday, July 27 
nese. UIVEWES. | seat are vere ae ee aa Thursday, July 28 
Friday, July 29 
Wiaehine Press Ware... -....-ssceee0e: Saturday, July 30 
BRU ES Shr se ocac disle etn aie aed vine e 9d Monday, August 1 
Mie Making ........0-00+0eeeceeeees Monday, August 1 


Ceramic Society Tour 
(Continued from page 15) 


our six weeks’ experiences which will live long in the 
memory of all. 

Cost of the tour will be $900.00. 

Application for membership in the Ceramic Tour Party 
should be addressed to the American Ceramic Society, 
2525 N. High Street, Columbus, Ohio, or to Executives’ 
Tours, 25 Broadway, New York City. 


New York City Trade About Fair 

Of seventy-six lines of business in New York City 
reporting to Bradstreet’s this week, fifteen were better 
than, thirty-nine equal to, and twenty-two below a year 
ago. Five reported collections better than a year ago, 
forty-six equal to a year ago, and twenty-five below a year 
ago. Following is a summary of lines reporting sales 
ahead, equal to, or below a year ago: 


SALES AHEAD OF YEAR AGO 


Boxes, wooden, mfrs. 
Bread baking, mfg. 


Brick, who, or mfrs. 


Cement, who. 
Chinaware, who. & job. 
Cigars, mfg. 

Dairy prod., who, & job. 
Fruit & vegetables, com. 


Furniture, ret. 
Glassware, who. & job. 
Groceries, who, & job. 
Machine tools, mfg. 
Paints, mfg. 

Patent medicines, mfg. 
Tobacco, leaf 


SALES EQuAL TO YEAR AGo 


Boxes, paper, mfg. 
Carpets, who, & job. 
Chemicals, mfg. 
Chocolate, who, & mfg. 
Cloaks & suits, women’s, 
mig. 
Clothiers, men’s, ret. 
Confectionery, mfg. 
Cotton gds., who, & job. 
Department stores 
Drugs, who, & job. 
Electrical goods, mfg. 
Electrical goods, ret. 
Electrical goods, who. 
Foundries, mfg. 
Furn. & refrigerators, mfg. 
Furniture, who, & job, 
Glass window, who. 
Hardware, ret. 
Hardware, who, & job. 
Hosiery, men’s, mfg. 
Hosiery, women’s, mfg. 


Hotels 

Iron & Steel, who, & job. 

Leather goods, mfg. 

Lumber, who. 

Paper, who, & job. 

Plumbers’ supplies, who, & 
job. 

Printing & Publishing, 
mfg. 

Radio, who, & job. 

Rayons, who, & job. 

Shoes, men’s, mfg. 

Shoes, men’s, ret. 

Shoes, women’s, mfg. 

Shoes, women’s, ret. 

Slaughtering & meat 
packing. 

Stationery, ret. 

Tailors, custom, men’s, ret. 

Underwear, men’s, mfg. 

Underwear, women’s, mfg. 


Y 


SALES BELow YEAR AGO 


Automobiles, ret. 

Coal, ret. 

Coal, who, & job. 
Dresses, women’s, mfg. 
Hats, men’s, mfg. 
Jewelry, mtg. 

Jewelry, ret. 

Jewelry, who, & job. 
Knit Goods, mfg. 

Knit goods, who, & job. 
Millinery, who. 
Millinery, women’s, mfg. 


Pianos, mfg. 

Printing & publishing, job 

Shirts & collars, men’s, 
mfg. 

Silk goods, mfg. 

Silks, who, & job. 

uits, men’s, mfg. 

Women’s clothing, ret. 

Women’s specialty shops, 
ret. 

Woolen goods, who, & job 

Worsteds, who, & job. 


YN 


Diplomacy frequently consists in soothingly saying, 
“Nice Doggie,” untitl you have a chance to pick up a rock, 
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Belles of 1899 Feature Pizitz Anniversary 


The Pizitz store, Birmingham, went back to 1899 for 
one of the ideas that enabled it to make its recent twenty- 
eighth annivarsary a colorful event. Two girls, dressed 
in the “flapper” styles of that period, appeared in public 
at various functions, in private boxes in the theatres, 
baseball games and other public events. 

They purposely made their entrances late, so as to at- 
tract attention, and distributed “lucky-number tickets,” 
the numbers corresponding with those attached to articles 
on display in the store windows. 

Attention was also centered on the merchandise on 
display in the window by similar tickets, which were scat- 
tered from airplanes flying over the city. 

Another feature was a birthday-cake contest, in which 
more than 500 cakes were submitted for judgment. 

The outside as well as the inside of the building was 
brilliantly decorated. In the scheme of the interior dec- 
orations great garlands of roses and giant imitation cakes 
with twenty-eight candles tied together, the ideas of the 
birthday and June celebration. A striking exterior effect 
was achieved by means of twenty-foot candles. There 
were twenty-eight of them, each with a 1000-watt lamp. 
Four hundred pennants were hung from the windows, 
bearing the numerals “28,” and the top of the building 
was outlined in garlands of colored electric lights. 

The entire store was divided into two teams, for the 
period of the sale, and the event was opened by a confetti 
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battle between the opening forces, which was staged in 
front of the store, and drew vast crowds. 

Brilliant paper caps, streamers, banners, tin horns all 
contributed to the festival effect as the teams paraded and 
countermarched. 


Buyers Will Report Unfair Mfg. Tactics 


In a letter to 250 members and nonmembers, the Com- 
mission Resident Buyers Association of America, Inc., 
requests that all cases where manufacturers have not 
dealt fairly with buyers should be reported to the asso- 
ciation. 

The letter said in part: 

“The Commission Resident Buyers Association has 
for years depended for its success on its personal rela- 
tionship with manufacturers and jobbers and their ac- 
counts. Hence, every phase of the principle of our ethics 
is planned to protect the rights of both. We think it is 
unethical to make radical promises. The fault is not in 
the principle of ethics, but in the character of the men 
who have failed to be inspired by the ideals and the high 
principles of their leaders. 

“Above all, the commission resident buyers must study 
the character of the merchandise the customer needs in 
his particular section. 

“The number of complaints brought in and the number 
of associate members expelled from fellowship and mem- 
bership is surprisingly small, but as small as it is we must 
aim to make it less and less.” 
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New York Imports @ 


July 6th 


S. S. Adriatic, from Liverpool, England 


Barth, L., Co., 2 crates earthenware 

Boote, E., 8 cases earthenware 

Fondeville, A. J., Co., 7 crates earthenware 

Davis, Collamore Co., 1 cask glassware 

Strauss, N., & Sons, 10 crates earthenware 

Bassett, G. F., Co., 8 crates earthenware 

Gerlach, F. C., 19 hogsheads earthenware 

Seliers, W. E., 12 crates earthenware, 4 crates chinaware 
Bernard, J. E., & Co., 2 crates earthenware 

Hampton, J. W., Jr., & Co., 2 crates earthenware 
Borgfeldt, G., & Co., 1 case earthenware 

Dickinson E. B., Inc., 14 packages earthenware 

Globe Shipping Co., 1 crate crockery, 1 box earthenware 
Leyland, P. N., Inc., 4 crates earthenware, 11 packages do. 
Edmiston, H. O., 3 packages earthenware 

Macy, R. H., & Co., 4 crates earthenware 

Wolf, L., Co., 4 crates teapots 

Maddock & Miller, 46 packages earthenware, 6 casks china 
Wolf, L., Co., 4 cases toys 


S. S. Huringia, from Hamburg, Germany 


Bernstein, S. E., Inc., 1 case hollowglass, 2 cases crockery 

Atlantic Forwarding Co., 1 case glassware, 3 cases marble goods 

Tomby, B., & Co., 3 cases glassware 

Rosenthal ‘China Corp., 2 cases crockery 

Barth, L., & Co., 8 cases crockery 

Vandeerift, F. B, & Co., case hollowglass 

Kayden, Popper & Klein, 1 case glassware 

Tosse, E., & Co., 1 case glassware, 1 case do. 

Shaland, W., 10 cases toys, 6 cases glassware 

Gallagher & Ascher, 8 cases hollowglass, crockery, etc. 

Waaser, F. L., & Co., 1 case glass tubes, 16 cases lamp parts, 2 
cases glassware 

Macy, R. H., & Co., 1 case earthenware 

American Shipping Co., 12 cases chinaware 

Tradesmen Nat. Bank Phila., 8 cases earthenware 

Phoenix Shipping Co., 4 cases glassware 

Byrnes, W. J., & Co., 2 cases majolica, 1 case glassware 

Franco American Novelty Co., 9 cases glassware, etc. 

Lightolier Co., 12 cases lamp shades 

Atlantic Import Corp., 3 cases crockery 

Weiss Forwarding Co., 6 cases glassware 

Reimer, F_ C., Co., 1 case crockery 

Eimer & Amend, 7 cases hollowglass, etc. 

Murray Hill, F., 4 cases hollowglass 


S. S. Lapland, from Antwerp, Belgium 


Continental Ceramics Corp., 20 cases crockery 
Kahla China Corp., 7 cases crockery 

Heinrich & Winterling, 1 case crockery 

Lazarus & Rosenfeld, 3 cases majolica goods 
American Express ‘Co, 36 cases glassware, étc. 
Falmouth Trdg. Co., 1 case alabasterware, 6 cases majolica 
Gunthel, A. B., 53 cases glassware 

Hammel, Rigtander & Co., 13 cases glasses 
Thonet Bros., 16 cases earthenware 

American Shpg. Co., 19 cases crockery 
Granata, G., & Co., 4 cases crockery 

Sunrishe Co., 4 cases toys, 1 case crockery 
Justin Tharand, 12 cases crockery 

Macy, R. H., & Co., 19 cases crockery 

Mitchell Bissell Co., 10 cases crockery 

Gray Eigner Corp., 1 case crockery 

Goetz, O., 134 cases crockery, 47 cases glassware 
Hearn, J. A., & Son, 2 cases glassware 

Order, 265 cases glass 

Eleto Co., 2 cases pottery 

Chase Nat. Bank, 24 cases crockery 

Davis, Turner & Co., 6 cases earthenware, etc. 


S. S. De Grasse, from Havre, France 


Gommj & Co., 9 cases chinaware 

Borgfeldt, G., & Co., 8 casks chinaware 
Stern Bros., 2 casks chinaware 

Globe Shipping Co., 4 cases glassware 
Stern, Stiner & Co., 19 cases glassware, etc. 
Titan Shipping Co., 2 cases glassware 
Phoenix Shipping Co., 7 casks glassware 
Globe Shipping Co., 3 cases crockery 
Vandegrift, F, B., & Co., 3 cases chinaware 
American Hawaiian S. S. Co., 4 cases earthenware 
Portenoy & Co., 2 casks earthenware 
Haviland, T., & Co., 47 casks porcelain 


S. S. Portland Mara, from Leghorn, Italy 


Straus, N., & Sons, 21 cases earthenware 
Kupper, H., Co., 16 cases earthenware 


S. S. American Shipper, from London, England 


Tobias & Co., 10 cases earthenware 
Schenkers, Inc., 1 case glassware 
Bernard, J. E., & Co., 1 case chinaware 


S. S. Suevier, from Antwerp, Belgium 


Altman, B., & Co., 3 cases majolicas 
Granata, G., 23 casks majolicas 
Ovington & Co., 4 packages majolicas 
Amer. Shpg. Co., 71 packages majolicas 


July 7th 


S. S. France Maru, from Hamburg, Germany 


Owen, Walsh Mfg. Co., 11 cases crockery, etc. 

Bank of United States, 99 cases of crockery, etc. 

Phoenix Shipping Co., 9 cases crockery 

Chatham Phenix National Bank & Trust Co., 11 cases earthen- 
ware 

Weiss & Biheller, 45 cases glassware, etc. 

Goetz, O., 39 cases glassware 

Weiss & Biheller, Inc., 342 cases glassware, etc. 

Order, 11 cases crockery 

Guaranty Trust Co., 1 case glassware 


S. S. Laconia, from Liverpool, England 


Rowand & Marsellus, 12 packages earthenware and glassware 
(Meakin & Ridgway, 24 packages. chinaware 

Pitcairn, W. S., Corp., 32 packages earthenware and china 
Shaw, J. M., & Co., 1 crate earthenware 

Plummer, W. H., & Co., 33 packages china, glassware etc. 
Plummer, W. H., & Co.—2 packages china and earthenware. 
Eleto Co.—13 cases glassware, etc. 

Davison, J., Inc., 8 packages earthenware, etc. 

Georke Co., 1 crate earthenware 

Eleto Co., 20 packages earthenware 

Tiffany & Co., 4 casks chinaware 

Lehne, A. W., 1 cask glassware 

Butler Bros., 8 crates earthenware 


S. S. New York, from Hamburg Germany 


Empire Laboratory Supply Co., 35 cases hollowglass 
Nathan Straus & Sons, 45 cases earthenware, glassware, etc. 
‘Murray Hill, F., Co., 3 cases earthenware 

Basket Importing Co., 4 cases crockery 

National Silver Co., 1 case hollowglass 

Loewenthal, J., & Co., 3 cases glassware 

Hirsch, G, Sons, 21 cases glassware, etc. 

Bailey, Green & Elger, 18 cases glassware 

Taub, Hummel & Schnall, 74 cases crockery, glassware, etc. 
Wyle, J. J., & Bros., 12 cases glassware 

Eleto Co., 9 cases earthenware, etc. 

Elliott, Greene & Co., 5 cases glassware 

Winston, D., 1 case glassware 

‘S. B. Importing Co., 6 cases glassware 

Downing, T. D., & Co., 1 case glassware, 2 cases majolica 
Steinhardt, A., & Bro., 9 cases glassware 

Straub P, A., & Co., 2 cases earthenware 

Neison Bead Co., 1 case chinaware 

Blumenthal, B., & Co., 10 cases glassware 

Bernard, J. E., & Co,, 107 cases crockery, etc. 

Gallagher & Ascher, 1 case crockery 

Happel & McAvoy, 32 cases hollowglass, etc. 

American Shipping Co., 25 cases glassware 

Heemsoth & Basse, 3 cases glassware 

International Forwarding Co., 11 cases glassware, etc. 
Globe Shipping Co., 375 cases glassware, crockery, etc. 
Phoenix Shipping Co., 188 cases crockery, hollowglass, etc. 
Sussfeld, Lorsch & Schimmel, 6 cases glassware, etc. 
Hesse, D. S., & Bro., 1 case glassware 

Modern Braid Co., 4 cases glassware 

Hirsch, J. B., Co., 13 cases glassware and earthenware 
Heimar Import & Novelty Co., 20 cases glassware, etc. 
American Exchange Nat. Bank, Da‘las, 1 case majolica 
Lidz Bros., 29 cases glassware, etc. 

Robinson, H. W., & Co., 18 cases glassware 

Stern, Stiner & Co., 9 cases glassware 

Portenoy Co., 4 cases crockery 

Importers Service Co., 1 case porcelain 

Ruhe, F. H., 9 cases glassware 

Irwin, J. D., & Co., 7 cases earthenware 

Owen Walsh Mfg. Co., 2 cases hollowglass 

Capital Nat, Bank & Trust Co., 1 case glassware 
Pomerance, S. H., & Co., 3 cases giassware 

American Exchange Irving Trust Co., 31 cases glassware 
Hayden, F. B., Co., 25 cases lamp shades 


Twenty-eight 


Stern, S., 9 packages glassware, etc. 

Order, 2 cases earthenware 

Kuy, Scheerer Corp. of America, 33 cases hollowglass, etc. 
Meagher, Devoy Shipping Co., 1 case glassware 
State Bank, 6 cases hollowglass 

Friedlander Co., 6 cases giassware 

Inwald, J., Glass Co., 10 cases glassware 

Nelson Bead Co., 48 cases glassware 

Robinson, H. W., & Co., 17 cases glassware 
Chatham & Phenix Nat. Bank, 32 cases crockery 
Young, D. F., 3 cases earthenware 

Cohn & Rosenberger, 8 cases glassware 

Equitable Trust Co., 3 cases earthenware 
Felsenthal, B., & Co., 6 cases glassware 

Metrop. Pottery Co., 8 cases crockery, 50 crates do. 
Stern, S., & Co., 6 cases glassware 

Chase Nat. Bank, 3 cases crockery 


Graham & Zenger, 24 cases crockery, 25 cases do., 3 cases glass- 


ware 

Sullivan, W. C., & Co., 104 cases crockery, etc. 
Leunis, L., 37 cases glassware, etc. 

Wallace, F. E., & Co., 1 case glassware 
National Silver Co., 2 cases glassware 

Rice, I. W., & Co., 5 cases glassware 
Vandegrift, F. B.,°& Co., 4 cases earthenware 
Lorsch, A., & Co., 6 cases glassware 

Eleto Co., 1 case crockery 

Stern, T. L., 4 cases glassware 

Wiener Bros., 2 cases glassware 

Walco Bead Co., 4 cases glassware 

Taub, Hummel & Schnall, 8 cases glassware 
Page, Madden Co., 8 cases earthenware 
Paramount Bead Corp., 7 cases glassware 

N. Y. Mdse. Co., 7 cases glassware 

Lisner, D., & Co., 8 cases glassware 

Standard Supply Co., 1 case porcelain 
Futterer, M., 1 case porcelain 

Mikado, Goldfish & Supply Co., 2 cases g:assware 
Strauss Bros. & Co., 25 cases glassware, etc 
Stern Bros., 10 cases earthenware, hollowglass, etc. 
Weiss & Biheller, 1 case hollowglass 

Nat. City Bank, 11 cases giassware 

Public Nat. Bank, 1 case crockery 

National Bead Co., 2 cases glassware 

Clover Bead & Novelty Co., 1 case glassware 
Freeman, P., & Co., 25 cases lighting ware 
Ditchik Bros., 11 cases glassware 

Tomby, B., & Co., 31 cases crockery 
Sullivan, W. C., Co.,; 5 cases glassware 

Lubis Corp., 3 cases glassware 

Tomby, B., & Co., 3 casks crockery 

Freeman, P., & Bro., 6 cases lighting ware 
Elite Import Co., 31 cases glassware 

Nassau Nat. Bank, B’klyn, 7 cases glassware 
Greenberg, L., & Son, 7 cases glasswari 
Richard Shipping Corp.. 4 cases glassware 
Rhode Island Hospital & Trust Co., 5 cases glassware 
Fenton, A. W., Co., 25 cases holiowglass ware 
‘McFaddin, H. G., & Co., 18 cases lamp shades 
Paul, A. P., & Co., 2 cases crockery, 1 case hollowglass 
Wallace, F. E., & Co., 1 case glasswar: 

Bing F., & Co., 1 case earthenware 

Bernstein, W., 8 cases glassware 

Blumenthal, B., & Co., 5 cases glassware 
Colonial Bead Co., 5 cases glassware 

Calhoun, Robbins & Co., 2 cases glassware 
Morris Goldberg Sons, 5 cases glassware 
Murphy, A., & Co., 2 cases glassware 

Veith, A. & H., 6 cases glassware 

Gugenheim, M., 1 case glassware 

Kurtz & Dawer, 3 cases glassware 


S. S. Blair, from Genoa, Italy 


Vandegrift, F. B., & Co., 4 casks earthenware 
National City Bank, 25 packages earthenware 
Bernard, J. E., & Co., 13 cases earthenware, etc. 
Order, 2 cases earthenware 

Amer. Exp. Co., 31 cases earthenware, etc. 
Straus. N., & Sons, 71 packages earthenware, 42 packages do. 
Grace Bros., Inc., 4 cases earthenware 
Cleveland Trust Co., 15 cases earthenware 
Herbert & Neuwirth, 10 cases earthenware 
Globe Shpg. Co., 40 cases earthenware, ete. 
Borgfeldt, G., & Co., 2 cases earthenware 


July 8th 


S. S. Olympic, from Southampten, England 
Haviland China Co., 65 casks porcelain 
Guerin Pouyat Elite, Ltd., 23 casks porcelain 
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Tharaud, J., 21 casks porcelain 

Carson, Pirie, Scott, 5 casks porcelain 

American Express Co., 18 cases giassware 

Downing, R. F., & Co., 1 cask earthenware, 12 cases glassware, 
etc: 


S. S. France, from Havre, France 


Bowery & East River Nat. Bank, 3 cases glassware, etc. 
Henjes, F., Jr., 13 casks glassware 

Ovington Bros., Co., 10 packages giassware, etc. 
Morris Goldzier, Inc., 5 cases glassware, etc. 
Coty, Inc., 16 cases glassware 

Globe Shipping Co., 7 cases glassware 

Vantines, A., 7 cases crockery 

Coty, Inc., 63 cases glassware 

Taub, Hummel & Schnail, 32 cases glassware 
Manufacturers Trust Co., 5 cases majolica 

Lord & Taylor, 8 cases majolica 

Marshall Field & Co., 4 cases majolica 

Marine Trust Co., 1 case crockery 


S. S. Berlin, from Bremen, Germany 


State Bank, New York, 6 cases earthenware 

Phoenix Shipping Co., 1 case glassware 

Bernard, J. E., & Co., 2 cases glassware 

Colgate & Co., 70 cases crockery 

Bamberger, L., & Co., 23 cases crockery, etc. 

State Forwarding & Shipping Co,, 1 case earthenware 

Corbett, M. J., & Co., 3 cases earthenware 

Rotoson, A. F., 13 cases crockery 

Lisner, D., & Co., 3 cases crockery 

Borgfeldt, G., & Co., 79 cases earthenware, crockery, glassware, 
ete 

Wolf, L., & Co., 45 cases china, earthenware, etc. 

American Express Co., 48 cases hollowglass 

Phoenix Shipping Co., 8 packages crockery and glassware 


July 9th 


S. S. George Washington, from Bremen, Germany 


Hirsch, J. B., & Co., 11 cases glassware. 
Boregfeldt, G., & Co., 5 cases crockery and glass. 
Namm & Singer, 5 cases glassware. 

Hirsch, G., & Sons, 14 cases glassware. 
American Jewelry Co., 2 cases glassware. 
Order, 9 cases glassware. 

Bamberger, L., & Co., 16 cases crockery, etc. 
Roloson, A. F., 24 cases crockery. 

Henjes, F., Jr., Inc., 6 cases hollowglass. 
Elliott, Greene & Co., 4 cases glassware. 
Phoenix Shipping Co., 10 cases crockery. 


S. S. Alberta, from Trieste, Italy 


Order, 3 cases earthenware. 


S. S. Easterner, from Rotterdam, Holland 


Penn Comm. Corp. of America, 2 cases earthenware. 
Wolf, L., & Co., 12 cases toys, china, etc. 

Lazarus & Rosenfeld, 39 cases crockery and china. 

Bloch, L. D., & Co., 64 cases earthenware and glassware. 
Herbert & Neuwirth Co., 10 cases crockery. 

Illfelder. S., & Co., 40 cases toys, crockery, etc. 

Borgfeldt, G., & Co., 260 cases toys, etc. 


S. S. Western Ally, from Antwerp, Belgium 


Wolf, L., & Co., 22 cases toys, 1 case chinaware, 83 cases toys, 
earthenware, etc. 

Borgfeldt, G. & Co., 32 packages crockery. 

Order, 6 cases earthenware. 


S. S. Hellen, from Marseilles, France 


Jacobs, R., 3 cases pottery. 
Graham & Zenger, 6 packages pottery. 


From Barcelona, Spain 


Caragol, M., & Son, 1 case pottery. 
July 11th 


S. S. Eastern Moon, from Rotterdam, Holland 


Bloch, L. D., & Co., 5 cases china and glassware. 
Gimbel Bros., 7 cases chinaware, 2 cases glassware. 


S. S. Carlier, from Antwerp, Belgium 


Ovington Co., 12 cases majolica and glassware. 


S. S. Eumaeus, from Port Said, Egypt 


Lazarus & Rosenfeld, 39 cases crockery and china. 

Bloch, L. D., & Co., 64 cases earthenware and glassware. 
Herbert & Neuwirth Co., 10 cases crockery. 

Illfelder, S., & Co., 40 cases toys, crockery, etc. 


(Continued on page 31) 
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Volume in May Declines 4 Per Cent 


Five-Month Aggregate, However, Is Slightly Larger 
Than for 1926 


Retail trade showed more than the usual seasonal de- 
cline in May from the high level of April and was some- 
what smaller than in May of last year. Sales of depart- 
ment stores averaged about 4 per cent smaller in value 
than in May, 1926, while those of mail-order houses con- 
tinued in about the same volume as a year ago. Sales of 
the larger chains of stores which reflect growth in the 
number of stores as well as changes in sales, continued to 
be larger than last year, though the increase over 1926 
was not as large as in several of the earlier months of this 
year. 

For the first five months of the year as a whole, the 
volume of retail distribution was slightly larger than in 
the corresponding period of 1926. Sales of department 
stores and mail-order houses averaged about the same as 
in the corresponding period of 1926 and those of chain 
stores were larger. Percentage changes in the value of 
sales of reporting retail firms in May, 1927, compared 
with May, 1926, and for the year to date, January through 
May, compared with the corresponding period in 1926, 
are as follows: 


Changes in value of 
retail sales 

Per cent of change over 

corres. period in 1926 


Class of stores May, °27 Jan.-May, ’27 


Mematment stores ............. — 4.6 + 0.3 
Meemi-order houses ...........-- + 1.2 — 0.05 
Chains of stores: 
Meeeond len Cent’.....5.....- + 5.0 =-10.5 
RM ee AEs oo +18.6 +19.9 
oe + 9.6 +15.3 
Ie eels ovine easels os — 19 + 4.4 
a —17.6 — 08 
RM ee eee — 18 + 69 


Department store sales and stocks by Federal Reserve 
Districts: Smaller department store sales than in May of 
last year were reported in all Federal Reserve Districts, 
except in the San Francisco district where sales were 
slightly larger than a year ago. The largest declines were 
in Philadelphia, Chicago, St. Louis and Minneapolis dis- 
tricts, where sales ranged from 6 to 10 per cent smaller 
than in May, 1926. In several cities—Harrisburg, Lan- 
caster, Reading and Wilkes-Barre, Pa., and Lincoln, Neb. 
—sales were more than 15 per cent smaller than in May, 


1926. 


Inventories of merchandise carried by department 


stores for the country as a whole were reduced slightly 


_ more than is customary in May and at the end of the 


_ month they were in about the same volume as in the cor- 


responding month of last year. In the Boston, Atlanta 
and San Francisco Federal Reserve districts stocks were 
larger, while in the other districts they were smaller than 


in May of last year. 


Stock turnover: As a consequence of the larger reduc- 
tion in sales than in stocks, as compared with a year ago, 
the rate of stock turnover of department stores in May 
of this year was slightly lower than in May, 1926. For 
the five months ending in May, however, the rate of 
turnover averaged higher than in the first five months of 


1926. 


Porcelain Industries in Czechoslovakia May 
Form Cartel 
Commercial Attaché Elbert Baldwin, Prague 


Czechoslovak porcelain industries have recently suf- 
fered a series of restrictions in outlets for their products 
through the adoption of new import duties in one of their 
principal export markets, Great Britain, by a steep in- 
crease of duties on porcelain in Rumania, and by the ab- 
rogation of existing tariff conventions with Austria. It 
is expected that those factories operating primarily for 
export to Great Britain will be obliged to reduce activity 
and in some cases to discontinue production altogether, 
at least for the time being. The industry as a whole has 
for some time keenly felt price competition from Japan 
and these recent developments will, it is believed, hasten 
cartelization plans whereby certain works will be closed 
and pensioned and the remainder standardized in their 
various specialties. 


Sears-Roebuck Has Los Angeles Store 


Sears, Roebuck & Co. formerly opened its first retail 
department store in Los Angeles recently at the corner of 
Slauson and Vermont streets. 

The ceremony of dedicating the building was attended 
by a number of the firm’s officials from Chicago and Phil- 
adelphia, including J. J. Finley, head of the furniture de- 
partment; A. H. Alexander, head of the retail stores, and 
J. F. Slauf, advertising manager. 

The mail-order firm expects to open another retail 
store here late this summer and R. E. Wood, vice presi- 
dent of the retail stores for the Sears, Roebuck Company, 
will come West to preside at the opening. 

In a short talk to executives and employes, Mr. Alex- 
ander pointed out the company classes Los Angeles with 
Philadelphia and Chicago from the standpoint of retail- 
store possibilities. He reminded his audience that while 
the firm had two stores in both of the other cities Los 
Angeles would see another Sears-Roebuck department 
store built before fall. 

Officers of the new store here are: C. R. Cook, general 
manager of Sears, Roebuck & Co. in this vicinity; J. ey 
Gurney, general manager of the retail department stores; 
J. Burlinger, manager of the new unit; H. Shapiro, su- 
perintendent, and W. J. Brown, manager of the 9th and 
Boyle streets firm. 


Ocean passenger—‘Why is the steamer slowing down ce 
Officer—‘‘Oh the captain used to be a motorman on a 
street car and we are nearing a school of whales.” 
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STORE ON 23rd STREET TO SUBLET 


TORE to sublet, 25 x 100. Two large windows, high ceiling. 
Balcony with skylight. Apply 54 West 23rd Street. 


SALESMAN WANTED FOR ENGLISH LINE 


ALESMAN wanted, to carry a complete range of English Din- 
nerware and Fancies, etc. Apply Box 645, care of CROCKERY 
AND GLASS JOURNAL, 


Buyers in New York 
Jury 7, 1927 ; 

Miss H. Kruckman, lamps, basement, F. & R. Lazarus & Co., 
Columbus, Ohio, 1440 Broadway (Assoc. Mdsg. Corp.). 

A. L. Simon, lamps, dolls, etc. M. L. Kahn & Co., Philadelphia, 
Pa., 100 West 32nd St. (Sales Co. of America). 

A. E. Tyne housefurnishings, Palais Royal, Inc., Washington, 
D. C., 455 Seventh Ave. (Kresge Dept. Stores, Inc.). 


Jury 11, 1927 

Mrs. J. E. Dunwoody, housefurnishings, Chamberlin-Johnson- 
DuBose Co., Atlanta, Ga., 60 W. 35th St. (Wm. M, Van Buren). 

R. E. Anderson, housefurnishing goods, Dame's & Fisher Stores 
Co., Denver, Colo., 35 W. 39th St., Pennsylvania. 

J. I, Flynn, housefurnishings, Kaufmann Dept. Stores, Pitts- 
burgh, Pa., 180 Madison Ave. 

H. Bidelman, crockery, lamps, H. B. Graves Co., Rochester, 
N. Y., Commodore. 

iit, A, IS 

Miss Allen, housefurnishings, toys, W. M. Whitney & Co., Al- 
bany, N. Y., 27 W. 33rd St. (Fellows Buying iCo.). 

L. E. Yennaco, lamps, R. H. White Co., Boston, Mass., 432 
Fourth Ave. 

G. E. Riel housefurnishings, lamps, novelties, Parke, Snow, Inc., 
Boston, Mass. 120 W. 32nd St. (A. Fantl). 

R. E. Evans, housefurnishings, J. N. Adam & Co., Buffalo, N. Y., 
17 E. 39th St. (Assoc. D. G. Corp.), 3rd floor. 

J. C. Schwab, floor lamps, Elder & Johnston Co., Dayton, Ohio, 
240 ‘Madison Ave. (Syndicate Trading Co.). 

Miss M. Eppley, gifts, lamps, May Co., Denver, Colo., 1115 
Broadway. 

E. P. Rinks, housefurnishings, toys, crockery, Strain Bros., 
Great Falls, Mont., 128 W. 31st St. (Weill & Hartman). 

M. Manson, lamps, Pettis D. G. Co., Indianapolis, Ind., 240 
Madison Ave. (Syndicate Tradin> Co.). 

L. L. Falker, lamps, Hager & Bro., Lancaster, Pa., 315 Fourth 
Ave. (D. G. Alliance). 

W. H. Prante, art goods, May Co., Los Angeles, ‘Calif., 1115 
Broadway. 

Mrs. M. Witherow lamp shades, lamp shade materials, Kauf- 
mann’s Dept. Stores, Pittsburgh, Pa., 180 Madison Ave. 

A. H. Baum, housefurnishings, toys, M. Goldenberg, Washing- 
ton, D. C., Pennsylvania. 

E. L. Rafferty, lamps, Denholm & McKay Co., Worcester, Mass., 
240 Madison Ave. (Syndicate Trading Co.). 


Jury aS 927 
E, Lahty, china, high-grade china, English china, Jordan Marsh 
Co., Boston, Mass., 244 Madison Ave., 7th floor. 
V. T. Smith, housefurnishings, Sage, Allen & Co., Hartford, 
Conn., 315 Fourth Ave. (D. G. Alliance), 
Mr. Kimmelblatt, china, glassware, lamps, S. Kann Sons Gor 
Washington, D. C., 128 W. 31st St. (Weill & Hartman). 


Trade Association Elects Members 
(Continued from page 13) 


gold watch offered by President Julius Rosenfeld stands 
as follows: 


MK. Lindner. eee... eee 17; 
Thess Smallwood) -..72eeeeeeee .. ORM. 4 
ROCHA Yarwood 3..c) seen... sR 3 
Albert )Jasniat a... eee .. coe... 3 


Herman Kashins. ..2..<.\. << 0: salen oe ee 3 
He SM Clarke tke os ees oe ee 2 
W. He Schreiber. 0. ...4 ¢ isc. <5 2 sn 2 2 
Jos? W.* Wallace 2... 02. 205 ts Slee pee 2 
George [. Lobsitz 2.2.0... 12 03s lak 2 
William H. De Mars .:..... 0% 205 64 ee 1 
Ebermana Ao wDiehl. 222322 40 ee ef 1 
Paul A. Straub... . 2.0% .. 550.5 «8 0+ 7) eee 1 
OL. Sutherland... 2.54... sos 5 ee 1 
Ey Be Peck. oc cx a tics 2 ass 6 oe 1 
Louis Greenwald.........0..-2..2+, ss 1 
W;°B. Shaws 6... 6 cs «soa ale soe een 1 
Dy King Irwin....... +... 2... -p ene 5 
Jo ED McCauley iy. ..4545 2. ss es oe er 1 
Julius “Rosenfeld.............5%4 5520 1 
Ri Re Duffittcs ons oe ou era os ooo oe 1 
Everett Ward. i... 0.2.0. 0.00+ 0 «2 ene 1 
A: E. Brown. «6.6 660s cscs 00 ele 1 
Jos. Roseman..............-+.54. 90) 1 
H. ©, Bedlington .......1.%...-50r 1 
Howard R. Handy ........:......2 025 1 


Members recorded to the credit of Territorial Vice- 
Presidents contesting for the diamond scarf pin offered 
by :x-President John :). Hinessare. 


M. K. Lindner -.....0.6....-:05 050 in 
R. H. Yarwood........+500-.00 oun 3 
Albert Jasman.... 2... 6 6s ¢o6 et «= er 3 


The following resolution on the death of George Ham- 
ilton was adopted and ordered spread upon the minutes 
of the organization. 

Whereas, The inevitable fate that comes to all things 
that are earthly has overtaken the body of our dear friend 
and fellow member, George ‘Hamilton, and 

Whereas, he was a man of particularly fine character: 
honest, noble and straightforward, a true friend and a real 
boon to humanity not only by his example but by his un- 
usually sunny disposition, and 

Whereas, few men ‘have labored more unselfishly for 
the Pottery, Glass & Brass Salesmen’s Association than 
did he: elected a member over thirty years ago he became 
a director in the year 1906. Within two years he was 
made treasurer and brought to that position his rare in- 
telligence and unusual knowledge of bookkeeping. His 
fellow members wanted to honor him with the presidency 
of the association, but with a straightforwardness and a 
humility of spirit that is characteristic of him he declined 
the honor, with the remark that others were better able 
to fill the position than he. He continued, however, to 
serve faithfully and painstakingly as treasurer until he 
was reluctantly compelled by ill health to give up the work 
four years ago. But, though unable to personally par- 
ticipate in the affairs of the association he continued 
deeply interested in it to the end, therefore be it 

Resolved, That this Association goes on record as 
deeply deploring; the passing of such a fine character and 
earnest worker, and be it further 

Resolved, That the secretary is directed to spread a 
copy of these resolutions on the Association records, and 
that a copy be sent to his executor. 
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nquiring Crockery and Glass Reporter At- 
tempts to Feel Pulse of Trade’s Business 


_ Because of the varied lines of ware and the subsequent 
ariance in demands for same it is rather difficult to 
nd through general inquiry just what the condition of 
-ade is among wholesale china and glassware houses and 
janufacturers’ agents. This week the CrocKERY AND 
(LASS JOURNAL representative called on several estab- 
shments for the purpose of finding the state of business 
a the trade. 

| “Business is very quiet,” he was told by the manufac- 
lurers’ agent at his first stop. “Never saw it so quiet 
ven for this time of the year.” 

The next party interviewed (he is in business for him- 
elf), stated that business was good though mostly reor- 
ers and stock buying. 

The third party replied to the querry “How’s busi- 
ess?” that buying was for September sales which meant 
ugust deliveries. ‘Mostly stock buying.” 

The fourth individual interviewed holds a managerial 
ost with a big importing house. “Business is very good,” 
e said, “the week started off fine and in general business 
, even better than a year ago.” 

Next the inquisitive representative questioned a sales- 
aan for a big import house handling a superior line of 
innerware. He said: “When buyers were placing Spring 
rders they feared a bad slump and in anticipating same 
ought warily. Now the opinion is that there will be no 
svere slump—in fact that Fall business will be better 
an ever and as a result open stock houses will do a big 
usiness. 

“Business at present is undergoing the usual season- 
ble slump but this is nothing to be alarmed about. With 
ur firm business is better than ever, even for this time 
fie year.” 

And so it goes, making it a difficult task for the in- 
uiring reporter to actually place his finger on the pulse 
f business in the china and glassware trade. 


New York Imports 


(Continued from page 28) 
. S. Western Ally, from Antwerp, Belgium 


Amer. Shpg. Co., 86 cases earthenware 
| Riesenfeld, V., 1 cask pottery 

Wolf, L., & Co., 22 cases toys, 1 case chinaware 
Borgfeldt, G., & Co., 32 packages crockery 
Order, 6 cases earthenware 


July 12th 
. §. Volendam, from Rotterdam, Holland 


| 
| 
| 
‘Central Mercantile & Trust Co., 6 cases crockery 
Singer Bros., 32 cases glassware, etc. 

Mikado Goldfish & Supply Co., 4 cases crockery 
Globe Shipping Co., 2 cases majolica 

Abraham & Straus, 3 cases earthenware 

Foster, W. A., & Co., 32 cases crockery 

Hudson Fwdg. & Shpg. Co., 6 cases crockery 
Davies, Turner & Co., 10 cases crockery 

Halt Moon Mon. & Trdg. Co., 1 case earthenware 
Altman, B., & Co., 1 case earthenware 

\Van Doorn, W., 2 cases porcelain 

Basch, S., Import Co., 100 cases crockery, etc. 
Phoenix Shipping Co., 78 cases crockery, etc. 
Noe, W. R., & Sons, 12 cases crockery, 3 cases do. 


| 


Basket Importing Co., 109 cases crockery 
Strauss, N., & Sons, 3 cases earthenware 
Thurnauer, G. M., Co., 14 cases crockery, etc. 
Grace Nat. Bank, 59 cases crockery, glassware 


S. S. Caledonia, from Glasgow, Scotland 


Kupper, H. C,, Inc., 8 crates earthenware 

Gunthel & Cruveilher, 16 crates earthenware, 1 cask do. 
Order, 1 case glassware 

Rogers, H. A., & Co., 7 cases glassware 


The Taxpayer and the Surplus 

Thrifty as it might appear from the government view- 
point the surplus was viewed as economically unsound by 
the Chamber of Commerce of the United States at its 
annual meeting in Washington. 

“A proper fiscal policy,” it declared by resolution, ‘‘re- 
quires that federal revenues and expenditures should sub- 
stantially balance. Surpluses so large as those realized by 
the federal government in recent years necessarily mean 


that there is being taken from taxpayers more than is 
necessary to meet the current expenses of the government. 

“Retirement of the national debt is proceeding in an 
orderly manner through the operation of a sinking fund 
and a sound policy of devoting to debt retirement the 
payments received from foreign governments on account 
of their debts, If more rapid retirement of the national 
debt should be deemed advisable definite provisions should 
be made for the amounts and they should be properly 
budgeted. 

“In view of the large surplus again accumulating in the 
federal treasury it is timely and appropriate to reaffirm 
the earlier declarations of the Chamber that the corporate 
income tax should be substantially reduced, that the fed- 
eral estate tax should be repealed and this source of rev- 
enue left to the states, and that the remaining war excise 
taxes on particular business should be abolished for the 
reason that the inequalities they involve are no longer 
warranted.” 


To Link Up the Pacific Coast 


As a first step in bringing the Pacific Coast into the 
national movement for the self-regulation of trade, plans 
have been made for a meeting of the National Trade Rela- 
tions Committee of the Chamber of Commerce of the 
United States to be held, probably at San Francisco, 
in March. This will provide an opportunity for repre- 
sentatives of trade associations with western headquarters 
to discuss with the committee and with one another the 
conditions which exist in their respective trades. 

Similar meetings have already been held by the com- 
mittee, of which A. Lincoln Filene, of Boston, is chair- 
man, at New York and Chicago. These have been fol- 
lowed promptly by the setting up within individual trades 
of the machinery necessary to the adjustment of trade 
practices by the organization of joint trade relations com- 
mittees. The movement appears to be gaining momentum 
rapidly. 


[k 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 
L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Suc 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 

Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barciay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. ; 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,”’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 


Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Rroadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., $9-41 
West 23d St. 
Ahrenfeldt French China. 


104 


920 


“Haviland China” 


KAyuwLA CHINA CORP., 39 W. 28rd 
Si. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Ine., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23a 
St. 


Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, ‘‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


tee H. RUHE, 14 West 28rd 
t 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and: “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-87 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Bes Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

RRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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July 14, 1927 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mig. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


141-147 
Chas. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


{amp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


F. W. DALRYMPLE, 16 West 28rd 
St. 
Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Says Telephones, Chelsea 8265 and 
540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 

The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Cu. 
Glassware, cut, colored and plasm 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., oe dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
oe Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Rrass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
‘amps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tavs, dolls. Telephone. Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


eer J. MOSCOVITZ, 10 W. 23rd 
St. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 


Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line ‘or first insertion; 
20 cents per line for following in- 
R at eS: sertions. Seven words per line 
Minimum initial charge $2, payas« 
ble in advance 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 
Moderate 


| NCREASED Haviland China advertising in national magazines is 
helping you by telling millions of housewives throughout the coun- 


Prices try that the genuine Haviland is ““The mark of fine taste in fine china.” 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 


Chantilly Pattern 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 


in stock.” 
66 Genuine | 99 
DECORATED BY Every piece of genuine A a ~~ 
° Haviland China—the ] 
gotlende Cc; produdt oie eden Qo} Wop 
-O aviland, established 
Limoges py I jae ee i France 
; 837 —bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


ee 
= oh 
1107 Broadway, at 24th Street, New York ‘ ioe 
Telephones: Watkins 2967-2968 ‘““SNORMANDY” = ‘PLAZA? ** PAISLEY” 
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__ PUBLISHED WEEKLY SINCE 1874 _~ 
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a and C-—KXGH, 
eS Ay Goods : } Ty \ : Business Has Been His Hobby for 52 
= : SFA Years—An interesting account of the 
= Dolls & Joys Naan life of George W. Kinney, Head of 


Kinney & Levan Co. 
What’s New in New York Showrooms— 
A section devoted to new items in the 


trade that are attracting the atten- 
tion of buyers 
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yy What the Potteries Are Doing and up-to- 
_ q , the-minute Glass News by M. K. 

_ DB Zimerman, our regular Pittsburgh 
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Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Will It 
Interest You | @ 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL ~ 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


—$ $$ SS ee ee ce ee ee es i 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


Firm (cocci. «kee net, | 55.50 a year 


| Nate ea | SUBSCRIPTION PRICE 
| Gentlemen :— Domestic 
ator Dae He Breet ge ete GLASS $3.00 a year 
including the Special Holiday 
| paee auc pore anes ee Num | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... fori. ee year. | crear 
4.00 a year 
Name 5. cate lente le Oe ee... . 
| | Foreign 
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__ 


CROCKERY AND GLASS JOURNAL 


LIMOGES 


New York, 
ORO nl oe /. 


WesbesaloO1niorm you thateour office will be 
@osconvinued on July Slst, andythat 


Messrs Geo. 1’. Bassemuexc Co., Inc: 
141 Fifth Avenue, 
New York City. 


? 


Weerererresctitausein the Unitedestates, carrying in 
stock the patterns which have become popular with our 
customers throughout the country, as well as several 
distinctive new creations on our Jacqueline shape. 


tievyaviuliealsoesupply matchings in all other 
Datcterns Not carried in open stock. 


# full range of our samples; including our latest 
novelties will very shortly be on display at their 
Sample rooms . 


L. BERNARDAUD & CO. 


Three 
L. BERNARDAUD & GO. 
|. BERNARDAUD & ChE FRENCH CHINA “B&CO 
Gl WESTgzs"° si. Ae 
TELEPHONE GRAMERCY 6767 NEW YORK 
ANNOUNCEMENT 
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STAND BY! @ 


(USUALLY HEARD OVER THE RADIO) 


we “STAND BY” oug 


CUSTOMERS WITH 


QUALITY, SERVICE, PRICE 
and PROTECTION 


Imitation Is the Sincerest Compbliment! 


THE FACT THAT OUR NAMES HAVE BEEN COPIED 
AND PATTERNS IMITATED PROVES THAT OUR 


QUALITY - SERVICE - PRICE and PROTECTION 
HAVE BUILT FOR US A REPUTATION WHEREBY OUR SLOGAN 


‘TEADER OF LEADERS” 
IS WELTER GSaiGtED 


QUALITY GOODS AT POPULAR PRICES FOR SPECIAL SALES 


LOUIS LEVIEN CUT GLASS CO. 


24 WEST 23rd STREET New York City 


VJatisfied customers keep us busy * 


CROOK SMIELE 


DINNERWARE 


A unique floral 
~ border arrange: 
ment in a clever blend- 


ing of yellow, dark 
f and light blue, green, pink 
and black with edge line, 
traced knob and handles im 
brownish red. Shown on the 
pcpular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmartier & Sons Vv. D. Kinnan . E. Borin 
5 West 20th ©’ Zenon a. Crooksville, 0. 
PACIFIC COAST HICAGO OFFICE 
Harry O. Davis coanen A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST : 
George Sede!meler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, 0. Box 37 
Bloomington, Il. Coffeyville, Kansas 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 
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KITTANNING 
PLANT 


quail 


Reta 
CANONSBURG 
f PLANT 


Vapoommere 


EAST PALESTINE 
PLANT 


The DS.Georae Pottera Co. 
General Offices, East Palestine, Ohio. 


Plant No.1- East Palestine, 0. Plant No.3-Kittanning, Pa. 
Plant No.2-Canonsburg, Pa. Plant No.4-East Palestine, 0. 


EsTABLISHED IN 1874 PHONE ALconguIN 6052 


Crockery and Glass Journal 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS BRANCH OFFICES 
LAMPS, GIFT SHOP GOODS, Chicago 


J. H. SMYTHE 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


Editor DOLLS AND TOYS 


RTON B. JACKSON ; 
2 Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


222 W. Adams St. 


Advertising 
FREDERICK S. OLIVER 


Assistant Editor 


B. M. WISNER 45 EAST 17th STREET NEW YORK Pittsburgh 
es Director SUBSCRIPTION RATES M. K. ZIMERMAN 
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Single copies : : : -10 
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Hope that the country has finally Saving— Investigation by the Department of 
assing passed through the period of gov- Both Life Manufacture of the Chamber of 
anacea? ernment price-fixing panaceas is ex- and Money Commerce of the United States, 


pressed on behalf of the Chamber 

Commerce of the United States by its President, Lewis 
. Pierson, in a letter to President Coolidge. 

“The National Chamber,” says Mr. Pierson in his let- 
t, “has steadily opposed price fixing by government 
yencies as contrary to the fundamental principles under 
hich our country has prospered. 

“When the last proposal, contrary to these principles, 
as vetoed by you, there was a depression in the prices 
t cotton, corn and wheat. It therefore must be as grati- 
ing to you, as it is to all interested in the welfare of 
merican agriculture, to note that in the space of three 
tef months this depression, so largely created by long 
mtinued agitation for price fixing legislation, has entirely 
assed away. 

“In the great central trading markets, with natural 
orees allowed free play, new crop cotton, corn and wheat 
ave in the last few weeks been selling at this year’s high- 
t levels. Corn is selling in our home markets at prices 
hich represent full protective duty paid plus ocean freight 
ost from Argentina, while cotton and wheat, of which we 
ise an export surplus, have made new high prices under 
te stimulus of both home and world demand. 

“The National Chamber has a great hope that we have 
ally passed through that period when unsound panaceas 

governmental price fixing and entry into the field of 
ivate enterprise can be seriously contemplated by the 
smerican people.”’ 


the results of which are published 
in a pamphlet, Payment of Wages by Check, discloses 
the fact that the chief motive of corporations in adopting 
this method of payment is to save human life rather than 
money. 

“Sixteen out of thirty-nine companies,” the Department 
says, “gave safety as their first consideration but did not 
clearly designate whether it was safety of those hand- 
ling payrolls, safety of the employees with their pay 
in their pockets, or the safety of the payrolls them- 
selves. Thirteen of the thirty-nine said specifically that 
the first consideration was safety of those handling the 
payrolls, while only three intimated that their first con- 
sideration as being the safety of the payrolls. One of 
these three installations was made many years ago when 
payroll holdups and robberies were seldom as daring and 
fatal to life as at present. 

“Through a further analysis we find 667% per cent of 
the total replies giving as first consideration safety of 
those handling the payrolls.” 

The investigation also discloses that numerous large 
concerns in all parts of the country have adopted the 
check system which appears to have been generally wel- 


comed by their employees. 


Seven 


PAYNE, president of the Dunbar Glass 


f& 
M 
J Corp., Dunbar, W. Va., arrived in New York, 
© Monday, to confer with E. W. Hammond, his 
New York representative. 


He remained for three days 
before leaving for a combination business and pleasure 
trip to Atlantic City. “Business,” said Mr. Payne, “‘s 
fine! We have had the best year in our history and have 
installed two new furnaces to take care of our increased 
business.” 


J. Harth, china and housefurnishings buyer for The 
Pelletier Co., Sioux City, Iowa, is in New York this 
week on a buying trip in the interests of his firm. 


To the amazement of all “Jack’’ Lynch and “Johnnie” 


Hines two old cronies failed to come down from New 
England to attend the Dempsey-Sharkey fracas this week. 


30th are rabid fight fans. 


E. W. Hammond will race his boat Miss Westchester 
2nd in the free-for-all class at the Bayhead Yacht Club 
regatta at Meadowmere, L. I., next Sunday. . Owing to 
the fact that Mr. Hammond has had his craft super- 
charged so that it will do better than a mile a minute he 


will not be allowed to compete in the 151 class as usual. 


“Bill Hume and his assistant Mr. Goodhard, china and 
glassware buyers for Woodward & Lothrop, Washington, 
D. C., were in New York this week placing orders for the 
fall. 

F. Cowperthwate, with the H. & S. Pogue Co., Cin- 
cinnati, is in New York making purchases for his firm. 
Mr. Cowperthwate will be remembered by his many 
friends here as he was formerly with Macy and also 
Abraham & Straus. He is here for the entire week. 

“Ed” Oches, china and glassware buyer for Miller, 
Rhodes & Swartz, Norfolk, Va., arrived in New York 
this week from the Chicago fair. He is here for the week 
buying merchandise for immediate delivery. 


Joe Schoenberg and Mr. McCarty, his assistant, are in 
the Metropolis making their first trip for the housefur- 
nishing department of Mandell Bros. Mr. Schoenberg 
formerly handled the toy department for this firm and 
was so successful that he was also given the housefurnish- 
ing department to take care of. 

Frank Warren with Callender, McCausland & Troup, 


Hight 


Providence, R. I., was in New York this week in the in 
terests of his firm. 


During the absence of O. C. Graham, New York mar 
ager of the Cambridge Glass Co., who is at present awa 
on vacation, D. T. Dayton is in charge of the office havin 
come on from the factory for this purpose. He wi 
remain for the next week or ten days until Mr. Gr 
ham’s return. 


Alpha-Omega Importing Co. Lease 
Bernardaud Showroom 

The announcement is made this week that the Alph 
Omega Importing Co., who since 1915 have maintain 
an office and showroom in the Fifth Avenue Buildin 
will remove on Monday next to 61-63 West 23rd § 
where they have taken over the entire seventh floor ; 
that address which was formerly occupied by L. Ber- 
ardaud & Co., who as recently announced in the Croc} 
ERY AND GLASS JOURNAL have discontinued their off: 
here. Their new home will give the Alpha-Omega co- 
cern much larger quarters for the display of their impct 
fancy china and novelty lines. 


Rodefer Glass Co. Celebrate Fiftietk 
Anniversary 


Well-Known Firm Now Headed by Charles 
Rodefer Has Had Interesting Career—Officers 
Celebrate With Dinner This Week 


July 20th of this week marked the fiftieth anniverszy 
of the founding of the Rodefer Glass Co., Bellaire, |,, 
and to commemorate this notable event the officers ad 
directors of the firm met at the Belmont Hills Couny 
Club, Bellaire, and enjoyed a hearty dinner with mth 
rejoicing and hopes for a continued successful future. 

Back in 1877 the company was established as Rode't 
Bros., with Albert D., John F. and Thornton A. Rode't 
as partners. The firm went along successfully andi 
1891 John sold out his interest and went west to er’ 
the window glass A bit of misfortune ove 
took the firm the following year in the form of a * 
which practically destroyed the entire plant. Nothi 
daunted the brothers immediately set about and erecte ¢ 
modern structure on the same site. 

Things continued to roll along smoothly and in 1) 
business had grown to such an extent that it was nes 
sary to erect the number two plant. This was a mod1 
building and equipment in every respect and greatly hel 


business. 


: 
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roduction. In 1898 Albert sold out his interest to 
‘hornton, who remained sole owner until his death in 
910. 

Previous to this his son Charles M. Rodefer, present 
ead of the firm had entered the business and applied 
imself with untiring energy. This was in 1900. With 
ye death of his father Charles succeeded to the head of 
ye firm and has been at the wheel ever since. 


Along in 1915 Charles reorganized the firm as a stock 
ompany taking the present name of the Rodefer Glass 
‘o., and taking as officers men who were reliable and had 
erved the company faithfully. These included Joseph 
ML. Weeks, vice president and C. R. Harmon, secretary. 
he latter has been with the firm since 1911, while Mr. 
Weeks has been factory superintendent since 1892. C. W. 
_ancaster, now assistant treasurer of the firm, was for- 
aerly a workman who, by his conscientious efforts be- 
ame an executive of the firm in 1913. These with Mrs. 
Charles M. Rodefer form the company’s board of 
lirectors. 
Upon Mr. and Mrs. Rodefer’s return in the fall from 
california where they are sojourning, a celebration by 
he entire staff of officers and all employees will be held 
o commemorate the half century anniversary of the firm. 
The Rodefer Glass Co., is well known for its featuring 
‘f private mould work in which it has been most success- 
‘ul with such work as vault lights, prism glass, electric 
hade blanks, opal ware, lenses, novelties and specialties 
n crystal and colored glass. 


Mr. Rodefer is also president of the American Associa- 
ion of Fiint & Lime Glass Manufacturers. 


Lovett Made Treasurer of Lasalle & Koch Co. 


Howard E. Lovett has been appointed treasurer of La- 
salle & Koch Co., Detroit, an affiliated store of R. H. Macy 
& Co., it was announced here recently by Alfred B. Koch, 
oresident of the firm. He succeeds the late Claude E. Ap- 
plegate. 

Mr. Lovett became affiliated with Lasalle & Koch in 
1916 as an executive in the personnel department. Later 
ne was made assistant superintendent, and when the firm 
moved into its present location he was named general 
superintendent. In his new capacity as treasurer Mr. 
Lovett will continue as superintendent in charge of per- 


- . 
sonnel and store operation. 


@Q OBITUARY ry 


Oliver W. Burford 


Oliver W. Burford, aged 73 years, one of the founders 
of the former Burford Bros. Pottery Co., East Liverpool, 
O., died at his home in East Liverpool, July 15, follow- 
ing an illness of seven weeks. The Burford plant was sold 
when the owners retired from business to the Standard 
Pottery Co, and later by that interest to the Dresden 


Pottery Co. Mr. Burford was a native of England, and 
had resided in East Liverpool 60 years. He was the or- 
ganizer of the Saturday night Bible class of the Methodist 
Protestant Church at East Liverpool, of which he was 
a life-long member. 


W. F. Ellison 


A wide circle of friends in the trade reaching far and 
wide, will be saddened when they learn of the news of 
the passing of one of the trade’s old time and surely one 
of its most beloved salesmen, W. F. Ellison, familiarly 
and affectionately known as the Colonel, a title bestowed 
upon him by his friends years ago, which has always been 
attached to his name since. 


Word was received on Monday at the offices of George 
F. Bassett & Co., with whom Mr. Ellison had traveled 
for years, informing them of his passing on Sunday, July 
17, at the home of relatives at Lockport, N. Y. 

Mr. Ellison who traveled for the Bassett firm in the 
far West and Coast territory came to New York about 
three and a half months ago for a conference with the 
firm as well as to visit his daughter in Brooklyn. His 
health, which had not been good before he arrived, began 
to improve under the care of his physician and after a 
few weeks’ treatment he felt considerably improved and 
eager to get back to work. On his way to the coast, how- 
ever, he suffered another spell of illness and he again re- 
turned to Brooklyn to resume treatment with his doctor 
here. He continued to get worse instead and a few weeks 
ago went to stay at Lockport, N. Y., where it was thought 
the change of climate and peaceful surroundings would 
benefit him but he continued to fail until the end came last 
Sunday, 


Mr. Ellison was born in Canada seventy-eight years 
ago. He was a man of tremendous energy, never satis- 
fied to be idle a minute. Even during his last illness at 
Lockport, he wrote his firm to send him some samples 
so that he might call on some stores in the locality. 

He probably held a place second to none as a dinner- 
ware salesman. While he was well known and well liked 
his popularity probably entered less into his sales than 
the average. He made his sales by real salesmanship. 


He was honorable to a degree and extremely conscien- 
tious in all his dealings, especially with respect to his 
customers. 

Mr. Ellison had been with the Bassett firm for years, 
having spent practically his entire business career witn 
them, being employed by the concern when he came to 
New York from Canada as a young man. He had no 
experience as a salesman and was started in keeping the 
sample room clean, working in stock, etc. When he 
finally got an opportunity to sell he soon demonstrated 
that he possessed more than an ordinary amount of abil- 
ity in this direction. Besides selling himself, he also acted 
as sales manager for the concern for some time. He left 


_ (Continued on page 27) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Annual Wage Conference Opens at Atlantic 
City—Situation Unchanged 

HE annual wage conference between representa- 
a? tives of the National Association of Manufactur- 

ers of Pressed and Blown Glassware opened at the 
Marlborough-Blenheim Hotel, Atlantic City, Wednesday, 
and will continue over a period of ten days or two weeks. 
This gathering followed the annual convention of the 
American Flint Glass Workers’ Union held at Cam- 
bridge, O., which opened July 6. As in former years pro- 
posed changes in the wage scale have been suggested by 
the workers to the employers, and at the opening of the 
Atlantic City conference it was considered doubttul if 
very much revision would be made known at the close of 
the gathering. This situation at the opening of the an- 
nual wage conference is not varying from the situation 
in previous years. At the opening of the convention at 
Cambridge, the delegates from about 140 different local 
unions were addressed by Arthur J. Bennett, president of 
the Cambridge Glass Co., and others. It is also said that 
any ibusiness that may be unfinished at the close of the 
Atlantic City conference will be left open for discussion 
for the immediate future at Pittsburgh, as has been the 
custom in previous years. 


Morris Succeeds Lamperter at Imperial 

Announcement has been made of the resignation of 
J. W. Lamperter, factory manager of the Imperial Glass 
Co., Bellaire, O. He has been succeeded by Charles E. 
Morris of Wheeling, W. Va., who has long been identi- 
fied with the glass industry. The future plans of Mr. 
Lamperter have not been determined. 


Hazelton Appointed Sheffield Receiver 


Benjamin P. Hazelton has been appointed temporary 
receiver for the Sheffield Glass Co., Sheffield, Pa., by Fed- 
eral Judge R. M. Gibson in United States District Court. 
This was done by the court after the admission of George 
L. Craft, president of the corporation that the company 
was insolvent. The bond of Mr. Hazelton was placed at 
$100,000. The appointment of the receiver was upon the 
petition filed with the court by the Diamond Alkali Co., 
one of the principal creditors of the company. 


West Virginia Glass Firms Creditors 


Three West Virginia glass firms have been listed as 
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creditors in the bankruptcy petition filed in Federal Court, 
New York, by the Rollin Glassware Corp. The Louie 
Glass Co., Weston, W. Va., has a claim of $500 while 
that of the Monongah Glass Co., Fairmont, W. Va., is 
placed at $240. The claim of the Seneca Glass Co., Mor- 
gantown, W. Va., is given as $468. 
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Wismach Glass Co. Resumes After Fire 


Following a fire which did considerable damage at the 
plant of the Wismach Glass Co., Paden City, W. Va. 
The fire loss has beet 
adjusted, and repairs to the factory completed. A major 
portion of the factory was idle for over a month. 


operations have been resumed. 


Business Good Says M. A. Smith 


“Business conditions with us during the last six month; 
have been very fair,” observed M. A. Smith, president o: 
the McKee Glass Co., this week, which in view of exist 
ing conditions in the glass industry would indicate tha 
the production schedule was pretty well maintained. ? 
number of repairs are now being made at this factor 
now, but production is being continued by the lighting uj 
of additional units. 

“We are putting out several lines which have a bette 
sale in the fall than during any other season of the year,’ 
Mr. Smith went on, “and the activity in these lines7a 
this time indicate that there will be a very good fall busi 
ness. 


Libbey Glass Enjoying Good Business 

“The Libbey Glass & Manufacturing Co. enjoyed a ver, 
good business for the first six months of the year, ani 
with present prospects look forward to the second st 
months as being quite satisfactory,” announced an off 
cial statement issued by this interest this week. Whil 
no additional equipment has been added to this plan) 
after the usual summer repair period it is the intent 0 
the company to operate all its units fairly full durim 
the remainder of the year. Effective last January, th 
Libbey company increased its selling organization in th 
East, making it possible for buyers-visiting that market t 
visit the office for full information and inspection of th 
complete lines of this company, where samples of ever 
line are being displayed. The New York office is no\ 
handling direct contact with all eastern accounts. 
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Jeannette Glass Building Three Continuous 
| Tanks 


_ Three new continuous tanks are being built at the plant 
of the Jeannette Glass Co., Jeannette, Pa., and while this 
mprovement is under way the company is also adding to 
ts gas producer equipment. ‘‘We believe we can expect 
i larger volume of business for the last half of the year 
yecause our line is such as is sold by the stores featuring 
ylass for holiday uses,” announced Carl T. Sloan of this 
~ompany Wednesday. The completion of the three new 
continuous tanks will add considerable to the output of 
this factory. 


Paden City Considering New Furnace 


It was announced this week by S. W. Fisher of the 

Paden City Glass Mfg. Co., Paden City, W. Va., that 
plans are now being considered by that office for the 
erection of a new furnace and additional lehrs. These ad- 
litions to this plant are expected to be completed within 
the next two months. 
_ “Tam very happy to say that we have been able to work 
full time at present,” Mr. Fisher commented, ‘‘and as we 
view the business situation, the outlook for the future is 
very encouraging for a continued steady run. In fact the 
zeneral condition for the glass industry is such from our 
viewpoint looks very good for a very busy fall.” All 
the new lines featured ‘by this factory at the Pittsburgh 
narket last January have been in steady demand through- 
out the first two quarters of the year, Mr. Fisher said by 
way of review. 


James Paul Optimistic Over Business 


James Paul, treasurer of the Eagle Mfg. Co., Wells- 
burg, W. Va., speaks in a very optimistic manner about 
business conditions in this industry, and in a statement 
Tuesday declared: “We regard the business situation at 
present as sound. Collections are good, and while the vol- 
ume of business is not rushing, yet there is a steady de- 
mand for goods. We are looking for a good fall trade, 
and see nothing at present to indicate otherwise. Of 
course business in the south has been very much effected 
by the flood. Six hundred thousand people have been 
rendered temporarily homeless and the monetary loss ex- 
tremely heavy. However, the South will recover and our 
big country will go forward as it always has done. And 
in this continued march of progress the entire industry 
will receive its proportionate share.” 


Belmont Tumbler Co. Orders Increasing 


While the Belmont Tumbler Co., Bellaire, O., is find- 
ing orders increasing, the volume specified is of rather 
small size. This statement was made this week by R. C. 
Paris, secretary of this company. An additional line of 
pressed glassware is now being featured at this factory, 
an automatic press for this line having just been installed. 
| (Continued on page 20) 
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Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseoh Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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Discussion of Tariff Legislation One of 
Features of Potters’ Summer Meet 

NE of the features of the summer meeting of the 

United States Potters’ Association held at Bed- 

ford Springs, Pa., July 12 and 13 was a discus- 
sion of the matter of seeking tariff legislation on the basis 
of the principle of American valuation as a relief for 
the present situation in the American pottery industry. 
The present condition of the industry is declared to be 
below the par of the situation prevailing before the late 
war. When the next Congress convenes, perhaps earlier 
than that, a concerted movement will have been launched 
which has for its base the American valuation of all 
ceramic imports, with especial reference to dinnerware. 
That the ball has started to roll, none within the trade 
will deny. Committees to be announced within the next 
few weeks representing the United States Potters’ Asso- 
ciation and the National Brotherhood of Operative Pot- 
ters will work in harmony to obtain certain corrections 
and revisions in the tariff measure. The suggestion is to 
be made to officials at Washington that studies recently 
completed both in the United States and certain foreign 
countries as to production costs now be laid before the 
Federal Trade Commission at Washington for comparison 
purposes. It is recalled that representatives of the Gov- 
ernment spent considerable time in the East Liverpool 
and outlying pottery districts a year ago making a study 
of production costs. The results of these investigations 
were published and attention was called to the report at 
the last annual meeting of the United States Potters’ 
Association held at New York. An exclusive study of 
costs in both large and small dinnerware plants was laid 
bare in this report and it was the most elaborate of the 
kind ever assembled in this history of the trade. Produc- 
tion costs in foreign dinnerware plants are also available, 
and the latter disclose that the foreign operative has a 
long road to travel before he reaches the high plane of the 
American operative. 


Frank P. Judge, Jr., Optimistic 
“We are very optimistic as to the future of the dinner- 
ware business,’ observed Frank P. Judge, Jr., sales man- 
ager for the National China Co., Salineville, O., this week. 
“While trade is not so good now, we firmly believe that 


the Fall season will see some very brisk business in our 
line: 


Twelve 


Salem Begins Ivory Body Production 


Another dinnerware plant has begun the production of 
an ivory body, the Salem China Co., Salem, O., announce 
ing this week that it has eliminated its former white body 
substituting an ivory body, and that a new dinner shape 
to be known as the “Copley” will be shown in this body 
The flat pieces in this new shape are octagon in shape 
with a pronounced fluted line. Because of the character 
of the shape, a wide latitude in decoration is possible 
Since this factory was established in 1898 a white body 
has been produced until this season. 


Kenneth M. Smith Joins Clay Corp. 


Kenneth M. Smith, who has been in charge of the 
ceramic department of the East Liverpool High Schoo 
for a long-period of time has resigned to take up re 
search work for the United Clay Mines Corp. with gen- 
eral offices at Trenton, N. J. Mr. Smith is a graduate 
of Iowa State College, Ames, Iowa. 


Continental Pottery Co. Formed 


The Continental Pottery Co. has been formed at Per- 
rysville, O., with a capital stock of $25,000, and will op: 
erate the former plant of the Perrysville Pottery Co 
The new interest is headed by Elson Wefler, Richard B 
Hardman and Winifred L. Hopkins. A line of cooking 
ware was formerly produced at this plant, but it is under 
stood here that the line will be changed. 


Wintringer Expects Lull to Pass 


“While there apparently exists a lull in the dinnerwar 
business, we are hopeful that as the season advances tha 
the situation may become much more favorable and ac 
tive,’ commented H, D. Wintringer, president of the Steu 
benville (O.) Pottery Co., this week. Both plants o 
this company, their No. 1 at Steubenville and their No. . 
near Toronto, O., are in the production of ivory bod) 
dinnerware. Recently several new decorations were adde 


to the line, all in addition to the new features introduce 
early in the year. 


Renouff Resigns From Hopewell 


W. R. Renouff has resigned as salesman for the Hope 
well China Corp., Hopewell, W. Va., and has returneé 
to East Liverpool. While his plans for the future ari 
at this time indefinite, he may enter the direct sellin; 
field, with main offices here. 
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t ~ Tunnel Kilns Will Clear Situation 


| The opinion appears to be growing among American 
dinnerware manufacturers that the use of tunnel kilns 
will go a long way toward improving the situation as it 
now exists in the dinnerware trade. There are a num- 
ber of small plant owners in this immediate district and 
alsewhere who will be unable to install tunnel kilns be- 
sause of location of plants and the lack of space. While 
the tunnel kiln permits of increased volume, it is con- 
‘ended by many producers that small plant owners will 
be compelled to change their lines, so that instead of 
handling volume business in the regular dinnerware line 
heir business would be specialized. In fact, if some din- 
nerware producers propose to continue in the business 
they will be compelled to specialize their line sooner or 
cater. 


Harris Says Prices Are Poor 


“Business is not bad so far as volume is concerned, but 
orices are anything but what they ought to be,” announced 
Charles U. Harris, vice president of the Paden City 
(W. Va.) Pottery Co. This factory is about to enter 
the production of an ivory body, which will be used in 
iew dinner shape that is being arranged for fall delivery. 
This shape is now being modeled, and will not be deliv- 
ered for several weeks. On account of the increased 
lemand for decorated ware at this factory, the company 
aas awarded the contract for the erection of another 
decorating kiln, and the latter will be ready for first use 
within a month. 


Argentine Imports Glass 

The value of British glassware reaching Argentina, 
5. A., during 1925 was £155,238, as compared with £120,- 
367, in the previous year. This extension of business was 
nainly confined to plate and sheet glass, says the Pot- 
tery Gazette. 

The South American correspondent takes the position 
chat British table and fancy glassware is much superior 
20 other imported articles, but owing to the higher prices 
are not in serious competition with other goods. The 
olate and sheet glass, he says, comes from Belgium. 

_ Local factories are now able to produce a sufficient 
juantity of illuminating ware and bottles. 


Good Prospects for Czechoslovakia’s 
Industries 


-able from Commercial Attaché Elbert Baldwin, Prague 


The revival in the Czechoslovak industrial situation, ap- 
oarent for some time past, is being further extended by 
he continued satisfactory volume of exports and the do- 
nestic restocking of raw materials now taking place. 
Practically all industries are averaging near capacity pro- 
luction, with the exception of glass, porcelain and coal; 


MINPRO 


The Symbol of 
Quality Feldspar 


HE high, definitely uniform 

quality of MINPRO Spar con- 
tributes to dependably excellent 
pottery results. 


We are sole selling agents for Ten- 
nessee Mineral Products Co., pro- 
ducers of MINPRO Spar. 


“The 
ROESSLER & HASSLACHER CHEMICALCO. 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadelphia Kansas City 

Chicago Boston San Francisco 
Baltimore 


‘America’s Leading Ceramic Material House” 


at the same time prices have been slightly advancing and 
some labor unrest has been manifest. Money rates have 
stiffened somewhat as a result of greater demand. In 
general, prospects may be said to be good, except for the 
trade losses which are being brought about through the 
abrogation of the commercial treaty with Austria. Nego- 
tiations with the latter and with Germany are again en- 
countering obstacles but, on the other hand, the recently 
concluded treaties with Hungary and Switzerland were 
to become effective in July. 


TAXATION SOMEWHAT FEAsSED—LOAN FOR CITY OF 
PRAGUE 


A reform of the direct-tax system, providing reduc- 
tions, has been made effective through legislation; some 
of the reductions have been made retroactive to January. 
Legislation providing for duty rebates on machinery that 
is not manufactured locally has also been renewed. A 
substantially lower road tax is expected to replace the 
automobile luxury tax. 

An anonymous New York group has offered the city 
of Prague a $30,000,000 building loan to assist in reliev- 
ing the housing shortage. 


FOREIGN TRADE IN May 


Czechoslovak exports in May totaled 1,517,000,000 
crowns, and imports 1,372,000,000 crowns; this marks a 
(Continued on page 20) 


Business Has Been 


His Hobby for 
52 Years 


George W. Kinney Turns Milestone in 
Romantic Career Which Started at 
Twenty-One Years of Age 


By At CoRNSWEET 


EORGE W. KINNEY, whose business is his 
(5 hobby and whose hobby is his business, embarked 

on his 52d year as head of the Kinney & Levan 
Co., Cleveland, O. 

There is romance in the story of this man, one of Cleve- 
land’s foremost citizens, who came here from Oberlin, 
O., his birthplace, in 1873 to sell empty oil barrels. 

His father was treasurer of Oberlin College and after 
completing grammar and high school courses, he entered 


the college. He did not stay long. While a student he 


negotiated his first business deal. He bought nine empty 
oil barrels and sold them at a small profit. The venture 
hurried his decision to leave the college halls and enter 
a commercial life. 


In 1873 he came to Cleveland to sell a quantity of empty 
oil barrels. He sold the barrels to the firm of Doan & 
Chase at a profit of 25 cents a barrel. 

“Young man,” said Doan, “if you can sell empty bar- 
rels you can sell oil. I’ve got a job for you.” Kinney 
started to sell oil. 


OPENS OFFICE 


Later he opened an office in a one-story ‘building at 71 
Public Square, the site of the present Society for Savings 
building. His letterhead bore the inscription ‘‘George 
W. Kinney & Co.” The “& Co.” was a myth but it served 
to relieve any anxiety on the part of his customers who 
might hesitate to deal with so young a man. 


After several years Kinney and a partner started a 
wholesale store at the northeast corner of St. Clair Ave- 
nue and Bank Street. The business was enlarged to in- 
clude lamp chimneys and glassware. Two years later, 
Kinney bought out his partner and opened a wholesale 
and retail store with a complete line of lamp goods and 
glassware at the eastern approach to the old viaduct. 

On Feb. 13, 1883, Kinney and A. B. Levan bought out 
the old firm of Bowman Brothers & Levan store at 120 
Superior Avenue. 


Fourteen 


Four travelling men and 15 store employes were on the 
payroll. The company was then selling china and crock- 
ery as well as oil lamps and glassware. A $200,000 a 
year business was built up carrying the firm’s goods into 
four states. 


The Kinney & Levan Co. of today employs about 330. 
men and women and sells to wholesale and retail trade in 
every state in the Union. | 

After two years in the Superior Avenue store, a new 
location was taken at 219 Bank Street. In 1912 construc- 
tion was started on the present Kinney & Levan building, 
1375 Euclid Avenue. 


Business Has Grown 


The Kinney & Levan Co. now has more than 50,000 re- 
tail charge accounts and is one of the largest enterprises 
of its kind in the world. 


The house furnishings department alone covers 17,000 
square feet. | 


Seated in his little office on the second floor of the 
building, you will find George W. Kinney, its founder, 
the guide. Every requisition must receive his okeh. To 
him are brought each day the tabulation of the company’s 
sales, 


“It’s my hobby, this business,”’ he says. “I get down 
every morning at 9 and am usually the last to go home at 
night. The store opens at 8:30 and the half-hour that [’m 
late every morning is my vacation.” 

Instead of tramping over a golf course, he walks the 
length of the store—450 feet from Euclid to Dodge court 
—many times each day. 

In his office during the noon hour you may find Guy C. 
Robinson, vice president of the company, who has been 
associated with Kinney for 28 years; W. C. Bell, manager 
of the glassware department, who has been with the com- 
pany for 28 years; John Brunner, manager of the hotel 
supplies department, who has been with Kinney for 44 
years; C. J. Foht, manager of the house furnishings de- 
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The Kinney & Levan Store at Cleveland 


partment, or Charles H. Kellstadt, head of the retail de- 
partment. 

Kinney is a former president of the Cleveland Chamber 
of Commerce and a member of the Union, National Town 
and Country, Country, Kirtland, Rotary, and Cleveland 
Advertising clubs. 


Says Special Sales Increase Overhead Costs 


“We never hold sales of any kind nor do we name 
,comparative prices. We always sell our goods at the 
‘lowest possible prices consistent with prevailing market 
conditions, and when we mark down some article to its 
‘replacement value, the former price is forgotten.” 
| That is the way R. L. Whitman, advertising director of 
the J. C. Penney Co., New York, summarized the adver- 
tising policy of his company in discussing ‘‘National and 
Retail Advertising Applied to Nation-Wide Storekeep- 
ing,” before the Association of Newspaper Advertising 
Executives at the International Advertising Convention 
in Denver recently. 

“It seems to me,’ Mr. Whitman continued, ‘that mor- 
als in business are becoming increasingly important. No 
business can hope to enjoy the fullest returns from its 
operations unless it has earned—and continues to hold— 
the confidence of the public. Business men in every in- 
dustry are turning the light of their ability and the power 
of their resources upon the practical question, How can 
/we more and more satisfactorily serve the public? 


“There was a time, as you know, when the merchant’s 
creed was summed up in the words: Let the customer be- 
ware. But, happily for all of us, this time is rapidly 
passing. 

“T feel that the position of our company on the question 
of ethics in retailing is well known and defined. Hence 
we are entitled to serious consideration when I tell you 
frankly that the time has come to push on one step further 
and abolish a practice that is slowly but surely destroying 
the confidence and trust of the public. A practice that 
increases overhead operating expenses; that_is harmful 
to business as a whole and, if permitted to go on, will 
eventually destroy the importance and value of the news- 
paper as an advertising medium for the retail store.. A 
practice indorsed—or apparently so—by nearly every 
retailer in the country, and one that has been handed down 
through generations of tradesmen. 


“T refer, gentlemen, to the practice of the ‘Special Sale.’ 

“It is not without some hesitation that I approach 
the discussion of this practice. One does not attack a 
tradition—so firmly intrenched behind the barriers of pre- 
cedent—without serious consideration. 


“Mistaken convictions have, However, been respon- 
sible for some of the heaviest burdens that industry has 
had to shoulder. 
accepted without question, there is no chance for their 
being checked and examined and the errors removed. 
I feel, therefore, that you will be interested in analyzing 
this practice with me and reviewing its weaknesses in the 
light of my personal experience, and that of the company 
I represent. 


As long as beliefs and opinions are 


“One merchant in a town decides that he must stimulate 
business, so he holds a great Whoop Hurrah Sale. His 
competitor hears the noise and decides that he must not let 
him get the better of the situation—so he plans a bigger 
sale. And so on, up and down the street, everybody 
catches the fever, everybody shouts to attract attention 
and the Whoop Hurrah Sale captures the town. The first 
thing that happens is that every merchant in town is 
saling, saling, saling. 

“Now, if you stop to analyze what is being done, you 
will find, in most cases, that 90 per cent or more of the 
merchandise advertised at a ‘special sale’ price 1s marked 
as high as, and in many cases higher, than the regular 
price ought to be. 

“What is the result? 

“Dissatisfaction among customers ; shattered confidence ; 
suspicion in the minds of newspaper readers when a 
bonafide offer is made in an advertisement. Then fol- 
lows mistrust, a loss of faith and a feeling of unbelief 
and uncertainty. The influence and force of advertising 
in general is materially reduced. The newspaper suffers. 

“Newspaper publishers can do a constructive job in 
situations of this kind, if they wish. When the conf- 
dence of the readers is shaken, the influence and force of 
advertising in general is materially reduced and the news- 
paper suffers in proportion. 


What's New in New York Showrooms 


Just Another Euccessful Economy Etching 

While the changes in style of glassware and its decora- 
tion have been taking place during the last four years 
there is one form of decorating that has held its peculiar 
We refer to 
artistic designs in Etching when applied to the better 


place with the discriminating housewife. 


quality of glass blanks. 
It requires little con- 
sideration of the facts 
to determine the rea- 
son for this. The soft 
tones and silvery col- 
oring possible in the 
Etching process blend 


harmoniously with the rich crystal and the bright pastel 
When the pattern 


colors of glassware now in vogue. 
is properly designed, and applied with careful attention 
to detail, the resulting effect is one of attractive beauty 
and refinement. Such designs, with a real artistic back- 
ground, have justified themselves and held their ground 
while many other forms of decoration have flashed into 
the picture, only to disappear when “something new” 
attracted public attention temporarily. The Economy 
Glass Co., producer of the “Old Morgantown”’ line of 
blown and pressed glassware, has paid particular atten- 
tion to this form of decoration and one entire floor of 
the large plant is devoted to this work. While the pub- 
lic taste, for the past few years, has turned toward col- 
ored glassware and though Economy has been one of the 
leaders in producing colored lines of merit, yet regu- 
larly and consistently they have presented something new 
in deep etchings and needle etching that have been favor- 
ably received by the buying public. When the finished 


Sixteen 


sketches for pattern No. 751, as illustrated, were pre- 
sented, the figure in the medallion was an entirely dif-| 
ferent subject than that illustrated. A young man in 
the Sales Department suggested that a girl’s face be 
shown, which met with considerable objection because 
it was contrary to traditional custom. He held that the 
artistic balance could be maintained by presenting the 
figure in outline and softening it with a satin finish, mak- 
ing that part incidental rather than paramount in its rela- 
tion to the design as a whole. He carried his point and 
the result in sales has been gratifying in the six months 
it has appeared in the Economy line. It is available on 
all-crystal blanks, as shown, and also on Stemware with 
crystal bowls and Apple green or Golden Amber figured 
stems. The service is complete, including va- 
rious items of Stemware, Plates, Lunch Tray 
and other articles that do not appear in the il- 
lustration. The complete line may be viewed 
at the salesroom of the factory’s New York 
representative, D. King Irwin, in the Fifth 
Avenue Building. 


Wheeling Line Attracts at Silver- 
berg’s Showroom 

In decorated glassware it would be difficult 
to improve upon the display of O. Silverberg, 
New York representative for the Wheeling 
Decorating Co., Wheeling, W. Va. The ex- 
hibit presents a most diversified range of utili- 
tarian items and discloses some beautiful en- 
crusted and color creations on orchid, amber, 
green and crystal blanks. Particularly rich are 
a number of wide encrusted gold bands two 
inches or more in width which work out some 
very attractive decorative ideas. One brand new treat- 
ment that is most appealing shows a key border in gold 
and black with another inner border of dainty enameled 
flowers in pink, blue, yellow, green, etc. This is shown 
in the same complete range of items as are offered in en- 
crustations and is certain to meet with a very cordial re- 
ception from the trade. In stemware and footed tumblers 
the Wheeling line is exceptional. Among these one item 
known as their No. 56 Decor is a beauty. This presents 
either a green or rich ruby bowl in solid colors with a 
crystal stem and foot. A gold encrusted border is carried 
around the upper part of the bowl and is about one and 
an eighth inch wide which is in turn backed upon the 
inside with a plain gold finish. A thin gold edge line is 
used around the foot and around the edge of a little button 
which adorns the upper part of the stem. 


Strong Dunbar Line Featured by Hammond 


E. W. Hammond, 10 West 23rd St., New York, rep- 
resentative for the Dunbar Flint Glass Corp., Dunbar, W. 
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Va., is showing a splendid range of timely and seasonable 
numbers in glassware from this factory which will more 
than repay the buyer for time spent in paying it a visit 
of inspection. Among the many items presented is a 
servette set that merits more than a casual word and is a 
number that is exceedingly useful and attractive and con- 
sequently most salable. It is composed of a graceful 
handled tray and four glasses to match. The glasses are 
inset into the tray which prevents their falling out. The 
set offers a choice of pleasing lustre colors and dainty 
light cuttings, such as amber, pink, blue and green. Ice 
'tea sets, which at the present season are so much in de- 
mand, are also shown in a wide selection. One assort- 
ment made up in a nineteen piece set is very interesting. 
It consists of a pitcher, six glasses and six coasters and 
sippers. The line is shown in a very pleasing bamboo 
effect and a combination of pretty colors. For instance, 
some of the pitchers are in crystal with an amber handle, 
while others are in pink with a green handle, etc. There 
are also a number of sets in solid colors and lustres. The 
factory’s popular Bridge set is also very much in evidence 
among the samples shown. 


_ Art and Beauty Combined in Hines Lamps 


Displayed in one of the prettiest showrooms reflecting 
an atmosphere of beauty and charm, the lamp exhibit 
found atane firm of John J. Hines, Inc., 39 West. 23rd 
St., offers the buyer in search of lines of this character an 
array of items that are most distinctive. The concern, 
who are specializing in unusual shade fabrics have cer- 
tainly conceived many beautiful new numbers that really 
must be seen to be fully appreciated. So exceptional are 
they that it is almost impossible to describe them. For 
instance, there are lovely cut velvets, taffetas, fabrics im- 
ported from Spain, etc., all of which have been perfectly 
worked into the most beautiful shades. The mounts and 
stands are quite in keeping with the shades. These are 
shown in solid bronze as well as a variety of other beau- 
tiful finishes that are a revelation. Several pieces are di- 
rect copies from lamps exhibited in the Russel Sage Foun- 
dation section of the Metropolitan Museum of Art. No- 
ticeable among all of these selections are some genuine 
sheepskin and laced calfskin shades artistically deco- 
tated. John J. Hines, head of the firm, who for the past 
three months has been in Europe has purchased several 
very unusual import lines of lamps and shades in addition 
to some popular priced brass, and onyx lamps and smok- 
ers, thus assuring an even larger choice than that which 
is now to be seen. These, too, will be on view soon. 


—— 


Three New Lines by Weller 


Charles H. Taylor, in rooms 208-210 of the Fifth Ave- 
nue Building, New York representative for the S. A. Wel- 
ler Co., Zanesville, O., has just placed on view at his 
salesrooms three creations from this factory that are 
brand new. It is a line hard to improve upon and is cer- 
tain to receive the enthusiastic commendation of the trade. 
The Glendale ware includes any number of exceptional 


| 
| 
| 
| 
| 


and pretty pieces such as wall pockets, vases, flower hold- 
ers, bowls, candle sticks, ete., while the colors it is shown 
in are very pleasing. Birds of all kinds are used for the 
decorative idea and are shown in any number of life like 
poses against natural backgrounds. Some are in flight 
and others nesting and no details have been overlooked 
even the little eggs in the nests being shown. The Marvo 
line presents an assortment of pedestals, window boxes, 
bowls, flat end wall pockets, pitchers, jars, etc., in some 
entirely new effects. They are designed and executed 
free hand with a matt glaze in four colors presenting a 
choice of either green, a reddish brown, a light lavender 
and a very light blue. The decoration is confined to an 
embossed flower and leaf idea. Entirely different from 
either the Glendale and Marvo ware is the firm’s Pumila 
line. Here an assortment of flower holders, candlesticks 
and bowls of many sizes and shapes is presented. A 
number of the items show a lovely water lily idea, of 
which one in particular—a bowl—in the form of an open 
lily is shown resting on the spread out leaves just as this 
lovely blossom is seen in the pond. In color it is most 
natural, the center of the bowl being yellow while the out- 
side and leaves forming its base are in a delightful green. 


Glass of Fashion Winning Favor . 


Glass of fashion is becoming popular with Toledo, O., 


“men and women. Opticians are offering glasses for every 
occasion. No longer, says a report, will a durable pair 


of heavy shell-rimmed glasses do for all occasions from 
driving to the office in the morning until the last waltz is 
played at the lodge hall. Spectacles may be a necessity 
but they are a style also. 

Glasses for the street or for social affairs are being 
displayed. Rimless glasses seem to be winning the favor 
over the heavy shell-rims, especially for women and for 
social occasions. 

Different designs are made to give the eyebrows full 
play. Some opticians show lenses cut oblong. These are 
known as the “Puritan” lenses, and are patterned after 
the oblong buckles on the hats and shoes of pioneer Amer- 
icans. 


Is Coal a Fuel? 

The growing practice in Europe of treating coal, from 
the scientific and industrial viewpoint, not as a fuel but 
as a raw material is pointed out by Basil Miles, Admin- 
istrative Commissioner to the International Chamber of 
Commerce. 

“The experiments carried out in Germany to obtain 
liquid combustible from coal, based on this theory,” he 
says, “are taking on more and more importance. The 
German Dye Trust now proposes to proceed with its re- 
searches on a much larger scale, using a specially installed 
factory at Merseburg. It is also announced that numer- 
ous Rheno-Wesphalian coal mines have now founded, 
with the support of the ‘Tar Improvement ‘Company,’ an 
organization for the extraction of liquid fuel from coal 
under the Bergius process. The capital for the new com- 
pany will ibe 4 million marks.” 
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HKastern Manufacturers and Importers Exhibit 
Opens at Chicago Monday 


r \ HE Eastern Manufacturers and Importers Ex- 
hibit will open their annual summer Chicago dis- 
play at the Palmer House, from next Monday. 

Over one hundred exhibits of gift and art furnishings 

from all over the world will be shown by the leading 

manufacturers and importers, making the coming show 
one of the most important buying events in the middle 
west. There will be more than twenty displays of the 
finest domestic pottery and glass, as well as new artistic 
importations from foreign markets. Among those show- 
ing china and glassware, are the following: Ferdinand 

Bing & Co.’s Successors, Inc., Bybee Pottery Co., Car- 

bone, Inc., Ebeling & Ruess, Fourman Bros. & Co., Fran- 

cois, Fulper-Pottery Co., G. Granata & Co,, Inc., Charles 

Hall, Inc, Hlaeger Potteries, Inc,, Kay & Ellinger,. Inc., 

Koscherak Bros., Lazarus & Rosenfelt, Inc., George F. 

Little, Earl W. Newton & Associates, Pyraglass Products, 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 


Phone Hemlock 1000 
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THE CHICAGO MARKET 


By 


J. H. SmyTHE, REPRESENTATIVE 


Mary Ryan, Howard G. Selden, I. Shainin & Co., Simon- 
detti & Co., Inc., Spicer Studio, and Vineland Flint Glass 
Works. 


The Stetson China Co., Chicago, reports complete suc- 
cess for the company’s initial summer showing at the Fur- 
niture Mart. Additions to an already extensive line offer 
a wide selection in designs and decorations which are ex- 
pected to take well with the popular priced trade. 


The demand for genuine German Dresden figures at a 
moderate price, prompted W. C. Owen of the Chicago 
Importers to purchase a number of different size figures 
while in Germany this spring. They are now being of- 
fered by W. C. Owen, Inc., 17 North Wabash Ave., with 
a range in price from $3.50 to $21.00 per dozen. Another 
attractive display in these showrooms is a Selection of 
twelve vases made in the Black Forest, Germany. They 
vary in size and color and are priced to retail from $1.00 
10.02.00 each, 


J. E. McLaughlin, general field manager for the Hoek- 
ing Glass Industries, arrived in Chicago last week on 
He visited the offices 
of W. G. Minnemeyer, the company’s representative in 
this territory. 


his initial trip to this territory. 


Fred T. Renshaw, manufacturers agent, left last week 
on an automobile tour of about five states in the middle 
west. 


Frank Tinker of Tinker Bros. left last week with his 
wife for their summer home at Barnes, Wisc. He ex- 
pects to take two or three weeks to do a little fishing 
and golfing. 


“Lew” Simpson, nemesis of the finny tribe, has re- 
painted his bamboo rod and purchased a new silk line in 
anticipation of a sojourn at Walter Minnemeyer’s sum- 
mer place on Duquesne Island, Georgian Bay, Ontario. 


C. D. Peacock, well known Chicago jewelers, have been 
devoting much space to summer colored glassware and 
flower containers. 


Pyraglass Products, Inc., have just put out a new tie 
rack which should be a good seller during the next 
months. It consists of a Pyraglass placque fitted with a 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHIiICAGO 


| 
A DIRECTORY OF 
THE PERMANENT 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Cuttings Phone 


Etchings 
Central 3497 


and Iridescent. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cnas. L. SesrinG, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


very plain metal rod which carries out the attractiveness 

le may be hadsin either an English i 
Hunting Scene or Old King Cole priced at $1.35 and 
The complete line is being shown 
at the Owen Rooms at 17 North Wabash Ave., 


of the placques. 


$1.65 respectively. 


A Foreign Trade Quiz 
The Department of Foreign Commerce of the Chamber 
of Commerce of the United States issues every three 
a cumulative analysis of 1926. 


montise Our World Trade,” 


the export and import trade of the United States. 


it are based the following questions. 
answer? 


1. What is the total value of the foreign trade of the 


United States? 


tO 


. What is our chief export? 


. What is our principal import ? 


COON DOB w 


How many can you 


Do we export as much as we import? 


What is our chief manufactured export? 
What continent takes nearly half of our exports? 
What foreign country is our chief customer? 


What continent is our chief source of. supply? 

. What country is our chief foreign supplier? 

10. In what season of the year are our exports heaviest ? 
11. In what season of the year are our imports heaviest ? 
12. What per cent of our imports are free of duty? 


DISPLAY ROOMS 
EARL W. NEWTON AND IRA A. JONES CO. 
ASSOCIATES 9 North Wabash Avenue 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. Beprescn unas 
NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glasg Co. 
OWEN CHINA CO. Cee eo class Les coreceeee lass 
” urke udios, 
9 North Wabash Ave’ Phone: Central 3236 Studios, Lamps and [a fadios meicute 


THE UNITED STATES 
GLASS Co. 


0 E. Randolph Street 
Walter B. eres Chicago Representative 


OUR CHICAGO DISELAY ROQM CON- 


DIRECT FROM CUR FACTORIES 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. Benyamin, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


Room 1008 


Here Are the Answers 

The total value of the foreign trade of the United 
States (exports plus imports) in 1926 was $9,239,000,000. 

2. Since 1893 U. S. exports of merchandise have ex- 
ceeded imports. 

3. Unmanufactured cotton; value in 1926 $814,000,000, 
or 17 per cent of our exports. 

4. Automobiles, parts and accessories ; 
$320, 166,000. 

5. Europe, which took 48 per cent of our exports in 


Chicago. 


value in 1926 


6. Great Britain; in 1926 Great Britain took one-fifth 
of our exports, value $972,385,000. 

7. Crude rubber, with an import value in 1926 of $505,- 
818,000. 

8. Imports from Asia in recent years have been larger 
than those from any other continent, with Europe second. 

9. Canada, supplying 11 per cent of U. 
1926, value $475,886,000. 
' 10. U.S. exports are heaviest during the fall and early 
winter months. 

11. U. S. imports are heaviest during the winter and 
early spring. 

12. In 1926 almost two-thirds (64.4 per cent) of our 
imports were free of duty. 

13. Yes. The volume of exports is about 46 per cent 
greater and imports about 78 per cent larger than in 


Upon 


S. imports in 


13. Is the volume of our foreign trade larger today 1913. 


than before the war? 


14. What commodity represents our 
| tonnage? 
15. What imported commodity far exceeds all others 


in tonnage? 


16. How do our exports of finished ianutaciures 
compare with our exports of foodstuffs ? 

17. How do our imports of raw materials compare 
with our imports of finished manufactures? 

18. What is our largest foreign market for automobiles ? 

19. What are our two best foreign markets for moving 


pictures ? 


greatest export 


14. Coal and coke, our exports in 1926 amounting to 
35,972,000 long tons. . 

15. Crude ie of which we imported more 
than two and one-half billion gallons in 1926. 

16. In 1926 our exports of finished manufacturers were 
42 per cent of the total exports, while exports of crude 
foodstuffs were only 7 per cent of the total. 

17. Imports of raw materials represented 41 per cent 
of our total imports in 1926; finished manufactures were 
nearly 20 per cent of the total. 

18. Australia. 

19. Great Britain and Australia. 
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Glass News 
(Continued from page 11) 
The usual long line of blown ware is of course being 
continued. 


Seasonable Buying in Department Stores 


Seasonable buying of glassware appears to be the rule 
in all local department stores. Stocks are not heavy, it 
being the rule at this time to buy only current require- 
This means that orders for the factories are 
Blown and 
stemware lines appear to be holding their own, so far 
as demand is concerned, also the vase line, with particu- 
lar reference to all kinds of flower holders. The lamp 


ments. 
more numerous, but for no large volume. 


line is in very slow request, and no improvement in this 
section of departments is anticipated until the fall season. 


Bonita Art Glass Makes Changes 


A number of changes have been announced in the sales 
department of the Bonita Art Glass Corp., Huntington, 
We Vales, Bello 163 Harvert Awe:,, Memphis, 
Tenn., will hereafter look after the southern trade, while 
John J. Reed & Son with sample rooms at 161 Summer 
Street, Boston, Mass., have been given charge of the 
New England territory. In the San Francisco, Calif., 
district, the Alfred H. Bullion Co., Bullion Building, has 
succeeded William Schmidt of that city. The North- 
western Sales Co., 408 Maynard Building, Seattle, Wash., 
now represent the Bonita line in that district. A complete 
sample line of the entire production of this factory is now 
being shown by all of these agencies. 


Czechoslovakia’s 
(Continued from page 13) 
slight decline in the value of exports and an advance in 
that of imports. There were notable increases in the ex- 
ports of paper, silk, lumber, woolens, and coal; but de- 
clines were registered in cotton goods, sugar, flour, iron- 
ware and leather. 

The large quantities of raw materials being imported 
into Czechoslovakia at the present time are represented 
in the marked increases made in purchases of wool, bread 
grains, metals, silk and lard, the latter largely of Ameri- 
can origin. Reductions were effected in the imports of 
cotton, fruits and machinery. 


Brush Up on Personality 


As a result of extensive investigation, M. F. Hollister, 
a business engineer of San Francisco, lecturing recently 
in the Northwest, has discovered that personality is the 
strongest force in retail selling today. 

He attributes to defective personality in the salesman 
53 per cent of all the sales lost in retail stores, and has 
pointed out that “personality is an intangible though all- 
important element in business to which too many business 
men give little attention. 


“One of the most serious leakages in merchandising is 
discovered in the fact that after spending tremendous 
amounts of money for advertising in order to bring cus- 
tomers to the store, business houses fail to sell their goods 
simply because the clerks do not have sufficient person- 
ality to interest the customer.” 

Can this be true of your salesmen, or, frankly, of your 
own personality, so far as selling is concerned? 

Mr. Hollister further emphasized that wrapped up in 
every person of the establishment is the reputation 
of the business ——J/nland Printer. 


A Fast Moving World 


The rapidity with which the world is gaining economic 
momentum was one of the encouraging aspects of the 
business outlook emphasized at the annual meeting of the 
Chamber of Commerce of the United States. It was 
the consensus of the meeting that pioneering processes 
have been speeded up infinitely over the slow, plodding 
experiences of America’s pioneering days. 

“Who will say,” asked Henry D. Sharp, of Providence, 
chairman of the foreign commerce session, “that Brazil, 
Argentina, Venezuela or Colombia must take the long, 
slow course of development that has marked the history 
of other comparable areas? Who dares predict that Tur- 
key, Russia, Poland, China, India, and Australia will have 
their natural resources lying dormant for hundreds of 
years more? Who can look at the recent material de- 
velopment of. Belgian Congo in the heart of Africa, toward 
which new railroads are being built over long distances 
at unparalleled speed, without visualizing the possibilities 
of early, great expansion in the other large undeveloped 
areas? Who can witness the rapid extension of good high- 
ways in Cuba, in Colombia, in Chile and elsewhere, with- 
out getting the vision of early and substantial improve- 
ment of the well-being of the people, the capitalizing of 
natural resources, and the consequent increase of com- 
merce? Truly we are living in a fast moving age. Ii 
only education and the creative imagination of men in 
the great undeveloped countries can be speeded up, we 
shall see development in the near future on a scale and 
at a rate that will surpass anything in the past.” 


Sailor—‘They’ve just dropped their anchor.” 
Mrs. Symp—*“Gracious, I was afraid they would. It’s 
been dangling outside for some time.” 


Mistress—“So your matrimonial life was very unhappy. 
What was the trouble? December wedded to May?” 

Chloe Johnson—‘Lan’ sake, no, mum! It was Labor 
Day wedded to de Day of Rest!” 


There was once a young couple named Slightham, 
Who were afraid that disease germs would bite ’em, 
They ate an apple a day 
To keep the doctor away, 
But he came and brought twins just to spite ’em. 
—Disston Crucible. 


Glassware Manufacturers Re-elect 


Rodefer 


Hotel Traymore, Atlantic City, the Scene of 
Enthusiastic Meeting of the American Associ- 
ation of Flint and Lime Glass Manufacturers 


ORE interest in the annual meeting of the Ameri- 
M can Association of Flint and Lime Glass Manu- 
facturers was apparently manifested by the mem- 
bers this year than for some time past. This resulted 


President, Charles M. Rodefer 


in the organization’s fifty-first annual assemblage on Mon- 
day, July 18, bringing out a goodly number of prominent 
factory heads and representatives all of whom seemed 
to show a livelier interest than usual in the proceedings. 
_ Perhaps new life was injected in the affair by the revival 
_ by President Charles M. Rodefer of the Rodefer Glass 
Co., Bellaire, O., of a former custom of the Association 
Eaving a luncheon preceding the meeting. This was for- 
merly always a delightful feature of the annual gather- 
ings, bringing the manufacturers together socially, in a 
manner that made it easier for the members to under- 
stand each other and consequently made them better able 
to adjust the problems of business when the serious things 
of the meeting came up for consideration later. 

The members and the press representatives who were 


guests of the Association at the luncheon gathered in the 
private dining room on the eleventh floor of the Hotel 
Traymore at 1 o’clock and after exchanges of greetings 
were seated at long tables arranged in banquet style. To 
the accompaniment of excellent music furnished by a 
three piece orchestra and a tenor soloist, a delicious menu 
was served. 


. As the last course was cleared away President Charles 
M. Rodefer made a brief address. With his usual ease 
of manner and perfect command of speech, he was quite 
as interesting as ever. As a special attraction at the 
luncheon, he said he had induced his friend, the Hon. 
Frank Murphy, of the 18th District, Ohio, to come and 
talk to the manufacturers on the tariff. The Senator 
proved an able and forceful speaker on the subject. He 
strongly advocated work in the industry for the adoption 
of American valuation of imports. 

Following Senator Murphy’s address, the Association 
went into executive session. 

Among the matters acted upon was the discussion of 
association organization, all members being referred to a 
special committee who have the matter in charge. The 
committee are George Dougherty of the Economy Glass 
Co., Calvin B. Roe of the Fostoria Glass Co., E. A. Gil- 
linder of Gillinder & Sons, W. L. Orme of the Cambridge 
Glass Co. and P. Ebberts of the Phoenix Glass Co. 

The Association also went on record as favoring Ameri- 
can valuation. 

The package charge of $1.25 for barrels was also re- 
affirmed with other packages to be charged in proportion. 

The present terms of | per cent fifteen days, thirty days 
net, with semi-monthly settlements permitted, were also re- 
affirmed. 

The officers elected for the year were: 

President, Charles M. Rodefer of the Rodefer Glass 
Co., Bellaire, O. (re-elected). 

Vice-President, William T: Gillinder of Gillinder Bros., 
Portsjervis, N. Y. 

2nd Vice-President, George Dougherty of the Economy 
Glass Co., Morgantown, W. Va. 

Treasurer, E. P. Ebberts of the Phoenix Glass Co., 
Monaca, Pa. (re-elected). 

Actuary, John Kunzler (re-elected). 

Executive Committee elected to serve with the above 
officers, Marshall W. Gleason of the Gleason-Tiebout 
Glass Co., Brooklyn, N. Y., and W. A. B. Dalzell of the 

(Continued on page 27) 
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DISTINCTIVE ETCHINGS 
BY ECONOMY 


Etched stemware is al- 
ways staple. Economy 
designs carefully with 
retail value and_ sal- 
ability always in mind. 
Use Economy lines and 


observe your _ sales 
grow. Sample lines 
displayed and territory 
served by :— | 


THOMAS F. O’HARA | 
ew England | 
D. KING IRWIN | 
New York | 
FRED STOTT | 
Philadelphia | 
JOHN A. DOBSON & CO | 
Baltimore | 
A. L. REBER 
Columbus 
E. W. NEWTON 
Chicago 
W. C. REEL 
Kansas City 
R. A. WALKER 
Twin Cities 
F. M. SMITH 
San Francisco 
THE MYERS CO. 
Los Angeles 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


7617 Parfait Crystal 
Bowl, Colored Stem 
and Foot. Etched 317. 


SPICER GLASS 


A DECIDED INNOVATION 


is the new two-toned effect produced by the 
blending of any two of the Spicer colors: 
ranibow, amber, blue and amethyst. This 
gleaming iridescent glassware is produced in 
many beautiful shapes. 


SPICER » 532 E. Market St. 


Akron, Ohio 


July 21, 1927 


Dress Up Your China Department 


with Timberlake Easels and Racks. Ask for new catalog 35-C showing 
complete line, including table decorations, candle holders, and so forth. 


No. 547 Adjustable Easel. Morgan 
Patent 6-5-23. Holds Everything 


No. 153 Plate Rack 


No. 20 /E-5 10” Table Decoration 
(Patent Applied) Holds whip or stand- 
ard candle. Udylite Plating resembles 


Showing 20 E-5 with flowers or leaves 


silver 
J. B. TIMBERLAKE & SONS INC. 


THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE 
Established 1880 ‘ 


JACKSON, MICHIGAN 


‘Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History: of» Furniture” 
and others ~~ 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

‘For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


activities of the Flints. 
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Death, Benefit. Fund Meets Approval of Flint 
Glass Workers 

The establishment of a death benefit fund for all mem- 

bers was one of the major proposals approved by the 

delegates to the fifty-first annual national convention of 

the American Flint Glass Workers’ Union, 
recently at Cambridge, O. 


in session 


This measure was passed just before adjournment of 
the business session only after a somewhat heated dis- 
cussion as to the relative merits of the plan, which was 
sponsored by officers of the organization and provides 
for the payment on death of $300 to the beneficiary desig- 
nated by the member either as a gift or to help defray 
funeral expenses: 3 

It was the view of a far. ge “majority of the assembled 
delegates that the proposition as ‘finally agreed to will 
work to the very decided benefit of the varteus local 
unions in that it was conceived primarily in the interest 
of older members and i is in line with the policy in this re- 
gard advocated by. nfiany of Ae ESS for some years 
past. F 

At the first really important business meetings on 


Tuesday, July 5, following the opening formalities of the, 


preceding day, the report of the committee on law was pre- 
sented. Among the principal recommendations made in 
this report and later approved by the convention was one 
rejecting the proposal to hold the annual gatherings every 
two years in the future, as well as the rejection of the pro- 
posed change allowing the machine pressed department 
three representatives on the committee. 

The chief argument advanced in favor of meeting bien- 
nially was that all local unions would thereby be financially 
able to send delegations, thus having the entire organiza- 
tion represented by full quotas. 

Among other motions considered by the committee and 
disappeared was one to increase strike benefits to $18 per 
week, and another to create a pension fund out of which 
any member incapacitated and unable to pursue his trade 
at the age of 65 years would receive the sum of $30 
monthly. 


The committee recommended the adoption, however, 
of the proposed change reducing the number of execu- 
tives in the Table and Bar Ware Department from two to 
one. This recommendation was likewise concurred in by 
the assembled delegates. 

At the afternoon session that day a letter was read 
from President William Green of the American Federa- 
tion of Labor, in which the labor head expressed keen 
regret at his inability to attend and lauded the aims and 
Vice President Gilooly, who was 
in the chair, instructed the secretary to put the message 
in the record and make a suitable acknowledgment. 


Choosing as his subject “Labor Organizations,” William 
P. Clarke, president of the union, delivered an eloquent 
and most convincing address to the public of Cambridge 
and vicinity on Thursday night, July 7,.speaking in. the 
court house square. In his message, which was broadcast 
from radio station WEBE, President Clarke traced the 


history of the labor movement from the time of its in- 
ception and dwelt at some length on its development and 
the progress achieved in this country. 

“If we thoroughly consider the workings of a labor 
organization, we will be forced to conclude that its struc- 
ture and its purpose are almost identical with that of any 
other business institution,” he said. “Labor organizations 
are composed of men and women who toil. Their health, 
strength, intelligence and ability, centered and applied, en- 
able them to toil, which toil in reality, constitutes their 
capital. Their toil is what they have to invest and, broadly 
speaking, this is practically all they have to invest, hence 
their labor requires more careful guarding because it does 
not consist of ‘accumulated’ capital, but is life itself, and 
as such should be treated as something more sacred than 
accumulated capital. 

“Labor has contributed so much to our general comfort 
and happiness that laborers need never bow their heads in 
shame for the part they have played in the development 
of things that go towards the advancement of the human. 
nly. 

“Labor is the creative force of the material world; 
the brain-and brawn of the land and the spirit of all 
progress. You may destroy your: towns and your cities 
and labor will replace them greater and grander than they 
were. But destroy labor and famine and 
permeate everywhere.” 

Reports submitted at the later sessions by several of the 
trade committees, including those on the Press Prescrip- 
tion, Machine Press and Engraving Departments, em- 
bodied a clause asking for a 25 per cent increase in wages 
and rejecting counter proposals by the manufacturers for 
a reduction. A similar request for a 30 per cent advance 
was made by the Iron Mold committee in its. annual re- 
port. All such differences are to be thrashed out at the 
coming annual wage parleys between the manufacturers’ 
and workers’ groups, which will get under way on July 20 
in the Marlborough-Blenheim Hotel, Atlantic City. 

On Friday afternoon, July 8, the more than 140 dele- 
gates attending the conclave visited the leading glass and 
pottery manufacturing plants of that section, including 
those of the Cambridge Glass Co., the Globe China Co., 
the Sanitary Pottery Co. The following day the dele- 
gates, in a body, accompanied by members. of the Cam-! 
bridge reception committee, motored to Ava to view the: 
site where the giant dirigible, the Shenandoah, fell to. 
earth in September, 1925, as many had expressed a wish 
to visit this section of the Guernsey valley which had be-. 
come known throughout the world following the wreck | 
of the mammoth airplane. 


decay will 


Libbey Executors Pay Large Legal Fees 


The court has allowed the law firm of Tyler McMahon, 
Smith and Wilson attorney fees in the amount of 
$180,000, for services rendered in settling the estate of 
the late Edward Drummond Libbey, says a notice ap-, 
pearing in the July 8, 1927, issue of the Toledo Blade. 
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American Chma 
for 
American Homes 


® e@ INCORPORATED 1903 
Alb h Ch | MANUFACTURERS OF HIGH GRADE DINNER WARE 
Me C Ina | CARROLLTON, OHIO 


for the Jobber and Syndicate Buyer 


| [he (arrollton Pottery @. 
— 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


Three Shapes 


Ghendere i ie tece oie eo gaace ses fancy 
Highland tien cen ck ects cee s! plain SEMI -SQUARE—— PLAIN EDGE 
Pilerimpeey ce a ec ee octagon 


Catal qd Ill | E offer to the Department 
Send for Catalog an ustrations Sfore Trade hichae eat 


President 


| ity ware and distinctive decora- e 

e e * : a % 
Albright ( hina ( On | tions in commercial borders. % 
e e pes 

‘ Prompt and courteous service. ie 

Main Office | i 

Carrollton, Ohio ; K 

; gt Representatives Xe 

, Factories ; a | HERBERT K. CONNOR CHAS. A. WEIDEMANN / 

Carrollton, Ohio Scio, Ohio | East West ps 
14 Kilns 9 Kilns | ‘ ROY E. HENDERSON ig 

& 


66 ° aye 99 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


Meat 


COTM R 


————— 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 


VDTOONUOTRTUTUTOULTL 


Representatives 
D. King Irwin, 200. 
i _ Ave., New 


{i 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


y 
F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 
E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 
Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 


VUPOT COUNT EO TECTANAN 
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cago. 
Western Glass Prod- = 
ucts Co., 149 New 
Mentgomery St., Sa. 
Francisco, Ca'.: L 
- Smith Bldg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles. Cal.). 
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MAYERCHINA [5 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Jor use un 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
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Light and Interior Decoration 
By Satty E. Davipson 


Some rooms, the furnishings of which are perfectly 
lovely by day, lose much of their charm under artificial 
light. The reverse is also often true—a room that ‘is 
delightfully charming under the gentle glow of artificial 
light is bizarre or dull by day. One condition, of course, 
is as bad as the other. The ideal for which all of us 
should strive is to decorate and furnish our homes in such 
a way that they lose none of the charm under either light. 

This is difficult to attain because most of us purchase 
furniture and furnishings by daylight, or by the sickly 
gleam of an inadequate ceiling fixture that continues to 
luminate most of the places where these things are sold. 
In other words, when selecting these things it is neces- 
sary that you use imagination as to their appearance in 
vour home. 


_ Ihave saved myself considerable money and annoyance 

by making it a rule never to purchase any piece of furni- 
ture, or select material for draperies, or choose lamps, 
without first sending them home for trial. This may not 
please the salesman, but in the end it does benefit the 
merchant, for if you are a satisfied customer you will nat- 
urally return to his store. 

At considerable cost to myself I have been finally hard- 
ened into an exacting buyer, particularly when purchasing 
house furnishings and electric portable lamps. Of course 


“You Can't Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNAL is 
likely to fall on unfertile soil. 


ceri On the other hand if 
= ~ you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Hacc 


Lamp BUYERS’ JOURNAL 
222 W. Adams Street 
Chicago Ill. 


one cannot go very wrong on the base of the lamp, but 
the shade must be chosen with great care. 

A fairly reliable rule to follow is first to consider the 
size of the shade. It should fit the stand and to some 
degree the material and its general contour must suit the 
style of base. 
stand any more than it should be so shallow and thin as 
to make the lamp bulbs visible from under, over or 
through it. 

Secondly, the shade must be such as will subdue and 
diffuse the light, and not smother it. A shade made of 
thick, dark material will cause abrupt rays of light to 
shoot out at the top and bottom, which in turn will create 


The shade should never overwhelm the 


ugly streaks of light and sharp shadows in the room. 
Nothing is worse. It absolutely ruins the appearance of 
an otherwise well furnished room and charges the very 
atmosphere with irritation, which is certain to communi- 
cate itself to the occupants. Light like color exercises an 
influence over us that is difficult to throw off. 

Do not skimp on portable lamps. In addition to your 
ceiling fixture or side brackets have enough floor, bridge 
and portable lamps about so that, even without supple- 
mentary light from the ceiling or walls, all corners of 
the room are lighted with soft, mellow light. 

Yellows and gold tinged with vermillion or rose make 
the best backgrounds for living and dining room shades, 
but the decorations may be whatever will best suit the 
furnishings of the room. 
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American Business in Fog as Result of Con- 
flicting Court Decisions 
Industrial Leaders at American Fair Trade Associa- 
tion Annual Meeting Answer Organized Attack 
on National Advertising 
ECENT court decisions and interpretations of the 
Sherman Law in regard to the right of producers 
and distributors to enter into contracts regulating 
resale prices have created a situation which interferes 
seriously with the progress of American industry and 
which can be remedied only by federal legislation, accord- 
ing to opinions expressed by members of the American 
Fair Trade Association who attended the thirteenth an- 
nual meeting of that organization held recently at the 
Waldorf-Astoria Hotel. The Association, which includes 
in its membership 225 of the country’s largest manufac- 
turers in addition to about 500 retailers and jobbers, has 
from the start been working to protect the public as well 
as the manufacturer and distributor through legislation 
authorizing standard resale prices. Leading members said 
recently that they expect Congress to legislate on this 
subject at the next session. They pointed out that al- 
though resale price legislation has been slow in coming, 
the Pure Food Law, now regarded as one of the most 
beneficent measures on the statute books, was achieved 
only after 22 years of continuous educational effort. 
Charles H. Ingersoll, President of the Association, in 
his address at the meeting, said “It is beyond comprehen- 
sion that the amount of confusion and misunderstanding 
that now exists can continue much longer without caus- 
ing the government to take some action.” W. A. Ansley, 
Chairman of the Committee on Cooperation, which in- 
cludes 41 of the largest national advertisers in the country 
manufacturing trade marked goods, said that among the 
sufferers from present conditions are those manufacturers 
whose products are sufficiently prominent to make them 
a target for price cutters who offer these trade marked 
goods at cut rates as “leaders,” thereby seeking to create 
the false impression that all their merchandise is sold at 
cut prices. 
Discussing the legal situation in his annual report, Ed- 
mond A. Whittier, Secretary-Treasurer of the Associa- 
tion, speaking of the recent decision by the Supreme 
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GLASSMAKERS CHEMICALS 


Court in the American Tobacco Company case, said that 
the Supreme Court “has served notice on American busi- 
ness that it will make no attempt to clarify and reconcile 
such conflicting decisions as have been handed down in 
the past year in the Circuit Court of Appeals in Cali- 
fornia, Ohio, and New York. In so doing it has fur- 
nished an unanswerable argument for legislative relief.” 


It was announced at the meeting that the Resale Price 
Bill introduced at the last session of Congress by Senator 
Capper, of Kansas, and Representative Kelly, of Penn- 
sylvania, has been redrafted by a special committee of the 
House Committee on Interstate and Foreign Commerce 
and would be re-introduced at the opening of the next 
Congress. 

Mr. Whittier also said that there were evidences of a 
concerted attack on nationally advertised products and 
upon national advertising as an institution, which attack 
is being promoted and financed by certain interests which 
are striving to promote their own unbranded goods at the 
expense of trade marked nationally advertised merchan- 
dise. In this connection Mr. Whittier called attention to 
the emphatic endorsement of national advertising ex- 
pressed by President Coolidge in his address at the an- 
nual meeting of the American Association of Advertising 
Agencies on October 27, 1926, in which the President 
declared that advertising is the life of trade and the foun- 
dation of enlarged production. The best evidence of the 
value and importance of national advertising, said Mr. 
Whittier, is the fact that the present period of unparal- 
leled prosperity in American industry has been coincident 
with a marked increase in national advertising. 


Secretary Whittier’s report said that during the past 
year the Association had handled 355 cases involving un- 
fair business, of which 258 have been brought to satis- 
factory conclusions, 21 have been submitted to the pros- 
ecuting authorities, 13 have been concluded without defi- 
nite results, and the remainder are pending. 

The officers of the Association, all reelected for the 
ensuing year, are President, Charles H. Ingersoll, of 
Montclair, New Jersey; Vice President, Dr. Lee Gallo- 
way, Professor of Commerce and Industry at New York 
University, and Secretary-Treasurer, Edmond A. Whit- 
tier, New York. 
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W. F. Ellison 
(Continued from page 9) 


them for a short period when he went in as a partner in 
a factory agency business at 26 West Broadway. After 
this he returned to Geo. F. Bassett & Co., where he re- 
mained to the time of his death. 

Mr. Ellison’s first wife died about ten years ago and 
about five years ago he remarried, his second wife being 
a resident of Los Angeles, Calif., where he made his 
home thereafter. 

He is survived by his widow, who was in California 
when he died and a daughter in Brooklyn. 


Re-Elect Rodefer 
(Continued from page 21) 


Fostoria Glass Co. Marion G. Bryce, formerly of the 
United States Glass Co., Pittsburgh, and Marshall W. 
Gleason of the Gleason Tiebout Glass Co., Brooklyn, 
N. Y., both found a hearty reception awaiting them when 
they appeared upon the scene. The former, who now lives 
a retired life in California, happened to be East on a visit 


‘and embraced the opportunity of attending the meeting, 


though he also attended the session as representative for 
Bryce Bros. Co., Mt. Pleasant, Pa. This was Mr. Glea- 
son’s first appearance at a meeting in four years. 

A familiar face that was greatly missed was W. A. B. 
Dalzell of the Fostoria Glass Co. 

Those present at the meeting were: 

R. L. Straub, Cameron Glass & Mfg. Co., Cameron, 
W. Va. 

Leo Nussbaum, Canton Glass Co., Marion, Ind. 

W. L. Orme, Cambridge Glass Co., Cambridge, O. 

W. F. McNagt, Kopp Glass Co., Inc., Swissvale, Pa. 

FE. P. Ebberts, and T. W. McCreery, Phoenix Glass Co., 
Monaca, Pa. 

M. H. Sloan, Potomac Glass Co., Cumberland, Md. 

mevieekodeter, CG. R. Harmon, Rodefer Glass Co., 
Bellaire, O. 

Victor G. Wicke, Imperial Glass Co., Bellaire, O. 

R. C. Feris, Belmont Tumbler Co., Bellaire, O. 

M. A. Smith, McKee Glass Co., Jeannette, Pa. 

E. A. Gillinder, Gillinder & Sons, Inc., Tacony, Pa. 

John E. Marsden, Marsden Glass Works, Inc., Ambler, 
Pa. 

C. B. Roe, Fostoria Glass Co., Moundsville, W. Va. 

Marion G. Bryce, Bryce Bros. Co., Mt. Pleasant, Pa. 

Marshall W. Gleason, Gleason-Tiebout Glass Co., 


- Brooklyn, N. Y. 


C. H. Paschall, Jeannette Glass Co., Jeannette, Pa. 

Ralph Barker, Vineland Flint Glass Works, Vineland, 
N. J. 

Geo. Dougherty, Economy Glass Co., Morgantown, 
W. Va. 

Daniel Jenkins, Westmoreland Glass Co., Grapeville, 
Pa. 

ec. Stebbins and O. V. Murray, U. S. Glass Co., 
Pittsburgh, Pa. 


Wm. McCleary, Jefferson Glass Co., Follansbee, W. Va. 

J. R. Jones, Bridgeport Lamp Chimney Co., Bridge- 
port, W. Va. 

T. J. Barry, Libbey Glass Mfg. Co., Toledo, O. 

Joseph Ambrose, Beaver Valley Glass Co. and H. C. 
Pays Glass ©o, Rochester, N. Y. 

Others present were the Hon. Frank Murphy, D. C. 
Tepbutt, of Tebbutts, Inc., Pittsburgh, Pa., Messrs. Bon- 
nell and Hoover of the Freight Container Association, 
New York; W. C. Hirsch, of the Ceramic Industry, Chi- 
cago; Mr. Cooper, of the Glass Industry, New York; 
T. A. Kimes, of the Glass Budget, Pittsburgh; W. H. 
Nicholas, of China, Glass & Lamps, Pittsburgh; Howard 
R. Handy, of the Pottery, Glass & Brass Salesman and 
F. Calvin Demarest of the CrocKERy AND GLAss JouR- 
NAL, New York. 


New York City Trade Fair 


Of sixty-nine lines of business in New York City re- 
porting to Bradstreet’s this week, fourteen were better 
than, thirty-five equal to, and twenty below a year ago. 
Four reported collections better than a year ago, forty- 
six equal to a year ago, and nineteen below a year ago. 
Following is a summary of lines reporting sales ahead, 
equal to, or below a year ago. 


SALES AHEAD OF YEAR AGO 


Carpets, who. & job. 
Chemicals, mfg. 
Cigars, mfg. 


Hardware, who. & job. 
Laundries 

Machine tools, mfg. 

Dairy prod. who. & job. Patent medicines, mfg. 
Fruit & vegetables, com. Plumbers’ supplies, who. & 
Furs, who. job. 

Glassware, who. & job. 
Groceries, who & job. 


Tobacco, leaf 


SALES EQuAL To YEAR AGO 


Automobiles, ret. 
Chinaware, who. & job. 
Clothiers, men’s, ret. 


Iron & Steel, who. & job. 
Leather goods, mfg. 
Millinery, who. 


Cloaks & suits, women’s, Millinery, women’s, mfg. 
mfg. Paints, mig. 


Drugs, who. & job. 
Electrical goods, mfg. 
Electrical goods, ret. 
Electrical goods, who. 
Foundries, mfg. 


Pianos, mfg. 

Radio, who. & job. 
Rayons, who. & job. 
Shoes, men’s, mfg. 
Shoes; iienis, cet 
Shoes, women’s, mig. 
Shoes, women’s, ret. 


Furn. & refrigerators, mfg. 
Furniture, ret. 


Furniture, who. & job. 
Glass window, who. 
Hardware, ret. 

Hats, men’s, mfg. 
Hosiery, men’s, mfg, 
Hosiery, women’s, mfg. 
Hotels 


Slaughtering & meat pack- 
ing 

Tailors, custom, men’s, ret. 

Twine, who. & job. 

Underwear, men’s mfg. 

Underwear, womeii’s, mig. 
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New York Imports Ss) | 


July 13th 


S. S. Laguna, from Leghorn, Italy 
Globe Shipping Co., 36 cases glassware, earthenware, etc. 


S. S. Scythia, from Liverpool, England 


Bernard, J. E.. & Co., 2 crates earthenware 

Cunard SS Line, 2 crates earthenware 

Amer. Hawaiian ‘SS Co., 20 packages earthenware 
Bloomingdale Bros., 1 cask glassware 

Amer. Hawaiian SS Co., 21 packages earthenware 

Vogt & Dose, 3 cases earthenware 

Lazarus & Rosenfeld, 16 crates earthenware 

Little, H. F., 12 boxes earthenware 

Maddock & Miller, Inc., 50 packages earthenware, 7 casks china 
Rowland & Marsellus, 8 cases earthenware 


S. S. American Farmer, from London, England 
Happel & McAvoy, 1 case chinaware, etc. 


July 14th 


S. S. Deutschland, from Hamburg, Germany 
Wiener Bros., 3 cases glassware 
Taub, Hummel & Schnall, 9 cases glassware 
Blumenthal, B. & Co., 17 cases glassware 
Robinson, H. W., & Co., 31 cases glassware, etc. 
Nelson Bead Co., 39 cases glassware, etc. 
Stern, Stiner & Co., 10 cases glassware, etc. 
Taub, Hummel & Schnall, 6 cases glassware, 3 cases alabaster 

goods 
Modern Braid Co., 48 cases crockery, glassware, etc. 
Lidz Bros., 17 cases glassware, etc. 
Sheldon, G. W., & Co., 26 cases crockery, majolica, etc. 
Calhoun, Robbins & Co., 7 cases glassware, etc. 
Strauss Bros. & Co., 15 cases glassware. 
American Exchange Nat. Bank Dallas, 9 cases crockery, etc. 
Schenkers, Inc., 49 cases crockery, etc. 
Koscherak Bros., 17 cases hollow glassware. 
Portenoy Co., 9 cases glassware etc. 
Nelson Bead 'Co., 2 cases hollow glass. 
Nat. City Bank, 7 cases crockery, etc. 
Nassau Nat. Bank, Brooklyn, 16 cases glassware, etc. 
Chemical Nat. Bank, 8 cases crockery, etc. 
Devoy, H. J., & Co., 2 cases earthenware 
Reimer, F. C., Co., 4 cases crockery 
Koscherak Bros., 6 cases crockery 
Metropolitan Pottery Co., 20 cases hollow glass, 35 cases 
crockery 

Weiss Forwarding Co., 12 cases crockery, etc. 
Gugenheim, M., Inc., 1 case glassware 
Schaffer, M., Co., 11 cases glassware 
Manhattan Bead Chain Co., 11 cases glassware 
Paramount Bead Corp., 12 cases glassware 
Cohn & Rosenberger, 9 cases glassware 
Lisner, D, & Co., 6 cases glassware 
N. Y. Mdse Co., 4 cases glassware 
Globe Shipping Co., 2 cases glassware 
Amalgamated Bank, 27 cases electrical bulbs 
Friedlander Co., 9 cases crockery, glassware, etc. 
Morris Goldberg Sons, 6 cases glassware 
Blumenthal, B. & Co., 2 cases glassware 
Stern, Stiner, S., & Co., 5 cases glassware, etc. 
Guthman, Solomon & Co., 2 cases crockery 
Union Trust Co., 1 case glassware 
Titinger Bead Co., 2 cases glassware 
Wolff, H., & Co., 3 cases glassware 
Rice, I. W., & Co., 16 cases glassware 
Syndicate Trading Co., 25 cases glassware, etc. 
Stern Bros., 14 cases glassware, etc. 
Downing, T. D., & Co., 6 cases glassware, etc. 
Hesse, D. S., & Bros., 1 case glassware 
Samstag & Hilder Bros., 1 case gtassware 
R. & G. Import Co., 2 cases glassware 
S. B. Importing Corp.. 14 cases glassware 
Kurtz & Dawer, 2 cases glassware 
Murphy, A., & Co., 3 cases glassware 
Veith, A. & H., 6 cases glassware, 1 case gelatine fitters. 
Bloom, C., Inc., 2 cases glassware 
Weissman Importing Co., 4 cases glassware 
Ruhe, F. H., 7 cases glassware, etc. 
Comptor De Barskv, 1 case chinaware 
New York Mdse. Co., 43 cases hollowglass 
American Kreuger & Toll Corp., 38 cases glassware, etc. 


= ee 


Graham & Zenger, 6 cases crockery 

Nassau Nat’! Bank, Brooklyn, 27 cases crockery, etc. 

Noe, W. R., & Sons, 8 cases glassware 

Feusterer, G., & Son, 5 cases glassware 

Atlantic Forwarding Co., 6 cases glassware, etc. 

Schenkers, Inc., 29 cases crockery, glassware, etc. 

Rhode Island Hospital & Trust Co., 2 cases glassware 

Kirsch, S., Import Co., 1 case hollowglass 

Straub, P. A., & Co., 27 cases earthenware 

Gallagher & Ascher, 5 cases glassware, crockery, etc. 

Fenton, A. W., Co., 8 cases crockery, etc. 

Wedemann, Godnecht & Lally, 26 cases glassware, etc. 

Bailey, Green & Elger, 8 cases glassware, 1 case buttons 

Richard Shipping Corp, 8 cases glassware, etc. 

Koscherak Bros., 15 cases crockery, 1 case ironware 

Helmar Import & Novelty Co., 13 cases crockery, glassware, 
Cte; q 

Straus, N., & ‘Sons., 67 cases crockery, earthenware, etc. 

Happel & McAvoy, 30 cases glassware, etc. 

Sheldon, G. W., & Co., 5 cases glassware 

Klein, G., & Son, 6 cases glassware 

Wanamaker, J., 10 cases crockery 

Hearn; J. A., & Son, 3 cases glassware, ete 

Judson Freight Forwarding Co., 8 cases glassware, ete. 

Pomerance, S. H., & Co., 36 cases glassware, etc. 

Loewenthal, F. & B., Co., 2 cases glassware 

Capital National Bank, 1 case glassware 

Pomerance, S. H., & Co., 1 case glassware 

Stern, T. L. & Co., 4 cases glassware 

Walco Bead Co., 1 case glassware 

Sullivan, W. C., & Co., 3 cases glassware 

Vandegrift, F. B., & Co., 19 cases glassware 

Philip Freeman & Bro., 25 cases lighting ware 

Elite Import Co., 22 cases glassware 

Levin, L., 1 case glassware, 2 cases glass stones 

Lulio Corp., 2 cases glassware 

Import Bag & Bead Co., 5 cases glassware 

Ditchik Bros., 4 cases glassware 

American Steel & Copper Plate Co., 4 cases glassware 

Murphy, A., & Co.. 2 cases hollow glass 

Sutherland International Despatch, 1 case earthenware 

Mohawk Novelty Co., 11 cases crockery and glassware 

Wagener Bros. & Co.. 5 cases glassware 

Chatham & Phenix National Bank, 24 cases earthenware 

Rohner, Gehrig & Co., 4 cases glassware 

Judson Freight Forwarding Co., 1 case hollow glass 

Empire Laboratory Supply Co., 29 cases hollow glass 

Graham & Zenger 33 casks crockery, 2 cases do. 

Lisner, D., & Co., 1 case glassware 

American Express Co., 3 cases glassware, etc. 

Belgian Trading Corp., 11 cases glassware 

Samstag & Hilder Bros., 2 cases earthenware, 1 case ironware 


S. S. Minnetonka, from London, England 


Wright, F. C., 1 case china’ 
Dowling, R. F., & Co., 1 case earthenware and glass 
Dowing, R. F., & Co., 1 cask earthenware and glass 


S. S. Rochambeau, from Havre, France 


Haviland, T., & Co., 63 casks porcelain 
Haviland Abbot Co., 28 casks chinaware 
“Stern Bros., 1 case chinaware, 5 casks do 
Globe Shipping Co., 6 casks chinaware 
Borgfeldt, G. & Co. 11 casks chinaware 

Brown & Roese, 1 case porcelain 
Powell, C., & Co., 1 cask porcelain 
Devoy,: H. J., & Co., 1 case crockery 
Globe Shipping Co., 3 casks chinaware 
Jay Thorpe, Inc., 2 cases glassware 
Stern Bros., 2 casks chinaware 

Macy, R. H., & Co., 6 casks chinaware 


S. S. Rigel, from Genoa, Italy 


Borgfeldt, G., & Co., 6 cases earthenware, 5 cases do 


From Leghorn, Italy 


Herbert & Neuwirth, 32 cases earthenware 
Meadows, Wye & Co., 2 cases glassware 
Sheldon, G. W., & Co., 3 packages earthenware 
Bing, F., & Co., 15 cases earthenware 
Wanamaker, J., 16 cases earthenware 

Amer. Shipping Co., 2 cases majolica 

Banca Italiano, 10 cases majolica 

Andrews, D. C., & Co., 7 cases earthenware 
Bing, F., & Co., 22 cases earthenware 

Bernard, J. E., & Co., 5 cases earthenware 
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S. S. Conte Rosso, fsom Genca, Italy 
Perazzo, P, 3 casks earthenware 


S. S. Celtic, from L.verpool, England 


Sellers, C. W., 11 casks earthenware, 3 casks china 
Globe Shipping Co., 1 crate china 

Dickenson, E. B., & Co., 20 crates earthenware 
Davison, J., 4 casks china 


Davies, Ollamore & Co., Z casks china and earthenware 


Ovington Bros. Co., 1 cask chinaware 

Strauss, N., & Sons, 2 crates earthenware 
Gillman, Ollamore & Co., 1 case chinaware 
Fondeville, A. J., & Co., 8 crates earthenware 
Boote, E., 3 casks china, 21 packages earthenware 
Barth, L, & Co., 4 crates earthenware 
Leyland, P. N., 26 packages earthenware 


Meakin & Ridgeway, Inc., 39 packages earthenware, 1 cask china 


Grace Nat. Bank, 51 packages earthenware 
Downings Foreign Express, 1 crate earthenware 
Eleto Co., 6 crates earthenware 

Hampton, J. W., Jr., & Co., 1 case earthenware 
Globe Shipping Co., 8 crates earthenware 

Lewis & Conger, 7 casks glassware 

Gimbel Bros., 2 crates crockery 

Edminston, H. C., 8 packages crockery 

Hull, A. E., Pattery Co., 25 packages earthenware 
Bernard, J. E., & Co., 3 crates earthenware 
Wolf, L. & Co., 4 cases earthenware 

Tiffany & Co., 3 casks china and earthenware 
American Hawaiian SS Co., 5 packages earthenware 
Plummer, W. H., & Co., 10 packages earthenware 
Guaranty Trust Co., 11 crates earthenware 
Pitcairn W. S. Corp., 33 packages earthenware 
Gerlach, J. C, 18 hogshead earthenware 

Gimbel Bros., 3 crates earthenware 

Kupper, H. C., 20 crates earthenware P 
Panama Pacific Line, 17 packages earthenware 
Dickinson, E. B., Inc., 3 casks earthenware 
Macy, R. H., & Co., 8 crates earthenware 
Kraemer, F. L., & Co., 1 crate earthenware 


§. S. Arabic, from Antwerp, Belgium 


Falmouth Trading Co., 1 case alabaster ware, 6 cases majolica 


Koscherak Bros., 14 cases crockery 

Heinrich & Winterling, 8 cases crockery 

Kirsch, Malgood & Co., 4 cases crockery 

Rosenthal China Corp., 1 case crockery 

Rehberger & Saul, 11 cases crockery 

Robold, J. C., & Co., 2 casks earthenware 

Hensel, Bruckmann & Lorbacher, 10 cases glassware 
Asche, C. H., & Co., 2 casks earthenware, 2 crates do 
State Forwarding & Shipping Co., 10 casks glassware 
Goetz, O., Inc., 29 cases glassware 


July 15th 


S. S. Paris, from Havre, France 


Bernard, J. E.. & Co., 3 packages majolica 
Kuyper & Co., 39 casks chinaware 

American Express Co., 9 cases glassware, etc. 
Jay Thorpe, 2 cases glassware 

Henjes, F., Jr., Inc., 4 packages glassware 
Bergdorf & Goodman, 1 case crystalware 
Sheldon, G. W., & Co., 3 cases glassware 
Webster Co., 3 cases earthenware 

Saks Herald Square, 2 cases glassware 

Davis Collamore & Co., 2 cases porcelain 
French American Glass Co., 17 cases glassware 
Kramer, F. L., & Co., 7 cases earthenware and pottery 
Coty, Inc., 26 cases glassware 

Tiffany & Co., 3 cases glassware, etc. 

Vantines Co., 5 cases faience 


_§. S. President Harding, from Bremen, Germany 


Scott, A. B., 15 cases hollow glass 
Steinhardt, A., & Bros., 5 cases glassware 
Namm & Singer, 3 cases glassware 
Hutter K., 31 cases crockery 
Scientific Spec. Co., 6 cases glassware 
Field, B. H., & Co., 18 cases crockery 
Blumenthal, B., & Co., i case glassware 
Elliott, Greene & Co., 4 cases glassware 

_ Clover Bead Novelty Co., 3 cases glassware 
Roloson, A. F., 6 cases crockery 
Amer. Exch. Irving Trust Co., 1 case glassware 
Vandegrift, F. B. & Co., 2 cases glassware 
Corbett, M. J., & Co., 2 cases hollow glass 


Weissman Imp. Co., 19 cases earthenware 

Menzer, A., Inc., 3 cases giassware 

Lisner, D., & Co., 6 cases crockery and glassware 
Chatham & Phenix Nat. Bank, 20 cases earthenware 
Schenkers, Inc., 1 case glassware 

Globe Shipping Co., 3 crates crockery 

Pulver, B. L., 9 cases glassware 

Portenoy Co., 2 cases glassware 

Fisher Scientific Co., 1 case hollow glass 

Andrews, D. C,, & Co., 2 cases crockery 

Rosenthal China Co., 15 cases crockery 

Phoenix Shipping Co., 8 cases crockery and hollow glass 
Hirsch, G., & Son, 14 cases glassware — 

Heinisch & Winterling, 6 cases crockery 

Bamberger, L., & Co., 5 cases glassware 

Barth, L., & Co., 1 case crockery 

Hensel, Bruckmann & Lorbacher, 2 cases glassware, etc. 
Massce & Co., 1 case hollow glass 

Pomerance, S. H., & Co.. 13 cases glassware 

Order, 8 cases glassware, 8 cases hollow glass 
Berger, G. G., 4 packages earthenware 

State Forwarding & Shipping Co., 9 cases earthenware 
Blumenthal, B., & Co., 3 cases glassware 
Commonwealth Bank, 6 cases glassware 

‘Corbett, M. J., & Co., 4 cases earthenware 

Colonial Bead Co., 9 cases glassware 

Robinson, H. W., & Co., 6 cases glassware 

Lorsch, A., & Co., 5 cases glassware 


S. S. Majestic, from Southamptcn, England 


Haviland China Co., 58 cases porcelain 
Vogt & Dose, 12 cases porcelain 

Strauss, N., & Sons, 14 cases porcelain 
Apisdorf, M., 1 cask porcelain 

Venon, J. H., 3 casks porcelain 

Guerin, Pouyat Elite, 27 cases porcelain 
Koons, Wilson & Co., 5 casks porcelain 
American Express Co., 1 case chinaware, case earthenware 
Caldwell & Co., 1 case china 

Berzian, P. S., & Co., 5 cases earthenware 
Byrnes, W. J., & Co., 1 case glassware 
Nat. ‘City Bank, 1 case earthenware 
Altman, B., & Co., 124 cases glassware, etc. 


S. S. Sac City, from Antwerp, Belgium 


Friedlaender Co., 12 cases pottery, etc. 
Herbert & Neuwirth, 11 barrels pottery 
Loeser, F.. & Co. 12 barrels pottery 
Bernard, J. E., & Co., 68 crates earthenware 


S. S. Bellepline, from Rotterdam, Holland 


Schenkers, Inc., 1 case earthenware 
Bloch, L. D., & Co., 23 cases earthenware 
Borefeldt, G., & Co., 302 cases crockery, etc. 


July 16th 


S. S. Hague Maru, from Hong Kong, China 


Morimura Bros., 201 cases porcelain 

Tuska, A. L., Sons & Co., 100 cases porcelain 
Woolworth, F. W., & Co., 110 cases porcelain 
Order, 62 cases porcelain 


From Yokohama, Japan 
Lisk, S., & Bros., 44 cases earthenware, 2 cases lacquered ware 


S. S. Tsuyama Maru, from Kobe, Japan 


Japanese Fan Co., 27 packages porcelain 
Ross, G., Co., 3 cases porcelain ware, etc. 
Mogi, Momonoi & Co., 8 cases earthenware, etc. 


From Nagoya, via Yokkaichi 


Morimura Bros., 33 cases porcelain, etc. 

Nagoya Seitosho, 102 cases porcelain 

Tuska, A. L., & Son, 100 cases porcelain 

Loeser, F., Co., 6 cases porcelain 

Gimbel Bros., 28 cases porcelain 

Imoto Bros., Inc., 89 cases porcelain 

Kress, S. H., & Co., 34 cases crockery, 11 cases porcelain 
Taiyo Trading Co., 192 cases porcelain 

Haruta & Co., 201 cases porcelain and earthenware 
Ross, G. & Co., 13 cases earthenware 

N. Y. Mdse. Co., 41 cases, porcelain 

Nara Trading Co., 40 cases earthenware and porcelain 
Butler Bros., 81 cases porcelain 

Rosenstein, N., & Co., 6 cases porcelain 

Mohawk Novelty Co., 13 cases porcelain 


(Continued on page 31) 
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SALESMAN WANTED FOR ENGLISH LINE 


ALESMAN wanted, to carry a complete range of English Din- 
S nerware and Fancies, etc. Apply Box 645, care of CROCKERY 
AND GLASS JOURNAL. 


SEEKS AGENCIES 
es 
See ae for years with one of the oldest china and glass 

houses last five years in business for self opening showroom 
in Boston seeks agencies for pottery, glass, china, lamp shade, 
gift line, commission. Address Box No. 646, care of CROCKERY 
AND GLASS JOURNAL. 
——_—_——— 
———————————————————— 
SHOW ROOM FOR RENT q 
———————————————————— 
INE show room for rent completely equipped and carpeted, 23rd 
F Street near Fifth Avenue, for six months or longer period. 
Reasonable, Address Box 647, care of CRocKERY AND GLASS 
JOURNAL. 


— 


Ee 
Buyers in New York 


Jury 14, 1927 


A. A. Hall, china, glassware, Hutzler Bros., Baltimore, Md., 
1440 Broadway (Assoc. Mdsg. Corp.). 


HuLvel5. 1927 


E. M. Wright, house furnishings, Carter D. G. Co., Louisville, 
Ky., 43 Leonard (E. P. Knowles). 


Jury 18, 1927 

F. V. Leitzinger, house furnishings, toys, Leitzinger Bros., Clear- 
field, Pa., Woodstock. 

E. F. Ochs, house furnishings, china, Miller, Rhoads & Swartz, 
Inc., Norfolk, Va., 432 4th Ave. (D. G. Union). 

Jury 19, 1927 

L. Cohen, house furnishings, People’s Store, Charleston, W. Va., 
1150 Broadway (F. Lilienthal & Co.). 

F. Cowperthwaite, toys, house furnishings, H. & S. Pogue & 
Co., Cincinnati, Ohio, 366 5th Ave. 

C. C. Sickenberger, lamps, J. L. Hudson Co., Detroit, Mich., 
1440 Broadway (Assoc. Mdsg. Corp.). ‘ 

I. Neustodt, lamps, toys, novelties, Neustodt Bros, Furniture Co., 
Evansville, Ind., Pennsylvania. 

L, Shively, lamps, Paul Steketee & Sons, Grand Rapids, Mich., 
455 7th Ave. (Mdse. & Research Bureau). 

Miss Grodinsky, china, glassware, lamps, L. S. Ayres & Co., 
Indianapolis, Ind., 1440 Broadway (Assoc. Mdsg. Corp.). 

J. S. Hertogs, house furnishings, Leader Merc. Co., Minneapolis, 
Minn., 1150 Broadway (F. Lilienthal & Co.). 

F. L. Warren, house furnishings, china, Callender, McAuslan, 
Troup Co., Providence, R. I., 240 Madison Ave. (Syndicate Trad, 
Comz 

es M. E. Brennan, china, lamps, McDougall & Southwick Co., 
Seattle, Wash., 23 E. 26th St. (W. T. Knott). 

J. Harth, china, glassware, toys, Pelletier Co., Sioux City, Ia., 
128 W. 31st (Weill & Hartmann). 

Mrs. G. J. Burrison, lamps, Stix, Baer & Fuller, St. Louis, Mo., 
1440 Broadway (Assoc. Mdsg. Corp.) 

F. J. Hable, house furnishings, Schuneman & Manheimer, St. 
Paul, Minn., 455 7th Ave. (Mdse. & Research Bureau). 

H. Dreher, house furnishings, toys, Rott D. G. Co., Terre 
Haute, Ind. 23 E. 26th St. (W. T. Knott): 

W. R. Hume, house furnishings, Woodward & Lothrop, Wash- 
gaveniesal, ID). (Co, GYAW fade, Eve. 

Mrs. Z. Henderson, house furnishings, toys, Allen W. Hinkel 
D. G. Co., Wichita, Kans., 128 W. 3lst Weill & Hartmann). 


Jury 20, 1927 

M. M. Hirschberg, lamps, novelties, M. M. Hirschberg Co., Bos- 
ton, Mass., Pennsylvania. 

J. Kreidler, house furnishings, toys, Leader Merc. Co., Minne- 
apolis, Minn:, 1150 Broadway (F. Lilienthal & Co.). 

W.R. Noll, house furnishings, Nachman’s, Newport News, Va., 
Imperial. 

L. H. Eagle, house furnishings, S. Eagle & Sons, Selma, Ala., 
131 W. 35th (J. Hartblay). 


English Glass Trade Better 


Reports by manufacturers as to the glass trade are bet- 
ter than formerly. Business in general is said to be 
keeping fairly good and much steadier than it had been, 
says the Pottery Gazette and Glass Trade Review. Con- 
tinuing it says: 

Glass cutters are in a happy condition with no lack of 
orders and in a number of cases having to work over- 
time. There is an improved demand for all kinds of 
machinery glass, and firms which produce glass for use 
in laboratories are busier now than for several months 
past. Bottle makers, too, are better employed, despite 
the severity of foreign competition. The shipping trade, 
so far as glassware is concerned, shows no sign of growth, 
the exports for May being almost the same as for the 
corresponding month of last year, “the difference being 
a decline in value of £586. So far this year the exports 
of glass amounted to £953,686, as compared with £988,- 
O12 for the first five months of 1926.” 


The Northeastern district does not present as good a 
report. The glass trade there being reported in a serious 
condition and the immediate outlook being anything but 
encouraging. Foreign competition is keener than ever, 
and both employers and employes realize that the only 
salvation for the industry is some form of safeguarding. 
The ‘bulb and tube manufacturers are having a lean time. 
The factories all working short time. The bottle work- 
ers are also quiet. Orders dropped off considerable during 
June, and, although full time has been worked, not a little 
of the output has gone into stock. 


Italian Glass Industry Declining 


The Italian glass industry is not showing any improve- 
ment, according to newspaper reports from that country 
and reproduced in a London publication. 


Will Not Notice Change 
If it’s true that people know nothing when they are 
dead, as the agnostics think, some of them won't realize 
when the change comes.—North Bay Nugget. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


July 21, 1927 


CROCKERY AND GLASS JOURNAL 


Thirty-one 


New York Imports 
(Continued from page 29) 


Loeser, F., Co., 23 cases porcelain 

Tuska, A. L., Son & Co., 304 cases porcelain and earthenware 
Mogi, Momonoi & Co., 92 cases porcelain, etc. 

Meresee, S. S., Co., 16 cases crockery, etc. 

Rodd, G., & Co., 7 cases porcelain 

Gary Corp., 76 cases crockery 


-§. S. Berengaria, from Southampton, England 
Sutherland International Despatch, 2 cases glassware 
Charles Hall, 1 cask chinaware 

Bonwit Teller & Co., 1 case glassware 

Richard Shipping Corp., 16 cases glassware, china, etc. 
Phoenix Shipping Co., 1 case earthenware 

Globe Shipping Co., 4 cases glassware, etc. 

Pitt & Scott, 4 cases’ china, etc. 

Globe Shipping Co., 3 cases glassware, etc. 

French American Glass Co., 36 cases glassware 
Davies, Turner & Co., 3 casks glassware 

Globe Shipping Co., 6 cases chinaware, ete. 

Best & Co., 6 cases chinaware, etc. 

Friedlander Co., 5 cases glassware 


July 18th 


S. S. President Harrison, from Shanghai, China 
Equitable Eastern Banking Corp., 1 case chinaware 


from Hong Kong, China 


Amer. Exp. Co., 4 cases chinaware 
Purcell, J. F., 2 cases chinaware 


From Naples, Italy 
Globe Shipping Co., 5 cases earthenware 


July 19th 


S. S. Muenchen, from Bremen, Germany 


Phoenix Shipping Co., 4 cases crockery and glassware 

Bernard, J. E., & Co., 7 cases glassware, etc. 

Globe Shipping Co., 36 cases glassware, etc. 

Wolf, L., & Co., 14 cases toys and earthenware 

Draeger Shipping Co., 1 case glassware 

Sullivan, W. C., & Co., 58 cases chinaware 

Milton, Snedeker Corp., 1 case plates 

Stern & Stern, 5 cases crockery 

Stern, Stiner &-Co., 12 cases crockery, etc. 

Roloson, A. F., 4 cases crockery 

Hammel Riglander & Co., 4 cases glassware 

Sussfeld, Lorsch & Schimmel, 2 cases glassware 

Borgfeldt, G., & Co., 2 cases crockery, 121 cases toys, crockery, 
etc. 

Pomerance, S. H., & Co., 1 case earthenware 

Roloson, A. F., 4 cases crockery 


S. S. Transylvania, from Glasgow, Scotland 


Gunthel & Cruveilher, 7 crates earthenware 
Kupper, H. C., Inc., 6 crates earthenware 


S. S. Veendam, from Rotterdam, Holland 
Woolworth, F. W., & Co., 88 cases toys, crockery, etc., 59 cases 


) 
Illfelder, B., & Co., 77 cases toys, hollowglass, etc. 
Hudson Forwarding and Shipping Co., 20 cases crockery 
Phoenix Shipping Co., 74 cases crockery, etc. 

| Singer Bros., 12 cases hollowglass 

| Grace Nat. Bank., 114 cases crockery, etc. 
Fourman Bros., 25 cases crockery 
Phoenix Shipping Co., 5 cases glassware 

_ American Express Co., 1 case crockery 

| Order, 27 cases crockery, 13 cases glassware 

| Strachan, R. D., 15 cases crockery, etc. 

| smith, J. D., Co., 29 cases toys, crockery, etc. 

|. Order, 9 cases pottery 
Graham & Zenger, 26 cases glassware 


S. S. Waukegan, from Havre, France 


Loeser, F.,. & Co., 7 barrels earthenware 
Abraham & Straus, 4 barrels earthenware, 1 case glassware 
_ Masters & Co., 3 barrels earthenware 
_ Dollar Line, 1 case chinaware 

Judell Bros. & Weill, 6 cases chinaware 


'S. S. Baltic, from Liverpool, England 


| Bernard, J. E., & Co., 1 cask earthenware 

Maddock & Miller, 45 packages earthenware, 9 cases china 
Panama Pacific Line, 7 cases earthenware 

Sellers, C. W., 4 casks china, 14 casks earthenware 


Illiteracy and Safety 

Illustrating the dangers of illiteracy the Civic Develop- 
ment Department of the Chamber of Commerce of the 
United States cites the case of enterprising manufac- 
turer whose factory was placarded with notices directing 
employees to observe caution in operating machines and 
warning them of certain dangers. In this respect it was 
a model plant and the employer was justly proud of it. 

But one day the question was raised whether all the 
workmen could read the signs. An investigation was un- 
dertaken and the executive discovered to his amazement 
that there were several hundred employees in the plant 
who could neither read nor write. 

This condition might not prevail generally, the Civic 
Development Department of the National Chamber points 
out, but it gives rise to the inquiry whether employers 
generally are aware of the number of illiterates on their 
pay rolls. “Every employee,” the Department observes, 
“should be able to read safety signs, work tickets and sim- 
ple notices at least. Without this minimum ability the 
worker is a dangerous hazard.” 

Local chambers of commerce are being asked to cooper- 
ate with the National Chamber for the reduction of illiter- 
acy. In its pamphlet, “‘Illiteracy and the 1930 Census,” 
present conditions are outlined and suggestions on how 
to proceed are offered. 


Our Growing Export Trade 


The myth that America’s export trade was largely 
fortuitous due to the abundance of resources rather than 
to the skill of the trader is fast disappearing as the suc- 
ceeding years show a steady growth in the outward stream 
of American products. 

Reviewing the results of the first quarter of 1927 in 
a bulletin “Our World Trade,” the Foreign Commerce 
Department of the Chamber of Commerce of the United 
States says: 

“The vitality of our export trade is shown by the gen- 
eral increases among our exports in the first quarter of 
1927, not only when compared, commodity by commodity, 
with the value or quantity figures of the first quarter of 
1926 but also with the high marks of the corresponding 
quarter of 1925. 

“Two-thirds of our 50 chief exports increased in value, 
the gains including 21 out of 33 manufactured products, 
four out of seven manufactured foodstuffs, four out of 
the five raw materials, and four out of five crude food- 
stuffs. 

“Among the 10 leading exports lard was the only one 
to show a decline in value or quantity. The most striking 
gains in value were among the grains and fruits—wheat 
104.7 per cent, apples 112.3 per cent, rice 628.8 per cent, 
and barley 164.4 per cent. Exports of coal-tar products 
increased 184.8 per cent, coal and coke 48.7 per cent; 
musical instruments, 28.2 per cent, and locomotives 76 
per cent. Lard declined 31.5 per cent in value, hams and 
shoulders 50.7 per cent, bacon 47.6 per cent, and corn 
48.6 per cent.” 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 385-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Ince., 
206 Fifth Ave. 

Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,”’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 


104 
China. 


Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 


Rroadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., 39-41 

West 28d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAutA CHINA CORP., 39 W. 23rd 
Come dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA® CO; 
Keap St., Brooklyn. 
Importers ‘and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS., 58-57 West 23d 
St. 


Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


bs a wil 
Eauapnist 31011 1 
cee 
mul 


Uptown Teadquarters 


for the 
Pottery Glass China 
Metal Gonds and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 


holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘“‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


149- 


erence: H. RUHE, 14 West 28rd 
Gs 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


Lamps and Bric-a- 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 


Limoges, France. 
Mvott. Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-87 West 
ZEnth Wii 
Representing Cristalleries De St. Louis, 


Plateelbakkerij “Zuid—Holland”, Gebr. 
ae (Czecho-Slovakia). Gramercy 
299. 


UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in unusual 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


forms, 


Martin China. Limoges; Gustafsberg 
China and Earthenware. Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware. Sweden. 
KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts 
Josiah Wedgwood & Sons, Ltd. Teles 
phone Madison Square 7429, . 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


141-147 
Ghas: 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


ee HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


a eNIX G'ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


Better 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
ag DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ea Telephones, Chelsea 8265 and 
540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fafth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


iD). KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
oe Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, servine 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares 
toys. dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


Seer J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
Zar Oeste 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade, Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company. 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


¥ 
Advertise for it in the Classified 


Section of 


Crockery and Glass Journal] 


and 


Get It 


40 cents per line for first inse ction) 


ee ents s per line for following i 
Rates: ns. Seven words per ae 
ae initial 
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New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 
Chantilly Pattern 


Moderate : 


: NCREASED Haviland China advertising in national magazines is 
Prices help:ug you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is “The mark of fine taste in fine china.” 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patte: rery type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 


ately supply any items you need to replenish your stock. Write or call. 
It will cost you sales if you have to say ‘““We haven’t these patterns 
in stock.”’ 
"4 . nuine 


DECORATED BY Every piece of genuine ; 
e Haviland China—the | 
and, roduct of the original > oul Q 
oN ¢a, produ he otigina a¢ .! Uy 


Haviland, established 


Limoges ° by David Haviland in France 
. 1837 —bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New You 


Telephones: Watkins 2967-2968 ““NORMANDY” = **PLAZA” ~— * PAISLEY” 


devoied to 
“House- 
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IN THIS ISSYE ne 


Twelve Suggestions for DRtostr atiow 
Sales — Research Bureau for ‘Retail 
Training at the University of Pittsé 
burgh declares “Every Sale Should 
Have a Definite Aim and Reason” 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


Aire QM 
Zs VES E | Uy 
NCA sg 


V/IINNVgad?. te Za Ze Wn 


Interest You 


Will It ad 
@ 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 


| 
: 
| 
To be advised about important changes in the trade? 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


| Newey seis | SUBSCRIPTION PRICE 
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ware she ese cols BNy oan $3.00 a year 
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| enclose ...... for Reece year. | Seca 
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A Message 


to Dealers who are 

interested in greater 

profit possibilities 
NOW 


You are about to plan your 
stock selections which will de- 
termine your profit possibilities 
this fall and winter. In so doing 
you cannot afford to overlook 
this very important and ex- 
tremely significant fact... that 
thousands of retail merchants 
have successfully built a per- 
manent and profitable business 
in United States Glass Company 
ware. The products of the 
world’s largest makers of house- 
hold glassware assure you of 
Sreater profits—more satisfied 
customers—this year, next 
year, and for years to come. 


UNITED STATES GLASS CO. 
PITTSBURGH, PA. 


Sales office in all principal cities 


ee 
“THE WORLD’S LARGEST MAKERS OF HOUSEHOLD GLASSWARE 
-THE WORLD'S LARGEST eee 
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DID YOU EVER 
SEROLL UP & 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 hast 17th Street 
New York City 
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Charlotte Olympia Beverly 


New Additions to Our IVORY BODY Dinnerware 


Th es new decorations are striking in design and in colors which are toned down to an 
engaging warmth by the velvety ivory texture of the body. 


The Charlotte, Beverly and Olympia are the patterns illustrated, 


| HEINRICH & WINTERLING, iwc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOoR—49-51 West 23rp Street, New York City 
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4) SELDEN SELECTIONS 


Satisfied customers keep us busy ~ 


MOROCCAN LEATHER | ia 


A delightful sug- 
gestion of the 
old-fashioned flower gar- 
den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender aa slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


WSHIONS;,) boxes, REPRESENTATIVES 
NEW YORK EASTERN HI 
hand bags and pocket John be py eman tiene: Sons V.D. pina 13 E, Boring 
books galore, fashioned of PACIFIC COAST ee CHICAGO, OFFICE cca a 
A x . Davis n A. 
luxurious leather with 728 S.- Manhattan PI. Room °348 Merclvenal Hotel 
effective gold-tooled de- CENTRAL Wiad 
3 George Tee ak: wont H. L. Anderson 
signs. Bia N. East St. Roseville, O. Box 37 
educate: Vil. Coffeyville, Kansas 


ss Broad St, The Crooksville China Co. 


Boston, Mass. 
CROOKSVILLE, OHIO 


G. H. BARREL 
& COMPANY 
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Decoration Y-3 1 


eaten 


The Yellowstone Dinner Service 
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MG PHILE the demand for sprig treatments in 
bold designs and striking colors effects has 
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much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a troup of Yellowstone 
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borders quite out of the ordinary in appearance 
and in sales appeal. 


HENACCUEELUECHEEUACLOECANECUELCUUELUCEEUCUUELCAERLELEAAELUCLARHCECCLLCLELCUUCUEOUALUUEOUACUUERLUCOUUEACUULEDOOELULCAUTUUELOCEDIEAUAUOFEULAETOEDHORUOCEG (HEVUEODOCOOELDSEOUAEDOEROAULLGODOEODEOLOUEUNEDURECUGCLECEOUELEGLCCERNGECOCCUUELONCeNecuanades teats tACeettAee TALULA Ate 


UCCLCUNECOUUREDOUNELECUEEVENRERELERUOUUEECUCACCLAeHEAeTdeseaueenen tend 


acneceneuccecuecrencer 


The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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What Treasury surpluses, in the view of the amounts required to meet necessary expenditures is a 
of the the Finance Department of the constant temptation for extravagant appropriations, while 
Surplus? Chamber of ‘Commerce of the on the other hand a very potent restraining influence.” 


United States, are not to be re- 
garded as unmixed blessings nor in the same life as indi- 
vidual savings. They are, on the contrary, evidence that 
the Government has been wrong in its estimates and is 
taking more than it needs out of the popular pocket. 

“A proper fiscal policy,’ the Department says, ‘‘de- 
mands that a systematic program of revenues and ex- 
penditures be developed and that these substantially bal- 
ance, surpluses being only such moderate amounts as may 
accrue from inaccuracies in estimating either income or 
expenditures. A small surplus arising in such a way may 
quite properly be applied automatically to debt reduction. 
Surpluses as large as those realized in recent years pre- 
sent another problem. They necessarily mean that more 
is being taken from taxpayers than is necessary to meet 
the current expenses of government, and while the pecu- 
liar uncertainties of the recent past may be held to have 
justified a wide margin of safety in estimates, it would 
seem that such margins could properly be narrowed in the 
future. When the excellent credit standing of the Gov- 
ernment and the low interest rates at which it can borrow 
are considered, even a moderate deficit in any one year 
would not be alarming under present conditions. Any 
large unappropriated sum in the Treasury over and above 


Charting the currents and cross-cur- 
rents ot industrial movement dur- 
ing 1927 is one of the tasks under- 
taken by the Organization Service 
of the Chamber of Commerce of the United States with 
the cooperation of its organization members scattered 


Fluid 
industry 


throughout the country. 

It is recognized that industry has become mobile and 
is cutting loose from its old moorings to a greater de- 
gree than ever before. Old industries are shifting to new 
environments. Some are reaching out by the establish- 
ment of branch plants. New industries are springing up 
in new sections. No section can regard itself as the 
permanent seat of any particular industrial enterprise. 

If sufficient data is gathered through the year the chart 
is expected to show by lines of industry the number of 
plants which started operation in 1927 and their relative 
sizes as indicated by the number of their employees, the 
location of manufacturing concerns establishing branch 
plants and where the branch plants are located, the drift 
of industries from one city to another. The completed 
chart will constitute an industrial weather map for the 
year revealing to some extent at least high and low pres- 
sure areas and the regions of sunshine and storm. 


Seven 


for John Wanamaker’s New York store will 

leave Monday for a five-week visit to the 
Battle Creek Sanitarium, Battle Creek, Mich., where 
he will enjoy a much needed rest. Mr. Gasper has 
not been feeling up to snuff in recent months and his 
superiors at the Wanamaker firm advised he go away 
for a good sound rest which he is sure to get at the 
world-renown health sanitarium. 


J. GASPER, china, glass and Jamps; buyer 
t ] 


Jack Leyland, of the firm of Percy N. Leyland, Inc., 
who has been abroad since May 7, consulting with the 
factories represented in this country by his firm sailed for 
home last Saturday, July 23, aboard the Adriatic. 


A. P. Heim, assistant to O. C. Graham, New York 
manager for the Cambridge Glass Co., Cambridge, O., is 
scheduled to depart on August 5th for a six weeks road 
trip, during which he will call on the trade in New York 
State. 


Lee Moses, china and glassware buyer for Frederick 
Loeser, Brooklyn, was in New York yesterday and re- 
ported business in his department as being “very satis- 
factory.” 


Harry Hunt, of the Hunt Glass Works, Inc., Corning, 
N. Y., left last Saturday, after a week in the metropolis. 
He is recovering from a recent illness. Arthur Black- 
mar is now showing the Hunt lines at the Hotel McAlpin. 


W. S. Ensign, who is well-known to the china and 
glass trade in the metropolis through his former connec- 
tions is now buyer for the hotel ware department of Roth- 
schild Bros., Ithaca, N. Y. 


R. A. Williams, china and glassware buyer for the 
T. A. Chapman Co., Milwaukee, was in New York this 
week on a buying trip for his firm. 


Another out-of-town buyer in the New York mart 
this week was Fred Bryant, china, glass and housefur- 
nishing buyer for the Brown, Dunkin Dry Goods Co. 
Two other buyers also from Oklahoma are W. R. Whis- 
ler housefurnishing, china and lamp buyer for the Kerr 
Dry Goods Co., Oklahoma City and E. B. Saul, china and 
housefurnishings buyer for Rorabaugh, Brown Dry 


Goods Co., Oklahoma City. 
Hight 


L. Jensing, with the Stewart Drygoods Co., Louisville, 
Ky., was also a visitor to the metropolis this week. 


Charles A. Postley left Tuesday for a business trip to 
Philadelphia. He expects to be gone about a week, 


L. S. Owen, secretary of the Crockery Board of Tradé 
will leave August 6th for Lee, Mass., in the Berkshires, 
where he will enjoy a few weeks’ vacation, enjoying his 
favorite pastime of golf. 


Fred Beiswanger, new agent for the Zihlman Glass Co., 
returned Tuesday from a week at the company’s factory 
in Cumberland, Md. 


Mr. Mullar, head of the Flemington Cut Glass Co., 
Flemington, N. J., is in New York this week conferring 
with Louis Levien, his agent in the metropolis. 


W. P. Biggs, of the Biggs Co., Trumansburg, N. Y,, 
was in New York, Tuesday, making glassware purchases 
for his gift shop. Mr. Biggs also runs the annual Union 
Fair, which opens in his home town next week and be- 
tween glassware and building additional box’ stalls for 
race horses at the Fair Mr. Biggs is a very busy indi- 
vidual. 


Mrs. R. R. Clinard, of Clinard’s Gift Shop, Winston- 
Salem, N. C., was a visitor to the New York market last 
week in the interests of her shop. 


Stephen Caspar of the Western Glass and China Co., 
Milwaukee, returned from a five weeks trip to Europe 
last week. 


W. P. Cart, of the W. P. Cart Co., Charleston, Sam 


was a visitor to the metropolis last week in the interests of 
his firm. 


Business must be good in Atlantic City for Oswald 
Clayton, china, glass and housefurnishings buyer for the 
M. E. Blatt Co., made his second trip to New York in 
two weeks, this week. 


Dan L. McCarthy, china and housefurnishings buyer 
for Lansburg Bros., Washington, D. C., was in town this 
week. 
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Wm. J. Hague with George F. Bassett & Co., is 
taking this week and next off, vacationing at his sum- 
imer home at Sparta, N. J., where by way of diversion 
lhe will try his hand at gardening. As the result of 
the touch of the master hand, agricultural shows 
jshould be prepared to hand over their prizes to Mr, 
Hague who expects to produce the country’s finest 
specimens. 
|Charles J. Ahrenieldt, head of the well known 
Ahrenfeldt French china factory, Limoges, France, for 
which Herman C. Kupper, Inc. are American agents, 
‘is greatly enjoying his sojourn in this country this 
Arriving here in June, he expects to remain 
His main purpose in coming here 


‘summer. 
until September. 
was simply a pleasure trip but of course he will mingle 
this with business to some extent. His family ac- 
companied him, on the trip. 


After several months abroad visiting the various 
European factories represented by his concern in 
America, Herman C. Kupper, head of Herman C. Kup- 
per, Inc., arrived home on Wednesday aboard the 
France. 

Ralph Wiener is the newest addition to the sales 
staff of S. H. Slobodkin, manufacturers’ representa- 
tive. Mr. Wiener who was formerly connected with 
Sperry & Hutchinson will call on the trade in the 
Metropolitan district for Mr. Slobodkin’s lines the 
_W. S. George Pottery Co. and the Cannonsburg Pot- 
tery Co., as well as the glass lines represented by the 
partnership of Slobodkin & Price. 


R. S. Giese, president of the Fort Pitt Glass Co., 
Pittsburg, Pa., was a visitor in town the first half of 
the week calling on the concern’s New York repre- 
sentatives, S. H. Slobodkin and Henry Price. 


W. B. Mitchell, formerly buyer of china and glass- 
ware for Sanger Bros., Dallas, Texas, called on some 
of his friends in New York this week. He has made 
no definite announcement of his future plans. 


S. C. Kartiganer of Werner & Kartiganer, the new 
firm of manufacturers’ representatives, 10 West 23rd 
_St., who was operated on for appendicitis a little over 
_two weeks ago has recuperated rapidly. He was able 

to visit his office on Wednesday, and expects to leave 
for Atlantic City today. Thursday, where he will re- 
‘main until he feels quite himself again. 


July Golf Tournament of Trade Proves Most 
Successful of Season — Hinch Wins 
What was probably the most successful tournament of 
the season, took place at the Mountain Ridge Country 
Club, West Orange, N. J., last Thursday when twenty 
enthusiastic linksmen competed in the regular monthly 
contest of the Pottery, Glass an/l Brass Golf Association. 
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A. E. Hinch, with 48 going out and 57 in minus a handi- 
cap of 20 for an 85 was the winner of the association 
prize, with W. S. Pitcairn 51-41 less 4 strokes for a net 
88, second. 

A special feature of the tournament was the contest 
for prizes donated by the host of the day, Genial George 
Lobsitz. “Bob” Miller, who usually comes through in the 
money captured the special gross prize with an 89, while 
“Ed” Warrin was winner of the special net with an 83. 
Both of these fellows play a bang-up game of golf. 

The August tournament of the Association will be 
played over the sporty Fox Hills Country Club course, 
Staten Island, on Thursday, August 18.  W. B. Tyndale 
will be the host. 

The following are the results of the July tournament: 

Out In Gross H’dcap Net 
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Decoration Conferred Upon Louis Reizenstein 
by Acting Consul Here 

Louis Reizenstein of Pittsburgh, was presented last 
week, with the Order of the Crown of Belgium and 
may now sign his name “chevalier”. 

The order, conferred at the request of King Albert 
of Belgium, was given in consideration of Mr. Reizen- 
stein’s long interest in the Belgian people and his 
close and happy connection with them in a commercial 
life which has extended over a period of 50 years. 

As president of the C. Reizenstein and Sons, dealers 
in china and glassware, the recipient of the order has 


dealt with Belgian manufacturers, visiting Europe 


each year except during the war period, and he was 
the only American guest at the one hundredth anni- 
versary celebration last year of the Val Saint-Lambert 
factory at Liege, one of the principal glass plants in 
Europe. 

Special distinction accompanies the Order of. the 
Crown to Mr. Reizenstein inasmuch as it creates a 


(Continued on page 26) 


Gives [welve Suggestions for 
Demonstration Sales 


“Don’t Overwork Sales of This Kind,” Warns Research Bu- 
reau for Retail Training of the University of Pittsburgh; 
“Every Sale Should Have a Definite Aim and Reason” 


HAT there should be a “very definite aim and 

reason for every demonstration sale made in a 

store” is the first recommendation of the Research 
Bureau for Retail Training of the University of Pitts- 
burgh in its bulletin dealing with the staging and handling 
of demonstration sales prepared as the result of ques- 
tionnaires received from twenty-four stores and from in- 
terviews with seven sales training directors in this city. 

The suggestions in connection with the use of demon- 
stration sales are: 

1. Have a very definite aim and reason for every sale 
that you give. 

2. Let the aim be known to the people who give the 
sale and also to the observers. 

3. Do not have the sale illustrate too many points. 
Better one or two well done than many poorly attempted. 

4. Select wisely the salesperson and customer. 

5. Be sure that they know what they are to get across 
and that they are able to do it. 

6. Do not have too many observers. Better have more 
sales and give every one a chance to hear and see. 

7. Apportion the time so as to have time for discussion. 

8. Handle criticism tactfully—make much of the good 
points of the sale. 

9. Make a few suggestions to observers, before the 
sale, calling attention to the parts of the sale you wish 
them to note especially. 

10. Have some very definite and pointed questions to 
put to the groups just as soon as the sale is over. 

11. Try to have the discussion general—do not let one 
or two have a monopoly of it. 

12. Do not overwork the sales. Let the number of 
sales be governed by the interest shown and a real need 
for them. 

“According to reports from stores two types of sales are 
used, those that are held in the classroom and those given 
in departments,’ says the bulletin. “The classroom sale 
is usually a summary of technique of selling, although in 
many instances it is given after the completion of different 
steps of the sale or after a merchandise study. 

“The department sales are most frequently used to give 
merchandise information, ideas on the display of goods, 
instruction on suggestive selling or as a means of intro- 
ducing new merchandise. 

“Some educational directors use demonstration sales to 
show extra salespeople, those who have not had a sales- 
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manship course, a good type of sale. During a busy time, 
when training cannot be done, a sale will quickly give 
an idea of the new merchandise, what selling points are 
effective, or any other phases of salesmanship which are 
needed. 

“The classroom sales vary in number from one to four 
and are held at no stated time during the course. All 
agree that a sale goes across better after the members of 
a group have become acquainted and the newness of the 
class has worn off. Some one from the class is chosen 
to act as salesperson and the customer is usually brought 
in from outside. The salesperson gets the merchandise 
from her department, arranges her display and sees that 
the merchandise is returned. 

“The general practice is to have the sale partially 
coached; for example, the customer is told what type she 
is to be, or she is told what questions to ask so as to 
bring out selling points. If there is any doubt about the 
success of the sale it is advisable to practice it or even 
to have the parts memorized. The class should be quite 
clear as to the purpose of the sale: Is it a summary of 
all the steps of a sale? Is it to illustrate the first four 
steps? Is it a review of merchandise information? ete. 

‘From ten to twenty minutes are allowed for the sale, 
the rest of the time is given over to discussion. One 
training director gives two sales in the class hour—a poor 
sale followed by a good one. She feels that the compari- 
son brings out many valuable points and observations. 

“The department sales are much more difficult to plan 
and handle than the classroom sales. They must be given 
at a time when customers are not present, so that means 
very early, the first thing in the morning. Some stores 
hold them before opening hours. No definite number of 
sales is given during the year, but they are planned when- 
ever a need is felt for improvement along a certain line. 
A salesperson from the department is selected to assist and 
the customer is usually some one from the training de- 
partment. There is no special arrangement of the mer- 
chandise, since the purpose is to have the whole situation 
as natural as possible. The time allowed for this kind of 
sale is naturally shorter than a classroom sale—ten to fif- 
teen minutes, with a short discussion following. 

“One store reported an ‘Auditorium Sale.’ It is held 
semi-annually in the store auditorium. The salespeople who 
take part are selected from any part of the store; the in- 
terior display department arranges the merchandise. This 
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sales lasts from thirty to forty-five minutes and is really 
a dramatized sale. No discussion follows this unless the 
buyer or assistant buyer wishes to follow it up in his own 
department. 


HANDLING DISCUSSION 


“Tn all classroom sales the instructor leads the discus- 
sion, making an effort to keep the class close to the points 
‘outlined for observation. The time allowed for the dis- 
‘cussion varies from five to thirty minutes. 

_ “The general practice is to use all the time that is left 
after the sale. If the topics listed for discussion are cov- 
‘ered before the period ends, other phases of the sale are 
brought before the class. 

_ “Discussion of department sales is handled by the per- 
son having charge of department training by the training 
director. The time allowed for the discussion is governed 
by the arrival of customers. It is not a wise nor a profit- 
ably practice to carry on the sale or discussion in the pres- 
ence of customers. 

_ “The classroom sale presents a few very evident diffi- 
culties due to the artificiality of the situation: 

a. The store atmosphere is not present in the classroom. 

b. It is difficult to find a customer and salesperson who 
act natural. 

c. Some instructors find it a problem to secure mer- 
chandise. 

d. Sometimes it is not an easy matter to find people 
who are able and willing to assist with sales. 

“The discussion offers two problems that are quite 
general : 

€. Salespeople do not care to criticize freely. 

f. The discussion is very likely to get off the main topic. 

“To overcome or partially overcome the problems, these 
suggestions have been offered by educational directors: 


a. Keep the class as informal as possible and avoid a 
‘“school-and-teacher” atmosphere at all times. 

b. Select a perfectly possible sale—do not have it over- 
drawn. 

c. Practice beforehand if necessary to make “actors” 

feel at ease and sure of themselves. 

d. Borrow merchandise from the buyer, if he is sold on 
,the idea of training. If he objects, seléct some other de- 
partment to demonstrate the sale. 

e. Make it a privilege or honor to be selected to assist 
with a sale—consider it a proof of good salesmanship. 
| f. Have it understood that a sale is not a test of real 
ability, for it is difficult to sell before an audience that 
will criticize everything that you do and say. 

g. Do not have the sale until the class has met a few 
times and the people have begun to enter into the dis- 
cussion. 

h. Have some very definite things to look for as the 
| sale progresses. Encourage the class to make notations 
‘as the sale progresses, so the facts will be accurate and 
“not forgotten. 


i. Prepare a well-organized set of questions for hand- 
ling the discussion in order to keep the class on the main 
topics and cover the ground in the time allotted. Be very 
tactful, for all contributions, whether to the point or not, 
must be well received. 

“The department sale offers some of the same prob- 
lems that are found in the classroom, but it has a few 
very typically its own. Those most often given by educa- 
tional directors are: 

a. The lack of time for a sale and discussion. 

b. The distractions that are present on the floor. 

c. The difficulty of seeing and hearing if the group is 
of any great size. 

“All department sales are held very early in the morn- 
ing just as soon as possible after the store opens. In 
busy first-floor departments the group is called fifteen 
or twenty minutes before opening time. The sale and 
discussion must necessarily be short and snappy. 

“There seems to be no way to avoid the ever-present 
distractions that a department store affords. Most people 
have so much natural curiosity that they are interested in 
seeing how some one else sells and what is said about the 
performance that they will listen in spite of confusion 
about them. The group must be kept small (fifteen is 
given as the largest group), so that all may have an op- 
portunity to see and hear. 

“In general it can be said that we learn by doing. 
The use of demonstration sales is the only classroom de- 
vice through which there can be an approximation ot 
real conditions.” 


Electric Lamps, Unfeatured, Outsold Leaders 
at Hahne’s 


Displayed as Accessories, Volume Sales Proved Four 
Times That of Units—Customers Were Quick to 
Appreciate “Reminder” Showing 


Department store buyers often get a real surprise in 
the course of a store-wide sale when some piece of mer- 
chandise that was mentioned but not featured in the daily 
newspaper advertising proves a bigger seller than the fea- 
tured article. 

This happened recently at the Hahne & Co. department 
store, Newark, according to E. R. Wilson, electrical 
buyer. The advertising for the event featured kitchen 
units, but did not mention Edison Mazda lamps. A spe- 
cial table located on a main artery of the ground floor 
displayed globes and fitters which combine to make up 
complete kitchen unit sets. A sales clerk was stationed 
at this table and told to sell kitchen units. 

“Of course,” declared Mr. Wilson, “the unit is of no 
value unless light is provided. Consequently, a small dis- 
play of Edison Masda lamps, varying in wattage and ap- 
proximately twenty in number, was placed at one corner 
of the same table. 

“With a concentration of all selling efforts on the main 
object of the display, the kitchen units, the approximate 
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Chain Stores Continue Gains Through June 


J. C. Penney Has Virtually 30 Per Cent Gain for First 
Six Months of 1927—Woolworth Reports 
$20,000,000 Month 


A number of the leading chain systems of the country 
report June sales were ahead of the corresponding month 
last year and that sales for the first six months showed 
a gain over 1926. 

In some cases the gains registered may be attributed 
to the opening of new stores by the chain companies. 

The May sales of the Piggly-Wiggly Corporation 
show an increase of $1,465,386 over May, 1926, and a 
gain of more than $10,000,000 over the first five months 
-of last year. These figures also include the new stores. 

J. C. Penney Company’s gross sales for the first six 
months showed a gain of $13,637,962, or 29.6 per cent 
over the same period last year. Cumulative gross sales 
for the 1927 period are $59,712,526. The sales figures for 
June, this year, are reported as $11,377,059, while those 
for the corresponding month of 1926 were $9,092,361. 

J. J. Newberry Company sales during June amounted 
to $1,168,284, as compared with $758,315 in the same 
month last year. This was a gain of 54 per cent. In 
the first six months of 1927 sales amounted to $5,381,646, 
against $3,502,570, or an increase of 53.6 per cent over 
1926. 

F. W. Woolworth Company reported sales in the six 
months of $116,766,245, as compared with $107,201,449 
in the corresponding 1926 period, an increase of 8.92 per 
cent. The company’s sales for June were $20,405,990, 
compared with $19,021,868 in the same month of last 
year,-a gain of 7.28 per cent. 

For the first six months of 1927, S. S. Kresge Company 
sales were $55,901,171, against $49,837,324 in the same 
months of 1926, an increase of 12.1 per cent. June sales 
amounted to $10,064,047, which compares with $8,834,380 
last year, a gain of 12.1 per cent. 

The F. & W. Grand Stores report gross sales for June 
of $1,016,151, an increase of 30.5 per cent over the same 
month in 1926, when volume totaled $778,784. In the first 
six months of 1927 the company sold $5,388,813 worth 
of merchandise, as compared with $4,409,640 in the cor- 
responding period last year, a gain of 22.2 per cent. 

Sales of Isaac Silver & Brothers for June were $430,411, 
against $329,133 last year, a gain of 30.7 per cent. For 
the six 1927 months, sales totaled $2,285,338, an increase 
of 27.7 per cent over last year’s $1,788,235. 

Sales of the McLellan Stores Company for last month 
were $770,047, against $582,255 for June, 1926, an in- 
crease of 32.2 per cent. Sales for the first six months 
of this year amounted to $4,248,830, against $3,183,787 in 
the six months of 1926, an increase of 33.4 per cent. 

S. H. Kress & Co. report a gain in June sales. For 
the first half year its business volume was $1,670,933 
ahead of the same period a year ago. McCrory Stores 
and G. C. Murphy & Co. report gains of 21.1 and 21.3 
per cent, respectively, for June, while the sales of J. J. 
Newberry & Co. gained 54 per cent and those of Piegly- 
Wiggly Western States were 93.9 per cent higher. 
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Dacega, Inc., June sales were the highest since January 
and 22.6 per cent higher than in June, 1926. The increase 
irom June, 1926, has been 115 per cent, and sales for six 
months of 1927 are 68 per cent above those in the same 
period two years ago. 


Finds Chains Boost Profits in Industries 


Research Bureau Studies Effect of Growth Upon 
Securities in Other Lines 


While exerting an adverse influence on the value of a 
few stocks in select fields, the chain stores of the country, 
in the main, have helped pour millions in extra dividends 
into the pockets of many thousands who invested their 
savings in corporations engaged in the manufacture of 
commodities that have found their best market over chain- 
SsLOre, counters. 

Such is the context of a report by the Chain Store Eco- 
nomic and Financial Research Bureau, officials of which 
just have completed an exhaustive survey of the effect 
of chain merchandising upon the securities of major cor- 
porations catering to the essential wants of man. The 
results of this study, devoted to nine fields, show that 
average profits of supply sources were affected as follows: 

Untavorable—Baking, excepting biscuits; shoes, ex- 
cluding tanning, and staple drug stocks. 

Beneficial—Tobacco, beverage, canning, meat, clothing 
and electrical equipment securities. 

“Producers adversely affected by chain marketing,” it 
was pointed out by William J. Baxter, director of re- 
search for the bureau, “lost a large percentage of their 
outlets through expansion by chains into the manufac- 
turing field. An example of this is seen particularly in 
the baking industry, into which a unit with 15,000 stores 
has ventured with materially enhanced profits despite the 
sale of bread as a “leader” at 5 cents the loaf. 

“Biscuitmakers, however, though in the baking field, 
have seen their profits soar because of the tremendous 
volume made possible by the chain stores,’ Mr. Baxter 
added. “One of the largest firms in this branch, doing 
business principally with chains, only recently issued a 
stock dividend to its shareholders as a result of its con- 
tinually increasing production and distribution. 

“As in the case of bakers, branded shoe manufacturers 
are being confronted daily with dwindling markets as a 
result of “maker-to-wearer’’ chain competition. In fact, 
it is estimated that within a few years 79 per cent of 
the Nation’s shoe business will be done by the chain stores. 
Tanners, incidentally, are profiting by the turn of events, 
consumption of footwear, so estimated, having increased 
one-third through reduced sales prices to the consumer.” 

Broader markets, Mr. Baxter pointed out, were opened 
by the chain stores for nationally advertised brands of 
tobaccos, beverages, canned goods, electrical equipment, 
clothing and meats by greatly reducing the prices on these 
commodities to the consumer. This has been made pos- 
sible, he added, through huge and concentrated buying 
power for the approximately 300,000 chain outlets 
throughout the country. 
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No. 1710 Cup and Saucer. Spiral optic effect. 
Made in Roselin, amber, green and crystal, 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufacturers of High Grade Glassware, Plain, Cut and 


Decorated. For Gift Shops, Florists 
and Table Use. 


REPRESENT ATIVES | 
REwe eonk | The Symbol of 
EUs) Cy Gray) (Co; ; 
200 itth Ave Quality Feldspar 
BOSTON 
HP. & HOP. Mont, : ‘HE high, definitely uniform 
Traveling Representatives | quality of MINPRO Spar con- 
R. B. Reineck, j 
aoe re Maedusia’ oad tributes to dependably excellent 
AL Kea, CHICAGO | pottery results. 
be SA eel, 
4439 Greenview Ave. We are sole selling agents for Ten- 
teas aa nessee Mineral Products Co., pro- 
Freanstiatt, : ducers of MINPRO Spar. 


1007 Filbert St. 
B a ees 


Hie 
John A, Dobson & Cop ROESSLER 8HASSLACHER CHEMICALCO 
—. ery oie | 709 Sixth Avenue, New York, N. Y. 


718 Mission St. | Trenton New Orleans Pittsburgh 


Seco LOS ANGELES Cleveland Philadelphia Kansas City 
5 Himmelstern Bros., Chi Bost i 
No. 1710 Handled Ice Tea. 643 S. Olive St. roe Ree San Francisco 
Graceful spiral optic effect. SEATTLE, WASH. . ° : : 
Made in Roselin, amber, green #immelstern Bros, ‘America’s Leading Ceramic Material House” 
and crystal. Terminal Sales Bldg. 


“Pottery and Porcelain” | [WORT STa | 


WASHINGTON, PA 
By Frederick Litchfield - 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


Particularly 


This is a book that every domestic potter should 


have. The illustrations alone would well repay 4a C ar ming 
them for the outlay. (4 6 sis this bowl with low candlesticks 
It contains a list of over 300 Ceramic Factories, A j| #+‘to match—the newest addition to 
with short historical accounts clear and concise, ; 4 ~=60our No. 101 line of stemware and 
descriptions of peculiarities of parts, glaze and other tableware items. 
colorings. 4 The series of rings—a feature of the 
For a collection the book is invaluable as it will 4 shape—adds a note of individuality. 
save an amateur from many pit falls. ‘ Made in crystal, amber, green or rose. 
The chapter on “Values and Prices” has been REPRESENTATIVES 
7 . New ress Boston Ch ee ago 
rewritten and brought up to date and there is a Paul Jo Murt Wallace, F. T. Renshaw, 
1 200 Fifth Rad 157 Summer St. 30 E. Eandslor St. 
new index arranged on a novel plan so that marks of Rack en anes 
can be readily identified. Joseph Tomkinson, Marsh & Kidd, Harry T. Thawas'3) Co., 


1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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Volume for June Shows Slight Gain 


Retail sales in June averaged somewhat larger than in 
June, 1926, the Federal Reserve Board announced July 10 
in a statement giving the results of a preliminary survey 
of trade conditions last month. The board found, it said, 
that while there had been an increase last month over 
the corresponding month last year when the whole coun- 
try was considered, the reports from the several Federal 
Reserve districts revealed that the increase was not com- 
mon to all of them. 


Of the 552 department and other stores reporting to the 
board, 228 showed larger sales than in June, 1926, while 
decreases were shown by 263. 

The following is the full text of the board’s announce- 
ment: 

Trade of reporting retail firms was larger in June, 
1927, than in the corresponding month of 1926, according 
to preliminary figures received by the Federal Reserve 
System. Sales of 552 department and other retail stores 
were about | per cent larger than in June of the last year, 
and those of mail order houses were 3 per cent. larger. 
Sales of five-and-ten-cent chain stores (eight chains) were 
about 11 per cent larger, reflecting in part a growth in 
the number of stores operated by the reporting chains. 


While sales of department stores increased slightly for 
the country as a whole, reports by Federal Reserve dis- 
tricts indicate that this increase was not general through- 
out all sections of the country. Sales were larger in the 
Boston, New York, Chicago and San Francisco Federal 
Reserve districts, and smaller in two Middle Western 
districts—St. Louis and Kansas City—and in the three 
Southern districts—Richmond, Atlanta and Dallas. In 
the Philadelphia, Cleveland and Minneapolis districts sales 
were approximately the same as in June, 1926. 

Of the total number of firms reporting directly to the 
Federal Reserve banks, 228 showed larger sales than in 
June of last year and 263 showed decreases. Percentage 
changes in dollar sales between June, 1926, and June, 
1927, and the number of stores reporting are given in the 
following table: 


Change 

Bostotts Fy oe iia gen ore ets cu heer tes +3.6 per cent 
News Y orks 2.7 225, te eee ee eee +5.2 per cent 
Philadelphia Ge ssy ta = epee nerne ete ee —0.3 per cent 
Cleveland 9s 2238 Fake eer ee eee +0.1 per cent 
Richmond» 28 fa) be ete a eee eet —3.0 per cent 
Atlanta: c:22 ae Baits as Menees oeean eee cme —4.4 per cent 
Chicago ...3.34 sha Wee ee een one +5.5 per cent 
Sie diouis 240 eee eee eee, —3./ per cent 
Minneapolis: <s.°. ta) eee oe eects —0.3 per cent 
Kansas: City: Gea cee ene oe —2.5 per cent 
Dallas “4.7. . 2 A ee eee —8.0 per cent 
San Francisco .. Snes. eae ee eee +1.0 per cent 

Potal alge .2. oss eee ee eee +1.3 per cent 


Mail-order houses, +3.3 (two houses). 
Five-and-ten-cent stores, +10.9 (eight chains). 
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State of Trade Fair to Quiet 


While midsummer quiet seems to have been emphasized 
in most industrial lines, settled warm weather and con- 
firmed improvement in crops, coupled with “sales,” haye 
stimulated retail trade and given a firmer tone to whole- 
sale trade, this latter more particularly in textiles and 
wearing apparel lines reports Bradstreet’s. A rather more 
cheerful tone is certainly manifest at large primary cen- 
ters in cotton fabrics, and cotton manufacturing also stands 
out prominently among the factory industries in activity 
displayed. Higher temperatures have certainly speeded 
up a vacation season buying movement, which appeared 
to have lagged in preceding months. June retail trade 
was an improvement on that of May, and July seems to 
have further accelerated final distribution. 

While the official and private crop reports still display 
a great deal of irregularity, and corn, though vastly im- 
proved, is still many weeks late, the outlook from the 
standpoint of yields of grains is better than a month ago, 
and cotton crop reports are likewise better. For the pro- 
ducer, it may be said that, while estimated aggregate yields 
are still well below a year ago, the price trend is, on the 
whole, better. There seems to be a feeling that there is 
room for a good export trade in wheat from this year’s 
wheat crop, which, by the way, as of July 1, promises 
slightly less bread wheat than a year ago. European crop 
prospects are for more, and mill elevator stocks at home 
and abroad are larger, but Canadian prospects are less than 
a year ago. 

Among the industries, aside from cotton manufactur- 
ing already noted, rayons and some branches of the leather 
trade, the trend has been toward a curtailment of activities, 
rather than an advancement seen in some other years at 
this time. lron and steel output, down to 65 to 75 per 
cent some weeks ago, has been further reduced this week 
by high temperatures in mills. Despite some resumptions 
by non-union mines, coal output is down to a minimum. 
Pig iron prices are easier, but some scrap quotations are 
higher, and steel prices are fairly steady. In textiles, 
cotton goods lead in activity, with some hardening of 
prices. Rayon is also active, and leather is fairly active, 
with hides firm to higher. In lumber, trade is reported 
quieter, both in soft and hardwoods, and the furniture 
industry is quiet, although a good attendance is reported 
at the various shows and exhibits. The shoe manufactur- 
ing trade is rather quiet following the increased produc- 
tion of the earlier months of the year. The automobile 
trade reports are irregular, some concerns going into high 
production, while others are still in the process of chang- 
ing models, and production, as a whole, is below a year 
ago. 

The Detroit employment barometer shows 194,704 at 
work, a gain of 12,398 over last week, but a decrease of 
35,339 from last year. 

Reports as to June and half-year building made to 
Bradstreet’s confirm the earlier published advices of les- 
sened operations this year from last, and, in turn, from 
the like periods of 1925. The cement trade had a big 
month in June, next to record output and record monthly 
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shipments, with 1927 well ahead of a year ago for six 
months. Preliminary returns of department store sales 
in June, made by the Federal Reserve Bank, show a slight 
gain in that month over a year ago, as against a good-sized 
decrease in May. Car loadings reflect the smaller volume 
of traffic on the railroads from a year ago in another de- 
crease for the week, and a further slight shading of the 


gain shown for the first half of the year. 


Easter Gift Drive Was Successful 


Easter gift promotion was a success in Los Angeles 
this year, according to Alfred E. Adams, secretary of 
the Retail Dry Goods Merchants Association of that city 
in a letter to the National Association of Retail Secretar- 
ies. 

“The Easter Gift Promotion Program,” declares Mr. 
Adams, “consisted first of having all members of. this 
association agree that it was a good idea and then adopt- 
ing a program which ran somewhat as follows: Beginning 
Sunday, March 13, we began making mention of Easter 
and Easter gift ideas and advertising the same not only 
in newspapers but in our windows and in certain sections 
of the store. 

“We got out posters which we supplied not only to our 
own members, but to all other retailers who agreed to use 
them in the downtown district free of charge, and tied 
into the movement the retail shoe dealers, music stores, 
florists, candy firms, furniture stores, jewelry, etc. 

“We arranged for a great deal of publicity in the form 
of news items and editorials in all the papers and in our 
own Shopping News, which by the way, we own and op- 
erate and which has a circulation now of something more 
than 300,000. We did not use any co-operative advertis- 
ing and by that I mean pages in the newspapers featuring 
the idea. This action was decided upon for the reason 
that it was believed that we should not use methods at 
Easter time that could not be followed out to advantage 
on a straw hat campaign. 

“This is the first year we have ever tried the plan, but 
after talking with some of the merchants about the out- 
come, I feel that it has been very satisfactory for every 
firm that participated.” 


Pat and Mike stood before a store window wherein 
were placed trunks on sale. 

Said Pat: “Moike, why doncha buy a troonk?” 

“What for? And pray tell me.”’ 

“To put your clothes in, you blitherin’ ijit.” 

“What! and me go naked?” 


She—“I know a man who has been married ten years 
and he’s in love.” 
He—“Wait until his wife finds out.” 


First Girl—‘Wouldn’t your mother be awfully angry 
if she saw you in that scant bathing suit?” 
Second Girl—‘“I should say she would. 


, 


It’s hers.’ 
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| PETER POTTER | 


Peter Potter Says: Ets hard to keep cool 
with the seasonable slump and weather but 
it’s an annual event so we must put up with 
et. 


How to Get Suggestions from Employees 

The essentials of a successful employees’ suggestion 
system are the active cooperation on the part of depart- 
ment heads; publicity that keeps the plan before the em- 
ployees; a clean-cut statement of purposes and details of 
the plan; an easy method for submitting suggestions, im- 
mediate acknowledgment of the receipt of suggestions; a 
fair unbiased method of judging them; a satisfying state- 
ment of reasons for rejecting them and adequate rewards 
for accepted suggestions. These essentials are outlined in 
a report just issued by the Policyholders’ Service Bureau 
of the Metropolitan Life Insurance Company. 

Suggestions from the workers, ideas that mean more 
money for both employer and employee not only indicate 
a progressive organization but also contribute to financial 
success. 
Sixty-six well-known companies have assisted in compil- 
ing this report. 

The report for getting employees to make suggestions 


The man on the job has a source of vital ideas. 


describes methods which have proven successful and dis- 
cusses the advantages of the suggesting system. 

Any organization interested in establishing a suggestion 
system or in learning how other concerns have made their 
systems successful, will find this report valuable. 


Hahne’s Sell Electric Lamps 
(Continued from page 11) 
results in sales were: kitchen units, $75, Edison Mazda 
lamps, $250. 

“The secondary item, Edison Mazda lamps, outsold 
the primary feature by nearly a four-to-one ratio. After 
the first day of the sale, the clerk, who was wide awake 
and very appreciative of the needs of her customers, sug- 
gested that lamps be given more space. 

“This is but another way of testing in actual practice 
the value of ‘Today’s the Day’ methods of merchandis- 
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What's New in New York Showrooms 


Delightful Offerings in Rosenthal Open Stock 


It is quite a safe statement to make in saying that one 
of the most attractive open stock dinnerware lines on 
Ivory body that is to be found on the market may be seen 
at the showrooms of 
the Rosenthal China 
Corp., 149 Fifth Ave. 
Fourteen stock pat- 
terns, each one of 
which carries its own 
individual charm, 
make up this delight- 
ful family and the 
Rosenthal firm are 
fully justified in evi- 
dencing the pride they 


do in the line. _Par- 
ticularly striking 
«mong the many decorations is the Parsival pattern which 
is their newest and which is displayed on the Corona 
shape. It is a most pleasing creation and one which pre- 
sents the combined characteristics of both a formal set 
for the most dignified occasions, yet one that by the same 
token, lends itself equally well for informal use. The idea 
introduces a lovely double border, the outer one, which is 
about a half inch in width, featuring ten equal panels in 
alternating colors of blue and white. These colors furnish 
a background against which dainty little flowers, fruit 
clusters and a fancy scroll are used in a most artistic 
manner. Under those panels which carry the white back- 
ground a medallion has been placed which extends over 
the shoulders of the plate and is spaced equally at five 
intervals. Just under the shoulder a fancy inner border, 
about a quarter inch wide, has been used. The coloring 
of this pattern is most exceptional in its harmony. Rich 
enamels have been used for the little flowers which are 
shown in delicate tints of blue, pink and green with yel- 
low centers, while further hues of tan, different shades 
of blue, etc., are blended perfectly into the rest of the 
pattern. A gold edge line has been introduced to give just 
the proper finishing touch to the treatment. 


Silver City Line Brim Full of Interesting Items 


The new firm of manufacturers representatives 
Werner & Kartiganer, 10 West 23rd St., are making 
a display of decorated glassware from the Silver City 
Glass Co., Meriden, Conn., that deserves all the praise 
that can possibly be given it. One of their decora- 
tions, though only a short time on the market, has al- 
ready established itself as a ready mover at retail. 
This is known as the Jewel Line which employs an 
enamel medallion in the shape of a Marquise ring 
setting. The medallian is utilized at intervals in con- 
nection with an artistic gold encrusted filagre border. 
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The decoration offers a choice of amber, glass with | 
turquoise medallions or orchid glass with green | 
medallions. All of the items that make the best sellers | 
in a line of this type are represented in the display and 
in shapes that contribute much to their attractiveness, | 
An interesting feature of the line is its complete price | 
range, items being shown at prices that put them in 
the “popular sales” class to others that are most ex 
pensive. Of the former is the Rose Marie, a gold en- 
crusted band or border decoration of one and a quar- 
ter inches width, executed in the high class manner 
that 1s characteristic of the workmanship turned out 
by the Silver City factory. The pattern stands ¥gme 
as a special value which accounts for its popularity 
with the trade. We are only mentioning two of the 
gold decorated lines but there are several others 
equally worthy of note. Long ago, before decorated 
glass became the vogue, when cut ware held sway in 
public favor the Silver City factory were knwon for 
the superior quality of their cut and engraved line. 
There was nothing more artistic or finer to be had in 
its class. They were particularly adept in finely en- 
graved work. Hence in viewing some of their present 
fine engraved ware it is easy to discern that they are 
right in their element in a line of this kind. “Die 
beauty of their Berry and Grape engraving is sure 
to strike the fancy of lovers of the artistic as well as 
those who are appreciative of expert workmanship. 
This might give the impression that the line is highly 
priced, however this is not the case for it is surpris- 
ingly inexpensive when considering the quality. 


New Roseville Creations of Exceptional 
Appeal 

The Roseville Pottery Co., Zanesville, O., are exhibiting - 
at their New York showrooms a new assortment of fancy 
pottery known as their Tuscan line. It features some 
shapes of decided grace and charm and is made in a selec- 
tion of such pieces as sandwich plates, flower and fruit 
bowls, wall pockets, candlesticks, etc. In saying that it is 
something different no misleading statement is made for 
it is really most original in its conception and certain to 
make a hit with the trade. For its coloring the factory 
have chosen a rose and mottled gray combination worked 
out in a beautifully blended stippled effect. All of the 
items in the line are handied and as an additional crown- 
ing touch each handle is finished by what might be best 
described as a leaf effect. In addition to the Tuscan ware 
the Roseville firm have introduced a second surprise which 
is known as their Lombardi line. This is also brand new 
and equally as attractive as the Tuscan. The decorative 
idea for this work out a fluted effect which by reason of 
of its extreme simplicity is all the more charming. It offers 
a selection of two colors, that of a dark blue in a matt ef- 
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fect and a Celedon green in a glaze finish. Flower vases 


in three sizes, all of which are charmingly footed, wall 


pockets, hanging vases, footed bowls and jardinieres are 
the items which comprise this new line. Both of these 
offerings should prove interesting. 


Attractive Numbers Featured by Godfrey- 
Heaton Co. 

A very pleasing exhibit is being featured in the new 
showrooms of the Godfrey-Heaton Co., manufacturers’ 
agents, 212 Fifth Ave., that is most interesting. The 
firm are introducing any number of new and _ salable 
items for the Fall trade that will more than repay the 
buyer to inspect. 
comprised of animals and novelties that is exceptionally 
attractive. This is shown in lustre color effects and is 
offered at very moderate prices, in fact, it is so very 
attractive that it is safe to predict it will find immediate 
favor with the retail trade. The firm are also showing 
another brand new line in the form of beverage trays. 
This assortment is presented in six attractive colors in 
a choice of either wicker or wood and may be had in over 
a half dozen different styles. The compartments for 
holding glasses, pitchers, etc., are all varied on each of the 
Each one is handled and on some arrangement is 


There is a brand new fancy china line 


trays. 
made for holding six glasses in a row, while others are 
made to carry the entire beverage set. Then there may be 
seen some exceptional “buys” in smoking stands. The 
concern have every reason of feeling confident of the 
prospects of volume business from this line which offers 
most surprising values for dollar day specials. The stands 
are shown in Chinese red, jade green and antique gold. 
Each one has a double arm fitted on either side of the 
stand, one as a match holder and the other as an ash re- 
ceiver. They may be had in two styles of bases. These 
‘are certain to appeal at once as business getters. 


A New Cambridge Number tor Shavers 
Upon visiting the New York showroom at 184 Fifth 
Ave., of the Cambridge Glass Co., Cambridge, O., one is 
‘always certain to find some new item of interest. One of 
the latest numbers that the firm have just recently placed 
-on view is a most compact and useful shaving outfit 


‘holder. It would be hard to find a more pleasing item and 
one that by reason of its practicability is destined to prove 
-a real seller. It is rather simple in its construction being 
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_made up of two pieces, a bottom compartment holder and 


an overset cover. Five spaces have been provided to hold 
a safety razor, package of blades, a caustic pencil, tube of 
shaving cream and a brush. On either side of the bottom 
piece two flanges running lengthwise serve the double 
purpose of providing a compartment wall and a side over 
which the cover is fitted. In all it is about ten inches in 
length and is made to readily fit into the average bath- 
room medicine cabinet. A choice of this number is to 
be had in amber, green and pink. The decorative ideas in 
which it is shown offer some very attractive encrusted 
designs as well as plain gold lines and etchings while other 
pieces are featured in the plain glass. 


National Gift and Art Association Show 
Promises to Be Sell Out 


When a theatre hangs out the “Standing Room 
Only” sign, you may be sure that the show within is 
a big hit. When the members of The National Gift 
and Art Association take all the rooms on four floors 
of The Hotel Adelphia, in Philadelphia, for the week 
of August 22nd to 27th, the Fall Show is sure to be 
the season’s biggest “hit” in the Gift and Art world. 

All who have seen the program prepared by the 
Association will readily understand this rush to 
“America’s Premier Wholesale Market”. One of its 
chief features, the Retailers’ Selling Effort exhibit, is 
the result of requests from retailers from every sec- 
tion, who are anxious to exchange ideas and benefit 
by practical demonstrations of sales efforts. The 
Show itself, with its concentrated buying opportuni- 
ties, put on by leading manufacturers, importers, and 
retailers will attract buyers from all over the country. 
The Buyers’ Conferences, marketing discussions and 
specially prepared talks will give those who come in- 
valuable selling fresh merchandising 
plans and, in many cases, the right answers to indi- 
vidual problems. 

Wholesalers will meet face to face the dealers with 
whom heretofore they have had only a letter acquaint- 
ance. Retailers will talk about successful merchandis- 
ing plans. Thus each one will benefit by the other's 
experience and each one will take back to his own 
shop a broader conception of the Trade and the greater 
possibilities for profit in the Gift and Art business. 


suggestions, 


Friends—‘Why is it that your son rides in a car, and 
you always go on a street car?” 
Father—‘‘Well, he has a rich father and I haven't.” 


“Is she progressive or conservative ?” 
“T don’t know. She wears last year’s hat, drives 


ne 
She: 
this year’s car and lives on next year’s income. 


“A newspaper is primarily a news medium, and if a 
store’s advertisement does not present an instructitve and 
constructive news message, it has no place in a news- 
paper.” 


CHICAGO OFFICE i i \ i % 
222 


W. ADAMS 
STREET 


Chicago Mecca of Gift World with Opening of 
Sixth Annual Show 

HICAGO will be the mecca of the gift world next 
C week when the Sixth Annual Chicago Gift Show 

opens at one of the world’s largest hotels, the 
Stevens, for seven full days of displays of gift merchan- 
dise. More than 300 rooms have been taken to show the 
various lines handled by the trade and the registration 
of buyers at the meeting is expected to exceed 2,000 
buyers, the figures of last year. Simultaneous with the 
running of the gift show, the Eastern Manufacturers and 
Importers Exhibit will be completing its second and last 
week at the Palmer House, where one hundred of the 
leading manufacturers and importers of gift and art fur- 
nishings have been showing the ultimate in imported and 
domestic wares. Of this number, more than twenty dis- 
plays were of china, pottery and glass. The opportunities 
for the buying of china and glassware at the Hotel Stevens 


will be unlimited. 


Se eee eee ce re eo ee ER a Se Mey NII: 
_ Ready for Shipment— | 
- | 
: Go To Stetson’s First : 
= For Volume in China = 
2 SHOWROOM, 512 FURNITURE MART BUILDING, 2 
= SUPERIOR 4100 
| STETSON CHINA CO. 
= 1751 West 74th Street CHICAGO =: 
= Phone Hemlock 1000 = 
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CHICAGO MARKET 


By 


J. H. SMytue, REPRESENTATIVE 


Marshall Field & Co., are giving much prominence to 
china, pottery and glassware during their many recent 
sales. A luncheon set of 12 dinner or service plates, 
bread and butters and cream soups, was priced at $25, also 
a 90-piece dinner set of Bavaria china with gold handles 
and edges sold at $35. The Artware Section displayed 
quite an extensive line of decorative Italian ware, Raphito 
Pottery, in antique colors and striking designs. They 
were offered at prices ranging from $3.50 to $35. The 
Burley Shops offered some fine crystal in its midsummer 
special sale. A lovely pattern in Val St. Lambert crystal 
with cut stem and delicately etched with gold band and 
gold rim. The tumblers were priced at $21 a dozen, and 
the goblets and sherberts at $30 a dozen. A 90-piece ser- 
vice of Caudon China, with powder blue rim, medallions 
of hand enameled flowers on the rim and center, sold 
for $195. The Fair Store recently displayed some@r 
ceptional values in imported dinnerware sets from Eng- 
land, Japan, Germany, France and Czecho-Slovakia. The 
sets were 100-pieces and were quaintly and charmingly 
decorated in ten designs, including such familiar makes 
as Nippon, and Limoges. They were priced at $39.50. 
The Chicago Importers, Inc., 143 West Austin Avenue, 
have recently incorporated with a capitalization of $20,000 
for the purpose of importing and exporting gifts, artware, 
novelties, pottery and glass. The incorporators are W. C. 
Owen, Ralph B. Kractach and L. Duncan Lloyd. 


Mr. Lawrence, from Cedar Rapids, lowa, was a visitor 
in the local market last week. 


Pacific Coast Gift and Art Association Re- 
elects Officers — Spirit of Permanency 


Coming in the wake of the third annual Gift & Art 
Show which has been brought to a successful close at the 
Palace Hotel, San Francisco, a new spirit of permanence 
and value is attaching itself to the Pacific Coast Gift & 
Art Association. 

Much of its success may be attributed to the coopera- 
tion, hard work, harmony and friendly feelings which has. 
at all times characterized the dealings between the officers, 
the Board of Directors. and all members. 

“In welcoming Eastern Exhibitors to our Gift Show, 
we feel that we have taken another step towards making 
this annual mart as representative as any in the country,” 
declared President Hubley. 

Plans are under way to broaden the scope of the 1928 
Show. An intensive advertising campaign is to be laid be- 
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WHAT TO BUY 
AND WHERE ToC 
BUY IT IN 


ChailcAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


EARL W. NEWTON AND 


FOSTORIA GLASS CO. 
ASSOCIATES 


Chicago Display, 806-7-8 Masonic 


a 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Temple IMPERIAL GLASS CO. 
: ECONOMY GLASS CO. 
alia Ecce are: Harry G. Dalzell NATIONAL CHINA CO. 
ressed an own 
Etchings, Cuttings Phone OWEN CHINA CO. 


and Iridescent. Central 3497 9 North Wabash Ave. 


THESEBRING POTTERY CO. 
Sy eal Saat ; 
Cuas. L. SEBRING, Presiden 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


fore the Board of Directors for consideration, and within 
our budget, to bring hundreds of additional buyers from 
west of the Mississippi. Lines will be augmented to ap- 
peal to department stores, interior decorators, furniture 
stores, art and gift shops, jewelers, stationers, etc. 

Prosperity and efficiency, can only be attained through 
a continuance of the spirit of friendly cooperation now 
existing between buyers and exhibitors—business dealings 
conducted on such a basis are sure to react for the mutual 
benefit of all. 

About 700 buyers from west of Mississippi. 
Eastern and Western lines on display. 


About 200 


Officers, Board of Directors and Publicity Committee 
for 1927-1928: 

President, Henry C. Hubley, Henry C. Hubley, Los 
Angeles; lst Vice-President, E. J. Hinchey, M. Seller & 
Co., San Francisco; 2nd Vice-President, Faun C. Tuska, 


The Atlas-Globe China Co. 


NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 


pepe pneaet Tae Co. 
usquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vest i 

Studios, Lamps and Shades: ees eee 


Seneca Glass Co. 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Phone Superior 4100 


Nathan Strauss & Sons, San Francisco; Board of Direc- 
tors, EH. M, Bartlett, E. M. Bartlett Co., Los Angeles; 
Albert Kessler, Albert Kessler Co., San Francisco; Alfred 
A. Peters, Alfred A. Peters, Los Angeles; F. W. Confer, 
Sanborn, Vail & Co., San Francisco; Henry C. O'Neill, 
Peter J. O’Neill & Sons, Los Angeles; F. M. Smith, West- 
ern Glass Products ‘Co., San Francisco; Mabel Skinner, 
RW. & Mabel R. Skinner, Los Angeles; L. R: Markell, 
L. R. Markell, San Francisco; Faun C. Tuska, Nathan 
Strauss & Sons, San Francisco; E. J. Hinchey, M. Seller 
& Co., San Francisco; Henry C. Hubley, Henry ‘C. Hub- 
ley, Los Angeles; Publicity Committee, John L. Pofahl, 
Chairman, Cincinnati Art Pub. Co., Los Angeles; Wm. 
FE. Hague, Wm. E. Hague, Inc. San Francisco; Melvin 
J. Lattie, Melvin J. Lattie, Los Angeles; J. K. Judah, The 
Jay Co., Berkeley; W. B. Sunderland, Sunderland & Mil- 
ler, Inc., Los Angeles; Gordon Darling, Danner & Baker, 
Inc., San Francisco. 


——— 


Independents Plan for Chain Buying Advantage 


Competition, particularly that from chain stores, has 
become so keen that local retailers everywhere are seek- 
ing some method by which they can pool their buying 
operations and thereby obtain merchandise at lower cost 
than at present. 

Recently there has been much discussion of the pos- 
sibility of forming privately owned stores into great buy- 
ing chains, leaving ownership as at present and hooking 
up with a wholesale house, which would become, as a 
matter of fact, simply a purchasing agent for these as- 
sociated retailers, probably doing the work on a commis- 
sion basis. 

Several months ago a large group of Kansas grocers 
were drawn together in some such plan and are now 
known as the Independent Grocers Alliance. Purchasing 
for this group is handled largely by a big wholesale house. 

Now comes the formation of the Federated Stores. 
This consists.ofa group of thirty-nine general stores 'n 


Kansas and twelve or fourteen in Missouri. They united 
at the invitation of Butler Bros. of Chicago, from which 
they plan to make most of their purchases. It is stated 
that Butler Bros. make this group of retailers special 
prices on their purchases and they also offer them cer- 
tain special services in merchandising and advertising. 

Member stores are not obliged to buy from Butler Bros., 
but the special prices, it would seem, will pull their 
patronage. 

Once a month each member of the Federated Stores is 
supplied with 1,000 handbills, bearing the firm name and 
offering an assortment of special bargains and leaders, 
sold for three days only. These are reported to be pull- 
ing well and are considered good advertising. The bills 
are supplied by Butler Brothers. The merchandise is sold 
on a very narrow margin, although there is a profit in 
most of it. 

Each store pavs Butler Bros. $19.85 a month. This 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 
Highland 
Pilgrim 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 


Carrollton, Ohio 
9 Kilns 


14 Kilns 


PATTERNS 


Representatives 
D. King Irwin, 200 


City 

iner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 
E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 
Earl W. Newton - 
Associates, 6 
Water Ave., oni: 


TL Taree 


cago. 
Western Glass Prod- 
ucts Co. 49 New 
Montgomery St.. Sat 1 
Francisco. é 
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MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, ic. 


Publishers 


45 East 17th St. New York 


July 28, 192 


BO /a\7a\\Yarllvaxiiva\itvaxilva\ll vax va\llyé 


Tuly 28, 1927 CROCKERY AND GLASS JOURNAL 


Twenty-one 


ncludes a free trip for one member of each firm to Kan- 
‘as City once a month. At this meeting members of all 
the associated firms gather to talk over trade problems, 
»xchange ideas and get suggestions from experts em- 
ployed by Butler Brothers, on advertising and other re- 
-ail problems. 

_ It is reported that Butler Bros. intend to form groups 
5f merchants in other States and to combine all of these 
groups into a national chain. 

It is also reported that Butler Brothers are planning 
to perfect a similar organization among hardware dealers, 
which will be handled in about the same way as the dry 
goods stores. 

' How far this movement will go is something on which 
‘Kansas retailers are guessing. Certainly these prelimi- 
nary steps have stirred up a great deal of discussion in 
the trade. 

_ Kansas firms that are members of the Federated Stores 
ares Alf Umbehr, Alma; M. M. Mercantile Company, 
Baldwin; Austin-Hollandsworth Mercantile Company, 
Belleville; David & Son, Bonner Springs; The F. Hoff- 
‘mans Mercantile Company, Burlington; A. Funke & Co., 
Burns; The Mercantile Company, Chapman; E. J. Blades 
& Co., Cherryvale; McInturff Department Store; Flack- 
Stanley Company, Council Grove; The Austin Dry Goods 
Company, Concordia; Henry Glynn, Emmett; Froelich 
Mercantile Company, Enterprise; The Olson Mercantile 
Company, Erie; Charles Pilla Department Store, Endora:; 
Chahoun’s Down Stairs Store, Fort Scott; Barrett’s, 
Paemerort., 4. VWustefeld, Greeley; H. C. Reppert, Har- 
ris; Lynn Mercantile Company, Holton; Sikes Store 
Company, Leonardville; C. O. Baird, Leroy; O. A. Blum 
Dry Goods Company, Lyndon; Shepard Mercantile Com- 
pany, Marion; The Winter Mercantile Company, Neo- 
desha; Snediker Mercantile Company, North Topeka; 
Myers Mercantile Company, Onaga; The Howard Mer- 
cantile Company, Osage City ; Coker Brothers & Co., Osa- 
watomie; Nusbaum’s, Parsons; Secrest Brothers, Ran- 
dolph ; Owens Department Store, St. Paul; Smith’s Stores, 
Savonburg; George W. Springer, Severance; Nelson & 
Simpson Department Store, Spring Hill; Kelso & Son, 
Thayer; Hartman Dry Goods Company, Toronto; H. E. 
Paige, Troy; Charles S. Smith, Yates Center. 


Buying Power Grows 

The American people have a total income of $90,000,- 
000,000 today, 43 per cent in excess of that in 1921, and 
averaging $2,000 a year for every employed person in the 
country, according to the National Bureau of Economic 
“Research. This is more than double the figure of 1909. 
when the average income per employed person was $791. 

It is also pointed out that building and loan association 
assets amounted to $6,280,000,000 in 1926 as against 
$3,343,000,000 in. 1922; aggregate savings deposits were 
$21,000,000,000 as against $13,000,000,000 ; life insurance 
assets were $12,000,000,000 as against $8,000,000,000 and 
new security issues absorbed were $6,000,000,000 as 
against $4,000,000,000. 


ANOTHER 
ETCHING 
BY 
ECONOMY 


+ 


Bowls wide optic, 
Crystal Lead 
Glass. Stems and 
feet in -A pple 
Green or Rich 
Amber. All other 
popular items in- 
cluded in the line. 


+ 


The repeat orders 
received since the 
first of the year 
indicate the favor 
with which this 
design has been 
received. 


7617 Goblet, EHtched 753 


ECONOMY GLASS COMPANY 
MORGANTOWN 
W. VA. 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS) JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if 
you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 


chandise than the 


Lamp BuyYERS’ JOURNAL 
222 W. Adams Street 
Chicago Ill. 


How Can a Merchant Estimate the Po- 
tential Sales of His Community? 


By H. H. Kywett 


66 OTEN TIAL SABES a deec term: of consider- 
able ambiguity, because the -werd possibilities 
of the distribution of wealth-in any market. 

When the question is boiled down, -we might possibly 

work out an algebraic formula which states that “‘poten- 

tial sales equal present sales, multiplied by ‘X’ ”—‘‘X” 
representing the percentage of extra selling effort eftec- 
tively employed. 

Now it is obvious that “X” can no more be the same in 
any two instances than can two organizations be identi- 
cally alike. Given the merchandise, given the resources, 
given every physical asset that goes to make up a suc- 
cessful business, and two businesses with exactly the same 
properties will vary in sales results directly in propor- 
tion to the selling personality of the people involved. 

Also, in any discussion of potential sales, it is weil 


+ 


tO 
remember that what is one man’s meat may very well be 
another man’s poison and that, after all, the determina- 
tion of “X”’ goes back to fundamental principles and that 
it is the application of these principles—and not the prin- 
ciples themselves—that makes or breaks the success of any 
sales effort. 

This means that estimating sales possibilities must be 
based on two widely divergent factors. One of these is 
the personality of the business. The other is the knowl- 
edge of the market and the judgment used in making use 
of this knowledge. 

This leads up to the much maligned word “research.”’ 

“Research is a word which has been handled about by 
merchants, manufacturers, advertising men, special inves- 
tigators and writers on economics for many years. In 
some respects the word is in ill repute because so much 
so-called research is neither conclusive nor intelligent—in 
short, research is overdone because it is underdone. 

To be significant to the retailer, research must be un- 
derstood by him as a business principle and not merely ac- 
cepted by him as a business generality. In its implication 
it involves not only discrimination as to sources of infor- 
mation and the study of significant factors as indexes of 
value to specific businesses, but a complete understanding 
of what it means to say that the buying power of a com- 
munity is such and such, that the market limits of any one 
store are such and such, that the population has this and 
that set of habits, etc. The merchant must translate these 
figures into terms of his own business, based upon prin- 
ciples upon which he wishes to conduct his business. 

It is obvious, for example, that the methods which ap- 
ply to a cut-rate jewelrv store are not the one which 
apply to Tiffany’s—that the points of value to be drawn 
from investigations are not at all equal for these types 
of stores. Indeed, they are not equal for any two stores, 
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no matter what the class of their business efforts, because — 
of that “X” factor which involves so much of the per- 
sonality idea. 

Organized aid in research first came to us gratuitously, 
Today the country is flooded with investigators, most of 
whom work on premises which are not only incomplete 
but exceedingly doubtful in their value. On the other 
hand, there has been a very definite movement on the 
part of merchandisers to organize research in a way that 
gives a valuable operating base for individual businesses. 
There is the feeling that it is just as wise to inventory 
sales knowledge, selling trends, consumer wants and con- 
sumer tendencies with studied regularity as it is to main- 
tain a perpetual inventory of the physical assets of any 
business. 


“A YARDSTICK OF MEASUREMENT” 


The development of research on the part of the United 
States Census Bureau has marked a very important step 
forward in the last year. The new distribution census 
which shows its first results in the preliminary report 
on the city of Baltimore is really the first impartial trade 
survey ever attempted on a broad enough scale to be 
really valuable to every one. It is the first survey de- 
voted entirely to the acertainment and tabulation of facts, 
leaving all conclusions to be drawn from their analysis 
in relation to the principles upon which any given busi- 
ness operates. But while it is the best source of statistical 
information for the development of research, it is not, of 
itself, sufficient. It simply places tools at hand and may 
be said to be a yardstick of measurement for the cloth of 
any business structure. Statistics of this nature grow out 
of marketing conditions, but they are not marketing con- 
ditions in themselves and are only a reflex. 

A study of marketing conditions—a perpetual study— 
is one of the first principles to be considered in connec- 
tion with retail research. It is a subject which is readily 
understandable and it leads to the next factor, which too 
often is ignored in the study of existing conditions—the 
perpetual observation of business trends, the diagnosis of 
symptoms that appear in the daily round of business and 
their measurement in terms that apply to the individual 
business. 

It is perfectly apparent that these trends do not affect 
all businesses alike. For some, a given trend may be 
an act of Providence—for others an invention of Satan. 
Nevertheless these trends must be studied with an eye 
either to encouraging them or to forestalling them. 

Today, as never before, we have factors entering into 


(Continued on page 25) 
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| New York Imports Sal 


July 20th 


3. S. Bolivier, from Antwerp, Belgium 


- Amer. Shpg. Co., 21 cases majolicaware, etc 
Granata, G., Co., 2 cases majolicaware, etc. 

3. S. Hellig Olav, from Copenhagen, Denmark 

| Hennings, W., 12 cases pottery 
Martin, A., 2 cases porcelain 

| Kobler, M., 2 cases porcelain 

| Burdett, D. H., 8 cases chinaware, etc. 

| Bonnier, A., 2 cases earthenware 


S. S. Liberty Land, from Leghorn, Italy 

' Khouri, A. N., & Bros., 44 barrels earthenware 

Straus, N., & Sons, 14 cases earthenware 

Borgfeldt, G., & Co., 22 cases earthenware, etc. 

Philip Maguire & Co., 22 cases earthenware 

Hudson Fwdg. & Shpg. Co., 14 cases earthenware, etc. 
Herbert & Neuwirth, 4 cases earthenware 


From Naples, Italy 
Cleveland Trust Co., 25 casks earthenware 
Amer, Exp. Co., 9 cases earthenware 
Kupper, H. C, Inc., 40 cases earthenware 
Straus, N., & Sons, 26 cases earthenware 


'§. S. Naples Maru, from Hamburg, Germany 
| Frankel, J.. & Co., 1 case crockery, 5 cases glassware 
~ Owen Walsh Mfg. Co., 14 cases hollowglass 
Bank of U. S., 153 cases crockery and glassware 
Cary, Eigner Corp., 1 case crockery 
Jacobs & Kassler, 17 cases toys and crockery 
Jacobs & Kassler, 13 cases toys, crockery, etc. 
Butler Bros., 140 cases toys, crockery, etc. 
Stuyvesant Import Co., 80 cases crockery 
Le Personne, L., & Co., 1 case glass 
Phoenix Shipping Co., 5 cases glassware 
Herbert Neuwirth & Co., 1 case glassware 
Chatham & Phenix Nat. Bank, 5 cases crockery 


.§. S. Samaria, from Liverpool, England 


Pitcairn. W. S., Corp., 37 packages earthenware, china, etc. 


Gimbel Bros., 3 cases crockery 

Vogt & Dose, 3 casks earthenware 

Plummer & Co., 1 hogshead earthenware 

Davison, J., Inc., 1 cask glassware 

Rowland & Marsellus Co., 7 crates earthenware 
Butler Bros., 9 crates earthenware 

Boote, E., 33 packages earthenware and china 

Gerlach Co., 23 hogsheads earthenware 

Globe Shipping Co., 2 casks earthenware 

Stern Bros., 2 casks earthenware 

Davis, Co‘lamore & Co., 16 cases china and earthenware 
Borgfeldt, G., & Co., 5 packages earthenware 

Edmiston, H. C., 5 packages crockery 

Lehne, R. W., 1 cask glass 

Lazarus & Rosenfeld, 14 crates earthenware 

Meakin & Ridgway, 31 packages china and earthenware 
Tiffany & Co., 3 cases china and earthenware 


S. S. Eastern Dawn, from Antwerp, Belgium 


Amer. Shpg. Co., 44 casks earthenware 
Herbert & Neuwirth Co., 1 case pottery 
Borgfeldt, G., & Co., 27 cases crockery 
Lazarus & Rosenfeldt, 7 cases earthenware 


S. S. Sangamon, from Genoa, Italy 


Todd, T. S., & Co., 2 cases earthenware 
Nat'l City Bank, 46 cases earthenware, etc. 
Van Oppen & Co., 6 cases crockery 


From Leghorn, Italy 


Borgtfeldt, G., & Co., 6 cases earthenware, etc. 

Globe Shpg. Co., 5 cases earthenware 

Granata, G., & Co., 16 casks earthenware 

Cleveland Trust Co., 25 cases earthenware 

Bowery & East River National Bank, 3 cases majolica 


July 22nd 


S. S. Homeric, from Southampton, England 


Guerin Pouyat Elite, Ltd. 17 casks porcelain 
Koons, Wilson Co., 4 casks porcelain 
Tharand, J., 12 casks porcelain 

Haviland China Co., 75 casks porcelain 
Haviland, T., & Co., 38 casks porcelain 


Twenty-three 


Downing, T. D., & Co., 4 cases glassware 

American Express Co., 10 cases glassware 

Rohner, Gehrig & Co., 15 cases glassware 

Altman, B., & Co., 23 cases glassware 

Viopel Trading Corp., 1 case glassware 

Downing, R. F., & Co., 1 case boots, 1 case chinaware 

French American Glass Co., 7 cases glassware 

Houbigant, Inc., 62 cases glassware, etc. 

American Mica Works, 8 cases mica, 6 cases china, etc. 

Saks Herald Square, 3 cases glassware, etc. 
S. S. Samland, from Antwerp, Belgium 

Levy Bros. China Co., 149 cases crockery 

Macy, R. H., & Co., 12 packages earthenware 

Lazarus & Rosenfeld, 22 crates crockery 

Mitchell, Bissell, 11 cases crockery 

Kupper, H., 8 casks earthenware 

Herbert & Neuwirth, 4 casks earthenware 

Stern Bros., 6 cases earthenware 

Macy, R. H,, & Co., 7 cases earthenware 

Kahla China Corp., 34 cases crockery 

Mueller, W. G., 11 cases crockery 


S. S. Atago Maru, from Yokkaichi, Japan 


—__ 


Taiyo Trading Co., 241 cases porcelain and earthenware, 2 cases 


bronzeware 


Woolworth, F. W., & Co., 176 cases porcelain, 89 cases do. 


N. Y. Mdse. Co., 24 cases porcelain 


Tuska, A. L., Son & Co., 31 cases earthenware, 77 cases porcelain 


Gary, Eigner Corp., 17 cases crockery 

Gimbel Bros., 28 cases earthenware 

Chatham.& Phenix National Bank, 33 cases toys 
Foster, W. A., & Co., 26 cases crockery 
Vandeerift, F. B., & Co., 12 cases porcelain 
Jordan Marsh Co., 31 cases porcelain 

Crowley, Milner & Co., 16 cases porcelain 

Taiyo Trading Co., 61 cases porcelain 

N. Y. Merchandise Co., 5 cases porcelain 
Order, 10 cases earthenware 


Morimura Bros., 250 cases porcelain, 1 case lacquered ware 


Jacobs & Kassler, 25 cases porcelain 


Mogi Momonoi & Co., 130 cases porcelain and earthenware 
Nagoya, Seitosko, Ltd., 32 cases porcelain and earthenware 


Imoto Bros., 56 cases porcelain and earthenware, 112 cases do. 


Mohawk Novelty Co., 9 cases porcelain 

Butler Bros., 63 cases porcelain 

Haruta & Co., 159 cases porcelain and earthenware 
Lisk, S., & Bros., 8 cases porcelain dolls. 

Nara Trading Co., 61 cases porcelain, etc. 


July 23rd 


S. S. Independence Hall, from Havre, France 
Granata, G., & Co., 22 cases majolica ware 
Borefeldt, G., & Co., 16 cases chinaware, etc. 
Abraham & Straus 18 barrels porcelain 
Ruegger, C. R., 1 barrel chinaware, 10 cases pottery 
Herbert & Neuwirth Co., 3 cases glassware 
Redden C. A. 16 barrels porcelain 
Bernard, J. E., & Co., 1 piece glassware, 4 cases toys 
American Shipping Co., 2 barrels earthenware 
Andrews, D. C., & Co., 4 cases earthenware 


S. S. Cleveland, from Hamburg, Germany 
Phoenix Shipping Co., 4 cases crockery 
Metrop Pottery Co., 70 crates pottery 
Jacobs & Kassler, 2 cases crockery 
Eastern Art Shop, 2 cases crockery 
Dunhill, A., 2 cases crockery 


Wanamaker, J., 24 cases crockery, 3 cases enamel hollow 


Sheldon, G. W., & Co., 1 case glassware 
Barth, L., & Co., 8 cases crockery 
Lunham & Reeve, 2 cases porcelain 


Empire Laboratory Supply Co., 16 cases porcelain, etc. 
Franco-American Novelty Co., 6 cases toys, glassware, 


International Forwarding Co., 1 case hollow glass. 
Tomby, B., & Co., 20 cases crockery 
Phoenix Shipping Co., 116 cases crockery, etc. 
Globe Shipping Co., 387 cases earthenware, etc. 
Powell C. H., Co., 2 cases crockery 
Young, D. F., 10 cases hollow glass, ete. 
Manhattan Bead Chain Co., 28 cases glassware 
S. B. Importing Co., 3 cases glassware 
Vandegrift, F. B., & Co., 23 cases glassware 
Sheldon, G. W., & Co. 2 cases glassware 
Eagle Braid Co., 1 case glassware 
Calhoun, Robbins Co., 1 case glassware 
Veith, A. & H., 1 case case glassware 
Mohawk Novelty Co., 15 cases toys, crockery, etc. 
Dritz, Traum Co., 2 cases glassware 

= 


ware. 


etc. 
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Spence, C. R., & Co., 21 cases crockery Werckle & Galgano, 1 case chinaware 

Altman, B., & Co., 26 cases toys, crockery, etc. French American Glass Co., 16 cases glassware 
Luliz Corp., 1 case glassware, 16 cases hollow glass Hampton, W., Jr., Co., 6 cases glassware 
Vandegrift, F. B., & Co., 4 cases porcelain, etc. Wanamaker, J., 10 cases glassware 

Young, D. F., 1 case earthenware Hudson Fwdg. & Shpg. Co., 16 cases glassware 
Hirsch, G., Son, 43 cases glassware Draeger Shipping Co., 1 case glassware 
Greenberg, L., & Son, 17 cases glassware, etc. S. S. President Roosevelt, from Bremen, Germany 


Bailey, Green & Elger, 8 cases buttons, 6 cases glassware 

Eleto Co., 3 cases hollow gilass 

Lidz Bros., 22 cases glassware 

Stern, Stiner & Co., 24 cases toys, crockery, etc., 34 cases glass- 
ware, etc. 

Koscherak Bros., 13 cases crockery, etc. 


Hirsch Malgood Co., 5 cases crockery 
Colgate & ‘Co., 70 cases crockery 
Sheldon, G. W., & Co., 4 cases glassware 
Sussfeld, Lorsch & Schimmel, 1 case glassware 
Butler Bros., 1 case glassware : 
Fenton, A. W., Inc., 39 cases glassware, etc. a age EL AW ey 2 wise a 

Sullivan, W. C., 29 cases glassware, etc. 5 rane oes Co., i CSCS Bese e se 

: Re Hascware etc owoodenware, 2 itchik Bros., 6 cases glassware 

ee Seo aac yeice ere St, State Bank, 2 cases earthenware 

Macy R. H., & Co., 64 cases toys, glassware, etc. Bailey, Green & Eleger, 3 cases glassware 

Wedemann, Godknecht & Lally, 29 cases chinaware, etc. ‘Lowenthal, J., & Co., 4 cases glassware 

; * Chatham & Phenix Nat. Bank, 13 cases earthenware 


Rice, 7s We x Co., 7 cases hee enh ete. ; RP ea CLS cakes we 
Modern Braid Co., 30 cases glassware 5 % ee 
. ; oe Sellers, C. W., 1 case decalcomania 


Lazarus & Rosenfeld, 2 cases earthenware : Be 

Helmar Import Novelty Co., 27 cases glassware, etc. ee eens Ghee Saas glassware 

Robinson, H. W., 10 cases glassware, etc. ates K , THe Ak eee eee 

Eleto Co., 36 cases toys, crockery, etc. Uiiitcier Tk Co 6 ree ieee 

American Jewelry Co., 2 cases glassware tae D Fe Cc ii Le ee as 

Syndicate Trading Co., 9 cases crockery, etc. ee! “9 Sas preg! : 

Gres Fi aaete be ICM, OE oa eae Semon Bache & Co., 41 cases glassware, etc. 

Basch «60048. Bee lesa a Dieckerhoff, Raffloer Co., 5 cases glassware 

’ ot) i 2 : - de x 

Downing, T. D., & Co., 1 case glassware Borgteldt, G., & Co., 1 case glassware 

EN en Aen mace casecear emmaren etc Roloson, A. F., 7 cases crockery, 4 cases earthenware 

Eimer, F. C., Co., 6 cases earthenware, 6 cases glassware Independent Forwarding Co., 2 cases classware 

(Salen IS il gaes olen ae Phoenix Shipping Co., 5 cases glassware, etc. 

5] oy, " te} ; ’ 

Sellers Transportation Co., 6 cases earthenware oe ay re ee piee ae "i 

Pomerance, S. H., & Co., 1 case glassware LAER ga Oy OT CASES) Ses ee 
Mendelson, L., Co., 11 cases glassware 


Paramount Bead Corp., 14 cases glassware Bier ae Co. 20 ecleunaaes 
Cohn & Rosenberger, 12 cases glassware Me. es a aes eat go 
Mendelson, L., Co., 1 case glassware 


Lisner, D., & Co., 7 cases glassware Gide 2 hare Open mie 
Taub, Hummel & Schnall, 8 cases glassware eB OCT yo Cas CS ease 
Stern, L. T., & Co., 7 cases glassware S. S. Anaconda, from Rotterdam, Holland 


pees pee = pe sone hate OR Kress, S. H., & Co., 7 cases crockery, 156 cases crockery and 
y ee, OS 
umenthal, B., o., 22 cases glassware, etc. glassware, 13 cases crockery 


Landesberg, J., Importing Co., 3 cases giassware Gimbel Bros., 1 case toys 


Corbett, M. J., & Co., 5 cases glassware Lazarus & Rosenfeld, 15 cases glassware, china, etc. 


Golden, H. A., 54 cases crockery Bloch, L. D., & Co., 12 cases china and earthenware 
State Bank, 4 cases glassware Steen. S., 1 case toys 
’ <3 / 


ene acs 2: (eae glassware Herbert, Neuwirth & Co., 10 cases earthenware 
DIEM A neo CaS else Welic Illfelder, B., & Co.. 26 cases toys, crockery, etc. 


Guggenheim, M., Inc., 2 cases glassware Wolf, L., & Co., 13 cases toys, etc. 
Lorsch, A., & ‘Co., 2 cases glassware Pings 7 z 
Boretcidt Garcons es ; ee aa f ing Corp., 147 cases toys 
oreteldt, G, On cases earthenware, giassware, etc. Borgfeldt, G., & Co., 312 cases toys, ete. 
Ruhe, F. H., 8 cases porcelain 2 cases woodenware 
Ruhe,, R. W. 1 case glassware July 26th 
Guaranty Trust Co., 1 case earthenware : 
Kaceor % Stucker, 2 oN eh ee S. S. Nieuw Amsterdam, from Rotterdam, Holland 
Happel & McAvoy, 57 cases hollow glass, etc. Thurnauer, G. M., Co., 60 cases crockery, etc. 
Lorsch, A., & Co., 2 cases glassware Grace National Bank, 60 cases g‘assware, crockery, etc. 
Robinson, H. W., & Co., 44 cases glassware, etc. Phoenix Shipping Co., 32 cases toys, crockery, etc. 
New York Merchandise Co., 141 cases toys, crockery, etc. Basch, S., Import Corp., 84 cases crockery 
S. B. Importing Co., 1 case glassware American Express Co., 11 cases crockery, etc. 
Zanes, W. Re & Soe 1 case earthenware Sigmund Mendel, 50 cases glass vases 
Noe, W. R., & Son, 10 cases glassware Singer Bros., 46 cases glassware, etc. 
Atlantic Forwarding Co., 32 cases hollow glass, etc. Basket Importing Co., 130 cases crockery, etc. 
Inwald, J., Glass Co., 1 case glassware Phoenix Shipping Co., 69 cases crockery, ete. 
Hirsch, J. B., Co., 11 cases glassware Grant, W. T., Co., 87 cases crockery, etc. 
Wyle, J. J.. & Bros., 16 cases glassware Redden, C., 10 cases earthenware ‘ 
Bernstein, S. E., Inc., 1 case crockery Hudson Forwarding & Shippine Co.. 23 cases crockery, etc. 
Felsenthal, B., & Co., 6 cases glassware Globe Shipping Co., 9 cases earthenware 
American Shipping Co., 24 cases chinaware, etc. Herbert & Neuwirth Co., 1 case earthenware 
Tice & Lynch, 1 case glassware Fourman Bros. Co., 11 cases crockery 
Titan Shipping Co., 10 cases glassware, etc. Van Doorn, W., 1 case potterv 
Wiener Bros., 3 cases glassware Phoenix Shipping Co., 1 case crockery 
Golden, H. A., 54 cases crockery Order, 17 cases crockery 
Kuy, Scheerer Corp., 2 cases hollow glass Woolworth, F. W., & Co., 2 cases hollow glass. 
Titan Shpg. Co., 19 cases glassware, etc. Borgfeldt, G., & Co., 202 crockery, earthenware, ete. 
American Shpg. Co., 4 cases hollow glass, etc. Columbo Co., 4 cases crockery 


Draeger Shpg. Co., 5 cases earthenware 


Kuy Scheerer Corp., 2 cases hollow glass S. 8. Franconia, from Liverpool, England 


Ga‘lagher & Ascher, 16 cases earthenware, etc. Vogt & Dose, 3 casks earthenware 
Morris Goldberg Sons, 10 cases glassware, ete. Davis Collamore & Co., 1 cask glassware 
Heemsaiiné: Rasce oe Bie ere cre. Meakin & Ridgway, 28 packages china and earthenware 
eo Bebe ae a packages earthenware 
favison, J., Inc., 9 packages earthenware. olassw t 
1 } g , glassware etc. 
July 25th Maddock & Miller, 33 packages earthenware and china 
S. S. Mauretania, from Southampton, England ae nee 8 poe pel ee ete. 
iG wning 
Saks Herald Square, 1 case earthenware eee Reece 7 ak cai 
Portenoy & Co., 2 cases glassware ; i Me Picu mae ie Nae 


Very, Inc., 1 case glassware (Continued on page 30) 


classes. 
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Potential Sales 
(Continued from page 22) 


our daily life which are radically shifting marketing, so 
that a marketing map of ten years ago has no value in the 
scheme of things today. 

In this connection, it may be well to recognize that the 
shifting of markets has developed merchandise in two 
The first might be called “service station” mer- 


-chandise—packaged goods which has a known value to 
the consumer and in which the reputation of the store in 


5 


} 


which he buys it plays little or no part. 


If, for example, | am a devotee of Colgate’s tooth paste, 


I care very little whether I buy it in the village drug store 


or the Main street drug store. If I want to buy El Pro- 


_ducto cigars it makes very little difference to me whether 


I buy them at a hotel cigar stand, a restaurant, a club, a 
cut-rate store, a drug store, a general store, or a stand by 
the roadside. The one thing I am interested in is the 


band that identifies that cigar. 


And there are innumerable types of merchandise gen- 


erally identified to the consumer through quality, adver- 


tising and good merchandising which makes the place of 
purchase an unimportant matter. Convenience is the thing 
that counts for volume and general distribution is the 
essential factor in the manufacturer’s sales scheme, in con- 
nection with “service station” merchandise. 

“Shopping merchandise,” on the other hand, calls for 
two factors—confidence in the merchandise itself but also 
confidence in the merchant who sells it, for this merchan- 
dise is one in which there is some latitude for discrimina- 
tion in the purchase. It calls for stocks, for service, for 
atmospheree, for all of the things that attract the shopper. 

And shifting markets are making rapid changes in the 
importance of retail outlets for “shopping merchandise.” 
Automobiles and good roads have done a great deal to 
concentrate this type of goods in given centers and there 
is no question that the tendency to travel from place to 
place is having a marked effect upon the sales plans of 
retailers and manufacturers alike. It is doubtful whether 
retailers recognize the full import of this tendency. Cer- 
tainly some of them will awaken after the tendency has 
become so pronounced that it will ruin their business. 


WHERE COMPETITION ARISES 


Then, too, there is the question of competition. We are 
entirely too apt to measure our competition by what we 


are doing ourselves and to count as competitors only 
those who have similar stores, similar merchandise, and, 
as we think, but do not always know, similar types of 


customers. 


It may seem a far cry from the finer type of jewelry 
store as represented by ‘‘Tiffany’s, of Bailey, Banks & 
Biddle or other great synonyms for jewelry quality, to the 
price cutter or even the mail-order house. But I often 


wonder whether stores of this type have ever stopped to 


figure how much business the so-called “cheaper stores” 


are taking away from their customers. 


Not so long ago I had the opportunity of going over 
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the purchase list of a cut-rate mail-order house in the City 
of Harrisburg, Pa. There were over 2,000 customers who 
made purchases within a two-year period from this house, 
‘These customers were not, as one might suspect, entirely 
composed of those with the smaller incomes. <A large 
number of instances occurred where the names of lead- 
ing citizens in the town appeared on the list. 

Now, it is obviously impossible to locate the actual forces 
that motivated these purchases, but it is ineresing to 
note that in two instances—that of a leading clothing 
house and a leading haberdashery in Harrisburg—I was 
able to check up on proofs and found that there had been 
a decrease on the part of purchasers which very evidently 
had gone to the mail-order house. This is perhaps only 
a straw, but it is significant because both of the merchants 
indignantly repudiated that competition of this sort would 
affect their customers. 

In this connection, it is well to check every possible 
factor in developing the principles upon which you must 
place first, the ascertainment of facts, and second, their 
interpretation. Installment sales may be far from your 
own calculation, but do they affect your business and your 
customers? Collections and credits are matters for which 
you have your own customs, but are they fixed customs 
or are they following the trend of consumer buying? And 
when you consider research, when you estimate the poten- 
tialities of your community, do you do it in terms of pur- 
chasing “power” or purchasing “habit”? 

We must remember that advertising (and I use the 
term “advertising” in its broadest sense) is giving the 
consumer a vast fund of information. Purchasers of 
most commodities the country over are informed as to 
prices, styles and fashions. They buy according to habit, 
aad, at the last analysis, the seller is at the mercy of the 
buyer. If any one doubts this statement let him try to 
sell Christmas gifts outside the season which the buyer 
as a mass has decided is the proper time in which to pur- 
chase gifts. 

Moreover, customers dominate the buying situation be- 
cause they are free to choose where, when, what and how 
much they shall buy. If the consumer does not like the 
merchandise any store has to offer, there is no compul- 
sion to buy there. Indeed, it may extend so far that there 
is no background of purchasing habit to force him to buy 
at any store whatever. 

“POWER” AND “HABIT” 

The differentiation between ‘“‘purchasing power” and 
“purchasing habit” is excellently illustrated in a few fig- 
ures relating to jewelry sales from the preliminary Bal- 
timore census report: 


Ege ji: 2G) | ga eee eer 796,000 
Nitmipenmmiewelry StOres =... snes eee 145 
Number employes in jewelry stores.... 430 
Totals sales of jewelry stores......... $5,353,400 
Average sales per jewelry store........ 36,920 
Annual sales of jewelry stores, per capita $6.72 
Jewelry and silverware sales of depart- 

GIGETTEESLOLES. 2. bacoud aashapremrn <loneiaty. = 3 *1 460,462 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTED FOR ENGLISH LINE 


See wanted, to carry a complete range of English Din- 
nerware and Fancies, etc. Apply Box 645, care of CROCKERY 
AND GLASS JOURNAL, 


EE 
CZECHOSLOVAKIAN ART POTTERY COM- 
PANY WANTS TO MAKE AMERICAN 
CONNECTION 


ARGE manufacturers of Artistic Pottery, Earthenware and 
Le Ceramics wish to make American connection. Only a first 
class importer will be considered. Address S. E. W., c/o Crock- 
ERY AND GLASS JOURNAL. 


Buyers in New York 
Jury 21, 1927 
L. N. Barnett, crockery, Arkansas D. G. Co., Batesville, Ark. 
72 Leonard St. (W. L. Howell & Co.). 
H. S. Boyer, housefurnishings, M. T. Garvin & Co., Lancaster, 
JP. WANE: WN, Om Sie, (es, 1, Ibe yas). 
Jury 22, 1927 
W. R. Whisler, toys, housefurnishings, Kerr D. G. Co., Okdla- 
homa City, Okla., 333 Seventh Ave. (J. M. Biggins, Inc.). 
A, Rosner, china, glassware, Kaufman & Baer, Pittsburgh, 


Pa., 116 W. 32nd. 
Jury 23, 1927 


E. Simon, china, lamps, Cleveland Househcld ‘Supply (Co., 
Cleveland, Pennsylvania, 


Jury 26, 1927 

R. F. Beckett, housefurnishings, glassware, Anderson-New- 
comb ‘Co., Hunttington, W. Va., 455 Seventh Ave. (Mdse. & Re- 
search Bureau. 

G. Teums, lamps, W. L. Milner & 'Co., Toledo, Ohio, 120 W. 
32nd St. (A. Fantl). 

FE, P. Brickett, housefurnishings, W. L. Milner & Co., Toledo, 
Ohio, 120 W. 32nd St. (A. Fantl). 

Mr. McCarthy, housefurnishings, Lansburgh & Bro., Washing- 
ton, D. C., 128 W. 31st St. (American Retailers’ Ass’n . 

J. F. Lambert, house furnishings, toys, glassware, James McLean 
& Sons, York, Pa., 432 Fourth Ave. (D. G. Union). 

Jury 27, 1927 

A, A. Hall, china, glassware, Hutzler Bros. Co., Baltimore, Md., 
1440 Broadway (Assoc. Mdsg. Corp.). 

J. W. Waldorf, glassware, china, Hochschild, Kohn & Co., Bal- 
timore, Md., 220 Fifth Ave. (F. Atkins). 

W. W. Taylor, D. M. Read Co., Bridgeport, Conn., 20 W. 33rd 
St. (D. G. Alliance). 

A. A. Breton, housefurnishings, Shartenberg & Robinson Co., 
New Haven, Conn., 20 W. 33rd St. (D. G. Alliance) 


Decorate Louis Reizenstein 
(Continued from page 9) 

precedent in similar presentations to men in the com- 
mercial field. In the absence of Paul Didier, Belgian 
consul at Pittsburgh, who is in Europe, the order and 
decoration were presented by Miss M. Ward, acting 
consul. 

Many friends of Mr. Reizenstein attended the con- 
ferring of the decoration and extended their congratu- 
lations and well wishes. 


Mrs. Stillman Finds Use for Crockery 


At the wedding of “Bud” Stillman and Miss Lena 
Wilson at Grand Ause, Que., on Tuesday of this week, 


Mrs. James A. Stillman, mother of the groom added 
a finishing and interesting touch to the ceremonies. 
with the aid of some crockery. The ceremony passed 
as peacefully as the breezes through the treetops until. 
Mrs. Stillman, tossed dinner plates. at newspaper cam- 
era men. 
Miss Wilson had become Mrs. Stillman and a 150-| 
pound bridal cake was being cut when the mother 
went into action against the too persistent pho-| 
tographers by upsetting their apparatus. She increased 
the intensity of her attack by grabbing a few of the 
big dinner plates laid out for the bridal feast, and 
heaving them at the badly disconcerted cameramen. 
The retreat of the camera men was effected with 
little loss of time but in some disorder. The per- 
fection of the withdrawal was marred by the accuracy 
of Mrs. Stillman’s aim. A Montreal photographer was 
“beaned” by one plate. The escapes of the retiring 
photographers from flying chinaware were delicate in 
many cases and were achieved only by adroit dodging, 


New Straus Catalogue for 1927-1928 Just Out 


A most compact and good looking catalogue covering 
the full range of their 1927-1928 sample lines has just 
been issued by the importing house of N. Straus & Sons, 
Inc., 119 Fifth Ave. It is forty-eight pages and cover 
and is replete with both color and black and white illus- 
trations printed on heavy enamel paper. The cover, which 
is in an imitation leather effect, is exceptionally attractive 
carrying a small illustration in the upper left hand corner 
of the Straus Building and the name and address of the 
firm across the face of the book surrounded by a simple 
line border. Complete information regarding the con- 
cern’s full line is given as well as data pertaining to their 
foreign buying offices and representatives in this country 
and Canada. Attached to the inside, back cover and 
enclosed in a heavy clasp envelope is found the Straus 
price list giving full particulars as to discounts, prices, 
etc. It would be impossible for the firm to improve upon 
this booklet and it will be of real assistance to the retailer 
in making purchases. 


New York Imports 
(Continued from page 24) 


Tiffany Studios, 1 case earthenware 

Order, 1 case earthenware 

Edmiston, H. C., 14 packages crockery 

Boote, E., 18 packages earthenware and china 

Little, G. F., 7 packages earthenware 

Pitcairn, W. S., Corp., 54 packages earthenware and china 

Rowland & Marsellus Co., 10 packages earthenware and glass- 
ware 

Guaranty Trust Co., 6 crates earthenware 

Plummer, W. H., & Co., 2 hogsheads earthenware 

Bernard, J. E., & Co., 9 packages earthenware 

Gerlach, F. C., 15 casks earthenware : 

Hampton, J. W., Jr., & Co., 1 crate earthenware 


S. S. Belgenland, from Antwerp, Belgium 
Rosenthal China Corp., 26 cases crockery 
Rehberger & Saul, Inc., 11 cases crockery 
Globe Shipping Co., 36 cases earthenware, glassware, etc. 
Stern Bros., 1 case earthenware 
Andrews, D. C., & Co., 3 cases glassware 
Barth, L., & Co., 3 cases crockery 
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Potential Sales 
(Continued from page 25) 


Department store sales of jewelry per 


MME oy Gets ig ities tes ole ns 1.82 
Total annual sales of jewelry, per 
MURAD CA ee es $8.54 


' *This figure estimated by taking 1.72 
department store sales, this being their 
jewelry and silverware. 


per cent of total 
average sales of 


_ While the “purchasing habit” in 1926 caused the people 
‘of Baltimore to spend 1.48 per cent of their merchandise 
money for jewelry, they had the “purchasing power’’ to 
spend two, four, eight or ten times this much if they had 
wanted jewelry as badly as they wanted candy, or auto- 
mobiles, or furniture, or clothing, or any of the other 
things for which they spent more money. 

Habitual buying power can be fairly estimated by tak- 


‘ing the population within a city and its shopping radius 
and multiplying this by a figure varying from 5 to 12, ac- 
cording to whether the population rates low, medium or 
high in percentage of families with incomes of from $3,000 


to $10,000 a year. 


The number of more wealthy people 


‘is unimportant, except to a few stores in our larger cities, 


because their proportion to the middle class is fairly con- 
stant. 
If the result of this computation is higher than the 


'known sales of the community's jewelry stores, it indicates 


that their general average of merchandising skill is low 


-and points to an excellent opportunity for a more vigor- 
ous store. 


In short, it may be said that retail research principles 
the fundamental source of 
ground-work for conclusions to be applied to individual 
businesses in relation to their individual characteristics. 
When it comes down to the matter of interpreting statis- 


information as 


ties, their application fundamentally belongs to the indi- 


vidual business for the solution of individual problems. 
Is Ir WortH WHILE? 


In making our application to potential sales, the very 
definite question of extra-selling effort arises—in other 
words, is the game worth the candle? Only the individual 
business can determine that for itself. Research presents 
the available data; the applications of retail research prin- 
ciples form a background for the development of judg- 
ment—but it is judgment alone that makes research valu- 
able. 

Only the individual merchant can determine the sort of 
business he wants to do. His must be the judgment as 
to whether his business is to be exclusive or whether it 
shall be based on value and increasing speed of turnover. 
He must decide for himself what sort of prestige his busi- 
ness demands and he must gauge the effect of that prestige 
by attracting or barring business. 

The question of advertising enters into the interpreta- 
tion of statistics because advertising, after all, is informa- 
tive, and most of us as consumers take our information 


as a sort of impression rather than as a matter of knowl- 
edge. Advertising is all-powerful in creating impressions, 
but it must be a reflection of the individual merchant. 

The same may be said of location, which is important 
not only as a matter of convenience but as a matter of 
prestige as well. Into it enter factors of psychology which 
only a careful study of purchasing tendencies as applied to 
statistical bases ¢an -prove worth anything in making 
prophecies as to whether a location is worth the rent, 

In considering all of these questions, however, it should 
be continually remembered that the consumer’s state of 
mind governs the application of all research statistics. 
Probably the most important phase of retail research is the 
perpetual inquiry into the consumer’s state of mind, for 
the consumer has his traditions which are not easily broken 
down, and they cannot be broken down at all until they 
are understood. 

Then there is the effect of the sales force’s attitude on 
the consumer’s state of mind. Research enables business 
to look at the salesforce’s attitude, perhaps not so sympa- 
thetically from its own point of view but certainly con- 
structively from the consumer’s point of view. More than 
one customer has walked out of a store because of the in- 
difference, superciliousness of ignorance on the part of the 
salesperson. 

Research as to the turnover in customers would also 
form an interesting and profitable study in itself. Some 
day research of this kind may determine constructively 
why it is that sales will vary so much from year to year 
with individual customers. Perhaps this is a more im- 
portant factor in types of retailing other than jewelry, 
but nevertheless it is a factor which must be considered 
in any line of retail trade. After all, analysis of a cus- 
tomer’s state of mind. follows close on research statistics 
as a means of interpretation and a subsequent application 
to the individual business. 

Perhaps one should not consider research merely in 
its application to the potential sales of an individual store. 
It would seem that it is invaluable as insurance for per- 
petuation of present volume. Certainly it is the best 
preventive of dry rot that has yet offered itself to the 
merchant. And even though it is probably impossible 
for any merchant to carry on research to a degree which 
statisticians might call 100 per cent effeective, nevertheless 
the struggle to develop research must surely be produc- 
tive of ideas and at the same time safeguard the future 
of any store. 


“Why did you get tickets for ‘Madame Butterfly’ when 
I distinctly told you I wanted to hear ‘Pagliacci?’ ” 
“To preserve my dignity. When I got to the ticket 


office I forgot how to pronounce it.” 


“The baby swallowed a bottle of ink!” 
“Tneredible”’ 
“No. Indelible!”’ 


“Give me a sentence with the word vermin.” 
= 2 x9 
“Before I go fishin’ [ go vermin. 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 


Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 


18th St. 
Art Pottery, Marbles and 
Lamps. 

L. D. BLOCH & CO., 37-41 East 18th 


St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St 


Bronzes, 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, 
49 West 23rd St. 

English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 


Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Hae a: of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb, 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., 39-41 

West 28d St. 
Ahrenfeldt French China. 


Earthenware and 
Phone, Ashland 


INC., 


104, 


920 


“Haviland China” 
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KAntA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Ince., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
otel china. Telephone Ashland 7816. 


tee ES H. RUHE, 14 West 28rd 

Up 

Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 

PAUL A. STRAUB & CO., 105-107 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

vere TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. oo 

E. TORLOTTING, INC., 35-37 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Be Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- . 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37: West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and. Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS C0O., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


141-147 
Chas. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©CO,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 


ve. 
Wrought Iron Lamps. “The Better 


Kind.” “Ann Murphy Shades.” 
PHOENIX G'™.ASS CO., 230 Fifth 
Ave. 


electric port- 
Telephones, 


Illuminating glassware, 
ables, oil lamps, ete. 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madisan Square 8860-8861 


Telephone 


DOMESTIC POTTERY 
‘ae DALRYMPLE, 16 West 28rd 
t 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
yee Telephones, Chelsea 8265 and 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


WORKS. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and plasm. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., ieee dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co.. McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps. electroliers, silk shades, silver- 
plated wares, decorated basket wares. 
tavs, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


eae J. MOSCOVITZ, 10 W. 28rd 
t 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 25-87 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co. 
Cumberland. Md., and Guerin-Poyat- 
Flite. L.td.. Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal! 
and 


Get It 


40 cents per fine ‘or first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2, payas 
ble in advance 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PASE IRINS 
at 


Moderate 
Prices 


“Havil 


DECORATED BY Every piece of genuine 
Haviland China—the 


gilande product of the original apvilay, 


Limoges by David Haviland in France 
: 1837 —bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 “NORMANDY” —** PLAZA” 


Haviland, established 


Chantilly Pattern 


[| N@! ASED Haviland China advertising in national magazines is 


helping you by telling millions of housewives throughout the coun- 
try that the genuine Haviland is “The mark of fine taste in fine china.” 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say ‘““We haven’t these patterns 
in stock.”’ 


Genuine 


Se 


°* PAISLEY ” 
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devoted to 
‘House- 
Surnishings 
Lamps 
Gift Shop 
and 


Art Goods 
Dolls Joys 
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JAPAN 


NORITAKE 


MORIMURA BROS., Inc. 
Importers of Japanese Goods 


53-57 West 23rd Street 
New York City 
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Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York | 
market? 1 


CROCKERY AND GLASS JOURNAL © 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. q 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


! New York. | SUBSCRIPTION PRICE | 
Gentlemen :— Domestic | 
nen Sa ie ee ens SAD eee $3.00 a year 
including e Specia olida 
| Edition and Spring and Fall Buying Nun $5.00 for 2 years 
bers) to the following address for which .... | C d 
| enclose ...... fore. year. | gta ) 
$4.00 a year 

NAM GR Pet tree eek octet cles. ace . 
pty | Foreign | 
| be Wy 2 Ue A aie sc eee ky ad on | 55.50 a year iI 
Hi | 
| | 
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Crockery and Glass Journai, published weekly at New York, by D itori isi 
3 ’ rk, by emarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York. under the act of March 3, 187% 
Vol. 105. No. 5. August 4, 1927. 
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SEE 


BORGFELDT’S 
5th FLOOR 


For the Greatest Values Ever Offered 
Out-of-the-Ordinary Merchandise at 
UNUSUAL PRICES 


Special Drive on Close-Outs of 
AMERICAN AND FOREIGN 


* GLASSWARE, ART POTTERY ¢ 


AND DINNERWARE 


As Quantities are Limited 
We Urge Early Buying 


Tear out this page as a reminder to look 
over this display when in New York 


GEO. BORGFELDT & CO. 


Established 1881 
New York 


111-119 East 16th Street 
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A STANDARD OF VALUE 


The finest motor car made in America is not the 
product of a moving assembly line. 


Music that lives from generation to generation is 
not composed on schedule in Tin Pan Alley. 


Time, knowledge, courage, skill—these are the 
hidden requirements for the foundation of everything 
worth while. 


In the making of good china it takes time to age 
the clay. Time and knowledge to produce the finest 
mix. Courage to make a better product and maintain 
a standard. Courage to adhere to comparatively slow 
but certain time-tested practices when all around the 
cry is ““Speed—production—low costs”. And skill 
that no machine process can supplant. 


PRINCESS [IVORY 


is made and sold in the honest belief that it 
represents today a standard of value that may 
well be used by the most cautious buyer. 


THE SMITH P WV IEPISGrl Neve Oo. 
EAST LIVERPOOL, OHIO 
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TO LARGE DEPARTMENT STORES 


China Department Stocks Too High? 
Turnover Too Low? 


Are these problems worrying you? 
Here is the answer. 
Put in the Straus open-stock patterns on a skeleton basis. 


Offer your customers 44 new French and German dinner- 
ware patterns on a dozen different shapes. 


An investment of less than $1,000 will enable you to show 
all of our 44 patterns. 


Your customers have the full benefit of our stocks—the 
largest stocks of imported open-stock dinnerware 
carried by any house in America. 


We fill your orders from our stock. 
You turn over your investment from 10 to 40 times a year. 


This Straus Plan has been adopted by some of the largest 
and most successful stores in America. 


The Straus Plan is offered to only ONE store in each City. 


The following Cities are already taken: 


NEW YORK (Manhattan) NEWARK 
PHILADELPHIA PITTSBURGH 
BROOKLYN MILWAUKEE 


If you are interested in obtaining the plan 
for your City, early action is advisable. 


Address inquiries to: R. E. L. Wells, Sales Manager 


Loan C(imud + ond 


INC. 


119 Fifth Avenue, at 19th Street 
NEW YORK CITY 
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The Coalport China Co., Ltd. 
Highest Grade of English China 
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F. Winkle & Co., Ltd. Stevens & Williams, Ltd. 
Earthenware Rock Crystal and Cased Glass 
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W. Moorcroft, Ltd. Adderley’s Ltd. 
ci Art Pottery China and Earthenware 


os 
o_o 


° 


oe 0. 


.o, 
5 


oo, 


<7 


+, 
R3 
oa? 


&3 


to 
_ 

k3 
+, 


—>+,¢ 
\7 
Fe cet Ol 
—x 
oo 


2%, 
.S 


b3 
* 
} am 


b3 


it Davison & Son, Ltd. 


eu Earthenware 


x 
— 


ii it 
ii ii 
i it 
4 i > ia 


« : ¢ ; J 
way *, *, *, *, °, 
NS Cre a Ry Seas Syste sem Sh lan SC a EC 
: ‘ ° aaa re + SEEYS + s° Sy =< = eae Sore oe nthe ele ete ee a fomete -_ of ele elem oe fo ele mofo mate ak Se et eK ele ele ete ead 
ee Ke _ "oe 4° 9 eo eo”, S2 
x x > Pa ae > tae Tae tae X tae ee tes Ket eX, x Ft et tte oe OO Tet Xe Ke eX 


i? 
3 
—+, 


> 7 | 
\/ \/ o, \/ 7 \7 7 <7 \7 \7 i? \/ o, % 
et eet teat) PSL LPO LPO LPP Pr ore PV oPreer,? tS fae ome 


lugust 4, 1927 CROCKERY AND GLASS JOURNAL Seaen 


Justin Tharaud, Inc. 
24 West 23rd Street New York 


Importers 
China Earthenware 


Five Lines 
And All Winners _Porzellanfabrik Tettau 


(Royal Bayreuth) 
An Array Dinnerware—Short Lines 


More popular with the American 


of Interesting New Hs ee ever. papengt fe ataloe, 
" ea ions to the line for . 
Productions From All of 


Our Factories Now on View 


9 ° e 
L’ Union Ceramique 
China Dinnerware—Fancy Lines 
French China of the better kind. 


Despite labor difficulties they are 
offering many lovely new creations. 


Myott Son & Co. 


Earthenware Dinnerware 


A fine rich creamy body, care in de- 
tail of manufacture, charming shapes 
and decorations are features that 
make the trade look forward to the 
new 1927 line from this well known 
English factory. 


Faienceries de Longchamps 


T eaware—Dinnerware 


French Faience ware in reproduc- 
tions of old designs executed under 
the gaze. 


Porzellanfabrik Schonwald 


Sole Representative 


for the Hotelware 
United States Combines durability and attractive- 
ness in underglaze and overglaze 
and Canada decorations. 
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Rona a : 
Salable | 
and Colors 
Verra pe | 
olor | 
Tableware Combinations | 
aii Sa | 
Nothing Pantograph 
Better Designs 
From 
Anywhere Lae 
Rock Crystal 
rer Cuttings 
or 
Import 


Tirchenreuth Bavarian 
OPEN STOCK DINNERWARE 


Old Abbey Dinnerware 


Ivory Body with Underglaze Decorations 


STOCK COMPLETE AND READY FOR IMMEDIATE SHIPMENT 


Paul A. Straub & Co. 


105-107 Fifth Ave. | 
At 18th St. New York | 


| 
| 
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Two Marks of 


Distinction on French China 
Shapes of Beauty Pleasing Decorations 


On a glaze so pure and hard as 
to be free from all unsanitary craz- 
ing and scratching so prevalent on 
soft glaze wares. 


Service Plates 
Dinnerware 
Short Lines 


Regalware 
A High Grade English Earthenware 


VOGT & DOSE 


14 West 231d St. New York City 
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See Us 
When In New York 


For Immedzate Requzrements 
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Dinner and Fancy Ware 
Ready for Delivery 
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PING 
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S 


LORENZ HUTSCHENREUTHER 


nPA 
Fine up-to-date ivory body dinnerware in a variety of decorations. As a BilZ 
leader there is an especially good gold-encrusted border pattern which B fe 
we offer at a special price. ah a 


= 
ry 


CH 


VILLEROY & BOCH (Dresden) 


Six-piece nappy sets on ivory body to retail for one dollar. From the 
same factory there is earthenware dinnerware, also on the ivory body, in C 
a choice of up-to-date decors. Many of the items can retail for ten cents, 
others for twenty-five cents and a few for fifty cents — none higher. 


VILLEROY & BOCH (Saar Basin) 


One of the specialties from this factory is a thirty-two-piece luncheon 
aT A set for popular-price selling. The sets are humdingers, and include many 
hand-painted decors as well as the famous Blue Willow decoration. 


Ss 


bh = £ 
(t 


B. Tomby & Company, Inc. 


a 20 W. 23rd Street, New York 
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The Black Knight dealer is going to be a participant this Fall in a broad campaign to 
link china with the trend of the times. A campaign to bring style consciousness to 
the table. 

/ His best customers—the hundreds of thousands of readers of HOUSE AND GARDEN 
and -HARPER’S BAZAR ... style leaders . . . will learn that the Black Knight 
mark on a piece of china is a symbol of excellence, an emblem of quality, an assurance 
of correct smartness. 


He will share in an unique system of sales promotion. One of such obvious merit that 
enterprising departments like John Wanamaker, Philadelphia, and R. H. Stearns Co., 
Boston, to mention but two, have been quick to grasp its power. 


| All of which will firmly establish the prestige of the Black Knight device as the hall 
/ mark of correct, beautiful china of quality. 


For that’s just what Black Knight china is. On its glorious ivory body are patterns of 
proud beauty. Its glaze won't ever dull throught scratches or cuts. Smartness hand 
in hand with quality. - 


A plan to sell more and finer china to more and finer people. The kind of china you will 


be proud to get behind. 


Let us tell you more about it when you come to market this Fall. 


GRAHAM ad ZEN GEB inc. 


104 FIFTH AVENUE — a. NEW YORK CITY 
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b Gencral Offices, Eat Palestine, Ohio. 
Plant Nol- East Palestine, 0. ~~» =... Plant No. 3- » Aittenranas: 
Plant No.2- - Canonsburg, Pa. |, Plant No.4-E : 


lugust 4, 1927 CROCKERY AND GLASS JOURNAL Thirteen 


THE VOGUE FOR 
SWEDISH CRYSTAL 


| More than twenty years ago when we introduced on the American 
1 Market the then unknown Swedish Glass we could hardly foresee the 
present demand for it which was farther increased by the recent Swedish 


Art Exhibit at the Metropolitan Museum of Art in New York. 


We are now ready with a full stock to take care of your immediate 


requirements in both table and fancy glass. 


FROM KOSTA ~ Rock Crystal 
FROM VEBO ~ Colored Crystal 


Do not place your stock orders before seeing what we have to offer. 
The new import samples will be on display the early part of August. 
Remember that Swedish Crystal is the most popular and in the greatest 


demand just now; do not fail to take it into consideration before placing 


your orders for quality glassware. 


J. H. VENON, Inc. 


104 Fifth Avenue New York City 
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HIS— decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


KNOWLES, TAYLOR & KNOWLES 


ee Company = 
EAST LIVERPOOL., OHIO. 


KT&K 
IVORY 


ent TI 
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NOW READY FOR YOUR INSPECTION — 


NO. E11 EMPIRE 
4 PIECE SET 


Original shapes and new colors from the Empire Potteries of Eng- 
land. 

New Dinnerware and Teaset creations from the “Victoria” china 
factory of Czecho Slovakia. 


Plus the most extensive line of Giftwares from almost every country 
in Europe, that we have ever offered in nearly half a century of service. 


LAZARUS & ROSENFELD, Inc. 
98 FIFTH AVENUE 
NEW YORK CITY 
IMPOR TANT—To stimulate Fall business for you we have made drastic 


reductions in a number of departments and the prices at which these 
goods are being offered certainly merit your inspection either through 
our travellers or at headquarters in New York. 
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“The Dinnerware House of America ”’ 


Bassett & Co. 


Crowns Its Achievements 


By Adding 


Bernardaud Limoges China 


Dinnerware, Service Plates and Short Lines 


To Its 
Well Known Agencies for 


Princess China 
Green Church Tea Pots 
Bassett Porcelon 
H & K Fancies 
Spanish Uniques 

also 


Earthenware Open Stock and Fancy Lines 
From Several Other Potteries 


For That August and September Bargain Sale 


WE HAVE LOW PRICEDEGLOSESOUTS IN 
CHINA AND SEMI-PORCELAIN DINNER- 
WARE AND GIFT SHOP ASSORTMENTS 


Geo. F. Bassett & Co., Inc. 


141 Fifth Avenue 
New York 
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Bernardauds ce 


‘Summertime Service 


‘¢ Bernardaud ” It will be good news indeed to our many friends 
T'ypifte S who have import orders outstanding to know that 
French “Summertime” open stock will arrive in time for 
China Holiday trade. 
Supremacy A rare beauty is this ‘““SSummertime”’ service de- 


veloped in the famous Bernardaud pottery in 


Limoges, France. 


—_—___—__». uo ae  —__ 


GEO. F. BASSETT & CO., INC. 
141 Fifth Avenue 


New York 


Lighteen CROCKERY AND GLASS JOURNAL August 4, 1997 | 


ot 


) 
fh! 


ny 

, 

a 

‘ —— an 
ie 


= = are 
Es — - w; s i > 
G -. = te ea ‘ < 
= : —— a, A 1s x 
S——— = 4 = 4 —— ee 
=== = 
a =e Sl 
hy 
D Ma 
: s y | We 
Ci oo Pie ‘ 
LS E Se rar 


Plan Your Autumn Buying Campa 
Now! 


Japanese Craftsmen 


have developed objects of art and 
utility worthy of your patronage. 


Mogi, Momonoi & Co. 


enjoys the privilege of its distribution. 


Include this address 
in your list for inspection 


105-107 East 16th St. 
New York City 


Chicago Office 
5 South Wabash Ave. 
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(Free-hand painted) 


From one of the oldest potteries in 
England — William Adams & Sons, 
Ltd., (Est. 1657) — comes this new 
pattern, free-hand painted —under the 
glaze — on their world-famous Titian 
Ivory body ... One of fourteen new 
open stock patterns which we have 
on hand for immediate delivery. 


Write us today ... We can offer you 
exclusive selling rights on Viola and 
on a number of other very fine new 
dinnerware patterns, if your city is 
not already closed. 
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BRAGEG@E? & CO. 


Importers and Wholesalers 


Sales Office: 219-221 Market Street, Philadelphia 
Warehouses: 225 Church Street; 210-212 Filbert Street 
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Thenew Dueen Anne Nory 


The Mercer Fottery ts offering this attractive new 
shape executed in awarm twory body and 

decorated with awide variety of colorful patterns 
which are carried in opensteck at the factory. 


MERCER POTTERY CO. 


TRENTON, NEWJERSEY. 
Manufacturers of Dinnerware since 1871 


E. M. MEDER CO. NEW YORK SHOWROOM F. C. BRANUM 
17 N. WABASH AVE. 200 FIFTH AVENUE 252 WILCOX BLDG. 
CHICAGO, ILL. Room 356 IOS ANGELES, CAL. 
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PINE CRYSTAL AND 


Tue new Fostoria dinnerware 
pattern, Fairfax (No. 2375), 
as shown above, will be fea- 
tured in the national advertis- 
ing this fall. 

More than a million and a 
quarter women will admire 
this illustration. Many of 
them will decide to buy the 
glassware. ... Be ready to 
show it to them when they 
come to your store. 

The pattern itself is simple 
yet different. Noteworthy for 
the subtle flicker of light 
through the color and the 


Twenty-one 


Reg. U. S. Pat. Off. 
Every piece of Fos- 


toria glassware 
leaves our factory 
bearing this brown 
and white label. 
This same label 
appears im every 
advertisement and 
is known by women 
all over the country. 


-Oostorla 


DECORATED “GUASSWARE 


gracefulness of the pieces. 
Made in amber, green, blue, 
crystal and the new orchid. 


You can price Fostoria Fair- 
fax items modestly and yet 
make an excellent profit. It 
will most distinctly pay you 
to make this smart line your 
leader. Call at our salesrooms 
or have our salesman visit you. 
New York, 141-147 Fifth Ave.; 
Chicago, 807 Capitol Building; 
Minneapolis, too North Sev- 
enth Street; Dallas, 727 Santa 
Fe Building; San Francisco, 
86 Third Street. 


Tue Fostoria Grass Company, Moundsville, W. Va. 
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Rosenthal China Corporation 
149 FIFTH AVENUE 
NEW YORK 
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FOURTEEN STOCK PATTERNS 
OF ROSENTHAL IVORY CHINA 
AVAILABLE FOR IMMEDIATE DELIVERY 
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ANY CONCEIVABLE STYLE OF PLACE PLATE ALSO IN STOGK 


Continental Ceramics Corporation 
149 FIFTH AVENUE 
NEW YORK 


ELEV ENGPORU TAR 
PRICE DIR AW LEAN S 
CARRIED IN NEW YORK 


STOCK ON THE WELE 
KNOWN EMPIRE SHAPE 
ALSO FOR SPOT DELIV ER 


| 


| 
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MAYFLOWER SHAPE IN IVORY | 
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The famus MAYFLOWER dinner shape now is available in 
both Ivory and White bodies. 
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A variety of decorations on the hard porcelain Ivory body are 
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ready for your inspection. 


We will continue to make the MAYFLOWER in White. 
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The MAYFLOWER in Ivory can be provided promptly. 
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THE EDWIN M. KNOWLES CHINA CO. 
EAST LIVERPOOL, OHIO 
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A Message 


to Dealers who are 

interested in greater 

profit possibilities 
NOW 


You are about to plan your 
stock selections which will de- 
termine your profit possibilities 
this fall and winter. In so doing 
you cannot afford to overlook 
this very important and ex- 
tremely significant fact... that 
thousands of retail merchants 
have successfully built a per- 
manent and profitable business 
in United States Glass Company 
ware. The products of the 
world’s largest makers of house- 
hold glassware assure you of 
greater profits—more satisfied 
customers—this year, next 
year, and for years to come. 


UNITED STATES GLASS Co. 
PITTSBURGH, PA. 


Sales office in all principal cities 


$e EEE 
THE WORLD’S LARGEST MAKERS OF HOUSEHOLD GLASSWARE 
Se 


EsTABLISHED IN 1874 


Crockery and 


BUSINESS STAFF 
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F. CALVIN DEMAREST 


NORTON B. JACKSON 


Advertising 
FREDERICK S. OLIVER 


Assistant Editor 
B. M. WISNER 


45 EAST 17th STREET 
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CLEMENT B. DAVIS GSES 


Other countries in postal union . 
Single copies . ‘ 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, Chicago 

Editor DOLLS AND TOYS 

Published Every Thursday 


DEMAREST PUBLICATIONS, Ince. 


SUBSCRIPTION RATES 


PHONE ALGonguINn 6052 


Glass Journal 


BRANCH OFFICES 


Je Eee SMYTHE 
222 W. Adams St. 


East Liverpool 
and 
Pittsburgh 
M. K. ZIMERMAN 
East Liverpool, O. 
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Summing Up the The first half of the year 1927 is 
Current China past and the second stanza well 
and Glassware 
Business 


under way. 10 many in the china 
and glassware trade the first six 
months have been fairly prosper- 
ous, while others have complained of ups-and-downs as 
far as the placing of orders has been concerned. 

For the last six weeks or more the trade in general 
has undergone the usual seasonable slump that takes place 
with the coming of hot weather and vacation time, but 
this cannot be looked upon as a barometer in determining 
what the balance of the year will be so far as buying and 
good times are concerned. Business the country over has 
complained of a slump in almost every line of business. 
Bradstreet’s latest report, however, shows a turn for the 
better in general business conditions. It states: 

“Reports on trade and industry this week displayed a 
somewhat more cheerful tone reflecting the continuance 
of warm weather, a slightly improved crop outlook. 
Wholesale buying was more active in a number of lines, 
and dealers showed a little more disposition to place 
future orders than for some time past.” 

Early this week one of the big New York department 
stores staged its semi-annual china and glassware sales 
with unusual success. So big did the sale go that one in 
authority stated that the sale “‘had exceeded our best ex- 
pectations.” Despite so-called seasonable slumps this 
would indicate that the public is still buying. 


From the East Liverpool correspondent of this pub- 
lication comes the word that “dinnerware orders improve 
but the situation is still unsatisfactory. Material supply 
house salesmen announced this week that stock orders 
are for slightly increased volume, this being an improve- 
ment over June specifications.” 

Back in December the Editor dispatched a letter to 
prominent men in the trade asking for a forecast as to 
business conditions in 1927. This was in keeping with a 
policy established two years ago. Back in 1925 the pre- 
diction for last year was exceedingly optimistic and the 
predictions proved unusually reliable. 

For the present year the forecasts were not so opti- 
mistic as the year previous, although the majority ex- 
pected a good year. The consensus of opinion summed 
up was that business was to be had—by effort. It was 
there for the man who would work hard and go after it 
and to date this prediction has proved true. Business is 
to be had by the man who hustles. 

George S. Brush of the Brush Pottery Co., in another 
section of this issue properly sums up the situation and 
states the solution: 

“As we have observed the situation,’ he says, “there 
has only been a decline of from ten to fifteen per cent and 
since we went out with the determination to make business 
good, the effect has been noticeable. We have been fol- 
lowing the policy of trying to make things better and have 
been passing the word along the line to the public and 
the merchant.” 
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China and glassware department of Kaufmann’s, Pittsburgh, Pa. Isn’t it a dandy? 


System Keynote in Kaufmann’s Department 


J. H. Harris, Manager of China, Glassware and Lamp De- 
partment Tells of Methods Employed to Facilitate Sales 


\YAREFUL supervision of his entire department, an 
appreciation of the public’s reaction to merchan- 
dise, and a development of specialized methods of 

management, define in the main, the business policy of 
J. H. Harris, who is manager of the china, glassware and 
lamp departments of Kaufmann’s, “The Big Store” of 
Pittsburgh, Pa. 

According to Mr. Harris, the unit method of arrange- 
ment and display which he has specialized signally in his 
departments, is advantageous from the standpoint of the 
Speaking of this 
method of arranging merchandise, he says, “We have 
here in our department, the following divisions: The 
lamp division, the shade division, the bric-a-brac depart- 
ment, the glassware department, the china department and 


customer as well as of the retailer. 


a section devoted to fancy china. Each of these divisions 
are conducted as individual departments. This disposition 
involves separate stockkeeping, sales and displays, with 
assistants or heads of stock for each section. 
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SYSTEM CONTROLS STOCKS 


“By this procedure, we are able to keep much better 
control of our stocks and sales and can tell at any required 
time what progress in the sales is being made. Sales peo- 
ple, as much as possible, are employed permanently in 
each division, by which system, of course, we secure a 
sales force with a more accurate and intelligent acquain- 
tance with their stock than a transient group of sales- 
people could obtain. 

“This subdivision of stocks will be emphasized in a 
very marked degree in a short while from now when our 
new fixtures arrive. By the use of these appointments, 
rather unique with us, a customer stepping, for example, 
into our glassware section will not be confused by dis- 
plays of china and bric-a-brac.”’ 

Mr. Harris spoke of a special system of stockkeeping 
which he had used for many years in his departments by 
which he has been able, to a marked degree, to show com- 


plete stocks. This system cannot be explained here, but 


i 
: 
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it is similar to the generally-known perpetual inventory 
system, but somewhat more flexible, a very necessary 


qualification when applied to the larger departments, es- 


pecially for china and glassware. 
SMALLER SIGNS RECOMMENDED 


“Regarding displays,” Mr. Harris continued, “‘our poi- 
icy is to avoid, wherever possible, the crowding of mer- 
chandise on table or floors, particularly the medium and 
better class lines. The signs which we now employ in 
our displays are half the size of the signs used a few 
years ago, but special attention to brevity and clarity has 
made them more effective than the larger ones. We 
change our displays as frequently as possible and have 
developed among our salesgirls a friendly feeling of 
rivalry in making these displays. Weekly meetings are 
held with our employees at which suggestions of any 
kind are welcomed, new policies or rules of the store are 
given out and explained, and criticism is sought. Manu- 
facturers, whenever possible, are invited to give ten min- 
ute talks at these meetings, an opportunity of which they 
are only too glad to avail themselves. 


Uses SpectAL ITEM ADVERTISING 


In regard to advertising, Mr. Harris stated that he 
considered it good policy to use daily small spaces fea- 
turing special items from the same stock, rather than 
have a large space with indiscriminate offering of mer- 
chandise from the whole department. “We avoid exag- 
gerated statements in our advertising,’ Mr. Harris said 
further. 
any given period, there is no serious falling off in our 
sales—a sure indication of a healthy, established busi- 
ness.” 

Mr. Harris indicated that it is their policy to meet all 
He added, ‘“‘Whenever we feel 


“As a result, if we discontinue advertising for 


fair competitive prices. 
that prices are being slashed unnecessarily or simply with 
a view to underpricing us, we find it best to withdraw the 
article from our sales tables. until the normal price range 
As a result, the high 


” 


has been established once more 
standard of the department is maintained. 

Miss T. D. Fisher, buyer for the lamp section, in re- 
marking on her methods of management, seemed to stress 
display and its mode of arrangement as the important 
factor. 


“Here, we find,” she said, “that grouping our stock ac- 
cording to the different types of merchandise is mutually 
advantageous to the retailer and to the customer, For 
example, we display our imported Italian marbles in one 
section, our French onyx and bronze in another, with a 
special group for early American and Colonial models. 
So much for special types. 


LAmps ARRANGED BY CLASSES 


“As to our arrangement of lamps according to classes, 
we, of course, have special sections for table lamps (of 
which there are three sub-divisions ) : pottery, metal bases, 
and glass bases); for candles and candle sticks alone; 
another division for candle shades and shields and one for 
bed lamps. <A section for desk lamps we also find ad- 
visable to keep as a separate department.” 

An interesting note in the lamp display is seen in the 
line of wrought iron benches, tables, and novelty furniture 
which Miss Fisher deems it profitable to show with 
lamps. “In this way,” she explained, “we show off the 
lamps to a better advantage, and afford ourselves the op- 
portunity of making a double sale. Often to show off 
a pair of torchieres by placing a bench between the two, 
suggests an interesting and decorative idea to the cus- 
tomer, to our advantage and to hers.” 


Lamp STYLES CLOSELY FOLLOWED 


There are styles in lamps as well as in gowns, Miss 
Fisher averred, and stated that she found it advisable 
to keep changing her merchandise continually, to visit the 
markets frequently. Miss Fisher knows feminine psychol- 
ogy, as well as lamps, for she remarked that, “women like 
to see the new and different, so that I feel it wise to buy 
Miss Fisher 


has carried her knowledge of psychology even into her 


often and sparingly with few exceptions.” 
stock keeping. In regard to that, she remarked that the 
method she found most successful was to sample an item 
on the floor and fill her orders from the warehouse. 
“Women like fresh, new goods, naturally,” she says. 

It is insight into psychology that makes a successful 
buyer, after all, and by means of it, with her able man- 
agement, Miss Fisher has made of her department one 
of the most active in the country. 


The S. A. Weller Co., pottery in 1872. Fire recently did 
$250,000 damage to the firm’s plant at Zanesville, O. 
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Outstanding Values in Summer China and Glassware! 
ae ai $7.95 “Wildflower” Sets : , 
Consisting of 32 Pieces 


$5.95 se 


Three clusters of cheerful wildflowers attractively 
displayed on a rich ivory background give this cozy set 
its name! Selected from our open stock patterns—which 
means matching convenience for you. Unusual value! 


New Shipment! Summer Rugs 


Of Imported Grass! Special! 


e - = Hundreds and hundreds of them. Made Room Size 9x12 Cool looking blues, greens and browns, 
2 24-Piece Imported P 2 ” of fresh, imported grasses, woven into the light weight and easy to handle. You may ‘% 
Iced Tea Sets : Waffle eae | Gold Stemware | Encrusted Glassware Fine Luster most delightful designs of Chinese and choose from several splendid patterns. for be: 
with Baskals ‘ | Minton Design 5 sen | Tea Sets | Oriental origin. the summer porch, bungalow or cottage. ¥ 
; | $5.94 | 6 Pcs $3.50 $3.9 oe $13.50 8x10 feet $4.25 4.6n7.6 feet ........$1.75 24 
Hieratwarrcncistes eo vaupres| cs . Amber or peach colored ee ae awe Gx9 feet ......... .$2.50 e 3x6 feet 9c “a 
; 4 vith two-inch grade; tan or blu : : ; : 
x ro eny 08 ter of Picces. | orders of encrus.ed gold. | luster effects with con- WAHNE'S=RLG DEPT—THIRD FLOOR 
1 covered syv:Jp pitcher | clal purchnose. All stem- Handled trays, cheese and | tresting centers Unique 
and plate : | ware and tumbler items. cracker dishes, etc rose knobs. Unusual value 


HAHNE'S—CHINA DEPT.—BASEMENT 


AIL AND PHONE ORDERS FILLED UNLESS OTHERWISE SPECIFIED—~ 5 ¥. a 


Stern Beets 


42nd and 43rd Streets # West of. Fifth Avenue 


; Gold Encrusted 
Console Sets 
$4.95 


Roll edge bowl for flowers and four candle 
holders in amber color, green or rose. With 
gold encrusted border in Minton design. 
Mail orders filled while quantity lasts. 
Flowers and candles not included. 


GIMBELS— 
Eighth Floor 


A Silver-Deposit Vase 


For Long-Stemmed Blooms 


4 inch 
yee $1.69 


x 


e zi 

Vivid green, amber and white pan- 3 =) 
eled Glass Vase. with silver de- © | 
posit decoration—graceful in out- i { 
Jine, ample in size, an addition to | | 
| 

| 


amy room, and amazingly inex- 
pettisive. 


Loeser's-Main Floor 
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MODERN LAMPS 


An Exhibit of Unusual Interest 
Now Shown on our Fourth Floor 


The art of the ironsmith finds no better expression 
than in the ultra-modern designs of Jules Bouy, who 
has-acheved in tron the gracetul hnes and curves 
of modern art. ‘ He has twisted and turned, forged and 
welded, with a skill 17th century ferronnters might envy. 


Lamps small but impressive, torchierres tall and 
stately, lamps varied amazingly. Distinctive designs 
that make instant appeal to decorators, 


And in addition,.there are console tables. console 
mirrors and benches, developed in wrought iron in 
modern manner also trom the studio of Jules Bouy. 


Stern Brothers— Fourth Floor 


PTT ie es ae qhfhon FO 2 Fuel 


| Ny peer 
Lie . | j - Gallant Crystal 
Quaint Luncheon Sets | A few eye-catching china, glassware and lamp a ca me i 
| From Abroad advertisements—Top: A combined china and a Y CC the frida go 


$4.96 glassware ad of Habhne’s, Newark, N. J.; Below | Jae need oie 


: ae . ph, aa? a tain it is that for 
. : left: A Frederick Loeser, Brooklyn, advertisement. ‘4 multiplicity of pat- 
32 pieces—service for 5 $ 
6. Rich, ¢ream tinted 


tern, fullness of 
i mod- 

earthenware with gay charm and 

decorations. 


eration of price 


Center; Stern Bros., lamp ad. Right: Gimbel Bros., 

console sets advertisement. Left center: Stern a of ington’ 
Le; 7S RR GIG” ovine’ enw 

Bros. china ad. Right center: Macy’s lamp ad. Sots cs oe ee 


have seldom been 
equaled and never 
eclipsed. 


—EE 


f, 
( 
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MACY'S—Basement 
; 


Bottom left: A Macy advertisement of luncheon 
sets and right one of Ovington’s attractive china 


ads. 
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OVINGTON’S 


©The Gift Shap of Fifth Ave., Toé.""* 
Fifth Avenue at 39th Street 


SS 
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130 years. 


A NOTABLE ACHIEVEMENT 


Mason’s MILLBURN Shape 
Has Been Reproduced 


A FITTING companion, and of the same period as the already well 
known and deservedly popular ROMNEY Shape. 


Samples will be on exhibition by August 10th, and will comprise a 
most interesting array of brilliant, though quietly dignified, patterns 
on the famous MASON amber glaze, all strictly in keeping with the 
MASON tradition of fine craftsmanship which has existed for the past 


HUGH C. EDMISTON 


20 FIFTY HeAyeEN ULE 
NEW YORK 


Mr. Calvin Demarest, 

c/o CROCKERY JOURNAL, 

New York City. 
Dear Sir :-— 

Seventeen (17) years ago last Tuesday I went to see a 
play called “It Pays to Advertise.” 
the play is that it afforded me many a good laugh, but 
never until reading your issue of July 28th, have I fully 
appreciated the full significance of this play that I saw in 
my youth. 

Last Thursday I went to ‘‘Mountain (Goat) 
Country Club,” and played my fool head off, 
landing an 89, winning thereby six (6) Sterling Silver 
Bread and Butter Plates, but, and I shudder to say it 
received no recognition for this wonderful feat in your 
estimable paper. Painful as this is, I am not asking for 
publicity, but just as a matter of information, I would 
greatly appreciate some information from you, namely, 
how much subsidy are you receiving from Bob? In case 


July 29th, 1927. 


My recollection of 


Ridge 


finally 


~ you have forgotten for the moment, I am in charge of the 


advertising for M & M, and not Bob. Does this count 
for nothing, or are you above being bought? Incidently, 
I might call your attention to your subtraction. You 
published my gross score correctly as 89. This, incidently, 
Iam not proud of; giving me out of the goodness of your 
own heart 14 handicap, which, according to the official 
handicapper, I am not entitled to, leaving me a net score 
of 89, 

I realize full well that it has been a very hot week, and 


with best wishes for your continued prosperity, I remain, 
Yours very truly, 
DonaLtp M. MILLER. 
Maddock & Miller, Inc. 


THE KINNEY & LEVAN. CO: 
CLEVELAND 
Mr. F. Calvin Demarest, 
45 East 17th Street, 
New York, N. Y. 
Dear Mr. Demarest : 

I want to advise you that the Kinney & Levan Company 
and the writer appreciate very much the write-up that ap- 
peared in the CrocKERY AND GLass JOURNAL issue of 
July 21st. 

It was certainly very kind of you to give a space for so 
humble a personage as myself and possibly some of our 
long time customers will be glad to know something of the 
house from whom they have been buying merchandise or 
the manufacturers know something of the house they are 


July 29, 1927. 


selling to. 

The fifty-two years which we have been celebrating 
have certainly been very pleasant to me as I have made 
some wonderful acquaintances with the best people in the 
world and have enjoyed very much my business relations 
with them aside from making some very good, personal 
friends. 

With kindest regards, I remain, 


Yours very truly, Gro. W. KINNEY. 
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Crown ‘Ducal 


"Dinnerware 


Picturing one of the newest of our 
open stock family—the Tuxedo Pat- 
tern, which is making rapid strides in 
favor. 


It is a unique combination of de- 
lightful colors, employed in a treat- 
ment of rare charm. It has that “‘so 
different”? quality milady is seeking to 
give individuality to her table service. 


Ready for Delivery 
from Stock in New York 


Tuxedo Pattern 


INCORPORATED 


O@lares The House of Stock 


39-41 West 23d St. 


of H#erit New York 
| | 


En r li sh MADDOCK & MILLER 
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PATTERN 2108/5 
LIMOGES SHAPE 


TETTAU BAVARIAN CHINA 


QUATTRO TLCARIATUTIV UCLA IG ATATU TU LRT ES 


UVUCCUC ECC ee 


HOE 


CUCU UCC CUO eee e222 ee 


Still a leader in our dinnerware line. 


CTO 


The decor which employs a border medallion of dainty 
flowers in delicate tints with a gold edge and the hollow 
ware with half matt gold handles, is exceptionally tasteful 
and pleasing in its effect. 


To those who have been using this pattern nothing need 
be said and to those who have not one sample order will 
convince them of the exceptional retailing possibilities the 
line offers for open stock. 
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LOUIS WOLF & Co., INC. 
215 FOURTH AVENUE 


CORNER 18th STREET 


NEW YORK CITY 
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MODERN GIFT SHOPS 


Top left, Party, Wedding and Gift Bureau, Marshall Field & Co., Chicago; Center top, Corner Shop, R. H. Macy & Co.; . 
Top right, Department of Decorative Accessories, Lord & Taylor; Bottom left, Gift Section, Bloomingdale Bros.; Bot- | 
tom right, Forget-me-not Gift Shop, John Wanamaker. 


The Call of the (Git shor | 


3y BEATRicE MILLER WISNER 


In taking count of the various industries that have made 
rapid strides along the converging road to success, it is 
evidenced that no trade has risen more quickly to recog- 
nized prominence than gift merchandising and looking 
back upon the Gift Shop’s small beginning, it is almost in- 
credible that such an insignificant and unheard of trade 
could have established itself and taken root in compara- 
tively so short a period. Let us pause and take note of 
this growth. 

Fact one—It is pleasurable to witness a root grow in 
fertile soil from a mere sapling to a stalwart towering 
oak, spreading its branches to every town and small ham- 
let throughout our great big United States, and still more 
gratifying to know that this industry’s growth is a fitting 
tribute to those who have seen gift shop possibilities and 
have worked unfalteringly to promote its permanency. 

Fact two—The large Department Stores that formerly 
gave little heed to gift wares as becoming one of the finan- 
cial backbones to their business, have today incorporated 
Gift Departments, and in most cases where the store war- 


Thirty-two 


{ 
| 
rants, have given large divisions to gift lines. In real | 
some of the big stores have a “Shop within a Shop. 
and in many of the well known stores, these shops bea) 
their own significant name, for instance, we find th 
“Forget-Me-Not” shop of John Wanamaker, “The Cot 
ner Shop” of R. H. Macy & Co. “The Treasure Chest) 
of B. Altman & Co., Department of Decorative Acces 
sories, Lord & Taylor. “The Party, Wedding and Gil 
Bureau” of Marshall Field & Co. | 
This alone marks the relative value of gift merchandis 
ing and puts the industry on a firm footing and in th) 
“Hall of Fame” of modern trades. 

If one will reconnoiter to the by-ways and high-ways o 
almost any remote center, it will be seen beyond questior 
that a Gift Shop has sprung up in these unsequestere| 
places, even though quite small and unpretentious. 4 
the seashore, in the mountains and by the lakeside, the ca. 
of the gift shop is loud and penetrating. Will it grov 
stronger as time advances? As the root is so shall th 
trees ne: 


| 


An Artistic Corner of The Mary Ryan Organization’s Showroom, Featuring New Bottle 
Lamps and Pleated Shades 


Mary Ryan Adds New Showrooms 


The tremendous growth of the Mary Ryan Organiza- 
tion, 225 Fifth Ave., New York, establishes still more 
conclusively, that “Service” brings its own reward, and 
the rapid increase of the business surely is the reaction of 
the Mary Ryan policy; “Always At Your Service.” The 


large new area in addition to Miss Ryan’s already spa- 
cious rooms, will provide still greater accommodations for 


the many new gift lines which are to be housed in these 


1 
' 


artistic rooms. The decorations, will in effect, duplicate 


the art tendency of the main rooms, carrying out the fine 


coloring and interior scheme which has popularized the 


Mary Ryan showrooms. However, these new rooms will 


feature many new ideas, displaying cosy corners, and 
cottage windows, which are seen intersected here and there 
in the walls about the rooms. The new showroomis, the 
mecea of the gift trade, will display many late importa- 
tions, which Miss Ryan selected while on her recent Euro- 
pean trip, also lamps and shades, Tole and wrought iron 
occasional furniture for house and garden, glassware, hook 
Tugs and various fascinating novelties suitable for any 
occasion. Each room being devoted to its special line, 
will provide adequate sections for the number of gift items 
that will be shown to promising advantage in the large 
collection of fine wares—Service plus salable merchandise, 
needs no trumpeter. 


Simondetti Enlarges Lamp Department 


In noting the development of the Simondetti & Co., 
12-13 West 21st St., New York, lamp department, reit- 
erates how market anticipation backed by artistic mer- 
chandise holds its vantage point. Mr. Simondetti’s long 
association with the best of Italian wares and his careful 
selection of Italian art pottery lamp vases, has made pos- 
sible the rapid growth of the firm’s lamp merchandising. 
Mrs. Scholtz, Mr. Simondetti’s able assistant, has shown 
rare taste in the choice of shades that are adapted to each 
and every individual lamp, thus the department is stocked 
with units that make an appeal through artistry in har- 
mony of color and decoration. The firm has added its 
own parchment lamp shade decorating department, where 
skilled artists are engaged in producing beautiful hand 
painted decorations of charm and unusual merit. A for- 
eign artist, graduate of an European Art School, dupli- 
cates on the shades exactly the wonderful motifs and de- 
signs seen on the lamp bases. These decorations are so 
accurately reproduced, that one can scarcely define where 
the lamp decoration begins. One exquisite Italian pottery 
lamp shows a spray of roses in raised effect, and the deco- 
ration on the shade of this lamp displays a single cluster 


of the same flowers in exact duplication of the ornamen- 
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a GENUINE ONLY am 


With this registered trade mark 


AUTHENTIC COPYRIGHTED 


On Display With On Display With 


CHICAGO BUTTERWORTH 
GIFT MARKET CO. 
STEVENS HOTEL ADELPHIA 
CHICAGO HOTEL 
PHILADELPHIA 


August 1 to 6 
August 22 to 27 


CZECHO-PEASANT ART CO., Inc. 
8-10 WEST 19th ST. NEW YORK CITY 


eae Se MINNA DRESS TNS SS] 


BY BERSEOTTER Ys CO; 


Hand made in the Foothills of the Cumberlands 


SPICER STUDIO 


Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 


G. H. BARREL & CO. A GUIDE 


Morocco Pottery and Leather 


BRADLEY STUDIO 


pees Decorated Novelties of a Thousand Economy, variety and skillful 
ses ” ; 
CALIFORNIA FAIENCE CO. workmanship are sign posts 

Distinctive Pottery and Tiles : : 
CLEWELL STUDIOS leading to Selden Selections, a 

Bronze Pottery in an Unusual Treatment familiar landmark on the road 
PETER PERAZZO | | | 

Alabaster, Italian Majolica and Peasant Ware to successfu Sales and §00 
COWAN POTTERY STUDIOS will, 


Graceful Pottery and Exceptional Shapes 


SELDEN GLASS 


Catalonian and Lalique Reproductions 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles 


LC 
EBELING & REUSS ee sey at Has Fastern Manufacturers and Im- 
; : 4 horters Exhibit, Palmer House, Chicag Rls ly 2 
Quaint Little Pottery for [a dic) oe ie barr see Needs 


Many Uses 


His SSS 
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tation on the base. The fine conventional designs in the 
soft colors of the bases are also faultlessly executed by 
the hand of this trained artist. A spacious lamp mounting 
department is one of the firm’s new features, and here 
Mrs. Scholtz has exercised her discretion and artistic 
temperament in advising the proper mounting adapted to 
the style and art feeling of the various lamp bases. The 
large and varied assemblage of Italian pottery lamps and 
shades which the Simondetti Co. are exhibiting gives a 
comprehensive idea of the beauty and diversity of the 
decorations of the new numbers. The Simondetti lamp 
is its own connoisseur, for true art fears no critic, it stands 
unflinching and masterful in its own supremacy. 


Urge Valuation on Ceramic Imports 


The National Brotherhood of Operative Potters, head- 
quarters of which are at East Liverpool, O., has made the 
initial move in what will result in an intensive campaign 
to bring about American valuation on imported ceramics. 
This proposition was discussed at length at the recent 
annual convention held at Atlantic City, N. J., and now 
the following letter has been addressed to the Tariff Com- 
mission at Washington by the Brotherhood, which reads: 

“T have been authorized by our organization, the Na- 
tional Brotherhood of Operative Potters, to bring to your 
attention the seriously depressed condition of the dinner 
ware pottery industry of the United States and the alarm- 
ing and widespread unemployment prevailing among our 
members, employes of the industry, who, with their 
families are dependent upon the industry for a liveli- 
hood, and to inquire of you what would be the necessary 
procedure on the part of our organization to bring the 
facts relative to the critical nature of these conditions to 
the personal attention of the members of the tariff com- 
mission and the president, with the object of securing re- 
lief for this very unhealthy business condition in the 
pottery industry. 

“It is very apparent to us that under the present tariff 
protection, based upon foreign’ valuation, the American 
pottery manufacturer is not able to successfully compete 
with European pottery manufacturers in American mar- 
kets, with the result that a large number of pottery plants 
in America are completely idle while many others are 
operating on part time basis only, necessitating half time 
employment for many in the industry and for still others 
no employment at all. 

“Our understanding is that some time ago the tariff 
commission made an investigation of pottery importations, 
but that a report of the commission’s findings has not been 
submitted as yet to the president. We should be obliged 
to you if you would advise us if there is a likelihood that 
this report will be submitted soon to the president. 

“Trusting that we may be favored with an early reply 
on these matters, and thanking you on behalf of the offi- 
cers and members of our organization for this anticipated 
courtesy, I beg to remain, 

“Very truly yours, “JoHn McGILvivray, 

“Secretary-Treasurer, N.-B. of O. P.” 


The Italian Pottery 
LAMP 
Is the Thing! 


Here, indeed, is an innovation with 
enduring qualities. 


The distinction of a ‘“Simondetti 
Lamp” in any room has a perma- 
nent value. 


Our Studios have been inspired by 
the traditional beauty of the Italian 
Art to achieve the forty new styles 
now on display. The prices are ex- 
ceedingly reasonable with some as 
low as $4.75 for the unit. 


Also showing a host of new numbers 
in Majolicas, Faiences and Ex- 
quisitely Tooled Florentine Leather. 


When in New York visit our dis- 
plays or see them when our repre- 
sentative calls in your town. (Dates 
furnished on application). 


Simondetti @ Co., Inc. 


12 West 21st Street 
(Just West of Fifth Ave.) 


NEW YORK 


National Gift and Art Show, 
Adelphia Hotel, Philadelphia, 
August 22nd to 27th. 
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SEASONABLE SuUGGE 


One oj a great varicty of lustre and other decorated 
i.a sets displayed by Taiyo Trading Co., Inc., 101 
lifth Ave., New York. These include many beau- 


liful color combinations. The rich blue and orange, 


and also plain orange colors, with significant orien- 
fal decorations are fascinating examples of Japan- 
ese art, that give these sects their strong appeal. 


| 


The exquisite beauty of crystal trees, is shown im many 
new rich crystal flowers, shown by Mary Ryan, 
225 Fifth Ave., New York. The large variety of these 
brilliant decorative noveltics, comprise those in coral 
color, beautitful green, and plain crystal. Some of 
the flowers show brilliant jewels that produce the 
effect of early morning dewdrops. The trees may be 
separated and the single stalks used for individual dec- 
oration,. 


Cake, Ice Cream, Salad or Berry Set. 
One of the newest offerings from the 
Cambridge Glass Co., Cambridge, O., 
shown im «a selection of three colors, 
amber glo, emerald and peach bio im a 
variety of delightful plate etchings, gold 
encrustations, silver and plain colors. 


One of the recent importations, by 
Simondetti & Co., 12-144 West 21st 
St., New York, expresses the fine art 
feeling of Italian temperament in the 
graceful modeling and color combina- 
tions seen in this rich vase. The vase 
is lovely for flowers or as a lamp base. 


Three new Spicer | 
Selden, 225 Fifth ; 
The flower glass i) 
high, 6%” diamete 
This appealing blo 
tones and novel sh \ 


One of the % 
Peasant Ai’ 
St., New YI 
shade illusti' 
hands of t 
slovakia, th 
has an orl 
sign. | 
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IONS FOR THE SBUYER 


The variety of early American reproductions, in glass- 
ware shown by W. E. Lindemann & Co., manufactur- 
ers and importers, 460 Fourth Ave., New York, is 
unlimited. Three of the fine subjects illustrated here- 
with, are among the vast assemblage of this distinc- 
tive glass. The mug with old fashioned flour mill 
engraving 1s a unique piece. The vase with ship en- 
graved is suitable for holding flowers and also for a 
lamp base. The old fashioned fan shaped vase, also 
with ship engraving, is a lovely flower container. The 
color of this glass is greenish, with bubbles, which 
defines its historic pertod value and style. 


mrs, shown by Howard G. 
«York, are pictured above. 
hy” diameter, the bowl 5%” 
56834" Ingh, 734” diameter. 
ints characteristic widescent 
:iarm all its own. i 
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One can quite readily appreciate 
the sales appeal of this novel table 
decoration made by J. B. Timber- 
lake & Son, Jackson, Mich. This 
is known as their No. 20 E-5, 10”. 
It is made in a Udylite plated fin- 
ish, closely resembling a satin sil- 
ver and ts rustproof. The holder 
is pictured by itself and in connec- 
tion with a holly wreath. This 
offers unlinuted possibilities for 
working out any number of orig- 
val table decorations in conjunc- 
tion with flowers, 


ree 


ains from Czecho 


3-10 West 19th 


dorful lamp and This smart new Bridge Luncheon Set made 
ecfrom the skilled by the United States Glass Co., Pittsburgh, 
Gists of Csecho- Pa., is so attractive, fashioned in an octago- 
ullamp and shade nal design. It is made of hand-finished, fire- 
i 2 color and de- polished pot glass in rose-pink and the new 


| apple green colors. 


| 
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Mail and ‘Telephone | 


BROADWAY 
320d to 33rd Street Orders Filled While 
‘ a Py Quantities Last 


Store Hours 9 to 5.30 LIGHTY-FIVE YEARS OF FAITHFUL SERVICE PENnsylyania 5100 


Tomorrow! Semi-Annual Clearance 


| 
\SALE : CHINA : GLASS 


Extra Special! Twice a year Gimbels clear their China and Glassware Extra Special! 
Iced Tea stocks after inventory. And twice a year the value-wise Water 
, Tumblers home-makers supply their needs for months to come by 4 Tumblers 
) 6 for 95c taking advantage of these 35c Doren 
| of imported crystal R kh bl R d. 4 Thin-blown glasses for 
|, Sache ae emarRable eductions eae By 


TABLE=sGLASSWARE 


3 Choice of thin blown optic glasses in green, 

12000 Pieces at a rose or amber color, or aie glassware 

a b = with “Silver Rose” cut design. Water gob- 
Remarkably Low lets, sherbets, wines, cocktails, cor- . 
Price dialsand several sizes of tumblers, 
‘including footed tumblers. 
Almost a full assort- 
SERS ment in each 


og: 


A bowl, 6 sherbet glasses Graceful covered pitcher Mother 
and 6 sherbet. plates of and Sglasses. Rose,green — two-to 
or amb 


BEVERAGE SERVICES 


Sets 


Of Nine Pieces The lowest price we have ever quoted for a 

: beverage service of this character. Tall 

Including a covered pitcher and six tall glasses of crystal 
Colored Tray crackled glass and a colored serving 


tray. Tray in green, orange, red 
or ivory color. 


Beverage Sets Beverage Sets |! -verage Sets 
$4.95 $1775. 


ina- Covered pitcher and six 
lal f ruby colored 


pee CL TS 
— Boek ° 
2 : Choice of Blue Onion (open stock) design or 
23-Pe. Tea Sets hes cae een Salad Plates Of Imported yellow tulip and yellow daisy patterns. Six 
$ 25 Porcelain in Col- _ bread-and-butter plates, six luncheon plates, 
7.50 69c c 1 Designs six fruit saucers, six cups and-saucers, 
Choice of orfu is a meat platter and an open vege- 


Imported porcelain with yibagS green, rose 
Re aicavec Pavalanin my eater eens lored glass 


table dish. 


jecorations including amber co 
Blue Willow. plates. 


100-Pe. Dinner 100-Pe. Dinner 
Sets Sets Sets 


ALSO A FINAL CLEARANCE 
$ $ 
a LOe ieee 30-50 We eee OF ARCRETE GARDEN FURNITURE 


china. Ivory co! % 
effectively decorated. GIMBELS CHINA AND GLASSWARE SHOP—E£ighth Floor 


Am china. 
border decoration, Half Border decoration. Half 
sold bandit cold handles, 


Advertisement announcing sale in Metropolitan newspapers Monday 


Gimbel Bros. Semi-Annual Clearance Sale 
Proves Big Success As Crowds Pour In 


Evening newspapers on Monday, August 1 carried big 
advertisements announcing Gimbel Bros. “Semi-Annual 
Clearance Sale of China and Glassware,” and all the fol- 
lowing day as a result large 
crowds thronged the store’s 
spacious china and glassware 
shop on the eighth floor, tak- 
ing advantage of the remark- 
able reductions offered. 

“The sale went over big,” 
declared an official of the 
store. ‘Much better even 
than we had anticipated and 
we are more than _ pleased 
with the results obtained. 

“Twice a year Gimbel’s 
clear their china and glass- 


Walter Browning, china and : 
glassware buyer for Gimbel ware stocks after inventory. 


Bros. And twice a year the value- 


wise homemakers supply their needs for months to come 
by taking advantage of these remarkable reductions.” 

A few of the items offered included iced tea 
tumblers of imported crackled crystal in 14-ounce 
size, six for 95 cents, water tumblers at 35 cents a 
dozen, 12,000 pieces of table glassware, at 19 cents, 
nine-piece beverage services, including a colored tray 
at $1.95, 32-piece luncheon sets of .1mported porce- 
lain in colorful designs at $2.95. 

Other items included ice cream sets at $1.95, bey- 
erage sets $1.39, 23-piece tea sets at $3.95, mixing 
bowl, sets at 39 cents, refrigerator sets at 39 cents, 
imported tea pots at 49 cents, beverage sets at $6.95, 
beverage sets at $4.95 and $1.75, 23-piece tea sets 
at $7.50, compartment plates at 69 cents, salad plates 
at 25 cents, 100-piece dinner sets at $19.75, 100- 


piece dinner sets at $39.50 and 100-piece dinner sets” 


at $74.50. 


U. S. Customs Decisions Announced 


The following U. S. Customs Court decisions have been 
announced : 

The New York Merchandise Co. won a claim before 
the United States Customs Court yesterday on the tariff 
classification of various articles of earthenware, decorated, 
made from common unwashed clay. 

Protest of Marshall Field & Co., Chicago. 

Glass Candlesticks——Fancy glass candlesticks classified 
at 60 per cent ad valorem under paragraph 218, tariff act 
of 1922, are claimed dutiable at 55 per cent under the 
same paragraph. 

Opinion by Sullivan, J. It was established that the can- 
dlesticks are of the same character as those passed upon in 
G. A. 8852 (T. D. 40393), affirmed in United States v. 
Bloch (13 Ct. Cust. Appls. 5; T. D. 40847). On the 
authority of that decision the candlesticks were held duti- 
able at 55 per cent under paragraph 218 as claimed. 

Protest of Geo. Borgfeldt & Co., New York. 

Chinaware—Tea Sets——Tea sets in chief value of deco- 
rated china classified at 70 per cent ad valorem under 
paragraph 212, tariff act of 1922, are claimed to be in chief 
value of plain white china or porcelain and dutiable at 69 
per cent under the same paragraph. 

Opinion by Young, J. It was stipulated that merchan- 
dise contained in some of the cases described on the invoice 
as tea sets is composed in chief value of china or porce- 
lain, white, undecorated, untinted, and not painted. In 


accordance with the stipulation it was held that such mer- | 


chandise only is dutiable under the provision for “china, 
porcelain, * * * and all other articles composed wholly or 


in chief value of such ware, plain white, or plain brown, | 


not painted, colored, tinted, stained, enameled, gilded, 
printed or ornamented or decorated in any manner, and 
manufactures in chief value of such ware not specially 


provided for” in paragraph 212 at 60 per cent as claimed. | 


Claim of Morimura Bros. (Tacoma). 
Damaged Porcelain——This is an application for abate- 
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ment of duty on certain damaged porcelain alleged to have 
suffered actual injury from casualty. 


Another Berlenbach ? 


BATTLING 
RICKERING 


“Witenen 


Reynale Pickering, Maddock & Miller’s popular and 
mterprising salesman will leave for Westport, Conn., 
August 12 for a two weeks’ vacation. Reynale is taking 
long a set of boxing gloves and has already wired ahead 
or sparring partners so that he can have a nice restful 
acation swapping left hooks and right crosses. 

Have a good time “Pick.” 


August Tournament at Fox Hills 


The August Tournament of the Pottery, Glass & Brass 
rolf Association will be held at Fox Hills Golf Club, Sta- 
leton, Staten Island, on Thursday, August 18. W. B. 
“yndale will be the host. 

To reach the club take subway to South Ferry on I. 
wae and Whitehall St., on the B. M. T. 
it. George, Staten Island. 
tes from New York side. 
lills private cars meet every boat on the upper landing 
fter getting off boat. 

Via auto from New York take Staten Island ferry at 
outh Ferry, go straight down Broadway to Whitehall St.. 
sading to ferry and then via boat to St. George. After 
etting off ferry keep to left and follow the car tracks 
long the shore to Vanderbilt Ave. then turn to right up 
‘anderbilt Ave. a short distance to entrance of club on 
ie left. 

Via Motor From New Jersey take Elizabethport Ferry 
) Staten Island then follow right along trolley tracks to 
anderbilt Ave., Stapleton, then turn right on Vanderbilt 
ve. to club. 

Mr. Tyndale must be informed promptly how many 
ill attend and those intending to be present should notify 
» 5. Owen, secretary, 126 Fifth Ave., New York. 


Take ferry to 
Boats leave every twenty min- 
from st. George, the Fox 


INTRODUCING 


OUR NEW LINE 
OF 


MEITO DINNERWARE 


FANCY CHINA 


A BRAND NEW LINE 
PRESENTING DECORATIVE 
CREATIONS AND SHAPES 
OF MOST EXCEPTIONAL 

VALUES 


OU Ke COMPLE ES EEN E 
OF 1928 IMPORT 
SAMPLES WILL BE 
Hee AV ONC TENE 


SEPTEMBER 1, 1927 


NAGOYA SEITOSHO LTD. 


200 FIFTH AVENUE 
ROOM 514 


NEW YORK 


—— OO eee eee 
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AILING on the Franconia last Saturday night was 
Edmondson Warrin, head of Edmondson Warrin, 


Inc., the well-known decorators of china and glass- 
ware. Mr. Warrin will visit Scotland, England and 
France, dividing his time between business and pleasure. 
He expects the museums abroad will provide ample in- 
spiration for new ideas in designs, most of which he 1s 
responsible for at his factory. Accompanying Mr. War- 
rin are his wife and daughter Lola. The latter an art 
student, is also anticipating much pleasure in visiting the 
museums and art centers. 


The many friends of Edward S. Curtis will welcome 
the news of his return to the trade and will be glad to 
hear that he will again travel for the Edward Boote lines 
with which he was connected for so many years, traveling 
through the South and Middle West. Mr. Curtis was 
forced to resign about two years ago on account of ill 
health. After making a complete recovery, James B. 
Boote, head of the firm, persuaded him to return as a 
member of their sales staff. His territory will be sections 
of the Middle West and the North West. 


E. Monroe Fisher, President of Fisher, Bruce & Co., 
Philadelphia, sailed for home aboard the Scythia on July 
30. Mr. Fisher, who is accompanied by Mrs. Fisher, has 
been visiting the dinnerware markets in England and 
France for the past several weeks and advises his office 
here that he has secured some fine new patterns and shapes 
for early presentation to the American buyers. 


Geo. C. Kindt, head of Geo. C. Kindt & Co., is spend- 
ing this week vacationing with his family at Ocean Grove, 


Neti 


William Albert, manager for Charles H. Taylor, manu- 
facturers’ representative, is spending two weeks resting 
up at a resort in New York State. 


Herman Kline, buyer for Watt & Shand, Lancaster, 
Pa., who is recovering from a recent serious operation, 
expects to be able to take up his duties again at the store 
within a short time. 


Werner & Kartiganer, the new firm of manufacturers’ 
representatives, 10 West 23rd St., New York, have added 
another line to the factories they represent, which is that 
of D. B. Lehman, Lancaster, Pa., manufacturer of light 
cut glassware. 


Forty 


John J. Miller, head of the importing firm of Maddock 
& Miller, is sojourning at the fashionable Essex and 
Sussex Hotel, Spring Lake, N. J., for the moOmiiiaag 
August. 


Jack Lynch, china and glassware buyer for J. Bacon 
& Sons, Louisville, Ky., finally reached New York Sun- 
day, after motoring from the southern city. “Jack” didn't 
arrive in time for the Dempsey-Sharkey fracas, but is 
glad to be here just the same. 


Friends of “Bill” Nye, with Maddock & Miller, will be 
sorry to hear that “Bill” is quite ill in a Syracuse, NO 
hospital, where he recently underwent a serious opera- 
tion. The trade as a whole is hoping for “Bill's” recovery. 


Harry Moscovitz, popular New York representative 
for the Knowles, Taylor & Knowles China Co., left Mon- 
day for the factory at East Liverpool, where he will con- 
fer with officials of the company regarding new shapes 
and other business. He will return to New York Friday. 


C. P. Marlatt, housefurnishings buyer for the Miller 
& Rhoads, Inc., Richmond, Va., is among the buyers vis- 
iting the New York mart this week. Others include Leon 
J. Koster, china and housefurnishings buyer for Katz & 
Goldsmith, Braddock, Pa., and J. Pollochek, who holds 
a similar post with The Famous Co., McKeesport, Pa. 


“Abe” Fishgall, formerly connected with the Abraham 
& Straus china and glassware department, Brooklyn, was 
around the trade this week renewing acquaintances with 
old friends. 


At the Hotel McAlpin 


F. L. Morecroft, President of the Ideal Cut Glass Co., 
Canastota, N. Y., accompanied by C. G. Howe, arrived 
at the Hotel McAlpin, the early part of thtis week to 
open up their exhibit of the new Fall lines of the Ideal 
factory. They occupy Room 362 and will remain at the 
McAlpin until the end of this month. 


Arthur L. Blackmer opened up the display of the Hunt 
Glass Works, Corning, N. Y., new Fall lines the first 
part of this week in Room 363 at the Hotel McAlpin. 
His exhibit will be maintained there for the next two 
weeks. 
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Kennedy Succeeded by Nock as Heisey’s 
Representative 


On Monday of this week, William J. Kennedy opened 
up as a manufacturers’ representative at 14 West 23rd 
St., on the same floor with A. H. Ledden. This followed 
| Mr. Kennedy’s resignation as New York agent for A. H. 
| Heisey & Co., which was to have taken effect July 1, but 
owing to the request of the firm for him to stay until 
his successor arrived he remained until August 1. Mr. 
Kennedy is very well known in the trade and had been 
with the Heisey concern for eighteen years, first as as- 
| sistant to Arthur Bean, whom he succeeded as New York 
_ manager thirteen years ago. Mr. Kennedy will have the 
_ best wishes of many friends in the trade for his success 

in his new venture. 
The successor to Mr. Kennedy as New York represen- 
tative for A. H. Heisey & Co., is E. G. Nock, who is well 
qualifed to represent the concern in so important a mar- 
_ket through many years’ experience as southern traveler 

for the factory. He was very popular on the road and is 
_ destined to become well liked in the new field of his en- 
- deavors. 


Tariff Head Confers with Brotherhood 
Officials 

Thomas Marvin, Chairman of the Tariff Commission, 
held a formal conference Wednesday, with President 
James M. Duffy and Secretary John D. McGillivray, of 
the National Brotherhood of Operative Potters at Wash- 
ington, for the purpose of reviewing the request of the 
Brotherhood to have the Commission grant a hearing 
and revision of the tariff, schedule relating to imported 
dinnerware. The Brotherhood will be joined at the hear- 
ing by a committee representing the United States Pot- 
tery Association. 


The board of directors of the Hazel-Atlas Glass Co., 
Wheeling, W. Va., has announced net earnings for the 
second quarter period ending June 25, of $725,623. Total 
income after deduction of $210,445 for repairs and main- 
tenance has been placed at $1,390,778. 


- 


An Humble Apology 


With heavy and somewhat apprehensive heart the Edi- 
tor hereby attempts to make amends for the blunder made 
in last week’s issue of the CROCKERY AND GLASs JOURNAL 

when he called 
“bob” Miller, 

oo") of Maddock & 

vh | . Milter, a 

iz golfer. The 
truth will out. 
“Bob” is not a 
golfer at all or 
at least he is 
only 95 strokes 
a golfer. 

From latter 
reports of the 
tournament 


played over the 
Mountain 
Ridge Country 
Club course it 
was “Don’ 
Miller of the 
same firm and not brother “bob” who turned in a sterling 
89 for the gross prize. The score is sterling because six 
sterling silver bread and butter plates donated by the 
tournament host George Lobsitz, was the prize which 
“Don” and not “bob” won. 

Further apologies are made for reporting Donald had 
a 14 stroke handicap. Neither of the Miller boys rate a 
handicap. 

‘What do you usually play a round in?” the Editor 
asked. 

“A pair of white linen knickers and an old sweater,” 
was the reply. 


A negro mammy had a family of well behaved boys. 
One day her mistress asked, “Sally, how do you raise 
your boys so well?” 

“Ah raises ’em wid a barrel stave and ah raises ‘em 
frequent !” 


Telephone Gramercy 6324 


REMOVAL NOTICE 


ROBERT SLIMMON & CO., Inc. 


Importers of China and Earthenware 


61-65 West 23rd Street 
New York 
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A Rich and Rare Array of Decorated Glasswar 


That is what some discriminating buyers have said aiter viewing 
our new fall line. First of all we use only the very best of blanks 
from factories renowned for the quality of their ware and the ex- 
cellence of their shapes. We are very careful, too, in the choosing 
of our colors, being sure to get tones that are at once rich and 
pleasing. 


Our craitsmanship is the workotvexperts, men lon trameaqam 
cutting and decorating. You should see our gold encrustations 
combined with enamel work; our silhouette designs in gold, clear 
cut as a cameo; our beautiful cuttings and engravings that are 
like the work of the famous Nineteenth Century European work- 
men; and particularly our rock crystal effects. 


SILVER CITY GLASS COMPANY 


SALES AGENTS 


| 
] 
WERNER & KARTIGANER | 


NEW YORK 


~. 
y) 


{E 


=) (ix) (em (Gemma) (am) 


mT 


mf) (mma 


Glazed Flower Pots and Saucers, Bulb 


Salvers, Cake and Cheese Covers, Table- 


Crystal, Iridescent and Cut Glassware 


~ i a i mt mi al i mr ami 


HORACE C. GRAY CO. 


Fifth Avenue Building, Suite 302-4-6-8-10 
200 Fifth Ave., New York City 


Representing 
American Bisque Co. Phillips Glass Co. 


Williamstown, W. Va. Cincinnati, Ohio 


Rich Light Cut Glassware 
Bowls, Lamp Bases, etc. 


Co-Operative Flint Glass Co. Sterling Glass Co. 
Beaver Falls, Pa. Cincinnati, Ohio 


ware, etc. 


Fenton Art Glass Co. Peete G Se: Co. 
Williamstown, West Va. apeville, Fa. 
Encrusted Glassware 


Indiana Glass Co. 
Dunkirk, Ind. Marion Glass Mfg. Co. 


Pressed Table Glassware and Lamps, Cold Marion, Ohio 
Color and Fired Decorated Glassware 


Light Cut Table Glassware 


A large line of cut wax flowers 


Rich Heavy Cut and Engraved Glassware 


Exclusive Hand Decorated and Fine Gold 


C 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 

CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


WILL NOT 
TURN 
BLACK 


STRONG 


FLOGEL DECORATING WORKS 


129 FIFTH AVENUE 
NEW YORK 
R. H. FLOGEL, President 


INTRODUCING A MORE COMPREHENSIVE 
AND COMPLETE PRESENTATION 
OF DECORATIVE LINES 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Conditions in Flint-Glass Industry Should Im- 
prove as Season Advances 


T is the opinion of many flint glass manufacturers 
that demand for the product will continue to in- 
crease as the season advances. Many producers this 
week announced that business in a general way was hold- 
ing its own, and that volume business was in more active 
receipt now than for some months. In fact some flint 
glass producers announced this week their factories have 
-been operated during the last few months on practically 
normal basis, but there had been a decline in output dur- 
ing the July holiday period. Retail and wholesale dis- 
tributors have also announced that demand for glassware, 
especially colored lines of ware has been more than hold- 
ing its own, and that the sale of these goods has been 
better than on the straight crystal lines. A few manufac- 
turers have been changing their equipment in order to 
increase output, and with these additions completed within 
the next few weeks the plants will be in full operation 
not later than September 1. The wage conference at At- 
lantic City opened with some branches of the industry 
demanding as much as 25 per cent increase over the pre- 
vious wage agreement, and while the manufacturers at the 
same moment sought a reduction, the conference is sure 
to be concluded with the scales of the different depart- 
ments showing little if any advances. Future orders are 
in rather fair receipt, and so far the manufacturers have 
been in a position to make rather prompt shipment on all 
current business. In fact, buyers say that factory ship- 
ments as a general rule are quite satisfactory. On some 
lines, however, some delay in forwarding isto be ex- 
pected because of the seasonable demand for such items. 


Solomon Resigns From Frank & Seder 

Announcement has been made of the resignation of 
Sidney Solomon, general merchandise manager of the 
Frank & Seder store, Pittsburgh, to become general man- 
ager of the B. Nugent & Bro. store, at St. Louis, Mo. Mr. 
Solomon assumed his new post Aug. 1. The position at 
St. Louis has only been recently created. Mr. Solomon 
before coming. to Pittsburgh was with the Fourteenth 
Street store, New York; and The Rothschild store, Chi- 
cago, Ill. 


“Weston Glass Co. Business Good’”—Hager 
E. Hager, general manager of the Weston Glass Co., 

Weston, W. Va., declared to the JourNAL this week 

that this firm has enjoyed an exceptional nice business 
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during the first two quarters of the current year. I 
fact the volume of business handled by this factory s: 
far this year is in excess of former records for the sani 
period. Some extensive repairs are now being made a 
this factory, which will be completed within a fortnight 
when the production of the general line of this firn 
will be continued, both in crystal and rose and green col 
ored glassware. “We are very much encouraged ove 
the general outlook for future business,’ Mr Hage 
closed. 


Conditions Fairly Good Reports McEldowney 


“So far as we have been able to observe, collection 
are fairly good, and we have been in a position practicall 
all year to keep our factory operating nearly full time, 
reports Robert E. McEldowney, general manager of thi 
New Martinsville Glass Mfg. Co., New Martinsville, W 
Va. “But,” he went on, “we have not been in a positio1 
to acccumulate any amount of volume business, but as w 
see and understand conditions we've been either lucky o 
just meeting with good fortune. Future prospects ar 
very bright with us for a heavy fall trade as we now viey 
it. Future business is now being received in rather goo 
volume, so far as numbers of orders are concerned, ani 
this gives us reason for believing that we will be able t 
run our plant steady throughout the balance of the year. 


Carson, Pirie & Scott Doubling Space 


Announcement has been made by Charles L. Pattersor 
glass buyer for the Carson, Pirie & Scott store, Chicagc 
that the firm is now doubling the space occupied by th 
china and glass section. ‘‘Glass shows better improvemen 
in retail sales,’ Mr. Patterson commented. 


Says Game Is in Wrong Channel 


“Glassware is holding its own, but the dinnerware gam 
is shot to pieces, and in our judgment will not be any bei 
ter until it is put back into the channels where it belong 
and distributed as in the days gone by,” reflected S. ». 
Weller, president of Newton & Weller Co., San Antoni 
Texas, one of the largest and most active jobbing inte1 
ests in the southland. ‘‘There is scarcely any dinnerwat 
being sold,” Mr. Weller went on to say, “excepting 1 
the cheap 31, 42 and 51-piece sets and these are bein 
sold by every corner groceryman, butcher, furniture sto! 
and every one who can get a hold of them to use for ac 
vertising purposes, or for special sales, or to give thet 
away with some other item as a premium. Unless the: 
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conditions are remedied, there is no hope for the dinner- 
ware business in the future. As a whole ‘business in the 
southern territory is about normal, just about the same as 
last year. Factory shipments, however, are very prompt, 
and we have been able to get our goods shipped to us with- 
out any trouble whatever.. English lines are not sold in 
bits nearly as much as the American lines.” 


Blakeley Succeeds Mater at McKelvey Co. 


“Mark” H. Blakeley 1s now in charge of the china and 
elass section of the G. M. McKelvey Co. department store, 
Youngstown, O., having succeeded Mr. Mater, formerly 
in charge. 

“Colored glassware, which in a way is seasonable at 
this time of year is selling actively,” suggested H. E. 
Wheelock of the George H. Wheelock Co., South Bend, 
Ind. “Dinnerware sales, however, are not very brisk. 
Retail conditions in our section are slightly below nor- 
mal,” Mr. Wheelock declares, “but at this time we do not 
see any reason why the retail business in our territory 
should not be normal during the fall and holiday season.” 
The Wheelock interest is a large distributor of china, 
glass, lamps, silverware, housewares and lighting fixtures 
in the Indiana field. 


Marion Installing Day Tanks 


Three new day tanks are being installed at the plant of 
-he Marion Glass Co., Shinnston, W. Va., and while this 
‘mprovement is under way the company is also making 
extensions and improvements in other parts of the fac- 
‘ory in order to obtain a greater production. With the 
1ew tanks in operation, the company will then have four 
lay tanks in the production of crystal, opal and colored 
slassware. Before the factory closed a heavy stock was 
carried over in order that shipping could continue during 
he idle period. These stocks are becoming low, and ac- 
ording to Peter Viggiano, general manager of this plant, 
when operations are resumed the factory will show a 
arger output for 1927 than any other year in history. 
The erection of additional day tanks has been deemed 
lecessary on account of increased business, according 
o the management of this factory. 

Fostoria Glass Resumes Operations 


Operations have been resumed at the plant of the Fos- 
oria Glass Co., Moundsville, W. Va., following the usual 
ummer holiday. The factories of the United States 
stamping Co., also at Moundsville, are again on a pro- 
luction basis. In the latter instance there was a suspen- 
ion long enough to complete the mid-year inventory. 


To Place Alley Glass Co., in Operation 


_W.H. Tomlinson and W. B. Stone of Clarksburg, W. 
/a., who recently purchased at court sale the plant of the 
\lley Glass Co., Salem, W. Va., have announced that the 
actory will be placed in immediate operation, 
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Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Rershaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Grapeville 
Pa. 


Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists a Pg 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 

Green and Crystal. 

The Line REPRESENT ATIVES 
oe NEW YORK 
of Original Idea HO, Gray. co, 

200 YWifth Avenue 

BOSTON 


H.-P; & H. F. Hunt, 
41 Pearl Street 
Traveling Representatives 
R. B, Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A, Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
IIimme’stern Bros., 
643 S. Olive St. 
, ; SEATTLE, WASH. 
No. 1211 Creamer. Made in Roselin, jyimme'stern Bros., 
Amber, Green and Crystal. Terminal Sales Bldg. 
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See the leading pottery lines 
in one building— 
on one buying trip 


Out-of-town buyers who come to The Fifth 
Avenue Building are offered the great convenience 
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t of making one buying trip suffice for their seasonal 

it akin; uffice for th 

H requirements. Whether their special line may be 

it art and gift novelties, earthenware, lamps or glass- 

+ ware, they will find many firms displaying their 

de 

: needs here. 

a You are ten minutes by subway from the Penn- 

* sylvania Station, thirteen minutes from Grand Cen- 

bq ss tral.y A subway entrance is in the building. Surface 

be lines and busses pass the door. Two elevated lines 4 
b¢ = are but two blocks away. The theatrical and lead. , 
bq ing hotel district lies within walking distance. 4 
: 
% The FIFTH AVENUE BUILDING } 
Broadway and Fifth Avenue, at Madison Square, New York 
» ‘More than an office building’”’ . 
‘4 : 

D 
Meaxxnrerrsrssrisiss2=22S22sr2eisz2essrrzss 


Dinnerware Orders Improve But Situation 
Still Unsatisfactory 


HILE there has been some slight improvement in 
\ orders noted by dinnerware producers in this 
district during the Jast week, the situation as a 
whole is anything but satisfactory. Reports from both 
retail and wholesale distributors, however, seem to indi- 
cate that the turn in the road is about to be reached, and 
these optimistic opinions come from widely scattered parts 
of the country. The summer holiday period has ended 
so far as factories are concerned, and one plant that has 
been idle for quite some time before July 4 has resumed 
operations. There is little if any change in operating 
schedules in any of the potteries, so far as the immediate 
district is concerned. Material supply house salesmen an- 
nounced this week that stock orders are for slightly in- 
creased volume, this being an improvement over the June 
specifications. There are still several plants in this dis- 
trict idle, and it is doubtful if two of these will ever be 
placed on a production basis again. 


Vineberg Acquires Akron Stock 


Advices have been received here that J. H. Vineberg, 
for some time treasurer and general manager of the Akron 
(O.) Drygoods Co., has concluded a deal whereby he 
comes into possession of all the outstanding stock of the 
company. A new company is being formed which will 
have $250,000 preferred stock. Enlargement of the pres- 
ent Akron store is contemplated by the new management 
which will permit additional departments. 


Brush Makes Business Good Despite 
Conditions 


“Conditions have changed with us, due we think, to 
our determination to make business good,’ declared 
George S. Brush of the Brush Pottery Co., Zanesville, 
©O., this week. “As we have observed the situation, there 
has only been a decline of from ten to fifteen per cent, 
and since we went out with the determination to make 
business good, the effect has been noticeable. We have 
been following the policy of trying to make things bet- 
ter, and have been passing the word along the line to the 
public and the merchant. But to do this, we put some 
new items into the line, such as bridge card table markers, 
some new pitchers and mugs, new jardiniers and pedes- 
tals, umbrella stands and novelties. We're now running 


our plants full time and we expect to keep them going 
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in this manner. We were compelled to close production 
for one week in each factory in order to make repairs, but 
this has been the only ‘time off’ we’ve taken this year.” 


Sebring, O., School Has Ceramic Course 


Through the efforts of Ray Y. Cliff, treasurer and gen- 
eral manager of the Saxon China Co., Sebring, O., the 
board of education of that place will offer a course in 
ceramics when the next school semester begins. Mr, 
Ream, technologist with the Sebring Pottery Co., and 
formerly with the Homer Laughlin China Co., of this city 
will be the instructor. 


Hopewell Has New Shape “The Virginia” 


A new dinner shape that will be known as “The Vir- 
ginia”’ will soon be placed before the trade by the Hope- 
well China Corp., Hopewell, Va. The first pieces of the 
new shape are now going through the kilns, and within 
a few weeks all resident sample rooms will have a ful) 
line of samples. A number of new patterns have beer 
obtained for exclusive use on this shape. 


Harry R. Thompson Sails for Europe 


Harry R. Thompson, assistant manager of the decorat- 
ing department of the Homer Laughlin China Co., ac-| 
companied by Mrs. Thompson, left East Liverpool thi: 
week for France. There they will visit the grave of their 
son Kenneth H. Thompson, the first East Liverpool boy 
to be killed during the late war. Young Thompson en: 
listed shortly after he graduated from the East Liverpoo 
high school in 1917, and a month later was killed during 
the Battle on the Marne. 


Hoyler and Ernst of R. & H. in East Liverpoo. 


Fritz Hoyler, factory manager and A. H. Ernst, chem: 
ist with the R. & H. Chemical Co., Perth Amboy, N. J. 
have been spending several days in East Liverpool beins 
registered at the Elks Club. 


Illinois to Produce Hotel Ware 


In addition to its production of a general line of semi 
porcelain dinnerware, the Illinois China Co., Lincoln, Il. 
is planning to add a staple line of porcelain double-thicl 
hotel and restaurant ware. “We want to impress upd! 
the trade that we are not discontinuing our dinnerwar' 
line, and that the hotel line is simply an addition to ou 
production,” declared General Manager James Shaw. 
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Weller Suffers $250,000 Fire 


| Fire of undetermined origin caused a loss estimated at 
bver $250,000 at the No. 3 plant of the S. A. Weller 
Pottery Co., Zanesville, O., Thursday night, July 28, and 
iremen were still throwing water on the smouldering 
smbers the following day. Plans for rebuilding this plant 
ire already under way, and as soon as the fire loss is ad- 
usted the actual work of reconstruction will begin. Dur- 
ng the progress of the fire several explosions of natural 
zas took place in the kiln shed. Two other plants of the 
sompany were unharmed by the fire, and these will be con- 
‘inued in steady operation, with probably increased forces. 


Feldman Says Retail Business Is Poor 


_ “Retail conditions in St. Louis have been very poor 
luring the last nine months,” declares I. Feldman of the 
limmerware section of Stix, Baer & Fuller Co. “It has 
‘ffected dinnerware considerably, and, in a small meas- 
are glassware also. What the future prospects are in 
his matter we cannot tell, but we hope for the best. 

“We are going ahead putting in new lines of goods to 
ry to stimulate business,’ Mr. Feldman continued, “but 
here is nothing that we can point out as best sellers at 
his time.” 


Salem Producing “Star” Shape 


The Salem (O.) China Co. is now in full production 
mits new “Star” dinner shape, which is to be had in an 
vory body, first announcement of which was recently 
nade in this department. A number of new decorations 
vave been selected for exclusive use on this shape, which 


ncluded both borders and sprays. 


EH. M. Knowles to Produce Ivory Body in 
Two Plants 


In addition to the production of an ivory body at the 
chester, W. Va., plant of the Edwin M. Knowles China 
-0., a similar body is also to be produced at the Newell 
actory. This additional production has been required 
m account of the volume of business now being re- 
‘eived for ivory-body goods. Favorable progress is being 
nade upon the erection of tunnel kilns at the Newell plant 
bf this firm, but it will probably be fall before the new 
<ilns will be ready for use. In addition to glost and 


nisque tunnel kilns, a tunnel decorating kiln is also being 
trected. 


Inactivity Causes Poor Business in Coal 
District 
_ “Owing to the inactivity of the Anthracite coal mines, 
yusiness conditions throughout our section have been sub- 
iormal for some time,” announced C. Pinkney Jones of 
ihe George V. Millar Co., Scranton, Pa., this week. 
‘Things will undoubtedly improve before very long when 
he usual demand for Anthracite begins to become evi- 
lenced. I might say also that the cool weather for this 
| 
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for Decorating 
Reliable and Dependable 


Our experience of almost 50 years in 
the manufacture of various gold 
products and colors for deco- 
rating china and glass is an 
assurance of dependability 
and reliability. 


It pays to stand- 
ardize with R & H 
Colors and Gold. 


(ie 
ROESSLER &HASSLACHER CHEMICALCO 
709 Sixth Avenue, New York, N. Y. 


Branches in every ceramic center. Write your nearest. 


“America’s Leading Ceramic Material House” 


time of year has also held up the demand in the hotel line 
among summer resorts in our section. In spite of these 
conditions, the demand for glassware, particularly col- 
ored glassware has been quite active, but dinnerware con- 
tinues to be slow... Factory deliveries, however, are very 


satisfactory.” 


He—*Pardon me, but did you drop your handkerchief 
during the last dance?” 


She (Glancing down )—‘“Oh, horrors, that’s my dress.” 


Mrs. Gush: “Our new minister is simply wonderful. 
He brings things home to you that you never saw before.” 

Mrs. Snitt: “That's nothing. 
does the very same thing.” 


I’ve a laundryman who 


“Well, of all the nerve,” she said, as she slapped his face. 
“Don’t ever try to kiss me again.” | 

“All right,” he replied meekly, 
feel about it, get off my lap.” . : 


“if that’s the way you 


Dentist—“Where is the aching tooth located ?” 
Girl (a theater usher)—*“Balcony, first row to the 
right.” : 


CHICAGO OFFICE 


eas THE CHICAGO MARKET 


W. ADAMS 
STREET 


Chicago Gift Show Promises to Break 
Attendance Records 


, \ HE Sixth Annual Chicago Gift Show opened at 
the Stevens Hotel, Monday, August 1. Three 
floors were filled to overflowing with displays of 

giftwares, art goods and novelties assembled by leading 

manufacturers and importers. Last year’s attendance of 
slightly more than 2,000 buyers, from all indications will 
be surpassed by the present show.’ Before noon of the 
opening day more than 300 merchants and representatives 
had registered. Displays of china, crockery and glassware 
were in greater abundance than ever before. The atten- 
tion and effort accorded their showings called for com- 
ments from the visiting buyers, who were quick to take 
advantage of the opportunity to view the extensive display 
of imported and domestic wares. 

The annual August sale of Carson, Pirie, Scott & 

Co., included an extensive line of seamless enamel ware, 

priced at 50 cents and $1. Among the china and glass 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Fifty 


By 


J. H. Smytue, REPRESENTATIVE 


offerings were plates in greatly varied designs, from the 
finest china in keeping with the more formal table appoint- 
ments to the gayly colored informal designs. Included 
was a Bavarian set with border and spray designs finished 
in coin gold, at $60; a 91-piece set French china set from 
C. F. Haviland with a half inch golden yellow border 
with occasional flower motif, at $32.50, and a combination 
of orchid-colored narrow optic bowls of tall sherbets and 
goblets, and twisted crystal stems, with plates in new rim 
design, priced at $8. 


Better Table Service, Inc., 4410 South Parkway, whole- 
sale restaurant supply house, was recently incorporated 
with a capitalization of $50,000. The company manufac- 
tures and sells all forms of table service. Samuel James, 
Thereon B. Watkins and Chandler Owen, are the incor- 
porators. 


“Al” Papke, buyer of china and glassware for Ed. 
Schuster & Co., Milwaukee, was a visitor in the market 
last week. 


E. W. Merrill, of the New England Furniture & Gar 
pet Co., Minneapolis, spent several days here last week 
looking over the local displays. 


Another annual national sales event made its bow to the 
visiting buyers on Tuesday, the seventh annual Chicago 
Merchandise Fair, at the Coliseum, August 2 to 13. More 
than 300 different lines of merchandise from the leading 
market centers, including many lines of pottery and glass- 
ware, gift, novelties and art goods, were assembled. 


Albert E. Spenle, direct factory representative, who 
maintains display rooms at 58 East Washington St., 1s now 
representing, in addition to the Iroquois China Co.'s line 
of hotel china, the American Bisque Co., makers of art 
pottery, and the Bonita Art Glass Co., makers of encrusted 
and decorated glassware. Mr. Spenle heretofore confined | 
his merchandise to the hotel supply trade but is now in a 
position to serve the department store buyers in his Chi- 
cago showroom. 


The Wicks Store, Inc., 7347 Cottage Grove Ave., was 
recently incorporated with a capitalization of $100,000, 
to conduct a department store. The incorporators are 
Earl P. Morgan, James F. Phillips and Charles F. Clay- 
ton. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
_ Chicago Display, 806-7-8 Masonic 


Flint Glassware, 
Pressed and_ Blown 
Etchings, Cuttings 
and Tridescent. 


Harry G. Dalzel) 


Central 3497 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 
Temple ECONOMY GLASS CO. 
NATIONAL CHINA CO. 
ee OWEN CHINA CO. 


9 North Wabash Ave’ Phone: Central 3236 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


_ 


_ THESEBRING POTTERY CO. 
| SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room ¥8v 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
Phone Superior 4100 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


O. F. Weirick, of the Peoples Outfitting Co., Detroit, 
was a caller at some of the local salesrooms last week 
as was also Mr. Henderson of Miller & Payne. 


Eugene C. Thiery, formerly connected with the United 
States Glass Co., has become associated with the Hocking 
Glass Industries. He will assist Walter IF. Minnemeyer, 
Chicago representative, in conducting the company’s local 
iffairs. 


Addision Jenkins, of the D. C. Jenkins Glass Co., spent 
several days in the Chicago market last week. 


Walter F. Minnemeyer, local exponent of fly casting, 
s impatiently awaiting the first signs of hay fever, which 
ire due to arrive any day, before treking northward to 


his place on Duquesne Island, Georgian Bay, Ontario. 
It is rumored that “Lew” Simpson, who will accompany 
him, has been blowing quantities of fine dust around the 
halls of the Shops Building for the past week. 


Fred Renshaw, manufacturer’s agent, returned the early 
part of this week from a motor trip through several of 
the midwest states. 


Mr. Schafsma, of the Schafsma China Co., Grand Rap- 
ids, Mich., spent several days last week in the Chicago 
market. 

Frank McAnulty, manufacturer’s agent, 17 North Wa- 
bash Ave., is on a fishing trip at Walter Minnemeyer'’s 
estate in Georgian Bay, Ontario. 


General Trade Conditions More Promising 


EPORTS on trade and industry this week dis- 
R played a somewhat more cheerful tone, reflecting 

the continuance of warm weather, a slightly im- 
sroved crop outlook, according to Bradstreet’s. Whole- 
sale buying was more active in a number of lines, and 
lealers showed a little more disposition to place future 
Cotton goods moved 
vell, and prices rose, following the raw material, which 
s now hovering close to the 19-cent level. Shoes, hard- 
vare and canned goods were in fair to good demand, 
nd wholesalers and jobbers generally were more optimis- 
ic on the outlook for the remainder of the year. Retail 
rade was stimulated by “reduction sales,” but was not 
qual to a year ago. 

Woolens and worsteds were rather quiet, except for 
ertain lines of fine dress fabrics, on which price advances 
vere announced. Raw wool prices held firm, but buying 
vas less active than in the earlier weeks of the month. 
3road silks and raw silk were dull. Hides and leather, 
a line with the increase in shoe production, were higher 


orders than for some time past. 


in price, and some grades sold well. The automobile 
situation was rather mixed, with a few companies fairly 
busy, following price cuts and the introduction of new 
models, while others were operating at a low rate, and the 
general level of production was considerably below a year 
ago. Uncertainty as to the character of the new model 
to be brought out by the leading manufacturer was blamed 
for some of the dullness. Tire manufacturers reduced 
prices on casings to motor car makers by 714 per cent. 

The Detroit Manufacturers Labor Barometer reports 
201,994 employed, an increase of 2,401 from last week, 
but 30,763 decrease from a year ago. 


Buying of soft coal in the middle west improved, and 
mine operations picked up slightly, but demand in the 


east was slack, and anthracite was quiet in all markets. 


Overproduction of oil continued, the industry making a 
new high daily record, but signs of curtailment were ap- 
parent on the west coast, and operators in the Seminole 
Pool made another effort to cut down production. 
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STAND BY! 


(USUALLY HEARD’ OVER THE RADIO) 


we “STAND BY” og 


CUSTOMERS WITH 


QUALITY, SERVICE, PRIGE 
and PROTECTION 


Imitation Is the Sincerest Compliment! 


THE FACT THAT OUR NAMES HAVE BEEN COPIED 
AND PATTERNS IMITATED PROVES THAT OUR 


QUALITY - SERVICE - PRICE and PROTECTION 
HAVE BUILT FOR US A REPUTATION WHEREBY OUR SLOGAN 


‘TEADER OF LEADERS” 
IS WELL JUSTIFIED 


QUALITY GOODS AT POPULAR PRICES FOR SPECIAL SALES 


LOUIS LEVIEN CUT GLASS CO. 
24 WEST ,.23rd STREET New York City 


= 


otus J 
New Creations for the Fall and Holiday Trade 


Just the type of things in decorated glassware every store requires to add variety to their dis- 
plays and inject life in their business. 


Among the delightful new items are some very special values in sugar, cream and tray sets, 
loaf sugars and creamers and cigarette jars and trays both cut and decorated, in assorted colors. 


Three new wide band encrustations—complete lines. New etchings in stemware in crystal and 
color combinations and as an added feature 


36 Piece Assortment Dollar Day Specials 


THE LOTUS Giga GOmaiica 


BARNESVILLE, OHIO 


SALESROOMS 
EDONDA BEACH, BALTIMORE, BOSTON, MASS. NEW YORK PH AGO MIDDLE WEST 
; D. GEO. GRANVILLE Cc. H. TAYLOR B. TINKER H. D. BURKHEAD 
E. J. DESSERY T. E. GODWIN 111 SUMMER ST. 200 FIFTH AVENUE 17 WABASH AVE. ROAD REPR. 
316 TOPAZ ST. 110 WEST FAYETTE ST. L. A. HANSE 


a 
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Our No. 106 Cosmos Pattern is one which we have 


sold over a period of more than five years and the 


sales this year to date, are far in excess of any past 
year. 


No. 1070 — Glass Pitcher 


We feature this in a complete line of dinnerware and | | Starling ssilver(-enene ioe ene 


kitchenware as well as Tea and Waffle Sets and | copper wheel engraving, $7.50. 
. : ‘ irae | aan : 2 s 
Fancy Pieces. Did you ever consider the additional An ‘assortment of (een 
e é : | ‘ent designs and shapes, attractively 
sales value of a pattern in which one may be sup- | priced from $3.50 to $10.00 each. 
plied with all kitchen items to match the dinner 
service ? 


Experience over the past five years has convinced us 
of the sales value of this pattern in any territory. 
This advertisement is directed particularly to that 
territory outside of the Metropolitan District as the 


line is practically controlled there by thirty-three Our New Creations 


customers. 


Place your initial order for our assorted sample For the Fall | 


package the price of which is $58.02 and convince 
yourself in this way that a stock of our Cosmos line Tn 


means real money for ou. s = ’ 
: “ Sterling Silver Encrustations 


STOCK FOR IMMEDIATE and 
DELIVERY Sterling Silver Open Work Designs 

Our No. 148 Juliett is a contemporary pattern to on | 
our Cosmos and is one that is brand new. A Rose, Amber, Green or Crystal ‘| 
wild Rose decoration is used here and the flow- 
ers are much larger than those of the Cosmos Are Meeting With Marked Approval 
design. An unusual harmonious blend of rich 
yellows, blues, black, red, etc., are the colors fea- Many novel treatments that 
tured on these two numbers. The No. 148 Juliet are real trade stimulators. 


is sold on import only. 


Edmondson Warrin, Inc. 


A. pe Hull Pottery Co. Decorators of China and Glass 


| GUY COOKE es: 43-45 West 13th ree. 
| 200 FIFTH AVE. NEW YORK ae New York inci. 4376 
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GOUDA POTTERY 


IN 
STRIKING NEW CREATIONS 


WE NOW HAVE ONS DISPLAY 
FULL EINES @ Fie 
FAMOUS POTTERY 

FROM 


PLATEELBAKKERIJ, “ZUID HOLLAND” 
GOUDA, HOLLAND 


NEW AND EXCLUSIVE DECORS! 
BU YestOGKED 
READY FOR IMMEDIATE DELIVERY 


E. TORLOTTING, Inc. 


35 WEST 23d ST., NEW YORK 


SUTUUTUACUUU VUTEC UL 


Werner & Kartiganer | | HERE | ‘ St ! 
10 West 23rd St., : We know you want our 
New York = individual, economical | 
Sanitary 
ANNOUNCE : 5 B l 
The addition to their lines of the factory of = ugar OWIS 
: In 3 Sizes 
D. B. Lehman z for tray and cafeteria 
Manufacturers of Light Cut Glassware : nano pene 
2 buy them. We will fill 
Lancaster, Pa. = your orders ies and 
= without delay. 
Strongest Showing of z We guarantee these . 
f = bowls as_ repre- ST YL Eee 
Dollar Day Specials __ sented. 
on the Market : See Your Jobber or Write for Catalog 
Complete Line of Unusual : The Sanitary Sugar Bowl Co. 
Values : 7704 Tioga St. Pittsburgh, U.S. A. 


HUMRUUCUUCUEUULAULAT ETSY COTA EULA CUTTING UUCLU TRE NULL LORLONT OUT UTLOOLCOCUCOO UCT Do OCT OTCCT Tt 


-__ ETM UM 
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POND LILIES LONG STEM 
ASSORTED COLORS PRICE $4.50 DOZ. 


Representatives 


| BiemeAG@r CC. GRAY CO. — 200 FirtrH AVENUE INGE NEY ORG ING VG 
| 
fete TF. HUNT CO. 41 PEARL ST. BOSTON, MASS. 
iret SALES CO. 954 LIBERTY AVENUE PitsiSBURGESPA: 


R. C. HAM & CO.,, INC. 


152 BREWERY ST. 
NEW HAVEN, CONN. 
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NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
[ron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


ANOTHER 
ETCHING 


ECONOMY 


7604 LINE 
WITH ETCHING NO. 751 


LEASING design in contrasting 
Pp treatments applied to rich lead 
blanks in wide optic effect. Is fur- 
nished in all-crystal blanks as illustrated 
and with Fancy Stems in Golden Amber 
or Apple Green colors with crystal bowls. 
The service is complete with Salad 
Plates, Handled Lunch Tray, Cheese and 
Cracker Set and other items of Stemware, 
of course. 


ECONOMY 
REPRESEN TATY is 


Chicago—Earl W. Newton 
Baltimore—John A, Dobson & Co, 
Columbus—A. L. Reber 
St. Louis—W. L. Meakin 
Los Angeles—The Myers . Co. 
New York—D. King Irwin 
Philadelphia—Fred Stott 
Kansas City—Walter C. Reel 
St. Paul—Richard A. Walker 
San Francisco—F. M. Smith 


BOSTON—THOMAS F. O’HARA 


New Sample Room Just Opened 
At 111 SUMMER ST. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


VJatisfied customers keep us busy ™ 


CROOKSVILLE 


DINNERWARE 


A unique floral 
border arrange- 
ment in a clever blend- 
ing of yellow, dark 
and light blue, green, pink 
and black with edge line, 
traced knob and handles im 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN | 
John L. Pasmantier & Sons D. Kinnan J. E. Boring 
West 20th “Zanesville, Crooksville, 0 


PACIFIC COAST CHICAGO OFFICE 
Harry O. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 


Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver * A 
914 N. East St. Roseville, 0. Coffeyville, Kansas 


Bloomington, III. 


The Crooksville Chinas 


CROOKS VIELE, OEIe 
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THOMAS G. JONES 


Suite 202-203-204-206 Fifth Ave. Bldg. 


Twenty-third Street and Fifth Ave. 
New York 


Melephones........52. 6 ess 0291-0292 Gramercy 


Representing 


McKEE GLASS Co. 


Cut Glass 

Hotel Glassware 
Restaurant Glassware 
Blanks for Cutting 
Blanks for Decorating 
Staticners Glassware 


Lamps 

“Glasbake” Cooking Ware 
Pressed Tableware 

Soda Fountain Glassware 
Beverage Dispensers 

Ice Tea Sets 


Featuring a wide range of 
items in the following colors 


Rose Pink Canary 
Amber Amethyst 
Blue Ruby 
Green Crystal 


D. C. JENKINS GLASS CO. 


Fish Globes 
Lantern Globes 
Tablet Jars 


Display Jars 
Percolator Tops 
Sanitary Mixing Bowls 
Pressed Tableware Pressed Tumblers 
Tobacco Jars Pressed Sodas 
Machine Made Tumblers, Sundaes and Tableware 


>< 


McDONALD GLASS WORKS, 
INCORPORATED 


Blown Stemware, Tumblers, Jugs, Vases 
Plain and Optic 

Featured in’ Two Tone Effect Combinations 

Crystal and Green 


—<é 


ALBRIGHT CHINA CO. 


Light Weight 
Dinnerware and Specialty Lines 


Comprehensive Offerings in Charming Shapes 
and a wide assortment of Splendid 
Decorations 


Comprehensive lines of exceptional Values for 
Fall and Holiday 
Business 


Crystal and Pink 


eM UUM 


SNA 


Paden City Glass Mfg. Co. 


Paden City, W. Va. 


Economy Glass Co. 
Morgantown, W. Va. 


D. King Irwin 


Suites 315-317 


200 Fifth Avenue 
New York 


Iroquois China Co. 
Syracuse, N. Y. 


National China Co. 
Salineville, Ohio 


* 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


Three Shapes 


Glertdenre git eres te ree ses fancy 
Highlander ese tet = ae teh 5's! plain 
Paloriniiges wee eerste a cs a ata 
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Q 
ot 
~ 
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° 
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DCADCA a 
Wrowiaw 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 


Albright China Co. 5 tions in commercial borders. 


Prompt and courteous service. 


Send for Catalog and Illustrations 


itYaN Ivan Yavivavii7avi varitvaxiveviveviivexiiaWlly@vivey: 


Main Office 
Carrollton, Ohio 
Representatives 
Factories : é S| HERBERT K. CONNOR CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East West 
14 Kilns 9 Kilns ROY E. HENDERSON 


esident 


A Superior xy 


i 
Ff AN / 
IVORY z Pye 
"7 j é " j 
Wy dip 


De f iy ay he 
NY / y fi l ON 


6 e e e 39 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


TEUDEAV IOV OTCOUECTAUAUTHNOSESOUCATRCOOUCGUECCGORUCUCCOUOCIIVOTACCORAUGUDOUQTOAUINQCGUTOGEORSI¢2, 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


Uf 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 
F. A. Miner, (16 W. 
High Terrace, Roch- 
ester, Vs 

E. ‘Wilgus, 2l 
March Ave. W. Rox- 
bury, Mass. 
Earl W. Newton & 
ot eddies 9 N. 
Ndobeeie Ave., Chi- 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


— 
(eniit 


Western Glass Prod- 

9 New 
Montgomery St., San 
Francisco, Cal.: 


16 4th Ave., (Los 
Aenea Cal.). 


Demarest Publications, tw. 


Publishers 


45 East 17th St. New York 
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NATIONAL CHINA CO.- SALINEVILLE. 0. 
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SPODE’S 
WILDFLOWER 


HE accompanying illustration shows an 

outstanding example of early Spode deco- 
ration. Spode leaned toward early English 
flowers and landscapes for inspiration in de- 
sign. This is termed a Spode’s Chintz, the 
Chintz being printed in Spode’s Blue and the 
floral groups being richly enameled under the 
glaze in orange, red, purple, and green. The 
combination of colors permits this quaint old 
English design to be used in any setting. 


Stock carried in New York. 
Send for samples and prices. 


Copeland & Thompson 


Incorporated 


206 Fifth Avenue 
New York 


| 


Ambassador Ware 


PRESENTS ELS 
CREDENTIALS FOR. YOUR 
ACCEPTANCE 


A. J. FONDEVILLE & CO. have 
sponsored this new thin flat shape 
with decorations of first line quality. 


Ambassador Ware is a line with all 
the appealing characteristics of the 
best quality China Dinnerware on a 
body of fine white or ivory Earthen- 
ware at an amazingly low price. 


Exquisite colonial fruits and floral 
decorations of irresistable appeal — 
enamel and gold effects over deep 
cobalt backgrounds. 


The Ambassador Ware Back Stamp 
alone is your guarantee of genuine- 
ness, — of quality. 


Ambassador Ware is made in the 
potteries which produce the well 
known Homestead Ware. 


Numerous patterns are now on ex- 
hibition at our showrooms. Our 
traveling representatives will display 
it shortly. 


A. J. FONDEVILLE & CoO. 
24 W. 23rd Street New York 
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A few samples of the famous BOHEMIAN GLASS, deep intaglio 
Engraving. They come in ruby, amber, blue and green colors. 
Many other beautiful pieces are shown in our showrooms. 
Ask for illustrations and call when in New York 
ll W. E. LINDEMANN & €O.; | 
é, 4G eet Ee Corer Ish Si: NEW YORK, N. Y. 3 
Ibo 
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TEA SETS 


in Lustre 


Most Complete 
Line for Fall 
Trade at Very 
Popular Prices 


Send for illustrated 


catalogue 


1g), Inc:, 
: 3) Ww sath 
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327 W. MADISON STREET, CHICAGO 101 FIFTH AVENUE, NEW YORK 
TELEPHONE MAIN 4156 TELEPHONE ALGONQUIN 3823 


Our New England Rep.: N. MASUDA CO., 99 Bedford St., Boston 
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100% READY 
FOR FALL BUSINESS 


oN 
Always Some thins NEY Twenty-five hundred square feet added floor space 
in 


POR OIGOODS makes it possible for us to properly display the wide 


FERN STANDS range of Holiday Merchandise that is now ready for 
AQUARIUM STANDS 
LAMPS AND SHADES 

BED LAMPS 


your inspection. 


SERVING TRAYS The Recognized Headquarters 
METAL WARES 

BASKETS | for Dollar Day Merchandise 

PICTURES : 
Bees | If you want a sales stimulator —a new item for 

AND your dollar day, pay a visit to our showroom — you 
eee OE will find what y re after 
ALL DESCRIPTIONS pega ba se pd a Eh 
Ve 
GEO CC. KINDRGs CO. Inc. 
19 WEST 24th ST. NEW YORK 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


aor use Liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
SO TE LS: ~ 
me > 


§ 


ey Wes! omers what they buy. 
e THE ATLAS-GLOBE CHINA COMPANY 
‘ NILES, OHIO 
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FOR FALL TRADE + 


Our presentation of new items in stemware from 


the Lancaster Glass Company offer a line of ex- 


ceptional merit. Delightful plate etchings and a 


most diversified selection of graceful shapes dis- 


played in either solid colors of Green, Amber and 


Rose, as well as Crystal and an assortment of 


color combinations, featuring a charming cordu- 


roy or diamond optic; blown bowls with pressed 


twist stems in color, all unite in making this line 


one of mstant appeal. 


THESE ARE ONLY A FEW 
OF THE NEW THINGS SHOWN 


The Hocking Glass Sales Corporation 


I. J. COLLINS, President GEORGE E. NICHOLSON, Sec’ y-Treas. 


129-131 Fifth Avenue, New York 


Re presenting: — Hocking — Lancaster — Standard Glass Companies 


The Premier Line 
of Stemware for Fall 


Here is the season’s outstanding im- 
ported stemware shape, unequalled for 
style, quality and low cost. 


You will profit by investigating this 
proposition at once. Exclusive selling 
rights still open in some cities. 


Samples and list of amazing 
prices await your request Spiral Optic Shape in all stemware and tumbler sizes, jugs, etc., 
offered in: 


Ee CAV ALIER—Rose-ruby bowl, crystal stem and _ foot; 


OF PATTERNS @HERE] DE-= tumblers same. 
SCRIBED, AND MANY OTHERS SOLITAIRE—AII crystal with ruby button; tumblers have 
ruby foot. 
KOSC HERAK BROS. GLACIER—AIL crystal with blue button; tumblers have blue 
129-131 Fifth Ave. ee 


RAINBOW—AIl iridescent; tumblers same in regular un- 
New York footed shape to match stemware. 
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SH, ee |S the result of our Mr. Reimer’s recent European trip to the factories we con- 

\w| trol, we are now displaying samples of unusual and distinctive offerings in 
our beautiful THERESIENTHAL glassware in the way of Fish Bowls, 
Water Lamp Bases, Comports, vases, etc., in the delightful Rose coloring which 
has made this factory famous throughout the United States and Canada. 


From our FURSTENBERG factory, operating since 1747, and for the first time im- 
ported in the United States, the quality of which is second to no other china factory, 
we are presenting shapes and decorative creations which are distinctive and not copies 
of any other factory’s products. This, as you will realize, will make an exclusive line 
of dinnerware in your sales department and something your customers will admire 
and cannot say they have seen elsewhere. 


Also many other new exclusive items, all of which are suitable for your Gift 
Department, that you will have to see for yourself, too numerous to describe. 


Before placing your Fall requirements we cordially invite you to visit our sales- 
rooms and let us show you the above in reality. 


FRED C. REIMER CO., Inc. 
49-51 WEST 23rd STREET NEW YORK CITY 
Telephone — Gramercy 5181 


Presenting a New Fall Line 
| OF 


EXCEPTIONAL BEAUTY and QUALITY 


| BEFORE FILLING YOUR REQUIREMENTS SEE THE EXHIBIT 
| AT OUR NEW YORK SHOWROOM 


THE CAMBRIDGE GLASS COMPANY 


O. C. GRAHAM, Manager 


184 Fifth Avenue, New York City 
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No. 84 No. 44/1121 
Flower Pot Cup and Saucer 


- es OLITAN Po They 
\ isi ne 


NEW YORK 


IMPORTERS 


| MANUFACTURERS 


No. 50 9” Vase 


STONEWARE CHINAWARE 

EARTHENWARE EARTHENWARE 

CLAY SPECIALTIES GLASSW ARE 
Large Stocks Immediate Delivery 


Wide selection of 


SHOWROOM ir ee 
PRICE & SLOBODKIN 


20 WEST 23rd ST. 
NEW YORK 


ro 
cp 
H&€ 
SELB 
BAVARIA 
SINRICH oF 


A decoration consisting of al- 

a s ania : ternating large and small floral 
ZPERIAL Be "ee sprays and a floral bouquet with 
: : a tropical bird somewhat inci- 
dental to the design used on the 
center of the plate. This bird 
idea is used on every item of the 
service. Delicate colors of 
green, blue and brick red with 
touches of yellow and lilac give 
a most distinctive appeal to this 
offering. The handles and knobs 


are gold traced. 


THE SONG BIRD NO. 10650—IMPERIAL SHAPE S 


HEINRICH & WINTERLING, Inc. _ Bas, 


49-51 WEST 23rd ST. NEW YORK CITY — ~Wacn®© 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SS ——— 
POTTERY LINE AND GLASS FLOWER 
HOLDERS WANTED 


Tee 

TTRACTIVE show room on Fifth Avenue with well equipped 

selling force covering New Jersey, Pennsylvania, Westches- 

ter, Long [sland and the Metropol itan District ‘by automobile. Can 

make room for one or two lines of good merchandise as above. 
Address Box No. 648, care CROCKERY AND GLASS JOURNAL. 


OPPORTUNITY FOR LIVE SALESMAN 


ANUFAICTURERS’ Agent with very saleable glass lines is 
open to engage a young man to call on the jewelry, gift and 
china and glass trade in the Metropolitan district. Young man 


ability. Must be ciean cut and aggressive. Address Box 651, care 
CROCKERY AND GLASS JOURNAL. 


BUYER WANTS TO MAKE CHANGE 


HINA and glassware buyer, young man of exceptional qualifi- 
cations. Ten years’ experience with the best establishments. 
Now employed by well known store. A man with constructive 
ideas who knows how to put them in practice. Address Box No. 
650, care of CROCKERY AND GLASS JOURNAL. 


GLASS AND POTTERY LINE WANTED 


EW firm of New York factory representatives, with salesroom 

on 23rd Street, is open for line of glassware and pottery. Ex- 
perienced satesmen, well acquainted with the trade, prepared to 
give unusually live representation. Address Box 649, CROCKERY 
AND GrLass JOURNAL. 


SALESMEN WANTED 


ANUFAICTURER of high grade line of colored cut glass at 
popular prices wants high class salesmen carrying kindred 
line. Liberal commission basis. State full particulars including 
territory traveled. Box 652, care CrocKERY AND GLASS JOURNAL. 


Buyers in New York 


Jury 28, 1927 
A. Stainforth, lamps, Chas. Trankla & Co., 


Grand Rapids, Mich, 
432 Fourth Ave. (D. G. Union). 


G. H. Chariton, glassware, housefurnishings, Jones Store, Kan- 
sas City, Mo., 23 E. 26th St. (W. T. Knott). 
Wuney 2941927 
E. B. Saul, china, glassware, housefurnishings, Rorabaugh- 


Brown D. G. Co., Oklahoma City, Okla., 


Aueusr 1, 1927 
wart & Co., Baltimore, Md., 


McAlpin. 


H. Ktuter, china, Ste 17 East 39th 


GREEN 


45-47 Park Place 


Special for Glassmakers and Potters 


OXIDE OF 


LIGHT, MEDIUM AND DARK 


Guaranteed to contain no Free Sulphur nor Sulphides 


Manufactured by 


B. F. DRAKENFELD © CO. INC. 


MMMM MMMM MMMM MMMM 


St. (Assoc. Dry Goods Corp.). 

O. Landers, lamp shades, The Elite Lamp Shade Shop, Boston, 
Mass., Hotel Manger. 

L. J. Koster, housefurnishings, Katz & Goldsmith, Braddock, 
Pa., 105 Madison Ave. (Mdse. Reporting Co.). 

R. Kaufman, lamps, Welde, Wiseman Co., Danville, Ky., 105 
Madison Ave. (Mdse. Reporting Co.). 

H. C. Hall, crockery, glassware, Duiuth Glass Block S 
luth, Minn., 128 W. 31st St. (Weill & Hartmann). 

C. Blair, lamp shade trimmings, The Boston Store, Milwaukee, 
Wiise , 128 W. 31st St. (American Retailers’ Ass'n). 

E. W. Merrill, china, glass. gift items, New England Furniture 
& Carpet Co., Minneapolis, Minn., Commodore. 

A. Long, lamps, Dayton Co., Minneapolis, Minn., 
(Assoc. Mdsg. Corp.). 

E. E. Rewick, china, smaliwares, Kerr D. G. Co., 
Okla., 333 Seventh Ave. (J. M. Biggins, Inc.). 

W. W. Lease, china, toys, furnishings, P. Wiests’ Sons, 
Pa., Pennsylvania. 


Store, Du- 


1440 Broadway 
Oklahoma City, 
York, 
Avueust 2, 1927 


T. F. Byron. lamps, Hiliman’s, Chicago, I] 


1., 1150 Broadway (F. 
Lilienthal & Co.). 


OFFERING 


po new original and 

exclusive lines, priced ex- 
ceptionally low, in addition to 
our REGULAR lines and SPE- 
CIALS. 


Worthy of your attention 


The Godfrey-Heaton Co., Inc. 


HousEWARES SILVERWARE 

Fancy Goops Lamps 

NoveELrieés Lamp SHADES 
SPECIALTIES 


212 FIFTH AVENUE 
NEW YORK 
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New York Directory 


IMPORTERS 


cee F. BASSETT & CO., 141 Fifth 
ve. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China 


Dinnerware, Short 
Lines. 


White China for Decorators. 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St 


Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Ine., 
206 Fifth Ave. 

Copeland's China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 
A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 
OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 


Importers of Black Knight China. 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 


Importers of Japane dsuapP 
Caledonia 4475. Wega {Seley hone 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 


The Famous 
known since 1840 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., $9-41 

West 28d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAntA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 


Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, inc., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 


phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
Sit 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown T[leadquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’ — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


| 


peste khS H. RUHE, 14 West 28rd 
t. 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CU., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body. Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADINGCO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. : 


Lamps and Bric-a- 


JUSTIN THARAUD, Ine., 24 Wesr 
23d St. 
Sole Agent for L’Union Ceramique, 


Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


E. TORLOTTING, INC., 35-37 West 


23rd, St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


.H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal. Sweden; Rorstrand 
China and Earthenware. Sweden. 
KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

RRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and ngraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


forms, 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. : 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be. 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO,, 
Horace Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS. SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting Fixtures and 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Se AN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


a G'ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
Bett DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


Telephone 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-1381 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 

HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co. Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
erey Oo bly 


D. KING IRWIN, Fifth Avenue Buila 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

oe Suite 319, telephone, Gramercy 
1. 


THOMAS G. JONES, Fifth Avenne 
Building. 


Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks. floor 
‘amps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tave dolls  Telenhone. Farragut 8850 


McKENNA BROTHERS SALES 

CORPORATION. 1271 Broadway, 
corner 82nd Street. 
McKenna Rrothers, cut. colored and 
decorated lines; Utility Glass Works. 
Stemware: D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


Lae J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 
HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass _ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Extra Cash 


GOOD assortment of Hall’s Deco- 
rated Teapots will brighten up 


your fall stock and bring extra money 
to your cash-drawer. Better write to- 


sday, for latest color sheets:and prices. 


THE HALL CHINA COMPANY 


rz ——SKUHLER 
P Rrirtrrs 
East Liverpool, Ohio 
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Next To Daylight 


| 
i 
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| Celestialite Installation 


in the offices of 
The Scientific American, New York City 


SS ee 


| Celestialite 


: Your Offices and Showrooms 


and know the satisfaction 
and increased efficiency sure to follow 


CELESTIALITE DIVISION 


GLEASON-TIEBOUT GLASS COMPANY 
200 Fiith Ave. New York 
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HOTEL McALPIN NEW YORK CITY 
“MORECROFT” 


Light Cuttings and Engravings 


ROSE, AMBER, GREEN as well as other colors and CRYSTAL will be well represented in our new 
lines of light cut and engraved glassware. 
Complete stemware lines in crystal and colors, console and salad sets and general tableware as well as 
Rock Crystal cuttings will be featured. 

LAMPS 


Water glass lamps, Banquet and dressing table lamps as well as bedroom lamps, in Dolphin and other 
figures and Early American designs in crystal and colors, will be on display in Room 362, HOTEL 
McALPIN, New York City beginning August first. 


IDEAL CUT GLASS CO. 


F. L. MORECROFT, President CANASTOTA, N. Y. 
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© Mbere’s Profit 
for You 
mn 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautiful are seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘‘The mark of fine taste in 
fine China’ —writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Genuin 


Havilan 


DECORATED BY Every piece of genuine 


° Haviland China—the 
gilald ¢ product of the original 
Co Haviland, established 

Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here. 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 
gwvilan, 


on white china 


NOSEGAY PATTERN 


The business is here for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the wewest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 
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\ D Frederick Loeser & Co. Have Progressive 
WAN Department — An account of a trip 
through the China and Glassware sec- 
tion of Brooklyn’s big store under 
the guidance of Lee Moses 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 
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A complete list of New York Imports for 
the week 
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know the names of the best manufacturers and whole- 


salers in the lines you are interested ? 


know where you can get the goods you want? 


know what the latest news. of the trade is? 


know how to increase the efficiency of your department? 


have a permanent New York mailing address? 


receive information about any particular line? 


receive a reminder of coming events and activities? 


be advised about important changes in the trade? 


be listed in advance of your coming to the New York 


market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


SUBSCRIPTION PRICE 


SE TR NNN NO 


| New York. | 
Gentlemen :— Domestic 

aks rane ue ioe Eey ae es $3.00 a year 

including the Specia oliday 
Edition and Spring and Fall Buying Num- | $5.00 for 2 years 
| bers) to the following address for which .... | c d 
| enclose ...... fork ck year. | ana te 
$4.00 a year 
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Firm) ee eer og. | 55.50 a year 
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Vol. 105. No. 6. August 11, 1927. 


ugust 11, 1927 CROCKERY AND GLASS JOURNAL Thee 


N 


oe 


Pn 
ee pe ge 


Bernardaud’s “Springtime” Service 


Springtime” is another strong favorite 
to be placed in Open Stock by Geo. F. 


Bassett & Co. Designed especially for the ‘“Bernardaud ~ 
Jacqueline Shape, it embodies all the grace Typifies 
and charm a discriminating buyer could 
demand. French 
As to color harmony — ‘“‘Springtime”’ China 
embodies all the modern rich tones that Supremacy 
are demanded of quick selling dinnerware 
patterns. 


eo i. Bassett @ Co., Inc. 


141 Fifth Avenue, New York 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


KNOWLES, TAYLOR & KNOWLES 


ae ce Company ae 
EAST LIVERPOOL., OHIO. 


K1T&K 
IVORY 


We invite comparison. 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


AAAAAAAAAAAAAAAAA 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


AAAAAAAAAAAAAAAAAAAAAAAA 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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Decoration Y-31 
tf 


The Yellowstone Dinner Service 
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HILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 
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When a wide border is applied to the Yellow- ot 
stone Dinner Service, octagon model, with its | 
background of delicate ivory, the effect is one of | 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one.of a troup of Yellowstone 
borders quite out of the ordinary in appearance | 
and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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Crown “Ducal 
Dinnerware 


Picturing one of the newest of our 
open stock family—the Tuxedo Pat- 
tern, which is making rapid strides in 
favor. 


“It is a unique combination of de- 
lightful colors, employed in a treat- 
ment of rare charm. It has that “so 
different”? quality milady is seeking to 
give individuality to her table service. 


Ready for Delivery 
from Stock in New York 


Tuxedo Pattern 


INCORPORATED 


The House of Stock 
Cares 


39-41 West 23d St. 


of $#Herit New York 


MADDOCK & MILLER 
English 
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A Message 


NOW 


You are about to plan your 
stock selections which will de- 
termine your profit possibilities 
this fall and winter. In so doing 
you cannot afford to overlook 
this very important and ex- 
tremely significant fact... that 
thousands of retail merchants 
have successfully built a per- 
manent and profitable business 
in United States Glass Company 
ware. The products of the 
world’s largest makers of house- 
hold glassware assure you of 
Sreater profits—more Satisfied 
customers—this year, next 
year, and for years to come. 


UNITED STATES GLASS CoO. 


PITTSBURGH, PA. 


Sales office in all principal cities 


August 11, 1927 


to Dealers who are 
interested in greater 
profit possibilities 


THE WORLD’S LARGEST MAKERS OF HOUSEHOLD GLASSWAR! 
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Bonus-giving as a method of induc- 
Business-Bonus-_ ing industries to locate in a commu- 
Busted nity has not proven, the Organiza- 

tion Service of the Chamber of 
Commerce of the United States finds, an effective practice 
generally. More failures than successes have followed in 
its wake. 


“The active interest which chambers of commerce have 
been taking in industrial promotion work,” the Organiza- 
tion Service says, ‘with the past year or so has revived 
the question of whether or not the bonus is a desirable 
method for inducing the location of factories. The ques- 
tion is revived in spite of the fact that secretaries gener- 
ally now as in the past regard the giving of bonuses as 
unsound. The question is revived in spite of this fact, 
because communities, particularly smaller communities, 
still give bonuses to obtain what they consider worth- 
while industries, and because here and there some com- 
munity will point to a prosperous industry which was 
obtained as a result of giving a bonus. 

“Whenever we investigate the results of giving bonuses, 
we invariably find many more failures than successes. 
A striking example of this is revealed in the letter which 
she Lincoln, Nebraska, Chamber of Commerce, wrote the 
Sarasota, Florida, Chamber of Commerce, on its ex- 
perience with bonuses. The secretary of the Lincoln 
Chamber writes: ‘Our people have wasted between two 
ind three million dollars in bonuses, and it is a sad com- 
nentary to record that not a single industry bonused in 
iy way, either by the donation of free sites, tax ex- 
smption, selling of stock, or otherwise, is in existence here 
oday. Everyone of them failed. We not only lost our 
noney but a much worse result was the black eye that it 
rave the city for its commercial failures and the adverse 


| 
| 
| 


effect upon the people of the city in the consideration of 
subsequent new projects.’ ” 


The old conception that vacation 
was chiefly a period of surcease from 
everything done during the school 
months is found to be disappearing 
by the Civic Development Department of the Chamber 
of Commerce of the United States. Many communities, 
through their chambers of commerce, are taking up the 
question of providing wholesome diversion for school chil- 
dren during the summer months. 

“Probably the largest single item in your local tax 
budget,” the Education Service of the National Cham- 
ber says in a communication to local secretaries, “is for 


Making Vaca- 
tion Pay 


schools. Your schools, however, unless yours is one of a 
small number of exceptional cities, are closed for two 
or three months of the year. What have the children to 
occupy their time during this vacation? 

“Aimless loafing, running wild on the streets, is far 
worse than a waste of time—though that is bad enough, 
for time is all that is given us. Aimless loafing undoes 
much of the benefit secured during school months. 

“This is the third year in which we have corresponded 
with local chambers of commerce on utilization of the 
school vacation period. Each year the responses have in- 
dicated a greater interest. 

“What is being done in your city? What part is the 
Chamber taking in this work? 

“Your members are tax-payers, parents of school chil- 
dren, employers of school graduates. They have a definite 
interest.” 

What many cities have done to provide wholesome di- 
version for their children is outlined by the Civic Devel- 
opment Department. 
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HROUGH the generosity of Otto Jaeger of the 
Bonita Art Glass Co., Huntington, W. Va., and the 
co-operation of the Lions’ Club, of which he is a 

member, the local milk and ice fund of that city was last 
week enriched ‘by the sum of $43.50. An assortment of 
glassware made by the Bonita Company was donated to 
the charity by Mr. Jaeger and sold to him at auction at 
the luncheon meeting of the club in the Hotel Prichard, 
Huntington, last Thursday noon. 


Fritz Bremmerman, of the St. Louis Glass and Queens- 
ware Co., St. Louis, Mo., was in New York the early 
part of this week before sailing aboard the Berengaria for 


Europe. He expects to return in October. 


Miss Marion McKenna, with the Jacobs Co., Minne- 
apolis, and Miss Kerner, china and glassware buyer for 
George Watts Co., Milwaukee, were visitors to the New 
York mart this week. 


Justin Tharaud, head of the firm by that name, arrived 
in New York Monday, after a six weeks’ business trip in 
Europe. 


William Schreiber, with Morimura Bros., is back at his 
tasks sporting a healthy coat of tan, after a pleasant va- 
cation sojourn with Mrs. Schreiber and son “Bill.” With 


Patl A. Straub & Co. 


Miss Mona Konia, china and glassware buyer for R. E. 
Kennington & Co., Jackson, Miss.; J. Goldsmith, buyer 
for Brager, of Baltimore and J. G. Anthony, china and 
glassware buyer for W. C. Stripling Co., Fort Worth, 
Texas, were in New York this week. 


Charles L. Gaunt, Secretary of the Indiana Glass Co., 
accompanied by H. T. Batsch, Factory Manager, visited 
New York the early part of last week to confer with the 
factory’s local representatives, the Horace C. Gray Co. 
They departed for home last Saturday. 


Marvin F. Fisk, connected with the Flogel Decorating 
Works, left last Friday to enjoy a vacation for the next 
two weeks. He took his tennis racquet with him, intending 
to practice up on his game while away. 

“Sid” ‘Thompson, head of Copeland & Thompson, 
American representatives for the Spode China line, who 


Ten 


has been in England consulting with his factory heads 
since June 5, arrived in Montreal on Sunday of this week. 
Remaining there for a few days to visit his mother, Mr. 
Thompson expects to reach New York on Friday. 


Robert D. Miller, of Maddock & Miller, Inc., was taken 
ill last Sunday evening with an acute attack of appen- 
dicitis. He was rushed to the Mountainside Hospital, at 
Montclair, N. J., and operated upon Monday morning. 
His many friends will be glad to hear that he is pro- 
gressing very favorably. 


Justin Tharaud, of Justin Tharaud, Inc., was a passen- 
ger on the Scythia which docked on Monday. He had 
been in Europe for over two months visiting his factories 
in England, France and Germany. He reports that his 
new Fall samples for the factory of Myott Sons & Co.,| 
England, which came over on the same steamer with him 
will be on view at his salesrooms this week and that sam- 
ples from the Tettau factory in Germany and the L’Unior 
Ceramique factory in Limoges will be here within twe 
weeks or less. Mr. Tharaud is very enthusiastic abou 
the new things he has to offer. Mrs. Tharaud accom: 
panied him on his trip to Europe. 


Miss Grace Webster, office manager for the K.P 
Lockitt Co., is motoring through Canada as a method 0 
spending a two weeks’ respite from the cares of business 


A visitor always welcomed by his many friends in th 
trade here is Ernest W. Merrill, buyer for the New Eng 
land Furniture and Carpet Co., Minneapolis, who arrive 
in New York last week. He is putting in a busy tim 
placing orders for his Fall requirements, for in additio 
to china and glassware, he also buys for the silver an 
electrical departments. 


Art Industries Move to Larger Quarters 


An interesting announcement is that of the Art I 
dustries, Inc., move from their former showrooms 1 
the Brunswick Building, 225 Fifth Ave., New York, t 
larger rooms on the 7th floor. The firm will occupy root 
729, which will house their fine lines of “Lavinite” Po 
tery and lamps, new Italian importations and lamp unit 
French glass, Alabaster lamps, French marble and bron: 
and also the Darling Studio’s line of hand decorate 
parchment shades, scrap baskets, drums, bedlights, et 
The Paul Hanson Co. line of wide pleated, inlaid pare! 
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ment, crackle, chintz, shades and bedlights, will also be of- 
fered by the firm. It is not the intention of the con- 
be to make these new showrooms over-lavish in the dec- 
; 
: 


oration, on the contrary, simplicity will be the predominat- 

‘ing note, featuring a congruity of interior, that is consist- 
‘ent with the products displayed. This move is one more 
‘notch in the progress of Art Industries, Inc., located for 
the past few years in the Brunswick building, where their 
‘fine Lavinite pottery and Darling Studio’s artistic hand 
decorated parchment shales have established an enviable 
clientele. 


‘Lindbergh Presented with 132-Piece Set of 
Old Ivory Syracuse China 


On Thursday, July 28th, Colonel Lindbergh visited 
Syracuse on his nation-wide trip in the interest of aviation. 
After circling the city in the “Spirit of St. Louis,” he 
_was met at the landing field and escorted to the Syracuse 
University stadium, where he addressed an assembly of 
over twenty thousand people. 


In the evening a large dinner in his honor was held. 
The citizens of Syracuse, through the Chamber of Com- 
merce, gave to the Colonel for this mother a 132 piece set 

of Old Ivory Syracuse China. The name of the pattern 
is Virginia. Each piece will be specially backstamped 
_and it is planned that this set is to be the first of this new 
pattern to leave the factory. 

Colonel Lindbergh has a lot of loving cups, medals, 
_ trophies and souvenirs from all over the world, many of 
them of great value, but probably few of them of any real 
use. It, therefore, seemed fitting that in Syracuse he 
should receive a gift bearing the name of the city and 
something that would combine artistic beauty with prac- 
_ tical utility. 

The china was not presented by the Onondaga Pottery 
__Company—it was purchased by the Chamber of Commerce 

as a gift from the city. 


“Eddie” Hammond Wins in Gold Cup Regatta 


Once again “Eddie” Hammond, prominent manutac- 
turers agent and well-known to the china and glassware 
_ trade, piloted his speedy super-charged Miss Westchester 
_ 2nd to victory this time in the biggest boating event of the 
year the Gold Cup Regatta held at Greenwich, Conn., on 
Saturday, August 6th. 


Everywhere that Mr. Hammond goes with his craft 
which holds the Atlantic Coast championship in the 151 
class, he is referred to as “The old guy with the little 
boat” and the crowd is always with him to a man because 


Ex oe sie SSS eee eae a 
“The Old Guy with the little boat’ 
it is so apparent that he is enjoying himself as he goes 
flashing along the course. 

Saturday’s race was no exception and Mr. Hammond 
had the well-wishes of everyone present as he went bump- 
ing along at a mile a minute clip trying to adjust a pillow 
in the hollow of his back and at the same time keep the 
craft on the course. That he was unsuccessful in ad- 

(Continued on page 30) 


OFFERING 


RAND new original and 

exclusive lines, priced ex- 
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Pottery Interests to Be Heard Before Tariff 
| Commission This Fall 

PUBLIC hearing before the Tariff Commission 
A during the coming fall season is assured. This 

information from Washington reached the trade 
August 4. Although no specific date has been an- 
nounced, both the United States Potters’ Association and 
the National Brotherhood of Operative Potters will now 
go forward in assembling data to be presented during 
the session. As announced in a recent issue, representa- 
tives of the National Brotherhood of Operative Potters 
addressed a communication to the Tariff Commission 
wherein information was sought as to the method of 
procedure desired by the Commission in granting a hear- 
ing. This resulted in two officers of the Brotherhood 
visiting Washington last week for a conference with 
Thomas O. Marvin, Chairman of the Commission, at 
which time it was determined that a public hearing with 
reference to the dinnerware situation would be granted. 
Chairman Marvin advised his visitors that the Ceramic 
Division of the Commission is completing its analysis of 
cost data in American potteries, also abroad, and also that 
a statement is in course of preparation to be used at a 
public hearing the Commission proposes to hold during 
the fall season. At the conclusion of this hearing, all in- 
formation that will then be assembled will be combined 
in a report which will later be transmitted to President 
Coolidge. It may follow that the President will render 
a decision on this question before the close of the cur- 
rent year. It has also been announced at the office of 
the Commission at Washington that the Commission 
began an investigation of the pottery situation March 19, 
1925. Since then the cost of production has been gath- 
ered from about a score of domestic dinnerware pot- 
teries, in addition to fourteen plants in Germany, a num- 
ber in England and two in Holland. 


Continental Pottery Co., Incorporates 
Incorporation papers have been issued at Columbus, 
O., to the Continental Pottery Co., with offices at Perrys- 
ville, O. The company has been formed by S. A. Hughes, 
who has been named secretary-treasurer of the corpora- 
tion. It is proposed by the new interest to take over 
and operate a plant at Perrysville that has been idle. 


Crooksville Plans $40,000 Addition 


_ At a cost of approximately $40,000 the Crooksville 
China Co., Crooksville, O., has announced its intent to 
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erect a one story brick addition to its plant, occupying 
a site 30 by 100 feet. This building will be used for 
laboratory work, and is a part of the expansion program 
of this interest, which also recently announced its pro- 
posal to erect a battery of tunnel kilns. In this connection 
it is interesting to note the rapidity with which American 
dinnerware manufacturers are engaging ceramic technol- 
ogists as a part of the factory personnel. More ceramists 
are now employed by dinnerware manufacturers than ever 
before, and it is declared that the end is not yet. 


Dinnerware Business Quiet in Texas 


“Dinnerware business is very quiet, as in this open air 
country very little is sold in the summer,’ commented A.) 
Baldinger, secretary of John McClellan & Co., Inc., Hous- 
ton, Texas. “The glassware sales have been fair, he 
went on, “and we expect a decided improvement in the 
fall, because of the fact that we are now selling as much 
household goods as. we do of china and earthenware.” 


b) 


Niloak Pottery to Erect Addition 


C. D. Hyten, head of the Niloak Pottery Co., Benton, 
Ark., announced this week the intent of the company to 
erect a large addition to its present plant, and that plans 
for other improvements are now under consideration. 
“Our business so far this year has been very satisfac- 
tory,’ Mr. Hyten said. “It has been much heavier for| 
this period than a year ago. We have had a heavy in-| 
crease in business from the west, and especially Colorado, 
New Mexico, Arizona and California, volume business 
from these states being more than double, over previous 
years. Advance orders indicate to us that fall and win- 
ter business will be exceptionally heavy.” 


Says Dinnerware and Glassware Active 


Dinnerware has been moving actively as well as glass- 
ware, according to C. W. Myhard, dinnerware buyer for, 
the C. H. Yeager Co., Akron, O. -“Sales in our Hom@ee 
furnishing department, which includes dinnerware anc 
glassware are far ahead of the 1926 records,” Mr. My- 
hard commented. He related that retail business in Akror 
1s quite active, although the early part of the year startec 
slow. “We are very optimistic about the fall trade be 
cause of there being plenty of work, which puts all classe: 
of people in good condition financially, for that reasot 
our lines of china, dinnerware and glassware have beet 
selling actively all season,” he remarked. 
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Buhl Estate of $15,000,000, Goes to Charity 


Charity will receive the bulk of the $15,000,000 estate 
of the late Henry Buhl, Jr., president, and owner of the 
Boggs & Buhl department store, Pittsburgh, according 

to the terms of his will filed for probate in the office of 
the Allegheny County Register of Wills. 

| The perpetuation of the Boggs & Buhl department store 
under its present management of Mr. Buhl’s old asso- 
ciates in a principal feature of the will, which specifies 
that the earnings shall. be turned over to charity. 

The creation of the Buhl Foundation in memory of his 
wife, Louise C. Buhl, who died some years ago, will act 
/as a medium for the disposal of the vast estate into 
charitable channels. Justice Robert S. Fraser, of the 
| Supreme Court of Pennsylvania; William S. Linderman, 
Arthur E. Braun and John A. Fuhs, bankers, were se- 
lected by Mr. Buhl as first managers of the Buhl Foun- 
dation. 

Under the terms of the will, the Boggs & Buhl Wel- 


| 


fare Association receives the sum of $100,000, and his 
entire holdings of stock in the store, of which he was 


president, are given in trust to his associates to manage 
and control for the Buhl Foundation, thereby providing 


_for the continuation of the business and policies of the 
' store under the management and direction of his old and 
trusted associates, whom he and Mr. Boggs had educated 


and trained in the business. The greater part of the 


earnings of the Boggs & Buhl department store goes to 


the Buhl Foundation to be distributed for charitable pur- 
poses. 

Berton B. Croup, vice president of the store, will suc- 
ceed Mr. Buhl as president of the store. Formal action 
will be taken at the next meeting of the stockholders. 

The company’s by-laws provide the office of president 
shall be occupied by the vice president until a successor 


' is elected. 


Mr. Croup came to this city fourteen years ago from 
Minneapolis, and ten years ago was named general man- 


_ ager, having been promoted to that position from buyer 
| of men’s furnishings. 


The will provides that all the capital stock of the Boggs 


_& Buhl Corporation, both preferred and common, shall 


be left to B. B. Croup, James A. Greer, buyer of men’s 
furnishings, and William Z. Mehaffey, a director of the 
company, who has been with the firm for thirty-five years 
as merchandiser of house furnishings, toys, jewelry, 
leather goods and stationery. 

The capital stock is left “in trust, however, to hold 
and control said stock with power and authority vested in 
. Said trustees to vote in person or by proxy the said stock 
at any meeting or meetings of the stockholders of the 
Boggs & Buhl Corporation for any purpose whatsoever as 
fully and effectually as though the said trustees were own- 
ers thereof in their own right; with power and authority 
also to sell both the preferred and common stock, or 
either, or any part of either, at private sale, from time to 
time, at fair cash value thereof as the said trustees and 
the managers of the Buhl Foundation, or a majority of 
them, shall determine.” 


REG. U.S. PAT.OFF, 


and GOLD 


for Decorating 
Reliable and Dependable 


Our experience of almost 50 years in 
the manufacture of various gold 
products and colors for deco- 
rating china and glass is an 
assurance of dependability 
and reliability. 


It pays to stand- 
ardize with R& H 
Colors and Gold. 
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ROESSLER SHASSLACHER CHEMICALCO 
709 Sixth Avenue, New York, N. Y. 
Branches in every ceramic center. 


Write your nearest. 


‘America’s Leading Ceramic Material House” 


No Summer Slump at Strawbridge’s 


Strawbridge & Clothier department store, Philadelphia, 
has adopted the summer slogan of “More Sales in Hot 
Weather.” The phrase was coined at a recent meeting of 
executives of the store, and efforts are now being made to 
“sell” it to all employes and to the shopping public as well. 

As a follow-up to the meeting the store ran this copy 
boxed in its daily newspaper advertising : 

“We thought you’d appreciate quick, helpful service 
these hot July days—and for that reason we made our 
plans to counteract the vacation period let down that 
tempts all of us at this time of the year. 

“Our executives have postponed their vacations— 

“Our fellow-workers have agreed to be as helpful as 
they can— 

“Merchandise assortments have been checked as com- 
plete— 

“In many ways we are prepared as never before.” 


A new 5 and 10 cent store had been opened by a man 
named Cohen. A woman came in one day and selected a 
toy for which she handed the proprietor a dime. 

“Excuse, lady,’ said Cohen, “but these toys are 15 
cents.” 

“But I thought this was a 5 and 10 cent store,” pro- 
tested the customer. 

“Vell, I leave it to you,’ 
it, 5 and 10 cents?” 
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came the reply, “how much is 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


No New Tariff Inquiries by Glass Manufac- 
turers Until October 


CCORDING to information received by flint glass 
A manufacturers no new tariif inquiries will be in- 

stituted by the Tariff Commission at Washington 
until after Oct. 1. This program has been outlined by 
Thomas O, Marvin, chairman of the Commission. The 
program of investigations is now being worked up, and 
under the appropriation schedule which became available 
as of July 1 last. It is understood here that both the 
earthenware and glass schedules will be subjects for public 
hearings under the proposed program. According to a 
view expressed by Mr. Marvin, there is no real objection 
to specialists and representatives of the Commission using 
invoice prices on an imported item where costs of a foreign 
producer are available, as in many instances the method 
of computing production costs general show up in favor 
of the importer. 


Capstan Employs 100 More Workers 


By the blowing in of an additional tank at the plant of 
the Capstan Glass Co., South Connellsville, Pa., the com- 
pany is now giving employment to one hundred additional 
workers. This factory was first operated by the Ripley 
Glass Co., and after the latter firm retired from business 
the present interest took the property over, and has 
operated it continuously ever since. 


Wage Conference Has Ten Changes 


As previously anticipated, the wage conference at: 


Atlantic City, N. J., between representatives of the flint 
glass manufacturers and committees representing the em- 
ployes closed with but few and minor changes being made 
in the old wage scale. There have been some questions 
referred to committees for future discussion, and these 
matters will be reviewed at sessions that will be held here 
within the next few weeks. When the wage conference 
opened, the new wage scale proposed advances ranging 
from ten to thirty percent in different departments. It is 
now admitted that with major subjects disposed of and 
agreements reached, there will be no trouble in arriving 
at adjustments over questions that are now open for re- 
view here. After the forthcoming committee conferences 
here, the new scale of wages will then have been definitely 
determined for the forthcoming fiscal year. 


Victory to Install New Tank 
The management of the victory Glass Co., Jeannette, 
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Pa., has announced the intent of this company to increase 
its factory output by installing a new ten-ton tank. 


St. Mary Glass Co. to Operate 

Edward Johns, who recently acquired control of the 
plant of the St. Mary’s (W. Va:) Glass Co., haga 
nounced that as soon as needed repairs are made the fae- 
tory will be placed in operation. The new interests pro- 
pose to feature a line of blown and tableware, and will 
also show a line of lamps, lenses and a number of spe- 
cialties. 


Graham to Erect New Factory 
The Graham Glass Co., Evansville, Ind., has announced 
plans for the erection of a new factory at a cost of ap- 
proximately $100,000, and which will take the place of 
one of the present factories of this company. Plans for 
the new factory have been approved by the officials of 
the company. 


Inland Appoints New York Representatives 


Announcement has been received by the trade in Pitts- 
burgh, that the Inland Glass Mfg. Co., with headquarters 
at Chicago, Ill., has appointed Weir, Smith & Co., 58 
Warren street, New York, as its representatives for the | 
Metropolitan district. The Inland Co., is actively engaged 
in the production of lighting glassware. 


Another Factory for St. Marys 


Another glass factory is to be erected at St. Marys 
W. Va., the output of which will consist of incandescent 
lamps. The interest, which well be known as the Nilco 
Lamp Co., is headed by R. W. Roloff, and plans for the 
new factory are now being prepared. 


Distributors Prepare for Increased Glass 
Demand 


Judging from the business flint glass manufacturers are 
now receiving from both the retail and jobbing interests, 
it is indicated that distributors are preparing for an in- 
ereased demand for this line during the fall season. Vol- 
ume business is showing better strength, although there 
is a considerable volume of small business being received 
by mail. From different parts of the country retail ™- 
terests report that demand for glassware has been better 
than holding its own, and that colored glassware is 1° 
very good request. This is reflected at factories, where 
such plants featuring colored glassware lines have been s¢ 
active throughout the season. Within the next few weeks 


August 11, 1927 


ee 


CROCKERY AND GLASS JOURNAL Fifteen 


the flint glass plants in this and adjoining districts — wil! 
pe operated on increased schedules, it is said. 


| Bonita Issues New Lines 
. 


Several new lines have recently been issued by the 
Bonita Art Glass Co., Huntington, W. Va., and accordin 
Ito Otto Jaeger, secretary and treasurer of this per ipanss 
the new lines have been in quite heavy request since first 
presented. These new lines have been named the “Malta”, 
“Spirit of St. Louis”, and “Normandy”. All of these 
lines are now being shown at the different resident sample 
‘rooms of the company. It is the opinion of Mr. Jaeger 
that fall demand for decorated glassware will be more 
‘brisk than at any time during the current year. 


Chandlee Sees Business Improvement 


“Business shows unmistakable signs of improvement”, 
commented T. M. Chandlee of H. P. Chandlee Sons Co., 
Baltimore, Md., one of the oldest jobbing concerns in the 
southeastern territory, who have been actively engaged 
in southern distribution of china and glassware since 1876. 
“We can make no complaint about factory deliveries, al- 
though at times we do not receive shipments fron: glass 
factories as prompt as they should be. This complaint 
is not new, as unquestionably the glass factories have not 
treated the jobber with entire fairness for the past several 
years.” 


Salt Lake Retail Business Slow 


J. M. Saville, in charge of the china and giass depart- 
ment of Zion’s Co-operative Mercantile Institution, Salt 
Lake City, Utah, announced this week that retail trade 
in the Salt Lake district so far this year has been rather 
slow, dinnerware especially. “Apparently there is very 
little sale for complete dinner sets, but a number of people 
are buying 31 and 42-piece sets. Colored glassware we 
consider has been a little ahead of sales compared with 
each month of last year, but still there is plenty oom for 
improvement. “Prospects as far as crops are concerned 
throughout our section were never better. With some 
exceptions there are one or two spots both north and 
south, where they have been suffering for lack of mois- 
ture, but in other sections we have had too much. But, 
taking it all in all we feel very much encouraged for the 
outlook for fall, but we do not expect any great increase 
in business until after the crops have matured and are 
sold”. This retail interest is now engaged in the erection 
of a three story warehouse at a cost of over $100,000, 
which will be occupied by the whoiesale hardware, cbina 
and glass departments. 


Minneapolis Trade Slow 


W. A. Ricker, in charge of the china aud glass sections 
of Donaldson & Co., Minneapolis, Minn., related this 
week that trade in that territory has been quiet for several 
months. “Prospects look like an improvement for fall 
business”, he suggested. 
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What's New in New York Showrooms 


Artificial Flowers Outstanding in Gray Display 


Many new  num- 
bers have been added 
to the artificial flower 
line to be seen at the 
Horace C. Gray Co. 
showrooms in the 
Fifth Ave. Building, 
which is a product of 
Reve riam &- Cor 
New Haven, Conn., 
and which line is 
represented in the 
New. York market by 
the Gray firm. The 
line, which is becom- 


ing more and more 
popular all the time, is without doubt one of the best of 
its kind. In fact, in their reproductions of blossoms of 
all kinds—the line seems almost without limit—this factory 
has succeeded in creating flowers which upon first in- 
spection lead one almost to believe they are looking at the 
natural plant ‘itself. 
In addition to their 
excellence of repro- 
duction the flowers 
also have the added 
asset of being both 
heat and cold resist- 
ing. Temperatures 
of either extreme have 
no effect upon them. 
Water also will not 
harm them and one 
need have no fear in 
using it to wash them. 
Among the newest 
additions that the 
Gray company are exhibiting are some beautiful gladi- 
olus, Canterbury Belles, marigolds, etc. Delightful apple 
blossoms, chrysanthemums, tulips, jonquils and many 
others too numerous to mention, are also to be seen and 
make a stunning exhibit. It will well repay the buyer to 
inspect this line. 


New Theresienthal Samples Shown by Reimer 


With a most elaborate assortment of new offerings for 
the Fall, the importing house of Fred C. Reimer Co., 
Inc., 49 West 23rd St., are well prepared to receive the 
trade at their salesrooms and buyers visiting there are as- 
sured of many pleasant surprises. Outstanding among 


the many new lines and particularly noteworthy are the 
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newest presentations of Theresienthal glassware, which, 
while always occupying a commanding position among the 
Reimer exhibits, seems this year to be larger and more 
beautiful than ever. Any number of new pieces have been: 
added, among which, to mention just a few, are some. 
lovely footed comports, bowls in a wide range of shapes. 
and sizes, center pieces and a number of lamp bases which 
have never been shown before. All of these are presented 
in a variety of delightful twist, spiral and a brand new ball 
optic effect, the latter being especially noticeable on the 
lamp bases. Adding further to the beauty and appeal of 
this line are the delightful shapes of all the numbers. For 
instance, on the lamp bases, there is one that discloses a 
lovely vase shape in a twist optic, another resembles a 
globe. This stands on a round foot about a half inch 
high and features the new ball optic. Then there is the 
brand new Dr. Johnson refreshment set. This is a real 
work of art. It comprises twelve refreshment cups and a 
most exceptional bowl in a spiral optic. It is notable, 
too, for its extreme grace. Included in this set is an ex- 
ceptionally large tray which is nearly two feet in diameter. 
The exquisite coloring of Theresienthal glass has always 
been one of its outstanding features and the new samples 
more than emphasize this fact. Green, a new rose, ruby 
and a splendid new Cobalt Blue, as well as crystal, are 
some of the selections it offers. There are also any num- 
ber of combinations of color and crystal of which the 
above mentioned refreshment set is a good illustration. 
On this the body of the bowl and cups may be had in 
any color while the foot of the bowl and handles and feet 
of the cups are in crystal as is the ladle and tray. 


Mercer’s Traymore Pattern Has Genuine 
Appeal 

The Traymore, one of the newest treatments from the 
factory of the Mercer Pottery Co., Trenton, N. J., and 
a pattern which adds distinction to the firm’s display at 
their New York salesrooms in the Fifth Avenue Building. 
is indeed a decoration that is truly characteristic in ex- 
pressing that quality of individuality that is so noticeable 
in the Mercer productions. Featured on the Queen Anne 
Shape, in ivory body, it is distinctly different from amy 
of the other Mercer patterns and is one that makes an im 
stant and sure appeal. It presents a continuous flora 
border motif, worked out in a vine idea. It is particu. 
larly noteworthy for its warmth of coloring. Wildflow- 
ers, both buds and full grown blossoms, in colors 01 
orange, blue, red, yellow, black and a delightful green 
make a blend of tints that is ideal. So well are the natura 
colors of these flowers reproduced that the pattern has 
the appearance of an enamel treatment rather than a de- 
cal. The pattern is completed by the application of twe 
orange hair lines while the handles and knobs are traced 11 
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the same color. It is noticeable that this particular treat- 
ment was designed with a view of developing one that 
would fit the Queen Anne shape and it is at once apparent 
that the factory have been more than successful in this 
“respect. 


Bosworth Pattern Displayed by Dickinson 
A charming new pattern is being shown by Edw. B. 
‘Dickinson, Inc., 49 West 23rd St., that is well worth see- 
ing. Called the Bosworth, after the historical field of 
English history by that name, and featured on the Em- 
‘bassy shape in Booths Ceylon Ivory, for which line the 
Dickinson firm are American agents, it is an offering at 
once alluring. The treatment is entirely different from 
anything heretofore seen at this salesroom and is most 
refreshing. Old fashioned flowers have been utilized for 
its idea in conjunction with a vine effect which has been 
worked out as a border. The impression given is that no 
“set decorative scheme has been followed for this pattern, 
but rather that the blossoms have been placed just as 
they might have grown or been strewn. Several dainty 
little buds seem to have slipped down over the shoulder of 
“the plate and are growing there in a manner that suggests 
they might have been carried by the wind. One of the 
outstanding features of this decoration is its coloring. 
This combines every element of richness and at the same 
'time it has a quiet dignity. Lavender, yellow, brown 
_in several shades, black and two tones of green blend per- 
| fectly to give a balance impossible to improve upon. 
| Nearly at the edge, yet leaving a very narrow margin of 
white is a brown irregular line which in turn is backed 
_ by the darker vine or stem joining the flowers. 


New Treatments for Fall Featured by 
Edmiston 


Buyers who visit the showrooms of Hugh C. Edmis- 

_ ton, 120 Fifth Ave., American representative for the Eng- 
| lish line of Mason china will find a goodly number of 
_ brand new treatments ready for their inspection. These 
_ are indeed of real merit. Conspicuous among them is the 
- Minuet Pattern on the Romney shape. In Mason’s old 
amber glaze in a complete dinner and tea ware line, as 
well as many fancy items such as bread trays, comports, 
octagon jugs, etc., it offers something really exceptional. 
A dainty and original floral arrangement in rich enamels 
is employed in this decoration. The flowers, fanciful in 
type, are arranged in three sprays placed at equal intervals 
around the rim of the plate which run down over the 
shoulder. Six tiny little buds are also scattered over the 
face of the plate suggesting their having been dropped. 
The coloring is delightful, blues, yellow, various shades 
of red, lavender, green, black, etc., are all combined in 
the utmost harmony. Around the irregular edge a grass 
green line has been used as a finishing touch. Another 
new offering is the Wild Rose pattern. This is displayed 
on the Gadroon shape. The name aptly tells the story of 
this motif. Here the wild rose in filled in enamels is 
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prominently featured with a cluster of leaves as a back- 
ground. The flowers and buds present a wealth of color 
such as pink, lavender, orange, blues, etc., while the tint 
of the leaves suggests a touch of the Autumn in their 
lovely yellow, green and bluish shades. Placed about a 
half inch in from the Gadroon edge is a continuous border 
made up of tiny leaves broken occasionally by a dainty 
flower. This is in one tone of delicate lavender while 
around the rim a finish is given by a light green edge. 


Another New Cambridge Item 
The No. 3075 Boudoir Set, herewith illustrated made 
by the Cambridge Glass Co., Cambridge, O., and shown 
at their New York showroom, 184 Fifth Ave., presents 
an old idea in a new form. This is certain to receive the 


stamp of approval. It is shown in the full range of Cam- 
bridge colors, amber, emerald and peach in a selection of 
any number of decorative ideas such as encrustations, 
gold lines, etchings and plain optic effects. As will be 
noted this number consists of three pieces, a 22 oz. cov- 
ered jug, glass and a tray. The glass and jug carry a 
straight narrow optic while their base is finished in a very 
pretty ridge effect. Adding further to the charm of this 
jug is its handle which is twisted. The tray is oval and 
carries a handle at either end. 


Mail-Order and Chain Sales Up 


All of the big chain store systems, with several excep- 
tions, showed substantial sales increases for the first six 
months of 1927 as compared with the corresponding 
period in 1926. Twenty-one firms established new high 
records for the first half of the year and the trend of 
sales would indicate that the year 1927 will smash all 
previous records. 

For the first half of the year business of these twenty- 
one representative companies totaled $584,880,967, com- 
pared with $533,222,552 in the same period of 1926, a 
gain of 9.7 per cent. Although this gain is somewhat 
lower than that shown in the same period of 1926 over 
1925, when the increase was 12.4 per cent, this decrease 
was confined to the business of the mail-order houses, the 
chain stores having made an even better showing this year. 
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Interstate Merchant’s Council to Hold Semi- 


Annual Convention 
, NHE Interstate Merchants Council will hold their 


twelfth semi-annual convention at the Hotel Sher- 

man, Chicago, August 17, 18 and 19. Thirty-eight 
hundred retail merchants and their families are expected 
to attend. Railroads are co-operating by reducing rail- 
road fares to retailers, their families and employees from 
every section of the country. John W. Scott, of Carson, 
Pirie, Scott & Co., Chicago, will make the keynote speech 
at the opening luncheon at the Hotel Sherman. 


Fred T. Renshaw, manufacturers’ agent, 30 East Ran- 
dolph St., is back in his office after a two weeks vacation 
in Detroit. 


Mr. Weirich, of the People’s Stores, Detroit, Mich., 
was in Chicago last week visiting the displays in the Shops 
Building. 
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Ready for Shipment— 


LUTTE TEE 


Rs. BT 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Tinker Bros., 17 North Wabash Ave., are showing sey 
eral new lines, including a console set in Cherio-Glo in ; 
beautiful new cutting. It is manufactured by the Pade 
City Glass Mfg. Co. Another item is an odorles 
weighted floor smoking stand with duco finish in six at 
tractive shades. 


Frank B. Tinker returned last Friday with his wif 
from Barnes, Wis., where he spent several weeks golfing 


Carl J. Powers, of the general offices of the Hockin, 
Glass Co., Laicaster, O., is vacationing in Chicago. M1 
Powers, whose musical ability is well known throughou 
the trade, is spending most of his time attending the ope: 
air operas at Rivinia. 


“Tom” Gill, buyer for Emery, Bird & Thayer, Kansa 
City, was in Chicago, last week looking over the local chin 
and glassware market. 


The Chicago Gift Show at the Stevens Hotel last wee 
attracted many out-of-town members of the trade. How 
ard Jenkins, of the D. C. Jenkins Glass Co., was amon 
the visitors. 


Kelly & Reasner, 17 North Wabash Ave., are showin) 


a complete line of colored water bottles for lamp base) 


manufactured by the McKee Glass Co., Jeannette, Pa. 


Fred Hollman, of the Fred A. Hollman Co., Gree 
Bay, Wis., was here last week on his regular mid-summe 
buying trip. 


Another visitor to the fall showings was “Ernie” Mei 
rill, representing the New England Furniture & Carpe 
Company, Minneapolis, Minn. 


Walter Minnemeyer and “Lew” Simpson, whose fist 
ing reputation are the envy of the Shops Building, hav 
had their baggage packed for several weeks in anticipatio 
of their annual tussle with the finny residents of Canadia 
waters. They will stay at Minnemeyer’s summer hom 
on Georgian Bay. 

The china and glass section on the seventh floor ¢ 
Carson, Pirie, Scott & Co., consists of rows of table’ 
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WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


CaHilCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


| Chicago Display, 806-7-8 Masonic 
Temple 


Harry G. Dalzell 


Phone 
Central 3497 


Flint Glassware, 
Pressed and_ Blown 
Etchings, Cuttings 
and Iridescent. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


_ each displaying some individual feature in the store’s an- 
nual August housefurnishing sale. Among the showings 
was a Robert Haviland French china set of 94-pieces. 
The decoration was a deep band of ivory bordered with 
birds and flowers in effective colorings, priced at $70. 
_ Other sets from France, in 97-pieces, were offered for 
_ $55, with each of the handled pieces covered with coin 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave, 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. Benyamin, Resident Agent 


PERMANENT DISPLAY ROOM 

AMERICAN FURNITURE MART 
666 Lake Shore Drive | 

Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope Gosser China Co. 


Seneca Glasg Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


Phone: Central 3236 


THE UNITED STATES 
GLASS Co. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DIS y IN - 
Hh, UCAS DIRERY, BOOM FR 
DIRE FROM © FACT F 


priced at $38. The decorations consisted to birds, fruits 
and flowers. 


Marshall Field & Company is featuring some excep- 
tionally fine white and gold dinner sets during its 16th an- 
nual August sale. They are of imported china and deco- 
rated with a band of encrusted coin gold, and priced at 


$125. 


gold. A 95-piece china dinner set from Bavaria was 


High Level for N. Y. June Sales 


Department and chain stores sales showed an increase 
and wholesale trade a decrease in the New York area 


_ during June, according to the monthly review of the Fed- 
eral Reserve Bank of New York. 


Substantial increases in New York and vicinity lifted 
the total sales of department stores nearly 5 per cent above 
those for the previous year, although a majority of the 

reporting stores outside of the metropolitan area did 

| poorer than in June, 1926. An increase of roughly 2% 
per cent is shown for the first half of 1927 over the first 
half of 1926. 


Both in the retail reports for June, 1927, and for the 
six months of the year increased sales of apparel stores 
is the outstanding point of interest. Reporting depart- 
| ment stores in the first half of 1927 swelled their sales 

2% per cent above the year before, but apparel stores 
showed a 5 per cent gain. 


It is in line with previous reports on inventories that 
_the value of merchandise stocks carried in several localli- 
ties has been reduced considerably during the last year 
_and in all cases the rate of stock turnover was higher in 

June than a year previous, but it must be remembered that 
the drop in prices during the last year largely explains 
_the apparent shrinkage in stocks. 


_ The bank finds that the rate of collections on charge 
accounts “has been increasing this year and in recent 
months has been higher than a year ago,” although during 
1926 the stores were not as successful relatively in mak- 
ing collections as in 1925. Here is an indication of 1m- 


| 


provement upon which the bank itself does not comment, 
but on business prospects will be drawing their own con- 
clusions. 


After two years and more of bright reports from the 
chain stores, it is not surprising that this business during 
June showed further improvement. A 17.9 per cent in- 
crease in chain-store sales is reported for June, 1927, 
over June, 1926. That represents a spectacular growth, 
but is not much more than the relative increase shown by 
chain stores now for a long time. As formerly, the largest 
increase continued to appear in grocery and variety stores, 
but substantial gains are recorded for 10 cent and drug 
stores. 


Sales in West Pass 1926 Mark 


Retail sales for the first six months of 1927 have been 
in record volume and general business activity has main- 
tained this general level, the Federal Reserve Bank of 
San Francisco reports. 


Industry has been less active thus far in 1927 than it 
was a year ago, the principal declines being in the lumber 
and food products industries. As a corollary of declin- 
ing activity, volume of employment generally has ranged 
lower and payrolls have been smaller than in 1926. Fur- 
ther decreases in industrial production were reported dur- 
ing June, 1927. 

Total volume of trade during the first half of the year 
was of record proportions. 

Value of sales at retail ranged well above the 1926 


figures. Sales at wholesale were slightly smaller in value. 
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New Designs in Shapes and Patterns Now on View 
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OHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. % 
Earthenware Art Pottery K 
ADDERLEY’S, Ltd. ~<— STEVENS & WILLIAMS, Ltd. 5 
China and Earthenware Rock Crystal and Cased Glass K 
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All Makers in the Front Rank of English Productions 
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Handsome Line of 


L ADVE 


with Silk and Parchment Shades 
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“You Cant Argue See LL 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that eye pele “the 
you advertise in the LAMP ee ce gee in this bel 
BUYERS’ JOURNAL is vllow, levender with cee 


yellow, lavender with ise 
: : : j of black and red edge line 
likely to fall on unfertile soil. OE ee 


offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


On the other hand if REPRESENTATIVES 
J ; é ? NEW YORK EASTERN HIGAN 
youre desirous of getting John L. Pasmantier & Sons V. DEkiae a hh Bovine 
5 West 20th St. Zanesville, O. Crooksville, 0. 
your lamps and shades before the man who PACIFIC COAST CHICAGO OFFICE 
: : ; : Harry 0. Davis Gordon A. Weese 
buys—of increasing your business, there is no Unearth mmpt Roem (3485 Mere 
better medium in which to broadcast your mer- CENT RA 
| & ; eae Sopelmeer 5 ee ere H. Le 
chandise than the Bloomington, Ili. oe nee Coffeyville, Kansas, 


LAME Oa em eunnee The Crooksville China Co. 
Chicago Ill. CROOKSVILLE, OHIO 


Godtrey-Heaton Co., Inc., Has Attractive Home 


3y FREDERICK 


TARTING in business less than a year ago and after 

a few short months outgrowing their original quar- 
) ters, the firm of Godfrey-Heaton Co., Inc., are now 
“well established in their new showroom and offices in 
Room No. 1012, 212 Fifth Ave. Located on the Fifth 
Avenue side of the building overlooking Madison Square 
Park, this firm have a most attractive home and one which 
vis quite exceptional in its appointments and appeal. Upon 
entering one finds himself in a small reception or waiting 
room, partitioned off from which by means of a mahogany 


ee es es es es es 2 es es es es os em Pe 
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S. OLIVER 


are painted a very pretty blue. The light is unusually 
good. Five exceptionally large windows face on the Fifth 
Avenue side and two look out over Twenty-sixth St., 
while five inverted overhead drops permit of further arti- 
ficial illumination when necessary. For the displaying of 
‘their numerous lines the firm have utilized their floor 
space, which is approximately three thousand square feet, 
to the best possible advantage. Four very large and spe- 
cially constructed display tables run down the center of 


the room and are so situated to permit of three aisles 
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Section of the beautiful new Godfrey-Heaton showroom 


( 


rail and swinging gate is the outside general office. From 
this outer office a sliding doorway leads into the private 
office of the members of the firm, which in turn, is en- 
closed by a Flemish oak partition. Two doorways, one 
of which is located in the outer reception room and the 
other opening from the private office of the Messrs. God- 
frey and Heaton, lead into the main display room. The 
decorative scheme of the entire place is most pleasing. 
The side walls have been finished in a terra cotta tan, 
which is a very different color from that which is ordi- 
narily seen, while the ceiling is white. The concrete floors 
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around them, thus allowing a very easy inspection of the 
exhibits shown. On the Twenty-sixth St. side and on the 
side of the room opposite Fifth Ave. display shelves, four 
tiers high, all of which are specially wired, are used for 
the showing of lamps of all kinds, while on the Twenty- 
fifth St. side another row of the same type of shelves is 
used for the display of novelties, trays, etc. All of these 
tables and shelves are finished with a most attractive 
maroon covering which adds materially to their appear- 
ance. Looking from the front of the room, at the rear 
(Continued on page 25) 
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eAn Unusual 


Assortment 
of Exceptional Price! 


Here is an imported German line of glassware 
secured by our Mr. Hines during his recent 
European trip. It is something brand new and 
while cold painted gives a splendid imitation of 
cased glass. Presented in colors of green, ruby 
and blue in an unusual array of useful and orna- 
mental numbers, it is most reasonable in its pric- 
ing. Import orders only. Delivery 60/90 days. 


= —~<> 


The Sugar and Cream as illustrated are offered 
at 38 cents per doz. sets in gross lots. These 
make a ready seller and can be retailed for 50 
cents. The nine inch bowl as shown sells for 
$8.00 per doz. and can be retailed at a big profit 
foreo1.25. 


JOHN J. HUNES) ane: 
39-41 West 23rd Street New York, N. Y. 


A LOVELY PATTERN 
ROYAL BAYREUTH 
BAVARIAN CHINA 


The illustration shows what the famous old Tettau 
factory in Batavia, producing the well-known “Royal 
Bayreuth” line, can do in the matter of up-to-date 
dinnerware decorations. As will be noted the pattern 
is snappy and the last word in style. It shows a some- 
what conventionalized design on an ivory border. The 
geometric effect at the edge—and inside the gold line 
—is in slate blue, gray and touches of green. The 
roses on the ivory band are American beauty pink. 
Little cornflowers of blue appear here and there. The 
foliage is bright green. The tropical birds are in the | 
same color scheme. The scroll-like line on the inside | 
in slate blue completes an altogether charming and 
easily merchandisable decoration. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 
24 West 23d St. NEW YORK 


The Salesman cee o Telephone Gramercy 5150 


AAT SERVIEE 


Frederick Loeser & Co. Have Progressive Dept. 


Under Capable Guidance of Lee Moses Brooklyn 
Store’s China and Glassware Department Does 
Second Largest Business in Greater New York 


By Norton B. JACKSON 


ESPITE the tact that it is located in the base- 
ment of the great Frederick Loeser & Co. store, 
Brooklyn, which to the average department is a 

handicap of no small proportions, the china and glassware 


sector with Lee Moses at 
the head second in 
point of sales in the greater 
New York district. This is 
largely due to the untiring 
efforts of Mr. Moses the re- 
sults representing as attrac- 
tive a china and glassware 
department as can be found 
anywhere. 

The department is laid out 
in sections. First and fore- 
most is the Dinnerware de- 
partment in which are shown 
over two hundred different 
patterns, some in open stock 
and others only in sets. This 
section covers a space of 
about 100 x 75 ft. and in- 
cluded are wall fixtures as 
well as tables. Domestic as 
well as English porcelain 
dinnerware are featured in 
the newest shapes and dec- 
rations. The China group 
ncludes Bavarian, Czechoslo- 
vakian, French, Nippon and 
inglish china including 
nany of the new Ivory body 
‘ffects. The writer was im- 
oressed with the unusual 
variety and selection of de- 
igns and should imagine 
hat it would be very diffi- 
ult for a customer in need 
Mf a dinner set to call at 
he Loeser China Depart- 
rent and not find what she 
ranted. 

_ Next in importance is the 
‘lass Department. 


ranks 


is devoted to Salad Plates and, 


of course, staple lines 


such as, Heisey glass and others are strongly represented. 
In front of the enclosed glass room, a large floor space 
with some fifty odd tables is devoted to the showing of 


Loeser’s June China and Glass Sale 


$45 Teed China Dinner Sets 
100-Piece $29, 95 Gas ‘old. 


Composition 
Dainty Nippon and Bollemiay China 


Choose from several hundred Sets of dai 
borders against a soft ivory backgrou mn 
quality in several choice border 


that you will find it hard to c 
complete service for twelve persons. 


From Theodore Haviland 


of Limoges, France 
=< $100 Dinner Sets | $150 Dinner Sets 
$67.50 | 


Exquisite dinne 


its regular value 
piece composition 


There is a large enclosed glass room 


Rose Pink 
Stem Glasses | 
All Siz 


or Rose Colored 


Save % to % 


An annuaf’ spring event for brides, brides-to-be and housekeepers who always 
take advantage of these oceasions to supply their home wants for the summer. 
The e1 orld of China, Crystal and Art Wares production is practically 


d, and the Loeser business has grown to such proportions that | 


in on the leading factories Loescr’s is given first choice, and the volume 
oPour Ir purchases 3 makes price advantages considerable. 


French and Bavarian China 


$75 Dinner Sets, 100-Piece 
$44.50 


An unprecedented value in fine French and 
‘arian dil inner, services A valve made pos- 


$125 ‘Gold Incrusted Dinner Sets 
qoorBlice $79.50 100-Piece 


Rambler Rose 
Gold Inerusted 


|Stem Glasses 
59c 


CHOICE OF 


|, CabletFrutt Salads 
Sherbats—Corktails—W mes 


| $3 to $5 Gold Incrusted Glass jcors Inig=Parfaita—Whisbes 


Gold Incrusted 
$3 Iced Tea Seis 
$3.95 


rae covered ug and s1x tall 
id ‘border 


$1.95 


pe glass tableware comes in| i =u: GryitabR 
green Eacl < 


e Teas—Grape Juice 
Fi niger Bowls and J Plates 


+ Green 
Gold bs nee ed 


$1.25 Salad Plates 
ee 


ited border i. dangly ecbed Raber 
or Ros y 


Imported Octagon Shape 
$4.50 China Salad Sets 


Service Plates 
$3.98 


£298 Rose, Green or Amber 
| 5+Piece Glass Table Centers 


$6 23-Piece 
Waffle Sets 
$3.98 


| Imported porcelain Waffle Sete, hand 
hi 


painted in gay colors 
si» €3, 


$5 Blue Willow 
32-Piece Luncheon Sets 


#4 Rose or Green Glass 


Aquari+ 
ums 


$3.98 


Géeen or 


$1.25 to $1.75 Guaranteed 


Iced-Tea Sets and Basket Tray 
$2 ee Complete 


t 
$1 Blue Willow Grill Plates | 
69¢ 


Oven Glass $1 


9-in Round paseare les aa 4-in Pie Plates 
1045-1n Oval Casseroles. | 12/9x8'gein Uulity Dish 
2 qt Round Bakers ord Ax5 Ny 4-in, Bread Pans 


Set of 6 Individual Custard Cups. 


tes, with %4 inch gold | 


Sete conaist of | 
aod | 


Ad announcing Loeser’s June China and Glassware Sale 


rrored throughout in which are shown on shelves and 


} 

ibles an array of stemware lines including all the colors 
f the rainbow as well as the more conservative, clear 
tystal effects in cut and etched designs. 


| 


A large space 


all over the world. 


fancy glass and is beyond 
doubt one of the finest and 
most complete displays of 
this type in Greater New 
York. In this group are in- 
cluded many fine imported 
lines such as French Art 
glass, Spanish glass, Czecho- 
slovakian and English glass, 
and a goodly representation 
of the very attractive new 
lines made by The Consol- 
idated Glass Co., as well as 
other fine American glass 
products. The Glass Depart- 
ment is particularly colorful 
and well arranged and makes 
a striking impression as one 
enters the department. 

Then there is a section de- 
voted to Fancy China which, 
in many stores these days, 
is being neglected. In this 
section are shown Tea sets, 
Waffle sets, Coffee sets, Cake 
sets and hundreds of other 
odd fancy china items in a 
more complete assortment 
than I have seen anywhere. 
Many of the tables are price 
grouped, that is, only one 
price to a table with a sign 
on each table indicating the 
price. This, I am told, makes 
selections much easier for 
the customer. 

Another most interesting 
section is that known as “Art 
Wares.” In this division 
are shown pottery lines from 


I saw tables of English pottery, Flem- 
ish pottery, Dutch pottery, French pottery, Czechoslova- 
kian pottery, Japanese and Chinese pottery, Spanish pot- 
tery as well as a strong representation of American pot- 


(Continued on page 25) 
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American Chma 
for 
American Homes 


CARROLLTON, OHIO 


for the Jobber and Syndicate Buyer 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE —— PLAIN EDGE 


Three Shapes 


Crlend ere meee tec re rts, cence « fancy 
Highland ier eae i ec. ace plain 
Bilorititmeser mene: foc: See octagon 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Representatives 
Factories HERBERT K. CONNOR CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East Wes 
14 Kilns 9 Kilns ROY E. HENDERSON 


: INCORPORATED 1903 a & 
Albright (eB hy dana MANUFACTURERS OF HIGH GRADE DINNER WARE 


President 


6 e e e 33 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


COO 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


E 
E 


LUCERO DER ALCODT OGG AV OSSIAN SSDS H DADE SOLONSACLASSNE MCU GU ACSC dag” 


———— 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. : 


High Terrace, Roch- 
ester, N. ae 
E Wilgus, 21 


D E. 

March Ave. W. Rox 
bury, Mass. 

Earl W. stds & 
Associates, N. 
bl hes Chi- 


To 


se 


Westuin Glass Prod- 
Co., 14 


Mentgomery St., San 
Francisco, Cal.; 


h.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 


SS 
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Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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tery lines. In this same department are shown Bronzes 
and marbles, Fern stands and acquariums, Teakwoods, 
Painted iron ware, wooden Ship models and many other 
kindred lines. This section is a veritable gift department 
and on many tables are groups, priced marked at remark- 
ably low prices considering their beauty and merit. Mr. 
Moses stated that nearly all of this merchandise was pur- 
chased by him abroad on his annual buying pilgrimage. 

There is another interesting section in this department 
known as the Gold Room in which are displayed both 
glass and china in all over or partially gold decorated ef- 
fects. The room is finished in mahogany and gold and 
makes a most attractive appearance. This idea is original 
with Loesers and as far as we know no other China de- 
oartment has such a concentrated display of Gold deco- 
rated wares. 

Last, but not least, is a section devoted to Staples. In 
shis section is carried Kitchen wares of all kinds, such as 
Oven glass, Tea pots, Cereal sets, Bowl sets and the less 
»xpensive lines of open stock dinnerware which are thrown 
yut on large counters instead of being just sampled as 
In most stores this 
section looks neglected and badly displayed. 


n the regular open stock section. 
The very 
yature of the goods makes it difficult of attractive arrange- 
nent but at Loeser’s we found this section just as spick 
Ind span as the other divisions of the department. In 
act, this is characteristic of the whole department. Neat- 
1ess, cleanliness and attractive displays are apparent every- 
vhere. 

Mr. Moses stated that it was the policy of the depart- 
aent and the store in general to handle only the better 


grades of merchandise and to eliminate entirely the lower 
qualities. 

In summing up the success of the Loeser China depart- 
ment, I can do no better than to quote Mr. Moses’s reply 
to any question. “To what do you attribute the phenom- 
inal growth of your department?” His reply was charac- 
teristic. He said: 

“Ist. To the excellent reputation this store enjoys in 
the community. 

“2nd. To the able management of the store. 

“3rd. To the solid foundation laid by my predecessor, 
Geo. Anthony. 

4th. To hard work, consistent advertising and proper 
control through the development of an efficient organ- 
ization and common sense systems.” 


Godfrey-Heaton Co. 

(Continued from page 21) 
left hand corner is a large alcove that allows for a con- 
siderable amount of additional display space. The door- 
way from the outer reception room enters here and the 
firm have made excellent use of this alcove. Specially 
constructed solid mahogany showcases with sliding glass 
doors, all of which are backed by mirrors and specially 
wired, are placed around the walls. Here the firm show 
their special silver novelty line. Along the Fifth Avenue 
front of the display room is a section devoted exclusively 
to floor and bridge lamps, fern stands, aquariums, etc. As 
a finishing touch all the woodwork is finished in a mahog- 
any color while velour runners have been used on the 
aisles of the display room and floor of the outside waiting 
room to match the blue finish of the floors. 


He Must Come Down to Earth Sometime 
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New York Imports 
July 27th 


S. S. Roma, from Genoa, Italy 


Seaboard National Bank, 7 cases earthenware 

Dayton & Co., 4 cases earthenware 

Lisner, D., & Co., 2 cases earthenware 

Hampton, J. W., Jr., & ‘Co., 10 cases earthenware, etc., 7 cases 
earthenware 

Abraham & Straus, 21 cases earthenware, etc. 

Wanamaker, J., 15 cases glassware 

Andrews, D..C., & Co., 14 cases majolica, 1 case toys 

Amer. Shpg. Co., 9 cases earthenware 

Bernard, J. E., & Co., 1 case majotica 


S. S. Cameronia, from Glasgow, Scotland 
Kupper, H. C., 5 crates earthenware 
S. S. Cherca, from Genoa, Italy 


Faunce, J. H., 25 crates terra cotta ware, glassware, etc. 
Davies, Turner & Co., 4 packages earthenware 
Sheldon, G. W., & Co, 1 case earthenware 

Straus, N., & Sons, 3 casks earthenware 

Union Trust Co., 4 packages earthenware, etc. 

Herbert & Neuwirth Co., 15 cases earthenware, etc. 
From Naples, Italy 


Bowery & East River Nat'l Bank, 4 cases majolicas 
Fourman Bros., 113 cases earthenware 


S. S. Hamburg, from Hamburg, Germany 


Vandegrift, F. B., & ‘Co., 2 cases earthenware 

Owen Walsh Mig. Co., 1 case hollowglass 

Wagner Bros. & Co., 1 case glassware 

American Shipping Co., 6 cases hollowgiass, 1 case earthenware 

Roloson, A. F., 1 case porcelain 

Atlantic Forwarding Co., 2 cases hollowglass, 1 case glassware 

American Agency Corp., 1 case hollowglass 

Public Nat. Bank & Trust Co., 1 case porcelain 

Schmidt, W. H., 4 cases hollowglass 

Chatham & Phenix Nat. Bank, 18 crates earthenware 

Hensel, ‘Bruckmann & Lorbacher, 5 cases glassware 

Popper, Klein, 1 case glassware 

Public Nat. Bank, 5 cases hollowglass 

Vandegrift, F. B., & Co., 4 cases hollowglass 

Ruhe, F. H., 3 cases glassware 

Public Nat. Bank, 13 cases hollowglass 

Friedlander Co., 32 cases glassware 

Graham & Zenger, 13 cases crockery 

Bernstein, S. E., 1 case earthenware 

Downing, T. D., & Co., 1 case crockery 

Clover Bead & Novelty Co., 4 cases glassware 

Ditchik Bros., 5 cases glassware 

Goldman, 'H, A., Inc., 9 cases crockery 

Elite Import Co., 22 cases glassware 

Vandegrift, F. B., & ‘Co., 7 cases glassware 

Leonhard Levin, 3 cases stones, 1 case glassware 

Brier Mfg. Co., 12 cases glassware, 1 case beads 

Gugenheim, M., Inc., 1 case glassware 

Dritz Traum Co., 3 cases glassware 

Calhoun, Robbins & Co., 2 cases glassware 

Wyle, J. J., & Bros., 5 cases glassware 

Weisman Importing Co., 50 cases glassware 

Silverman, F. P., 4 cases glassware 

Colonial Bead Co., 5 cases glassware 

Strauss Bros. Co., 44 cases glassware, etc. 

State Fwdg. & Shpg. Co., 3 cases glassware 

‘Bloom, ‘C., Inc., 2 cases glassware 

Stahel, E. P., & Co., 1 case glassware 

Goldberg, M., ‘Sons, 8 cases glassware 

American Kreuger & Toll Co., 1 case glassware 

Loewenthal, F. & B., 3 cases glassware 

Lisner, D., & Co., 4 cases glassware 

Pomerance, S. H., Co., 3 cases glassware 

Wiener Bros., 1 case glassware 

Taub, Hummel & Schnall, 6 cases glassware 

N. Y. Mdse. Co., 7 cases glassware 

Sellers, 1 case hollowelass 

Sigmund Mendel, 20 cases lamps 

Murphy, A., & Co., 2 cases glassware 

Khouri, A. N., 5 cases glassware 

Phillips & Tannenbaum, 1 case glassware 

Kutrz & Dawer, 3 cases glassware 

Veith, A. & H., 1 case glassware 

National Bead Co. 1 case glassware 

Lorsch, A., & Co., is cases glassware 

Koscherak Bros., ‘4 cases crockery, 12 cases hollowglass, 2 cases 
crockery 

Reichert, W., & ‘Co., 2 cases paper goods, 2 cases glassware 

Schmidt, Pritchard Re Co., 1 case chinaware, etc. 

Sussfeld, Lorsch & Schimmel, 7 cases glassware, etc, 
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Rowland & Marselius, 8 cases earthenware 

Globe Shipping Co., 2 cases earthenware 

Phoenix ‘Shipping Co., 5 cases crockery, etc. 

Reimer, F. C., Co., 106 cases crockery 

Sellers, C. W., 4 cases crockery, 3 cases bazaar goods 

Chatham Phenix Nat. Bank & Trust Co., 2 cases china figure 

Fenton, A. W., Co., 1 case clocks, 2 cases glassware 

Eimer & Amend, 2’ cases glassware, 35 cases hollowglass 
| 
| 
| 
| 


Hampton, J. W., Wiese Co., 2 cases crockery 

Chatham & Phenix Nat. Bank, 8 cases earthenware 
Friedlaender Co., 9 cases crockery, etc. 

Robinson, H. W., & Co., 33 cases glassware 

Cohn & Rosenberger, 11 cases glassware 

Stauff, A. F., & Co., 5 cases glass stones 

Murray Hill, F., Co., 6 cases hollowglass 

Gordon, S., & Co., 2 cases glassware 

Hudson Fwdg. & Shpg. Co., I case hollowglass 

Inwald, J., Glass Co., 2 cases glassware 

Stuyvesant Importing Co., 2 cases crockery 

Sheldon, G. W., & Co., 6 cases glassware 

Hansa Co., 1 case earthenware 

Stern, T. L., & Co., 13 cases glassware 

Page, Madden & Co., 14 cases earthenware 

Parchment Bead Corp., 12 cases glassware 

Dixon, J., ‘Crucible Co., 400 bags china clay 

Chemical National Bank, 1 case earthenware, 2 cases glasswa1 
Guaranty Trust ‘Co., 1 case glassware 

R. & G. Import Co., 1 case crockery, 1 case earthenware 
Eitinger Bead \Co., 2 cases glassware 

Wolff, H., & Co., 11 cases glassware 

State Bank, 7 cases glassware 

Central Merc. Bank & Trust Co., 2 cases glassware 
State Bank, 25 cases glassware 

Batlin, L., 6 cases glassware 

Tomby, B., & Co., 24 cases crockery 

Lippmann, Spier & Hahn, 2 cases glassware 

Rice, I. W., 1 case crockery 

Nat. City Bank, 1 case earthenware 

Levy, J. W., Corp., 17 cases crockery, etc. 

Nassau Nat. Bank Brooklyn, 19 cases glassware, etc. 
Nelson Bead Co., 61 cases glassware 

Atlantic Forwarding Co., 6 cases glass paintings 

Irving Miller & Co., 44 crates earthenware 

Koscherak Bros., 13 cases glassware 

Wanamaker, J., 23 cases toys, crockery, etc. 

Frank, K. G., 1 case hollowglass 

American Shipping Co., 36 cases toys, crockery, etc. 
Borgfeldt, G., & Co., 42 cases toys, crockery, etc. 
Wedemann, Godknecht & Lally, 10 cases chinaware, etc. 
Andrews, D. C., & Co., 20 cases hollowglass 

Eleto Co., 139 cases toys, earthenware, etc. 

New England Incandescent Supply Co., 9 cases glassware | 
Samstag & Hilder Bros., 7 cases toys and crockery 
Pulver, i L., 8 cases glassware 
Powell, G Be, ‘Co., 7 cases toys, crockery, etc. 
Straub, iF A. 39 cases earthenware, 53 cases glassware 
Blumenthal, B., & Co., 20 cases glassware 

Kayser, H., & Fils, 6 cases hollowglass 

Barth, L., & Co., 6 cases crockery 

Richard Shipping Corp., 49 cases crockery 

N. Y. Mdse. Co., 108 cases toys, crockery, etc. 

Eleto Co., 57 cases toys, crockery, etc., 46 cases do, 
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Strauss, N., & Sons, 77 cases of crockery, etc. 


Goodman, S., Co., 9 cases glassware 

Blumenthal, B., & Co., 7 cases glassware 

Happel & McAwoy, 43 cases hollowglass 

Spence, C. R., & Co., 21 cases crockery 

National Silver Co., 14 cases glassware 

Bernard, J. E., & Co., 15 cases glassware 

Empire Laboratory Supply 'Co., 62 cases hollowgiass 
Irwin, J. D., & Co., 19 cases earthenware, eres 
Straus, N.,, & Sons, 31 cases crockery, 1 case hollowglass 
Shaland, W., 1 case glassware 

Schenkers, Inc., 158 cases toys,, crockery, etc. 
Mohawk Novelty Co., 21 cases toys, glassware, etc. 
Reimer, HaiG,, Co. 9 cases crockery 

Hearn, ey3 BN. & Son, 24 cases glassware, etc. 

Stern, Stiner & Co., 34 cases glassware, ete. 
Robinson, eS We & Co., 11 cases crockery, etc. 
Heimer Impte. & Novelty Co., 22 cases glassware, crockery, el 
Lidz Bros., 29 cases glassware, etc. 

Pomerance, So LBA. ee Gar, 51 cases glassware 
Heemsoth, Basse & (Cor, 16 cases glassware 

Taub, Hummel & Schnall, 24 cases glassware 
Portenoy 'Co., 7 icases glassware 


Bailey, Green & Elger, "12 cases glassware 


Modern Braid Co., 28 cases glassware, 5 cases crockery 
American Shipping Co., 19 cases majolica 

Brown & Roese, 7 cases glassware 

Sheldon, G. W., & Co., 42 cases majolica 


a 
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Downing, T. D., & Co., 5 cases glassware 

Hirsch, G., & Sons, 77 cases glassware, etc. 

International Fwdg. Co., 14 cases crockery, etc. 

Nat. City Bank, 5 cases glassware, etc. 

Chemical Nat. Bank, 5 cases glassware, etc. 

Kuyper, P. C., & Co., 4 cases glassware 

Lisner, D., & Co., 3 cases fancy goods, 1 case glassware 
Slum, L., Import Co., 4 cases glassware 

Chase Nat. Bank, 2 cases crockery 

N. Y. Mdse. Co., 1 case crockery 


_ Hesse, D. S., & Co., 4 cases glassware, etc. 


Globe Shpg. Co., 427 cases glassware, etc. 
Daniels, M. B., & Co., 3 cases crockery 


- Hampton, J. W., Jr., & Co., 3 cases glassware 


§. S. Sierra Ventana, from Bremen, Germany 


Wolf, L., & Co., 22 cases china, glassware, etc. 
Hutter, K., 70 cases crockery 
Willenborg, 'C., & Co., 3 cases glassware 


' Roloson, A. F., 10 cases crockery and glassware 
_ Borgfeldt, G., & Co., 34 cases crockery 
| Order, 17 cases crockery 


5. S. Stockholm, from Gothenberg, Sweden 


_ Meadows, Wye & Co., 12 cases glassware 


Venon, J. H., Inc., 101 cases glassware 
Ebeling, W., 1 case earthenware 


S. S. American Trade, from London, England 


| Tobias & Co., 6 cases earthenware 


| Borgfeldt, G., & Co., 3 crates earthenware, 2 hogsheads glassware 


July 28th 


5. S. Cedric, from Liverpool, England 


Higginson, G, J., 4 crates earthenware 
‘Stern Bros., 1 cask earthenware 
Leyland, P., Inc., 14 crates earthenware, 18 casks do. 


Sellers, C. W., 12 casks earthenware, 4 casks china 
Semon Bache & Co., 15 boxes window glass 

Gunthel & Cruvielher, 3 casks china 

Fondeville, A. J., & Co., 8 crates earthenware 
Reimer, F. C., & Co., 1 crate earthenware 

Straus, N., & Sons, 4 crates earthenware 

Kupper, H. C., Inc., 16 crates earthenware 

Tiffany & Co., 7 casks china 


. S. Suffren, from Havre, France 
Henjes, F., Jr., Inc., 11 cases glassware 
Kronfeld, Saunders Co., 2 cases chinaware 
Harrison Williams, 1 case glassware 
Globe Shipping Co., 10 casks glassware 
Manufacturers Trust Co., 4 casks majolica 
Downing, R. F., & Co., 2 cases glassware 
Bernard, J. E.. & Co., 4 cases glassware 
Globe Shipping Co., 1 case glassware 
Harbeck, M., 1 cask earthenware 

Vantines Co., 4 cases crockery 

Haviland, T., & Co., 46 casks porcelain 
Manufacturers Trust Co., 3 packages majolica 
Globe Shipping Co., 8 cases majolica 
Byrnes Co., 14 cases chinaware 

Darwin Nagel, J., 4 cases glassware 


we 


_Khouri, A. N., & Bros., 9 packages chinaware 


Strauss Bros. & Co., 1 case glassware 
Lord & Taylor, 9 cases majolica 
Globe Shipping Co., 1 case glassware 
Ayer, H. H., 10 cases glassware 
Macy, R. H., & Co., 2 casks chinaware 
Globe Shipping Co., 10 casks chinaware 
| Robold, J. C., & Co., 1 case pottery 
Order, 1 case marble goods, 9 cases majolica 
Hampton, J. W., Jr., & Co., 2 pieces porcelain 
Hampton, J. W., Jr., & Co., 5 packages porcelain 
Davis Collarmore & Co., 8 casks glassware 
Luce Trunk Co., 2 cases glassware 

hanel, Inc., 7 cases glassware 
Taub, Hummel & Schnall, 13 cases glassware 
Hudson Fwdg. & Shpg. Co., 3 cases glassware 
| Vandegrift, F, B., & Co., 2 cases porcelain 


July 29th 


i, S. Olympic, from Southampton, England 
| Haviland China Co., 50 casks porcelain 
: Guerin Pouvat Elite, 18 casks porcelain 
| Strauss, N. & Sons, 10 casks porcelain 
Vogt & Dose, 16 casks porcelain 


| 
| 
| 


) 
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Bachofner, K., 1 cask porcelain 

Bernard, J. E., & Co., 33 cases glassware, ete. 
Lionel Trading Co., 4 cases glassware 
Vandegrift, F. B., & Co., 1 case glassware 
Downing, T. D., & Co., 13 cases glassware, etc. 
French-American Glass Co., 14 cases glassware 


S. S. France, from Havre, France 
Guerin Pouyat Elite, 4 casks glassware 
American Express Co., 1 case chinaware 
American Express Co., 8 cases glassware 
Hudson Fwdg. & Shpg. Co., 1 case glassware 
Reimer, F. C., & Co., 3 cases glass and earthenware 
Coty, Inc., 38 cases glassware 
Henjes, F., 3 cases glassware 
Richard Shipping Corp., 9 cases chinaware 
Houbigant Co., 37 packages glassware 
Andrews, D. C.,, & Co., 10 packages glassware 
Stifft, C.S., & Co., 1 case crockery 
Rigaud Co., 2 cases glassware 
Bernard, J. E.. & Co., 2 cases glassware 


S. S. Egypt Maru, from Naples, Italy 
Vandegrift, F. B., & Co., 11 cases earthenware, etc. 


July 29th 


S. 8. Hallfried, from Genoa, Italy 
Bernard, J. E., & Co., 3 packages earthenware 
Herbert & Neuwirth Co., 9 cases earthenware 
Graham & Zenger, 26 packages earthenware 
From Leghorn, Italy 
Beaux Arts Shade Co., 20 cases earthenware 


Andrews, D. C., & Co., 9 packages glass & earthenware 


Brown & Roese, 32 packages earthenware, etc. 
Kupper, H. C., Inc., 13 packages earthenware 
Bing, F., & Co., 16 packages earthenware, etc. 
Granata, G., & Co., 23 cases earthenware 
Herbert & Neuwirth Co., 11 cases earthenware 
Straus, N., & Sons, 23 cases earthenware 


Order, 13 packages ceramics, majolicas, etc., 22 cases earthen- 


ware, etc. 
From Valencia, Spain 
Smith, Y. D., 4 casks crockery 
Bloch, L. D., & Co., 64 cases crockery 
Diercks, C, F., 9 casks crockery 
Balogh, B., 7 casks crockery 
Auld, G. P., 1 cask crockery 
Globe Shpg. Co., 4 casks crockery 
S. S. Mercier, from Antwerp, Belgium 
Amer. Shpg. Co., 65 cases majolicas 
Ovington Co., 31 cases majolicas and glassware 
Downing & Co., 22 barrels crockery, 1 case do. 


July 30th 


S. S. Rotterdam, from Rotterdam, Holland 
Newirth, H., 9 cases crockery 
Hudson Fwdg. & Shpg. Co., 3 cases crockery 
Fourman Bros. Co., 6 cases crockery 
Order, 10 cases alabaster ware, 7 cases do. 
Phoenix Shipping Co., 96 cases crockery, etc. 
Torlotting, E., Inc, 17 cases earthenware 
Grace Nat. Bank, 39 cases crockery 
Singer Bros., 6 cases glassware 
Globe Shipping Co., 2 cases crockery 
S. S. President Monroe, from Shanghai, China 
Littie, Jones & Co., 300 cases chinaware 
From Naples, Italy 
Henjes, F., Jr., Inc., 3 cases crockery 
Herbert & Neuwirth Co., 5 cases earthenware 
S. S. Conte Biancamano, from Genoa, Italy 
Amer. Shpg. Co., 5 cases earthenware 
Altman, B., & Co., 1 case earthenware 
From Naples, Italy 
Amer. Exp. Co., 3 cases earthenware 
International Exp, Co., 4 cases earthenware 
August 1st 


S. S. Aquitania, from Southampton, England 


Sheidon, G. W., & Co., 2 cases glassware, etc. 
Veith, A. H., Inc., 2 cases porcelain 
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S. S. Republic, from Bremen, Germany 


Bernard, J. E., & Co., 2 cases glassware 
Gobel, J., & Co., 20 cases earthenware 
Corbett, M. J., & Co., 4 cases earthenware 
Bernard, J. E., & Co., 1 case glassware 
Henjes, F., Jr., Inc., 5 cases hollow glass 
Chatham & Phenix Nat. Bank, 11 cases earthenware 
Amer. Express Co., 1 case porcelain 

Sheldon, G. W., & Co., 4 cases earthenware 
Thomas & Co., 3 cases glassware 

Phoenix Imp. Co., 1 case glassware 

State Fwdg. & Shpg. Co., 2 cases earthenware 


August 2nd 
S. S. Adriatic, from Liverpool, England 


Hammacher, Schiemmer & Co., 3 casks earthenware, 1 crate 
basketware 

Gerlach, F. C., 45 hogsheads earthenware 

State Forwarding & ‘Shipping Co., 1 cask glassware 

Maddock & Miller, 41 packages earthenware, 4 packages china 

Gunthel & Cruv eilher, 1 cask earthenware 

Dickinson, E. B., 11 packages earthenware 

Reimer, F. C., Co., 1 package earthenware 

Gunthel & Cruveilher, 1 cask chinaware 

Justin Tharaud, 6 casks earthenware 

Alpers & Mott, 1 cask chinaware 

Sellars, C. W., 27 casks earthenware, 4 casks china 

Straus, N., & Sons, 9 crates earthenware 

Boote, E., 29 packages earthenware and china 

Leyland, P. N., Inc., 20 packages earthenware 

Hampton, J. W., Jr., & Co., 1 crate earthenware 

Panama Pacific Line, 59 packages earthenware, etc. 

Davison, J., Inc., 8 casks chinaware 

Fondeville, A. J., & Co., 8 casks earthenware 

Macy, R. H., & Co., 12 crates earthenware 

Bernard, J. E., & Co., 1 cask earthenware 

Order, 17 cases glass 

Bassett, G. F., & Co., 5 crates earthenware 


S. S. Saco, from Antwerp, Belgium 
Bloch, L. D., & Co., 9 cases earthenware 


S. S. West Arrow, from Rotterdam, Holland 


Sellers, C. W., 78 cases toys, crockery, etc. 

Bloch, L. D., & Co., 24 cases earthenware and china 
Bing Corp., 169 cases toys, etc. 

Lazarus & Rosenfeld, 50 packages toys, etc. 
Borgfeldt, G., & Co., 321 cases toys, etc. 

Wolf, L., & Co., 20 cases toys, etc. 

Grant, W. T., Co., 24 cases hollow glassware 


S. S. American Shipper, from London, England 


Loeser, F., & Co., 1 case chinaware 
Tobias, & Co., 5 cases earthenware 


S. S. Winona, from Genoa, Italy 


Maguire, P., & Co., 20 cases earthenware 
Gilbert, S., 3 packages crockery, etc. 


From Naples, Italy 
Kupper, H. C., Inc., 5 cases earthenware 


August 2nd 


S. S. Schodack, from Havre, France 


Rohner, Gehrig & Co., 1 case pottery 

Globe Shpg. Co., 12 cases earthenware 

Herbert, Neuwirth & Co., 6 cases chinaware, etc. 

Granata, G. & Co., 19 cases majolicas, etc. 

Andrews, D. G., & Co., 7 cases glassware, etc. 

Amer. Shpg. Co., 62 cases majolicas, etc. 

Phoenix Shpg. Co., 7 cases majolicas, etc. 

‘Beaux Arts Shade Co., 22 cases glassware, earthenware, etc. 


S. S. Bremen, from Bremen, Germany 


Giese, A., & Son, 5 cases earthenware 

Wrought. Iron & Art Glass Fixture Co., 3 cases earthenware 
Hensel Bruckmann & Lohbacher, 1 case glassware 
Roloson, A. F., 2 cases earthenware, 33 cases crockery 
Hussa & Co., 2 cases glassware, etc. 

Wolf, L., & Co 18 cases china, earthenware, etc. 
‘Schmidt, W. Ee "1 case crockery 

Blumenthal, B., & Co., 2 cases glassware 

Katyper, P. C., & Gor 3 cases glassware 

Hirsch, J. B fOr 13 cases glassware 

Chatham & Phenix Nat. Bank, 18 cases earthenware 
Stechert, G. E., & Co., 3 cases crockery 


Semon Bache & Co., 7 cases glassware 
Dritz Traum Co., 2 cases glassware 
Order, 10 cases crockery 

Strauss Bros. Co., 3 cases earthenware 
Order, 7 cases crockery 


From Bremerhaven, Germany 
Corbett, M. J., & Co., 3 cases earthenware 
August 3rd 
S. S. De Grasse, from Havre, France 


Tharand Co., 22 casks chinaware 

Stern Bros., 7 casks chinaware 

Macy, R. H., & Co., 2 casks chinaware 

Lord & Taylor, 15 cases glassware 

Byrnes, W. J., 1 cask chinaware 

Wurburger Co., 2 cases glassware 

Bardosy Co., 1 case chinaware 

Hammacher, Schlemmer Co., 4 packages chinaware, etc. 
Haviland, T., 50 casks porcelain 

Vandererift, F. B., & Co., 21 cases giassware, etc. 
Globe Shipping Co., 21 cases glassware, etc. 
American Express Co., 1 case glass 

B. B. T. Corp. of America, 1 case glassware 


S. S. Laconia, from London, England 


Meakin & Ridgway, 47 packages china and earthenware 
Pitcairn, W. S., Corp., 41 packages earthenware and china 
Row!and Marsellus Co., 4 packages glassware and earthenw | 
Murphy, A., & Co., 2 cases earthenware 

Tiffany & Coe 10 cases earthenware 

Globe Shpg. Cos 1 case earthenware 

Edmiston, H. C., 11 packages crockery 

Lazarus & Rosenfeld, 17 crates earthenware 

Plumber, W. H., & Co., 2 packages glassware 


S. S. Pennland, from Antwerp, Belgium and Southampt 
England 


Rehberger & Paul, 3 cases crockery. 

National ‘City Bank, 6 cases glassware 

Globe Shipping Co., 17 casks earthenware 
Glass; H. T. P., Import Corp., 1 case glassware 
Goetz., 92 cases crockery 

Gunthel, A. B., 83 cases glassware 

Kupper, H., Inc., 7 casks earthenware 
(Continental Ceramic Corp., 10 cases crockery 
Rosenthal China Corp., 9 cases crockery ~ 
Globe Shipping 'Co., 5 casks earthenware 
Downing & Co., 1 case crockery 

Tharand, J., Inc.,. 27 cases crockery 

Levy Bros. China ‘'Corp., 2 cases crockery 
(Continental Ceramics Corp., 24 cases crockery 


_ August 4th 
S. S. Majestic, from Southampton, England | 


Haviland China Co., 60 casks porcelain 
Guerin Pouyot Elite, Ltd., 13 casks porcelain 
Amer. Exchange Irving Trust Co., 7 cases merchandise 
Kupper, H. C., Inc., 25 casks porcelain 

Koons Wilson Co., 3 casks porcelain 

Kronfeld Saunders, Inc., 4 cases glassware 

Richard Shpg. Corp., 4 packages glassware 

Khouri, A. N. & Bro., 1 case glassware, 1 case chinaware | 


S. S. Capetown Maru, from Hamburg, Germany 


International Accept. Bank, 25 cases hollow ware 
Borgfeldt, G. & Co., 24 cases toys and crockery | 
Gary Eigner Corp., 2 cases crockery 
Metropolitan Pottery Co., 294 cases crockery, etc., 37 ci! 
crockery | 
Gimbel Bros., 14 cases glassware, earthenware, etc. 
Herbert & Neuwirth 'Co., 46 cases toys, crockery, etc. 
Block, J. L. & Son, 130 cases crockery and glassware 
Bernard, J. E. & Co., 38 cases toys, glassware, etc. 
Jacobs & Kassler, 6 cases toys, etc., 6 cases crockery 
Chatham & Phenix National Bank, 20 crates earthenware 
Asche, C. H. & Co., 81 cases toys, crockery, ete. 
Ludwig, Bauman & Co., 22 cases toys, earthenware, etc. 
Weiss & Biheller, Inc., 822 cases glassware, etc., 633 ci) 
glassware 
Bank of U. S., 19 cases crockery 
Sheldon, G. W..& Co., 19 cases toys, crockery, etc. 
Silverman, C., 9 cases toys and crockery 


S. S. United States, from Copenhagen, Denmark 


Royal Copenhagen Porc. Co., 6 cases chinaware 
Hennings, W., 1 case pottery 
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Abraham & Straus, 1 case crockery 
Funch, Edye & Co., 1 case pottery 
Amer. Exp. Co., 8 cases porcelain, etc. 


August 5th 


S. §. Paris, from Havre, France 


Lazard Freres, 13 cases mica 

Hudson Fwdg. & Shpg. Co., 9 cases glassware 
Vandegrift, F. B. & Co., 1 case glassware 
Tompkins, F., 1 case glassware 

Atlantic Fwdg. '‘Co., 1 case glassware 
Gallagher & Ascher, 1 case glassware 
Henjes, F., Jr., 12 cases majolica 

Bernard, J. E., & Co., 3 packages majolica 
Benco Trdg. Co., 3 cases chinaware 
Bloomingdale Bros., 9 packages chinaware 
Wilson, T. L., 2 cases crockery 

Chanel Co., 12 cases glassware, etc. 
Vantines & 'Co., 5 cases earthenware 

Lyman, D., 2 cases porcelain 

State Fwde. & Shpg. Co., 10 cases crystalware 


S. S. Westphalia, from Hamburg, Germany 


Straun, P. A. & Co., 73 cases china and earthenware 
Empire Laboratory Supply Co., 38 cases glassware, etc. 
Ovington Bros. & Co., 15 cases earthenware, glass, etc. 
American Shipping Co., 10 cases glassware, etc. 

Kny, Scheerer Corp., 9 cases hollow glass, rubber goods, etc. 
Kantor & Monteague, 3 cases glassware 

Lisner, D. & Co., 4 cases glassware 

Pommerance, S. H., & Co., 3 cases glassware 

Paramount Bead Co., 5 cases glassware 

Felsenthal, B.. & Co., 6 cases glassware, etc. 


| Robinson, H. W., & Co., 17 cases glassware 


Cohn & Rosenberger, 12 cases glassware 

Stein, T. L., & Co., 4 cases glassware 

Bernstein, S. E., 14 cases glassware, etc. 

Wallace, J. E., & Co., 1 case glassware 

Borgfeldt. G., & Co., 65 cases earthenware, crockery, etc. 
Globe Shipping ‘Co., 8 cases glassware, etc. 

Gosabough Dry Goods Co., 5 cases earthenware 

Stiff, C. S., & Co., 1 case earthenware 

Eitington Bead Co., 5 cases glassware 

Wolff, H., & Co., 2 cases glassware 

Brier Mfg. Co., 16 cases glassware 

Murray F. Hill & Co., 32 cases hollow glass and crockery 
Doniger, S., & Co., 4 cases glassware 

Bernard, J. E., & Co., 3 cases crockery, 14 cases glassware, 


Lte: 


Corbett, M. J., & Co., 2 cases glassware 

Portenoy Co., 5 cases crockery, etc. 

Stearn Bros. & Co., 7 cases glassware, etc. 
Bowery & East River National Bank, 6 casks majolicas 
Guaranty Trust ‘Co., 1 case earthenware 

Kuyper, P. C, & Co., 2 cases hollow glass 
Cloverbead Novelty Co., 2 cases glassware 
American, Krueger & Toll Corp., 1 case glassware 
Henschel, J.. & Co., 4 cases earthenware 

Strauss, N., & Sons, 23 cases earthenware, etc. 
Koscherak Bros., 9 cases crockery 

Schmidt, W. H., 4 cases glassware, etc. 

Bernstein, S. E., 6 cases glassware, etc. 
Friedlaender Co., 7 cases glassware, etc. 

Phoenix Shipping Co., 2 cases glassware 


Koscherak Bros., 4 cases glassware, etc. 
' Klein, W., 1 case porcelain 


Chemical National Bank, 8 cases earthenware, etc. 

National City Bank, 8 cases earthenware, etc. 

_ Phoenix Shipping Co., 12 cases glassware, etc. 

American Shipping Co., 5 cases glassware 

Schlesinger, L., & Co., 9 cases earthenware 

Globe Shipping ‘Co., 13 cases hollow glass 

Corbett. M. J., & Co., 5 cases glassware, etc. 

Order, 4 cases earthenware, 6 cases crockery, 3 cases glassware 
Bernard, J. E.. & Co., 89 cases glassware 

Robinson, H. W., & Co., 9 cases glassware, etc. 

Lidz Bros., 30 cases glassware, etc. 

Pomerance, S. H., & \Co., 28 cases glassware 

Eimer & Amend, 43 cases glassware, etc. 

| Altman, B.. & Co., 53 cases glassware, earthenware, etc. 
_ Andrews, Dae con COnmoucases searthenwate, etc: 

| Atlantic Forwarding Co., 15 cases hollow glass, etc. 
Gallagher & Ascher, 13 cases crockery, etc. 

|Chatham & Phenix National Bank, 18 crates earthenware 
Simmons, J. W.. & Co., 3 cases porcelain bird cups 
Commonwealth Bank. 1 case crockery 

| Hensel, Bruckmann & Lorbacher, 11 cases hollow glass 
_Franco-American Novelty Co. 8 cases china, glassware, etc. 
Barth, L., & Co., 33 cases crockery 


| 
| 
| 
i 


‘Conbett, M. J., & Co., 5 cases crockery 


Roloson, A. F., 42 cases china 

Freeman, P., & Bros., 4 cases glassware 
Berner, A. V., & Co., 2 cases earthenware 
Ballin, L., 12 cases glassware 

Lulia Corp., 14 cases hollow glass 
Manufacturers Trust Co., 40 cases hollow glass 
Hense, Bruckmann & Lorbacher, 2 cases glassware 
Graham & Zenger, 77 cases crockery 

Reimer, F. C., & Co., 20 cases crockery 
Mohawk Novelty Co., 7 cases crockery, etc. 
Levin, L., 3 cases glassware 

Penn. Comm. Corp., 1 case glassware 

Bloom, C., Inc., 2 cases glassware 

Elite Co., 18 cases glassware 

Young, D. F., 6 cases earthenware 

Wanamaker, J., 49 cases earthenware 

Dritz Traum & Co., 3 cases glassware, etc. 


‘Hirsch, G., Sons, 36 cases glassware and crockery 


Happel & McAvoy, 30 cases hollow glass, etc. 
Tomby, B., & Co., 45 cases crockery, 1 cask do. 
Public Nat. Bank, 8 cases porcelain ware 

Kayser, H., & Fils, Inc., 3 cases hollow glass 
Phoenix Shpg. Co., 8 cases hollow glass 

Berner, A. V., & ‘Co., 3 packages crockery, etc. 
Shaland, W., 5 cases glassware 

Macy, R. H., & Co., 19 cases crockery and glass 
Powell, C. H., & Co., 4 cases hollow glass 


S. S. West Eldara, from Antwerp, Belgium 


Borgfeldt, G., & Co., 30 packages earthenware and crockery 
Bloch, L: D., & Co., 20 cases majolica goods 
Lazarus & Rosenfeld, 23 cases earthenware 


August 6th 


S. S. Liberty, from Havre, France 


Lavender, E., 4 cases china, etc. 
Abraham & Straus, Inc., 1 case glassware 


S. S. Zinal, from Marseilles, France 


McKinney, W., 1 case pottery 

Sheldon, G. W., & Co., 2 cases crockery, ete. 
Whitney, M., 2 cases pottery 

Smithy le case ‘pottery, 


S. S. Geo. Washington, from Bremen, Germany 


Abraham & Straus, Inc., 2 cases earthenware, etc. 
Bamberger, L. & 'Co., 8 cases crockery and glassware, 18 cases 


toys, etc. 


August 8th 


S. S. Berengaria, from Southampton, England 


Pitt & Scott, 4 cases glassware 

Portenoy & Co., 1 case glassware 

Andrews, D. C., & Co., 1 case glassware 
American Express Co., 4 cases porcelain, etc. 
Bernard, J. E., & Co., 1 keg earthenware 
Atlantic Forwarding Co., 1 case glassware 
Massce & Co., 2 cases china, etc. 
Wanamaker, J., Inc., 14 cases glassware, etc. 
Globe Shipping Co., 12 cases glassware 


S. S. Manuel Calvo, from Valencia, Spain 


Bloch, L. D., & Co., 128 cases porcelain 


S. S. Ambridge, from Rotterdam, Holland 


Kiressuouiiewnca Con 19 cases) toys, Jdvcases. crockery 
Gimbel Bros., 3 cases toys ; 
Lazarus & Rosenfeld, 10 cases china, etc. 


S. S. President Harding, from Bremen, Germany 


Heemsoth, Basse & Co., 2 cases earthenware, etc. 


August 9th 


S. S. Caronia, from London, England 


Bank of Manhattan Co., 3 cases mica 
Ney, H., 16 cases waxed plaques ; 
Meadows, Wye & Co., 2 cases glass tubing 


S. S. Burgerdyk, from Rotterdam, Holland 


Gimbel Bros., 5 cases earthenware 
Sigmund Mendel, 1,628 cases glass bulbs 
Herbert Neuwirth Co., 5 cases earthenware 
Grant, W. T., Co., 12 cases hollow glass 
Phoenix Shpg. Co., 62 cases crockery, etc. 
Grace Nat. Bank, 64 cases crockery, etc. 
Borgfeldt, G., & Co., 4 crates crockery 


Wi Aa Nee ED 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN PARTNER WANTED 


UST expand my decorating, cutting, plating plant. Must in- 

vest $10,000 and services. One who is known in the glass 
trade, such as buyers, etc. \Plant and books open for inspection. 
Address Box No. 653, care of CrocKERY AND GLASS JOURNAL. 


OPPORTUNITY FOR LIVE SALESMAN 


ANUFAICTURERS’ Agent with very salable glass lines 1s 

open to engage a young man to call on the jewelry, gift and 
china and glass trade in the Metropolitan district. Young man 
with experience or one who has confidence in his salesmanship 
ability. Must be clean cut and aggressive. Address Box 651, care 
CROCKERY AND GLASS JOURNAL, 


SALESMAN WANTS LINE 


OTTERY gift line wanted by New York factory representa- 

tives with attractive showrooms on 23rd Street. Experienced 
salesman well acquainted with trade prepared to give unusually 
live representation. Address Box No. 655, care of CROCKERY AND 
GLASS JOURNAL. 


GLASS AND POTTERY LINE WANTED 


EW firm of New York factory representatives, with salesroom 

on 23rd Street, is open for line of glassware and pottery. Ex- 
perienced salesmen, well acquainted with the trade, prepared to 
give unusually live representation. Address Box 649, CRocKERY 
AND GLass JOURNAL. 


WANTS A LINE ON COMMISSION FOR 
PACIFIC COAST 


ANT a line on commission basis for Pacific Coast in con- 

junction with my Sebring Ivory Porcelain Dinnerware line 
which I have firmly established. Am thoroughly acquainted with 
all classes of trade. Clarence H. Bauman, 1317 West 57th St., 
Los Angeles, Calif. 


Buyers in New York 


Aucust 4, 1927 


B. G. Twichell, housefurnishings, toys, Hutzler Bros. Co., Bal- 
timore, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 

J. G. Goldsmith, specials, china glassware, lamps, housefurnish- 
ings, Brager’s, Inc., Baltimore, Md., 115 W. 30th (B. F. Levis). 


Aucust 5, 1927 
Miss M. Dickinson, art goods, lamps, The Mode, Ltd., Boise, 
Idaho, Pennsylvania. 


Aucust 6, 1927 
E. B. Sullivan, lamps, gifts, E. B. Sullivan & Co., Chicago, Ill., 
Hotel Astor. 


Aucust 8, 1927 


M. Kanner, china, lamps, Cleveland Household Supply Co., 
Cleveand, Ohio, Pennsylvania. 

J. G. Anthony, furnishings, china, glassware, W. C. Stripling 
Co., Ft. Worth, Texas, 333 7th Ave. (J. M. Biggins, Inc). 

H. K. Shutts, housefurnishings, toys, Gold & Co., Lincoln, 
Nebr., 134 W. 32nd (Goodman Buying Syndicate, Inc.), 

I. Halpern, housefurnishings, toys, Stix, Baer & Fuller, St. 
Louis, Mo., 1440 Broadway (Assoc. Mdsg. Corp.). 


AvuGust 9, 1927 


I. J. Gale, housefurnishings, china, toys, gifts, Davison Paxon 
ee ore Ga., Broadway and 34th St. (R. H. Macy, 15th 
oor), 

_P. L. Beck, toys, china, novelties, Amer. Wholesale Corp., Bal- 
timore, Md., 455 7th Ave., Room 1715. 


Mr. Casper, china, glassware, gift shop, housefurnishings, Love- 
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man, Joseph & Loeb, Birmingham, Ala, 112 W. 38th (Cj 
Stores iCo.). . 

C. P. Sullivan, glassware, R. H. White Co., Boston, Mass,, 4| 
4th Ave. 

Mrs. F. Kirk, lamps, The Fair, Chicago, 455 7th Ave. (Kres. 
Department Stores, Inc.). 

S. Fried, housefurnishings, china, toys, Hillman’s, Chicago, I) 
1150 Broadway (F. Lilienthal & Co.). 

H. D. Patterson, housefurnishings, china, toys, C. F. Jacks)! 
Co., Findlay, Ohio, Pennsylvania. 

N. D. Weise, housefurnishings, china, Weise’s, Nashville, Ten: 
Pensylvania. 

R. Marting, housefurnishings, Marting Bros. Co., Portsmout/ 
Ohio, Pennsylvania. 

R. S. White, housefurnishings, Boylan-Pearse Co., Raleig 
NavG., 120:W..32nd (A. Pantl) 

Mrs C. H. Newman, china, glass, Miller & Rhoads, Inc., Ric 
mond, Va., 432 4th Ave. (D. G. Union). 

E. Morrison, housefurnishings, china, toys, Globe Outlet C, 
Waukegan, IIl., Pennsylvania. 


Avucust 10, 1927 


Mr. Casper, china, glassware, housefurnishings, Lovema 
Joseph & Loeb, Birmingham, Ala., 112 W. 38th St. (City Stor 
Co., 14th floor). 

W. W. Taylor, housefurnishings, toys, D. M. Read Co., Bridg 
port, Conn., 20 W. 33rd (D G. Alliance). 

W. Brens, housefurnishings, Alms & Doepke Co., Cincinna 
Ohio, 350 Broadway (E. P. Walsh). 

C. D. Crowe, housefurnishings, toys, Younkers Bros. D 
Moines, Ia., 128 W. 31st (Weill & Hartmann). _ 

E. L. Rafferty, lamps, Denholm & McKay Co., Worceste 
Mass., 240 Madison Ave. (Syndicate Trading Co.). 


Hammond Wins in Gold Cup Regatta 
(Continued from page 11) 
justing the pillow is evidence by the manner in which t 
is hobbling about his showrooms at 10 W. 23rd St., wit 
his hands clasped to the hollow of his back but at tt 
same time wearing a broad grin as the result of his vii 
tory. 

In winning this race Miss Westchester 2nd compete 
against the best boats in the country including Miss Cal 
fornia from the west coast, Miss Massachusetts, Ne 
Yorker, Little Spitfire 5th and others. Although his cra’ 
won in straight heats it was not without mishap for tt 
Miss Struck a bottle in her first heat and hove a hole i 
her forward side. This was temporarily repaired bi 
tween heats and although she was leaking badly with tl 
aid of her automatic balers managed to stay afloat an 
win the race. 

Miss Westchester represents the Horse Shoe Harbe 
Yacht Club, Larchmont, N. Y., of which Mr. Hammon 
is Commodore. Her best time was 7.36 seconds for tt 
six mile course. 


AGENTS WANTED 


For South and Southwest, agents who can 
carry as a side line one of the best imported 
fancy china and dinnerware lines. Must 
reach the smaller towns. Commission 10% 
and up. In your reply state your territory. 


REPLY LO 
BOX No. 654 
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Fancy China 


Salads 

Berry Sets 

Cake Plates 

Cake Sets 

Tea Sets 

Sugar and Cream 
Jugs 

Cups and Saucers 


HEINRICH & WINTERLING, Inc. 


49-51 WEST 23rd ST. 


New decorations — Better 
and larger shapes—Low 
prices — Have increased 
the value of the Winter- 
ling Fancy Lines. Com- 
plete assortment ready for 


immediate shipments. 


NEW YORK CITY 


Basket Imptg. Co., 58 cases crockery, etc. 
Davies, Turner & Co., 28 cases crockery 
Bing, F., Co., 19 cases majolica 

Singer Bros., 40 cases glassware, etc. 
Fourman Bros. Co., 13 cases crockery, etc. 
Phoenix Shpg. Co., 47 cases crockery, ete. 
Grant, W. T., Co., 8 cases hollow glass 
Basch, S., Import..'Corp., 34 cases crockery 


S. S. Reliance, from Hamburg, Germany 


Kohmn & Rosenberger, 5 cases glassware 

American Shpg. Co., 1 case porcelain 

Stern Stiner & Co., 10 cases glassware, 2 cases earthenware 
Nelson, F. O., Co., 2 cases earthenware 

Stern Bros., 10 crates earthenware 

Eleto ‘Co., 3 cases earthenware 

Rice, I. W., & Co., 1 case glassware 

Inwald, J., Glass Co., 3 cases glassware 

Phoenix Shpg. Co., 22 cases crockery, glassware, etc. 

Globe Shpg. Co., 101 cases glassware, etc. 

Order, 3 cases glassware 

Phoenix Shpg. Co., 10 cases glassware, etc. 

Strauss, H., & Sons, 82 earthenware, glassware, etc. 
Wanamaker, J., 3 cases crockery 

Zanes, W. R., & 'Co., 1 case hollow glass, 2 cases earthenware 
Macy, R. H., & Co., 38 cases earthenware 

Holyoke Co., 4 cases glass 

Meadows Wye & Co., 4 cases glassware, etc. 


_- Klein, G., & Son, 3 cases crockery 


Ww 


Basch, S,, Import. Corp., 84 cases crockery 
Owen Wash Mfg. Co., 6 cases crockery 
Wyle, J. J.. & Bros., 10 cases glassware 
Sheldon, G. W., & Co., 2 cases hollow glass 
Traders Service Co. 4 cases marble ware, 1 case alabaster 
are 

Union Trust Co., 20 cases glassware, etc. 
Hennigson, F., Co., 7 cases earthenware 
Commonwealth, 1 case glassware 

American Shpg. Co., 1 case clayware 

Schmidt Pritchard & Co., 1 case earthenware 
Specialty Trdg. Co., 2 cases earthenware 


S. S. Columbus, from Bremen, Germany 


Borgfeldt, G., & Co., 35 cases toys and crockery 


cases glassware 


ipenca, Ae, tte (ey, & 

Vandegrift, F. B., & Co., 11 cases glassware 
Robinson, H. . & Co., 1 case glassware 
Corbett, M. J., Co., 2 cases earthenware 


Silverman, L, 1 case glassware 

Downing, R. F., & ‘Co., 1 case crockery 

Downing, R. F., & Co., 2 cases glassware 

Borgfeldt, G., & Co., 77 cases toys, crockery, etc. 

Strauss Bros. Co., 5 cases earthenware 

Corbett, M. J., & Co., 2 cases glassware 

Elliot Greene & Co., 14 cases glassware, 1 case earthenware 
eniesusk jr, inc. 2 cases glass 

Pomerance, S. H., Co., 27 cases glassware, etc. 

Bernard, J. E., & Co., 21 cases glassware, etc. 

Taub, Hummel & Schnall, 7 cases glassware 

Richard Shpg. Co., 1 case glassware 

Berger, CC. G., 1 case earthenware 

Flutter, K., Inc. 5 cases crockery 

Modern Braid Co., 2 cases beads, 1 do earthenware 
Robinson, H. W., & Co., 6 cases glassware, etc. 

Hutter, K., Inc., 78 cases crockery 

Vandegrift, F. B., & Co., 1 case glassware 

Wolf, L., & Co., 22 cases toys, china, etc. 

Schenkers, Inc., 1 case glassware 

Judson Freight Fwdg. Co., 2 cases glassware 

Schenkers, Inc., 1 case glassware 

Globe Shpg. Co., 43 cases toys, crockery, etc. 

Borgfeldt, G., & ‘Co., 27 cases crockery, etc. 

Order, 5 cases hollow glass 

State Fwdg. & Shpg. Co., 1 case crockery, 1 case earthenware 
Wrought Iron & Art Glass Fixture Co., 4 cases earthenware 
Stern & Stern, 2 cases crockery, 9 cases glassware 
Sellers, T. H. E., 1 case glass 

Hutter, K., Inc., 28 cases crockery 


S. S. Isarco, from Leghorn, Italy 


Herbert & Neuwirth Co., 11 packages earthenware 
Granata, G., & Co., 18 casks earthenware 


From Naples, Italy 


Strauss, I., & Sons, 51 cases earthenware 
Herbert & Neuwirth Co., 2 cases earthenware 


1b 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 

Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware — and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 23rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A.J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Farthenware 


OTTO GOETZ, 1NC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 

GRAHAM & ZENGER INC., 104 
Fifth Ave. 

Importers of Black Knight China. 
Telephone, Chelsea 7477. 

HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 

HAVILAND & ABBOT CO., 920 


Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
I Nye Famous 
since 1R40 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Ine., 39-41 

West 28d St. 
Ahrenfeldt French China 


“Haviland China”’ 


Nene 


KAwutA CHINA CORP., 389 W. 23rd FRANCIS H. RUHE, 14 West 28rd 


German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Iinc., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS., 58-57 West 28d 


St. 
Japanese Goods. 


CO., 467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 


151 Fifth Ave. 

Importers of Rosenthal china dinner- 
ware, placeplates, lamps. art figures. 
Hotel china. Telephone Ashland 7816. 


St. 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 

PAUL A. STRAUB & CU., 105-107 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CUO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 

Large stock of imported open-stock 
dinnerware. Sole distributors ot 
“Royal Schwarzburg” and: “Superieur”™ 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 
Se eg TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique. 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. ee 

E. TORLOTTING, INC., 35-87 West 

28rd, St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland’, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock’ dinnerware patterns 
White China for decorating. 


J. H. VENON. Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Farthenware. Sweden 

KENNARD L. WEDGWOOID, 255 
aye Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons. Ltd. Tele- 
phone Madison Square 7429 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut. Etched and Engraved. 
J. Duncan Dithridge. Representative 
240 Fifth Ave. 


Lamps and Bric-a 


forms, 
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town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 23rd. St. 
Electric Lighting Fixtures and 
Lamps 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


oN eal HAWTHORN, 225 Fifth 
ve. 


Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 
PHOENIX G'ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 
ables. oil lamps, etc. Telephones. 
Ashland 9024-9025. 
THE MAIBRUNN CO., Inc., 44-46 
Kast 25th St. 
lamp Shades and Lamps. Telephone 


Macdisan Square 8860-8861 


DOMESTIC POTTERY 
aig DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


SoU TIITUILLNDU NUOVO OU TOUTUU MUU TO OTTO LULL LLL 


CROCKERY AND GLASS JOURNAL 


West 23rd St. 

F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cone: Telephones, Chelsea 8265 and 
540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Phone Ashland 4419. 

HURACKHK vU. GKAL LUU., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and plasm 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING LRWIN, Fifth Avenue Butla- 
ing. 
[roquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
es Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents 
Brass wares. mahogany goods, serving 
travs, mahogany candlesticks. floor 
‘amps. electroliers. silk shades, silver- 
plated wares. decorated hasket wares 
tave dolle Telephone. Farragut 8850 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


see J. MOSCOVITZ, 10 W. 28rd 
e: 
Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 
HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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i CAMBRIDGE (Q.) GLASS CO., New A. E. HULL POTTERY CO., 200 ‘ 

2 York Salesroom, 184 Fifth Avenue. Fifth Ave. r ; ee EC LURES Ode 

i Manufacturers Pe tableware, Manufacturers and Importers, Earth- Fifth uch Bacar eae ga 

i thin blown tumblers and stemware. enware, China and Glassware. Cold encrusted glass. "Unuseal lige 

: ECONOMY GLASS CO., Morgan- ROSEVILLE POTTERY CO., 18 of fine crystal and colored glass. 
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The Next Time 


you want 


A Job 
A Line aa 
A Salesman 

A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


| Crockery and Glass Journal! 
| and 
Get It 


40 cents per line ‘or first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
| Minimum initia) charge $2, paye 

ble in advance 
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© Iere’s Profit 
for You 
m 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautiful are seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is “‘The mark of fine taste in 
fine China” —writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., todav. 


Genuin 


Havilan 


DECORATED BY Every pizce of genuine 


: Haviland China—the vil 
gnlande product of the original Qo ap 
ay Co Haviland, established Y 
Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here, 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 


on white china 


NOSEGAY PATTERN 


The business is ¢here for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the mewest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season's 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 


PLAZA” ‘S DAISLEY ” 


““NORMANDY”’ 
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devoied to 
“House- 
furnishings 
Lamps 
Gift Shop 


and 


Art Goods 


IN THIS ISSUE 


Problems of a Lamp Buyer—An interesting 
article in which the buyer for one of New 
York’s big department stores tells of a 

few of the problems confronting a 

buyer and there solutions =v 

ue \; 

H 

What’s New in New York Showrooms— 
A section devoted to new items in the 


trade that are attracting the atten- 
tion of buyers NS 
5 INS\ 
mS aS What the Potteries Are Doing and Up te WAWS 
yf (Ee the-minute Glass News by M. K. 


i 


Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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\ Timely news of Chicago by J. H. Smythe AR 
‘KC Ny e 


A complete list of New York Imports for 
the week 
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Will It ©) 
ee 


Interest You 


salers in the lines you are interested? 


To know what the latest news of the trade is?:. 
To know how to increase the efficiency of your Aeparenent: i at 


To know the names of the Best riamiiacticers and whole- 
To have a permanent New York mailing address? 


To know where you can get the goods you want? 


To receive information about any particular line? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


| To receive a reminder of coming events and activities? 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


| New York. | SUBSCRIPTION PRICE 
Gentlemen :— Domestic ' ; 
Be leans pte ot ECE. AND GLASS $3.00 a year 
including the Special Holida 
| Edition and Spring and Fall Buying Nam- | $5.00 for 2 years 
| bers) to the following address for which . | c d 
| enclose ...... Lots eee year. | anacs 
$4.00 a year 
INEST. ode alae 6 Soto ocho eke eee . 
| Foreign 
| Eiri en ee ee ee ce | 35.50 a year 
| Address 


Crockery and Glass Journal, published weekly at New York, by Demares 
t Pubhcations, lnc. Subscriptions, $3 per year. Editorial and Advertisi 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office |at New erie andes the act of March 3, 1 
Vol. 105. No. 7. August 18, 1927. 
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KITTANNING 
PLANT 


No. fe 


CANONSBURG 
PLANT 


Se 


EAST PALESTINE 
PLANT 
0.4 


The (.S.Georae Potters Co 


General Offices, East Palestine, Ohio. 
Plant No.1 - East Palestine, 0. Plant No.3-Kittanning, Pa. 


Plant No.2 - Canonsburg, Pa. Plant No.4-East Palestine, O. | 
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DID YOU EVER 
SEROLL UP Ee 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. ; 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 East 17th Street 
New York City 
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Oli Fury 


SYRACUSE CHINA 


SYRACUSE CHINA 


Op Ivory is a definitely descrip- 
tive term. This new Syracuse 
China body has the true tone of 
fine old ivory—a soft, mellow, 
warm color that is a thing of 
beauty in itself. 


Combined with our new under- 
glaze and overglaze patterns the 
result represents a genuine achieve- 
ment in the ceramic world and 
offers new possibilities for dinner- 
ware sales. 


The pattern shown, Chiquita, 
while distinctly Spanish in feeling, 
is fitting for a diversity of interior 
decorative schemes. The colors: 
buff, green, brown, black and blue 
ate all under the brilliant glaze. 
This means not only permanency 
but added luster and scintillating 
beauty. 


ONONDAGA POTTERY CO. 


SYRACUSE, N. Y. 


CROCKERY AND GLASS JOURNAL Five 


BY ECONOMY 


Etched stemware is al- 
ways staple. Economy 
designs carefully with 
retail value and _ sal- 
ability always in mind. 
Use Economy lines and 
observe your sales 
grow. Sample lines 
displayed and territory 
served by :— 
THOMAS F. O’HARA 
New England 
D. KING IRWIN 
New York 


FRED STOTT 
Philadelphia 


E. W. NEWTON 


Kansas City 
R. A. WALKER 

Twin Cities 
7617 Parfait Crystal F. aE ‘ 
Bowl, Colored Stem SDR RAMCISeG 


THE MYERS CO. 
and Foot. Etched 317. Los Angeles 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


VITRIFIED HOTEL WARE 


WHITE AND DECORATED 
ROUND EDGE AND THICK 


OE use liv 


RESTURANTS 
RAILROADS 
STHEAMSHIPS 
HOSPITALS 
pet Orla ao 
“SQUAD le lele = 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


L Aggies 


with Silk and Parchment Shades 


For-the protection of dealers waa 
’ Lheresienthigs 
Glass” 


Our Garda Shape as illustrated is covered 
by U.S Patent Nov laa 


Imitators Take Notitees 


FRED C. REIMER CO. Inc. 


49-5 I West 2G Street Telephone—Gramercy 5181 New York City. N. %. 
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Art Director 
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Canada 


(| Single copies 
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Devoted to 
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Chicago 
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East Liverpool 


and 
NEW YORK Pittsburgh 
M. K. ZIMERMAN 
$3.00 East Liverpool, O. 
4.00 
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SS Wel BIBKOR. Seles 9b 


The origin of post office deficits 1s 
3usiness and the traced not to the Post Office De- 
Post Office partment but to the halls of Con- 
gress by Lewis E. Pierson, Presi- 
‘ent of the Chamber of Commerce of the United States, 
na letter to the Chamber’s fifteen hundred organization 
aembers foreshadowing a determined effort to secure pos- 
al rate revision when the next Congress meets. 

“Congress,” he declares, “has in its wisdom seen fit to 
se the postal service for carrying out of governmental 
olicies by the granting and extending of ‘free’ or less 
1an ‘cost’ services.” 

No objection is made to these services but objection is 
1ade to charging them up to the Post Office Department 
nd attempting to adjust rates on revenue producing mail 
) pay the cost of them. 

“The net cost of these government policy services,” 
je letter continues, “should be charged to the general 
jreasury in the same manner as the cost of services of 
ie other governmental departments, and thus eliminate 
om one of the biggest businesses in the world the pres- 
at unfair and discriminatory method of making the users 
f commercial mail pay for governmental policy services. 
“such an adjustment of rates had been made and proper 
‘counting rendered for governmental policy services, the 
st annual report of the Postmaster General would not 
ave shown a deficit. 

“These policy services cost the Post Office Department 
pnsiderably more than the amount of the reported deficit. 
in analysis of the facts made by the Chamber’s Postal 
ervice Committee reveals convincing reasons why the re- 
prted deficits should not be regarded as an argument for 
itaining the present unfair and uneconomic rates on 


¢mmercial mail.’’ 
| 


| 


The importance of health as an ele- 
Health—A Com- ment of primary importance in a 
munity Asset community’s prosperity is empha- 
sized in a bulletin issued by the In- 
surance Department of the Chamber of Commerce of the 


United States. 
An annual saving of at least $1,200,000,000, the De- 


partment points out, has been effected by the reduction of 
the tuberculosis death rate since 1900. 

General Gorgas’s sanitary program, a part of the pro- 
ject for the construction of the Panama Canal, saved the 
United States Government, it is said, $80,000,000. 


The advantage of proper sanitary conditions is of no 
less importance, from an economic viewpoint, to every 
community. 

“The ability of a man to work,” the bulletin continues, 
“depends in large measure upon his health. Whatever 
reduces his earning capacity in any way reduces the as- 
sets of the community. Any decrease in earning power 
is naturally reflected in reduced purchasing power with 
the result that every case of illness or premature death 
involving a loss of wages has an effect upon the com- 
munity. This may not be noticeable in individual cases, 
but the total sum is tremendous. According to an emi- 
nent statistician, the average workman loeses seven days 
a year due to sickness, a loss of about 2 per cent in his 
earning capacity. This amounts in the aggregate to at 
least $2,000,000,000 for the entire country. 
death accounts for an even larger loss, conservatively es- 
timated by the same authority to be $6,000,000,000 annu- 


Premature 


ally.” 


Seven 


MONG the wholesalers in New York this week are 


George H. Bowman of the George H. Bowman 

Co., Cleveland, William Howe of Pitkin & Brooks 
Co., Chicago and Mr. Hillman of Kinney & Levan, 
Cleveland. 

Charles Postlev:.of Charles A. Postley, 
at his desk after a four-day trip to Massachusetts. Mr. 
Postley spent two days as the guest of “Vic” Smith with 
the Sage Allen Co., Hartford, Conn., and together the 
two motored to the chair manufacturing center of Gard- 
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ner, Mass. 

Julius Hirsch of the Hirsch, Malgood Co., Brooklyn, 
is back from a five weeks selling trip through the middle- 
west as far as Milwaukee. He reports business as fair. 


glass 


For twenty-eight vears Frank Fieischman, china, 
and housefurnishings buyer for I. Freimuth, Duluth, 
Minn., has been coming to New York on buying trips 
and this year for the first time he did not remark: ‘“Ex- 
cuse ine for not refusing.” 

“Mark” Blakely with the G. M. McKelvey Co., Youngs- 
town, ©O., was a visitor to the New York market this 
week. 

J. G. Anthony, china and glassware buyer for the W. 
C, Stripling -Co., Fort) Worth; Tex., who has been in 
New York for the past week was compelled to leave 
for Rochester, Minn., before his allotted time on account 
of the illness of his wife. 


“Morty” Schwartz, buyer for the Golden Rule, St. 
Paul, Minn., and “Gus” Blass, who conducts a china and 
elassware business at Little Rock, Ark., were visitors to 
the New York china and glassware market this week. 

“Gabe” Torlotting is off for a week’s vacation with 
his mother at Yuland, N. Y., in Sullivan County. 


John Collins of the A. Harris 'Co., Dallas, Tex., is in 
New York on a buying trip as is Miss Harriet Marks of 
the Marks Isaak Co., New Orleans. 


J. W. Caputi, connected with the New York office of 
the Libbey Glass Mfg. Co., Toledo, O., is in Denver this 
week attending the Merchants Convention being held in 
that city. Following this Mr. Caputi will call on the 
trade in the middle west. 


Fight 


The Hocking Glass Sales Corp., announce that effective 
this week Walter M. Rieman has become associated with 
their sales force. Mr. Rieman who is well known in the 
trade through his previous association with the Anchor 
Mfg. Co., will take care of the Lancaster line which js 
controlled by the Hocking group, in the Metropolitan Dis- 
trict. 

J. S. Lauterbach, manager of the import china and 
glassware department of Louis Wolf & Co., who for some 
time past has been abroad visiting the European factories 
represented in this market by his firm, returned to head- 
quarters on Tuesday of this week. As the result of his 
trip Mr. Lauterbach promises a number of new surprises 
and additions to his lines for the Fall trade. 


Victor Wicke, president of the Imperial Glassaim 
Bellaire, O., arrived in New York on Monday of this 
week for a short visit. While here he is making his head- 
quarters at Cox & Co., 120 Fifth Avenue., New iaak 
representatives for his factory. 

Otto Jaeger, head of the Bonita Art Glass Co., Hunting. 
ton, W. Va., was a visitor in New York last week tall) 
ing on his local agents, the Herbert Glass & Import Corp. 
as well as attending to other business for the factory. Mr 
Jaeger has made a complete recovery from his illness duc 
to being struck by an automobile last year and appeari| 
and acts as full of pep as ever. 


William Tickell arrived in New York on Tuesday 0 
this week. He is to be found in Room 366 of the Hote 
McAlpin, where he will display the new Fall line of th 
Smith-Phillips China Co. 


Kennard L. Wedgwood, head of Josiah Wedgwood ¢ 
Sons, Inc., who has been vacationing in Newfoundlan 
for the past several weeks, arrived back in town on Tues 
day of this week. 


Ernest Otto Fifty Years in Business 


Ernest Otto, Sr., of the German Shipping & Forward 
ing firm of Rosenberg, Loewe & Co., Successore, and als’ 
of the firm of Roepke & Otto, of Lichtenfels, Germany 
who are well known to most American importers 0 
china and glassware, is celebrating his fiftieth business an 


niversary September 10th. Two celebrations are reall 
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n order for Mr. Otto because for half a century he has 
yeen agent of the Red Star Line for western Germany, 
Czecho-Slovakia and Austria. 

_ Mr. Otto started his business in a very small way and 
has worked it up so that today it is one of the leading 
in the shipping of European crockery. 
There is hardly any importer of German and Czecho 
yottery who has not had some business relations with 
Mr. Otto during the last fifty vears and these always 
appreciated his services and advice in the importation 
ind financing of this class of merchandise. The business 


irms specializing 


's now successfully being carried on with the help of 
iis three sons. a 
| 


Homer J. Taylor Takes Over Controlling 
Interest of Knowles, Taylor & Knowles 


Transfer of the controlling interest in the Knowles, 
Paylor & Knowles Co., to Homer J. Taylor, president of 
he organization since the death of the late Col. John N. 
Taylor and which was completed late last week, proved to 
ye the most salient deal in the domestic pottery industry 
in recent years. = 

Negotiations had been pending over a period of months, 
ind the closing of agreements means the retirement from 
he corporation of J. B. McDonald, secretary, and in 
harge of sales, and all other outside stock holders. 

Since early in the year conferences have been held be- 
ween Mr. Taylor and his associates relative to the pur- 
‘hase of all stock held by other members of the corpora- 
ion. Of late, these conferences were of more frequency, 
nd eventually New York interests were consulted relative 
o the handling of the financial details. The legal phase 
if the deal was handled by Attorney Harry W. Vodrey 
'f East Liverpool. 

The Knowles, Taylor & Knowles Co. operate four 
ants, and no immediate changes are proposed by Mr. 
‘Yaylor. The company will continue the production of 
‘s four shapes, two in white and two in an ivory body. 

Future plans of Mr. McDonald have not been deter- 
ned, although he announced this week that he proposed 
) take a vacation for a few months. 

No other changes in the commercial department of the 
orporation have been announced for the immediate fu- 
ire. Finances involved in the transfer of all stock to 
Ir. Taylor has not been made known. 


Text China, Glass, and Gift Show Date Is Set 
for January 30 - February 4 


The officers of the China Glass & Gift Association of 
hicago announce the Third Annual Chicago Show to be 
eld at Hotel Stevens January 30th to February 4th. 

In 1927 the Show was held the last week in January 
att it was decided that in the interest of the buyers for 
hom this show was primarily organized, the date he 
tanged back one week to the first week in February. 
This important Mid-Winter event will be held on the 
5 


and 6 floors of Hotel Stevens. The fourth floor has 


| 
| 
| 
| 


been added to the original plans because of the number of 
large display rooms available and the numerous requests 
from exhibitors for larger space. By this arrangement 
of floors, exhibitors will be enabled to get rooms as large 
as 40° 6” by 32’ 6” of a total square foot area of 1,316. 

Exhibitors who are interested in making arrangements 
for the Show are urged to communicate as soon as possible 
with the office of the Association at 53 West Jackson 
Blvd., Chicago, Ilinois. 


Bloomingdales Gets Last Bit of Block 

Bloomingdale Bros., Inc., New York, outgrowth of a 
hoop-skirt assembling shop started after the Civil War 
has ended a long series of negotiations of obtain owner- 
ship of the entire city block which it occupies between 
Lexington and Third Avenues and Fifty-ninth and Six- 
tieth Streets. Sampel J. Bloomingdale, president, an- 
nounced recently the purchase of the last of sixty-two 
parcels comprising 


’ 


the block, a four-story house at 747 
Lexington Avenue held by the Graham estate for seventy 
years. 

The new holding brings the total ground area of Bloom- 
ing dale’s to 84,000 square feet, the largest complete block 
of ground floor space of any department store in the city 
and completes a lengthy window display frontage of 1,24 
linear feet on the two avenues and streets. 


Recent Chicago Gift Show Our Most Success- 
ful in History 

The Sixth Annual Chicago Gift Show at Hotel Stevens 
stands out as the most successful merchandising event of 
its kind ever held anywhere. The total registrations dur- 
ing this big one-week show were in excess of 2,700. 

In 279 rooms a total of 358 lines was shown. Buyers 
were given the opportunity to shop on merchandise and 
compare values with the result they returned home with 
the knowledge that they had bought under most favorable 
circumstances. 

An analysis of the registration brings out some inter- 
esting information. Forty-two states and Canada were 
represented by buyers. The only states from which none 
was registered were Connecticut, New Hampshire, Ver- 
mont, Maine, Nevada and Washington. Therefore, The 
Chicago Gift Show can be said to have a truly national 
drawing power and the volume of buying, number of ex- 
hibitors and number of buyers are evidence of the wide- 


spread recognition of the event. 


‘“Hand-to-Mouth” Buying Statistical Study 
Proves Interesting 


In response to first questionnaire letter, which was sent 
out June 29th, the Bureau has received some interesting 
and valuable information concerning the peculiar economic 
situation which is developing in this country in the buying 
and selling of merchandise as indicated above. 

The consensus of opinion is that this so-called “hand- 

(Continued on page 25) 
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Trade Beginning to Show Signs of Life as Fall 
Buying Gets Under Way 


HE few buyers who have been in the district of 

late have not only been interested in merchandise 

for early delivery, but more or less business for 
future shipping has been specified. This is taken to mean 
that the trade is beginning to prepare for fall business, 
and that heavier stocks will be carried than has been the 
custom during the last five months. There is more in- 
quiry now for open stock dinnerware than for a consider- 
able period of time, while the demand for short sets 
appears to be as usual. Ivory body dinnerware is in much 
heavier request than white goods, and according to the 
views of producers the ivory body ware will continue to 
be a leader throughout the year. Several new shapes are 
expected to be placed on the market within the next few 
months in this body, while none are reported to be pro- 
duced in while body. 


Butler Bros. to West Coast Distribution 


House 

Announcements have been received here of the intent 
of Butler Bros, to open a distributing house at San Fran- 
cisco, Calif., early in 1928. This unit will serve the 
trade handled by this concern west of the Rocky Moun- 
tains, and will be the sixth distributing unit under the con- 
trol of the corporation. These several distributing units 
are located at Dallas, Texas; Minneapolis, Minn.; St. 
Louis, Mo.; Chicago, IIl.; and New York City. The San 
Francisco unit will be a new building of probably six 
stories in height. 


William Highes Store Reported Sold 
Negotiations have been completed, according to infor- 
mation received by pottery sales managers of the sale of 
the William Highes department store at Evansville, Ind., 
to A, O. Hassensall & Co. It is proposed to enlarge the 
store early next spring and with additional selling space 


available, other departments will be added. 


The new No. 7 plant of the Homer Laughlin China Co., 
Newell, is now under roof, and rather rapid progress 
is being made in installing factory equipment. The No. 
7 and No. 6 plants are so arranged that only a wall on 
the south of the No. 6 plant separates it from the No. 
7 factory. While the new factory is being completed, 
the company is also remodeling the original buildings 
erected at Newell. This is being done for the purpose of 
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The No. 7 uni 
of this interest is expected to be ready for operation dur 
ing the latter part of the fall. 


obtaining greater efficiency in operating. 


Salem Producing Ivory Shape 

The Salem (O.) China Co. is now in active productio 
of its new ivory body shape, a colonial design. Shi; 
ments of this new shape will go forward within the nex 
few weeks. This is the first time the Salem China 
has featured an ivory body, all shapes having been prc 
duced previously in white body. Quite a few new decore 
tions have been listed for the new shape, both in border 
and sprays. The new shape has been named the “Star, 


Paden City Arranging New Ivory Body 

Charles U. Harris, vice president and general manag 
of the Paden City Pottery Co., Paden City, W 2) Vea 
arranging to bring out a new ivory body dinner shape fe 
fall delivery. The shape is now being modeled, and wi 
be along different lines from any shape heretofore fe: 
tured by this factory. An additional decorating kiln 
also being ‘built at this plant, for the purpose of giyin 
the factory a greater output. 

The land and buildings of the Cartwright Bros. C 
pottery in this city has been appraised at $42,000 in tl 
suit filed in common pleas court against it for $10,22 
The appraisers were Charles C. Ashbaugh, formerly wil 
the West End Pottery Co.; John B. McDonald witha! 
knowles, Tavlor & Knowles Co., and John Gamble, 
construction expert. 
Septal 3. 


The court sale has been set f 


Crooksville Preparing for New Building 

Active preparations are going forward at the pla 
of the Crooksville China Co., Crooksville, O., for tl 
erection of new buildings to care for tunnel kilns. TI 
company in addition to the awarding of a contract fi 
the new type of kilns is also about to spend $40,000 « 
more in the erection of additional buildings which are 
be used for laboratory purposes. Completion of these in 
provements will give the company a commanding positit 
in the dinnerware industry, in that it is located in abo 
the central Ohio freight territory. It is the opinion of tl 
management of this factory that the extension progra 
will not be completed until early next year. 
H. D. Wintringer Looks for Business Activit 

While H. D. Wintringer, president of the Steubenvil 
(Q.) Pottery Co. admits there has been a lull in the d) 
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‘mand for dinnerware, “we are hopeful that as the sea- 
|son advances that the situation may become much more 
favorable and active,” he commented. Future business 
with this interest is showing an increase since Aug. 1, 
and with the approach of the fall buying season it is 
the thought of the officials of the corporation that both 
factories of the company will be soon operating on a full 
time basis. 


Sees Buyers Buying Cautiously 


“Buyers at the present time are very cautious about 
placing orders, and are buying conservatively and mostly 
in the staple lines, particularly in white and decorated 
_dinnerware,” suggested a person in authority at the 
Charles Rosenheim Co., Louisville, Ky. “We are getting 
a good volume of future shipments and prospects are 
exceedingly good for a heavy fall trade. At this time our 
factory shipments are very prompt.” The Rosenheim in- 
terest is one of the largest jobbing interests in the mid- 
southern territory, and has been active for many years in 
the distribution of both dinnerware and restaurant and 
hotel ware.” 


Open Stock and Colored Glassware Sales 
Satisfactory 


Open stock dinnerware and colored glassware sales 
have been very satisfactory so far this year, month by 
“month, according to a number of the Meier & Frank Co., 
Portland, Ore., operating the largest department store in 
the northwest Pacific territory. This same demand for 
dinnerware, according to J. L. Meier of thts firm is ex- 
pected to continue throughout the balance of the year. At 
a cost of $200,000 this interest is now erecting a new 
four story warehouse and delivery section, which is ex- 
pected to be finished within the next three months. The 
additional space will give it room to carry large stocks of 
both dinnerware and glassware, according to this firm. 


Henry Obermeyer Returns Home 


Henry Obermeyer of the St. Louis Glass & Queens- 
ware Co., St. Louis, Mo., after spending several days in 
the East Liverpool district, has returned to the home of- 
fice. “Business could be better, and business could be 
worse,” he continued. ‘‘The future looks very encour- 
aging, and we are now preparing for a decided increase 
in business.” 


Morton J. May on Hartman Corp. Board 


It has been reported that Morton J. May, president of 
the May Department Stores, has been elected a member 
of the board of directors of the Hartman Corp., Chicago, 
| ie succeeding to the vacancy on the board created by 
| the recent death of David May. The Hartman Corp. is 
/a rather large buyer of dinnerware out of the East Liver- 
pool market, 


REG. US. PAT.OFF, 


XS 


and GOLD 


for Decorating 
Reliable and Dependable 


Our experience of almost 50 years in 
the manufacture of various gold 
products and colors for deco- 
rating china and glass is an 
assurance of dependability 
and reliability. 


It pays to stand- 
ardize with R& H 
Colors and Gold. 


“We 
ROESSLER 8HASSLACHER CHEMICAL@ 
709 Sixth Avenue, New York, N. Y. 


Branches in every ceramic center. Write your nearest. 


‘‘America’s Leading Ceramic Material House’ 


Thomas P. Ferguson to Be City Father 


Thomas P. Ferguson, for a number of years engaged as 
a decal salesman in the East Liverpool territory, and well 
known to all pottery manufacturers, has been nominated 
for councilman-at-large for the city of East Liverpool. 
Mr. Ferguson was a candidate on the Republican ticket, 
and led the entire field. 


Five and Ten Selling Dinnerware 


“Tt looks as though the American dinnerware _busi- 
ness is entirely in the hands of the Five and Ten-cent 
stores,’ commented G. A. Bauer, vice-president of the 
Edwin Bennett Pottery Co., Balttmore, Md. “Our ex- 
perience is that business on the general lines of dinner- 
ware is slow, and because of the fact that the Five and 
Ten-cent stores carry so much dinnerware, it is our opin- 
ion that the average store has little or no interest in 
American-made dinnerware.” 


Owen China to Add Octagon Shape 


Announcement has been made by H. W. Kubler, gen- 
eral manager of the Owen China Co., Minerva, O., that 
a new Octagon shape will be added to the line of this 
factory and will be ready for early fall delivery. The 
new shape will be produced in an ivory body. “General 

(Continued on page 20) 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Flint Glass Manufacturers Looking for Re- 
newal Business Activity 


HILE there has been a seasonable letting dowr. 
\ in business, flint glass manufacturers are of tlie 

opinion that this situation is about to chanye 
to renewed activity for the remainder of the year. It is 
not generally expected that manufacturers will rush all 
available capacity into production. Many retail and whole- 
sale distributors have limited stocks of glassware on hand, 
sufficient to care for all immediate trade requirements. 
It is generally conceded that glassware buying during the 
previous months of the year has been for immediate 
requirements, and that no distributing interest has 
been “loading up” as was done some years ago. Manu- 
facturers express the view that progressive firms will have 
much opportunity to increase sales during the remaining 
months of the year, and to an extent that will mean a 
good record for the twelve-month period. That retail 
competition will be rather keen during the balance of the 
year is generally admitted by some buyers who have been 
in the district during the last few weeks. Department 
store buyers and managers will no doubt during the fall 
and holiday season make a special drive to increase sales, 
and lines will be marked accordingly. The glassware line 
has been in from fair to good demand throughout the 
country, according to private advices received from de- 
partment heads, and it is still the opinion of these inter- 
ests that the line will prove to be a leader during. the 
remaining months. As a matter of fact, the colored glass- 
ware lines have occupied first place, so far as retail de- 
mand is concerned, although this does not mean that the 
higher grades of decorated crystal ware has not been hold- 
ing its own. The novelty lines have been in very good 
request at retail wherever displayed. 


Gray Glass Corp. Applies for Charter 
There is to be a hearing at Harrisburg, Pa., August 
29, on the application for a charter for the Gray Glass 
Corp., which is being formed at DuBois, Pa. The ap- 
plication relates that the corporation proposes to enter 
into the manufacturing and selling of a general line of 
ware, 


Brilliant Moving to Weston, W. Va. 


The removal of the Brilliant Glass Co., now operating 
at Brilliant, O., four miles south of Steubenville, O., to 
Weston, W. Va., has been determined upon. The com- 
pany has selected a site two miles out of Weston on the 
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Weston-Clarksburg road for its new factory. The factory 
at Brilliant will be continued in operation, it is said, until 
the new plant is completed and ready for production. 


Strike Causes Little Loss 


Machinists and mold department employes at the 
Clarksburg, W. Va., plant of the Hazel-Atlas Co. ree 
cently left their places in an effort to compell the em- 
ploying interest to recognize a union. While the action of 
this group caused the company some slight inconvenience 
for the time, there has been little if any loss in factory 
production. 

A. H. Burchfield, vice president of the Joseph Horne 
Department store here, announced this week that it was 
in his opinion that the outlook for fall business was most 
encouraging. “I believe we are going to have a good fall 
and winter trade,’’ he commented. “Our plans, are being 
made accordingly, and the outlook I personally believe 
looks encouraging.” The china and glass section of this 
well known store is preparing for a larger business in line 
with the other departments. 


Kaufmann & Baer to Open New Store 


The Kaufmann & Baer department store will soon open 
to the public its new double-story basement store. Al- 
terations to the first floor are now being made for the 
purpose of giving additional entrances to the new section. 
The firm is spending upwards of $2,000,000 in this ex- 
tension program, and when opened to the public, the new 
department will be the largest of its kind in Western 
Pennsylvania. Every department above the first floor will 
be included in the two new basement stores, which will 
include a china, glass and housefurnishing section. 


Sears, Roebuck to Open Retail Store 


Reports have been received that the new retail Mil- 
waukee, Wis., store of Sears, Roebuck Co. will be opened 
to the public late in September. It is also related that 
stocks for the new retail unit are now being assembled. 


The new unit will represent an investment of over $1,- 


000,000. 


Alexander D. Falck Heads Cojart Co. 


Alexander D. Falck, president of the Corning Glass 
Works, Corning, N. Y., has been elected president of the 
Cojart Refractories Co., which plant is to be located at 
Louisville, Ky. Eugene C. Sullivan, vice president of the 
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Corning Glass Works, is a member of the board of direc- 
tors of the new corporation. The new company will pro- 
-duce refractory materials for glass furnace construction 
after the inventions of Dr. Gordon S. Fulcher, ‘of the 
Corning plant. The company has a small plant in opera- 
tion at Corning for this purpose, and which supplies the 
present company with refractory materials, but the Louis- 


ville plant will enter the general glass field. 


Kauffeld Producing Illuminating Glassware 


The Kauffeld Illuminating Co., with factories at Star 
City, W. Va., is now producing a complete line of illu- 
minating glassware, but is specializing in units 4 by 6 and 
16 by 6. This line is being produced from a very fine 
quality of opal glass, a recent efficiency test giving it 91 
per cent. These different units are being furnished in 
both plain, acid etched, etched and tinted or plain deco- 
rated and etched with decorations. “From all indications, 
we believe there will be an active business this fall,’’ de- 
clared Ralph S. Kauffeld. 


show an increase in volume and we have also increased 


“Our business is beginning to 
our sales force. It is also our intention to make additions 
to our sales department a little later in the season.” The 
company is now operating the factory formerly known 
under the name of the Star Glass Co., and which was sold 
two years ago to Louis Kauffeld, Jr. Since then the 
Kauffeld Hluminating Co. was formed, and the property 


taken over by that interest and placed in active operation. 


Belmont Installs Automatic Press 


An automatic press has been installed at the plant of 
the Belmont Tumbler Co., Bellaire, O., for the purpose 
of producing certain pressed items. This machine is being 
used in addition to a full force of blowers. 


Libby Has Good Season 


H. A. Crow, of the sales department of the Libby Glass 
Mfg. Co., Toledo, O., announced this week that the com- 
pany enjoyed a very active business during the first six 
months of this year, and then he declared “with present 
prospects we look forward to the second six months as 
being quite satisfactory.” Early in the current year this 
interest increased its selling organization in the east and 
completely equipped their New York sales office at No. 
200 Fifth Avenue with all samples of lines manufactured. 
“This makes it possible for buyers visiting New York and 
merchants throughout the east, to visit the office for full 
information and inspection of our complete line, the New 
York office handling direct contact with all eastern. ac- 
counts,’ Mr. Crow said. 


-Monongah Glass Has Small Fire 
Fire did slight damage at the plant of the Monongah 
Glass -Co.,. Fairmont, W.., Va.,..last. week. © While- little 
damage resulted to property, the company will be-incon- 
venienced slightly for a brief period until repairs are made. 
(Continued on page 20) 


GLASS JOURNAL Thirteen 


No. 1805/5" three footed bowl. Charming for 
flowers or fruit. Made in Crystal, Amber, Green 
or Roselin. A live retailer! 


Westmoreland Glass Co. 


Grapeville, Pa. 


MANUFACTURERS OF 
HIGH GRADE GLASSWARE 
PLAIN, CUT AND DECORATED 
For Gift Shops 
Florists 
and Table Use 
Representatives 


PHILADELPHIA 
Fred Stott, 


NEW YORK 
He iGs Gray) Coz, 
200 Fifth Avenue 
BOSTON 
Heke HH EF. Hunt, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 


1007 Filbert Street 
BALTIMORE, MD. 
John A, Dobson & Co., 
110 Hopkins Place 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


THE DUNCAN & MILLER GLASS C° 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No, 101 line of stemware and 
other tableware items. 
The series of rings—a feature of the 
_ shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 
REPRESENTATIVES 


Boston 
Murt Wallace, 
157 Summer St. 


New York 
Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Chicago 
F. T. Rershaw, 
30 E. Randolph St. 


San Francisco 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Baltimore 


Problems of a Lamp Buyer 


After All Says Veteran Buyer the Biggest Problem Is Devising Ways 
and Means to Get People in Your Department to Increase Sales 


By Norton B. JAckKson 


rth HAT are the big problems of a lamp buyer 
in a big store such as this?” we inquired of 


Halsey Lambert as he sat at his desk in the 
lamp department of one of New York’s biggest depart- 
ment stores. Halsey Lambert is not his name, it might 
be well to add right here but merely a non-de-plume as this 
particular buyer did not wish his name disclosed. 

“Well there 
Some of them not particularly out- 
standing, but problems just the same. 
over there ‘Candles Not Re- 
turnable’?”’ said Mr. Lam- 


“Problems of a lamp buyer,” he chuckled. 
are plenty of them. 
See that sign 


bert pointing to a sign in 
the candle section. 


“That’s one of our prob- (vT TO BOOADCE, 


Or rather it was one 
of our problems. There was 


lems. 


a time when candles were 
frequently being handled by 
customers as well as_ sales 
As a result there was 
considerable breakage. To 
eliminate this we have one 
girl in charge of the candle 
section. 


girls. 


The candles are 
kept in racks except for the 
samples 


which are shown 


and sold. As fast as sam- 
ples are sold the supply is 
replenished with others from 
the rack and thus consider- 
able breakage is eliminated. 

“Another problem is that 
of the help in the lamp de- 
partment. The buyer should 


see that the sales girls are interested and happy. 


I make 
it a point to keep the same girls in this department. In 
twenty years experience in the lamp business I have found 
that constant turnover of help injures a department. 


Keeping the proper combinations together in lamps and 
shades is a task. Often a girl will show a shade to a 
customer and then being too busy to replace it at the 
time will later put a different shade on the lamp. There 
is all the difference in the world between the correct shade 
on the right base and the wrong one. 

“We're all inclined to drift or become a bit careless 
occasionally and even the best sales girl will become a bit 
careless occasionally. I make it a plan at least once a 
month to go around among the girls and check-up on 
little faults in a kindly manner. This is much better than 
constant nagging and has a beneficial effect if done in the 


right manner. 


Fourteen 


WE CAN'T GUARANTEEI(TS THIS DISH 


“While it is not the case in this store, I have seen 
it in some other stores-—interference from outside of 
the department. Interference from he man_higher-up 
often does considerable harm causing the help to lose 
the respect of the buyer which results in the smashing of 
the department’s morale. 

“Watching for the latest items is a real problem in it- 
self. Once a month each girl in our department is given 
the opportunity to visit other lamp departments in New 
York stores and see what they are selling. In this way I 
get the sales girls’ opinions 
on new goods. Every other 
day or so I visit a different 
department and note what is 
We try to 
the popular priced 
lines and get a good idea 
from other stores as well as 
our own, as to what is in de- 
Twice a month I get 
together with the girls in our 
lamp department for a talk 
on merchandise and _ service 
which are closely interlinked. 

“The fact that I spend 
every other day or so in- 
specting the departments of 
rival stores and that the 
sales girls also inspect these 
stores enables us to have 
some interesting discussions. 
The smaller stores, I find, 
often have the best items. 


Ee Ee 


BREAKABLE © being displayed. 


carry 


mand. 


because these 

smaller stores must use the 
most discretion in choosing lamps, bases, shades, etc., that 
will attract the purchaser to the store.”’ 

“What about buying?” we asked Halsey Lambert. “We 
do no volume buying for this department except for sales 
and then only when we are assured of numerous designs 
for customers to choose from. 


This’ 13360 


It is my belief that every 
lamp buyer must have the sense of an artist as well as an 


interior decorator. Many lamp buyers think too much 


of dollars and place of the artistic end. 


“Probably every buyer is troubled with fussy custom- 
ers,’ continued Mr. Lambert. “Often when a girl com- 
plains to me quietly that she is dealing with a hard cus- 
tomer I stroll over in a casual way and offer some sug- 
gestions. This must be done in a diplomatic and careful 
manner so as to offend neither the salesgirl or most im- 
portant the customer. In other words please the cus- 


tomer and do not make it too apparent that you are the 
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uyer lest you hurt the salesgirl’s feelings. 

“One of the greatest problems of a buyer is interview- 

ig salesmen. It is to the buyer’s benefit to see as many 
s possible and to investigate their lines as thoroughly as 
cossible but this is well nigh and an impossibility. . You 
just be courteous to all. It is very provoking to meet a 
alesman promoting a new line and make an appointment 
0 call at his showrooms to arrive there to find the place 
little two by four with a lot of old items. These places 
» have found with their promises are merely baits. 
-*“To my mind the unassuming type of salesperson is 
ost popular. In contrast to the aggressive type they go 
jot further with me. One of the former called here 
or four months. He was always kind and courteous and 
ery unassuming. Now we do a big business together. 

“The location of a department is not so important as 
he customer will come if you have the merchandise. A 
iquare department in shape rather than one long one 
strung out is best. Three or four sections with the correct 
ettings for the proper backgrounds are essential. I don't 
yelieve in too many tables. An occasional table and a few 
stock tables are sufficient. 

“A buyer who devotes time to small items is usually 
successful. Small shades, shields, candlestick sales, etc., 
count up. The average buyer takes six to eight shields 
it a time and these sales mount up. 

“It is the buyer’s duty to play up to the taste of the 
ype of people his store sells to. When everything is 
summed up the biggest problem is getting the people into 
he department and devising ways and means to increase 
sales. 


Longevity and Life Insurance 

The promotion of longevity as a proper field of life 
surance activity and the success that has already at- 
ended efforts in this direction were pointed out by Leroy 
A. Lincoln, General Counsel of the Metropolitan Life 
Insurance Company, at the insurance session of the Cham- 
her of Commerce of the United States. 

“The field,” said Mr. Lincoln, “is large and its cultiva- 
tion has hardly begun. But remarkable achievements 
nave already demonstrated the soundness of the attempt. 
One company, whose nursing service and welfare litera- 
ture has been extended over its business in the United 
States and Canada, reports that the average length of 
human life among its policy holders has increased nine 
years, during the fifteen years since its experiment was 
begun. Its figures show that there were, in 1926, 63,330 
fewer deaths among its policyholders than would have 
been the case if the death rate of 1911 had prevailed. Its 
statisticians have computed figures showing a saving of 
417,628 lives in a period of fifteen years, which, translated 
ito death claims, means a saving of $71,500,000. Other 
companies are taking an increasing interest in the oppor- 
tunities for real service which exist along these lines and 
it is a source of gratification that the country may well 
expect important and valuable developments in this direc- 
tion.” 


New York City Trade Fair 

Of fifty-eight lines of business in New York City re- 
porting to Bradstrect’s this week, fourteen were better 
than, twenty-six equal to, and eighteen below a year ago. 
Six reported collections better than a year ago, thirty-six 
equal to a year ago, and sixteen below a year ago. Fol- 
lowing is a summary of lines reporting sales ahead, equal 
to, or below a year ago. 

SALES AHEAD OF YEAR AGO 

Glassware, who. & job. 
Chinaware, who. & job. Groceries, who. & job. 
Cloaks & Suits, women’s, Hardware, who. & job. 

mfg. Laundries 
Dairy prod., who. & job. Patent medicines, mfg. 
Fruit & vegetables, com. 
Furniture, ret! yob. 


Chemicals, mfg. 


Plumbers’ supplies, who. & 


Underwear, women’s, mfg. 
SALES EQuAL TO YEAR AGO 


Furs, who. 
Automobiles, ret. Leather goods, mfg. 
Bread, baking, mfg. 
Carpets, who. & job. 
Clothiers, men’s, ret. 
Foundries, mfg. mfg. 

Furn. & refrigerators, mfg. Shoes, men’s, mig. 
Furniture, who. & job. 
Glass window, who. 
Hardware, ret 

Hats, men’s, mfg. 


Paints, mfg. 
Rayons, who. & job. 
Shirts & collars, men’s, 


Shoes, men’s, ret. 

Shoes, women’s, mfg. 

Shoes, women’s, ret. 

‘Tailors, custom, men’s, ret. 

Hosiery, men’s, mfg. Tobacco, leaf 

Hotels 

Knit goods, mfg. 

Knit goods, who. & job. 
SALES BELow YEAR AGO 


Twine, who. & job. 
Underwear, men’s, mfg. 


Boxes, paper, mfg. Jewelry, who. & job. 
Coal, ret. 

Coal, who. & job. 
Confectionery, mfg. 
Department stores 
Dresses, women’s, mfg. 
Drugs, who. & job. 
Fur goods, mfg. ing 

Woolen goods, who. & job. 


Millinery, mfg. 

Millinery, who. 

Paper, who. & job. 

Silk goods, mfg. 

Silks, who. & job. 
Slaughtering & meat pack- 


Jewelry, mfg. 
Jewelry, ret. 


Grandpa in a speedy car, 
Pushed the throttle down too far. 
Twinkle, twinkle, little star. 
Music by the G. A. R.—Eachange. 
A German shoemaker was telling an admiring salesman 
about his two fine dogs. 
“Vah,” said he, “‘n’d’ funng ding “bout id iss, d’ lit- 
tlest von iss d’ biggest von.” His wife came to the rescue: 
“He don’ mean dot, mister. He don’t English shpeak 
verra vell. He mean d’ youngest von is d’ oldest von.” 


“You didn’t know who I was this morning, did you?” 


“No, who were you?” 


What's New in New York Showrooms 


‘“Trelena” Glass Trees Feature Borgfeldt 
Display 

Geo. Boreteldt & Coy 111 East 16th St., are exhibie 
ing on the fifth floor of their building a novelty glass tree 
and flower line known as ‘““Trelena” that is a treat to look 
over. A large table in the center of the floor is devoted 
exclusively to this display which is set off to advantage 
by the use of dainty little colored novelty lamps and 
lighting effects. It is at once apparent how adaptable 
this line is for many decorative uses as for instance in 


the living room, for the table center, etc. The line, which 
is controlled exclusively by the Borgfeldt firm, is the work 
of skilled artists in the glass blowing craft and brings out 
effects on a number of pieces in crackled glass that is 
most exceptional. Since its introduction a comparatively 
short time ago it has been improved materially and the 
concern have a line over which they may well be en- 
thusiastic. Among the newer creations are coral trees, 
the leaves and branches of which are of genuine cut coral 
while the trunks are wound with seed beads which gives 
them a suggestion of winter. A profusion of flowers are 
also to be seen in the line presenting such items as chrys- 
anthemums, daisys, peach and apple :bléssoms, wistaria, 
hydrangeas, etc. These are all in a multitude of pretty 


colors and further set off by little green leaves i 


all in 
glass—that are quite charming. Then there are a number 


of smaller trees that are very appropriate as bridge party 


gifts. These stand about six to ten inches high and 
are finished with either a pin cushion base of a olass 


mount. Another brand new item to be seen in the line 


Sixteen 


= 


is a stalk of wheat. The workmanship of this is re, 
remarkable. It is entirely in crystal and stands nez\ 
eighteen inches high. The tiny kernals of wheat and | 
twisted leaves are reproduced down to the last det] 
while the stalk is wound with white silk. All told o} 
thirty numbers are included in the exhibit in a mj 
diversified range of sizes to suit every purpose. 1), 
are to be had in a wide range of prices. 


Tharaud Shows Great Array of New My. 
Patterns 


Myott Sons & Co., England and Justin Tharaud, 1) 
the factory's American agents, 24 West 23rd 
have surpassed all previous records for the num} 
of new patterns as well as for the diversity | 
their new Fall ivory body dinnerware line ope) 
up for the trade’s inspection at the Tharaud ga} 
room last week. It is indeed a creditable achievement; 
every respect, as we think all who see the exhibit }| 
agree. No less than seventy-five new treatments are r 
resented in the display, which run the gamut of ideas} 
decoration. The imagination expressed by those resp 
sible for this fine array of patterns is unusual. T] 
have succeeded in producing a variety of novel effects ¢ 
color combinations and unique contrasts in colors t 
are destined to engage the attention of every buyer v 
is seeking something different. Even the patterns usu 
classed as conventional have been changed to appear 
The new fre 
ments are all of course shown on an ivory body on 
popular Trafalgar shape. Taken altogether the line is 
accomplishment of which Mr. Tharaud may well ti 
With his Myott 1 
now complete Mr. Tharaud is also expecting the n 
samples from two of his other factories, Porzellanfab 
Tettau and L’Union Ceramique, to arrive any day. 


refreshing eye-arresting arrangements. 


pride in offering to his clientele. 


United States Glass Co. Introduces a Ne 
Color 

The latest surprise presented for the trades appro 
for the Fall season is a new Royal Purple color featut 
on a wide range of delightful numbers from the factc 
of the United States Glass Co., Pittsburgh, Pa. This 
now on view at their New York salesrooms, 1107 Broz 
way. It is. exceptionally appealing in stemware, but 
the same time is charming in other items as well, su 
as water sets, table ware, plates of all kinds, sugar a 
cream, bowls, etc. How alluring this color is, may 
seen in their No. 011 Goblet. 
purple with crystal. 


This combines the ro 
The purple bowl in a wide op 
combined with a crystal stem and foot makes one of 


prettiest pieces seen in a long while. Adding furtl 
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tits charm is a pretty little crystal button at the base 
othe bowl and a tapered and ribbed effect worked out in 
» stem. In the solid color there is a lovely water set 
dt certainly merits a word of special mention. The jug 
gnds about a foot high and is exceedingly graceful. The 

ver part just beneath the handle is in a ribbed effect and 
BE foot which is very broad is in crystal as is also the han- 
d. The glasses carry out the same graceful lines. A 
ule optic is featured on this number which adds still fur- 


(hr to its appeal. 


New Numbers Seen at Price & Slobodkin 
Salesroom 

A profusion of glassware suitable for every table and 
“corative requirement may be found at the salesrooms of 
fice & Slobodkin, 20 West 23rd St., who represent the 
|. Pitt Glass Co., Pittsburgh, Pa., and the Bison Deco- 
iting Co., Buffalo, N. Y., in the New York market. Two 
iw etchings from the Ft. Pitt factory are being featured 
i Rose and crystal in a broad band optic that are most 
jeasing. One of these is called the Polypenesian and 
yesents a lovely etching of an urn filled with flowers. 
in either side of this urn a crossed panel is used. The 
featment covers the entire bowl. The other patetrn, the 
ermes, features a band idea about three-sixteenths of 
a inch in width, consisting of an alternating ball and 
ings. Just under and above this band are two hair 
hes. This decoration is carried around the upper part 
( the bowl. The Hermes pattern is displayed in crystal 
hile the Polypenesian treatment is shown in Rose and 
sth lines are displayed in a complete stemware and 
mbler assortment. The display of the Bison Decorat- 
g Co. discloses a very attractive range of numbers and 
sxcorations that should prove very interesting. Gold en- 
‘ustations in a number of taking patterns, plain gold 
nes, light cuttings combined with border encrustations, 
c., in color of green, rose and amber, as well as crystal, 
1 tend to make this line most attractive. Such items as 
enter pieces, flower bowls, handles cake and sandwich 
lates, mayonnaise sets, covered candy jars, handled trays, 
yw candlesticks, etc. ,are included among the offerings, 
ll of which are very attractively priced. 


Yew Standard Offerings Displayed by Hock- 
ing Glass Sales Corp. 


Very pretty new numbers, the product of the Standard 
rlass Co., Lancaster, O., one of the factories controlled 
y the Hocking Glass Sales Corp., are now being exhibited 
t the New York salesrooms, 129 Fifth Ave. The ex- 
bit comprises most attractive bowls, candy jars, salad 
lates, cheese and cracker sets, handled sandwich trays, 
lower holders, etc., in two colors, a very pleasing green 
nda lovely pink. It is at once noticeable how uniform 
hese colors are and adding still more to the attractive- 
less of the line is the light cut decoration. This has 
aken for the idea a pretty little flower, somewhat on the 


order of the daisy, with a spray of leaves placed apart at 
equal intervals in conjunction with which a fancy line is 
used. To really appreciate this assortment it should be 
seen. Buyers are certain to find some attractive “buys” 
as it is very popularly priced and suitable for special 
sales. 


Paul A. Straub & Co. Introduce New Rona 
Items 

The beautiful imported line of Rona glassware repre- 
sented in this country by Paul A. Straub & Co., 105 Fifth 
Ave., needs no introduction, but it does seem that upon 
each successive visit to their salesrooms that one is certain 
to find some new item of this line not seen before. This 
can be especially said at this time as the firm now are 
showing two new delightful decorations on new shapes 
that are brought out for the Fall trade. The adjective 
beautiful seems hardly adequate in describing these shapes 
which are delightful. One of these is the Alamo shown 
in erystal and the other is the Canossa presented in Rosa- 
line. Both are in a broad optic effect and comprise a splen- 
did stemware line. On the Alamo the decorative etching 
presents an entwined Poppy and leaf motif covering the 
entire bowl. By no means second to the treatment utilized 
for the Alamo shape is that used on the Canossa. This 
employs an Empire design made up of urns with connect- 
ing floral festoons. The etching here is confined to the 
upper part of the bowl, and is simply gorgeous in. the 
Rosaline color. As stated above the range of this assort- 
ment seems almost to be without limit. Every conceivable 
item of stemware and footed pieces seem to be included 
in this, offering a selection to suit every purpose, all of 
which are carried in. stock by the Straub firm. Two 
things at once impress themselves on one’s mind after in- 
specting this glass. One is the perfection attained by the 
Rona factory in their acid treatments which are without 
the acme of perfection in this type of decoration. The 
other is the manner in which the firm display it. Every 
piece is so placed and the lighting effects are such that its 
charm and beauty is brought out to the fullest extent. 


Wheelock and Bodtke Sail for Europe 

George Wheelock and Fred D. Bodtke, of the well- 
known concern of C. E. Wheelock & Co., Peoria, IIl., after 
spending a few days visiting the New York market, sailed 
aboard the Reliance on August 14 for a European buying 
trip. They expect to put in some time visiting the Leipsic 
‘air. 

Foreman—‘‘Wot’s up, Bill, ‘urt yerself?” 

Bill—““No, gotta nail in me boot.” 

Foreman—‘Wy foncher take it out then?” 

Bill—*Wot! In me dinner hour?” 


Roadside notice posted in New Hampshire: “By order 
of the selectmen, cows grazing by the roadside or riding 
bicycles on the sidewalks is hereby forbidden.” 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


When Good Fellows Get Together 


, | \ HE annual outing of Good Fellows will be 
held Sept. O10 and 11, at Lake Buelah, Wase 

- As usual, the beautiful Burr Oaks Lodge, owned 

by the Boston Store of Chicago, will be the scene of the 
festivities where buyers and salesmen of the glass, pot- 
tery, lamp and housefurnishings trade yearly gather in 
one merry round of good fellowship. P. J. Rinken, buyer 
for the Boston Store, will again be on hand to act as host 
for his store and promises many special features in three 
lively days of entertainment. There will be plenty of golf, 
fishing, boating, and bathing, and, above all, the past 
reputation of the meeting .. . that of an unquestioned 
good time. “Pete” Rinken asks all who will be on hand 
to advise him by mail, not telephone. State whether you 
will make the trip by automobile or train, when you ex- 
pect to arrive there, and how long you intend to stay. Ail 
are welcome; there will be no special invitations. Merely 


advise your intentions promptly by mail. 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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THE CHICAGO MARKET 


By | 


J. H. SMyrHe, REPRESENTATIVE 


be 
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The Illinois Cut Glass Co., 1900 W. Grand Ave., Ji 
recently opened a new glass cutting plant in Chicago, | 
plant is extremely modern throughout with the |: 
equipment, including eight new lathes. | 


Tinker Bros., 17 North Wabash Ave., are showi 
new line of table mirrors. They are very decofa) 
many of them with artistic cuttings and enameled trim: 
The report of early sales would indicate| 


line will be a fast moving one. 


backings, 


“The last two weeks have been the best so far this»; 
for wholesale glassware,” according to Lewis Simp| 
of Simpson Bros., 17 North Wabash Ave. Mr. Sim 
sees the end of the recent slackness, the result of an). 
inventories and stock taking on the part of the larger | 
lets, and predicts an active fall with continued good. 
mand. 


The Steinbeck Co., 17 North Wabash Ave., is shoy| 
a new display of remarkable imported china figures, 
well known Goebel line of china pieces imported f 
Germany. The offerings include dogs, cats, and o| 
animal figures, ash trays, bowls, lamps, and numerous 
pottery and china specials. ; 

Another interesting display being shown by the c 
pany, is the Hugo W. Schmidt line of Detroit. It 
cludes trays and baskets of hand embroidered linen. | 


The time and place for a 1928 China, Glass & ( 
Show, has been definitely set. From January 30 to I 
ruary 4. The fourth, fifth and sixth floors of the H 
Stevens will be the scene of one of the most interes’ 
displays for which Chicago is becoming noted. Some 
the country’s finest lines of domestic and imported ch 
pottery and glassware will be extensively shown. 
show itself is being operated by the China, Glass and ( 
Association which comprises many members of the ( 
cago Gift Association. 


Some fine pieces of china, pottery and glass are be 
offered at remarkably low prices during the annual 1 
August housefurnishing sale at Marshall Field & 
One of the features in the White and Gold china grou 
the exceptionally beautiful display of Pickard wares. 
the collection are tea sets, sugars and creamers, and ot 
attractively decorated articles. Among the new Europ 
glassware are pieces decorated in bright enameled fi 
ers known as the Paris designs. There are dresser s 
priced at $5; compotes, at $3 and $3.50; guest room : 
at $2.25, and a wide variety of vases, baskets and cove 
bon bon dishes. 
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| WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


Chicago Display, 806-7-8 Masonic i 9 North Wabash Avenue 
5 R ing * 
Temple ECONOMY GLASS CO. ices ence 
Fiat j easenasee Harry G. Dalzell NATIONAL CHINA CO. Rope Sostet cha cic, C ae ieee eee 
Tesse an own usquenanna ut ass 0., oshocto: ase 
Etchings, Cuttings Phone OWEN CHINA CO. Corp., Burke Studios, Vesta Studion = Heule 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


A Frocess of Education 


Although a foreigner reading our newspapers might get 
the impression that we hold our national legislators in 
low esteem, the fact is that every fair-minded American 
knows that the men we send to represent us at Washing- 
ton, as a rule, represents the best intelligence of the coun- 
try. Being able, fair-minded men, our Senators and Rep- 
resentatives are slow to act in questions involving funda- 
mental principles of government. This explains why 
some of the reform laws now accepted as the most 
beneficent on our statute books have been placed there 
only after long years of effort. 

The Pure Food Law, one of our wisest and most 
beneficial statutes, regarding it as a whole, was achieved 
only after 24 years of almost continuous work. It is evi- 
dent that legislation to protect against unfair and uneco- 
nomic price cutting and manipulation is passing through 
a similar process. Each year sees a definite advance in 
the education of public opinion which must be carried out 
before this legislation or any other of similar importance 
can be successful, however necessary. 

After 14 years of unremitting effort, legislation permit- 
ting the standardization of resale prices seems to be on the 
verge of accomplishment. The average American busi- 
ness man has reached such a stage of puzzlement and ex- 
asperation in regard to his rights in the matter of con- 
tracts covering resale prices that the demand upon Con- 
gress to do something at its next session has become al- 
most irresistible. Regarding themselves as the repre- 
sentatives of the people, Senators and Congressmen quite 
naturally have waited until the popular demand for this 
legislation has reached an insistence that must be consid- 
ered. 

The Resale Price Bill was reintroduced at the last Con- 
gress bearing the names of two men whose opinions com- 
mand respect not only in their own communities, but 
throughout the country, and among their colleagues. 
Representative Kelly through his earnest championship of 
this measure, has come to be recognized as one of our 


foremost authorities on business legislation. Senator 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. Benyamin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive | 

Phone Superior 4100 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Capper, who sponsored the bill in the Upper House, is a 
publisher and man of long experience in public life. The 
bill they introduced two years ago was given one of the 
most thorough hearings accorded to any piece of legisla- 
Since that time the attitude 
of our national legislators proved beyond a doubt that 
they considered this bill as one of the outstanding business 
reforms. The Capper-Kelly Bill has been redrafted by a 
special committee of the House Interstate and Foreign 
Commerce Committee, with the aid of some of the most 
astute minds in Congress. In the form in which it will 


tion in the last Congress. 


be reintroduced, the bill should be proof against any as- 
sault that can be projected against it by ine price cutting 
interests which have profited by the present conftsion in 
the law and conflicting court decisions. 

Those who have believed that relief from this situation 
might come from the courts, and that legal interpretation 
of present statutes would work out the problem, have met 
so many disappointments that they now realize that a Fed- 
eral statute is the only solution. 

The members of Congress have thus become more di- 
rectly interested and concerned with the public benefit of 
such a low, and because of the progress which was spe- 
cially marked during the last session, definite action 1s 
practically assured when Congress convenes again. 

The recent announcement by the Federal Trade Com- 
mission of a broad economic survey of the problems in- 
volved in resale price control, paves the way for action. 

In its statement to the press, the Commission frankly 
concedes the fundamental legal facts of the situation which 
we have insistently stressed as intolerable and as ines- 
capably demanding legislative relief along the lines of the 
Capper-Kelly Bill. The statement says: 

‘Resale price fixing presents probably the most per-~ 
plexing question before the Federal State Commission 
and the trade and industrial associations today. Contflict- 
ing decisions have meen handed down by the courts. 
Among commercial leaders there is a sharp division of 
opinion as to the extent to which prices can and should 


(Continued on page 25) 
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Pottery News 
(Continued from page 11) 

business conditions are showing a steady improvement,” 
Mr. Kibler said. “Both of our plants are being operated 
to near normal capacity, our No. 2 plant being operated 
in full and our No. 1 on about 75 per cent. We are 
anticipating some heavy business for fall, and so far this 
month we note an increase over that of June and July 
in the general demand.” 


East Liverpool Sees Change for Better 


A change for the better, although it is shght, has been 
noted in the East Liverpool district during the last week 
in the demand for dinnerware. Orders for future de- 
liveries are showing more strength, both in number and 
volume, and because of this situation it is the opinion 
of many producers that the “worst is over.” There are 
still a few idle plants in this district, and it may follow 
that one or two of them will not resume operations. 
Progress continues in the expansion programs of the 
Homer Laughlin China Co., the Edwin M. Knowles China 
Co., and the Taylor, Smith & Taylor Co. Tunnel kilns 
are being erected at all of these factories, and they will 
be ready for operation late this fall, it is announced. De- 
partment store buyers have been forwarding more liberal 
specifications, and while some of these orders are for 
early delivery, others specify September and October ship- 
ping dates. So far as the manufacturers are able to learn, 
retail stocks are not heavy because of the fact retail 
trade has been slow in many sections of the country, and 
the trade has been ordering only sufficient merchandise 
to meet current requirements. Future requirements are 
now being specified by a number of large retail interests 
as well as the jobbing trade. 


New Berkeley Shape in Production 

The new Berkeley shape of the Knowles, Taylor & 
Knowles Co., is now in production, and shipments will 
be made on this shape perhaps early in September. In 
all, this shape is to be had in a wide variety of decora- 
tions, both in borders and sprays, there being nearly 50 
different patterns now included in the line, over a dozen 
of which are new and bought exclusively for this shape, 
which is being produced in an ivory body. With this 
additional shape, the K. T. & K. factory now has two 
white body shapes and two ivory body shapes. 


Glass News 
(Continued from page 13) 


Hazel-Atlas Glass Co. Loses Suit 


The suit of Charles E. Blue against the Hazel-Atlas 
Glass Co., that has been fought through West Virginia 
courts during the last seven years for royalties on a glass- 
making machine has been determined in favor of the 
plaintiff, according to an opinion just handed down by 
Judge J. B. Sommerville in the Ohio County Circuit 
Court at Wheeling, W. Va. The court declared that the 


weight of evidence sustained the contention of the plaintiff 
and warrants a decree for the minimum royalties pro- 
vided in a section of the amended supplimental bill. At- 
torneys for Mr. Blue have declared, that it was their opin- 
ion that the royalties due their client from the defendant 
company would total several hundred thousand dollars, 
although just what the actual amount would be could not 
he determined until the records of the company had been 
reviewed for the period Blue claimed that royalties should 
be paid him. 


June Dept. Store Sales Equal 1926 


Distribution of merchandise through retail channels in 
June declined less than is customary for the season and 
sales were slightly larger than in June of last year, accord- 
ing to reports received by the Federal Reserve System 
from department stores, mail order houses, and chain 
stores. Sales of department stores for the country as a 
whole, were in about the same volume as a year ago, but 
those of mail order houses were 1.6 per cent larger. 
Reports from chain stores in seven lines of retail trade 
showed larger sales in June of this year than in 1926 in 
all lines except cigars and music, but these increases re- 
flect growth in number of stores in each chain as well as 
changes in the amount of sales. 

For the first half of the year as a whole retail trade was 
larger than in the corresponding period of 1926. Sales 
of department stores and mail order houses averaged 
slightly larger than in the first half of 1926, while those 
of most chains of stores were substantially larger. Per- 
centage changes in the value of sales of reporting firms 
in June, 1927, and in the first six months of 1927, com- 
pared with the corresponding periods in 1926 are given 
in the following table: 

CHANGES IN VALUE or RETAIL SALES 
First Six 
Months of 
1927 Com- 


June, 1927, pared with 


Compared Firstisiss 
With June, Months of 
Class of Stores 1926 1926 
Department stores ...)..2. 2. +. 0.05 + 0.3 
Maztl-order_houses .......... + 1.6 + 0.2 
Chains of stores— 
(GrOCCH Vin mer tke ttre es +28.7 +21.4 
Pivesands10-cent, 234g + 9.9 +10.4 
OPUS Bera aee ee Siac ae Seon +14.0 +15.1 
Ci Gate ae hs, nate ee — 0.4 + 3.5 
STOO T RIEU sak. ok ae se + 1.0 — 04 
WO (ee ey RS sr —26.8 —11.4 
(CALC Vaan.” Meet oak eee em + 5.2 + 6.4 


While sales of department stores for the country as a 
whole were in about the same volume in June as a year 
ago, there were wide variations in different sections of 
the country. In the Boston, New York, Chicago and San 


(Continued on page 30) 


wR. 


PETER POTTER PASSES IN REVIEW 8 
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Here he is trying to prove that there IS unbreak- 
able dinnerware, while a very suspicious woman 


customer gives one the idea that she does not think 
=< cur hero is telling the truth, the whcle truth and 
nothing but the truth. 


Above Peter Potter has just imbibed in 

the cup that cheers. ‘‘There’s many a 

slip twixt th’ cup ’n th’ lip. Pertikularly 
when th’ hendle hain’t on firm.” 


Above the old boy has just laid 
cut one of his famous 200 yard 
drives a la ‘‘Don’”’ Miller and ac- 
cording to his pro’s advice is keep- 
ing his eye glued on the white 
spheroid. Peter says you've missed 
scmething if you’ve never played 
in the trade golf tournaments. 


And here’s good old Peter at the sea- 

shore just going in for a swim. “I must 

send Dave Pasamatier and Eddie Ham- 

Peter has slipped away to th’ country for a rest mond a postcard,” he muses as he walks 
and a bit of fishing. in and steps on a crab. 
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“Lou” Reizenstein Enjoying Popularity 

Since the announcement in the CRocKERY AND GLASS 
Journat that Louis Reizenstein of C. Reizenstein & Sons, 
Pittsburgh, yas recently presented with the order of the 
Crown of Belgium giving him the title of Chevalier, he 
has been receiving scores of congratulatory letters from 
his many friends in the trade. “Lou” says he is far 
better able to carry this honor with the dignity of bearing 
for which it calls as he was regularly addressed as Baron 


in Germany several years ago. Just how he can not ex- 


plain but anyway he is accustomed to a prefix to his name 


and likes it. He says nothing less than King will satisfy 


him as the next step. 


Taylor Denies Resignation from Maison 
Blanche 


Fred M. ‘Taylor, the well known buyer of china, toys 
and housefurnishings for the Maison Blanche Co., New 
Orleans, in a letter to a prominent representative of this 
city emphatically denies a published story in one of the 
trade papers to the effect that he has resigned from the 
employ of the Maison Blanche Co. He expects to arrive 
in New York in the interests of the firm next week. 


NOVELTY that has already taken 
A firm hold in public favor is the 
new two-toned effect now being pro- 
duced in many of the pieces of this uni- 
versally known line of iridescent glass- 
ware. In addition to the four standard 
Spicer colors: amber, amethyst, rainbow 
and blue, the new pieces may be obtained 
in an unusual combination of rainbow 
and green. 


am 532 E. Market St., 
Akron, Ohio 


SPICER 
STUDIO 
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“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
| your lamps and shades be- 
Wm fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNA 
likely to fall on unfertile soil. 


| 


| On ‘the ‘other = handieas 
you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Lamp Buyers’ JOURNAL 
222 W. Adams Street 
Chicago Il. 


os 0tes ten cate ate cate cates tes ates tote Mee teeta ete teeta Meee 
SET he SET he Sie See Se ie Sa he She Se he Or he ae OT SESE SS eed 
te 


Saher] 


Antimony 
Uranium 
Manganese 


sVee%es 


©, Nt. Se Ns ®, 
afesicetesicege 


wi 
hs 


\? 
oS) 


New York, N. Y. 


te 


Og MM q Mo gq ML, 
Ooo 


he 
\ 


Pele 2%) 
8 = 


2 
eo 
se) 


be 
ure Ww CU OTe aS 


fugust 18, 1927 


Glass and Porcelain Supplies at Chemical 
Exposition 

An interest in the coming Eleventh Exposition of Chem- 
cal Industries that has grown to a proportion three times 
sreater than in 1921 is indicated by the fact that when 
he doors open at the Grand Central Palace, September 
26th to October 1st, 1927, there will be from 350 to 400 
exhibits, many of which will be shown and discussed for 
che first time. 
chemical societies which will meet here during the expo- 
ition, are closely co-operating with the management to 


In addition to the exhibits the various 


nake this exposition the greatest in its history. 


It is particularly interesting to note that the list of ex- 
ubitors contain the most progressive organizations in the 
ndustry and the potential leaders in this and each kindred 
ield have been quick to grasp the value of the exposi- 
ion. Never in the history of the Chemical Industry has 
there been such a slump as was experienced just after 
he World War. While undoubtedly every industry was 
iffected, it was the chemical branch that required the great- 
st amount of nursing and coddling to start it on the 
upward course again. This has been a long hard strug- 
ele against odds that were greatly increased due to the 
mushroom growth during the war. 


Today, however, thanks to the strenuous methods 
udopted by the far-seeing heads in the various sections, the 
sound organizations were able to weather the storm and 
today are the foundation of this tremendously important 
and vital industry, realizing that one of the most impor- 
fant events in this field is the Exposition of Chemical In- 
dustries. It is doubtful if there is any other place in the 
world where such a collection will be seen for comparison 
and demonstration as will be exhibited at the Grand Cen- 
tral Palace, September 26th to October Ist. 


It is particularly apparent that the public’s interest in 
Chemistry is broadening at a rapid rate. In some way 
it is being brought home each day that chemistry in its 
various aspects is a very useful servant, friend, protector 
and likewise enemy. There is probably nothing that has 
so much bearing on life in every way as chemistry, in our 
everyday wants in food, clothing, shelter, in alleviating 
suffering and restoring health and innumerable other 
ways. One of the outstanding facts that show the trend 
of all industry toward chemistry is clearly demonstrated 
by the fact that in recognition of the exposition over sixty- 
two industries are sending representatives to study the ex- 
hibits, secure ideas and observe the changes taking place 
hot only within their own field of endeavor but in kindred 
helds which may influence their own operations. With 
such attendance it is not to be wondered at that chemical 
manufacturers recognize the importance of firmly estab- 
lishing their industries in this country which must have 
favoring trade opportunity such as is extended in other 
industries. The great increase in numbers of chemical 
hrms exhibiting this year will be very noticeable in the 
coming exposition : over twice as many firms as this early 
date being listed with many of them new in the exposi- 
‘ion field and their products not as widely known in the 
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industries they are designed to serve as they will be when 
the Exposition is closed. 

The scientific interest of the exposition is almost inval- 
uable, which is evidenced by the fact that educational in- 
stitutions permit students leave of absence to attend the 
students’ course conducted under the direction of Prof. 
War Pe Read: 

One of several interesting features to be shown is a 
new spray drying machine that is new to industry and is 
to be exhibited by the Douthitt Engineering Company. 
This, together with new classifying processes by Gilchrist 
and several other new processes will be announced later. 

Particularly interesting are the various sections and di- 
visions and the wide range of «products they will cover 
as follows: 

LABORATORY SUPPLIES AND EQUIPMENT 

Laboratory Furniture—4 exhibits. 

General Laboratory Apparatus and Supplies—7. 

Special Laboratory Equipment—12. 

Laboratory Balances—3. 

Laboratory Chemicals—9. 

Platinum Ware—3. 

Filter Paper—3. 

Glass, Porcelain; Silicia Ware—9. 

Optical Instruments—3. 

Electrical Apparatus—3. 

Thermo Precision Instruments—6. 

Engineering Equipment—13. 

Publishers—s. 

CONTAINER SECTION 

Filling Machinery—4. 

Packaging and Weighing Machinery—5. 

Labeling Machinery—4. 

Tanks, Barrels, Drums—10, 

Wood Tanks and Barrels—6. 

Cooperage—5. 

Fiber Containers—2. 

Metal and Decorated Cans—4. 

Miscellaneous—6, 

Plastic Compositions—8 exhibits. 

Transportation Section—6 exhibits. 

It is expected that additional exhibits will be added to 
the various sections before the exposition opens. Exhib- 
its by the various government departments will be inter- 
esting and cover considerable range. Announcements of 
the details will be given later. The Fifth Chemical In- 
dustries Banquet will be held during the exposition on 
September 28th under the auspices of the Salesmen’s As- 
sociation of the American Chemical Industry at the Hotel 
Roosevelt. About fifteen associations and societies of the 
chemical industry co-operating with the exposition man- 
agement will attend the Banquet. 

The committee consists of Ralph E. Dorland, Chair- 
man, Dow Chemical Co.; A. L..Benkert, National Chem- 
ical and Color Works; Williams Haynes, Drug and Chem- 
ical Markets; William Mueller, Commercial Solvents Cor- 
poration; Ira P. MacNair, MacNair-Dorland Company; 
Charles F. Roth, Exposition of Chemical Industries; F. 
P. Summers, National Chemical and Color Works. 


| 
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Three Shapes 
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E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Representatives 
Factories . ; HERBERT K. CONNOR CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East West 


ROY E. HENDERSON 
President 
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A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 
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D. King Irwin, 200 
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Buying Statistics 
(Continued from page 9) 

mouth” buying and “bare-handed” selling is largely 
ssponsible for conditions as they are, as it means the 
seeding up of turnover through continuous orders, in- 
tead of the old method of a few big requisitions or sales. 
This, of course, means an enormous increase in clerical 
vork, as it necessitates many copies in increasing quanti- 
es for branch houses, territorial managers, district 
epots, etc. This is shown from the fact that 42 per cent 
{ the replies received send out anywhere from 10 to 
,000 ec and from 5 to 76 purchase orders daily, of 
yese 2 to 8 copies had to be made, and about 28 per cent 
f these firms also kept other records, suc has B/L, cus- 
omers’ orders and acknowledgments. 

_In comparing the figures of this year with those of last 
ear about 1624 per cent of the firms feel that there has 
een an increase of from 5 to 50 per cent in business, and 
8 per cent feel that there has been from 10 to 100 per 
ent increase in the last five years, while 31 per cent see 
io noticeable change in the last five years. This latter 
act indicates that about one in three of those replying 
rave got to be hit by the new economic condition. 

The study as a whole shows that without a doubt short- 
uts are the only method whereby the modern merchan- 
liser 1s able to add all these extra moves and operations 
vithout totally losing the profit. 


A Process of Education 
(Continued from page 19) 

ye regulated. It is expected by the Federal Trade Com- 
nission that this investigation will go a long way toward 
‘learing up these difficulties as this will be the first really 
comprehensive investigation of the subject undertaken.” 

In fact, there is so much evidence of actual progress 
ind aroused opinion, that there is every indication that the 
1ext Congress will surely proceed to a vote upon the bill. 

The situation at Washington has been summed up by 
0th Senator Capper, of Kansas, and Representative 
<elly, of Pennsylvania, in recent addresses. Said Sen- 
ator Capper in a speech at Kansas City on May 24: 
| “The question of price protection is rapidly assuming 
serious proportions. A few years ago it was a murmur; 
today it has developed into a steady roar. In almost 
every field of retail business price cutting is one of the 
nain topics of conversation at all gatherings and it is 
discussed in feature articles in all trade journals. The 
need for legislation is dawning in the public mind as well 
as in the minds of those most interested in the expansion 
of American business.’ 
_ Said Representative Kelly at the annual convention of 
the American Manufacturers of Toilet Goods, at Atlantic 
City, on May 11: 
| “At no time since 1911 have conditions been so propiti- 
ous for enactment of this clarifying legislation as right 
now. 
_ “For the first time since the Dr. Miles decision I be- 
lieve we have a real opportunity to get this protective leg- 
islation through Congress. 


“In this conviction | urge every man present at this 
convention to get behind this legislation to insure its 
passage.” 

All of these efforts and the great expenditures of money 
will come to naught, of course, if the rank and file of all 
trades do not respond, in like. Never has the opportunity 
for action been brighter, and one that only comes in years 
is at hand to bring about relief through this legislation. 

During the lull between now and then Congress con- 
venes again, virtually all of the Representatives are at 
home, repairing and putting up their political fences, and 
have their ears close to the voices of their constituents. 
What better time, than right now, ccan be chosen to indi- 
cate how you stand on this measure that directly and most 
pointedly concerns the future of American business ? 

Your efforts now may assure the passage of the hill 
next winter. So do the good work now! 

The various trade associations of the couniryv are on 
record in favor of resale price standardization aimost 
without exception. In this line little remains to be done. 

Far from being class legislation, the Capper-Kelly Bill 
is a public service measure in its widest scope. It is for 
the protection of the small consumer and the small dis- 
tributor as well as the producer, and increasing realization 
of this fact on the part of Senators and Congressman is 
one of the most encouraging indications that the bill will 
pass at the next session. 


KROCKERY KRACKS 


“My wife has run away with a man in my car.” 
“Good heavens! Not your new car!’ 


Scotch Lady (to porter)—“I understand that under 
the rules tips are forbidden on this car.” 

George (himself )—‘Yassum. So was dem apples in 
de Garden of Eden.” —Selected. 


In a certain province liable to floods, there is a notice 
on a low-lying road which reads: 

“When this notice is under water, this road is impass- 
able!” 


“How did the Smith wedding come off ?” 

“Fine until the preached asked the bride if she'd obey 
her husband.” 

“What happened then?” 

She replied: ‘Do you think I’m crazy?” And the 
groom, who was in a sort of a daze, replied: “I do.” 


The girl at the boarding house asked Slim why a 
chicken crosses the road! He said he didn’t even know 
why they crossed their knees. 

“Are you bothered much with things dancing in front 
of your eyes?” inquired the eve doctor. 

“Yes,” admitted the plumber, ‘and those new garters 
bother me some, too.” 
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New York Imports 


August 10th 


S. S. Scythia, from Liverpool, England 
Dickinson, E. B., Inc., 19 packages earthenware 
Lazarus & Rosenfeld, 16 crates earthenware 
Meakin & Ridgway, Inc., 36 casks china, 52 packages 
ware 
Rowland & Marsellus, 7 crates earthenware 
Gilman, Collamore & Co., 2 casks earthenware 
Borgfeldt, G., & Co., 5 casks earthenware, etc. 
Gerlach, F. C.,, 27 casks earthenware 
Reimer, F. C., & Co., 1 cask chinaware 
David Collamore & Co., 2 casks chinaware 
Butler Bros., 13 crates earthenware 
Amer. Hawaiian S. S. Co., 40 packages earthenware 
Globe Shipping Co., 2 crates earthenware 
Adamson, H., 1 cask china 
Johnson, G., 4 casks earthenware 
Downing, T. D., & Co., 2 crates earthenware 
Edmiston, H. C., 13 packages crockery 
Amer. Hawaiian S. S. Co., 30 packages earthenware 
Eleto Co., 4 crates earthenware - 
Boote, E., 24 packages earthenware, 5 cas 
Stern Bros., 10 nackages earthenware 
Bernard, J. E.,, & Co., 4 crates earthenware 
Little, G. F., 12 boxes earthenware 
S. S. Caledonia, from Glasgow, Scotland 
Rogers, H. A., & Co., 11 cases giassware 
Kupper, H. C., Inc., 15 cases earthenware 
S. S. Minnetonka, from London, England 
Gimbel Bros., 4 cases chinaware, etc. 
S. S. Gripsholm, from Gothenburg, Sweden 
Meadows, Wye & Co., 28 cases glassware, etc. 
Venon, J. H., Inc., 253 cases glassware 
S. S. Duilio, from Genoa, Italy 
Hampton, J. W., Jr., & Co., 1 case earthenware, 3 cases earthen- 
ware 
Globe Shpg. Co., 12 cases toys, crockery, etc. 
Bernard, J. E., & Co., 34 cases earthenware, glassware, etc. 
From Naples, Italy 


Amer, Exp. Co., 5 cases earthenware 
Hampton, J. W., Jr., & Co., 1 case earthenware 


August 11th 


earthen- 


es china 


S. S. Berlin, from Bremen, Germany 
Heinrich & Winterling, 1 case crockery 
Wolf, L., & Co., 49 cases china, etc. 
Hutter, K., 32 cases crockery 
Phoenix Shipping Co., 1 case crockery 
Stern, Siner & Co., 2 cases glassware, 1 case iron goods 
Sussfeld, Lorsch & ‘Schimmel, 6 cases glassware 
Henjes, F., Jr., 13 cases hotlowglass, 1 case raw glass 
Lisner & Co. 2 cases crockery 
Borgfeldt, G., & ‘Co., 30 ee crockery, toys, etc. 
Downing, TD e Co., 2 cases crockery 
Order, 1 case crockery 
State Forwarding & Shipping Co., 2 cases earthenware 
Borg feldt, G., & Co., 35 cases crockery, toys, etc. 

S. S. Albert Ballin, from Hamburg, Germany 


Graham & Zenger, 12 packages crockery, 12 cases glassware 
Vandegrift, F. B., & Co., 4 cases glassware 

Downing, 4, 1D), ke (Coy 4 cases glassware 

Scott, A. B., 3 cases crockery 

Richard Shpg. Co., 1 case stone ware 

Amer. Shpg. Co., 4 cases porcelain, etc. 

Andrews, D. C., & Co., 9 cases earthenware, etc. 

Wolff, H., & Co., 4 cases glassware 

Chatham & Phenix Nat. Bank, 11 cases glassware 

Public Nat. Bank, 7 cases crockery, etc. 

Khouri, A. N., & Bros., 1 case earthenware 

Rossler & Hasstacher Chem. Co., 2 cases earthenware 
Downing, T. D., & Co., 2 cases hollowglass 

Roloson, A. F., 1 case porcelain 

Boudiek, E., 2 cases porcelain and glassware 

Brodsky & Sovak, 11 cases crockery 
Ruhe, F. H., 4 cases glassware 

Graham & Zenger, Inc., 34 cases crockery, 
Phoenix Shpg. Co., 21 cases hollowg'ass 
Stern, S., & Co., 11 cases glassware 
Freeman, P., & Bros., 1 case glassware 
Davies Turner & Co., 6 cases chinaware, 


39 cases do. 


étc. 


Nat. Silver Co., 20 cases glassware 

Vandegrift, F. B., & Co., 21 cases hollowglass 

Portenoy Co., 1 case glassware 

Koscherak Bros., 6 cases holiowglass, 11 cases crockery 

Kaufman, K., & Co., 1 case glassware 

Phoenix Shpe. Co., 3 cases glassware 

Straub, P. A., & Co., 20 cases china and earthenware 

Rohner, Gehrig & Co., 2 cases glassware 

State Bank N. Y., 8 cases glass goods 

Rowland & Marsellus, 10 packages crockery 

Natiello, J. A., 2 cases marbleware, etc. 

Borden Premium ‘Co., 5 cases crockery 

She‘don, G. W., & Co., 1 case glassware 

Hampton, J. W., & Co., 2 cases glassware 

Cohen, H., & Co., 2 cases glassware 

Goldberg, S. M., Sons, 13 cases crockery 

Goodman, S., & Co., 5 cases glassware 

Bernstein, W., 6 cases glassware 

Corbett, M. J., & Co., 4 cases hollowglass, etc. 

Pusk, F., Co., 4 cases earthenware, etc. 

Amer. Shpg. Co., 69 cases earthenware 

Cohn & Rosenberger, 13 cases glassware 

Robinson, H. W., & Co., 30 cases glassware 

Irving Milter Co., 4 cases earthenware 

Chatham & Phenix Nat. Bank, 6 cases earthenware 

Sullivan, W. C., & Co., 62 packages crockery 

Goldman, H. Ne Ibare, 70 cases crockery 

Novelart Imp. Go 3 cases earthenware 

Bernard, 2 oe & Co., 4 cases crockery 

Murray, F. Hill, Co., 10 cases glass and earthenware 

Bec. S) Ee 3 cases earthenware, etc. 

Crescent Imp. ‘Co., 1 case glassware 

Blumenthal, B., & Co., 29 cases giassware, etc. 

Irwin, J. D., & Co., 12 cases earthenware, etc! 

Downing, R. Ee & Co., 27 cases hollowglass, etc. 

Kuyper, P. C., & ‘Co., 2 cases glassware 

Brown & Roese, 16 cases crockery, glassware, etc. 

State Bank N. Y., 3 cases glassware 

Specialty Trdg. Co., 2 cases earthenware, etc. 

Friedlaender ‘Co., 42 cases earthenware, glass, etc. 

Lidz Bros., 23 cases glassware, etc. 

Hirsch, G., Sons, Inc., 53 cases glassware 

Order, 4 cases hollowglass, 3 casks majolicas, 17 cases earther 
ware and glassware, 8 cases alabaster goods, etc. 

Stern, S., Steiner & 'Co., 6 cases glassware, etc. 

Herbert & Neuwirth, 4 cases glassware, etc. 

Inwald, J., Glass Co., 1 case glassware 

Taun, Hummel & Schnall, 18 cases glassware, etc. 

Heimar Imp. & Novelty Co., 17 cases glassware, etc. 

Chem. Nat. Bank, 3 cases glassware, etc. 

Nat. City Bank, 3 cases glassware, etc. 

Ame. Exch. Nat, Bank ‘Dallas, 4 cases majolicas, etc. 

Schenkers, Inc., 8 casks majolicas 

Vandegrift, F..B., & Co., 12 casks majolicas 

Sullivan, W. C., & Co., 64 cases terracotta marb‘eware, ete. 

Sheidon, G. W., & Co. 38 cases majolicas, etc. 

Schenkers, Inc., 110 cases glassware, crockery, etc 

Penn ‘Comm. Corp., 8 cases glassware, etc. reat 

Wertheimer & Co., 2 cases crockery 

Phoenix Shpg. Co., 4 Ae earthenware 

Phoenix Shpg. Co., 2 22 cases glass, earthenware, etc. 


S. S. Celtic, from Liverpool, England 


Sellers, C. W., 16 casks earthenware, 9:casks chinaware 
Fondeville, A, J., & Co., 13 cases earthenware 

Bassett, C. F., & Co., 13 crates earthenware 

Hutle, A. E., Pottery Co., 20 cases teapots 

Plummer, W. H., & Co., 12 packages earthenware 
Popper, L., & Sons, 18 cases glass 

Leyland, P. N., Inc., 31 packages earthenware 

Barth, L.. & Co., 3 crates earthenware 

Byrnes, W. J., & ‘Co., 1 crate earthenware 

Wilson, M. L., 1 box earthenware 

Panama Pacific Line, 50 cases earthenware, etc. ° 
Marine Works, Inc.,; 1 crate earthenware 

Strauss, N., & Sons, 6 crates earthenware 

Kupper, H. C., Inc., 10 cases earthenware 


August 12th 
S. S. Giuseppe Verdi, from Genoa, Italy 
Amer, Exp. 'Co., 8 cases majolicas, etc. 
S. S. President Wilson, from Shanghai, China 
Little, Jones Co., 300 cases chinaware 
S. S. Saugus, from Genoa, Italy 


Borgfeldt, G., & Co., 15 cases marble works, 1 case mosaicwati 
Vandegritt, Pui Boek peu 10 cases marble works, etc. 
Strauss, N,, & Sons, 11 packages earthenware 
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som Naples, Italy 


‘Borgfeldt, G., & Co., 9 cases earthenware 
Strauss, N., & Sons, 20 cases earthenware 
Globe Shpg. Co., 4 cases earthenware 
General Transport Co., 5 cases earthenware 
‘Kupper, H. C., Inc., 26 cases earthenware 


_§. Tomalva, from Antwerp, Belgium 


Cox & Fahner, 5 cases earthenware 

Ovington’s, 10 packages earthenware 

Altman, B., & Co., 42 casks earthenware 

Sheldon, G. W., & Co., 141 barrels crockery 

‘Lazarus & Rosenfeld, 12 casks majolicas 

|Borgfeldt, G., & Co., 56 packages crockery, 30 cases earthenware 
_§. Wytheville, from Rotterdam, Holland 


Rehberger & Saul, 2 cases earthenware __ 
Lazarus & Rosenfeld, 2 cases glass and china 
| Wolf, L., & Co., 2 cases china 

‘trom Yokkaichi, Japan 


Taiyo Trdg. Co., 129 cases porcelain, earthenware, etc., 9 cases 
do. 
Kress, S. H., Co., 30 cases crockery 
Blum, H., & Co., 10 cases porcelain 
Lisk S., & Bros., 29 cases porcelain, etc. 
_JTmoto Bros., 184 cases porcelain, earthenware, etc.; 14 cases do. 
| Globe Shipping Co., 44 cases porcelain 
| Nagoya, Seito, Ltd., 87 cases porcelain 
Kress, S. H., & Co., 23 cases crockery and earthenware 
New York Mdse. Co., 86 cases porcelain 
_ Gimbel Bros., 12 cases earthenware 
- American Wholesale Corp., 35 cases porcelain, etc. 
Kress, S. S., & Co., 25 cases earthenware 
Byrnes, W. J., & Co., 28 cases porcelain 
Gary, Eigner Corp., 19 cases crockery 
Ross, G., & Co., 10 cases earthenware, 2 cases porce‘ain 
Woolworth F. W., & Co., 166 cases porcelain and earthenware 
Tuska, A. L., & Son, 190 cases porcelain and earthenware 
Ross, G., Co., 10 cases porcelain 
Nara Trading \Co. 131 cases earthenware, porcelain, etc. 
Nadel & Shimmel, 8 cases porcelain 
Jacobs & Kassler, 59 cases porcelain 
Gary, Eigner Corp., 10 cases porcelain 
Butier Bros., 187 cases porcelain, 140 cases do. 
Tuska, S. L., Son & Co., 82 cases porcelain, etc. 
Kasta & Co., 118 cases porcelain, etc. 
Mogi, Momonoi & Co., 258 cases porcelain, earthenware, etc. 
Byrnes, W. J., & Co., 8 cases porcelain 
Morimura Bros.. 152 cases porcelain, etc. 
Woolworth, F. W., & Co., 305 cases porcelain, etc. 
From Yokohama, Japan 


Lisk, S., & Bro., 23 cases porcelain, 22 cases porcelain 
Blum, H., & Co., 26 cases electric lamps 


August 13th 


S. S. Mauretania, from Southampton, England 


Henjes, F., Jr., Inc., 1 case stained glass 
French Amer, Glass Co., 18 casks glassware 
Van Oppen & Co., 6 cases glassware 

Mark Bros. & Co. 1 case earthenware 
Corbett, M. J., & Co., 4+ cases glassware, etc. 
Portenoy & Co., 2 cases glassware 

Kuyper, P. C., 2 cases porcelain, etc. 
Schlesinger, L., & Co., 1 case porce‘ain 

Bank of U. S. 3 cases glassware 


'S. S. Cabo Ortegal, from Seville, Spain 


Diercky, Peierls -casks crockery, 2 cases do. 
Pizzini, A. F., 1 case crockery 

S. S. Rynfuku Maru, from Naples, Italy 
Downing, T. D., & Co, 1 case earthenware 
Cardone, Inc., 3 cases earthenware 

S. S. Patria, from Marseilles, France 


Hoffman, M. Malvina, 2 packages earthenware 
Eleto Co., 2 barrels earthenware 


S. S. Giulia, from Naples, Italy 
Bowery & East River Nat'l Bank, 4 cases majolicas 
S. S. McKeesport, from Havre, France 


Beaux Arts Shade Co., 15 cases earthenware, glass, etc. 
Downing, T. D.. & Co., 1 case willowware 
Bamberger, L., & Co., 9 packages earthenware, toys, etc. 
Carbone, Inc., 1 case earthenware 

S. S. Rochambeau, from Havre, France 


Hudson Fwdg. & Shpg. Co., 14 cases glassware 


Hudson Fwdg. & Shpg. Co., 1 case chinaware 
McCreery, J., Co., 5 casks majotica, etc. 

Hahne & Co., 1 case majolica 

Globe Shpg. Co., 1 case glassware 

Ovington Bros. & Co., 10 packages glassware 
Commi & Co., 8 cases glassware 

Bernard, J. E., & Co., 8 cases glassware 

Alpers & Mott, 2 cases faience 

Hampton, J. W., Jr., & Co., 3 cases chinaware, 1 case hats 
Rigaud Co., 24 cases glassware 

Judson Freight Fwdg. Co., 4 cases chinaware, etc. 
Specialty Trdg. Co.. 1 case marble 

Lord & Taylor, 7 casks majotica 

Haviland, T., & Co., 51 packages porcelain 

Tiffany & Co., 1 case glassware 

Vantines Co., 5 cases faience 

Bloomingdale Bros., 6 cases glassware 

Coty, Inc., 22 cases glassware 

Sussfeld, Lorsch & Schimmel, 1 case giass 

Order, 29 cases giassware 


S. S. Cabo Villano, from Genoa, Italy 
Koscherak- Bros., 6 cases earthenware 


August 15th 


Order, 1 case glassware 
From Leghorn, Italy 
Bing, F., & Co., 12 cases alabaster and earthenware, 7 barrels 
earthenware 


Globe Shpg. Co., 2 casks earthenware 
Order, 4 cases earthenware 


From Valencia, Spain 
Auld, G P., 1 case crockery 
Loeser, F., & Co., 4 casks crockery 
Binge eces Gone lil vcasesscrockexy, etc: 
From Alicante, Spain 
Hudson Fwdg. & Shpg. Co., 6 packages crockery 
S. S. Transylvania, from Glasgow, Scotland 
Kupper, H. C., Inc, 2 crates earthenware 
S. S. Delilian, from Antwerp, Belgium 


Noon, M. M., 2 cases pottery 

Nat. City Bank, 7 cases glassware 

Portenoy Co., 5 cases marble works, etc. 

Stern Bros., 22 cases glassware, etc. 

Meadows. Wye & Co.. 10 cases earthe ware, etc. 
Herbert & Neuwirth, 9 packages earthenware 
Mueller, W. G., 35 cases crockery 

Mitchel Bissell, 10 cases crockery 

Levy Bros., 4 cases crockery 


S. S. Volendam, from Rotterdam, Holland 


Stern, S., & Co., 6 cases glassware 

Basket Imptg. Co., 21 cases crockery, etc. 

Graham & Zenger, 23 cases glassware, 71 cases do. 

American Shpg. Co., 20 cases earthenware, etc. 

American Express Co., 3 cases crockery 

Grant VW. i Go. 12 cases crockery 

State Bank, 9 cases crockery 

Grace Nat.-Bank, 57 cases crockery, etc. 

Strachan, R. J., 46 cases crockery, etc. 

Globe Shpg. Co, 1 case majolica 

Herbert Neuwirth Co., 5 cases glassware, 10 cases earthenware 
S. S. Seydlitz, from Bremen, Germany 

Elliott, Greene & Co., 5 cases glassware 

Bloom, Inc., 1 case glassware 

Shetdon, G.W., & Co., 3 cases glassware 

Downing, T. D., & Co., 3 cases earthenware etc 

Wrought Iron & Art Glass Fixture Co., 20 cases glass and carth- 

enware 

Manufacturers Trust Co., 7 cases glassware 

State Bank, N. Y.. 3 cases earthenware, etc. 

Roloson, A, F.. 52 cases crockery 

Schmidt, W. H.. 7 cases crockery 

Colgate & Co., 70 cases crockery 

Stern Brs., 2 cases hollowglass 

Uhfelder, L.. & Co., 6 cases glassware, etc. 

Holtander, M., & Co., 1 case glassware 

Pommerance. S. H., & Co., 12 cases glassware 

Bernard, J. E., & Co., 5 cases glassware 

Order, 10 cases crockery, 2 cases glassware 

Colgate & Co., 14 cases crockery 


S. S. Pipestone County, from Havre, France 


Ovington’s, 6 casks majolica ware 
Bernard, J. E., & Co., 34 cases glassware 
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Inflating Cities 
A word of caution to cities engaging in the scramble for 
industries is sounded by the Organization Service of the 
Chamber of Commerce of the United States. 
line between enlargement by 


It draws the 
substantial growth and en- 


largement by inflation and reiterates the warning that 


there 1s no virtue in mere bigness. 

As a pattern for local chambers of commerce in this 
respect it points to the policy of the Chamber of Com- 
merce of Roanoke, which declared its purpose ‘‘to invite 
and encourage all legitimate enterprises for which our 


location, and our resources appear favorable, and which 


promise a profitable return on the investment, and a steady 
growth in the future, and bring to us men and women who 


Vatisfied customers keep us bus y . 


CROOKSVILLE — 


DINNERWARE 


A unique floral 
, border arrange- 
ment in a clever blend- 


- ing of 

and light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vv. D. Kinnan J. E. Boring 
est 20th St. Zanesville, O. Crooksville, 0. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 


728 S. Manhattan PI. 
Los Angeles 
CENTRAL WEST 


J. L. Weaver 
Roseville, O. 


Room 348 Morrison Hotel 


George Sedelmeler 
914 N. East St. 
Bloomington, III. 


H. L. Anderson 


Box 37 
Coffeyville, Kansas 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


yellow, dark - 


will be good citizens, and help build our city and sectioy 
to its logical position in industrial, educational, finaneia’ 
and cultural attainments. We have no intention of en, 


couraging or soliciting the establishment of any industry 


or business that is not suited to our location, facilities, re. 


sources, 
parent that the business and personnel will not be pros- 
perous and happy in our community.” 


“Good heavens! Who gave you that black eye?” 
“A bridegroom for kissing the bride after 


mony.” 


the cere- 


“But surely he didn’t object to that ancient custome 
“No—but it was two years after the ceremony.” 


‘Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


Telephone Gramercy 6324 


REMOVAL NOTICE 


| ROBERT SLIMMON & CO., Inc. 


Importers of China and Earthenware 


| 61-65 West 23rd Street 
| New York 


climate and environment, and if it is clearly ap- 
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Big Markets for Small Business 


\merican export trade is not done exclusively by large 
e-porations or those with the advantage of proximity to 
tt sea, the Foreign Commerce Department of the Cham- 
bh: of Commerce of the United States says in Doing Ex- 
prt Business, published for the guidance of those con- 
tmplating entering foreign markets. 

Tt is a fact,’ the Department says, “that a very con- 
slerable part of the export business of the United States 
i many specialty lines is carried on by comparatively 
aall companies. The large concern, with money for spe- 
alized organization, for travel, and for advertising, 
early possesses certain advantages in entering the ex- 
prt field, but it is a question whether the large concern 
hs any greater advantages over the small concern in the 
«port field than it has in the domestic field. 

“Tt is also a fact that some of the most successful com- 
anies in the export trade in some lines are located in 
ties well west of the Mississippi and at a great distance 
‘om the sea. There are specialty manufacturers in Des 
loines who have built up a world-wide trade. Some 
Jenver manufactured lines are well known in many re- 
vote parts of the world. One manufacturer of heavy 
juipment in Omaha has shipped his product extensively 
) foreign countries north and south of the equator and 


ast and west of the Greenwich meridian.”’ 


The Golden Egg in the Post Office 


_ Renewal of the effort to bring about revision of postal 
ates when the next Congress meets is foreshadowed in a 
tatement by Lucius Teter, Chairman of the Postal Serv- 
ce Committee of the Chamber of Commerce of the United 
States. 

“A great body of evidence has accumulated,” said Mr. 
Peter, “showing conclusively the urgent need for revision 
of rates. Postal rate legislation failed at the last session 
ni Congress. The Senate adopted a well conceived bill 
out this met opposition due to a desire to balance Post 
ae Department revenues or to certain prevailing mis- 
conceptions regarding the profit or loss on various cate- 
gories of mail. 

“The National Chamber regards the Post Office Depart- 
ment as far from being a business organization and be- 
lieves that there is no justification for attempting to bal- 
ance revenues and expenditures by imposing unreasonably 
high rates on any particular classes of mail when large 
amounts of postal matter are being carried free or far be- 
low cost, as a matter of public policy—the government's 
own mail, the religious, scientific and fraternal publica- 
‘tions and rural free delivery. There is no reason why, 
to pay for these government policy services, the commer- 
‘cial mail user should be singled out to pay rates which are 
in many cases higher than the traffic will bear. 

“The Chamber also feels that, in using cost data regard- 
ing the different branches of mail, account should be taken 


of the character of the service furnished and the condi- 


tions under which it is performed. These are elements of 


primary importance in any sound process of rate making. 
The principle of low costs through large volume was lost 
sight of when rates on distinctively commercial categories 
of mail were raised to their present uneconomic levels.” 


International Trusts 


The subject of international industrial ententes, to 
which many look for the commercial salvation of Europe, 
is approached with caution by the American Committee in 
its comment on the preliminary report on trade barriers to 
be submitted to the Economic Conference of the League 
of Nations by the International Chamber of Commerce. 

The development of international industrial ententes was 
strongly recommended in the preliminary report of the 
Chamber. 

“Tn view of the legal situation in America,” the Ameri- 
can Committee, of which Julius Barnes is chairman, com- 
ments, “the American Committee believes it is particu- 
larly desirable that this section of the report be treated 
as a European regional matter, rather than on an inter- 
national basis. 

“Tn view of the legal situation in America and of an es- 
tablished public opinion in regard to industrial trusts, we 
do not wish, without further experience, to express an 
opinion in regard to the recommendations of the first part 
of this section of the report.” 

Several industrial ententes have already been entered 
into by European industrialists, notably in the iron and 
steel trade. Others are in prospect. The Trade Barriers 
Committee of the International Chamber has recom- 
mended that national laws be given greater elasticity to 
permit the conclusion of such agreements. 


Fire and Business Costs 

Another item in the growing list of economies practised 
by American business to keep down the costs of produc- 
tion—including cost accounting, simplification, and the 
elimination of wasteful trade practices—is the subject of 
a bulletin issued by the Insurance Department of the 
Chamber of Commerce of the United States. This is 
fire prevention among industries as carried on through 
trade associations. 

“Experience in America has demonstrated,” the Insur- 
ance Department says, “that a large part of our annual 
fire loss, which in 1925 totalled $560,000,000, occurs in 
business establishments. 3usiness men should have a 
direct interest in fire prevention whether they have ex- 
perienced fires or not, because no property is immune 
from this prospective danger.” 

Whether or not this loss is reflected in the cost of the 
products it is recognized that an industry safeguarded 
against fire is in a better position to meet the strain of 
inter-industrial competition than one not so protected. 
Fire, at least, has a conspicuous place among the many 
items that lie in that borderland between profit and cost 
of production designated as overhead. 

Methods by which trade associations can organize fire 
prevention work are outlined in the bulletin, 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR SIDE LINE 


ANTED—Salesmen to sell KiaysCraft Products as a side 

line consisting of Majolica Hand Painted Pottery Bases 
with Chintz and Hand Decorated Linen Shades, also a nice line of 
Boudoir Lamps for Dollar Specials and combination Flower Bow 
Lamps. All territory opened except the New England States. Ad- 
dress Box No. 657, care CRocKERY AND GLASS JOURNAL. 


— 


OPPORTUNITY FOR LIVE SALESMAN 


ANUFACTURERS’ Agent with very salable glass lines is 

open to engage a young man to call on the jewelry, gift and 
hina and glass trade in the Metropolitan district. Young man 
with experience or one who has confidence in his salesmanship 
ability. Must be clean cut and aggressive. Address Box 651, care 
CROCKERY AND GLASS JOURNAL. 


(Ge) 


SALESMAN WANTS LINE 


OTTERY gift line wanted by New York factory representa- 

tives with attractive showrooms on 23rd Street. Experienced 
salesman well acquainted with trade prepared to give unusually 
ive representation. Address Box No. 655, care of CROCKERY AND 
GLASS JOURNAL. 


— 


LINES WANTED 


ANUFACTURERS’ REPRESENTATIVE covering New 
York and surrounding territory; live sales staff, show room 
and warehouse facilities centrally located in New York City open 
for additional lines from responsible manufacturers. We call on 
Housefurnishing, Hardware Department Stores, Gift Shops, Syn- 
dicates and Jobbers. Address Box No. 656, care of CRocCKERY AND 


GLASS JOURNAL, 


~ 


WANTS A LINE ON COMMISSION FOR 
PACIFIC COAST 


ANT a line on commission basis for Pacific Coast in con- 

junction with my Sebring Ivory Porcelain Dinnerware line 
which I have firmly established. Am thoroughly acquainted with 
all classes of trade. Clarence H. Bauman, 1317 West 57th St., 
Los Angeles, Calif. 


Buyers in New York 
Aucusm 11, 1927 
J. W. Waldorf, china, glassware, Hochschild, Kohn & Go., Bale 
timore, Md., 220 Fifth Ave. (F. Atkins). 
J. H. Switzer, housefurnishings, toys, E. Guthrie & Co., Padu- 
cah, Ky.,. 128 W. 31st St. (Kirby, Block & Fisher). 


Aucust 12, 1927 

Mr. Powers, china, housefurnishings, Kaufman, Straus & Co. 

Louisville, Ky., 112 W. 38th St. (Littman & Storch), 14th floor. 
Aucust 16, 1927 

E. C. McCarthy, housefurnishings, Jordan, Marsh Co, Boston, 
Mass., 244 Madison Ave., 7th floor. 

R. J. Reichard, table lamps, lamp shades and accessories, W. A, 
Weiboldt & .Co., Chicago, Ill, 128 W. 31st St. (American Re- 
tailers’ Ass'n). 

M. McMannon, housefurnishings, china, toys, Eiband’s, Galves- 
ton, Texas, 333 Seventh Ave. (J. M. Biggins, Inc.). 

J. A. Haberbosch, lamps, desk lamps, May Co, Los Angeles, 
Calif., 1115 Broadway. 

M. H. Blaketey, housefurnishings, china, toys, cut glass, G. M. 
McKelvey Co., Youngstown, Ohio, 333 Seventh Ave. G2eMey Bice 
gins, Inc.), 

AvueusT 17, 1927 

KE. C. McCarthy, housefurnishings, Jordan, Marsh Co.. Boston, 
M ass., 244 Madison Ave., 7th floor. 

By E. Fleischman, housefurnishings, I, Freimuth, Inc., Duluth, 
Minn., 1170 Broadway (Ahrens, Smith & Ferguson). 


Ap Kohnfelder, new housefurnishing items, Kaufman, Baer Gos 
Pittsburgh, Pa., 116 W. 32nd St. 
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June Sales 
(Continued from page 20) [) 


Francisco Federal Reserve districts sales averaged fron 
1 to 5 per cent larger than in June, 1926, while in the othe; _ 
districts sales were smaller—declines from a year age 
ranging from less than 1 per cent in the Cleveland dis. 
trict to nearly 9 per cent in the Dallas district. 


Inventories of merchandise carried by departmeni 


stores for the entire country were reduced more than js 
usual in June and at the end of the month they averaged 
about 1.5 per cent smaller in value than in June, 1926. 
The rate at which department stores for the country as 
a whole turned over their stocks in June was slightly. 
higher than a year ago, and reflected the result of slightly 
larger sales and smaller inventories. For the half year 
ending in June stocks were turned over 1.69 times for 


the country as a whole, compared with 1.67 times in the 
first half of 1926. 


1927 1926 

PeatssiNoeDuCcK. 2.4 ee $129,726,556 $126,621iee 
LOTS: Ward Sane: coe 92,236,614 95,216,710 
EW oOW eolworth sees 116,766,245 107,201,449 
Brn TES0C 77 or ee ee 55,9015174 49,827 324 
Sell KTeSS are ee 23,359,046 21,688,113 
Wee la Gratit= ter ee eee 17,066,083 14,395,449 
MEGTOry, Stores aa. eee 16,972,689 14,183,099 
Pawav (Grand o2.5) eee 5,388,813 4,409,640 
ieee Newberty 1.6. sees 5,381,646 3,502,570 
Metropolitan Stores!] a 4,006,631 4,305,592 | 
Melellan Stores: an.:.2 ee 4,248,830 3,183,4a7 
G2USMurphy2s one 4,188,347 3,261,180 | 
Werstier, Bros. sla. ee 2,593,069 1,470,118 | 
Foaace Silver? cn eo eeen ae 2,285,338 1,788,235 
louis KK - Ligsett so, oe 28,475,654 24,711,101 
Peoples (Druo aa, eee a 3,743,297; 2,829,590 
Piggley-Wiggly W...:..... 6,502,695 3,560,720 
Jem Penney \opre a. ses 5957125326 46,074,504 
Leonard, Fitzpatrick  & 

itietler. (<ru ee 9 eo 2,583,278 2,486,865 
Ponca toreswmec. oy eee 1,129,902 890,385 
Ie ear inet, Candy 100) caew 1,712,330 


1,514,268 


AGENTS WANTED 


For South and Southwest, agents who can 
carry as a side line one of the best imported 
fancy china and dinnerware lines. Must 
reach the smaller towns. Commission 10% 
and up. In your reply state your territory. 


REPLY EL® 
BOX No. 654 
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New York Notes 
(January 6, 1898) 


Buyers have not been numerous the past week, though 
there were a few looking for goods, and the mails brought 
a few scattering orders. Business is just about the same 
as it always is the first week in the new year, but there 


is a decidedly better feeling than there was a year ago. 


' Last January no one knew what was going to happen, 
| 4 SONS PI 


| 


| 


and buyers were afraid to place orders. This year it is 
plain sailing, and there is no reason why there should not 
be good business. Importers and manufacturers have 
prepared for it, and the market will be stocked with good 
things. 

“Bassett China” will soon be as well known as Bassett’s 
stock patterns. Georgé IF. Bassett & Co. do not do things 
by halves, and the announcement that they are going to 
argues two things—one that it will 


push “Bassett China” 


be good; and the other that it will be a money maker for 


those who handle it. 


The Baon de la Bastide, of Pouyat & Co. announces that 
he will conduct the New York business himself, mak- 
ing frequent visits to this country and remaining as long 


@s Necessary. 


Edward Boote received a dozen samples of new designs 
and colors from Boote’s and from Wedgewood’s on Mon- 
They are all right, and add largely to the 


Boote has to show. 


day morning. 
extensive line Mr. 


Ask To See 
Our Rock Crystal Line 


Five different patterns—three different 


The acme of quality and work- | 
Modestly priced. 


shapes. 


manship. 


Fine Engraved Glassware 


Exceptional designs, expertly executed on 

the latest shapes in the newest colors. 
Made by 

SILVER CITY GLASS CO. 


Meriden, Conn. 


On view at the Salesrooms of 


| 


Werner & Karliganer 


SOLE, AGENTS 


10 West 23rd St. 
New York | 


Gramercy 2440 


Phone: 


Judge—*You say you have known the defendant here 
all your life. Now tell the jury whether you think he 
would be guilty of stealing this money.” 


Witness—‘How much was it?” 
Wife—‘‘T’ve got to get some clothes.” 
Hubby— ‘Who 


said so—the chief of police?” 


“Say, Boss,” cried a dark-skinned customer, 


much perturbed into a store, 


rushing 
“a no-’count boy has threat- 
ened my life. Ah craves protection.” 
“How about a bullet-proof vest?’ queried the man 
behind the counter. 

“Wuthless, eae wuthless. 


Ain't yo’ got no razor- 


proot collahs 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
= Ivory; as‘ well as our original Colonial- 
and Ideal Shapes in pure white. 
* We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Manufacturers 
Exclusively 


COPYRIGHT ano PAT. APPLIED FOR 
1 


Thirty-two CROCKERY AND GLASS JOURNAL August 18, 1927 


IVUPHTNTOMUOEAULLOUEOOORLUGALUCOLICUCAILOUULOGRULUEAVOCORGLOGRLOOLOCUATULUORCLORLCCOMPOAULOALIDOGTOROCATLOGTULEAIUOGAEREOTECONICUURAUUGAIVCOARUVUOLULLOAUUOOARULOAULOOALLUGLLULARIUOODILOOAUUGOOOUOAULLAT ORGAO ALON DUI VEGI Loa DILGD MAMnOTIDORTUOOIIOOT OUATIUOONUOGTI CONT ULONTOUONHIOIAOIOTEOONIIDOATREOaTOPOORORIOIULONIUUOATOUAILULONIDOOUOGATROONIRULCOTICrOnIT TUTTI NITTTT 


lit 


SUNOS 


New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 
L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Suc 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, iNC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Ince., 89-41 

West 28d St. 
Ahrenfeldt French China. 


920 


“Haviland China”’ 


KAutA CHINA CORP., 39 W. 23rd 
aan dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Ine., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Teile- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St 


467-9 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


eae H. RUHE, 14 West 28rd 
t. 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China. 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-37 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware. Sweden. 

KENNARD L. WEDGWOOD, 255 
euge Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J., Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 


unusual forms, 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lighting glassware, glass specialties. 


141-147 
Chas. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Coneotandard Glass. Mic. Co.” Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 


Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


PHOENIX G"™ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, 


ables, oil lamps, ete. 
Ashland 9024-9025. 


electric port- 
Telephones, 


THE MAIBRUNN CO., Inc., 44-46 


East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
Se DALRYMPLE, 16 West 23rd 
t 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


Telephone 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Boece Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-181 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 

HURACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialtics. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 

[Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

ce Suite 319, telephone, Gramercy 
1. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls. Telephone. Farragut 8860 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut. colored and 
decorated lines; Utility Glass Works, 
Stemware: D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


ee J. MOSCOVITZ, 10 W. 28rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade, Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co.. dinnerware. Telephone 


Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 
HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass_ Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal! 
and 


Get It 


40 cents per iine ‘or first insertion; 
20 cents per line for following in- 


inimum initial charge $2, paye 
ble in advance 


© Mhere’s Profit 
for You 
m 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautiful are seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘The mark of fine taste in 
fine China” —writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never -was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Genuin 


*Havilan 


DECORATED BY Every piece of genuine 


° Haviland China—the 
iland ¢ product of the original 
Co Haviland, established 

Limoges by David Haviland in 


1837—bears the trade 


on decorated china marks shown here, 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 
aevilan, 


France 


on white china 


NOSEGAY PATTERN 


The business is there for you—are you seeking ic? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the zewest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 


““NORMANDY”? “PLAZA” ‘* PAISLEY 


A 7/2 IS 
Vw PVUSELEE ETT 


devoied to G, 


, 
—_ 


House- 
furnishings 
Lamps 
Gift Shop IN THIS ISSUE 
and 
Does the Publi . 
Ar t Goods chante Rea See ea her a 
sults of a questionnaire sent out to women 


shoppers by the University of Southern 

California in an effort to get to the bot- 

tom of the returned goods situation 
on page 22 and 23 of this issue 


E Dolls & Joys 


ae 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


ww 
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What the Potteries Are Doing and up-to- 
the-minute Glass News by M. kK 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 


aN 
S 


SNG 
I STESS 


A complete list of New York Imports for 
the week 
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»To know the names of the best manitacturers and whole- 
~~ galérs in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York > 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 
New York. 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday | 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 


! enclose ...... forsee year. 


Crockery and Glass Journal, published weekly at Ne 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 
Foreign 
55.50 a year 


w York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advert: 


isi 
Office, 45 East 17th Street. Entered as second-class. matter September 2, 1920, at the post office at New York, under the act of March 3, ise 
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Decoration Y-31 


The Yellowstone Dinner Service 


HILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 
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When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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A LOVELY PATTERN 


ROYAL BAYREUTH 
BAVARIAN CHINA 


As will be noted the pattern is snappy and the 
last word in style. It shows a somewhat con- 
ventionalized design on an ivory border. The 
geometric effect at the edge—and inside the gold 
line—is in slate blue, gray and touches of green. 
The roses on the ivory band are American beauty 
pink. Little cornflowers of blue appear here and 
there. The foliage is bright green. 


Stock and Import 


Stock Ready for 
Delivery Sept. 1 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 
24 West 23d St. NEW YORK 


The Salesman : - oy Telephone Gramercy 5150 


AAT SERVICE 


é 
H&€ 


SELB 
BAVARIA 


roy 
SINRICK oJ 


A decoration consisting of al- 
ternating large and small floral 
sprays and a floral bouquet with 
a tropical bird somewhat inci- 
dental to the design used on the 
center of the plate. This bird 
idea is used on every item of the 
service. Delicate colors of 
green, blue and brick red with 
touches of yellow and lilac give 
a most distinctive appeal to this 


offering. The handles and knobs 


are gold traced. 


THE SONG BIRD NO. 10650—IMPERIAL SHAPE 


HEINRICH & WINTERLING, Inc.  . atta 
49-51 WEST 23rd ST. NEW YORK CITY Poa ey ee 


>| 
¢ 
ae 


XirayitTaxiYevi TeXiV@XI eX T@XITOXIYaNl ZO 


August 25, 1927 


JOHN DAVISON 


14 Barclay Street 


CROCKERY AND GLASS JOURNAL 


New Designs in Shapes and Patterns Now on View 
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Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 
China and Earthenware 


All Makers in the Front Rank of Bnglish Productions 


INCORPORATED 


New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


Handsome Line of 


IA Mane 


with Silk and Parchment Shades 


“You Cant Argue 


Against Conviction” 


4 


your lamps and 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS “JOURNAL. is 
likely to fall on unfertile soil. 


On the other hand if 
you're desirous of getting 
shades before the man who 


buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 


chandise than the 


Lamp Buyers’ JOURNAL 
222 W. Adams Street 


Chicago 


Ill. 
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DINNERWARE 


A delightful sug- 
gestion of the 
ld-fashioned flower gar- 
den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


REPRESENTATIVES 


NEW YORK 
John L. Pasmantier & Sons 
5 West 20th St. 
PACIFIC COAST 
Harry O. Davis 
728 S. Manhattan PI. 
Los Angeles 
CENTRAL WEST 


J. L. Weaver H. L. Andersen 
Roseville, O. Box 37 
Coffeyville, Kansas, 


OHIO & MICHIGAN 
. D. Kinnan J. E. Boring 
Zanesville, O. Crooksville, Q. 
CHICAGO OFFICE 
Gordon A. Weese 
Room 348 Morrison Hotel 


George Sedelmeler 
14 N. East St. 
Bloomington, III. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
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Wirat’s Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as— 
sweet.” 


Perhaps a_ rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the ‘trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Jowrnal 
45 East 17th Street soar ye ok New York 
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40 AMIRENEELDY “ 
BINA 


“TheFinest China 


vom France ” 


The Miami Pattern 


on the 


Lafayette Shape 


cRANCe 


One of our many new 
patterns on the success- 
ful Lafayette Shape 


Available for immediate delivery 


3 S¥S0\\ HERMAN C. KUPPER, Inc. 
KN 39-41 WEST 23rd ST. 
wat Z7 \% { 
INN NEW YORK y 
\ % 3 
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The Knowles, Taylor & Knowles Co. 


Present 


Their New Berkeley Shape 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


[ EAST LIVERPOOL, OHIO 
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The Representative Paper of the Industry 
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Peace Taxes to meet the requirements Fire — Whether firemen cannot be more 


ind of war are devised almost overnight 
Taxes but experience shows that readjust- 

ing them to the requirements of 
yeace is a long and arduous process.» This is reflected in 
he appeal of the Chamber of Commerce of the United 
States to its fifteen hundred member organizations to 
ooperate with Congress in overhauling the present in- 
ernal revenue system. This has. been undertaken by the 
Joint Congressional Committee. 

“The present internal revenue system,” the Chamber 
says, “is essentially a war product and the revisions since 
che close of hostilities have been made in a more or less 
aaphazard manner as existing circumstances might de- 
termine, and little provision has heretofore been made for 
securing the opinion of that most vitally interested section 
of the public—the taxpayers. The present situation, how- 
ever, is quite different. The Congressional Joint Tax 
Committee is a continuing body and is very anxious to 
secure criticisms, comments and constructive suggestions 
from the taxpayers.” 

The primary work of the committee, the Chamber 

points out, will not be in connection with rates, but rather 
with questions of administration and simplificatiton, such 
as interest provisions, statutory time limits, capital gains 
and losses and other matters. 
_ Immediate rate reductions will be considered by the 
‘House Ways and Means Committee. The Chamber re- 
iterates its intention to press for the reduction of the 
corporation income tax rate to not less than ten per cent, 
repeal of the Federal estate tax and elimination of re- 
maining war excise taxes. 


Extinguishing or profitably employed in preventing 
Preventing? rather than in extinguishing fires is 

a question which the Insurance De- 
partment of the Chamber of Commerce finds, many cities 
in the United States are beginning to ask themselves. Ex- 
perience has proven, it states in a bulletin on fire preven- 
tion inspections by city firemen, that as much can be 
accomplished by removing the causes of fire as by check- 
ing the fire after it starts. 

“The efficient fire chief of today,” the Department says, 
“supervises many operations in addition to the necessary 
function of fire extinguishment. One of the most im- 
portant activities under the supervision of the modern 
fire department executive is the operation of a well or- 
ganized inspection system as a part of his fire prevention 
activities. Frequently the fire prevention committee of 
the local chamber of commerce can be of considerable as- 
sistance in establishing such service where it does not 
now exist or in improving the one already in operation. 

“That such work intelligently done is a sure method 
of reducing fire waste is indicated by an examination of 
the reports of those cities which have done such remark- 
able work as to win prizes in the Inter-Chamber Fire 
Waste Contest. In almost every instance the record of 
the prize-winning cities places emphasis upon the work 
done by firemen.” 

After all, it appears that the shrieking siren is not the 
only evidence of a fireman’s efficiency. 


Nine 


York representatives for the Western China 
Works, Aurora, Ill., line of lamp bases and lamp 


, | \ HE Horace C. Gray Co. have been appointed New 


shades. The concern produce a high class line and have 
only recently added the shade department to their factory. 


D. King Irwin, the well known manufacturers’ repre- 
sentative, is vacationing with his family at French River, 
Ontario, Canada. 


Edward Reiwald is busily engaged this week getting his 
sample lines in readiness for departure on Sunday for 
Philadelphia where he will open on Monday at the Adelphi 
for a several days’ stay with the A. J. Fondeville & Co. 
lines. He will return to New York for the week end and 
will then open up in Boston for several days. 


Fred Farrell broke into his vacation in the Adirondacks 
to come to New York for a couple of days this week to 
prepare his sample lines for leaving next week on a trip 
that will start in New York State and end at Denver, 
Colo., in October. 

Miss Ada Walne, who operates a shop at Dallas, Texas, 
was in town this week doing some buying after spending 
a few weeks on a vacation in Maine. 


C. N. Greaza, buyer for Field, Schlick & Co., St. Paul, 
Minn., was another arrival in New York this week to 
place orders for his concern. 


While visiting the New York mart this week S. W. 
Shumaker, china and housefurnishings buyer for Bow- 
man & Co., Harrisburg, Pa., was taken ill at his rooms 
in the Hotel Grand, where he was stopping. His friends 
in the trade had him removed to a local hospital where he 
is resting comfortably and saw that Mrs. Shumaker was 
notified, the latter arriving here the following day. 


William “Bill” Davis, popular china and glassware 
buyer for Halle Bros., Cleveland, is in the New York 
mart in the interest of his firm. Mr. Davis recently 
opened a new department for the Halle store and reports 
business as being very satisfactory. 


O. L. “Jerry” Sutherland, of the Morimura. Bros., 
sales force, will return Monday from Saratoga where 
he has been vacationing since the first of August. He 


Ten 


will then start arranging his samples in preparation | 
his trip to the coast. 


—— 


M. McMannon, china and glassware buyer for Eibani 
Galveston, Texas, was about the trade this week look 
for new items for his department. 


oe 


Charlie’ Kaiser, with Morimura Bros., returned 1 
week aboard the Acquitama from a four weeks’ jj 
abroad. Mr. Kaiser had planned to stay away longer, | 
the illness of his sister hastened his return. 


“Tom” Gill, china, glass and lamps buyer for Eme 
Bird, Thayer D. G. Co., Kansas City, Mo., left yesteri| 
for Kansas City after a week in New York, in the int 
est of his firm. 


Other buyers visiting the local market included Pe 


.Weill, with B.. Nugent & Bros., D. GGo5 Staias 


L. Feldman, china and lamp buyer for Stix, Baer 
Fuller D. G. Co.,.St. Louis; “Andy” Moser, china ba 
for Louis Pizitz D. G. Co., Birmingham, Ala., and 
Harriet Marks, glass and lamps buyer for Marks, Isa, 
Co., New Orleans, | 


Hardenberg Captures August Golf 
Tournament 


Because he has already won one golf tournament 1 
season of the Pottery, Glass and Brass Golf Associati 
W. B. Tyndale was not eligible to win first prize at 
August tournament played over the Fox Hill Golf C 
links at Clifton, Staten Island. Mr. Tyndale’s 87 w 
for nought and honors and the prize to J. B. Hard 
berg with a 56 out, 47 in minus twelve strokes handic 
for a 9], 

No date has been set for the September tournam 
which will be played over the beautiful Essex Cou 
Country Club course at West Orange, N. J. The host 
all probabilities will be W. S. Pitcairn. 

The following scores were turned in at the Aug 
tournament : 


Out In Handc’p. 
Georse, LOpsitz =e 68 66 30 
(smie, Lessendet canes af 62 
Deg a Dyncdale sy emer 4] 46 
apr A eet cee 49 58 
jou id, dardemberg. ce. suet 00 47 12 
Mi Cleese 1p ae 64 63 
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Trade Interested in Knowles, Taylor & 
Knowles Transaction 


Considerable interest has been evoked in the trade as 
result of the important announcement made exclusively 
{the August 18 issue of CRocKERY AND GLAss JOURNAL 
{ the securing of the controlling interest in the Knowles, 
aylor & Knowles Co., East Liverpool, O., by Homer J. 
faylor. 


Hemer J. Taylor 


EE EERE 


} 

Ir. Taylor, who is an outstanding figure in the industry 

as been president of the company since the death of the 

ite Col. John N. Taylor. He is well known throughout 
he trade and is exceedingly popular. 

In taking over the complete control, which the transfer 
f the other stockholders’ interests gives him, he will have 

ie best wishes of a host of friends in the trade. 


: |The transaction also included the stock interest of John 
\, McDonald, well known as the secretary and manager 
f sales for the company. . As was previously stated, with 
ole sale of his stock, Mr. McDonald also retires from the 
“ompany. He will have no announcement to make of his 
uture plans until after he has taken a much needed 
acation. 
| The Knowles, Taylor & Knowles Co. is one of the 
irgest and most successful potteries in the business, oper- 
ting four plants inthe production of two white and two 
rory body dinnerware shapes. Announcement has just 
een made of their latest shape in an ivory body, the 
erkeley. 


Percy S. Straus is Host at Luncheon to . 
Editors of Trade Publications 


Percy S. Straus, vice president of R. H. Macy & Ce, 
acting in his capacity as chairman of the Executive Com- 
mittee of the Centennial Fund of New York University, 
was host Tuesday, August 23, at one of a series of 
luncheons which he is giving to editors of leading trade 
publications. The luncheon was held in the executive of- 
fices on the thirteenth floor of the Macy building. 

Mr. Straus, Dr. Elmer Ellsworth Brown, Chancellor of 
New York University, and Professor Philip O. Badger, 
general manager of the Centennial Fund, were the prin- 
cipal speakers. Forty were present at the luncheon. Mr. 
Straus explained that though a devoted alumnus of Har- 
vard he had joined the Council of New York University 
and had become actively interested in the work of this 
institution because of its solid and inspiring achievements. 
He called attention to the fact that more than 20,000 
students at the University are supporting themselves either 
in whole or in part. 

“T know of no other institution which is doing as great 
a piece of Americanization work as is New York Uni- 
versity. Fostering the ideals of our country, it is teach- 
ing men and women not only how to be useful and pro- 
ficient in the professions and in business, but also is teach- 
ing them to be better citizens.” 

He stressed in particular the interrelations of the Uni- 
versity and the businesses and professions of New York 
City. 


Ask To See 
Our Rock Crystal Line 


Five different patterns—three different 
shapes. The acme of quality and work- 
manship. Modestly priced. 


Fine Engraved Glassware 


Exceptional designs, expertly executed on 
the latest shapes in the newest colors. 


Made by 
SILVER CITY GLASS CO. . 


Meriden, Conn. 


On view at the Salesrooms of 


Werner & Kartiganer 


SOLE AGENTS 


10 West 23rd St. 
New York 


Phone: Gramercy 2440 
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Potters’ Association Preparing Data for Tariff 


Commission Hearing 

HAT representatives of the United States Potters’ 
Ap Association and the National Brotherhood of Op- 

erative Potters will go before the Tariff Commis- 
sion fully armed with data about the domestic and im- 
ported dinnerware situation, when public hearings are held 
this fall on this question, was admitted here this week. 
While the exact date of the opening of the hearing has 
not been announced at Washington, yet upon the author- 
ity of Thomas O. Marvin, Chairman of the Commission, 
such a hearing shall be scheduled for probably November. 
In the meantime, officials of both organizations are busy 
assembling information to be presented during the hearing. 
It is already announced that the Government has much 
data at hand having to do with foreign labor costs as 
they concern the ceramic industry, and the Department of 
Labor at Washington also has much information on file 
showing labor costs in American potteries producing din- 
nerware. It has not been determined here the personnel 
of the group of manufacturers and Brotherhood officials 
who will go to Washington to appear before the Com- 
mission. It is very probable, however, that members of 
the Executive and Labor Committee of the Potters’ Asso- 
ciation will appear at this hearing, and also members of 
the executive board of the National Brotherhood of Op- 
erative Potters. During the remaining weeks, however, 
both local interests will be active in assembling new data 
to present before the Commission as it refers to the do- 
mestic situation, and it may follow that a lot of new data 
will be available on the foreign labor cost situation before 
the intended hearing opens. The announced intent to hold 
a hearing on this commodity has created rather wide in- 
terest not only among employers and employes, but also 
among distributors, who are also concerned in the outcome 
of the hearings. 


Slight Change in Dinnerware Demand 

While there is some improvement in the general demand 
for domestic dinnerware, the change can be classified as 
slight rather than pronounced. There is still a tendency 
among many distributors, both retail and wholesale to buy 
only immediate requirements, and it is rare when dis- 
tributors anticipate future requirements in heavy volume. 
That there will be a change in this situation soon is gen- 
erally admitted, although producers are of the opinion that 
fall and holiday buying will be on a par with previous sea- 
sons. This means that most all dinnerware plants will be 
working actively during the last quarter of the year. The 
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local district as a whole at this moment is not workin 
much more than from 65 to 75 per cent of capacity. / 
few plants are on a five day per week basis, and some oth 
ers are not doing as well. Certain departments, howeve; 
are putting in five and one-haif days per week. Intrc 
duction of new dinnershapes at this season of the yea 
will no doubt stimulate the trade of certain factories t 
some extent, as this was the main object in placing th 
shapes on the market at this season of the year, instea 
of waiting until January, as has been the general cus 
tom in the past. There is a nominal demand at this tim 
for open stock patterns, so some plant managers repor 
and mail order houses are taking about the usual volum 
of short sets. The sale of dinnerware, however, is rur 
ning strong to ivory body, yet there is a fair request fc 
white body goods. 


S. A. Weller Planning for New Plant 


Plans for the erection of a new plant to take the pla 
of one recently destroyed by fire, are now being worke 
out by the S. A. Weller Pottery Co., Zanesville, O. Thi 
firm sustained a severe loss three weeks ago, and the wor 
of reconstruction will begin as soon as plans for the ne’ 
plant are approved. 


Rhead Going with Homer Laughlin 

Frederick H. Rhead, now with the American E1 
caustic Tile Co., Zanesville, O., in charge of art and 1 
search work will go with the Homer Laughlin China © 
as of Oct. Ist., as head of the recently created art depar 
ment. The creation of this department is in line with tl 
policy of this company to extend its research work, m 
only in the development of bodies and glazes but on a 
lines as well. In this connection it is recalled that Pro 
Alfred Binns of Alfred University, N. Y., at a meeting ¢ 
the United States Potters’ Association held some yea’ 
ago at the Hotel Astor, New York, urged manufacture: 
to give greater attention to the artistic side of America 
ceramic products as well as betterment of bodies ar 
glazes. This is the first time that an American dinne 
ware interest has extended its research work on art line 
and it is also recalled that the Homer Laughlin Chi 
Co. was the first domestic dinnerware producer to crea’ 
a research laboratory for the betterment of bodies ar 
glazes. 


Moore Assistant Merchandise Manager fc 
Sanger | 
“Joe” W. Moore, formerly with the Stewart Drygoo¢ 


} 
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o., St. Louis, Mo., is now assistant merchandise manager 
li the Sanger Bros. department store at Dallas, Texas, 
aving been transferred to this store from the Sanger 
tore at Ft. Worth, where he was acting manager. The 
hange is in the line of promotion, and he is merchandiser 
or all departments in the Dallas store, including the china 
nd glass sections. 


Valandingham Enroute East 


| 


_ According to word received here, Mr. Valandingham, 
yuyer of housewares, china and glass for the Bannon De- 
yartment store. St. Paul, Minn., has left for the eastern 
narket, for the purpose of placing orders for fall mer- 
shandise. He is expected to visit the East Liverpool dis- 
‘rict before his return home. 


| Mittenthal Purchases Controlling Interest 


It was related here this week that Meyer Mittenthal, 
president of the Huntington Dry Goods Co., Huntington, 
W. Va., who is also interested in the Jefferson Dry Goods 
vo., Louisville, Ky., has purchased the controlling interest 
in the Rieke Co. department store at Paducah, Ky. It is 
said the control was obtained at a price of $100,000. Ac- 
cording to reports of the deal received here, it is said 
Arthur Weintraub now with the Kobacker interest at Buf- 
falo, N. Y., will be general manager of the Paducah store. 


E. M. Knowles “Mayflower” in Ivory Popular 


Since the Edwin M. Knowles China Co. announced the 
production of its ever popular “Mayflower” shape in an 
ivory body, inquiries for this creation have been active 
and steady. While it is taken as a matter of fact that the 
production of this shape in ivory will in a measure detract 
from the sales of the shape in a white body, yet in the final 
analysis the sale of the shape will eventually be heavier 
than ever before. Since the first presentation of the ‘“May- 
flower” shape, it has been one of the heaviest selling shapes 
on the American market, but heretofore it was only to be 
had in a white body. This shape in ivory body is now in 
Steady production, and as a number of new decorations 
are featured, the shape will experience an exceptionally 
heavy demand for the fall and holiday trade. 


Simon Sees Better Business in Cleveland 


_ It is the opinion of J. L. Simon, president of the Cleve- 
land (O.) Household Supply Co., that while retail trade 
in that district has not been entirely satisfactory, yet 
there are indications that the early fall will bring a de- 
cided change for the better. “Fundamentally Cleveland 
is sound,’ Mr. Simon declared this wéek, “and will re- 
cover from its present inertia as soon as any other city 
similarly situated as we are. Medium priced dinnerware 
‘seems to be the best bet at this time, although in line 
with conditions, sales are not satisfactory. We are build- 
ing for the future, however, and have made arrangements 
to double our mail order business, which amounted last 
year to over 5,000 dinner sets.” 


REG. U.S. PAT.OFF, 


and GOLD 


for Decorating 
Reliable and Dependable 


Our experience of almost 50 years in 
the manufacture of various gold 
products and colors for deco- 
rating china and glass is an 
assurance of dependability 
and reliability. 


It pays to stand- 
ardize with R& H 
Colors and Gold. 


“Whe 
ROESSLER 8HASSLACHER CHEMICAL@ 
709 Sixth Avenue, New York, N. Y. 


Branches in every ceramic center. Write your nearest. 


‘America’s Leading Ceramic Material House” 


Carrollton to Observe Twenty-fifth 
Anniversary 

Next July 1 the Carrollton Pottery Co., Carrollton, O., 
will observe their 25th anniversary, the plant having been 
opened for business July 1, 1903. It is now said that so 
far this plant has marketed over eighteen million pieces of 
dinnerware. The plant was founded by E. L. Henderson, 
A. E. Albright, M. F. Albright and-C. A. Albright, all 
who at that time and previously were identified with the 
industry here. Associated with them was Ammon Muitzel. 
While the first ware was produced July 1, 1903, the first 
shipment was not forwarded until Sept. 1 that year. The 
plant which is now under the management of Roy E. 
Henderson, and when in full operation gives employment 
to more than 300 people. About 100 were employed 
when the plant was first started. 

Bratt Covering Territory 

George T. Bratt, western salesman for the Edwin M. 
Knowles China Co., after spending several weeks at the 
home office is again covering his territory. 


Trade Better Says Mackey of Smith Phillips 


“So far as we have been able to observe, there has been 

a betterment in trade all along the line, and we take this 

view because of the increase in orders we are now re- 

ceiving,” suggested William Mackey, sales manager for 
(Continued on page 31) 


+) 


GLASS FACTORY ACTIVITIES 


? 2 = 
Ay e 


I 


AND PITTSBURGH NEWS 


Contracts Awarded for Work on Brilliant 
Plant at Edminston 
(CY ata: Gass work on the new plant for the 


Brilliant Glass Co., now located at Brilliant, O., 

has been started at Edminston, near Weston, W. 
Va. Erection contracts have been awarded to Charles U. 
Butcher and A. P. Bailey, while contracts for excavation 
and foundations have been awarded other interests. The 
new plant will occupy a site 80 by 150 feet, and will be 
of steel frame and concrete construction. It is proposed 
to have the plant completed and ready for operation 
early in October, when production will be stopped at the 
Brilliant O., factory. The new plant is being built under 
the supervision of A. E. Freeman, secretary of the Bril- 
liant Glass Co., whose office for the present is being con- 
tinued at. Brilliant. 


F. W. Grand to Enter Iowa Territory 


Western glass salesmen have advised local factories that 
the F. W. Grand 5, 10 and 25-cent Store Co. with head- 
quarters in New York will immediately enter the lowa ter- 
ritory. A chain of stores will be opened in Iowa by this 
interest, and each of the units, so it is said here will have 
a glass section. The company has taken out incorporation 
papers under the lowa laws, its capital stock being placed 


at $1,150,000. 


New Cumberland Has 500 Items 


It is related that the New Cumberland (W. Va.) Glass 
Co. now includes about 500 different items in its general 
line, and is now doing an active business with the chain 
syndicate interests and variety stores. The line includes 
both goods for table use in colored and crystal ware, and 
which is being marketed in either plain, decorated or cut 
designs. 


Graham Awards Addition Contract 


The Graham Glass Co., Evansville, Ind., one of the 
largest producers of hollow glassware in the United States, 
has awarded a general contract to the Rust Engineering 
Co., of Pittsburgh for a new addition to its factory at 
Evansville. The addition will be one story in height, oc- 
cupying a site 160 by 255 feet, and will cost, with equip- 
ment approximately $350,000. The new building and 
equipment will greatly increase the production of this fac- 
tory. Improvements will not be completed until about the 
close of the current year, it is said. 
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Paden City Plant Resumes Operations 


The plant of the Paden City Glass Co., Paden City, ’ 
Va., that has been idle for two weeks, has resumed ope) 
tions in full in all departments. The suspension of ope) 
tions was deemed necessary in order to make cert 
urgent factory repairs. On account of the increased y! 
ume of new business this factory is being favored wi 
active operations are contemplated during the balance | 
the year. 


Weston Open Large Sales Room 


In order to increase their volume of business, and 
the same time extend better service to the trade, 1 
Weston Glass Co., Weston, W. Va., have opened a lai 
sample room and sales office in suite 325, Masonic Temy 
Charleston, W. Va. This new office is in charge of J. 
Summers, In addition to this addition to the sales « 
partment, the Weston Glass Co. is now displaying its f 
line through Cox & Co., 120 Fifth Avenue, New aite 
and Tinker Brothers, 17 North Wabash Ave., Chita, 
Ill. A general line of blown tableware and novelties : 
being featured by this factory. 


Butler Bros. Had First 5 and 1o items 


Frank S. Cunningham, president of Butler Bros., f 
lowing the announcement of the intent of the corporati 
to open a new branch house at San Francisco, Calif., né 
year, declared that ‘in effect we are a chain of wholes 
department stores, and every item that we show in ¢ 
catalogue—and there are between 30,000 and 40,000 
them, are carried in stock.’’ Included in the 76 diftere 
departments of these various wholesale distributing hou: 
are those of dinnerware and glassware. It is related 
older glassware manufacturers in this district, that it W 
this firm that sold the first 5 and 10-cent lines of m¢ 
chandise, these goods being supplied to the variety a 
novelty stores first by Butler Bros., in 1878. In both d 
nerware and glassware, this interest is one of the larg 
buyers of this line now on the books of any pottery a 
glassware manufacturers. 


Vitaglass Increases Stock 


‘An increase in the capital stock of the Vitaglass Coi 
of New York from $100,000 to $600,000 has just be 
announced, The company has extensive interests bc 
in the United States and Canada, and the object of t 
issue in stock|is for the expansion of the business of t 
corporation. 
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May and Bernheimer Stores Negotiating 


Baltimore, Md., sales representatives of glass factories 
in Pittsburgh have informed home offices of the pending 
negotiations at Baltimore, whereby it is expected that the 
May Department Stores Corp. will take over and continue 
to operate the Bernheimer-Leader Store, Baltimore. The 
May interests now operate department stores in five of 
the larger cities in the country, and at one 30me were in 
charge of the Boggs & Buhl store on the Northside, this 


city. Although a report has been heard here that the May 
interests were also interested in obtaining control of 


; 
| 
; 


| 


| 
| 


Lit Bros., Philadelphia, Pa., the rumor has been denied 
by those in authority, it is said. 


Fall Trade Has Opened 


Flint glass manufacturers in the Pittsburgh district, and 
those in the West Virginia, Ohio and Indiana territory 
have already begun to notice the demand for merchandise 
for fall and holiday trade. While these inquiries and or- 
ders are not classed as heavy, yet the producers say thai 
the fall trade has opened. 

There is still tendency shown among some buyers to be 
conservative in buying, but it is noticeable that orders for 
September and October shipping are for heavier volume 
than has been the custom during the last few months. 
While colored glassware items are still in good request, 
there is also said to be a better demand for the better 
grades of decorated blown and stemware, both in crystal 
and colored glass. Pressed goods are continuing in fair 
demand, according to the lines that are most seasonable. 
From present indications both manufacturers and dis- 
tributors are looking forward to an active fali season. 


Gray Glass Corp. to Get Charter 
A charter for the Gray Glass Corp., DuBois, Pa., will 
be granted at Harrisburg, Pa., next Monday. The new 
company will engage in the selling of glassware at whole- 
sale and retail, although a provision of its charter wil 
give it the right to manufacture glass products. 


Pollopas Glass Interests Trade 


The fragmentary news notes which have reached this 
country concerning the remarkable organic glass recently 


invented in Vienna and named Pollopas have aroused con- 


siderable interest in trade and scientific circles. 

Pollopas is the invention of Dr. Fritz Pollak and Dr. 
Kurt Ripper, and its peculiar interest les in the fact that 
while indistinguishable from glass in appearance, it is a 
synthetic organic compound formed from urea and for- 
maldehyde. 

The outstanding characteristics of Pollopas are its per- 
fect transparency, the peculiar brilliancy of its polished 
surface, and its unusual strength. When it breaks it does 
not splinter. Its specific gravity is 1.44 or about one-half 

(Continued on page 31) 


Illustrating our No, 1710 Fin- 
ger Bowl and Plate. A grace- 
ful shape in spiral optic effect. 
A tremendously popular seller. 
Made in crystal, amber, greem 
or roselin, 


Westmoreland Glass Co. 


Grapeville, Pa. 


MANUFACTURERS OF 
HicH GRADE GLASSWARE 
PLAIN, CUT AND DECORATED 


For Gift Shops 
Florists 
and Table Use 


Representatives 
PHILADELPHIA 


Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place 
; SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
: LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
_ SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


NEW YORK 
Ho @. Gray, Go., 
200 Fifth Avenue 
BOSTON 


He Po & EPS Hunt; 
41 Pearl Street 


Traveling Representatives 


R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 


R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 


our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


Boston 
Murt Wallace, 
157 Summer St. 


San Francisco 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Chicago 
F. T. Renshaw, 
30 E. Randolph St. 


Baltimore 


New York 
Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Lazarus & Rosenfeld Open New Display 
Room for Victoria China 


A splendid new display room built for the exclusive 
exhibit of their imported Czecho-Slovakian Victoria china 
by Lazarus & Rosenfeld, Inc., 98 Fifth Ave., has just 
been opened. It is the last word in its appointments and 
general layout. It allow the firm approximately 900 
square feet of display space for the showing of this line. 
It is situated at the rear right side of the main display 
floor and entrance is made to it through a passageway 
that also leads into a room showing their novelty glass- 
ware line. In other words, these two rooms are adjoin- 
ing and two opposite doorways provide an entrance to 
each. It is at once apparent when entering the Victoria 
room that the ifirm have devoted considerable thought as 
to the best way of showing this line to advantage. About 
the four sides of the room, which is almost square in 
shape, display booths with four tiers of shelves with com- 
partments for the further storage of samples built in 
underneath have been arranged. A most attractive and 
original way of covering these under compartments has 
been employed by the firm in the way of draperies sus- 
pended on swinging arms. These arms are about 3 feet 
long and are hinged at one end, thus permitting them to 
swing outward. They are suspended end to end and in 
this way cover the entire front of the compartments. 
Concealed lights backed by reflectors placed around the 
upper part of the booths throw the light down upon the 
samples, while four inverted overhead drops add further 
helpful illumination. In the center of the room, so ar- 
ranged as to permit of three aisles, are eight display tables 
for the exhibit of additional samples. The entire wood- 
work and sides of the room are finished with two very at- 
tractive shades of tan, the trim being of a somewhat 
darker tint, while the ceiling is finished snow white. The 
hinged curtains covering the under part of the booths re- 
ferred to above and the tops of the display tables are in a 
fine ribbed olive drab color cloth. A heavy plush carpet in 
a kindred color to match is used to cover the entire floor. 
Backed by this charming setting the Lazarus & Rosenfeld 
firm are showing twelve new patterns on a selection of 
four new shapes. These consist of a number of delight- 
ful encrustations and ivory bands that are really excep- 
tional. There are as well a goodly number of fruit and 
flower treatments as well as fancy patterns both in borders 
and all over decors. Conspicuous among these is their 
Dorset treatment—one of the newest of the new. On 
this the rose is worked into three charming medallions 
spaced equally around the rim of the plate and joined by 
a continuous rose and leaf border. The outer edge of the 
rim is covered by a quarter inch fancy band. Backed by 
a rich ivory and with a gold edge line this treatment is a 
real winter. A word as to its color. Blue and a delicate 
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What's New in New York Showrooms 


pink used for the flower are the outstanding tints, while. 
a very pretty green and just a touch of brown and tan 
give it a note of genuine appeal. | 


Crooksville Display Presents an Array of 
Pretty Patterns 


John L. Pasmantier & Sons, 5 West 20th St., New | 
York representatives for the Crooksville China Co., 
Crooksville, O., are exhibiting any number of striking 
patterns which are displayed in the room especially re- 
served for this line at their establishment. The treat- 
ments are so varied that there is something to suit every | 
taste. Among them a pattern that is particularly pleasing 
is the D 188 decoration, featured on the Columbia Shape. 
This may be numbered as one of the latest Crooksville 
creations. Its outstanding feature is a rich ivory border. 
The motif introduces six equally spaced rose medallions 
around the rim, between which and also equally placed, is 
a dainty little rose with leaves. These are joined together 
Backing the medallions and little 
flowers is a band about three-eighths of an inch in width 
over which is worked an idea of a somewhat floral char- 
acter. A thin black verge and black edge line add a con- 
trasting finishing touch that is most attractive. It is not 
difficult to visualize how pleasing this motif is backed by 
the full ivory rim. This.in conjunction with blended 
colors of pink, black, tan, light blue and green presents an 
effect which leaves no room for improvement. 


by an irregular line. 


New Thompson Creations Featured by Cox & 
Cox 


Brand new samples that are certain to arouse the inter- 
est of buyers are being featured at the display rooms of 
Cox & Co., 120 Fifth Ave., New York representatives 
for the C. C. Thompson Pottery Co., East Liverpool, 
Ohio. Consistently pretty, in a fine variety of treatments, 
these dinnerware numbers certainly merit inspection. In 
addition to dinnerware there is also a fine selection of 
striking decorations in waffle sets. Among them is one 
pattern that is most praiseworthy which has taken for its 
scheme delightful little garden flowers. Here four sprays 
are introduced around the rim of the plate, each one dif- 
ferent in size. The largest one employs a cluster of little 
blossoms which run down over the shoulder and two of 
the other sprays are handled in a like manner. The 
fourth, which consists of just three little buds just about 
covers the rim. Theses prays are spaced at four equal 
intervals and present some of the most pleasing color 
combinations seen in a long time. Perfectly blended are 
tints of lavender, blues, yellow, black, a rich red, green, 
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ete. The edge and handles of the batter pitcher, syrup 
jug and cups as well as the rims of the saucers and plates 
feature a rich orange line which adds materially to their 
appeal. Conspicuous among the dinnerware items they 
have a winner in their refreshing No. 2000 pattern. 
‘Flowers somewhat similar in effect to those used on the 
waffle set yet which are most distinctive, have been placed 
in one large cluster and two smaller sprays at equal spaces 
‘about the rim. The larger group is extended down over 
the shoulder to a point almost at the center of the plate. 
The decoration is very noticeable for the very pretty effect 
given by its green leaves. They look so fresh and serve 
as a perfect background for the flowers. A delightful 
blend of multi-colors is shown and the pattern is com- 
pleted by the application of a charming edge line in the 
same shade of green as that used for the leaves. 


Ideal Line Shown at Hotel McAlpin 


The new Fall line of the Ideal Cut Glass Co., Canas- 
ota, N. Y., which is being exhibited this month at the 
Hotel McAlpin in Room 362, in charge of F. L. More- 
croft and C. G. Howe, presents a range of samples that 
excels any previous display of this factory. Any number 
of charming items are to be seen that are certain to ap- 
peal to the buyer and the time spent in visiting this ex- 
hibit is indeed well worth while. Among the newest of 
their offerings is a polished chrysanthemum pattern in a 
solid green color. This is made in all table pieces and 
discloses a cutting which is on the order of Rock crystal. 
A feature of the design is the natural way in which the 
flower is reproduced. One item of particular beauty in 
this decoration is their No. 1347 vase which may be had 
in three sizes of 5, 7, and 9 inches. It shows a straight 
optic in combination with the cutting and is most notice- 
able for its exceptionally broad foot around which in a 
circular effect little punties have been applied. In rock 
crystal the Ideal factory has any number of delightful 
conceptions in stemware and footed items as well as a 
wide selection in center pieces, sugar and creamers, low 
icandlesticks, etc. This features about a dozen different 
“beautiful cuttings. Then there is their line of gold glass 
which has proved so popular. To this has been added 
two new designs. The selections presented in rose color 
“glass permit a choice of any number of attractive pieces. 
The lamp line of this factory which has always been a 
strong one can be said this season to surpass anything 
they have previously displayed. Water, Early American 
and tall dressing table lamps in a profusion of shapes, 
decorations, sizes and colors are shown. 


_Bernardaud’s Springtime Pattern at Bassett’s 
| Numbered among the many pretty treatments included 
in the offerings from the factory of L. Bernardaud & Co., 
Limoges, France, which line is now represented in this 
market by Geo. F. Bassett & Co., 141 Fifth Ave., is the 
| Springtime pattern featured on the Jacqueline shape. This 


| 
{ 


is a splendid illustration of the charm of the Bernardaud 
creations and it is one that really deserves more than a 
casual word of mention. Here is presented a flower motif 
of rare beauty of which the rose is the outstanding blos- 
som. Besides the rose, other dainty little garden buds and 
flowers are also used. Around the plate’s rim and backed 
by a rich ivory border these blossoms are presented in 
three large and three smaller alternating sprays while on 
the center of the plate is a large cluster of the same blos- 
soms in a branch effect. Somewhat incidental to this two 
vividly colored birds are also used which lend the treat- 
ment a touch that is a little different to that which the 
flowers alone would give. A fancy verge border in blue 
and yellow is also used while the edge has a gold line. 
The hollow ware in this Springtime decor carries the pat- 
tern on the inside as well, while half matt gold handles 
and full gold knobs add to its attractiveness. The color- 
ing is ideal. It would be impossible to improve the har- 
mony and perfect balance of the treatment. Pink in sev- 
eral shades, violet, yellow, a touch of red and light green 
grouped together as only an artist could blend them make 
the Springtime one of the Bassett leaders in every sense 
of the word. 


Fleurette Line Hammond’s Latest Achieve- 
ment 


The Fleurette line, made by E. W. Hammond, is the 
newest creation to be shown on glassware. When we say 
“something new,” it does not mean the changing of a de- 
sign or pattern, but it means, in this case, that the creation 
is something different than has ever been produced before. 
It is so attractive and totally different from the character 
of decorations that have formerly been shown, and so 
pleasing to the eye that it is one of the most attractive 
merchandise of this character that has ever been shown. 
The name Fleurette implies flowers, which is the charac- 
teristic feature of the decorations. This new item, which 
must be seen to be appreciated comes in amber, green, 
rose and crystal. 


Judge Sees Brisk Fall Business 
“There is now indication that we are going to have 
a very brisk fall business,” declared F. P. Judge, Jr., 
manager of sales for the National China Co., Salineville, 
O., this week. “Orders are better than for several months, 
and a considerable part of our regular trade are anticipat- 
ing future requirements.” 


A Hot Tip 


“Say, Joe, you’re a broker, can’t you give me a tip?” 

“T know something that is now about twenty, and 
within six months I can guarantee it to be over ninety.” 

“Sounds fine! What is it?” 

~The temperature.” 


| 
| 
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This new Flanders pattern (Deep-etched 
poppy) is one of unusual beauty in the 
modern note. Shown on the new 024 
Design. 


As a glassware w 
leading with a ; 
business or—are y 


The outstanding successes among retailers of gz 
have gained their leading positions because they kno 
local markets . . . and they handle only the lines 0 
ware that satisfy their customers, build repeat busin 
pay a satisfactory profit. 


Today, the women of America are buying more 
States Glass Company ware than any other. The] 
household glassware produced by this company : 
nation’s best sellers. With our products, thousands ¢ 
ers are building a permanent and profitable business 


UNITED ST: 


J 


Sales c 


For the informal occasion 
this ever-popular table cen- 
terpiece set with the new 
“Helio” (Heliotrope) deco- 
ration applied on the under 
surface and gold scroll on 
the upper surface will make 
a big place for itself. In 
rose-pink satinware only. 


Opal Mixing Bowls (No. 8091)—which women 
always prefer. Nest of five. It reminds you of 
the completeness of our line. 
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“Hollywood” is the name of this new pat- 
tern ... a very smart cutting in the new 
polished effect. Gold encrusting com- 
bines beautifully with this pattern, es- 
pecially in apple-green and _ rose-pink 


ae you up front, glass. 
4% and profitable 
vick in the ranks ? 


vil.do better with United States Glass Company ware. 
tird of a century this company has held the lead—the 
‘slargest makers of Household Glassware. ‘Tie-up 
h leader and increase your sales . ... NOW. 


ie? pages are pictured several new additions to our 
tht reflect popular taste and demand. You can 
/ every requirement—every household use and 
atve purpose—with U. S. G. Co. ware. 


-§ today—or order from your regular jobber. 


5S COMPANY 


rea. 


a cittes. 


The popularity of United 
States Glass Company satin- 
ware is greatly strengthened 
by the new and much-wanted 
Bridal decoration—a dainty 
contrasting note of white 
and delicate pink .on apple- 
green glass. 


The very latest in satinware decoration is the 
“Bruxelles,’—suggesting fine old lace, repro- 
duced in bright glass. Gold striping and edges. 
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Trend of the German Porcelain Industry 
(Assistant Trade Commissioner L. C. Morse, Berlin, in 
Commerce Reports) 


It is well known that Germany has long been one of 
the world’s largest producers of porcelain for both house- 
hold and industrial use. The fact that only 66 to 75 per 
cent of the capacity of the industry is being utilized, at 
present, has given rise to considerable discussion in manu- 
facturing and trade circles as to the best means of ameli- 
orating conditions and putting the industry back on a 
healthy basis. 

Suggestions as to the most practical solution range from 
cooperative advertising and standardization of patterns 
and grades to the formation of a trust and price fixing 
cartel; the latter has been the favorite method employed 
by most German industries to cure their ills. 

Domestic Market SLow—EFrorts TO INCREASE SALES 

Home consumption took only 34 per cent, according 
to estimates, of the porcelain tableware produced in Ger- 
many during 1926 as compared with 44 per cent in 1925. 
Both dealers and manufacturers feel that this consumption 
can be materially increased, and base their contention on 
the fact that statistics indicate the annual per capita con- 
sumption of porcelain ware in Germany to be only one 
mark per person as compared with 4, 6, 8, and as much 
as 12 marks per capita in other European countries. 

In order to increase the sales of porcelain, a coopera- 
tive advertising program has been set up, the cost of which 
is to be borne by the manufacturers, wholesalers, and re- 
tailers, as a group. The statement has been made that if 
this advertising increases sales by only 30 pfennigs per 
head, based on the population within Germany’s present 
boundaries, the porcelain industry will be able to work to 
full capacity, and if the sales are increased by 50 pfennigs 
per person the factories will have to work overtime to 
care for the increased demand. 

Price INCREASES 

Prices of porcelain were increased on April 13, 1927, 
by 9 per cent to cover a 6 per cent increase in the wage 
scale of porcelain workers, which went into effect on 
April 1, and which is to be further increased as of Oc- 
tober 1, 1927, to 10 per cent. Manufacturers point out 
that labor equals 40 to 45 per cent of the finished cost of 
porcelain and that a price increase was imperative even 
though conditions in the market do not justify it. In 
addition to an advance in wages granted to the workers, 
the factories have to figure on higher prices for all raw 
materials. 

According to reports of the department stores and 
smaller retailers, sales of high grade quality tableware have 
been negligible, and only the medium and cheaper goods 
are being bought. One contributing cause to the slump in 
domestic sales is, undoubtedly, the housing shortage which 
has deprived manufacturers of household goods of a great 
deal of business. 

Pric—E AGREEMENT TERMINATED—INDUSTRIAL 
PORCELAIN 
The Association of German Porcelain Manufacturers 


had a price agreement which was operative until October, 
1926, at which time the agreement was shelved and com- 
petition was allowed full sway in determining selling 
prices. The breaking down of the price agreement re- 
sulted from the general depression in business and the 
desire of some of the members to sell at cost, if necessary, 
in order to keep from shutting down their plants. The 
large department stores are said to have benefited from 
this action more than anyone else, and the smaller dealers 
are claiming that they have been placed at a disadvantage. 
The department stores have shopped their orders and 
played one factory against another and thereby obtained 
very cheap prices and liberal terms. Many of the deal- 
ers and some of the factories are in favor of a price- 
fixing cartel being formed again, but the chances of such 
a plan being adopted seem to ibe rather remote. 

The foregoing statements refer in the main to house- 
hold porcelain but apply in general to the industrial por- 
celain market as well. The large electric equipment manu- 
facturers have not expanded their porcelain plants, but, on 
the contrary, the A. E. G. leased its plant at Henningsdorf 
some time ago, and the Siemens Co. is operating on a 
small scale in a plant in Thuringen. The Siemens plant 
is relatively unimportant in the electric branch of the por- 
celain industry as compared with the plants of the Kahla 
or Rauschert concerns. 


ForREIGN MARKETS IMPROVE 

German porcelain manufacturers have always been de- 
pendent on export business and figures given out by the 
Government reflect an increase in exports in both quan- 
tity and value for 1926 as compared with 1925. The 
tonnage shipped in 1926 was not so great as the amount 
exported in 1913 by 3,152 tons, but the value of the busi-. 
ness exceeded 1913 figures by 42,947,000 reichmarks 
(roughly $10,000,000). 

The following table shows the comparative figures for | 
quantities and values as exported in the years 1913, 1925, 
ad 1926 


| 
{ 
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GERMAN PoRCELAIN ExPorRTS 
Quantity in metrictons Value in 1,000 reichs- 


marks 
Kind 1913 1925 1926 1913. 1925 1926 — 
Electricals. asaccee 9,686 6,552 5,889 . 6,440 6.207) Gas) 


Tableware (com.).. 35,217 39,332 41,234 31,918 54,716 55,964 
Luxury ware and 

deco. porcelain... 7,176 3,015 3,045 11,946 11,938 zis! 
Miscellaneous, pipe 


DowsS, etCis..0... 3,684 2190 2320 4:0265uars2Z 21,904. 
Chemical ware .... 21 14 123 88 
pOtalirge oeksce cae 55,763 51,100 52,502 54.330 76,596 97,079 


CONSOLIDATIONS FAvoreD BY TRADE | 

The prospects for a trust or a price fixing cartel are not) 
bright, even though there are some who advocate that: 
procedure. The tendency seems to be more toward the 
absorption of some of the smaller companies by the large 
concerns, and also for several firms to join together and 
through a combination of assets and facilities become com-. 
peting factors in the trade. ! 
By consolidating, economies in the cost of management 
and production are possible. The fusion of the Bavarians 


(Continued on page 25) 
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Does The Public Return Too Much Merchandise To 


Retail Stores? 


| The University of Southern California im an Endeavor to Get to the Bottom of the “Returned Goods’ Situation 
Recently Sent Out a Questionnaire, to the Women Shoppers of Los Angeles. 


The Questions and Answers 


Are Published as Information for the Retail Buyer. 


the members of women’s clubs actually thought 
concerning the several phases of “returned mer- 


7 HE purpose of this study was to determine what 


_chandise.”’ In all, 280 reports were received. These came 


| mostly from residents, secretaries, and officers of the va- 


rious women’s clubs in Los Angeles. Some of the clubs 


had given more or better information. One hundred and 
sixteen or 41 per cent voted “no.” This may or may not 
be a serious indictment against the retail salesforce. It is, 
however, highly suggestive and indicates that retail selling 
is open for marked improvement. While some people 
are naturally “alibi artists’ and pass the blame for their 


had sections of the membership 
fill out the questionnaires. 
_ Other clubs expressed represen- 
- tative ideas of the club as a 
whole in one questionnaire. 
Thus the study is representa- 
tive of the sentiment although 
only a small number of actual 
“reports were received and tabu- 
lated. 

On the sample questionnaire 
which was used, you will find 
tabulated the percentages of 
the total of 280. Comments 
-on the various questions fol- 
low: 

_ Question 1—Out of 280 
votes 107 or 38 per cent of the 
total (seven not voting on this 
question) said they had re- 
turned merchandise when it 
might have not been necessary, 
while 166 or 59 per cent said 
they had not. In tabulating 
the various answers to ques- 
tions many did not vote. These 
were merely left out and per- 
\centages figured on the basis of 
the total 280 whether all blanks 
were filled out or not. This 


QUESTIONS: 


1. Have you ever returned merchandise 
when it might not have been necessary if you 
had been more careful in buying? 

2. Have you ever returned goods when it 
would have been unnecessary if the salesman 
had given you more information? 

3. Did you ever make a purchase to save 
the feelings of a courteous clerk? 

4. Should people pay for the privilege of 
having goods sent C. O. D.? 

5. Ten per cent of the merchandise pur- 
chased in retail stores 1s returned. If it cost 
you two cents on each dollar's worth of mer- 
chandise you buy because of this privilege, 
would you still want it? 

6. Should a penalty be charged on return 
goods after five days? 

7. If one store allows returns and the other 
does not, which would you buy from? 

8. Should the tine of return be limited to 
three week days? 

9. Some customers abuse the return privi- 
lege. If one store should refuse this privilege, 
dissatisfied customers would go to other stores. 
What should be done? 

10. What other suggestions can you make 
concerning the amount of returns? 


own weaknesses on to others 
whenever they can, yet the fact 
cannot be ignored that it is 
often exceedingly difficult to 
extract enough information out 
of salesmen to enable an ama- 
teur buyer to make an intelli- 
gent purchase, 

Some of the suggestions and 
remarks made by customers re- 
garding salesmen were as fol- 
lows: 

“Clerks should give attention 
only when desired.” 

“Stores need better salesmen 
so as to avoid wrong size, etc.” 

“Salesmen should not be 
too persistent or misrepresent 
things.” 

“Salesmen are too eager to 
make sales.” 

“Customers are often misled 
by smooth salesmen.” 

Question 3.—Sixty-two votes 
or 22 per cent admitted that 
they had bought to please a 
clerk intending at the time to 
return the merchandise later. 
Two hundred and five or 73 per 
cent said they had not. How- 


seems the best method to follow, then all percentages will 
be figured on the same basis for comparison. If per- 
centages had been figured on the number of votes on each 
question each per cent would have had a different base. 
The first step in persuading people not to return mer- 
chandise needlessly is to get them to recognize that they 
are doing so. If this questionnaire performs no other 
service than to remind 38 per cent of the housewives who 
Teceive it that they are adding to the costs of retailing by 
Teturning merchandise which they themselves carelessly 
bought, it should prove worth while. 
Question 2—Here 156 or 55 per cent of the total re- 
ported that they had been obliged to return merchandise 


| . . 
When it would have been unnecessary if the salesforce 


ever, 22 per cent is a large ratio for this inefficient selling. 
The sales force have not always used real selling. 

Question 4.—Out of 280 (19 did not vote) 161 or 57 
per cent expressed themselves as believing that customers 
should pay for the privilege of having goods sent on ap- 
proval or C.O.D. Why is this ratio so large? These peo- 
ple must feel that they are paying for the privilege which 
others use. Whether this is true or not, it seems true for 
those who believe it is true. One hundred or 36 per cent 
voted “no.” 

Customer comments on the C.O.D. and approval prob- 
lem follow: 

“Goods should not be sent on approval,” a great many 
said and some said it very emphatically. 


Twenty-one 


Twenty-two 
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‘Stores are at fault in urging people to have goods sent 
on approval.” 

“Customers should pay part down when they have goods 
sent on approval. If they don’t take the goods, lose the 
deposit.” 

“Wealthy people use this privilege, the poor pay for it.” 

“A call tag should be placed on the Approval Goods 
with a time limit. No return after that date.” 

“A delivery charge should be made for goods sent on 


”” 
. 


approval 


Question 5.—One hundred and forty-five or 51 per 
cent of the total (36 did not vote) said they would still 
want the return privilege even if it cost them two cents on 
each dollar. Judging by the remarks made in the blanks 
of the questionnaires, it was not clear that wrong sizes, de- 
fective material and poor workmanship were to be ex- 
cluded. Ninety-nine or 35 per cent voted “no.” Custom- 
ers commented on this subject in various ways: 

“The customer is always right,” said many. 

“Charge accounts cause most of the return goods,” 
about a dozen said. 

“Keep tab on the abusers. 
second offense.” 

“Cost would not be two cents on a dollar if abuses 
were controlled.” 

‘An extra charge ought to be made for goods returned. 
Only those who return should pay the cost.” 


Refuse them after the 


Question 6.—On this unusual question 206 or 73 per 
cent of the total (26 not voting) were in favor of penal- 
izing the indifferent or careless returning of merchandise 
after five days. If this vote is indicative of the whole 
buying public, it would suggest a more firm policy on the 
part of present merchants in enforcing the rules which 
are supposed to be already in force. Many of the cus- 
tomers, however, advocated in questions 9 and 10 that 
store action on this point should be uniform. Forty-eight 
or 17 per cent of the total voted against the idea. The 26 
who were undecided and did not vote were greater in 
number than those who voted negatively. 


Question 7.—Two hundred and seventeen or 77 per 
cent of the total said-they would favor Store A. This is 
a natural conclusion. Forty voted for Store B. It is 
interesting and significant to note why any should vote 
for Store B. It shows that many of the questionnaires 
were filled out carefully; at least they used their heads 
and actually thought. 


Some believed that costs would be higher in Store A 
due to the return privilege even though the same price. 
Twenty-three did not vote one way or the other. Only a 
few comments were made on this question, 


“T would trade at Store B because I don't want to 
wear dresses that others have worn and returned.”’ 

‘Stores tell customers that it is unsanitary to return 
goods worn, but that don’t phase some people.” 

“Telling customers to ‘do unto others’ is just talk. 
People who wear and return goods laugh at the store 
when they get home.” 


Ouestion §8—Return limit. Three days. One hundre: 
and thirteen or 40 per cent of the 280 voted “yes” an 
52 or 18 per cent voted “no” on limiting the return privy 
ilege to 3 days. Of course many of those who voted o1 
the 5-day proposition did not feel it necessary to vote o1 
the 3-day limit, although some voted on both. ! 

Five days. One hundred and thirty-six or 49 per cen 
of the whole 280 voted “‘yes’”’ on the 5-day limit. Forty 
nine or 18 per cent voted “no.” Adding the 113 whi 
voted for the 3-day limit to the 136 who voted for the 5 
day limit, we have 249 out of a possible 280 who are i1 
If this expression of publi 
opinion is indicative of the public in general, it woul 
indicate that a more rigid interpretation of the presen 
5-day rule would be desirable. 


favor of one or the other. 


There were a great many comments on this question 
Sixty-five different persons suggested uniform actior 
by all stores. Others said: 

“Enforce the 5-day limit only to the unreliable cus 
tomers.” 

“Whether the limit should be 3 days or 5 days depend 
on whether the customer lives out of town or a long dis 
tance away from the store.” 

“Exception should be made where customer canno 
come to the store.” 

“Those with poor eyesight should be given more time. 

“Five-day limit is all right on clothing but longer tim 
should be given on staples.” | 

“Certain goods should not be returnable; while other 
should.” 

“Exception should be made where one person buys fo 
another who cannot come.” 

“Mothers who buy for young daughters in school can’ 
be sure just what the daughter likes or just what look. 
good on her.” | 

“If it was more difficult to return goods, we would ). 
more careful.” | 

“The 3—5-day limit should be enforced only to unre 
liable customers.’’ Many expressed this idea. 

“Blacklist the abusers. Refuse to sell them further. 
Several said this. 


Question 9—One hundred and fifty-three or 55 pe 
cent of the total consumers who voted made some sugges) 
tion. This is very significant. While many made onl 
one statement and that very briefly, it indicates an inter) 
est not found in the other questions. Here the consume 
had actually to think in order to use the blank at all. 


Question 10.—Ninety-four or 34 per cent filled ow 
question number 10. Most of the suggestions were i 
addition to suggestions in question number 9. Very fe\ 
filled out 10 who left 9 blank. Several made caustic crit 
icisms such as: ‘‘Stores should use more judgment 1 
accepting returned merchandise.” ‘‘Too much defectiv 
merchandise sent out.’ “Stores are too lax. The faul 
is with them. They urge too much.” ‘Merchants shoul 
not be allowed to juggle prices.” “Cash customers at 
unfairly treated compared to charge customers.” 


Other suggestions were: 


—— 


ease of the returning of merchandise not liked. 
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“The amount of merchandise returnable 
limited.” 

“Stores should use their own judgment. 
don’t know.” 

“All would be more careful if they knew the. facts.”’ 

Conclusions —These conclusions are not necessarily 
final because they are based on a small number of cases 
and all may not be representative of consumers in gen- 
eral. At present they are merely suggestive. 

1. Consumers seem to want uniform action by all the 
stores so all will be treated alike. While this question 
was not asked for in the questionnaire, 65 suggested it of 
their own accord. 


should be 


The public 


2. A majority of consumers believe that those who 
have goods sent on approval or C. O. D. should pay for 
the privilege. 

3. A big majority were in favor of penalizing those 
who abused the return privilege. Many were indignant 
that they had to pay for the sins of others. 

4. Again a majority favored the 3 or 5 day limit on 
the return of merchandise. 

5. The public does not yet consider the salesforce as 
ideal by any means. | 

6. Many expressed themselves as being opposed to the 
store policy of urging people to buy by emphasizing the 

If this 
question had been asked a large vote probably would 
have been polled. 

7. Sentiment in favor of a penalty in case goods were 
not returned within the limit was very strong. 

8. Many indirect indications point to the conclusions 
that the public is far more susceptible to consumer edu- 
cation on store costs, services and policies than commonly 
supposed. 


Industry and Trade in June 


The Federal Reserve Board reports that the output of 
industry declined substantially in June to a level close 
to that of a year ago, this reflecting reduced activity both 
in mines and factories. Production of iron and steel and 
automobiles declined considerably in June, and curtail- 
ment in these industries continued during the early part 
of July. There were also decreases in June in silk de- 
liveries, sugar refining and production of lumber, copper 
and anthracite coal. Cotton and woolen mills continued 
active for this season of the year ,and consumption of 
raw cotton was larger than in any previous June on rec- 
ord. Meat packing, shoe production and the manufacture 
of building materials showed increases. Production and 
manufactures as a group, was slightly larger in June than 
in the same month of 1926, but output of minerals, owing 
largely to decreased production of coal, was in smaller 
volume than a year ago. 

Wholesale trade in most leading lines increased slightly 
between May and June, while retail trade showed less than 
the customary seasonal decline. Sales of department 
stores were in about the same volume as a year ago, while 
those of mail-order houses and chain stores were larger. 
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Sales of meat, dry goods and hardware at wholesale 
were smaller than in June of. last year, while sales of 
groceries, shoes and drugs were about the same in volume. 
Inventories of department stores declined to a level about 
3 per cent below that of June, 1926. Stocks carried by 
wholesale firms showed no change for the month, but 
were smaller than a year ago. Daily-average freight car 
loading failed to show the customary seasonal increase 
between May and June, and were in smaller volume. from 
early in May to the middle of July than during the corre- 
sponding period of last year. Shipments of almost all 
groups of commodities were smaller than a year ago, 
with the largest declines in shipments of coal and coke. 

Demand for member bank credit decreased from the 
latter part of June to the middle of July, and on July 20 
the loans and investments of member banks in leading 
cities were more than $200,000,000 jiower than the month 
before. The decline was principally in banks’ investment 
holdings and in loans secured by stocks and bonds. Loans 
for commercial, agricultural and industrial purposes de- 
creased by about $45,000,000. Demand. for reserve bank 
credit in connection with settlements at the end of the 
fiscal year, and increased currency requirements over the 
holiday period carried total discounts for member banks 
on July 6 to the highest level since the first of the year. 
Thereafter, largely in consequence of the return flow of 
currency from circulation, there was a decreased demand 
for member bank accommodation, and on July 20 total 
discounts were in somewhat smaller volume than four 
weeks earlier. Holdings of United States securities 
showed a slight increase during July. The money market 
after seasonal firmness at the end of June was easier in 
July. 


Is the Business Recession ‘“‘Seasonal’’? 


Since 1923 the decline in general industrial operations 
and trade volumes between spring and summer has been 
so regular and so pronounced that many observers have 
hesitated to regard it as a purely seasonal swing, says the 
survey of the Guaranty Trust Company. The suggestion 
has even been advanced that increased industrial plant 
capacities, larger credit resources, better transportation 
facilities and a modified distribution of income have com- 
bined to accelerate the response of business activity to 
changing conditions, so that the long and violent fluctua- 
tions that formerly constituted the so-called business cycle 
have, for the time being at least, been transformed into 
a series of semi-seasonal, semi-cyclical adjustments. 
Whether this view be accepted or not, it must be admitted 
that there are few factors in the present situation on 
which to base pessimistic views as to the near-term fu- 
ture of business. Most of the conditions that might be 
mentioned as possible unfavorable influences, such as spec- 
ulative activity in the security markets, large borrowings 
leum, copper and other industries, declining commodity 
on security collateral, low earning power in coal, petro- 
prices, narrow profit margins in many branches of indus- 
try and trade, 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendereirs co crane sts s eae fancy 
Hochland eee a chains 5 plain 
Pilgrim 2 pias eg se ape ots» octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factores 
Carrollton, Ohio Scio, Ohio 
Kilns 9 Kilns 
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Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 

E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, ass. 

Earl W. Newton & 
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MANUFACTURERS OF HIGH GRADE DINNER WARE 
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Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
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Representatives 


HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


66 ° ° ge 33 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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German Porcelain Industry 
(Continued from page 20) 
firms of Hutschenreuther-Tirschenreuth-Weiden and the 
taking over of the Hescho plant by the Kahla group, a 
short time ago, bear out this theory. The Kahla group 
was formed by the fusion of the Kahla, Schomburh, Scho- 
enwald-Mueller firms and this company is now one of 
the most important producers of high and low tension por- 
celain insulators as well as household ware of all varieties. 
“SIMPLIFIED PRACTICE” ADVOCATED 
One of the soundest plans proposed to date and one 


_which is being seriously considered is that of reducing the 


number of patterns of dishes, such as cups, saucers, plates, 
tea and coffee pots, for ordinary household and hotel use. 
This is in line with the trend in the aluminum-ware indus- 
try, brick industry, and various other industries which 
have been manufacturing a number of articles of different 
sizes all for the same purpose, and is apparently based 
on the results achieved in the United States through the 
program of “elimination of waste and simplified practice” 
as advocated by the Department of Commerce. 

The success of one firm with a special catalogue of hotel 
porcelain which cut the number of patterns and sizes to 
less than one quarter of the number contained in the cata- 
logue issued by the competitive firms, is cited as an ex- 
ample of what can be done. This plan is favored espe- 
cially by the dealers and there is every reason to believe 


that standards for household and hotel table porcelain will 


soon be agreed to. 
DEcREASE IN 1927 Exports 
Exports of common household porcelain increased but 
shipments of the finer grades and electrical insulators de- 
creased during 1926 as compared with 1923. The devel- 


opment of the export business during 1926 was quite sat- 


isfactory, but a talling off in the early months of 1927, 
with signs pointing to a further decline, has caused no 
little anxiety in the industry and attracted its attention 
toward developing the domestic market. 

German porcelain is shipped to practically all foreign 
countries, the United States being the largest buyer, fol- 
10wed by England. During the war many countries de- 


veloped the manufacture of porcelain to some extent and 


since that time have made it more and more difficult for 


German manufacturers to compete. 


Porcelain entered England duty free until April 19 of 


this year at which time a duty of 28s. per cwt. became 


effective. The industry contends that this duty will prac- 


tically shut German porcelain out of that market. As in- 


dicative of the importance of the English trade, it is 


claimed that sales in 1926 amounted to 16,600,000 reichs- 


marks as compared with 9,300,000 reichsmarks in 1913. 


The 1926 business equaled, roughly, 18 per cent of the 


total German exports and the loss of a large part of this 
trade will be severely felt by the industry as whole. 
The Association of German Porcelain Manufacturers 


claims that French, Czech, and Japanese firms are favored 


with cheaper materials and considerably cheaper labor, 
which has resulted in Japanese manufacturers securing ap- 
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proximately 50 per cent of the world porcelain trade in 
1926 as compared with 12 per cent before the war. (Sta- 
tistics are not available with which to check the accuracy 
of this statement, but it is believed to be reliable. ) 


New York City Trade Slightly Improved 

Of eighty-one lines of business in New York City re- 
porting to Bradstreet’s this week eighteen were better 
than, forty-six equal to, and seventeen below a year ago. 
Two reported collections better than a year ago, fifty-seven 
equal to a year ago, and twenty-two below a year ago. 
Following is a summary of lines reporting sales ahead, 
equal to, or below a year ago. 

SALES AHEAD OF YEAR AGO 


Boxes, wooden, mfrs. 
Brick, who. or mfrs. 
Cement, who. 
Chemicals, mfg. 


Chinaware, who. & job. 
Cigars, mfg. 


Dairy prod., who. & job. 
Drugs, who. & job. 
Fruits & vegetables, com. 


Furniture, ret. 
Furniture, who. & job. 


Glassware, who. & job. 
Groceries, who. & job. 


Hardware, who. & job. 
Laundries 

Machine tools, mfg. 
Patent medicine, mfg. 
Rayons, who. & job. 


SALES Eguat To YEAR AGo 


Automobiles, ret. 
Bread, baking, mfg. 
Carpets, who. & job. 
Cloaks & Suits, women’s, 
mig. 
Clothiers, men’s, ret. 
Coffee, roasting, mfg. 
Coffee, who. 
Confectionery, mfg. 
Cotton gds., who. & job. 
Tlectrical goods, mfg. 
Foundries, mfg. 


Furn. & refrigerators, mfg. 


Furs, who. 

Hardware, ret. 

Hosiery, men’s, mfg. 
Hosiery, women’s, mfg. 
Hotels 

Tron & steel, who. & job. 
Jewelry, mfg. 

Jewelry, ret. 

Jewelry, who. & job. 
Knit goods, mfg. 

Knit goods, who. & job. 
Leather goods, mfg. 
Paints, mfg. 


Pianos, mfg. 

Plumbers’ supplies, who. & 
job. 

Printing & publishing, mfg. 

Radio, who & job. 

Shirts & collars, men’s, 
mfg. 

Shoes, men’s, mfg. 

Shoes, men’s, ret. 

Shoes, women’s, mfg. 

Shoes, women’s, ret. 

Silk goods, mfg. 

Silks, who. & job. 

Slaughtering & meat pack- 
ing. 

Tailors, custom, men’s, ret. 

Tea, who. 

Tobacco, leaf, who. 

Twine, who. & job. 

Underwear, men’s, mfg. 

Women’s clothing, ret. 

Women’s specialty shops, 
Get 

Woolen goods, who. & job 

Worsteds, who. & job. 


SALES BELOW YEAR AGO 


Boxes, paper, mfg. 
Coal, ret. 

Coal, who. & job. 
Dresses, women’s, mfg. 
Electrical goods, who. 
Electrical goods, ret. 
Fur goods, mfg. 


Lumber, who. 

Millinery, who. 

Millinery, women’s, mig. 
Paper, who. & job. 
Printing & publishing, job. 
Stationery, ret. 

Suits, men’s, mfg. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


Chicago China and Glass Trade Awakening 
from Seasonable Slump 

HE crockery and glass trade in Chicago is showing 

every indication of coming out of the seasonal 

slump. The business of stock taking in the larger 
department houses is about completed, and the buyers of 
the china and glassware departments are already receiving 
their appropriations for the fall. There has been a notice- 
able increase in the volume of business during the past 
two weeks with practically all types of china, pottery and 


lassware showing a healthy normal growth. Colored 


iQ 
elassware has been moving surprisingly well. The local 
trade unanimously reports that the demand for colored 
stemware and table pieces is proportionately greater than 
any line in their stock. Tremendous stocks in the larger 
stores were disposed of during the recent August house- 
furnishing sales, leaving-the local market in a strong buy- 


ing position for the holiday season. 


THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


_ Ready for Shipment— | 
: EL a EH Bes = Bary : 
: 2 gre SS i : 
Go To Stetson’s First : 
For Volume in China : 
= SHOWROOM, 512 FURNITURE MART BUILDING, 3 
: SUPERIOR 4100 : 
ls STETSON CHINA CO. : 
= 1751 West 74th Street CHICAGO : 
= Phone Hemlock 1000 3 
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By 


Mr. Burkhard of the A & K Products Co., Kenosha 
Wisc., represented his firm in the local mart early this 
week. 


C. D. Spreng, representing E. M. Meder, is calling om 
the trade in Minnesota on one of his regular trips to the 
northern territory. 


“Al” Papke, buyer for Ed Schuster’s, Milwaukee, was 
in Chicago last week, calling on several displays in the 
Shops Bldg. 


Kelly & Reasner, 17 North Wabash Ave., received a call 
last week from Chas. Gaunt and Frank Batsch, both rep- 
resenting the Indiana Glass ‘Co., Dunkirk, Ind. 


The Lewis H. Simpson Co., 17 North Wabash Ave., is 
showing a new and novel aquarium. It is a rose or crys- 
tal oblong. bowl set in the back ‘of.a ‘heavy glass turtle. 
The base may be had in a variety of colors, while the bowl 
comes in plain or bubble glass. 


Tinker Brothers, 17 North Wabash Ave., are showing 
It isi@e 
frosted glass and comes in a variety of colors with high 


a remarkable low priced 3-piece console set. 
or low sticks. 


“Mort” Tinker of Tinker Brothers says one of the fast- 
est selling items of the stock is the line of beautiful real- 
istic wax flowers. They are remarkable for their fresh 
appearance and are extremely low priced. Practically 
every variety of popular garden flower is duplicated. 


Much concern is felt in the Shops Bldg. for the well 
being of Walter Minnemeyer and Lew Simpson, fishing 
tenants of this local mart, who have not been heard from 
since they left for Walter Minnemeyer’s summer home on 
Duquesne Island, Georgian Bay, several weeks ago. , 


E. M. Meder, 17 North Wabash Ave., is showing 
new attractively priced line from the Canonsburg Pot- 
tery Co. The decorations are in three distinctive floral 
designs and are in open stock, 

W. C. Owen, Inc., 17, North Wabash Ave., are display- 
ing some ready sellers in the popular alabaster chintz 
match holders or jars. They come in assorted shapes and 
colors and are priced at $3 per dozen. 
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\|| WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


| FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 


Flint ha Harry G. Dalzell 
t Pressed an own 
Etchings, Cuttings Phone 
i Central 3497 


and Iridescent. 9 North Wabash Ave. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


| Phone: Superior 4100 Room 1008 


Room 980 


The Chicago Importers, Inc., have a new selection of 
Czechoslovakian spun glass consisting of four spray vases, 
two flower vases, two flower bowls, two fan vases, and two 


covered bonbons. The pieces are in a yellow glass with a 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMIn, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glaes 
Corp., Burke Studios, Vesta Studios, Heule 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS Co. 


80 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OFF GONG DIRE BOOM FR 


DIRE FROM OUR FACTORIES. 


pink luster finish and have rich purule and green threads 
of glass seemingly spun around the base and center. 
They are on display with W. C. Owen, Inc., 17 North 
Wabash Ave., and are priced at $15 for the selection of 12 
pieces. 


Trade Shows Improvement 


Improvement is the key word in trade and crops this 
week, There is, however, considerable spottiness in both 
of these lines, and the volume of trade is hardly as large 
or as inclusive as it was a year ago. In industry, the pace, 
aside from a few lines like cotton goods, rayons and shoe 
manufacturing, is little different from early in the month 
or from July, and there is enough spottiness in nearly all 
branches of business activity to prevent volume in any 
one of these from equaling a year ago, when, it will be 
recalled, things were moving rather fast during the mid- 
summer period. 

Wholesale trade unquestionably has the right of the 
line, with large eastern centers, the spring-wheat north- 
west, a good part of the south outside of the flooded area, 
jand the north Pacific states sending encouraging reports. 
‘Lines making encouraging showings number prominently 
among them, dry goods, with cottons, rayons and women’s 
woolens leading, and shoes and leather. At a slightly 
greater distance are the metal trades, with structural steel 
leading and with pig iron, aided by recent price declines, 
bought more freely. Automobile buying is better in spots, 
this being aided by price reductions and new models. Ii 
a few centers, jewelry trade reports are good. Stee! 
buying, as a whole, is hardly as good as hoped for, and 
production is not up-to a year ago. The strength of steel 
Scrap is, as usual, regarded in this trade as a barometric 
feature of value. ) 

. Retail trade in summer goods, despite “sales,” has 
tended to lag in wide areas, partly because of cool or wet 
weather, while the lower than normal industrial employ- 
‘ment is also a check on distribution. Car loadings for the 
first week of August are notable; first, for the large re- 


duction, 47 per cent, from the like week a year ago, and, 
secondly, because owing to this decrease the movement for 
the year to date thereby drops a shade below a year ago 
for the first time in 1927. 

In the spring-wheat northwest, uncertainty as to the ex- 
tent of conceded damage by rust is a check upon buying 
at wholesale, which is, however, fully equal to a year ago. 
At the south there is still uncertainty as to the size of 
the crop and the proportions of damage done by insects, 
but the higher price of cotton is a marked aid to the more 
optimistic feeling noted. Opening of early tobacco mar- 
kets in the southeast ts an aid likewise, although weevil 
damage is a retarding feature in Georgia and South Caro- 
lina. Corn, almost alone of the country’s crops, remains 
an uncertain element in the great surplus-producing states, 
cool weather or rains tending to delay growth or ma- 
turity. 

Among the other features in trade this week is an 
easier tone to copper and lead, this following reported large 
exports, but against this is noted a.faster pace in mining 
of these metals in the Butte (Mont.) district and in lead 
and zinc in the tri-state mines of Oklahoma, Missouri 
and Kansas. Soft coal production has enlarged a little, 
but most of this is said to be in non-union mines, owing 
to unsettled conditions reported in parts of the old cen- 
tral competitive field by disputes at union mines working 
under agreements. 


All the works in Wheeling, W. Va., are in full blast, 
with the exception of the glass works. The Central has 
two furnaces at work and one out. The South Wheeling 
has also two at work and one out. The stoves in the fac- 
tories and forges are all kept in full blast. 
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New York Imports @ | 


August 17th 


S. S. Delilian, Additional, from Antwerp, Belgium 


N. Y. Mdse. Co., 40 cases glassware, 40 cases crockery 
Globe Shipping Co., 66 cases earthenware 

Butler Bros., 95 cases crockery, 8 cases glassware 
State Bank, N. Y., 31 packages pottery 

Goetz, O., 40 cases crockery 

Allen, H, 6 cases glassware 

S. S. Baltic, from Liverpool, England 


Maddock & Miller, 1 crate earthenware, 11 casks china 
Dickinson, E. B., Inc., 2 crates earthenware, 10 packages do 
Fondeville, A. J., & Co., 3 crates earthenware 

Leyland, P. N., Inc., 1 crate earthenware 

Haviland China Co., 19 casks porcelain, 111 casks do 
Guerin Pouyat Elite, 13 cases porcelain 

Straus, N., Sons, 13 casks porcelain 

Voet & Dose, 21 casks porcelain 

Carson Pirie Scott & Co., 3 casks porcelain 

Borgfeldt, G., & Co., 6 casks earthenware, 4 cases tin trays 
Higginson, G. J., 1 crate earthenware 

Gimbel Bros., 3 cases crockery and earthenware 

Pitcairn, W. S., Corp., 7 crates earthenware, 1 cask do 
Boote, E., 5 packages earthenware 

Bassett, G. F., & Co., 22 crates earthenware 


S. S. New York, from Hamburg, Germany 


Owen Walsh Mfg. Co., 2 cases hollowglass 

Nat. City Bank, 14 cases glassware 

N. Y. Mdse. Co., 4 cases glassware 

Taub Hummell & Schall, 7 cases glassware 
Solomon, L., & Son, 2 cases glassware 

Brown & Roese, 2 cases earthenware 

American Express Co., 1 case porcelain 
Pomerance, S. H., & Co., 66 cases glassware, etc. 
Sundheimer, M., & Sons, 1 case glassware 
Sheldon, G. W., & Co., 1 case glassware 

Veith, A. & H., Inc., 5 cases glassware 

Reichert, W., & Co., 2 cases glassware 

Morris Goldberg Sons, 13 cases glassware 
Goodman, S., Co., 6 cases glassware 

Reimer, F., Co., 11 cases crockery 

Lazarus & Rosenfeld, 11 crates crockery 
Schlesinger, L., & Co., 4 cases crockery 

Graham & Zenger, 40 cases crockery 

State Forwarding & Shipping Co., 21 cases crockery 
Phoenix Shipping Co., 1 case crockery 

Titan Shipping Co., 1 case crockery 

Krueger, R. G., 1 case hollowglass 

Meadows, Wye & Co., 1 case glassware, etc. 
Elite Import Co., 23 cases glassware 

Wiener Bros., 1 case glassware 

Decorative Plant Co., 7 cases glassware, etc. 
Kress, S. H.. Co., 17 cases. glassware 

American Shipping Co., 2 cases hollowglass 
Khouri, A. N., & Bro., 4 cases hollowglass 

Pabel, F.. & Co., 33 cases hollowglass 

Lisner, D., & Co.. 4 cases ‘crockery 

Koscherak Bros., 6 cases crockery 

Powell, C. H& Go., 2 cases crockery 

American Exchange Iring Trust Co., 1 case china 
State Bank, 5 cases hollowglass 

Guggenheim, M., Inc.. 1 case glassware 

Downing, T. D., & Co.,.1 case glassware 
Strauss: Bros., & Co., 23 cases glassware, etc. 
Globe Shipping Co., 1 case crockery 

Schroder, J. H., Banking Corp., 10 cases crockery, etc. 
Atlantic Forwarding Co., 7 cases hollowglass, ete. 
Malhame & Co., 4 cases glassware 

Downing. R. F., & Co., 17 cases hollowglass, etc. 
Straub, P. A., 21 cases glassware, 3 cases earthenware and china 
Schaffer, M., Co., 8 cases glassware 

Stern, T. L., & Co., 3 cases glassware 

Globe Shipping Co., 2 cases glassware 

Lisner, D., & Co., 3 cases glassware 

Paramount Bead Corp., 11 cases glassware 

Page Madden Co., 12 cases earthenware 
Loewenthal, F., & B., 2 cases glassware 

Eleto Co., 11 cases crockery, etc. 

Bindin, B.. Co., 1 case glassware 

Portenoy Co.. 6 cases crockery 

Sheldon, G. W., & Co. 3 cases hollowelass, etc. 
Ovington Bros. Co. 5 cases hollowglass, 1 case glassware, 2 
cases earthenware 

Bernitz, J. T...1 case earthenware 

Rice, I. W., & Co., 3 cases glassware 


Nat. City Bank, 4 cases glassware, etc. 

Felsenthal, B., & Co., 4 cases glassware 

Chase Nat. Bank, 1 case crockery 

Strachan, R. D., 1 case glassware 

Kuyper, P. C., & Co., 2 cases giassware 

Adler, G., 1 case glassware 

Corbett, M. J., & Co., 8 cases glassware 

Janson Co., 48 cases crockery 

Corbett, M. J., & Co., 3 cases glassware 

Weissman Imptg. Co., 10 cases glassware, etc. 
Pomerance, S. H., & Co., 12 cases glassware, etc. 
Safran & Gluckman, 1 case glassware 

Stern Stiner & Co., 18 cases crockery, glassware, etc. 
Roberts, J.. 9 cases glassware, etc. 

Modern Braid Co., 73 cases crockery, etc. 

Helmar Impt. & Novelty Co., 13 cases glassware, ete. 
Hirsch, G., Sons, 39 cases glassware, etc. 

Sullivan, W. C., & Co., 71 cases glassware, crockery, etc. 
Schenkers, Inc., 152 cases crockery, etc. 

Eleto Co., 38 cases toys, crockery, etc. 

Shaland, W.. 1 case glassware 

Scheldon, G. W., & Co., 26 cases glassware, etc. 
Wanamaker, J., 9 cases crockery, 1 case hollowglass 
Rempert, A. C., & Co., 1 case glassware 

Gallagher & Ascher, 31 cases glass, etc. 

Kahla China Corp., 10 cases crockery 

Jones, A. D., 5 cases glassware, etc. 

Samstag & Hilder Bros., 2 cases glassware 

Irving Miller & Co., 9 cases earthenware 
Blumenthal, B., & Co., 14 cases glassware, etc. 
Koscherak Bros., 4 cases hollowglass 

Friedlaender Co., 15 cases glassware 

Robinson, H. W., & Co., 15 cases glassware, etc., 11 cases do 
Portenoy Co., 9 cases glassware, etc. 

Gallagher & Ascher, 2 cases crockery 

Noe, W. R., & Sons, 1 case glassware 

Hearn, J. A., & Son, 5 cases glassware, etc. 

Straus. N., & Sons, 35 cases crockery, hollowglass, etc. 
Eleto ‘Co., 23 cases crockery, etc. 

Lightolier Co., 15 cases glassware 

Schenkers. Inc., 64 cases crockery, hollowglass, etc. 
Kuyper,',P>,C., & Co. 1 casei crockery 

Bailey Green & Elger, 5 cases glassware 

Garber & Co., 10 cases porcelain ware 

Kayser, H.. & Fils, 3 cases hollowglass 

Petry, P. H., & Co., 15 cases glassware 


S. S. Ala, from Antwerp, Belgium 


Herbert & Neuwirth Co., 14 cases glassware 
Borgfeldt, G., & Co., 49 cases earthenware 
Order, 1 case crockery 


S. S. Lapland, from Antwerp, Belgium 


Rohner Gehrig & Co., 7 casks earthenware 
Gunthel, A. B., 77 cases glassware, 15 casks do 
Stern Bros.. 3 barrels pottery 
American Shipping Co., 3 cases earthenware 
Torlotting, E., Inc., 25 casks glassware 
Hirsch Malgood Co., 4 cases crockery 
Gray Eigner & Co., 5 cases crockery 
Hirsch Malgood & Co., 5 cases crockery 
Kahla China Corp., 9 cases crockery 
State Forwarding Co., 12 casks glassware 
Field, B. H., & Co., 28 cases crockery 
Goetz, O., 103 cases crockery 
Continental Ceramic Corp., 38 cases crockery 
Panama Pac. Line, 8 cases crockery, etc. 
Downing, T. D., & Co., 3 cases wood carvings 
Butler Bros., 81 packages crockery, 38 do 
Strauss, N.:. & Sons. 2 casks crockery 
Downing, T. D., & Co., 25 cases glassware 
Marshall Field & Co., 10 casks earthenware 
Spencer Lens Co., 6 cases glassware 
S. S. Hamburg Maru, from Kobe, Japan 
Mogi, Momonoi & Co., 30 cases earthenware and curios 
Ross, G., & Co., 10 cases earthenware 
Lind, H. C.. Co., 16 packages porcelain ware, etc. 
Morimura Bros., 10 cases porcelain-ware, etc. 
Japanese Fan Co., 32 cases earthenware, etc. 
Strauss & Strassburger, 2 cases porcelain. 
From Yokkaichi, Japan 
Kress, S. H., & Co., 74 cases earthenware 
From Nagoya, Japan 
Taiyo Trading Co., 101 cases earthenware and porcelain, 5 
cases violin and bow 
Imoto Bros., 82 cases earthenware and porcelain 
Haruta & Co., 89 cases porcelain : 
Kress, S. H.. & Co.. 30 cases earthenware and porecain 
Gary Eigner Corp.. 39 cases porcelain 
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Kresge, S. S., Co., 39 cases porcelain, 6 cases woodenware, 127 Sheldon, G. W., & Co., 20 cases toys, ete. 
cases earthenware and crockery : Sibley & Curr Co., 16 cases toys, etc. 
Kress, S. H., & Co., 8 cases porcelain Andrews, D. C., & Co., 36 cases toys, china, etc. 
Tuska, A. L. Sons & Co., 100 cases porcelain, 21 cases do, 207 : ; 
cases earthenware S. S. Drottningholm, from Gothenburg, Sweden 
Nagoya Seiteosho, 6 cases porcelain Venon, J. H., Inc., 56 cases glassware 


Nara Trading Co., 35 cases porcelain antimonay ware, etc. 
New York Mdse. Co., 15 cases porcelain 
' Mogi, Momonoi & Co., 155 cases earthenware and porcelain, 4 
sases bamboo ware 
| Jacob S. Kassler, 13 cases porcelain toys 
_ Gary, Eigner Corp., 20 cases porcelain From Naples, Italy 
| Blum, H., & Co., 62 cases porcelain Gilbert, S.. 6 cases earthenware, etc. 
From Yokohama, Japan 


S. S. Conte Rosso, from Genoa, Italy 


Altman, B., & Co., 12 casks majolicas 
Laseck, A. L., 35. cases glassware, 7 casks majolica, 3 cases 


| Lisk, S., & Bros., 30 cases earthenware and porcelain August 19th 
, Kanagawa Imp. Co., 8 cases earthenware, etc. S. S. Ile de France, from Havre, France 
Haviland, T., 59 packages porcelai 
18t yids ges porcelain 
teva iis Dae Marshall Field & Co., 54 cases glassware, etc. 
3. S. Thuringia, from Hamburg, Germany Popper, L.. & Sons, 18 cases glass 


Dewitt, J., 1 cask porcelain 


Lipoidal Laboratories Co., 3 cases hollowglass ren, & Go. 2 casks“ glassware 


American Kreuger & Toll Corp., 1 case glassware Wei I eh rei: : 
Atlantic Forwarding Co., 10 cases glassware, etc. eisman Import Co., 3 cases porcelain ; 
Wimelbacher & Rice, 1 case glassware Hampton, J. W., Jr., & 'Co., 2 cases porcelain 

_ Chatham & Phenix Nat. Bank, 20 crates earthenware prea ee 1 case porcelain _ ; 

Rowland & Marsellus Co., 10 crates crockery Macy, R. H., & Co., 2 casks chinaware 

Elmer & Amend, 1 case earthenware Globe Shipping Co., 2 casks chinaware 

Macy, R. H., & Co., 1 case hollow glass, 1 case glassware Borgfeldt, G., & Co., 22 casks chinaware 


National City Bank, 4 cases earthenware, etc. Haviland & Abbot, 51 casks chinaware 
Abraham & Straus, 13 cases glassware, crockery, etc. Transatlantic Clock & Watch Co., 9 cases glassware, etc. 


Order, 10 cases glass Atlantic Forwarding Co., 1 case glassware 
‘Diercks, ‘C: I., 2 cases chinaware Thrope, J. H., Co., 3 cases glassware, etc. 


Weiss Forwarding Co., 1 case crockery ey ate ae ee. 
© ’ to} 


vs 


. S. Dresden, from Bremen, Germany Hudson Forwarding & Shipping Co., 14 cases glassware 
‘Downing, R. F., & Co., 1 case crockery General Shipping & Trading Co., 1 case alabaster 
Sussfeld Lorsch & Schimmel, 2- cases glassware Prver, “L.- l’., -Co., 11 ‘cases glassware 
Hussa & Co., 1 case glassware, etc. Bloch, L. D., & Co., 3 packages terracotta. 
Arrow Novelty Co., 13 cases earthenware Vantines Co., 5 cases earthenware 
State Bank, 10 cases earthenware, etc. Carter Co., 2 cases crystals 
Corbett, M. J., & Co., 2 cases earthenware Henjes, F., Jr., 2 cases glassware 
Strauss Bros. Co., 9 cases earthenware, etc. De May, A. J., 4 cases glassware 
Pomerance, S. H., Co., 5 cases earthenware, ete. Acme Fast Freight Service, 4 cases glassware, etc. 
Stern Stiner, S., & Co., 2 cases earthenware S. S. Oscar II, from Copenhagen, Denmark 


Semon Bache Co., 17 cases glassware 


Henningson, E., Co., 1 case glass Wovel, S. G., 1 case china 
Order, 4 cases crockery Royal Copenhagen Porcelain, 4 cases porcelain 


MR Co.6 Iv case edrihenware Mandix & Co., 8 cases glassware, 6 cases pewterware 


Semon Bache & Co., 15 cases glassware, etc. Amer. Exp. Co., 5 cases porcelain 


Corbett, M. J., & Co., 1 case hollowglass Funch, Edye & Co., 1 case porcelain 
3. S. Samaria, from Liverpool, England August 20th 
Tiffany & Co., 10 cases glassware, earthenware, etc. S. S. Muenchen, from Bremen, Germany 


| David Collamore & Co., 13 casks china and earthenware 
> ee 


. as Pitt & Scott, 1 case hollowglass 
Macy Pier apt Co.) casks china and glassware Hensel Bruckmann & Lorbacher, 4 cases glassware 


& Co., 10 crates earthenware Amer. Express Co., 26 cases glassware 
Holtzoff, L. S. ee elasswar ases empty skips z : ae ” 
Sas S., & Co., 3 cases glassware, 4 cases empty Ee Namm & Singer, 4 cases glassware 


| Ree ts be... 8 crates ‘earthenware Henjes, F., Jr., Inc., 15 cases glassware, 3 cases raw glass, etc. 
s ee ie! Sullivan, W. C., & Co., 51 cases china 


| Bernard, J. E., & Co., 4 crates earthenware nei eases pladsware 
y c=) 


}. S. Kifuku Maru, from Hamburg, Germany Hensel Bruckmann & Lorbacher, 1 case earthenware 
. Bank of Manhattan Co., 189 cases crockery, etc. Manuf. Trust Co., 7 cases glassware 
{ Herbert & Neuwirth Co., 23 cases glassware, etc. Corbett, M. J., & Co., 5 cases earthenware 
Jacobs & Kassler, 5 cases crockery Willenborg, C., & Co., 1 case glassware 
Levy Bros. China Co., 98 casks crockery State Forwarding & Shipping Co., 2 cases earthenware 
Brown Bros. & Co., 135 cases lamp shades Hutter, K., 67 cases crockery 
_Gimbel Bros., 5 cases glassware, etc. Chatham & Phenix Nat. Bank, 31 cases earthenware 
_Schenkers, Inc., 2 cases glassware S. S. President Roosevelt, from Bremen, Germany 


Borgfeldt. G., & Co., 30 cases crockery et 
| Bernard, J. E., & Co., 7 cases crockery, etc. pemence a Hi Beene glassware 


en. ee Spe LONs Turk, C. E.. & Co., 1 case glassware 
Rech e a” C ae Rapce,tOys ies Schmodt, W. H., 6 cases crockery and alabaster works 
scne, U., 0., cases toys, crockery, etc. Dritz. Traum & Co., 4 cases glass and earthenware 


Gimbel Bros.. 7 cases toys, etc 
ek ’ ; Blumenthal, B., & Co., 7 cases glassware 
; #) ° ’ ’ ’ fo} 
Bernard, J. E., & Co., 41 cases toys, crockery, etc., 42 cases do eee 2 cakes-crockery 


oot Import Co., 102 cases crockery Bailey, Green & Elger, 4 cases glassware 
a & Son, 164 cases crockery, etc. Bamberger, L., & Co., 5 crates earthenware 
0 antic Import Corp, 5 cases lamp shades Fisher Scientific Co., 10 cases hollow glass 
| wees Walsh Mfg. Co., 2 cases hollowglass Pustet. F.. & Co., 12 cases earthenware 
| Chatham & Phenix Nat. Bank 19 crates earthenware agian myer iets” a ie 

. : Phoenix Shipping Co., 14 cases crockery, etc. 
. Weiss & Biheller, Inc., 40 cases glass shades Paeiddtreres 5 cases Cylinder glass 
Bernard, J. E., & Co., 52 cases crockery, etc. Elliott. Greene & Co.. 4 cases glassware 
Weiss & Biheller, 73 cases glassware Die res ecases io lace ware rete: 
Importers Freight Service. Inc., 17 cases earthenware se eZ 5 : 


Herbert & Neuwirth, 30 cases earthenware, glassware, etc. S. S. Homeric, from Southampton, England 
| Mekelburg Spec. Co., 5 cases crockery Haviland China Co., 48 casks porcelain 
| Weiss & Biheller, 291 cases glass shades. Kupper, H. C., Inc., 54 casks porcelain 


| Jacobs & Kassler, 6 cases crockery . 21 
q Butler Bros.. 87 packages toys, crockery, etc. (Continued on page 3 ) 


W A TENSE - DD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR SIDE LINE 


W ANTED—Salesmen to sell Kiay-Craft Products as a side 

line consisting of Majolica Hand Painted Pottery Bases 
with Chintz and Hand Decorated Linen Shades, also a nice line of 
Boudoir Lamps for Dollar Specials and combination Flower Bowl 
Lamps. All territory opened except the New England States. Ad- 
dress Box No. 657, care CRocKERY AND GLASS JOURNAL. 


DECORATOR WANTS POSITION 


AM a young man, married, have eight years’ experience as fore- 

man in high class decorated tableware. I am thoroughly ex- 
perienced in Bohemian Enamel Work, Silver deposit, deep etching 
oe capable of making steelplatters and designs. Address Box No. 
658, care of CROCKERY AND GLASS JOURNAL, 


POTTERY GIFT LINE WANTED 


OTTERY gift line wanted by New York factory representa- 
le tives with attractive showrooms on 23rd Street. Experienced 
salesmen well acquainted with trade prepared to give unusually 
live representation. Address Box No. 655, care of CROCKERY AND 
GLASS JOURNAL. 


LINES WANTED 


ANUFACTURERS’ REPRESENTATIVE covering New 

York and surrounding territory; live sates staff, show room 
and warehouse facilities centrally located in New York City open 
for additional lines from responsible manufacturers. We call on 
Housefurnishing, Hardware Department Stores, Gift Shops, Syn- 
dicates and Jobbers. Address Box No. 656, care of CROCKERY AND 
GLASS JOURNAL. 


HIGH CLASS CHINA SALESMAN WANTED 


ANTED—Hieh class salaried, experienced chinaware sales- 
men to sell all classes of-trade. All applications treated 
strictly confidential. Address Box. 659, care of CROCKERY AND 
GLass JOURNAL, 


Buyers in New York 
Avucust 18, 1927 


J. H. Harris, china, Kauimann’s Dept. 
180 Madison Ave. 
Mrs. R. Marks, toys, novelties, Rosa Marks, 


Nei ZS ae 31st St. (Goldstein-Brown Co.). 
Aucust 19, 1927 


T. J. Gill; china, glassware, lamps, Emery, Bird, 
Co., Kansas City, Mo., 25 Madison Ave. 

I. Prince, housefurnishings, toys, 5. S. Weiss, 
Pennsylvania. 


Store, Pittsburgh, Pa., 


Roanoke Rapids, 


Winexvese ID (Ce 
Pottsville, Pa., 


Aucust 20, 1927 


E. Schott, toys, fancy glassware, crockery, Ansley, La., 1270 
Broadway (M. Mandelbaum). 

Mr. Libbey, kitchen, chinaware, Burrows & Sanborn, Lynn, 
Mass., 1440 Broadway (R. J. (Cronin). 


Aucust 22, 1927 


L. Loewenherz, china, housefurnishings, crockery, 
Bros., Inc., Columbus, Ga., 98 Fifth Ave. 

Ie M. McCarthy, housefurnishings, china, glassware, etc., Cohen 
Bros. . Jacksonville, Bae LOS Madison Ave. (Mase. Reporting Co. ). 


Loewenherz 


AvucustT 23, 1927 


J. Kennedy, housefurnishings, Foley Bros. D. G. Co., 


Houston, 
Texas, Pennsy lvania. 
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H, Kline, housefurnishings, toys, Watt & Shand, Inc., Lancaster, 
Pa., 432 Fourth Ave. (D. Ce Union). 

J. J. Cole, housefurnishings, James J. Cole & Co., Natchez, 
Miss.. 225 W. 34th St Cis Nadel). 

R. A. Miller, housefurnishings, toys, Wright, Metzler Co., 
town, Pa., Pennsylvania. 


Union- 


Avcust 24, 1927 


N. H. Gilbert, lamps, glassware, Rose Marie Gift Shop, Man- 
chester N. H., Hotel Astor. 

in, Tele Butterfoss, housefurnishings, china, toys, Cleland & Simp- 
son Co., Scranton, Pa., 105 Madison Awe. (Mdse. Reportting Co.), 

j. Wohl, housefurnishings, toys, L. Wohn & Son, Tampa, Flay 
Pénnsylvania. 

A. H. Hilker, housefurnishings, toys, Gilmer’s, Inc., Winston- 
Salem, N. C., 11 E. 26th St. (McGreevey, Werring & Howell), 


Volume for July Declines 3.6 P. C. 


Five-Sunday Month Puts All Districts in the Loss 
Column—Dallas Worst, at 12 P. C. 


Retail trade of 615 department and other stores report- 
ing to the Federal Reserve System was 3.6 per cent 
smaller in July of this year than in July, 1926, owing in 
part to the fact that five Sundays in July of this year 
resulted in one less business day than in July 1926. On 
the basis of daily averages the value of sales in July of 
this year for the country as a whole was about the same 
as a year ago. Sales of two mail-order houses were 3 per 
cent larger than a year ago and those of five-and-ten cent 
chain stores (8 chains) were about 7 per cent larger. 

Reports by Federal Reserve districts indicate that the 
extent to which volume of sales in July of this year was 
lower than a year ago varied widely in different sections 
of the country. In the Cleveland Federal Reserve dis- 
trict sales were less than one per cent smaller than in July 
of 1926, while in the St. Louis and Dallas districts they 
were 8 and 12 per cent less, respectively. Of the total 
number of 615 stores reporting directly to the Federal Re- 
serve banks. from all sections of the country, 387 showed 
smaller sales than in July of last year and 228 showed 
increases. 

Percentage changes in dollar sales between July, 1926, 
and July, 1927, and. the number of stores reporting are 
given in the following table: 

BC. of incor 


dec. in sales, No. of stores 


Federal Jatly 219275 Number 

Reserve comp. with reporting 
District Gaikys 26 Ine Dec. 
Doo tes Poe, wea =a! 40, 50) 
IN GWany Ofkuc 40%. oe — 3.0 6 ot 
iunacdelphia= (2... ore — 5.6 29 63 
Cleveland” 2.82008: — 0.4 28 49 
RGEINIONC “2”, st eee = 5.9 22 af 
Jeet eS one ae eee ry — 49 10 an 
Gimeagor ei ingacaa — 1.1 19 34 
Se SOUISES nko) eee — 8.0 7. 14 
Manneapolis 2.22265 — 4.2 6 10 
Eeanisas Citys Monae e — 4.1 8 15 
WDA S at RRR ee Rta —12.1 3 8 
Salle rancisco yee sae — 3.6 43 66 
eltota leet ws Wee 3,0 228 387 
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Pottery News 
(Continued from page 13) 
the Smith-Phillips China Co., 
ypen stock patterns on our new Princess ivory body shape 
's showing a steady increase, and our production is also 
We take it that fall business is going to be 


this week. ‘Business on 


qeavier. 
zood. 


} 

| Glass News 

| (Continued from page 15) 

that of glass. Its refractive index varies within the lim- 
ts for flint glass, namely, between 1.54 and 1.9. It is 
therefore hoped by the inventors that great lenses for 
‘elescopes may be cast from Pollopas to replace the very 
costly lenses of flint glass. 
Pollopas stands close to rock crystal, and it is therefore 
adapted for the formation of optical images. Its mechan- 
cal properties are excellent. It is readily turned, drilled, 
nilled, filed, cut and polished. 
sable property of being highly transparent to ultra-violet 
ight, which does not pass through ordinary glass, and it 
qaas the added advantage of being brilliantly colored by the 


In its dispersion properties 


It has the especially val- 


lirect dyes used on cotton. 

This unique combination of properties suggests innu- 
nerable applications of Pollopas in the field of jewelry 
und novelties. It lends itself to the production of imita- 
ions of semi-precious stones and porcelains in all colors, 
mokers’ and travelers’ requisites, billiard balls, door knobs, 
amp shades and'a wide range of ornamental objects. The 
fact that it does not splinter would seem to make it an 
ideal material for automobile windshields, provided its 
comparative softness does not lead it to be too easily 
scratched and dulled. 

The present price of Pollopas is about $1.80 per pound, 
out as urea is now produced synthetically in constantly 
nereasing amounts, substantial reductions in costs should 
de anticipated. The immediate difficulty confronting the 
inventors is that of producing Pollopas in large masses 
and in plates of the sizes required for windowpanes which 
shall be free from cracks and blowholes. It is their con- 
fident ‘expectation that these troubles can be overcome 
within a few months. ~ 


i oS 


| 


| New York Imports 
(Continued from page 29) 


Wanamaker, J., 2 casks porcelain 
Phoenix Shipping Co., 3 cases porcelain 
Vogt & Dose, 12 casks porcelain 
Guerin Pouyat Elite, 94 packages porcelain 
Draeger Shipping Co., 3 cases chinaware 
Downing, hs 20h Co., 1 case glassware 
| 


August 22nd 


S. S. Aquitania, from Southampton, England 


Nelson Bead Co., 2 cases beads, 1 case glassware 
Portenoy & Co., 1 case glassware 

Phoenix Shipping Co,, 1 case glassware 

Draeger Shipping Co.., 3. cases “chinaware 

Fenton, A. W., figs 1 case glassware 

| Piver, ibs ‘Bay Inc., 1 case glassware 

Richard, (3 iB & Gor 1 case glassware, etc. 

| Vandegrift, F. Beacons Lucatie porcelain 
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Atlantic Forwarding Co., 1 case glassware 
Portenoy & Co., 2 cases glassware 

Meadows, Wye ue Co., 23 cases glassware, etc. 
Globe Shipping Co., 1 case earthenware 
French Amer. Glass Co., 24 cases glassware 
Sheldon, G. W., & Co., 5 cases olassw are 


S. S. Westener, from Rotterdam, Holland 


Illfelder, B., & Co., 67 cases toys, crockery, etc. 
Borgfeldt, G. & Ga. 338 cases toys, crockery, etc. 
Bloch, ina & Co., 119 cases toys, crockery, etc. 

Wolf, L., & Co., 21 cases\ toys, crockery, etc. 
ee & Rosenfeld, 51 cases crockery, toys, etc. 
Kress, S. H., & Co., 173 cases toys, 40 cases crockery 
Gimbel Bros., 5 cases toys and earthenware 


August 23rd 


S. S. Franconia, from Liverpool, England 


Davison, J., Inc., 9 packages earthenware, china, ete. 
Pitcairn, W. S., Corp., 19 packages china and earthenware 
Draeger Shipping Co., 1 eask glassware 

Meakin & Ridgway, s packages” earthenware and 
Sheldon, G. W., & Co., 4 packages earthenware, etc. 
Edmiston, iG: packages crockery 

Plummer, W. H., & Co., 4 cases china, etc. 


glassware 


‘S. S. Carenco, from Leghorn, Italy 


Strauss, N. & Sons, 35 packages earthenware 
Order, 11 casks majolica from Genoa, Italy 
Gommi & Co., 4 cases earthenware 

Sanford, D. Ds 1 case crockery, 1 cask do 

Borasfeldt, G. & Co., 8 cases crockery, etc. 


S. S. American pate: from London, England 
Irwin, I. & Co., 1 case glassware 


S. S. Veendam, from Rotterdam, Holland 
Foster, W. A., & Co., 35 cases toys, crockery, etc. 
Illfelder, B. & Co., 91 cases toys, crockery, etc. 
Strauss, Eckhardt & Co., 61 cases toys, crockery, etc. 
Van Doorn, W., 45 cases glassware 
Order, 8 cases alabasterware, 1 case majolica, 141 cases crockery 
Kupper, H.:C., Inc., 34 cases majolica, etc. 
Devoy, H. & Co., 8 cases majolica, etc. 
Borgfeldt, G. & Co., 56 cases toys, crockery, etc. 
Grace National Bank, 112 cases crockery, etc. 
Turnauer, G. M., Co., 46 cases crockery, etc. 
Noe, W. R., & Sons, 11 cases crockery 
Basch, S., Importing Co., 37 cases crockery, ete. 
Singer Brothers, 29 cases glassware, etc. 
Chesman, B., & Son, 1 case earthenware 
Altman, B., & Co., 3 cases earthenware 
Herbert Neuwirth, 17 cases glassware, 8 cases earthenware 
American Shipping Co., 1 case earthenware 
Globe Shipping Co., 8 cases majolica, etc. 
Hudson Forwarding & Co., 23 cases crockery, etc. 
Tarlotting E., 10 cases earthenware 


Macy Out to Beat August Slump 
The annual campaign of. R..H: Macy, :Inc., ‘to prove 
that August is not a dull month was recently announced 
in all the local newspapers here. 

The copy was headed “August a Dull Month? ?” and 
went on to say: 

“Two. years ago Macy startled the country with its 
amazing increase in August sales. While others hesitated 
Macy increased its efforts to secure extraordinary values 
for its customers. In 1925 Macy proved that August 
need not be a ‘dull’ month. a 

“Confident that people would buy—when and where 
they could save, Macy bought stocks of new fresh mer- 
chandise, maintained high-service standards, increased its 
advertising, and astonished the city with its low prices. 

“That Macy correctly judged the temper of the people 
was apparent from the stream of customers that flowed 
through the store during the month of August, 1925, and 


from the large increase in sales. 


Thirty-two 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 
Ave. ; 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St 


Importers of Chir« and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 35-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, Earthenware 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. Mas 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, »NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 


Fifth Ave. 
Importers of Black Knight 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The | Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Ince., 89-41 

West 28d St. 
Ahrenfeldt French China. 


Inc., 


and 
Phone, Ashland 


INC., 


104 
China. 


920 


“Haviland China” 


KAnuA CHINA CORP., 39 W. 23rd 
St. 


German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 


phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenbere” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, ‘“Theresienthal”—-Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


ate H. RUHE, 14 West 28rd 
t. 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 

PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. ; 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Tapanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
28d St. ~ 
Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-37 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L7 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
eve Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


Lamps and Bric-a- 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO.,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting 
Lamps. 


ee bor BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 


Ave. 
Wrought Iron Lamps. “The Better 


Kind,” “Ann Murphy Shades.” 
PHOENIX G™.ASS CO., 230 Fifth 


Fixtures and 


Ave. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 


Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
Ne DALRYMPLE, 16 West 23rd 


Telephone 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of .dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


CROCKERY AND GLASS JOURNAL 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
oe Telephones, Chelsea 8265 and 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Go. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


steerer tts A 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls. Telephone. Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION. 7271 Broadway, 
rarner 29nd Strect, 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Gramercy 


Stemware. Telephone, Pennsylvania 
2165. 
HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 

Representing Knowles, Taylor & 


Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE. 48 West 28rd St. 
Representing _ Maryland Glass Co.., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


Thirty-three 


MMMM MMMM OCLC 


Fr TTT LMM ALLL LL ALLL ALLL ALLL COOLO CO OOODAOODOOL COO UTOUMCUM CUOMO ULM CCUUMOOLMOMTOOUOORCNOUMNUUU OOOO UUMOOUUOTOOOPOUUOOUU NOOO TPOUONUNUOUUOUNNONRInEM MOUTON UOUTT OO UOUTOOT OU ITOUOU OOOO NOUNTTOUOTOUM OOO TOU POU TCUOTU TOON OOUOOUUUONOOOUUNCOUOUOUNUOUUOOOUTOUUUOOUUUOCOUTOUUUOOUOVCOUNUULUNOOLUTCUUUOUUUOUUUNOUUTOUOUUOUUUOOUT UU. UCULOUUU OOOO 


MUVTIUUUUQQUQVONINTTUUUCUULUQOOQHHAAUULLULLLUOQORARUUUULULLUMGOOARLULULLEL ELUM 


Thirty-four 


CROCKERY AND GLASS JOURNAL 


August 25, 1927 | 


Index 


to 


Advertisers 


A 
mvilpevedate AOssieey (Conan oo coaconee anne 24 
B 
Bassetteqs Con ita Geoun Minn es aiiaieta ete: 32 
Bennardarc ae losmnan Om mn errata: a+ ra 32 
IBbbagen Gots (Sop, I Siahbee sek oon goseanur 32 
Irae we Cae iby IDES + wiscnn oe Cerne 2 
Bomitapeatie Glass Co. teran eae 4- 32 
Bootes Hidiward ares scseitrresre tune fe =: 32 
Bradleyacselnibpandasnemeter s desien eran: ors. 
Bisnis “WSO Sais nooo dada camane 33 
Bryceals rosa Omer atecseitiess «nie ee eee 32 
c 
CambridweaGlass Gontaaacens gannane ae 9 33 
Carrollton@Rotterya Coma ool 24 
Continental @eramics Corp............ 32 
CScokmO@hinapC ones sees. oe cei Cee 33 
Grooksvilles Chinas Gomer. s seassee 10) OS 
CO Xai Sal COME ee reetapr nee ors fale, thors Aone 33 
D 
Daleyinplete Mean Wome Soha so ne oe cree 33 
Deancoia, eli, ICs ois ohooundenseensases 6S 
Demarest Rublications assess. es a. 6 
IDeistgon, IBGbi, IL, Wie. osonecosessne 32 
Duncant S&eMiller ‘Glass Goe........... 5 
E 
Hawarcdss ithel 7¢Stadio. ss ince ass te 33 
F 
lesbadey Auieor® Jeol 55 5ccconcno0uae 32 
Hlogelme) eccoratinem Commer acai 33 
leverncatenpiltes, Jae Ve, we (COsdocnsooauuonn 32 
ragmak, Gleiss Coy soncccdpoccocaneene 33 
G 
Goetz aOttowlncaerewct cohen ae his 32 
Grayas Gouge) © ewe aii ttn trees 4 33 
H 
lmeRieba: Ce VAIINOME oo cana0keoeneaeeae 32 
Haviland™ @hinas Conese Back Cover 
Hawthorne Normatimncsset se sea ccs 1. 33 
Eleinniche cee VWanterlinowemr ss. s.6css. 0: 4 
Hockines Glass: 'Saless Coupes .. 33 
El Ameer eottetivan Commie iuecee ect 33 
Huntington bumblems @oureer-n.. se 33 
I 
lmperialmGlass= Gomer senateaseitert os oe 33 
LGaabe 1D Ed Shakey tus cic ts 0 Sno OND o_o IO OIE 33 
J 
Jones: se bnomasin Gee star tir ee rier ele «1 33 
Hs 
Kahtlag China COL mercer arse tee 32 
Knowles, Taylor & Knowles...... 0.5 8 


Krppern blernia te Gr eer cete ony a. Ty 


in 7D t 


L 
(beiiednthingeMelesinlee 5 ahod icc Eadie cdc: 3 
Revver bros, (Chinas C@onsasenn seas teite 32 
Wewas County. Cut Glass) Co--e.eeee 33 
IBotuse: Glass ~ Cosgiaae seer nis eee 33 
M 
Maddock & Miller...... Wawro he a 
Maibrusin?) Go.<.vockae os cones alms 33 
NMOSi Miomonoican COs neice 32 
IMoscovitzs Flartiyae lees cee recite 33 
Mirella \VWViillianr is Gosetris Grace ere eee 33 
IM Gl<ennaes DitOSe secrete ae etree oe eres 33 
N 
National- Chinn Corian econ seen 24 
O 
Oxford Pottery Cotiera sees wey eee 33 
12 
Pasmantier; John Ejec&)Sonss eee 33 
Philips, Vhistle & "Smiths 222... ses 9s 8 
Phoenix, Glass'-Coy .ias escent eee 33 
R : 
Rainaud, Ele (Eis ancients ae 33 
Reimer. Pred. °C, 3.2 an eee 32 
Roessler & Hasslacheranaas aceeeee ee 13 
Rosenthal: China, Corpse eee eee 32 
Rosbern ‘Glassware, The..:.........0. 33 
Roseville Pottery Come. 021.20 eeeee 32 
Ruhey Francis H.. 4... <2) ee eee 32 
S) 
Sebrings Pottery  Conpaasccem ote ae 33 
Silvers Citye Glasse Come aaee etree 33 
Siliminony Robt. san Gomeaene emer ae 32 
Stetson’ China? Com acmeren scarier mete 26 
Straube én Com bat leAgeeerny eae eee 32 
Stratis Nathanacce Sons linc ase nee 32 
Susquehanna -Cut “Glass Coil. 0 foe ae 38 
ap 
Romiby2&") Gon aa hicttoen ieee eee 32 
Halvor braditig as Cost cpa) esc pene ee 32 
Harnad) s) uStinip ome ene aay nee Ag Oe 
dihompson) G7. CaePotterys Gonnaeeeieaere 33 
Hom Dyzeer 2 GO MB aetna 32 
U 
initeds States (Glass: Gomes eee 18, 19 
V 
Wale acr Y-OUng' >... ole: encores aoe 33 
WS oretoe Mboleree fein ne SBicocomou cen 32 
Wosti a TDOse a. een eee ee eee 32 
W 
Wieda woods heenitiat, climes mae asin aera 32 
Westmoreland Glass’ Co..:.).... hoy agement TALS 
Westonsfalass Co., Ines... os..cane estes 06 33 
Watteredteniryn soc. ech iitis c clccnr aieree aie 33 


f 


| 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Irades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 
and 


Get It 


40 cents per iin 
| ave Sonia sero rics e: 


Rates: | Mi ns. Seven rds 
Mi ie initial 


6¢ 


© Ihere’s Profit 
for You 


ZN 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘‘The mark of fine taste in 
fine China’’—writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Genuin 


Havilan 


DECORATED BY Every piece of genuine 


° Haviland China—the 
gland ¢ product of the original 
ay Co Haviland, established 
Limoges by David Haviland in 


1837—bears the trade 


on decorated china marks shown here. 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 
aevilan, 


France 


on white china 


NOSEGAY PATTERN 


The business is ¢here for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to ‘‘choose among fascinating variety of design?” 
Have you the most modern, the mewest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 
The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 


‘S PAISLEY ” 


“PLAZA” 


““NORMANDY”? 
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IN THIS ISSUE 


Uy) x 
Ty t Goods S , Special Gift Section in which Beatrice 
sD i 5 LS X Miller Wisner writes for our readers 
OUS G" JOYS of the very latest gift items being 
displayed in New York Stores 
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What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 
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Css , What the Potteries Are Doing and up-to- 
@ Vol. 105, No. 9 3 the-minute Glass News by M. k 
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Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Will It 
Interest You @ 


ea : 
To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
| : 45 ee ee peers SUBSCRIPTION PRICE 
i} | Gentlemen :— Domestic 
I rorleaee, sau the CROCKERY AND GLASS $3.00 a year 
j including the Special Holiday ear 
ill | edit ene Agus} eae eee buying Num- | $5.00 for 2 y - 
ij| ers) to the following address for which .... 
ill | enclose ...... forest year. Canada 
| | | $4.00 a year 
| | Nam CARA rrp er ee eae ere raters Seek e ovacs | Foreign 
ll J eters | 35.50 a year 
| | AUALESS Bs rer i ieicleys sie oa tee os | 
| 
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Wonderful Values in 100% Dinnersets 


In Stock for Immediate Delivery 


We are illustrating only one of the several beauti- 
| ful patterns in this large display — at prices ranging 
from the cheapest to the best. There are also a num- 


ber of open stocks. 


| A shipment has just arrived of a variety of Fancy 
| goods that is very appealing and we have priced them 
very low in order to turn them over quickly. 


China Dept. 4th Floor 


GEO. BORGFELDT ®& CO. 


| 111-119 East 16th St. New York 
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See the 
leading pottery lines 
in one building— 
on One buying trip 
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Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 

_seasonal requirements. Whether 


The Italian Pottery 
LAMP 
Is the Thing! 


tes 


glassware, they will find many 
P firms displaying their needs here. 


SELESSIESSETATIZT= 


Here, indeed, is an innovation with 
enduring qualities. 

The distinction of a “Simondetti 

Lamp” in any room has a perma- | 

nent value. i 


You are ten minutes by subway 


from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. ‘Two elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 


lies within walking distance. 
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Our Studios have been inspired by 
the traditional beauty of the Italian 
Art to achieve the forty new styles 
now on display. The prices are ex- 
ceedingly reasonable with some as 
low as $4.75 for the unit. 


444464644434 36434 3~ 
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Also showing a host of new numbers 
in Majolicas, Faiences and Ex- 
quisitely Tooled Florentine Leather. 


When in New York visit our dis- 
plays or see them when our repre- 
sentative calls in your town. (Dates 
furnished on application). 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 


at Madison Square, New York 
“More than an office building” 


Simondetti @ Co., Inc. 


12 West 21st Street 
(Just West of Fifth Ave.) 


NEW YORK 
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Cool Days Are Coming 
Nothing like piping hot tea, properly brewed, to chase away 
autumn’s first chill. Just the right time for a new stock and 
prominent display of Hall’s China Teapots. Appea'ingly 
beautiful and of a distinctive quality that guarantees full ‘lavor 


ot tnis delightful beverage. 
See your jobber or write 


HALL CHINA COMPANY 


BAS! LIVERP@SUTOFN® 
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Six CROCKERY AND GLASS JOURNAL 


American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 
Highland 
Pilgrim 


Send for Catalog and IIlustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factores 
Carrollton, Ohio 
14 Kilns 


Scio, Ohio 
9 Kilns 


PATTERNS 


is a 


Representatives 

D. King Irwin, 200 

Fifth Ave., New 

York City 

. A. Miner, 116 W, 

High Terrace, Roch- 

ester, N. Y. 

E. E. Wilgus, 21 

March Ave. W. Rox- 

bury, Mass. 

Earl W. Newton & 
j| Associates, IS 

Wabash Ave., Chi- & f) 
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Western Glass Prod- < 28 
ucts Co., ew -Y 
Montgomery St., San 
Francisco, Cal.; L. 
1 mi Bidg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
‘““SUPERIOR’”’ 


SEMI -SQUARE —— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
President 


66 . teats 99 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 


Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. : 


Demarest Publications, tn. 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 

CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


WILL NOT 
TURN 
BLACK 


STRONG 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


Bight 
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A STANDARD OF VALUE 


The finest motor car made in America is not the 
product of a moving assembly line. 


Music that lives from generation to generation 1s 
not composed on schedule in Tin Pan Alley. 


Time, knowledge, courage, skill—these are the 
hidden requirements for the foundation of everything 
worth while. 


In the making of good china it takes time to age 
the clay. Time and knowledge to produce the finest 
mix. Courage to make a better product and maintain 
a standard. Courage to adhere to comparatively slow 
but certain time-tested practices when all around the 
cry is “Speed—production—low costs”. And _ skill 
that no machine process can supplant. 


PRINCESS IVORY 


is made and sold in the honest belief that it 
represents today a standard of value that may 
well be used by the most cautious buyer. © 
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Educating Acting upon the theory that the Good Health — The American business man, who 
ee a effective way of preventing Good makes a practice of reducing life's 
nve m investing r is . 
stor people from investing badly is to Business problems to a bookkeeping formula, 


. induce them to invest wisely the 
Finance Department of the Chamber of Commerce of the 
United States is co-operating with other organizations 
in an educational experiment to that end undertaken by 
the Rochester, New York, Chamber of Commerce. If 
found successful this method of protecting a community 
against fake promotions and fraudulent stock selling 
schemes will probably be extended in co-operation with 
local commercial organizations. 

It is recognized that many persons have been so en- 
grossed in accumulating savings that they have come to 
the estate of investors with scant knowledge of what to 
The necessity of putting them to 
work and the desire of securing as large a return as pos- 
sible frequently misled them into an investor’s paradise 
which proves to be pasteboard and tinsel. 

At the same time the number of American investors 1s 
constantly growing. More persons are, in the capacity of 
capitalists, taking a hand in the business and economic 
development of the country and the important task is not 
to induce them not to make bad investments but to induce 
them to make good investments. 

Much can be accomplished to that end, it is believed, by 
the chambers of commerce in co-operation with existing 
agencies designed to prevent fraud in the sale of securities. 


is probably more convinced than 
anyone else of the direct effect of health upon business. 

In a bulletin upon the importance of health to com- 
munity prosperity the Insuranc Department of the Cham- 
ber of Commerce of the United States says: 

“The cost of illness to industry has never been deter- 
mined nationally, but one prominent manufacturer with 
an annual payroll of approximately $5,000,000 estimates 
the total annual cost of illness to his business, including 
charges for ide machinery and loss in production, to be 
$287,500. The loss to the individuals and the community 
due to the illness of his employees is estimated to be 
$303,000 annually. This takes into consideration direct 
loss of wages, indirect loss of earning capacity after ill- 
ness, medical and nursing expenses, public expenses and 
charitable relief. 

“In a number of leading stores six days lost per indi- 
vidual each year from illness and injury proved an aver- 
For a working force of 1,000 people at 


age experience. 
0 per day this amounts to $18,000 


an average wage of $3.0 
a year in direct wage loss alone. Industrial medical super- 


vision at an average annual cost of several dollars per 
worker offers one method of reducing such losses.” 


Nine 


HE trade will learn with sincere regret of the 

death of S. W. Shumaker, china and housefur- 

nishing buyer for Bowman & Co., Harrisburg, 
Pa., who died Tuesday at the Bellevue Hospital, New 
York. Mr. Shumaker, who was about 52 years old, was 
in the New York mart in the interest of the Bowman 
firm. As announced in the August 25th issue of the 
CROCKERY AND GLASS JOURNAL, he was stricken with a 
stroke last week at the Hotel Grand, where he was stop- 
ping and was immediately removed to the hospital. Mrs. 
Shumaker was notified and came on from Harrisburg. 
Charles A. Postley, who was a warm friend of Mr. Shu- 
maker’s, was notified by the Bowman company that a 
trained nurse was being sent by the firm to care for Mr. 
Shumaker, but he died before she arrived. Funeral ser- 
vices will be held at Harrisburg the latter part of this 
week. 


Oswald Clayton, china, glass and housefurnishing 
buyer for M. E. Blatt Co., Atlantic City, is in New York 
in the interest of his company. He expects to leave shortly 
on a vacation trip to Canada. 

Reynale Pickering, of the Maddock & Miller sales staff 
has returned from a pleasant vacation at Westport, Conn., 
and spent the early part of the week packing his samples 
in preparation for a trip that will take him through New 
England and part of the middle west, where he will 
“cover” Bill Nye’s territory. Mr. Nye, who is recovering 
from two operations in the Syracuse Memorial Hospital, 


‘ 


Syracuse, N. Y., is reported as being “‘about the same.” 


William G. Mueller, of the firm that bears his name, 
left Sunday for Buffalo. After visiting the trade he will 
continue on to Chicago and from there his route has not 
been announced. 

Charles Levy, with Maddock & Miller, leaves Labor 
Day for a selling trip through the South, while Henry 
Shirley leaves to “cover” the western territory the same 
day. 

“Lou” Carter, buyer for N. Snellenburg & Co., Phila- 
delphia, was in New York this week for the first time 
since his operation. He looks fine and declares he is feel- 
ing that way. 

M. Keister, house furnishings buyer for Stewart & Co., 
Baltimore, is in New York for a few days. 


Ten 


E. Grossbeck was in the New York mart this week 
placing his initial order for the new china, house furnish- 
ings and toy department, of A. Holthausen, Inc., Union 
City, N. J. 

J. Pyne, house furnishings, china, glass and lamps buyer 
for the Palais Royal Washington, D. C., was in New 
York this week, purchasing goods for the store’s fiftieth 


anniversary. dit 


Frank Gelb has resigned from Gimbel Bros., basement. 
He left last Friday and will take a short vacation before 
making different connections. 


L. A. Bourbon, house furnishings, toys, china and glass- 
ware buyer for the Duffy, Powers Co., Rochester, N. Y,, 
was a visitor to the New York mart as was M. Simon, 
china, glass and house furnishings buyer for H. Plager & 
Son, Hackensack, N. J. 

“Jack” Blaustein, of the Mogi, Momonoi & Co., travel- 
ing staff, opened up on Monday with his line at the Parker 
House, Boston. After several days there he will make 
the remainder of New England territory. 

The Theodore Haviland & Co. travelers are all prepar- 
ing to leave on trips. Herman Henjes left this week for 
an extended trip which will take him as far as the Coast. 
Included in his stops will be several in new territory which 
he has not heretofore made. Fernand Des Maison and 
Frank Henjes both leave the day after Labor Day for 
their respective territories. 


W. Campbell George, head of the W. S. George Pot- 
tery Co., East Palestine, O., arrived in New Yorku@a 
Tuesday for a brief visit with the concern’s New York 
representative, S. H. Slobodkin. Mr. George was motor- 
ing through the city with Mrs. George and his son, whom 
they were bringing back from camp at Brandon, Vt. 
where he had been for the summer. | 

Werner & Kartiganer, the new concern of manufactur- 
ers’ representatives, 10 West 23rd St., are making rapid 
They have just | 
added another factory to the list they represent, which 1s 
the Tiffin Cut Glass Co., Tiffn, O. The concern lame 
also engaged several new salesmen to represent them in 
New York and on the road. They include M. Werner 
and Messrs. Leonard and Fuchs in New York City and | 
the Metropolitan territory; DeForest Ely, Middle West. | 
Samuel C. Kartiganer of the firm will make southern ter- | 


progress in expanding their business. 


ritory starting on a trip this week, while his partner, | 
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Lewis R. Werner, will make Philadelphia, Baltimore and 


Washington. 


The travelers for Paul A. Straub & Co. are all prepar- 
ing to leave for their respective territories this week; 
Chris Hauser, Middle West and Far West; George Fehn, 
Middle West and William H. Schrieber, Jr.. New York 
State and Pennsylvania. 


F. O. Shattuck, New England representative for 
Geo. F. Bassett & Co., arrived in New York on Tuesday 


to consult with the heads of the concern and to get his 


- new sample lines ready preparatory to opening his fall 
trip in Boston next week or the week following. 


~ Muriel Viola Bricker of Baltimore. 


-Congratulations are pouring in upon Howard Jay 
Smith of Phillips, Thistle & Smith, Inc., as the result 
of the announcement of his marriage on August 4, at 
the Church of the Transfiguration, New York, to Miss 
The announcement 


came as a great surprise to Mr. Smith’s many friends 
_ in the trade who did not have the slightest inkling of his 


intentions. The couple are on a honeymoon to Canada, 
after which they will make their home at the Hotel 
Wolcott, New York. 


Merman ©. Kupper, of Herman C. Kupper, Inc., is 
one of the trade’s greatest travelers. Dividing his time 


_ between his headquarters in New York and the various 
_ European factories his concern represents in this country 


_ keeps him continuously on the jump. 


After spending 


| only a few weeks here he again sailed last Saturday 
_ aboard the France with the intention of being away sev- 


_new things for next year. 


eral months working with his factories on the creation of 
Mrs. Kupper will join him 


later in France. 


“Billy” Lynch, the popular traveling representative for 


| Taylor, Smith & Taylor, East Liverpool, O., arrived in 


_ employing his sales ability in another line. 


New York last week to call on the local trade and for 
his annual fresh air treatment for asthma which he re- 
ceives by living on one of the top floors at the Hotel 
‘Imperial. He expects to leave for home on Friday. 


Paul A. Straub & Co. this week announced a new 
addition to their sales staff in the person of Harry H. 
Schierloh who has been engaged by the concern to cover 
southern territory, taking the place of the late Fred Herr. 
Mr. Schlerloh was a former Bawo & Dotter salesman, 
but since this concern went out of business has been 
He will 
become associated with the Straub firm on October 1 and 


will start out on his initial trip for the concern soon after. 


Price & Slobodkin, 20 West 23rd St., are now repre- 
senting in addition to their other lines, the line of gift 
novelties manufactured by Ernest Wolf, Inc., Chicago. 


McDonald Goes with Edwin M. Knowles 


Rumors that have been rampant in the trade relating to 
the plans of John B. McDonald, who resigned as Secre- 
tary of the Knowles, Taylor & Knowles Co., with the sale 
of his interest in the company to Homer J. Taylor, presi- 
dent of the corporation, were set at rest this week when it 
was announced that upon his retirement on Tuesday from 
the above mentioned concern he would immediately be- 
come associated with the Edwin M. Knowles China Co., 
in which he has purchased an interest. 


Mr. McDonald, who is an able executive and particu- 
larly well versed in every phase of the pottery business 
should prove a valuable acquisition to the latter company. 
He will be connected with the company in the capacity 
of secretary and sales manager. He will bring to his 
new position a wealth of knowledge and experience gained 
from his many years of association with the Knowles, 
Taylor & Knowles Co., where he occupied the same po- 
sition and acted in the same capacity. 


The Edwin M. Knowles China Co. has always held 
an enviable reputation in the general ware and high grade 
dinnerware trade. To maintain their position in the in- 
dustry this concern is now rushing to completion at their 
Newell plant the erection of a complete unit of tunnel 
kilns—bisque, glost, and decorating, which, when com- 
pleted, will considerably increase their capacity and ability 
to take care of their expanding trade. 

Their ivory body made in the “Maryland” and “Lotus” 
shapes, which is made exclusively at their Chester plant, 
has proved so popular that this plant has been running to 
capacity for many months. At their Newell plant where 
formerly only white was made, both ivory and white 
will be manufactured and their “Mayflower” shape con- 
tinued on the market with a charm that goes on unchal- 
lenged. The demand for the shape is such that it is made 
in both a white and ivory body giving the trade the choice 
of either. 

The Edwin M. Knowles China Co. has for a number of 
years been a member of the “Rice Leaders of the World 
Association,” membership in which is only to be had on 


invitation from the Association. 


Control of K. T. & K. Passes to Homer J. 
Taylor 

On Tuesday of this week, as previously announced in 
the CrocKERY AND GLASS JOURNAL, the entire control of 
the Knowles, Taylor & Knowles Co., East Liverpool, O., 
passed to Homer J. Taylor, President of the corporation 
for sixteen years, since the death of his father, the late 
Colonel John N. Taylor. 

The stock held by thirty-five individuals was taken over 


(Continued on page 17) 


Buying in More Liberal Volume Anticipated 
as Hand-to-Mouth Buying Ends 


T is the opinion of dinnerware manufacturers in the 
East Liverpool district, that on account of the hand 
to mouth buying that has characterized the trade dur- 

ing the summer and late spring season will be brought to 
a close within the next week or so, and that all distributors 
will begin to anticipate future requirements in more liberal 
volume. There is already some change in the situation. 
The bulk of the new business producers are receiving both 
from road men and from direct sources call for imme- 
diate deliveries. This means shipments will go forward 
during the next four to six weeks. Many letters accom- 
pany orders advise “ship at once.” The latter of course 
is impossible. Department store buyers have shown a lit- 
tle more interest in the market than has been their custom 
of late, and the orders from this source are for more lib- 
eral volume. There has been quite an improvement in the 
demand for open stock patterns from the department store 
trade, although these same distributors continue to order 
short sets in nominal volume. The jobbing interests are 
also forwarding larger specifications to the factories, and 
this the manufacturers take it, indicates that the wholesale 
Some of the 


generalware potteries in this district are working on better 


interests are doing a more active business. 


schedules, but there is still much room for improvement. 
All producers are in a position to handle a larger volume 
of trade. The decorating departments in some plants are 
working full time, while the clay shops are working from 
three and one-half to five days per week, this schedule 
having to do with the district as a whole. However, the 
last few months of the year will be more active than the 


first three quarters. 


Pete Rinkin Visits East Liverpool 

Pete Rinkin, buyer of dinnerware and glassware for 
the Boston Store, Chicago, spent some time in the East 
Liverpool district late last week. “Trade in the Chicago 
district is not of the best, but fall business gives early 
promise of showing a decided improvement,” he said. 
While in the district he anticipated future requirements, 
and for shipment as early as possible. 


Simmers Sees Business Improving 

Lops 
spending the last month on the road has returned to the 
factory. 


Simmers, of the Hall China Co., who has been 


“While I found business good in some parts, it 
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was slow in others, but on the whole the situation seems 
to be showing a gradual improvement all along the line,” 
he announced. The three plants of this company are 
showing a heavier production on all items included in the 


line of this interest. 


Bahl Now Located at East Palestine 


John Bahl, formerly with the Morgan China Co., Woos- 
ter, O., is now located at East Palestine, O., where an are 
rangement is being made to place a china factory in opera- 
tion there. Local interests are to be associated financially 
in this new proposition, and the plant is expected to be 


placed on a production basis within the next two months. 


It is proposed to produce a general line of belleek ware. 


Associated with Br. Bahl will be Fred Owen and Frank 
Simms, formerly engaged in the production of special re- 
fractory lines here, but who have been located at East 
Palestine in the former plant of the Ohic China Co., for a 


number of vears. 


McNicol in General Contracting Business 

Patrick McNicol, formerly in control of the Standard 
Pottery Co., of East Liverpool, and more recently im 
charge of the affairs of the Dresden Pottery Co., has en- 
ered the general contracting business, and has been 
awarded the resurfacing of several streets at East Pales- 
tine, O. Mr. McNicol, however, continues to look after 
the interests of the Dresden Pottery Co., although the two 
piants have been inactive all year. 


Says Chain Stores Harm Dinner and Glass- 
ware Business in Department Stores 

“The American porcelain dinnerware business in de- 
partment stores has been considerably harmed by the chain 
stores who seem to use American porcelain and glassware 
as a magnet, and are either buying it in larger quantities 
at a lower price than the department stores, or are selling 
it at an unprofitable basis,” is the opinion of Leon C. 
Moses, dinnerware buyer for Frederick Loeser & Co, 
Brooklyn, N. Y. “I also believe that it pays the domestic 
potteries to sell at actual cost to department stores 32- 
piece sets to match open stocks if the department stores, in 
turn, will agree to sell at a close margin. In this way the 
open stock business is greatly increased with resulting 
good profits to both factory and store,” he declared. Mr. 
Moses has also indicated that in his department 100-piece 
dinner sets do not sell as well as formerly, but that open 
stocks and short sets are now selling as well as ever. He 
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also declared to the CroCKERY AND GLAss JOURNAL that 
prospects for good business during the fall and holiday 
season looks good, and that the volume of business done 
by his department in dinnerware and glassware for the 
current months of 1927 are ahead of sales for the corre- 
sponding term last year. 


“Mayflower” Shown in Ivory Body 
George T. Bratt, who is now covering the western terri- 
tory for the Edwin M. Knowles China Co., is showing the 
shape of this factory in an ivory body. This 
is in addition to the other shapes and bodies included in 


“Mayflower” 


this factory line. 


Thomas A. Stackpole, dinnerware buyer for the May 
Co., Cleveland, O., spent some time in the district late last 
week. 


McDonald Back from Chicago 


John B. McDonald, in charge of sales for the Knowles, 
Taylor & Knowles Co., has* returned to his desk after 


spending a week in the Chicago market. 


Deny Larkin Absorbtion by Montgomery, 
Ward 


From Buffalo, N. Y., comes the report of the denial 
of the rumor that negotiations have been pending whereby 
the business of Larkin Co., Inc., 
Ward & Co. Local factory representatives 
in the Buffalo territory have advised that while the merger 
report had been circulated in the Buffalo financial district, 
Dut that absolute denial by the Larkin Co. has been given 
the rumor. 


was to be absorbed by 
Montgomery, 


Straus Gets Hammel Controlling Interest 


The controlling interest in the L. Hammel Dry Goods 
€o., Mobile, Ala., has been acquired by B. L. Straus, who 
has been connected with the store for the last 21 
The control was obtained through the purchase of shares 
held by the estate of Julius Hammel, the latter being the 
founder of the store, and who died in 1916. 


years. 


mes. P. A. Executive Committee to Meet 


It is expected that the Executive Committee of the 
Association will convene in Pitts- 
burgh during October for the purpose of considering the 
time and place for the annual meeting of the Association. 
There is no indication at this time whether the session 
will be held at either Washington or New York. The 
last three annual sessions have been held in New York. 


Majority of New Dinnerware Patterns 
Engaged 
While all dinnerware manufacturers will have new pat- 
terns included in their 1928 line, the majority of these pat- 
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UNIFORM 


The years of experience behind an organi- 
zation well versed in the technique of 
feldspar analyses and feldspar mining is 
an added assurance of the uniformity of 


MINPRO FELDSPAR 


The analysis submitted with each carload 
shipped is an actual analysis of that particular 
carlot and not a general analysis. 

If your specifications are unusual, we 
welcome an opportunity to prove our 
contention that we can furnish a Feld- 
spar of the most rigid specifications. 


“Whe 
ROESSLER &HASSLACHER CHEMICAL©. 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 
Cleveland Philadelphia Kansas City 
Chicago Boston San Francisco 


Baltimore 


‘America’s Leading Ceramic Material House” 
While new borders will fea- 
ture all lines, there is likely to be more spray patterns 
Retail demand for spray patterns 


terns have been engaged. 
ats 


offered than formerly. 
is slightly stronger now among retail buyers than hereto- 
Tore. manufacturers 


In both borders and sprays, many 


have purchased exclusive editions of decalcomania, 


thereby obtaining control of these new designs. Bright 
colors will again be included in all lines, especially in the 
spray designs. The first sample lines of 1928 offerings 
are expected to be displayed in local sample rooms late in 


November or early in December. 


New E. M. Knowles Kilns Nearly Ready 


Because of the rapid progress being made upon the con- 
struction of new tunnel kilns at the plant of the E. M. 
Knowles China Co., Newell, W. Va., the bisque kiln and 
the tunnel decorating kiln will very likely be used for the 
first time during the latter part of September, it was an- 
nounced this week. As soon as these two kilns are placed 
in operation, the erection of the glost tunnel kiln will be- 
gin. A number of periodic kilns were razed to make room 


for the tunnel kilns at this plant. 


Cat—“How old is Elizabeth ?’ 
Cattier—* Don’t but everybody was 
by the heat from the candles at her last birthday party.’ 


know, overcome 


GLASS FACTORY ACTIVITIES 


— 
a 
— 
a 
— 
ase 
——— 
as 
ee 
—— 
ees 
_ 
—————— 
— 
—= 
——S 
ae 


AND PITTSBURGH NEWS 


Dull Summer Period Passes as Orders Pour in 
Announcing Opening of Fall Season 
UDGING from the volume of business flint glass 
manufacturers are now receiving, the dull summer 
period is a matter of history, and the fall season is 
about to enter with a heavier volume of unfilied orcers on 
file than for some months. Mail orders are showing a 
steady improvement, both in numbers and volume, anc 
this is taken to mean that the trade as a whole has begun 
to anticipate a liberal fall demand for glassware at retail 
and are about to protect their stocks accordingly. The un- 
seasonable weather during the last few months has proved 
to be anything but favorable to buying, and it is because of 
this fact, so many sales managers have declared, is the 
principal reason there has been so much hand-to-mouth 
buying. In the demand for early fall stocks, colored glass- 
ware lines appear to be in the lead, although there is also 
a good inquiry for crystal goods, especially the blown 
stemware lines. However the retail distributors say that 
the best selling glassware today is the colored lines, re- 
gardless of the item. Factory production in most all flint 
glass factories is being increased in a normal way. While 
some distributors have said recently that factory ship- 
ments have been slow, this may be due to the fact that a 
number of plants throughout the summer season were 
operating with reduced forces, and ‘for certain periods 
there was no production at all. Now with the summer 
period ended the situation so far as the producers are con- 
cerned is fast resuming normal. Some of the glass dec- 
orators have arranged a few new lines for the fall and 
holiday trade, and here and there the factories have added 
a few special items, all of which are available for imme- 
diate shipping. 


Marion Glass Co., Installs New Tanks 


The Marion Glass Co., Shinnston, W. Va., which is 
being operated under the management of Peter Viggiano, 
has about completed the task of installing three additional 
day tanks, and these will be placed in operation within the 
next few weeks. This addition will add materially to the 
capacity of this factory, and at the same time increase the 
production of the crystal, opal and colored glass lines. 
3efore this plant closed down an unusual heavy volume 
of stock was placed in the ware rooms, but this is now 
getting low. A heavy volume of business, both. for im- 
mediate and future shipping is now on file at this plant. 
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Pittsburgh Stores Featuring China and 
Glassware 


China and glass departments of Pittsburgh department 
stores are now featuring fall goods, and sales are said to be 
slightly heavier than for the same period a year ago. As 
a matter of fact these different departments are featuring 
some “‘specials,’’ and where all such goods have been liber- 
ally advertised the departments have been quite active. 
Because of the advancing season, there is some early in- 
quiry for lighting goods. Lamps appear to be in nominal 
request, but the active sales period for this line is still 
some weeks distant. All dealers have seemingly prepared 
for a good trade on this line and have arranged their stocks 
accordingly. Early sales of the line, however, appear to 
run toward the more popular priced goods. 


W. Howard Halsey in New Berth 
Glass salesmen covering the Ohio trade have reported 
that W. Howard Halsey, formerly with Kaufman Straus 
Co., Louisville, Ky., is now general merchandise manager 
of the Lion Dry Goods Co., Toledo, O. Mr. Halsey has 
succeeded A. J. Pete who has been advanced to the posi- 
tion of general manager of the Lion store as the result of 
the transfer of H. E. Anderson from the Lion store to the 

Kansas City, Mo., unit of the same organization. 


Warner Files Bankruptcy Schedules 


Bankruptcy schedules have been filed at New York by 
the Warner Shade and Novelty Co., according to credit 
reports received here. The schedules show liabilities at 
$482,725 and assets $486,038 which consist of stock $262,- 
994; accounts $109,626; fixtures $105,133; miscellaneous 
items $8,285. The company has been manufacturing 
lamps, lamp shades and novelties. 


Improved Glass Process Co., in Operation 


Under the name of the Improved Glass Process Co., 
a new factory has been placed in operation at Hamilton, 
O., and of which R. C. Schwenk is president; George A. 
Sawyer, vice-president and general manager and E. E. 
Fisher, chemist and consultant. The new company 1s 
closely associated with the Charles Boldt Glass Co. Cin- 
cinnati, O., which also operates a factory at Huntington, 
W. Va. A considerable volume of the output of the Ham- 
ilton factory will be absorbed by the Boldt interests, it is 
reported, | 
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Repair Cameron Glass Co., Tank 


Repairs are now being made to a tank at the plant of 
he Cameron Glass Co., Cameron, W. Va., which recently 
urst and caused some loss to the factory. The company 
s engaged in the production of chimneys, globes and elec- 
ric glassware. Factory production was somewhat re- 
arded until repairs were completed. 


| 


No. 1805/5%" three footed bowl. Charming for 
ficwers or fruit. Made in Crystal, Amber, Green 
or Roselin. A live retailer! 


Marienville Glass Co. to Produce Amber 


, Announcement has been made that the Marienville Glass 
Co., Marienville, Pa., is revising its line in order that 
umber glassware can be produced. On account of a fire 
destroying the plant of the Knox Glass Co., Wilcox, 
Pa., the latter concern has had all its orders filled f 


Westmoreland Glass Co. 


Grapeville, Pa. 


MANUFACTURERS OF 
HicH GRADE GLASSWARE 


ron 


he former source. 


Chester L. Jones Stores Add Unit 


Another unit is to be added to the Chester L. Jones 
Stores Corp., Wichita, Kans., according to advices received 
this week. The Jones interests have purchased a six story 
building for this purpose, and when the store is opened it 
will be the fourth unit in this western department store 


chain, 


Economy Add New Etchings 


A number of new etchings have been recenily added to 
the line of blown and stemware of the Economy Glass Co.., 
Morgantown, W. Va., and these are in addition to those 
brought out by this interest early in the year. Complete 
sample lines have been placed on display “in all vesident 
sample rooms of this factory at New York, Philadelphia, 
Baltimore, Chicago, Kansas City, San Francisco, Los An- 
geles and Columbus, O. In addition to the full line of 
crystal goods, this factory has also been active this season 
in the production of duo-tone glassware. 


Westmoreland Developing 1928 Line 


The Westmoreland Glass Co., Grapevilie, Pa., is now 
devoting considerable attention to the development of its 
(1928 line, which it is said will include a number of new 
and novel items not heretofore featured by this factory. 
For many years this factory has featured the largest line 
(Of novelty glassware known to the market, and from 
present indications it will be more varied and more exten- 


‘sive than ever next January. 


Kansas City Has Faith in Future 

Glass salesmen traveling the Kansas City territory have 
informed home offices that merchants have been expressing 
considerable faith in the future prosperity of that district. 
Orders for goods are being placed with more liberality, 
_ these reports declare, and also for larger volume than has 
| been the custom during the last four months. Kansas City 
is also said to be showing greater activity in trading than 
| for several months. 
| (Continued on page 29) 


PLAIN, CUT AND DECORATED 
For Gift Shops 
Florists 
and Table Use 


Representatives 


NEW YORK 
H. C. Gray Co., 
200 Fifth Avenue 
BOSTON 


Jin, 325 Ce TG ARE ehnbekis 
41 Pearl Street 


Traveling Representatives > 


R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 


CHICAGO Tl: 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


{THe DUNCAN & MILLER GLASS Co), 


| WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


| What s New in New York Showrooms 


g 


Theo. Haviland Springs Surprise With 
New Shape 

A good reason for visiting the salesroom of Theodore 
Haviland & Co., 26 West 23rd St., at the earliest oppor- 
tunity is a new shape which made its debut this week. 
This is not just another shape but one that is decidedly in- 
dividual, Its originality is its first compelling feature—it 
being designed along entirely different lines that make it 
outstanding. It is appropriately named the Isle de France, 
we say appropriate, as it is distinctly French in style as 
well as being distinctly of a type that one associates with 
the Theodore Haviland & Co. productions. The casserole 
is round with closely fitting inset cover. The top is rather 
wide spread, sloping very slightly from the center to a 
sharp break in the dish, from which it slopes gracefully 
out and then in, rendering it both beautiful and practical. 
A scalloped effect at the top and self handles which form 
trifle larger scallops at either end and at the same time 
give just a slightly oval suggestion at the ends is delight- 
ful. A particularly noticeable feature of the new shape ts 
that the complete service conforms throughout to the shape 
of the casserole. The sugar and creamer, the teapot, cake 
plate, sauce boat, cup and saucer and plate—every piece 
is particularly lovely. The shape lends itself ideaily to 
decoration and the concern have takekn full advantage of 
their opportunity and have introduced a line of decorative 
effects that are among the loveliest they have yet created. 
The Aquitania pattern, for instance, is as refreshing as a 
breath of Springtime. This employs a continuous floral 
border arrangement over a rich ivory rim background 
which serves to bring out all the charm of coloring to the 
ereatest possible degree. The design is made up of floral 
clusters placed at even intervals and connected by entwined 
stems and leaves, the clusters alternating medium sized 
flowers with smaller ones in colors of blue, pink, tangerine 
and yellow. Full matt gold knob and handles, a gold edge 
line and a fancy figured narrow outer border in blue and 
yellow go to make up as artistic a design as one could wish. 
A floral cluster in the center of the casserole and a dainty 
cluster on the inside of the cups are just other niceties of 
finish that will give milady the desire for possession of one 
of these services. This service may also be had with a 
center motif of a bowl of flowers. Another striking pat- 
tern extremely colorful yet in excellent taste is the Bur- 
gundy using a pink tulip as the dominant flower in a gor- 
‘geous center cluster on a white background with small 
clusters arranged around the band as a border. This also 
‘has a full ivory rim background. Still another treatment 
‘that will have a wide appeal for its rich simplicity is a full 
ivory band outlined with a heavy gold edge line with gold 
extending down at the dividing parts of the scallops and 
a gold verge line. 
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Novel Things in China at Mogi Momonoi j 
Exhibit . 

Visitors to the Mogi, Momonoi & Co. salesroom, 105. 
107 East 16th St.. have a pleasant surprise in store fo 
them in a new and considerably larger line of china thai) 
the concern have shown heretofore. They are displayin| 
a particularly strong assortment of condiment sets in cleve) 
decorative effects and novel shapes that are sure to attrac’ 
special attention. The larger sets consist of oil and vine! 
gar bottles, pepper and salt shakers and mustard jar al. 
compactly fitted on a tray to match. Then there are sugai’ 
and cream sets also on trays—some in the form of bird) 
are quaint and charming. There are also salts and pepper) 
galore, featuring an array of new ideas. Mention musi 
also be made of the decorations which merit all the praise 
that can be bestowed upon them. Lovely lustres, scenic) 
floral and figured treatments are shown in a variety of 
striking effects. The line also includes an exceedingly! 
good selection of tea sets, also a compact breakfast set on) 
the same idea as a grill plate. This is fitted with an egg 
cup, coffee cup and salt and pepper shaker with two sec- 
tions left for toast or anything else that might be served.| 
This, too, is shown in several pleasing treatments. Then 
there are cake, ice cream sets, ash receivers and an €x-| 
tremely interesting exhibit of flower bowls, one with swans 
perched on the edge of the bowl on one side and flowers: 
standing out in relief on the other side 1s lovely. The lime 
throughout is decidedly worth while. | 


Ambassador Ware Meets With Approval 

In Ambassador Ware, A. J. Fondeville & Co., 24 West 
23rd St., have something new in semi-porcelain dinnerware 
that should interest every buyer. This ware is particu- 
larly good, as it is of light weight and so well potted that 
it takes close inspection to tell it from china. It comes 
from the same factory that produces the well known 
Homestead Ware, which was introduced by the Fondeville 
concern and which has been a great success with them. 
In the Ambassador Ware, a special feature of this service 
is a new flat rim plate which is just as attractive as can 
be imagined. Added to this are four cobalt blue and gold 
decorations that are destined to find their way into every 
worth while store in the country judging from the ap- 
proval that they have met with, with every one that sees 
them. The treatments all have full cobalt blue rims, each 
one being varied by a different gold combination. For im- 
stance, one has a gold band edge and verge, another has a 
gold band on edges and a gold band and line on the verge, 
another has gold band and line on the edge, with a gold 
band on the verge. Still another has a gold edge and gold 
line and lace work on the verge. All these variations are 
very rich in connection with and against the cobalt back- 


| 
ground, 
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‘Thos. G. Jones Provides New Setting for 
Albright Display 


A new section, separately partitioned off from and de- 
sted exclusively to the showing of samples from the 
bright China Co. factory, Carrollton, O., has been pro- 
vied at the showrooms of Thomas G. Jones, 200 Fifth 
ve, New York representative for the line. Here the 
amples are most attractively displayed by the use of 
hoths ranged about three sides of the room with four 
trs of glass shelves. Underneath further space has been 
jovided by built-in cabinets. Any number of pretty of- 
jrings are displayed permitting a selection to suit every 
iste. Conspicuous among them are some very pleasing 
pral patterns, border and fancy decorations and_ plain 
ld line treatments. Among the former is one that is 
aite outstanding. This is their No. 1502 decoration. 
ere one large and two smaller flower sprays are used. 
blossom, somewhat on the order of a primrose in com- 
Ination with two delightful small flowers are used for 
je motif, entwined together by a stem and backed with 
jtle green and black leaves. In addition to larger spray 
wmbines a small scrool that is just a little different from 
je ordinary. Each of the little sprays is carried down 
ver the shoulder of the plate, the larger one being ex- 
mded farther than the other two. The color of this 
ecor is splendid. Yellow is the predominating shade. 
hile blended in the utmost harmony with it are hues of 
ch purple, brick red, a touch of brown, green, black ete. 
round the rim is a jet black line that gives this pattern 
imost distinctive appearance. 


New Line to Be Seen at Price & Slobodkin 
Salesrooms 


_A new line added to those represented by Price & Slo- 
ddkin, 20 West 23rd St., is Hemill Products, Inc., New 
ork, manufacturers of Aristo ornamental art candles 
id brass, nickel and nickel-plated hand wrought and 
ecorated hot plate mats and smokers’ sets. The candle 
ne is very attractive showing candles in a variety of bril- 
antly colored decorations that find such a ready sale 
‘ith the present vogue for colorful things for adornment 
f the home. In hot plate mats there are different shapes 
ad any number of designs from which to choose, which 
Iso applies to the smokers’ sets. One of the strong fea- 
res of the latter line is a number of exceptional items 
) retail for a dollar. 


Retail Trade Research and Cost of Living 
| Estimates 


| 
| An interesting report on retail trade values in Baltimore 
as been made by the Census Bureau in connection with 
ae Domestic Distribution Department of the United 
tates Chamber of Commerce. From this it has been 


‘arned that the four leading expenditures are: food, 31.48 


per cent; clothing, 20.25 per cent; automobiles, gasoline, 
etc., 9.51 per cent, and furniture and household imple- 
ments, 8.32 per cent—a total of 69.56 per cent of all retail 
expenditures. Other important expenditures were found 
to be 2.04 per cent for hardware, 1.68 per cent for jew- 
elry, and 1.36 per cent for cigars and tobacco. 

Engaged in this retail trade, which moved to the con- 
sumer through 11,127 stores, were 48,071 owners or em- 
ployees. Of these 11,127 stores, 9,819 were classed as in- 
dependent organizations and 1,308 were members of 
chains. Through the independent stores the sales were 
$287 ,259,800, while the chain store sales were $81,767,- 
500, an average of $33,165 for all stores, of $29,255 for 
independents and of $62,509 for chain stores. It is noted 
here that salaries and wages represented 12 per cent of all 
retail sales. One additionally interesting item called to 
attention in the preliminary report is that stores grouped 
under, say, one head, often were found to sell a large 
number of other things. Thus, hardware stores were 
found which sold jewelry and cigars, as well as plumbing 
Women’s 
clothing stores sold men’s furnishings, leather goods and 


supplies and thirty-eight other commodities. 


kitchen utensils. Candy stores sold vegetables, sporting 
goods, women’s hosiery and forty-five other kinds of mer- 
chandise. 

One thought that comes to mind in connection with this 
investigation, which, by the way, is being extended to a 
limited number of other cities, is that a possible line on 
the total value of retail trade in those cities may be had. 
Say, for instance, it is found that retail sales through 
11,127 stores in one city show that independent stores in 
that city sell 78 per cent of all the retail products, in value, 
sold therein. That would leave 22 per cent of the total 
sales to be handled by chain stores. This would be only 
an isolated case, but if a canvass of a dozen cities of dif- 
ferent sizes were had, and the percentages tabulated, a 
fair cross-section of the volume of retail trade handled 
by chains and independents might be had which would 
give a good line of city sales volumes in the respective 
lines. Here it might, perhaps, be well to suggest that dif- 
ferences in methods of retail distribution, prevalence of 
public markets 


and other factors 
not immediately apparent may, perhaps, make for a rela- 
tively lower level of prices, of foods particularly lower 


a feature in Baltimore 


level of prices, of foods particularly, in that city’s exhibit. 


Homer Taylor Takes Control 
(Continued from page 11) 


by Mr. Taylor, including the interest of John B. McDon- 
old, Secretary of the company, who retires from the con- 
cern with the sale of his stock. 

Hugh Nevin, for many years commercial manager for 
the company and well known throughout the trade, has 
been made secretary of the corporation succeeding Mr. 
MeDonald. He will also continue as commercial manager. 

It is announced by Mr. Taylor that the sales organiza- 
tion of the company will be immediately enlarged. 
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State of Trade Reported Fair 


While there is a good deal of spottiness in wholesale 
and jobbing trade reports, this mainly due to weather 
vagaries and resulting crop uncertainties, the progress of 
the season, the numerous style shows, fall pageants and 
other trade gatherings have made for a further expansion 
It has 
been too cool or too wet for much activity in retail trade 


in fall buying, declares Bradstreet’s this week. 


in summer goods, despite a continuance of “sales,” and 
industry outside of the apparel trades has largely tended 
to mark time. Hence it is that fall jobbing trade makes 
relatively best comparisons with a year ago, when this 
branch of business was showing rather marked expansion, 
whereas retail trade and manufacturing industry outside 
of the lines mentioned tend to recede. Price movements 
partake of the irregularities mentioned to the extent that 
cereal prices are, in the main, lower than a week ago, 
whereas cotton has shown rather notable strength, this lat- 
ter with the result that southern trade feeling generally 
showed little less of optimism than previously noted. 

In the early part of the week, rains were rather widely 
distributed, the southeastern states reporting these as aid- 
ing the spread of the boll weevil in cotton, while Kansas 
reported damage to corn and harvested wheat from floods, 
and the spring-wheat states noted interruption to thresh- 
ing, owing to rainy weather. In addition, cool, wet 
weather was a retarding influence upon the corn crop, 
which in the heaviest producing regions still needs warm, 
dry weather to mature it. Dry weather and insect dam- 
age reports were a depressing influence on trade in parts 
of the Mississippi valley and in Texas, but trade feeling in 
the middle Mississippi valley seemed to improve further. 

In the industries, iron and steel, aside from structural 
lines, have disclosed few new features, and the main- 
tenance of operations around 65 per cent has been taken 
to indicate that these basic industries still lack a definite 
urge toward improvement. Coal consumers have shown 
rather more interest in supplies of fuel, and non-union 
mines have expanded operations in soft coal, while an- 
nouncements of a higher range of prices for anthracite 
after September 1 have made for a slightly firmer feeling 
in the latter line. The lumber industry seems to have 
held the cheerful note of recently preceding weeks, but 
the furniture manufacturing trade is still rather quiet. 
The automobile trade, following the heavy decrease in op- 
erations in July, has moved rather quietly, and the volume 
of production in this line is reflected in the rather disap- 
pointed tone of the steel industry. 

In the textile trades, the strength of cotton and cotton 
goods throughout most of the week has served to make 
the latter lines stand out from the rest of the industries, 
this despite the reports that efforts to obtain prices for the 
manufactured products in keeping with those ruling for 
the raw material were not altogether successful. In the 
woolen goods line, the features have been the opening of 
men’s woolens for spring at slight advances over last fall 
and spring a year ago. Some stimulation to buying of 
clothing at a few cities was said to have been given by re- 


! 
ports of cool weather. Rayon manufacturing has heer| 
active, with leading works at capacity. Shoe manufactur. 
ing also has been active in New England and the west) 
with advices that wholesalers had marked up prices to ac 
cord with the higher prices made some time ago in leather|| 
Cotton mill operations in July showed a reaction of about) 


10 per cent from June, but a gain of about 21 per cent) 
over the rate of operations in July a year ago. . 
New York City Trade Fair i 


Of seventy-five lines of business in New York City| 
reporting to Bradstrcet’s this week, ten were better than, 
fifty-three equal to, and twelve below a year ago. Four 
reported collections better than a year ago, fifty-one equal| 
to a year ago, and twenty below a year ago. Following is) 
a summary of lines reporting sales ahead, equal to, or he-| 
low a year ago. | 

SaLes AHEAD OF YEAR AGO | 
Fruits & vegetables, com. 
Groceries, who. & job. 
Laundries 
Cotton gds, who. & job. Machine tools, mfg. 
Dairy prod., who. & job. Patent medicines, mfg. 
SALES EguaL To YEAR AGO 
Bread, baking, mfg. Jewelry, who. & job. | 
Carpets, who. & job. Knit goods, mfg. 
Chinaware, who. & job. Knit goods, who. & job. | 
Cigars, mfg. Leather goods, mfg. | 
Cloaks Lumber, who. | 
mfg. Pianos, mfg. | 
Printing & publishing, 

mig. . 
Radio, who. & job. . | 
Rayons, who. & job. 
Shirts & collars, men’s, 

mtg. 

Shoes, men’s, mig. | 
Shoes, men’s, ret. 
Shoes, women’s, mfg. | 
Shoes, women’s, ret. 

Silk goods, mfg. 

Silks, who. & job. 
Slaughtering & meat 


3oxes, wooden, mfrs. 
Brick, who. or mfrs. 
Cement, who. 


& suits, women’s, 
Clothiers, men’s, ret. 
Coffee, roasting, mfg. 
Coffee, who. 
Confectionery 


SF; 


mfg. 
Dresses, women’s, mfg. 


Drugs, who. & job. 
Electrical goods, mfg. 
Electrical goods, ret. 
Electrical goods, who. 
Foundries, mfg. 

Furn. & refrigerators, mfg. 
Furniture, ret. 

Furniture, who. & job. 


Furs, who. packing. 
Glassware, who. & job. Tailors, custom, men’s ret. 
Hardware, ret. Tea, who. 


Hardware, who. & job. 
Hosiery, men’s, mfg. 
Hosiery, women’s mfg. 
‘Hotels 

Tron & steel, who. & job. 
Jewelry, mfg. 

Jewelry, ret. 


Tobacco, leaf. 

Twine, who. & job. 

Underwear, men’s, mig. 

Underwear, women’s, mfg. 

Women’s clothing, ret. 

Women’s specialty shops, 
Tete 


Salesman—*“Here is a very nice pistol, lady. It shoots 


nine times.” 


Fair Customer—“Say, what do you think I am—4a 


polygamist ?” 
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EVERY DAY 


GIFT DAY 


Todays and Yesterday's Gift Wares 


By Beratrict MittER WISNER 


erior products has passed out of existence. 


Yesterday's Gift Shop, featuring knickknacks and in- 


Today’s 


hop is offering a superior type of merchandise; impor- 


ations and domestic wares that are exclusive and of dis- 


netive character, serving for lasting tokens, that bring 


) the recipient something of the sender’s temperament. 


‘hese worthwhile gifts that are found in the modern gift 


hop, invite those who believe that a gift should be 


omething more than a haphazard choice made in haste, 


vithout due consideration of the person and place of its 


estination. 


Gifts that reflect the painstaking selection of 


ae giver have also been chosen with as much care by the 


uyer. 


The same discretion that has been used in stock- 


ig fine wares, has been used with regard to christening 


1e up-to-date gift shop. The old time meaningless names, 


mem as the Daisy, Sun Flower, Pansy, etc., have been 


rossed off the calendar as unsuitable epithets, and more 


ompelling names that denote the purpose of the shop 


ave 


been substituted. Although special divisions are 


Two Interesting Austrian porcelains pictured shown by B. 
Altman & Co., are among the large variety of fascinating 
gift subjects recently imported by the firm. 


awarded to gift lines in the large department stores, many 
suitable and excellent gifts may be found in the china and 
glass departments which are ornamental, and useful as 
well. The two beautiful imported pieces from B. Altman 
& Co., pictured below, establish the uplift of gift wares 
These are to be seen on the fourth floor in the 
of 
The graceful modeling and realistic pose 


of today. 
China Department, 
Austrian Art. 


and are exquisite examples 
of the dancing girl, revealing the whirl and: swirl ot a 
terpsichorean muse, and the natural coloring and position 
of the canine subject, at once mark the beauty and charm 
of these rich porcelain. Believing that Blair has struck 
elle Lettres” 


taste, and that the modern trend is for a higher type of 


the keynote of art appreciation in his “* on 
gift merchandise, discernible in today’s gift wares, it ts 
evident that the large masses who frequent and make se- 
lections from these wares in the well stock and fascinating 


shops, are cultivating and fostering this faculty—good 
taste. 
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Gift Table Echoes 


Various Colorful Items That Are 


Proving Off-Season Business-Getters 


Selden-Bybee Pottery Display 

“The Spirit of Kentucky’ is manifest in the lovely 
““Selden-Bybee Pottery” from the Bybee Pottery Co., 
Lexington, Ky., represented by Howard G. Selden, 225 
Fifth Ave., New York, now 
being displayed to excellent 
Mr: Selden’s 
mentioned. 


advantage at 
showrooms above 
This pottery, so original in its 
shapes, glazes and_ colors, 
must not be confused with the 
other Bybee pottery. The 
Selden-Bybee Pottery is a dis- 
tinct product, having its own 
In the splendid 


unusual 


distribution. 


assemblage of this 
pottery which includes many numbers, the beautiful glazes 
ne 


are undeniably fascinating. In the rich enamels, 


Naples yellow, turquoise, pink, crimson and larkspur. The 
crystalline finish, shows green, and Naples yellow and 
there is also a matt blue which is very artistic in color tone. 
The various pieces represent large and small vases, flower 
bowls, flower blocks, bowls with handles of quaint design, 
small bud vases, jars, and an interesting type of flower 
bowl which has small openings to receive flowers, in reality 
a vase and flower holder combined. Selden-Bybee pot- 
tery is destined to become extremely popular by nature 
of its rich coloring, distinguishing shapes, and particularly 


compelling glazes. 


Modern decorative interiors seem to be reliving his- 
toric period styles, and Colonial lamps are the present 
One of the delightful recent numbers, a Colonial 

period type, is here- 
illustrated from 
Kanne &  Bessant, 
Oeste stot Sti, 
New York. This 
table lamp, No. 10,046 
has a glass bowl, with 
Colonial 
The 12” square parch- 
ment decorated shade, 
INO-2705,, has cut off 
with 
gallery at top 
bottom. The decora- 
out the 
period style of the 
lamp base in fine ef- 
fect wen LOT 
room, den, or for a special room where a revolutionary 


vogue, 


with 


brass base. 


corners brass 


and 


tion carries 


lanai ¢ 


Twenty 


aspect is featured, this unusual lamp brings the correct. 
old time value. 


Polly Set the Table and Let’s Have Waffles 


The season is fast approaching when waffles and tea 
become a welcome word, and the Batter sets which are 
being shown by the Czecho Peasant Art Co., 8-10 West 
The 
one illustrated, batter jar and syrup pitcher, have the 
bright coloring of the peasantry, showing the beautiful 


19th St., New York, find a most inviting reception. 


original motifs and designs from the skilled brush of the 


peasant artists of Letovice, Czechoslovakia, where this 
lovely pottery is made and decorated under the direction 


of the master artist Joseph Mrazek. No one wants to he 


denied a batter set and the Czecho colors make it more de- 
sirable. As Owen Meridith forcibly writes—*We can 
live without books, but civilized man cannot live without 


cooks.” 


Unaka Pottery American Made 


The Unaka Pottery have recently opened showrooms 
and studios at 44 West 48th St., New York. Unaka pot- 


tery can well boast of its historic lineage. 
the very earth of its country, 
it holds fast the symbolic 
tendency which gives it the 
full value of its American 
ancestral birth. The clay of 
Unaka pottery “1s 
made, was originally the 
basic element of Wedgwood 
pottery, as stated in the 
memoirs of Josiah Wedg- 


which 


of Carolina. 
words means “smoky” and 
the caly was given that name 
because it came from the 
Smoky Mountains of the country. Every piece of Unaka 
pottery is hand made in the old-time primitive way by 
artist potters, thus every piece has an individual touch, no 
two pieces being exactly alike. The rich colors so adroitly 


Made from | 


wood, and was purchased 
from the Cherokee Nation — 


The Indian 
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BY owiePOTTERY CoO. 

Hand made in the Foothills of the Cumberlands 
SPICER STUDIO 

Individual Shapes in Blown Glassware 
TALAVERA IMPORTING CoO. 

Mexican Glass 


fad ebARREL & CO. 
Morocco Pottery and Leather 
BRADLEY STUDIO 


Daintily Decorated Novelties of a Thousand 


‘SES 
CALIFORNIA FAIENCE CoO. 
Distinctive Pottery and Tiles 
CLEWELL STUDIOS 


Bronze Pottery in an Unusual Treatment 


PETER PERAZZO 


Alabaster, Italian Majolica and Peasant Ware 


COWAN POTTERY STUDIOS 


Gracetul Pottery and Exceptional Shapes 
SELDEN GLASS 


Catalonian and Lalique Reproductions 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles 


EBELING & REUSS 


mn SNR 


A WIDE RANGE 


From minute and exquisite bits 
of pottery to the more capa- 
cious, but equally lovely glass 
bowls and vases, Selden Selec- 
tions include an abundance of 
items to please the most fastid- 
ious, all skillfully and artistic- 
ally made and sold at very 


reasonable prices. 


Quaint Little Pottery for 
Many Uses 


Tai 


| ICl F'FTH AVENUE 
ORK 


Mos 


FAMOUS BLUE HOWO CHINA 
COMPLETE LINE for 
IMMEDIATE DELIVERY 


Catalogue on request 


\\ ye 
é N ; 
meet Urreetreh renee ret a 


va” 


IMPORTERS OF 


Japanese Goods, 


CHICAGO 


Tcl. Stuyvesant 3823 Tel. Main 4156 


No—Our New Englard Rep.: N. MASUDA CO., 99 Bedford St., Boston. | 


HOWARD: G- SELDEN 
ART WARES 


225 FIETHAVE NEW YORK 


|@o,, Inc;, 


327 W. MADISON STREET | 


“MADE IN LETOVICE CZECHOSLOVAKIA 


AWARDED A GOLD MEDAL 


With this registered trade mark 


SELLING AGENTS QUALITY 
New York City, Butter- 
worth & Co., 225 Fifth 
Ave. Chicago, Ill., Gift 
Market, 58 E. Washing- 
ton St. Los Angeles, 
Cal., The Newcombs, 
738 South Broadway. 
Pittsburgh, Pa., Geo. R. 
West Sales Co., 954 
Liberty Ave. 


BEAUTY 


AUTHENTIC COPYRIGHTED 


CZECHO-PEASANT ART CO., Inc. 


8-10 West 19th St. — New York City 
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chosen and worked out, include, royal blue, bronze, car- 
mine, ocre, green, and black lustre. The glazes are either 
high or dull lustre. The intrinsic charm of Unaka Pot- 
tery, lies in its excellent glazes, original shapes and fine 
colors. Some beautiful iridescent tones have been accom- 
plished in marvelous effects. The enticing lamps and 
hand-painted parchment shades shown by the studios, are 
truly original in color and decoration. Each shade bears 
its individual name and there are many to choose from. 
The “Widow” a symphony in black and white, “Futurist”’ 
in fanciful design, “Swallows,” “Sombrero” and many 
When the light is diffused 
through the colored designs of the parchment, the effect 


A visit to the above 


others as characteristic. 


is most inviting and fascinating. 
studios would prove interesting and compensating, where 
vases in quaint shapes, pitchers, large and small jardi- 
nieres and many other enticing pieces, together with the 
large assemblage of lamps and shades are displayed. The 
artistic vase, illustrated, christened the “Soul of Pom- 


peli,” 1s one of the studio’s fine reproduction numbers. 


Cloissonné, one of the oldest oriental arts, is finely ex- 
pressed in the rich vase from Mogi, Momonoi & Co., 105- 
107 East 16th St., New York, importers of Japanese 


goods. These vases come in 


a number of suitable sizes, 
and are either of bronze or 
brass. The peculiar style of 
this ware which has so long 
been regarded as one of the 
richest of European arts, is 
beautiful in its composition, 
showing the lovely colored 
enamels which fill the little 
metal cells, so cunningly ex- 
ecuted ~by “the Har East 
artist. These .vases make 
elegant gifts, and can be 
used with decorative effect 
to beautify interiors, of the 
exclusive home. 


1 
| 


Further Improvement i in Certain Czechoslovak 
Industries 


(Cable from Trade Commissioner Theodore Pilger| 
July 29, in Commerce Reports). | 


Industrial activity continues at an accelerating rate, with 
further improvement reported in the shoe, glove, an¢ 
woodworking industries; the glass industry, which foi 
some time had been stagnant, likewise registered some 


progress. On the other hand, the porcelain industry re- 


“mains depressed, and the same situation prevails in the 


coal mines, where it appears that a large number of work- 
ers will shortly have to be dismissed owing to overproduc-| 
tion in Europe and limited Czechoslovak exports. It is 
hoped, however, that the recently concluded tariff treaties 
with Hungary and Austria, to be effective August 8 and 
10, respectively, will help to maintain the present degree 
of industrial activity. Greater credit demands by the in- 
dustries and the farmers are reflected in the increased yol- 
ume of bank clearings ; the total amount of these clearings 
from June 24 to July 23 was 8,428,000,000 crowns, as 
against 5,686,000,000 the month before. 

Living costs are steadily increasing, and it is feared that 
this may lead to serious labor unrest. A road tax, to re- 
place the automobile luxury tax and of substantially lower 
rate than that tax, has been passed and is to take effect 
about the middle of October. The city of Prague has de- 
clined the $30,000,000 building loan which had been of- 
fered by a New York group, to assist in relieving the 
housing shortage. Crop prospects are satisfactory, with) 

wheat and sugar beets above average and rye | 


below. 


Macy’s Entertains British Merchants 

The group of British merchants visiting this cow 
to study modern American department store methods } 
entertained at luncheon last Thursday, at the R. H. M 
& Co. store. Percy S. Straus, Vice President Ommas 
described methods in the store and outlined the sali¢ 
differences between the department stores of America and 
England. 


REMOVAL NOTICE 


ROBERT SLIMMON & CO., Inc. | 


Importers of China and Earthenware ~«.. 


61-65 West 23rd Street | 
New York | | 


Telephone Gramercy 6324 


= 
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NAKA American POTTERY 


Every “Piece an Object of Art 


MADE BY EEAINID 


44 WEST FORTY-EIGHTH STREET, NEW YORK 


UNAKA POTTERIES INCORPORATED 


‘Satisfied customers keep us bus ye 


dicta 


DINNERWARE 


A unique floral 
border arrange- 
ment ina clever blend- 
ing of yellow, dark 
and light blue, green, pink 
and black with edye line, 
traced knob and handles tn 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
i) L. Pasmartier & Sons Vv. D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 


Los Angeles 
CENTRAL WEST 


Erge Sedelmeler J. L. Weaver H. L. Anderson 
IN. East St. Roseville, 0. Box 373 
ae Hl. Coffeyville, Kansas 


"he Crooksville China Co. 


| CROOKSVILLE, OHIO 


= = = SS SSS = - Sop SS 


YEFLECTING a guaranteed quality in 
Ag! body and glare-and dignified by ex. 
a ‘elusive,’ artistic, and refined decorations, 


* constitute in part the superior values char- 


acteristic of our new Bona-Dea Shape in 
© Ivory, as well as our original Colonial 
and Ideal Shapes in pure white. 
* We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
_ NILES, OHIO 


Manufacturers 
Exclusively 


COPYRIGHT anv PAT. APPLIED FOR 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKET | 


By 


J. H. SmMytuHe, REPRESENTATIVE 


Wholesale Business Good in Windy City — 
Colored Glassware Impressive 

HE wholesale crockery and glass business in Chi- 

cago continued good last week. Glassware showed 
quickened interest, but the movement in colored 

ware was particularly impressive. The demand for glass 
luncheon sets has been active for the past few months and 
practically all the larger department stores have been de- 
voting much space to the display of multi-colored glass- 
ware. The popularity of crystal glass, as far as the local 
market is concerned, has been consistently decreasing and 
the trade is not optimistic regarding its return to favor in 
the near future. Department stores report a satisfactory 
volume of business in dinnerware sets of the better grade. 


Carson, Pirie, Scott & Co. is showing some exceptionally 
fine dinner sets during the store’s annual August house- 
furnishing sale. Included in the displays was a 95-piece 
Javarian china dinner set decorated with border design 


— 
2S 


pS 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


MANEUANLOELODULLLDHAULULUUEANALASoeT LA UGEELUULAAALAUEUNVCUS04U0UU4HUUUVNOUUUHUULUUUOUOOUOOOA OOOO RAUOOAAUELEUEECRUTOUCYHOGOOOHOAQUOUUUAGOAOOAOUUAUOUOEUOUEEREOOTSRACUAGUAQUUUUOUVOAUUUOTHU OUEST OUAM TAU EER 
TAN eee eee 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
ARAN 
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Ready for Shipment— 


of fruit, flowers and birds in realistic colorings agains} 
wide border of deep ivory tone. It was priced at $) 
Another was an English porcelain in quaint blue will; 
pattern. It came in 92 pieces and the price waseg) 
Green and amber luncheon sets were shown in a wide | 
riety, 21 pieced being priced at $10. 

Lewis Simpson, of Lewis H. Simpson. & Co., 17 No} 
Wabash Ave., has just returned to his office after sper 
ing several weeks at the summer home of Walter Min: 
meyer on DuQuesne Island, Georgian Bay, Ontario, 
Simpson solemnly .vows that black bass and _ picke| 
chewed holes in the boat in their desperate effort to gi| 
places of honor on the catch lines of Mr. Minnemey| 
The haul was so good Mr. Minnemeyer decided to si) 
an additional week to lay plans for a modern cannery. 


“Mort” Tinker, of Tinker Bros., 17 North Wan) 
Ave., is traveling through the Wisconsin territory for 
firm. He reports business surprisingly good, particula 
in Milwaukee. 


Twelve new border patterns have recently been add 
to the Stetson China Co.'s line of dinnerware and bree 
fast sets and the new ivory border in Cosma shape 
reported by Mr. Stetson to be taking readily through¢ 
the trade. The Cosma shape takes the form from t 
petals of the Cosma flower from which it derives its nan 
The Stetson plant in Chicago has been busy right throu 


the summer months, and Mr. Stetson predicts the m 


’ 


active Fall in the history of his business. 


oe 


Jack” Kennedy, representing the Roseville Potte 
Co., has been showing his line at the Palmer House i 
the past two weeks. 


“Ed.” Downey, of the Brush-McCoy Pottery Co., h 
been calling on the local trade recently. 


Ueberroth until recently connected with the Fren 
China Co., is now associated with the selling force of 1 
Atlas Globe China Co., and making his headquarters 
the American Furniture Mart Building. 


Harvey Moninger, representing the Wellsville Potte 
Co., was among the salesmen calling on the local tra 
| 
last week. 
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WAT TO BUY 
4p WHERE TO 
ay IT IN — 


ChlCAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


_ a 
FOSTORIA GLASS CO. EARL W. NEWTON AND IRA A. JONES CO. 
Cicago Display, 806-7-8 Masonic ASSOCIATES 9 North Wabash Avenue 
Temple ECOnDuS Coe eS Representing: 
Fot Glassware, Harry G. Dalzell NATIONAL CHINA CO. Fope Gosser China Co. Seneca Glass Co. 
Feit nd Be pace OWEN CHINA 60 Stic ices acca 


BRhings, Cuttings 


al Iridescent. Central 3497 


a) 
WE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 
\ L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


fae Superior 4100 
~ 


| 


Room 980 Room 1008 


Buying of Kitchen Ware 


i: extension of department stores’ hand-to-mouth 
ig policies to the purchasing of kitchen ware has led 
Pures and wholesalers to adopt the plan of sell- 
r his merchandise in assortments in an effort to main- 
rsales volume. 
“he stores’ practice of piecemeal buying has compelled 
ec<itchen ware manufacturers to make goods for stock 
Aticipation of late orders,” a manufacturer said re- 
ny. “The storage and carrying charges on these stocks 
oods add to the producer’s In addition, 
syacking and shipping costs of the small orders which 


overhead. 


2iow received are proportionately greater than the sim- 
reosts on larger orders. 

‘rom the retailer’s standpoint the piecemeal buying 
ly applied to kitchen furnishings has not been very 
eessful, for the store is unable to keep a complete line 
foods on its counters when it carries only skeleton 
4s. ‘Certain items are always sold out, and it takes 
1 for the mill to ship the small replacement orders 
1h are usually submitted. 

’o encourage the retailer to place more liberal orders 
Hi of kitchen ware now offer their goods in assort- 
ts of different items, with a special price reduction 
reach assortment. The retailer is allowed to make 
® substitutions in any assortment, so that it may fit 
teeds.” 


Continuous Sale of Toys 


he movement to sell toys throughout the year instead 
onfining the business largely to the Christmas demand 
‘made considerable headway during the past few 
ths, Horatio D. Clark, Assistant Secretary of the Toy 
aufacturers of the United States, said recently. Re- 
irs did a fairly active business during the Summer, 
‘are sending enough repeat orders to keep manufac- 
rs quite busy, Mr. Clark added. 

The building up of a uniformly active trade in toys all 
long would mean a doubling or tripling of the turn- 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
Phone Superior 4100 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROQM CO 
TAINS COMPLETE SAMPL LINES 
DIRECT FROM CUR FACTORIES. 


overs which manufacturers effect at present,” Mr. Clark 
continued. “It would result in a steadier market, and 
in the reduction of financing and storage charges which 
are quite large at present on account of the necessity of 
preparing stocks of goods months in advance of the 
Christmas demand. 

“To stimulate the buying of toys during the whole year 
manufacturers have developed wheel goods for the Spring 
season and rubber floating and beach toys for the Sum- 
mer. Asa result, the Easter season has been growing in 
importance to toy manufacturers. Children’s Day, which 
was observed for the firt time this year on June 18, gives 
promise of being a stimulus to toy buying in the future. 
Manufacturers were very much pleased with the sales 
which resulted from the observance of the day, even 
though they did not have time adequately to prepare for it. 
While the sales which resulted were not very large, they 
were sufficient to show retailers that toys could be sold 


easily during the Spring and Summer. 


Sears-Roebuck Has Big Atlanta Sales 


In the first year’s operation of the Sears-Roebuck re- 
tail department store, Atlanta, volume reached a figure 
that it was only expected to attain after a period of two 
years, according to L. H. Beall, the general manager of 
the branch. 

As a result additional space is to be given to the retail 
department. 

“T believe the farmers of this section have better fall 
prospects than they have enjoyed in many years,” Ar. 
Beall said. “We expect our coming year’s business to 
exceed even our record for the year just passed. It looks 
as though we will have to make a substantial addition to 
our space in 1928. 

“In this section we use the full catalog used in Chicago 
and sell everything in it. We have our system worked out 
to where we ship 99 per cent of our orders in twenty-four 
hours. We can make the percentage even higher than 
that after a little more time.” 
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Ola Ivory 


SYRACUSE CHINA 


SYRACUSE CHINA 


‘Tapestry 


SOMETHING NEW — an underglaze 
dinnerware pattern on china. The 
colors thus protected will always 
retain their original brilliance and 
strength. The high glaze makes 
the lovely hues fairly sparkle. 
Against the true-ivory tone of the 
body this effect is charming—dif- 


ferent and unusual. 


Old Ivory Syracuse China is a 
fine American product, typical of 
the higher artistic standards being 
set and met by American manufac- 
turers today. The predominating 
color-note of the Tapestry pattern 
is blue. A black line adds contrast 
and character. It is beautiful, 
practical, durable and reasonable. 


Tapestry is only one of a number 
of new underglaze designs now 
available on our Old Ivory body. 
Also overglaze treatments of both 
formal and informal types. 


ONONDAGASPOTTERY CO. 


SYRACUSE, N. Y. 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Or USC LIL 


RESTURANTS 
RAILROADS 
STERAMSHIPS 
HOSPITALS 
~HOTEEbes 
~=CLUB Pa 


4 


ETCHING 
BY 
ECONOMY 


+ 


Bowls wide optic, 
Crystal lead 
Glass. Stems and 


‘Amber. All other 
popular items 1n- 
cluded in the line. 


+ 


The repeat orders 
received since the 
first of the year 
indicate the favor 
with which this 
design has been 
received. 


7617 Goblet, Etched 753 


_~ECONOMY GLASS COMPANY 
MORGANTOWN 
W. VA. 


ANOTHER 


feet in Apple 
Green or Rie | 
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a Phenix Shipping Co., 21 cases crockery, etc. 
. New York Imports Ss Order, 4 cases transformer, 10 cases crockery 
a Bernard, J. E., & Co., 64 cases crockery, etc. 


Order, 3 cases earthenware 
. August 24th Schnekers, Inc., 86 cases crockery, etc. 
» Roma, from Genoa, Italy Eleto Co., 37 cases glassware, crockery, etc. 
Averican Shipping Co., 1 barrel majolica ware wary pont oe 3 oi eee : ; 5 
MMMeee |. 14 cases glassware Murray ill, F., Co., 24 cases ironware, 6 cases hollowglass 
: Meadows, Wye & Co., 22 cases hollowglass, ete. 


. E.,, & Co., 8 cases earthenware, etc E 4 
Ernard, J peirt— s : ; : Young, D. F., 6 cases earthenware 
Quwirth & Robinson, 1 case earthenware : 

| 4. ; Guthman Bros., Inc., 2 cases glassware 
(der, 1 barrel majolica ware tev aes 1 eee ie a 
hi Ital Goldberg, M., Sons, 14 cases glassware 
ira Naples, Italy ; Colonial Bead Co., 10 cases glassware 
Empton, J. W., Jr., & Co., 5 cases earthenware Cohen, H., & Co., 1 case glassware 


_ Elzasier, from Antwerp, Belgium Sheldon, G. ie 3 Os 3 a glassware 
\ - ~ — 7 ae = 
Anerican Shipping Co., 44 cases majolica ware, etc. eee & ee ee e4 ae 
Gington’s, 1 case earthenware, 1 case terra cotta ware ICE ede NYS) ae s€ glassware, 4 Cases Crockery 
Bing, F., Co., 2 cases hollowglass 


. . Cedric, from Liverpool, England Straub, P. A., & Co., 41 cases china and earthenware 
Wffany & Co., 9 casks chinaware Wolff, H., & Co., 3 cases glassware 

(mthel & Crueveilher, 1 cask chinaware S. S. Hellig Olav, from Copenhagen, Denmark 
Jstin Tharand, Inc., 1 case earthenware enn Peace chinaware 

S-aus, N., & Sons, 4 crates earthenware Re Mire ce porcelain 

Sndicate Trading Co., 1 crate earthenware Gaines Ww 3 ace scatters: 

Naddock & Miller, 20 packages earthenware gael | hy ee : 

jnedict Mfg. Co., 6 hogsheads earthenware August 25th 


S. S. Olympic, from Southampton, England 


Haviland China Co., 58 cases porcelain 

Guerin, Pouyat Elite, 25 cases porcelain 

Vogt & Dose, 11 casks: porcelain 

Koons, Wilson Co., 7 casks porcelain 

Bernard, J. E., & Co., 20 cases glassware, toys, etc. 
Globe Shipping Co., 1 case earthenware 


.. Belgenland, from Antwerp, Belgium 

‘nerican Exchange National Bank, Dallas, 4 cases pottery 
Getz, O., Inc., 28 cases glassware 

‘onet Bros., Inc., 11 crates glass works, 1 case do 

town Bros., & Co., 92 cases glass 

fench-American Banking Corp., 49 cases glass 

\ith, M. E. G., 1 cask earthenware, 1 cask glassware 


(obe Shipping Co., 56 cases glassware, earthenware, etc. S. S. France, from Havre, France 
? Y. Merchandise Co., 345 cases toys, crockery. etc. Hampton, J. W., Jr., & Co., 1 cask erystalware 
lacy, R. H., & Co., 1 case dolls, 19 cases majolica ware Draeger Shipping Co., 2 cases glassware 
leld, B. H., & Co., 33 cases crockery Cox & Fahner, 5 packages glassware 
lmama Pacific Line, 15 cases crockery Lord & Taylor, 19 casks majolica 
‘ern Bros., 14 cases earthenware, glassware, etc. Haviland, T., a need casles porcelain 
ational City Bank, 5 cases glassware Celie ea OM WE case. China ware 
litehell, Bissell Co., 15 cases crockery Bernard, tk E. & Co., 4 cases glassware 
bsenthal China Corp., 2 cases crockery French Amer. Glass Co., 28 cases glassware 
‘raus, N., & Sons, 5 casks crockery Coty Co., 35 packages glassware _ 
Hall Co., 1 case glassware 

August 25th Bernard, J. E., & Co., 2 casés majolica 


Globe Shipping Co., 1 cask glassware 
Henjes, F., Jr., 11 cases glassware, etc. 
Schenkers, Inc., 4 cases glassware 
Lewis & Conger, 9 casks glassware 
Higres Co., 2 casks majolica. 


is Deutschland, from Hamburg, Germany 

¢taham & Zenger, 44 cases crockery 

| Y. Mdse. Co., 35 cases hollowglass 

entral Mercantile Bank & Trust Co., 2 cases hollowglass 


eg F. C., Co., 34 cases crockery Buffums Dry Goods Co., 4 casks chinaware 
mith, J. D., Co., 7 cases toys, 1 case crockery - ae ? 
{ ; pas ar ? Rorabough Dry Goods Co.. 1 cask crockery 
tate Bank, 6 cases hollowglass ‘ : 
anes, W. R., & Co., 1 case crockery S. S. Suffren, from Havre, France 
jowning & Co., 7 cases glassware, etc. Roulston, T. H., 3 casks glassware 
mith, J. D., & Co., 5 cases hollowglass, etc. Phoenix Shipping Co., 5 casks glassware 
obinson, H. W., & Co., 30 cases glassware, etc. Haviland, T., & Co., 49 packages chinaware 
secialty Trading Co., 16 cases earthenware Globe Shipping Co., 2 cases chinaware, etc. 
lurphy, A. & Co., 2 cases glassware American Express Co., 10 cases chinaware, etc. 
andegrift, F. B.. & Co., 25 cases hollowglass Bing, F., 15 cases glassware 
town & Roese, 3 cases earthenware and china Hudson Forwarding & Shipping Co., 2 cases chinaware 
Isenthal, F. & B. Co., 2 cases glassware Vandergrift, F. B., & Co., 12 cases glassware, etc. 
merance, S. H., & Co., 13 cases glassware Gimbel Bros., 5 cases glassware 
age Madden Co., 12 cases earthenware Gommi & Co., 5 cases majolica, etc. 
isner, D., & Co., 6 cases glassware French American Glass Co., 19 packages glassware 
aub Hummel & Schnall, 7 cases glassware Gunthel Co., 7 casks chinaware 
lumenthal. B.. & Co., 6 cases glassware Tharand Co., 27 casks chinaware 
: Y. Mdse. Co., 5 cases glassware Globe Shipping Co.. 12 cases glassware, etc. 
pence, C.R., & Co., 3 cases toys, 1 case toys and china Davies. Turner, & Co., 24 cases glassware 
chall & Co., 1 case crockery Stern Co. 6 casks chinaware 
hem. Nat. Bank. 2 cases glassware Globe Shipnine Co., 1 case chinaware 
ermard, J. F.. & Co.. 20 cases crockery, etc. Macy, R. H.. & Co., 2 cases chinaware 
tauff, A. F., & Co., 7 cases hollowglass Ayer, H. H., 14 cases glassware 
eee, oe, & Distributing Co., 2 cases hollowglass August 27th 

eA. elas 
tern. T. L.. & Co.. 3 cases glassware S. S. Deutschland, from Hamburg, Germany 
wald, J., Glass Co., 1 case crockery. 3 cases hollowglass Happe! & McAvoy. 58 cases toys, glassware, etc. 
imbel Bros., 11 cases tovs, glassware, etc. Borgfeldt. G.. & Co.. 8 cases earthenware, ete: 
lampton, J. W., Jr., & Co., 1 case glassware Arnold, Const2hle Co., 10 cases glassware, ete. 
vertheimer & Levy, 14 cases crockery Goodman. S.. Co., 5 cases glassware 
braham & Strauss, 37 cases crockery, etc. Irving Miller & Co., 13 cases earthenware 
taham & Zenger, 32 cases. crockery Henschel, Naeve Co., 8 cases toys, glassware, etc. 
enner, F. C. Co.. 105 cases crockery. etc. Hauptmann A.. 10 cases crockery 
asch. S.. Import Corp., 65 cases crockery Rernstein, W., Inc., 5 cases glassware 
oscherak Bros.. 1 case metalware, 5 cases crockery Globe Shinnine Co.. 1 cases glassware, 1 do earthenware 
tlentic Forwardine Co. 19 cases glassware, etc. Sheldon. G. W., & Co.. 3 cases hollowglass 
ildermann. C.. Co.. 25 cases crockery Order, 4 cases norce!ain 


hatham & Phenix Nat. Bank, 26 crates earthenware Dixen, J. Crucible Co., 400 bags china clay 
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Pomerance, S. H., & Co., 17 cases glassware, crockery, etc. 


Stern, Stiner, S., Co., 45 cases crockery, glassware, etc. 
Pomerance, S. H., & Co., 36 cases glassware, etc. 
(Caxair, I. Jin & Co. 1 case poreclain 

Fenton, A. W., , 5 cases majolica, etc. 

Portenoy Co., ee cases glassware, etc. 

Sheldon, G. W., & Co., 14 cases glassware, etc. 
Bernard, J. E., & Co., 204 cases toys, crockery, etc. 
Lidz Bros., 23 cases glassware, etc. 

Hirsch, G., Son, 56 cases crockery, etc. 

Heemsoth & Basse, 6 cases earthenware, etc. 
Vandegrift, F. B., & Co., 3 cases glassware, etc. 
Globe Shipping Co., 227 cases toys, crockery, etc. 
Macy, Ro Hin & Co. 85 cases toys, earthenware, ete. 
Strauss, N., & Sons, 29 cases crockery, ete. 

Zanes, W..R., Co., 3 cases crockery, etc. 

Acme Fast Freight Service, 5 cases crockery 
Friedlander Co., 21 cases crockery, etc. 

Stern Bros., 50 cases toys, crockery, ete. 

Downing, I. D., Co., 9 cases toys, crockery, etc. 
StillivanieyVemG- "& Co., 19 cases crockery, glassware, etc. 
Koscherak Bros., 6 cases thollowglass, 1 case crockery 


S. S. Livenza, from Leghorn, Italy 
Borgfeldt, G., & Co., 20 cases alabaster works, etc. 
From Naples, Italy 


Friedlaender Co., 9 cases bronze and glass works 
Strauss, N., 18 cases earthenware 


S. S. Cameronia, from Glasgow, Scotland 


Gunthel & Cruveilher, 13 crates earthenware 
Kupper, H. C., Inc., 13 cases earthenware 


August 29th 
S. S. Resolute, from Hamburg, Germany 

Reimer, FF. GC) & €o.,)2 cases crockery: 
Arnold Constable Co., 5 cases crockery, etc. 
Miller, I., & Co., 2 cases earthenware 
Cohn & Rosenberger, 8 cases glassware 
Robinson, H. W., & Co., 20 cases glassware 
Herbert Neuwirth, 1 case glassware 
Straus, N., & Sons, 49 cases crockery, earthenware, etc. 
Meadows, Wye & Co., 1 case wooden and giassware 
Brown & Roese, 13 cases earthenware 
Bernard. J. E., & Co.. 85 cases toys, crockery, etc. 
Devoy, H. J., Co., 2 cases crockery 
Abraham & Straus, 30 cases toys, crockery, etc. 
Phoenix Shipping Co., 97 cases toys, crockery, etc. 


Chatham Phenix Nat. Bank & Trust Co., 2 cases earthenware 


N. Y. Mdse. Co., 75 cases toys, crockery, etc. 
Tomby, B., & Co., 33 cases crockery 

Friedlaender Co., 15 cases crockery, glassware, ete. 
Powell, C. H., Co., 57 cases crockery 

Koscherak Bros., 6 cases hollowglass 

Order, 7 cases crockery, etc. 


Wedemann Godknecht & Lally, 16 cases toys, glassware, etc. 


Koscherak Bros., 1 case earthenware 
Hirsch, G., Sons, 14 cases glassware 
Schenkers, Inc., 25 cases glassware, etc. 
Corbett, M. J., & Co., 2 cases crockery 
Borefeldt, G., & Co., 4 cases crockery, 8 cases earthenware 
Wildermann, C. Co., 8 cases crockery 
Portenoy Co., 1 case hollowglass 
Sellers Transport Co.. 7 cases earthenware 
Public Nat. Bank, 18 cases hollowglass 
Ruhe, H., 1 case glassware 
Bernard. ln Be ce Conm/mcasces croc key, 
Macy, R. H., & Co., 50 cases tovs, glassware, ete. 
Davis Turner & Co.. 2 cases chinaware 
Downing. R. F., & Co., 1 case crockery 
Rice. I, W.. & Co.. 9 cases toys. 8 cases crockery 
Eleto Co., 4 cases hollowelass, etc. j 
S. S. President Van Buren, from Shanghai, China 
Little Jones Co., 2 cases chinaware 
From Hong Kong, China 


Little Jones. Co., 9 cases chinaware 


August 30, 1927 
S. S. Sierra Ventana, from Bremen, Germany 


Schmidt, W. H., 2 cases crockery 
Hesse, D. S., & Bro., 2 cases earthenware 
Semon Bache & Co., 25 cases glassware, etc. 


Pomerance, S, H., ie Co., 12 cases glassware earthenware, 


Roloson, A. F.. 45 cases crockery, 2 cases earthenware 
Phoenix Shinping Co., 7 cases crockery, etc. 

Kuyper, P. C., & Co., 1 case glassware 

Blumenthal. B.. & Co., 4 cases glassware 

Wolf, H., & Co., 1 case imirrors, 3 cases crockery 


Dritz Traum Co., 1 case chinaware 

Chatham & Phenix Nat. Bank, 11 cases earthenware 
Robinson, H. W., & Co., 2 cases glassware, etc. 
Wrought Iron & Art Glass Fixture Co., 5 cases earthenjwal 
Goebel, J., & Co., 10 casks clay, 38 cases earthenware 
State Bank, 4 cases earthenware 

Downing, any D., & Co., 1 case glassware 

Order, 2 cases crockery 

Order, 8 cases glassware 

Happel & McAvoy, 1 case mirror 

Eu, Se ES &iCo lease o aneeee 
Fenton, W., 5 cases earthenware, etc. 

Scott, A. on 16 cases hollowglass 

Corbett, M. J., & Co., 3 cases earthenware 


S. S. Berengaria, from Southampton, England 


Sheldon, G. W., & Co., 1 case glassware 
Bloomingdale Bros., 1 case earthenware 
Herbert, Neuwirth Co., 1 case porcelain 
Van Waldenburg, S., 2 cases porcelain 
Order, 5 cases earthenware 

(Bane, W. L., & Co., 4 cases chinaware 


S. S. Cabo Espartel, from Genoa, Italy 
Order, 2 casks majolicas 
From Leghorn, Italy 


Hudson Forwarding & Shipping Co., 7 cases earthenware 
Andrews, D. C., & Co., 8 cases mosaics, majolicas, ete. 
Gen. Shiping & Forwarding Co., 3 packages crockery 
Borgfeldt, G., & Co., 36 packages terracottas, alabasters, et 
Vi andegrift, F. B., & Co., 79 cases marble works, 4 cases mo | 
Granata, G., & Co., OF packages earthenware 

Gomin & Or, 33 cases. earthenware, etc. 

Friedlaender Co., 40 cases alabaster, earthenware, etc. 
Sheldon, G. W., & Go, 8 packages earthenware 
Lauterjumg, P., 3 cases earthenware, 9 cases alabaster wat 
Tice & Lynch, 9 packages majolica effects, etc. 

Herbert & Neuwirth Co., 5 cases earthenware 

Strauss, N., & Sons, 10 packages earthenware 

Bing, F., & Co., 26 cases terracottas, alabaster, ete. 
Khouri, A. N., & Bros., 28 cases terracotta, alabaster, ete. 
Andrews, D. C., & Co., 8 cases alabaster, etc. 

Bowery & East River Bank, 83 packages majolica 
Order, 7 cases earthenware 


Treasury Department Decisions 


The following Treasury Department decisions hi 
been announced: 


Protest of Mexican Products Co. of San Aimtoi 
Texas. 

Earthenware—Mexican Pottery—Mexican pottery 
earthenware classified at 50 per cent ad valorem un 
paragraph 211, tariff act of 1922, is claimed dutiable 
15 or 20 per cent under paragraph 210. 

Opinion by Young, J. The testimony indicated that 
body of the articles in each case was made of natural, t 
washed and unmixed clay, and that such bodies were de 
rated. The merchandise was therefore held dutiable 
20 per cent under paragraph 210 as common brown eat 
enware made of natural, unwashed and unmixed cl 
decorated. The protest was therefore sustained. 

Protest of New York Merchandise Co. 

Clay Articles—Merchandise reported by the appral 
to consist of various articles of earthenware, decorat 
was classified at 50 per cent ad valorem under paragré 
211, tariff act of 1922. It is claimed dutiable as clay # 
cles at 20 per cent under paragraph 210. 

Opinion by Young, J. Samples wer introduced im 
dence and were submitted to a Government analyst ¥ 
reported that the merchandise is made of common | 
washed clay.) It was therefore held dutiable at 20) 
cent under paragraph 210 as claimed. 
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eee. KE | MaReeCOr lnc. | 


.g-51 West 23rd Street 


the protection of dealers using 


Theresienthal 


Our Garda Shape as illustrated is covered 
by UU. SiiiatenmeNo. 71.707 


Imitators Take 


Telephone—Gramercy 518] 


Glass”’ 


INO LUGE - 


Ie wanl ork CityINi ay: 


Glass News 
(Continued from page 15) 
iss Men Interested in Potash Experiment 
ass manufacturers are showing considerable inter- 
_the tests being made under the Federal potash act. 
e tests are being made in New Mexico, and the re- 
t show the beds show a potash content from 3.00 to 
4 per cent. Inasmuch as considerable potash is im- 
td, it may follow that should potash beds in the south- 
s show it can be produced in commercial quantities, 
1 will likely be a heavy domestic demand. 
; ———— 
Butler Bros. Stress Dollar Items 
secial stress is placed by Butler Bros., in their Sep- 
ler catalog on merchandise retailing for $1, the com- 
1 in its announcement declaring: 
‘lany merchants say there is nothing new in dollar 
js. We know some merchants who openly declare 
ollar sale has been outlived,” the catalog declares. 
‘ut far more numerous merchants will put a little 
2 pressure behind dollar goods—will exert a little extra 
2 energy to stimulating sales with attractive level re- 
eprice merchandise—in short, will ‘turn the sod’—and 
(satisfactory results for their efforts. 
The five and ten cent idea is not new, yet year after 
Vit pushes on and on. The five and ten cent people 
‘the sod each year with increased displays, better 
es, new selling punch 


improved window trims, and 


3 
dr stocks. 


| 
} 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Tron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR SIDE LINE 


ANTED—Salesmen to sell Kiay-Craft Products as a side 

line consisting of Majolica Hand Painted Pottery Bases 
with Chintz and Hand Decorated Linen Shades, also a nice line of 
Boudoir Lamps for Dollar Specials and combination Flower Bowl 
Lamps. All territory opened except the New England States. Ad- 
dress Box No. 657, care CROCKERY AND GLASS JOURNAL. 


SHIPPING AND STOCK CLERK SEEKS 
POSITION 


OUNG man having six years’ experience as a shipping and 

stock cierk with an exclusive Fifth Avenue China shop would 
like position with advancement. Address Box No. 660, care of 
CROCKERY AND GLASs JOURNAL. 


HIGH CLASS CHINA SALESMAN WANTED 


ANTED—High class salaried, experienced chinaware sales- 

man to sell all classes of trade. All applications treated 
strictly confidential. Address Box 659, care of CROCKERY AND 
GLaAss JOURNAL, 


Buyers in New York 
Aucust 25, 1927 

J. H. Edwards, housefurnishings, toys, glassware, lamps, J. Es- 
kind & Sons, Birmingham, Ala., Pennsylvania. 

N. H. Gilbert, lamps, glassware, Rose Marie Gift Shops, Man- 
chester, N. H., Hotel Astor. 

E, E. Bageant, lamps, Woodward & Lothrop, Washington, D. C., 
-370 Seventh Ave. 


AucustT 26, 1927 

B. G. Twitchell, housefurnishings, Hutzler Bros. Co., Baltimore, 
Md., 1440 Broadway (Assoc. Mdsg. ‘Corp.). 

Mrs. P. Rinken, crockery, glassware, Boston Store, Chicago, IIl., 
44 E, 23rd St. 

C. H. Clark, silverware, china, toys, housefurnishings, Edw. 
Malley Co., New Haven, Conn., 105 Grand St. (Jay & Co.). 

J. Hertzberg, china, glassware, housefurnishings, S. Kann Sons 
Co., Washington, D. C., 128 W. 31st St. (Weill & Hartmann). 


AucGust 29, 1927 

J. G. Beal, housefurnishings, Pizitz-Smolian Co-Op. Stores Co., 
Chattanooga, Tenn., 115 W. 30th St. (B. F. Levis). 

D. C. Bostwick, toys, housefurnishings, The Wing & Bostwick 
Cory Connings INSYe, IZ0NWe 2nd ten(eAee antl: 

H. L. Werts, mdse. mgr., toys, china, etc., Duffy-Powers Co., 
Rochester, N. Y., 1150 Broadway (F. Lilienthal & Co.). 

L. A. Bourbon, toys, china, glassware, housefurnishings, Duffy- 
Powers Co., Rochester, N. Y., 1150 Broadway (F. Lilienthal & 
Cos) 

F. N. Nye, china, glassware, Auerbach Co., Salt Lake City, 
Utah, 333 Seventh Ave. (J. M. Biggins, Inc.). 

A. Schuchat, china, Famous-Barr Co., St. Louis, Mo., 1115 
Broadway. 

P. L. Gumwaldt, gift novelties, housefurnishings, Evans & Chaf- 
fee, Towanda, Pa., 1270 Broadway (United Merchants’ Syndicate). 


Aucust 30, 1927 

G. A. Lawier, housefurnishings, toys, Akron D. G. Co., Akron, 
Ohio, 115 W. 30th St. (B. EF) Vevis). 

H, C. Andrews, housefurnishings, W. R. Zollinger Co., Canton, 
Ohio, Pennsylvania. 

E, B. Alcomback, novelties, art goods for catalogue, Montgom- 
ery, Ward & Co., Chicago, IIl., 354 Fourth Ave. 

C. Press, housefurnishings, toys, Efroymson & Wolf, Indianapo- 
lis, Ind., 112 W. 38th St. (Littman & Storch), 14th floor. 

Miss B. Hetterman, lamps, gifts, Kaufman Stores Co., Louis- 
ville, Ky., 112 W. 38th St. (City Stores Co.), 14th floor, 

C. E. Haner, lamps, Boston & Big Store Co., Marion, Ind., 115 
W. 30th St. (B. F. Levis). 

H. D. Holleb, housefurnishings, china, lamps, Gimbel Bros., 
Milwaukee, Wis., 116 W. 32nd St. 


———_—__ 


B. Meh‘man, china, glassware, Boston Store, Milwaukee, W 


128 W. 31st St. (American Retailers’ Ass'n). 


Avucust 31, 1927 


C. H. Hurlburt, china, glassware, lamps, The D. M. Read 
Bridgeport, Conn., 20 W. 33rd St. (D. G. Alliance). 


J. F. O’Brien, china, glassware, housefurnishings, lamps, Co}! 


Co., Richmond, Va., 23 E. 26th St. (W. T. Knotty 
C. O. Battier, toys, Rice, Stix D, G. Co., St. Lomi 
Worth St. 


| 


PETER POTTER | 


Peter Potter says: Th Fall sales are on in 
full. Ef the new glassware ’n china gits any 
finer there’ll be no more room fer improve- 
ment. 


‘*Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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Established 1869 


B. F. DRAKENFELD & CO. Inc. 


45-47 Park Place New York 


ROMAN 
GOLD 


For China and for Glass 


PO 
7) 


VOC 


STANDARD BURNISH GOLDS 


in Paste Form for over Fifty Years 
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HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
_ your orders direct, and 
without delay. 


AMA IAEALIARIESISESSLEALAARALI TEETER Alesis DUCCUUUEE UDELL UUUUEECEP EPPO OPE 


We guarantee these 
bowls as _ repre- 
sented. 


SINAC, (C 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
| 7704 Tioga St. Pittsburgh, U. S. A. 
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with Timberlake Easels and Racks. Ask for new catalog 35-C showing 
complete line, including table decorations, candle holders, and so forth. 


Dress Up Your China Department | 


No. 547 Adjustable Easel. Morgan 


Patent 6-5-23. Holds Everything pt 
A “s . 
a No. 153 Plate Rack 
| A ; 
| i % 13 J ri 
\ | f 
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io . | —— 
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| Ne ¥ j t j f 
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No. 20 E-5 10” ‘Table Decoration Showing 20 E-5 with flowers or leaves 


| (Patent Applied) Holds whip or stand- 
ard candle. Udylite Plating resembles 


silver 
J. B. TIMBERLAKE & SONS INC. 


THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE 
Established 1880 


JACKSON, MICHIGAN» 


Ask To See 
Our Rock Crystal Line 


Five different patterns—three different 
shapes. The acme of quality and work- 
manship. Modestly priced. 


Fine Engraved Glassware 


Exceptional designs, expertly executed on 
the latest shapes in the newest colors. 


Made by 
SILVER CITY GLASS GO: 


Meriden, Conn. 


On view at the Salesrooms of 


G Kartiganer 


SOLE AGENTS 


10 West 23rd St. 
New York 


Werner 


Phone: Gramercy 2440 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 
Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 385-87 West 28d 
St 


Caulder China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc.. 14 Barclay S?. 
English China, Earthenware’ and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEViILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China. Glass and 
Farthenware 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 


Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840, 


HEINRICH & WINTERLING, INGC., 
49-51 West 28rd St. 
Dinnerware tram Heinrich & Co. Selh 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 29d St. 


Ahrenfeldt French China. 


104 
China. 


920 


“Haviland China” 
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KAnuA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 


Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, tne., $9-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese (snnds_ Tete- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 53-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-87 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberge’” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”’—-Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery. White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 
Dh yeset H. RUHE, 14 West 28rd 
is 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, 
Verra Crystal Tableware. 
in glassware, etc. 
ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 
NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 
TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Tapanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Ince., 24 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges. France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. wh 

E. TORLOTTING, INC., 35-37 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON., Inc., 104 Fifth Ave. 
Martin China. Limoges: Gustafsberg 
China and Earthenware, Sweden: 
Kosta Crystal. Sweden: Rorstrand 
China.and Earthenware. Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


Specialties 


Lamps and Bric-a- 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
j. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. _ 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting Fixtures and 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE MAIBRUNN CO., Ince., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
... DALRYMPLE, 16 West 23rd 
t 


Telephone 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
Ware and premium specialties. Tele- 
phone, Gramercy 4413. 


LOTMA 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO 225 
Fifth Ave., Room 711. 
Gold encrusted glass, 
of fine crystal and 
Phone Ashland 4419, 


Unusual line 
colored gilass. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and platn. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
Grey OSuh 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
es Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
ee Telephone, Pennsylvania 
2165. 


meres J. MOSCOVITZ, 10 W. 23rd 
ts 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal] 


and 
40 cents per lin r first insertion; 
ae ents te Hine Te fo fe wing in- 
Rates: ic ven words per line 


inimum ini itial charge $2, p 
Hie bbe 
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© Ihere’s Profit 
for You 
m 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is “The mark of fine taste in 
fine China’’—writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Haviland 


DECORATED BY Every picc: of genuine 


° Haviland Ciina—the 
giland ¢ product of the origina 
Co Haviland, established 

Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here. 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 


awvilan, 


on white china 


NOSEGAY PATTERN 


The business is here for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the newest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 
The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 
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IN THIS ISSUE 


Pompeian Green Predominates New Sal- 
terini Lines—An article dealing with the 
delightful soft color which is being fea- 
tured this season at the Crystalart 
Studios in lamps, stands, torchiers and 
tables 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 
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Will It 
Interest You ®@ 


To know the names of the best manufacturers and whole 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department ? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


bp eees hd) RITE SUBSCRIPTION PRICE 


New York. 
Gentlemen :— Domestic 
Please send the CROCKERY AND GLASS $3.00 a year 
gee eerste $8.00 for 2 year 
enclose ...... forse year. Canada 


$4.00 a year 


Foreign 


| 
| 
| 
| 
| 
| bers) to the following address for which .... 
| 
| Firm se es ow. aes | 55.50 a year 
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, published weekly at New York, by Demarest Publications, lnc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. 'N und 
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MEITO DINNERWARE 


A splendid assortment of attractive patterns 
with rich ivory borders. 


AT 
EXCEPTIONALLY POPULAR PRICES 


MEITO FANCY CHINA 


A wide range of delightful Lustre Tea Sets, 
Waffle Sets and Novelties that are a revelation 
and well worth your inspection. 


DINNERWARE FANCY CHINA 
GIFT ITEMS 


ASSURE YOU OF THE BEST VALUES 
WE HAVE EVER OFFERED 


BY OUR 1928 IMPORT LINE 


NAGOYA SEITOSHO LTD. 


Manufacturers Importers 
200 FIFTH AVENUE:-~» ROOM 514 
NEW YORK 
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Wonderful Values in 100 Piece Dinnersets 
In Stock for Immediate Delivery 


We are illustrating only one of the several beauti- 
ful patterns in this large display — at prices ranging 
from the cheapest to the best. There are also a num- 
ber of open stocks. 


A shipment has just arrived of a variety of Fancy 
goods that is very appealing and we have priced them 
very low in order to turn them over quickly. 


China Dept. 4th Floor 


GEO. BORGFELDT @ CO. 


111-119 East 16th St. New York 
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Decoration Y-31 


The Yellowstone Dinner Service 


MG cHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


VCC CU ee eee eee eee 
UCC EO ee eee eee 


COCO 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 
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The Homer-Laughlin China Co. 


j Newell, W. Va. and East Liverpool, O. 
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The Knowles, Taylor & Knowles Co. 


Present 


Their New Berkeley Shape 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 


character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 
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ANNOUNCEMENT 


For the buyer who discriminates, the wonders of a 
treasure chest will be disclosed in the new NORI- 
TAKE FANCY CHINA LINES now ready for 1928 
delivery. 


NORITAKE FANCY CHINA, for years indispu- 
tably an acknowledged leader, again challenges the 
field with an array of the NOVEL and NEW, which 
not only surpasses anything of its kind but simply 
staggers the imagination. 


A veritable host of new shapes, superbly modelled in 
ideal proportions and in designs carried out with 
singular freshness and originality. A notable feature 
this year is a galaxy of creations on IVORY, elabo- 
rately treated in ENAMELS, in which are combined 
color, warmth and charm. 


All in all, an alluring and irresistible array, any piece 
of which displayed on your sales counter will render 
it very difficult for Mrs. Ultimate Consumer to resist 
the temptation to buy. 


MORIMURA BROBS., Inc. 


53257 WES Te2srd Street 
New York 


| 
| 
| 
| 


Eight CROCKERY AND GLASS JOURNAL September 8, 1927 


The Marathon Shape 
and 


Maddock’s Royal Ivory Body 


Another achievement for the 
Maddocks in their’ celebrated 
Royal Ivory Body English Earth- 


enware, 


A shape that has taken the trade 
by storm—simple lines, perfect 
symmetry lending itself ideally 
to the most charming decorative 


effects imaginable. 


English 
@Gares 
of #lerit 


Old Tree Pattern, Just the type of 
bright, colorful decoration that If Its Worthy 


milady longs to call her own. 
: We Stock It 
Open Stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 


39-41 West 23rd Street 
New York 
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Assets Basing its estimates on a potential Self-Regulation The beneficient effects of self-regu- 


in value of $10,000 for each baby at 
Infancy birth, the Insurance Department of 

the Chamber of Commerce of the 
United States, in a bulletin on health as a community as- 
set, finds that the population increase of the United States 
in 1924 represented an increase in the value of human 
capital to the extent of $19,306,140,000. 

But in the first year of life 136,730 of the 1,930,614 
babies born died, reducing the capital account by $1,367,- 
300,000. 

' “Much of this loss,” the bulletin continues, “is pre- 
ventable. New York City in 1915 had an infant mortality 
fate of 99 deaths under one year of age per 1,000 live 
births. By 1925 this rate had dropped to 64—an actual 
saving of 4,490 babies. Detroit reduced its rate from 
105 in 1915 to 77 in 1925, a saving of 895 lives. Bos- 
ton’s rate in 1915 was 103 while in 1925 it was 85, an 
actual decrease of 335 lives. White Plains, New York. 
a smaller community, was able to reduce its rate of 82 
in 1915 to 51 in 1925, saving the lives of 18 babies. A 
baby born in Stonington, Connecticut or Winona, Minne- 
Sota, during 1925 had a better chance to live than in any 
other part of the United States, for these two cities were 
tied for low rate at 32. The most dangerous town in 


hich to be born had an infant mortality rate of 156 
per thousand.” 


and International lation of trade, which are already 
Trade being felt in the United States, can 

be achieved as well in international 
trade, it is asserted by A. Lincoln Filene, Chairman of 
the Trade Relations Committee of the Chamber of Com- 
merce of the United States in an address before the In- 
ternational Chamber of Commerce at its recent meeting 
at Stockholm. 

Suspicion, due to prevalent trade abuses, said Mr. 
Filene, is one of the barriers in the way of trade, inter- 
fering with the profitable interchange of goods. 

“Dealing between manufacturers in one country and 
distributors in another,” he adds, “are fully as likely to 
suffer because of the existence of unethical practices as 
are dealings between sellers and buyers within a coun- 
try. In international trade there is the complicating factor 
that the principals to business transactions, that is, the 
owners of business establishments which deal with one 
another, rarely or never meet. Business dealing is carried 
on by subordinates and intermediaries. When people 
do not know one another at first hand the opportunity for 
misunderstanding is much greater and lack of confidence 
is much greater. 

“The barriers which hamper the spread of international 
trade in individual industries can only be overcome if 
representatives of these industries, both producers and 
distributors, will sit down together, first to find out what 
the barriers are, and second, to lay plans to abolish them.” 
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MONG the buyers in New York this week were: 
A “Sam” Natkin, the well-known china and glass- 

ware buyer for Mandell Bros., Chicago, who is in 
New York, renewing old acquaintances and placing orders 
for his department; J. Goldsmith, accompanied by Mrs. 
C. Van Deuzen, with the Scranton Drygoods Co., Scran- 
ton, Pa.; Oswald W. Clayton, china and glassware buyer 
for M. E. Blatt & Co., ‘Atlantic City, who left New York 
Labor Day by automobile for Canada, where he will enjoy 


his vacation and John Riordan, china and glassware buyer 
for McAusland & Wakelin Co., Holyoke Mass. 

Charles A. Postley, of the firm bearing that name, is 
congratulating himself that he still has a secretary. On 
Labor Day, Miss Vivian Took, who assists Mr. Postley in 
his showroom in Twenty-third St., was stepping from a 
rowboat at Forrest Lake, N. Y., when she suddenly lost 
her balance and plunged overboard head first. Miss Took, 
who does not swim, was fully clothed and was in serious 
danger of drowning when two young men who were on 
the dock nearby, plunged overboard and rescued her. 

Fred Taylor, china and glassware buyer for the Maison- 
Blanche Co., New Orleans, is in New York in the inter- 
ests of his firm. He was recently reported as having 
resigned his position with that firm by a trade publication, 
but Mr. Taylor emphatically denied this report this week 
and declared that he was “right on the job.” 


A. Breton and James J. Fagan, both of whom held po- 
sitions as china and glassware buyers for Shartenburg & 
Robinson are in the metropolis this week on business. Mr. 
Breton is with the New Haven store and Mr. Fagan with 
the Pawtucket, R. I., store. 


Labor Day being one of those days of which the poets 
love to write, Paul Joseph decided to hie himself off to a 
ball game, his first in twenty years. Inasmuch as there 
was a double header for the Giants he decided to watch 
that team play the Pirates. Bright and early he was at 
the Stadium and purchased himself a ticket. The rest of 
the story we let Mr. Joseph tell in his own inimitable way : 
“There were about 58,000 spectators counting myself,” 
he said. “Out of that number there was one seat directly 
behind a post about a foot and a half wide that made an 
excellent barrier against witnessing the game or games. 
Of course I was given that seat! I hailed an usher and 
after a while he changed my seat, but anyway the teams 
both played poor baseball on this day. Finally in the sec- 


Ten 


ond game | remarked to the man next to me that if the 
out-of-town made another run I would leave. That was 
in the sixth inning and they were far ahead. Well, they 
made the run and I rose to leave. Instantly there was a 
rush for my seat but I finally got out. The next morn- 
ing I read that the Giants rallied and won the second 
game after the sixth inning, so I guess I’m just a jinx | 
after all.” 


Louis Levien, head of the firm bearing that name, 
is off on the road. He left Friday for Pittsburgh where 
he stopped at the Fort Pitt Hotel before going on. 

“Eddie”? Hammond, New York manufacturers’ agent, 
left last Wednesday for Detroit on a combination business 
and pleasure trip. He expects to return the latter part of 
this week. 


Wills Rockwell, of the Rockwell Silver Co., Meriden, 
Conn., was a visitor to the New York mart this week 
to make some glassware purchases for his firm. 


Mrs. L. Black of the L. Black Co., Detroit, accompanied 
by her daughter, was a visitor to the local mart this 
week. 


A New edition to the Postley Pet Shop was received | 
by Charles A. Postley this week. It was sent to the latter 
from a friend in Pittsburgh. The new animal is a Boston 
bulldog by the name of “Pa.” Mr. Postley now has pat- 
rots, goldfish and a canine. What next? 


Charles B.. Stanley, china and glassware buyer tor 
Strouss-Hirschberg Co., Youngstown, O., was in New 
York last week for a few days leaving Friday. 

Paul L. Zoellner, New York representative for Gillin- 
der & Sons, Tacony, Philadelphia, Pa., opened up a dis- 
play this week of the concern’s line in Room 233 of the 
Hotel Imperial, 31st St. and Broadway. The exhibit 
includes a variety of new things in illuminating glassware 
of exceptional interest. 

Edward Kueling, salesman for Frederick Skelton, re- 
turned to work on Tuesday of this week after a two 
weeks’ vacation, most of which was spent in the hospital 
having his tonsils removed. 


Justin Tharaud, Jr., traveling in the interest of his 
father’s concern, Justin Tharaud, Inc., is packing his 
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trunks in readiness to leave Sunday for an eight weeks 
| over his territory. 


Alex. Shaw of the A. J. Fondeville & Co. sales staff 
leaves on Friday for a six weeks’ trip to the Coast. Mrs. 
Shaw will accompany him. 


factory representative for Nagoya Seitosho, Ltd., the 
Japanes importing firm, who arrived in New York the 
last part of August, will continue his stay here until next 
March. During his visit he will be busy assisting Mr. 
S. Kakymoto, New York representative for the factory. 


| Announcement is made this week that A. Matsumura, 


H. J. Godfrey of the Godfrey-Heaton Co. departed 
last Friday to call on his trade in the middle west. He 
plans to be away for about 8 weeks. J. L. Harrison and 
|C. M. Cartright who also travel for the firm thave also 
‘left. Mr. Harrison will travel New York and Pennsyl- 
-yania while the far Western territory will be looked 
after by Mr. Cartright. 


Miss L. H. Stohlman, stylist for the Black Knight 
‘China Shop of the Scruggs-Vandevoort-Barney Dry 
Goods Co., St. Louis, is in town making her headquarters 
at the showrooms of Graham & Zenger, American repre- 
sentatives for this line, preparatory to the opening of 
Black Knight Shops in different parts of the country. 


Members of the Fred C. Reimer Co. Sales force have 
departed for their respective territories within the past 
'week. J. J. Offley who will cover the middle West left 
last week while H. P. Mackenzie who takes care of the 
Atlantic Coast trade left on Saturday. Fred C. Reimer, 
head of the firm, is scheduled to depart on Saturday, the 
10th, and will make the Pacific Coast on his trip. They 
all will be away until about December 1. 


C. P. Cox of the Copeland & Thompson Sales force 
left the latter part of last week to call on the trade East 
|of the Mississippi with the new Copeland lines. W. T. 
| Craig also left at the same time and will travel through 
the South and West. Both the Messrs. Cox and Craig 
will be away until December 1. Another new salesman 
to augment the Copeland organization is Walter Church 
who is well and favorably known in the trade. Mr. 
Ohurch thas started in on his new duties this week an‘ 

will shortly leave for the read to cover the Central West. 


The countenance of Joseph Tharaud, the popular trav- 
_eling representative for Herman C. Kupper, Inc., regis- 
| ters a peculiar joy this week, different than he has ever 
shown before when particularly elated and it really is 
| different. The reason is none other than the advent of 
his becoming a father. The new son who has been given 
‘the name of Stanley arrived at the East Orange, N. J., 


Hospital last Sunday. Both mother and son are doing 


} 


nicely so “Joe” has nothing to do but look pleasant, feel 
important and pass out the cigars. Mrs. Tharaud before 
her marriage was Miss ‘Catherine Leyland, daughter of 
Percy Leyland the importer. 


Emmet White Is Elected by Gift Association 


The fall show of the National Gift and Art Associa- 
tion, held at the Hotel Adelphia during the week of 
August 22 to 27, was the biggest success yet achieved. 
Although all previous events held by this association dur- 
ing its six years’ activities were outstandingly successful, 
the brilliant fall show eclipsed them all and was admitted 
by those who attended to be the finest show of its kind. 

During the week hundreds of retailers, buyers and shop 
owners flocked to the show from all parts of the country. 
All day long, during each day of that week, they swarmed 
over the four floors of the Adelphia that were entirely 
given over to the National Gift and Art Show. 

First in the program was the retailers’ luncheon, at 
which Mrs. E. A. Wilson, president of the local Philadel- 
phia Giftwares Association, acted as hostess, assisted by 
six members of her organization. John Honold, mer- 
chandising expert for Bonwit Teller’s, of Philadelphia, 
awarded the prizes for the retail selling efforts exhibits. 

L. H. Buisch, of the Merchants Service Bureau, Na- 
tional Cash Register Company, gave a forceful address 
on modern wholesale and retail selling. 

On Wednesday evening the Adelphia north roof was 
the scene of the association’s supper-dance and frolic. 
Here exhibiting members and their representatives and 
retailers had the opportunity to get better acquainted in a 
social way. 

On Thursday evening the buyers’ conference, broadcast 
months before, drew a large crowd, eager to get the most 
out of one of the most important events of the week. It 
was at this meeting that such outstanding individuals in 
the gift and art trade as L. T. Pease, of Ovington’s 5th 
Avenue Gift Shop; Charles Simon, advertising counsel 
for Kayser & Allman, of Philadelphia, and Miss Edith 
Fisher, of the Thread and Needle Shop, of Boston, talked 
on merchandising .policies, publicity and modern business 
methods. 

Awards of the President’s Cup for best window dis- 
play of gift and art merchandise by retailers; for the. 
best interior display of gift and art merchandise by jewel- 
ers, cup by Jewelers’ Circular, and for examples of roto- 
gravure advertising, cup by Retail Ledger, together with 
cash awards by the association for each of these classes, 
will not be made until next January. Therefore, retailers 
have until January 10, 1928, to make their entries in these 
classes, as the cups are based on the best efforts of retail- 
ers in these three classes for the entire year of 1927. 

Second class, best window display of gift and art wares 
by jewelers—First award, cup, Keystone Magazine, to 
Knauber’s Jewelry and Gift Shop, 261 Delaware Ave., 
Buffalo, N. Y.; second award, to Pickett & Stuart, Con- 
cord, N. H.; third award to Bunde & Upmeyer Company, 
101 Grand Ave., Milwaukee, Wis. 


All New Tunnel Kilns to Be Operating in Next 
Three Months 


ITHIN the next three months all new tunnel kilns 

W\ being erected in the immediate East Liverpool 
district will have been placed in operation, it was 
definitely announced here this week. This means that when 
the market season opens next January at least three local 
interests will be in a position to take care of larger busi- 
The Edwin M. Knowles China Co. 
will place its first glost tunnel kiln in operation next week, 


ness than ever before. 


and a little later its new tunnel decorating kiln will be 
ready for operation. Rapid progress is being made upon 
the new No. 7 plant of the Homer Laughlin China Co. 
and it is expected that the first ware will be produced in 
this shop probably in October. Taylor, Smith & Taylor 
Co. have indicated that their new tunnel kilns will be ready 
for operation within a very short time, and the capacity 
of this plant as a result of this improvement will be in- 
creased probably one-third. When it is realized that over 
$2,000,000 is being spent in new plant construction in this 
district now, it must follow that these additional units will 
conduct a most active campaign for business. The tunnel 
kilns now being erected here show many improvements 
over those first erected. Operation of the first kilns de- 
veloped new ideas and improvements, and these have been 
incorporated in the kilns now being completed. These kilns 
have been so designed that a car of dinnerware will enter 
and leave the kilns every thirteen minutes, and as an 
added feature, these cars automatically enter and leave 
the kiln, the operation being by an electrically controlled 
system. All enormous production of dinnerware is pos- 
sible as a result of these plants being equipped with tun- 
nel kilns. It has also been pointed out because of the op- 
eration of these kilns a better quality of ware is possible. 
When manufacturers proposed the erection of tunnel 
kilns, the kiln placers frowned upon the advancement, be- 
lieving it would work against their interests, but today the 
situation shows a decided change. The kilnmen today 
want employment in the tunnel kiln plants, and as the work 
is easier on the men, the older kilnmen of the district are 
now elated over the improved method. The dinnerware 
industry today is passing slowly but surely through a 
reconstruction period. The old-type dinnerware plant is 
giving away to the new system. There is not the retrac- 
ing of steps in the new plant that is necessary in the old 
style shop, with the result that raw materials are received 
at one end of a plant and travels a straight line onward to 
the shipping door. It required many years to develop the 
system that is in vogue today which is one of high eff- 
ciency. 
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Willard Morris Retires from K. T. & K. Co. 


Willard Morris, for over 40 years attached to the office 
and sales staff of the Knowles, Taylor & Knowles Co., has 
retired. 
ment. 


His last work was head of the shipping depart- 
Mr. Morris began with the K. T. & K. Co. in his 
youth, and advanced steadily. For many years he was a 
road salesman for this interest. M. J. Lynch, who ad- 
vanced from the ranks to the position of superintendent of 
all plants of the K. T. & K. Co., has also retired from 
that position, and is now with the Taylor, Smith & Taylor 
Co., being associated with William L. Smith, Jr., in fae 
tory management. Future plans of Mr. Morris have 
not been announced. 


English Pottery Industry Dull 
According to late advices received in this district from 
the English pottery districts, the industry is rather dull, 
and as a result of this situation there is much part time 
employment. The recent safeguarding duty imposed 
upon imported china and earthenware is given as the rea- 
son for the general drop in English imports. 


Tudor Potteries Co. Incorporated 


With a capital stock of $50,000 the Tudor Potteries Co. 
has been incorporated at Los Angeles, Calif. Those iden- 
tified with the new company are Gerald H. McFarlin and 
Veva Wetherhult of Los Angeles; Charles J. Biddle and 
M. L. Vincent of ‘Alberhill, Calif:, and D. S) Hania 
of South Pasadena, Calif. 


Edwin M. Knowles Plant Makes Record 


So far this year a new high production record has been 
hung up at the Chester, W. Va., plant of the Edwin M. 
Knowles Co., which plant was the first of the two of this 
company to be placed upon the production of ivory body. 
It is also said that the output of this factory so far this 
year exceeds the record of even the war period, and even 
before that. Only the ivory body is being produced at 
the Chester plant. 


Haeger Potteries to Increase Production 


An arrangement has been perfected whereby the out- 
put of the Haeger Potteries Co., Dundee, IIl., will be in- 
creased. This factory which produces an individual line 
of art pottery has resumed operations following a brief 
idle period, during which time many factory changes were 
made. 
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Dresden Doubtful About Resuming 


It is considered very doubtful whether or not the Dres- 
den Pottery Co. will resume operations this year. Vari- 
ous street rumors are current as to the future of this prop- 
erty but all lack official confirmation. All finished stock 
jon hand at the time the plant was bought in at Sheriff's 
sale by the Potters Savings & Loan Co. is being closed 
cout, and it is said very little remains to be disposed of. 
The property, however, at this time continues to be under 
the management of Patrick McNicol, formerly associated 
with the management of the Standard Pottery Co. Those 
in control say “the plant will not resume until there is a 
decided improvement in the dinnerware situation.” 


Progressive to Enlarge Factory 
Alex Wishnew, in charge of the plant of the Progres- 
sive Ceramics Co., Wheeling, W. Va., has announced that 
the factory is to be enlarged for the purpose of obtaining 
a greater output. The company is engaged in the deco- 
rating business. 


Unaka Producing Artistic Line 


A rather artistic line of art pottery is being produced at 
the plant of the Unaka Potteries Co., Inc., Segrove, N. C. 
The bulk of the output of this factory is being designed 
for lamp bases, and four different colors of glazes are 
being featured, but this is to be increased to twelve dif- 
ferent glaze effects. It is also proposed to increase the 
output of this factory to between 400 and 500 pieces per 
day. Over 100 different shapes are being featured. The 
name of the company “Unaka”’ is an Indian name, mean- 
ing “smoky” and has reference to the Smoky Mountains 
of North Carolina. A New York studio has been opened 
by the company at 44 West 48th St. 


Corns Producing Novel Coffee Pot 

An all-china drip filter coffee pot is now being produced 
by the Corns China Co., Wellsville, O., which factory was 
for many years known as the McNicol-Corns pottery. The 
‘McNicol interests in this plant was recently acquired by 
Albert Corns, and the line has been gradually changed 
from semi porcelain to vitreous china specialties. The 
new filter coffee pot is to be had in colors of white, brown, 
green and blue. It is the intention of Mr. Corns to add 
a number of other items to the line which will be of gen- 
eral utility character. 


Potters Brotherhood Gathering Data 


Officials of the National Brotherhood of Operative 
Potters, it was said this week, are actively engaged in as- 
sembling data to be presented during a hearing next De- 
cember before the Federal Tariff Commission when the 
dinnerware schedule is opened. It is believed that this 
hearing, which will be attended by representatives of the 
Brotherhood, and United States Potters’ Association will 
continue over a week. 
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The years of experience behind an organi- 
zation well versed in the technique of 
feldspar analyses and feldspar mining is 
an added assurance of the uniformity of 


MINPRO FELDSPAR 


The analysis submitted with each carload 
shipped is an actual analysis of that particular 
carlot and not a general analysis. 
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If your specifications are unusual, we 
welcome an opportunity to prove our 
contention that we can furnish a Feld- 
spar of the most rigid specifications. 


“The 
ROESSLER & HASSLACHER CHEMICALCO, 
709 Sixth Avenue, New York, N. Y. 
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‘America’s Leading Ceramic Material House” 


Revival in Trade Causes Interest 


Interest in the trade hereabouts during the last week 
centered around the revival in trade. A decided increase 
in mail business is reported at all factories, and the vol- 
ume is much heavier than has been the custom during 
the last few months. Department store managers appear 
to be interested in replacements on open stock patterns, 
and these are being ordered in every liberal quantities. The 
demand for dinner sets is showing an improvement, and the 
request for ivory body goods is stronger than for white 
body. Retail stocks have been kept low during the past 
summer, and as the distributors are anticipating a good 
trade during the fall and holiday season, it is now in- 
dicated that local stocks will have to be brought up to a 
higher level. Production of dinnerware throughout the 
local and outlying districts is showing an increase, but the 
producers are still in a position to take care of more busi- 
ness. 


A small girl asked her mother: “If I grow up and get 
married, will I have a husband like papa?” 

“Yes, dear,” the mother replied. 

“And if I do not get married, will I be an old maid like 
auntie?” 

me eS. 

The little girl thought for a minute, and remarked: 
EP Well, lmmin’a fix.” 


GLASS FACTORY ACTIVITIES 


ANO PITTSBURGH NEWS 


‘Flint Glass Manufacturers Facing Grave 


Situation in Health Crusade 
\LINT glass manufacturers who are producers of 


tumblers for restaurant, cafe use and soda foun- 

tains are about to come face to face with a situation 
that may soon reflect in a lowering of sales of these lines. 
It is intimated that manufacturers of other than glass 
drinking containers are back of this movement, and also 
that this is not the first time that such a campaign has 
been given consideration. But the battle this time has re- 
ceived other aid, and in the forefront is Surgeon General 
Hugh S. Cumming of the United States Public Health 
Service. This official has cited, according to advices that 
have been received by the producers hereabouts, that dis- 
eases may be transmitted by the use of the common drink- 
ing cup. Dr. Theodore Appel, secretary of the Pennsyl- 
vania Board of Health, backs up the national leader with 
this comment: “The soda fountain glass is frequently 
under-cleansed. Not alone from its disease-spreading pos- 
sibilities but from the standpoint of mere sanitation, 
everyone should insist upon being sérved in paper cups. 
Most soda dispensers use them regularly. Others will 
serve them upon request.” Florida now is operating under 
a new law which requires sanitary cups and spoons in the 
service of beverages and ice cream. This first season, 
the authorities report, has justified the passage of such a 
stringent regulation. Nebraska, New Jersey, Rhode Is- 
land and many other states are proceeding with vigor 
against wayside stands, restaurants, hotels, theaters and 
soda fountains, to combat the danger of disease being com- 
They report that they 
find more and more. co-operation among the proprietors 
of public drinking and eating places who have aroused 
themselves to assist the cause of public health. 


municated through service vessels. 


Brilliant to Extend Operations 


It was announced this week that after the new plant of 
the Brilliant Glass Co., Brilliant, O., is placed in operation 
at Weston, W. Va., the general line of this factory would 
be extended to include bathroom fixtures. This com- 
pany has been reorganized with a number of Weston peo- 
ple interested. At Brilliant, O., the production of the 
factory has been confined to automobile and flash light 
lenses. The capacity of the new factory will be nearly 


double that now in use at Brilliant. 


Corning Factory Resumes Operations 


The Wellsboro, Pa., factory of the Corning Glass 
Works has again been placed in operation following an 


Fourteen 


idle period, during which time tanks were reconstructed. 
In this reconstruction work new designs for tanks were 
used. One of the tanks will not be ready for operation 
before November 1. 


Seasonable Weather Helps Sales 


From a local standpoint, managers of china and glass 
departments of department stores here show pleasure over 
the gradual increase in retail trade. They hold the view 
that the seasonable weather now prevailing will do more 
to increase sales than any other factor. While there is not 
much attention being given at this time to special sales in 
the strict sense of the word, yet some department heads 
have been alert in combing the china and glass market for 
goods of value that could be put forward as leaders. In 
some of the departments, both glassware and dinnerware 
are being featured, and at the Kaufmann store 18-piece 
crystal glass tumbler sets in crackle effect are to be had at 
95 cents per set and three-piece console sets are special- 
ized at 95 cents per set. In this same department is to be 
had a dinner set for 12 persons, a Yellow Rose pattern 
on ivory body for $17.95, while a service for six persons 
is priced specially at $9.95. An open stock dinner service 
is now being priced at $25 per service. At the Kaut- 
mann & Baer store, the Pittsburgh arm of the Gimbel 


Bros. interests, the September sales drive opened on a 


five-room light outfit for $21.95. While these special 


items have been the magnet that drew fair crowds to the 


departments, the general line of goods in the department 
has also had a rather active seasonable demand. 


T. Eaton Co. Buys Arcade Store 


Local glass salesmen traveling New York and Cana- 
dian territory have advised home office of the purchase by 
the T. Eaton Co., Toronto, Canada, of the Arcade depart- 
ment store at Hamilton, Ont., Canada. This addition 
gives the Eaton Co. its third unit. For many years china 
and glassware buyers have visited the Pittsburgh market 
during the January season, and it is expected to follow 
that domestic interests will now receive additional busi- 
ness for delivery to the new unit. 


Interest in Colored Glassware Strong 


Interest in colored glassware lines continues strong, at- 
cording to producers of this line, and present indications 
are that sales for the fall season will be the most active 
of the season. In many of the lines some new items have 
been included for the fall trade, and these are to be had, 
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th plain and decorated. Glass decorators have also 
jought out a few new items for the late season, and ad- 
nce orders on these are said to be good, and in keeping 
th the season. 


New Martinsville Operating Full Blast 


‘tt is related by Robert E. McEldowney, general man- 
& of the New Martinsville Glass Mfg. Co.’s plant, 
{at the factory is operating full time in all departments, 
4d Mr. McEldowney related, ‘“‘we expect to go at this 
jce during the remainder of the season.” 


Mail Order Interests Active 


The large mail order interests continue to be quite active 
; the distribution of glassware, judging from the volume 
fat is being ordered out of the factories for drop ship- 
ent. In addition liberal stocks are also being carried in 
ie different warehouses of these distributors. One mail 
(der interest is making a special feature of a particular 
<sortment, but in most all instances these house buyers are 
vecializing in assortments. From this line of trade, the 
tuation looks most encouraging for the fall term. 


Krockery Kracks 


The mayor of an Ohio city has found a new use for 
pnfiscated liquor. When poured on the walls and in- 
‘rior of the city jail, it proves successful as an exter- 
‘inator of cockroaches and bedbugs. The mayor says 
1e bugs drink the stuff, some dying outright and others 
scoming so intoxicated they fall, breaking their necks. 
At a recent fair there was a balloon ascension and 
arachute leap. An old negro miles away and knowing 
othing about this, was plowing his field when he looked 
p and saw in the air a man coming from the sky in this 
mbrella arrangement. He was so scared he couldn’t run. 


le just stood there. 


The man came right down and landed almost at the old 
eero’s feet. The parachute jumper didn’t say a word, 
nd the old negro just looked at him, dropped right down 
n his knees, and looked up into the man’s face and said: 

“Lord, I’se glad you come at last.” 


Mother—“If you wanted to go fishing why didn’t you 
ome and ask me first?” 
Boy—‘Because I: wanted to go fishing. 


” 


Chuck—‘I thought you promised to save me some ot 
aat liquor you had.” 
_ Wally—“I tried to, but it ate holes through everything 
| put it in and | finally had to drink it.” 
| Spieth—‘‘Yea, he and I are old bunk mates.” 
Friend—‘“What! Were you roommates at college oe 


_ Spieth—“No, I mean we believe the same kind of 
unk,” 


| 


Westmoreland Glass Co. 


Grapeville 


Manufacturers of 


High Grade Glass- 
Plain, Cut and 


For Gift Shops 


Pa. 


ware 


Decorated 


A 


Florists 
Sie 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line REPRESENT ATIVES 
NEW YORK 
C. Gray Co 


No. 


200 Fifth Avenue 
BOSTON 
HP. é. Be Bunt, 
41 Pearl Street. 
Traveling Representatives 
R. B. Reineck, 
1422 HE. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 


of Original Ideas x. 


1007 Filbert Street 
BALTIMORE, MD. 
John A, Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SE! 4k TAS 
1211 Creamer. Made in Roselin, Be telily Viele 


Amber, Green and Crystal. Terminal Sales Bldg. 


{THe DUNCAN & MILLER GLASS C9] 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 
REPRESENTATIVES 


Boston Chicago 
Murt Wallace, F. T. Rershaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


New York 
Paul Joseph, 
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What's New in New York Showrooms 


1928 Noritake Fancy China Ready at 
Morimura Bros. 

The opening of the exhibit of a new line of Noritake 
China is invariably a matter of genuine interest to the 
trade which has been educated to anticipate these displays 
with great expectations. The new line of fancy china for 
1928 delivery just placed on view at the salesrooms of 
Morimura Bros., 63-67 West 23rd St., abounds in novelty 
from beginning to end; even as praiseworthy as the pro- 

l 


ductions in this line have been in the past, at no time has 


it been more replete with clever ideas in both shapes and 
decorations than now. Additional interest is also given 
the line this year by the introduction of an ivory body 
on which many items are shown in addition to the white. 
Lovely hand painted decorations, decals and enamels are 
used in this array of treatments, which are the acme of 
good taste and originality throughout. This is truly a 
line which gives the dealer an unusual opportunity for 
profit, offering sales possibilities in its myriad of items 
and wide price range that meet the requirements of any 
establishment, whether it be articles for special price tables 
higher priced goods or those to sell at in between prices. 
One feature that also adds to the line’s attraction for re- 
tail customers is that many of these items are prettily 
boxed, making them far more appealing, especially for 
gift purposes. The originality of some of the articles 
is extraordinary, for instance a new asparagus service 
comprising a charming oval shaped dish with a quaint 
squat pitcher for dressing, resting in a groove at one side, 
is as pleasing an item as has been seen in many a day. 
Solid color borders in green or lavender with contrasting 
mottled centers with a bunch of asparagus as a decora- 
tion for the center bottom of the dish is sure to make a 
lively seller. Other conceptions in salad sets to represent 
salad leaves are round in shape with a round mayonnaise 
bowl with ladle to match resting in the center. These are 
also shown in strikingly artistic decorative effects. A 
baked apple set is another item that is sure to attract mi- 
lady's attention. A new dresser set also just fairly 
bristles with individuality made in the shape of a heart, 
about an inch in height, it has self receptacles for powder 
and rouge with a groove at one end for a lip stick. This 
is shown in several dainty decorations that will make an 
attractive addition to any dressing table. Other styles 
feature new ideas in perfume bottles together with the 
usual pieces that go to make up boudoir sets with trays 
to match. There are also salts and peppers in every con- 
ceivable shape, size and design, the latter introducing many 
new ideas that are quite refreshing. One line of condi- 
ment sets, salts and peppers, cream and sugar sets, baskets, 
etc., employs quaint shapes in the form of birds and a new 
type of decoration in vivid blue, green, red and _ black. 
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| 
There are suggestive of English style of decoration ar 
shapes. Very English in style also are some new tea se| 
in ivory body with embossed centers and borders and ce) 
ter decorations of hand painted flowers. Another 5) 
features an embossed and decorated festoon of flower! 
Still another charming creation is a line of pieces show 
in lovely robin’s egg blue combined with a deep gold e: 
crusted border. The encrustation works: out a lar 
leaf and flower design the general effect of which is e 
ceedingly rich. There are novelties of every conceival 
kind included in the exhibit, shown in delightful boxe 
that make them even more irresistible. The line seen! 
almost endless in its extensiveness and variety, with set 
and individual pieces to meet every possible demand. 


Hampton Ivory Distinctive Among Kupps 
Offerings | 

Herman C. Kupper, Inc., the importing house, 39 Wes 
23rd St., have every reason to take pride in their new Fa 
display and we consider ourselves conservative in sayin 
that it is one of the most comprehensive, appealing ani 
beautiful showings they have ever made. Conspicuou 
among the lines is their Hampton Ivory for which thi 
firm are American representatives. This is déstinctiyi 
It is featured in a most elaborate range 0 
So diversified are they in fact, that it is < 
task to adequately describe them. A good illustration 0: 
the general beauty of the profusion of treatments is ont 
on the new Litchfield shape. 


dinnerware. 
treatments. 


The outstanding effect 1: 
wonderful brilliancy of coloring which is out of the ordi: 
nary. It is a decoration that is sure to attract attentior 
wherever it is shown. To illustrate the diversity of the 
Hampton line is another treatment equally as good but 
totally different from the one mentioned above. It i: 
adaptation of an Adam pattern combined with garlands 
and wreaths in a delightful harmony of coloring against 
an ivory tbackground-—a new achievement for this factory. 
While Hampton ware is made in an ivory body the new 
effect of this pattern, featuring an ivory rim on an ivory 
body, surpasses anything they have previously attempted 
Here too, a most exceptional balance has been attained 
while its coloring is indeed an innovation. Then there is 
one more motif that really must be mentioned. This is 4 
multi-colored spray. One very seldom sees so many tints 
combined in this style of decoration and adding further 
to its beauty is the new ivory band treatment. It naturally 
follows that when one sees these advance samples of the 
Kupper line it can be readily understood why Herman C. 
Kupper, head of the firm, found it necessary to stay 


abroad so long. Patterns of this character cannot be 


conceived in weeks or even months. 
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FBing & Co.’s Successors Show Lovely Items 


tiustrated herewith are two of the most pleasing little 
ambers that one could possibly wish for. These are to be 
sen at the exhibit of F, Bing & Co., Successors, 67-69 
Iring Pl., and consist of a new Venetian Tear Vase im- 
pted from Italy and a novel cigarette box holder. The 
femer is offered in three sizes. Mounted on a bronze 


fume the green frosted glass vase is set off splendidly 
ad is a most ornamental item. On one of these the 
fume holding the vase is composed of three full length 
lile futures which placed at equal intervals face out- 
wrd. Their hands are chained together, giving the idea 
o slaves. The vase setting in between them is tall with 
tio very graceful handles on either side. The bronze 
hse is very heavy considering its size—it only stands 
aout 10 inches high—and has a wide three-footed base 
mking it difficult to tip over. The cigarette box which is 
munted on an oblong base of real Portor marble is a 
enuine novelty. Two Chinese figures acting as carriers 
hid the box which is suspended on two long handles. 
bth the box and figures are of real bronze and the cloth- 
iy, hats, etc., of the two men are most attractively col- 
ced. The box itself is in a natural bronze finish and on 
eher side has a green dragon decoration. It is so de- 
smed as to hold two packages of the popular present- 
cy cigarettes. This is really one of the most original 
i2as seen in some time. . 


| 
I. C. Gray Co. Feature Westmoreland Fall 
Lines 


|The Horace C. Gray Co. 200 Fifth Ave., allot a large 
jrtion of their display space to the exhibit of the line 
¢ the Westmoreland Glass Co., Grapeville, Pa., for which 
tey are New York representatives. When the line is 
sen it is easily understood why the Gray firm have given 
ithe prominence they do for it presents one of the best 
fassware selections that the buyer could wish to see. 
‘ny number of pretty new numbers are to be found for 
le Fall trade, outstanding among which is a lovely dia- 
tond optic in colors of transparent rose and green which 
‘e delightful. This includes such items as rolled rim 
ad flare bowls, fan vases, candlesticks, various comports 
i different sizes and shapes, plates, sherbets, goblets, etc. 


, 
aen there is the irridescent tangerine line. This is quite 


as attractive as the above mentioned diamond optic and 
offers the same wide range of numbers. Adding to its 
attractiveness, a number of the pieces such as bowls and 
vases are shown with a jet black footed glass stand. For 
those desiring a still further choice of color there is the 
Rose Velva that is very lovely. There is also to be seen 
a range of pieces in iridescent French green. A number 
of items in these two colors are also featured with black 
glass bases. In closing a word must be said regarding the 
display of Cameo glass. While, of course, this is not 
brand new, it is proving more and more popular every 
day. The top part of every piece in this line is in the 
Cameo color which blends, or to be more exact, fades into 
the lower part which is in amber. 
Bonita Line Attracts Fall Buyers 

The Herbert Glass and Import Corp., 35 West 23rd 
St., New York, representatives for the Bonita Art Glass 
Co., Huntington, W. Va., are displaying for the Fall 


trade an unusual array of: pretty creations. Among them 
is one line that is most striking, the American. It pre- 
sents a charming flower and leaf idea in colors on crystal 
and includes such items as bowls, sandwich trays, plates, 
covered candy jars, stemware, etc. ‘The blossom shown 
is somewhat on the order of a pansy in colors of red and 
yellow combined with dainty green used for the stem and 
leaves. A gold line is.also used as a finishing touch. In 
colored glass there is a wide range of utilitarian items for 
almost every purpose offering rose, green, amythest as well 
as crystal. These are displayed in various delightful en- 
Numbered among 


their very newest is their Normandy line. This shows a 


crusted designs that are exceptional. 


band encrustation presented in four equally spaced gold 
panels and connected by two gofd lines. It is shown in 
either a choice of rose or crystal in any number of pieces. 
Equally as new and somewhat similar to the Normandy 
pattern is the Malta decoration. This, however, offers a 
choice of silver or gold treatments in any color desired. 


New Numbers Seen at Phillips, Thistle & 
Smith Salesroom 


Phillips, Thistle & Smith, Inc., 1107 Broadway, New 
York, representatives for the Seneca Glass Co., Morgan- 
town, W. Va., are presenting some very pleasant surprises 
at their showrooms which are most exceptional both from 
the point of beauty and appeal as well as being most at- 
tractively priced. There is a new console set shown in a 
choice of either amber, emerald or the factory's new orchid 
color which has only been recently introduced and is a 
real winner. The bowl is round and is in a wide optic, 
while the candlesticks matching it are low and beautifully 
shaped. To best describe it perhaps is to say the set is 
in proportion and shape perfectly balanced and in the 
lovely orchid colored glass it must be said that credit is 
due the Seneca factory in their production of this color. 
Consistently uniform and possessing a certain delicacy 
it is really beautiful. 

(Continued on page 20) 


Salterini Lines 


Soft Tones Which Harmonize with All Furnishings 
Are Being Featured in Beautiful Crystalart Studios 


Pompeian Green Predominates New 
| 


— Includes Lamps, Stands, Torchiers and Tables 


By Norton B. JAcKsoNn 


OHN B. SALTERINI, always a desciple of the 

beautiful has exceeded himself in bringing out the 

new Pompeian green which predominates his de- 
lightful offerings. in lamps, torchieres, fire screens, lan- 
terns, tables and aquariums. Considerable time and effort 
has been spent in perfecting this new color which is rather 
difficult to describe. Pompeian green is a soft color very 
pleasing to the eye and as Mr. Salterini remarked: “Har- 
monizes with all furnishings.” 


“Our lines are never complete!” in the words of Mr. 
Salterini. “If they were I could sit back and take things 
We are always striving for more and better items. 
Pompeian green was first brought out in March and it is 
still in the process of development. 


easy. 


From all indications 
it is going to be very popular and I am confident it will 
be well received when it is shown in Chicago at the Amer- 
ican Furniture Mart from June 27 until July 16.” 

Still another new and pleasing item which is being dis- 
played in the Crystalart Studios is a number of items in 
hammered and polished steel effects. 
most of Mr. Salterini’s time at present. 


This line is taking 

This he is apply- 
ing to items of freehand design that are not in any sense 
mechanical. The inspiration for same being derived from 
the Salon des Art Decoratifs in Paris. 


In order to get an idea of the many attractive items 
on display let us stroll through the beautiful Crystalart 
Studios under the guidance of Mr. Salterini. 
where Pompeian green is featured. Here is a lamp in 
that finish. New and pleasing to the eye with touches of 
gold and no harsh colors. We pause before a display of 
twelve bridge lamps all in the new finish, a fire screen 
most attractive and two new lanterns that call you back 
to fancies of other days, “for people of good taste.” It is 
really surprising how reasonable these items are. A new 
acquarium imported from Germany next arrests our atten- 
tion. This has an amber bowl and a wrought iron base in 
Pompeian green finish. The bowl is oblong and very 
narrow being but four inches wide and fifteen inches 
This item met instant favor we are told. There is 
a larger size, 6 x 17. 


Every- 


long. 


Entering another section of the showrooms we are con- 
fronted with ivy and flower stands with copper bowl fin- 
ish to match. Then there are combinations of Czecho- 
Slovakian colored glass bowls in blue, amethyst and irri- 
descent with iron stands in Pompeian green finish. These 
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same combinations may be had in Italian pottery bow) 
This finish is absolutely original Mr. Salterini poini| 
out, the first being brought out in March and is still hei 
developed. The idea was taken from statuary effects a 
was successfully reproduced to iron. | 

The same finish has been extended to coffee or e| 
tables with beautiful marble tops which make a mi 
pleasing item. | 


Section John B. Salterini’s Beautiful Crystal Art Studi 
New York, Where Pompeia 


On Twenty-third Street, 


Green Is Being Featured 


ee 


Oe 2s scm yacest 


~~ =a eet 


— cee EEE 2 eo ann 6 ao EEN oe em oe 


Woe ws GEORGE POTTERY Co | 


=A SS 1] PA tL E S Tf coe eee ome 8. 


bE Os mee oe au » 2 § OE 0 oe 8 8 Se oe + eee 6 6 * ee Cee Soe cee CE Dee eS Oe Oe ase So 


SA cl Sahel ees sncmainilau inh Mine LouRie okilecisecanibeencs biiincbansten sani aoninqetasieeceatodtetin Biel ce ge So et ati atetatinetne mabe ian et 


Jeptember 8, 1927 


CROCKERY AND GLASS JOURNAL 


Nineteen 


As previously mentioned in this article, another line 
vhich is certain to prove a sensation is the new hammered 
ind polished steel effect. An unusual feature of the 
tems in which this effect is wrought is that everything is 
is the French say artnouvau or in the new art. Nothing 
s in balance, everything being away from the old idea of 
traight geometrical lines. For illustration a torchier 
with three lights has one tall light in the center, several 
‘eet lower on the left is another light, while entirely out 
\f line and balance on the right is still another light. This 
ives rather a weird effect and yet somehow or other 
t is pleasing. In a way it reminds one of the modern 
scheme of thing with its contrast to ancient Puritanic 
straight lacedness. 

Strolling through an open doorway into another sec- 
ion of the showrooms we behold an item that beggars 


description. What to call this item or pair of items is 


a problem. ‘They consist of a pair of torchiers or lamp 
screens in the predominating Pompeian green finish. 
They are about five feet tall and at the top of each there 
is a wrought iron insect with a light in the background. 
On the left is a spider, while the one on the right is in 
the image of a fly. This is a poor description of an at- 
tractive item which to be appreciated must be seen in the 
reality. 

After viewing this item we had concluded our tour 
of the Crystalart Studios, which was like a trip through 
Fairyland. Two things are certain, it is apparent from 
this inspection—Pompeian green and hammered and pol- 
ished steel effects are certain to be popular in months to 
come. 


What Kind of Dinner Set Sells Best in House- 
to-House Canvas? 


By Jo—E FEUCHTWANGER 
Sales Manager for Elmer Richards Co., Chicago 


EVERAL potteries have inquired as to what class 

and selection of merchandise is best to offer for 

house-to-house dinnerware sales and on instalment 
dasis. 

There are several factors which enter into the picking 
of an ideal set. 
doesn’t always make the best set to offer. 

For example a set retailing for $200 reduced to $100 
would not make a good set to sell direct through sales- 
men. The reason, of course, is that the volume of credit 
buyers cannot afford a set so expensive. Those that can 
and do use sets of this value are not forced to buy mer- 
chandise on a credit basis. 

From experience we have found that sets retailing from 

$30 to $45 are the most economical to sell. The Elmer 
Richards Company of Chicago have always featured a 
112 piece set of a special composition which would serve 
as an “All occasion” Set. 
_ The danger of buying too cheap a set from the point of 
view of quality of design and selection is evident. The 
merchandise will not prove satisfactory and the customer 
will not become a booster for the house. There is also 
grave danger of not being able to collect the account. 
The customer may go downtown and see a similar set 
priced more reasonably and feel as though she was 
cheated. Or possibly after examining the set she will 
return it for some imaginary reason. 

Aside from the company losing a sale, there are freight 
and cartage charges as well as the expense of investigat- 
ing the customers credit, all of which have been spent in 
vain. 

These concrete and definite loses, large as they are, are 
Telatively nothing compared to the moral effect on the 
‘Sales Force. The biggest asset I have is my 450 active 
salesmen. These men cost my company hard, cold, dol- 
It would seem a shame 


Peculiar as it may seem the best value 


lars and cents to hire and train. 


| 
| 


to waste good money and energy in trying to build up an 
organization on anything but class ‘*“A”’ merchandise. It 
simply can’t be done. 

Little do the pottery representatives realize the grief 
connected with inferior dinnerware. Many readers will 
feel they do, but they actually do not, unless they them- 
selves have sold personally, house-to-house—this is the 
acid test for any brand of pottery. 

House-to-house salesmen are a temperamental bunch; 
and when any little thing goes wrong like a single poor 
set coming through, they become “unsold” on the propo- 
sition and are unable to sell. 

Too often so-called sales or merchandise nvanagers make 
the fatal mistake of showing one kind of sample and ship- 
ping other kinds of merchandise. 

This is inexcusable even in the retail sales of the large 
department store or the small china shop, but nothing 
could be more fatal than to misrepresent in this manner 
when selling through salesmen in a house-to-house cam- 
paign; though it is the easiest thing in the world to do. 

All salesmen have the unconscious habit or tendency to 
over-sell their ware. This is only natural if we allow that 
desirable enthusiasm to exist. People expect a certain 
amount of Sales “Taik’’ but to sample almost perfect ware 
and then ship ‘‘scheme”’ selection, brings an untold amount 
of grief. 

If you give the salesmen good samples and tell them 
you are shipping “scheme” selection only the crooked men 
can make a living. You are simply basing your entire 
sales structure on misrepresentation. 

On the other hand if you do not tell the salesmen you 
are shipping second-class ware, they will soon find it out 
and become thoroughly “unsold.” 

I personally get my samples from returned FAAS and 
if any ware is inferior these pieces must be the ones. I 
have always used the highest grade American ware ob- 
tainable and feel amply repaid for doing it, because it cer- 
tainly pays. 

In conclusion I might easily say that good ware cuts 
down the most expensive factor in direct selling—the turn- 
over of salesmen. 
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What’s New, Etc. 
(Continued from page 17) 


Excellent Service Plate Display by Heinrich & 
Winterling 


For the past year or more the importing firm of Hein- 
rich & Winterling, 49-51 West 23rd St., have, in addition 
to their dinnerware offerings, been giving special attention 
to their lines of service plates which they have been fea- 
turing at very moderate prices. Their exhibit in this 
respect shows some exceedingly attractive decorations and 
the line is one that should prove of exceptional interest 
to the dealer. These are from the factory of Heinrich & 
Co., Selb, which in itself is a guarantee as to their quality 
while the application of their decors ranging from gold 
designs on ivory backgrounds to fine encrustations on solid 
color backgrounds present a range to suit every purpose 
and requirement. These may all be had from stock. 
Most of the treatments are confined to the rims of the 
plates; however, there are also a number of selections 
in all over decoration. Of the former there are some very 
pretty encrusted motifs on backgrounds of rich greens, 
blues, yellow and oxblood red. Then there are a number 
that show some splendid flower schemes in very pretty 
color combinations worked out in a band idea against 
the above mentioned color backgrounds as well. There 
is one pattern that merits special mention. This is on a 
solid ivory body and presents a charming rose wreath 
band on the center of the rim. Flowers of the same char- 
acter are also used in a spray effect on the center of the 
plate. Around the outer edge of the flange and also just 
at the shoulder an elaborate fancy gold border, about a 
half inch in width, adds tremendously to the richness of 
this number. 


Borgfeldt Displays Elaborate Range of Dinner- 
ware Patterns 


New imported dinnerware in fifty and hundred piece 
sets, all of which is offered from stock and shown in an 
almost unlimited array of fascinating patterns, may be 
seen on the fourth and fifth floors of Geo. Borgfeldt & 
Co., 111 East 16th St. These range from the most in- 
expensive to those higher priced. So large and varied is 
this line that it is difficult to make a selection or place one 
before another. The Montreaux pattern on the Elly shape 
perhaps may be used to best illustrate the general stand- 
ard and excellence of the whole line. Here is a treat- 
ment presenting a dainty flower worked into a border 
decor in conjunction with a fancy design that has real 
appeal. At the outer edge of this and about one sixteenth 
of an inch from the rim of the plate a blue eighth inch 
band has been applied through the center of which is 
worked an irregular fancy motif in yellow. A gold hair 
verge line and a gold edge finish the pattern to perfection. 
A wealth of lovely color has been introduced into this 
decoration. The tiny little flowers combine tints of blue, 
green, lavender, pink, yellow, etc., that are exceptional. 
The entire effect of the motif is most noticeable for its 
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balance. Half matt gold knobs and handles also add ma- 
terially to its appeal. | 


PETER POTTER 


yellow tinted dinnerware wuz scorned an 
whiteware wuz everything. Those days are 


gone and now ivcry body ez all th’ rage. 


Times change they do. 


Peter Potter Says: They wuz a time when 


Attention Buyers! 


The CrocKErY AND GLAss JOURNAL invites 
buyers throughout the country to send notice of 
contemplated visits to the New York market to 
the JouRNAL for advance publication. This pub- 
lication will gladly render every assistance within 
its power to out-of-town buyers who visit New 
York. Make the CrocKkEry AND GLASs JOURNAL 


offices your headquarters. 
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- Columbia Seeks Introduction of Pottery 
Studies 


ummer School Classes Would Put Course in Primary 
. Schools 


Columbia University announced last week a movement 
» add the study of pottery to the curricula of the schools 
f the country. The immediate sponsors are the classes 
| industrial art of the summer session, composed of 
vachers and supervisors of schools who have been work- 
ig through the summer in the Department of Industrial 
‘rts’ Education of Teachers’ College. 

| They have installed an exhibition of the potters’ wheel, 
\odeling tools, specimens of various clays, drawings of 

Ins, samples of glazing and divers forms of pottery, in 
art of their own making. A report on the history and 
iulue of the art commits the classes to activities looking 
» its incorporation in school studies in all the States. 
“In this study,’ the report says, “children will be 
sked to make a bowl to help them appreciate good pro- 
yrtions, design and colors. They will be asked to gather 
ad prepare clay, to impress them with what man has 
2en able to do with a common substance that might other- 
ise seem worthless. 

“Study of pottery is important as an aid to observa- 
on and description. Children will visit museums on pot- 
‘ry inspection trips and will report impressions. They 
ill be asked to make a graph showing the importance of 
ie industry in various countries, thus learning for them- 
‘Ives the value of clay-handling to the world. 
“They wilh be urged to watch the newspapers and maga- 
nes for stories of excavations of ancient potteries. This 
ill enable them to judge the culture of peoples, by means 
i the utensils they used and the skill they showed. Study 
t the history of pottery will demonstrate the cultural 
'terdependence of nations.” 

A review of the history of the art from ancient times 
ad of its modifications and variations by periods and 
duntries is embodied in the report. 


‘irm of Peirce & Son, in Providence, Older 
Than U. S. 


tore Claims American Record as Oldest in Family 
Ownership—Business Is 160 Years Old and 
Has Been Run by Six Generations 


| Fhe honor of being the oldest store in the United States 
ader the continuous ownership of the same family is 
aimed by the shoe firm of Thomas F. Peirce & Son, 
rovidence, R. I. The business is 160 years old, and has 
sen conducted by six generations of the Peirce family. 
The business today is conducted by the great-great- 
fandson and the great-great-great-grandson of the 
punder. They are George E. Peirce and George E. 
Rite, Jr. 

Jabez Peirce was a native of New London, Conn., com- 
'g to the town of Providence from Plainfield, Conn., 
ad the first published announcement of his new store 
‘re was in the Providence Gazette an} Country Journal 
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on June 12, 1767, saying that he was located “opposite 
Dr. Samuel Carew’s,” this meaning on what is now West- 
minster street. 

Jabez Peirce, in this advertisement, informed the public 
that he had recently supplied his shop with a fresh assort- 
ment of goods, imported from London by way of Boston. 
He was a manufacturer as well as a retailer of shoes, 
as was the custom in those days, being known as a cord- 
wainer, the term then used for shoemaker. the name is de- 
rived from Cordova, a city in Spain, from which high- 
grade leather was obtained. 


Ran Business Twenty YEARS 


He continued the shop for twenty years, during which 
he employed and trained many apprentices in his craft. 
He invested heavily in real estate, since he is known to 
have owned the land lying between Weybosset and Sabin 
Strets, north of Weybosset and Mathewson Streets, in 
addition to joining with others in the purchase of con- 
siderable property in Berkshire County, Mass. In 1769, 
however, he encountered business reverses, which 
prompted him to remove his business to Dighton, Mass. 

While in Plainfield he married Susannah Shepard, by 
whom he had four children, including a son, Stephen, who 
followed the same occupation. In Providence, in 1766, 
he married his second wife, Mary Chase, and it was 
through Thomas Peirce, a son of this marriage, that the 
direct line engaged in the same shoe business was con- 
tinued. The latter was in business in Massachusetts for 
some time before coming to Rhode Island. 

Beginning in 1826 he was engaged in the shoe business 
in Pawtucket, Valley Falls and Seekonk. He had married 
Polly Talbot, by whom he had thirteen children. Four 
sons of this marriage became shoemakers and at one time 
all maintained separate establishments in Providence. 
Thomas Peirce, Jr., the next member of the family with 
whom this account deals, in 1833, began the manufacture 
of men’s sewed and pegged shoes on North Main Street, 
near the Amasa Gray house, adjoining the North Burial 
Ground. 

He decided, about ten years later, that he wanted to 
devote all of his attention to manufacturing, and he sold 
his shop. There followed a number of changes until 
1854 when, with his son, Thomas F. Peirce, he established 
the firm of Thomas Peirce & Son, which was located in 
the Arcade. The elder Peirce retired a few vears before 
his death, leaving the management to his son, and in 1883 
the firm became Thomas F. Peirce & Co. 


Browning, the famous English poet, was supported by 
his father long after he became of age, which allowed 
him to devote all his time and energy to his writing. He 
remarked upon this fact many years later, saying, “It 
would have been quite unpardonable, under the circum- 
stances, not to have done my best.” So it would, and 
this is the unpardonable sin: not any particular act of 
wrong doing, but not doing our very best. Truly the 
time to be at one’s best is all the time. 
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Mail Order Business Increased in August 


Sears, Roebuck & Co. and Montgomery Ward Report 
Also for Eight Months 


Reports from Chicago’s two big mail order houses for 
August show market improvement as compared with 
August, 1926, for each organization, and also sales 
greater than in the previous month. 
clude figures for the first eight months of the year. 

Sears, Roebuck & Co. show a 22.3 per cent increase 


The reports also in- 


in sales in August as compared with the same month in 
1926. The total was exceeded this year only in April. 
Montgomery Ward & Co. report a decided change for 
the better. 
seven months of the year as compared with a year ago, 


After showing declines in four of the first 


insignificant gains in two other months, and a moderate 
gain in April, their sales in August show a 9.14 per 
cent gain over August, 1926. 

The following table, compiled by The New York Times, 
show the monthly sales of the two companies for the last 
two years to date: 


SEARS, RoEBUCK & Co. 


PoC. or 
1927 1926 Gain 
PALIOUSL oe Oe eee $ 23,969,681 $ 19,604,621 22.6 
yop Roc bee 20,960,713 20,011,479 4.7 
Vine eee ae. 19,340,640 18,274,895 5.8 
AEN iene es rae fens rae 19,994,000 19,339,227 5.4 
April arom spre ek ee 24,091,114 22,997,833 4.8 
March ies che aes 23,254,260 21,996,406 5.7 
ieBrual yanmar 20,066 269 9 21 422, 557, 2.1 
ariuaty rere A2ete 22,080,273 22,590,905 - 2.2 
Hight months, 925 << $174,656,950 $166,237,923 5.0 
MontTGoMERY Warp & Co. 

PUCUS eee eee Sel ooc oOo mea! 2,067 43200 6Oul 
USA ee tere bi acre ye 12,006,312 11,983,553) 9 0.1 
Janes, 5 ase eee 16,697 ,933 16,61 1533s Oe 
Mary iy, 008 eeprom 13,747,540 14,384,858 *4.4 
Dt? Ae Aes eee 16,557,218 15042) /12 4.5 
Marchas.ety ee eee 17/892 ,739 18,265,901 *2.0 
Rebriarys =e ee 14,184,130 14,844,720 *4.4 
January = cer eee 13,157,054 15,266,966 *13.8 
Rich pemontis ere. $118,068,029 $119,867,695 *1.5 

* Decrease 


France Holds the Key 


Reviewing Europe’s progress toward economic recov- 


ery Basil Miles, American Commissioner to the Interna- 
tional Chamber of Commerce, at Paris, concludes, in a 
report to the American Section, that the world is waiting 
for France to set the final seal on reconstruction. 

‘One way to estimate the present position of Europe,” 
he says, “is to look back. The situation for four years 


ago or more is too readily forgotten. Progress is relative 


in the same way as wealth or prosperity. Europe ha 
progressed, with setbacks and perilous movements, by 
still continuing to turn successfully one bad corner afte 
another. The outstanding feature of each step forwar 
and upward has been the successive stabilization of na 
tional currencies. No encouraging movement in any coun) 
try has emerged onto firm ground without a stable cur’ 
rency as the foundation of its permanence. | 

“Tt is on this account that the position of France occu’ 
pies the foreground today. France is the last importan) 
member of the family of great nations whose obyiou 
recovery can not be regarded as permanent because it stil 
lacks the prerequisite foundation of a stable currency 
As to the reasons for such a curious development, thei 
The lack of a stabli 
currency alone impedes many favorable elements fron 
reaping their just reward in the setting of a seal upon ; 
final return to normal conditions.” | 


name is legion; the fact remains. 


Interest Growing in Ceramic Work 


Throughout the United States there is a growing ten 
dency to create greater interest in ceramic work and alon; 
technical lines. High schools here and there have adde 
a ceramic course to the curricula. Ohio State University 
at Columbus was the first to take the initiative in this re 
spect, and then other state universities followed. | 

And now Columbia University, New York, has an, 
nounced a movement to add the study of pottery to the 
curricula of the schools of the country. The immediat« 
sponsors are the classes in industrial art of the summei 
session, composed of teachers and supervisors of school: 
who have been working through the summer in the De 
partment of Industrial Arts’ Education of Teachers’ Col 
lege. They have installed an exhibition of the potters 
wheel, modeling tools, specimens of various clays, draw: 
ings of kilns, samples of glazing and divers forms of pot: 
tery, in part of their own making. A report on the history 
and value of the art commits the classes to activities look- 
ing to its incorporation in school studies in all the states 
“In this study,” the report says, “children will be askec 
to make a bowl to help them appreciate good proportions 
design and colors. They will be asked to gather and pre 
pare clay, to impress them with what man has been able 
to do with a common substance that might otherwise seem 
Study of pottery is important as an aid tc 
observation and description. Children will visit museums 
on pottery inspection trips and will report impressions. 
They will be asked to make a graph showing the impor- 
tance of the industry in various countries, thus learning 
for themselves the value of clay-handling to the world. 


They will be urged to watch the newspapers and magazines 
This will 


worthless. 


for stories of excavations of ancient potteries. 
enable them to judge the culture of peoples by means of 
the utensils they used and the skill they showed. Study 
of the history of pottery will demonstrate the cultural i- 
terdependence of nations.” A review of the history of the 
art from ancient times and of its modifications and varia- 
tions by periods/and countries is embodied in the report. 
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THE RIVIERA 


(No. 10665) 
ON 


IVORY BODY 
AND 
SENTA SHAPE 


HALF MATT 
GOLD HANDLES 


MADE BY 


ep 


Hae 


SELB 
BAVARIA 


EN RicAe 


In creating our new IVORY BODY 
(not glaze) we have produced a 
china of superlative qualities. It has 
warmth and, above all, a UNIFORM, 
EVEN, MELLOW COLOR. In the 
Senta shape with the Riviera pattern 
its engaging beauty is at its best. A 
stock pattern. 


HEINRICH & WINTERLING, Inc. 


Sole Agents for Heinrich Dinnerware and Winterling Fancy China. 


49-51 WEST 23rd ST. 


Expect Next Winter to Be the Coldest in Five 
Years 


Last winter may have been the last of a series of five 
nld winters, and the 1927-28 season may prove relatively 
rorous, Alfred J. Henry, of the United States Weather 
lireau, explains in a recent statement, which has an in- 
test for retail merchants as well as the general public, 
sice weather conditions affect volume of business in 
nny classes of merchandise in a number of sections of 
th country. 

The five mild winters, he says, were brought about by 
arycle or series of “traveling climatic cyclones,” great cir- 
clations of air currents not to be compared in atmospheric 
free with storms, but big factors in seasonal average tem- 
fratures and other climatic conditions. 

Formerly, he says, meteorologists explained things by 
asuming a rising of warm air currents in the tropics with 
a overthrow in the directions of the poles, with an influx 
C colder, heavier currents from the polar regions to re- 
Jace them. 

Modern meteorologists, however, have discovered thai 
tis is only part of the story, and that the atmospheric cir- 
(lation is more complex than this, involving the passage 
“ warm and cold atmospheric streams between one an- 
(her, with the frictional creation from time to time of 
tese slow-moving “climatic cyclones.” 

“Tt is a reasonable assumption,” he says, “that the gen- 
‘al circulation of the atmosphere has not changed sub- 
sintially in the last million years and that catastrophic 


NEW YORK CITY 


changes in climate have not occurred within that time with 
the possible exception of a progressive desiccation in 
parts of Asia, reported upon by Huntington, and the pro- 
nounced lowering of the temperature of Greenland, which 
according to C. E. P. Brooks, took place from about the 
fifth to the tenth or eleventh centuries of the Christian 
Era. 

“Climatic oscillations of the present are confined to re- 
stricted areas and are ephemeral in character, thus, South- 
ern Europe has recently experienced a series of about ten 
warm winters and the last winter in the United States 
was what may be the final one of a series of five mild 
winters. Changes of this character are short-lived and 
are doubtless due to small changes in the general trend of 
the larger atmospheric currents—changes that, for the 
present, elude systematic observation and analysis. 

“Tt is conceivable that an increase or decrease in the 
intensity of the general circulation, however brought 
about, must affect the climate of the globe. In quite 
recent years not a little speculation has been indulged in 
as to the effect of an increase or decrease in the amount of 
solar energy received on the earth’s surface. It has been 
suggested that a rise in temperature in the tropics, ac- 
companying increased solar radiation, would produce a 
horizontal flow of cold air from high latitudes and thereby 
tend to cool temperature regions; also, that in years with 
high solar radiation, land areas in summer would be 
warmed to a greater degree than oceanic areas and thus 
tend to produce lower pressure over the continents. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE 


CHICAGO MARKET 


By 


J. H. SmMytruHe, REPRESENTATIVE 


Mandel Bros., Featuring Colored Glassware 


ANDEL BROTHERS, in its annual showing 
of August and September dinnerware sales 


features, is giving a great deal of prominence 
to all types of colored glassware. One particular display 
was a 27-piece luncheon set of pink glass, decorated with 
It was priced at $10.50. Another 
was a choice of wine colored goblets in various sizes, 


priced at $10 a dozen. 


a light floral cutting. 


The New Cumberland Glass Co., New Cumberland, 
W. Va., whose line is being handled in Chicago by Tinker 
Brothers, 17 North Wabash Ave., reopened its plant the 
early part of August. The company shut down a year 
ago after experiencing difficulties with its equipment. 
Production has now been resumed and the company is 
doing an active business in colored and crystal ware in 


plain, decorated, or cut designs for table use. 


Walter F. Minnemeyer, 17 North Wabash Ave., re- 
turned to his office Tuesday after a three-week vacation 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


Roa UML UMUC CLO UL LUCHA TOUO OOD Sty OUT 
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at his summer home on DuQuesne Island, Georgian Bay. 
He motored back with his wife and neice, stopping at De- 
troit to visit relatives. He reports a tremendous catch 
to black bass and pickerel, for the most part unsub- 
stantiated by photographic proof. 


E. M. Meder, in his showrooms in the Shops Bldg., is 
displaying the new Rambler rose cut assortment, No. 
1000. It consists of 12 large pieces in rose and green 
glass, making ideal Dollar Day specials. Another line of 
the Ebenezer Cut Glass Co., Ebenezer, N. Yasue 
new pearl cutting in orchid to be had in rambler rose and 


jewel cuttings. The design is a floral daisy. 


Marshall Field & Co. is showing something new in the 
line of table ware. It is a type of celluloid composition, 
and comes in a wide variety of colors and designs. The 
manufacturer says that while the ware is not unbreak- 
able, it is much stronger than china or glass; that it is 
non-inflammable and a non-conductor. The coloring is 
exceptionally strong and clear, while the shapes meet 
practically every type of table usage. The ware is said to 


be a recent London importation. 


Walter F. Minnemeyer is showing a recent line of the 
Standard-cut 94-piece assortment, in rose, green and am- 
ber. The pieces are graceful in design and are packed 36 
to a barrel, to sell for $7.20 a dozen. 


E. M. Meder, 17 North Wabash Ave., is showimgya 
colorful 23-piece waffle set, manufactured by the Canons- 
burg Pottery Co., Canonsburg, Pa. It consists of a cov- 
ered syrup and a batter jug, 6 in. waffle plates, a bread and 
butter and 6 cups and saucers. The designs are floral 
in deep reds, blues and greens, on an ivory body. 

Last Saturday all State Street stores and business 
houses went back to their regular hours, remaining open 
from 9 a. m. to 5:30 p. m., instead of between 9 a. m. and 
1 p. m., as was the case on Saturdays in July and August. 


From all indications, the local trade will have a rollick- 
ing time at the annual gathering at Lake Beulah, Wisc., 
on Sept. 9-10-11, sponsored by the Boston Store, of 
Chicago. “Pete”? Rinken, who acts in the capacity of 
host, has many entertaining features in mind, and an- 
nounces that reservations are daily pouring in enthusi- 
astically. All that is necessary to be counted in on this 
good fellowship gathering is that you drop Mr. Rinken 
a note advising him when to expect you. 
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VHAT TO BUY 
\ND WHERE To 
uy. IT IN — 


| FOSTORIA GLASS CO. 
‘Chicago Display, 806-7-8 Masonic 


| Flint Glassware, Harry G. Dalzell 
|Pressed and Blown 
‘Etchings, Cuttings 


‘and Iridescent. Central 3497 


- 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Caas. L. SEBRING, President 


wok GERALD, Chicago Representatwe 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


Trade Reported As Fair 


The word irregular perhaps still best characterizes the 
rher marked variances between the reports on wholesale 
aid jobbing trade, retail distribution and the pace of in- 
dsiry, says Bradstreet’s. At this season, of course, 
wolesale and jobbing lines naturally hold chief interest, 
al even the moderate gains shown in these lines differ 
acording as different areas and markets report. In the 
leger centers, provision for fall and winter is most active, 
bt a fairly free forward movement is noted in the sur- 
pls crop-producing areas of the north and west, whereas 
tt improvement at the south, based largely on the ad- 
vice in the price of cotton, is still mainly one of tone 
ad sentiment, rather than of actual free buying. Retail 
tide has tended to be minimized, as the turn of the season 
ad the excess of rain or cool weather renders buying of 
le summer goods rather light, except where “sales” and 
¢-prices are stimulants. Industry tends to lag behind 
tide distribution proper, and all three branches are cer- 
taaly less active than a year ago. 


{n wholesale lines the apparel trades, but especially cot-— 


t goods, women’s attire, rayon and shoes, seem best 
suated, and the industries entering to these lines re- 
pt marked activity. Export buying of grain, especially 
Weat and flour, are also more active than at any previous 
die this season. In the line of moderate improvement, 
rv wool, woolen goods, jewelry at some eastern centers, 
cul, both anthracite and bituminous, and lumber, are nota- 
b, while steel, iron, autos and furniture show even more 
niderate gains from the slackness of summer purchasing. 
Te steel trade reports only slight gains, while production 
rages from 60 to 70 per cent, with less than expected 
bying by the automobile industry as the chief cause as- 
sins. In retailing, August activities have apparently 
ben largely centered in mail-order and chain-store sales, 
tl former showing really remarkable increases, consider- 
it; the backward movement of crops, which still need 
Wrm, dry weather for best results. 
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EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 
Temple ECONOMY GLASS CO. 
NATIONAL CHINA CO. 
ane OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


$e 


_—————— 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMINn, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive ‘ 
ake ore Dae ne TAINS COMPLETE SAMPLE LINES 


THE UNITED STATES 
GLASS Co. 


30 FE. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISELAY ROOM CON. 


DIRECT FROM CUR FACTORIES. 
—_—_————————— 


The corn crop apparently cannot be considered safe 
before the end of Setember, and then only if warm, dry 
weather eventuates, so while the trend of corn estimates, 
based on par yields, has risen a little, trade estimates of 
actual corn yield are less by from 200,000,000 to 300,- 
000,000 bushels, pending realization of proper weather. 
Without this, a large part of the crop is expected to yield 
fodder, rather than grain. Cotton early this week sold at 
23.25 cents for spot uplands, a rise of 91 per cent from 
the low point of early December, when the low of 12.15 
cents was touched. A reaction of 85 points was shown 
despite a rather unfavorable report on boll weevil activi- 
ties, but a rally to 22.10 cents on Thursday makes the 
advance over a year ago, when it was 18.75 cents, 23 
PEt Genie 

A rather notable new trend in car loadings is shown by 
the returns for the week of August 20, when the high rec- 
ord total of this year was only 14,867 cars below a year 
ago, whereas the average reduction for three months pre- 
vious was fully 50,000 cars weekly. July railway gross 
earnings fell 8.8 per cent, and net operating income 29 
per cent below July, 1926. For three weeks of August the 
decrease in car loadings was only 3.8 per cent from a year 
ago. 


May Interests Negotiating for Bernheimer 
Leader 


May Department Stores is negotiating for the pur- 
chase of the Bernheimer Leader Co., one of the principal 
department stores in Baltimore, Md. If the transaction 
is completed, it will give May a total of seven stores. Sales 
and earnings to date are estimated to be approximately 8 
per cent ahead of the same period last year, which would 
indicate a sales volume for current year of around $108,- 
000,000, and net earnings, after all charges, of $7,300,000 
continuing the normal yearly growth of the company. 
This would be equal to $6.40 a share on the 1,144,000, 
shares of common now outstanding. 
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DID YOU EVER 
STROLL UP s 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York Cuy 
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New York Imports 
August 31st 


€S. Stockholm, from Gothenburg, Sweden 


Adler, H., 1 case porcelain 

dudson Fwdg. & Shpg. Co., 2 cases porcelain 
Wenon, J. H., Inc., 117 cases eee 
Meadows, Wye & Go, 15 cases glassware 


¢§. Alicante, from Valencia, Spain 


Bassett, Geo. F. & Co., 2 barrels crockery 
om Sevilla, Spain 
Hudson Fwdg. & Shpg. Co., 45 packages crockery 


S. Vincent, from Havre, France 


Carbone, Inc., 1 case earthenware 

Redden, Caes Inc., 16 cases earthenware, etc. 
Andrews, D.C. & Co., 8 cases earthenware, etc. 
Zanes, W. R., 1 case porcelain 

Herbert & Neuwirth, 13 packages earthenware 
Downing, T. D., & Con 1 case earthenware 
Abraham & Straus, 1 "barrel earthenware 
Borgfeldt, G., & Co., 36 cases toys, crockery, etc. 
Meadows, Wye & Co., 3 barrels porcelain 


eo City of St. Joseph, from Leghorn, Italy 
Gilbert, S., 6 packages crockery 

Straus, N., & Sons, 16 cases glassware 

(Amer. Exp. Co., 2 casks earthenware 


tom Naples, Italy 

Kupper, H. C,, Inc., 11 cases earthenware 
Herbert & Neuwirth Co., 37 cases earthenware 
Stern Bros., 4 cases earthenware 

Strauss, N., '& Sons, 36 cases earthenware 


‘ S. Niew Amsterdam, from Rotterdam, Holland 


Metropolitan Pottery Co., 120 crates crockery, 46 cases do. 

Smith, J. D., Co., 29 cases crockery 

Borgtfeidt, G & Co., 8 cases earthenware, 5 barrels do., 2 cases 
ironware 

Stern, S., & Co., 24 cases glassware 

Noe, W. R., & Sons, 101 cases lamp shades 

Plummer, W. K., '\Co., 18 cases. glassware 

Mayros, Maibrunn, 10 cases majolica 

Fourman Bros., 5 casks crockery, 1 case do. 

Order, 4 cases crockery, 5 cases do. 

Davies, Turner & Co., 2 cases crockery 

Neuwirth, H., Co., 14 cases crockery 

Phoenix Shipping Co., 178 cases crockery 

Borgteldt, G., & Co, 3 cases earthenware, 1 case clocks 

Eleto Co., 1-case pottery 


‘ 8. Laconia, from Liverpool, England 


‘Lazarus & Rosenfeld, 16 crates earthenware 

Butler Bros., 6 crates earthenware 

Lunham & Rome, 11 cases glassware, etc. 

Little, G. G., 4 casks earthenware 

Maddock & Milter, 30 packages earthenware 

‘Boote, E., 18 packages earthenware and china 
Bernard, I E., & Co., 4 packages earthenware 
Pitcairn, W. S., Corp., 29 packages glassware and earthenware 
Rowland & Marsellus Co, 6 packages. earthenware 
Dickinson, E. B., 10 packages china and earthenware 
Bernard, 7 ee & Co., 11 packages earthenware 
‘Macy, R. FS & (Cor 28 packages earthenware 


| §. Adriatic, from Liverpool, England 


‘Bassett, G. F., & Co:, 4 crates earthenware 

Nathan Straus & Sons, 4 crates earthenware 
Edmiston, H. C., 8 packages crockery 

Bachmann, Emmerich & Co., 2 cases earthenware 
‘Spence, C. R., Inc., 2 crates earthenware 

‘Downing & Gar 4 crates earthenware 

Meakin & Ridgway, 14 packages earthenware 

‘Gerlach, F. C., 22 casks earthenware 

Guaranty Trust Co., 11 crates earthenware 

Borgfeldt, Ga& (ow 2 cases ca 1 case earthenware 
‘Plummer, WwW. Isle Co., 1 cask glassware, 2 hogsheads earthenware 
‘Barth, ie Ss Co fe crates earthenware 

‘Leyland, P. N., ] crate earthenware 

: ae H. C., Inc., 15 crates earthenware 

ICook, & Son, 1 case glassware 

Htsedevitie Ko M5, Be CS, 12 crates earthenware 

Justin Tharaud, 8 packages earthenware 

Tiffany & Co., 2 casks china 

Hull, A. E., Pottery Co., 29 crates earthenware 


September 1st 


S. S. Carlier, from Antwerp, Belg:um 


Amer. Shpg. Co., 34 cases majolicas 
Granata, G., & Co., 27 packages glassware, majolicas, etc. 


S. S. Hektor, from Naples, Italy 
Order, 11 cases earthenware 


S. S. American Shipper, from London, England 


Richard Shpg. Co., 1 case chinaware 
English Antique Shop, 8 cases glassware 

S. S. Tuscania, from Southampton, England 
Argenti, P. J., 1 case antique porcelain vases 
Foster, W. A., & Co., 14 cases toys 
Vernay, A. S., Inc., 5 casks chinaware 


S. S. Takacka Maru, from Tientsin, China 
Order, 3 cases porcelain 


From Kobe, Japan 

Japanese Fan Co., 17 cases earthenware, etc. 

Ross, G., & Co., 10 cases earthenware 

Mogi, Momonoi & Co., 70 cases earthenware, porcelain, etc. 
From Nagoya, Japan 

Butler Bros., 37 cases porcelain 

Taiyo Trading Co., 99 cases porcelain and enamelware, etc. 

Woolworth, F. W., & Co., 38 zases porcelain 

Morimura Bros., Inc., 328 cases porcelain, etc. 

Haruta & Co., 125 cases porcelain 

Gress, S. H., & Co., 6 cases enamelware 

Gimbel Bros, 10 cases enamelware 

Tuska, A. L., & Son Co., 282 cases porcelain 

New York Merchandise Co., 62 cases porcelain 

Ross, G., & Co., 24 cases earthenware 

Kress, S. H., & Co., 45 cases porcelain 

Imoto Bros., Inc., 110 cases porcelain, 16 cases woodenware, etc. 

Bium, H., & Co., 62 cases porcelain 

Mogi, Momonoi & Co., 208 cases porcelain 

Loeser, F., & Co, 3 cases porcelain 

Nara Trading Co., 97 cases porcelain, earthenware, antimony 

ware, etc. 

Kress, S. H., & Co., 44 cases glassware 

Woolworth, EF. W., & Gor 246 cases glassware, 16 cases toys 

Selrite Trading Co., 28 cases glassware 

Nippon Trading Co., 10 cases toys 

Blum, H., & Co., 6 cases electric lamps 


S. S. Arabic, from Antwerp, Belgium 


Stern Bros., 4 cases majolica ware 

Herbert, Neuwirth, 20 cases majolica 

Downing, R. F., & Co., 1 case crockery 

N. Y. Mdse. Co., 67 cases glassware, 249 cases do. 
Armstrong Shop, 8 cases crockery 

Chemical Nat. Bank, 2 cases pottery 

Gotter, A. A., Jr., 1 case porcelain 

Straub, Paar c (one 25 cases earthenware. 20 casks do. 
Chase Nat. Bank. 14 cases crockery 

Bassett, G. F., & Co., 1 case crockery 

Goet, O., Inc., 24 cases crockery 

Kahla China Corp., 27 cases crockery 

Koscherak Bros., 11 cases crockery 

Thompson, C., & Co., 4 cases crockery 

Justin Tharaud, Inc., 5 cases creckery 

Levy Bros. China Corp., 8 cases crockery 
Continental Ceramics Corp., 26 cases crockery 
Rehberger & Saul, 1 case glassware 

Rosenthal China Co, 38 cases crockery 

Corbett, M. J.. & Co., 2 cases pottery 

Hudson Forwarding & Shipping Co., 6 cases glassware 


S. S. Majestic, from Southampton, England 


Vogt & Dose, 10 casks porcelain 

Haviland China Co., 48 casks porcelain 
Guerin, Pouyat Elite, 48 casks porcelain 
Globe Shipping Co,, 1 cask fancy glassware 
Bane, W. L., & Co., 3 cases china and glass 
American Express Co., 1 case alassware 


S. S. Minnesota, from London, England 
Oppenheimer, A., & Co., 6 cases earthenware 


September 2nd 


S. S. Sacandaga, from Antwerp, Belgium 
Borgfeldt, G., & Co., 27 cases crockery 
Wolf, Wig, OO Co., 147’ cases toys, 3 cases chinaware 
Lazarus & Rosenfeld, 17 casks chinaware 
Oder, 2 casks earthenware 


Twenty-eight 
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S. S. Innoko, from Rotterdam, Holland 


Kress, S. H., & Co., 6 cases crockery 

Lazarus & Rosenfeld, 7 cases china and glassware 

Bloch, L. D., & Co., 37 cases china and earthenware 

S. S. Paris, from Havre, France 

Higbee & Co., 3 cases majolica 

Lord & Taylor, 3 cases majolica 

Ovington Bros. & Co., 12 packages glassware 

Vantines, A., & Co., 2 cases earthenware 

Hudson Forwarding & Shipping Co., 9 cases glassware 

National City Bank, 1 cask chinaware 

Gimbel Bros., 16 packages glassware, etc. 

Corbett, M. J.. & Co., 19 packages terracotta 

Lewis & Conger, 11 casks chinaware 

Kraemer & Co., 6 cases faience 

Hampton, J. W., Jr., & Co., 1 case glassware 

Khouri & Bro., 7 packages chinaware 

Ross, H. E., 1 case china 

Sterling Brone Co., 2 cases alabaster works 

S. S. Cleveland, from Hamburg, Germany 

Koscherak Bros., 1 case hollowglass, 18 cases crockery 

Lulia Corp., 3 cases hollowglass, 1 case glassware 

Veith, A. & H., 6 cases glassware 

Strauss Bros. & Co., 1 cases glassware 

Phillips & Tannenbaum Co., 5 cases glassware 

Graham & Zenger, 12 cases glassware, 7 cases crockery 

Lidz Bros., 7 cases crockery 

Syndicate Trading Co., 1 case earthenware 

Nassau National Bank, Brooklyn, 20 cases crockery, ete. 

Reimer, F. C., & Co., 2 cases crockery 

Eleto ‘Co., 27 cases crockery, earthenware, etc. 

Acme Fast Freight Service, 1 case crockery 

Abraham & Strauss, 1 case crockery 

American Kreuger & Toll Corp.. 5 cases porcelain 

Wolff, H., & Co., 2 cases glassware 

American Shipping Co., 2 cases earthenware 

Wertheimer, Plehn & Levy, 38 cases crockery 

Hauptman, A., Inc., 10 cases crockery 

Eimer & Amend, 1 case hollow elass, 1 case glassware 

Elbaum Corp. of America, 2 cases alabasterware 

Amalgamated Bank, 11 cases alabaster cases 

Brown & Roese, 46 cases crockery, glassware, etc. 

Meadows, Wye & Co., 1 case crockery, 4 cases earthenware 

Fenton, A. W., Co., 5 cases hollow glass, etc. 

Janson, Co., 4 cases crockery, 1 case chromos 

Downing, R. F., & Co., 7 cases hollow glass, etc. 

Schmidt, W. H., 2 cases crockery, 1 case metalware 

Meadows, Wye & Co., 2 cases earthenware 

Goldman, H. A., 12 cases crockery 

Ovington Bros., 14 cases earthenware 

Happel & McAvoy, 27 cases glassware, etc. 

Equitable Trust Co., 5 cases “crockery 

Koscherak Bros., 7 cases crockery and earthenware 

Downing, T. D., & ‘Co., 2 cases crockery 

Helmar Importing & Novelty Co., 4 cases crockery, etc. 

Taub, Hummel! & Schnall, 2 cases ‘alabaster ware, 13 cases glass- 
ware 

Schenkers, Inc., 35 cases crockery, etc. 

Pomerance, S. H., & Co., 24 cases glassware, etc. 

Friedlaender Co., 8 cases crockery, etc. 

Batlin, L., 13 cases hollowglass 

Ruhe, F. H., 29 cases glassware 

Eleto Co., 8 cases crockery, etc. 

Downing, T. D., & Co., 1 case crockery 

Straus, N., & Sons, 28 cases crockery, etc. 

Robinson, wy W., & Co., 1 case crockery, 1 case chromos 

Order, 4 cases glassware. 2 cases porcelain, 3 cases hollowglass 

Hussa & Co., 5 cases hollow glass 


September 3rd 


S. S. Bremen, from Bremen, Germany 


Byrnes, W. J., & Co., 1 case hollow glass 

Hutter, K., Inc., 72 cases crockery 

Phoenix Importing Co., 1 case glassware 

Freedman & Slater, 1 case earthenware 

Chatham & Phenix National Bank, 1 case earthenware 
Wrought Iron & Glass Fixtures Co., 3 cases earthenware 
Globe Shipping Co., 24 cases earthenware 

Golgate & Co., 14 cases crockery 

Meadows, Wye & Co.. 6 cases earthenware 

Hague, A. J., & Co.. 3 cases glassware, etc. 

Borgfeldt, G., & Co., 62 cases crockery, etc. 
Wildermann, C.. & Co., 25 cases earthenware, etc. 
Phoenix Shipping Co., 1 case crockery 

Order, 38 cases crockery, 7 cases hollow glass 


S. S. President Harding, from Bremen, Germany 
Vandegrift, F. B., & Co., 9 cases glassware 


Byrnes, W. F.. & Co., 1 case hollow glass 
Hutton, K., Inc., 25 cases crockery 
Sheldon, G. W., & Co., 2 cases crockery 
Goodman, S., & Co., 4 cases glassware 
Silverman, L., 2 cases glassware 
Kurtz & Dawer, 5 cases glassware 

Wolf, L., & Co., 10 cases china and glass 
Robinson, H. W., & Co., 3 cases glassware 
Hutter, K., Inc., 31 cases crockery 

Stern, Stiner & Co., 3 packages glassware 
Stern, Stiner & Co., 13 cases glassware 
Weissman Imp. Co., 26 cases earthenware 
Pomerance, S. H., & Co., 21 cases glassware | 
Massce & Co., 4 cases hollow glass 


S. S. De Grasse, from Havre, France 


Macy, R. H., & Co., 4 casks chinaware 
Stern Bros., 4 casks chinaware 

Phoenix Shipping Co., 1 cask chinaware 
Bassett, G. F., & &Co., 4 casks chinaware 
Murphy, A., & Co., 16 casks chinaware 
Union Trust Co., 1 case ceramics 

American Shipping ‘Co., 8 cases faience 
Vandegrifit, F. B., & Co., 8 cases china 
Shore, J., & Co., 6 packages earthenware 
Haviland, T., & Co., 59 packages porcelain 
Stern Bros., 9 casks chinaware 

Powell, C. H., & Co., 2 cases porcelain 
Hudson Forwarding & Shipping Co.. 10 cases marble 
Bloomingdale Bros., 11 packages chinaware 
Reienstein, C., & Sons, 1 case chinaware 


S. S. Western Ally, from Antwerp, Belgium 
Bloch, L., & Co., 20 cases earthenware 


Lazarus & Rosenfeld, 13 cases earthenware, 7 cases earthenwar_ 


Amer. Shpg. Co., 65 cases earthenware 
Borgfeldt, G., & Co., 9 casks earthenware, 124 cases earthen) 
ware, 26 cases crockery, 9 casks do. 


September 6th 


S. S. Rotterdam, from Rotterdam, Holland 


Titan Shipping Co., 13 casks majolica 

Globe Shipping 'Co., 2 cases majolica, 2 cases alabaster works 

Basch, S., Importing Co., 18 cases crockery 

Thurnauer, G. M., & Co., 16 crates crockery, 6 cases do. 

Portenoy Co., 1 case crockery 

Fourman Bros., 20 cases crockery 

Borgfeldt, G., & Co., 52 cases earthenware 

Herbert & Neuwirth Co., 47 cases glassware 

Illfelder, B., Co., 35 cases glassware, etc. 

Hudson Forwarding & Shipping Co., 
ware, etc. 

American Express Co., 4 cases earthenware 

Graham & Zenger, 20 cases glassware, 29 cases do. 


September 8, 100 


28 cases crockery, wood: 


Grace National Bank, 11 cases glassware, 12 cases crockery, | 


case woodenware 


Grace National Bank, 43 cases glassware, 1 case clocks, 1 do. 


tiles, 1 case glassware 
Ikado, Goldfish Co., 9 cases crockery 
Andrews, D. C., & Co., 4 cases earthenware 
Metropolitan Pottery ‘Gok 103 cases crockery 
Woolworth, F. W., & Co., 1 case_toys, 1 do. crockery 


S. S. Providence, from Marseilles, France 
Gommi & Co., 16 cases, majolicas, etc. 


S. S. Sierra Cordoba, from Bremen, Germany 
Wolf, L., & Co., 5 cases china and glass 


S. S. Conte Biancamano, from Genoa, Italy 
Anderson Galleries, 2 cases earthenware 
Holthusen, H., 1 case majolicas 

From Naples, Italy 
Gilbert, S., 10 cases earthenware, etc. 


S. S. Mauretania, from Southampton, England 


French American Glass Co., 28 packages glassware 
Richard Shipping Corp., 1 case glassware 

Portenoy Co., 1 case glassware 

Globe Shipping Co., 1 case glassware 

Portenoy Co., 1 case glassware, 1 case do. 


S. S. France Maru, from Hamburg, Germany 


Downing, R. F., & Co., 
Bernard, J. E.. \Co.. 298 cases toys, crockery, etc. 
Thomas, F.. & Co., 13 crates porcelain 

Asche, C. H., & Co., 146 cases toys, crockery, etc. 


3 cases glassware 


Sptember 8, 1927 
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New Designs in Shapes and Patterns Now on View 
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JOHN 


14 Barclay Street 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 
China and Earthenware 


All Makers in the Front Rank of Bnglish Productions 
Handsome Line of 


LEA Meigs 


with Silk and Parchment Shades 


DAVISON 


INCORPORATED 


New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


“You Can't Argue 


Against Conviction” 


your lamps and 


you're 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNAL “is 


| likely to fall on unfertile soil. 


On the other hand if 
desirous of getting 
shades before the man who 


buys—of increasing your business, there is no 


better medium in 


chandise than the 


which to broadcast your mer- 


Lame Buyers’ JOURNAL 
222 W. Adams Street 


Chicago 


Ill. 


Jatishied customers keep i 


CROOKSVILLE 


DINNERWARE 


A delightful sug- 
gestion of the 
ld-fashioned flower gar- 
den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


REPRESENTATIVES 


NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vv. D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC COAST CHICAGO OFFICE 


Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, O. Box 373 


ox 
Bloomington, III. Coffeyville, Kansas 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR SIDE LINE 


ANTED—Salesmen to sell Kiay-Craft Products as a side 

line consisting of Majotica Hand Painted Pottery Bases 
with Chintz and Hand Decorated Linen Shades, also a nice line of 
Boudoir Lamps for Dollar Specials and combination Flower Bowl 
Lamps. All territory opened except the New England States. Ad- 
dress Box No. 657, care CrocKERY AND GLASS JOURNAL. 


SHIPFING AND STOCK CLERK SEEKS 
POSITION 


Veo man having six years’ experience as a shipping and 
stock cierk with an exclusive Fifth Avenue China shop would 
like position with advancement. Address Box No. 660, care of 
CROCKERY AND GLASS JOURNAL. 


LINES WANTED 


N ANUFACTURERS’ Agent handling imported china wishes 
HS to add lines of China, Glass, Pottery and Toys (Domestic or 
Imported). Permanent display at San Francisco and men travel- 
ing Western territory selling Department Stores, Syndicates and 
Jobbers. Address Box No. 661, care of CRocKERY AND GLASS 
JOURNAL. 


Buyers in New York 


SEPTEMBER 1, 1927 

J. W. Waldorf, china, glassware, Hochschild, Kohn & Co., Bal- 
timore, Md., 220 Fifth Ave. (F. Atkins). 

L. B. Hayes, lamps, Gutman & Co., Baltimore, Md., 128 W. 31st 
St. (Weill & Hartmann). 

C. W. Schaibley, housefurnishings, Chas. H. Eyerly, Hagers- 
town, Md., 101 W. 37th St. (Jay & Co.). 

W. K. Cotterel, toys, china, glassware, C. K. Whitner Co., Read- 
ing, Pa., 20 W. 33rd St. (D. G. Alliance). 

SEPTEMBER 6, 1927 

E. C. McCarthy, housefurnishings, Jordan-Marsh 'Co., Boston, 
Mass., 244 Madison Ave., 7th floor. 

F. Taylor, china, glassware, housefurnishings, toys, Maison 
Blanche Co., Ltd., New Orleans, La., 112 W. 38th St. (‘City Stores 
(Gon): 
Miss M. E. Brennan, china, glassware, MacDougall & South- 
wick Co., Seattle, Wash., 23 E. 26th St. (W. T. Knott). 

SEPTEMBER 7, 1927 


A. H. Smith, china, notions, M. T. Garvin & Co., Lancaster, Pa., 
115 W. 30th St. (B. F. Levis). 

E. E. Bageant, lamps, Woodward & Lothrop, Washington, D. C., 
270 Seventh Ave. 

Mr. Dodge, housefurnishings, Wm. Filene’s Sons Co., Boston, 
Mass., 1440 Broadway. 

W. B. Shockley, housefurnishings, china, toys, J. B. Ivey & Co., 
Charlotte, N. C., Pennsylvania. 

S. J. Natkin, china, crockery, Mandel Bros., Chicago, Ill., 108 
W. 39th St. 

Miss M. Byrne, lamps, J. M. Hartley & Son Co., Fairmont, W. 
Va., 105 Grand St. (Jay & Co.). 

SEPTEMBER 8, 1927 

A. A. Breton, toys, housefurnishings, Shartenberg & Robinson 

Co., New Haven, Corn. 20 W. 33rd St. (D. G. Alliance). 


Strength of Various Kinds of Glass 
(DecemBeER 12, 1874) 


Acquaintance with the strength of glass, in the various 


forms in which it is employed in art and industry, has 
generally been quite limited, and the result of recent ex- 
periments shows some interesting facts, not commonly 
understood, as to the tenacity, the resistance to compres- 
sion, and to bursting and collapse, characterizing this 


widely used material. 


} 

The experiments relating to the tenacity of glass mad! 
by tearing specimens asunder, showed the tenacity pe. 
square inch of flint glass to be 2,413 pounds; of gree| 
glass, 2,896; of common glass, 2,136; these, of course) 
being the mean. results. | 
To test the resistence of the material to crushing smal 
cylinders and cubes of glass were crushed between paralle 
steel surfaces by means of a lever. The cylinders wer 
cut of the required length, from rods drawn to the desire 
diameter, when molten, and then annealed—in this wa) 
retaining the exterior and first cooled skin of glass. Thy 
cubes, however, being cut from much larger portions| 
were consequently in a less perfect condition as regard: 
ennealing. Without attempting to present the detail; 
involved in this part of the investigation, suffice it to say 
the specimens were crushed almost to powder by the yio. 
lence of the concussion, but it appeared that the fracture 
occurred in vertical planes, splitting up the specimens in 
all directions. Cracks were noticed to form sometime 
before the specimen finally gave way; then these rapidly 
increased in number, splitting the glass into innumerable 
prisms, which finally bent or broke, and the specimen was 
destroyed. The mean resistance to crushing was, in the 
case of flint glass, 13,130 pounds; green glass, 20,206; 
crown glass, 21,867. | 
The American pottery interest is centered in Trenton, 
N. J., on account of its proximity to extensive clay beds 
and its excellent facilities for transporting ware to this 
and other large cities. The business is very large, and is| 
constantly increasing, and its product is a superior quality. 


‘Pottery and Porcelain” 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should — 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 


new index arranged on a novel. plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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COT 


Want Tin 


American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


STS ga fancy 
SAO quately sd ee plain 
Hae AT) Be fe gS 0 edie e ol's 5 > octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York ey 

F. A. ner, 116 W 
High Terrace Roch- 
ee! Y. 

E. * wiigus, 21 
ilarck Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
te N 


Western oda Prod- 
149 New 

Daathnery St.. San 

Eianoisoe, Cal.; 
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se (arrollton Pottery (9. 


INCORPORATED 1903 


1 MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR’”’ 


SEMI -SQUARE—— PLAIN EDGE 


FE offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
President 


6 e e e +B ] 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 

. factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


Thirty-two 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of Chir» and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-37 West 28d 
St 


Crilden China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for. immediate delivery. 


GRAHAM & ZENGER INC., 104 


Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
lhe Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware irom Heinrich & Co.. Selb. 
Also. Fancy China from Winterling. 


HERMAN C. KUPPER, Ine., 89-41 
West 28d St. 
Ahrenfeldt French China. 


INC., 


920 


“Haviland China” 


KAntA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 467-9 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 
MADDOCK & MILLER, Ine., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 
MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 
MORIMURA BROS. INC., 53-57 
West 23d St. 
Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’”’ — Dinnerware, ‘“Schier- 
holz”—Art Goods, “Royal Dux’”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


Mann! . 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


yaaa H. RUHE, 14 West 28rd 
t. 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

Ce TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. ue 

E. TORLOTTING, INC., 35-37 West 
ZERGb, Sie 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L? W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
cue: Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


Lamps and Bric-a- 


forms, 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 


Ave. 
Room 210. Lamps and Cut Glass. 
NORMAN HAWTHORN, 225 Fifth 


Ave. 

Wrought Iron Lamps. “The Better 

Kind,” “Ann Murphy Shades.” 
PHOENIX G™ASS CO., 2380 Fifth 

Ave. 

Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 
DOMESTIC POTTERY 
ae DALRYMPLE, 16 West 23rd 
t 


Fixtures and 


Telephone 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


CROCKERY AND GLASS JOURNAL 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Feat Telephones, Chelsea 8265 and 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
so Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
a ae Telephone, Pennsylvania 
2165. 


Bieta J. MOSCOVITZ, 10 W. 28rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE. 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland. Md.. and Guerin-Poyat- 
Elite, Ltd.. Dinnerware Lines. 


TUTRTTTTTRCTTULLLTUCUL OCLC UCUUTUCUUUCUUUUTOUULOTOOUTTOOUTUCOOUUUTOUUUOTCUOUOOOMTUTOU TUCO eo 


VVUYAOUSIVOUAPTOOVAOOULSOLVOCYOUUU OU ETT SUL C OU OT A OUEOGUGOOUOUUUUOOUUUUOCUUUEOOU OO OGLOULUUUOONOOUUOUEUUAOUEUOEUVUSUUSOOOCUURUUOUEOCUUCUOGAOGUUOUUOUOOUOOGUOGOOUETOOUU OOOO COOOL EU 


ETM MMM MMMM MMMM 


Thirty-four 


CROCKERY AND GLASS JOURNAL 


Index 


L® 


Advertisers 


A 
JAMoeteslone (Claas. (COR s.0,5 0.00.5 6 a0 SRNR Eee orc on 
B 
Bassettm cur COmlncum Geoumbiar.;... ...rteten 32 
Besnarda dn en am COmmrmiae it saree 32 
lear we (Co, leciaalinenGl. oooogbeaeso- OZ 
Bile we Cony ik, IDis.c secon eemgees.c ¢ 32 
Inari: “Mer Glass CO,” os occ5 odes 6 oo 32 
Bonoteldia Geometries. cs Sane 4 
Bootes diva tee eee. sc ame BZ 
Bradleye casi barjdammmrrrrrse.. .. nee 33 
[BYES pong, WHEHOI Av v6 00 0000 a ONERe oc 33 
KAA) [BROS (COsocacs 6000076 Coe a. - 32 
( 
CamburdgemGilassm Compre: . «ete 33 
Cebeollorn, lomeiny COs coon sc cna oc 31 
Continental GeraniesmConpe eee. .. ce BV 
Coola Ghiniam Commer ciao. » cer a 
Crooks villem@hinam Gomera ser... ate 29, 33 
Coxe AoC. soe gens beau coke e tees 33 
D 
WDalryrnpie aN Sept. ects. . ahaa aS) 
Daviscny cnn a licen er nits... .. 2. 29emoo 
Dyreiesahiellals IB. Wels s doy a nee eee oe $i 
IDy@lercorm, lle, IE, Time. s odo depos oc 32 
Diuncanmcem Miles Gilascm@oree. ......e 15 
E 
Edwancdsem tele St idiomere er... . aie 33 
FP 
liu vsaneaee’ Lehunilchhme. 65 0c coeombecs oc 32 
Ploceleeccoua tiie Conmnnmmes.: .  aanee 38 
[xomekaite. Ja Ie Be (COon nace edeoas OZ 
Hostorias Glascm Compr rrerr.- «nee 33 
G 
(Georg erik Sire em eres cies ces «ave 18-19A 
Goetz Otto (nceey peer enirer.. . eae 32 
Carat Gone be Oukmeem ene ree. . Sette 33 
H 
aval aticewae AD DOtt eerie. . nae 32 
Islanpilenntel (iti, (CO. sooscacc008 Back Cover 
Hawthorne Nonmanmer eerie... -. mie 
Hockinge Glass Salesii@orpese...... 2.5 33 
nn A aoe Po ttenvan Gonpene.......-nae 38) 
Einntinetonme kun perm Gonememir. . . sce 33 
I 
Imperiale Glasse Cone eerie. . icra 33 
lieaby IDS EGIYE coco ouscacccn cM cone 33 
y 
Joneswel homas Giaeeeeeenr rare . eer 33 
K 
Kahilay Ghinae Corp aera: . near 32 
iGtavahe, (Geo, Ce Cone. cco code 33 
Knowles, Taylor & Kmnowles:......... 6 


Useuyae, letsimoei Conoseasosc dp sooce 32 


aCe ad 


L 
ibeybrelaibin, Islet? 2 coe c oso 5c ane 5 
Revive Bros. Chitiaes Comme ser ieee ve 
Mewis? County (Cat) Glass Gore eases 33 
Totus? iGlasshiCos neers 33 
M 
WMieveleloveletn IMUM, oS 4 neater seocace 8, 32 
Marbrurin | COsabsersc ces | ee eee 33 
Mogi eMomonortec5 CO eee 32 
Morinira @ 3 rOSs en saree ree Cee ee 7 
WikeReoy hia ele@my< Isccavodo obescooeec 33 
Mideliers  VWialliarnies G; aerate 3 
MciKenna s 3 GOS amen tiie ne ee 333 
N 
iINaidonall’” ©hinas Cosmas sear 31 
O 
Oxtoud. Pattery.. Conse eee ee 33 
12 
Pasmantier, Johns Wwtcesonss ae meen 38} 
Binitipsecshishle nor thle 33 
Phocnixs Glass @osse men ac ee 33 
R 
IRainaud, at Eis densa Soke ee ne 33 
Reimers) Ered Cae cee ee 32 
Roessler & Hasslacher........ Spee 13 
Rosenthall\China Conpeesse eee eee 32 
Rosber Glassware) lhe... sae ieee 33 
IRosevilles Botteryal Onsen eee 32 
Rule Erancicy: i llne pease res 32 
S 
Seioieiny wholes IO 2s 44 ccasincnessoc Hil 
Sebrinee Pottery Comma ean ae - | 33 
Saltosho qe Nagoyans ot erase 3 
Silver City. Glassy Gonehe raat Seo 
Subsnabemoia, VOI, We COoceneuenacravonc 32 
pratsone Ching CG athena eee eee 24 
Siraubac Cosel aul Atanas 32 
Sicaus, Nathan des Sotlsee lice eee 32 
Susquehanmay Cut rGlass Go, sen eee 38 
ae 
phombyar Gur Cons. er sana ee eee 32 
Gatyoa Trading Co. 92nes eee eee ae 
alsa raid) |) Sci e-cee aan 32 
swhompson) GaiG™ Potterya Goss ee 33 
ihimberlake, J. B.vi& Sot onseeeesse 31 
stomiby, .&. (Cos) Bayne ieee eee 32 
V 
Wail, OY OUNne .2 tie ee 33 
Venon. [nc Jc, Hive aa. Cees 32 
Wosite GsIDOSes rc > <.18 Lee ra 32 
W 
\Wiedswood Kennanrd= lEsey eter 32 
\Wiestinorelands Glascm @onmen ae eee 15 
NwiestonmGlassi Coc inc aaa nina 33 
Witte, iteriry 2... eae ee eee, eae 33 


September 8, 192% 


5 
5 


| 
. 
| 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journa! 


Rates: i 


and 
40 cents per line for first insertion; 
20 cents per = ee ve following in- 
ertions Seven words per line 
Rien init harge $2, p 
ble in advance 
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© Ioeve’s Profit 
jor You 
mM 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘The mark of fine taste in 
fine China’”’—writing us about the patterns advertised 
—and others—and asking where they can get them. 

Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Genuin 


Havilan 


DECORATED BY Every piece of genuine 


Haviland China—the 


giland ¢ product of the original 
Co Haviland, established 
Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here, 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 
aevilan, 


on white china 


NOSEGAY PATTERN 


The business is there for you—are you seeking it? 
Do you sell Haviland China or just ‘‘keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to ‘choose among fascinating variety of design?” 
Have you the most modern, the newest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns ? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 
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Retail Sales Outlook for Balance of 1927 
Shows Improvement — An _ interesting 
summation of the business situation 
from the leading cities of the United 
States 


SI PSN 
SDsy 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


SS 
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Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertisi 


ce, 45 


Will It 
Interest You 


? 


To know the names of the best manutacturers and whole- 
~ galers in the lines you are interested ? 


To know where you can get the goods you want? | 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


N SUBSCRIPTION PRICE 
ew York. 


| 
Gentlemen :— : Domestic 
JOURNAL including ‘the Special Holiday | ecoeee 
Edition and Spring and Fall Buying Num- or 4 years 
cocoate ME ORME Veas? ache | rece ie 
NAme@ in eo eae nee austere ss 5 custete orereee | Foreign 
Firm’ 2), ete Cees ns 3 once | 55.50 a year 


AGATESSh Geert ree rere he 0. cs once eeemeenreeas | 


East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 
Vol. 105. No. 11. September 15, 1927. 
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JAPAN 


ANNOUNCEMENT 


For the buyer who discriminates, the wonders of a 
treasure chest will be disclosed in the new NORI- 
TAKE FANCY CHINA LINES now ready for 1928 
delivery. 


NORITAKE FANCY CHINA, for years indispu- 

tably an acknowledged leader, again challenges the 

field with an array of the NOVEL and NEW, which 

| not only surpasses anything of its kind but simply 
staggers the imagination. 


A veritable host of new shapes, superbly modelled in 

ideal proportions and in designs carried out with 

singular freshness and originality. A notable feature 

this year is a galaxy of creations on IVORY, elabo- 

rately treated in ENAMELS, in which are combined 
color, warmth and charm. 


All in all, an alluring and irresistible array, any piece 
of which displayed on your sales counter will render 
it very difficult for Mrs. Ultimate Consumer to resist 
the temptation to buy. 


MORIMURA BROS., Inc. 


53257 WES Deora ieet 
New York 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


45 Kast 17th Street 
New York City 
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Can a pattern be modern French 
and old Persian at the same time? 


It can if it comes from 


MYOTT, SON & CO. 


and is the 


“BAGDAD” 


“NELSON IVORY” 


Here is a charming design that is 
absolutely up-to-date and Frenchy 
and yet has about it a suggestion of 
the old Persian. It sells on sight. 


JUSTIN THARAUD, Ine. 


SOLE AGENTS 
24 West 23d St. NEW YORK 


Telephone Gramercy 5150 


One of the most notable 
displays we have ever made 
awaits your inspection at our 
salesrooms. 


The line embraces a larger 
and more varied line of china 
than ever before, flower 
bowls, wall pockets, artificial 
flowers, lamps and novelties 
which introduce many new 
ideas developed by Japanese 
craftsmen. A line that will meet the buyers’ every re- 
quirement. 


Catalogue on Request 


Mogi, Momonoi & Co., Inc. 


105-107 East 16th St. New York City 
Chicago Office:—5 South Wabash Ave. 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Sliapes 


Glendérel cs watarece ces mares he-3% fancy 
Highland etn see eee Sees plain 
Pilgring cece pee ee eet octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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Representatives 
D. King Irwin, 200 
Fifth Ave., New 


ester, N. Y. 
E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 2 
Wabash Ave., Chi- 


cago. 
Western Glass Prod- 
u , 


A Be 
5 Smith Blidg., 
(Seattle, Wash.), & 
1216 4th Ave. (Los 
Angeles, Cal.). 


The (arroliton Pottery 0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR’”’ 


SEM]! -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
resident 


AMA AmAmAMAMAmAmAmAmAmAmAmAmAmAmAmAmAmOmAmOmamalmCm Aikman 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 


Ceramic words, terms, 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


— ee 


Publishers 


45 East 17th St. 


Demarest Publications, Inc. 


New York © ihe 
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. 14 Barclay Street 


: Sole Agents for 


" New Designs in Shapes and Patterns Now on View 
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— JOHN DAVISON 


INCORPORATED 


New York 


\ THE COALPORT CHINA CO., Ltd. 


; Highest Grade of English China 

>| 

/ F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 

4 Earthenware é Art Pottery 

( ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
| China and Earthenware Rock Crystal and Cased Glass 


Dia NFS mer 


All Makers in the Front Rank of Bnglish Productions 
Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


THE DUNCAN & MILLER GL 


WASHINGTON »o PA. 


Anticipating 
The Vogue 


For smart unusual designs in glass- 
ware makes the Duncan & Miller 
line a leader. 


The lovely Georgian bowl, with 
low matching candlesticks as pic- 
tured, is a new conception that has 


made a tremendous hit. Made also 
in flared shape in crystal, amber, 
green or rose. 


REPRESENTATIVES 


: New York Boston Chicago 
é Paul Joseph, Murt Wallace, F. T. Renshaw, 
-4 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 


Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., | 


1104 Arch St, 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Vatisfied customers keep us busy * 


CROOKSVILLE gree 


DINNERWARE y 


A unique floral 
j border arrange- 
ment in a clever blend- 
j ing of yellow, dark 
# and- light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vv. D. Kinnan J. E. Boring 
est bs Zanesville, O. Crooksville, O. 
s PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. Ane erey 


914 N. East St. Roseville, O. 
Bloomington, III. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


Box 
Coffeyville, Kansas 


Hight 
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DISTINCTIVE ETCHINGS 
BY ECONOMY 


‘Etched stemware is al- 
ways staple. Economy 
designs carefully with 
retail value and_sal- 
ability always in mind. 
Use Economy lines and 
observe your _ sales 
grow. Sample lines 
displayed and territory 
served by :— 
THOMAS F. O’HARA 


New England 
D. KING IRWIN 


New York 
FRED STOTT 
Philadelphia 
JOHN A. DOBSON & CO 
altimore 
A. L. REBER 
Columbus 
E. W. NEWTON 
Chicago 
W. C. REEL 


Kansas City 
R. A. WALKER 
Twin Cities 
F. M. SMITH 
San Francisco 
THE MYERS Co. 
Los Angeles 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


7617 Parfait 
Bowl, 
and Foot. Etched 317. 


Crystal 
Colored Stem 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK, 


ye use liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOO PAg ALS 
~HO REISS = 
Tie ClO Biome. 


§ 


Now developed in a new color 
scheme which combines any one 
of the Spicer colors: amber, ame- 
thyst or blue with rainbow, this 
popular line of iridescent blown 


glassware is winning universal 


recognition. 


SPICER 
STUDIO 


a 
f| HOWAR G-: 
AR 


sem 532 E. Market St., 
i Akron, Ohio 


The line Always 
of Some- 
original & thing 
ideas 


Different — | 


No. 1710 Cup and Saucer. Spiral optic effect. 
Made in Roselin, amber, green and crystal. 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufacturers of High Grade Glassware, Plain, Cut and 
Decorated. For Gift Shops, Florists 
and Table Use. 


REPRESENT ATIVES 


NEW YORK 
’. Gray Co., 
200 Fifth Ave. 
BOSTON 
. & HH. FP. Bune 
41 Pearl St., 
Traveling Representatives 
. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel, 
4489 Greenview Ave. 
CHICAGO 
PHILADELPHIA 
Fred Stott, 
1007 Filbert St 
BALTIMORE 
John -A.. Dobson & Co., 
. 110 Hopkins Pl. 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission St. 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 


Himmelstern Bros., 
Terminal Sales Bldg. 


No. 1710 Handled Ice Tea. 

Graceful spiral joptic effect. 

Made in Roselin, amber, green 
and crystal. 
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A 36 PIECE 


ASSORTMENT 
AT POPULAR 
PRICES 


A LINE OF PROVEN MERIT 
| FOR 


DOLLAR DAY SPECIALS 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic’ and refined. decorations, 


constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as’ well as our original Colonial 
and Ideal Shapes in pure white. 

We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 


NILES, OHIO 
Manufacturers 


COPYRIGHT anv PAT. APPLIED FOR 
L 


7 
= 


Dress Up Your China Department 


| with\.Timberlake Easels and Racks. Ask for new catalog 35-C showing 
| complete line, including table decorations, candle holders, and so forth. 


We are particularly enthusiastic about the 36-Piece 
Assortment of Light Cut Glassware we are offering 
| from the Standard Glass Manufacturing Company for 
| “Dollar Sale” purposes. The blanks are high class, 
popular items of good quality glass—many of them 
from our Lancaster factory. They can be had in rose, 
green or amber. As the illustration shows, the cutting 
design is decidedly attractive. Packed one complete 
assortment to a barrel. 


i 
‘No. 547 Adjustable Easel, Morgan 
Patent 6-5-2383. Holds Everything 


53 Plate Rack a : ; 
5 The composition includes 4 each, two sizes of Candy 


Boxes; 4 Sandwich Trays; 4 Flower Bowls, with Candle- 
sticks to match (the two candlesticks being counted as a 
single item); 4 Fruit Bowls; 4 Cake Salvers; 4 Sugar and 
Cream Sets; 4 Mayonnaise Sets of Bowl, Plate and Ladle. 


THE HOCKING GLASS SALES 
CORPORATION 


Representing :——-Hocking—Lancaster— 
Standard Glass Companies 


' Peet GEORGE E. NICHOLSON kJ. GOLEINS, 
jo 20 H-5 10” ‘Tabi Decoration Showing 20 E-5 with flowers or leaves ray AS siden 
Patent plied) Holds Muip is stand- Sec y Tre as. : Pre. de ut 


rd eandle. Udylite Plating resembles 


\lver 
| J. B. TIMBERLAKE & SONS INC. 129-131 FIFTH AVENUE 


THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE NEW YORK 
Established 1880 


JACKSON, MICHIGAN 


f 
\ 
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The Knowles, Taylor & Knowles Co. | 


Present 


R PAWS THOR. 


Their New Berkeley Shape 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 
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Crockery and 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


NORTON B. JACKSON 


Advertising 
FREDERICK S. OLIVER 


Assistant Editor 
B. M. WISNER 


45 EAST 17th STREET 


Art Director 3 
SUEMENT BA DAVIS. Pp Grid States. - 


Other, countries in postal union . 
eee Single copies . 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
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Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
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Responses to a letter of inquiry 
sent by Lewis E. Pierson, President 
of the Chamber of Commerce of the 
ited States, to its members to obtain a cross section of 
ness opinion regarding the problems of greatest im- 
rance confronting business and the country at large 
w a wide diversity, but several questions are evidently 


‘siness 
ignoses 


red upon as outstanding. 

1 the order of their importance, as indicated by these 
sonses, the first six are: flood control, taxation, agri- 
lure, railways, waterways and forestry. Others were 
repeal of the Sherman Anti-Trust Law, government in 
Iness, the Panama Canal and its effect on economic 
ilitions, chain stores and tariff revision. 

lood control stands at the head of the list with tax 
sion second and plans are in the making for the con- 
(ration of both of these by the forthcoming Congress. 
iculture is another subject for congressional considera- 
The question of railroad consolidation will prob- 
| be on the congressional program also. It is consid- 
rather significant that forestry is given a conspicu- 
‘place—an indication of the growing conviction that 
Ketime is fast approaching when the country must con- 
il- measures to replace the forests which are rapidly 
Widling and provide an adequate and permanent timher 


rly. 


—s 
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Good Trade 
or the Good 
of the Trader 


Universal recognition of the princi- 
ple that the way of economic prog- 
ress lies in the direction of improv- 
ing trade rather than in benefiting 
the trader is characterized as the greatest accomplishment 
of the recent meeting of the International Chamber of 
Commerce at Stockholm, by Owen D. Young, Chairman 
of the American Delegation. International business, he 
said, is coming to see that more is to be gained by develop- 
ing and encouraging trade than by securing temporary 
advantages for the trader himself. 

“The most significant pronouncement of the Congress,” 
he added, ‘‘was its declaration that the object to be sought 
was the largest and most economical production and dis- 
tribution of goods and services to all peoples—that trade 
was not an end in itself, but only a means to enable people 
to produce more and to buy more. 

“All barriers to trade are to be examined in the light 
of this principle. The test is not whether they are a bar 
to the trader but whether they restrict unnecessarily econ- 
omic development. International business at last places it- 
self squarely on the foundation that in the long run’ its 
own best interest is served through improved economic 
conditions rather than by an attempt to obtain here or 


” 


there, temporary advantage’ for the trader himself 
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Retail Sales Outlook for Balance of 1927 ] 
Shows Improvement 


By G: ReGuitp 


President, Guild Business Corp., Buffalo, N. Y. 


District No. 1—Boston 


The retail sales outlook for this district continues 
favorable. 


A declining sales barometer forecasts a slight further 
decline in the district’s retail cycle in the immediate fu- 
ture, but a rising buying power index foretells a rising 
cycle in the last quarter of 1927. The rise should con- 


tinue on into 1928. 


July gave this district a loss of about 3.7 per cent, com- 
pared with July, 1926. 


District No. 2—New. Yorx 


The retail sales outlook is less favorable in this district 
than in the Boston district, but not unfavorable. The 
loss in July was about 3.0 per cent. 


The buying power index has merely flattened out and 
has not started to rise. The sales barometer also is con- 
tinuing to decline. 


We may, therefore, expect the district’s cycle to con- 
tinue a gradual decline for at least the next four months, 
after which time it may be expected to rise, entering 1928 
on a lightly rising movement. 


District. No. '3—PHILADELPHIA 


This district’s ae cycle continues to decline, having 
dropped from 102.2 in January to 98.6, and may be ex- 
pected to continue to decline until about October. There- 
after it may be expected to undergo a turn and enter 1928 
on an upward movement. 


July gave this district a loss of about 5.6 per cent below 
July of 1926. 

Due to the fact that the buying power index for this 
district has reached its lowest point and is moving up- 
ward, the district’s sales cycle may not reach as low a point 
as previously forecast and the year may end with a less 
severe loss than 5 per cent—possibly only 3 per cent. 


District No. 4—CLEVELAND 


A well-defined upward movement of this district’s buy- 
ing power index may be expected to have a favorable ef- 
fect on the district’s sales cycle and cause the remaining 
months of 1927 to show more favorable monthly percent- 
ages. The district is forecast to end the year with a gain 
of possibly 2 per cent. 

This district’s loss in July was the least of the twelve 
districts, being about 0.4 per cent. 


Twelve 


District No. 5—RIcHMOND 


We see no evidence of more favorable sales condition 
in this district for the next three months. 


The district’s sales cycle is steadily declining, and July’ 
loss of about 5.9 per cent did not help matters any. 

The buying power index, now at the low mark of 94 
is flattening out preparatory to a rising movement, but i 
too far below the normal (100)to cause a more favorabl 
sales condition until near the end of this year. 

The district will undoubtedly end 1927 with sales vol 


ume about 2 per cent below that of 1926, but 1928 shoul 
be favorable for this district. 


District No. 6—ATLANTA 


A very low buying power index at 92.0, that has jus 
shown the first indications of an approaching rise, fore 
casts for this district a continuing decline in its sales cyel 
throughout the remaining months of 1927. 

This district will not reach its 1926 sales volume an 
may be expected to show a loss of between 4 per cent an 
6 per cent. 


July gave this district a loss of about 4.9 per cent com 
pared with July of 1926. | 


Districr No. 7—-CHIcaco 


Except for a sluggish attempt of the buying power in 
dex to undergo a turning movement preparatory to a ris 
during the rest of the year, this district’s sales outlook 1 
only fair. It should end 1927 with a gain over 1926, bu 
a very small one, possibly about 1 per cent. 


July gave this district a loss of about 1.1 per cent com 
pared with July, 1926. 

The action of the buying power index is too sluggis! 
to enable a forecast at this time of the lowest point 0 
the sales cycle. So 1928, for this district, is not yet wel 
defined. 


Districr- No. 8—St; Louts 


The outlook is still unfavorable for this district. It 
sales cycle is declining strongly and is, at present writing 
still heading toward a 5 per cent end-of-the-year loss il 
volume compared with 1926. 


Unsupported by a buying power index which has 10 
begun to rise, the lowest point in the sales cycle is not 4 
yet evident. Should the buying power index turn upwar¢ 

(Continued on page 13) 
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Retail Sales Outlook 
(Continued from page 12) 


August, the district’s sales cycle may be expected to 
tten out in October and November, giving the district a 
3s of about 3 per cent below the volume of 1926. 

July gave this district a loss of about 6 per cent com- 
red with July, 1926. 

| District No. 9—MINNEAPOLIS 

A buying power index that has risen from 92.1 in Janu- 
y to 98.6 in July is turning this district’s sales cycle 
ward, and in spite of the “red figures” of 1927 the dis- 
ict may even yet reach the volume of 1926 before the 
ar closes. 

This is a pretty big order, considering the fact that 
e month of July continued the district’s “red figures,” 
ere being a loss of about 4.2 per cent below July of 1926. 
levertheless, the district has a very good chance of still 
ding 1927 with volume equal to that of 1926. 

We expect this district to show some very heavy gains 
the last quarter of 1927, sufficiently, perhaps, to offset 
2 losses of the first seven months of the year. 

The district’s sales prospect for 1928 is excellent. 


District No. 10—Kawnsas City 


We may safely rely on the upward movement of this 
strict’s buying power index to raise its sales cycle the re- 
finder of this year, in spite of July’s loss of about 4.1 
cr cent. 

The district should show a gain in volume over 1926 
tore the year closes and the 1928 outlook is very favor- 


ale. 
District No. 11—DaALLAs 


This is the only district of the twelve that presents any 
seat difficulty in forecasting. 

July gave this district the heaviest loss of any of the 
telve districts, about 12.1 per cent, and deflected the 
Gtrict’s sales cycle considerably downward—far more 
tin was expected. 

Nevertheless, the district may even yet exceed its 1926 
vlume. 


| 
| 


| District No. 12—San FRANCISCO 


This district showed a loss of about 3.6 per cent in July 
acompared with July of 1926. 

The outlook is favorable for the rest of the year and 
t2 district should end 1927 with a gain of about 4 per 
cat over the volume of 1926. 


| 
] 
i 
| 
| 


Traveler—‘I want to buy a toothbrush.” 
Storekeeper—‘“Sorry, brother, but our line of summer 
Nvelties ain’t in yet.”—Life. 


Penney Likes College Men — If They’ll Work 

The J. C. Penney chain organization sets very difficult 
standards for the men who seek connections with it, ac- 
cording to Mr. Penney, and not more than about four 
men out of every hundred who make application are ac- 
ceptable. College men are most valuable, he believes, but 


’ 


only if willing to work hard and long for success. 

The organization is different from many other chain 
enterprises, he declared, in that, owing to its policy of 
ownership, it contemplates the appointment as managers 
only of men who have in them possibilities as partners. 

“Among the various things a man must possess to meet 
our standards,” he says, ‘‘are good character, a willingness 
to work long and hard and a desire to subordinate the 
present to the future. In addition, he must show us that 
he has the ability to become a merchant and that he has 
qualities of leadership. Without the former he will be 
unable to take advantage of the opportunity to advance 
that will be offered him; without the latter he will be 
unable to do his full part in promoting the best interests 
of the company. In either case he would become a drag. 


“Not many of our-men fall out after they are taken on, 
but with those who do impatience is an outstanding reason. 
It is not the company’s practice to promote a man until 
there is absolutely no question about his fitting the posi- 
tion above. him. It sometimes happens that the company 
and the man do not agree as to when this point has been 
reached, and the man voices his disagreement by resign- 
ing. Other men leave because they find the road to suc- 
cess with us harder to travel than they thought it would 
be, despite the efforts of our employment representatives 
to impress upon them that there are no ‘soft jobs’ in our 
organization. 


“In most cases where married men leave us the wife is 
largely to blame. There is no question that a woman can 
make or break a man, and the unwillingness of a wife to 
lend at least moral support to her husband during his 
struggle upward in our organization is frequently respon- 
sible for his resignation. There is no royal road to success 
with us. Promotions to the store managerships and other 
important places in the organization depend entirely upon 
the ability of the man. Because of this they sometimes 
come slowly, and this occasionally produces an impatience 
on the part of the wife that virtually forces a man to try 
some other field. The modern game of ‘keeping up with 
the Joneses’ is usually at the bottom of such cases.” 


A farmer’s boy brought a cowhide to the village prod- 
uce dealer and asked what the price was for hides. 


“Ts it a green hide?” asked the dealer. 


“Naw,” replied the boy disgustedly, “they ain't no green 
cows. The one this skin came offen was a brindle.” 


Florence, daughter of the late Lee Schoenthal, is 
to be married to Dr. Verner B. Calloman, of 
The wedding, which is scheduled to take 
place the latter part of October, will be followed by a 
honeymoon trip to Europe, after which the couple will 


‘ NNOUNCEMENT is made this week that Miss 


Pittsburgh. 


make their home in Pittsburgh. 


Frank Ackerman, with Koscherak Bros., who left two 
weeks ago to call on the trade in New England territory, 
is expected back at headquarters the middle part of next 
week. 


The latest addition to the lines represented in this mar- 
ket by the firm of Price & Slobodkin, is that of the Flogel 
Decorating Works, New York, which they have just taken 
on. They .are at present ‘busy assembling a large sample 
line of the Flogel productions. 


W. L. Frost, of the Arcadia Glass & Crockery Co., 
Lansing, Mich., visited the market this week placing or- 
ders for china. 


Moey K. Lindner, buying for the Dohrmann Commer- 
cial Co., San Francisco, was one of the important arrivals 
in town this week. He reached here on Tuesday. 


Harry Lewis, who has a wide acquaintanceship in the 
trade, dropped in on the market from Boston Tuesday for 
a few days’ visit. 


Charles Weiss, vice-president of the Rosenthal China 
Corp., departed last Monday for his regular Fall trip. 
L, E. Hellman, of the same firm, who has been in Europe 
since the middle of July, is expected to arrive back at 
headquarters on the 24th of this month. 


Chas. H. West, President of the Westmoreland Glass 
Co., Grapeville, Pa., is expected to arrive in town early 
next week. While here he will make his headquarters 
at the offices of his New York representatives, the Horace 
C. Gray Co: 


“Abe” Fishgall, well known and liked throughout the 
trade, is now associated with Joel Gutman & Co., Balti- 
more, buying for their china, glass and house furnishing 
departments. His many friends in the trade will wish him 
every success in his new connection. 


Fourteen 


D. King Irwin, who for the past three weeks has be 
sojourning in Canada with his family, arrived back at , 
office the first part of the week feeling fine and dandy aj 
ready to get back into harness. 


C. Warner, of the Warner Co., Warren, O.; Higa 
derson, of Henderson Bros., Inc., Walton, N. Yomi 
beth T. Merrill, who operates her own gift shop in E; 
Orange and Miss Fife, buyer for Olwin Angell Co, | 
Aberdeen, So. Dakota, all visited the New York marl 
this week placing orders for china and glassware. 


M. Benedikt, buyer for the W, G. Reynolds Co., Bi 
lington, Vt., paid a visit to the New York market t 
week placing orders for immediate and late Fall deliver 


George O'Hara, buying for the Trask, Prescott & Ric 
ardson Co., Erie, Pa., arrived in town early last Mond 
morning to fill the requirements of his departments. Bu: 
ness must be good with “George” as this is the seco1 
trip he has made this season. | 

: 


W. A. Riordan, in charge of the house furnishing d 
partment of the Crowley-Milner Co., Detroit, is anoth 


of the out-of-town buyers visiting the market this wee 


“Tom” Kidd, china and house furnishing buyer f 
England Bros., Pittsfield, Mass., has resigned his positic 
with the firm. He announces that he has several ne 
connections under consideration, but as yet has made r 
final decision. 


A. Messenger, purchasing china and glassware for th 
Jordan-Marsh Co., Boston, visited the market here thi 
week. 


C. P. Cox, head of Cox & Co., who has ‘been spendin, 
the past summer at Assembly Point, Lake George, wher 
he thas a summer home, returned to his office toda’ 
(Thursday), looking as fit as a fiddle as the result of hi 
vacation. 


George Izen, formerly buyer for Meyer Bros., Pater 
son, N. J., who recently went in business for himself, ha: 
filed a petition in bankruptcy, with assets of $8,000 anc 
liabilities about $17,000. 
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Golf Tournament Scheduled for Essex Country 
Club 


The September Tournament of the Pottery, Glass & 
Brass Golf Association will be held on Thursday, the 22nd, 
at the Essex County Country Club, West Orange, N. J., 
the privileges of the club having been obtained for the 
Association by W. S. Pitcairn. 

This is a popular course with the members and a large 
attendance is expected. 

There are many changes in the course, a majority of 
the holes being entirely new and several of them especially 
interesting. If one’s game happens to be off the pic- 
turesque views around the course are guaranteed to dis- 
pel the most serious case of grouch. 

Trains may be taken from Hoboken for Orange, at 9, 
Met ie i ie>2 A. M., 12:28 or 1:03 P. M. 
Orange station to club. 

School is in and caddies must be arranged for in ad- 
vance. Therefore those intending to be present should 
motiry L. 5S. Owen, Secretary, 126 Fifth Ave., at once, as 
well as to also notify him of any guests that may be 
coming along. 


Taxi trom 


Wrong Address 


In a writeup of the new 1928 line of Morimura Bros., 
Noritake fancy china in our issue of September 8, through 
a typographical error it was stated 'that the concern’s 
salesroom was located at 63-67 West 23rd St., instead: of 
53-57 West 23rd St., which it should ‘have been. 

For the benefit of temperance travellers we give the 
following information about the bottle business: For the 
coming season pocket flasks are to be the leading novelty 
and already sample designs are showing from Western 
and Southern manufacturers indicating thin flat conclave 
bottles to wear comfortably in the hip pocket of the pan- 
taloons; broad, thin, flat rim, short-necked bottles to go 
in inside breast pockets; long, narrow, octagon-shaped 
flasks to fit small and special made pockets in overcoats, 
just back of the usual breast pockets. Then there are bot- 
tles of yellow earthenware, made to represent in shape 
and color memorandum books and red morocco colored 
glass flats, from one or two and a half inches thick, made 
in various lengths and breadths, designed to represent the 
bottom lining of a traveling bag. 


gg ® 


This is a section of the new house furnishing, china and glassware department of the Shartenberg & Robinson Co., 


Pawtucket, R. I., which is under the able management of Joseph J. Fagan. - ee 
used for displaying the lines, which are an innovation for showing house furnishings and china. ; 
ovate de for the Shartenberg & Robinson Store by the Narragansett Machine Co., 
Both the firm and Mr. Fagan are to be congratulated upon the excellent appearance of the department. 
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burnished gold. Here is one of the bes 
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Amber, Green or Orchid Glass 
Console Sets 
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The low sticks have grace and charm. The large 
rolled-edge bow! is decorated with exquisite cur- 
tings. A remarkable value—typical of tlie good val« 
ues you find. throughout Macy's glass department. 
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Illustrating a series of attention compelling advertisements used by well known New York stores 
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| Spode’s Wicker Dale 


quaint old world effect. 


Stock carried in New York City 


Sales for July in Dept. Stores Drop 3.7 P. C. 


Distribution of merchandise to consumers, as indicated 
by sales of department stores, mail-order houses and 
chain stores, was seasonably smaller in July than in June. 
Compared with July a year ago, sales of department stores 
were slightly smaller, owing to the fact that there were 
five Sundays in July of this year and consequently one 
less business day than in July, 1926. Sales of mail-order 
houses and chain stores, on the other hand, which are 
influenced by changes in the number of operating units 
as well as changes in the volume of trade, were larger 
(than in July of last year. 
| Percentage changes in the volume of sales of report- 
ing firms in July, 1927, compared with the corresponding 
period in 1926 and the number of firms reporting are 
‘given in the following table: 


‘ Number of 
stores reporting 


July July 
| Class of stores +1927-1926 1926 1927 
Department stores ....... a= 3/7 660 660 
Mail-order houses ........ + 28 *4 4 
Chains of stores— 
MME? grocery ......+..:-- 4178 25,607 27,869 
| 5 5-and-10-cent ...... +. 7.1 2222 2,420 
| IS +10.8 631 747 
| fons NE! 3,321 3,422 


. dino eee 4 561 598 


The accompanying illustration shows Spode’s Wicker Dale pattern, having a fine line and well drawn border painted in quaint old colors of 
red, blue, green, and pink. Here and there from this border the design drops into the wicker, producing a very interesting effect. This 
pattern is applied on the Chelsea Wicker shape, with ivory body, a shape which was the work of the early modelers in the history of English 
pottery. The greatness of their work is shown in the appeal of this beautiful old shape today. The use of the antique colorings gives it a 
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* Total number of mail-order firms. Number of separate distributing houses 

pag sek set hehe array or decrease (—) in sales compared for July. 

While for the country as a whole department store 
sales were 3.7 per cent smaller than in July of last year, 
there were wide variations in the extent of the decline in 
different sections of the country. In the Philadelphia, 
Richmond, St. Louis and Dallas Federal Reserve districts 
decreases varied from 6 to 8 per cent, while in the other 
districts the decline ranged from less than 1 per cent to 
3.5 per cent. 

Inventories of merchandise carried by department stores 
continued to decline and at the end of the month averaged 
for the country as a whole slightly smaller than a year 
ago. Smaller stocks than in July of last year were re= 
ported by stores in the New York, Philadelphia, Atianta,. 
St. Louis, Minneapolis, Kansas City and Dallas Federal 
Reserve districts. In the other districts stocks were 
slightly larger. After allowing for the usual decline that 
is customary in midsummer inventories of merchandise 
at the end of July were lower than at any time since Au- 
gust, 1926. 

A larger decline in sales than in stocks in July resulted 
in a slightly lower rate of stock turnover than in July of 
last year. For the first seven months of the year as a 
whole, however, the rate of turnover continued slightly 
higher than in the corresponding period of 1926, 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glassware Buying More Active 


As the summer season nears an end, retail distributors 
of flint glassware have begun to give considerable atten- 
tion to fall stocks, also requirements for the holiday trade. 
In fact, orders are now being placed with manufacturers 
for stocks for both seasons. Many retailers and also 
some jobbing interests are interested at this time in receiv- 
ing quick shipments of orders now on file, and this is 
taken to indicate that the trade is buying more actively. 
Jobbers interviewed during the last week announced coun- 
try trade is not buying in large volume, but that orders 
are of larger size than has been the usual rule during the 
last three or four months. In the west and south there is a 
decided change in the situation. The crop situation is de- 
clared to be good, and this has released; more money in the 
hands of the ruralists. In the cities; it is declared that 
the improvement in retail buying is rather pronounced, 
and the department store interests now declare, that the 
outlook for an active fall business is most encouraging. 
China and glassware stocks are being ordered accordingly. 
There was much conservative buying of glassware during 
the summer months, but there is now a- change in the 
situation. 
movement, and decorated crystal goods are showing better 
strength. Staple lines are in nominal request just at this 


Colored glassware items are in very good 


time, and some change for the better 1s evidenced in the 
demand for lighting glassware. It is the opinion of glass 
manufacturers in this district that fall buying will be 
brisk, and that factories will work on steady schedules. 


May Ask Hearing on Glass Tariff 


Whether or not there will be a hearing before the Tariff 
Commission at Washington during the winter season, 
relative to the readjustment of rates on imported glass- 
ware, has not been fully determined, although it is said 
here that such a hearing may be sought by the manufac- 
turers. ‘A. P. Dennis, vice chairman of the commission, 
has announced that it is his opinion that the next Con- 
gress should do something with the current measure that 
would be of greater benefit to the domestic producers, it 
being the opinion of Mr. Dennis that changes should be 
made in the Tariff Act of 1922 that would give the Com- 
mission greater power to act in the cases of emergency. 

At a cost of $150,000 the Graham Glass Co., of Evans- 
ville, Ind., has awarded a contract for the erection of an 
addition to its plant to the Rust Engineering Co., of this 
city. Plans for the improvement have been approved. 
The new building will cover a site 160 by 250 feet. 
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Early Inquiries Indicate Larger Pittsburgh 
Exhibit Than Ever 


Inquiries are now being made by many manufactur- 
ers of glassware, dinnerware and kindred lines about ex- 
hibiting at the Pittsburgh show next January. While it 
is true that the list of exhibitors next January will include 
practically all those firms who were at the Ft. Pitt and/ 
Wm. Penn hotels last January, many new lines will be 
opened, especially at the Wm. Penn Hotel. In the case 
of the Ft. Pitt Hotel, all reservations are being booked 
through the offices of the Associated Glass & Pottery 
Manufacturers, of which J. M. Hammer, of 140 Eighth 
St., Pittsburgh, is secretary. Allied lines, including house- 
wares, lamps, etc., will be shown at the Wm. Penn. A 
number of imported lines will also be shown at the Penn. 
as usual. A few domestic dinnerware lines are expected 
to be shown at the Wm. Penn Hotel, but the majority of 
these and domestic glass lines will be at the Ft. Pitt. 
Many glass manufacturers have begun to develop new 
lines for the 1928 season, and these will of course be 
placed on display. for the first time during the January 
market. The Associated Glass & Pottery Manufacturers 
through the office of the secretary, proposes to put on a 
campaign early in an effort to have more distributors 
visit the market than formerly. Since the association was 
formed there has been a gradual increase in the number 
of buyers visiting the local and East Liverpool market, 
and there will be no letup on this campaign this season, 
which will be launched within the next few weeks. 


To Open New China and Glass Department 


A new china and glassware section is to be opened in 
the basement of the Klein-Heffelman—Zollers department 
store, at Canton, O., it was reported this week. The new 
basement department will also include a regular house- 
furnishing section. All stocks for the new basement de- 
partment will be fresh, and these will be procured at once 
by E. J. Priddy, who recently joined the Ross Stores or- 
ganization and who will be manager of the basement store 
for this interest. He will be assisted by G. H. Conn, who 
has been with the Canton store for several years. 


University Offers Course in Glass Blowing 


The University of Pittsburgh is now offering a course 
in glass blowing, an art that ina measure has given way 
to the glass blowing machine. The University has en- 
gaged Frederick Wagner for this department, he being 

(Continued on page 19) 
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Glass Factory Activities 
(Continued from page 18) 


one of the most widely known in that branch of the in- 
dustry in this district. A number of students are en- 
rolling for the fall course. 


Manufacturers See Better Business Ahead 


_ Dinnerware manufacturers in this district are a unit in 
the expression that the turn in the road has been reached, 
so far as increased business is concerned. Direct mail 
orders are larger and for heavier volume than at any time 
during the last four months, and salesmen who are now: 
yn the road are forwarding better business than when 
chey last covered their territories. This situation has re- 
sulted in a slightly increased factory production, and there 
's now reason for believing that employees will make bet- 
‘er time during the remainder of the year than has been 
heir usual custom. There is a better demand for open 
stock patterns, and a slight increase is noted in the demand 
‘or sets, which of course means the short compositions. 
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3utler Bros. to Enlarge Kansas City Distribut- 
| ing Plant 

In order that large stocks may be carried, Butler 
3ros. have announced their intention to enlarge their 
listributing plant at Kansas City, Mo. At least 50 per 
‘ent more space 1s to be provided for this unit. 


Borchert Plant Changes Hands ‘ 


|)ihe former plant of the ‘C. A. Borchert Glass Co., 
Neston, W. Va., has been purchased by new interests and 
he plant is expected to be renovated and placed in opera- 
ion within the next few months. The factory until re- 
ently was engaged in the production of both cut and deco- 
ated glassware. The plant was purchased a few days ago 
'y four Weston men for $20,000. The new owners pro- 
vose to employ about 50 cutters and decorators. It is 
rery likely that the blanks this factory will market will 
ie obtained from blown factories in the Weston, W. Va., 
strict. 


him in death some years ago. 


OBITUARY 
Joseph.G. Lee 


Joseph G. Lee, for many years vice president of the 
Knowles, Taylor & Knowles Co., and also vice president 
and general manager of the Potters’ Mining & Milling 
Co., East Liverpool, died at his home at San Diego, Calif., 
Sept. 9, of heart ailment at the age of 70 years. Mr. Lee 
was born at Salem, Columbiana ‘County, O., and removed 
to East Liverpool at an early age where he identified him- 
self with the pottery business. He spent practically his 
entire life with the Knowles, Taylor & Knowles Co., being 
associated with the late Col. John N. Taylor, who preceded 
After his retirement from 
the active affairs of the company, Mr. Lee removed to 
California with his family. During his active life here he 
formed the Potters’ Mining & Milling Co., and remained 
active in its management until he went West, retiring from 
the company eight years ago. At about the same time 
he disposed of his interest in the K., T. & K. company. 
He was a member of the various Masonic bodies of East 
Liverpool and of the Methodist Episcopal Church. He 
is survived by his wife and one daughter, the latter also 
at San Diego. Interment was made at San Diego. 


L. A. Fischel 


News of the death at Falls Creek, Pa., of L. A. Fischel 
has been received by the trade here. He was one of the 
largest stockholders in the Jackson China Co., Falls 
Creek. He was known to a number of manufacturers 
identified with the United States Potters’ Association. 


Sears-Roebuck Cuts 


C. M. Kittle, president of Sears, Roebuck & Co., de- 
clares that the prices quoted in the new fall catalog of the 
big mail-order house are from 3 to 4 per cent lower than 
those “of"a year ago. 

“The decline is distributed over the entire list of mer- 
chandise, with no particular commodities showing extreme 
declines or increases,” he says. 
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Further Concentration on Pottery Merger 
Reported 


Another concerted effort is being made by Ohio and 
New York interests to bring about a consolidation of cer- 
tain pottery interests, and which will, should the merger 
eventually go through result in probably 150 kilns being 
operated under one management. While the proposition 
is far from being completed, yet it is claimed here that 
there is some chance of the success of the proposed deal. 


Only one or two pottery manufacturers in the East 
Liverpool district have been invited to join in the merger, 
others being plants in outlying districts. Ernst & Ernst 
are reported to have been engaged to make an audit of 
the books of the interests that have been invited to enter 
the combination, while the American Appraisal Co. is said 
to have been engaged to make an appraisal of the different 
properties. Two meetings of these interests have been 
held so far it is said, one at New York and another at 
Pittsburgh. At one of these meetings balance sheets for 
the last few vears were presented. Enormous savings 
have been pointed out to plant owners by those who are 
promoting the deal, it is related. It is also said there 
would be an elimination of duplication of lines. It is also 
said that should the deal be consumated, that plant owners 
would receive 50 per cent in cash and 50 per cent in stock. 
It is understood that a bond issue would be floated by a 
New York interest to finance the deal. The plan of the 
proposed merger is said to have developed since so many 
of the larger manufacturers have authorized the erection 
of tunnel kilns, it being pointed out that a merger of 
smaller interests would be beneficial under the circum- 
stances, The reduction in overhead expense has also been 
pointed out as one salient factor. 


McPherson Joins K. T. & K. Sales Staff 


A. P. McPherson, for several years in charge of sales 
for the Dresden Pottery Co., has retired from that office 
and is now associated with the Knowles, Taylor & 
_ Knowles Co. as salesman. His territory has not as yet 
been assigned. Some years ago Mr. McPherson was with 
the K. T. & K. interests, and after his retirement from 
that position entered the jobbing business at Detroit. He 
was later prevailed upon to take charge of sales for the 
Dresden Pottery Co., and remained with that office until 
a few weeks ago. Whether Mr. McPherson will travel 
the eastern or western territory will be determined within 
the next few weeks. 
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Smith, Phillips President Reports Business 
Good 


“We are noticing quite an improvement in business, 
both in the number of orders and also volume,” declared 
Paul Robinson. president of the Smith, Phillips China 
Co., this week. ‘‘Our August sales and shipment records 
were far ahead of that of August a year ago, and we feel 
certain that the September record will go ahead of that of 
last year.” Featuring two shapes as this factory is now 
doing is giving it a larger outlet. Their “Princess” and 
their “Oakmont” are both selling well, but some changes. 
may be made on the “Oakmont” shape soon which will 
improve the design. 


President Taylor Seeks Greater Efficiency 
Through Harmony and Cooperation 


In an effort to increase quality of production, greater 
plant efficiency and a greater spirit of cooperation between 
plant management and employees, President Homer J. 
Taylor, of the Knowles, Taylor & Knowles Co., has ad- 
dressed the following to every employee of the corpora- 
tion: 

“No matter how efficient our managers and foremen 
are, unless there is cooperation and harmony, we cannot 
have an ideal condition, nor can we expect to turn out a 
good product that will get repeat orders and consequently 
steady work. In other words, if we have only in sight the 
next pay check we are to receive we might as well quit 
now. No person can make a success of his job nor the 
factory they work in unless he or she has an interest in 
the job and the factory beyond the mere compensation 
they receive. Unless there is a feeling of cooperation, 
this compensation will never be increased nor’ will you 
ever advance further than you now are. ‘We want every 
person in this pottery to feel that they are an important 
part of the organization and we want you to make your 
place so valuable to yourself that we cannot afford to be 
without your services. We must have discipline, but it 
must be in fairness and reason, and above all, friendly 
cooperation. As President of the company | want you 
to know I have the deepest interest in your welfare and 
am never too busy to consult with any one on any subject 
when you think I can be helpful. My office is not a 
sanctum sanctorium and the door is never closed. Any 
suggestion for the betterment of all concerned will also be 
appreciated and gladly received. 

‘So let’s keep these two ideas before us—Friendly co- 
operation and efficiency—and with these in effect we'll 
have a good place to work and have lots of it.” 

(Continued on page 21) 
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What the Potteries Are Doing 
(Continued from page 20) 


Hast Liverpool Hotel May House Pottery Dis- 
plays in January 


It was made known here this week that all manufactur- 
‘rs who displayed lines at the Ft. Pitt and William Penn 
jotels at Pittsburgh, Pa., last January would again occupy 
he same suites, and that some potteries outside of this 
mmediate district that were not represented at Pittsburgh 
vould have displays in a hotel in East Liverpool where 
here are better hotel accommodations now than a year 
igo. A number of sample rooms have been provided in 
in addition just erected by a local hotel interest. It si re- 
called that about five years ago several lines were dis- 
layed at the Elks Club, but this display was maintained 
or the one season only. 


Company Makes Assignment 


| Advices have just been received here that the Standard 
slass & China Corp., Clarksburg, W. Va., has made an 
ssignment for the benefit of its creditors, and U. R. Hoff- 
gan, of the Hoffman Shoe Co., Clarksburg, has been 
vamed_ trustee, with bond placed at $2,000. The com- 
any was chartered March 2, 1925, with a capital stock 
4 $100,000, by: H. .H. Dawson, John Koblegard, Jr., 
ioward L. Robinson, Brook Banks and James W. Robin- 
on. The deed of assigninent has been signed by E. L. 
theatham, of Clarksburg, as president of the corporation. 
among the chief creditors are The Maryland Glass Co., 
tumberland, Md.; D.-E...McNicol- Pottety Co., East Liv- 
icpool; New Mia rtinegll e Glass Mfg. Co., New Martins- 
ille) W. Va., and the Pacific Importing Co., Seattle, 
Vash. The trustee has been authorized by the court to 
ispose of the stock of corporation for the best interest of 
te creditors. There are no preferred creditors, other 
lan those provided by the West Virginia laws, which 
iclude taxes. 


‘rade Interested in Proposed Chain Store 
Merger 


Ginsid lerable interest is being shown by glass manufac- 
wers over the report of the proposed merger of the 
-etropolitan Chain. Stores, Inc., and the McClellan Stores 
5., news of which was received in this district during 
fe current week. The Metropolitan chain is composed 
* 86 stores and the McClellan chain is composed of 112 
ores, or a group of 198 stores under one management. 
_is said here the merger may be completed within the 
xt fortnight. 


Taine Levy, of the firm of that name, of New York 
(ty, have been spending a few days in the local market, 


lying for immediate requirements and also specifying 
iture shipments. 
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The years of experience behind an organi- 
zation well versed in the technique of 
feldspar analyses and feldspar mining is 
an added assurance of the uniformity of 


MINPRO FELDSPAR 


The analysis submitted with each carload 
shipped is an actual analysis of that particular 
carlot and not a general analysis. 

If your specifications are unusual, we 
welcome an opportunity to prove our 
contention that we can furnish a Feld- 
spar of the most rigid specifications. 


“The 
ROESSLER &HASSLACHER CHEMICAL© 
709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 
Cleveland Philadelphia Kansas City 
Chicago Boston San Francisco 


Baltimore 


‘America’s Leading Ceramic Material House” 


Two meetings were held here at the Hotel Schenley, 
Sept. 8 and 9, by the Glass Container Association, for the 
purpose of increasing interest in and the use of contain- 
ers for shipping glassware. The association for some time 
has been making a country-wide drive for the further use 
of containers that would withstand hard usage in ship- 
ping, thereby reducing losses in transit to both carriers, 
manufacturers and distributors. 


F. R. Reed, general manager of the Boston Pottery 
Co., at East Boston, Mass., lost a new Hudson sedan 
motor car by fire a few days ago. He was awakened 
early in the morning by firemen who told him of his loss. 


Packing Straw Fire at K. T. & K. Plant 


Fire of undetermined origin caused $500 damage to the 
straw stock at the plant of the Knowles, Taylor & Knowles 
Co., a few days ago. The fire, which was discovered early 
in the morning was confined to the single building where 
the stock was stored. 
surance. 


The loss has been protected by in- 


Teacher—“Give me a sentence with the word toboggan 
tii? 
Abie—“Mama went t’uh boggan sale.”’ 


What's New in New York Showrooms 


A New Decoration by Heinrich & Co. 


Heinrich and Winterling, Inc., 49 West 23rd St. Amer- 
ican representatives for the factory of Heinrich & Co. 
Selb, Bavaria, have a new pattern, the Riviera, that 1s one 
of the most delightful creations that this factory has ever 
put forth. It is shown on an ivory body, not 
just a glaze, which has a warmth and mellow- 
ness that will instantly appeal to lovers of china 
One must really see this Riviera pattern and 
feel the velvety ivory china to do full justice to 
this new outstanding achievement of Heinrich 
& Co. And as to its beauty of decoration the ac- 
companying illustration can hardly tell the real 
story. Urns filled to overflowing with beautiful 
little blossoms cover the plates rim and are the 
predominating feature of this motif. A connect- 
ing garland of flowers and green leaves are 
strung between the handles of the urns joining 
them together in a most effective manner. At 
the shoulder a fancy line border, broken at even 
intervals by a tiny rose and green leaf spray, is 
used, while at the outer edge and just over the 
urns another fancy border is placed. Colors of 
dark red, a touch of blue, gray, black and yellow 
blend perfectly in this scheme, while the borders 
at the verge and outer edge are in different 
shades of tan and outlined in black. A _ gold 
edge line is also used. It is interesting to note that the 
Riviera is a stock pattern. 


Delightful Belgian Queensware at Kuppers 


Buyers calling at the salesrooms of Herman C. Kupper, 
Inc., 39 West 23rd St., should not overlook this firm's 
exhibit of Belgian Queensware which is a revelation. Here 
1s presented a wide range of items, most artistic in their 
shapes, in a beautiful body and finish that when viewed 
from a distance leads one to think it is china. It can 
truthfully be said that the creations offered in this Queens- 
ware are distinctly different and a marked departure from 
that sameness which usually typifies a line of this charac- 
ter. It reflects the work of real artists as it takes a genius 
to forget what he has been doing and then. start anew. 
To attempt to describe it in detail would be impossible. It 
is brand new, in fact, at this time the firm have not as- 
sembled the full sample line, but they anticipate that it will 
be complete within the next week or so and at that time 
ewill offer one of the most exclusive and charming presen- 
tations of this ware that one could be privileged to inspect. 
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Something New from the Cambridge Factory 


At their New York showroom, 184 Fifth Ave., th, 
Cambridge Glass Co., Cambridge, O., are showing a branc 
new eight-piece salad set, presented in a decagon shape 
that is one of the most beautiful creations they have ex. 


New Riviera Pattern by Heinrich & Co. 


hibited in many months. And in saying this one says a 
great deal, for the Cambridge line enjoys a reputation for 
originality and beautiful effects in their productions, Its 
decoration introduces a stunning grape, leaf and vine 
etching. Combined with three charming colors of amber, 
emerald and peach, this etching is excellent. The set 
consists of six 8'%-inch salad plates, a 13-inch plate and a 
9'%-inch bowl. In addition to the salad set this treatment 
is also to be had on a number of beautiful larger sized 
bowls for use as table centers. These may be had with 
candlesticks or glass centers to match. There also may be 
had a choice in bread and butter plates, 94-inch dinner 
plates and 10%%4-inch service plates, all of which carry 
the same etching and feature a selection in any of the 
three above mentioned colors. 


Fine Fall Assortment at Haruta Salesrooms 


The Japanese importing concern of Haruta & Co., 141 
Fifth Ave., are tobe found right up in the front rank of 
those firms that are featuring distinctive Fall presenta- 
tions for the trade and a visit paid to their salesrooms will 
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well repay buyers in search of timely merchandise. Many 
of the numbers are most adaptable for Gift departments 
and especially suitable are some charming brand new crea- 
tions in Rose Quartz and Agate. Here are shown any 
number of striking pieces such as birds and animals. 
These are all hand carved and to illustrate how really 
taking this line is, one number, made up as a card or ash 
tray, is most distinctive. This has been carved from a 
solid block of quartz and for its decoration, which also, 
by the way, serves the two-fold purpose of a handle, there 
are two little rabbits in a sitting posture on the rim. It 
is noticeable how detailed and carefully the carving has 
been done, which at once denotes the work of skilled 
craftsmen. A number of pieces are offered with a Teak- 
wood stand or base. There is also a large choice to be 
had in Antimony Ware. This is decidedly of the Jap- 
anese type of decorative treatments. Here the largest 
selection is in cigarette boxes, but there are also crumb 
trays and brushes, ash receivers, coffee and tea sets, etc. 


‘The latter consist of a sugar, creamer, pot and tray and 


are of exceptional interest. Further may be found a large 
number of flower baskets, wall pockets, etc. These are all 
brand new. Birds of many kinds, especially parrots, in all 


colors, are adapted in their decorations in flaming hues. 
Kindred to these the Haruta firm also have a fine new 


artificial flower display covering nearly every type of 


blossom. 


‘Taiyo Fall Lines Most Comprehensive 


The new Fall offerings which fill the showrooms of the 
Taiyo Trading Co., the Japanese importing house, 101 


Fifth Ave., to the point of overflowing, indeed make up 


one of the best and most imposing exhibits shown by this 
firm in a long while. Interesting assortments of every 
character and rare beauty are shown that present to the 
buyer an almost unlimited source of supply. In new 
Awaji ware there is a profusion of powder boxes, candle- 
sticks, baskets, flower holders, vases and many other 
striking and ornamental numbers that are a delight to in- 
spect. The coloring which is characteristic of this ware, 
presents any number of choices and is one of its outstand- 
ing features. Against a body in solid colors of rich 
yellow, blues, old rose, green, brown, etc., embossed flow- 
er and fruit clusters are used the hues of which in com- 
bination with green leaves are most natural. There are 
a number of graceful little baskets that are exceptionally 
pretty. Their shapes are the acme of grace. From rather 
a narrow round foot the sides are brought up to a flare 
top and a tall high handle in what might be best described 
as a branch effect is used. A little raised flower and green 
leaves most artistically modeled furnish the decoration 
while perched on the basket’s edge is a tiny bird. An- 
other very novel and original piece is a new flower holder. 
Two containers, cylindrical in shape, to hold flowers are 
placed about ten inches apart joined together by a fence 
on which are perched four birds. The entire piece stands 
on a substantial base. Any amount of color is injected 
into this idea. The containers themselves are in solid 
hues of yellow and blue, while the fence and base are 


brown. 


Many brilliant tints are used for the birds, how- 
ever, furnishing the main decoration of the piece. 


Fondeville Shows New Ambassador Patterns 


' Further brand new patterns to augment their already 
large showing of Ambassador dinnerware have arrived at 
the showrooms of A. J. Fondeville & Co., 24 West 23rd 
St., American agents for this already popular line. There 
are about twenty treatments to be found, all of which are 
on ivory body. An outstanding feature of the motifs is 
the fact that prints have been used that are hand colored 
under the glaze and the effect thus gained leaves no room 
for improvement. Incidentally it must be said that the 
color combinations are quite startling. As an illustration 
of this point there is one pattern called the Regent. This 
is made up of classic urns which are connected by floral 
sprays covering the entire flange. A quarter inch lace- 
work motif is used at the verge of the plate that carries 
down into the well and at the outer rim a brown edge line 
is used. The decor features colors of red in a number of 
different shades, nile green and yellow, while the lace- 
work border on the verge is in a deeper shade of yellow. 
In as much as all of these patterns are printed and filled 
in any color combination wished for may be obtained. 


Albert J. Brech & Son Adding New Lines 


Now that they are well established in their new sales- 
rooms at 13 East 17th St., into which they recently moved, 
the firm of Albert J. Brech & Son, manufacturers’ repre- 
sentatives, have materially increased their lines. It is most 
surprising ‘how they have succeeded in this regard and any 
buyer paying them a visit is assured of an unlimited choice 
from which to fill his requirements. Distinctive among 
the new offerings is an interesting line of wax artificial 
flowers, such as pond lilies, roses, rose buds, jonquils, 
narcissus, tulips, etc. Their~special attraction is the 
finish and reproduction of nature’s colors which immedi- 
ately reflects great care in their manufacture. The pond 
lilies serve a two-fold purpose, for, in addition to their 
ornamental qualities, they may also be used as candle hold- 
ers. The blossom is shown in full bloom with a hole for 
inserting the candle in the center. The smaller buds may 
be had, twelve to the package while the larger flowers are 
in individual boxes. Another of the latest lines this firm 
has secured is that of the Hindustan Art Co. Here is a 
delightful showing of Indian brass art goods that are most 
distinctive and individual. Trays of all sorts, candlesticks, 
flower holders, ash receivers, cigarette boxes, ornamental 
birds and animals, such as peacocks, elephants, etc., are 
only a few of these numbers. Each and every one is hand 
chased and all embody the most wonderful coloring decid- 
edly Oriental in nature. Gorgeous red, green and gold 
have been used in ‘a manner that will only be found in a 
line of this character. The candlesticks and trays have 
been finished with a most attractive idea for their bases. 
Here an Indian viper, coiled and ready to strike, raises: 
itself up and supports the tray and candle holder. It is 
rather weird yet at the same time most artistic in its effect. 


CHICAGO OFFICE 
222 
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“Pete” Rinken’s Party 


The only subject that seemed to be of importance in 
the Shops Bldg., last week, was the annual party of Peter 
G. Rinken and W. H. Fergus, of the Boston Store, 
Chicago, which was held on Friday, Saturday and Sunday. 

Whether or not colored glass will be good next season 
did not make a great deal of difference, but the nine-hole 
golf course at the Boston Store Recreation Farm, on Lake 
Beulah, near Mukwango, Wis., was the thing of interest 
that counted. This and a fine stable, boating and some 
honest-to-goodness fish certainly covered the hobbies of 
any china or glass man, regardless of his classification 
in the trade. 

FE. M. Meder, of the E. M. Meder Co., ‘Chicago, took 
charge of the athletic events, and knew how to pick the 
stars for the baseball game between buyers and salesmen. 

When it comes to picking out the winners, Sunday at 
dinner was the fateful hour. F. B. Tinker, of Tinker 
Bros. factory representative, 17 N, Wabash Ave., Chi- 
cago, awarded ten prizes to the best loser, the best win- 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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By 


J. H. SmytuHe, REPRESENTATIVE 


ner, the noisiest Crap shooter, the best fisherman, the loud- 
est snorer, the best golfer, the worst golfer, the best ora- 
tor, the best mixer and the biggest liar. “Watch your 
step” was the warning going about for all aspiring con- 
testants. The judgment rested with three secret judges 
who were present, but whose identity was unknown to 


the others. 


Messieurs Rinken and Fergus are very anxious to have 
many more than the usual number of seventy-five present 
this year and all of the plans promise a delightful week- 
end of nothing but complete fun and good times for the 
guests. 


William T. Darden, for many years prominent as a din- 
nerware salesman, has become associated with the Sebring 
Pottery Co. and will travel in the midwest territory with 
their complete line of dinnerware and specialties. Mr. 
Darden’s territory will embrace the area bounded by Chi- 
cago, Denver, St. Louis and Duluth. Mr. Darden left on 
his first trip around the territory September 4. 


The McAnulty Co., 17.N. Wabash Ave., is announced 
as the new Chicago representative of Risdon Mfg. Co., 
Waterbury, Conn., manufacturers of bathroom fixtures 
and accessories. 


Walter G. Minnemeyer has just returned from his camp 
at Duquesne Island, Georgian Bay, Canada, via Toronto 
and Detroit by automobile. Lewis Simpson and Frank 
McNulty were guests at the camp during the past week. 


A. H. McAnulty, of the McAnulty Co., 17 N. Wabash 
Ave., is spending his yearly holiday time in the northern 
woods of Minnesota at Lake Minnetonka. 


A twenty-two pound muskallonge is reported to have 
been caught in northern Wisconsin during-the fishing trip 
of Rudolph Soukup, of Helm & Soukup, 17 N. Wabash 
Ave., Chicago. Yes, Mr. Helm verifies the report. 


Regardless of the week-end holidays, F. A. Rehm, of 
Baron Bros., Madison, Wis., “got down to brass tacks’ in 
pretty quick time. We met him in the display room of 
Geo. Bowman, taking the problem of buying rather 
seriously. 


Frank Freischman, buyer of I. Freimuth, Munn., 
stopped in at the Shops Bldg., to check up a bit, on his 
way home from New York. 


-peratures that melt the glass. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF | 
THE PERMANENT 
DISPLAY ROOMS | 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


Controlled Air Reduces Cost of Glass 
Container 


Air is used in many forms in the manufacture of all 
kinds of glass containers, which are being turned out at 
a rate of more than 11,000,000 per day by American in- 
dustry. 


According to glass experts, it has been the positive 
mechanical control of air in a new diversity of applications 
that has made it possible to put glass bottles, tumblers and 
even the democratic fruit jar on a mass production basis. 
The ancients, who knew something about glassmaking, 
used a hand blowing process. which was very slow and 
painful, and from that point on they knew nothing. To- 
day a many-fingered machine, by using ingenious devices 
for handling air, can turn out anything in glass from the 
tiny medicine or perfume bottle to large water sets, and 
do it at a rate of many thousands per minute. 


Forced or driven air is used in the glass industry now 
to speed up the huge furnaces which create the super tem- 
Air is used to cool the 
outside walls of the furnace and cool the workmen near 
it. Air draws the molten glass into the molds of the ma- 
chine and shapes the bottles. The newborn bottles are 
then cooled by air and air conveyors take them to the 
packing rooms. That’s why, the engineers say, that the 
cost of glass containers of all kinds has been reduced to 
the American consumer. 


In the old hand blown days it took about all the chest 
expansion a skilled blower had to produce 200 five-gallon 
bottles a day. The iron cheeks of the modern bottle- 
making machine, however, are tireless. They puff and 
blow from 7500 to 8000 big bottles in 24 hours without 
a particle of strain or discomfort. 


Huge man cooling fans are used by every manufac- 
turer of glass containers to cool workers who labor in 
the high temperatures near the big furnaces. The heat 
is also exhausted to the outside by big exhaust fans, sim- 
ilar in many ways to the types of ventilating fans used 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OIPAING. COMPLETE SAMPLE LINES 


MIRECT FROM CUR FACTORIES 


in the kitchens of many homes to drive out the odors and 
greases of the family cooking stove. 


Tuesday morning of this week brought “Al’ Papke, 
buyer for Ed. Schuster’s, Milwaukee, into Chicago duly 
bright and early. ‘‘Al” meant business too and lost little 
time in buying. 


Sears-Roebuck to Open in Milwaukee 


Sears, Roebuck & Co. opened its new department store 
at Milwaukee, Thursday, September 15. 


Morris Meyer, of Chicago, has been appointed manager 
of the store, and the other members of the executive per- 
sonnel are W. P. Ernst, merchandise manager; H. B. 
Hodges, superintendent, and Miss E. M. Nehring, direc- 
tor of personnel. 


The new department store will have a personnel of 250 
employes and will represent an outlay of $1,000,000 for 
stock and building. The store is a three-story and base- 
ment structure. Buying will be done in Chicago and prices 
will be the same as featured in the firm’s catalogue. 


Russell A. Brown Quits Montg. Ward 


Russell A. Brown, it has been announced, will teave 
Montgomery Ward & Co. to become sales manager of the 
Broadway Department Store in Los Angeles. 


Mr. Brown leaves the post of advertising manager for 
the seven Montgomery Ward department stores, a post 
which he has been filling for about two years. 


Previous connections have been with Lord & Taylor 
in New York; Marshall Field & Co. in Chicago, the Fed- 
eral Advertising Company of New York, of which he was 
service director, and the Standard Publishing Company, 
of which he was vice president. 
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W. O. Rouse to Open Second Store at Miami 
Beach 


W. O. Rouse, dealer in fine china and glassware, who 
for the past two years has conducted one of the most at- 
tractive stores in Miami Beach, announces that on July 1 
he will expand his business and open a second store which 
will, in essential features, be a counterpart of his present 
store. 


The new store will be located at 2500-2504 Biscayne 
Blvd., at the northwest corner of N. E. 25th St., and will 
be stocked with the same lines of carefully selected mer- 
chandise that has made his Miami Beach store a gratifi- 
cation to a large number of people, formerly accustomed 
to the purchase of such articles in the north, 


Mr. Rouse was formerly in the same business in Indi- 
anapolis, having spent his entire previous business career 
of 25 years with one firm. Charles Mayer & Co., one 
of the oldest retail establishments in Indianapolis, with a 
record of having been in ‘business in one location for 87 
years. 


Mr. Rouse’ has the Miamipacency for Lenox, Ine, 
Trenton, N. J., whose famous Beleek china-is one of his 


leading lines. He is also agent for the Artcrete Products 
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Co. Philadelphia, makers of cast stone garden ware, such 
as fountains, urns, benches, gazing globes and sundials. 


Specializing in imported and domestic articles, the Mi- 
ami Beach store has. been. much frequented by those in 
search of unusual wedding gifts and card prizes. 

The new store on Biscayne Blvd., like the Miami Beach 
store, will be under the personal management of Mr. 


Rouse, with the assistance of S. R. McCoy, also with long 


experience in this line of merchandise. 


“Biscayne Blvd., with two-way traffic and ample park- 
ing space,” says Mr. Rouse, “‘is the logical location for a 
store of this character, where people desire to spend con- 
siderable time in examining various articles without being 


annoyed by parking limitations.” . 


The whole question of successful salesmanship settles 
right down to a very few considerations—three to be ex- 
act. First: How much faith have you got in yourself 
and the things you are selling? Second: How intelligent 
Lhd 


you willing to put into it?-—Henry Cragin Walker. 


are you on the subject? How much work are 
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Showing the very attractive and unusual store of W. O. Rouse, at Miami Beach, Florida. 
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New York Imports 
September 7th 


-§. S. Caledonia, from Glasgow, Scotland 


Kupper, H. C,, Inc., 3 crates earthenware 
Gunthel & Cruveiiher, 6 cases earthenware 


| S. S. Leviathan, from Southampton, England 


Globe Shpg. Co., 1 case earthenware 
Hudson Fdwe. & Shpg. Co., 1 case china 


|S. S. Pennland, from Antwerp, Belgium 


Hammel, Rig‘ander & Co., 10 cases watch glasses, 2 cases glass- 


ware 
Rohner, Gehrig & Co., 7 casks earthenware, 6 casks do. 
Reimer & Co., 1 case crockery 
Lord & Taylor, 5 casks majolica 
Schachman & Co., 3 cases crockery 
Cox & Fahner, 3 cases majotica ware, 1 case glassware 
Gunthel, A., 79 cases glassware 
Mitchell, Bissell \Co., 11 cases crockery 
Thompson & Co., 1 case crockery 
Rehberger & Saul, 3 cases crockery 
Giobe Shipping Co., 6 cases alabaster works 
Thomas & Pierson, 5 cases glassware, etc. 
Justin Tharaud, 11 cases crockery 
State Fwdg. & Shpg. Co., 4 casks pottery 
Glebe Shipping Co., 2 casks earthenware 
Stern Bros., 12 cases glassware, etc. 
Goetz, O., 49 cases-crockery 


September 8th 


§. S. Celtic, from Liverpool, England 


Boote, E., 3 casks chiriaware. 

Meyendes P) EH. Inc, 2 cases earthenware. 

Boote, E., 12 packages earthenware. 

Shaw, J. M., 2 crates earthenware. 

Woolworth, N. B., 1 cask chinaware. 

Dickinson, FE. B., Inv., 12 packages earthenware. 
Maddock & Miller, 56 packages earthenware and china. 
Guaranty Trust Co., 3 crates earthenware. 


Fondeville, A. J.. & Co. 9 packages earthenware, 1 cask do. 


Kupper, H. C., 6 crates earthenware. 

Davis, Collamore & Co., 2 casks glassware. 

Sellers, C. W., 3 casks chinaware, 9 casks earthenware. 
Straus, N., Sons, 10 crates earthenware. 

Hampton, J. W., Jr., & Co., 4 cases earthenware, etc. 
Semon, Bache & Co., 52 cases glass. 

Thomas & Pierson, 2 cases glassware. 


8. $. Carinthia, from Liverpool, England 


Lazarus & Rosenfeld, 23 crates earthenware. 
Wanamaker, J., 22 packages glassware, etc. 
Bernard, J. E., & Co., 2 casks. earthenware. 

John Davison, Inc., 4 packages china and glassware. 
Gerlach, F. C., 23 hogsheads earthenware. 

Vogt & Dose, 5 casks earthenware. 


Meakin & Ridgway, Inc., 25 packages china and earthenware. 


Pitcairn, W. S., Corp., 31 packages earthenware, etc. 
Sellers Transportation Co., 25 crates earthenware. 
Edmiston, H. C., 11 packages crockery. 

Butler Bros., 7 crates earthenware. 


S. S. Cabo Santa Maria, from Sevilla, Spain 


Greener, G. C.. 5 casks earthenware. 
Macy, R. H., & Co., 11 casks earthenware. 


S. S. La Savoie, from Havre, France 


Gommi & Co., 11 cases alabaster works, etc. 
American Express Co., 1 case glassware. 
Borgfeldt, G., & ‘Co., 7 casks chinaware. 
Kuyper, P. C., & Co., 1 case glassware. 
Sheldon, G. W., & Co., 8 packages earthenware. 
Gunthel & Cruveilher, 1 case chinaware. 
Haviland, T., & Co., 38 casks porcelain. 

Henjes, F., Jr., Inc., 5 cases glassware, etc. 

- Newcomb, F. J... Mig. -Co.,.3 ‘cases’ chinaware. 
Goodman, E. L., 1 case porcelain. 


S. S. Hamburg, from Hamburg, Germany 


State Bank, 4 cases hollowglass. 

Manufacturers Trust Co., 13 cases hollowglass. 
Phoenix Shipping Co., 185 cases toys and crockery. 
Bernard, J. E., & (Co., 276 cases toys and glassware. 
Reimer, F. C., & Co., 15 cases crockery. 


Twenty-seven 


Rowland & Marsellus Co., 2 crates earthenware. 

Chatham & Phenix National Bank, 2 cases chinaware. 
Stern, Stiner, S., & Co., 4 cases crockery, etc. 

State Forwarding & Shipping Co., 2 cases hollowglass. 
Eimer & Amend, 11 cases hollowglass. 

American Shipping Co., 15 cases hollowglass. 

Rosenthal China Corp., 3 cases crockery. 

Koscherak Bros., 4 cases hollowglass, 14 cases crockery, etc. 


Noe, W. R., & Sons, 2 cases crockery. 

Judson Freight Forwarding Co., 1 case crockery. 

schenkers, Inc., 19 cases crockery, etc. 

Merck & Co., 11 cases hollowglass, etc. 

Nathan Strauss & Sons, 56 cases crockery, hollowglass, etc. 
Schmidt, W. H., 2 cases crockery, 2 cases hollowglass. 
Bentkamp, A., 7 cases glassware. 

Nelson Bead Co., 29 cases glassware, 18 cases alabaster ware. 
Skinner, Hill Co., 3 cases glassware. 

Gallagher & Ascher, 1 case crockery, 1 case glassware. 
Hennigson, F., Co., 10 cases earthenware, etc. 

Henschel, Naeve Co., 9 cases glassware, etc. 

Downing, R. .F., & Co., 24 cases glassware, etc. 

Graham & Zenger, 56 cases crockery. 

Meadows, Wye & Co., 21 cases crockery, etc. 

Roloson, A. F., 50 cases chinaware. 

Kuyper, P: C, & Co., 35 cases glassware, etc. 

Fenton, A. W. Co., 16 cases glassware, etc. 

Vandegrift, F. B., & \Co., 19 cases glassware, 2 cases glass- 


ware, 14 cases glassware. 


National City Bank, 18 cases glassware. 

N. Y. Merchandise Co., 12 cases glassware. 

N. Y. Merchandise Co., 12 cases glassware. 
Robinson, H. W., & Co., 27 cases glassware. 
Amson Co., 48 cases crockery. 

Pustet, F., ‘Co., 4 cases earthenware. 

Gugenheim, M., Inc., 1 case glassware. 

Lippman, Spier & Hahn, 1 case glassware. 
Lazarus & Rosenfeld, 3 cases alabaster ware. 

Smilo, D., & Son, 2 cases glassware. 

Goodman, S., Co., 4 cases glassware. 

Sheldon, G. W., & Co., 69 cases hollowglass. 
Portenoy Co., 13 cases glassware. 

Ovington Bros., 10 cases glassware. 

Sheldon, G. W., & Co., 16 cases glassware. 
Robinson, H. W., & Co., 9 cases glassware. 

Hirsch, G., Sons, 51 cases glassware. 

Helmar Import & Novelty Co.,-11 cases glassware. 
Pomerance, S. H., & Co., 13 cases glassware. 

Stern, Stiner, S., & Co., 18 cases glassware. 
Pomerance, S. H., & Co., 35 cases glassware. 
Andrews, D. C., & Co., 59 cases.toys and glassware. 
Schenkers, Inc., 146 cases glassware. 

Wanamaker, J., 36 cases crockery. 

American Shipping Co., 7 cases chinaware. 
Lightolier Co., 5 cases glassware. 

Barth, L.; & Co., 45 cases crockery. 

Murray Hill, F., Co., 50 cases glassware. 

Byrnes, W. J., & Co., 16 cases crockery and glassware. 
Natiello, J. A.,-1 case hollowglass. 

Freedman & Slater, 7 cases porcelain. 

Straub, P. A., & Co., 45 cases glassware, 34 cases earthenware. 


ware. 


Public National Bank, 31 cases crockery. 
Sullivane Ww. Care -Co., 58 cases crockery. 
Batlin, L., 36 cases hollowglass. 

Friedlander Co., 10 cases crockery and glassware. 
Hirschberg, Schut & Co., 3 cases glassware. 
Arnold Constable & ‘Co., 1 case hollowglass. 
Heemsoth & Basse Co., 10 cases glassware. 
Lid Bros., 14 cases glassware. 

Markwalter, F. J.. & Co., 3 cases hollowglass. 
Corbett, M. J., & Co., 1 case glassware. 
Schenkers, Inc., 25 cases glassware. 

Specialty Trading Co., 2 cases earthenware. 
State Bank. 20 cases electric bulbs. 

American Shipping Co., 1 case glassware. 
Stern Bros., 54 cases glassware. 

Downing, T. D., & Co. 11 cases crockery. 
Meadows, Wye & Co., 2 cases glassware. 
Corbett, M. J., & Co., 1 case earthenware. 
Order, 13 cases crockery, 6 cases glassware. 
Irving Muller & Co., 3 cases earthenware. 
Inwald, J., Glass Co., 2 cases glassware. 
Lisner, D., & Co.. 6 cases glassware. 

Bowery & East River National Bank, 5 casks majolica. 
Happel & McAvov, 41 cases glassware. 
Weissmann Importing Co., 1 case earthenware. 
Rohner, Gehrig & Co., 16 cases majolica. 
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September 9th 


S. S. Frederick VIII, from Copenhagen, Denmark 


Ovington & Co., 1 case earthenware. 
American Express Co., 1 case earthenware, 
Will, W. M., 6 cases earthenware. 


S. S. Coahoma County, from Rotterdam, Holland 
(Block, L. D., & Co., 1 case glass, 54 cases earthenware. 
Grant Waele Cone lL Zmcasec meno ys: 
Wolf, L., & ‘Co., 27 cases toys, china, etc. 

Herbert & Neuwirth Co., 6 cases earthenware. 


S. S. York, from Bremen, Germany 
Roloson, A. F., 5 cases crockery. 
Sullivan, W. C., & Co., 56 packages china. 


S. S. Asia, from Jaffa, Palestine 
Order, 6 cases pottery. 


S. S. Hellen, from Valencia, Spain 
Elwell, J. W.,-& Co., 2 barrels crockery. 


September 10th 


S. S. Ile de France, from Havre, France 
Vandegrift, F. B., & Co., 2 cases glassware. 
Vandegritt> Hy Bo so Con le case glasses. 
Day & Meyer, 1 case chinaware. 

Bloch & Co., 1 case ceramics. 

Bane, W. L., & Co., 5 cases earthenware. 

Bernard) )\pelyuden Conmeucasesminayolica. 

Vantines Co., 12 cases faience. 

Atlantic Forwarding Co., 3 cases glassware. 

Globe Shipping Co., 1 case chinaware. 

Hudson Forwarding & Shipping Co., 32 cases glassware, 
Sterling Bronze Go., 2 casks glassware. 

Fenton, A. W., Co., 4 cases glassware. 


S. S. Reliance, from Hamburg, Germany 


Ruhe, F. H., 7 cases glassware. 

Ovington Bros., 3 cases hollowglass. 

Bernard, J. E., & Co., 49 cases glassware. 

N. Y. Merchandise Co., 17 cases hollowglass. 
Kuyper, P. C, & Co., 1 case earthenware. 
Gallagher & Ascher, 2 cases glassware. 

Roth, M., 3 cases majolica. 

Holyoke Co., 3 cases frosting glass. 
Downing, R. F., & Co., 2 cases glassware, etc. 
Schmidt, W. H., & Co., 2 cases crockery. 
Irwin, J. D., & Co., 4 cases earthenware. 
Schlesinger, L., & Co., 4 cases earthenware. 
Guggenheim, K., Inc., 8 cases crockery. 
Koscherak Bros., 7 cases crockery. 

Strauss, N., & Sons, 29 cases earthenware, 
Jacobs & Kassler, 7.cases crockery. 

Rhode Island Hospital Co., 3 cases glassware. 
Pomerance, “S. H., & Co. 1 case glassware. 
Stern, Stiner & Co., 2 cases crockery, etc. 

Taub, Hummel & Schnall, 3 cases alabaster goods. 
Steinhardt, A., & Bros., 12 cases crockery. 
Chatham & Phenix National Bank, 15 packages 
Perlmutter, A., 1 case porcelain. 

Portenoy Co., 1 case crockery. 

Guthman Bros., 4 cases glassware. 

Wolff, H., & Co., 6 cases glassware. 


glassware, 


Order, 3 cases electric bulbs, 1 case crockery, 
wall tiles. 
Draeger Shipping Co., 13 cases porcelain. 
Steiner, S. S., 1 case glassware. 
Strauss Bros. & Co., 3 cases glassware. 
Straub, P. A., & Co., 20 cases glassware and earthenware. 


Brown & Roese, 4 cases earthenware. 


Judson Freight & Forwarding Co., 1 case chinaware. 
Bernard, J. E., & Co., 23 cases earthenware. 
Phoenix Shipping Co., 28 cases glassware. 


Borgfeldt, G., & Co.,, 


S. S. Stuttgart, from Bremen, Germany 


Borgfeldt, G.. & Co., 37 cases crockery and: 

Stauff, IN Mii WE (CO, 34 cases holiowglass. 

Chatham & Phenix National Bank, 20 casks 
1 case do. 

Hennigson, E., & Co., 

Stern & Stern, 


19 packages earthenware. 


glassw are. 


1 case earthenware. 
2 cases crockery, etc. 


Roloson, <A, ie 4 cases crockery. 
Colgate & Co., 70 cases crockery. 
Downing, ke By & Co., 1 case glassware. 


27 cases glassware. 


etc. 


etc. 


crockery. 


34 packages 


earthenware, 


September 12th 


S. S. Homeric, from Southampton, England 
Haviland China Co., 47 packages porcelain. 


Guerin, Pouyat Elite, Ltd., 46 packages porcelain, 
Straus, N., & Sons, 54 packages porcelain. 

Vogt & Dose, 18 packages porcelain. 

Kupper, H. C., 54 packages porcelain. 

Kuehnert, A., & Co., 8 cases glassware, 1 case hosiery. 
Bernard, J. E., & Co. 23 cases) classwarewerc: 


S. S. George Washington, from Bremen, Germany 


Pomerance, S. H., & Co., 23 packages glassware, etc. 
Kuyper, P. C., & Co., 8 cases glassware. 

Namm & Singer, 4 cases glassware. 

Hensel, Bruckmann & Lorbacher, 5 cases crockery. 
Sheldon, 
limi, Je IDS Cay 4 GaSe: 
Hesse, D. P., & Bro., 
Elliot, Greene & Co., 1 case glassware. 
Simivhy weAy, Oe SOM alucase walassware: 
Downing, R. F., & Co., 
Byrmess) VV. J. Coe 
‘Consmiller, L. A., 
Sellers, C. W., 


S. S. Beemsterdyk, from Rotterdam, Holland 


Borgfeldt, G., & Co., 46 cases crockery, etc. 
Globe Shipping Co., 2 cases earthenware. 


hollowglass. 
1 case glassware. 


1 case hollowglass. 
14 cases decalcomanias. 
11 cases decalcomanias, 5 cases do. 


S. S. Isonzo, from Naples, Italy 


Fourman Bros. & Co., 4 cases earthenware. 
Sullivan, W. C. & Co.,.10 cases earthenware. 
Friedlaender & Co., 5 cases earthenware. 
American Exporting Co., 14 cases earthenware. 


September 13th 


China 
10 cases earthenwar 


S. S. President Hayes, from Shanghai, 


Japanese Fan Co., 16 cases chinaware, 
From Genoa, Italy 


Natiello, J. A., 1 case pottery. 


S. S. Sarcoxie, from Bordeaux, France 
Nathan, S. & Co., 1 cask pottery. 


S. S. Independence Hall, from Havre, France 


Borgfeldt, G. & Co., 4 barrels earthenware, 13 cases toys, et! 


Andrews. 
‘Carbone, 


Dae Ge & Co., 
Inc., 


14 cases earthenware, etc. 
15 barrels earthenware, 3 cases do. 


S. S. Aquitania, from Southampton, England 
Jay Thorpe, Inc., 1 case glassware. 
Davies, Turner & Co., 1 case earthenware. 
Atlantic Forwarding Co., 2 cases glassware. 
Globe Shipping Co., 4 cases glassware. 
\Singel, H., 1 case porcelain. 
Portenoy Co., 1 case glassware. 
Portenoy & Co., 1 case glassware. 


S. S. Transylvania, from Glasgow, Scotland 
sands, A. B., & Co., 1 crate earthenware. 
Florence, L., 1 barrel china. 

Anchor Line, 1 case antique china. 
Kupper, H. C., Inc., 12 crates earthenware. 


KROCKERY KRACKS 


Tim—*“ Hang it all, I wish there was no such thing a 


money.” 
Bob—**Don’t let that worry you. 
Lnatetnerens.. 


There is no use to try to joke with a woman. 


We've got no proo 


192: 


| 


| 


| 
| 
| 
| 


Th 


other day Jones heard a pretty good conundrum and de 


cided to try it on his wife. 
“Do you know why I am like a mule?” he asked he 
when he went home. 
“No,” she replied promptly. 


“IT know you are, but 
don’t know why.” 


G. W., & Co., 36 cases earthenware and woodenware| 


1 case glassware, 1 case crockery, | 
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Imposing New Entrance Beautifies Bing 
Showrooms 


Well realizing that first impressions are most important, 
‘the importing house of F. Bing & Co.’s, Successors, 67 
‘Irving Pl, have just completed a most attractive new 
entrance to their display rooms which cover five floors of 
‘this building. The improvement is quite impres- 
‘sive and is in keeping with the manner with 
which the concern does things. It is also equally 
emphatic as an illustration of how adaptable are 
the Bing offerings for home decoration, for in 
furnishing it the firm have used many of the 
charming pieces to be found on their display 
floors in a way that is most artistic. In addition 
to this new entrance, which has ‘been designed 
-and executed for them by the Lederer Studios. 
the Bing Corporation have renovated and con- 
sistently improved several of their sales floors 
which has resulted in their being able to exhibit 
to better advantage than ever before many new 


additional items and lines. The first thing to 
catch the eye in stepping through the street 
door are two gorgeous Italian vases. These are 
set in niches in the wall facing the entrance 
and are on either side of an archway opening 
on the main display floor. They stand about 
five feet high and are placed most effectively as 
a part of a decorative scheme that is wonder- 
fully pleasing. Concealed lights throw a soft glow down 
upon them. In either corner against the wall, two lovely 
jars, one of Italian style and the other Spanish, stand on 
the floor on hand wrought iron stands. Placed against 
the side wall on the right is a Carrara marble bench over 
which is hung an antique Spanish armory plaque, while 


just beside the bench is a delightful wrought iron torch- 
ere stand. On the opposite side is a wrought iron console 
table with a beautiful mirror above. Side wall brackets 
and a large wrought iron center drop furnish additional 
illumination whenever necessary. The side walls are 
beautifully finished by a process known only to the Led- 
erer Studios. This is in a rough plaster effect that will 
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New entrance to Bing salesrooms 


only be found in the modern and expensive home of to- 
day and combines a multitude of different colors softly 
toned down to give a lovely effect. The woodwork and 
trim is finished in a silver tint over which in different 
places a rather fancy scroll work is applied. A heavy 
inlaid linoleum in a checked design covers the floor. 


Says Stores Want Retail Training 


_ That retail store training courses in public schools are 
/here to stay, and are appreciated by merchants and store 
managers, is the statement of Miss Isabel Craig Bacon, 
who is in charge of this work for the Federal Board of 
Vocational Education. She says: 

_ Retail training is doubtless here to stay. As long as 
it continues to fill a community need which intelligent store 
Managers appreciate, it will not only remain, but it will 
develop and enter many new fields of retailing, as yet un- 
touched. Keen competition and an educated public will 
demand it; progressive merchants are already enthusiastic 
over the results; the selling of the idea of retail store 
training to some of the old school of merchants has yet 
_to be accomplished, but gradually the work of the retail 
_ training instructor is becoming less pioneering in its name. 
The amount and kind of co-operation between schools and 
| Store executives has and will continue to determine to a 
large extent the future of retail training in the public 
schools. 


Will the Stylist Dictate Design 


Is the day coming when pottery manufacturers will 
cease to purchase decal patterns just because they appeal 
to the eye of the producer? Some seem to think it is. It 
may also follow that after a design has been offered, it 
will be taken under consideration by the manufacturers, 
who in turn will submit the design to that new efficiency 
expert, the stylist, who is now being employed by all large 
retail distributing interests. Perhaps in this situation lies 
the increased sale of dinnerware, according to views ex- 
pressed by certain manufacturers here this week. The 
stylist has been on the job for quite a time, but the knowl- 
edge of this individual has not yet been brought prom- 
inently into the dinnerware game. It is also declared that 
the stylist expert knows what the public wants in the way 
of colors, designs and the like, and the opinion of this ex- 
pert hereafter is going to enter the dinnerware business. 
This is just one advance step that is being taken which 
may result in domestic dinnerware producers giving the 
public a still higher quality of merchandise. . 


Store Methods Changing 


Some recent changes in the structure and functioning 
of department stores have been pointed out by Paul M. 
Mazur of the banking firm of Lehman Brothers, which 
has been identified with, the financing of some large stores 
and consolidated groups of stores. Mr. Mazur said that 
consolidations of stores showed that the separate units be- 
came somewhat homogeneous in time, as the result of 
being operated in the same group and with the same 
management. 

“While a homogeneous group of department. stores, 
offering similar goods and selling to the same kinds of 
customers, can effect great economies, this homogeneity 
should not be deliberately aimed at,’ Mr. Mazur contin- 
ued. “The idiosyncracies of the customers of each store 
of the group are sufficiently important to be respected. 
This is especially true if the stores that have been consoli- 
dated are located in different cities. To attempt to stand- 
ardize the group’s membership would mean the loss of 
some of the trade which patronized the stores before the 
consolidation. Enough similarity will normally exist in 
a group of stores so that great economies in buying and in 
management may result. As time goes on, further simi- 
larities will develop, until the entire group develops a ho- 
mogoneous character, despite efforts to maintain the in- 
dividuality of the separate units. 

“The difficulty of forming a chain of department stores 
standardized to the extent of chains of cigar stores and 
5 and 10 cent stores has led to the trial of a new form of 
chain system. This consists of a number of the depart- 
ments selling the same line of goods in separate stores. 
The departments are leased from the managements of the 
stores in which they are located. A separate company 
controls the scattered departments of the chain. This new 
form of chain store system is now undergoing a test in the 
merchandising of millinery. This commodity was selected 
for the trial since it is the one which many stores operate 


unsuccessfully and it was felt that it would give the sys- 
tem a thorough test. If the plan succeeds it will probably 
be applied to many other departments. The trial has not 
yet reached a point, however, where an announcement 
concerning its success or failure may be made. 

“Another new plan which is being tested in a metro- 
politan department store is the concentration of its buy- 
ing staff at the sources of merchandise, and the complete 


separation of this group from the selling staff. The sys-. 


tem is similar to. that which has been employed at the 
Galerie Lafayette in Paris and in several German depart- 
ment stores with a large measure of success. The advan- 
tages resulting are in the form of economies through the 
saving of traveling expenses for the buying staff's regu- 
lar trips to markets. This money is saved, since the buy- 
ing staff, being divorced from the selling forces, may he 
located in the market at all times. Another possible ad- 
vantage of the employment of a separate buying staff is 
in the superior purchasing intelligence which such a group 
may display when it remains in the market constantly. 
This system has been suggested here frequently ever since 
the movement toward the consolidation of stores gained 
headway, but it has not been put into practice on a large 
scale until now. 

“While these deliberate changes in the organization of 
stores are being tested, other transformations are occurring 
as a result of the altered buving policies of all retailers in 
purchasing their merchandise on a hand-to-mouth basis. 


This change has meant an increase in the retailers’ sell- _ 


ing expenses, for it has necessitated close contact with the 

wholesale markets, and the making of repeated buying 

trips. It has resulted in intensive merchandising methods 

which. cost more. However, these additional expenses 

have more than been offset by the reduction in special 

sales markdowns required to dispose of slow-moving 
(Continued on page 31) 
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COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


| PETER POTTER | 


Peter Potter Says: Ets a wonder they haven't 
got out a Lindburgh dinnerset even ef he only 
ate sandwiches on his hop over. They got 
Lindburgh this ’en Lindburgh that. Why not 


a Lindy dinnerset or glass outfit? 


(Continued from page 30) 


goods. Markdowns were much larger before the inaugu- 
ration of the hand-to-mouth buying policy. 

“That buying policy has also affected the jobber and 
manufacturer, As the new buying methods require that 
stocks of goods be constantly available for the retailer’s 


convenience, the jobber’s position has been materially 


strengthened. The manufacturer, however, has been put 
to greater expense by the piecemeal buying plan. Not 
only are ‘his costs of production greater, but piecemeal 
buying increases his losses through the obsolescence of 
Machinery and stocks of raw and finished goods. 


Wan NN OP RD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


LINES WANTED 


N ANUFACTURERS’ ‘Agent. handing imported china wishes 
to add lines of China, Glass, Pottery and Toys (Domestic or 
Imported). Permanent display at San Francisco and men travel- 
ing Western territory selling Department Stores, Syndicates and 
Jobbers. Address Box No. 661, care of CrocKERY AND GLASS 
JOURNAL. 


>» 


WANTS POSITION AS BUYER 


OUNG man, well versed in every phase of the china and 

slass business, good merchandiser, excellent buyer, is open 

for engagement. Address Box No. 662, care of CROCKERY AND 
GLAsSs JOURNAL, 


SALESMAN WANTS TO MAKE CHANGE 


ALESMAN with car calling on Hardware, Housefurnishing and 
Crockery Stores. Am with present concern ‘fifteen years. Wish 

to make a change covering Brooklyn, Long Island and Suburbs. 

Address Box No. 663, care of ‘CROCKERY AND GLASS JOURNAL. 


Buyers in New York 


SEPTEMBER 9, 1927 
W. W. Taylor, housefurnishings, toys, The D. M. Read Co., 
Bridgeport, Conn., Z0 W. 33rd St. (D. G. Alliance). 


J. I. Flynn, housefurnishings, Kaufmann’s Dept. Stores, Pitts- 
purgh, Pa., 180 Madison Ave. 


SEPTEMBER 12, 1927 
R. C) Rea, crockery, novelties, L. L. Rea Co., Auburn, N. Y., 
Commodore. 
Miss E. Anderson, glassware, fancy china, treasure shop, Jordan- 
Marsh Co., Boston, Mass., 244 Madison Ave. 
A. St. Louis, housefurnishings, china, glassware, lamps, James 
Edgar Co., Brockton, Mass., Imperial. 


SEPTEMBER 13, 1927 


H, S. Boyer, housefurnishings, M. T. Garvin & Co., Lancaster, 
Bar UiSeWeoOuietencs. F. Wevis)e 

J. H. Harris, china, Kaufmann’s Dept. Stores, Pittsburgh, Pa. 
180 Madison Ave. 

R. Niehaus, china, glassware, Scruggs-Vandervoort-Barney D: 
G. Co., St. Louis, Mo., 180 Madison Ave. 

J. M. Friedlander, toys, housefurnishings, Nathanson Bros., To- 
ledo, Ohio, 131 W. 35th St. (J. Hartblay, Inc.). 

I. E. Fronani, china, glassware, pottery, brassware, fern stands, 
aquariums, Woodward & Lothrop, Washington, D. C., 370 Sev- 
enth Ave. 


SEPTEMBER 14, 1927 


B. G. Twitchell, housefurnishings, Hutzler Bros., Baltimore, 
Md., 1440 ‘Broadway (Assoc. Mdsg. Corp.). 

L. Tholan, lamps, Wolf & Dessater, Fort Wayne, Ind., Colling- 
wood. 

G. E. Bacon, notions, housefurnishings, F. E. Bacon Co., Rome, 
N. Y., 1440 Broadway (R. J. Cronin). 

D. L. McCarthy, housefurnishings, toys, Lansburgh & Bro., 
Washington, D. C., 128 W. 31st St. (American Retailers Ass’n). 

Mrs. B. Wolf, glassware, Strouss-Hirshberg Co., Youngstown, 
Ohio, 1150 Broadway (F. Lilienthal & Co.). 

Mrs. M. Ruble, lamps, Strouss-Hirshberg Co., Youngstown, 
Ohio, 1150 Broadway (F. Lilienthal & Co.). 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 Hast 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 385-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inze., 
206 Fifth Ave. 
Copeland’s China. Earthenware and 
ee China fancies. Phone, Ashland 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, INC., 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER ING., 104 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO.,, 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


China. 


920 


“Haviland China” 


KAnutA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MAULDULUCK & MILLER, Ine., 89-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOul, MOMONOI &CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 53-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 
FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux’—Art 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 
ae eee H. RUHE, 14 West 23rd 
ts 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. sl 
ROBERT SLIMMON & CO., 96 to 102 
Church St. ; rf 
A. J. Wilkinson’s, Ltd..~Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 15 
NATHAN STRAUS & SONS, Ine., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 
ee TRADING CO., Inc., 101 Fifth 
ve. 
Tapanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. A 

E. TORLOTTING, INC., 35-37 West 

28rd, St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. | 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 


Lamps and Bric-a- 


forms, 
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Goods, “Theresienthal”—-Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- | 
ercy 5181. 


Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


HERMAN C. KUPPER, Inc., $9-41 
West 23d St. 
Ahrenfeldt French China. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 


Co., Standard Glass Mfg. Co, Lan- © 


caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


Bor BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


oN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


ie G'ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


Fixtures and 


Better 


Telephone 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206. Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
pisses. Telephones, Chelsea 8265 and 
540). 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plat. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps, Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Butla- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated. hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION. 1271 Broadway, 
corner 32nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Stemware. Telephone, Pennsylvania 
2165. 
HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 

Representing Knowles, Taylor & 


Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


Eth oe a = = 


cr anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


| 40 cents per line for first insertion; 
' 20 cents per line for following in- 
R a t ese sertions. Seven words per line 
Minimum initial charge $2, paya: 

ble in advance 


6¢ 


© Ioeve’s Profit 
for You 
mM 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 


Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is “The mark of fine taste in 
fine China’’—writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Haviland 


DECORATED BY Every, piece of genuine 


. Haviland China—the 
sand, product of the original 
& 
Co Haviland, established 
Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here. 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 


aevilan, 


on white china 


NOSEGAY PATTERN 


The business is there for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling womea 
to “choose among fascinating variety of design?” 
Have you the most modern, the newest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits? 


PLAZA" ‘S PAISLEY ”* 


‘““NORMANDY”’ 
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House- 


. fir nishings: 


E Gift Shop 
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IN THIS ISSUE 


Problems In Retail Advertising—Sugges- 
tions for Preparation of Copy for Local 
Newspaper Advertisements. 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 
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Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 


| Please send the ase cee a AND GLASS $3.00 a year 
JOURNAL (including the Special Holiday 9 

| Edition and Spring and Fall Buying Num- $5.00 for 2 years 
\ 


| 

| 

| mae 
Gentlemen :— | omestic 
bers) to the following address for which .... 


i enclose: fOr See ae year. Canada 

i| $4.00 a year 
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SALESMEN WANTED 


DINNER WARE—Thoroughly ex- 


perienced in selling on road. 


FANCY CHINA—Well experienced 
and thoroughly acquainted with New 
York City trade. 


JUNIOR SALESMAN with some ex- 
perience in selling Chinaware. One who 
is concientious and willing worker will 
have a splendid opportunity to advance 
himself. 


Applications must be made in writing. 
Will treat strictly confidential. 


MORIMURA BROS,., Inc. 
53-57 WES TZsrdsstreet 
New York City 
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APOLLO 
PATTERN 
NO. 10413 


IMPERIAL 
SHAPE 


HALF MATT 
GOLD 
HANDLES 


2 
H&G. 
BAVARIA 


Our well known “IMPERIAL” Shape has never shown to better advantage 
than whe combined with our new creation, the “APOLLO” Pattern. 


The colors and design are brought out to a marked degree by the addition of a 


senu-iwory border. 


A Stock Pattern—made by Heinrich & Co., Selb, Bavaria. 


HEINRICH @ WINTERLING, INC. 


Sole Agents for Heinrich Dinnerware G& Winterling Fancy China. 


49-51 WEST 23RD STREET, 


NEW YORK CITY 


| Westmoreland Glass Co. 


Grapeville 
Pa. 


Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 
Florists 


and Table Use 


The Line 
of Original Ideas 


. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 


REPRESENT ATIVES 
NEW YORK 
DayGrtay ©.O0., 
200 Yifth Avenue 
BOSTON 
a opoce.) t “Hunt, 
4] Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 1. Marquette Road 
CHICAGO 
RK. A. Keel 
4439 Greenview Avenue 
CTHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 


a 
~ 


1007 Wilbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
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‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 
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45 East 17th Street 
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No, 1211 Creamer. Made in Roselin, tyimmeistern Bros., 
Amber, Green and Crystal. Terminal Sales Bldg. 


New York, N. Y. 
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Decoration Y-31 


Te 


The Yellowstone Dinner Service 


AUUOOUNLCUEN TOE ADODU UTES OEO Neve 


Mon 


DG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 


OPRUAUAED SOLA TVOUEOUNAOTLAUDOLAR EECCA 
OTe 


tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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New Designs in Shapes and Patterns Now on View 


maTTTTTTTUATUOAT UNIT COIOUITOOI TOOT TOG UOT COA TOOL SUTCIOOITOINUMEI UOMO LLUMCO TCG UUULLLULLUGTLELULCLLLOGUUOICL LOM ULOG UOMO UO POUUULULELLUGUUALLO IU Me LEE PeG POOL LUOOELUUL LLU ULO LUG LUG PLO LPG LLU LOG MUO UPO LU LUOLUOG CCC UGE ae 


OHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


Jatisfied. customers keep us busy ~ 


. ogee ray PR o) | | : 
ae eeASHNGTON pa "| Mam) CROQKSVILLE 


tom 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


Th ri ings— 
e series of rings—a feature of the Vern. Blues, ved a 


shape—adds a note of individuality. Lars yellow, lavender with slight : 
i oe ings of black and red edge || 

Made in crystal, amber, green or rose. offer’ perfect. comteass aimed | 
Shown on the popular Colum 


REPRESENTATIVES shape 
New York Boston Chicago ee 


Paul Joseph, Murt Wallace, F. T. Renshaw, ' 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. EERE SEN Tee 


: f f NEW YORK EASTERN OHIO & MICHIGA| 
Philadelphia San Francisco Baltimore John L. Pasmantier & Sons V._D. Kinnan J. E. Boring 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 5 West 20th St. Zanesville, O. Crooksville, 0. | 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 4 eat od ata CHICAGO OFFICE 
: & 4 arry O. avis Gordon A. Weese 
Factory Representative : 
E. B. Hilo Washington: Po: Z 728 ar Ance Pl. Room 348 Morrison Hotel 
: ‘ CENTRAL WEST | 
George Sedelmeler J. L. Weaver H._L. Anders' 
914 N. East St. Roseville, 0. Box 373 
Bloomington, Il. Coffeyville, Kan 


The Crooksville China Ce 


GROOKSVILLE, ORI®@ | 


—— 
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INCORPORATED 


26 West Twenty-Third Street 
New York 


Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 
New and beautiful decorations ac- 
company it. 


New decorations are also shown 
on the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 


ga a a a al 


| 
| 
| 
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The Knowles, Taylor @ Knowles Co. 


Present 


R-RAWS THOR. 


Their New Berkeley Shape 


In Ivory | 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles;,Co. 


EAST LIVERPOOL, OHIO : 
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American Chma 
for 
American Homes 


‘Albright China 


for the Jobber and Syndicate Buyer 


The (arrollton Pottery (4 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


f Three Shapes 
|, Glendere ............-....45. fancy 


SSG) ee ee plain SEMI - SQUARE—— PLAIN EDGE 
CUO in) SS a octagon 


FE offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office —— 
Carrollton, Ohio 
Representatives 
Factories HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East West 
14 Kilns 9 Kilns ROY E. HENDERSON 


resident 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


PATTERNS 


man and retailer. 
Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
ee Terrace, Roch- 
F Leal INS Yi 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Ee: es: at 
March Ave. W. Rox 
bury, Mass. 

Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 
go. 
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Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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” EAST PALESTINE 
= PLANT : 
No.4. 


The MS. Georae Potters Co. 


General Offices, East Palestine, Ohio. 
Plant No.1 - East Palestine, 0. Plant No.3-Kittanning, Pa. 
Plant No.2- Canonsburg, Pa. Plant No.4-East Palestine, 0. 


re) 


Chicago Sales Office 
W. S. Redfield 
709 Heyworth Bldg. 


New York Sales Office 
20 West 23rd St. 


{ EsTABLISHED IN 1874 


Crockery and 


PHONE ALGONQUIN 6052 


Glass Journal 


The Representative Paper of the Industry 
Devoted to 
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President 
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Single copies . ; : 
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Inquiries received by the Chamber The The growing interest of the worker 

of Commerce of the United States Worker in the management and responsibili- 

petition reveals a growing interest in many Takes Hold Velo ft industry seledlectedainiaeres 


cities, stimulated, no doubt, by the 
Keased enthusiasm in the possibilities of air transport. 
(amercial organizations are beginning to ask them- 
les what the future will bring forth and what steps 
« be taken to reap the harvest of this development, 
“enizing that port and terminal facilities oftentimes de- 
mines the course transportation takes. 
response to these inquiries the Transportation De- 
ajment of the National Chamber suggests that it is the 
a of wisdom to acquire sites for airports, by lease or 
on, if not by purchase, in order that the necessary 
Dis may be established when they are needed. 
he selection of an airport site,” it recommends, 
shuld be definitely linked with city planning. Nearness 
)ne business center and accessibility to the public are of 
iy importance, and due account should be taken of 


«l transportation and communication facilities. Ground 
ymunication by rail, motor or launch should be as rapid 
s\ossible in order that the benefit of air speed may not 


oning as well as city planning should be considered. 
T area adjacent to a landing field will probably have a 
ercial or industrial development and the height of 
lings” surrounding the field will be a factor in its 
stulness.” 


u 


port on Employee Representation 
or Works Councils issued by the Department of Manufac- 
ture of the Chamber of Commerce of the United States. 

“When the whistle signals the shut down of power, 
both mechanical and human, in a plant,” says E. W. Mc- 
Cullough, manager of the department, in his foreword, 
“it becomes useless until activity is again restored. For 
it is the well balanced relations of both which have given 
us low cost production on which our present industrial 
success Tests: 

“The relations of management with those who guide 
machinery and production is of greater importance than 
the equipment itself and it has been the awakening of 
the employer and employee to this which has brought the 
results now mutually enjoyed. 

“Practically unknown before the World War, there 
were 1,369,078 workers under employee representation 


in the United States in 1926—operating under more than 


900 Works Councils in about 432 separate companies—a 
remarkable growth of a movement in ten years.” 
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Problems in Retail Advertising 


Suggestions for the Preparation of Copy 
Newspaper 


tore Local 


NE of the greatest hindrances to complete and 
() satisfactory publicity results is the lack of care 

and forethought in the preparation of advertising 
copy. Some concerns, it is true, employ advertising man- 
agers to look after their publicity; others place their ad- 
vertisements through agencies, but a great host, most of 
whom are small town dealers, depend upon preparing ad- 
vertisements themselves. 

In either or all of these cases, .it’ matters not which 
method is used, every advertisement should be carefully 
inspected by some one who is an authority on “‘‘advertis- 
ing” before it is placed with the publisher. Be careful 
that your advertisement is the very best you can send 
out every time. This assures you of the fact that every 
person reading your advertisement will have placed be- 
fore them the most convincing argument you can give to 
induce them to use your goods. It goes without question 
that the same diligent care should be exercised in placing 
all of your contracts for advertising space. See to it 
yourself that *you are not paying for something that you 
will never receive. The cheapest advertising rate is not 
always the best, nor is it always the worst. The paper or 
periodical must fit your propositions. <A fifty-cent ad- 
vertisement of home furnishings in a home magazine will 
probably produce more orders than a $50 advertisement in 
a literary paper, provided the advertisement is similarly 
worded. 

Illustrations are sure to add to the pulling power of ad- 
vertisements, especially if they are carefully produced. 
Do not fail to use them whenever possible and have them 
illustrate either the article you are handling itself or 
some phase of your work. A cut that does not bear di- 
rectly upon the subject matter of the advertisement is 
worse than useless. 


Advertisements 


Those who are in any way interested in advertising a 
of course, informed upon such matters as the meaning | 
an agate line, how many agate lines there are to an in 
meaning of closing dates, display, the names of the (| 
ferent sizes of type, etc. These things may easily| 
learned from just a little experience, or if not kno 
already, a trip to your nearest printing office will acqui) 
you, with them thoroughly. 

The essentials with which the dealer does not immy 
ately become familiar are:—the value of circulations, | 
value of the class of readers, the need of emphasiz 
the principal points in his advertising, the need of ke) 
ing tab on results regularly, the proper method of p> 
ing copy, ete. | 

After some knowledge of the matter has been gai. 
through contact with your publisher or printer, you 
ready to start, which means, the preparation of copy. | 

The best method for the ordinary person to follow 
doing this is as follows :— 

First, write the advertisement straight through, d 
tering those lines which you wish in large display type- 
second—draw lines under the word or words which | 
desire to bring out clearly, and third—write on your n 
gin, which should be wide, the kind and size of type! 
which you desire the words to appear. When these wel 
are to be set in among other reading matter, it must) 
borne in mind that type which will line with the ott 
matter must be used, but it may be of bolder face. | 

In like manner a book or record should be kept in w!| 
all advertising returns are noted, where from and amoit 
These little things will soon be found to be the main H 
tures in the building up of your business. 


Freight Train Time-Tables 


An innovation in railroad information has just been 
issued by the Pennsylvania Railroad in the form of a 
pamphlet titled “The Limiteds of the Pennsylvania Rail- 
road Freight Train Service,’ which contains a full com- 
pilation of the road’s scheduled services between leading 
points on its own lines and junction points with connecting 
railroads. 

The train schedules given show times of arrival at the 
various points designated following delivery of the freight 
to the company. The pamphlet also contains the symbols 
by which the various trains are known, classification of 
freight accepted for each train and details of service af- 


Twelve 


forded by all other trains, in addition to the limite, 
which are known by symbols only. | 


} 


Service — Keynote in Pushing Sales | 
Recognition of the fact that service is an element ! 
important as merchandise in bringing about greater s* 
is steadily increasing among American business men. ! 
stances are numerous of concerns in every field of inc 
try and in every branch of trade, from the manufactt” 
down to the retailer, that are building success by featu!’ 
not so much the goods they have to sell as the service t) 
have to render. Modern business is full of examples)! 


. | . . . ‘ 
the growing emphasis on service in appeals for patroni® 


{ 


| 
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Avertising to the “Hand-to-Mouth” Buyer 

\ successful and experienced advertiser recently com- 
mited on the fact that hand-to-mouth buying is appar- 
ery here to stay, and that in his opinion the advertising 
efiis company is more important because of that fact. 
nan article in Class and Industrial Marketing he says 
‘Vhen buyers ordered in large quantities, they were out 
ofthe market most of the time. The advertising which 
thy read between orders may have interested them, but 
itid not have an opportunity to influence the actual plac- 
in of business. 

Today the buyer is seldom out of the market. He is 
empelled to order frequently because the quantities de- 
jinred are less. And that means he is reading advertising 
fe information that will assist him to buy intelligently. 
O- advertising is never merely a perfunctory announce- 
mat, but a real message that may affect his buying ideas 
ar his buying operations today. 

Furthermore, hand-to-mouth buying is harder buying. 
Tit is, it means more work, in seeing salesmen, issuing 
orers, checking deliveries and invoices and paying bills. 
QO» way to cut this work is to concentrate buying among 
4 “w reliable sources. Our advertising can serve a splen- 
di purpose in making it clear to this buyer that we can 
siiplify his purchasing operations, that he can send to 
usul of his orders in our line, and that in better service, 
reuced trucking and checking operations and reduced 
layr in interviewing salesmen it will be worth while.” 


\nother angle on the situation is furnished by the un- 
dcbtedly stronger position of the distributor under hand- 
tonouth buying conditions. It is much harder for the 
mautfacturer to maintain direct relations with the user if 
th latter is buying frequently in small quantities than if 
heis placing large orders sufficient to supply his needs 
fo a considerable period. On the other hand, the de- 
mad for service makes the position of the local distrib- 
utr one of great importance. 


f the manufacturer loses the direct contact which sell- 
into the used without the intervention of the distributor 
mie possible, he needs more than ever the contact sup- 
pld through advertising. 
toler think of him definitely in placing his business 
wh the distributor, so that there will be no loss of de- 
mad and no loss of volume when the buying is actually 
beig done. 


He needs to make his cus- 


he industrial buying situation certainly does not de- 
crise any of the possibilities of advertising, and as these 
Sugestions indicate, it may greatly increase its im- 
pccance. 


| 


Vhat is a Suggestion ?—What is Criticism? 
)ne of the best known men in the word business 
teh us that a suggestion is often an unobtrusive 
stiement of one’s views to another, leaving con- 


‘tration and action entirely to that person’s judgment. 
All then he goes on to hint that the suggestive method 


ll 


is probably the best one to use in presenting one’s views 
to a superior or a stranger. So it is fair enough to 
assume that when the suggestee is both a superior and a 
stranger, the use of a suggestion is the only way to get 
at him. 
Passing the Idea on 

Consider the case of, any employee in any organization 
operating a suggestion system, particularly a new em- 
ployee who hasn’t learned his way about. He hears that 
there is a premium on good ideas.. This man has no reason 
to think that anything untoward will follow the com- 
munication of his ideas. So he keeps his eyes open, pre- 
sents his suggestion, and one day the suggestion com- 
mittee hands him his $5 and a word of commendation 
for that bright idea and possibly his name is posted on 
the bulletin board for ail to see. So far, so good. 


Then What Happens? 

But sometimes—fortunately not very often—the sug- 
gestor finds out to his consternation that his immediate 
boss is not up on nice distinctions, either as to words or 
motives. A suggestion on his job is a public criticism. 
It is not unobstrusive and respectful and helpful; it is 
unwelcome and invidious. To such a superior, it calls 
attention to some laxity on his part, and he doesn’t like 
it. And the newcomer knows he doesn’t like it when he 
finds himself in a frigid zone 


and also heading the se- 
lective list when the hard jobs are handed out. He is lucky 
if he stays long in that department after the second 
suggestion; but the chances are that after the first, the 
only suggestion that can interest him is how to clear the 
atmosphere. 

It’s a good idea—and this is an unobstrusive, respect- 
ful suggestion, too—to make it very clear to your organ- 
ization just what a suggestion is and how far removed it 
is from unfavorable criticism. 

If you have run a suggestion system that has gone to 
seed, a little nourishing message like that is one thing that 
will help you bring out a new crop. 


“The man who is worthy of being a leader of men will 
never complain of the stupidity of his helpers, of the in- 
gratitude of mankind, nor of the inappreciation of the 
public. These things are all a part of the great game of 
life, and to meet them and not go down before them in 
discouragement and defeat is the final proof of power.— 
Elbert Hubbard, from C. W. Hamilton,, Akron, O. 

Don't be too anxious. Of course, I wouldn’t give a fig 
for the man who isn’t ambitious. But there is a happy 
medium, Anxiety begets restlessness and dissatisfaction. 
Promotion always comes in time—if you're entitled to 
it. I never asked for an increase of salary in my life. 
But I can’t remember when I deserved it that I didn’t 
get it. just.the same.—Isaac M. Scott, president, Wheel- 
ing Steel Corp. 
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business whose friends are always glad to see is 

Ira M. Clarke, who is spending several days in 
New York this week. An announcement made by Mr. 
Clarke regarding a new connection he has just made, has 
created considerable interest in the trade. His associa- 
tion is with the Lancaster Glass Co., Lancaster, O., where 
he has been given the title of art and gift specialist. One 
of his duties will be the creation of new items in the nov- 
elty line for which he is ably fitted by a wealth of past 
experience. Creative work has been one of Mr. Clarke’s 
greatest successes and in his new connection he should be 
a very valuable acquisition. As is well known, he was for- 
merly treasurer and general manager of the New Mar- 
tinsville Glass Mfg. Co., New Martinsville, W. Va., 
where he still retains a large stock interest. He is now 
planning to remove his home from New Martinsville 
to Lancaster. 


PROMINENT figure in the glass manufacturing 


P. Weill, house furnishing and toy buyer for B. Nu- 
gent & Bros. D. G. Co., St. Louis, arrived in the local 
market this week to place orders for his departments. 


Business must be good in Baltimore these days. M. 
Keister, house furnishing buyer for Stewart & Co., is 
in town again looking over the market with a view of re- 
plenishing his stocks. 


Chas. A. Postley, head of the firm bearing his name, 
is scheduled to depart shortly on a trip that will cover 
the Middle West as far as St. Louis. He contemplated 
leaving before this but the rush of business at the Postley 
Salesroom has kept him in New York until now. 


“Ed” Ochs, china and house furnishing buyer for Mil- 
ler, Rhoads & Swartz, Norfolk, Va., reached New York 
early this week to place orders. W. Spellman who pur- 
chases for the house furnishing department of the John 
C. MacInnes Co., Worcester, Mass., is also in town. 


Harry A. Weller, President, accompanied by Frederick 
J. Grant, Vice President and Treasurer of the S. A. Wel- 
ler Co., Zanesville, O., dropped into town on Friday last 
week on a business trip. While here they made their 
headquarters at their factory’s New York office in the 
Fifth Ave. Bldg. They left for home on Saturday night. 
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J. A. Calhoun, making purchases for the glassware + 
partment of Bruder, Calhoun Co., Ft. Wayne, is looh\ 
over what the market has to offer. He will be here al 
a week and is staying at the Forty-fourth Street Hy) 


Mrs. E. B. Dewey, glassware and china buyer for \ 
Lake Placid ‘Club Stores, Inc., Lake Placid, N. Y., wii 
firm also operates a store at Lake Stearns, Fla., is visi\ 
the New York Showrooms this week placing orders ); 
both of these stores. 


Geo. R. Nixon, who in the past has been known to | 
a few bills for the Mercer Pottery Co., Trenton, N,/ 
anticipates leaving next Monday, September 26, fo : 
road trip through the middle West. He expects to) 
away for about three weeks. 

N. L. Lee who travels in the interest of the Lib} 
Glass Mfg. Co., departed from the New York office 
a trip that will take him through the South till about \ 
end of October. 


W. C. McCartney and J. C. Kelly of the Cambrit 
Glass Co., Cambridge, O., arrived in town last Tues } 
en route to Chicago and while here made their headqit 
ters at the factory’s local offices visiting New York Mi 
ager O. C. Graham. The Messrs. McCartney and K} 
are proud possessors of two pasteboards calling for si: 
in the fifteenth row at the Tunney-Dempsey fight. “M’ 
has picked Tunney to win while Mr. Kelly annou:> 
that Dempsey will be the next champ. Accordingly ii 
certain that one of the Cambridge experts is bound tc} 
right. 

In an announcement in our issue of September 8, to | 
effect that A. Matsumura, factory representative for | 
Nagoya Seitosho, Ltd., had arrived in New York to } 
sist A. Wakymoto, known to his friends as “Waky,” 
York representative for the firm, through a typograph! 
error Mr. Wakymoto’s name was spelled with a “K” } 
stead of “W.” We wish to make this correction. 


Frank R. Follett, gift buyer for Gordon-Mackey & (. 
Toronto, Canada, visited the New York market this wh 
on a buying trip. | 

Thomas G. Jones, who represents among his ot 
lines in the local market, that of the McKee Glass Co., * 
parted last Monday to visit this factory at Jeannette, | 
He will return some time during the week. | 
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Daniel A. Ripley, general superintendent for the H. C. 

ry Glass Co., Rochester, Pa., is in New York this week 
jn special business for the concern. While here he is 
faking his headquarters with Frederick Skelton, local 


epresentative for the factory. 


S. Ono, of Haruta & Co., importers of Japanese 
‘oods, returned to New York last week after spending 
ive months in Japan, working with the concern’s factories 
om new lines. 
| 
_ Other buyers in the market this week were: Leo Arn- 
tein, of Ed Schuster Co., Milwaukee. H. Durgin of the 
Xaymond Syndicate, Inc., of Boston, both of whom were 
wurchasing glassware and C. Libbey china buyer for Bur- 


‘ows & Sanborn, Lynn, Mass. 
| 


Edward Meltzer of the Liberty Works, Egg Harbor 
city, N. J., was in town this week on a business visit to 
charles L. Wise, local manager for the factory. 


Moey Lindner, of the Dohrmann Commercial ‘Co., San 
srancisco, who has been in town for the past week, de- 
yarted for home on Wednesday. 


| 


Edmondson Warrin, head of Edmondson Warrin, Inc., 
he well known china and glassware decorators, who has 
yeen abroad since August 1, arrived home last Sunday 
iboard the Cameronia. Mr. Warrin was accompanied by 
iis wife and daughter on the trip. 
| 


| Miss Fisher, assistant to John H. Harris, buyer for the 
AXaufmann Department Stores, Pittsburgh, has resigned 
ind Mr. Harris, who was in New York last week, is now 
ooking for some one to fill her place. 


) 


Clifford Fisk, well known in the trade and who has 
deen with Gimbel Bros. for several years past as lamp 
duyer, has resigned his position with the concern. 


| Dayton Retailers Will Broadcast 


A radio broadcasting campaign, which will have for its 
»bject the extension and development of Dayton’s retail 
‘wading radius, will be undertaken by the Retail Mer- 
chants Association of Dayton, O., according to a recent 
announcement of Brooks H. Harmon, secretary of the 
association. 

Arrangements have been made with Station WSMIK 
for one hour every Friday night for a period of fourteen 
weeks. These hours will be devoted to symphony con- 
“erts and a brief talk by one of the members of the asso- 


‘iation each night. 
. 


Jackson China Treasurer Very Much Alive 
Through an error made in our issue of September 15, 
we reported the death of Mr. Fischel, of the Jackson 
Vitrified China Co., Falls Creek, Pa. 
The death of L. A. Fischel as reported was correct but 
he is a brother of the treasurer of the Jackson factory. 
The latter’s name is E. A. Fischel and besides being treas- 


urer of the concern he is one if the company’s largest 
stockholders. We are happy to say that he is alive and 
very much on the alert, making a success of the pottery 
business. 


Cook China Co., Insure Employees 
A group policy has recently been acquired by the Cook 
China Co., of Trenton, N. J., for a total coverage of 
$190,500 for 83 employees, through the Prudential In- 
surance Company of America. This policy grants pro- 
tection in amounts ranging from $1,000 to $2,500, ac- 
cording to the position held and is of the contributory 


type, the employees and the employing company sharing 
in the payment of the premiums. 


Alterations Greatly Improve Nagoya 
Showrooms 


As a fitting tribute to their splendid new import line 
the Nagoya Seitosho, Ltd., have renovated and redecorated 
their salesrooms in the Fifth Ave. Building in a way that 
serves to make the exhibit doubly attractive. The side 


walls have been painted a most pleasing buff, while the 


ceiling is finished white and the woodwork, display shelves 
and tables are in mahogany. Eight new large overhead 
drop lights illuminate this exhibit to excellent advantage 
while a wealth of natural light is also provided by the win- 
dows on the Twenty-fourth St. side. With this delightful 
environment their displays are set off to splendid advan- 
tage. 


Ludwig Baumann Plans $2,500,000 Brooklyn 
Building 

C. Ludwig Baumann & Co., one of New York’s oldest 

home furnishing stores, will erect a new ten-story build- 

ing opposite the A. I. Namm department store in Brook- 


lyn. The cost, it is declared, will be in the neighborhood 
of $2,500,000. 

The new building will have a frontage of 171 feet on 
Hoyt St., seventy-two feet on Livingston St., and ninety- 
seven feet on Schermerhorn St. 

The new building will be of steel frame fireproof con- 
struction with forty-seven show windows on the street 
level. The upper stories will be divided into large show- 
rooms and offices. 


‘Perusal of Old Crockery and Glass Journal Files Reveal Many 
Interesting Items and Facts Concerning Early Times in Trade 


pation to pause in the whirl of the mad rush and 
be carried back a half century through the medium 
of a journey through the old files of the CROCKERY AND 
GLass JOURNAL. Even expression it is apparent was 
more slow and lengthy in keeping with the times than the 


Nest so often it is a resting and interesting occu- 


short concise mode of reporting now in existence. 


Here are a few notes and items selected at random 
from old files of the JOURNAL: 

Away back in the June, November 28, 1874, issue 
there appeared an article headed—Simplification of. the 
Tariff which stated: 

A meeting of the merchants engaged in the china, glass 
and earthenware trade was held at the rooms of the Cham- 
ber of Commerce Nov. 28, for the purpose of devising 
measures for simplifying and codifying the revenue laws 
relative to that trade. 

The following committees were appointed : Committee 
on China, F. H. Bawo, of the firm of Bawo & Dotter; 
Charles Althof, of Althof, Bergman & Co.; Chas. Vagt, 
of Charles Vagt & Co.; O. A. Ganger, of Charles Field, 
Haviland & Co.; R. H. Leonard, of Klingenberg & Leon- 
ard. Committee on Earthenware—John Burgess, of Bur- 
gess & Goddard; Thos. Maddock, of Thomas Maddock 
& Bro.; James Farmiloe, of James Farmiloe; Thos. Wil- 
lets, of E. & J. Willets; Robert Haydock, of Robert 
Haydock & Bro. Committee on Glass—J. \ittel, of Kit- 
tel (7 Con Gab Aa Hanrichsy of. Gale. 4H inrichs hive 
Young, of J. M. Young & Co.; John Wygand, of John 
Wygand; R. H. Leonard, of Klingenberg & Leonard. 


(January 2, 1879) 
William Ellis Tucker, of Philadelphia, was the first to 
In 1816, his father, Ben- 
jamin Tucker, had a china store on Market Street, and 
Here William Tucker 


painted white china and burnt it in the kiln. 


make porcelain in this country. 


built a kiln for his son in his yard. 
He followed 
this by making.numerous experiments with different kinds 
of clay, and succeeded in making a very good opaque 
ware, called queensware. He then experimented with 
feldspar and kaolin, and after much labor made a few 
Shortly after he 


obtained the old City Water Works, at the northwest cor- 


small articles of very good porcelain. 


ner of Schuykill and Chestnut Streets where he erected 
The re- 


The glazing cracked 


a. large glazing and enameling kiln, mill, etc. 


sults at first were unsatisfactory. 


Sixteen 


and the body blistered. It was at last discovered that 


these mishaps were caused by the unfaithfulness of the 


} 


Random Recollections of Bygone Days 


one who placed the ware in the kiln, he being bribed to. 


impede success by interests in England. 


ot this man was followed by immediate success and por- 


The discharge 


celain of the first quality was manufactured. Medals from | 
the Franklin Institute in 1827, and Institute of New 


York in 1831, were awarded to Mr. Tucker. 


In 1832, } 


while in partnership with Judge Hemphill, and while car- | 


rying on a large factory and storehouse at the southwest | 


corner of Schuylkill, Sixth and Chestnut Streets, Wil- 
liam Ellis Tucker died, his brother, Thomas Tucker, tak- 


ing his place in the firm. Judge Hemphill having sold 


his interest to parties who were unable to give the busi- | 


ness proper attention, in 1837 Thomas Tucker endeavored 


to carry it on alone, and during the year following con- 


tinued and the manufacture of porcelain with great suc- 


It is 


of note, as illustrating the resources for this and other 


cess, his ware being equal to any imported china. 


purposes of our city and vicinity, that kaolin and feldspar 
were obtained near Wilmington, Del., and the silex near 
the Falls of Schuykill. 


Other attempts in the same direc- | 


<4 a 
tion were unsuccessful, notably that of a French firm, who, 


thoroughly conversant with the earths of their own coun- 


try, failed when applying, the same methods of manufac- | 


ture to those of the United States. 


Many a brilliant intellect has made a shipwreck of life 


because of the lack of training in thrift, while many a 


man of mediocre ability has made himself rich and in-_ 


fluential largely because of his tendency to conserve his 
earnings. 


nor can it be slipped on or off like an old coat. 


tablished by example rather than by precept; by practice | 


Thrift does not come at our beck and call, | 
It is €s- | 


rather than theory, and yet thrift can be carried to the ex- 


treme. 


Thrift, to become fixed as a habit, must be prac- 


ticed with regularity and be given an opportunity for ex- | 


ercise over an appreciable length of time, and unless it 


becomes fixed as a habit it is of comparative little value. 


Spasmodic saving, followed by spasmodic extravagance, 


makes for ruin as surely as habitual improvidence.— _ 


Bank of Los Angeles. 


‘Frank C. Mortimer, vice-president, Citizens National | 
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Artistic Appeal Important in Dinnerware 

The campaign of “Art in Trade” launched early this 
ear when one great department store, Macy’s, New 
‘ork, gave one whole floor to such an exposition, is bound 
>) be reflected rather soon in the dinnerware busiiess. 
according to manufacturers, goods must be produced, 
thich have an artistic appeal to time and the public. 


| In commenting upon the recent ‘“Art-in-Trade” Expo- 
ition, the New York Times in an editorial declared: 
“A department store has done what perhaps only a de- 
artment store could do—has made us realize the extent 
f our preparedness to fight our industrial battles against 
je seasoned armies of other countries. They have for 
ears and centuries turned to art to increase the value of 
jeir commercial products as well as to heighten pleasure 
a daily living. We have seemed to be doing next to 
vothing.” 

_ And we quote from the Art Digest: ‘‘Perhaps the most 
ignificant exhibition of the New York season was the 
Exposition of Art-in-Trade” to which a great depart- 
nent store, Macy’s, gave up a whole floor. It was devoted 
9 the industrial side of art, and consequently to the side 
\earest the people. The art and editorial writers wrote 
auch about it.” 

“This exhibition in a department store places industrial 
rt precisely where it should be, where it will be seen by 
aillions and desired by thousands. The beautiful, inge- 
ious, esthetic, and modern style in which the exhibition 
3 staged by Lee Simonson will intensify its significance 
s art. The objects installed come from different coun- 
ries, but our own potteries and glass, weavings, metal 
york, etc., are shown on the same scale with others, and, 
£ for the moment we shuffle off our deep-rooted American 
nodesty, and give one cheer for our own artists, it will 
ot be at all amiss. 

“The exhibition shows us the extent of our aesthetic re- 
ources, in those industries into which art enters. [fiewe 
lose our eyes to the future possibilities thus indicated, we 
hall prove ourselves a somnolent people.” 


Kaufmann Department Stores Declare 
Regular Dividend 


_ At a meeting of the board of directors of the Kaut- 
nann Department Stores, Pittsburgh, the regular quar- 
erly dividend of $1.75 per share has been declared pay- 
ible October 1 to stock of record as of September 20. 
Chis dividend is at the rate of $7 per share annually on 
he preferred stock issues. 


| The inlet of a man’s mind is what the learns; the outlet 
s what he accomplished. If his mind is not fed by a 
*ontinued supply of new ideas which he puts to work with 
ourpose, and if there is no outlet in action, ‘his mind be- 


tomes stagnant. Such a mind is a danger to the individual 


who owns it and is useless to the community.—Jeremiah 
W. Jenks. 


OBITUARY 
Fred W. Snider 

Fred W. Snider, 58, a vice president of the J. J. Free- 
man Co., Toledo, Ohio, died late last Friday in the Toledo 
hospital after an illness of nearly three weeks. Mr. 
Snider was stricken with a cerebral hemmorhage Aug. 31 
in his rooms in the Toledo club. He had lived in Toledo 
many years. 

Mr. Snider was born in Lafayette, Ind., and attended 
Purdue university. He worked in an uncle’s china shop 
in Lafayette and came to Toledo in 1893, where he found 
employment in the Daudt Glass & Crockery Co. store. 
Later he associated himself with the J. J. Freeman Co., 
advancing himself to the position he held at the time of 
his death. 

Mr. Snider in 1909 was elected president of the old 
Toledo Golf Club. He was a member of the Toledo, In- 


verness and Kiwanis clubs, the Chamber of Commerce, 
and First Congregational Church. 

Surviving are his mother, of Delta, O.; a sister, also of 
Delta; two brothers, Oliver B. Snider, of Toledo, and 
Walter Snider of Akron, O. 

Funeral services were conducted Monday at 4 P. M. 
in the Bennett mortuary, Toledo. The Freeman Co. store 
was closed for the services. Mr. Snider was buried Tues- 
day at 3 P. M. in Lafayette. 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if 
—— you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Lamp BUYERS’ JOURNAL 
222 W. Adams Street 
Chicago | : Ill. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Holiday Requirements Give Stimulus to 
Business 


, \ HAT department store buyers of china and glass- 
ware are now giving much attention to holiday 
stocks has been indicated by the character of busi- 

ness that flint glass manufacturers are receiving from this 
source of trade. It has also been indicated that these 
buyers are planning to feature colored glassware in a 
rather endless variety, as the demand for this class of 
goods is steady and showing considerable strength. The 
crystal blown and stemware lines will of course not be 
overlooked by these distributors, but as the demand for 
colored glassware has been steady throughout the first 
three quarters of the year buyers declare that fall and 
holiday buying of this class of ware will be heavy. Manu- 
facturers of colored glassware are in receipt of some very 
good business. Volume requirements are more liberal 
than has been the custom during the last five months. On 
the crystal lines there is also a better demand shown, but 
it is still held that colored goods have the lead in the 
current market. Decorating shops are working better now 
than for many weeks, and in some instances additional 
help is being employed. These interests, however, are 
decorating both crystal and colored glassware. Factory 
production ofboth lines is also said to be holding up well 
for the current season, and with fall and holiday demand 
increasing, plants are quite certain to operate steadily 
throughout the balance of the year. Mail order houses and 
syndicate interests are showing more activity in the mar- 
ket than for some time, and there is now a larger volume 
going to these distributing interests. Lighting goods are 
selling in better volume, so local producers relate, but 
this is a seasonable increase and the current demand has 
been anticipated. 


Contracts Let For New Factory 
At a cost of approximately $80,000 the Pine Glass Co.., 
recently formed at Okmulgee, Okla., has awarded con- 
tracts for the erection of its new factory. The factory is 
expected ready for operation about January. 


The Bedford Lime & Coal Co., Bedford, Ind., recently 
formed to handle builders supplies, will carry a general 
line of lighting fixtures and lighting glassware, according 
to a report received here this week. 


Highteen 


New Hotel May House Some of the January 
Exhibits 


With the new Roosevelt Hotel opening in Pittsburgh 
October 1, it may follow that a number of exhibits will 
be cared for at this hotel next January. The hotel 6c- 
cupies a large site which includes that formerly covered 
by the old Victoria and Colonial hotels. The new place will 
be under the management of Fred Klooz, who inaugu- 
rated the movement which resulted in the erection of the 
new house. For many years import goods salesmen made 
their headquarters at the old Colonial, later renamed the 
Victoria. Domestic manufacturers did not show at this 
house in a manner they do at the Ft. Pitt and Wm. Penn, 
but now that a modern hotel has been erected it is be-| 
lieved the import lines will again “go” to the Roosevelt. 
The new hotel is at Sixth and Penn Avenue, opposite the 
Rosenbaum store, practically the center of the department 
store area. It would be no surprise to find some domestic 
pottery and glass lines at the hotel next January, as well 
as a number of import lines. 


Delay in Erecting Brilliant Factory 


On account of the inability to obtain sufficient labor, 
some delay has been encountered in the erection of the. 
new plant of the Brilliant Glass Co., Weston, W. Va.| 
Until the new Weston plant is finished, however, the com- 


pany will continue to manufacture at its initial factory at 
Prilliant, Oy 


Ross Converting 5c to $1 Stores Into 
Department Type 


It has been reported in the trade here that the Ross 
Stores Co. are gradually converting all of their 5c to $1 
stores at Wheeling, W. Va., Taunton, Mass., and New 
York City into the standard department store operated’ 
by this interest. With this change the company will be 


operating a chain of 21 department stores throughout the 
country. 


Zihlman Co., Now in Operation 


The new factory of the Zihlman Glass Co., Cumber- 
land, Md., is now in the active production of a general line 
of blown glass stemware. Over 50 people are being ¢m- 
ployed, and at this time the company is making a special 
feature of tumblers and goblets, for which it has con- 
siderable business on file. 


| 


(Continued on page 26) 
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FLEURETTE-- 


Patent applied for 


This is the newest creation in 
decorated glassware 


It is a seller! 

It is attractive! 

It is a profit maker! 

It is a distinctive creation! 

It is a different treatment! 

It is something you should see! 
It is something you should have! 


$42.00 


will bring you a 24-piece sample assortment of 
this line in three colors—pink, amber and green 


rE. W. HAMMOND 


10 West 23rd St. New York City 


A LOVELY PATTERN 


mM 


ROYAL BAYREUTH 
BAVARIAN CHINA 


The ilustration shows what the famous old Tettau 
factory in Bavaria, producing the well-known “Royal 
Bayreuth” line, can do in the matter of up-to-date 
dinnerware decorations. As will be noted the pattern 
is snappy and the last word in style. It shows a some- 
what conventionalized design on an ivory border. The 
geometric effect at the edge—and inside the gold line 
—is in slate blue, gray and touches of green. The 
roses on the ivory band are American beauty pink. 
Little cornflowers of blue appear here and there. The 
foliage is bright green. The tropical birds are in the 
same color scheme. The scroll-like line on the inside 
in slate blue completes an altogether charming and 
easily merchandisable decoration. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 
24 West 23d St. NEW YORK 


Telephone Gramercy 5150. ).~ 


The Salesman 
ART SERVICE 
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Dinnerware Business on Upward Trend 
LD INNERWARE manufacturers in the Eastern 


Ohio district freely admitted this week that the 

general state of trade is showing a gradual im- 
provement. Department store owners are showing inter- 
est in securing new stocks as early as possible, and while 
many orders call for immediate shipment to these dis- 
tributors, as a matter of fact it will be from four to six 
weeks before deliveries can be made. Mail orders are 
in heavier receipt than has been the custom since last 
April, and greater volume is also being specified. Road 
salesmen are also forwarding a heavier business than 
when they last covered their different territories. Carlot 
shipments to jobbers are increasing, and mail order houses 
are also taking more stocks. The popular priced syndi- 
cates are ordering larger volume for their different stores, 
all of which indicates that the distributors are preparing 
for a rather active fall distribution of dinnerware. There 
is still a good demand for short dinner sets, yet the de- 
partment stores are showing interest in open stock pat- 
terns. Ivory body goods are in steady and heavier re- 
quest, and the production of this class of merchandise 
within the next few weeks will show a decided increase, 
with a possible corresponding loss in the production of 
white goods. 


Reappraisement of Cartwright Flant Ordered 


Judge W. F. Lones in common pleas court at Lisbon, 
O., has ordered another appraisement of the plant of the 
Cartwright Bros. here because no bids were received by 
Sheriff George Wright when the property was offered for 
sale a fortnight ago. The original appraisement placed a 
value of $42,000 on the property, and it could have been 
sold for two-thirds of the appraisement under the law. 
However, there were no bidders. The Potters Savings & 
Loan Co., East Liverpool, has a judgment against the in- 
terest for $10,225, which was made a matter of record 
in July. 


The affairs of the Valley Art Pottery, Cambridge, O., 
were wound up last week by Attorney Charles S. Sheppard 
of Cambridge, receiver for the corporation. Checks to 
creditors have been forwarded by the Receiver amounting 
to about 62 per cent of total amounts. The plant was dam- 
aged by fire ever a year ago, and much of the fire loss was 
turned over to the receiver, and funds received from ac- 
counts due did not total the liabilities. 
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About New Shapes and Decorations for 1928 

While it is expected that one or two new dinnerware 
shapes will be featured at the opening of the 1928 market, 
it has also been indicated that only a nominal number of 
new decorations will be presented by the manufacturers on 
present shapes. The Homer Laughlin China Co. is ex- 
pected to include a new shape in its 1928 line, which will 
be produced in an ivory body. One other new shape is 
being considered by another manufacturer, but it has not 
been definitely determined whether or not it will be ready 
for the January market. Advance samples of decorations 
that have come through the kilns show more elaborate 
treatments than heretofore offered. In fact some of the 
new samples show an entirely different treatment than has 
been customary with the American producers. The decora- 


tions will include new borders, but the feature of some 
lines will be the over-all decorations, and which are quite 
different from anything heretofore shown on domestic 
lines. It may follow that some of the new treatments will 
be featured in local factory sample rooms early in Decem- 
ber, but shipments of the new lines will not be made until 
about February, it was said here this week. These new 
treatments will be shown exclusively by the different fac- 
tories, and will mean that some of the older patterns may) 
soon be discarded. The bulk of the new patterns will be 
sold in open stock only, although some manufacturers have. 
secured decorations for sets only. Matchings for these sets 
can of course always be had. The bulk of the new patterns 
so far bought show a higher class of art work than has 
been the usual custom. 


George Potteries On Heavier Production 
Schedules 


The several plants of the W. S. George Pottery Co., 
East Palestine, O., which have an output of 44 kilns are) 
working on heavier production schedules now than for 
many months. According to the management of this com- 
pany, general orders are heavier, and the volume is also 
heavier. The jobbing business with this interest is also 
showing a decided improvement, which indicates that the 
jobbers are also doing a better business than during the 
mid-summer period. The new ivory body, and the new 
Argosy shape of this firm is selling well. The demand 
for their white production is also good. | 

_ (Continued on page 21) 
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What the Potteries Are Doing 
) (Continued from page 20) 


John B. McDonald, in charge of sales for the Edwin 


\M. Knowles China Co., after visiting the Chicago market 


for a few days left for a western trip, which will take 
him to the Pacific Coast. He will be absent from his of- 


fice for several weeks. 


Possible Pottery Merger Excites Interest 

Exclusive announcement in the CrRocKERY AND GLAss 
JourNAL last week of the plan to form a merger of 150 
yeneralware kilns created no small amount of interest when 
read in this district. The proposition has been kept rather 
yuiet, and at all meetings so far held for the purpose of 
discussing the possibilities of such a consolidation of in- 
terests, the conferences have been classed as an “ :invita- 
tion” affair. Only certain producers were asked to attend 
the conference at New York and later at Pittsburgh. 
Only one plant owner in the immediate East Liverpool 
district was asked to attend the conference, others having 
plants outside of this immediate territory. The proposi- 
tion is still in a state that it cannot be indicated just at this 
writing whether or not it will terminate successfully. The 
offer of 50 per cent cash and 50 per cent stock in the pro- 
posed company, based on appraisal valuation and book 
audits is being looked upon with favor by some of thos¢ 


who have been asked to become interested. 


Paul G. Kelly, a graduate of the ceramic division of 
Alfred University, Alfred, N. Y., is in charge of the 
ceramic course now being offered by the East Liverpool 
High School. The small enrollment fee of $2 1s being 
charged. The studies this year will include designing, 
modelling and appreciation of art. Dinnerware manufac- 
turers here, with the Board of Education and also the 
State are financing the new study. 


News has been received here of the recent death at 
Denver, Colo., of H. H. Sortwell, for many years asso- 
ciated with the Ceramic Division of the Bureau of Stand- 
ards at Washington, D.C. When the United States Pot- 
ters’ Association met at Washington some few years ago 
and were conducted to the Bureau of Mines Building, it 
was Mr. Sortwell who gave such an interesting technical 
talk to the members of the Association and their guests. 
While with the Bureau of Standards, his three years serv- 
ice consisted of a study of whiteware materials and manu- 
facturing problems. 


| 
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Ay UNIFORM 


The years of experience behind an organi- 
zation well versed in the technique of 


feldspar analyses and feldspar mining is 
an added assurance of the uniformity of 


MINPRO FELDSPAR 


The analysis submitted with each carload 
shipped is an actual analysis of that particular 
carlot and not a general analysis. 

If your specifications are unusual, we 
welcome an opportunity to prove our 
contention that we can furnish a Feld- 
spar of the most rigid specifications. 


~The 
ROESSLER &HASSLACHER CHEMICAL CO 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadelphia Kansas City 

Chicago Boston San Francisco 
Baltimore 


“America’s Leading Ceramic Material House” 


Show Windows As Salesmen 


What percentage of sales do the show windows produce 
in the average store? 

Some retail merchants have figured it at from 30 to 50 
per cent. An accountant whose specialty is cost and over- 
head, places the estimate at 60 per cent. Others figure it as 
high as 75 per cent. 


It is difficult to arrive at a figure that is not misleading, 
because there are so many elements that should enter into 
the calculation. The questions are—where are the show- 
windows? ‘How many people pass them? How are the 
goods displayed? used? Is the light- 
ing good? Are the displays mixed or segregated, or are 
they single shot displays? Are the displays seasonable 
and timely? Are they changed often? Does the merchan- 


Are price tags 


dise look clean and inviting? 


If all of the above elements are present in the window 
displays and the manner in which they are handled, then 
a 75 per cent ratio of sales would not be too high to cal- 
culate as the returns from the show windows. It is just 
about safe to figure that the returns from the windows will 
grade down in proportion as the above elements are pres- 
ent or are absent. 

Good show windows and good window dressing, form 
a combination that makes sales no matter what business 
conditions generally are. It is a fact that what people are 
made to want, they mostly find the means to possess. 


What s New in New York Showrooms. 


Wedgwood Presents the Richboro Pattern 


Just received from their factory at Etruria, England, 
the firm of Josiah Wedgwood & Sons, Inc., 255 Fifth 
Ave., are now exhibiting their new Richboro treatment 
featured on the Catherine shape. In this the firm are pre- 
senting another open stock number to the trade that is 
certain to become as popular as, if not more so if such 
a thing is possible than their other open stock lines. It 
is a decoration that immediately impresses one of Spring- 
time and according to the Wedgwood firm it was inspired 
by the appeal of the English meadows radiant with the 
bloom of May. Here is a pattern that gathers to itself 
a wealth of little wildflowers the delightful tints of which 
can only be done by Nature herself. The blossoms which 
are joined by a branch effect are grouped into three large 
sprays equally spaced apart yet so spread out that they 
almost form a continuous border around the rim. Each 
cluster is also carried down over the shoulder where they 
meet a circular grass motif, thus giving the idea that they 
are growing from the meadows. In addition to this 
smaller little blossoms of a similar character are seen 
springing up from the grass while placed about one-eighth 
of an inch in from the rim is an irregular grass green line. 
The coloring of this pattern is an innovation and truly 
beautiful. Here are blended in delightful harmony tints 
of blue, yellow, red, green, brown, etc., that give the pat- 
tern a tone of utmost quality and splendid balance. The 
Richboro decor has been patented by the Wedgwood firm. 


Something Different in Glassware at 
Borgfeldt’s 


In their quest for out-of-the-ordinary things George 
Borgfeldt & Co., 111 East 16th St., have revived an old 
Watterford pattern in stemware that is as quaint and 
charming as one could possibly wish. It is destined to 
find its way into many stores throughout the country as 
there are few designs of modern origin that can compete 
with it for genuine beauty. There is also another new 
line in crystal, with a particularly pretty colored decora- 
tion that must not be overlooked. The line includes cov- 
ered syrup jugs, night sets, cologne bottles with drop 
stoppers, vases, trays, etc. The treatment shows an urn 
in colors of red and black applied in a treatment similar 
to an enamel which also is acid proof. In conjunction 
with this a gold line is used. Both of these offerings are 
worthy of investigation. 


New Ham Artificial Trees Shown by Gray 


The newest addition to the wax artificial flower line 
from the factory of the R. C. Ham Co., New Haven, 
Conn., which may be seen at the Horace C. Gray Co. 
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salesrooms in the Fifth Avenue Building; the concern’s 
New York representatives, include some fascinating 
pieces made up as little trees, plants or bushes. These are 
very similar to the glass trees that are so popular at the 
present time and are of exceptional decorative merit. There 
are rose bushes shown in green or yellow glazed flower 
pots that are exceedingly attractive. They are as true 
to nature as human hand can make, combining rare color- 
ing and expert workmanship. Any number of different 
plants are shown and to add further to their variety a 
number are furnished with artistic glass bases, as well as 
in flower pots. 


Another Hocking Leader 


Invariably one will find at the Hocking Glass Sales 
Corp. showroom, 129 Fifth Ave., new assortments and 
“fines.” Their latest is a line from the Standafd Glass 
Mfg. Co. one of the Hocking Group of factories, that is 
most adaptable for dollar day specials. One really wen- 
ders when viewing this assortment how it is possible to 
price a line so reasonably when considering its generai 
quality. Featuring a very pretty cutting, known as the 
No. 94, which the accompanying illustration shows, of- 


No. 94 ‘Cutting, shown by Hocking Glass Sales Corp. 


5 fered in a choice of rose, emerald and amber colors it is 
not hard to understand why this line has been received so 


enthusiastically by the trade. A heavy and light alter- 
nating line idea in combination with a pretty flower and 
leaf cutting works out a decorative idea that is really at- 
tractive. Centerpieces, sandwich trays, candy boxes, sal- 
vers, sugar and cream, bowls, mayonnaise sets, etc., are 
among the pieces shown, offered in assortments of thirty- 
six pieces to the barrel for special sales purposes. 
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1928 Meito Dinnerware Surpasses All Previous 
Displays 


Featuring over two hundred and fifty fascinating deco- 
rations in dinnerware and an array of beautiful treat- 
ments in fancy china, the Fall exhibit of Meito china from 
the factory of the Nagoya Seitosho, Ltd., Nagoya, Japan, 
for 1928 import, which may be seen at their New York 
showrooms in the Fifth Avenue Building, presents a se- 
lection far exceeding anything they have shown in prior 
years. It is a line of unusual merit that is at once notice- 
able for its variation in treatments. Free hand patterns, 
with or without borders, unusual decals, ivory borders and 
in addition exceedingly popular prices all unite in making 
it a line that will command instant recognition. Any pat- 
tern selected at random would serve the purpose of illus- 
There are 
The first 
of these is their No. 1282, with a peacock as the outstand- 


trating the quality and charm of this line. 

three, however, that are especially distinctive. 
ing feature of the motif. The bird is placed at five equal 
spaces about the rim and is joined by an irregular branch 
with little green leaves. At the outer edge is an eighth 
inch fancy border, typically Japanese in effect, while at 
the verge and rim two lines, one black and the other go'd, 
are used. The rim is in a rich ivory that provides a splen- 
did background for the pattern, while a deft blending of 
colors of robin’s egg blue, brown, black, green and gray 
offers a combination that is most impressive. The second 
pattern is the No. 1318, showing beautifully executed 
hand painted flowers as the basic idea of this creation. 
One large and two smaller sprays have been used placed 
equally apart in three groups around the rim. The larger 


spray is carried down over the shoulder toward the center. 
In the richness of its coloring at first glance one would 
think this was an enamel treatment. Jet black, blue, bright 
yellow, red and green backed by the deep warm ivory of 
the rim give this immediate interest. A thin brown verge 
and gold edge line are also employed. Last, but by no 
means least, is their No. 1323 decoration. Flower and 
fruit filled urns are used surrounded by a scroll like bor- 
der in blue. There are five of these urns equally spaced 
about the rim and joined together by a quarter inch border 
at the outer edge made up of little flowers and leaves 
against a white background. The balance of the rim, 
however, is in ivory, thus making a most pleasing con- 
trast. Two black hair lines are used on this treatment, 
one at the verge and the other separating the ivory from 
the white. Brown, red, yellow, blue, black, and green are 
blended in utmost harmony in this pattern, while a gold 
edge makes a pleasing finish. The line of Meito fancy 
china, too, seems almost endless. Tea sets are shown in 
a multitude of brand new shapes and treatments. Two 
tone lustres in nearly any combination, hand painted deco- 
rations on backgrounds of solid colors, silver, gold; in 
fact, there seems no limit to the line’s diversity. Flowers, 
birds, scenes and fanciful motifs are utilized. Many pat- 
terns are fashioned after the English style of decoration 
which is a new departure in Meito china. Candlesticks, 
waffle sets, mayonnaise sets, smokers’ sets, wall pockets, 
trays, junior tea sets with trays, salt and peppers, bowls, 
bon bons, vases, powder and puff boxes, vanity and dresser 
sets, pitchers, gift items and a wide range of the ever 
popular Meito scenic bread and butter plates, in fact, 
everything one can possibly think of is included in the 
display. The entire line is most moderately priced offer- 


ing unusual values. 


NHaGOYA JAPAN 


= 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


HE torrid heat in Chicago the first two weeks in 

| September worked a hardship on the retail trade. 
September usually a big month for sales and es- 
pecially good for the china and glass lines was slow due 
to the unseasonable temperatures which kept the public 
away fromthe stores. It is expected, however, that this 


trade will soon be recovered with the arrival of cooler 
days. 

Tinker Bros., 17 N. Wabash Ave., are featuring a new 
candlestick wax flower table decoration. The base of the 
candlestick is of colored glass, preferably green, which 
serves as support and color harmony for the waxed yellow 
jouquil. The candle fits neatly into the flower holder. 
The over-all height is about six inches and displayed in 
pairs or fours, makes a very attractive table decoration. 

George Turner has been traveling for some time in the 
Northwestern territory. He plans to extend his business 
trip to the East before his return on October 15. 


Ready for Shipment— 
m= yn en 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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THE CHICAGO MARKET 


By 


J. H. Smytrue, REPRESENTATIVE 


Robert Schiller of Arthur Schiller & Son, 17 N. Wa- 
bash Ave., has returned from Omaha, where he attended 
the Midland Empire Hotel Exposition, September 13-17. 
Mr. Schiller exhibited samples of dinnerware suitable for 
hotel use. 


J. E. McLaughlin of the Hocking Glass Co., spent com 
siderable time at the Shops Bldg. during the week. We 
heard that Walter G. Minnemeyer entertained him with 
stories of “Pete Rinkin’s party.” 

There seems to be a great necessity among those in the 
trade, particularly heads of factories, such as Arthur Ben- 
nett, of the Cambridge Glass Co., I. G. Collins of the 
Hocking Glass Co., J. M. Beatty of the Federal Glass Co., 
David Jenkins of the D. C. Jenkins Glass Co., Frank 
Merry of the Indiana Glass Co., as well as others to be in 
Chicago on Thursday of September 22. All have reserved 
ringside seats. 


Trade Royally Entertained at “Pete” 
Rinkin’s Party 

A “real” party was the result of “Pete” Rinkin’s week- 
end of entertaining for members of the crockery, glass and 
lamp trade at Lake Beulah. Ideal weather aided in mak- 
ing the party a thoroughly enjoyable affair. Golfing, of 
course, proved to be most important to the majority of the 
guests, especially for Mr. Schwartz who won first low net 
prize and Harry Klussmayer, winner of the second low 
net prize. The blind bogey honors were shared between 
John McDonald of the Edwin M. Knowles China Co. 
and E. M. Meder who tied the first round. But after 
another 12 holes, the final decision was awarded to Mr. 
McDonald. 

Fifty participated in the game of Barnyard Golf 
(horse-shoe pitching), but among the many aspirants, 
Frank Messerow of the Boston Store, won out as final 
victor. The putting contest was won by Ira A. Jones. 
The big sporting event feature was the baseball game 
played between the blondes and brunettes. The score, 
however, still remains open for discussion. At dinner, 
E. M. Meder spoke on the China, Glass, Lamps & House- 
furnishing Association, calling attention to the wonder- 
ful fellowship that has existed throughout the years. 
Frank B. Tinker distributed the prizes and W. C. Owen 
expressed appreciation of the fine hospitality of the occa- 
sion. Max Wolf presented on behalf of their friends a 
fine traveling bag to Wm. Fergus and to Mr. Rinkin, a 
Masonic ring with,a diamond setting. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


C 


HICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CoO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown P 
. Etchings, Cuttings hone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
Hee Snot: SAMPLE LINES 
DIRECT FRO CUR FACTORIES. 


Various displays at the Shops Bldg. have been the cen- 


ter of interest during the past week for Mr. Austin of 
the Austin Co., Battle Creek, Mich. 


H. L. Kelly of Kelly and Reasner, 17 N. Wabash Ave., 
is among the list of “late vacationers.” He has set out 
for a fishing trip in northern Wisconsin. 


A new importation from Czecho Slovakia by Helm & 
Soukup, 17 N. Wabash Ave., Chicago, is a small Liquor 
Set with a round glass tray and handle, holding six footed 
glasses, each of a different colored glass. The set may 
also he had in oblong style with six cut glasses of differ- 
ent color. These retail for $5. 


E. M. Meder looked favorably upon Chicago’s heat 
wave. It is bound to help business, he contended, because 
hot sun helps the corn, good corn helps the farmer and 
prosperous farmers help the china and glass trade. Which 
all goes to prove that hot weather may not be so trouble- 
some after all. 


New Officer for China, Glass and Gift Ass’n 


At the annual election of the China, Glass & Gift As- 
sociation held in Chicago on September 14, Ralph B. 
Kraetsch, secretary and treasurer of W. C. Owen, Inc., 
and vice-president and treasurer of the Chicago Importers, 
was elected president of the organization and will direct 
their merchandising event to be held from January 30 to 
Feb. 4 at the Hotel Stevens. 

Mr. Kraetsch’s election to the highest office of the 
association is in a measure a reward for his excellent 
work as chairman of the publicity committee for this as- 
sociation as well as the Gifts, Artwares & Novelties As- 


sociation. The publicity is probably the most important 
feature in the promotion work of the Chicago gift shows 
and this has been excellently handled in the past by Mr. 
Kraetsch, who now shoulders the responsibility for direct- 
ing the entire program of plans and promotion for the 
mid-winter event. 

The other officers elected at this meeting were Erle W. 
Steinbeck as vice-president, Harper J. Ransburg, second 
vice-president, Benjamin Marcuse, treasurer, and Joseph 
S. Stein, secretary. 

The new board of directors is composed of John Bow- 
man, chairman; C. M. Coopersmith, Ira A. Jones, Walter 
Larsen, E. D. Leavitt, Benjamin Marcuse, E. M. Meder, 
W. C. Owen, Harper J. Ransburg, George Turner, Oscar 
Helm, Joseph S. Stein, Erle W. Steinbeck and Oscar 
Friedlaender. 

The China, Glass & Gift show which will be the third 
annual event to be held by this association is expected to 
establish now records for the mid-winter event in Chicago 
under the direction of the new officers who have already 
started its promotion. 

What has been accomplished in the past with the mid- 
winter event gives every indication that this merchandis- 
ing show has already established itself as a buying op- 
portunity which the merchants of the country want, and 
an event which they will attend in increasing numbers 
from year to year. 

As indicated by its name, china and glassware lines will 
be featured heavily, while a full range of gift merchandise 
will also be on display. The fourth, fifth and sixth floors 
of the Hotel Stevens have already been reserved and ap- 
plications are coming in rapidly from manufacturers who 
desire to participate in this event. The experience of the 
china and glass houses who participated in this show last 
year and the year before indicates a growing market in 
Chicago for the sale of these wares as well as for all 
character of gift merchandise. 

While the first publicity announcement of the third 

(Continued on page 31) 
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Glass Factory News 
(Continued from page 18) 


Hazel-Atlas Co., Offer Prizes 


As has been its custom for many years, the Hazel-Atlas 
Glass Co., Wheeling, W. Va., is again offering this sea- 
son prizes aggregating $1,260 to girls who are members 
of 4-H in West Virginia and who enter the national can- 
ning contest sponsored by the company. There are 120 
different prizes, and these range from individual awards 
of from $1 to $10 and twelve club awards ranging from 
$25 to $75. Throughout rural sections of the nation 4-H 
Club work is growing among the young folk, and the in- 
terest shown by the Hazel-Atlas company in the advance- 
ment of the home economic work has proved of great 
benefit to the company. In this contest, however, prize 
money is to be awarded girls only. 


Dunbar Rose Pink Completed 


The Dunbar Flint Glass ‘Corp., Dunbar, W. Va., as re- 
cently announced in this department, has completed the 
assembling of its new line of ‘rose pink’ table glassware. 
The color is quite different from anything now on the 
market in the colored glassware line, and includes a wide 
variety of items for general table use. The line is to be 


had in both plain and also cut effect. 


Factory Soon to Operate Under New Name 
and Management 


Transfer of real estate and property has been made to 
William D. Stone and his associates as the new owners of 
the former plant of the Valley Glass Co., Salem, W. Vas, 
which was recently sold under foreclosure proceedings. 
The new owners will place the factory in operation as soon 
as the plant can be prepared for production. <A general 
line of pressed glassware will be made. The new company 
will be known as the Harrison Glass Co. 


Changes at Mandel Store 


Chicago selling offices of local glass factories have in- 
formed home offices that china, glassware and art sections 
of the Mandel Bros. store are to be removed from the 
fifth floor and re-located on the sixth floor. The toy de- 
partment that has been located on the tenth floor of this 
store will be removed to the juvenile floor on the sixth 
floor, where all juvenile sections are to be consolidated. 
By this change in location, it is said larger space will be 
available for the china, glass and art lines, long a leading 
feature at this store. 


Capstan Plant Operating Full Time 


The South Connellsville, Pa., plant of the Capstan 
Glass Co. is now operating full time, and on account of 
the receipt of much new business additional help has been 
given steady employment. The company is now employ- 
ing upwards of 700 people, and it is the first time the fac- 
tory has reached capacity operation. This factory was 
first operated as a glass plant by the Ripley Glass Co., 
which went out of business some years ago. The factory 
is now shipping between 12 and 14 cars of containers 
daily. 


A Floating Crockery Shop 


Her huge canvas sail bellying from the curved yard, 


forging on her way like some freak swallow with one 


white wing, a felucca sweeps down the Nile with the com- 
bined speed of the wind and a swift current. Her crew 
consists of two men, who squat like monkeys high above 
her deck, one of them holding the vessel’s halliard in his 
right hand while his left grasps the clumsy tiller, says a 
writer in the London Daily Mail. 

But such a ship never sailed on any sea or on the waters 
of any river save the Nile. Her mast and sail supply her 
only visible connection with navigation. She looks like a 
floating crate, and such, indeed, she is. 

Somewhere under the mountain of her cargo she has a 
hull of sorts. But she is piled, yards high, into a redoubt 
of pink and brown earthenware jars, and hundreds of 
similar pots, slung in nets, yards deep, on either side of 
her bulwarks, float her so high in the air that her keel can 
hardly touch the water. 

The felucca if Egypt’s floating crockery shop. She is 
on her way to Lower Egypt, bearing to Cairo and to scores 
of villages along the banks of the Nile the broad, cone- 
endeg jars wherein water is carried, on the heads of Fellah 
women, from river and well. 

Her “home port” is Kena, nearly 400 miles up the Nile, 
which from its possession of a peculiar variety of clay has 
been for centuries the home in Egypt of the potter and his 
handiwork, 

The broad-based, narrow-mouthed water-jar, or balas 
—whose name comes from the village near Kena where 
it is made—is shaped not to stand, but to balance, on a 
woman's head. It is familiar in all pictures of Egypt. 

But the balas is not the only product of Kena’s clay, 
though it is the chief item of native catering for natives. 
The custom of upper-class Egyptians and Europeans 1s 
secured by a species of clay vase, round-bodied and nar- 
row-necked, which Egyptians call a kulleh and we, in 
felicitous ignorance, a “cooler.” 

It deserves its name, and the absorbent properties of 
its clay make it one of the best of natural filters. Stand 
one kulleh on top of another, put your water in the upper 
one, set the whole erection in a draught and drink from 
the water that has filtered through to the lower jar is 
the recipe for a thirst-quencher, perfectly pure and of a 
coolness which can)be appreciated only by summer exiles 
in the East. 
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New York Imports 


September 14th 


S. S. Tergestea, from Venice, Italy 


American Express Company, 17 cases glassware, etc. 
Henjes, F., Jr., Inc., 3 cases glassware 


From Naples, Italy 
Granata, G., & Co., 112 barrels crockery 


S. S. Berlin, from Bremen, Germany 


Semon Bache & Co., 15 cases glassware 

Borgfeldt, G., & Co., 3 cases crockery, etc. 

Wolf, L., & Co., 16 cases china and glassware 
Ackermann, W., 8 cases earthenware 

Hudson Forwarding & Shipping Co., 8 cases glassware 
Borgfeldt, G., & Co., 31 cases crockery and glassware 
Order, 1 case crockery 

Roloson, A. F., 4 cases earthenware 


§. S. Lapland, from Antwerp and Southampton 
Stern Bros., 22 packages majolicaware 
Hudson Forwarding & Shipping Co., 1 case majolicaware 
Herbert & Neuwirth ‘Co., 10 cases majolicaware 
Macy, R. H., & Co., 23 casks majolicaware. 


Meadows, Wye & Co., 3 cases glassware, 2 cases majolicaware. 


Sheldon, G. W., & Co., 19 barrels crockery 

Shackman, B.. & ‘Co., 51 cases toys, 3 cases crockery 
Herbert & Neuwirth, 6 casks majolicaware 

Goetz, O., Inc., 42 cases crockery 

Redden, C., 5 cases earthenware 

N. Y. Mdse. Co., 378 cases toys, crockery, etc. 

Butler Bros., 568 cases toys, crockery, etc. 


S. S. Norefjord, from Greaker, Norway 
Bohn, C. B., 1 case porcelain 
S. S. Baltic, from Liverpool, England 


Shaw, J. M., & Co., 3 crates earthenware 

Justin Tharaud, Inc., 4 crates earthenware 

Higginson, G. J.. 5 boxes earthenware 

Fondeville, A. J., Ltd., 7 cases earthenware 

Leyland, P. N., 16 packages earthenware, 16 cases do 
Sellers, C. W., 21 casks earthenware, 2 casks chinaware 
Edmiston, H. C., 5 packages crockery 

Davidson, J., Inc., 1 cask earthenware, 2 casks glassware 
Stern & Stiner Co., 1 case chinaware 

Pitcairn, W. S., Corp., 38 packages earthenware and china 
Kupper, H. C., Inc., 9 crates earthenware 

Gunthel & Cruveilher, 2 casks chinaware 

Bassett, G. F., & Co., 16 crates earthenware 

Straus, N.. & Sons, 9 crates earthenware 

Ovington Bros. Co., 1 do chinaware 

Gerlach, F. C., 26 hogsheads earthenware 

Murphy, A., & Co., 1 case earthenware 

Brandon, H., 1 casks earthenware 


S. S. Rochambeau, from Havre, France 


iIMcCreery, J., & Co., 4 packages majolica, etc. 
Lord & Taylor, 5 packages majolica, etc. 


Globe Shipping Co., 2 cases chinaware, 4 packages crockery, etc. 


Bing, F., Co., 24 cases glassware, etc. 

Corbett, M. J., & Co., 7 packages glassware 
Stern Bros., 2 casks chinaware 

Loeser, F., Co., 5 casks chinaware 

Zanes, W. R., & Co., 5 cases crockery, etc. 
Woodward & Lathrop, 3 packages majolica 
Haviland, T.,.& Co., 51 casks chinaware 

Sellers Transportation Co., 3 cases chinaware, etc. 


S. S. Ryndam, from Rotterdam, Holland 


Phelps Bros. & Co., 25 cases majolica, etc. 
Grace National Bank, 96 cases crockery, etc. 
Bank of Manhattan Co., 15 cases crockery 
Hirsch, G., & Sons, 27 cases hollowglassware 
Fourman Bros., 6 cases crockery 

Basket Importing Co., 74 cases crockery, etc. 
Portenoy Co., 1 case earthenware 

Macy, R. H., & Co., 1 case earthenware 
Metropolitan Pottery Co., 125 casks crockery 
‘Columbo Co., 7 cases crockery 

American Express Co., 6 cases earthenware, 3 cases do. 
Singer Bros., 10 cases glassware, 3 cases toys 
Order, 114 cases crockery 

Loeser, F., & ‘Co., 20 cases earthenware 
Borgfeldt. G., & Co., 1 crate earthenware 
Herbert & Neuwirth, 53 cases glassware, etc. 
Order, 25 cases glassware, 3 cases glassware 
Phoenix Shipping Co.. 166 cases hollowglass 
Globe Shipping Co., 3 cases majolica 


Hudson Forwarding & Shipping Co., 3 cases crockery 
American Express Co., 5 cases wood carvings 


.September 15th 


S. S. Bellepine, from Rotterdam, Holland 


Grant, W. T., & Co., 45 cases china, 9 cases crockery 
Rehberger & Saul, 1 case earthenware 


S. S. Skaneland, from Leghorn, Italy 


Andrews, D. C., & Co., 5 cases marble works, etc. 
Straus, N., & Sons, 20 cases earthenware 
Order, 7 casks majolicas, etc. 


From Marseilles, France 
American Express Co., 18 cases crockery, etc. 
From Valencia, Spain 


Bloch, L. D., & Co., 108 casks crockery 
Diercks, C. J., 20 casks crockery 


S. S. Minnekahda, from London, England 
Krueger, R. G., Inc., 1 cask chinaware, 1 case toys 
Downing, R. F., & Co., 1 cask earnthenware 

S. S. Idaho, from Aberdeen, Scotland 
Sheldon, G. W., & Co., 52 barrels crockery 

S. S. Bolivier, from Antwerp, Belgium 
Ovington Co., 21 cases majolicas, etc. 
Granata, G., 4 cases alabaster, etc. 

Zanes, W. R., & Co., 5 cases majolicas 

S. S. Samaria, from Liverpool, England 
Lazarus & Rosenfeld, 12 crates earthenware 
Tiffany & Co., 2 casks china and earthenware 


Meakin & Ridgway, Inc., 54 packages china, earthenware, etc. 


Andrews, D. C., & Co., 5 packages earthenware 

Davis, Collamore & Co., 4 casks chinaware 

Borgfeldt, G., & Co., 6 packages earthenware 

Dickinson, E. B., Inc., 20 crates earthenware 

Downing & Co., 2 crates earthenware 

Boote, E., 27 packages earthenware, etc. 

Maddock & Miller. 51 packages earthenware, china, etc. 
Rowland & Marsellus, 7 packages earthenware 

Downing Foreign Express, 5 packages earthenware, etc. 


S. S. United States, from Copenhagen, Denmark 


Ovington Bros., 5 cases earthenware 

Namm, A. I., & Son, 2 cases earthenware 
Wille, M., 2 cases pewterware, 1 case glassware 
American Express Co., 3 cases porcelain 


September 16th 


S. S. Duilio, from Genoa, Italy 


Vandeegrift, F. B., & Co., 2 cases glassware and marble 
Altman, B., & Co., 23 cases majolicas and chinaware 


From Florence, Italy 


Bernard, J. E.. & Co., 19 cases earthenware, etc. 
Hampton, J. W., Jr., & Co., 11 cases earthenware, etc. 
Gerlach, F. G., & Co. 12 cases earthenware, etc. 
American Express Co., 11 cases earthenware, etc. 
Abraham & Straus, Inc., 4 cases earthenware, etc. 
Andrews, D. C., & Co., 13 cases earthenware, etc. 
Order, 23 cases earthenware 


From Naples, Italy 
Gilbert, S., 15 cases earthenware, etc. 
American Express Co., 7 cases earthenware, etc. 
Hampton, J. W., Jr., & Co., 3 cases earthenware 

S. S. France, from Havre, France 
Atlantic Forwarding Co., 1 case vases 
Bloch & Co., 1 cask majolica 
Bernard, J. E., 7 cases alabaster 
Haviland & Abbot, 38 cases chinaware 
Woodward & Lathrop, 7 packages majolica. 
Globe Shipping Co., 1 case chinaware 
Bernard, J. E., & Co., 3 packages majolica 
McCreery, J. E., & Co., 4 packages majolica 
Hummel & Co.. 12 cases glassware 
Foy Co., 1 cask glassware 
Higbos Co., 5 packages majolica 
Gilbert Co., 6 packages majolica 
Rowland & Marsellus Co., 1 case earthenware 
American Shipping Co., 7 cases chinaware 
Grande Maison de Blanc, 6 cases glassware 
Hampton, J. W., Jr., & Co., 1 case chinaware 
Wile Sons, 1 case glassware 
Cripler, M., Co., 2 cases glassware 
Faunce, J. H., Co., 1 case glassware 
Vantines Co., 5 cases faience 
Nort Art Import Co., 1 case glassware 


Twenty-seven 


Twenty-eight 
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Lord & Taylor, 5 cases majolica 
Tiffany & Co., 2 cases faience. 


S. S. Havana Maru, from Kobe, Japan 


Kwong Yuen & Co., 10 cases porcelain 
Mogi, Momonoi, & Co., 18 cases porcelain, etc. 


From Yokkaichi 


Nagoya Seitosho, Ltd., 91 cases porcelain 

Imoto Bros., Inc., 80 cases earthenware and porcelain 

Nadel & Shimmel, 7 cases porcelain 

Schear & Schrader, 5 cases porcelain 

Tuska, A. L., Sons & Co., 16 cases earthenware, 42 cases porce- 
lain 

N. Y. Mdse. Co., 40 cases earthenware, etc. 

Woolworth, F. W., & Co., 156 cases toys and porcelain 

Morimura Bros., 381 cases porcelain 

Haruta & Co., 27 cases porcelain 

Butler Bros., 99 cases porcelain 

Kress, S. H., & Co., 5 cases earthenware 

Mogi, Momonoi & Co., 89 cases porcelain, 13 cases lacquer ware 

Tuska, A. L., & Son, 53 cases earthenware and porcelain 


From Yokohama, Japan 
Presser, M., & Co., 16 cases porcelain, 8 cases toys 


S. S. Westphalia, from Hamburg, Germany 


Batlin, L., 5 cases hollow glass 

Sheldon, G. W., & Co., 1 case glassware 

Munzey, A., Inc., 2 cases glassware 

Phillips & Tannebaum, 3 cases glassware 

Perper, S., 1 case glassware 

Doniger, S., & Co., 1 case glassware 

Brodsky & Sovak, 5 cases crockery 

Vandegrift, F. B., & Co., 29 cases hollowglass 
Weissmann Importing Co., 1 case glassware 

Morris Goldberg Sons, 3 cases glassware 

Hampton, J. W., Jr., & Co., 1 case glassware 

Veith, A. & H., 1 case glassware 

Wyle, J.. & Bros., 5 cases glassware 

Colonial Bead Co., 13 cases glassware 

Wallace, F. Ee & ‘Go, 1 case glass 

Ditchik Bros., 18 cases glassware 

Straus Bsros., & Co., 9 cases glassware 

Bailey, Green & Elger, 3 cases glassware 

Vandegrift, F. B., & Co., 26 cases glassware, etc. 
Downing, T. D., & Co., 1 case crockery 

Robinson, H. W., & Co., 13 cases glassware 

Lidia Corp., 35 cases hollowglass 

Graham & Zenger, 12 casks crockery, 5 cases crockery 
Murphy, A., & Co., 4 cases glassware 

Silverman, F. P., 3 cases glassware 

Wertheimer & Levy, 17 cases crockery 

Sheldon, G. W., & Co., 24 cases earthenware, china, etc. 
Roberts, J., 3 cases glassware 

Lidz Bros., 26 cases glassware, etc. 

Hirsch, G., Sons, Inc., 34 cases glassware, etc. 

Sellers Transportation Co., 4 cases hollow glass 
State Bank, 3 cases hollow glass 

Koscherak Bros., 6 cases glassware 

Cohn & Rosenberger, 19 cases glassware, etc. 
Wildermann, C. Co., 3 cases crockery 

Stern Bros., 16 cases crockery, etc. 

Stern, Stiner & Co., 21 cases crockery, glassware, etc. 
Heimar Import & Novelty Co., 6 cases glassware 
Robinson, H. W., & 'Co., 10 packages glassware, etc. 
Pomerance, S. H., Co., 36 cases glassware, etc. 
Guthmann Bros., Inc., 1 case glassware 
Manufacturers Trust Co., 1 case glassware 

Bernard, J. E., & Co., 2 cases glassware, 1 case toys 
Atlantic Import Corp., 9 cases glassware 

Judson Freight Forwarding Co., 5 cases crockery, ete. 
Altman, B., & Co., 31 cases glassware, etc. 
Vandegrift, F. B., & Co., 13 cases earthenware, glassware, etc. 
Young, D. F., 6 cases glassware, etc. 

Lulis Corp., 2 cases glassware 

Ruhe, F. H., 23 cases hollowglass 

Downing, R. F., & Co., 64 cases glassware, etc. 
Order, 3 cases earthenware, 5 cases glassware, 2 cases glassware 
Kayser, H., & Fils, 2 cases hollow glass 

Koscherak Bros., 7 cases crockery 

Reimer, F. C., Co., 14 cases crockery 

Decorative Plant Co., 6 cases crockery 

Powell, S. H.. Co., 10 cases earthenware 

Straus, N., & Sons, 46 cases crockery, etc. 

New York Merchandise Co.. 10 cases hollow glass 
American Shipping Co., 70 cases earthenware 
Robinson. H. W., & Co., 15 cases glassware 

Tomby, B., & Co., 23 cases crockery 


——s 


Friedlander Co., 41 cases glassware, 1 do earthenware 
Wanamaker, J., 2 cases crockery, 1 do toys 
Happel & McAvoy, 22 cases hollow glass, etc. 
Andrews, D. C., & Co., 50 cases glassware, etc. 
Meadows, Wye & Co., 7 cases crockery, etc. 

Eleto Co., 19 cases crockery, earthenware, etc., 43 cases do 
Bernard, J. E., & Co., 127 cases glassware, etc. 
Phoenix Shipping Co., 62 cases crockery, etc. 
Koscherak Bros., 12 cases crockery 

Guggenheim, K., 3 cases crockery 

Lisner, D., & Co., 4 cases glassware 

Page Madden Co., 17 cases earthenware 

Pomerance, S. H., & Co., 1 case glassware 
Loewenthal, F. & B. Co., 1 case glassware 

Calhoun Robbins Co., 2 cases hollow glass 

Stern, T. L., & Co., 1 case glassware 

Manhattan Bead Chain Co., 14 cases glassware 
Felsenthal, B., Co., 2 cases glassware 

Wiener Bros., 3 cases glassware 

Globe Shipping Co., 2 cases porcelain 


September 17th 


S. S. Sac City, from Antwerp, Belgium 
Herbert & Neuwirth, 18 cases pottery 
Andrews, D. C., & Co., 12 cases pottery, etc. 
Bloch, L. D., & ‘Co., 1 case earthenware 
Wolf, L., & Co., 148 cases toys 
Borgfeldt, G. & Co., 104 cases crockery and earthenware 


S. S. Aurania, from Liverpool, England 
Cunard S. S. Co., 1 case glass and chinaware 


S. S. Burgerdyk, from Rotterdam, Holland 

Tobin, C., 1 case chinaware 

Kraemer, F. L., & Co., 1 case earthenware 

Borgteldt, G., & Co., 1 case earthenware, 47 cases toys, crockerty, 
etc. 


S. S. Derflinger, from Bremen, Germany 


Arrow Novelty Co., 2 cases earthenware 

Pomerance, S. H., & Co., 1 case glassware 

Henjes, F., Jr., Inc., 26 cases hollow glass 

State Forwarding & Shipping Co., 5 cases earthenware, etc. 
Schmidt, W. H., 3 cases crockery 

Wrolit, Le Ser Cons icasesmeninal 

Straus Bros., & Co., 2 cases earthenware 

‘Chatham & Phenix Nat. Bank, 10 casks earthenware 
Colgate & ‘Co., 70 cases crockery 

Heinrich & Winterling, 1 case crockery 

Hensel, Bruckmann & Lorbacher, 8 cases crockery 
Sullivan, W. C., & Co., 49 packages china 

Borgfeldt, G., & Co., 22 cases crockery, etc. 

Wolf, L., & Co., 5 cases china and earthenware 
Roloson, A. F., 22 cases crockery 

Heemsoth, Basse, & Co., 4 cases earthenware 
American Express Co., 45 cases hollow glass 


S. S. Westphalia, from Hamburg, Germany 
McFaddin, H. G., 39 cases lamp shades 


Noe, W. R., & Co., 2 cases hollow ware 
Sellers, C. W., 4 cases decalcomanias 


S. S. Eastern Dawn, from Antwerp, Belgium 


Bloch, L. D., & Co., 67 cases earthenware, 8 casks earthenware 
Lazarus & Rosenfeld, 40 cases earthenware 
Borefeldt, G., & Ca., 75 cases crockery and earthenware 


S. S. Sparreholm, from Gothenburg, Sweden 
Meadows, Wye, & Co., 13 cases glassware 


September 19th 


S. S. Olympic, from Southampton, England 


Haviland China ‘Co., 78 casks porcelain 
Guerin, Pouyat Elite, Ltd., 24 casks porcelain 
Vogt & Dose. 7 casks porcelain 

Wanamaker, J., Inc., 6 casks porcelain 
Koons, Wilson, & Co., 4 casks porcelain 
Phoenix Shipping Co., 5 casks porcelain 
Depland, P., 1 cask porcelain 

Vogt & Dose, 1 cask porcelain 

American Express Co., 18 cases glassware 
Andrews, D. C., & Co., 3 cases pottery, etc. 
Henjes, F., J., Inc., 1 case chinaware 
Draeger Shipping Co., 2 cases furniture, etc. 
Kuyper, P. C., & Co., 2 cases porcelain 


S. S. Mercier, from Antwerp, Belgium 


Dublin & Martin, 3 cases earthenware 
Lipmann & Meinicker, 9 cases majolicas 


(Continued on page 31) 
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Retail Trade Forecasts for Prominent Cities 


The following forecast of retail trade conditions in 
prominent cities may be of interest to readers. The per- 
centages refer to sale§ volume for 1927 as compared with 


that of 1926. 


Boston, Mass.—Retail Cycle declining. 
Index has turned and is moving upward. 


Buying Power 

Forecast: 1 
per cent gain over 1926. 

New York City—Buying Power Index and Retail 
Cycle both declining gently. 
over 1926. 

Buffalo, N. Y.—Retail Cycle and Buying Power Index 
poth below 100, turning upward gently. Forecast: 0.5 
per cent loss before 1926. 


Forecast: 1.5 per cent gain 


Newark, N. J.—Retail Cycle moving gently upward. 
Forecast 7.0 per cent gain over 1926. 

Rochester, N. Y.—Retail Cycle declining. 
Power Index rising. Forecast: 2 
1926. 

Syracuse, N. Y.—Both indices below 100, but rising. 
Forecast: 2 per cent gain over 1926. 


Buying 
per cent loss below 


Philadelphia, Pa.—Retail Cycle declining, Buying 
Power Index rising. Forecast: 2 per cent loss below 
1926. 


Cleveland, O.—Both indices turning upward and both 
just above the 100 line. Forecast: 2 per cent gain over 
1926. 

Akron, O—Both indices rising. 
cent gain over 1926. 

Cincinnati, O.—Retail Cycle declining, Buying Power 
Index rising. Forecast: 0.5 per cent gain over 1920. 

Dayton, O.—Retail Cycle falling, Buying Power Index 
rising. Forecast: 2 per cent gain over 1926. 
| Pittsburgh, Pa.—Both indices rising. Forecast: 2 per 
cent gain over 1926. 

Richmond, Va.—Retail Cycle steady. 
cent gain over 1926. 

Baltimore, Md—Both indices declining. 
per cent loss below 1926. 

Washington, D. C—Retail Cycle declining, Buying 
Power Index turning preparatory to a rise. Fl orecast: 
2 per cent loss below 1926. 

Atlanta, Ga-—Retail Cycle steady. 
cent gain over 19206. 


Forecast: 2.5 per 


Forecast: 4 per 


Forecast: 4 


Forecast: 5 per 


Birmingham, Ala—Retail Cycle declining. Forecast: 
~7 per cent below 1926. 

Chattanooga, Tenn.—Retail Cycle rising. Forecast: 
8 per cent gain over 1926. 

New Orleans, La—Both indices declining. Forecast: 


2 per cent loss below 1926. 

Chicago, Ill—Retail Cycle declining. 
Index turning preparatory to a rise. Forecast: 2 per cent 
gain over 1926. 

Detroit, Mich——-Heavy drop in Buying Power Index 
for twelve months past. Corresponding decline in Retail 
Cycle since September, 1926. Forecast: 3 per cent gain 
over 1926. 


Buying Power 
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Des Moines, Ia.—Retail Cycle declining. Forecast: 1 
per cent loss below 1926. 


Indianapolis, Ind.—Retail Cycle fairly steady, slightly 


upward. Forecast: 3 per cent gain over 1926. 

Milwaukee, Wis—Retail Cycle declining, Buying 
Power Index rising. Forecast: 2 per cent gain over 
1926. 


St. Louis, Mo.—Retail Cycle declining, Buying Power 
Index turning preparatory to a rise. 
cent loss below 1926. 


Forecast: 3 per 


Louisville, Ky.—Retail Cycle declining. Forecast 3 per 
cent loss below 1926. 

Memphis, Tenn.—Retail Cycle declining. Forecast, 
5 per cent loss below 1926. 

Minneapolis, Minn.—An unfavorable Retail Cycle that 
is becoming favorable, moving upward. 
Buying Power Index. 
1926, 

Kansas City, Mo.—Declining Retail Cycle, 
Power Index starting to rise. 
below 1926. 


Denver, Colo—A rising Retail Cycle. 
per cent gain over 1926. 


A rapidly rising 
Forecast: 1 per cent loss below 


3uying 
Forecast: 3 per cent loss 


St 


Forecasti § 
Dallas, Tex—Both indices declining. Forecast: 3.5 
per cent loss below 1926. 
Fort Worth, Tex—A Retail Cycle rising strongly. 
Forecast: 10 per cent gain over 1926. 
Houston, Tex.—A steady Retail Cycle. 
per cent gain over 1926. 


Forecast: 5 


Los Angeles, Calif—Both indices favorable. Fore- 
cast: 6 per cent gain over 1926. 
San Francisco, Calif—Both indices declining. Fore- 


cast: 0.5 per cent loss below 1926. 

Seattle, Wash.—Retail Cycle rising. Forecast: 3.5 per 
cent gain over 1926. 

Oakland, Calif —Retail Cycle declining. 
per cent loss below 1926. 

Salt Lake City, Utah—Retail Cycle declining. 
cast: 2 per cent loss below 1926. 

Spokane, Wash.—Retail Cycle completing a turn and 
Forecast: 2 per cent loss be- 


Forecast: 1 


Fore- 


now heading downward. 


low 1926. 


The optimism of the chief in any organization or de- 
partment is contagious and stimulates the entire group. 
An executive should be a man-builder, delegating tasks 
to other men, but not trying to do their thinking for them; 
rather, helping them to think for themselves. 
Department heads should learn to 


Men grow 
with responsibility. 
meet emergencies; it is in times of need when initiative 
is required that human values are weighed. ‘Common- 
sense methods call for sympathetic supervision which ad- 
justs responsibility to the capacity of the individual. 
Robert E. M. Cowie, president, American Railway Ex- 
press Co. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


LINES WANTED 


ANUFACTURERS’ Agent handiing imported china wishes 
to add lines of China, Glass, Pottery and Toys (Domestic or 
Imported). Permanent display at San Francisco and men travel- 
ing Western territory selling Department Stores, Syndicates and 
Jobbers. Address Box No. 661, care of CrocKERY AND GLASS 
JOURNAL. 


-— 


WANTS POSITION AS BUYER 


OUNG man, well versed in every phase of the china and 

glass business, good merchandiser, excellent buyer, is open 
for engagement. Address Box No. 662, care of CROCKERY AND 
GLASS JOURNAL, 


me 


WANTS FACTORY REPRESENTATION IN 
CENTRAL WEST 


JEN See ae? hard working man acquainted with trade de- 
sires permanent factory connection for representation in Cen- 
tral West. 
Will finance own sales organization. 
CROCKERY AND GLASS JOURNAL. 


Reference financial and otherwise time of interview. 
Address Box 665, care of 


SALES PRODUCER WANTS FACTORY 
CONNECTION 


AN of long experience and a sales producer in vitrified china 

open for factory connection. Thorough knowledge both job- 
bing and consuming trade. Address Box 664, care of CROCKERY 
AND GLASs JOURNAL. 


Buyers in New York 


SEPTEMBER 15, 1927 
J. E. Basen, housefurnishhings, Outlet 'Co., Providence, R. I, 
1150 Broadway (F. Lilienthal & Co.). 
F, Borden, housefurnishings, toys, Howiand Hughes Co., Water- 
bury, Conn., 128 W. 3lst St. (American Retailers’ Ass'n). 


SEPTEMBER 16, 1927 
A. H, Baum, housefurnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 


SEPTEMBER 17, 1927 
Miss E. M. Walley, art goods, gifts, Gladding D. G. Co., Provi- 
dence, R. I., 455 Seventh Ave. (Mdsg. & Research Bureau). 


SEPTEMBER 19, 1927 
H. Lacey, gifts, novelties, Stickley Brandt Furn, Co., Bingham- 
ton, N. Y., Pennsylvania. 
R. W. Mallory, novelties only, Wyman, Partridge & Co., Minne- 
apolis, Minn., 43 Leonard St. (Room 415). 


Miss Hagan, art goods, B. Nugent & Bro. D. G. Co., St. Louis, 
Mo., 112 W. 38th St. (National Dept. Stores, Inc.), 19th floor. 


a 


SEPTEMBER 20, 1927 
Miss S. Coggins, china, lamps, ‘Chamberlain-Johnson-DuBose 
Co., Atlanta, Ga., 60 W. 35th St. (Wm. Van Buren). 
E. C. McCarthy, housefurnishings, Jordan Marsh Co., upstairs, 
Boston, Mass., 244 Madison Ave., 7th floor. 


j 
| 


K. D. Perry, housefurnishings, J. A. Kirvan Co., Columbus, 
Ga., Broztell. 

J. Meis, housefurnishings, Meis Bros, Co., Danville, Ill, 128 W. | 
3lst St. (Kirby, Block & Fisher). | 

V. F. Smith, housefurnishings, Sage, Allen & Co., Hartford, | 
Conn., 20 W. 23rd St. (D. G. Alliance). 

Miss M. Matson, art goods, gifts, Bullock’s, Los Angeles, Calif, | 
1440 Broadway (Assoc. Mdsg. Corp.). 

M. G. DeHaan, housefurnishings, lamps, Bullock’s, Los Angeles, | 
Calif., 1440 Broadway (Assoc. Mdsg. Corp.). 

Mr. Libby, china, glassware, lamps, mirrors, Burrows & San- 
born, Lynn, Mass., 1440 Broadway (R. J. Cronin, Inc.). 

W. Van Lare, toys, housefurnishings, Edward Schuster & Co,, 
Milwaukee, Wisc., 330 Fifth Ave. 
E. B. Taylor, housefurnishings, Porteous & Mitchell Co., Nor- 

wich, Conn., 432 Fourth Ave. (D. G. Union). 


SEPTEMBER 21, 1927 | 
C. H. Hurlburt, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 20 W. 33rd St. (D. G. Alliance). 
Miss M. A. Devlin, art goods, R. A. McWhirr Co., Fall River, 
Mass., 20 W. 33rd St. (D. G. Alliance). 
Miss E. Harter, art goods, gift novelties, H. G. Munger & Co, 
Herkimer, N. Y., Manger Hotel. 


H. E. Kine, housefurnishings, Watt & Shand, Inc., Lancaster, | 


’ 


Pa., 432 Fourth Ave. (D. G. Union). 

J. A. Donovan, housefurnishings, A. B. Sutherland Co., Law- 
rence, Mass., 432 Fourth Ave. (D. G. Union). 

Miss C. Ryan, gift shop mdse., Henderson-Hoyt Co., Oshkosh, 
Wisc., 20 W. 33rd St. (D. G. Alliance). 

A. Lit, china, glassware, Lit Bros., Philadelphia, Pa., 132 W. 
Sist Sit. 


F. L. Warren, housefurnishings, Callender, McAuslan & Troup, | 


Providence, R. I., 240 Madison Ave. (Syndicate Trading Co.). 
I. E. Partridge, housefurnishing goods, china, Wallace Co., 
Schenectady, N. Y., Latham. 


| PETER POTTER 


SICKO 


Peter Potter Says: Th’ huntin’ season will 
soon be on. Jedgin from th’ crowds throngin 
china and glassware departments the huntin’ 
season is on right now for housewives. Col- 
ored glassware et appears ex more’n holdin 
ets own. 


} 
| 
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New York Imports 
(Continued from page 28) 


s. S. Berengaria, from Southampton, England 


Davis, Collamore Co., 3 cases porcelain, etc. 
Portenoy Co., 1 case ‘glassware 

Chenel, Inc., "36 cases “glassware, etc. 

moss, 5. G., "2 cases porcelain 

Koons, Wilson & Co., 1 case crystals 

Saks Fifth Avenue, 12. cases glassware, etc. 


S. S. Volendam, from Rotterdam, Holland 


Grace National Bank, 65 packages crockery 

Macy, R. H., & Co., 1 case earthenware 

Bank of the Manhattan Co., 72 crates crockery 
Brown & Roese, 6 casks majolicas, 1 case leather works 
Order, 29 casks majolicas, 5 cases glass tubing 
Thurnauer, G. M., & Co., 17 cases crockery 
American Shipping Co., 16 cases earthenware 
Phoenix Shipping Co., 48 cases crockery 

Bosel, S., Imp. Co., 29 cases crockery 

Herbert & Neuwirth, 11 cases glass and earthenware 
American Express Co. 3 cases “crockery, etc; 

Corbett, M. J., & Co., 6 packages crockery 


September 20th 


s. S. Cameronia, from Glasgow, Scotland 


Kay & Ellinger, 1 cask glassware 
Kupper, H. C., 2 crates earthenware 
Order, 8 crates earthenware 


'S. S. President Roosevelt, from Bremen, Germany 


Hutton, K., Inc., 90 cases crockery 

Reichert, W., & Co., 1 case glassware 

Hensel, Bruckmann & Lorbacher, 1 case glassware 
Phillips & Tannenbaum, 2 cases alabaster ware 
Berger, G. 'G., 2 cases earthenware 

Robinson, H. Ns & Co., 2 cases glassware 
Roloson, A. By Z crates "crockery 

Kuyper, P.C., '& (Co., 7 cases glassware 
Mekelbure Spec. Co. 1 case glassware 
American Express Co., 15 cases hollow glass 
State Bank N. Y., 14 cases earthenware, etc. 
Bailey, Green & Elger, 2 cases glassware 
Elliott, Greene & iCo., 7 cases glassware 
Pomerance, S. H., & Co., 17 cases glassware 
Consmiller, L. A., 10 cases decalcomanias 
Sellers, C. W., 13 cases decalcomanias 


S. S. Franconia, from Liverpool, England 


Edmiston, H. O.. 4 packages crockery 

Boote, E., 4 casks chinaware, 13 packages earthenware 
Ovington Bros, Co., 1 cask chinaware 

Butler Bros., 11 crates earthenware 

Globe Shipping Co., 3 crates earthenware 

Vogt & Dose, 5 casks earthenware 

Meakin & Ridgway, 27 packages china and earthenware 
Gerlach, F. C., 32 hogsheads earthenware 

Plummer, W. H., & Co., 2 hogsheads earthenware 
Alex. Murphy & Co., 1 case earthenware 

John Davison, Inc., 7 packages earthenware and china 
Lazarus & Rosenfeld, 19 crates earthenware 

Tiffany & Co., 3 packages chinaware, etc. 


Pitcairn, W. S.. Corp., 68 packages china and earthenware 


Rowland Marsellus ‘Co., 2 packages glassware 
Bernard, J. E.. & Co., 9 packages earthenware 


S. S. Belgenland, from Antwerp, Belgium 


Marshall Field & Co., 16 casks earthenware 
Backhadt, E., 1 case porcelain 


_- Rohner, Gehrig & Co., 6 casks earthenware 


Gunther, A. B., 88 packages glassware 
Bassett, G. F., Co. 31 cases crockery 
meraus, PA. & Co.. 26 casks earthenware, 18 cases dco. 
Colgate & Co. 154 cases crockery 
Kahla China oP 2 cases crockery 
Mueller, W. G., 4 cases crockery 
Heinert’ & ore ‘Co., 4 cases alabaster works 
Meadows, Wye & Co., 3 cases alabaster works 
Globe Shipping ‘Co., 7 cases alabaster works 
Stern Bros., 15 cases majolica ware, etc. 
Landwehr, A. H., 2 cases chinaware, etc. 
Mitchell Bissell Cos 4 cases crockery 
Pierson, T, J.. 2 cases majolica ware, 1 case marble woiks 
Rosenthal China Corp., 25 cases crockery 
oetz. O., Inc., 37 cases crockery, 15 crates do. 
Shackman, B., & Co., 3 cases crockery 
Byrnes, W. Th & Co., 3 cases pottery 
Silyerman Co., 8 cases crockery 


New Officer for China, Glass and Gift Ass’n 
(Continued from page 25) 

annual China, Glass & Gift Show was made on September 

1, the manufacturers will receive their individual invi- 

tations to participate within the next ten days or two 

weeks. They will then have an opportunity to file ap- 

plications for rooms. 

Although the complete plans for this event have not been 
made public as yet, the committees for carrying out the 
various branches of the work are now being appointed 
and the plans are rapidly being formulated. One policy 
has been determined on and that is to give this event in- 
creased publicity throughout the trade, which will work 
to the advantage of both the buyers and the manufacturers 
in that it will generally stimulate the growing interest in 
this show. 

With the new interest in the handling of the event 
through the election of new officers, it is certain that the 
China, Glass & Gift Show will continue to grow as one 


of the very best buying events for Spring merchandise. 


The Urban Dweller 


Growing concern over the problems arising in the wake 
of the moving tide from the country to the city was re- 
flected in the forecast made by Charles W. Lonsdale, of 
Kansas City, at the annual meeting of the Chamber of 
Commerce of the United States. 

America, he pointed out, has during the past few years 
changed from a predominantly rural to a predominantly 
By 1950 or 1960, he estimated, 67.9 per 


cent of the population of the United States will be living in 


urban country. 


cities and towns. 
“This change in the character of our population,” said 
Mr. Lonsdale, 


tion to the way in which we build our cities. 


“is compelling us to give increased atten- 
Because of 
the waste in killing off city families, because they ob- 
jected to be killed off, we have made great improvements. 
We have controlled in great measure the epidemics that 
used to ravage them—smallpox and yellow fever have 
ceased to be words of terror. We have secured pure water 
—and so again diminished disease. We have built sewer 


systems—and so again diminished disease. We have 


enacted building codes and housing codes—and so again 
diminished disease. 

“But now that our urban population has become the 
majority element in our total population we are waking 
up to the fact that it is not enough to keep it alive. Since 
it has become, and in the future will be increasingly the 
controlling element in the country, it is essential for the 
national well-being that it shall be virile, sane, capable of 


self control.” 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chin» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
See China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenvare and 
Glass. 
EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight China. 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware irom Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 89-41 
West 23d St. 
Ahrenfeldt French China. 


104 


920 


“Haviland China” 


KAnwuA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, Inc., 39-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 53-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenbere’ — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux’”—Art 
Goods, ‘“‘Theresienthal”—-Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery. White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 

Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 

See H. RUHE, 14 West 28rd 

te 

Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 

PAUL A. STRAUB & CO., 105-107 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Tapanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. mn 

E. TORLOTTING, INC., 35-37 West 

23rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware. Sweden. 


KENNARD L. WEDGWOOD, 255 
ae Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


Lamps and Bric-a- 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut’” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


BEAN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


meh x G'ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


Fixtures and 


Better 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


CROCKERY AND GLASS JOURNAL 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F, D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
aoe Telephones, Chelsea 8265 and 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-181 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 


ware. 
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MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plat. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
oo Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Stemware. Telephone, Pennsylvania 
2165. 
HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co.. dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE. 48 West 28rd St. 
Representing Maryland Glass_ Co., 
Cumberland. Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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A Job 
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Section of 


PSS 


a 


SS SS = 


Crockery and Glass Journal! 
and 


Get It 


r ‘or first insertion 
20 cents per line for following in- 


Rates: sertions. Seven words per line 
oa ey 


2] 
3 
c 
3 
lad 
ie) 
Be 
& 
4 
bs} 
@ 
wn 
N 
e) 
® 5 
< 
| : : 


| 
| 


— 


© Ioere’s Profit 
for You 
1/1 
Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Aucumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is “The mark of fine taste in 
fine China’’—writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


“Havilan 


DECORATED BY Every piece of genuine 
° Haviland China—the 
giland ¢ product of the original 
Co Haviland, established 

Limoges by David Haviland in 
1837—bears the trade 


on decorated china marks shown here. 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 
asvilan, 


France 


on white china 


NOSEGAY PATTERN 


The business is there for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the newest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 


Gs re %. ee 


““NORMANDY”? “PLAZA”? ‘' PAISLEY ”* 


K 
IS 


1) (uated | = ~S: 
Za Sq fai 
og /= 

SR 


Sy 


ALI fs 


Yr 
TR 


linZ 
IW 


i. 


I~ 


ene 


; 


KEE 


YI Sll 
Aas 


Las “ye eye oe AY 


le 


ee 


iE 


Z 


as 


SST 


\ 7 


S 


YY 


A= AW > J 4 NN EY 


oH) 
S 


— SY \\ 
SUSTAM 


y= 
i, 


Z 


on © 


yi Ae 


: 
UES 


SY) 
Ti 
aS 


Le A, 
WS 
CH; XY 


NES AM EQN D 


TO 
8 wif/S = 


IN THIS ISSUE 


Washington, D. C., Next Site of United 
States Potters Association Meet — Pot- 
ters choose capitol in place of New 

York for annual meeting, Secretary 
Charles F. Goodwin announces 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 
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_ To know the names of the best manufacturers and whole-. 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| DEMAREST PUBLICATIONS, INC., | 
| ee sbestal i this trest, | SUBSCRIPTION PRICE 
| New York. | * 
| Gentlemen :— omestic 
pr ienees at ie (re ae BN Ones $3.00 a year 
J N including the Specia oliday 
| Edition eng pee Sar zal beng, Nume | $5.00 for 2 years 
bers) to the following address for which .... 
| enclose ...... forsuetion year. : ae | 
. a year 
| Namen ttitece 2 errr Mensteee tere oteerce ote + teres | Farei gn 
Firm 00 4.0 Or ee ee ee | 55.50 a year 
l | A GATCSSMra nt atc A eerie Mebeeoeen ten: eects | 
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- As In Springtime 


THIs vivacious new pattern—Richboro ware, in Catherine shapes. The rich 
—was inspired by the meadows, radiant cream color of the ware forms a perfect 
with the bloom of May. Developed in 
the brilliant tints of the wildflowers, 
harmonized as by Nature herself, Rich- 
boro is as dainty and refreshing as the . 
very fields in Springtime. The pattern beautiful services in Queensware, will 


is applied to the ever-popular Queens- _ be found in the shops in open stock. 


background for the decoration, which 
is under the glaze and, of course, per- 


manent. Richboro, and many other 


‘an 


255 Fifth Avenue 


Josiah 


New York City 
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DID YOU EVER 
SHOE LU ee 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of Bnglish Productions 
Handsome Line of 


LA Mets 


with Silk and Parchment Shades 


THE “«AMYR” 


from 


MYOTT, SON & CO. 


This pleasing pattern from Myott’s on 
their very attractive Polygonal shape 
—the “Trafalgar,” ivory body—is the 
very last word in dinnerware decora- 
tions. A Russian floral motif of the 
new conventional dispensation 1s 
done in terra cotta red, yellow, green, 
blue and purple, the whole design be- 
ing outlined in black. The edge and 
shoulder lines and panel divisions are 
in tangerine. Uniquely striking. 


SOLE AGENTS 


Telephone Gramercy 5150 


The Salesman 
Art SERvIcE 


JUSTIN THARAUD, Inc. 


24 West 23d St. NEW YORK 


: 
Sia CROCKERY AND GLASS JOURNAL September 29, 1997 | 
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The Demand For Waffle Sets 


Has spread far and wide — it is the ambition of every 


ale 


housewife to have one. 

“i 
ae Buyers should be prepared for the growing demand 
ele with an adequate and varied display. 

A Our line, from the famous Villeroy & Boch factory, 

es will meet every requirement, with a large and diversi- 

ay fied selection of striking patterns, including many 
WO hand painted under the glaze treatments, on a soft- 
a5 toned ivory body. Modestly priced. 

V5 

Vo For Import Only 

ale 

ey 
=e B. Tomby & Company, Inc. 


EN 
pee 20 W. 23rd Street, New York 
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VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Seinen 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
SHORES. ~ 
= 5:( CGE sre eam 
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VatisFied customers keep us bus y” 


iCROOKSVILLE 


DINNERWARE Mh < 


A unique floral 
border arrange- 
ment in a clever blend- 
ing of yellow, dark 
and light blue, green, pink 
and black with edge line, 
traced knob and handles im 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 


NEW YORK EASTERN 
nl.. Pasmantier & Sons V. D. Kinnan 
5 West 20th St. Zanesville, O. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 


OHIO & MICHIGAN 
J. E. Boring 
Crooksville, O. 


| Los Angeles 

CENTRAL WEST oye 

03 Sedelmele: law H. L. Anderson 
IV. East St : Paiste oe Box 373 


Ivington, Vi. Coffeyville, Kansas 


re Crooksville China Co. 


___ CROOKSVILLE, OHIO 
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EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as’ well as our original Colonial 
and Ideal Shapes in pure white. 
4 We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Manufacturers 
Exchauively 


COPYRIGHT anv PAT. APPLIED FOR 
faa) 
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Established 1869 


B. F. DRAKENFELD & CO. Inc. 


45-47 Park Place New York 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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‘Theodore Haviland & Co. 


INCORPORATED 


26 West Twenty-Third Street 
New York 


pe 


Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 


New and beautiful decorations ac- 
company it. 
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New decorations are also shown 
on the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 
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EsTABLISHED IN 1874 


Crockery and 


BUSINESS STAFF 


President 
F. CALVIN DEMAREST 
Editor 
NORTON B. JACKSON 


The Representative Paper of the Industry 
| Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 
Published Fvery Thursday 


PHONE ALGONQUIN 6052 


Journal 


Glass 


BRANCH OFFICES 


Chicago 
Yo 18, SNA ns 09 
222 W. Adams St. 


wrk out and, as a result, the trend in retail advertising 
ad sales promotion work in general is to concentrate on 
“ew patrons,” with the expectation that, sooner or later, 
tese will develop into regular customers, declares 
d article in the Retail Ledger. It is for this 
mison that the majority of stores spend so much time, 
tyuble and energy soliciting new accounts, taking it more 
(less for granted that the old ones are satisfied. 

But one of the most progressive men’s furnishing stores 
i the country—Cheasty’s, in Seattle, Wash—has found 
tit an old customer is worth just eight and a half times 
a much to them as a new customer is. Therefore they 
a> spending 85 per cent of the promotional budget in re- 
tning trade and only 15 per cent in working up new 
bsiness. 

This 85-15 proposition might not and probably would 
nt hold good in stores not in the same line as Cheasty’s, 
f- men are proverbially more “loyal” to their favorite 
siurces of retail supply than are women (if only because 
othe average male’s lack of time and inclination for shop- 
Pig). But the fact remains that an old customer is worth 
aleast as much as a new one and that, if pleasant rela- 
tinships have existed in the past, the volume of business 
Wich can be logically expected from the old patron is con- 
sierably more than that to be anticipated from the new- 


Advertising By wh 
| || FREDERICK S. OLIVER 
-_—.. DEMAREST PUBLICATIONS, Inc. Ean Liverpool 
i a 
B, M. WISNER 45 EAST 17th STREET NEW YORK Pittsburgh 
| , SUBSCRIPTION RATES M. K. ZIMERMAN 
Art Director : 
| CLEMENT B. DAVIS Pee ll $3.00 East Liverpool, O. 
| | Other countries in postal union . 5.50 
ee ee Single copies . : ; 10 
‘ol. 105 September 29, 1927 No. 13 
| 
| 
Vhat’s An The specific relationship between comer. The division of sales promotion budgets between 
(Ud Customer the value of an old customer and a the two classes should, therefore, never fall below the 
Vorth? new one is a matter which few 50-50 basis and probably 70-30 would be best in the ma- 
stores have taken the trouble to jority of instances. 


The rapidity with which American 


Smoothing industries and trades are setting 
the Paths ; ie - ; 

their houses in order in conformity 
of Trade 


with the basic idea of self-govern- 
ment in business is reflected in reports received by the 
Trade Relations Committee of the Chamber of Com- 
merce of the United States. 

A number of trades have within the past six months 
set up the machinery for ironing out trade practices by 
organizing joint committees representing manufacturing, 
wholesaling and retailing. Recently a committee of this 
kind was organized by the Automotive Equipment Asso- 
ciation. Similar joint committees are contemplated by 
the following industries: confectionery, drugs, fruits and 
vegetables, furniture, glass, millinery and stationery. 

It is recognized that once the individual trades have 
established definite codes of business practice for them- 
selves the next step will tbe the self-regulation of inter- 
industrial relations. Progress so far made indicates that 
business disputes can be settled much more efficaciously 
and promptly directly than by way of the courts and that 
business can do the job of self-government much better 
than an external commission or tribunal. 
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“\N HARLES J. AHRENFELDT, head of the well- 
known Ahrenfeldt factory, Limoges, France, 
who, accompanied by his wife and daughter, has 

been spending several months in America on a vacation 
trip, sailed for home aboard the Paris last Saturday. Also 
accompanying him on the return voyage was Mrs. Her- 
man C, Kupper, wife of the importer who is going abroad 
to join her husband who preceded her a month ago on 
a trip to the foreign factories which he represents in this 
country. Still another member of the party was Miss 
Lucienne Weber, daughter of Albert Weber, of Herman 
C. Kupper, Inc., who is going to Switzerland where she 
will attend a finishing school for young ladies. 


Charles Vogt, of Vogt & Dose, the importers, who has 
been abroad for several months on his annual trip to the 
European factories he represents in this country, is a 
passenger aboard the France due in New York next Tues- 
day. Mr. Vogt is accompanied on the trip by his family. 


= 


Wednesday, September 21, marked the tenth anniver- 
sary of Miss Annie Masch, glassware buyer for H. Batter- 
man Co., Brooklyn, in her association with this store. 
She celebrated the event by giving her department assist- 
ants a dinner and theatre party. The Hotel McAlpin 
was the scene of the former, following which they saw the 
musical play, Rio Rita. 


Sid Thompson, head of Copeland & Thompson, departed 
on Monday of this week for Boston, which is to be his 
first stop on a trip that will keep him away until Decem- 
ber and which will take him as far as Omaha. While in 
Boston, Mr. Thompson will make his headquarters at the 
Hotel Statler where he will remain for a week showing 
the new Spode offerings. 


Mrs. A. B. Cobden,who conducts a white china shop in 
Philadelphia, was in New York this week looking over 
new items. 


A. Pollochek, formerly housefurnishing and china buyer 
for The Famous Co., McKeesport, Pa., has taken a posi- 
tion as assistant housefurnishings buyer for the Rosen- 
baum Co., Pittsfield, Mass. 


Mr. Crawford, the new buyer for England Bros, Pitts- 
field, Mass., made his initial visit to New York in the 
interests of his firm, this week. 


Ten 


Donald Miller Heads Trades Red Cross 
Roll Call 


The entire China, Glass and Lamps field in New Yor 
City will be intensively covered in the 1927 Red Gro: 
Roll Call, according to the plan of Donald Miller, Vic 
President of Maddock & Miller, who, as volunteer chai 
ian of a specially organized china, glass and lamps grow 
is already formulating a comprehensive Roll Call pri 
gram. 

Every phase of New York’s industrial, mercantile ar 
professional life will be represented this year in the Re 
Call organization of the metropolis to secure the max 
mum public response to the annual membership effor 
The China and Glass Lamps group, under the chairmai 
ship of Mr. Miller, is one of the earliest groups fornx 
in accordance with the campaign plan of committ 
organization and under his personal direction is alreac 
inaugurating a program of wide activity. By the openit 
of the Roll Call on Armistice Day it is estimated th| 
approximately 200 such group committees will be fun 
tioning, each under its individual chairman, representii 
a total of some 1500 of the city’s outstanding leade 
serving in a volunteer organization. 


Mr. Miller, in outlining his Roll Call work, anticipat| 
generous support for the forthcoming appeal and aims 
a unanimous enrollment of the personnel throughout |) 


field. 


Included in the outstanding metropolitan activities 
the Red Cross, for whose adequate maintenance t 
annual membership invitation is extended to every re 
dent of the city, are the disaster relief and the pub) 
health program under which thousands of surgical dre) 
ings are supplied each year to local hospitals and whi 
also covers nursing service, first aid and work in hot} 
hygiene and care of the sick. Disabled ex-service m} 
and their dependents are also a large factor in the R! 
Cross program and activities on their behalf include le; 
assistance, money loans and medical attention. 


H. T. Owens Captures Trade’s September Gc: 
Tournament With J. J. Hines Runner-up 


H. T. Owens came through a field of twenty to G* 
ture first prize in the regular monthly tournament of 
Pottery, Glass and Brass Golf Association at the Esk 
County Country ‘Club on Thursday, September 22. ) 
Owens turned in a card of 50 going out and 57 coms 


in less a handicap of 10 for a 07. SJjack™ Hines’ cid 
| 
| 
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Eleven 


jowed a 61 for the morning round and 59 for the after- 
oons play less a 20 stroke handicap for a net 100. 
| Although W. Tyndale with an 86, “Ed” Warrin with 
and “Tom” Smallwood with a 95 turned in as good 

better scores than the winners the rules of the asso- 
ation state that members can win but one tournament a 
bason. George Nakayama, a guest but who needs no 
troduction to the trade, turned in a 95. As a conse- 
uence these players for the foregoing reasons were not 
ligible to win. 
-W. S. Pitcairn was the host of the day and saw to it 
yat everyone present was made to feel “right at home.” 
‘he day was ideal with nature’s brush painting the autumn 
oliage along the Blue Ridge Mountains on which the 
ourse is situated, a brilliant panorama of exquisite color- 
Te 

The October tournament which will probably be the 
ist of the current season, will be played over the Essex 
fells Country Club course at Essex Fells, N. J., on Tues- 
ay, October 18. Full details of routes and means for 
eaching this course will be carried in a future issue of the 
"ROCKERY AND GLASS JOURNAL. 
The scores for the September tournament were as fol- 
ws: 


(Ource in Gross Hdk. Net 


Wamebysidale 6... 2.3.6.2... 45 41 none eee 86 
| CUmerooe 125... 125 
Dime WW. siege! .....7.... pmo 135) 3: 135 
Re LODSIIZ ........... ROmeeooun 36 ° 30° - 106 
(OS bom ozs 105 4 101 
i SS Ssh) ee ae) 
remmeNakayama ,........+ 50 45 Ohne 7x. 95 
Viger rimrose .......... 52 61 Gee LOe 103 
[cr boeel) «6106 4 102 
Hemet wens »..........+. me? «6=6 107-10 97 
Niemeitcairn 2 .y..-64.5 S2ee45 ~~ 100 4 96 
|. J, Hines |. poe re ome = 120) (20) 100 


\, Wedgwood 

Lae Hinman 

*. La Pierre Skinner 
CMeTINs |... a... ee... Keen 110» 10. - 100 
POmeeaarin, Jr. .......... Sommoo ~ lit S 1. 
pliemesmallwood ........, S/o Lk 20 95 
Wimettatdenberg ......... weeoye 121 12 109 


Scores not turned in 


| 

| 

| John B. McDonald, secretary of the Edwin M. Knowles 
hina Co., as well as manager of sales for the concern, 
nforms us that our representative was overly ambitious 
n reporting him on a trip to the Pacific Coast in our issue 
‘f September 22. Mr. McDonald has just returned to 
he factory from a trip to Chicago and has no intention 
if going to the coast. 


| 


| 


| New Incorporations 
_ Henco Glass & Shade Co., lamps; L.. Tinkler, 305 


I 
} 


sroadway. Capitalized, $10,000. 
| 


Up-to-Date Window Displays Have Educa- 
tional Value 


Show windows of progressive business concerns are 
being used to educate the public, according to a recent 
item in the New York Times. It tells of a dealer in ther- 
mometers and barometers who has a window display that 
affords the passers-by a miniature weather Bureau Service. 

“Many concerns,”’ the article states, “are making their 
show windows serve a double purpose. The display nat- 
urally must be primarily an advertising medium, but very 
often the window shoppers find that their store of general 
knowledge is increased by what they see. One motor car 
company shows a chassis cut in half, giving an insight into 
the working mechanism of the automobile. Furniture 
houses give window courses in housekeeping, from the 
making of the bed to the oiling of the vacuum cleaner. 
Action in a show window always draws a crowd. One 
firm recently installed a furnace in the window to demon- 
strate its automatic coal conveyor.” 

I'f education and action are two important factors in the 
up-to-date window displays, surely the hardware dealer 
has facilities enough at his command and in stock to make 
his show windows the talk of the town. 

He carries many articles of merchandise the use and 
construction of which a large number of people in his 
community are unaware. For instance, a large majority 
of housewives, particularly those of the older generation, 
are ignorant of the big improvements which have been 
made in gas ranges—the simplified lighting arrangements, 
the oven thermostats, the oven reflector, etc. Their ex- 
perience with gas ranges may be vast but not varied, and 
a demonstration of an up-to-the-minute range in the show 
window of the hardware dealer would get their attention 
at least. In the household goods department alone of the 
hardware store there are many articles which could be 
demonstrated with great advantage to the dealer and edu- 
cational value to the public. 


Business Outlook Is Bright 


The improved condition of labor is one of the prime 
factors in fortifying the opinion of those who say that 
there is a real foundation for believing that good times 
will continue. Good wages, and relatively low prices are, 
in fact, the backbone of large sales volumes in nearly all 
lites of business—and the working man has a compara- 
tively long way to go before he loses interest in satisfying 
new wants and desires. He and the members of his fam- 
ily enjoy automobiles, radio, golf, and strawberries at 
Christmas time as much as anybody else. 

Certainly there is nothing in present conditions to war- 
rant a pessimistic outlook for business as a whole, other 
than the customary seasonal and local variations. Busi- 
ness in general gained ground during June, with much 
favorable weather for the crops and with resumption of 
agricultural activities in the flooded districts as the water 
receded. 


Twelve 


Imports of Abrasives Increase—Lamps and 
Lanterns and Chain Shipments Decline 


Imports of abrasives into New Zealand during 1926 
were valued at $173,129, an increase of about 17 per 
cent. as compared with the previous year, when ship- 
ments of these goods were valued at $148,497, declares 
Commerce Reports. The United States was the largest 
supplier of abrasives, its share in 1926 amounting to 
$105,909, or about 61 per cent. of the total receipts. The 
United Kingdom’s share of this trade was valued in 1926 
at $62,158, or about 36 per cent. of the total trade. 

The value of lamp and lantern shipments received 
during 1926 was slightly less than in the previous year— 
$128,149 in 1926 and $136,258 in 1925. A decided de- 
cline was noted in 1925 as compared with 1924, owing 
in part to the development of several hydroelectric plants 
which furnished electric current to many farms which 
formerly had depended upon oil lamps. The receipts 
for 1926 probably represent a normal demand for those 
parts of the Dominion which still depend upon oil lamps 
and lanterns for illumination. The United Kingdom fur- 
nished $65,496 worth of these goods in 1926—over 50 
per cent. of the total receipts—while the United States, 
second in importance, shared in this trade to the extent 
of $29,852. Canada was the only other important sup- 
plier of these articles, its part being valued at $15,278. 

The United Kingdom is the largest supplier of chains 
and chain cables purchased by New Zealand. The total 
receipts of these goods in 1926 were valued at $96,548, 
as compared with $106,566 in 1925. Of the 1926 ship- 
ments, the United Kingdom supplied over 80 per cent., 
or $80,235 worth. The United States supplied $11,300 
worth of chains and chain cables during 1926. 


Hazel-Atlas Stock at New High Price 


A good business year is being experienced by the 
Hazel-Atlas Glass Company of Wheeling, W. Va., ac- 
cording to a statement by Hazlett & Burt, and published 
in the “Intelligencer” of Wheeling, relative to the com- 
pany’s stock reaching a record high price at 70. 

“The supply of Hazel-Atlas stock seems to be growing 
very scarce again while there seems to be no letup in the 
demand. The stock opened at 68% on Monday and 
moved up to 70 on Saturday’s close as a result of ex- 
tremely good buying. This is the high price for all time 
for this stock and it seems to be fully justified by the 
excellent earnings of the company. The third quarter 
report will not be published for another month or so, 
but it is likely that larger earnings will be shown for this 
quarter than for any other similar period in the company’s 
history. Hazel-Atlas is probably the leading company in 
the country in its particular line. Business has been very 
good this year and ‘there ‘is every*indication’ that it will 
remain so for the future. Estimates are that earnings 
for the present year will amount to approximately $8 a 
share. With profits being maintained at this level the 
stock could readily work higher. 
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Peter Potter Says: You can’t always tell china 
by lookin’ through et any more than you kin 
tell a book by its cover, ets th’ service et gives 
that counts in the long run. 


we 
67c. Rambler Rose—Open Stock 
Gold Incrusted Stemware 


49c 


One of our regular open stock lines on sale tomorrow at this 
remarkably low price. Made of thin, clear glass in lovely shapes 
and in optic effect and decorated with a wide-gold border, deeply 
i Your choice of: Goblets, 


acid etched in Rambler Rose design. 


thalls, Whiskies, Water Tumblers and Iced Tea Glasses. Finger 


$2.50 to $3.50 Rambler Rose 


Gold Incrusted Tableware 


$1.95 


Most of these pieces come in the new octagon shape and the in- 
crustation is in garland effect. The glass is an excellent quality 
and comes either in rose color or clear crystal. These pieces are 
most suitable for gifts, for card prizes as well as for your own USC 


Cracker Dishes, three-picce Mayonnaise Sets, Candy Jars, Jugs, 


Sherbets, Fruit Salads, Parfaits, Cocktails, Wines, Cordials, High- | There is choice of: Handled Cake or Sandwich Trays, Cheese and 


Bowls and Plates are 59¢. each. 


Sugars and .Creamers, Flower Bowls, Candlesticks, Fruit Bowls, 


Rambler Rose—Crystal 
$6 Gold Incrusted 


Beverage Sets 


$3.98 


Here is an exceptional value in a high-grade 
Beverage Set, to be used for iced tea, lemon- 
ade and many other thirst quenchers. The 
glass isjof bestvcrystal in optic effect and 
is decorated with a wide coin gold border, 
deeply incrusted in Rambler Rose design, 
The sets consist of a tall covered and 
handled jug and six generous sized glasses 
to match, At this low price every home 
ought to have one of these fine sets, und 
many will buy these now for Thanksgiving 
and Ckristmas. 


Crystal, Rose, Green, Amber 
$1 Gold Incrusted 


Salad Plates 
69c 


800 dozen of these fine Salad Plates go on. 


sale tomorrow at this lowest of the year 
price. They are full 8-inch sized plates and 
you have your choice of crystal, rose, green 
or amber. Each plate is decorated with a 


‘ wide: gold border, acidjetched. inthe lovely 
Rambler Rose design. Sets of six or twelve ~ 
of these plates is an excellent suggestion for _ 


wedding or birthday gifts as well as for 
card prizes and, of course, anyone in need 
of Salad Plates for their own use will surely 
take advuntage of this substantial reduc- 
tion in price 


Laeeer's—Rasement 


Green, Rose, Amber 
$6 Gold Incrusted 


5-Piece Table Sets 
$3.98 


These lovely table decorations can be pur 
chased tomorrow at a saving of on 
the set. The bowls are in the popular fared 
edge effect and are twelve inches in diam- 
eter, The candlesticks are in the new 

shaped type and in conjunction with the 


“bowls sare.ased as a console set with we ; 
candlesticks and as a table decoration-with 


four, These sets are to be had in green, 
rose or amber and each piece is ornamented 
with a wide pure coin gold border incrusted 
in the popular Rambler Rose design 
Flowers, of course, are not included 


ads that proved a real sales-getter. 


; . : | 
One of Frederick Lceser & Company’s attractive newspaper 
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In blue or green on backgrounds of sand, 

grey or green, there are a host of pleasing 
shapes to fit every decorative or useful 
requirement. 


88 BROAD ST. 
BOSTON, MASS. 


{ H. BARREL 
COMPANY 


“You Cant Argue 


Against Conviction ” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS: JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if 
you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


| Lamp BUYERS’ JOURNAL 


222 W. Adams Street 
_ Chicago Ill. 


Westmoreland Glass Co. 


Grapeville 
Pa. 


Manufacturers of 


High Grade Glass- 
ware 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists 


and Table Use No. 1211 Sugar. Made in Roselin, Amber, 


Green and Crystal. 
The Line REPRESENTATIVES 
of Original Ideas x. . ah? %,.%°P* 


200 Fifth Avenue 
BOSTON 
Ey ey oc) Be ant. 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 


1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
istern Bros., 
Terminal Sales Bldg. 


No. 1211 Creamer. Made in Roselin, timme 
Amber, Green and Crystal. 


Dunean & Miller Giacomo: 


Washington, Pa. | 


Lamp Bases 


Big sellers in the Duncan & Miller line. Fashioned to meet the 
demand for reproductions of Colonial and other designs of former 
days. The Georgian Base, pictured, made in crystal, amber, rose or 
green, is an example of the line’s individuality. 


ON VIEW AT OUR SALESROOMS 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 


200 Fifth Avenue 157 Summer St. 30 E. Randolph Sst. 
Philadelphia San Francisco Baltimore 

Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co. 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


LL LL 
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Joske Offers Stock 


Joske Brothers department store, San Antonio, Tex., 
recently offered a new issue of 49,500 shares of voting 
trust certificates. The certificates were priced at $41 a 
share and were oversubscribed within a short time. Ap- 
plication will be made to list the voting trust certificates 
on the New York Stock Exchange. 


The continuity of management and organization is to 
be insured by means of a Voting Trust, created for the 
term of three years beginning July 21, 1927, according to 
Dr. Frederick G, Oppenheimer, president of the store. 
The deposit thereunder of over 95 per cent of the capital 
stock of the company is already assured. 


The business of Joske Brothers Co. was founded in 
San Antonio in 1873 by Julius Joske. Thirty years later 
the present company was incorporated in Texas. Alex- 
ander Joske, a son of the founder, became the active head 
of the business, continuing as such until his death in 1925, 
when the executives previously associated with him as- 
sumed the management. Today the company owns and 
occupies premises containing over 220,000 square feet of 
floor space. 


For the year ended December 31, 1926, it reported net 
profits of $520,583, equal to $5.20 a share on the 100,000 
shares of capital stock to be presently authorized and 
outstanding. 


Stocks Should Be Ample 


A reaction, particularly on the part of small stores, 
against the present policy of cautious buying is predicted 
by Executive Chairman David N. Mosessohn of the Asso- 
ciated Dress Industries of America. 
view, he said: 


Explaining this 


“The present method of buying, as carried out in many 
stores, works directly against the volume of business done. 
Under the old system of advance purchases the turnover 
on investment was greater than the present proportion, 
although the capital invested was often greater. End-of- 
season sales, instead of being detrimental to business, 
really helped it. Customers looked forward to them and 
bought in large quantities, thus clearing up surplus stocks 
easily and quickly. No real losses were suffered on such 
sales, while, on the other hand, much good-will was cre- 
ated. ; 

“Smaller merchants today have unlimited opportunities 
for making their stores distinctive through the close con- 
tacts they are able to maintain with the large distributing 
centers, It is now within the power of these stores to 
compete very successfully with the mail order houses, 
which have for years made heavy inroads upon their vol- 
ume of business, but this can be done only by giving the 
public what it wants. It cannot be done by starving 
stocks, 


Prosperity is a great teacher; adversity is a greater. 
Possession pampers the mind; privation trains and 
strengthens it.—Hazlitt. 
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A Year’s Lamp Supply i | 

The public uses over 300,000,000 incandescent electr! 
lamp bulbs in a year, This statement was made by \| 
H. F. Garnes, manager of the advertising department (| 
the Edison Lamp Works of the General Electric Con 


pany when in Pittsburgh this week. 


i 


During July, 1927, orders were received by Belgia 
manufacturers of drinking glasses for 15,000,000 piece| 
This amount considerably exceeds the present produ 
tion, which was reduced because of the shutdown ¢ 
several establishments. 


The Trained Mind 


Many swim, but few swim well. One man, by dint ¢ 
exhausting effort and much splashing, covers the lengt 
of a tow rope; another goes much greater distance wit 
ease and enjoyment. To master the technic of a goc 
stroke is to be able to apply one’s strength effectively, i 
swim without undue fatigue, and if need be to cover gre: 
distances. To these ends training and practice play 
large part. 

There is here an analogy with mental activities. A 
people may be said to use their minds, but how few u:| 
them well! Few apply their minds effectively to tl 
processes of observation, deduction, and reasoning. Fe 
are capable of sustained thinking of a sort that reach« 
goals. Such mastery results from training and practic 

We acquire skill, whether physical or mental, to a lars 
extent through imitation. Hence it is important to see 
models. The better the standards at which we aim, th 
greater is likely to be our advancement. The man wh 
aspires to make the most of himself will therefore ass 
ciate as far as possible with persons of promise and abi 
ity. He will continually seek training in his chosen fil! 
of activity. His reading will include books, both old an| 
new, that bring inspiration and insight. A trained mai 
to cite one of his most important traits, can adopt a ne 
idea without becoming thereby an extremist or fanati 
He fits the new into the structure of his well tried an 
valid ideas. Thus he preserves his mental balance an 
breadth of view.—The Spokesman. 


Retail Store Training 

In former years students of business were limited 1 
their training to routine subjects of stenography and at 
countancy. ‘Today business schools and departments at 
turning out students more and more clever in the trick 
of these mechanical operations. Such expert routine of 
eration is necessary, but these same institutions realize tha 
for the business men of the future there must be adde 
courses from which they will obtain a broader vision an’ 
a deeper appreciation of the world in which they are t 
operate; they must be trained in subjects of wide enoug 
scope to give them intelligent and human insight into busi 
ness at large. An elementary contribution, at least, fo 
business study of a more extensive character is offere: 
in the public school program through the course of trait 
ing for retail store service. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Washington Named as Site for Next Meeting 
| of U. S. Potters’ Association 


The forty-ninth annual meeting of the United States 
Potters’ Association will be held at Washington, D. C., 
sarly in December, it was officially announced by Secre- 
ary-Treasurer Charles F. Goodwin this week. For 
several years this gathering has been held at the Waldorf- 
Astoria Hotel, New York. At the summer meeting of 
the Association held at Bedford Springs, Pa., there was 
1 discussion as to the time and place for the annual ses- 
sion this year, and the executive committee, of which T. 
A. MeNicol is chairman, has agreed upon Washington 
tor the 1927 session. Thomas B. Anderson, of the Pope- 
Gosser China Co., Coshocton, O., is now giving some 
thought to the program for the meeting, which may 
continue into the third day. It has been the custom of 
the Association to advance officers, and Joseph M. Wells, 
of the Homer Laughlin China Co., now second vice- 
oresident, will be advanced to the presidency at the Wash- 
ington meeting. He will be succeeded by M. W. Thomp- 
son, of the Hall China Co., now third vice-president. 
Mr. Goodwin will be continued secretary-treasurer. The 
successor to Mr. Thompson as third vice-president will 
be determined at Washington. Few changes will be made 
in the personnel of the 15 different committees of the 
Association. Mr. McNicol, of the T. A. McNicol China 
Co., will be continued as chairman of the executive com- 
mittee and W. E. Wells, of the Homer Laughlin China 
Co., will be continued as chairman of the Labor Com- 
mittee. A. V. Belininger, with the Homer Laughlin 
China Co., is expected to be retained as chairman of the 
Research Committee. The Association is composed of 
sixty manufacturers of semi-porcelain dinnerware and 
chiha, representing a production of 735 kilns. 


Nevin Finds Business Improvement 


- Hugh Nevin, of the Knowles, Taylor & Knowles Co., 
has returned to his desk following a business trip through 
the west, which took him to the Pacific Coast. “There 
is a decided improvement in trade all along the line as 
I found it,’ Mr. Nevin explained. “Distributors in 
western states advised that local trade is improving, and 
that larger quantities are being shipped by those houses.” 


i 


Manufacturers Report Decided Improvement 


So far as immediate East Liverpool district is con- 
cerned, a decided improvement in new business is reported 
| 


( 


by the manufacturers, and which has continued since the 
opening of the month. A few scattering buyers have 
been in the market, but the bulk of the new business has 
been received through the mails, both direct from the 
distributors and from salesmen. Orders are more plenti- 
ful, and the volume wanted is also heavier than has been 
the custom since last spring. While open stock patterns 
are selling best, there is also a very active demand for 
decorated dinner sets of the smaller composition. Ship- 
ments of plain white ware are not heavy, in fact the 
demand for white goods is not as active as it was a 
few years ago. This has been explained by the fact 
that the general trend of the retail buyer at this time 
leans toward decorated ware. Dinnerware plants located 
outside the local district are showing better production 
records, and this increase in trade is in line with the 
local situation. During the last two weeks, it is said, 
demand has been better than for many months, and this 
indicates that as the season advances the different plants 
will be operated more steadily than has been the usual 
custom this year. 


Thomas B. Anderson Visits Pottery District 


Thomas B. Anderson, general manager of the Pope- 
Gosser China Co., of Coshocton, and a former resident 
of East Liverpool, spent several days in the pottery 
district late last week. He was in conference with Secre- 
tary Goodwin, of the U. S. Potters’ Association. 


Homer J. Taylor in New York 


Homer J. Taylor, president of the Knowles, Taylor & 
Knowles Co., was in the New York market this week. 


Cleveland to Have New Department Store 


Report is current that Cleveland, O., is to have a new 
department store which may ultimately be the largest 
of the character in the world, one having over 1,000,000 
square feet of selling space. The names of Marshall 
Field & Co., Chicago; R. H. Macy and Gimbel Bros. of 
New York are linked with this report as being one of 
three firms interested in the new Cleveland deal. Features 
of the new store will be parking space for hundreds of 
automobiles and direct entrances from the new Union 
Station and surface cars. It is also said that the largest 
china and glass department of any department store in 
Ohio is proposed for the new store. 
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Hall No. 3 Plant in Operation 


The No. 3 plant of the Hall China Co., a property 
formerly owned and operated by the D. E. McNicol 
Pottery Co., has been placed in operation making a 
special line of soda fountain goods. This is an added 
feature with this firm, and it is proposed to assemble the 
largest line of items for this trade ever designed for this 
particular purpose. Many changes have been made at the 
plant, and it is likely an additional kiln will be erected 
early in 1928. The company has started operations with 
a rather heavy volume of business on file. The line is 
the only one of the character made in this district. 


Potters Brotherhood Gathers Much Data 


Considerable data has been assembled by officials of 
the National Brotherhood of Operative Potters to present 
at a hearing before the United States Tariff. Commission 
at Washington in December when the earthenware sched- 
ule is re-opened. This information is to be augmented by 
other information that may have been obtained by John 
T. Wood, former president of the Brotherhood, who has 
just returned from a six weeks’ visit to the Staffordshire 
Pottery District, England. The United States Potters’ 
Association is co-operating with the Brotherhood in gath- 
ering information to be presented at the Washington 
hearing. 


Ross C. Purdy Enroute for England 


Ross C. Purdy, Columbus, O., secretary of the Amer- 
ican Ceramic Society, has sailed from New York for 
England, France and Germany for the purpose of making 
arrangements for a tour abroad by the members of the 
Society next May. It is said that a number of 
ceramists and technologists will travel with the party. 


local 


Empire China Co. to Extend Plant 

The ‘Empire China Co., Burbank, Calif., is now making 
preliminary arrangements for the extension of its plant, 
according to a report received here. Some’ months ago 
W. G. Jackson, president of this corporation, when in 
East Liverpool announced that a tunnel kiln program 
was being considered, and that late in the fall the detail 
work would be considered. Many former East Liverpoo! 
pottery workers are now employed by this firm. 


Granted Rehearing on Mexican Pottery 


The United States Customs Court has granted a re- 
hearing in the protest of the Mexican Products Co. 
relative to the admission of Mexican pottery into the 
United States. 


Foundry Entertains Dinnerware 
Manufacturers 
A number of dinnerware manufacturers were enter- 
tained at noon lunch at the new plant of the Patterson 
Foundry & Machine Co., East Liverpool, September 22, 


UNIFORM 


The years of experience behind an organi- 
zation well versed in the technique of 
feldspar analyses and feldspar mining is 
an added assurance of the uniformity of 


MINPRO FELDSPAR 


The analysis submitted with each carload 
shipped is an actual analysis of that particular 
carlot and not a general analysis. 

If your specifications are unusual, we 
welcome an opportunity to prove our 
contention that we can furnish a Feld- 
spar of the most rigid specifications. 


“The 
ROESSLER 8HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadelphia Kansas City 

Chicago Boston San Francisco 
Baltimore 


‘America’s Leading Ceramic Material House” 


the event marking the opening of the plant which has 


been removed from the downtown district to a site in the, 
East End directly opposite from that of the Homer| 
The firm is one of the oldest ot) 


Laughlin China Co. 
its kind in the trade, and was founded by Monroe Patter- 
son, deceased, 


the stock of the Wellsville China Co. 


Harold B. Wess Joins A. I. Namm’s 


Harold B. Wess, a leading figure in the retail selling 
world, will become associated with the A. I. Namm de- 


partment store, as assistant to the president, it was learned 


recently. 


Mr. Wess first came into prominence when he was with 


R. H. Macy & Co., Inc., as director of merchandise plan- 
ning. 


who at the time of his death controlled| 


His interest in retail problems won him the post 


of chairman of the Retail Delivery Association of the Na-| 


tional Retail Dry Goods Association. 


Later he joined the American Retailers, Inc., as general | 


manager and did a large part of the work of organizing 
the group. 


Through his efforts the organization was able. 


to make reciprocal buying agreement with a chain of 


European department stores. 
Resigning this post with the American Retailers, Inc, 
early this year, he went to Europe and upon his return 


announced the opening of his own business at 55 West | 


42nd St. 


; 
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Seventeen 


ig Stores in Boston Launch Shopping News 


The initial number of Boston Shopping News was 
(stributed to the shopping public of Greater Boston 
cently with an edition of 150,000 copies, which will 
the regular edition for the present. Delivery is entirely 
carrier, some 500 boys having been picked and trained 
r this service. On the Saturday previous an announce- 
nt issue was sent out to all the people on the list, 
ded “An Advance Message to Introduce Boston 
opping News,’ in which details of the publication 
re given. This is the first publication of the kind ever 
tempted in Boston on a large scale, although similar 
iblications are now issued in Cleveland, where one of 
te same name has been issued for the last six years, and 
i Los Angeles, as well as several other cities. 
The following retail firms are backing the proposition, 
ad are represented by space in the columns of the paper: 
i H. White Company; Conrad & Co.; William Filene’s 
bns Been. Emerson & Co.; the Shepard Stores; 
jotor Mart Garage; MacDonnell’s, Inc.; Jordan Marsh 
6.; A. Stowell & Co.; C. F. Hovey Co.; Touraine Glove 
6,; Gilchrist Co.; Loew’s Theatres; Houghton & Dutton 
bmpany; Meyer Jonasson & Co.; B. M. Wolf, Inc.; 
‘hresher Brothers, Inc.; Thayer McNeil Company; S. S. 
ietee’Co.; F. Vorenberg Co., and the C. E. Osgood Co. 
Each of these firms has a definite space allotted to it, 
«ch space of the same size, in which there will be a 
fesentation of one very special value from that store. 
hese specials will be printed on the first page and will 
k attractive in character and price. The items will be 
4 sale at the stores presenting them on Monday only. 
here will be eleven other pages devoted to the adver- 
sing announcements of the different stores. All the 
‘ores advertising have agreed to rules and regulations 
iat automatically make the advertising accurate and 
uthful, every statement made being reviewed by the 
lanagement of each store and by the impartial manage- 
ient of Boston Shopping News. The publication will 
irther work in close co-operation with the Boston Better 
usiness Bureau, its rules and regulations governing the 
lvertising columns. 
‘It is understood that there will be no curtailment of 
ie regular newspaper advertising, but to supplement 
ith this publication the newspaper ads and the Air 
hopping News, which will be resumed this fall with the 
“me management and much the same backing and clien- 
le as during the spring. Air Shopping News has been 
arking time during the last summer months, with brief 
ore advertising broadcasts and musical programs during 
‘e daylight hours. 


| 
The talent of success is nothing more than doing what 


} 


pu can do well, and doing well whatever you do without 


thought of fame. If it comes at all it will come because 
is deserved, not because it is sought after —Longfellow. 


| 


Method is like packing things in a box; a good packer 
ill get in half as much again as a bad one—Cecil. 


The Center of Industry 

In January, 1908, the center of industry in the United 
States was on the northern boundary of Indiana, about 
110 miles east of Chicago, according to the Geological 
Survey of the Department of the Interior. In January, 
1918, it was still on the northern boundary of Indiana, 
but had moved about fifty miles nearer to Chicago. In 
January, 1926, it had moved twenty-five miles to the 
southwest of-its position in 1918, and was about fifty 
miles southeast of Chicago. The total movement in the 
eighteen years from 1908 to 1926 was about seventy-five 
miles in a west by south direction. This slow movement 
of the center of industry during a period when the 
capacity of prime movers in central stations and manu- 
facturing plants increased about 140 per cent indicates 


that industrial development in the United States is pro- 
ceeding at about the same rate in all sections, but a trifle 
more rapidly in the western and southern parts of the 
country. 

These determinations of the center of industry are 
based on the capacity of steam engines, steam turbines, 
water wheels ‘and internal-combustion engines installed 
in manufacturing plants and in public-utility power 
plants. Twice the weight is given to the power equip- 
ment in public-utility power plants, as it is used twice as 
much as power equipment in manufacturing plants. Pre- 
vious determinations of the center of industry have been 
based on the installed capacity of prime movers in manu- 
facturing plants only. It is believed that more representa- 
tive results are obtained by using the capacity of power 
equipment in both manufacturing and_ public-utility 
plants. 

The geographic center of the United States is near 
the center of the northern boundary of Kansas, and the 
center of population is in Owen county, southwestern 
Indiana. The center of industry in the United States 
in 1926 was therefore 640 miles east by north of the 
geographic center, and about 170 miles due north of the 
center of population. 


Filene’s 15 Years in Present Location 


Fifteen years ago, on September 6, the William Filene’s 
Sons Co., Boston, moved into its present building, which 
was then and is today one of the finest stores in the 
country and the largest ready-to-wear store for retailing 
in America. In an advertisement announcing this fact, 
the firm says: 

“The last year in the old store our sales were $4,810,- 
900; the first year in this (new store) our sales were 
$8,466,487. In the year ending August 31, 1927, our 
sales were $29,909,760, an increase of $2,662,412 over 
the preceding year. The Filene store is rededicated today 
to serving Boston and New England, repeating here what 
we said in 1912: ‘Right distribution of right merchandise 


te JE) 


at right prices. 
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Sales of the new Flanders 
pattern (pictured below) are 
without precedent. Available 
in crystal and rose-pink with 


Charming tableware of lustrous 
sparkling crystal and colored 


Beal Matty = Sereda glass — unmatched variety of 
plates.. Featured in Novem- open stock designs and _ pat- 
ber Good Housekeeping and terns — complete sets of en- 
Vogue. Order now. chanting beauty—countless in- 


dividual pieces of unrivalled 

loveliness—everything for cor- 
a rect table appointment and 
_ 2 home decoration, 


Now ... to the famous gold Shie| 
world’s largest makers of Housel«| 
ware is added the familiar name ‘| 


... and TIFFINware becomes in | 
for years it has been IN FACT, /} 
foremost line of finer quality glas: 
every household use and decora 
— pose. 


| 
Nation-wide advertising will fa! 
millions of women with the § 
beauty and unmatched quality of | 
ware. Thousands of dealers wi! 
to an unprecedented degree in’ 
turnover, increased sales and} 


profits. 


In TIFFINware, the almost forgot! 
tises of “the art that is half as old! 
are re-born—plus rare beauty, stre} 
attractive prices, which only 1! 
methods make possible. 


Women cannot resist the allurin: 
of TIFFIN. You'll find that TIF! 
already the biggest selling line ¢ 
hold glassware in America, 1S | 
easiest to sell, but also most profil) 


UNITED § 
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The Gold TIFFIN Crest 


on every plece 


IN war 


[ERICA 


[N line is complete. Its un- 
wriety of authentic designs and 
i open-stock — countless indi- 
es of rare artistry and charm— 
1 to satisfy every demand at 
fit any purse. 


IFFINware advertising, women 
a entirely new conception of the 
1 usefulness of glassware in the 
y will “look for the gold TIFFIN 
nly on the sparkling crystal and 
ss that is correct for their tables, 
ivanity sets, candle holders, bon- 
» flower bowls, beverage sets, 
ars, bulb boxes, vases, boudoir 
yk ends and scores of other in- 
hd < ‘occasional pieces” suitable 
id tasteful home adornment. 


ist selling season of the year is 
t—this will be a TIFFIN Christ- 
\rtising starts in October. Write 


‘complete information on special! 
elp for TIFFIN dealers that will 
‘ur sales and profits. Do it today. 


LASS CO. 


uties 


f. 


THE HOSTRss 
and 
HER TABLE 


In millions of TIFFINware ads to appear in these leading 
women’s magazines — Good Housekeeping and Vogue —a 
special coupon invites women to send for a FREE copy 
of “THE HOSTESS AND HER TABLE,” the new book on 
the etiquette of table glassware by Caroline Duer, Editor 


of VOGUE’S Book of Etiquette. 


This means more TIFFIN- 


ware sales and profits for you. “See your dealer today,” 
says every ad. 


een 


(Pat. app. for) 


The Priscilla—a quaint 
Early-American dish of sim- 
ple, sturdy beaut y—for 
cereals, fruits, desserts, and 
a hundred other uses. A 


fast-selling leader at “$2.50: 
for six.” Mail the coupon. 


Mail Coupon to us or to your regular jobber 


NOt the Pris cilla ¢ dish now 


pecscepceoreNon SARTRE Opn 
itp 


In rose-pink, apple-green and crystal 


Advertised in Nov. Good Housekeeping and Vogue 


ae 


UNITED ST'ATES GLASS CO., 
Carson Station, Pittsburgh, Pa. 


Kindly quote us prices on— 


pee kM dozens rose-pink Priscilla dishes 


ee apple-green Priscilla dishes 


Sa crystal Priscilla dishes 


to be advertised in November Good Housekeep- 
ing and Vogue. Also, complete information 
and prices on the new nationally advertised 
Flanders pattern. 


NSU Ce eee ras ee en ee Sg 
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What s New in New York Showrooms 


Sevilla Pattern Added to Rosenthal Open Stock 


The Sevilla pattern is the newest number added to the 
open stock family of the Rosenthal China Corp. This 
may be seen at the concern’s display rooms, 149 Fifth Ave. 
Here is a decoration of rare beauty, attractively priced, 
which at the same time embodies that richness and qual- 
The rich 


velvety like ivory body serves admirably as a background 


ity found only in the more expensive patterns. 
for the treatment. A beautiful tropical bird, brilliant in 
its coloring, is the predominating feature of the treatment, 
in addition to which pretty little blossoms are introduced 
most effectively. The bird is standing on a branch sur- 
rounded by these flowers placed at intervals around the 
The 


rim. Alternating with this are little bud sprays. 


Wedgwood’s New Sevilla Pattern 


bird is also applied on the center of the plate in a slightly 
different manner. Here instead of standing its wings 
are spread as if about to take flight, while flowers and 
branches are formed into a small tree with a base of green 
grass. A fancy border is also employed about the outer 
edge of the rim that is in decided contrast to the rest of the 
pattern, giving it an air of individuality. At the verge, 
a line border is used, broken by three fancy scrolls that 
drop down over the flange. Both of these borders are in 
arich gray. This pattern is a splendid illustration of how 
Coral 


red, which, by the way, is the one color in the treatment 


unusual and beautiful are the Rosenthal decals. 


that is hand filled, combined with which are delightful 
tints of blue, green, pink, lavender, yellow, etc.,-all make 
up a delightful effect. The branches done in two shades 


of brown and a gold edge make a lovely contrast. 


Twenty 


Fairy Dell One of Spode’s Newest Open 
Stock Patterns 


Copeland & Thompson, Inc., 206 Fifth Ave., American 
agents for the well known line of Spode china, have sur- 
prises in store for ‘buyers who visit their exhibit. 
are a number of delightful additions to their open stock 
lines of which the Fairy Dell, shown on the new Char- 
lotte shape and herewith illustrated, is an outstanding 
treatment. Stock has been ordered to arrive for the month 
of January and import samples are now being shown both 
at their salesrooms and on the road. 
is revived one of the charming old shapes made by Spode 


at least a century ago, and, like the Chelsea Wicker, it is 


taken from proofs made by the old potters of Chelsea. 


There 


In the Fairy Dell 


Its color, which is done under the glaze, offers a rare | 


blending of such pretty tints as yellow, pink, mauve and 
green. 
groups against the spiral modeling both combine to accen- 
tuate the shape as well as the coloring. It might be added 
that the history of this particular pattern at the factory 


nas in past shown volume and it naturally follows, there- 


fore, that in reviving it the Copeland & Thompson firm 
feel well assured that they have a pattern in the Fairy 
Dell that will rank well up with their other leaders. 


New Import Glassware Featured by Wolf 


Brand new samples covering a range of fancy and noy- 
elty items in imported glassware are beginning to arrive 
at the salesrooms of Louis Wolf & Co., 215 Fourth Ave., 
that promise a selection to buyers that will far exceed 
anything this firm has presented in prior years. As a 
result of his recent European trip J. S. Lauderbach, man- 
ager of the firm’s import china and glassware department, 
has secured several new factories for representation in the 
American market and for this reason his new lines will 
be replete with surprises. From Czecho Slovakia there 
may be seen a splendid choice of vases in cased glass that 
are most distinctive. In their effect they remind one at 
first glance of china. Their decorative treatment is quite 
out of the ordinary, while in their shapes are to be found 


The harmony of these fine line free running 
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ry number that are all one could wish for in beauty and 
race of contour. Against a solid black back ground a 
yntastical design, somewhat on the order of a flower, is 
corked out that is most attractive. In its application this 
esign has been modeled into the body and then fired. 
‘he inside of each piece is finished in a brilliant scarlet. 
‘he items of this line may be either purchased singly or 
1 special fifteen piece assortments. In addition to these 
1e Wolf firm are also showing any amount of choices 
other types of vases and flower holders. A number of 
nese are in two tone effects while others show any num- 


er of combined colors. 


In price they are so reasonable 
vat they may be retailed at a profit for one dollar and 
-e of a quality that their price belies. Illustrative of how 
sally pretty these are, one for instance, presents a deep 
lue foot which color as it carries up grows lighter and 
nally ends in five veins against the body of the vase in 


“delicate pink tint that is almost transparent. 
| 


} 
| 


ixcello Heat Proof China of Marked Interest 
at Hirsch Exhibit 


Two new things, both of which are respectively inter- 
sting, are to be seen at the showrooms of Max Hirsch, 


6 West 23rd St., 


the manufacturers’ representative. The 
first and most impor- 
tant of these is a new 
line of Excello heat 
proof china that 1s 
really excellent and 
the second is the very 
novel way that Mr. 


the line. For this 
purpose he has had 
booths built 


display 
along one entire side 
f his showroom that are so constructed as to give the 
fect of a framed picture. These stand about six feet 
igh and the upper part has two tiers of shelves built in 
ie manner of steps. The lower part is somewhat on the 
tder of a cabinet and covered. Two concealed reflected 
hts placed on either side at the front of the upper part 
jfow a soft and effective light against the ware. The 
slor scheme of these display booths is black and gold, the 
eg being used as the basic color and the gold as a 
im. It is exceedingly effective. The Excello line, of 
hich two numbers are illustrated herewith, 1s pre- 
‘nted in about twenty-five combinations of tints both in 
Istres and solid col- 
(s. It consists of a 
freolator, both in urn 
ad pot shapes, sugar 
ad creamer, cups and 
‘ucers, tea pots, pie 
lates and casseroles. 
(ne of the outstand- 
ig features of this 
{s is its heat re- 
Sting qualities, while those pieces which carry an electri- 


Hirsch is exhibiting 


cal attachment are equipped with safety fuses that will au- 
tomatically turn off the current when the boiling point is 
reached. In its decorative ideas this line is also quite ap- 
pealing. Flowers and birds are used in a most effective 
way offering any number of pretty and different designs. 
The percolator urns are mounted on a four footed base 
that is of polished nickel and are ebony insulated, while 
the pots have a fancy rounded base that are also nickel. 
Their tops, which of course, are glass are also finished 
with a trimming of the same metal. In capacity both urns 
and pots are much larger than will usually be found. The 


former serves twelve cups while the pot will hold eight. 


Now Stocked for Immediate Delivery 


Finding the demand so persistent for this lovely pat- 
tern as pictured herewith, Justin Tharaud, Inc., 24 West 
23rd St., the importers, were compelled to stock it to take 
care of their customers’ requirements. Many buyers are 
already familiar with its selling qualities but those who are 
not should investigate its possibilities which are recog- 
nizable at a glance. It is one of those more or less con- 
ventionalized arrangements executed in lovely coloring 
on an ivory band background that is always in good taste 


-- 


the Salesman 
ART SERVICE 


and yet has plenty of individuality. It is from the famous 
old Tettau factory, Bavaria, for which the Tharaud firm 
are American representatives. The geometric effect at 
the edge—and inside the gold line—is in slate blue, gray 
and touches of green. The roses on the ivory band are 
American beauty pink. Little cornflowers of blue appear 
here and there. The foliage is ‘bright green. The tropical 
birds are in the same color scheme. The scroll-like line 
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on the inside in slate blue completes an altogether charm- 
ing ensemble. Ample stock of this pattern arrived in 
New York this week making it available for immediate 


delivery. 


New McKee Items Shown by Thomas G. Jones 


Newly arrived samples which are the latest numbers to 
be presented from the McKee Glass Co. factory, Jean- 
nette, Pa., are being featured at the salesroom of Thomas 
G. Jones, 200 Fifth Ave., their. New York representa- 
tive. Outstanding among these is a line of lamp mounts 
that are most unusual and immediately attract attention. 


All kinds of colors and shapes are to be found among 


them, one of which, called the Mexican Bubble in a 
Moonbeam finish, is perhaps the most startling. Here is 


In fact it has never been 
The effect of this piece is 
really best described as a miniature waterfall. A stream 
seems to be splashing down from the top of the mount 
that flows on down to the base and shows a myriad of 
little bubbles in the water effect. In its shape it is of the 
Egyptian style. 


something that is really new! 
offered before by any firm. 


In addition to this there are also any 
number of other mounts in two different Egyptian shapes 
that are displayed in solid colors of amber, blue, green, 
canary, orchid and pink as well as crystal. There are also 
many in a cut satin finished and silvered effect. For those 
who prefer mounts of an entirely different style there 
are a number in the popular pinch bottle shape. These are 
in the same range of colors as those mentioned above. To 
show how attractive these mounts are Mr. Jones has a 
number set upon his display tables equipped with various 
styles of shades that are all wired and lighted. They cer- 


tainly are a treat to look at and in price most reasonable, 


Conference to Fight Mail Selling 


Chain stores, direct-mail manufacturers and mail-order 
firms will be the subjects of serious consideration by a 
group of leading Middle West manufacturers, bankers 
and retail merchants at a conference to be held at the 
Hotel Shoreland, Chicago, from October 26th to 29th. 

George 'H. Cowan, formerly vice president and general 
manager of the Wilson Packing Co., is chairman of the 
group’s Executive Committee. L. M. Michelson, of Clin- 
ton, Kan., newspaper publisher, is secretary of the con- 
ference. 

Mr. Cowan has selected the striking title of “Death by 
Mail” for his talk. Mr. Michelson will discuss “The 
Doorbell Ringer.”’ 

Invitations have been sent out to trade experts, statis- 
ticians, editors, bankers, merchants in Minnesota, Mis- 
souri, Illinois, Indiana, Michigan, Iowa and Wisconsin. 
It is said that the organization may be incorporated after 
the meeting “‘to take concerted action looking to the al- 
leviation of conditions under which busines: throughout 
the Middle West is suffering at present.” 


4 
KROCKERY KRACKS | 
“Common Sense Would Avoid Many Divorces”—heg 


. j 
line. Yes, and many marriages. 


; 
Mrs.—‘When you proposed to me you said that yi 
were not worthy of me.” 
Mr. (sarcastically )—‘Well, what of it?” 
Mrs. (even more so)—‘‘Nothing; only I will say # 
much, that whatever else you were, you weren't a liai 


A musician approached a banker for a donation of } 
to help bury a deceased saxophone player. To whi 
the banker replied: “Here’s $25; bury five of them” 


An old countryman who had been to London for t 
first time on business, returned in a bad temper. | 

“At the hotel,” he complained, “they kept the light 
my bedroom burning all night. I couldn’t get a wink 
eslcepaa 

“Why didn’t you blow it out?” asked his wife. 

“Blow it out?” said the old man. “TI couldn’t. 
in a bottle.” 


It w 


Even the grave and dignified British Civil Service cot 
missioners could not resist being amused at an answ 
on at a recent examination. The question was: 

“Give for any one year the number of bales of cot: 
exported from the United States.” 


The applicant wrote: “1491. None.” 


“So you're a salesman, are you? 
alin 
“T’m a salt seller, too.” 


“Shake !” 


What do you sell 


Teacher—Now, Willie, if James gave you a dog ai 
David gave you a dog, how many dogs would you have 

Willie—*‘Four.”’ 

Teacher—‘Now, dear think hard. Would you ha 
four if es and David each gave you one?” 

Willie—“Yep. You see, I got two dogs at home now 


“Brederen, we must do something to remedy de Stat | 
Quo,” said a Negro preacher to his congregation. 
“Brudder Jones, what am de Status Quo?” 

member. 
“Dat, my brudder,” 
de mess we’s in.” 


asked | 


said the preacher, “am Latin f 


“Why are you late for breakfast, sir?” asked a 
father as the boy ae quietly into his chair. 

“Well, you see,” explained Bobby, “when you call. 
me, I was haying a mighty funny dream, and I just sle” 
a few minutes longer to finish it and enjoy the laugh 


i 
|; 
| 
| 
| 
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May Stores Co, Takes Control of Bernheimers 


| The Bernheimer-Leader Store, Inc., Baltimore, has 
passed into the hands of the May Department Stores Co. 

Final papers completing the transaction, which had been 
rumored in trade circles for weeks, were signed here 
recently. 
| Leon C. Coblens, president of the store, will remain 
under the new management as managing director. It 
's understood that Isadore Wolf, vice-president and chair- 
man of the board; Abraham Bernheimer, treasurer, and 
Maurice Cahn, vice-president, will retire. Although the 
ourchase price was not revealed, it is reputed to have 
yeen in the neighborhood of $5,000,000. 

The Bernheimer store was started thirty-nine years 

igo by Herman and Ferdinand Bernheimer and was 
located at the corner of Kimmel alley and Lexington 
street. Originally the store had a 30-foot frontage and 
was 80 feet deep. Later on Isadore Wolf became asso- 
sated with the business, and when Ferdinand Bernheimer 
died his nephew, Abraham Bernheimer, was admitted to 
dartnership. 
_ Kohner & Co. launched the Leader store in 1904. The 
former company had succeeded Daniel Lowenthal. In 
1905 the Leader Company was taken over by Leon C. 
Coblens and Maurice U. Cahn, operators of the shirt 
jusiness known as Cahn & Coblens. 

Both stores continued to grow rapidly, and in 1923, 
che year they were merged to become the Bernheimer- 
Leader Company, did the largest business in the city. 

“We have long appreciated Baltimore through our busi- 
qess contact,’ the public announcement of the May Com- 
pany read. “Our buyers have for many years made 
2xtensive purchases in this market. 
che chain from coast to coast.” 
In addition to the Baltimore store just established, 
May Company operates stores in Cleveland, Akron, O. ; 
St. Louis, Denver and Los Angeles. The Akron store 
s operated under the name of M. O’Neill Company and 
the St. Louis one is known as Famous-Barr Company. 
This chain of department stores does an annual volume of 
Jusiness in excess of $100,000,000. 

The following local department stores and_ specialty 
shops published messages of welcome through their news- 
Japer advertising: The Hub, Hutzler Brothers Com- 
sany, O’Neill’s, Hecht Brothers, Hochschild-Kohn & Co., 
Julius Gutman & Co. and Stewart & Co. 


This link completes 


Wholesale Prices in August, 1927 


_ A strong upward movement in wholesale prices from 
July to August is shown by information collected in 
“epresentative markets by the Bureau of Labor Statistics 
of the United States Department of Labor. The bureau’s 
weighted index number on the 1913 base and including 
404 commodities or price series registered 146.6 for 
August, compared with 144.6 for July, an increase of 
l 1-3 per cent. Compared with August, 1926, however, 
with an index number of 149.2, there was a decrease of 
134 per cent. 


Retailers Biggest Policyholders 


That retail merchants in the United States are perhaps 
the biggest buyers of life insurance in the world is shown 
by the list of policyholders carrying amounts in excess of 
$1,000,000 recently compiled by the Spectator Company. 

Rodman Wanamaker tops the list with a policy of 
$7,500,000, 

The names of the following merchants and textile 
executives will be published in the prominent patrons 
of life insurance number of September 29, Arthur J. 
Smith, president, announced recently : 
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Irenee du Pont, Wilmington 


Industrial Plants Growing Larger 


During the last 25 years American factories have been 
increasing in size, but in recent years they are decreasing 
in number. The average factory in 1904 employed 37 
workers, in 1919 it employed 42 and in 1925 it had 47 
workers. The figures are furnished by the National 
Industrial Conference Board after a review of the Gov- 
ernment census of manufactures for 1925. The number 
of manufacturing establishments in 1925 was 187,386, 
with an average number of wage earners totaling 8,383,- 
741. The aggregate wages paid were $10,729,000,000, 
and the combined value of product was $62,706,000,000. 
The Conference Board measures this product in the 
“1914” dollar at $39,300,000,000. The Board places the 
purchasing power of the dollar in May of this year based 


on the cost of living, as 61.1 cents in comparison with 
e “1914” dollar—Ex. 


Back up the statements in your ad copy with a fine 


product and leave the rest to the public—wNational 
Bottlers’ Gazette. 


CHICAGO OFFICE 


W. ADAMS 
STREET 


ne THE CHICAGO MARKET 


J. H. SmMytTHe, REPRESENTATIVE 


By 


Mr. Scott, associated with the purchasing department 
of the Plaza Hotel, New York, and the Copley-Plaza, 
Boston, made a brief visit to the various displays in the 
Shops Building during his stay in Chicago last week. 


S. A. Royce, Chicago representative for the Scammell 
China Co., Trenton, N. J., has returned from the territory 
around Minneapolis and Duluth, where he reports condi- 
tions very favorable. 


Among the department store buyers who found it 
urgent to see about replenishing their fall stocks at the 
time of the “ringside” event were “Al” Papke of Ed. 
Schuster & Co., Inc.; M. I. Mehlmann and “Ben” Aller- 
ton of the Herzfeld, Phillipson Co., Milwaukee. 


Founder’s Day Sale last week celebrated the founding 
of W. A. Wieboldt & Co., established 44 years ago; also 
the opening of the company’s third store two years ago. 
Wieboldt’s is one of the largest department stores in 
Chicago’s outlying districts. 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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W. C. Owen, Inc., have two unusual porcelain dresser 
sets consisting of two perfume bottles and one powder | 
box. These are designed to represent the stem of a 
flower and blossom. These come in blue, pink, yellow 
and green and may be had in two sizes. 


George Turner has just returned from his trip in the 
northern territory, but expects to be on the road again’ 
within a few days. 


E. M. Meder, 17 N. Wabash Ave., has taken Over 
representation of the International Glass Corp., Cleye- 
land. The new line consists of machine cut tumblers 
and colored machine cut stemware. 


F. W. Merry, of the Indiana Glass Co., Dunkirk, Ind., 
visited the firm’s Chicago representative during the past 
week. Among other visitors from the factories were 
M. A. Smith and D. M. Pilkay, of the McKieemiaiass 
Co., Jannette, Pa.; C. W.. Kerr, of thes Eitiieaiaiies 
Tumbler Co., Huntington, W. Va.; Dick Sloan, of the 
Potomac Glass Co., Cumberland, Md., and D. W. Seam- 
mell, president of the Scammell China Co., Trenton, N. J. 


O. C. Helm, of Helm & Soukup, has been spending 
some time recently at the Philadelphia factory and call- 
ing on trade in the East. 


Mr. Ransburg, of the Harper J. Ransburg Co., Indian- 
apolis, Ind., both salesman and buyer, came to Chicage 
to plan his selection of merchandise for the coming year. 


A. M. Kellar, of Roschek Bros., Dubuque, and Mr 
Livergood, of Livergood Bros., Mason City, and T. J 
Foote, of D. H. Holmes Co., Ltd., New Orleans, visitec 
the Chicago market during the past week. 


Why Hide Them Away? 


A man I know in the restaurant business was talking 
to me the other night about some of the tricks of the 
trade and I was particularly interested to learn tha 
when such articles as ketchup, mustard and chili sauct 
are served only on request, the consumption of these i: 
just about half what it is when the bottles are kept 01 
the tables. 

If hiding a commodity which patrons know is fret 
cuts the demand in half, is there any reason for wonde’ 
that goods intended for sale do not move rapidly whet 
they are concealed from view? 
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| WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


| FOSTORIA GLASS CoO. 

_ Chicago Display, 806-7-8 Masonic 
Temple 

Glassware, Harry G. Dalzel) 


Etchings, Cuttings 
and Iridescent. Central 3497 | 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 


W. L. GERALD. Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room ¥8« 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 
NATIONAL CHINA CO. 
Phone OWEN CHINA CO. 


9 North Wabash Ave Phone: Central 323¢ 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


SS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glaas 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


rr 


ee 


THE UNITED STATES 
GLASS CO. 
39 F. Randolph St--er 
Walter B. Lazure, Chicago Representative 


Olt R CHICAGO DISPLAY ROOM CON 
TAINS COMPLETE SAMPLE LINES 
DIRFCT FROM OUR FACTORIES 


General | rade Reported As Being Fair 


Following a period of unseasonably warm weather, tem- 
peratures dropped sharply early this week over nearly 
the whole country, stimulating retail trade, and, to a lesser 
degree, wholesale distribution. Improvement in sales of 
dry goods, clothing and fall lines generally was noted at 
many centers, exceptions being found in some parts of 
the southeast, where heat still retarded buying. There 
were numerous reports of frost damage to corn, which 
had made excellent progress during the first two weeks 
of the month, and prices for the grain were firmer. 
Other aids to distributive trade were the opening of 
schools, the holding of “buyers’ weeks’ and fairs and 
the movement of cotton, spring wheat, tobacco and other 
crops to market, this last finding further reflection in 
slightly improved collections. The general tone of busi- 
ness was, perhaps, better than for a number of weeks, 
but it cannot be said that, except in a few instances, it 
reached the level of a year ago, when almost all lines 
‘were sharing in a rapid expansion. 

The irregular movement of raw cotton prices, which 
showed a loss of nearly 2 cents on the week, made the 
‘goods market rather nervous, but a fair business was 
transacted, especially in the finer grades of cotton goods. 
‘The coarser constructions were quiet and price conces- 
sions were made on some varieties. Raw wool was in 
better demand, with prices firm. Shoes moved well, and 
manufacturers were active. Radio sales improved con- 
siderably, being helped by seasonal factors and the trade 
shows held in many cities. 
| It cannot be said that the week saw much’ expansion in 
industry; in fact there were signs of lessened activity in 
Some lines. Automobile production contracted somewhat, 
and sales of new cars were much below a year ago, 
‘despite the recent price reductions. This industry is 
‘Spotty, with some producers running almost full time, 


while others are operating on very low schedules, and 
the leading maker of small cars is out of production 
The August 
output of passenger automobiles and trucks showed a gain 


pending preparations for a new model. 


Opeloslmperm centeover July, but a drop of 28.2 per cent 
from August of last year, and the eight months ended 
with August showed a loss of 15.8 per cent. Tires were 
in fair demand, but production was seasonally lower. 
Furniture was irregular, with some leading manufac- 
turers doing a very good business and the snialler con- 
cerns less active than a year ago. Soft-wood lumber was 
more active, with production about equal to a year ago. 

The failure of automobile makers, especially the lead- 
ing interest, to come into the market more heavily was 
a disappointment to the steel industry. Except for some 
structural materials and inquiries for rails, steel buying 
was featureless, and mill operations sagged to about 60 
per cent of capacity, as against 65 per cent in the pre- 
ceding week and nearly 85 per cent at this time a year 
ago. Present indications are that the output of steel 
ingots for September will be lower than in August. 
Scrap was weak, and prices for some finished products 
sagged, despite the advance announced last week by a 
leading company. Pig iron buying was rather dull, but 
producers succeeded in maintaining prices. Copper was 
very active early in the week, some heavy sales being 
made at 13% cents a pound. Lead was also in better 
demand, but zinc and tin were quiet. Hardware moved 
fairly well. Coal sales and mine operations were some- 
what better, but prices showed very little improvement. 

Crops were marketed rapidly, with dry weather favor- 
ing harvest work. Cotton picking and ginning were 
general in the belt. The plant was aided by last week’s 
warm weather, which checked the boll weevil, but there 

(Continued on page 31) 
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An Up-to-Date Check 


“Your account for $377 is long past due, and suit will 
be entered unless I receive a satisfactory reply by wire,” 
the merchant wired. 

This telegram had the desired effect, as the customer 
had a checking account with a bank in the merchant’s 
home town; promptly wired the bank directing the bank 
to pay to the merchant or order the sum of $377, and sent 
a duplicate of the telegram to the merchant, which the 
merchant promptly presented to the bank and demanded 
payment. 


“What gave you the idea we'd pay cash on a document 
like this?” the teller demanded. 


‘Because it’s a check,” the merchant assured him. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 
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NEW YORK WAREHOUSE 
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ie 
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“Well, if that’s a check, it’s certainly in a new dress,’ 
the teller averred. 

“Isn't it dated?” the merchant demanded, 

“Vt “certainly? is, - 

“And directed to your bank?” 

eCertainlys” 

“And directs you to pay a certain sum of money?” 

“Yes—that’s true.” | 

“Well, then, why isn’t it a check when it’s signed by 
the customer ?” 


“It’s certainly a new one on me, but I'll pay it, anc 
take a chance,” the teller agreed, and the Supreme Court o0} 
Arkansas upheld him in a case reported in 229 S, W. 1026 
where the court ruled that such a document fulfilled al 
the requirements of an actual check. 


GLASSWARE 


Our retail lines are now going to you bearing the triangular 
label shown above. On our glassware it appears printed in white 
on a rich blue background. 

Application for the registration of this trade mark has been 
made at the U. S. Patent Office and will be the identifying 
symbol of our products. 


SAMPLE LINES AND SALES OFFICES 
IN ALL PRINCIPAL CITIES 


ECONOMY GLASS COMPANY 
MORGANTOWN, W. VA. 


By Frederick Litchfield 


“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


| 
AUTHOR OF 
“Marks and Monograms on Pottery and Porcelain” 
| 


September 29, 1927 CROCKERY AND GLASS JOURNAL 


Twenty-seven 


American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


Three Shapes 


PHCNGCTOURN feo ota s cece an fancy 
PAPUAN G Mere ieee. cists + ss cs ses plain 


eooceeeee ee eee es oe Oee 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Send for Catalog and Illustrations 


Albright China Go. 


Main Office 
Carrollton, Ohio 


—_—_,——_! 


Representatives 
; Factones ? ; HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East West 
Kilns 9 Kilns ROY E. HENDERSON 
President 


NEW PATTERNS IN 


ATIONAL IVOR’ ‘Ceramic Dictionary”’ 


Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 
SALES OFFICES ° f 
BUBAR & CO, An education for anyone con- 


1828-30 Ta Bie Se nected with the trade. 


D. aes ey 
30 


200 Fila 


hee eae Price $2.00 Per Copy 


F. A. SNES 
est 


Convenient Pocket Size. 
SETHE ee ERERER 


NALS 


ve. 
Veale abe Ohio 


Se E. TAYLOR, 


emmy poly, " 
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c= Demarest Publications, tc. 


Publishers 


THE NATIONAL CHINA COMPANY) | «22785 New York 


ISALINEVILLE > OHIO 
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New York Imports 
September 21st 


S. S. Belgenland, from Antwerp, Belgium 


Butler Bros., 222 cases toys and crockery 
Lazarus & Rosenfeld, Inc., 97 crates crockery 


S. S. Minnewaska, from London, England 


Oppenheimer, A. & Co., 10 cases earthenware jars 
American Shipping Co., 1 case china and glassware 


S. S. Schodack, from Havre, France 
Ovington Co., 6 casks crockery 
American Shipping Co., 44 cases majolica, crockery, etc. 
Robold, J. C. & Co., 18 cases chinaware, etc. 
American Express Co., 30 cases pottery, etc. 
Andrews, D. C., & Co., 9 cases earthenware, etc. 
Bamberger, L., & Co., 8 cases glass, porcelain, etc. 
Carbone, Inc., 1 barrel earthenware 


S. S. Luetzow, from Bremen, Germany 


Wolf, L., & Co., 24 cases glass and earthenware 
Bernard, J. E., & Co. 1 case crockery 


S. S. Anaconda, from Rotterdam, Holland 


Kress & ‘Co,, 21 cases crockery and toys 

Globe Shipping Co., 6 cases earthenware 

Lazarus & Rosenfeld, 14 cases china 

Herbert & Neuwirth Co., 6 cases crockery 

Illfelder, B., & Co., 85 cases toys, ornaments and crockery 
S. S. Nobles, from Genoa, Italy 

Borgtfeldt, G.. &+Co. 54 (cases crockery, etc, “i. 5 

Bowery & East River Savings Bank, 26 casks majolicas, 4 cases 
de 

Friedlaender Co., 30 packages earthenware, etc. 

Strauss, N., & Sons, 14 packages earthenware, etc. 

Order, 1 cask majolicas 


From Naples, Italy 


Kupper, H. C., Inc., 33 cases earthenware 
Borefeldt, G., & Co., 2 cases earthenware 
Herbert & Neuwirth, 42 cases earthenware 
Strauss, N., & Sons, 18 cases earthenware 
Meadows, Wye & Co., 2: cases earthenware 
S. S. Albert Ballin, from Hamburg, Germany 


Order, 14 cases toys, crockery, etc., 3 cases earthenware 

Phoenix Shipping Co., 236 cases toys and crockery 

Stern Bros., 57 cases toys, crockery, etc. 

Macy, R. H., & Co., 112 cases toys and crockery 

Andrews, D. C., & Co., 97 cases toys and crockery 

Ross G., 'Co., 1 case earthenware 

Hennigson, F., 2 cases glassware 

Glcbe Shipping Co., 1 case glassware 

Pomerance, S. H., Co., 1 case glassware 

Levy Bros. China Co., 12 cases crockery 

Batlin, L., 21 cases hollowglass 

Lidia Corp., 8 cases crockery 

Tomby, B., & Co., 19 packages crockery 

Young, D. F., 10 cases hollowglass, etc. 

Chatham & Phenix National Bank, 10 crates crockery 

Reiss, J. P., & Co., 7 cases earthenware 

American Shipping Co., 1 case crockery 

Silverman, F. P., 4 cases glassware 

Kay & Ellinger, 8 cases glassware 

Hirschberg, Schutz & Co., 4 cases glassware 

Chatham & Phenix National Bank, 5 cases earthenware, 1 
barrel do 

Meadows, Wye & Co., 9 cases glassware, etc. 

Schmidt, H., 4 cases hollowglass. 2 cases crockery 

Block, L. D., & Co., 1 case eartheriware, 2 do hollowglass 

Blumenthal, B.. & Co., 12 cases glassware 

Roberts, J., 2 cases glassware 

Phillips & Tannenbaum, 3 cases glassware 

Elliot, Greene & Co., 2 cases glassware 

Morris Goldberg Sons, 13 cases glassware 

Willenborg, C., & Co. 1 case glassware 

Bernstein, W., 5 cases glassware 

Goodman, S.. Co., 4 cases glassware 

Lisner, D., & Co., 4 cases glassware 

Loewenthal, F. & B., 1 case glassware 

Stern, T. L., & Co., 4 cases glassware 

Wiener Bros., 2 cases glassware 

Felsenthal, B., & Co., 3 cases glassware 

American Kreuger & Toll Corp., 1 case glassware, 1 do porcelain 

Russeks Co., 1 case glassware 

Bing, F., & Co., 2 cases earthenware 

Schmidt, A., & Son, 2 cases hollowglass, 1 case silver goods 

Wanamaker, J., & Co., 2 cases earthenware 


CROCKERY AND GLASS JOURNAL 


_ 


September 29, 1 9g 


| 


Schaffer, M., Co., 25 cases glassware 

Downing, R. F.- & Co., 23 cases crockery, glassware, ete. 

Bank of America, 3 cases glass bars, 36 cases do 

Graham & Zenger, 71 cases crockery | 

Sheldon, G. W., & Co., 59 packages glassware 

Robinson, H. W., & Co., 34 cases glassware | 

Eleto Co., 29 cases crockery, 1 case hollowglass 

American Shipping Co., 12 cases chinaware 

Ludwig, Baumann & Co., 6 cases crockery, 2 cases glasswai, 

Van Oppen & Co., 1 case porcelain 

Downing, T. D., & Co., 3 cases crockery, 1 do glassware 

Khouri, A. N., & Bro., 1 case earthenware 

Sirauss Bros. & Co., 18 tases hollowglassware, etc. 

Owen Walsh Mfg. Co., 2 cases hollowglass 

Brown & Roese, 3 cases earthenware and china 

Vandeerift, F. B., & Co., 31 cases glassware 

Abraham & Straus, 15 cases glassware 

Fenton, A. W., Co., 21 cases glassware, etc. 

Sullivan, W. C., & Co., 29 cases glassware, etc. 

Schenkers, Inc., 55 cases crockery and glassware, 154 cases d 

Roloson, A. F., 12 cases chinaware 

Irving, Miller & Co., 35 cases earthenware 

Roloson, A. F., 1 case glassware, etc. 

Schenkers, Inc., 43 cases crockery, glassware, etc. 

Reimer, da. Con om casesmcrocKeny 

Globe Shipping Co., 4 cases crockery, 1 do earthenware 

Noe, W. R., & Sons, 1 case hollowglass, 8 cases glassware 

Basch, S., Import Corp., 99 cases crockery 

Hesse, D. S., & Co., 3 cases glassware 

Acme Fast Freight Service, 3 cases crockery 

Werthiemer & Levy, 13 cases crockery 

Brown & Roese, 1 case earthenware 

Pomerance, S. H., Co., 18 cases glassware, 23 cases glasswar| 
and crockery 

Stern, Stiner . Co., 15 cases glassware, etc. 

Heemsoth, Basse Co., 5 cases earthenware 

Safran & Gluckman, 15 cases crockery and glassware 

Robinson, H. W., Co., 13 cases glassware, etc. 

Sheldon, G. W., & Co., 22 cases majolica, etc. 

National City Bank, 4 cases majolica, 1 case glassware 

Chemical National Bank, 4 casks majolica, 1 case glassware 

Bernard, J. E., & Co., 308 cases glassware 

Daniels, M. B., & Co., 1 case crockery, 3 cases glassware 

Levy, B. N., & Co., 2 cases glass 

Straub, P. A., & Co., 2 cases chinaware 

Powell, C. H., Co., 9 cases earthenware, 2 do ironware 

Nassau National Bank, Brooklyn, 33 cases crockery, etc. 

Zanes, W. R., & Co., 20 cases crockery 

Koscherak Bros., 41 cases crockery, earthenware, etc. 

Chemical National Bank, 2 cases glassware 

Lightolier Co., 5 cases glassware | 

Wolff, H., & Co., 1 case glassware 

Wanamaker, J., 1 case hollowglass 

Bank of Manhattan Co., 3 cases crockery 

Ruhe, F. H., & Co., 5 cases glassware 

Southern Pacific Lines, 1 case porcelain ware 

‘Rhode Island Trust Co., 2 cases glassware 

Chatham & Phenix National Bank, 7 crates earthenware, « 
cases metalware 

Eimpire Laboratory Supply Co., 11 cases hollowglass 

International Forwarding Co., 11 cases glassware 

Atlantic Forwarding Co., 21 cases holloweglass, etc. 

Koscherak Bros., 13 cases hollowglass ware 

Graham & Zenger, 2 cases glassware 

Vandegrift, F. B., & Co., 2 cases earthenware 

Eimer & Amend, 19 cases glassware, etc. 

Hirsch, G., Sons, 58 cases glassware, etc. 

Goldmann, H. A., Inc., 4 cases crockery 

Pavel, F.. & Co., 18 cases hollowglass 

Strauss, N., & Sons, 77 cases crockery and earthenware 

Friedlander Co., 11 cases crockery, etc. 

Murphy, A., & Co., 2 cases glassware 


September 22nd 


S. S. Albert Ballin, from Hamburg, Germany (Additional). 


Jacobs & Kassler, 3 cases toys, 3 cases crockery 
Borgfeldt, G., & Co., 28 cases toys and glassware 
Pustet, F., Co., 1 case earthenware 

Judson Freight Forwarding Co., 1 case hollowglass 
McFaddin, H. G., 21 cases lamp shades 

Sellers, C. W., 4 cases decalcomanias 

Lazarus & Rosenfeld, Inc., 2 cases glassware 
Hoffman, L., 8 cases enameled hollow ware 


S. S. Naples Maru, from Hamburg, Germany 


Bernard, J. E.,\& Co.. 5 cases glassware, etc. 
Manufacturers Trust Co., 60 cases crockery 
Bank of U. S., 123 cases crockery, ete: 
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Stuyvesant Import Co., Inc., 12 cases crockery, 
Gimbel Bros., 29 cases ‘glassware, etc. 

Herbert & Neuwirth Co: 58 cases glassware, ae 
Weiss & Biheller, Inc., 6 cases glassware, et 
vare, etc., 675 cases glass shades 

Bernard, J. E., & Co., 17 cases glassware, crockery, etc., 52 cases 


61 crates do 


, 44 cases glass- 


zlassware, etc. 


_ Andrews, D. C., & Co., 29 cases glassware, earthenware, etc. 
Goetz, O., Inc., 36 cases glassware 

Order, 11 cases crockery 

Owen Walsh Mfg. Co., 15 cases crockery, etc. 

Weiss & Biheller, Inc., 256 packages glass shades 

Bernard, J. E., & Co.,'76 cases glassware, crockery, etc. 
Chatham & Phenix National Bank, 22 crates earthenware 
Bernard, J. E., & Co., 8 cases glassware, ‘etc. 

Chatham & Phenix National Bank, 22 crates earthenware 
Asche, C. H., & Co., 48 cases toys, "glassware, etc., 44 cases toys, 


vlassware 


Sheldon, G. W., & Co., 50 cases toys, crockery, etc. 


Bernard, JD E., & Co., 13 cases toys, crockery, etc., 23 packages 


‘oys, crockery 


Fenton, A. W., Co., 6 cases earthenware 


S$. S. Cedric, from Liverpool, England 


Gunthel & Cruveilher, 2 cases chinaware 

Barth, L., & Oe 2 crates earthenware 

Leyland, Pp. N., Isic., 2 casks earthenware 

Maddock & Miller, ’ 48 packages earthenware, 7 casks china- 


ware 


Davis, Collamoie & Co., 3 casks chinaware, 1 cask glassware 
Borgfeldt, G., & Co., 7 cases glassware and earthenware 
Higginson, G: Ne 15 packages earthenware 

Syndicate Trading Co., 2 cases earthenware 

Bassett, G. F., & CO: 12 crates earthenware 

Byrnes, W. J., & Co., 6 casks earthenware 

Sellers, C. W., 25 casks earthenware, 9 casks chinaware 
Reizenstein, S. 1 cask chinaware 

Panama Pacific Line, 23 packages earthenware, 22 packages do 
Enttle, G. F., 9 casks earthenware, 1 box do 

Order, 1 case earthenware 

Fondeville, A. J., & Co., 13 cases earthenware 

Straus, N., & Sons, 2 crates earthenware 


September 23rd 


S. S. Majestic, from Southampton, England 


} 
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Globe Shipping Co., 2 cases china and glassware 
Massce & Co., 5 cases earthenware, 1 case do 
Hudson Forwarding & Shipping Co., 20 cases china, etc. 
Rohner, Gehrig & Co., 3 cases earthenware 
Downing, AB De & Ga: 7 cases glassware, etc. 
American Express Cor lL case porcelain 

Haviland China Co., 130 casks porcelain 

Guerin Pouyat Elitte, 35 casks porcelain 

Straus, N.. & Sons, 9 casks porcelain 

Tharaud, ie 10 casks porcelain 

Nassett, G., & Co., 4 casks porcelain 

Globe Shipping @o., 4 casks porcelain 

Happel & McAvoy, 1 case glassware 

Draeger Shipping Co., 1 case chinaware 

Henjes, eee Gee Etc. 3 cases chinaware, etc. 
Kuyper, eC. & Co., 1 case glassware 


S. S. Suffren, from Havre, France 


Bergeret, C., 1 case glassware 

Globe Shipping Gono ‘casks chinaware 
Vandegrift, F. B., & Co., 2 cases glassware 
Tomas & Pierson, 3 casks chinaware 
Stauff. A., 14 cases glassware, etc. 


_Lord & Taylor, 36 cases elassware 


Bernard, J. E., & Co., 4 cases majolica 
Corbett, M. ip & Co., 4 cases alabaster works 
Fenton, A. W., Gos, 2 cases chinaware 


Schmidt, Pritchard Co., 1 case crockery 
Murphy, J. J2, & Co., 1 case glassware 
ei Bros., 2 cases marbles 


Haviland, we (OG, 
Davis, Collamore & cor 1 case chinaware 
Bergeret, '€. 3 cases glassware 

Pritchard Go." 4 cases chinaware, etc. 

rench American Glass Co., 3 packages glassware 


46 packages chinaware 


S. S$. Colombo, from Naples, Italy 


Gilbert, S., 2 cases earthenware, etc. 


8S. S. Drottningholm, from Gothenburg. Sweden 


Vandegrift, F. B., & Co,, 


1 case porcelain 


Levy, J. W., Corp., 5 cases porcelain 
Tice & Lynch, 1 case porcelain 
Venon, J. H., Inc., 103 cases glassware 


September 24th 


S. S. Paris, from Havre, France 


Globe Shipping Co., 1 case crockery 

Vantines, A., & Co., cases crockery 

Galle, Jp tke, Cox, é cases optical glass 
Hampton, J.W., ‘Jr., & Co., 1 cask chiawnare 
Grande Maison de Blanc, 7’ cases glassware 
Rorabaugh Dry Goods Co., 1 case chinaware 
Marshall Field & Co., 87 cases majolica 
Bernards ee ce Con 7 cases majolica 

Lord & Taylor, 10 cases majolica 

Henjes, F., Jr., 9 cases glassware, etc. 
Tiffany & Co., 1 case glassware 

Bane & ‘Co., 4 cases faience 

Byrnes, W. J., & Co., 30 casks chinaware 
Bernard, J. E., & Co., 51 cases glassware 
Fleischmann Co., 1 case chinaware 

Hampton, J. W., Jr., & Co., 3 casks chinaware 
Block Bros., 3 casks majolica 

Bracher, A. J., Co., 2 cases glassware, etc. 
Vandegrift, F. B., & Co., 3 cases chinaware 


S. S. Bankdale, from Malaga, Spain 
Jordon, Marsh Co., 10 packages pottery 


September 26th 


S. S. Resolute, from Hamburg, Germany 
Freydberg, G. H., & E., 1 case crockery 
Modern Braid Co., 35 cases crockery 
Levy Bros. China Co., 19 cases crockery 
Wolff, H., & Co., 8 cases glassware 
Guthman Bros., 6 cases glassware 
N. Y. Mdse. Co., 13 cases hollowglass 
Graham & Zenger, 26 casks crockery 
Strauss, N., & Co., 7 cases earthenware 
Gibson, G. R., Co., 4 cases glassware, 3 cases hollowglass 
Powell, C. H., & Co., 2 cases earthenware 
Downing, R. F., & Co., 2 cases hollowglass 
Schenkers, Inc., 18 cases crockery, etc. 
Borgifeldt, G., & Co., 4 cases crockery, etc. 
Strauss Bros. & Co., 3 cases glassware 
Suite), 12, AN, we Oo, 
glassware 
Schmidt, W. H., 2 cases crockery 
Friedlaender Co., 22 cases glassware, etc. 
Stern, Stiner & Co., 9 cases glassware, etc. 
Noe, W. R., & Sons, 1 case crockery, 2 cases glassware 
Basch, S., Import. Corp., 13 cases crockery 
Meadows, Wye & Co.. 6 cases crockery, etc. 
Eleto Co., 28 cases earthenware, 9 cases do 
Barth, L., & ‘Co., 7 cases, crockery 
Eigner, G., 1 case porcelain 
Cohn & Rosenberger, 8 cases glassware 
Globe Shipping Co., 181 cases crockery, etc. 


S. S. President Polk, from Shanghai, China 
Quong Hing Lung, 39 cases chinaware 


S. S. American Trader, from London, England 
Tobias & Co., 3 cases earthenware 


S. S. West Arrow, from Rotterdam, Holland 
Grant, W. J., & Co., 12 cases glassware 
Borgfeldt, G., & Co., 95 packages toys, etc. 
Bing & Co., 191 packages toys, etc. 

Lazarus & Rosenfeld, 16 cases china 
Illfelder, B., & Co., 22 cases toys, ete. 
Bloch, L. D., & Co., 13 cases earthenware 


S. S. Dresden, from Bremen, Germany 


Fisher Scientific Co., 20 cases hollowglass 

American Express Co., 8 cases hollowglass 

utters Ko Ine, 37 cases crockery 

Wildermann, C., & Co., 61 cases earthenware 
Borgfeldt, G., & Co.. 200 cases toys, earthenware, etc. 
Consmiller, I. A., 10 cases decalcomanias 


September 27th 


S. S. Mauretania, from Southampton, England 
Friedlander Co., 2 cases glassware 


(Continued on page 31) 


49 cases earthenware and china, 6 cases 


Thirty 


CROCKERY AND GLASS JOURNAL 


| 


W... AS NG Ee DD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


LINES WANTED 


ANUFACTURERS’ Agent handling imported china wishes 

to add lines of China, Glass, Pottery and Toys (Domestic or 
Imported). Permanent display at San Francisco and men travel- 
ing Western territory selling Department Stores, Syndicates and 
Jobbers. Address Box No. 661, care of CrocKERY AND GLASS 
JOURNAL. 


WANTS POSITION AS CLEANER 


OMAN wishes position cleaning samples and keeping sales- 
W room in order. Experienced. Address Box 667, care of 
CROCKERY AND GLASS JOURNAL. 


FOR RENT ON 23RD ST. 


HOWROOM SPACE IN THE HEART OF 
THE CHINA AND GLASSWARE DISTRICT. 
IDEALLY SUITED FOR CHINA OR GLASS- 
WARE REPRESENTATIVE. 


FIXTURES, TABLES, ETC. 
LIGHT. ADDRESS BOX NO. 668, CARE OF 
CROCKERY AND GLASS JOURNAL. 


SALES PRODUCER WANTS FACTORY 
CONNECTION 


AN of long experience and a sales producer in vitrified china 

open for factory connection. Thorough knowledge both job- 
bing and consuming trade. Address Box 664, care of CROCKERY 
AND GLASs JOURNAL. 


It is undoubtedly true that the less one has to do the 
less time one finds to do it in. One yawns, one pro- 
crastinates, one can do it when one will, and therefore 
one seldom does it at all; whereas those who have a 
ereat deal of business must, to use a vulgar expression, 
buckle up—and then they always find time to do it in. 
—Chesterfield. 


Metropolitan Buys Famous Glassware 


The famous Muehsam collection of drinking glasses, 
some of them cut and others of artistic, unique design, 
centuries old, is going to America to be divided between 
the Metropolitan Museum of Art and the Chicago Insti- 
tute of Art, declares the New York Times. 

Announcement was made recently that negotiations had 
been brought to a successful conclusion by Joseph Breck, 
Curator of the Department of Decorative Arts of the 
Metropolitan Museum, who has spent two weeks here. 
The price paid by the purchasers, according to authentic 
information, is $140,000. The division of the collection 
between the two institutions has been arranged by Dr. 
Otto Von Falke and Dr. Robert Schmidt, two widely 
known German experts. 

Each institution will receive the same money value 
and pieces of equal historical and artistic merit. 
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The private collection thus leaving Germany is the 
greatest of similar objects in Europe, surpassing in many 
respects even the State collections of Amsterdam, Berlin, 
London and Vienna. Gathered slowly in a period of! 
forty years, it comprises 750 pieces, representing the va-| 
rious arts of decoration as applied to one of the most. 
fragile of substances from the Middle Ages to the early 
part of the Nineteenth Century. Engraved glasses from 
Holland, Germany and Bohemia formed the earlier part 
of the collection and were catalogued in 1914 by Dr.| 
Schmidt, Director of the Frankfort Museum of Arts and 
Crafts. 

The second group consists of much earlier examples 
of Gothic ‘“Waldglass” and enameled Renaissance tank- 
ards and jugs. Part one chiefly contains the earliest of 
engraved glasses from Nuremberg and Holland. cut both 
in relief and intaglio, and the famous ruby glasses as well. 
as clear glasses from Potsdam and gold glasses from Bo- 
hemia. From ‘Hesse comes a goblet which is a unique 
triumph of glass cutting, consisting of four free standing 
figures supporting goblet-like caryatids. 

The oldest piece of German engraved glass is also in 
the collection. It is a magnificent beaker, dated 1592, 
which was the gift of Count William of Schwarzburg to 
his betrothed, Princess Clara of Brunswick. | Among 
other brilliant pieces are a Silesian sweetmeat dish of ex-_ 
quisite design, dated 1760; goblets engraved in Nuremberg 
and Saxony between 1600 and 1607; a goblet engraved by 


(Continued on next page) 


RECEIVER’S SALE | 


Fully Equipped Glass Manufactory 
(Braddock Glass Company Effects.) 


aAME 


CUMBERLAND, MD. OCT. 15, 1927 


Heart of “Cumberland Sand” District. 
All appliances complete, tanks and all equip- 
ment ready for operation. Natural gas fuel. 


Lease on building containing option to 
purchase may be taken over by purchaser. 
Railroad sidings. Cumberland freight rates. 


re 


WRITE FOR INFORMATION 


Finley C. Hendrickson, Receiver 
104 So. Liberty Street 
Cumberland, Md. 


eptember 29, 1927 
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General Trade Reported Fair 

| (Continued from page 25) 

vas considerable shedding, especially in the southeastern 
tates. Cutting and threshing of spring wheat were 
arried on actively in the northwest. Wheat prices 
eached the lowest point of the year last Saturday, chiefly 
ecause of the heavy yields reported in the prairie prov- 
hces and comparatively light export buying. Some of 
ais loss was regained during the week, but the price is 
bout 8 cents below a year ago. ‘The extent of the 
rost damage to corn is still undetermined, but the 
rice has risen about 6 cents from last week’s low point. 
“he movement of California grapes is below a year ago, 
jut prices are stronger. Prunes are very low, but higher 
wices are expected because of short yields in some parts 
f Europe. Other dried and canned fruits are generally 
trong and active. 
Despite the heavy grain movement, railroad car load- 
ngs are below a year ago, showing a decrease in Labor 
Day week for the eighteenth consecutive time. Early 
‘eports on railroad earnings for August indicate a de- 
‘rease from a year ago, although this may not be so 
ieavy as the loss of 22.2 per cent in net income recorded 
no July. 

Detroit reports a further decline in employment, with 
96.834 at work, a decrease of 1,646 from last week 
nd of 36,839 from a year ago. 


New York Imports 
. (Continued from page 29) 


Downing, R. F., & Co., 1 case earthenware 

Veith, A. & H., Inc., 2 cases porcelain 

Pitt & Scott, 15 cases glassware, etc. 

Bernard, J. E.. & Co., 27 cases glassware and earthenware 
| Portenoy Co., 1 case glassware 
| Happel & McAvoy, 1 cask earthenware 
| Altman, B:, & :Co., 1 case chinaware 


8.15: Piberty, from Havre, France 


Heemsoth, Basse & Co., 3 cases lamp shades 
Herbert, Neuwirth & Co., 1 case chinaware 
Stern Bros., 1 case chinaware 

_ American Express Co,, 20 cases majolicas, etc. 

| Ruegger, C. R, 4 barrels china 

_ Admiration Importing Co., 7 cases lamps and vases 


uw 
. 


8. Adriatic, from Liverpool, England 


sellers, C. W., 23 casks earthenware and china 
Hull, A. ii Pottery Gos 35 crates tea pots 

Davison, i Inc., 3 casks earthenware 

Gerlach, F. C., 25 hogsheads earthenware 

Tiffany. ie Coney casks china, earthenware, and glass 
Leyland, P. N., Ines 15 crates earthenware, 14 ‘casks do 
Boote, E., 7 casks china, 15 packages earthenware 
Fondeville, Pec GOn 7 Crates earthenware 
*Strauss, N., & Sons, 13 crates earthenware 

Vogt & Dose, 3 casks earthenware 

Bassett, G. F., & Co., 6 crates earthenware 

Ovington Bros., & eo. 3 casks glassware 

Plummer, Wi TER ieee Co., 5 Asis china, 1 cask glass 
Hampton, do. WV Bes ie Co.celyerate chinaware 
Benedict Mfg. Co, 3 hogsheads earthenware 

_ Order, 4 casks earthenware 

Saks Herald Square, 3 cases earthenware 


ee 


House Agent—“You say you have no children, phono- 
graph, radio or dog. You seem to be the quiet tenant 
she Owner insists upon.” 
| 


_ Prospective Tenant—‘‘Well, I ought to tell you that my 
fountain pen squeaks a bit.” 


Buyers in New York 
SEPTEMBER 22, 1927 
H. C. Hebb, housefurnishings, Kaufman & Co., Richmond, Va., 
Broztell. 
SEPTEMBER 23, 1927 
E. Shapiro, lamps, special job lots, quantities for special sales, 
ferneries and novelties, Alwin’s Department Stores, Providence, 
R. L., Pennsylvania, Room 281. 
SEPTEMBER 26, 1927 
H. Kluter, china, Stewart & Co., Baltimore, Md., 17 E. 39th St. 
(Assoc. D. G, Corp.). 
SEPTEMBER 27, 1927 
F, H. Weiss, art goods, lamps, gifts, Mabley & Carew Co., Cin- 
cinnati, O., 455 Seventh Ave. (Mdse. Research Bureau). 
Mrs. A. Pine, housefurnishings, toys, John R. Coppin Co., Cov- 
ington, Ky., 128 W. 3st St. (Weill ‘& Hartmann). 
A E. Long, lamps, Dayton Co., Minneapolis, Minn., 1440 Broad- 
way (Assoc. Mase. ‘Corp. ). 
Miss K. Connelly, art goods, Maison Blanche Co., New Orleans, 
Kas 112 W. 38th ‘St. (City Stores Co.), 14th floor. 
F. H, Butterfoss, housefurnishing goods, china, toys, Cleland & 
ee ‘Co., Scranton, Pa., 105 Madison Ave. (Mdse. Reporting 
O.). 
F, P. Land, art goods, Root D. G. Co., Terre Haute, Ind., 23 
12, Adda Sie, (WW, AE. [iiarorne)). 
W. J. Long, lamps, James McLean & Sons, York, Pa., 432 Fourth 
Ave. (D. G. Union). 
SEPTEMBER 28, 1927 
B. G. Twitchell, toys, housefurnishings, Hutzler Bros. Co., Bal- 
timore, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 
J. Hertzberg, china, glassware, housefurnishings goods, S. Kann 
Sons Co., Washington, D. C., 128 W. 31st St. (Weill & Hart- 


mann). 


Metropolitan Buys Famous Glassware 
(Continued from preceding page) 

George Schwanhardt at Nuremberg in 1660; engraved 
goblets by Francis Greenwood, who lived in Rotterdam 
in 1682, and glasses made by The Hague master, Wolff, 
between 1780 and 1785. 

Included also among the treasures are a wine glass with 
a Gothic stem, dated 1608; a number of the green “Maig- 
elein,’ a large beaker made in Venice about 1500; enam- 
eled Renaissance glasses made in Germany in 1548; many 
large drinking vessels called “‘Humpen” of the period of 
the late Middle Ages; wonderful enameled glasses with 
silhouettes, produced by Sigismund Mohn and others in 
the early part of the nineteenth century and dozens of 
“Passglasses” or large beakers. 


Self-confidence does not mean conceit. It means the 
quiet conviction that success depends on things which lie 
wholly within my power. Honesty in word and deed is 
the first essential thing to enduring success—and I can 
be honest 1f I choose. 

The old-fashioned virtues of steadfast loyalty to those 
above us, generous sympathy for those beside us, punctu- 
ality, accuracy, prudence, thrift, courage, fair-mindedness 
—these depend not on our birth or station, but on our 
will power. 

To want them supremely is to have them, and the 
one who has them has what all the world desires to 
secure. The world is tired of erratic geniuses—men that 
flare like great rockets in the sky and leave a great dark- 
ness behind them. : 

One steady, shining candle is of more real service to 
the world than a ton of fireworks. One man absolutely 
faithful, prompt, dependable, undismayed by difficulty is 
a tremendous asset in the world—to himself, his em- 
ployer, his city and his nation — Broadcaster. 
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New York Directory 
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IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Suc 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 

Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Farthenware 


OTTO GOETZ, iNC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 
West 23d St. 
Ahrenfeldt French China. 


104 
China. 


920 


“Haviland China” 


89-41 


KAsuttA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 


Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, ine., 39-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods  Tete- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 58-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
Bernal Me 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, ‘“Schier- 


holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 

151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 
ee H: RUHE, 14 West 28rd 
Be 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 

PAUL A. STRAUB & CO., 105-10? 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 

West 28rd St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

See TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
28d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, ING., 35-87 West 
28rds Ste 
Representing Cristalleries De St. Louis, 
Plateelbakkerij ‘“Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L? W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, TW. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal anu 
Colors—Cut, Etched and kngyraveu 
J. Duncan Dithridge, Representauve. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CUO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware. 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 13% 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe. 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware. 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


ea BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


Bo CMAN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


oes G'..ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Fixtures and 


Better 


Telephone 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 
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ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


!HE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT. CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
one Telephones, Chelsea 8265 and 
40. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-1381 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS GCO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 


ware. 
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MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HURACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ platn 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co.. 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


Db. KING LRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ve Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES. Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 1y-27 41 
24th St. 
Manufacturers and Factory Agents 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks. floor 
lamps. electroliers, silk shades, silver- 
plated wares decorated hasket wares 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Stemware. Telephone, Pennsylvania 
2165. 
HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 
Representing Knowles, Taylor & 


Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co 
W. I. Tycer Pottery Company 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE. 48 West 28rd St 
Representing Maryland Glass_ Co. 
Cumberland. Md., and Guerin-Poyat- 
Elite, Ltd.. Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


cr anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 
and 


Get It 


40 cents per line for first insertion; 
20 cents per Pet Pe aa a 


Rates: jm ertions. Seven words per li 
Mini initial r 


Pst 


© Ihere’s Profit 
for You 


ZN 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautiful are seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘‘The mark of fine taste in 
fine China’”’—writing us about the patterns advertised 
—and others—and asking where they can get them. 

Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Genuin 


*Havilan 


DECORATED BY Every piece of genuine 


Haviland China—the 


gilande product of the original 
Co Haviland, established 
Limoges by David Haviland in 


1837—bears the trade 


on decorated china marks shown here. 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 
asian, 


France 


on white china 


NOSEGAY PATTERN 


The business is ¢here for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to ‘‘choose among fascinating variety of design?” 
Have you the most modern, the newest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 
The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 


‘S PAISLEY ”* 


‘“NORMANDY”? PLAZA" 
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IN THIS ISSUE 


Special Gift Shop Section in which Beatrice 
Miller Wisner writes of the latest items in 
gifts, china, glassware and lamps in 
New York stores in addition to our 
regular What’s New in New 
York Showrooms pages 


What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


Will It 
Interest You & 


know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Bgcwmec, 


Clip the coupon below and receive 
the paper regularly each week. 


——— ee 
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‘‘Fostorta what a gift 
for a memorable Christmas 
Day'’—that is the story told 
in the handsome four-color 
page that will appear in 
Vogue in November and in 
Good Housekeeping and the 
Woman's Home Companion in 
December. 


Let your customers see 
that you have Fostoria.* 
You do not need to explain 
what it is, for the little Fos- 
toria label is familiar to 


women all over the country. 
They look for it when buy- 
ing fine glassware, espe- 
cially for gift purposes, for 
as well as being an assurance 
of highest quality, the name 
Fostoria gives the prestige 
that most people like to 
have go with a gift. 

It is still possible to fill 
some orders for Christmas 
business. Address: The 
Fostoria Glass Company, 
Moundsville, W. Va. 


* Tf you have a window—or a display table that gets the 
morning sunshine, arrange a Fostoria breakfast service 


there. 


...A selling picture, if there ever was one! 


Reg. U. S. Pat. Off. 


This illustration 
of thenew Fairfax 
pattern appears in 
November ‘‘Good 
Housekeeping” 


-Ostoria 


FINE’ CRYSTAL ANDSDEGORATED GLASSWARE 
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PELE 


| EAST PALESTINE 
PLANT 


KITTANNING 
PLANT 


CANONSBURG 
P LANT 


The MS. 


General Offices, East Palest 


Plant No.l- East Palestine, 0. Plant No.3- -Kittanning, Pa. 
Plant No.2- Canonsburg, Pa. / __ Plant No.4-East Palestine, 0. 
Ae CW. 8. Redfield 


709 Heyworth Bldg. 
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Teapots for Christmas 


lee a. There’s an appeal in a display of Hall China 
| i Teapots that gets the Christmas buyers, and you 
me. can order without fear of over-stocking, for they’re 


staple, too, for substantial year-’round selling. 


Send for color sheets and prices. 


The Hall China Company cece 


EAST LIVERPOOL, OHIO nieve dane 
A 


| “2 | 
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RRAWS THORN ) 


Their New Berkeley Shape 


= In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 
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Decoration Y-31 


PULL 


APAUAOAACOAROR ORAS ARE! 


The Yellowstone Dinner Service 


PPASEBAAOPONOPANSPASARIOUIAPDIABBOLPIAAEEAREUSASLURESU ROS ED ED 


| MG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 

much increased during the past year or two, they 

have by no means effected the popularity of attrac- 
tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 


The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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"The 


inest China 
from fran ce" 


SSD oe 


The 
Mignon Pattern 
on the 


Lafayette Shape 


ERANCE 


se PR 
oe, we 


Another of our many new 
patterns on the success- _ 


ful Lafayette Shape 


Available for immediate delivery 


HERMAN C. KUPPER, le. 


39-41 WEST 23rd ST. 
NEW YORK 
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The Mercer Pottery ts offering this attractive new 
shape exccutedin.awarm tvory body and 
decorated with awide vartely of cctorful palters 
which are carried in opensteck at the factory. 


MERCER POTTERY CO. 


TRENTON, NEWJERSEY. 


Manufacturers of Dinnerware since 1871 


EM. MEDE NEW YORK SHOWROOM  OURRANUM 
17 N. re aye 200 FIFTH AVENUE 252 WILCOX BLDG. 
CHICAGO, ILL. ; Room 356 LOS ANGELES, CAL. 
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| These Lee q Col 


26 West Twenty-Third Street 
New York 


Si 
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Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 


New and beautiful decorations ac- 
company it. 


KM PSEC OSES FAS IC SHEL IC SEC IC BAEC IC SAE NC SHEL IC SAE IC SHEE I Teer Ie aE I ae 


New decorations are also shown 
on. the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 


UICC IE Le 


EsTABLISHED IN 1874 


Crockery and 
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NEW YORK 


f the Pennsylvania Railroad, in an address before the 
ansportation session of the Chamber of Commerce of 
re United States. 


| “There never has been a people,” he said, ‘‘so dependent 
pon railroads as Americans. Our railroad mileage— 
ver 250,000 miles—would more than girdle the earth ten 
mes. It is greater than the total mileage of all the rail- 
rays of England, Ireland, Scotland, Wales, Canada, 
tance, Germany, Italy, Austria, Belgium, Sweden, Switz- 
tland, Argentina, Japan, Australia and South Africa. 
‘he balance still remaining is more than twice that of 
‘hina, 


“There is a yardstick of railroading that every railroad 
lan knows. It is the rule he lives and works by: Move 
ars as fast as possible as far as possible, with as heavy 
load as possible within a given length of time. 

“Five or six years ago all of the 2,300,000 freight cars 
loved, on an average 22 miles a day. Last year the aver- 
3¢€ was slightly greater than 30 miles per day. 


“But the job of improvement has only begun. One bil- 
on dollars a year for the next ten years must be spent 
) keep from falling back traffic demands. It is cheaper 
) Tun railroads with good equipment than with poor; it 
far less expensive to operate them with well-paid, effici- 
in employees than with dissatisfied and discontented em- 
loyees, 

“The best and most important news in America today 
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: How large a part railroads play in and the surest promise of future prosperity and stable 
‘ailroads ie ; ; 
Ae the economic development of the business is the message: The Railroads have come 
ba United States was indicated by back.” 

eerily George D. Ogden, Traffic Manager 


“People are constantly seeking 
People Seek beauty—in wearing apparel, homes, 
Beauty and gardens—and_ wives,’ says 

Merwin B. Massol, editor of Oral 
“They should not be deprived of the 
element of beauty in the advertisements we ask them to 
read. 

“They step into an advertisement as they step into a 
room, and instinctively appraise its appearance. Most 
of us know nothing about art—but we know what we 
like.” Neither do we consciously analyze the beauty of 
the things we see. We subconsciously accept beauty, sym- 
metry, inviting appearance. We reject the unbeautiful in 
perhaps a more definite, conscious way. 

“Perhaps ‘inviting appearance’ is a better word than 
‘beauty’ in discussing the value of good looks as it relates 
to advertising. Appearance which invites the eye, giving 
the text an opportunity to interest the brain. 

“The good looking advertisement need not be bordered 
lavishly or otherwise decorated elaborately. Simple mo- 
tifs are safest, perhaps. In any case, the purely deco- 
rative elements should be seen and not heard—like the 
children of other days. 

“Then, too, types have voices. Heavy, black types rum- 
ble and boom. Too much rumbling and booming bold- 
face tires the eye just as the rumbling, booming speaker 
Certain type arrangements scream in a 

These annoy.” 


Hygiene Junior. 


wearies the ear. 
shrill, high pitch. 


Hleven 


Gaz S. BRUSH, general manager and sales 


manager for the Brush Pottery Co., Zanesville, 


O., are accompanied by Frank H. Vaughn of the 
concern’s sales staff, arrived in New York the latter part 
of last week for a several days stay on special business 
for the factory. Mr. Brush stated that business was very 
good with the concern. 

Emerson Nichols with the Ontario Crockery Co., Lon- 
don, Can., is in New York for his firm. While here he 
is stopping at the Prince George Hotel. 


A. C. “Bill” Hoagland, china, glass and housefurnish- 
ings buyer for Maas Bros., Tampa, Fla., is in New York 
this week buying for immediate delivery. Tampa, Mr. 
Hoagland says, is “in good condition.” 


Charlest2\. ostiey sor Cnarleswamet osticy, [ncemert 
yesterday for a selling ‘trip, his first stop being Boston 
where he will stop at the Hotel Statler. Next week he 
will be at the Benjamin Franklin Hotel in Philadelphia. 


Oswald Clayton, china, glassware and housefurnishings 
buyer for the M. E. Blatt Co., Atlantic City, was in the 
New York market this week buying for immediate de- 
livery. 


Another buyer in the New York district this week was 
J. V. Mahon, china and glassware buyer for B. McManus 
Co., Youngstown, O. 

“Jack” Lynch, housefurnishings buyer for J. Bacon & 
Son, Louisville, Ky., was in New York this week. He 
arrived Tuesday. 


A, A. Breton of Shartenburg & Robinson, New Haven, 
is in New York this week buying for the store’s anni- 
versary day. 
good.” 


Mr. Breton says “business never was so 


Reynale Pickering of the Maddock & Miller salesforce, 
who has been “covering” ‘‘Bill’” Nye’s territory since the 
latter’s illness, will be back in New York next week for 
a brief visit before continuing on the road again. When 
last heard from Mr. Pickering was in Akron, Ohio. 


J. P. McNeel of the jewelry company bearing that 
name, San Antonio, Texas, is in New York this week 
purchasing stemware for his establishment. 


Twelve 


H. D. Wintringer, head of the Steubenville Potte: 
Co., Steubenville, O., was a visitor in New Youn 
latter part of last week to consult with his local repr 
sentative Abe H. Hays and to attend to other busine 
for the factory. 


H. R. Topping, salesmanager for the Morton Potter 
Co., Morton, Ill., spent Monday and Tuesday in Ne 
York on a visit to the concern’s local agents the Ky | 
Lockitt Co. He stated that the erection of a fine mo 
ern plant to take the place of the factory recently burne 
is progressing so satisfactorily that they expect to | 
in full operation within a very short time. 


George Dougherty, treasurer and sales manager of tl 
Economy Glass Co., Morgantown, W. Va., arrived : 
town on Wednesday to pay a brief visit to the factory 
New York representative, D. King Irwin. 


Among the New England buyers in New York th, 
week were C. Libbey, china and lamps buyer for Bu 
rows & Sanborn, Lynn, Mass.; Miss E. Anderson ar 
Percy Messinger with the Jordan Marsh Co., Bosto 
and I. Lipshitz, housefurnishings buyer for the R. / 
MacQuire Co., Fall River, Mass. 


Alex Hanau, buyer for Goerke & Co., Newark, N. ], 
has just returned from a trip to Pittsburgh and East Lr 
erpool in the interests of the above concern and tl 
Goerke-Kirch Co., Elizabeth, N. J 


» 


Harry T. Godfrey, of the firm of Godfrey & Heato: 
Inc., who for the past five weeks has been on a sellir 
trip that took him as far as St. Louis, returned hor 
on Monday of this week. He reports splendid business. 


Frank W. Merry, president and general manager ¢ 
the Indiana Glass Co., Dunkirk, Ind., arrived in Ne} 
York last Sunday to meet Mrs. Merry who was arfivin 
from a trip abroad. While here he consulted with th 
factory’s New York representatives, the Horace C. Gra 


Co. He leaves for home today (Thursday). 


New Hotel Equipment Association Is Forme‘ 
with New York Headquarters 
Announcement of the formation of the Associate 
Hotel Equipment Buyers of America, Inc., has been mad 
by A. G. Hallgren, vice president of the new organizatio 
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se executive offices are located in the Fifth Avenue 
iiding at 200 Fifth Ave. 

he new organization is primarily a syndicate office, 
e)uping the purchases of several clients for out-of-town 
spply houses. It makes a specialty of working with ho- 
t{ supply houses keeping them posted on new ware on 
| market, up-to-date quotations as well as giving them 
dl facility of a New York office. 

The gentlemen associated with Mr. Hallgren, who is 
wll known to the trade, are well known in the hotel field 
al the Board of Advisers (Board of Buyers), are men 
9 exceptional standing in their respective lines, so that 
hel supply houses will not only have the open advantages 
aoutlined but will also have the advice of an exceptional 
@up of merchandisers who can offer’many ideas for the 
s:cessful conduct of the business. 


Miss Annie Masch 
i;one of the best 
kown and most 
rpular women buy- 
es in the trade. As 
sited in last week’s 
jue, she has just 
cmpleted ten years 
¢ service as buyer 
jr the H. Batter- 
nn Co., Brooklyn, 
1 Y. In celebrat- 
ig the anniversary 
se had as her guests 


Ir department co- 
vrkers whom she 
ctertained at dinner at the Hotel’ McAlpin and the 
teatre. 


New Slimmon Showroom Very Inviting 


A one hundred per cent improvement over their old 
darters conservatively tells the story of the new home 
¢ Robert Slimmon & Co., which is now to be found 
a the sixth floor at 61-65 West 23rd. St. Having gone 
trough the tedious job of moving from downtown when 
{ey were located for so many years the Slimmon firm 
yw have everything in ship shape condition and are to 
| congratulated upon the pleasing appearance their new 
‘lesroom presents. Stepping from the elevator one 
aters a hallway, that, at the front end leads into the dis- 
ay room and at the opposite end enters the packing and 
uipping department. In all the concern have over 4000 
juare feet of space. Upon walking through the door 
ito the display room one finds the office of Mr. Slim- 
jon and his assistants. This, however, takes up but a 
paratively small space on the floor and the rest of the 
»om is devoted wholely to their display. The place is 
doded with daylight from eight large windows facing 


on Twenty-third St. and running across the entire front 
of the room. When required four large overhead drops 
provide adequate artificial illumination. A light buff tint 
has been used for the side walls and the ceiling is finished 
in white. The entire trim throughout is of a light gray. 
The display fixtures are most adaptable to the size and 
shape of the room. Tables have been built against the 
walls on opposite sides of the room over which three tiers 
of shelves are erected. Four very large and one smaller 
table have been advantageously placed about the floor 
to permit of further exhibits. The floor is covered with 
a heavy brown linoleum. The firms packing and store 
room, which as stated above is to be found at the rear 
end of the hallway, gives them just twice the amount of 
space for this end of their business than they had in their 
old quarters. It is ideal in its location, being only a short 
distance from the freight elevators. Here too a wealth 
of ventilation and light is given by three windows which 
run almost to the full height of the room. Bins for hold- 
ing stock are built into the walls on either side of this 
providing ample space in the center of the floor for pack- 
ing and shipping. 


K. P. Lockitt Co. Beautify Salesroom 


The salesroom of the K. P. Lockitt Co., on the fifth 
floor of the Fifth Ave. Building, has been transformed 
from just an ordinary display room to one of decided 
smartness, which does credit to both this firm and the fac- 
tories they represent. 

What was formerly one very large room is now par- 
titioned off with mahogany paneled partitions into three 
rooms. Entrance from the hallway is made directly into 
the room devoted to the exhibit of sterling and plated 
silver and pewter ware from the factory of Guldsmeds 
Aktiebolaget, Stockholm, Sweden. This is very handsome- 
ly fitted ‘in mahogany throughout, with rich medium blue 
velvet draperies and covering for the display fixtures 
which makes an ideal setting for this interesting line. 


An open, arched doorway leads into another and larger 
room, directly at the rear, which is a duplicate of the first 
with the exception of the side wall fixtures, which are 
mirror backed instead of being paneled in mahogany. 
Here also the draperies are in old gold which offers a 
pleasing contrast to the other room. In this room is 
shown the beautiful table glassware line from Aktiebolaget 
Elme Glasbruk, Almhult, Sweden. Here is also shown 
the only domestic line represented by the Lockitt. firm— 
the Morton Pottery Co., Morton, Ill., manufacturers, of 
kitchen ware, tea pots, etc. 

The floors in these two rooms are covered in a striking 
block linoleum in a marbleized finish which is most 
effective. 

These two rooms constitute the display space. Directly 
to the left is the office of Mr. Lockitt and his’sales and 
office assistants: - This is finished entirely in oak. 


(Continued on page 23) 
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Potteries Considering Reverting to Coal 
Because of High Gas Costs 
B ECAUSE of the high price now charged for na- 


tural gas for kiln firing purposes it is likely that 

a number of producers in this immediate disrict 
will revert to the use of coal. A higher price is charged 
for gas for kiln purposes in the winter season than in 
the summer period, and this schedule as a matter of fact 
increases overhead charges and costs. The first of the 
manufacturers to revert to the use of coal is the Knowles, 
Taylor & Knowles Co., the firm in past years using gas 
exclusively. After one kiln had its fire boxes rebuilt for 
coal burning, it was declared that a better grade of ware 
had been obtained, and that there had been a large sav- 
ing in fuel cost. It is expected to follow that other kilns 
will be fired with coal at this plant. For many years all 
kins in this district were fired with coal, and then came 
the time when it was disclosed that kilns could be fired 
with gas cheaper than with coal, and that results would 
be the same. This situation continued for many years, 
but because a higher rate is now being charged for gas 
than heretofore, it is now quite certain that more kilns 
will be fired with coal during the coming winter season 
than at any time during the last decade. Use of oil for 
kiln firing is now as extensive as formerly, and few if 
any kilns are now being fired with oil, so far as this im- 
mediate territory is concerned. A Pennsylvania coal, 
very low in sulphur content is being used for kiln firing. 
However, the use of coal a this time has only to do with 
the upright kiln equipment. Tunnel kilns, however, are 
being fired with gas. Some manufacturers are of the 
opinion that producer gas could be used to advantage for 
kiln firing, but there are no gas producer plants in this 
district, similar to those used in the glass industry. 


Present Business Trend Upward 


The present trend of business is decidedly upward. 
This view is expressed by all dinnerware manufacturers 
in the district. There has been an increase in the produc- 
tion of all plants during the last fortnight, and this is 
due to the fact that orders are much heavier and more gen- 
erous than has been the custom for many months. A few 
scattering buyers have been in the market during the last 
few days, and these interests have said that retail demand 
is much better. In many instances new stocks are de- 
sired at once, but this means that shipments cannot be 
made for at least a month after orders have been con- 
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firmed and received at the factories. Practically ever 
dinnerware plant in the eastern Ohio territory is no: 
operating on better schedules than formerly. Decoratin 
departments are very active, and the most idleness is { 
be found in the clay shops. 


H. P. McPherson of the sales departmenteuigmaen 
Knowles, Taylor & Knowles Co. has returned to tt 
factory after a short western trip. 


American Merchandising Men Visit East 
Liverpool 


Representatives of six of the 15 firms affiliated with tt 
American Merchandising Corp., 1440 Broadway, Ne 
York, visited the East Liverpool market late last weel 
being headed by J. Lyon of the main office. Those firm 
represented were Wm. Taylor & Sons Co., Cleveland 
Strawbridge & Clothier, Philadelphia; J. L. Hudson | 
Co., Detroit; Joseph Horne Co., Pittsburgh; L. Bar 
berger Co., Newark, N. J., and Abraham & Straus: 
Brooklyn, N. Y. The group did not come into the mark« 
at this time to place specifications, but for the purpose o 
considering lines that will be available for early shipmer 
in 1928. Many of these patterns have been placed i 
sample rooms, and it was the new patterns that thes 
firms considered, but, of course, keeping in mind pres 
ent patterns that are in active call. 

It is the opinion of factory managers that this intere: 
will forward specifications within the next six week: 
so that early 1928 delivery will be assured. 


Homer Laughlin Plans to Operate No. 7 Kili 


Unless unforeseen obstacles arise, it may follow tha 
the new No. 7 tunnel kiln plant of the Homer Laughli 
China Co. will be placed in operation within the next si. 
weeks. Construction work has been all completed, an 
erection of factory equipment is now progressing mo: 
favorably. The Laughlin Co. is experiencing no dif 
ficulty in engaging forces for its new factory, and as th 
plant is the most modern of the character in the worlc 
it appears that pottery workers are interested in bein, 
employed in modern shops. 


Yellowware Demand Is Good 


Demand for yellowware is good, so far as the loce 
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ition is concerned, and the 11 kilns here producing 
Fe line are in steady production. The single plant in 
this district in this line is operated by the D. E. McNicol 
Pottery Co., and throughout the summer period the shop 
fe been working more steadily than some of the white- 
! 
| 


ware potteries. 


_W. C. Brown Wants to Hear from Friends 


“I'd be mighty glad to receive a word from my old 
friends in the dinnerware game,” suggested W. C. Brown, 
last engaged with the Dresden Pottery Co. as salesman. 
Mr. Brown is suffering from a severe attack of rheu- 
‘matism, and has been confined to his home, 507 Walnut 
St., East Liverpool, for many months. He is unable to 
move about his home without the aid of crutches and the 
help of members of his family. 


New Pottery Interest Quiet 


Very little has been heard in this district during the 
last fortnight concerning plans for the formation of a 
new pottery interest that proposed to control the output 
of 150 kilns. Although several conferences have been 
held with this end in view, the situation is still said to be 
in embryo. Only one pottery interest in this district was 
‘invited to become associated with the group. It was said 
here this week that should the deal be successful, plant 
owners would receive 50 per cent in cash on the appraised 
value of their plants and 50 per cent in stock in the new 
company. 


T. A. McNicol to Add New Patterns 


| The T. A. McNicol China Co. will add about twelve 
new patterns to its dinnerware line for the 1928 trade, 
‘it was announced this week. The majority of these pat- 
terns have been selected, and will consist of borders and 


sprays. This factory is producing a white body ex- 
clusively. 


Frank P. Judge Is Optimistic 


“We are more than pleased with the volume of new 
business we are receiving, and we take it that our factory 
will be operating full time during the remainder of the 
year,” announced Frank P. Judge, sales manager for the 
National China Co., Salineville, O. ‘Our orders for 
open stock patterns are more numerous and for heavier 
volume, and this leads us to believe that the retail de- 
mand for dinnerware is recovering rapidly.” Since the 
opening of a new concrete highway between East Liver- 
pool and Salineville buyers who visit this market are 
taking advantage of the opportunity to visit this plant 
| by making the trip through the country. 


| Thomas B. Anderson Arranging Program 


_ Thomas B. Anderson of the Pope-Gosser China Co. 
and President of the United States Potters’ Association 
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Buyers insist upon 
Ke 


SEG. U.S. PAT. OFF. 


GOLD 


and 


COLORS 
upon decorated glass and pottery. 
It is their assurance of a high grade per- 
manent decoration. 
The leading decorating shops are users. 
Why not standardize your products with 
R & H Gold and Colors. 


R & H Liquid Bright R © HI Vitrefiable 
Gold : 
Colors 
R © H Roman Gold - 4 
R & H Matt Burnish R 6 H Glaze Stains 
Gold R & H Body Colors 


Whe 
ROESSLER 8HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadel phia Kansas City 

Chicago Boston San Francisco 
Baltimore 


“America’s Leading Ceramic Material House” 
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is now engaged in outlining the program for the 49th 
annual meeting which this year will be held at Wash- 
ington. Sessions are expected to be held in the Hotel 
Willard. It may follow that Mr. Anderson will arrange 
for a trip to the United States Bureau of Standards, and 
that the meeting may also be addressed by several 
ceramic experts attached to that department. The Asso- 
ciation as a whole as well as individual plant owners have 
been giving considerable attention to the technical side 
of the industry of late, and a trip to the Bureau of Stand- 
ards has always been pointed out as being one worth 
while. 


White Ware Demand Decreasing 


The demand for plain white ware appears to be de- 
creasing as the years roll along. The retail] trade every- 
where want decorated goods, no matter how slight the 
decoration may be. This rule is holding good with all 
dinnerware manufacturers, so it is said, and makes the 
output of decorated ware greater than in former years. 
Even the jobbing interests are taking more decorated 
goods than has been their former custom, and these dis- 
tributors say that their trade insist on decorated din- 
nerware. 

“And what did your wife have to say when you stood 
at the Pyramids?” 

“Wanted to know if I had locked the kitchen door.” 


GLASS FACTORY ACTIVITIES 
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AND PITTSBURGH NEWS 


Demand for General Glassware Line Improved 
According to Retail Distributors 
RR exci: distributors of flint glassware in many 


sections of the country have advised manufactur- 

ers that demand for the general line is showing a 
eradual increase. This information is contained in orders 
the producers are receiving, and during the last four 
weeks the factory demand has shown a decided increase 
over that experienced during July and August. Produc- 
ers of colored glassware, both plain and decorated goods 
are doing an active business just at the moment. Deco- 
rating shops are working more hours and employing more 
people than has been the general rule during the summer 
period, and at the factories it is declared that colored 
glassware is selling well. Many retail distributors have 
already specified their fall and holiday stocks, and pro- 
duction in a majority of instances has to do with these 
specifications. Crystal blown stemware is continuing in 
steady request, but it is admitted that the colored glass- 
ware lines are at this time in best movement at retail. 
Staple lines are in seasonable request. Containers are in 
very heavy movement, and all factories featuring the lat- 
ter lines have been in steady production. There has been 
some improvement noted in the demand for lighting glass- 


ware, but this also is a seasonable situation. 


- Cameron in Active Operation 


Repairs have been completed, and the plant of the 
Cameron Glass Co., at Cameron, W. Va., is now in active 
operation. During the period the factory was idle, gen- 


eral overhauling was done in all departments. 


Eastman Managing Kaufmann & Baer 
Basement 


C. W. Eastman, it is officially announced, has been ap- 
pointed general manager of the new basement store of the 
Kaufmann & Baer store, Pittsburgh. In this depart- 
ment, it is said that every department on upper floors 
will be duplicated. 


J. L. Hudson Store to be Enlarged, Report 


During the visit to East Liverpool within the last 
few days of buyers for the J. L. Hudson Department 
store at Detroit, Mich., it was made known that the com- 
pany has now plans in hand for the enlargement of the 
store to almost double its present space. It is. proposed 
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to erect a new sixteen-story unit that will cover the site 
now occupied by the present Newcomb-Endicott store, 
the latter now being owned by the same interests that 
control the Hudson store. The new addition will give 
the company about 1,500,000 additional square feet of 
selling space. 


Inquiries Made Concerning Domestic 
Glassware 


Glass manufacturers in this district have been informed 
by the Bureau of Foreign and Domestic Commerce ait 
Washington, that the department is in receipt of numer- 
ous inquiries from abroad for domestic glassware. Cut 
and pressed glassware is wanted in South Africa, while 
containers are sought by distributors in Canada and Eng- 
land. 


Pine Glass to Produce Containers 


Containers will be produced in large quantities at the 
new plant of the Pine Glass Co., which is now erecting a 
new factory at Okmulgee, Okla., according to information 
received here this week by factory equipment interests. 
One furnace is to be erected, cutting machinery installed 
as well as capping equipment. The new factory is being 
erected at a cost of between $75,000 and $80,000. | 


Kresge Arranges for Steubenville Store 


The Kresge interests have leased for a long term of 
years property at Fifth and Market streets, Steubenville, 
O., directly across the street from the Woolworth store, 
and will erect a new building at once at a cost of $100,- 
000. In the same district is located the Hub Department 
store, the largest of its character in the Upper Ohio Val- 
ley. A china and glass department will be arranged for 
in the new Kresge unit. 


Block & Kuhl Co., to Open New Store 


According to information received this week, Block & 
Kuhl Co., Peoria, Ill., operating a department store there 
and at Decatur, Ill., will open a new unit at Rockford, 
Ill., on or about Dec. Ist. A special department in which 
will be featured housefurnishings china and glass will be 
featured in the new store, providing sufficient space can 
be acquired. The new Rockford store will be under the 
personal management of Paul C. Brockman, of the mer- 
chandising department of the two present stores. 
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| Says Chain Stores Thrive Abroad 


| Chain stores in Great Britain and on the Continent are 
loing an exceptionally good retail business, according to 
oseph L. Merrill of Merrill, Lynch & Co., who has just 
returned from a trip abroad. The Woolworth firm, he 
laid, is strongly entrenched in England, and is now suc- 
sessfully invading Germany. 

In discussing the chain store situation abroad, Mr. Mer- 
ill said: “China stores in England and on the Continent 
ire getting a larger percentage of the retail business each 
ar. They are not showing as large increases in number 
if stores, sales and net profits as our well-managed chains 
wre showing, as the territory is much more intensively de- 
veloped. Years ago the English chains faced many of the 
rious problems American chains are only just beginning 
o encounter, for example competition of other powerful 
chains. Up to very recently the principal competitor of 
he American chain store was the individual neighbor- 
1ood store. Now the chains are beginning to compete with 
ach other. Intensive development has been the battle cry 
of the chains abroad for years. This has been a minor 
ssue with our chains. Expansion—cover the territory be- 


ore someone else does—has been the watchword here. 
\s the territory in Europe is so limited, locations are 
nore of a factor than in our country, and repeat business 
$ more essential. 

“The acid test has been applied to the chain-store sys- 
em of distribution in Europe. Most of the large chains 
te being carried on successfully by others than the found- 
rs, while in our country, with one notable exception the 
ounders are still active. Most of the English chains have 
een publicly financed, and the securities are thoroughly 
easoned. Service is the one noticeable and superior char- 
cteristic of the chain store system abroad. An American 
$ greatly impressed with the genuine desire of the Euro- 
an chain store salesman to please. The Englishman is 
ourteous by nature and inclination, as well as training. 
towever humble his position he is consistently cheery, 
bliging and well mannered. All business, however small, 


fe 


s really appreciated and each sale is treated as a special 
der. 

| “Our chains hav much bigger possibilities, of course. 
America is still the land of opportunity for chain stores. 
“xcept in the congested sections of a few large cities, 
he field in all lines is comparatively undeveloped.” 


Robert P. Wilcox Goes With Boston Store 


It has been made known that Robert P. Wilcox, for- 
nerly with the Kaufmann Department store and the 
Saufmann & Baer store, Pittsburgh, who recently re- 
igned as assistant general manager of the Hecht Co., 
Nashington, D. C., has been appointed store manager 
or the Boston Store, Chicago, Ill. Mr. Wilcox will go 
vith the Boston store within the next few weeks. 


| 


| 
| Watch for Announcement of Peter Potter Contest. 


Westmoreland Glass Co. 


Grapeville ("cc 
Pa. V4 


Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line 


REPRESENT ATIVES 
OmOnmcinal Ideas | a 6 an 


200 Fifth Avenue 
BOSTON 
BD PP. & EH FS Hunt; 
4] Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 BE. Marquette Road 
CHICAGO 
R. A. Keel 
4499 Greenview Avenue 
CHICAGO, ILL. 


PHILADELPHIA 


Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dohson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himme's‘tern Bros., 
643 S. Olive St. 


SEs 10) JASH. 
No. 1211 Creamer. Made in Roselin, ee AGH 


Amber, Green and Crystal. Terminal Sales Bldg. 


| THE DUNCAN & MILLER GLASS C9 


Anticipa ting 
The Vogue 


For smart unusual designs in g:ass- 
ware makes the Duncan & Miller 
line a leader. 


The lovely Georgian bowl, with 
low matching candlesticks as pic- 
tured, is a new conception that has 
made a tremendous hit. Made also 
in flared shape in crystal, amber, 
green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa, 


What's New in New York Showrooms 
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Cosmos Pattern in Kitchen and Dinnerware 
at Cooke’s 


Guy Cooke at his display room in the Fifth Avenue 
Building is exhibiting an imported Czecho line of dinner 
and kitchen ware shown in the Cosmos pattern, a deco- 
The Cosmos flower, 
as the name implies, forms the basic idea of the motif, 


ration most pleasing in character. 


while in its application it is typically Czecho Slovakian. 


‘The coloring of the pattern offers a wealth of natural 
tints just as the blossom may be found growing in the 
garden and introduces a combination of harmonious 
blends that are a delight to look upon. Here too, is a 
treatment that might be termed a combination of an all- 
over and border decor. Every piece of the service with 
the exception of the plates shows an all-over application, 
while on the latter the treatment is confined to the rim. 
The edges of all pieces as well as the handles and knobs 
are in a solid jet black finish. It is seldom if ever that 
a line permits a choice of all kitchen items that will match 
as is to be had in the Cosmos pattern. The line has only 
recently been augmented by a dandy waffle set consisting 
of an odd shaped batter jug, a syrup jug, six plates, 21 
cm. in size, and six cups and saucers. For the kitchen 
line the newest numbers to be added are an eight-day 
Dutch clock and a coffee mill. The entire line may be 
had in open stock packages with the exception of the 
waffle sets, which are on import or late November de- 
livery. 


Distinctive Fenton Numbers 
As a reply to the continued demand for something dif- 
ferent the Fenton Art Glass Co., Williamstown, W. Va., 
represented in the New York market by the Horace C. 
Gray Co., 200 Fifth Ave., have created many fancy pieces 
that are really a treat. Among their latest is an aquarium. 
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The base has been modeled in the form of a turtle in| 
pretty green color into which is fitted the aquarium whic! 
is crystal. This bowl is made of bubble effect gla: 


N° 1554 FLOWER POT 
AND PAN 


N° 1523 - 5’ DOLPHIN 
FAN VASE 


Fae 


N2848-9" FLARED BOWL+"° BASE 


which gives a very pretty appearance when filled wit! 
water. The piece complete stands about eight inches high 
There are also some brand new bowls with candlestick | 
to match in various original shapes and a number of dif. 
ferent colors, such as rose, amber, green, canary, blue 
etc. A spiral optic is featured on these that adds ma. 
cerially to their appearance. [Illustrated are also just < 
few of the other many and attractive numbers from thi 
factory that the Gray firm are featuring. 


Distinctive Imported Glass at Hines 


As the result of his recent European trip John J 
Hines, head of the firm of John J. Hines, Inc., 39 Wes 
23rd St., has secured an unusually large assortment 01 
brand new glassware samples which will allow the buyet: 
a wide selection that is reasonably priced. The accom: 
panying illustration will perhaps serve to convey somé 
idea of what this glassware offers. Of German manu: 
facture it is something brand new and while cold paintec 
it gives a splendid imitation of cased glass. . The line 
offers a choice of three colors, green, ruby and blue which 
are combined with a number of exceedingly attractive 
decorative ideas. In fact it is a line that seems to em 
body all the requirements of quality, yet at the same time 
is so priced that it may be retailed most reasonably at 4 

| (Continued on page 29) 
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EVERY DAY 


_ GIFT DAY 


And Now Bulbs And Bowls 


By Beatrice Mittrr WISNER 


“A little bit of Heaven” is brought to earth when a 
token assumes the nature of a floral offering. When win- 
ter’s door is closed against garden blooms, and window’s 
“frosty curtain veils the prospect of passing summer’s 
erowth, then the indoor plant is coaxed to bloom and the 
| bulb comes intoits own. How gratifying is the decoration 
of paperwhite narcissus or other flowers springing from 
the bulb family, and when combined with a decorative 
bowl prove one of the most delicate remembrances. Noth- 
ing could bear the spirit of the Nativity, more beautifully 
than a quantity of well chosen paperwhite narcissus, ar- 
tistically arranged in a quaint pottery or glass bowl. Their 
whiteness and purity bring the true message. There is 
an irresistible fascination in watching the tiny bulbs in 
their brown coats, submerged in water, peat or pebbles, 
opening gradually day by day until the flowering narcissus 
puts forth its tiny head and speaks for itself in beauty and 


| 
. 


For a magnetic holiday window display there is no better 1 


perfume. A number of these lovely plants, placed about 
the room or on window sills, give interior a fairylike as- 
pect and dispell the winter’s gloom. Now that there is an 
embargo on foreign bulbs, domestic bulbs will be in great 
demand and those desiring to stock should buy early as 
there is a market shortage of home grown. Selling bowls 
with bulbs brings a two-fold profit, as the bowl is much 
more attractive with a few bulbs than when sold alone, for 
it at once assumes its usefulness. With the price of bulbs 
infinitesimal, the expenditure is a matter of little concern, 
as a few cents will adequately fill an appropriate receptacle 
with these little products of earth. Flowers, like music, ap- 
peal to nearly every one, and those who have not music 
and flowers to worship, have lost half the joy of living. 
Encourage more floral offerings, thus making the Holiday 
season more hallowed and gracious. 


tem thanbowls with flowering bulbs. These make an ideal home 


decoration. 
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Gift Table Echoes 


New Items of Unusual Interest 
That Are Attracting Buyers 


By Beatrice Mi_Lter WISNER 


Unaka Potteries Move to New Home 


Because of the growth of the Unaka Potteries, Inc., 
the firm have been obliged to seek larger showrooms and 
have recently moved to the Brunswick Building, 225 
Fifth Ave., New York, and are occupying room No. 603 
on the sixth floor. The beauty of Unaka Pottery needs 
no advance press agent, 
as its peculiar charm 
speaks for itself’ and 
has been recognized by 
appreciate 
unique 


those who 
true coloring, 
shape and fine glazes. 
Made from the natural 
clay of Carolina, and 
hand moulded by artist 
potters, this real Ameri- 
naturally 


can pottery 


won favor with 
discriminat- 


Fine 


has 
the most 


connoisseur. 


oe ing 
glaze and rich colors so well chosen in combinations rep- 
resenting autumnal colors, greens, yellows, orange, metal- 
lic, and those with shades of browns faithfully executed, 
are compelling features of this native pottery. The exceed- 
ingly artistic parchment lamp shades in modernistic de- 
signs, duplicating the color of the vases are extraordi- 
nary examples of handcraft. Another very original idea 
with the Unaka Potteries, is that each shade bears its 
own special name, hence there is “Autumn Leaves” with 
leaf decoration in autumnal colors, showing the whirl 
and swirl of Autumn winds playing with the leaves in 
lifelike flutter; “Araby” suggesting the peculiar fascinat- 
ing light of a desert sunset, in’ orange, red, violet and 
yellow; ‘‘Freckles,” with ‘spotted effect in browns, car- 
rying out the decoration of browns in the base! ‘Fire- 
glow,” in oranges and yellows, also shades with distinc- 
tive greens in modernistic design, with black strikingly 
used and many others duplicating the colors of the bases 
in exact tones. A large variety of vases in many sizes, 
in tall, squat and unique pitchers finely adapted for lamp 
bases, that will also serve as ornate piece for floral dis- 
play when a decorative idea is to be featured, are among 
the new numbers shown by the studios. Unaka potteries 
move is an interesting note for the trade, and the‘large 
showrooms will be decorated in artistic harmony with 
Unaka ware. The fascinating case illustrated, which 
comes in many colors and sizes is one of the late arrivals 


from the above potteries. 
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Simondetti Enticing Italian Lamps and Shades. 


Richness in design 
and perfection of color- 
ing has established the 
prestige of the fine new 
Italian lamps imported 
by Simondetti & Co., 12- 
14 West 2lst St., New 
York. "ihe 


parchment shades which 


are designed especially 
for individual lamp 
bases, combining motifs 
and designs, reflecting 


the art feeling of the 


examples of handcraft. Because of the growth of the 
firm’s lamp department, a still larger staff of artists and 
enlarged space has been added to the section. New ideas 
in hand decorated parchment shades, and vases and can- 
dlestick bases, are constantly being added to this depart- 


beautiful 


lamp bases, are splendid | 


ment, giving a large display of varied subjects and lamp. 


mounts. 
quaint vases with three handles, and the shade in like 
design is a creation by the master artist. 


Italian ‘“Fesaro”’ Vase 
One of Art Industries, Inc.. 225 Fiith 


Italian importations, is herewith pic- 
tured. This lovely piece, “Pesaro” ware 
comes in two other decorations, fruit 
and leaf design. 
in. wide and is finely modeled in artistic 
and graceful proportion. It is an im- 


the top can be removed, which makes it an attractive 


The lamp illustrated is one of the concern’s 


Ave., New York, distinctive and rich | 


It is 14 in. high and 9 | 


teresting ornate piece, or when desired 


flower vase. The firm are showing many new and entic- | 


ing Italian lamps, their own original ‘‘Lavinite’’ pottery, 


wrought iron lamps and art objects, and fine parchment | 


shades from the Hanson and Darling Studios, that are 


noteworthy examples of clever craft from these two well | 


known _ studios. 


Ornate Pottery Shakers & Creamer 


Every woman who prides herself on table equipment, — 


will recognize at once the clever artistry of the charming 


little table accessories pictured from Ebeling & Ruess— 


represented by Howard G. Selden, 225 Fifth Ave., New 


(Continued on page 27) 
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BYBEE POTTERY CoO. ae 
Hand made in the Foothills of the Cumberlands 
SPICER STUDIO 
| ‘Individual Shapes in Blown Glassware 
TALAVERA IMPORTING CoO. 


Mexican Glass 


G. H. BARREL & CO. Meeting the Demand 


Morocco Pottery and Leather 


BRADLEY STUDIO 


Daintily Decorated Novelties of a Thousand 


Uses : 1 : 
CALIFORNIA FAIENCE CO. With the advent of the Holiday 
Distinctive Pottery and Tiles season, the steadily increasing de- 
CLEWELL STUDIOS 
Bronze Pottery in an Unusual Treatment mand for crockery and glassware 


PETER PERAZZO 


Alabaster, ltalian Majolica and Peasant Ware of distinction is being supplied In 


COWAN POTTERY STUDIOS a most effective manner by Selden 
Graceful Pottery and Exceptional Shapes ‘ 
SELDEN GLASS Selections. 


Catalonian and Valique Reproductions 
KAY & ELLINGER 

Avstrian Pottery, and Imported Candles 
EBELING & REUSS | 

Quaint Little Pottery for Many Uses 
PNET ED ARTS & 

CRAFTS, INC. 
Modern Pottery from 


Abroad 


HOWARD-G- SELDEN 
ART WARES 
2 quik el ( ee YORK 


(Con WO a rai Can? 
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| MADE IN LETOVICE CZECHOSLOVAKIA 
| AWARDED A GOLD MEDAL 


With this registered trade mark 


| Combination Breakfast Sets 


In Lustre China. Ivory Lustre background with wide green lustre BEAUTY SELLING AGENTS QUALITY 


border. Red plum blossoms design, hand painted. Set consists of 
ege, coffee cups, salt and pepper shaker, together with sugar bowl 
and creamer, and tray—ll x 10%”. At very popular prices. 


For the cther profit-making nove'ties send for illustrated Fall Catalog. 


; di | 
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IMPORTERS OF 


327 W., MA Japenese Seeds; AVENUE 
“Ta MOAES og rel en OP os CZECHO-PEASANT ART CO., Inc. 


| & Notr— yr New E ¢ op.o N SUDA CO., 99 Bedford St., Boston. . 
| oTE—Our New England Rep.: N. MASUDA CO., 99 Bedfor oston k 8-10 West 19th St. New Vorls City 
Oar be) 


New York City, Butter- 
worth & Co., 225 Fifth 
Ave. Chicago, IIl., Gift 
Market, 58 E. Washing- 
ton St. Los Angeles, 
Cal., The Newcombs, 
738 South Broadway. 
Pittsburgh, Pa., Geo. R. 
West Sales Co., 954 


AUTHENTIC Liberty Ave. COPYRIGHTED 
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IM OND ETTI ie UNAKA aierican POTTER 


1M PORTATIONS« 
y 


Every Piece an Object of Art 
MADE BY HAND 


Vivid harmonies in color, Lustrous Greens, 
Iridescent Gun Metal, Autumnal Reds. 


UNAKA POTTERIES Incorporated 
225 FIFTH AVE. NEW YORK 


The Italian Pottery 
LAMP 


Is the Thing! 


a Here, indeed, is an innovation with 
enduring qualities. 


(Da 
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HERE IT IS 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


The distinction of a “Simondetti 
Lamp” in any room has a perma- 
nent value. 


Our Studios have been inspired by 
the traditional beauty of the Italian 
Art to achieve the forty new styles 
now on display. The prices are ex- 
ceedingly reasonable with some as 
low as $4.75 for the unit. 


Also showing a host of new numbers 
in Majolicas, Faiences and Ex- 
quisitely Tooled Florentine Leather. 


When in New York visit our dis- 
plays or see them when our repre- 
sentative calls in your town. (Dates 
furnished on application). 


We guarantee these : 
bowls as_ repre- STYLES 
sented. 


Simondetti & Co.,, inc. 


12 West 21st Street 
(Just West of Fifth Ave.) 


NEW YORK 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 
7704 Tioga St. Pittsburgh, U.S. A 
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News Net 
(Continued from page 13) 


Heisey’s Showroom a Revelation 


ecent visitors to the New York salesroom of A. H. 
gey & Co., in the Fifth Avenue Building, scarcely 
gnize it as the same place, so completely reorganized 
improved an appearance has it taken on under the 
fer hand of the factory’s 
z. Nock. 

he rearrangement is a revelation, as to the possibilities 
iccomplishment along this line and Mr. Nock is well 
rving of all the praise that is sure to be given him for 
t he has achieved. 

he large display tables facing the entrance are now 
covered in spotless linen table cloths. On these have 
1 arranged the colored glassware and it is really amaz- 
~o see how this method of display brings out the beauty 
‘olor in these lines. 

Ir. Nock in making the changes, 


new representative here, 


had in mind both 
cing the display as attractive as possible, as well as ar- 
ging the samples so as to facilitate the buyer’s work 
making selections and in both he has been most suc- 
stul. Instead of having the samples scattered here 
[there as before now they are segregated. 

\s an illustration of the logical manner in which he 
/worked out the exhibit, on one table showing either 
Moon Gleam, Flamingo or Hawthorne colors, he dis- 
jys the stemware and all tableware service items in 
ich it is made. Complete tables are devoted exclusively 


SHOWROOMS 
for HOUSE FURNISHINGS 


CHINA and GLASS | 


Also ENTIRE SECOND FLOOR; 
10,400 Sq. Ft. 


Low Rentals Excellent Service 


20 to 26 W. 22d St., New York 


Apply TAYLOR ESTATE, 20 W. 22nd St. 
TEL. GRAMERCY 6095 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


to each of the beautiful colors mentioned above, as well 
as other tables showing gift items, etc. The display is 
simply a blaze of color on one side of the large room and 
is an array of dazzling crystal on the other, the crystal 


lines having been segregated the same as the colors. 


Rodgers Takes Dewar as Partner 
Frank F. Rodgers with showroom and offices at 53 


Park Place, well known for many years as the New York 
representative for the Federal Glass Co., Columbus, O., 
announces that effective October 1, that Herbert D. 
Dewar, who has been connected with his office for the 
past twenty-five years will be associated with him under 
the firm name of Rodgers & Dewar. Both these gentle- 
men are too well known in the trade to need further 
introduction and together they make a selling combina- 
tion that would be difficult to beat. 


“Camark Pottery” Open New York Showroom 


Interesting in the nature of ceramic art, is “Camark 
Pottery’ from the Camden Art Tile & Pottery Co., Cam- 
den, Ark. The company has recently opened a showroom, 
No. 515 in the Brunswick Building, 225 Fifth Ave., 
New York. Each development of Camark Pot- 
tery from the decoration to the finished product is 
produced by master artist both in 
and designing. This new pottery is 


pottery making 


fashioned from 
the natural clay from the banks near Camden, Ark., thus 
its history is two-fold interesting through its American 
ties. The rich colors are, glistening gold, 


(Continued on page 29) 


brandishing 


veg Customens Keep us busy ~ 


CROOK SVILLE. 


DI a at 8 RE 


A delightful sug- 
gestion of the 
Id-fashioned flower gar- 
den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender nth slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


REPRESENTATIVES 


EASTERN 
V. D. Kinnan 
Zanesville, O. 
HICAGO OFFICE 


NEW YORK 
John L. Pasmantier & Sons 
5 West 20th St. 
PACIFIC COAST 


OHIO & MICHIGAN 
J. E. Boring 
Crooksville, O. 


Harry O. Davis Gordon A. Weese 
728 S. Manhattan Pl. Room 348 Morrison Hotel 
Los Angelés 
CENTRAL WEST 


H. L. Andersen 
Box 373 
Coffeyvilie, Kansae 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


George Sedelmeler 
914 N. East St. 
Bloomington, III. 


J. L. Weaver 
Roseville, O 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKET 


J. H. SMytTHE, REPRESENTATIVE 


By 


Marshall Field Celebrate Their 75th Anni- 
versary with Autumn Exposition 


On October 3, Marshall Field & Co., celebrated their 
75th Anniversary with the formal opening of their 
Autumn Exposition. At ten thirty o’clock in the morning 
the curtains were ordered raised, displaying the new 
Exposition windows in their new and complete splendor, 
a revelation of modern art. The beauty of these win- 
dows indeed has surpassed all former displays. The con- 
cern has entered upon an extensive program of improve- 
ments—many of these are additions to their selling space, 
remodeling and rearrangement of sections, new fixtures 
and equipment, new forms of service. Others in the 
general plan will require considerable time to complete. 
The Autumn Exposition which extended over a period of 
a week, included the formal presentation of the remodeled 
store. 

F. B. Tinker, 17 N. Wabash Ave., has added two new 
salesirien' to his selling “torcesin theypersons of P. J. 


MMs 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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O’Connor, 3737 Iowa St., Chicago, who is taking Oi 
items from the new Cutting Shop of the [linois Cy 
Glass Co., 1900 W. Grand Ave., Chicago, and WalterG 
Mullen, 506 Belmont St., Chicago, carrying smoking 
stands and tray numbers. 

Willard C. George of the Canonsburg Pottery Co, 
Canonsburg, Pa., visited the Chicago office for a few day; 
during the past week. 


Miss C. Ryan of Henderson Hoyt, Oshkosh, Wis. 
last week visited several displays in the Shops Buildin 
in the interest of adding new items to her stock. 


The Cambridge Glass Co., 17 N. Wabash Ave.) Gi 
cago, are showing a new figured flower holder called “Thi 
Two Kids.” This is about 9 inches high and portray 
the figures of a little boy and his lamb. It is an unusua 
subject and comes in either satin glass or plain finish 
in all colors. 


The latest novelty featured by F. B. Tinker, I179N 
Wabash Ave., is the combination Checker Board ani 
Serving Tray. The tray oblong in shape is finished i1 
nickel silver of plain design. A soft colored black am 
red checker board material serves as the background be 
hind the glass of the serving tray and is of real checke’ 
board. On the sides of the tray, space is barred off fron’ 
the rest of the tray to hold the black checkers on one sid 
and red checkers on the other. The Tray complete re 
tails for $1.00. . 


American Mariners Standards Committe 
Lists All Glassware Required for Ship Service 


The American Marine Standards Committee has un 
dertaken, as part of the national program for eliminano 
of waste, to issue a series of simplified lists of kinds an 
sizes for various classes of ship equipment for genera, 
guidance of purveyors and purchasers in the marine fielc 


The underlying motive is to bring about economy 1 
ship outfitting and operation. It is believed that suppl 
and replacement will be expedited, mistakes and confu 
sion avoided, and service materially improved by limitin, 
the variety of articles o practical needs. The benefits 0 
such a course will accrue to the manufacturers as well a 
to the users. 


. . . e, 
The lists are to be the basis of standard specification 
in which the essential characteristics of quality for th 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


| FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and Blown 

Etchings, Cuttings 


' and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
| FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


CHlcAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
Phone OWEN CHINA CO. 


9 North Wabash Ave. 


Phone: Central 3236 


The Atlas-Globe China Co. 


NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FRO CUR FACTORIES. 


i 
i 


various kinds and grades will be established to obtain 
reliable and economical service. 

_ The list presented is believed to comprise all of the 
ordinary kinds, grades, and sizes of glassware likely to 
be required for ship service. By limiting the demand to 
items therein specified, manufacture and stock keeping 
willbe simplified and the unnecessary effort and expense 
of producing and handling a needlessly greater variety 
will be gradually eliminated from outfitting and operation 
of ships. 

The list is intended to represent the maximum require- 
‘ments for marine services collectively from which se- 
lection can readily be made of items required for any 
ship service, but it is open to any constructive suggestion. 
With singleness of purpose to improve conditions in the 
marine and related industries, all concerned are asked to 
cooperate with the committee by reporting any difficulty 
encountered in using the list, with suggestions for its 
improvement and to be considered when the list comes 
up for periodical review. 

This is a maximum list of kinds and sizes, from which 
can be selected articles required for any ship service. It 
lis to be supplemented by standard specifications to define 
‘the characteristics of articles listed, the whole to con- 
stitute a simplified but adequate basis for manufacture 
_and distribution, as well as a convenient and reliable one 


for purchasing. 


'. Blown Ware, all for Passenger service or Officers’ 
Mess; Tumblers—2'4-ounce beverage; 5-ounce _ tall, 
grape or orange juice; 7-ounce tall, ginger ale; 10-ounce 
squat, saloon or stateroom; 10-ounce tall, soda or lemon- 
ade; 12-ounce tall, soda or ice tea; 10-ounce tall, ice tea. 
| “Stemware: 


1-ounce stemmed glass; 3-ounce stemmed 
glass; 3%4-ounce stemmed glass; 5-ounce parfait; 5- 
| Ounce, low stem sherbet; 6-ounce, high. 

_ Miscellaneous: 54-ounce jug; 5-inch ice cream dish; 
4Z-ounce handled sherbet cup; Liners for silver pots 
for horseradish or mustard. For replacements. Water 
bottle, standard size. 


Press ware: For Passenger service or Officers’ Mess 
—Bottle, wide mouth, ground stopper. For separate use 
for oil, vinegar, etc.; Bottle ground stopper, for oil, vine- 
gar, etc. For silver frame caster; Dish, preserve, 7-inch 
oval; Dish, grapefruit or baked apple; Punch bowl, 16- 
inch; Shakers, salt and pepper, metal or glass top; Shak- 
ers, salt, pepper and paprika, silver-plated tops. For in- 
dividual caster; Shakers, glass only. For replacements; 
3-pint halboy jug; Tray, celery, 1ll-inch; Tumblers, 3- 
ounce oyster cocktail. 

For Crew or Third-Class Service—Dish, 9%-inch; 
Pitcher, molasses or sirup, metal top; Shakers, salt and 
pepper, metal or glass top; Shakers, pepper and salt, large 
metal top; Tumbler, 10-ounce. 


Industry, Trade and Money in-August 


Industrial production increased in August, reflecting a 
growth in the output of mines, and the distribution of 
commodities, both at wholesale and at retail, increased by 
more than the usual seasonal amount, says the Federal 
Reserve Bulletin. The general level of wholesale com- 
modity prices rose about 1 per cent, owing chiefly to 
advances in the prices of farm products. 

PRoDUCTION 

Production of anthracite and bituminous coal, which 
showed a considerable decline earlier in the season, in- 
creased sharply in August and the early weeks of Sep- 
tember, and this rise was reflected in an advance in the 
board’s index of mineral output from 98 per cent of the 
1923-25 average in July to 106 per cent in August. The 
index of manufacturers, as a whole, showed practically 
no change for the month. The iron and steel industry 
continued during August and September with little change 
in demand or in production, and the output of newsprint, 
lumber and cement showed only customary seasonal 
changes in August. Consumption ef cotton remained un- 
usually large for this season of the year, and there was 
an increase in the production of automobiles. 
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Oli Ivory 


SYRACUSE CHINA 


SYRACUSE CHINA 


‘Tapestry 


SOMETHING NEW — an underglaze 
dinnerware pattern on china. The 
colors thus protected will always 
retain their original brilliance and 
strength. The high glaze makes 
the lovely hues fairly sparkle. 
Against the true-ivory tone of the 
body this effect is charming—dif- 
ferent and unusual. 


Old Ivory Syracuse China is a 
fine American product, typical of 
the higher artistic standards being 
set and met by American manufac- 
turers today. The predominating 
color-note of the Tapestry pattern 
is blue. A black line adds contrast 
and character. It is beautiful, 
practical, durable and reasonable. 


Tapestry is only one of a number 
of new underglaze designs now 
available on our Old Ivory body. 
Also overglaze treatments of both 
formal and informal types. 


ONONDAGA POTTERY CO. 


SYRACUSE, N. Y. 


ro +++ 4 
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See the | 
leading pottery lines 
in one building— 


on One buying trip 


Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 
Whether 


their special line may be art and gift 


seasonal requirements. 


novelties, earthenware, lamps or 
glassware, they will find many 
firms displaying their needs here. 


You are ten minutes by subway 
from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. “Two elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 


lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 


at Madison Square, New York 
“More than an office building” 
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| Gift Table Echoes 
(Continued from page 20) 


| York. The unique little pottery salt shakers in assorted 


| subjects, and the quaint little pottery cream jug, bring 


_a surprise to the well appointed table. The creamer comes 


on 


a 


in two different figures, a boy and a girl, thus providing 
a twin selection. Novelty table gifts of modest price are 
always in demand, and these peculiar little pottery table 
| fads, can be used in combination set of shakers with 
| either boy or girl figure creamer. The cunning crait 
of these pieces cannot be outwitted, and their usefulness 
is another passport for their popularity. 


-Granata Showing New Importations 


| Among the late importations by the G. Granata & Co., 
| Inc., 22 West 26th St., New York, is fine Venetian glass, 
Italian pewter and Florentine wood small furniture. Tile 
top tables with wrought iron stands, fine Italian pottery 
'vase lamps, and hand decorated parchment shades are 
also among the large assemblages of artistic wares that are 
interesting to those desiring products of unusual merit 


and value. 


| Figure Lamp Colorful And Unique 


How cunningly has the artist con- 
ceived the little subject lamp, illustrated 
from the Czecho Peasant Art Co., Inc., 
8-10 West 19th St., New York. There 
is a companion to this novel lamp, a boy 
figure, that can be used when a twin lamp 
is desired, making a lovely two-piece for 
console table or kiddies room. These 
lovely figure lamps and_ parchment 
shades are hand decorated by peasant 
artists in the colony of Letovice, Czecho- 
slovakia, under the guidance of the mas- 
ter artist, Joseph Mrazek. Every piece 
from the Czecho Peasant Art Co., bears the firm’s trade- 
'mark, a guarantee of authenticity. 


} 


Lovely New Pottery Shown by Sibyl Wilson 
_ In the large assemblage of beautiful gift objects, rep- 
| Tesented by Sibyl G. Wilson, 225 Fifth Ave., New York, 
-Toom 443, a new pottery from Holland in modernistic 
_ decoration and rich coloring and glazes, is one of the 
| outstanding popular importations displayed. The decora- 


tions in raised figures, lizards, and hand painted lines in 
beautiful colors, yellow, turquoise glaze, matt yellow, 


French blue, plum, dark green are interesting features of 
this fine pottery shown in many items, including bowls, 


vases, flower blocks, ink wells, figures, etc. Also among 
the gift novelties, are parchment shades, bottle lamps, 
small furniture and rich imported glass, inviting objects 


that are attracting well merited attention from the host 
of buyers who visit the Sibyl Wilson attractive show- 
rcom. The illustration shows three pieces of the Hol- 
land pottery described above. 


A Correction 
In an article in our issue of September 29 regarding the 
Sevilla pattern which is a new open stock number of the 
Rosenthal China Corp., 149 Fifth Ave., through an edi- 


The Rosenthal Sevilla Pattern 


torial mistake the caption under the illustration read 
“Wedgwood’s New Sevilla Pattern.” We wish to cor- 
rect this error and give the Rosenthal Corporation credit 
for this charming new treatment. 


A tourist from the East had stopped to change tires 
in a desolate region of the Far West. 

“T suppose,’ he remarked to a native onlooker, “that 
even in these isolated parts the bare necessities of life 
have risen tremendously in price.” 

“Yer right, stranger,” replied the native gloomily, “an’ 
it ain’t worth drinkin’ when you get it.” 
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American Chima 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendereseee a eerie. fancy 
Highlandie nec eer. 2 plain 
Pilprimgetri coe | ee ee octagon 


' Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


g 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 
Es cE; vars 21 
March Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 : 
Wabash Ave., Chi- 


TOTIDAUGCOGUOUDTEDOATIONNOTEOvECTONG 


cago. 
Western Glass Prod- .- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, Cal.; L. 
a mi Bldg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in. commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 
ROY E. HENDERSON 


President 


Japanese Lustre Tea Sets 


In a wide range of most attractive new treatments 
and shapes that offer exceptional values. Un- 
usually moderately priced. 


From stock or import 
ALSO 


All kinds of Japanese vases for 
lamp mounts and ornaments 


HARUTA & G. 


- IMPORTERS OF - 


141-147 FIFTH AVENUE 
* NEW YORK = 
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) Camark Pottery 
(Continued from page 23) 

bronze, or the satiny finish of lustre on soft rose or orchid, 
with sometimes an inviting landscape or iridescent con- 
ventional pattern. Among the twelve decorated lines, is 
‘a newly perfected Old English style, a finish of soft en- 
gaging tones of old rose, grey blue and ivory with a beau- 
tiful design of leafy trees outlined in broad cream. Among 
the diversified assemblage of pieces from the small pep- 
per shakers to the large hand moulded jardinieres and 
urns, there is a distinction, elegance and beauty in each 
piece that is compelling in its special color and inspirational 
shape. The host of objects displayed has given “Ca- 
mark Pottery” a list which is appreciated by the buyer 
who seeks variety, including vases, bowls, jars, urns, 
jJamp bases and an assortment of smaller gift items. 


| 


New York Showrooms 
(Continued from page 23) 


inice profit for the dealer. Any number of useful and 
ornamental pieces are included. At the present time the 
Hines firm are taking orders for it on import only. 


Warm Weather Checks Retail Buying 


Weather irregularities have bulked large in both whole- 
sale and retail trade this week. A cold wave, with rains, 
| West and southwest, and snow in the mountain states, fol- 
lowed by a warm wave, have had unsettling effects. Then, 
too, widespread religious holidays have caused quietness 
on several days in both distribution and manufacture, de- 
(Clares Bradstreet’s this week. Perhaps the best reports 
have come from the south, where cool weather and higher- 
priced cotton were stimulating features. In the north- 
west, good yields and fair prices’ have helped, whereas 
the warm spell tended to check retail trade in the indus- 
trial east. 
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[Were are very fortunate in having 
complete stocks of all our well 
known import lines and are ready to 
make prompt deliveries on orders placed 
with us at our Showrooms. 


Headquarters 
for Crystal Trees 


Illustrations Upon Request. 


Many new items in our domestic lines of 
gift and art novelties. 


Ferdinand Bing & Co’s. Successors 


INCORPORATED 
67-69 Irving Place 
New York City 


Pacific Coast Representative: Henry C. Hubley 
Transportation Bldg. 
Los Angeles 


Thirty 


CROCKERY AND GLASS JOURNAL 


October 6, 192 


W. A Nee ie DD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANAGER—BUYER WANTS POSITION 


ANAGER-BUYER, Glass Department, 20 years’ experience 
as cutter, shop manager, wholesale and retail. Address Box 
669, care CROCKERY AND GLASS JOURNAL. 


WANTS POSITION AS CLEANER 


WU JOMAN wishes position cleaning samples and keeping sales- 
room in order. Experienced. Address Box 667, care of 
CROCKERY AND GLASs JOURNAL, 


FOR RENT ON 23RD ST. 


HOWROOM SPACE IN THE HEART OF 

THE CHINA AND GLASSWARE DISTRICT. 
IDEALLY SUITED FOR CHINA OR GLASS- 
WARE REPRESENTATIVE. COMPLETELY 
AND ATTRACTIVELY OUTFITTED WITH 
FIXTURES, TABLES, ETC. EXCELLENT 
LIGHT. ADDRESS BOX NO. 668, CARE OF 
CROCKERY AND GLASS JOURNAL. 


EXCELLENT IMPORT MAN WANTS POSITION 


OUNG man, married, wants to change position. Experience: 
Import matters, customs, correspondence, selling. Address 
Box No. 666, care of CROCKERY AND GLASs JouRNAL, 


Buyers in New York 


SEPTEMBER 29, 1927 
H. P. Bradley, toys, Kline Bros., Altoona, Pa., 23 E. 26th St., 
(CW. T. Knott). 
J. Garrett, lamps, The Hecht Co., Washington, D. C., 1150 Broad- 
way. (F. Lilienthal & Co.) 
SEPTEMBER 30, 1927 
Miss S. M. Weingraf, art goods, Outlet Co., Providence, R. I.. 
1150 Broadway (F. Lilienthal & Co.) 
A. O. Fowler, art goods, gifts, The Hecht Co., Washington, D. 
C., 1150 Broadway (F. Lilienthal & Co.) 


OcrtoBer 1, 1927 


J. A. Corbett, furnishings, Holzwasser, Inc., San Diego, Calif., 
128 W. 31st (Kirby, Block & Fischer) 


OctoBer 3, 1927 
Miss G. White, glassware, Morehouse-Martens Co., Columbus, 
Ohio, 455-7th Ave. (Mdse. & Research Bureau). 
E. B. West, house furnishings, lamps, W. A. Green Co., Dallas, 
Texas, 333-7th Ave. (J. M. Biggins, Inc.) 
W. F. Maeriz, art goods, lamps, Ed Schuster & Co., Milwaukee, 
Wis., 330 Fifth Ave. 


Ocroser 4, 1927 

L. E. Yennaco, lamps, R. H. White Co., Boston, Mass., 432-4th 
Ave. 

Mr. Daly, house furnishings, R. H. White Co., Boston, Mass., 
432-4th Ave. 

C. W. Spiess, house furnishings, toys, Fair Store, Cincinnati, 
Ohio, 23 E. 26th St. (W. T. Knott) 

Mr. Barnum, house furnishings, F. & R. Lazarus & Co. 
Columbus, O., 1440 Broadway (Assoc. Mdsg. Corp.) 

D. H. Gahr, lamps, Burdine’s Department Store, Miami, Fla., 
105 Madison Ave. (Mdse. Reporting Co.) 

A. Sharron, toys, notions, Sharron’s Inc., Plattsburg, N. Y., 


120 W. 32d St. (A. Fantl). 


Statement of Ownership | 

Statement for October 1, 1927, of the ownership, managemen 
etc, of the CrocKERY AND GLAss JOURNAL, published weekly | 
New York, N. Y., as required by the Act of August 24, 1912. 
State of New York, bss 
County of New York, : 


Before me, a Notary Public, in and for the State and Count! 
aforesaid, personally appeared F. Calvin Demarest, who, havin 
been duly sworn according to law, deposes and says that he j 
the business manager of the Crockery AND GLAss JOURNAL, an. 
that the following is, to the best of his knowledge and belief, . 
true statement of the ownership, management, etc., of the afore 
said publication for the date shown in the above caption require 
by the Act of August 24, 1912, embodied in Section 411, Posta 
Laws and Regulations to wit: 


1. That the names and addresses of the publisher, edito) 
managing editor and business managers are: 


Publisher, Demarest Publications, Inc., 45 East 17th St., N. Y| 
City; editor, Norton B. Jackson, 45 East 17th St., N. Y. City 
managing editor, Norton B. Jackson, 45 East 17th St., N. Y. City 
business manager, F. Calvin Demarest, 45 East 17th St, N. ¥ 
City. 


2. Owners, Demarest Publications, Inc., 45 East 17th St. N. Y. 
City; F. Calvin Demarest, 45 East 17th St., N. Y. City; J. Cleve 
land Demarest, 21 East 67th St., N. Y. City; Clarence Kimbal 
475 Fifth Avenue, N. Y. City. | 


3. Known bondholders, mortgagees, and other security holder 
owning or holding one per cent or more of total amount of bond: 
mortgages, or other securities, none. | 


4. That the two paragraphs next above giving the names o 
the owners, stockholders and security holders, if any, contain no 
only the list of stockholders and security holders as they appea_ 
upon the books of the company, but also in cases where the stoc’ 
holder or security holder appears upon the books of the compan 
as trustees or in any other fiduciary relation, the name of the per 
son or corporation for whom such trustee is acting is given 
also that the said two paragraphs contain statements embracin, 
affiant’s full knowledge and belief as to the circumstances an 
conditions under which stockholders and security holders wh. 
do not appear upon the books of the company as trustees hol 
stock and securities in a capacity other than that of a bona fid 
owner; and this affiant has no reason to believe that any othe 
person, association or corporation has any interest, direct or in 
direct in the said stock, bonds, or other securities than as Si) 
stated by him. 

F, Carvin Demarest, | 


Business Manage 
“Sworn to and subscribed before me this 28th day of September! 
1927. 
Watter A. LARGE, 
Kings Co. Clerk’s No. 190. 
Reg. No. 8214. 
N. Y. Co. Clerk’s No. 474. | 
Reg. No. 8359. 


(My commission expires March 30, 1928.) 


(Seal. ) 


H. C. Hebb, house furnishings, Kaufman & Co., Richmond, Va 
Broztell. 


A. Hebert, toys, W. H. Frear & Co., Troy, N. Y., Breslin 


Octoser 5, 1927 
W. W. Taylor, house furnishings, D. M. Read Co., Bridgepor 
Conn., 20 W. 33rd St. (D. G. Alliance). S.. | 
M. Willman, art goods, John H. Hibben D. G, Co., Cincinnat 
O43 Leanardsst | 
F. L. Warren, house furnishings, china, Callender, McAuslit 
Troup Co., 240 Madison Ave. (Syndicate Trading Co.) | 
T. A. Englebach, house furnishings, Harris & Moury Co! 
Woonsocket, R. I., 20 W. 33d St. (D. G. Alliance). 


“My dear young lady,” said the clergyman, in grievet 
tones as he listened to an extremely modern young womai 
tear off some of the very latest jazz on the piano. “Hav 
you ever heard of the Ten Commandments ?” | 

“Whistle a few bars,” said the young lady, “I thin! 
I can follow you.” | 
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CLO NCAO PO DOON 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


WILL NOT sae en 
TURN .7i 
Bock NO OUTSIDE 

ee. THREADS TO 


GATHER DIRT 


New Designs in Shapes and Patterns Now on View 


PUMAALSUEHUAANEOU CAA UEUAAGUL STA CUA EN ETON LAE PUI EET SUE? 


JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of Pnglish Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


Thirty-two 
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New York Directory 


IMPORTERS 


Stee F. BASSETT & CO., 141 Fifth 
ve. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


ae BLOCH & CO., 87-41 East 18th 
ts 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


Pa LAY BOOTE, 35-87 West 28d 
t 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, ING., 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, \NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 


Fifth Ave. 
Importers of Black Knight 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 


Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., $9-41 
West 23d St. 
Ahrenfeldt French China. 


and 
Phone, Ashland 


China. 


920 


“Haviland China’”’ 


KAntA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, Inc., 89-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 53-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 35-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 
FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
rcy 5181. 
} 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 

eee H. RUHE, 14 West 23rd 
ts 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 

PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware. etc 

ROBERT SLIMMON & CO., 61-65 
West 28rd St. 
A. J. Wilkinson's, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ine. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Tapanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing : 


Lamps and Bric-a- 


” 
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Hutschenreuther Selb, ; 


Schlegelmilch, Schoenwald, Villeroy & - 


Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 


23d St. 


Sole Agent for L’Union Ceramique, f 


Limoges, France. 


Myott, Son & Co., Hanley Staffs, Eng- FE 


land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. bss 

E. TORLOTTING, INC., 35-37 West 
Berio, (sii 


Representing Cristalleries De St. Louis, : 


Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). 
5299. 


rriiTiitl 


Gramercy : 


UNITED ARTS AND CRAFTS ING., 7 


L? W. 47th Street. 
Modern ceramics 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 


Sweden ; 
Rorstrand 


China 
Kosta 


and Earthenware, 
Crystal, Sweden; 
China and Earthenware, Sweden. 
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in unusual forms, | 


KENNARD L. WEDGWOOD, 255 


Fifth Ave., 
Sts. 


phone Madison Square 7429. 


DOMESTIC GLASSWARE — 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 


between 28th and 29th 
Josiah Wedgwood & Sons, Ltd. Tele- 


Exclusive Imported & Domestic Dec- | 
orated Glass and China. Herbert Glass E 
& Import Corporation, 35-37 West 23rd / 


St., representative. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut’” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA ‘CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 


Electric Lighting 
Lamps. 


Fixtures and 


ae BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


ae eAN HAWTHORN, 225 Fifth 
ve 


Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


Better 


Nx G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 


1 Telephone 
Madison Square 8860-8861. 
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DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
oe Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
pe Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
nlated wares decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Stemware. Telephone, Pennsylvania 
2165. 
HARRY J. MOSCOVITZ, 10 W. 23rd 
Sit. 

Representing Knowles, Taylor & 


Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company. 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co. 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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SPODE’S PINK TOWER 
Stock carried in New York City Send for samples and prices 


The accompanying illustration shows one of the greatest of Spode’s prints. This is an outstanding example of his leaning toward English land- 
scapes and English floral borders. The center drawing is from scenes on the old Spode estate. The proof of the strength of Spode’s greatness in selecting 
design is exemplified here, this pattern having been carried down through time, at least over a century, and is being sold on this market today in 
greater quantity than ever. This pattern is applied on the Gadroon shape, one of the most beautiful models ever conceived for tableware and faithfully 
reproduces the work of the old London silversmiths of the Georgian period. Many beautiful table combinations are worked out with this design, which 
adapts itself to formal and informal service. 


COPELAND & THOMPSON, INCORPORATED 
Le 206 FIFTH AVENUE NEW YORK CITY 


Charlotte Olympia Beverly 


New Additions to Our IVORY BODY Dinnerware 


HESE new decorations are striking in design and in colors which are toned down to an 
engaging. warmth by the velvety ivory texture of the body. 


The Charlotte, Beverly and Olympia are the patterns illustrated. 


HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, New York City 
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The Next Time 


| you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
R ates: sertions. Seven words per line 
| Minimum initial charge $2, paye - 
| ble in advance 
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6¢ 


© Ihere’s Profit 
jor You 
m 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 

Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘“The mark of fine taste in 
fine China’’—writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Haviland 


DECORATED BY Every piece of genuine 


° Haviland China—the 
gilalde product of the original 
Co Haviland, established 

Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 


vil 
Qe ey 
on white china 


HAVILAND CHINA CO., INC. 


NOSEGAY PATTERN 


The business is there for you—are you seeking it? 
Do you sell Haviland China or just “keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the zewest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits ? 
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IN THIS ISSUE 


ment. — This buyer gives his own ideas 
as to what constitutes a real lamp 
department 


What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 


Vol. 105, No. 15 
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Timely news of Chicago by J. H. Smythe 
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Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York > 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


45 East 17th Street, SUBSCRIPTION PRICE 


Firm: 03 fifo es ede vce | 55.50 a year 


| New York. | 

l Gentlemen :— Domestic 
ee ooo ihe hee Se pan Cae $3.00 a year 

including the Specia oliday 
| pain ane pane ae Bele Baying | Nuts, | $5.00 for 2 years 
ers) to the following address for whic 

| enclose ...... for 2. year. | Canada 

| $4.00 a year 

Name oe) ©, ©) ©| a, 6 (e/\e) 01m) 6s) el ple Bielselenee8) 6 <6 -4 .6-elbteus | Foreign 


frockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Erb 
Dffice, 45 East 17th Street. Entered as second-class matter September 2, 1920. at the post office at New York, umdéer tke set of March 3, 18 
Vol. 105. No. 15. October 13, 1927. 
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> | HOTEL-STEVENS:| 2 
>|: CHICAGO oa 


CRESS arein ects 


Progressive exhibitors are planning now for the Third Annual 
Chicago China, Glass and Gift Show. For information con- 
cerning this outstanding National Mid-Winter event address 
the Executive Secretary, China, Glass & Gift Association, 


Monadnock Block, Chicago, III. 
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Graceful 
Dignified 
Distinctive 


These are the predominating 
characteristics of the productions 
in our offerings from these out- 
standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 
Greens 
Price Bros. 


English 
@Gares 
of slerit 


Royal Worcester Bone China 


’ Illustrating the “BORDEAUX? in 
If It's Worthy the Cartouche—and a well merited 
We Stock It name it is. Cheerful, suggesting 


happiness, joy, prosperity. Ivory 
rim. 


Open stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street 
New York 
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-PRINCESS--OAKMONT 


TULIP—Light tones of red, brown, yellow and green 
are combined in this verge-border decoration. 


ROXBURY—A conventional verge border design in 
blue, pink and green that harmonizes 
with the warm tone of the ivory body. 


OLD ROSE—Clusters of old fashioned roses and other 
flowers form this decoration reminiscent 


of Old Dresden. 


AUTUMN—Brilliant reds, browns, greens and yellows 
form this attractive Autumn Leaf deco- 
ration. 


WILD ROSE—Another floral spray decoration in 
delicate pastel shades which harmonize 
perfectly with the ivory body of 
Princess Oakmont. 


‘THE SMITH PHILLIPS CHINA CoO. 
EAST LIVERPOOL, OHIO 
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| Theodore Haviland & Col 


INCORPORATED 


26 West Twenty-Third Street 
New York 


Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 


New and beautiful decorations ac- 
company it. 


New decorations are also shown 
on the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 
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EsTABLISHED IN 1874 


Crockery and 


| The Sen ee Paper of the Industry 

{ evoted to 

| Business StarF | CROCKERY, GLASS, HOUSE FURNISHINGS | 2navcu orrices 
|| & caLvIN DEMAREST LAMPS, GIFT SHOP GOODS, eo 
Editor DOLLS AND TOYS 222 W. Adams St. 


NORTON B. JACKSON 


Advertising 
FREDERICK S. OLIVER 


Assistant Editor 
B. M. WISNER 45 EAST 17th STREET 


Art Director : 
United S ; 
CLEMENT B. DAVIS | einen aa ae 


ee Single copies . 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


SUBSCRIPTION RATES 


| Other countries in postal union . 


Glass 
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East Liverpool 
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NEW YORK Pittsburgh 
M. K. ZIMERMAN 
eit East Liverpool, O. 
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‘he New The growing importance of business Onin Since the radio was first used over 
lusiness in shaping the policies and destinies ~ ee two years ago for broadcasting ad- 
lan of nations is emphasized by Dr. Al- noe vertising messages, haphazard opin- 
‘ acts : 


| Berto Pirelli, of Italy, in an address 
elivered upon the occasion of his election as President of 
je International Chamber of Commerce at its meeting at 
tockholm. 

“Modern civilization,’ he said, “is developing a new 
[pe of business man; the man who, while devoting most 
‘ his time and energy to his own business, gives some of 
‘to the duties he owes his country, and his fellow-work- 
*s of all ranks. 

“The economic and financial difficulties of the world 
ill not be solved, we well know, by the application of 
immunist doctrines which discourage individual initiative 
id slow down production to the detriment of the coun- 
y at large. Those best able to cope with the difficulties 
ad crises of the world will be men of a new type which 
developing before our eyes as our social system grad- 
ally changes. Our social system, while retaining as its 
isis the principle of properly and individualism, is more 
id more saturated with this essential truth,—that the 
ork of the individual must be like the brick of a building 
hich is always stronger because each part is more firmly 
elded into the structure of general interest, each of us 


€ servant of his country and of mankind.” 
| 


ions, impossible claims, and broad 
speculations have been conjectured as to its actual utility. 
But gradually facts have developed. 

A report just published by the Policyholders Service 
Bureau of the Metropolitan Life Insurance Company has 
gathered these facts, which deal with the actual experi- 
ences of advertisers, and which consider opinions from ex- 
perience, facts about radio circulation, limitations of radio 
advertising, where radio stands out, and the cost of good 
will through radio. 

The survey indicates that at least some of the radio 
advertisers are getting very definite results, and that com- 
paratively few who have given radio advertising a fair 
trial have dropped it. The conclusion is reached, in this 
report, that while radio advertising is not a major medium, 
it is an excellent support, and for these concerns whose 
reputations are already well-known and established, it is, 
when judiciously used, a valuable builder of good will. 


The man who never has to get over difficulties never 
gets very far—Clipped. 
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companied by his wife and young son was J. H. 

Venon, the importer, who is returning from a sev- 
eral months sojourn in France, which also included during 
his abcense trips to the vaiious foreign factaries represent- 
ed by his concern in this country. The very interesting new 
lines now appearing at the Venon salesroom speak vol- 
umes for what was accomplished by Mr. Venon’s personal 
contact with the factories designers. After practically a 
week home he expects to leave today (Thursday) on a 
three weeks trip calling on the trade in the middle west 
to show them these latest creations. 


\ RRIVING on the De Grasse last Wednesday, ac- 


E. W. Hammond, the manufacturers’ representative 
departed last Sunday night for a visit to the Atlas-Globe 
China Co., factory, Niles, O., which he represents in the 
New York market. He will return on Friday of this 
week. 


J. S. Lauterback, manager of the import china and 
glass department of Louis Wolf & Co., leaves this coming 
Saturday to visit the trade in Canada. 
away until about November 5. 


He plans to be 


A. J. Strikow head of the A. J. Strikow, Inc., the 
wholesale crockery jobbing firm, has just returned from 
East Liverpool, O., where he visited the Homer Laugh- 
lin factory to fill his requirements for the Christmas de- 
partment store trade. 


F. E. Bigelow and Miss Grace Bucklin of the Abraham- 
son-Bigelow Co., Jamestown, N. Y., were in New York 
last week making purchases for the store’s new glassware 
department. Miss Bucklin will head the new department. 


Atbert Miller, of the Flemington Cut Glass Co., Flem- 
ington, N. J., was in New York last week, where he 
conferred with Louis Levien, his New York agent. 


Among the buyers in the New York mart this week 
were Mrs. Elliott Cobb, proprietress of the Little Shop, 
Hewlett, L. I.; A. Gillman, china and glassware buyer 
for The C. O. Miller Co., Stamford, Conn., and Mrs. 
R. Etta Conaton, West Yarmouth, Mass. 


The career of George Beebee, who is well-known to the 
china and glassware trade, reads like an Horatio Alger 
novel. Years ago George Beebee, then a boy in his teens, 
started as a clerk in the shipping department of James 


Eight 


M. Shaw & Co., 25 Duane St., New York. Time went o} 
and Mr. Beebee left the staff and went with other firms 
Now years later he is back again with the Shaw establish 
ment in a general manager’s capacity. 


Julius Hirsch, of the Hirsch-Malgood Co., arrived ii 
Europe Saturday, according to a cabled report. Mr 
Hirsch expects to spend six weeks abroad on business, 


Gus Allgrim, house furnishings buyer for Meyer Bros. 
Paterson, N. J., was in the metropolis this week on busi 
ness for his firm. 


A. A. Breton, china and house furnishings buyer foi 
Shartenberg & Robinson, New Haven, Conn., and bit 
Fagin who holds a similar post with the store’s Pawtucket 
Rk. I., establishment were in New York this week on < 
buying trip. 


A popular visitor to the local pottery and glass distrie 
is “Bill” Hume, china and glassware buyer for Wood 
ward & Lothrop, Washington, D. C. 


Mrs. J. Dunwody, house furnishings buyer for Cham 
berlin-Johnson-DuBose Co., Atlanta, Ga., was anothe 
out-of-town visitor to the local mart this week as wai 
J. B. Wheeler, Jr., house furnishings buyer for the Gil 
christ Co., Boston; F. Silbiger, china and glassware buye! 
for Meyers Co., Greensboro, N. C.; “Johnnie” Haines 
buyer for the J. B. White Co., Augusta, Fla., and “Low’ 
Carter, china, house furnishings and lamp buyer for N 
Snellenburg & Co., Philadelphia. 


J. G. Hope, vice president of the Haviland China ©o. 
who for the past month has been on a hunting and fishing 
‘rip in Canada, returned to his desk on Monday of thi: 
week. As the result of his vacation Mr. Hope is in the 
best of health and look its. 

Lloyd Bryant, salesmanager of the Lancaster Glass Co. 
one of the factories of the Hocking group, arrived in New 
York on Tuesday of this week to consult with Georgé 
Nicholson, treasurer of the Hocking Corporation. Mr 
Bryant will return to the factory on Friday. 

Oliver Phillips, who for a number of years bought fot 
McCreery & Co., Pittsburgh, following which he became 
china and glassware buyer for the Fair Store, Chicago, 
nas assumed the buyership of Gimbel Bros., New York 
store, basement china and glass department, starting om 
nis new duties last week. 
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_jJnowles, Taylor & Knowles Co., to Open New 
_/ York Office and Showroom — J. Charles 
Knowles Retires 


Announcement was made today (Thursday), that 
nowles, Taylor and Knowles Co. will open their own 
fice and showroom at 1107 Broadway within the next 
tw weeks. Harry Moscovitz, who has been representing 
jis line will remain with the firm until December 1st. 
Jith this announcement also came the statement that Ie 
harles Knowles, Western salesman for this firm has re- 


+ed from the organization after thirty-four years service. 


“7 want to be procrastinated at de nex’ corner,” said the 
2eTo passenger. 

“You want to be what?” demanded the conductor. 
“Don't lose your temper. I had to look in de diction- 
‘'y mys’f befo I found out dat ‘procrastinate’ means ‘put 
aes 

(f; 


“Pop, what’s a philosopher ?”’ 
“A chap who’s too hard up to worry about it, son.” 


Eating and Uplifting 

The growing habit of Americans to foregather at the 
luncheon table for the discussion of public matters is 
reflected in a list of twenty-five luncheon and service 
clubs national in character compiled by the Education 
Bureau of the Civic Development Department of the 
Chamber of Commerce of the United States, 

These clubs have approximately 8,000 branches in cities 
and towns throughout the United States with more than 
400,000 members who meet periodically to partake of -a 
common repast and discuss the wide variety of affairs 
which, for lack of any better qualifying adjective, are 
most often called public. 

Some of these bring together men of all pursuits and 
professions, such as the Rotary and Kiwanis. Others are 
restricted to certain classes, such as the Mercator Club, 
the Exchange Club and the Business and Professional 
Women’s Clubs. Some make a point of encouraging 
anything that looks to a more satisfactory human exist- 
ence; others keep to their own particular fields. 


Attractive China and Glassware Display of the Davison, Paxon, Stokes Co., Atlanta, Ga. 


Atlas-Globe to Erect Tunnel Kilns 
i \ HAT generalware pottery manufacturers are giving 


more thought than ever to tunnel kilns is evi- 

denced by the announcement made by the Atlas- 
Globe China Co., of their intention to erect tunnel kilns 
at their Cambridge plant. It may follow that similar 
equipment will be installed later at the Niles, O., plant, 
but in the latter instance no definite program has been 
determined upon. Three tunnel kilns are to be built at 
the Cambridge plant, one each for bisque, glost and deco- 
rated firing. The type will be the same as are being 
built in other generalware plants, and are expected to be 
placed in operation early next spring. With the opening 
of additional gas fields in the Cambridge territory, cheaper 
fuel is being offered manufacturers there. The trade as 
a whole is showing more interest in the dinnerware busi- 
ness since the introduction of tunnel kilns. The first of 
such kilns was installed in the No. 6 plant of the Homer 
Laughlin China Co., at Newell, W. Va., and similar type 
kilns are being used in the new No. 7 plant of the same 
interest. Then contracts were awarded for tunnel kiln 
equipment by the Edwin M. Knowles China Co., and the 
Taylor, Smith & Taylor Co. Later came the announce- 
ment of the intent of the Crooksvilie China Co., Crooks- 
ville, O., to erect tunnel kilns, and immediately followed 
the statement of the Shenango China Co., New Castle, 
Pa., to install tunnel kilns at that factory—the first in 
the china division of the industry. Now comes the an- 
nouncement of the Atlas-Globe China Co., to install 
tunnel kilns. The Mt. Clemens Pottery Co., Mt. Clemens, 
Mich., was the first generalware plant to successfully 
operate with tunnel kilns, although previous to that time 
tunnel kilns had been operated at Sebring, O., and at 
New Cumberland, W. Va. It is related that several 
manufacturers in this local district are considering a 
tunnnel kiln program, but no final details have been 
arranged. 


George T. Bratt at Home Office 


George T, Bratt, western salesman for the Edwin M. 
Knowles China Co., has been spending a few weeks at 
the home office, following a two months trip over his 
territory. 


Kentucky-Tennessee Glass Co. Formed 


The consolidation of the interest of the Kentucky 
Construction & Improvement Co., Mayfield, Ky., with 
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that of the Mandle-Porter Clay Co., Paris, Tennigiiia 
been announced here. The new corporation will operat 
under the name of the Kentucky-Tennessee Clay Ca 
The corporation has been capitalized at $3,000,000. Bot! 
former interests have long been identified with the gen 
eralware pottery industry, and for years the clays o 
both companies have been used by the dinnerware trade 
Both former interests have maintained selling agencie 
in East Liverpool, and it may now follow that thes 
two offices will be consolidated under one management. 


William M. Lewis Invents Decorating Systen 


A new system for decorating dinnerware has bee 
perfected by William M. Lewis, Sebring, O., and for 
merly employed at the old Dresden pottery here as | 
cecorator. At present he is in charge of the decoratin; 
department of the Saxon China Co., at Sebring. Hi 
process has been patented. 


English China Clay Manufacturers Here 


A number of English China Clay Manufacturers re 
cently arrived in the United States to make a genera 
study of trade conditions as affecting the exporting 0 
that product. A study is also to be made of the genera’ 
ceramic trade in the country for the purpose of under 
standing the exact requirements of domestic consumer: 


Dinnerware Trade on Upward Trend 


The general trend of business in the dinnerware trad 
appears to be upward, although salesmen admit it is 
matter of working hard for business. Early week order 
are pronounced good with all of the manufacturers here 
abouts, with a decline in the receipt of business during th 
week end. Many distributors are advising producer 
they are in need of merchandise, and are urging the manu! 
facturers to forward business now on file at the earlies 
possible date. Some wire business is also being receive: 
by certain of the manufacturers, and in one case a rathe 
large wire order was desired shipped within ten days) 
Retail distributors are taking a larger volume of ope) 
stock patterns than has been their usual custom, and 1 
must be said that certain of the jobbing interests are als 
ordering in a rather liberal manner. Production schedule 
throughout the local and surrounding district show an im 
provement, but still it is being admitted that the output 0 
the different plants is ‘‘not sold up.’’ This means that mor) 
business can be taken care of with reasonable shippin; 
dates assured. | | 
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| Some British Potteries Busy, Says Wood 


“Some of the potteries in England appear to be fairly 
susy, as I observed the situation,” declared John T. Wood, 
ormer president of the National Brotherhood of Opera- 
ive Potters, “but there are other p!ants not so busy.” Mr. 
Vood has informed the general officers of the Brother- 
is general detail about the present situation in the Staf- 
fordshire pottery district, which it is believed will prove 
of value to that organization when its representatives go 
before the Tariff Commission at Washington during a 
hearing on the ceramic schedule early in December. 


Manufacturers to Attend Ceramic Meet 


From present indications, it is said that the manufac- 
turers of dinnerware both semi-porcelain and china, will 
be well represented at the annual meeting of the American 
Ceramic Society, scheduled for the week of February 5-11 
next, at the Hotel Ambassador, Atlantic City, N. J. 
‘Ceramic technologists associated with the local industry 
will all attend. 


Cartwright Pottery Re-Appraised 


A second appraisement has been made on the land and 
buildings of the Cartwright Pottery, under a new order 
of court, and a valuation of $20,000 has been placed at 
this time. The former appraisement was $42,000 and 
there were no bidders when the property was offered for 
sale by the Sheriff. Machinery, raw materials and fin- 
‘ished and unfinished stock was not appraised. It is under- 
stood that bidders will appear at the next sale, and that 
‘an electric porcelain interest may buy it in. The plant at 
this time is idle, and has not been on a production basis 
for a number of months. 


Few New Dinner Shapes for 1928 


Inquiry made throughout the Ohio and West Virginia 
district this week shows that very few new dinner shapes 
| will be offered the trade for 1928 delivery. The Homer 
Laughlin China Co. has a new shape in preparation, and 
the Knowles, Taylor & Knowles Co., only recently placed 
a new shape on the market. While several other manu- 
| facturers have discussed a new shape, no definite program 
_kas been announced as to the final adoption. The major- 
ity of the producers have declared that present shapes will 

continue listed indefinitely. 


Kress Dividends Declared 


_ A cash dividend of 25 cents a share and a stock divi- 
_dend of 50 cents a share have been declared by the Board 
of Directors of S. H. Kress & Co. 

The stock dividend is payable in special preferred on 
each share of common. The cash dividend is the regular 
quarterly payment, payable on November 1 to stock of 
record October 10. 
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Buyers insist upon 
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GOLD 


and 


COLORS 
upon decorated glass and pottery. 


It is their assurance of a high grade per- 
manent decoration. 


The leading decorating shops are users. 


Why not standardize your products with 
R & H Gold and Colors. | 


R & H Liquid Bright R © H Vitrefiable 
Gold ] 

R & H Roman Gold os y 

R & H Matt Burnish R & H Glaze Stains 
Gold R & H Body Colors 


“Whe 
ROESSLER 8HASSLACHER CHEMICAL 
709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 


Cleveland Philadelphia Kansas City 
Chicago Boston San Francisco 
Baltimore 


‘America’s Leading Ceramic Material House” 
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United States Civil Service Examination 


The United States Civil Service Commission announces 

the following open competitive examination: 
SENIOR GLASSBLOWER 

Applications for senior glassblower must be on file 
with the Civil Service Commission at Washington, D. C., 
not later than November 15. 

The examination is to fill a vacancy in the Bureau of 
Standards, Department of Commerce, Washington, D. C., 
and vacancies occurring in positions requiring similar 
qualifications. 

The entrance salary is $1,860 a year. A probationary 
period of six months is required; advancement after that 
depends upon individual efficiency, increased usefulness, 
and the occurrence of vacancies in higher positions. 

The duties consist principally of blast lamp hand work 
without the aid of molds, and include scientific glass- 
blowing and mechanical assistance in the laboratory where 
high vacua are used; construction without detail draw- 
ings of vacuum tubes of quartz glass and pyrex, and 
doing the metal work required as well as the glass work. 

Competitors will not be required to report for exam- 
ination at any place, but will be rated on their education, 
training, and experience. 

Full information may be obtained from the United 
States Civil Service Commission, Washington, D. C., or 
the secretary of the board of United States civil service 
examiners at the post office or custom house in any city. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 25 FAS | 


Glass Strike Does Not Affect United States 

; wu. ~Glasy Co. 

HE United States Glass Co. is not affected by the 
AE strike of glass workers. The company is in the 

flint glass end of the game. The business of 
United States Glass Co. has taken a turn for the better 
and since August the orders have assumed a healthy ap- 
pearance. Some shrewd market observers point out that 
the 250,000 square feet of land owned by the company on 
the South Side of Pittsburgh constitutes a valuable asset, 
and they are inclined to liken it to Baldwin Locomotives 
holdings in the city of Philadelphia. There are orders in 
the market for at least 1,500 shares at $11 a share, but 
offerings are practically nil on the local stock exchange. 


Hazel-Atlas Glass Co. Stock Active 


Hazel-Atlas Glass Co. stock has been active at Wheel- 
ing, W. Va., at 70%, and sold in considerable volume. 
The market closed last week with 70 bid, 701% asked, 701% 
last sale. The statement for the third quarter will be re- 
leased on the 25th of this month, and is expected to show 
an increase over the similar period of last year. The 
stock has been going into good hands, and those familiar 
with the operations of the company are of the opinion 
that the stock will sell higher before another quarter 
passes. 


Fires Started in Acme Glass Co. Machines 


Fires in the furnaces of the seven glass blowing ma- 
chines of the new plant of the Acme Glass Co., Wayne, 
N. Y., have been started. The plant will be operating at 
capacity within the next four weeks, it was announced by 
officials. The plant will employ 130 men three weeks after 
starting, and the force will be increased until there are 
160. Three weeks will be required to heat the furnaces 
before they are placed in operation. The plant will pro- 
duce six carloads of glass a day when running at capacity. 


New Cumberland Glass Co., Exhibit Attractive 


One of the most attractive exhibits at the Merchants 
Fair, New Cumberland, W. Va.,'was that of the New 
Cumberland Glass Co., who had on display samples of 
their products which are causing much favorable com- 
ment. Many people of this community were not aware 
that the district had a factory of the kind. Lee O: Smith, 
salesmanager. of the company, was in charge of the dis- 
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play. The New Cumberland Glass Co. has been reorgan- 
ized and is now working full time. W. G. Edmonds js 
president and treasurer of the company. 


Glass Container Association to Open 
Campaign AE | 
With more than 1,000 of Pittsburgh’s most prominent | 
dealers expected to participate with special window dis-| 
plays and demonstrations, plans have been completed for | 
the opening of an aggressive merchandising campaign by | 
the Glass. Container Association of America. Co-opera- | 
tion of packers, chain stores, grocery and drug asso- | 
c‘ations and other interests was-pledged at a special meet- | 
ing of leaders of these organizations in the William Penn | 
Hotel. I. G. Jennings, business manager of the Glass | 
Container Association, declared Pittsburgh has been se- 
lected for this drive because of its commanding position | 
as one of the most important market centers and that | 
the campaign is part of a‘national effort to stimulate a 
demand for glass packed products of all kinds. 


Glass Men Predict Decided Improvement 


That the glass industry is about to experience a de- 
cided improvement is the opinion of many glass men. | 
This opinion is based upon the large volume of business 
being booked by flint glass manufacturers. All branches 
of the glass industry have suffered from the same causes, 
namely, over-production and the importation of Euro- 
pean glass. That the surplus glass has been exhausted 
in the flint and tableware market is shown by the in- 


creased orders being received by the United States Glass 
Ga; 


Z. F. Graham Dies 


News has been received in this district of the death of 
Z. F. Graham, aged 75 years, founder of the Graham 
Glass Co., Evansville, Ind. An estate worth, it is said, 
over $650,000 has been left to the widow of Mr. Graham, 
and at her death is to be divided between three sons. Dur- 
ing the last few years Mr. Graham has lived a retired 
life, although his sons have been actively engaged in the 
glass business. 


The Phillips Co. propose to. erect a new glass factory 
at Oshawa, Ont., Canada. The new factory will cost 
approximately $40,000. 


October 13, 1927 


CROCKERY AND GLASS JOURNAL 


Thirteen 


Particularly 
Charming 


[s this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Rershaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Josenh Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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Department Store Sales Gain 79% in August 

Merchandise distribution to consumers, as indicated by 
sales of department stores, mail-order houses and chain 
stores, increased considerably more than is usual in Au- 
gust and was larger than last year. Compared with Au- 
gust a year ago, department store sales were about 7 per 
cent and those of mail-order houses about 15 per cent 
larger. Sales of chain stores were larger in most lines 
‘from which reports were received, but sales of these firms 
reflect changes in the number of units operated by the 
firms as well as changes in the volume of sales. A part 
of the large increase in retail trade in August reflects the 
‘fact that there were more business days than in the pre- 
vious month and in August, 1926. 

Department store sales were larger than in August of 
last year in all sections of the country except in the Dal- 
las Federal Reserve District, where they were 6 per cent 
smaller. Increases over last year varied from about 3 
per cent in the Philadelphia district to more than 12 
per cent in the St. Louis district. In certain individual 
cities, however—Altoona, Akron, Atlanta, Evansville, Lin- 
coln, Oklahoma City and Tulsa—sales were more than 20 
per cent larger than in August of last year. 

Inventories of merchandise carried by department stores 
increased in August in anticipation of the growth in sales 
‘that usually occurs early in the autumn. Th growth, 
however, was somewhat less than is usual at that season, 
and at the end of the month stocks were in about the same 
volume for the country as a whole as in August of last 
year. Stores in-the Boston, New York, Cleveland, At- 


The line Always 
of Some- 
original thing 
ideas Different 


No. 1710 Cup and Saucer. Spiral optic effect, 
Made in Roselin, amber, green and crystal, 


Westmoreland Glass Co. 


Grapeville, Pa. 


(27 MILES EAST OF PITTSBURGH ON PENN’A R. R.) 


Manufacturers of High Grade Glassware, Plain, Cut and 
Decorated. For Gift Shops, Florists 
and Table Use. 


REPRESENT ATIVES 


NEW YORK 
H. C, Gray Co., 
200 Fifth Ave. 
BOSTON 
HP: & Hy 8. Font; 
41 Pearl St., 
Traveling Representatives 
R. B. Reineck, 
1422 BE. Marquette Road 
CHICAGO 
R. A. Keel, 
4439 Greenview Ave. 
CHICAGO 
PHILADELPHIA 
Fred Stott, 
1007 Filbert St. 
BALTIMORE 
John A. Dobson & Co., 
110 Hopkins PI. 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission St. 


IOS ANGELES 


Himmelstern Bros., 
No. 1710 Handled Ice Tea. 643 S. Olive St. 


Graceful spiral optic effect. SEATTLE, WASH. 
| Made in Roselin, amber, green Himmelstern Bros., 
and crystal, Terminal Sales Bldg. 


lanta, Kansas City and San Francisco Federal Reserve 


districts reported larger stocks than a year ago, while those 
in other districts showed smaller stocks. 

A larger increase in sales than in stocks in August re- 
sulted in a higher rate of stock turnover than in August 
of last year. For the eight months of the year as a whole 
the rate of turnover averaged 2 per cent higher than in 
the corresponding period of 1926. 


Gillenders Extend Group Insurance 

Gillender Brothers, Inc., glass manufacturers, Port 
Jervis, N. Y., have extended their ofiginal plan of group 
insurance to include the benefits of group health and non- 
occupational accident protection. While the premiums on 
the original life insurance were paid by the employer, 
both employer and employes share the cost of the new 
coverage. 

Underwritten by the Metropolitan Life Insurance Co., 
the benefits are based on salary and range from $10 to $20 
a week. Subject to the terms of the policy, these pay- 
ments are available to all contributing employes with six 
months of service, and will continue in each case of dis- 
ability for a maximum of thirteen consecutive weeks. 

An important feature of the general group plan is a 
visiting nurse service. This, as well as a health advisory 
bureau, which regularly distributes pamphlets on life 
extension and hygiene, is maintained by the insurance 
company for the benefit of employes insured under the 
plan. 
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What s New in New York Showrooms 


Newest Addition to Ambassador Line 


Within the comparatively short time it has been on the 


market the Ambassador dinnerware line, represented by 


the importing house of A. J. Fondeville & Co., 24 West 
23rd St., has presented many charming patterns. An 
outstanding point of this ware is a new flat shaped plate, 
which, besides being pleasing in itself, also serves to in- 
tensify the beauty of decorative treatments applied on it. 


lilustrative of this is their brand new No. 6003 decoration, 
pictured herewith, which really surpasses anything they 
have yet produced. This motif is very lovely and is also 
one that is quite different from the usual. The wares 
rich finally potted ivory body serves as an ideal back- 
ground for a quarter inch edge and verge band border in 
Cobalt blue over which is applied a gold chain like design. 
Placed between these is a novel hand enameled flower 
motif in a wealth of delicate colors illuminated in gold. 
This has all resulted in a pattern that presents a most 
formal, yet at the same time tasteful effect, that is sure 
to attract widespread attention. 


Haviland Presents New Pattern 


The Angelo pattern shown on the Derby shape is one 
of the newest treatments received from their factory by 
the Haviland China Co., Inc., 1107 Broadway, and may 
now be seen at their salesrooms. It is interesting to note 
that while at the present time this treatment is being of- 
fered on import it will nevertheless be included among 
their open stock patterns within a comparatively short 
time. The decoration has a rich warm ivory border serv- 
ing as a beautiful background for a delightful floral motif 
that is perfect in its proportion and splendor of color. 
Garden blossoms in both large and small sprays have been 
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placed at intervals on the rim of the plate in a manner 
that at once gives the impression they have just grown | 
there. Two of the larger groups fall just over the verge 
while one the center of the same type of flowers are 
worked into a wreath effect. The coloring of this decor 
is an innovation. Grouped together are such shades as 
pink in several delicate tints, blue, green, yellow, etc., that 
blend perfectly and are so artistic in their application and 
shading that the little buds and leaves seem almost real. 
A thin hair line is used at the verge and at the edge an- 
other line in a rich blue is used. 


New Lines at Taiyo Salesroom 


At this time of year one is not surprised to find many 
new and seasonable items in the showrooms. The Taiyo 
Trading Co., the Japanese importing firm, 101 Fifth Ave, 
is by no means 
an exception to 
this rule. Their 
displays this 
year are won- 
derfully inter- 
esting yam 
buyers w h o 
visit them are 
yassured of 
many choices 
from _ which 
to fill + Hae 
reqwuite 
ments.  Con- 
spicuous among their new numbers are breakfast sets 
which have received most favorable comment from those 


who have viewed them. They present a selection of sey- 
eral attractive shapes and sizes while in their decorative 
ideas, which are typically Japanese, they are most pleasing. 
The illustration pictures one of the larger pieces. The 
tray provides five compartments to hold pepper and salt, 
a combination sugar and cream of which the latter forms 
a base for the sugar bowl, a tea cup and an egg cup. 
The decoration is a two tone lustre in green against an 
ivory background finished by a hand-painted cherry blos- 
som and branch in hand-painted enamels. It also has @ 
black edge line. Any number of other smaller sets are 
shown that are made up of different pieces some of which 
have a tray, egg and tea cup, while others have a sugat 
and creamer, tea cup and tray. Any number of delightful 
colors and ideas have been used. Their pricing is a sut- 
prise. Many may be retailed as low as two dollars at a 
good profit. 
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New Things by Meakin & Ridgway 


A delightful pattern that is really out of the ordinary 

js being displayed by Meakin & Ridgway, the importing 
firm, 129 Fifth Ave. It has only just arrived from their 
factory, Ridgways, Ltd., Stoke-on-Trent, England, and is 
known as the No. 7366 0n the Italian shape. This has 
“been brought out on their well-known ivory ware and 
presents an embossed border treatment. The effect of 
‘this in its application is splendid, working out a continu- 
‘ous chain like motif depicting fruit and leaves in a wealth 
‘of glorious coloring. Blended together are a touch of 
red in several delivate shades, green, gray, black and yel- 
ow to which has been added a finishing edge of blue. It 
is easy to predict a most successful volume of business on 
this pattern and in it the Meakin & Ridgway firm have a 
decoration that is away from the everyday style of earthen- 
ware. Another exhibit at this salesroom that is attracting 
‘the attention of visitors because of their artisic qualities 
‘are some Minton plates which were made in 1872 for 
- Governor Morgan. These upon the death of the governor 
became the property of a wealthy western man and eventu- 
ally found their way into the ownership of the Meakin 
'& Ridgway firm. The plates are without doubt one of 
‘the finest examples of hand ‘painted china that have ever 
been produced. They are the work of the well-known 
artist Antonin Boullemier who was associated with Min- 
ton’s staff from 1870 to 1877 and whose work is today 
sought for by collectors of English bone china. 


Kindt Features a New Line 


A cracking good assortment for Dollar Day Specials 
is being shown by Geo. C. Kindt & Co., 19 West 24th 
‘St., the manufacturers representatives that is most un- 
usual in the possibilities it offers the retailer. Specializing 
‘in merchandise of this character the Kindt firm con- 
-sistently have many interesting assortments to tempt the 
trade, but it truthfully can be said that this newest line pre- 
sents a better value than they have shown in some time. It 
consists of imported Chinese brass for which the concern 
has exclusive control. Cigarette boxes that are cedar 
| lined, in a wide range of shapes and sizes, all sorts of 
bowls with teakwood bases, covered incense burners, din- 
her gongs, wall pockets, ash trays, many different styles 
of candlesticks etc. are included in the exhibit. One very 
pleasing item among them shows a dinner gong made up 
'as a bell and suspended from a teakwood frame. The 
frame in its construction is on the order of a trellis as 
may be found in a Chinese garden. The decorative ideas 
have been hammered into the brass and present many 
“unique ideas of Chinese character. 


) 
_ Imported Glassware Features Ruhe Display 


There are a number of brand new imported lines of 
glassware being shown at the salesrooms of Francis H. 
Ruhe, 14 West 23rd St., that merit more than a casual 


\investigation by the buyer. Among these is a sherbet 


| 
| 


that is most suitable for cutters and decorators and is 
one of the most original numbers to be seen in a long 
while. Almost every housewife takes great exception to 
having her plates, saucers, etc., used as ash receivers at 
the dinnertable and the problem is easily solved by this 
new sherbert. In place of the ordinary foot this item has 
combined a receiver or tray that in addition to serving as a 
depository for ashes, etc., also serves as a receptacle for 
juices that may spill over the sides of the bowl. The new 
samples show two very pretty treatments, one an etching 
and the other a cutting. It may be had in a choice of four 
colors, green, amber, blue and peach as well as crystal. 
There is also a selection of two tone effects. The Ruhe 
firm are also featuring a brand new goblet 11 ounces in 
capacity. While holding this amount it really looks no 
larger than the 9 ounce size. It is in a straight wide optic 
and has a short button stem and has a special appeal on 
account of its graceful lines. It may be had with a crystal 
bowl and the stem and foot in any of the above-mentioned 
colors. Many other new selections in crystal stemware 
are also to be seen. These are conspicuous for the good 
looking etchings they carry which show some very pretty 
patterns having the appearance of an engraving. The 
entire line is most attractively priced. 


Gunthel Exhibits New Val St. Lambert Line 


While consistently the Belgian glassware line from the 
factory of Va. St. Lambert, represented in the American 
market by A. B. Gunthel, 61-65 West 23rd St., presents 
the acme of quality, beauty and periection in cased glass, 
the factory have really surpassed themselves with a brand 
new stemware line that has just been received at the 
Gunthel salesroom. It is one of the most attractive and 
beautiful lines that can be seen. The samples feature a 
splendid French blue used on the bowls of all items, 
combined with which is a cut crystal stem and foot. In its 
decoration there are two lovely engravings shown on an 
inch and three-quarter hand placed around the upper 
part of the bowl. This band is in a lighter shade of blue. 
One treatment presents an ideal scenic effect of a lake 
backed by distant mountains, while the other is a grape, 
leaf and vine idea that is squally appealing. Two fine 
cut lines are also used just above and under the hand deco- 
ration. Further samples of this new line are expected 
shortly by Mr. Gunthel that will offer a selection in a 
rose color in addition to those they are now exhibiting. 


Two negroes stood before a sign by the side of an 
co) > 

Alabama road. The sign read, “Birmingham 7.8 miles.” 

“Look dar,” said the-smaller one. 

78 miles to Birmingham, whyfo it say that?” 


“That signs says 


“You jus don’ unnerstan them signs,” said the other 
scornfully. ‘That little dot stans for Birmingham and its 
between 7 and 8 miles from here just what that dot shows 
i 


CHICAGO OFFICE 


- THE CHICAGO MARKET 


W. ADAMS 
STREET 


K. M. Meder Featuring Glassware 


E. M. Meder, 17 N. Wabash Ave., Chicago, is featur- 
ing a new twelve-piece assortment from the Ebenezer Cut 
Glass Co., including a console set, three-piece mayonnaise 
set, sugar and creamer, large covered footed candy dish, 
cake stand, two handled ice cream plate, candy jar, 
handled sandwich cheese and cracker tray, tall compote 
and large vase. These items come in the rambler rose 
cutting also ‘the jewel cutting in colors of rose, green or 
amber. The company reports that this assortment has 
proved to be a big seller for dollar retail numbers. In the 
same line also are a number of gift items such as sugar 
and creamer on tray, boudoir set, 21-piece luncheon set, 
bridge set, etc. 


A six-piece bon-bon, nut dish and compote assortment 
makes an excellent selection for items to retail at 50c each. 


Displayed also in the Meder showroom is a new line 
of orchid colored glassware featuring the new cutting 
called “pearl.” A special item of interest is the new wax 
lily with natural leaves, to retail at 25c, 50c and 75c. 


H 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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By 


J. H. SmMytuHe, REPRESENTATIVE 


George A. Booth visited several of the displays in the 
Shops Building, as buyer for B. Lowenstein & Bros., 
Inc., Memphis, Tenn. 

Charles Green, merchandise buyer for Kaufmann & 
Wolf, Hammond, Ind., spent two days in the Shops Build- 
ing, buying new assortments for the holiday season. 

George Turner has just returned from an extensive | 
trip through the eastern territory. 


Walter G. Minnemeyer, 17 N. Wabash Ave., Chicago, 
is showing new water lamps equipped with cap and nipple 
ready for mounting, from the Hocking Glass Co. These 
come in four different sizes and shapes. From the Lan- 
caster Co., also, water lamps with cut design are displayed. 
Another new item at the Minnemeyer showroom is the 
new 16 inch glass cover for pickle barrels—a knobbed 
utility item. 


E. B. Good, one of the owners of the Hocking Glass 
Associated Factories, passed through ‘Chicago with his 
bride recently and paid a brief visit to the company’s 
western office en route. Mr. and Mrs. Good were married 
a month ago and spent some time traveling along the Pa- 
cific Coast before returning to their permanent residence 
in Lancaster, Pa. 

Representatives of the glass factories report consider- 
able activity in the placing of orders for holiday assort- 
ments by the State Street stores. | 


Fred Holstein, of Alliance, Nebraska, visited several of 
the showrooms at 17 N. Wabash Ave., in the interest of 
new stock for the coming holidays. 


Helm & Soukup are showing new imported ivory pot- 
tery from Germany in flower vases with cupid designs, in 
various sizes and subject treatment. These retail at $1.00 
and up. Pottery book ends are also among the new 
items, to retail at about $2.00. 


John A. Colby & Sons, 129 N. Wabash Ave., Chicago, 
interior decorators since 1866, have added the Colby Gal- 
leries as a new feature of their furniture house. The 
Galleries designate a series of fine period rooms, demon- 
strating the facilities of the organizations in designing, 
furnishing and decorating. 


Plans have been completed for the annual meeting of 
the Illinois Chamber of Commerce which will be held 
October 13th at the Palmer House, Chicago. A number 
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WHAT TO BUY 
| AND WHERE TO 
BuY (it. IN — 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


FOSTORIA GLASS CO. 

_ Chicago Display, 806-7-8 Masonic 

| Temple 

| Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


| Etchings, Cuttings Phone 
| and Iridescent. Central 3497 


_ THESEBRING POTTERY CO. 
| SEBRING, OHIO 

Cuas. L. SEBRING, President 

| W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


Room 980 Room 1008 


Phone: Central 3236 


The Atlas-Globe China Co. 
fe NILES, OHIO 

_E. J. BenyaMIN, Resident Agent 

PERMANENT DISPLAY ROOM 

AMERICAN FURNITURE MART 


666 Lake Shore Drive 
Phone Superior 4100 


A DIRECTORY OF. 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Ce. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OR SUC RIRERY, OOM FON 
DIRECT FROM CUR FACTOR ee 


of well known retail men of the state of Illinois will be the 
guests of the first day. D. F. Kelly, president of the 
Fair, will talk on “Modern Merchandising.” 


F. B. Tinker report unusual sales in Milwaukee of their 
waxed rose table decoration. “To one department store in 


this city, the company sold 1,300, which were disposed of 
in one day. A re-order was placed for 650 more to be 
shipped to the same store. The wax rose item comes in 
all colors and has as an artistic setting, four sprays of 
green leaves which serve as the base of the model. The 
item retails for $1.00. 


PETER POTTER 
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Peter Potter Says: They’s no place like 
| : home. Et seems to follow thet a man gits 
attached to one store and does most of his 
tradin’ there. Make your customers feel 
right et home. 


Case Succeeds Lowe 


A. C. Case has been named general manager of the 
Palais Royal department store, Washington, to succeed 
E. H. Lowe, who has resigned. 

Mr. Case began his retail career with the Ville de Paris 
department store of Los Angeles as a basement merchan- 
diser. His experience in store supervision since that 
time has taken him to all sections of the country. 

At one time he was with the Kresge Department Stores, 
Inc., in Newark and Washington, and at other times with 
the Shepard Stores, of Boston, manager of the basement 
department of Rothschild’s, of Chicago; Emory, Bird, 
Thayer Company, Kansas City, Mo., and the Lissner 
Store in Newark, N. J. 


He: “Well, my father has another wife to support 
now.” 

She=) “How's that? Is he a bigamist?” 

He: “No, but I just got married.” 


They were leaving the hotel room. 

“Have you forgotten anything?” she asked him. 

“T don’t think so,” he replied; “I’ve got all of the tow- 
els, the Gideon Bible and the dresser scarf,/): 


“Whatever became of that portable garage of yours?” 
“Oh, I tied the bulldog to it the other night and a cat 
ran by him.” 
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How Clever Salesmanship Turned “Lookers” 
Into Buyers 


The month of August is usually dull. A couple wan- 
dered into our store on one of these quiet days and said 
“We are just looking around.” It is a mistake for deal- 
ers to pay little attention to those who come in with that 
remark as will be seen from our experience for many 
times they are real buyers, says M. J. Simon, housefur- 
nishing buyer for H. Plager & Sons, Hackensack, N. J. 
This couple told me that they had not moved into their 
home yet and were not in a position to buy until that time. 
I explained to them that the specials we have now we 
would hold until they were ready and in that way it 
would mean worth while saving. 

The first thing I sold them was a $3.98 bridge lamp, 
one of our specials. They were now thoroughly inter- 
ested and from this I pointed out to them various other 
specials and again they bought, apparently well satis- 
fied with the values and attention we had given them. 

They now come into the store every week for some- 
thing or other; among other things, they have bought a 
dinner set. The fact that it was open stock impressed 
them greatly, and I may safely say that on this account 
they bought. It seemed to mean a great deal to them to 
be in a position to replace broken pieces. 

After they had satisfied their requirements in the house 
furnishings department, I took them to our furniture de- 
partment and introduced them to one of the salesmen. 
He couldn’t interest them, for since they had placed so 
much confidence in me, they would not have anyone else 
serve them. Here I sold them a bed spring and mattress 
and many odd pieces, such as chairs, end tables, etc. 

Previous to their visit to our store, they had purchased 
a cedar chest in a New York store; this they returned 
and bought one from us as they appreciated the attention 
they had gotten in our store and also appreciated the fact 
that any dissatisfaction that might arise over a purchase 
was much easier to adjust in a home store than to have 
to make a trip to the City. 

Much relies on the salesmen and his willingness and 
ability to demonstrate the special advantages and good 
values to be had in the home store. 


Beatty Stevens Made Chairman of Sales Group 


Beatty Stevens, director of publicity for Abraham & 
Straus, Inc., department store, Brooklyn, was elected 
chairman of the Sales Promotion Group of the National 
Dry Goods Association at the meeting held in Washing- 
ton recently. He succeeds William T. White, director of 
publicity of the Rike-Kumler Company, Dayton, O. 

Other officers chosen were Roy Clark, sales promo- 
tion and publicity director of Strawbridge & Clothier, 
Philadelphia, who had been secretary-treasurer of the 
division, was named vice chairman. George B. Oster- 
mayer, publicity director of Woodward & Lothrop, Wash- 
ington, who was chairman of the Convention Committee, 
succeeds Mr. Clark as secretary-treasurer. 


Urges Outsider to Study Trade 

The work of analyzing a store’s trade, classifying its 
customers, and establishing a clear-cut picture of the fune.. 
tion that the individual store properly fills in its own com. 
munity is best accomplished by putting the work in the 
hands of other than regular store. employes, Perciyal| 
White declared in an address before the recent sales pro- 
motion convention here. He said: | 

“T should suggest that after you have got the general] 
idea of what course you are going to lay, and how you 
are going to follow it, you should assign one person (one 
is enough to start) to take over this job. I do not be- 
lieve in letting some one do this work at odd ‘moments, 
or on a part-time basis. If the job is worth doing at all, 
it must be done well. The way to get it done well is to 
assign it to some one as his sole duty, and nobody’s duty 
but his... He’is then bound to succeed or to fall according 
to whether or not he makes good. That is the way to get 
results. All in all, I have found that research jobs don’t 
mix well with other jobs. Research has to be kept to it- 
self. 

“Much of course, depends on what sort of person you 
employ for this job. Personally I should favor getting 
some one from outside of your organization, preferably 
some one who had not spent all his or her time in retailing. 
I should prefer some one, I think, with some engineering 
experience. But, of course, you musf have a very human 
person, for even when approached scientifically, this is a 
very human problem. 

“If you get as far as this in the problem of analyzing 
your customers, you will have got over the worst of it. 
Perhaps I exaggerate in saying this, but not much. De- 
cide exactly what the research problem is, as far as it 
affects your store; decide what your general objectives 
and policies are to be, make an appropriation for the 
work for at ledst a year, and find a suitable person to 
put in charge of the work. Those are the preliminary 
steps, and the hardest ones to take. 

“When you are getting some one to head up your re- 
search work, be sure you get a person who is able to think 
for himself, or herself, as the case may be. Get some one 
who is keen for the truth and who can see error and 
falsity. This ability is very important. It would be a 
good plan to give that person an opportunity to travel 
round a little and see how this sort of thing is done else- 
where. Maybe you know of some stores where a start 
is being made along the lines of customer analysis. Send 
your man to learn how this is being done. Send him to 
one of the manufacturers who are doing market analysis 
work. Send him to an advertising agency where they are 
used to making extensive market surveys. 

“Then have him draw up a program as to how he 
proposes to tackle the problem of making an analysis of 
the trade which comes to your store and of that which 
might come but doesn’t. Give him time. He will have 
to study the situation a little before he draws up his plan. 
Before you authorize the program analyze it carefully. 
Use your own judgment as to whether it is reasonable, 
whether it fits your particular case. Consult other people 
about his program. Get their criticism. . 


Mumford Building Hearn’s Department 


/ This Buyer Gives His Own Ideas of What Constitutes a Real 


Lamp Department. 


| 


‘ ILLIAM MUMFORD, lamps and gift shop 
WV buyer for James A. Hearn & Son, 20 W. 14th 
| Street, New York City, paused in the throes of 
ie store’s great One Hundredth anniversary sale to tell 

's quiet Southern drawl how he believed a successful 
mp department should be run. 

“Well,” said Mr. Mumford, in reply to our question 
; to what he was doing with the lamp department which 
> took over a few months ago, “it’s a good deal like 
aching a baby to walk. We're teaching the department 
ar ways. Hearn’s have a fine reputation and are noted 
or their low prices. Under the system here as you’ve 
oticed, the buyers see salesmen every day except Mon- 
ays and Fridays. The salesman calls on the buyer on 
1e sixth floor where the sample rooms are located. He 
given a slip which is numbered and fills in his name and 
hat he desires to see the buyer about. He keeps one end 
f the slip and the other goes to the buyer. If the latter 
esires to see the salesman the girl carries back word call- 
ig the salesman’s slip number. In this way the buyer 
enabled to save a great deal of time, buy what he wants 
id spend a lot of time on the floor where the lamps are 
dd. 
“This last is important for I am a firm believer that 
1e best way for a buyer to know what his customers 
ant is to mingle among them right on the floor and hear 
or what they are asking. Girls will often neglect to men- 
on things asked for but not in stock when filling out 
ant slips. Demands change all the time. Only a short 
me ago floor lamps were all the vogue. Now the demand 
for bridge lamps—about sixty per cent say, and for 
iniors about forty per cent. It’s hard to define the rea- 
ns for the various changes but they happen just the 
ume. 

“Colors this year are mostly of a lighter trend. Dark 
dlors are less in demand. Taupe, sand and peach are all 
opular. Plaited lamps with onyx bases and plain plaited 
mps ranging from five to seven dollars are much in de- 
tand in this store. Wrought iron, we find is not much 
i demand among our customers.” 

“What are the rules for conducting a successful lamp 
epartment ?” we asked Mr. Mumford. 

“That’s not hard to answer,” he replied. “Have the 
ght merchandise, at the right time coupled with right 
tices and the public will always respond. This is in 
eeping with what I just mentioned that a buyer must 
eep his finger on the pulse of the customers’ wishes. 
‘his can best be done by getting right among the cus- 
mers on the lamp floor.” 

Continuing he said: “There’s an old saying of Lin- 
oIn’s that you can fool some of the people some of the 
me but you can’t fool them all the time, and this 1s par- 
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Store Celebrates 


1ooth Anniversary 


By Norton B. JACKSON 


ticularly true of the lamp department. Competition is 
keen, a buyer must be on his toes all of the time and give 
the people what they want. 

“T like Hearn’s system of having the lamp department 
in the basement because people are pouring through there 
all day and it is so convenient besides. By the way, there 
is a growing demand right now with us for tailored 
Georgette shades, some with fringes and some without. 
Parchments have their biggest sale in this store early in 
the spring when folks are buying for summer. They put 
the more expensive shades away. Parchments are easily 
cleaned and stand up better. In the fall they are packed 
away for the winter and out come the more expensive 
shades. We have stands in our department at prices 
ranging from $4.95 to $35, while shades of all variety of 
materials are included in our offerings.” 

September was Founders Month at Hearn’s, and, ac- 
cording to the store’s series of institutional advertisements 
was the “biggest thirty days in 100 years.” 

A century has passed since the retail store of James A. 
Hearn & Son was founded. The approaching centennial 
celebration was heralded to the public through a number 
of well-written ads that made respectful allusion to the 
founders of the Republic. 

One of the ads carried a cut of George Washington, 
first of the founders. The copy read: 

“No great life of Washington has ever been written, 
and the best his most recent biographers can do is to find 
fault with him. This is probably due to a native inability 
to understand a man who wasn’t looking for anything. 
He is one of the few great men of the world who still 
remain bigger than their biographies—he stands alone 
and inscrutable, a veritable Mount Everest in the high 
Himalayas of human achievement. He was not a con- 
queror, but a victor. He sought not to deprive a neigh- 
boring people of their liberty, but to secure it for his own. 
He was not out to gain, but to save, to rescue, not to sub- 
due. He campaigned for principles, not a principality. 
He fought for ideals, not territory. He wanted neither 
spoils for his people nor pay for himself. He gave with- 
out counting the cost, and achieved glory without pursuing 
it, and when he was through fighting there was no dis- 
cussion as to who won the war.” 

“The Sale of a Century,” celebrating the founding of 
that institution started the second Thursday in Sep- 
tember and was successfully carried out in the lamp and 
other departments. 

The sale of a Century was aided materially by reading 
notices in [New York Daily papers, featuring the event 
from an historical angle. Few stores can boast of a cen- 
tury of activity. 
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Flans for Management Week, Oct. 24-29 — 
* Contemplate “Banner Year” 

There is a steadily growing interest in the plans and 
program for this year’s ‘““Management Week,” October 
24-29. Local organizers have already been selected in 58 
towns and fully constituted local committees are now at 
work in ten of these. 

The sponsor organizations represented on the Na- 
tional Committee are the American Society of Mechan- 
ical Engineers, Society of Industrial Engineers, Taylor 
Society, the American Management Association, Amer- 
ican Institute of Accountants, National Association of 
Purchasing Agents, National Association of [oremen, 
National Association of Office Managers, and the Life 
Office Management Association. 

“Each year since 1921, when ‘Management Week’ was 
instituted by the first three societies named above, there 
has been a decided increase in interest and support. The 
1926 program was the most successful with 252 meetings 
held in more than 100 cities. The combined attendance 
of executives, business leaders, engineers and others in- 
teresed in management was more than 30,000,” accord- 
ing to Ray M. Hudson, the secretary of the national 
committee. 

The topic for the campaign this year is “Management’s 
Part in Maintaining Prosperity.”’ Discussion of this sub- 
ject is regarded as particularly timely because of the 
present high level of prosperity prevailing throughout the 
United States, and the necessity of safeguarding against 
recession, by consolidating the gains made in recent years. 
“Ever since 1921, when the Hoover Committee on Waste 
in Industry, brought out its report placing the respon- 
sibility for 50 per cent of that waste on management it- 
self, and only 25 per cent on labor,” said Mr. Hudson, 
“there has been a growing recognition of sound manage- 
ment as the basis of business success.” 

“The Hoover Committee stated that management has 
the largest opportunity for eliminating waste and for that 
reason its responsibility is correspondingly great. Man- 
agement’s answer to that challenge is found in the marked 
increase in per capita productivity during the past five 
years and in other evidence of higher national efficiency.”’ 


Filene Store Sells Airplane Rides 


The Filene store, which always tries to keep to the 
forefront from the standpoint of customer service, has 
added another form of personal service to its already 
long list. 

The Personal Servicé Bureati of the store is now sell- 
ing tickets for passenger plane trips for the Air Service 
of New England, Inc. The planes are cabined, four- 
passenger ships, equipped with brakes, starters and all 
other modern safety devices. The motor is the same 
type, which Lindbergh used in his flight across the ocean. 

It is understood that the most popular tickets sold by 
the store are the special sight-seeing ones for parties of 
four made up of only people from Filene’s. These tick- 
ets are $18, making the twenty-mile trip over the city and 


vicinity only $4.50 per person. The regular price i] 
this trip to the public is $20 or $5 each. 


Retail Trade Throughout Country Show 
Unusual Increase 


Merchandise distribution to consumers, as indicate! 
by sales of department stores, mail-order houses and cha) 
stores, increased considerably more than is usual in Aj) 
gust, the Federal Reserve Board announced today, ar} 
was larger than last year. 

Compared with August a year ago, department sto) 
sales were about 7 per cent and those of mail-order hous; 
about 15 per cent larger. Sales of chain stores were largt| 
in most lines from which reports were received, but th! 
board found that sales of those firms reflected chang’ 
in the number of units operated by the firms:as well a/ 
changes in the volume of sales. | 

A large part of the increase in retail trade in Augus 
was due to the fact that there were more business day, 
than in the previous month and in August, 1926. | 

Percentages of increase or decrease in sales in August 
1927, compared with August, 1926, and the number 0 
firms reporting were: 


' Number of Store 


Aug. Aug 

Class of Stores. Percentage. 1926 "Sai 
Department) Stores: e272 .5 + 74 660 66 
Mail Order Housesss 14/3 + 4 
Chains: of ~ Stores—— 2/7 ~ 3 
CatOcer yey seeds Gene aie: +30.2 25,793 27,99 
Five’ 5-10 cent. aes +16.0 2,234 aes 
Nines Drugs .4 ee ae hee +11.8 645 74; 
hres 104 tei eee te — 07 3,334 3,541 
DIXe OCU ae. ee tn eae + 82 563 60C 
Potira Music's eee a ee —18.8 60 6: 
Hives Cardy. tog nena eae + 7.2 2/9 277 


+ Increase. — Decrease. 


Department store sales were larger than in August of 
last year in all sections of the country except in the Dalla: 
Federal Reserve district, where they were 6 per cen 
smaller. Increases over last year varied from about 3 pe! 
cent in the Philadelphia district to more than 12 per cen’ 
in the St. Louis district. In certain individual cities, how 
ever—Altoona, Akron, Atlanta, Evansville, Lincoln, Ok- 
lahoma City and Tulsa—sales were more than 20 per cen 
larger than in August of last year. 

“Stores in the Boston, New York, Cleveland, Atlanta 
Kansas City, and San Francisco Federal Reserve District 
reported larger stocks than a year ago, while those in othet 
districts showed smaller stocks. A larger increase i! 
sales than in stocks in August resulted in a higher rate o! 
stock turnover than in August last year. 

“For the eight months of the year as a whole the rat 
of turnover averaged 2 per cent higher than in the cor- 
responding period of 1926.” 


The reason why. so many collegs boys wire. homie: for 
money is because it is impossible to send a letter collect. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


Vatisfied customers keep us busy“ 


CROOKSVILLE 


DINNERWARE JRE 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


‘Or use Lr We oe 
RESTURANTS NEY Mi ag 

RAILROADS Be A unique floral 
~ _ border arrange- 
STEAMSHIPS ML 
LE 1, pink 
OVS VEN MEG tes} Gud BUR emir aesdge eline, 
traced knob and handles in 
oo HOTELS ~ brownish red. Shown on the 


popular Columbia Shape. 


SG Is he eras 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons -_D. Kinnan J. E. Borin 
5 West 20th St. Zanesville, O. Crooksville, 0. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, O. Box 373 
Bloomington, III. Coffeyville, Kansae 


Peay ER CHINA The Crooksville China Ce 
Been all a~Pa CROOKSVILLE, OHIO 
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Trade, Money and the Stock Market 


The outlook for trade during the autumn season is es- 
sentially the same as a month ago, says the Guaranty 
Trust Company. Mercantile conditions remain generally 
favorable to a continuance of good business, without 1n- 
dicating a likelihood of any marked expansion. On the 
financial side, the continued low level of money rates 
points to the same conclusion. There was an expected up- 
turn in open market rates at the middle of this month, 
due in part to the demands occasioned by quarterly tax 
payments, and in part to the expectation of withdrawals of 
funds for crop-moving and other seasonal purposes. The 
prompt resumption of previous low levels, however, com- 
bined with a very moderate increase in the amount of “all 
other” (mainly commercial) loans and discounts by re- 
porting member banks of the Federal Reserve System 
during the first two weeks of September, suggests that 
the demand for funds for commercial purposes has not 
yet assumed large proportions. | 

The stock market was momentarily affected by the buige 
in interest rates, but, on the whole, has exhibited a fairly 
definite trend toward higher levels. The persistence of 
this situation in the security markets, which has prevailed 
for many months in the face of declining commodity 
prices, and without any distinct improvement in the gen- 
eral outlook for corporate earnings, lends support to the 
view that the sustained buoyancy of stock prices must be 
ascribed mainly to an abnormal condition of the money 
market rather than to an enhancement of basic values, 
and to this extent may be said to reflect a measure of 
credit inflation. 

There is one important factor in this equation, however, 
that should not be overlooked. The enormous addition of 
new securities to the market in recent years has, of course, 
greatly lengthened the yard stick of brokers’ loans, and in 
spite of the present volume of these loans they are not out 
of line proportionately with past figures. Continued ad- 
vances in commodity prices would normally indicate fu- 
ture expansion and continued ease of money will operate 
to encourage production and investment, so in the light 
of these two important constructive factors the prospect 
for continuing activity is promising. 


Chain Stores Show Big Gains in August 


The Federal Reserve agent at New York reported yes- 
terday that August sales in reporting chain stores showed 
unusually large increases over last year in most cases. 
Grocery chain sales were 30 per cent higher, the largest 
gain in any month this year. Variety chains showed a 
large increase, and 10-cent stores and drug chains had con- 
siderable increases. Sales per store averaged 14 per cent 
more than a year ago, this resulting chiefly from the large 
grocery sales. The report follows, in part: 

“Wholesale trade in this district in August showed the 
largest year-to-year’ increase in’ more than two years, ac- 
cording to reports received by this bank. 

“Stocks of groceries, cotton goods and hardware were 
smaller at the end of August than a year previous, but 


= 
1 


shoe stock continued substantially above the low \ 
of last year, and mill stocks of silk goods and Ww) 
sale drug stocks also showed considerable increases. k 
lections showed no consistent change from those of | 
gust, 1926. | 

An average increase of more than 7 per cent in 
partment store sales compared with a year ago was; 
ported by leading department stores in this district 
the month of August. | 

“Sales of books and stationery and sporting g) 
showed the largest increase over August, 1926, and wi 
en’s wear, shoes, and hosiery were among the departn: 
showing. the more substantial increases. Woolen r 


‘goods sales, though not large in actual amount conti) 


to show a considerable increase over the small volun) 
a year ago.” | 
0s are | 
Furniture Stores Form Buying Group 
Seventy-five retail furniture dealers of Kansas } 
Missouri have formed a co-operative buying organizé( 
that will have a potential buying volume of $5,000,) 
The meeting of the retailers was called by Myror| 
Loewen, president of the Enterprise Furniture and e] 
Company, 1706 Washington St., Kansas City. The g| 
will be known as the Associated Furniture Retailers. 
It is planned to incorporate the retail group with | 
members. 


Wilcox Manager of Boston Store — 
Robert P. Wilcox has been appointed store man’ 
of the Boston store of Chicago, according to an annov! 
ment of Charles Netcher, president of the firm. | 
is expected to take up his duties here within the : 
several weeks. | 
Prior to coming to Chicago, Mr. Wilcox was assis 
general manager of the Hecht Company, Washins| 
He has been succeeded at the Washington store by | 
ward H. Small, formerly of Abraham & Straus, Br 
lyn. 

Mr. Wilcox, previous to joining the Hecht Comp. 
was with Stix, Baer & Fuller Company department S| 
St. Louis; Kaufman & Baer Company and Kaufman's | 
partment Stores, Inc., Pittsburgh. | 
} 

Donald M. Dey Heads Dey Brothers Stor 

Donald M. Dey has been elected president of § 
Brothers & Co. department store of Syracuse. The ! 
president is the son of Donald Dey and nephew of 1 
ett Dey. 

Donald and Robert Dey are the founders of the} 
partment store bearing their name, which has beet! 
business for the last fifty years. Under the reorgar; 
tion they will continue to be active in the firm. | 

Douglas Rummond, a son-in-law, has been named tr! 
urer of the company, and Frederick L. Todd, who} 
been connected with the store for thirty years, has i 
chosen secretary. 

The vacancy caused by the resignation of Donald 1) 
Sr., as vice)president, has not yet been filled. | 


Gtober 18, 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-three 


/ a 


Theresienthal 
Fine Crystal 


In stocking it you are assured of 


distinctive shapes that you cannot 
obtain elsewhere at prices that will 
be a marked surprise. 


Patented Shapes 
For Your Protection 


Fred C. Reimer Co. 


49-51 West 23rd St., 


hh New York 


SHOWROOMS 


for HOUSE FURNISHINGS 
CHINA and GLASS 


Also ENTIRE SECOND FLOOR; 
10,400 Sq. Ft. 


Excellent Service 


Low Rentals 


(20 to 26 W. 22d St., New York 


Apply TAYLOR ESTATE, 20 W. 22nd St. 
TEL. GRAMERCY 6095 


Dn 


Showrooms and Stores 


China Bed Glassware 


_ We specialize in display fixtures for china and glass and have 
created some of the best types for this use. Call us when 
| you make the next change, we can help you. 


_ FULLER & BALLAGH 


Designers and Manufacturers 


416 West Broadway New York 
Our latest installation 


WRIGHT, TYNDALE & VAN RODEN 
PHILADELPHIA 


| 
| 
3a 
| 
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‘Pottery and Porcelain”’ 


By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’? has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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Announcing the Peter Potter Contest! 


ETER POTTER has been appearing in the pages of the CROCKERY 
P AND GLASS JOURNAL for a couple of years now. Peter is known 
for his cryptic and sometimes cynical remarks regarding notes and 
points of interest in the pottery, glass and brass trade. Occasionally he makes 
a clever (he thinks) suggestion. 


AICKS On 


THE CROCKERY AND GLASS JOURNAL will pay five dollars for the 
best drawing and saying of Peter Potter sent in. The only requirements are 
that the drawings and quotations be done by those connected with the china 
and glassware business and that they be original. For the second and third best 
the CROCKERY AND GLASS JOURNAL will give a year’s subscription to 
the JOURNAL FREE. 


The best contributions will be published in the Holiday Number. 


All contributions must be in the Editor’s office not later than De- 
cember 3rd. 


Try your hand at making a drawing and witty saying for Peter Potter. 


JUDGES: 
ROBERT RIPLEY, N.Y. Evening Post. 
WALTER LANTZ, Bray Studios Cartoonist. 
F. CALVIN DEMAREST, Publisher. 
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New York Imports 


September 30th 
;. Laconia, from Liverpool, England 


ellers, C. W., 9 crates earthenware 

acy, R. H,, & Ce., 14 crates earthenware 

‘race National Bank, 15 packages earthenware 
ollamor, D., & Co., 5 casks glassware 
‘ampton, J. W., Jr., & Co., 4 packages earthenware, etc. 
‘owning, D., & ‘Co., 4 packages earthenware 
itcairn, W. S., Corp., 28 packages earthenware 
-eakin & Ridgway, Inc., 40 packages china, etc. 
leto Co., 3 crates earthenware 

ickinson, N. B., Inc., 10 packages earthenware 
‘addock & Miller, 52 packages earthenware 
uaranty Trust Co., 11 crates earthenware 
orgfeldt, G., & Co., 6 packages earthenware 
ernard, J. E., & Co., 1 crate earthenware 
dmiston, H. O., 12 packages crockery 

azarus & Rosenfeld, 10° crates earthenware 
owland, Marsellus Co., 6 crates earthenware 


.}. Yaye Maru, from Genoa, Italy 

‘merican Express Co., 7 cases majolicas, 4 cases earthenware 
im Leghorn, Italy 

orgfeldt, G., & Co., 15 casks crockery, 10 cases terra cotta ware 


‘%m Naples, Italy 
“upper, H. C., Inc., 9 cases earthenware 


.3. New York, from Hamburg, Germany 


ellers, C. W., 7 cases decalcomanias 
{cFaddin, H. G., & Co., 65 cases lamp shades 
owning, T. D., & Co., 1 case hollowglass, 1 do. earthenware 


October 1st 
‘3. Ile de France, from Havre, France 


‘ewcomb, F. J.. Mig. Co., 1 case crockery 
enolle Bros., 1 case porcelain 

faviland, T. & Co., 56 casks porcelain 
adependent Forwarding Co., 1 case porcelain 
lenjes, F., Jr., 8 cases glass and copper works 
ord & Taylor, 1 cask majolica 

ortenoy & Co., 1 case marble works 

fahne & Co., 2 casks majolica 

Voodward & Lathrop, 6 cases majolica 
‘antines, A., & Co., 9 cases earthenware 

obold, J. C., & Co., 7 cases glassware 
‘ompkins, Kiel Marble Co., 3 cases marble, 9 cases do 
chard Shipping Corp., 25 cases glassware 
furphy, A., & Co., 2 cases porcelain 

stein, B., 1 case glassware 

‘ie Gle Trans., 1 case majolica 

tern, Stiner & Co., 3 cases glassware 
‘andegrift, F. B., & Co., 6 cases majolica 
cronfeld, Saunders Co., 1 case earthenware 
rown & Roese, 5 cases marble 

‘aub, Hummel & Schnall, 15 cases glassware 
ord & Taylor, 3 casks majolica 

caren Forwarding & Shipping Co., 26 cases glassware 
Tinrichs & Pearsall, 1 cask glassware 

ones & Erwin, 3 casks glassware 


8.3. Stockholm, from Gothenberg, Sweden 


lenjes, F., Jr., Inc., 1 case glassware 
leadows, Wye & Co., 23 cases glassware 


October 3rd 
$3: Byron, from Beurut, Syria 
fensel, Bruckmann & Lorbacher, 7 cases earthenware, etc. 


S.S. Sierra Ventana, from Bremen, Germany 


furphy, A., Co., 2 cases earthenware 
toloson, A. F., 3 cases earthenware 
tobinson, H. W., & Co., 2 cases glassware 
*hoenix Shipping Co., 3 cases crockery 
\tate Forwarding & Shipping Co., 5 cases earthenware and glass 
Volf, L., & Co., 6 cases earthenware and china, 77 packages do 
pullivan, W. C., & Co., 53 packages china 
densel, Bruckmann & Lorbacher, 2 cases glassware, 5) -Cases 
cickery 
sorgfeldt, G., & Co.,.100. cases crockery, etc. 
“yson, D. B., 2 cases crockery, etc. 
North German Lloyd, 1 case glassware 
Jamberger, L., & Co., 1 case’ glassware 
schlegelmilch, R., 2 cases crockery 


S. S. Homeric, from Southampton, England 


Haviland China Co., 51 casks porcelain 
Guerin Pouyat Elite, Ltd., 34 casks porcelain 
Kuyper, H. C., Inc., 63 casks porcelain 

Vogt & Dose, 32 casks porcelain 

Geiger & Brewerman, 4 cases marble goods 
Kay & Ellinger, 1 case earthenware 
England Antique Shop, 7 cases earthenware 
Stern Bros., 1 case chinaware 

Bernard, J. E., & Co., 1 case porcelain 

Henjes, F., Jr., Inc., 1 case chinaware 
Downing, R. F., & Co., 6 cases porcelain, etc. 
Hudson Forwarding & Shipping Co., 4 cases china 


S. S. Oscar 2D, from Oslo, Norway 


Royal Copenhagen Porcelain, Inc., 13 cases porcelain, etc. 
Mathiasen, K., 1 case earthenware 

Fenton, A. W., 1 case porcelain 

Art & Craft Trading Co., 7 cases earthenware 

Wille, M., 8 cases earthenware, 2 cases pewterware 
Andrews, D. C., & Co., 18 cases glassware, etc. 


S. S. Jufuku Maru, from Hamburg, Germany 


Importers Freight Service, 26 cases earthenware 
Andrews, D. C., & Co., 28 cases earthenware, etc. 
Bernard, J. E., & Co., 39 cases earthenware, etc. 
Sheldon, G. W., & Co., 27 cases toys, crockery, etc. 
(Chatham & Phenix National Bank, 25 crates earthenware 
Bloch, J. L., & Son, 52 cases crockery 

Stuyvesant Import Co., 115 packages crockery 

Herbert & Neuwirth, 44 cases earthehnware, etc. 

Gimbel Bros., 23 cases glassware, earthenware, etc. 


S. S. West Eldara, from Antwerp, Belgium 


Bloch, L. D., & Co., 27 cases earthenware 

Lazarus & Rosenfeld, Inc., 26 casks earthenware 

Herbert & Neuwirth, 20 casks earthenware, 12 barrels pottery, 
cases do 

Friedlaender Co., 5 cases brass lustre ware 

Borgfeldt, G., & 'Co., 49 crates crockery, 4 cases toys 

Wyle, J. J.. & Bros., 5 cases glassware 

Gernstein, W., 4 cases glassware 

Blumenthal, B., & Co., 3 cases glassware 

Ditchik Bros., 16 cases glassware 

Roberts, J., Inc., 3 cases glassware 

Goodman, S., Co., 14 cases glassware 

Morris Goldberg Sons, 17 cases glassware 

American Shipping Co., 3 cases hollowglass 

Helmar Import & Novelty Co., 5 cases glassware 
Pomerance, S. H., & Co., 2 cases glassware 

Lisner, D., & Co., 2 cases glassware 

Lowenthal, F. & B., Co., 1 case glassware 

Elite Import Co., 5 cases glassware 

Lulis Corp., 3 cases glassware, 5 cases hollowglass 
Lorsch, A., & Co., 12 cases glassware 

PowellM@yH. & Co. 33\ cases crockery. 

Zanes, W. R., & Co., 10 cases earthenware 

National Department Stores, 8 cases glassware 
Bloomingdale Bros., 33 crates crockery 

Kuy-Scheerer Corp. of America, 9 cases hollowglass, etc. 
Bing, F., & Co., 1 case hollowglass, 1 case earthenware, 1 case 


marbleware 


Manufacturers Trust Co., 3 cases glassware 

Guthman Bros., 6 cases glassware, etc. 

Faber, Coe & Gregg, Inc., 1 case hollowglass 

Straub, P. A., & Co., 2 cases china and earthenware, 5 caszs 


glassware 


Atlantic Import Corp., 10 cases glassware 

Wolff, H., & Co., 3 cases glassware 

Tice & Lynch, 1 case crockery 

American Shipping Co., 58 cases earthenware 

Braum, J. G., 1 case hollowglass 

Weiss Forwarding Co., 6 cases crockery, etc. 

Schmidt, W. H., 1 case crockery 

Irwin, J. D.,.& Co., 13 cases earthenware, 1 case scales, 1 case 


cutlery 


Abraham & Straus, 1 case earthenware 

Borgfeldt. G., & Co. 20 cases crockery, etc. 

Straus, N., & Sons. 7 cases earthenware, glassware, etc. 
Koscherak Bros.. 8 cases crockery 

Heinrich & Winterling, 1 case crockery 

N. Y. Merchandise Co., 11 cases hollowglass 

Happel & McAvoy, 20 cases hollowglass, etc. 

Kay & Ellinger, 1 case hollowglass 

Calhoun. Robbins & Co., 1 case crockery 

Blumerthol. RB.. & Co’. 14 casés glassware 

Mne W PR & Sons, 3 cases’ hollowglass, 1 case paperware 
Bloomingdale Bros., 1 case earthenware " 
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Davies, Turner & Co., 2 cases chinaware, 1 case glassware 
Decorative Plant Co., 1 case crockery, 1 case glassware 
Guggenheim, C., Inc., 1 case glassware 

Leonhardt & Brush, 12 cases crockery 

Safran & Gluckman, 18 cases alabaster goods, 2 cases glassware 
Stauff, A. F., & Co., 3 cases glassware 

Pavel, F., & Co., 21 cases hollowglass 

Paul, -E.-P. & Cops sacasesscrockery 

Owen Walsh Mfg. ‘Co, 3 cases hollowglass 

Batlin, L., 26 cases crockery, 15 cases hollowglass 

Davies, Turner & Co:, 2 cases porcelain 

Alpers & Mott, 8 cases crockery, etc. 

Bailey, Green & Elger, 2 cases glassware 

Miltenberg, A., Co., 1 case glassware 

hunks Gy Bes Con ecaserclassware 

Lippmann, Spier & Hahn, 1 case glassware 

Perper, S., 1 case glassware 

Koscherak Bros., 21 cases glassware 

National City Bank, 7 cases crockery, etc. 

Meadows, Wye & Co., 2 cases crockery, 2 cases earthenware 
Corbett, M. J., & Co., 2 cases glassware 

Stern, T. L., & Co., 2 cases glassware 

Weissman Imptg. Co., 1 case crockery, 5 cases glassware 
Hirsch, G., Sons, Inc., 51 cases glassware 

American Shpe. Co., 5 cases majolica, etc. 

Robinson, H. W., & Co., 13 cases glassware, etc. 

Pomerance, S. H., & Co., 30 cases glassware, etc. 

Schmidt, A., & Son, 4 cases earthenware, 2 cases hollowglass 
Vandegrift, F. B., & Co., 7 cases hollowglass, 1 case earthenware 
Rice, I. W., & Co., 5 cases earthenware, 2 cases glassware 
Bloch, L. D., & Co., 6 cases crockery, etc. 

Eleto Co., 8 cases crockery, etc. 

Friedlander Co., 3 cases crockery: 

Bloch, J. L., & Son, 2 cases crockery 

Macy, R. H., & Co., 50 cases crockery, toys, etc. 

Marshall Field & Co., 34 cases glassware, etc. 

Sussfeld, Lorsch & Schimmel, 5 cases glassware 

National City Bank, 11 cases glassware 

Gavin, J. J., & Co., 7 cases mayjolica, etc. 

Order, 6 cases crockery, etc., 6 cases crockery, etc. 


S. S. Ambridge, from Rotterdam, Holland 
Lazarus & Rosenfeld, 1 case china 
Macy, R. H., & Co., 1 case earthenware 
Borgfeldt, G., & Co, 2 cases earthenware 
American Express Co., 1 case earthenware 


S. S. Aquitania, from Southampton, England 
Corbett, M. J., & Co., 2 cases glassware, -etc. 
Yery, Inc., 1 case, glassware, etc. 

Portenoy Co., 2 cases glassware 
Bloomingdale Bros., 6 casks earthenware 
Portenoy Co., 2 cases glassware 


October 4th 


S. S. Giuseppe Verdi, from Genoa, Italy 


S. S. Bichi, 4 cases earthenware 
‘Consolidated Trimming Co., 8 cases glassware 


S. S. Roma, from Genoa, Italy 


Perazzo, P., 3 barrels crockery 

Olivotti. A., & Co., 4 cases crockery 

Abraham & Straus, 11 cases earthenware 

Hampton, J. W., Jr., & Co., 2 cases earthenware 

Bernard, J. E., & Co., 4 cases earthenware 

Gerlach, F. C., & Co., 18 cases earthenware, glassware, etc. 
Andrews, D. C., & Co., 11 cases crockery and marble 
Wanamaker, J., 14 cases glassware, earthenware, etc. 

Italian American Shipping Co., 16 cases glassware, crockery, etc. 


From Naples, Italy 
Gerlach, F. C., & Co., 2 cases earthenware 
American Express Co., 3 cases earthenware 


S. S. Nieuw Amsterdam, from Rotterdam, Holland 


Globe Shipping Co., 6 cases alabaster works 

Berner, A. V., & Co., 8 cases alabaster works 

Herbert Neuwirth Co., 26 cases glassware, 14 cases earthenware 
Sullivan, W. C., 18 cases glass 

Berner, A. V., & Co., 17 packages majolica, etc. 

Globe Shipping Co., 14 cases alabasters, etc. 

Hudson Forwarding & Shipping Co., 22 cases crockery, etc. 
Guth, Stern & Co., 20 cases isolating bottles 

Graham & Zenger, 16 cases glassware, 27 cases do 
Lazarus & Rosenfeld, 44 cases crockery 

Hirsch, G., Sons, 23 cases glassware 

American Bluefriesveem, Inc., 1 case earthenware 


Grace National Bank, 77 cases crockery and glassware 
Singer Bros., 12 cases glassware 

Bank cf the Manhattan Co., 38 cases crockery 

Basket Importing Co., 138 packages crockery 


October 5th 


S. S. Caucasier, from Antwerp, Belgium 
Leonhardt & Brush, 9 cases marble majolicas, ete. 
Weissman Import Cu., 5 cases majolicas 
American Shipping Co., 29 cases majolicas 
Ovington Co., 18 cases majolicas, glassware, etc. 
Granata, G. & Co., 74 casks majolicas 


S. S. Cape Town Maru, from Hamburg, Germany 


‘Carlin, W. J., 1 case glass and chinaware 
Bank of U. S., 85 cases crockery, etc. 

Fenton, A. W., & Co., 4 cases earthenware 
Sendar, M:, 225 cases crockery 

Stuyvesant Import Co., 16 cases crockery 
Herbert & Neuwirth, 14 cases earthenware, etc. 


S. S. Nieuw Amsterdam, from Rotterdam, Holland 
Vandegrift, F. B., & Co., 1 case glassware 


October 6th 


S. S. Carinthia, from Liverpool, England 


Boote, E., 13 packages earthenware and china 

Meakin & Ridgway, Inc., 43 packages china and earthen) 
Macy, R. H., & (Co., 13 packages earthenware 

Butler Bros., 3 crates earthenware 

Justin, Tharand, Inc., 2 packages earthenware 

Fondeville, A. J., Co., 1 cask earthenware 

Meyer, Sniffen Co., 7 crates fireclay ware 

Rowland, Marsellus Co., 7 crates earthenware and glass) 
Davis, Collamore & Co., 5 casks china and glassware 
Pitcairn, W. S., Corp., 34 packages earthenware and china 
Gerlach, F. C., 16 packages earthenware, etc. 

Hampton, J. W., Jr., & Co, 1 cask glassware 

Plumber, W. H., & Co., 5 packages earthenware 

Holtzoff, L. S., & Co., 1 cask earthenware 

Davison, J., Inc., 11 casks china and glassware 


S. S. Pennland from Antwerp, Belgium 


Koscherak Bros., 3 cases crockery 

Lazarus & Rosenberg, 57 crates crockery 

Basket Importing Co., 3 cases crockery 

Stern Bros., 8 cases majolicaware 

Globe Shipping Co., 7 cases alabaster works, 5 cases glassy 
State Bank, 1 case crockery 

Thurnauer, G. M., ‘Co., 5 casks crockery 

Heinrich & Winterling, Inc., 5 casks crockery 

Sheldon, G. W., & Co., 36. barrels crockery, 1 case do 
American Shipping Co., 19 barrels crockery, 1 case do 
Torlotting, E., 36 casks glassware, 1 case do 

Gunther, A. B., 17 casks glassware, 57 cases do 
Downing, T. D., & Co., 1 case earthenware, 2 do an‘iques 
Asche, C. H., & Co., 3 cases pottery, 1 barrel do 

Plotka, M., & Sons, 2 cases glassware 

Shackman, B., & Co., 1 case crockery 

Goetz, O., Inc., 49 cases crockery 

Panama Pacific Line, 360 cases crockery 

Macy, R. H., & Co., 15 cases majolica ware, etc. 

Straub, P., & :\Co., 20 cases earthenware, 16 casks do 


S. S. Minnetonka, from London, England 


Dickerman, W..:C., 1 case pottery 

Van Oppen & Co., 1 case glassware 
Bloomingdale Bros., 1 case crockery 
W. S. Pitcairn Corp., 6 crates stoneware 


S. S. Cabo Torres, from Sevilla, Spain 
Gantz, M. A., & Co., 5 packages earthenware 


October 7th 


S. S. Gripsholm, from Gothenburg, Sweden 
Venon, J. H., Inc., 132 cases glassware, 1 case porcelain 
Meadows, Wye & Co., 1 case glassware 
Tobias & Co., 12 packages earthenware 
Globe Shipping ‘Co., 1 case chinaware 


S. S. Celtic, from Liverpool, England 
Little, G. F., 5 casks earthenware | 
Dickinson, E. B., Inc., 29 crates earthenware, 4 hogsheads 
Maddock & Miller, 60 packages earthenware, 11 casks ch 
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Leyland, J. N., Ié@, 1 package earthenware 

Shaw, J. M. & Co., 5 crates earthenware 

Lewis & Conger, 5 packages earthenware, 1 case glassware 
Sellars, C. W., 14 casks earthenware, 5 casks china 

Wolf, L., & Co., 1 crate tea pots 

A. E. Hull Pottery Co., 25 crates earthenware 

Alpers & Mott, 1 cask chinaware 

Panama Pacific Line, 34 cases earthenware, etc. 

Strauss, N., & Sons, 4 crates earthenware 

‘Corbett, M. J., & Co., 34 cases earthenware 


S. S. Stuttgart, from Bremen, Germany 
Cohen & Mann, 2 cases china goods, etc. 
American Express Co., 4 cases earthenware and china 
Schlegelmilch, R., 2 cases crockery 
Borgfeldt, G., & Co., 66 cases crockery and glassware 
Grant, W. T., & Co., 33 cases hollowglass 
Wolf, L., & ‘Co., 52 cases earthenware, glassware, etc. 
Hutter, K., Inc., 97 cases crockery 
Colgate & Co., 151 cases crockery 
Lorsch, A., & Co., 13 cases glassware 
Order, 30 cases crockery 


S. S. Deutschland, from Hamburg, Germany 


State Bank, 5 cases hollowglass 

Globe Shipping Co., 19 cases chinaware 

Rohner, Gehrig & Co., 1 case porcelain 

Eimer & Amend, 1 case glassware, 25 cases hollowglass 

Straub, P. A., Co., 8 cases china and earthenware, 29 cases do 

Henschel, Naeve & Co., 2 cases glassware 

American Shipping Co., 2 cases hollowglass 

Ruhe, F. H., 15 cases glassware 

Kayden, Popper, Klein, Inc., 1 case glassware 

Straus, N., & Sons, 110 cases earthenware, glassware, etc. 

Decorative Plant Co., 1 case crockery 

Graham & Zenger, 19 casks crockery, 1 case do 

Reimer, F. C., Co., 25 cases crockery 

Bloch, L. D., & Co., 2 cases crockery, 2 cases hollowglass 

Gibson, G. R:, Co., 2 cases hollowglass 

Wildermann, 'C., Co., 1 case crockery 

Graham & Zenger, 1 case crockery 

Schmidt, W. H., 5 cases crockery 

Davis Collamore & ‘Co., 5 cases hollowglass 

Atlantic Trading Co., 4 cases glassware 

Jacobs & Kassler, 8 cases crockery 

Modern Braid Co., 14 cases glassware 

Tice & Lynch, 1 case glassware 

Meadows, Wye & Co., 3 cases earthenware 

Downing, T. D., & Co., 6 cases crockery 

American Shipping Co., 1 case earthenware 

Noe, W. R., & Sons, 8 cases glassware 

Schroder, J. H., Banking Corp., 15 cases earthenware, glassware, 
cic: 

Benziger Bros., 1 case chinaware 

Tomby, B., & Co., 31 cases crockery 

Morris Goldberg Sons, 9 cases glassware 

Strauss Bros., & Co., 2 cases glassware 

Blumenthal, B. & Co., 8 cases glassware, 1 case metalware 

Cohn & Rosenberg, 14 cases glassware, etc. 

Robinson, H. W., & Co., 14 cases glassware 

Reichert, W., & Co. 2.cases glassware 

Goodman, S., Co., 4 cases glassware 

Silvermann, F. P., 3 cases glassware 

Andrews, D. C., & Co., 2 cases glassware 

‘Corbett, M. J.,’& Co., 1 case glassware 

Schaffer, M., Co., 13 cases glassware 

Pomerance, S. H, & Co., 2 cases glassware 

Inwald, J., Glass Co., 4 cases hollowglass 

Lowenthal, J., & Co., 2 cases glassware 

Graham & Zenger. 36 cases crockery 

Koscherak Bros., 5 cases crockery, 3 cases earthenware 

Page-Madden Co., 27 cases earthenware 

Ditchik Bros., 5 cases glassware, 18 cases do 

Lulis Corp., 14 cases. hollowglass 

Vandegrift, F. B., & Co., 39 cases glassware, etc. 

Goodman’s Co., 4 cases glassware 

National Dept. Stores, 22 packages crockery 

Downing, R. F., & Co., 19 cases kollowglass, etc. 

Globe Shipping Co., 2 cases earthenware 

Eleto Co., 22 cases crockery, etc. 

Judson Freight Forwarding Co., 4 cases crockery, etc. 

Ovington Bros., 12 cases glassware, earthenware, etc. 

Bernard, J. E., & Co., 3 cases glassware, 6 cases earthenware 

Bank of Manhattan Co., 3 cases earthenware 

Rice, I. W., & Co., 3 cases toys, 1 case crockery 

Batlin, L., 8 cases hollowglass 

Gallagher & Ascher, 1 case crockery 

Wedemann, Godknecht & Lally, 6 cases chinaware, etc. 

Empire Laboratory Supply Co., 20 cases hollowglass 


j 


Veith, A. & H., Inc. 12 cases glassware | 
Klein, G., & Son, 1 case crockery, 11 cases glassware 
Koscherak Bros., 2 cases hollowglass, 5 cases crockery 
Robinson, H. W., 20 cases glassware, crockery, ete. 
Bernard, J. E., & Co., 262 cases crockery, etc. 
Pomerance, S. H., Co., 50 cases glassware, etc. 
Fenton, A. W., Co., 18 cases crockery, etc. 
Schenkers, Inc. 197 cases glassware, etc. 
Phoenix Shipping Co., 178 cases crockery, etc. 
Hirsch, G., & Sons, 54 cases glassware | 
Berner, A. V., & Co., 3 cases crockery | 
Lazarus & Rosenfeld, 1 case earthenware , 
Stern Bros., 21.cases crockery, etc. 

Paul, E. P., & Co., 8 cases glassware 

Guthman Bros., 4 cases glassware 

Luce Trunk Co., 5 cases majolica 

Sheldon, G. W., & Co., 28 cases majolica, ete. 

Sheldon, G. W., & Co., 12 cases hollowglass 


October 8th 


S. S. Presdent Harding, from Bremen, Germany 
Robinson, H. W., & Co., 2 cases glassware 
Manufacturers Trust Co., 5 cases hollowglass 
Pomerance, S. H., & Co., 7 cases glass and earthenware 
Order, 6 cases hollowglass 
Hutter, K., Inc., 35 cases crockery 
American Express Co., 9 cases porcelain 
Mekelbyrg Specialty Co., 1 case glassware 
Colgate & Co., 70 cases crockery 
Sussfeld, Lorsch & Schimmel, 5 cases raw glass 
Bendit, Drey & Co., 6 cases mirror glass 
Bernard, J, E., & Co.,.7 cases glassware, etc. 
Globe Shipping Co., 2 cases crockery 
Stauff, A. F., & Co., 14 cases hollowglass 
Bloomingdale Bros., 1 case lampshades 
Sellers, C. W., 2 cases decalcomanias 
Hampton, J. E., Jr., & Co. 1 case lampshades 
Murphy, A., & Co., 1 case paper lampshades 


S. S. La Savoie, from Havre, France 
Bane, W. L., & Co., 3 cases glassware 
Heemsoth, Basse & Co., 6 cases glassware 
Davies, Turner & Co., 2 cases chinaware 
Macy, R. H., & Co., 2 casks china 
Globe Shipping Co., 15 casks china 
Meadows, Wye & Co., 7 casks china 
Stern Bros., 7 casks china 
Haviland, T., & Co., 49 packages porcelain 


S. S. Hellig Olav, from Copenhagen, Denmark 

Knudsen, S. H., 2 cases porcelain 

Royal Copenhagen Porcelain, Inc., 7 cases porcelain, 2 cas 
earthenware 


S. S. De Grasse, from Havre, France 
Tice & Lynch, 1 cask earthenware 
Davies, Turner & Co., 21 cases glassware 
Hoech, J. F.,.1 case marble 
Gimbel Bros., 4 cases glassware 
Johnson Co., 1 case chinaware 


S. S. Pipestone County, from Havre, France 
Borgfeldt, G., & Co., 7 cases chinaware, etc. 
Pitt & Scott, 4 cases earthenware, etc, 
American Express Co., 55 cases earthenware, etc. 
Collins, W. F., & Co., 9 cases earthenware, etc, 
American Express Co., 11 cases earthenware, etc. 
Khouri, A. N., & Bros., 9 cases earthenware, etc. 
Andrews, D. C., & Co., 15 packages earthenware, etc. 


October 10th 


S. S. Olympic, from Southampton, England 
Bernard, J. E., & Co., 1 case chinaware, 77 cases glassware, et 
Haviland China Co., 137 cases porcelain 
Guerin, Pouyat Elite, 27 casks porcelain 
Boyd, J. C. 2 cases glassware 
Feder, C., 3 cases chinaware 
Independent Forwarding Co., 7 cases glassware, etc. 
Strauss, N., & Sons, 37 casks porcelain 
Vogt & Dose, 10 casks porcelain 


S. S. France, from Havre, France 


Ovington Brod 20 packages glassware and bronze 
Vantine, A., & Co., 3 cases earthenware 
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Bryqnes, W. J., & Co., 1 case china 

Gilbert, S., 2 cases majolica 

state Forwarding & Shipping Co., 5 packages earthenware, etc. 
Baumgarten, 7 cases wood and marble works 

Yiry, 2 cases glassware 

Woodward & Lathrop, 1 case alabaster works 
Highbee & Co., 14 packages majolica 

Bloch, L. D., & Co., 2 cases terracotta 

Vandegrift, F. B., & Co., 3 cases terracotta and marble 
Adam, J. N., & Co., 5 cases majolica 

Hampton, J. W., Jr., & Co., 2 packages porcelain 
Murphy, A., & Co., 1 case porcelain 

Baltic Shipping Co., 1 case chinaware 

Bernard, J. E., & Co., 9 packages alabaster works 
Altman, B., & Co., 8 packages majolica 

Woodruff, A. J., & Co., 3 cases china, etc. 

Richard Shipping Co., 15 cases glassware 

Pomerance, S. H., & Co., 2 cases glassware 

Bernard, J. E.. & Co., 7 cases glassware 

Coty, Inc., 15 cases glassware 


October 11th 


¢S. George Washington, from Bremen, Germany 


Hirschberg, Schultz & Co., 3 cases glassware 
Weissman Importing Co., 7 cases earthenware, etc. 
Taub, Hummel & Schnall, 2 cases glassware 
Blumenthal, B., & Co., 2 cases glassware 
Mekelburg Specialty Co., 1 case glassware 

Ellitt, Greene & Co., 1 case glassware 

Landesberg, J., Co., 1 case glaswsare 

Ditschik Bros., 19 cases glassware 

Vandegrift, F. B., & Co., 15 cases glassware 
Schenkers, Inc., 11 cases glassware 

Hussa & ‘Co., 1 case silver and glassware 

Cohn & Rosenberger, 3 cases glassware 

Heemsoth, Basse & Co., 5 cases earthenware and glass 
Pomerance, S. H., & Co, 11 cases glass and earthenware 
Scientific Specialty Co., 4 cases hollow glassware 
Chatham & Phenix National Bank, 18 casks earthenware 
Robinson, R. T., & Co., 5 cases glassware 

Reinier, F.:C., & Co., 13 cases crockery 

{S. Rotterdam, from Rotterdam, Holland 

Globe Shipping Co., 1 case pottery 

Werner, P. A., 1 case chinaware 

Mikado Goldfish Co., 17 cases hollowglass 

American Express Co., 10 cases pottery, etc. 

Bing, F., & Co., 3 cases crockery 

Smith, J. D., 40 cases crockery 

Bank of Manhattan Co., 37 cases crockery 

Order, 2 cases earthenware, 2 cases do 

Basket Importing Co., 25 cases crockery, 1 case do 
Grace National Bank, 44 cases crockery, etc. 
Herbert & Neuwirth Co.. 67 cases glassware 

Lazarus & Rosenfeld, 39 cases crockery, etc. 
Phoenix Shipping ‘Co., 20 cases crockery, etc. 
Devoe & Raynolds, 24 cases earthenware 

Basch, S., Import Corp., 21 cases crockery 


! S. Reliance, from Hamburg, Germany 


Straus, P. A.. & Co., 2 cases glassware 

Lulia Co., 2 cases hollowglass 

Gallagher & Ascher, 2 cases hollowglass 

(Fenton, A. W.. & Co., 2 cases crockery 

American Shipping Co., 1 case hollowglass 

Wolff H., & Co., 2 cases glassware 

Manufacturers Trust Co., 2 cases glassware, etc. 
‘Sheldon, G. W., & Co., 6 cases earthenware 

Davis. Collamore & Co., 2 cases glassware 

Downing, R. F., & Co., 17 cases glassware 

Empire Laboratory Supply Co., 1 case hollowglass 
Borgfeldt. G., & Co., 11 cases crockery. etc 

Atlantic Forwarding Co., 12 cases marble works 

Batlin. L., 3 cases hollowglass 

National Department Stores, Inc, 7 cases glass, earthenware, etc. 
Bloomingdale Bros., 1 case earthenware 

‘Nelson Bead Co., 8 cases alabasterware, etc. 

Bernard, J. E., & Co., 12 cases glassware and crockery 
Rohner. Gehrig & Co., 4 cases hollowglass 

Bernard, J. E.. & Co.. 8 cases crockery, etc. 
Friedlaander Corp. 12 cases glassware 

|e Bros, China Co., 19 crates crockery 

‘Bloch, J. L., & Son. 4 cases crockery 

Daniels. Wie oat Co. 5 cases glassware, e:c. 
‘Eimer & Amend, 45 cases hollowglass. 2 cases weights 
Sheldon, G. W., & Co., 1 cask majolica 

‘American Express Co., 10 cases glassware 

‘Kischerak Bros. 13 cases glassware 

Safran & Gluckman, 11 cases alabasterware, 8 cases crockery 


Belgian Trading Co., 4 cases glassware 
Koscherak Bros., 10 cases glassware and crockery 
Phoenix Shipping Co., 12 crates glassware 
Schenkers, Inc., 27 cases crockery, etc. 
Koscherak Bros., 9 cases crockery 

Straus, N., & Sons, 18 cases glass and crockery 
Sheldon,.G. W., & Co., 30 cases majolicas, etc. 
Schmidt. W. H.. 7 cases glass and earthenware 
Order, 4 cases chinaware 

Sellers, C. W., 4 cases decalcomanias 

Cahn, D., & Co, 163 cases enameled holloware 


New Retail Courses Are Inaugurated at 
Columbia 


The University Extension Division of Columbia Uni- 
versity, night section, announces several new courses in re- 
tailing for the coming year. 

James L. Fri, formerly associate professor of merchan- 
dising of the New York University School of Retailing, 
and now with the editorial and service department of 
Alexender Htamilton Institute, will give two courses, 
“Economics and Retailing’ and ‘Retail Merchandising.” 

The subject of credits and collections will be given by 
Prof. George Filipetti, W. J. Brown, merchandise man- 
ager of fabrics for James McCreery & Co., will offer a 
course on retail advertising and sales promotion work 
and H. F. Bell one on retail accounting. 

Prof. Fri’s courses are as follows: 

MarKETING E3—EconomMics oF RETAILING 
Credit IX.- 2 points Winter Session. Fee $20. 
7:40-9:20 P. M., Tuesday. Room 306 Mines. 
(Beginning October 4, 1927.) 

History and recent developments in retailing institu- 
tions. Store location, construction, layout and equipment. 
Business policies and their effects. Organization and 
personnel problems. Education for retailing. Retail ac- 
counting and statistics. Operating budgets and budget 
making. Use and management of publicity and sales pro- 
motion. Estimating and anticipating consumer demand 
and studies of the economic limits of service to customers. 
Methods of reducing overhead costs of retailing. 

MarKETING F4—RETAIL MERCHANDISING 
Credit IX. 2 points Spring Session. Fee $20. 
7:40-9:20 P. M., Tuesday. 

(Beginning February 14, 1928.) 

A survey of the fundamentals of retail buying and mer- 
chandising with special emphasis on the practical methods 
employed in leading successful retail organizations at 
present. 
tion. Basic market trends of significance in buying. Mer- 
chandise resources, their methods of doing business, terms, 
discounts, conditions, etc. Consumer demand, trends and 
methods of estimating. Buying policies and methods. 
Recent changes and outlook for future. Practical effects 
of various methods of buying. The work of the buyer, 
necessary preparation, buyer’s records and reports, trad- 
ing ability, buying technique and factors subject to bar- 
The merchandise manager’s functions. Effec- 
tive methods of supervision of buyers and buying mer- 
chandise planning and control. 


Merchandise departmentalization and classifica- 


gaining. 


Thirty 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. 
initial charge $2, payable in advance. 


MANAGER—BUYER WANTS POSITION 


ANAGER-BUYER, Glass Department, 20 years’ experience 
as cutter, shop manager, wholesale and retail. Address Box 
669, care CROCKERY AND GLASS JOURNAL. 


WANTS POSITION AS CLEANER 


OMAN wishes position cleaning samples and keeping sales- 
room in order. Experienced. Address Box 667, care of 
CROCKERY AND GLASS JOURNAL. 


HORSRENTZONSZ3R DESL. 


HOWROOM SPACE IN THE HEART OF 
THE CHINA AND GLASSWARE DISTRICT. 
IDEALLY SUITED FOR CHINA OR GLASS- 
WARE REPRESENTATIVE. COMPLETELY 
AND ATTRACTIVELY OUTFITTED WITH 
TABLES, ETC. 


OUNG man. married, wants to change position. Experience: 
Import matters, customs, correspondence, selling. Address 
Box No. 666, care of CrocKERY AND GLASs JOURNAL, 


DINNERWARE SALESMAN SEEKS 
CONNECTION 


ALESMAN with 25 years’ experience selling popular priced 

dinnerware in the South and Middle West and at present em- 
loyed wishes new connection. Best references. Address Box No. 
670, care of CROCKERY AND GLASs JOURNAL. 


Be) 


Macy Installs Laboratory to Help Buyers 


In order to provide facilities for testing the merchan- 
dise offered by it for sale, and to insure accurate repre- 
sentation of its quality and content, R. H. Macy & Co., 
Inc., New York, have just established a merchandise- 
testing laboratory on the fifteenth floor of the store. 

Under expert technical direction, it is planned to de- 
velop the work of this laboratory so that it will operate 
as a bureau of standards for the store, comparable to the 
Federal bureau, which tests and guards the quality of 
all commodities purchased for the use of the United States 
sovernment. Experts have estimated that the Federal 
Bureau of Standards, by constant testing of the relative 
qualities of goods which the Government proposes to buy, 
saves it in the neighborhood of $100,000,000 a year. 
Economies in the large scale purchasing of Macy’s are 
similarly expected, for it will be the aim of this labora- 
tory to promote more scientific buying by selection from 
the competitive offerings of thousands of manufacturers 


) 
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Buyers in New York | 


OcToBER 6, 1927 


C. J. Peterson, house furnishings, Reid & Hughes Co., Nogyid 
Conn., 20 W. 33rd St. (D. G. Alliance). 


OctToBErR 7, 1927 


W. B. Stubbs, toys, china, glassware, house furnishings, Hag) 


’ 


& Bros., Lancaster, Pa., 20 West 33rd St. (D. G. Alliance), 


Ocroser 10, 1927 


L. A. Sundlin, novelties, odd lamps, dolls, toys, gift items, R 
membrance Shops, Boston, Mass., Pennsylvania. 

R. F. Beckett, house furnishing goods, china, glassware, Ande 
son Newcomb Co., Huntington, Va. 455 Seventh Ave. (Mdse. | 
Research Bureau). | 

N. H. Gilbert, lamps, glassware, chinaware, mirrors, Rose Mar. 
Gift Shops, Manchester, N. H., Hotel Astor. : 


Ocroser 11, 1927 


Mr. Dodge, house furnishings, Wm. Filene’s Sons Co., Bosto | 
Mass., 1440 Broadway. | 

Mr. Wheeler, house furnishings, Gilchrist Co., Boston, Mas; 
128 W. 31st St. (Amer. Retailers’ Ass’n). 

R. F. Beckett, china, glassware, Anderson, Newcomb Co., Hun 
ington, W. Va., 455 Seventh Ave. (Mdse, Research Bureau). 

Miss Grodinsky, china, glassware, lamps, L. S. Ayres & Comet 
dianapolis, Ind., 1440 Broadway (Assoc. Mdsg. Corp.). 

C. M. Libby, kitchen, chinaware, Burrows & Sanborn, Lyn 
Mass., 1440 Broadway (R. J. Cronin). 

W. R. Hume, house furnishings, Woodward & Lothrop, Was! 
ington, D. C., 370 Seventh Awe. 

E. Douglas, house furnishings, George L. Fordyce Co, Young; 
town, Ohio, 20 W. 33rd St. (D. G. Alliance). 


Ocroser 12, 1927 


J. W. Waldorf, glassware, china, Hochschild, Kohn & Co., Bal 
timore, Md., 220 Fifth Ave. (F. Atkins). 

W. B. Shockley, house furnishings, china toys, J. B. Ivey & Co 
Charlotte, N. C., Pennsylvania. 

M. Armstrong, art goods, gifts, Mabley & Carew, Cincinnat 
Ohio, 455 Seventh Ave. (Mdse, & Research Bureau). 

N. H. Gilbert, lamps, glassware, china, Rose Marie Shop, Man 
chester, N. H., Astor. 

I. E. Partridge, house furnishing goods, china, Wallace Co. 
Schenectady, N. Y., Latham, 

W. H. Theophile, house furnishings, Scruggs-Vandervoort-Bar 
ney Co., St. Louis, 180 Madison Ave. 


the merchandise representing best value per dollar cost 

In furtherance of the plan, an advisory committee wil 
be established, comprising an authority from each of th 
following fields: Chemistry, microscopy, dyestuffs anc 
textiles, foods and drugs, metallurgy and cosmetics. I 
will be the function of this advisory committee, the per: 
sonnel of which has not yet been finally determined, 
work with Macy’s technical staff in the definition of prope 
standards for various kinds and descriptions of merchan- 
dise. 

One of the most interesting devices is a new “photo 
micrograph,” which can enlarge a human hair up to af 
inch in width, flashing this enlarged picture on a screen by 
means of a camera-like attachment which allows observa- 
tion by several spectators. Supplementing this machine 1s 
a “‘micro-analyzer” which will be used for studying the 
different types of weave in materials. It enlarges the 
thread and weave so strongly that the slightest irregt- 
larity is shown up, glaringly. Other devices will enable 
Macy’s chemists to analyze and test merchandise in any 
way desired. 

“In order to acquaint the store’s staff of seventy-sevel 
buyers with the workings of the new laboratory, a series 
of lectures by the graduate chemist in charge are planned.” 
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‘oo Many Department Stores in the U. S., 
Selfridge Finds 


(. Gordon Selfridge, owner of the London department 
tce bearing his name, arrived recently by the Cunarder 
{uitania. He comes to visit friends in Chicago and 
jas to stay in that city for one week. Mr. Selfridge 
4i that his store was enjoying a prosperous year. He 
end general business conditions greatly improved in 
iyland, but deplored the excessive burden of the dole, 
sitting that he had persistently advocated its reduction. 
‘he proprietor of the Selfridge store, who employs 
ae than thirteen thousand persons, spoke of the fact 
h there are ten million persons within a ten-mile area 
fiis store. He emphasized that the London department 
tes sold more per capita than most stores in America. 


In America I think there are a few too many depart- 

mit stores,’ asserted Mr. Selfridge. “Twenty years 
i, when I studied the department store field in the 
Jted States I did not find any field undeveloped, and 
ill think there are too many stores here.’ Mr. Sel- 
rlge admitted that he thought this condition could be 
eiedied by extensive mergers, but was of the opinion 
ht such mergers would not occur. Mr. Selfridge spoke 
yithe splendid results he had obtained from display ad- 
tisements in British newspapers, and said that despite 
h cost of the advertisements in the large London dailies 
h results or returns compensated for the expenditure. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


| 
| 
~ 


Distributive Trade 
The following table exhibits the percentages of increase 
or decrease in wholesale and retail distributive trade thus 
far recorded in 1927, as compared with the like months of 
1926s 


Chains 


Chain Mail and mail Dept. Whole- 

stores orders orders — stores* sale* 
January aeeeerine oc Tee LO Dd 6.9 i ALD, Dees Deeon 
IMANUENAY Lonoene ni Dp 30 in teu i ey pd 3.9 
Mar cligeseremie es ip WAS ie All T/L p 18 p 2.4 
Avpril tire teveae eiee it. 295 I 46 t 17.6 TOW ay 2! 
May is” Pha im 0S ae GHG pd’ 4.6 p 29 
Nols w.ceetye eas aete i, las Tro.3 t 10.6 i AUS. aa Sv 
July aeeeceree te ip IES rt 3.0 ro Do 3.7 p 4.9 
ATI SUG eee r 18.4 Teall tT 18.0 ip ee tT 0 
Siemonthicmeeeere ee ip eR i AS rt 10.1 Dp 29 Deion 


* Federal Reserve report. +6 months. 


Percentage changes in dollar sales by department stores, 
monthly, from March to August, 1927, as compared with 
the corresponding months the year before, are shown by 
districts in the following table, compiled from reports 
of the Federal Reserve Board: 


Increase from Jan. 1 to 

Mar., Apr., May, June, July, Aug.,Aug.31 

Dist. 1926 1926 1926 1926 1926 1926 1926 
Boston ... df 8.0 ESS 3.0 *3.6 9.6 25) 
New York 6 Wolf Oe, 4.7 *3.4 7.1 2.4 
Phila. *9 1 6.3 *0.8 122 *6.9 Syl *3:0 
Cleveland. *1.4 10.8 2287, * 4 SL 8.6 1.8 
Richmond. *7.6 6.2 FOP/, *2.9 * Tad. 4.0 *1.9 
Atlanta *4 2 3.3 eB po) ae lee “18 HS 7.6 


Morgantown 


GLASSWARE 


Our retail lines are now going to you bearing the triangular 
label shown above. On our glassware it appears printed in white 
on a rich blue background. 

Application for the registration of this trade mark has been 
made at the U. S. Patent Office and will be the identifying 
symbol of our products. 


SAMPLE LINES AND SALES OFFICES 
IN ALL PRINCIPAL CITIES 


ECONOMY GLASS COMPANY 
MORGANTOWN, W. VA. 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 35-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSGN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ine., $9-41 
West 23d St. 
Ahrenfeldt French China. 


104 
China. 


920 


“Haviland China” 


KAs1A CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 


Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, Inc., 39-41 

West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 538-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 

Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, : 
Hotel china. : 
ca H. RUHE, 14 West 28rd - 
t. 

Importers of China, Glassware and | 
Specialties. Telephone Gramercy 2228, | 

PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey | 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 61-65 

West 23rd St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 

Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 
eee TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. e 

E. TORLOTTING, INC., 35-87 West 
28rd, St. ‘ 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L7 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and _ Earthenware, Sweden; 
Kosta Crystal, Sweden: Rorstrand 
China and Earthenware. Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


Lamps and Bric-a- 


HUTT cancer NM 
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Telephone Ashland 7816. : 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0O.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E.. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 


Electric Lighting 
Lamps. 


oO BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 


Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 
a OENIX G'.ASS CO., 230 Fifth 
ve. 
Iluminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 


Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 
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DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F, D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
pee Telephones, Chelsea 8265 and 
540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. . 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Thirty-three 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares decorated hasket wares. 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
eo Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co.. dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 


© Ioeve’s Profit 
for You 
ZN 
Haviland 
China 


NOSEGAY PATTERN 


Have you the Nosegay pattern in stock? The — The business is there for you—are you seeking it? 


Chantilly? Autumn? Symphony? Do you sell Haviland China or just ‘‘keep” it? Are 
Thousands of women readers of Ladies Home Jour- | YOu meeting us halfway? Are you maintaining a 
nal, Good Housekeeping, House & Garden, House sufficient stock on hand to justify our telling women 
Beautifulare seeing the Haviland China Co., advertis- to “choose among fascinating variety of design?” 
ing—confronted with our continuous reminders that Have you the most modern, the newest patterns? 
the genuine Haviland is ‘‘The mark of fine taste in For specific example, are you keeping up with 
fine China’’—writing us about the patterns advertised the trend by stocking a number of the season’s 
—and others—and asking where they can getthem. | new popular medium-priced IVORY patterns? 
Never were women mote interested in fine china. The whole range of pattern and price—full open 
And never was any manufacturer more interested — stock—assorted packages—awaits you here in New 
in helping the dealer sell fine china, than is the York, ready for immediate delivery. Why not avail 
Haviland China Co., today. vourself of the opportunity—and the profits? 
| | | Genuine 


DECORATED BY Every piece of genuine 5 

° Haviland China—the vil 
gilalde product of the original Qo ap 
Co Haviland, established oY 


Limoges by David Haviland in France 
; 1837—bears the trade : 
on decorated china Mmarkcuehtom nhc re: on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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REPRESENTATIVE PAPER OF THE INDUSTRY 
PUBLISHED WEEKLY SINCE 1874 _~ 
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Art Goods 
= Dolls & Joy . “Wha s Nexy in New York Showrooms — 


A section be ae to new items in the 


oe trade that are attracting the attention 
of buyers 


ES 1 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 
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Timely news of Chicago by J. H. Smythe 


LY ; 


A complete list of New York Imports for 
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Will 


To know the names of the best manufacturers and whole- 


To know where you can get the goods you want? 
To know what the latest news of the trade is? 
To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


Interest You 


It s> 
7 


salers in the lines you are interested? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| DEMAREST PUBLICATIONS, INC., | 

| hag’ Snare croes | SUBSCRIPTION PRICE 

New York. | 

| Gentlemen :— | Domestic 
tet me Ce ee aay re $3.00 a year 

including the Specia oliday 

| Edition ‘and Spring and Fall Buying Num- | $5.00 for 2 years 
ers) to the following address for which .... 

| enclose ..... foreeecc year. | Canada 

| | $4.00 a year 

| Name <6 vos oo cueschoteuetonoher renters oketore isis. ccs coi | Foreign 

| Phiri oe, «on os ee a eet cel eye «= so | 55.50 a year 


Crockery and Glass Journal, 
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published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Edstoriel and Advertig 
p } 


ce, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, umder the act of M 


Vol. 105. No. 16. October 20, 1927. 
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BORGFELDT’S IMPORT LINE 
FOR SPRING, 1928, NOW READY 


Our new import line is now ready for your in- from the old, but at the same time not too far in 
spection. We refer to Fancy Goods, especially, at advance of the times. And all are within the proper 
this writing. price range. 

The collection consists of many items and deco- You will find an endless number of factories 


rations that are positively the newest. While fitted represented and it is advisable to place orders now 
to the present market, they are entirely different for Spring and Summer delivery. 


GEO. BORGFELDT & CO. 


ESTABLISHED 1881 
111-119 East 16th Street New York 


————$——$— 


Four 


CROCKERY AND GLASS JOURNAL October 20 


Stkatee aaa g| 
Siteng 


KITTANNING 
PLANT. 
No.3 


EAST PALESTINE 
PLANT 
No.4 


rae Poltery G 


Palestine, Ohio. 
Plant No. 3- -Kittanning, 
Plant No.4-East Palestine, 0. 


The MS. 


General Offices, 
Plant No.1 - East Palestine, 0. 
Plant No.2- Canonsburg, Pa. 


Chicago Sales Office 
W. S. Redfield 
709 Heyworth Bldg. 


New York Sales Office 
20 West 23rd St. 
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The Knowles, Taylor & Knowles Co. 


Present 


ee ee 


iS SI SSSI SIS SI SINS SIS Sa es to ll 


» 


Their New Berkeley Shape 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns——Bold color effects and others of more somber 
character—all of which will appeal to discriminating 


buyers. 


_ The Knowles, Taylor & Knowles Co. 


| EAST LIVERPOOL, OHIO 
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Decoration Y-3 1 


The Yellowstone Dinner Service 


DG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 
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When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 


The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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nnouncing the 1928 
Holiday Number 


The 53rd Annual Holiday Number of the 
Crockery and Glass Journal will be published 


December 15th 


We expect to even exceed the high standard 
maintained in the past in making this the finest 
paper published in any trade. 


There is no finer medium of putting your china, 
glass, lamps and gift wares before the buyer 
than through the pages of the Holiday Number. 


Our own Art Department is at your service. 
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Forms close December | Oth. 


Demarest Publications, Inc. 
Publishers 


45 East 17th Street 
New York 
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NORITAKE 
DINNERWARE 
And 


FANCY CHINA 
IMPORT LINES 


For 1928 Delivery 
Are Now Ready 


MORIMURA_ BROS., Inc. 
53-57 West 23rd Street 
New Yoik 
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AHRENFELDT 
CHINA «fe Fnezrine 


The Pasadena Patiern 
on the larayette Shape 


Still another of our many new 
patterns on the successful 


RANC 
Lafayette Shape 5 - 
Available for immediate delivery CROnae 


L HERMAN C. KUPPER, Inc. ¢ 


39-41 WEST 23rd ST. NEW YORK 


CROCKERY AND GLASS JOURNAL 


Theat. ieee q Ca 


INCORPORATED 


26 West Twenty-Third Street 


New York 


Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 


New and beautiful decorations ac- 
company it. 
New decorations are also shown 


on the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 


EstaBLISHED IN 1874 
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The Representative Paper of the Industry 
| Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 
Published Every Thursday 


October 20, 1927 


PuHone Atconguin 6052 


Glass Journal 


BRANCH OFFICES 


Chicago 
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222 W. Adams St. 
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| ; The first adequate basis for a com- 
‘Make Comparison parison of the spending habits of 
of Cities : American cities is afforded by the 
Spending Habits completion of the government dis- 
| tribution censuses of Denver and Syracuse the results of 
which were submitted by the Committee on Business Fig- 
ures today to the meeting of the Directors and national 
councillors of the Chamber of Commerce of the United 
States. 
Accurate statistical pictures of the flow of commodi- 
ties in three typical American cities—Baltimore, Denver 
| and Syracuse—are now available. 
| These show, among other things, strikingly large ex- 
penditures in Syracuse and Denver for automobiles and 
gasoline, compared with Baltimore. 
_ Nearly 17 cents of the retail dollar in Syracuse and 14 
_ cents of the Denver dollar went for this purpose compared 
_-with a little less than ten cents of the Baltimore dollar. 

For the three cities the larger portion of the retail dol- 
lar goes for four classes of merchandise—food products, 
clothing, automobiles and housefurnishings. 

Denver spends 28 cents for food, 24 cents for clothing, 
14 cents for automobiles, and 9 cents for house furnish- 
ings. 

Syracuse spends 27 cents for food, 22 cents for cloth- 
ing, 17 cents for automobiles, and 7 cents for house fur- 
mshings. 

Baltimore spends 31 cents for food, 20 cents for cloth- 
ing, 9 cents for automobiles and gasoline and 8 cents for 
house furnishings. 


In Syracuse furniture and house furnishings are 
crowded out of fourth place by building material and 
heating supplies. The census also shows that Syracuse 
spends more for jewelry and millinery than either Bal- 
timore or Denver. In Denver, however, sales of musical 
instruments and radio equipment, shoes and hosiery were 
higher than in the other two cities. 

The total retail sales in Denver amounted to more 
than $150,000,000 and the wholesale business $323,000,- 
000. In Syracuse the retail sales aggregated $103,000,000 
and the wholesale $128,000,000. 

Wide variations are shown in the per capita retail 
sales. For Denver they were $533, for Syracuse $561 and 
for Baltimore $456. This variation might be accounted 
for by the fact that a larger proportion of retail sales in 


Denver and Syracuse were made to persons outside the 
city limits. 

Similar censuses have been taken in the metropolitan 
areas of Chicago, Atlanta, Fargo, Kansas City, Provi- 
dence, San Francisco, Seattle and Springfield, Ill., and re- 
turns are now in process of compilation. 

The feasibility of taking a distribution census of the 
entire country, to serve as a barometer of consumption and 
a guide for production, and methods by which business 
can cooperate in this project was discussed at to-day’s 
meeting of the directors and national councillors of the 
National Chamber. Secretary Hoover has proposed that 
the first national census of this kind be taken in 1930. 


Eleven 


UESDAY of this week saw extensive alterations 
started at the showrooms of Copeland & Thomp- 
son, Inc. The offices of the firm which have been 

heretofore located on the second floor of their building 
at 206 Fifth Ave., are to be moved to the front end of 
the third floor. The second floor will by this move be en- 


tirely available for the concern’s displays of Spode china 
and alterations to take care of this additional exhibit 
space will be made at the same time. 

Mr. and Mrs. M. Miller, proprietors of the Crockery 
Shop, 208 Bond St., Asbury Park, N. J., have announced 
the engagement of their daughter Sara, who will marry 
M. J. Simon, buyer for H. Peager & Sons, Hackensack, 
Nee 

Karl Lickhardt, head of the importing firm of Hein- 
rich & Winterling, who for the past week or so has been 
calling on the trade in Boston and Chicago is expected 
back at headquarters the latter part of this week. 


John McDonald, Secretary and Manager of Sales for 
the Edwin M. Knowles China Co., East Liverpool, O., 
who spent several days in New York calling on the local 
trade and displaying the concern’s line at the Hotel Mc- 
Alpin, returned to the factory last Saturday. He was ac- 
companied here by George Bratt of the concern’s sales 
staff. 

A wedding of considerable interest to the trade took 
place at the -Ritz-Carlton ‘Hotel, New York, last night 
(Wednesday), when Miss Florence, daughter of the late 
Lee Shoenthal, was married to Dr. Verner B. Calloman, 
of Pittsburgh. The wedding was attended by many prom- 
inent members of the crockery and glass trade from New 
York and Pittsburgh. The couple will sail Friday for a 
honeymoon abroad, following which they will make their 
home in Pittsburgh. 

John Henry and his assistant, ““Dick’’ Sharpe, with the 
J. L. Hudson Co., Detroit, were in New York this week 
and state that when the work of demolishing the New- 
comb-Endicott store which adjoins the Hudson store is 
completed, the latter company will have the largest de- 
partment store in the World. The new establishment will 
cover two solid city blocks. 


Another buyer to the New York mart this week was 
J. Clark Houghton, for the Louis Weber & Son, Lan- 
caster, Pa. 


Twelve 


Julius Rosenfeld, head of the importing firm of Laz- 
arus & Rosenfeld, who left last Sunday night to visit the 
trade in Pittsburgh, Cleveland and Chicago, is expected 
back in New York on Saturday of this week. 

Joseph Wallace, who has been calling on the Chicago 
trade in the interests of N. Straus & Sons, returned te 
headquarters on Monday of this week. 

“Joe” Schoenberg, house furnishings buyer for Man- 
dell Bros., Chicago, is in the Metropolitan district buying 
for the store’s January sale. Mr. Schoenberg tells us 
that “business in the Loop is wonderful.” 

Robert Slick, the well-known china, glass and house 
furnishings buyer for Rothschild Bros., Ithaca, N. Y., 
was in the New York mart this week and in buying 
house furnishings purchased items in red, as that is the 
Cornell color and the college youths of Ithaca prefer it in 
furnishing their quarters. | 


“Abe” Fishgall, china, glass and lamp buyer for Joel 
Gutman & Co., Baltimore, was in New York on his initial 
buying trip in the interests of this firm, this week. 

M. Carlson, buyer for R. H. White & Co., Boston, is) 
in New York this week buying for immediate delivery. 
and states that business in his department has been 33% 
per cent better than a year ago. 


Owing to the fact that his business is increasing sc 
rapidly “Ed” Smith, china and glass buyer for Sage, Allen 
& Co., Hartford, Conn., has become a regular visitor tc 
the New York mart. 


L. Jansin, china, glass and house furnishings buyer 
for the Scarsdale Supply Co., Scarsdale, N. Y., is very) 
happy in his new post and hopes to make a real success 
of the department. Mr. Jansin formerly held a similar 
position with the Stewart Dry Goods Co., Louisville, Ky. 


After ar brief visit to the New York showrooms, R. T. 
Pickering, of the Maddock & Miller sales force is off 
on the road again looking after “Bill” Nye’s territory. 
From reports Mr. Pickering is meeting with consider- 
able success. 


M. Waxman) is visiting the New York mart in the 
interests of Lansburg Bros., Washington, D. C. 


al 
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Among the buyers visiting the New York market this 
week were Mr. Green, of.George W. Green & Son, New- 
burgh, N. Meet Clinard, of Clinard’s Gift Shop, 
Winston-Salem, N. C., who is stopping at the Hotel Mar- 
finique for a few days; C. M. Scott, buyer for the Z. L. 
White Co., Columbus, O.; Miss Dorothy Wagner, of 
the Leather Goods Store, Greenwich, Conn.; Mrs. Ethel 
Edwards, of the Little Crafts, Inc., Stamford, Conn., 
and Phillip Lempert, of The Exclusive Shop, Rockville 
Center, L. I. 


H. A. Koll, china and glassware buyer for The May 
Co., Los Angeles, is in New York on a buying trip in the 
interests of his firm. Mr. Koll states that business is 
very good on the coast. 


Harry Lewis, who is well-known in the trade, has for 
the past week been exhibiting the line of the Boston Pot- 
tery Co. at the Hotel McAlpin. He leaves tonight (Thurs- 
day) for Philadelphia. 


Edwin M. Knowles China Co. Appoints 
Moscovitz Representative 


An announcement that will prove of more than ordi- 
nary interest to the trade comes from the Edwin M. 
Knowles China Co., East Liverpool, O., to the effect that 
they have just closed negotiations with Harry J. Mos- 
covitz, with office and salesroom at 10 West 23rd St., 
to become representative for their line in the metropoli- 
tan district. Mr. Moscovitz, who is too well known as a 
manufacturer’s representative to need further introduc- 
tion, in securing the Edwin M. Knowles lines takes on a 
factory that has a long established representation as one 
of the best in the industry and with important improve- 
ments in tunnel kiln construction just completed, the 
plant’s capacity and efficiency will be greatly increased. 
The appointment of Mr. Moscovitz as representative takes 
on added importance as it also marks the first time that 
the concern have had a New York office and a resident 
agent. Their business in this market was formerly taken 
care of by their traveling men. Mr. Moscovitz will have 
a complete line of samples on view within the next few 
days, including the popular Mayflower shape made in 
both ivory and white bodies and the new Lotus shape in 
ivory. In both shapes Mr. Moscovitz promises to dis- 
close some novel new decorations. 


K. T. & K. Opens New York Office 


The new New York office of the Knowles, Taylor & 
Knowles Co., of East Liverpool, O., was opened this week 
at 1107 Broadway, ninth floor, where a complete line of 
dinnerware of this factory is being displayed. In the 
same building are the sample rooms of the United States 
Glass Co., of Pittsburgh, Pa.; the General Glass Works of 
Wheeling, W. Va., and also those of Phillips, Thistle & 
Smith, manufacturers’ agents. 

Knowles, Taylor & Knowles have over 600 square feet 
of display space. New Office furniture and display cases 
have been installed. Practically every pattern featured 


by this firm on both white and ivory body dinnerware 
is being displayed in this new sample room, and additions 
will be made from time to time as soon as such new pat- 
terns have been adopted by the factory. 

This is the first time the Knowles, Taylor & Knowles 
Co., have had their own office and sample room in the 
New York market, although in former years the line has 
been represented in the district by others. 

“It is our plan to give the eastern market the very best 
service we possibly can, and by having our own sample 
room it is our opinion that we can better serve the trade,” 
President Homer J. Taylor announced Thursday. 


Last Trade Golf Tournament Next Tuesday 

The final Pottery, Glass & Brass Golf Association tour- 
nament of the season will be held on Tuesday, 25th inst., 
at Essex Fells Country Club, Essex Fells, N. J., through 
the courtesy of Donald Miller. 

This will be the last opportunity to score for the 1927 
Championship Medal and for the best Selected Score for 
the season, and there will be the usual club prizes. 

Directions: By train from Hoboken for Montclair: 
Veaimevieave at/9:30, 10:52, 11:45 A. M. and 12:52 and 
1:39 P. M. Cars will meet 9:30 train at Montclair. Ar- 
rivals by other trains may take taxi to club. 

By automobile from Newark: Bloomfield Ave. to Mont- 
clair and Verona, left at Verona Lake to silent police- 
man and turn right to club. 


Crockery Trade Association Holds Meeting 

A meeting of the Pottery, Glass & Brass Salesmen’s 
Association was held on Tuesday, October 18, at the rooms 
of the Crockery Board of Trade. Upon motion made 
and seconded it was voted that the annual association 
dinner be held on Thursday night, February 9, 1928, at 
the Hotel Astor. It was also voted that the special meet- 
ing be held on Thursday, November 17, and the annual 
meeting on Thursday, December 17. 


Glass Industry Developing in Australia 

The glass industry in Australia is developing to such 
an extent that countries shipping glass and glassware into 
that market are likely to find their shipments of those com- 
modities somewhat curtailed. The container branch of the 
industry has already made substantial progress, and in 
view of the recent agitation for a compulsory milk bot- 
tling law, the bottle-making factories appear to be in a 
good position to increase their business. The manufacture 
of sheet glass by one of the large glass organizations is 
also contemplated. 

The Australian Glass Manufacturers’ Co. (Ltd.), which 
controls most of the Australian bottle-making trade, has 
five factories operating in the various States of Australia 
and one in New Zealand. Besides supplying brewers, the 
company is making strenuous efforts to encourage food 
packers to use glass containers, and since a patent vacuum 
seal has been secured, the demand for sealed bottles from 
food packers has increased rapidly. The output of milk 
bottles has also shown an appreciable gain during the year. 
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China Manufacturers in United States Have 
Made Great Strides During Last Few Years 


HINA manufacturers of the United States have 

made great strides during the last few years in 

not only developing a higher class product, but 
wonderful advancement has been made in the designing of 
decorations. A number of these manufacturers are em- 
ploying their own artists, and by this method of person- 
ality is given designs that would not be possible to pro- 
cure otherwise. 

The demand for domestic china for hotel, restaurant 
and club purposes has been growing rather rapidly during 
the last few years. This demand has caused the producers 
to go the limit in the creation of new designs, not only 
in monograms but in border and other character of deco- 
rations. 

Some of the china manufacturers in addition to having 
their individual art departments, also have other equip- 
ment for the purpose of producing these decal designs. 
In other words, the manufacturers have their own print- 
ing departments. 

In addition to producing designs for club and restaurant 
purposes, some of the manufacturers are also having their 
own artists produce designs for chinaware for home and 
banquet purposes. The two outlets are quite different, 
and of course require a different line of decoration. 

It has often-. been, said that the immediate East Liver- 
pool district should have a china producing plant because 
‘of the heavy production of semi porcelain ware, but at 
this time there is not one. There are three idle pottery 
plants here at this time that could be converted to the pro- 
duction of china merchandise, but no one appears to be 
interested in such a proposition. Buyers of semi porcelain 
ware are at times also buyers of china ware and part car 
loading of both lines would prove advantageous. 


Scammell’s Outfit Boston Elks 
Anent chinaware for club purposes, it is just announced 
that the Scammell China Co., Trenton, N. J., has delivered 
a complete service for the Elks Hotel at Boston, Mass. 
The design, an exclusive border pattern shows individ- 
uality. The design was fully illustrated in a recent issue 
of the Elks Magazine. 


Weller Constructing New Plant 


Construction of a new plant for the Weller Pottery Co., 
Zanesville, O., is now well under way. Unless unforeseen 
circumstances develop, the new unit will be ready for pro- 
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duction on or before January Ist. The new factory is to 
take the place of one recently destroyed by fire. 


East Liverpool Expects Good Production 


Although there are three generalware potteries in the 
Kast Liverpool district idle, the possible output of the ter- 
ritory will be above the average, it is said, after all new 
tunnel kilns now being erected in this territory are placed 
in operation. It is now likely that the two plants of the 
Dresden Pottery Co. will be placed in operation for some 
months to come, and a report is now current that the plant 
of Cartwright Bros. will be bought in at Sheriff’s sale by 
an electric porcelain interest. In the latter instance, should 
this deal go through seven kilns will be entirely eliminated 
from the semi-porcelain trade. 

On the other hand, capacity of other plants is being in- 
creased by the erection of tunnel kilns. This new equip- 
ment is being installed by the Homer Laughlin China 
Co.; Edwin M. Knowles China Co.; Taylor, Smith & 
Taylor Co.; the Crooksville China Co., and the Atlas 
Globe China Co., Cambridge, O. The capacity of these lat- 
ter plants will be increased at least one third, and will ef 
course absorb the output of those factories that are now 
idle. 


National's New Dinner. Shape Ready 
The National China Co., Salineville, O., announced this 
week that its new dinner shape “The Supreme” would be 
placed on the market early in November. Deliveries, how- 
ever, will not be possible until perhaps December. ““‘We 
will feature this new shape in a number of new and ex- 
clusive patterns, both in borders and sprays, and in an 
ivory body,” announced Frank P. Judge, Jr., manager of 
sales for this factory, just before he left for the east. 
“Our former shape the ‘Superior’ shape, formerly pro- 
duced in a white body, but which is now being featured in 
an ivory body continues to be in rather heavy demand, ac- 
cording to Mr. Judge. “Business is forging ahead stead- 

ily,” Mr. Judge declares before he left for the east. 


K., T. & K. Co. to Divide Its Western 
Territory 


The retirement of J. C. Knowles from the sales de- 
partment of the Knowles, Taylor & Knowles Co., will 
result in the company dividing the western territory, it 
was declared this week by Homer J. Taylor, president of 
the company. Mr. Knowles had been with the company 
thirty-four years, serving in many official positions until 
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deartment, and given the western territory. He has a 
we acquaintance among the trade, and will very prob- 
if form a new connection within the next few weeks. 


@, I. Simmers Back from Western Trip 


> J, Simmers, sales manager for the Hall China Co., 
he returned to the home office from a western trip, his 
ja stop being at Cleveland. “We are now operating our 
N. 3 plant on a new line of specialties and this factory 
wi be working at capacity within a few weeks,” Mr. Sim- 
ms announced. 

[he No. 1 and No. 2 plants of this company are work- 
i: almost full time producing the general line of hotel 
ail restaurant specialties. 


American China Manufacturers to Meet 


‘n connection with the annual meeting of the United 
Stes Potters’ Association, scheduled to be held at Wash- 
irton next December, will be held the annual meeting of 
i} American China Manufacturers Association. This 
stional gathering will probably be held the second day 


othe general meeting. Problems having to do with this 
dision of the industry only will be discussed. 


Watts Pottery Erecting Addition 


The Watts Pottery Co., Crooksville, O., manufacturers 
0 specialties, are erecting a brick addition to their plant. 
» increased output and a larger line is proposed after 
tl buildings are completed. 


Villiam C. Lynch Retires from T. S. & T. Co. 
Following twenty-one years service with the Taylor, 
suth & Taylor Co., Chester, W. Va., William C. Lynch, 
ve-president of the corporation and in charge of sales, 
hs retired from that organization, and will leave with 
h family for San Diego, Calif., about Nov. lst where 
h-will make his future home. 

Bryce Palmer connected with the sales department of 
ts plant for the last three years has been named sales 
nager, succeeding Mr. Lynch. 

Mr. Lynch has spent practically all his life in the pot- 
ty business, and as the representative for the Steuben- 
Vle Pottery Co., was the first salesman to exhibit a line 
( dinnerware during the Pottery and Glass Exposition at 
Ittsburgh. This was when the exhibit was confined ex- 
cisively to the Monongahela House. 

His first connection in the pottery business was with the 
“hompson Pottery Co., and later he went to Steubenville, 
ater which he became associated with the Homer Laugh- 
| China Co. Retiring from that connection he went 
¥th the Taylor, Smith & Taylor Co. For many years 
Ir. Lynch has been one of the most active members of 
ts Western Glass & Pottery Association, and locally he 
Ws always active in the good roads movement. Dur- 
1 1888-1889 Mr. Lynch made a trip around the world 
é advance agent for the Chicago National League hase- 


seeral years ago, when he was transferred to the sales 
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upon decorated glass and pottery. 
It is their assurance of a high grade per- 
manent decoration. 
The leading decorating shops are users. 


Why not standardize your products with 
R & H Gold and Colors. 
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ball team and the All-American, this trip requiring six 
months. 

For many years Mr. Lynch has been active in the af- 
fairs of the Masonic fraternity of the West Virginia dis- 
trict, and also St. Stephens Episcopal church. During the 
World War, Mr. Lynch headed with others the Liberty 
loan drives in this district. 

Mr. and Mrs. Lynch will motor to the Pacific coast, ex- 
pecting to make the journey in easy stages and arriving at 
San Diego within 30 days. 


T. S. & T. Co. to Feature Both White and 
Ivory 
With the completion of a new shop, which is now un- 
der construction, the Taylor, Smith & Taylor Co. will fea- 
ture both a white and ivory body line of dinnerware. The 
new tunnel kilns now being built at this factory will likely 
be ready for first firing before the close of the year. 


Homer Laughlin to Open Most Modern 
Pottery 


The No. 7 plant of the Homer Laughlin China Co., at 
Newell will begin operation next Monday, October 24, 
Making of clay will be started Wednesday, while the 
clay shop will begin work on the following Monday. 
Other departments will be placed in operation as the ware 
reaches them. The entire plant, employing approximate- 
(Continued on page 29) 


Glass Distributors Getting Ready for Late 
Fall and Holiday Season 


ISTRIBUTORS of flint glassware are now pre- 
1D paring for the late fall and holiday season, and 

are ordering new merchandise accordingly. Con- 
tinued interest, however, is being shown by most all buy- 
ing interests in the different lines of colored glassware, 
and the sales department of the plants featuring these 
lines this week announced that the receipt of new business 
was active. 

The majority of department store buyers of glassware 
have already anticipated their requirements, for the late 
season, and these goods are now going forward in rea- 
sonable time. Table glassware is in very excellent re- 
quest, so far as the colored glassware lines are concerned, 
and in the blown and stem lines producers this week an- 
nounced that volume business is showing as much strength 
as a year ago. 

A very excellent business is being booked by the manu- 
facturers of flint glassware from the syndicate trade, and 
with the opening of new units by these interests the volume 
business for the current year for this particular trade 
will show new high records. 

The jobbing interests are taking more goods now than 
formerly, and in quite a number of instances drop ship- 
ments are being ordered by these houses for direct ship- 
ment to their trade. This would indicate that some job- 
bers have not had certain lines in heavy stock volume al- 
though the particular lines have been listed. 

Throughout the Pittsburgh district, the production of 
flint glassware is better now than for many weeks. Here 
and there additional shops have been started, and the 
decorators have been compelled to add to their forces. 
All of which shows that the late season trade so far as 
factories are concerned is quite up to normal for this 
time of year. A few buyers are holding off placing or- 
ders, but manufacturers are of the opinion that unless 
specifications are received soon, it will be impossible to 
make shipments when desired. 


Chain Stores Prove Glassware Outlet 


For many years the syndicate stores have been known 
to be one of the largest accounts handled by the glass in- 
dustry, and with the opening of many new stores by these 
interests this season the outlet for glassware has been 
materially increased. 

Reports were received in the district this week that 
the Kresge chain will soon open a new store at Rutland, 
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Vt., and that the same interest is now spending appro! 
mately $25,000 enlarging its present large store at Hu! 
ington, W. Va. 

The McCrory interests have just opened a large sti: 
at Harrisburg, Pa., in charge of H. H. Drape, forme} 
manager of the Altoona, Pa., store of this chain. 

It is also reported here that the Woolworth interes 
will open two additional stores at Chicago, and that }> 
same interest has just opened an enlarged store at B! 
timore, Md. Report is also current that this chain ple; 
the opening of other stores at an early date, in each | 
which will be a glass section. 

At Kerrville, Tex., R. E. Bailey has opened a large F: 
and Ten Cent Store, in which a china and glass depa- 
ment has been featured. 


Inventor Wins Infringement Suit 


The suit of Charles E. Blue against the Hazel-At; 
Glass Co., of Wheeling, W. Va., which has been fous! 
through the courts for many years, have come to an ei, 
so far as the lower West Virginia courts are concerni, 
Blue recovered a judgment against the company in {! 
lower court for $300,000 and the Circuit Court has jt’ 
sustained the lower court. A stay of execution of juc: 
ment has been granted by the Circuit Court in order tl’ 
the defendant interest may take an appeal to the W| 
Virginia supreme court. The suit was based upon | 
alleged infringement of a patent machine designed — 
the plaintiff, and the latter sought a royalty upon t 
production of the machine. 


Marble Company Plans Big Output 


An output of 350,000 agate marbles per diem is pi 
posed by the Christensen Agate Co., a new factory whi 
is now being erected at Cambridge, O. The company 
been in business for some years at Payne, O. In all: 
machines are to be operated, and two of these have be 
installed. These will be placed in operation as early 
possible. Between 40 and 50 people will be employed 
this new glass factory as early as plant conditions 
permit. The plant of this company at Payne, O., is bet 
dismantled, and the bulk of the equipment is being trat 
ferred to the Cambridge plant, which will be under t 
management of H. M. Jenkins. This new factory is ve 
close to that of the Cambridge Glass Co.’s plants. 


Harrison County Glass Company Resumes 


The new factory of the Harrison County Glass C 
Salem, W. Va., has resumed operations. The facto 
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vi produce a general line of ware including both blown 
wn pressed goods. 
| a ee 
_ Glass Containers Being Exploited 
howing confidence in the glass industry in the Pitts- 
ugh district hundreds of retail dealers in the Western 
Phnsylvania territory have signified their intention of 
ing with the sales and window display of glass-packed 
x() ids, which opened last week. The largest of the chain 
jiributing stores as well as the department stores joined 
‘the campaign, it was announced this week by I. G. 
Jenings, secretary of the Glass Container Association. 
\ of the Woolworth stores were identified with this cam- 
on. The slogan of the campaign is “See what you 


a Weer” 


L. J. Hunkeler Visits Glass District 


. J..Hunkeler, buyer and manager of the housetfur- 
ny hits department of the Elder & Johnston Co., Dayton, 
C passed through Pittsburgh a few days ago enroute to 
d home office, following a brief visit to the New York 
mrket. 


Good Weather for ‘““Market Week” 


Favorable weather’ prevailed in the Pittsburgh district 
lt week which had been designated by jobbers as “Mar- 
k Week” a buying season sponsored by the Wholesal- 
e, Council of the Pittsburgh Chamber of Commerce. 
[oeral orders were placed with all dealers, and the glass 
sition held up its own end. For some time previous to 
t opening of the event, all dealers in the Western Penn- 
svania, Eastern Ohio and West Virginia territory were 
avised of the event, and as a result hundreds of small 
twn dealers were in the market for the purpose of pur- 
casing late fall and holiday merchandise. 


New Pacific Coast Interest Formed 
Pacific coast representatives of glass factories in the 
Ittsburgh territory have advised home offices of the 
irmation of a holding company by the Emporium of 
Sn Francisco. The new interest will hold, it is related, 
te common stock of the Emporium Corp., San Fran- 
cco, that of the H. C. Capwell Co., Oakland, Calif., and 
sock of the Eighth Street store. A. B. C. Dohrmann, 
jesident of the Emporium Co., has issued a call for a 
ieting of stockholders next Tuesday, Oct. 25th. 


Aarons Active in Relief Work 


Charles I. Aaron and Marcus Aaron, Pittsburgh, and 
ientified with the Homer Laughlin China Co., Newell, W. 
'a., will take part in a conference to be held at Chicago., 
betay and Sunday next at which time a movement will 
| launched to raise a $25,000,000 “overseas chest” for 
ie relief and rehabilitation of Eastern Europe Jewry. 
- number of others interested financially in local depart- 
ent stores will also attend this conference. 

| (Continue on page 28) 


'TTHEDUNCAN & MILLER GLASS Co 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the .ewest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Rershaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Westmoreland Glass Co. | 


Grapeville 
eas 


(27 Miles east of Pitts- 
| burgh on Penn’a R. R.) 


Manufacturers of 
High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 
Florists 


and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 


The Line REPRESENT ATIVES 
NEW YORK 


of Original Ideas ix. ©. aray Co, 
200 Fifth Avenue 
fe BOSTON 
BP. & HH. §. Hunt, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL, 
PHILADELPHIA 
Fred Stott, 


1007 Filbert Street 


BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 "Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH. 
No. 1211 Creamer. Made in Roselin, jyzimmelstern  Bros., 


Amber, Green and Crystal. Terminal Sales Bldg. 
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FULL PAGE AD. 
Good Housekeeping, Nov. 
Vogue, Nov. 1 


LLING HELDS 


that quicken turnover 
and increase sales 


fo 


TIFFIN: TIFFIN 
‘The Dinner Glassware Brings New Beauly 
in open-stock patterns fo any room 


Beautiful window and counter display 

in colors .. . turns passers-by into cash cus- 

tomers. features open-stock tableware—and 

TIFFINware for every room. 21 inches high. 4 
FREE to Tiffin dealers. 


WEEPING aside old methods, TIFFINware sets 
a new pace in the retailing of Household Glass- 
ware—for every room. 


Millions of women are gaining an entirely new con- 
ception of the beauty and usefulness of glassware in 
the home. 


The TIFFIN advertisement which appears on 
October 25th in November Good Housekeeping and 
November 1 VOGUE is reproduced here (right). Thou- 
sands will send for the new book ‘‘THE HOSTESS 
AND HER TABLE,” by Caroline Duer, author of 
Vogue's Book of Etiquette, and a leading authority. 
It also tells how TIFFINware brings new beauty to 
any room. 


Join hands with TIFFIN advertising—send for the 
selling helps now. Use the coupon. 
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hrgest makers a! 
LASSWARE Present 


Nwarze 


. _ Now on display in leading department, house- 
: Barichins, glassware and diningware stores 
; everywhere. 


NEE your dealer’s display of TIFFIN 
today tableware of lustrous,  spar- 
kling glass in crystal and radiant colors... 
_ individual pieces that add new color, bril- 
fiance and decorative interest to any room. 
The glassmaker’s art is “half as old 
time.’ In Tiffinware, the priceless, almost 
forgotten practices of the ancients are 
reborn — plus rare beauty, strength and 
attractive prices which only moder n methods 
_make possible. 
Tiffin completely satisfies the modern 
-woman’s desire for correct table appoint-. 
ment and tasteful home adornment. Your 
table set with Tiffinware is in the smartest 
of fashion. Your tableware is not complete 
without it. Especially ask to see the Bridge- 
uncheon set of Tiffin, 
_ Start your set of Tiffinware today, from 
open stock patterns——-as you choose your 
best silver. The Tiffin crest on every piece. 


UNITED STATES GLASS Co. 
Pittsburgh, Pa. 


The Priscilla—a smari new one-piece 
dish for serving breakfast cereals, fruit, 
desserts and a hundred other uses. In 
apple green or rose pink — only $2.50 
per set of six, at your dealers. 


Etiquette of Table Glassware —FREE 


Every woman should have this new hook on 
how to use plassware  COrre’ ee a by the 
author of a well-known book of efiguetle, 
It's free. Mail the cou pon. 


UNITED. St. ATES GL LASS « CO.,; 
Dept. B, So, Ninth St., Pittsburgh, Pa. 


Kindly send mea PRET copy of the new book, 
: ” 
“The Hostess and Her Fable. 


Ne Ye a Far cos spec eta meee snare 


PCC essere eeeeereeoeseseeeeses nese 


Newspaper 


Electros 
for your local advertising 


TI FFIN ware 


he R table set with TIFFIN glass- 
ware is in the smartest of fashion— 
gorgeous crystal and Paint colors that 
sparkle like jewels I ernthine for Cor- 
rect table setting, from bread and butter 
plates to finger bowls. Individual pieces 
that bring beauty to any room. Attractive 
es. Openstock. See our display today. 


7 DEALER’S 
/ NAME HERE Nae es 
x > is) not complete wit 


ut TIFFIN—gorgeous 

glassware in sparkling 
crystal and jewel colors 
Everything for correct table 
settings, in open stock pat: 
terns, Pieces that bring a 
touch of colorful beauty to 
any room. See the new 
Bridge- Luncheon sets. The 
TIFF INcrest on every piece. 
Attractive prices, Visit our 
display today. 


DEALER’S 
NAME HERE 


ROGRESSIVE dealers know the 
value of local displays and tie-up ad- 
vertising. Your best customersread Good 


Housekeeping and Vogue—why not tell 
them YOU are the TIFFIN dealer? 


All selling helps are FREE. Send for 
them now. Order TIFFINware today. 


Chatl the coupon now! 


eile wivelél (el eris)(ehe\.6 16) o (6) s!.s) «0! «eis (e) elo) «8 slain oe 


UNITED. ST. AES GLASS CO. 


So. Ninth and Bingham Sts., Pittsburgh, Pa. 


Kindly send us the FREE selling helps checked below. 
(Place ‘‘X”’ in square opposite items wanted). 
(J TIFFIN 3-piece window display. 
Newspaper Electros 2 columns wide 


LC) No. 301 [] No. 100 LL] No. 101 


Newspaper Electros 1 column wide 


[] No. 302 [] No. 200 [] No. 201 [4 No. 202 


Name 


Address 


What s New in New York Showrooms 


Appealing Selections Feature Bing Display 


Those who drop in at the exhibit rooms of Ferdinand 
Bing & Co.’s Successors, 6/ Irving Pl., the importing 
firm, are always assured of a real treat and a most tempt- 

ing assortment of beautiful 
items that are always to be 
found there. Among the out- 
standing offerings that the firm 
are now showing is a splendid 
choice of liquor wagons pre- 
sented in any amount of styles 
These are the ut- 
most in quality. 


and sizes. 
Their finish is 
of antique walnut with a silver 
nickel trim and each is equipped 
with rubber tired ball bearing 
wheels. A 


compartment into 


which is fitted two decantors, 


two sets of glasses, cigarette 
and cigar box, a nest of six 
ash receivers and match holders and a serving tray is en- 
This is square in shape. The 
top which is hinged and in two pieces opens upward and 
out and at the same time raises the tray holding the vari- 
ous items mentioned above. 


closed by glass panels. 


Some of the covers are so 
constructed that by the simple 
pressing of a lever they will raise 
automatically. There are a num- 
ber of other smaller ones that are 
equally complete and compact in 
These are without 
legs and are built to fit the top 


of a cellarette or serving table. 


every way. 


The Bing firm are also devoting 
considerable space to their ex- 
hibit of marble figures. These 
are of Castillina marble and hand 
sculptured. They are in both 
classic and modern figures in bust ¢ 
and full length pieces. The de- 
tail of execution and_ splendid @ 
workmanship on these reflects the 

work of real artists. 
example of these. 


The item illustrated is a splendid 
This is presented with a chair of solid 
bronze and a green malachite marble base. Considering 
the rare quality of these their price is most attractive. 


Kupper Exhibiting Service Plates 
A visit to the salesrooms of Herman C. Kupper, Inc., 
the importing house, 39 West 23rd St., discloses a most 
interesting display of service plates that are being featured 
by this firm. There are about two hundred dozen of these 
that are being offered for immediate delivery from stock, 


Twenty 


all of which are so attractively priced that they may he | 


retailed as low as twenty-five dollars allowing a handsome 
margin of profit for the dealer. Any number of attrac- 
tive treatments are shown permitting a selection to suit 
every taste. Serving as a background for the decorative 
ideas each plate has a quarter inch border and an inch and 
a half band that drops down from the verge towards the 
center. These are in colors of either blue, green or canary 
yellow. Illustrative of how really appealing the treat- 
ments are is one showing a continuous border of fanciful 
flowers and leaves. In the center enclosed by the band 
is a spray of the same type of blossoms used in conjune- 
tion with two brilliant birds. The decoration is very no- 


ticeable for its richness of color. Red, yellow, blue, green, 


etc., perfect in their blend give this pattern a tone of | 


extreme richness and quality. .\ double gold line is also 
used to enclose the colored border while the larger center 
band is finished in the same manner. Another pattern 
that is equally fascinating presents a Chantilly flower idea, 
a motif of early Chinese interpretation dating back as far 


as 1725. Here a continuous spray is applied on the rim 


while a group of the same blossoms, so placed that they | 


appear to be growing in a garden, are used on the center. 
Delicate pink, a touch of red, green, yellow, blue and 
brown are all blended together in a manner that at once 
gives an effect of perfect balance and harmony. A double 
gold line is used to enclose the edge border and center 
hand also on this decoration. 


New Compartment Plates Shown by Cox 


Cox & Co., 120 Fifth Ave., the manufacturers agents, | 
are now exhibiting a new line of compartment plates from | 


the factory of the C. C. Thompson Pottery Co., East Liv- 
erpool, O., whom they represent in the New York market, 
that are well worth inspection. These are smaller than 
the usual plate of this character being ten inches in di- 
ameter and weighing less than a pound. Shown in about 
a dozen new patterns of extreme attraction and presenting 
a scalloped edge which is a new feature, these plates are 
destined to make a decided hit. 
note that where desired they may be had as well in any 
of the Thompson dinnerware decorations. 


It is also of interest to | 


Of particular | 
appeal among them is the No. 155 pattern, one that 1s | 


most refreshing and different from the ordinary. Three | 


sprays of wildflowers that are placed in the center of each 


compartment present a motif that fits perfectly to the 


plate. A wealth of color has been used. Perfectly 


blended are red, yellow, blue, green and black that give an 


effect hard to improve upon. As a finishing touch a thin | 


verge and broad irregular edge line are used. Both of — 


these are in blue. Another decoration that well illustrates 


the diversity of these decorations is found in the No. 213 _ 
pattern. Here the motif has been confined entirely to the | 
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edge and uses only a Morning Glory, grouping four of 
these delightful blossoms with dainty green leaves in four 
equally spaced sprays. The scalloped edge has a grass 
green line. In color this treatment is quite on a par with 
that mentioned above. The predominating tints are old 
‘rose and blue combined with which is a very pretty grass 
green and a touch of yellow and black. 


| 


' New Rona Stemware Shown by Straub 

Meme. straub & Co., 105 Fifth Ave., American rep- 
'resentatives for the Rona line of g!assware, are now dis- 
playing brand new samples that have just been received. 
Conspicuous among the new numbers is a delightful stem- 
ware assortment called the Arpino. This is a revival of an 
old English shape and presents one of the most graceful 
and beautiful offerings one could wish to inspect. Featur- 
‘ing a broad optic each piece is entirely in a ruby color 
which is only relieved by a little crystal button. Other 


_of the new samples show a delightful range of stemware 
items in amber. On these a pantograph decoration has 
been employed which all but covers the entire bowl and 
is most charming in its effect. Still another new line of 
stemware is displayed in a lovely canary green and for 
| Its decorative treatment employs a lovely band and festoon 
idea covering the center part of the bowl. The shapes 


of both of these are quite equal in beauty to the Arpino 
line being most noticeable for their perfection of line 
and graceful contour. All of the new numbers will be 
stocked by the Straub firm. 


Another Stock Pattern by Copeland 
& Thompson, Inc. 


Another lovely pattern the Rose Briar, illustrated, has 
been added to the open stock family of Spode china by 
Copeland & Thompson, Inc., 206 Fifth Ave., American 
representatives for this well known line. For the past 
year this treatment has been shown on the market for 
import and the popularity it has thus gained in the trade 
has led the Copeland & Thompson firm to select it as one 
of their latest open stock offerings. Shown on the popular 


Chelsea Wicker shape this motif presents one of the most 
pleasing ideas of the Spode line. A running rose wreath 
on the verge in colors done under the glaze of pink, yellow, 
red and green gives a most bright and cheerful effect. 
This pattern which is a creation of one of the early Spode 
artists is entirely lacking that stiffness and over decoration 
that usually comes with this type of motif. 


Czecho Fancy Ware at Borgfeldts 


There is a brand new imported assortment of Czecho- 
Slovakian majolica ware being exhibited by Geo. Borg- 
feldt & Co., the importing firm, 111 East 16th St., which 
may be seen on the fourth floor of their building. A fea- 
ture of the line is the finish which shows a flow glaze and 
is of most unusual appearance and great attraction. An 
almost unlimited range of pieces are included in the line 
among which bowls of every character, center pieces, high 
and low candlesticks, wall pockets, all kinds of vases jugs, 
powder and cigarette boxes, flower holders, baskets, etc., 
are only a few of the items. In decoration each item 
has a base of blue in several shades which, as it is car- 
ried up, blends into various tints of yellow on the upper 
part. Combined with these two basic colors are any num- 
ber of multi-tinted veins which run every which way over 
the ware. On the inside of such items as bowls and cen- 
terpieces a dark red in rather a splashed effect in combin- 
ation with yellow has been used with the same vein like 
colors running through it. On other numbers such as the 
jugs, wall pockets, vases, etc., the inside is in a solid dark 
purple. The line which is being sold on import is so 
priced as to offer a most tempting “buy” for the retailer. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKET 


By 


J. H. Smyrue, REPRESENTATIVE 


Owen Announces New Line 


7 ©. OWEN, 17 N. Wabash Ave., Chicago, 

W announce their new line of imported open 

® stock Belgium pottery, consisting of 50 dif- 

ferent numbers. The selection comes in five colors or 

color combinations. The items are especially adaptable 

for decorative purposes, such as flower vases, bowls, bas- 
kets or small table ferneries. 

The company is also showing the new Martele Ware of 
the Consolidated Lamp & Glass Co. This display features 
the hand wrought designs portraying the bird, floral, 
dolphin or fruit patterns. A variety of items are included, 
sandwich trays, salad plates, candy boxes, tumblers, vases 
and ornamental pieces. Priced at $2.25 a doz. to $66.00 
a doz. 


A well known and frequent visitor again made his ap- 
pearance in several of the display rooms of the Shops 
Bldg —*Al” Papke. 


SQUUUTEUTCUCUU TO UUAHSAUUGAUNAEASOER EELS | 


Ready for Shipment— 
EE gt ees, sas ene 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


VOOATAOTVEAEFRAVPGHUHGOTOUHOOGOC MAORI FOUUCOOENTOAUUEHOVEAHAO HOT RREOOOHH OO TEDEA UT TPOUONOEQOUOU ROOM APTA GRM UTA REOUA DER OUUOUOAOSUEOEEVAUAVEOUOUOSUSESQOUDHUOEORETHCOUBLEUFOGSUNG4QGQOGU CEO AHO BOSABEBSV HORT Ue 


re IML LCCC LOCALE LLC LALEOO COCO REOOUCCOA OO LUOLOMA PEO COM LLGLG UCOAI LOAM POOMCOOO COAG COOH COAT UOATOOHTT UOT UOMII TOOTH OHAT UOT TOOT ITONT TOUT MUOTTUO MITTIN TTT TTT 
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Percy M. Rose, 666 Lake Shore Drive, Chicago, 
ports increasing business on his novelties and fancy po) 
tery lines and says that the new numbers from the Kosel 
erak Bros., studio in New York City, are moving excey 
tionally well. | 


Mr. Unger is now representing the Hocking, Lancasté 
and Standard Glass Companies as a new salesman fe 
Walter G. Minnemeyer, at 17 N. Wabash Ave., Chicago, 


FE. M. Meder, 17 N. Wabash Ave., Chicago, is show 
ing a new selection of satin finish bathroom tumblers i 
blue, rose, green or white, with hand-painted, fired decc 
ration of floral design. These may be had also in plai 
glass. These retail from 15c to 25c each and prove t| 
be fast moving numbers. 


George Turner plans to make another straight travelin 
run through Missouri, Kansas City and Omaha _ befor 
spending any appreciable time in his Chicago display roon 


A. P. McPherson, new repersentative for Knowle: 
Taylor & Knowles Co., displayed his line for severe! 
days at the Palmer House, Chicago, during the past week 


| 
| 


Mr. Royce, manager of the Chicago offices of th 
Lamberton China Co., and the Trenton Co., is spendin, 
a week in Cincinnati and Louisville calling on the trade 

J. P. Leslie, of the R. M. Leslie Co., of De Kalb, ai 
visited the Shops Building, while on a brief buying tou 
in the city. : 


Mr. Staiger, of Staiger & Donnelly, Michigan City 
Ind., visited a number of the china and glass displa. 
rooms, while in Chicago. | 

J. F. Moore, merchandise manager for the Pittsburg) 
Dry Goods Co., chain, of Wheaton, IIl., and H. F. Brice 
buyer, both spent considerable time in the Shops Bldg. 
making selections for additional fall stocks. | 


W. H. Becken, of Becken’s Success Store, Beaver Dam 
Wis., came to Chicago for a few days to look over thi 
displays for new merchandise. 


While in Chicago recently, Frank M. Shearer bough’ 
many new items for his shop in Bay City, Michigan. 


ober 20, 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-three 


‘HAT TO BUY 
ND WHERE To 
UY IT IN — 


_ FOSTORIA GLASS CO. 
chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ohne 


Etchings Cuttings 
ind Iridescent. Central 3497 


[HESEBRING POTTERY CO. 


SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
} 666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glaas 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO eel ay ROOM ree 
TAINS CQMPLETE SAMPLE LIN 
DIRE FRO TOUR FACTORI 


= 
— 
| 


“he phenomenal growth of the China, Glass and Gift 
Sow, which will hold its Third Annual Show at the 
dtel Stevens, Chicago, January 50-February 4, is read- 
hunderstood when the factors contributing to.its popu- 
aty are analyzed. . 

One of the principal reasons for its success is the time 
ithe year it is held,” says Ralph B. Kraetsch, secretary- 


masurer of W. C. Owen, Inc., and President of the 
Cina, Glass & Gift Association. Coming gs it does 


ir the heavy holiday season and before the spring and 
sumer business begins, this show enables buyers and 
sibitors to get together for their mutual benefit, saving 
tm both time and money. 

Then there is the central location of Chicago to con- 


si2r. Reached by nearly every railway system in the 


Mid-Winter Chicago Gift Show Popular 


United States, with unlimited hotel facilities, and second 


to none in the high quality and of entertainment 
offered, Chicago is the ideal convention and buying center 
of the United States. 

“And the fact that the Show is an established yearly 
event in the China, Glass and Gift field now,” continued 


Mr. Kraetsch, “is another reason why it will be so popular 


variety 


this year. It takes several years for the trade to become 
accustomed to an event of this kind; and now that it is a 
permanent fixture in this field, its 
rapid.” 

The executive secretary of the China, Glass and Gift 
58 E. Washington Street, Chicago, will be 
glad to supply any information you wish about the Third 
Annual Chicago Gift Show. Write today. 


growth 1s naturally 


Association, 


| Prince Henry Visits Minton Pottery 


‘he following isan account of the visit of Prince Henry 
cache factory of Messrs. Minton, Ltd., Stoke, England: 
Prince Henry was received at the factory of Messrs. 
Viton, Ltd., Stoke, by: 

Ar. John Campbell (Chairman of Directors), 

Mir. Minton-Senhouse (a Director) and 

Mr. Harry Dudley (Commercial Manager ), 
wich was presented to His Royal Highness. 

“he representatives of the British Pottery Manufactur- 
et Rederation were also presented here— 

4. H. J. Johnson (President), 

Mr. C. E. Bullock (Chairman) and 

Mr. Sidney H. Dodd (Secretary). 
émployees assembled at the works entrance and in 
Vous parts of the factory gave the Prince a feeling of 
wnderful cheeriness and enthusiasm. The tour lasted 
jtt over 40 minutes, and, although the Prince could not 
hishown the whole of the manufacturing processes in 
tlir proper sequence, he was able to see a coffee cup 
ttined, and to observe the employees at their work in the 
i gilding, painting and engraving departments. 


each of 


Prince Henry was evidently fascinated by the turning 
of an eggshell china tea cup, for he staved several minutes 
at the bench of Mr. Thomas Godwin, who has worked for 
the firm for 63 years, and in the same shop for 58 years. 
It had been hoped that the Prince would have been able 
to see the cup handled, but time did not permit. As the 
Prince turned to leave the shop, Mr. Godwin remarked 
to him, genially, “ Mind the step, sir,” and His Royal High- 
ness smilingly indicated his thanks for the warning, 
Another old servant, Mr. William Ash, who has been 
in the employ of the firm for 64 years, was also presented 
to His Royal Highness. 

After 


work of plate decoration, the Prince inquired specially 


watching paintresses at their delicate and skilful 
about an old Chinese pattern, which evidently took his 
fancy. The beautiful gilded ware came in for his admira- 
tion, and at the next stage of the tour Mr. John Campbell 
drew the attention of the Prince to the new electric kiln 
now approaching completion. The work of the engravers 


(Continued on page 29) 
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SERVICE PLATES 


For the BUYER who looks for an unusual “LEADER” for his department, the four 
Service Plates illustrated above will furnish an excellent medium for increasing his 
SALES. An Ivory Rim furnishes the background ‘for the decoration, the shoulder 
border adds merit, while the center gives it added distinction. Besides, HEINRICH 
& CO., Selb, Bavaria, make them. The price is surprisingly low. Shipments from 
stock, 


@ HEINRICH & WINTERLING, unc. 


8, 


— <2 a.) eee 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, New York City 


| ee a 2. 
| 


SELDEN SELECTIONS | 


“You Can't Argue 


Against Conviction” 


me 7 


hie 


If you’re absolutely deter- 
mined not to take advantage - 
of the opportunity to place 
your lamps and shades be- | 
fore the best buyers of the 
trade, our suggestion that | 
you advertise in the LAMP | 
BUYERS’ JOURNAG es 
likely to fall on unfertile soil. 


On the other hand if 
Vases, bowls, jars, candlesticks, sugar and “you're desirous of getting 
cream sets, etc., in a wide selection of your lamps and shades before the man who 
sizes and shapes of iridescent luster buys—of increasing your business, there is no 


glassware in four beautiful colors: amber : . . | 
= : ; better medium in which to broadcast your mer- 
amethyst, rainbow and blue. F 

chandise than the 


SPICER 
STUDIO 


wonnremcnnm 532 E. Market St., Lamp Buyers’ JOURNAL . 
aa | Akron, Ohio 222 W. Adams Street 
Chicago Ill. 
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Jatisfiea customers keep us busy ~ 


|CROOKSVILLE 


DINNERWARE 
| 
| 


A delightful sug- 
gestion of the 
old-fashioned flower gar- 


den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 


ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. : 


REPRESENTATIVES 


NEW YORK EASTERN 
jo L. Pasmantier & Sons - D. Kinnan 
5 West 20th St. Zanesville, O. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 


OHIO & MICHIGAN 
J. E. Boring 
Crooksville, O. 


Los Angeles 
| CENTRAL WEST 
“ih Sedelmeler J. L. Weaver H. L. Anderson 
N. East St. Roseville, O. Box 373 


Eymington, Ui. Coffeyville, Kansas 


be Crooksville China Co. 


| CROOKSVILLE, OHIO 


“Pottery and Porcelain”’ 


By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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LLUSTRATED herewith is shown one 

of Spode’s outstanding patterns, one 
most adaptable for summer use. The jade 
green, which color is applied under the 
glaze on the ambossment, gives it a very 
cool effect and makes it particularly adapt- 
able for breakfast, luncheon or informal 


dinner service. It is applied on Spode’s 
flower embossed shape, one of the oldest 
shapes made by Spode, a shape that 1s con- 
tinually appearing in the old Spode ser- 
vices. Its beauty is expressed in its ease, 
freedom and simplicity. 


Stock Carried in New York 


Send for Samples and Prices 


COPELAND & THOMPSON 


INCORPORATED 


206 FIFTH AVENUE 
NEW YORK 
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New York Imports 


October 13th 


S. S. Martha Washington, from Venice, Italy 


Henjes, F., Jr., Inc., 5 cases glassware, etc. 
Bernard, J. E., & Co., 19 cases marble works, etc. 


S. S. Biancamano, from Genoa, Italy 


Hampton, J. W., Jr., & 'Co., 7 cases earthenware 

Bernard, J. E., & Co.,.1 case earthenware 

Salterini, J. B., 1 case majolica 

Vandeegrift, F. B., & Co., 9 cases earthenware, glassware, etc. 


October 14th 


S. S. Berengaria, from Southampton, England 


Bernard, J. E., & Co., 1 case glassware 
Roerick, S. N., 6 cases porcelain, etc. 
Bank of Manhattan Co., 1 case earthenware 
Byrnes, W. J., & Co., 2 cases glassware 
Portenoy & Co., 4 cases glassware 

Corbett, M. J., & Co., 1 case glassware 
Collins, W. F., & Co., 1 case porcelain 
Jay Thorpe, Inc., 2 cases glassware 
Pomerance, S. H., & Co., 2 cases porcelain 
Portenoy & :‘Co., 1 case glassware 

Richard, C. B., & Co., 1 case porcelain 
Downing, R. F., & Co., 1 case porcelain 


S. S. Bremen, from Bremen, Germany 


Hennigson, E., ‘Co., 2 cases porcelain 

Sullivan, W. C., & :Co., 106 cases chinaware 
Borgfeldt, G., & Co., 9 cases toys and crockery 
Roloson, A. F., 44 cases glassware and crockery 
Schmidt, W. H., 5 cases crockery 

Hensel, Bruckmann & Lorbacher, 1 case crockery 
State Forwarding & Shipping Co.. 1 case earthenware 
Stauff, A. F., & Co., 13 cases hollowglass 

Butler Bros., 3 cases crockery 

Phoenix Import Co., 12 cases glassware and crockery 
Importers Freight Service, 1 case glassware 

Order, 14 packages crockery, 30 cases glass 


S. McKeesport, from Havre, France 


Khouri, A., & Bros., 2 barrels pottery 

Ovington, 25 casks majolicas, 6 cases alabaster works 
American Shipping Co., 17 cases majolicas 

Sheldon, G. W., & Co., 7 cases majolicas 

National City Bank, 3 cases majolicas 

Heemsoth, Basse & Co., 2 barrels crockery 

Carbone, Inc., 8 barrels earthenware, 1 case do. 


. S. Rochambeau, from Havre, France 


Haviland, T., & Co., 41 packages porcelain 

Stifft, C. S., & Co., 1 case glass vases 

Talbagh, F. G., 13 cases earthenware 
Independent Fwdg. Co., 1 case chinaware 

Monif, H., 1 case faience 

Kupper, H. 'C., 38 casks chinaware 

Stern Bros., 5 casks chinaware 

Phoenix Shipping 'Co., 2 casks chinaware 
Hammacher, Schlemmer & Co., 3 casks majolicas 
Lord & Taylor, 8 cases majolicas 

Globe Shipping Co., 5 cases majolicas, 1 cask chinaware 
Order, 19 cases faience 


S. S. Baltic, from Liverpool, England 


Tiffany & Co., 3 casks chinaware 

Bassett, G. F., & Co., 24 crates earthenware 

Straus, N., & Son, 7 crates earthenware 

Kraemer, F. L., & Co., 1 case chinaware 

Sellers, C. W., 16 casks earthenware, 3 casks chinaware 
Shaw, J. M., & Co., 5 crates earthenware 

Hull, A. E., Pottery Co., 27 crates earthenware 

Boote, E., 11 packages earthenware, 8 casks china 
Guaranty Trust Co., 11 crates earthenware 

Barth, L., & Co., 3 crates earthenware 

Pitcairn, W. S., \Corp., 58 packages china and earthenware 
Fondeville, A. J., & Co., 7 cases earthenware 

Leyland, P. N., 4 crates earthenware, 13 crates do. 
Murphy, A., & Co., 1 case earthenware 

Gerlach, F. C., 26 hogsheads earthenware 

Byrnes, W. J., & Co., 1 crate earthenware 

Kupper, H. C., Inc., 7 crates earthenware 

Davidson, J., Inc., 5 casks chinaware, 1 cask glassware 
Order, 16 cases glass, 65 cases glass, 2 cases earthenware 


S. S. American Merchant, from London, England 
Tobias & Co., 7 cases earthenware 


S. S. Republic, from Bremen, Germany | 
Sheldon, G. W., & Co., 22 cases earthenware, etc. 


S. S. Samaria from Liverpool, England 
Davis, Collamore & Co., 7 cases chinaware 
Lazarus & Rosenfeld, 15 crates earthenware 
Sellers, C. W., 13 packages earthenware 
Fostter, W. A., & Co., 1 crate earthenware 
Meakin & Ridgway, 29 packages china and earthenware 
. Sendar, M., 8 crates earthenware | 
Bernard, J. E., & Co., 5 packages earthenware 
Eleto 'Co., 5 crates earthenware 
Butler Bros., 8 crates earthenware 
Wanamaker, J., 13 packages glassware, etc. 
Stern Bros., 1 cask earthenware 
Grace National Bank, 46 packages earthenware | 
Vogt & Dose, 3 casks earthenware 
Borgfeldt, G., & Co., 4 cases glassware, etc. 
Plummer, W. H., & Co., 8 hogsheads earthenware 
Higginson, G. J., Inc., 4 packages earthenware 
Dickinson, FE. B., Inc., 5 packages earthenware 
Rowland & Marsellus Co., 4 packages glassware and earthen, 
Edmiston, H. C., 9 packages crockery 
Maddock & Miller, 53 packages china and earthenware 


S. S. Berlin, from Bremen, Germany 


Sullivan, W. C., & Co., 3 cases glassware 

Vandegrift, F. B., & Co., 16 cases glassware 

Reimer, F. C., & Co., 5 cases crockery 

Roloson, A. F., 10 cases crockery 

Pomerance, S. H., & Co., 6 cases glassware 

Borgfeldt, G., & Co., 3 cases crockery 

Ditchik Bros., 10 cases glassware 

Bernard, J. E., & Co., 13 cases glassware, etc. 

Meadows, Wye & Co., 1 case earthenware 

Taub, Hummel & Schnall, 4 cases glassware 

Freedman & Slaater, 4 cases porcelain 

Schenkers, Inc., 2 cases glassware 

Manufacturers Trust Co., 1 case hollowglass 

Hutter, K., Inc., 41 cases crockery | 

Robinson, H. W., & Co., 1 case glassware 

Schlegelmith, R., 1 case crockery 

Wolf, L.. & Co., 47 cases toys and glassware 

Heemsoth, Basse & Co., 113 cases toys, glassware, etc. _ 

Borgfeldt, G., & Co., 57 cases toys and crockery, 44 cases 
and crockery 


. 


S. S. Transylvania, from Glasgow, Scotland 
Kupper, H. C., Inc., 4 crates earthenware 


S. S. Cherca, from Leghorn, Italy 
Straus, N., & Sons, 13 cases earthenware | 
From Naples, Italy 
Meadows, Wye & Co., 5 cases earthenware | 


Sheldon, G. W., & Co., 8 cases earthenware 
S. S. Cleveland, from Hamburg, Germany 


Hamilton Trust Co., 30 cases hollowglass, 4 cases rubber g\ 
Stern Bros., 8 cases crockery, etc. 

Bloone, C., Inc., 1 case earthenware 

Straub, P. A., & Co., 40 cases hollowglass ware 
Bloomingdale Bros., 1 case crockery 

‘Chatham & Phenix Nat. Bank, 5 cases earthenware 
Sommers, E. L., & \Co., 1 case crockery 

Kahla China Corp., 15 cases crockery 

Felsenthal, B., 1 case glassware 
Decorative Plant Co., 3 cases crockery, 1 case artificial flowé 
Wolff, H., & Co., 1 case glassware 
Bernard, J. E., & Co., 2 cases crockery, 3 cases hollow ware 
Sheldon, G. W., & Co., 1 case glassware 
Pomerance, S. H., & Co., 1 case glassware 
Phillips & Tannenbaum Co., 9 cases glassware 
Munzer, A., Inc., 4 cases glassware 
Wanamaker, J., 11 casks crockery 

Brown & Roese, 1 cask china and earthenware 
Bentkamp, A., 5 cases glassware 

Batlin, L., 13 cases hollowglass 

Meadows, Wye & Co., 8 cases crockery, etc. 
Lulis Corp., 6 cases crockery 

Chatham & Phenix National Bank, 9 crates earthenware 
Ross, G.,.Co., 1 case earthenware “ 
N. Y. Mdse. Co., 20 cases hollowglass 

Atlantic Forwarding Co’, 2 cases glassware , 

Robinson, H. W., & Co., 4 cases glassware 
Andrews, D. C., & Co., 15 cases glassware, etc. 
Independent Forwarding Co., 8 cases hollowglass 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


NOSES cee fancy 
DOSING oe a eG plain 
NTS 4 Gr octagon 


Send for Catalog and Illustrations 


‘Albright China Co. 


Main Office 
Carrollton, Ohio 
Factones 
Carrollton, Ohio Scio, Ohio 
) 14 Kilns 9 Kilns 


NEW PATTERNS IN 


ATIONAL IVOR 


SALES OFFICES 


BUBAR & CO., 
828-30 Taylor St., 
Fort Worth, Texas. 


200 Fi 305 


D. KING IRWIN, 
ifth Ave., Suite 
Ne 


i 
w York. 


F, A. MINER, 
116 West High Terrace, 
Rochester, N. Y, 


ARTHUR L. REBER, 
173 East Lane Ay. 


CECIL E. TAYLOR, 
Uniontown, Pa. 


%) vy 


nc0 


IVORY 


HE NATIONAL CHINA COMPANY 


SALIN EV ILLE >» OHIO 


SS cetnn “(4 


IVORY 


COLL DINNER Wap 
i Woh 4 


WESTERN GLASS PRODUCTS Co. 
149 New Montg 
San Francisco, Calif. 
E. E. WILGUS, 
21 March Ave., 
est Roxbury, Mass. 


arrollton Pottery. (0.5 


Ti 
INCORPORATED 1903 Ke 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


| 
E offer to the Department 


Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


est 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 


66 : opie 9 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


A practical, concise treatise of 
4 


Demarest Publications, tn. 


Publishers 


45 East 17th St. 


New York 
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Eleto Co., 12 cases earthenware 

Ovington Bros. Co., 13 cases hollowglass, ete. 
Portenoy Co., 16 cases porcelain, etc. 

Wedeman, Godknecht & Lally, 11 cases crockery, 
Safran & Glucksman, 1 case alabaster goods 
Safran & Glucksman, 3 cases glassware 

Hirsch, J. B., Co., 3 cases glassware 

Schenkers, Inc., 45 cases crockery, etc. 
Pomerance, S. H., Co., 24 cases glassware, etc. 
Robinson, H. W., & Co., 35 cases glassware, etc. ‘ 
Pavel, F., & Co., 25 cases hollowglass 

Lulis Corp., 20 cases hollowglass 

National City Bank, 7 cases hollowglass 

Guthman Bros., 4 cases glassware 

Sheldon, G. W., & Co., 7 cases hollowglass, earthenware, etc. 
Koscherak Bros., 3 cases hollowglass 
Inwald, J., Glass Co., 5 cases glassware 
Macy, R. H., & i\Co., 37 cases croekery, 
Noe, W. R., & Son, 4 cases glassware 
Straus, N., & Sons, 21 cases glassware, etc. 

Morris Goldberg & Sons, 26 cases glassware 

Veith, A. & H., 4 cases glassware 

Hesse, D. S., & Bros., 2 cases glassware, 1 case stones 


1 case chromos 


earthenware, etc. 


Hirsch, G., Sons, Inc., 52 cases glassware, etc. 
Stern, Stiner, S., & Co., 5 cases glassware, etc. 


Schenkers, Inc., 3 cases glassware 

Kuyper, P. C., & Co., 9 cases glassware 

Blumenthal, B., & Co, 5 cases glassware 

Basch, S.. Import Co. 62 cases crockery 

Reimer, F. C., & '‘Co., 5 cases crockery 

Namm & Singer, 7 cases glassware 

Rice, I. W., & Co., 1 case glssware, 1 case earthenware 
Benziger Bros., 4 cases chinaware 

Owen Walsh Mfg. Co., 15 cases hollowglass 
Friedlaender ‘Co., 23 cases glassware, crockery, 
Downing, T. D., & Co., 2 cases crockery 
Chatham & Phenix National Bank, 8 crates earthenware 


CG 


October 16th 


S. S. Elzasier, from Antwerp, Belgium 


Ovingtons, 3 cases majolicas and glassware 
Granata, G., 47 packages majolicas 


October 17th 


S. S. Lapland, from Antwerp, Belgium 


Rosenthal China Corp., 36 cases crockery 
Mitchell, Bissell Co., 8 cases crockery 
Barth, L., & Co., 1 case crockery 
Continental Ceramics iCorp., 2 cases crockery 
Rohner, Gehrig & Co., 8 packages earthenware 
Grossman & Brown, ih case crockery 
Hensel, Bruckmann & Lorbacher, 4 cases crockery, 2 barrels co. 
ENselvs, KC, lal, or (Coy, I ee pottery, 1 case china, 4 cases beads 
Downing, T. ‘pe & Co., 2 cases pottery 
Globe Shipping Gay 1 cask earthenware 
_ Leonhardt & Brush, 5 cases crockery, etc. 


S. S. Majestic, from Southampton, England 
Haviland China Co., 67 packages porcelain 
Guerin Pouyat Elite, Ltd., 26 cases porcelain 
Fenton, A. W., & Co., 1 barrel glassware, 1 case porcelain 
Downing, R. F., & Co., 4 cases Sheffield plate, 2 cases china 


S. S. Paris, from Havre, France 
Touying, Cox, 3 cases chinaware 
Murphy, J. J., 1 case glassware 
Higbee Co., 1 case majolica 
Consmiller, L. A., 2 cases china, etc. 
Bloch Co., 2 packages majolica 
Saks & Co., 4 cases glassware 
Altman, B., & Co., 1 cask porcelain 
Haviland, Abbott Gor, 71 casks chinaware 
Borgfeldt, G., & Co., ‘18 casks chinaware 
Vantines Co., 7 cases crockery 
Davies, Turner ‘& 'Co., 2 cases porcelain 
Houbigant, Inc., 24 cases glassware, etc. 
Gommi 'Co., 2 cases majolica 
Atlantic Fwdg. Co., 3 cases marble. 
Heemsoth & Basse Co., 1 case crockery 
Globe Shp. Co., 6 cases porcelain 
Kayser, H., Sons, 3 cases pottery 
Gavin, J. J., & Co., 11 case glassware 
Murphy, A., & Co., 1 cask chinaware 
Alavoine Con 3 cases glassware, etc. 
Citizens Nat. Bank, 5 cases crockery, etc. 
Order, 1 cask china 


Glass News 
(Continued from page 17) | 


Texas Glass Firm Adds Laboratory | 


In order to better its product, the Three Rivers a 
Co., Three Rivers, Texas, has plans perfected for | 
addition of a chemical laboratory. This interest is | 
coming quite active in export trade, and only recen 
shipped 100,000 containers to Porto Rico. 


Parsons Glass Company Formed 


The Parsons Glass Co. has just been formed at 
Petersburg, Fla. The incorporators are W. L. Pars 
and ©. M. Smithey, and main offices have been establis|) 
at 825 Fourth Avenue, St. Petersburg. 


D. S. Michael Joins May Company 


Announcement has been received here of the appoj 
ment of D. S. Michael, recently designed as merchanc\ 
manager of B. Nugent & Bro., St. Louis, Mo., to a sim) 
berth with the May Co., Baltimore, Md. The May | 
only recently acquired control of the Bernheimer-Lea| 
Co., Baltimore. Mr. Michael was formerly associa\ 
with the Wm. Filene’s Sons Co., Boston, and later y! 
the Duffy, Powers Co., Rochester, N. Y., and) Waihi 
Taylor Sons Co., of Cleveland. He went with the Nug| 
store at St. Louis about two years ago. 


Lazarus & Rosenfeld, Inc., Issue New Catal: 


Under the title: Imported Gifts, Lazarus & Rosenf'| 
Inc., the well-known importing house at 98-100 Fil 
Ave., have just issued a very attractive catalog which 7) 
sents small varied assortments of some of the firm’s — 
ported wares. 

The booklet which is fully illustrated contains s'! 
items as Booby Prizes, Ensemble Table Sets, Refreshm | 
Sets, Cameoware Assortment, Boudoir Lamps, Glass C 
arette sets and many other attractive items, all of wl! 
are in stock for immediate shipment. | 

Copies of this bulletin may be had by mailing a 4} 
card request to Lazarus & Rosenfeld. | 


{ 
| 
| 
| 
| 


| 

U.S. Treasury Customs Decision | 

3efore the Third Division, No. 3940.—Claim of Koc 
Wilson & Co., Philadelphia, Pa. 

Damaged Gl ass.—This is an application for abaten! 
of duty under the provisions of section 563, tariff act | 
1922, on certain merchandise claimed to have suffe( 
actual injury from casualty. | 

Opinion by Adamson, J. | 
port the allegations made. The court was not satisfiec 
to the casualty itself, or where it occurred, or that it > 
curred under any of the circumstances under which i 
law would justify abatement. The application was the 
fore denied. | | 


The evidence failed to s» 
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Pottery News 
(Continued from page 15) 


4450 workers, will be in operation within three weeks. 

‘The Harrop continuous kilns, with which the new plant 
‘quipped, are ready for firing. The Holcroft automatic 
jorating kiln is nearing completion. 

Joseph M. Wells, superintendent of the No. 6 plant, 
wl also have charge of the new unit the capacity of which 
iibout 10 per cent greater than the No. 6 plant. Like 
No. 6 plant, the new unit will produce ivory body. 
Pints No. 1 and No. 5, at Newell, are also making ivory 
wile No. 2, and No. 4, at Newell, produce white ware. 
Te No. 3 shop is not operating. 

The new plant cost $1,000,000 and is the most modern 
pitery ever built. Work on the plant. started in March. 
\easured, according to the old style upright kilns, the 
pnt’s capacity is about 20 kilns. This increases the 
Lughlin’s output to approximately 125 kilns. The struc- 
tre is 800 feet in length and 250 feet in width. Approx- 
imately 2,500 workers will be on the payroll of the Laugh- 
li company when the No. 7 plant is placed in operation. 


Knowles Tunnel Kilns in Operation 


The new Edwin M. Knowles China Co. tunnel kilns 
wich have been in thep rocess of building for several 
ninths past have been finished and were put in operation 
dring the past week. With this and other improvements 
tithe plant it is the last word in modern construction and 
e1ipment and greatly increases the production capacity 
othe factory. 


Prince Henry Visits Pottery 
(Continued from page 23) 

poved to be extremely interesting to the Prince, who ex- 
ained some of it closely. 
In another decorating shop, Prince Henry inquired 
aout a coffee set which he had ordered, bearing the 
Fince of Wales’ feathers and the crest of the 10th Hus- 
sf. A cup was specially brought for his inspection, and 
» Prince was obviously delighted with it. 
Mr. Thomas Mason, to whom the Prince spoke later, 
ian overlooker in the decorating department, and is in 
h 73rd year. He informed the Prince that he was one 
0 the five oldest employees of the firm—“There are only 
fie of us,” he remarked, “in the thin red line.” Mr. 
Mson has been employed at the Minton Works for 57 
yars. 
The Prince conversed also with Mr. Frederick Nabney, 
wo for many years has been exclucively engaged on the 
ie of royal ware, and who at the present time is 
rking on an order for Sandringham. Mr. J. E. Dean, a 
vil known pottery artist, was painting game on a dinner 
jite when the Prince paused beside him. Mr. Dean was 
ale to show the Royal visitor many beautiful examples 
Ohis work, 


‘Before leaving the works the Prince was shown an 


ornate dinner service which is being made to the order 
of the Maharajah of Kolhapur. The ware is extremely 
beautiful, having encrusted gold borders and bearing the 
Maharajah’s crest. 

Mr. John Campbell proved himself a most genial guide 
to the Prince throughout his tour of the works, and many 
a time His Royal Highness laughed heartily at his jocu- 
Jarities. One instance of this, towards the close of the 
visit, was when Mr. A. Birks showed the Prince a medal- 
lion of Mr. Campbell himself. The Prince admired the 
work and remarked that the likeness was a good one. 
“Yess,” Mr. Campbell replied roguishly, ‘a fine head, 
iSM Git 

The medallion was in pate-sur-pate, the beautiful 
ceramic process introduced by the late Mr. L. M. Solon 
in 1870, and whose tradition Mr. Birks has so wonderfully 
carried on. 

Prince Henry was charmed with the great variety of 
china of an expensive description which is manufactured 
on such a large scale by the firm for the United States. 

The Royal visitor also manifested considerable interest 
in the crest painting which is a feature of this factory, 
and was delighted to find records of work which had been 
done for his own regiment, the 10th Hussars. 


Legislative Program of American Business 
Laid Before Congress 


The legislative program of American business to be 
laid before the coming Congress was set forth in precise 
terms today by Lewis E. Pierson, President of the Cham- 
ber of Commerce of the United States, at the opening 
general meeting of directors, national councillors and 
committeemen of the organization called to consider its 
work for 1927-28. 

Nearly every major problem with which Congress will 


‘have to deal found a place in the lst; and additions will 


be considered before the meeting closes. At the same time 
Mr. Pierson declared that business was shouldering the 
responsibility of its public obligations by undertaking the 
task of self-regulation and self-government. 

Among the specific demands to be filed in the name of 
business when Congress convenes in December are: 

Downward revision of the corporation income tax, 7e- 
peal of remaining war excise taxes and the federal estate 
tax. 

Consideration of flood control on the lower Mississippi 
as a national problem for the Federal Government to take 
over ; flood control legislation to be free of entanglements 
with other projects, flood control funds to be appropri- 
ated as needed over a period of years. 

Rejection of the proposal to involve the government 
further in the ownership and operation of the merchant 
marine by the adoption of a program of government ship- 
building and encouragement of private shipping by trade 
route contracts. 

Scientific adjustment of postal rates and abandonment 
of the policy of saddling upon commercial mail users the 
cost of free and less-than-cost policy services. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANAGER—BUYER WANTS POSITION 


ANAGER-BUYER, Glass Department, 20 years’ experience 
as cutter, shop manager, wholesale and retail. Address Box 
669, care CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANT LINES 


ANTED—By Factory Representatives, lines of decorated 

glassware, novelties and pottery. Office and showroom on 
23rd Street. Address Box No. 671, care of CrRocKERY AND GLASS 
JOURNAL. 


FOR RENT ON 23RD ST. 


HOWROOM SPACE IN THE HEART OF 
THE CHINA AND GLASSWARE DISTRICT. 


Experience: 


Y OUNG man, married, wants to change position. 
Address 


Import matters, customs, correspondence, selling. 
Box No. 666, care of CROCKERY AND GLASS JOURNAL. 


DINNERWARE SALESMAN SEEKS 
CONNECTION 


ALESMAN with 25 years’ experience selling popular priced 

dinnerware in the South and Middle West and at present em- 
ployed wishes new connection. Best references. Address Box No. 
670, care of CROCKERY AND GLASS JOURNAL, 


Buyers in New York 


OctToser 13, 1927 


N. Scheinberg, novelties, art goods, Luggage Shop, Miami, Fla., 
Pennsylvania, 

A. O. Fowler, mirrors, gifts, art goods, The Hecht Co., Wash- 
ington, D. C., 1150 Broadway (F. Lilienthal & Co.). 


Ocroper 14, 1927 
R. L. Mims, gifts, toys, Monnig D. G. Co., Fort Worth, Texas, 
105 Madison Ave. (Mdse. Reportitng Co.), Pennsylvania. 
H. S. Boyer, house furnishings, M. T. Garvin & Co., Lancaster, 
Pa. HSS Wis0theste(Ba Gasleevicne 
L. Goldsmith, Scranton D. me Nee Seranton, Pa., china, house 
furnishings, tovs, 115 ‘W. 30th St. (B. F. Levis) 


Ocroser 17, 1927 


_E. A. Trask, lamps, shades, Scruggs-Vandervoort-Baryen D, G, 
o., St. Louis, Mo., 180 Madison. 


Octoser 18, 1927 


Miss S. Coggin, china, lamps, Chamberlin, Johnson, DuBose Cor 
Atlanta, Ga., 60 na 35th St. (CW. M. VanBuren), 

lal Kasakoff, hollow ware, Hillman’, Chicago, I1l., 1150 Broad- 
way (F. eee ise (CO })i 


lan 


Miss H. Kruckman, lamps, F. & R. Lazarus & Co., Cota) 
Ohio, 11440 Broadway (Assoc. Mdsg. Corp.). 

S. Beck, gift novelties, art goods, Titche, Goettinger & , 
Dallas, Tere 128 W. 31st St. (Kirby, Block & Fischer). 

(ee Butteuioas house furnishing goods, Cleland, Simpson | ‘ 
Scranton, 105 Madison Ave. (Madse. Reporting Co.). 

ee ee ee lamps, Woodward & Lothrop, Washington, D. 
370 Seventh Ave. 


OctosBer 19, 1927 


A. Pauley, house furnishings, toys, Rike-Kumler Co., Dayton,| 
1440 Broadway (Assoc. Mdsg. Corp.) 

M. A. Young, china, glassware, ae furnishings, toys, Wol| 
Dessauer, Fort Wayne, ‘Ind., Imperial. 

W. A. Ricker. house furnishings, L. 'S. Donaldson Co., Mu} 
apolis, Minn., 240 Madison Ave. (Syndicate Trading Co.). 

T. R. Kidd, house furnishings, England Bros., Pittsfield, M:. 
128 W. 31st St. (American Retailers’ Ass’n). 


Legislative Program 
(Continued from page 29) 
Removal of legislative obstacles in the way of volunt | 
railroad consolidation. 


Reorganization of federal executive departments ¢/ 
bureaus in the interest of economy and efficiency. 


Rejection of the proposal to create a federal dep. 
ment of education. 


Return of alien property sequestered during war sub: 
to the settlement of war claims of American citizens 


Rejection of the proposal to set up a government c}| 
trolled monopolistic workmen’s compensation fund. 


Repeal of legislative restrictions which stand in the vj 
of a permanent parcel post convention with Cuba. 

Ratification of the Turkish treaty. 

Legislation simplifying ocean bills of lading. 

These are only some of the national legislative pr - 
lems to which President Pierson referred in his pres. 
tation. The National Chamber, he said, has also equip}: 
itself to support the Federal Reserve System by a thoroil 
study of the entire banking and currency system of 
country. He also touched upon immigration, power ~ 
velopment, commercial forestry, highway improvemt: 
the distribution census as questions in which business 5 
a direct interest. | 

Referring to the agricultural problems, Mr. Pier) 
said: | 

“Frankly recognizing agriculture as intrinsically a a 
of the national industrial fabric, the National Cham 1 
would encourage wider and more effective aid to ag- 
culture by business. This means teamwork between & 
farmer and other business interests in their trade are. 
The Chamber approaches this project just as it has } 
proached every other phase of the so-called national ag- 
cultural problem—locally and regionally. Through - 
timate study and contact, the Chamber has discove 4 
what problems are most acute in the various areas. A), 
in the light of recorded experience in this field, advises) 
what degree these local and regional farm problems ny 
be solved by teamwork between the farmer and his natu! 
Thus the National Cham 
is able to advise with commercial organizations situa! 
in agricultural areas, between farm and business. 


associate, the businessman. 


| 
| 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


OMU IIT 


DUMUIMOIVINL 


Handsome Line of 


LA Meigs 


with Silk and Parchment Shades 


0 N Ol 


wananananonamadrarra 


Orleans Pattern No. 8853 


The design illustrated has made a big hit 
with the trade. What do YOU think of it? 
We think so much of it that we are carrying 
it in open stock here in New York. We be- 
lieve that it is one of the prettiest things that 
LY;UNION CERAMIQUE has produced in 
quite a while. 


The edge is gold, then the little narrow line 
in blue with its herringbone in black. Then 
the yellow stipple and then the ivory adorned 
with its Adam festoon. The festoon and 
motifs feature a golden brown with the florals 
mainly in pink and green. Altogether a sweet 
and charming ensemble. 


We will be pleased to send you samples and 
make quotations. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 


24 West 23rd St. NEW YORK 


Telephone Gramercy 5150 


esalesman 
the S¢ SERVICE 


Thirty-two 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of Chir> and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 385-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & 
206 Fifth Ave. 


THOMPSGN, Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass 
EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory’ Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Farthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 


920 


“Haviland China”’ 


KAnuA CHINA CORP., 39 W. 23rd 
St. 


German dinnerware and 


Gram. 0687. 


LEVY BROS. CHINA 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, inc., 89-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 58-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


fancy china. 


CO., 467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—-Fine Crystal, 
Venetian Glassware. French and Italian 
Pottery. White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 

Importers of Rosenthal china dinner- 

ware, placeplates, lamps, art figures. 

Hotel china. Telephone Ashland 7816. 
irate H. RUHE, 14 West 23rd 

st. 

Importers of China, Glassware and 

Specialties. Telephone Gramercy 2228. 

PAUL A. STRAUB & CU., 105-107 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware etc 

ROBERT SLIMMON & CO., 61-65 

West 23rd St. 
A. J. Wilkiuson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ine., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

ee TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
28d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORI.OTTING, INC., 35-37 West 
BMAah. Sih 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L7? W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock’ dinnerware patterns. 
White. China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal. Sweden: Rorstrand 
China and Earthenware. Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


Lamps and Bric-a- 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-181 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


ee aN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G™.ASS 
Ave. 
Illuminating glassware, electric port- 
ables. oil lamps, etc. Telephones. 
Ashland 9024-9025. 


CO., 230 Fifth 


THE MAIBRUNN CO., Ine., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


MIM 
| 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
Sa Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
meh Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 
Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


lead blown table 
Pope-Gosser 
Telephone 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass Co. 
Cumberland. Md., and Guerin-Poyat- 
Elite. Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 
Get It 


20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2, paya 

ble in advance 


| 40 cents per line for first insertion; 
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© Ihere’s Profit 
for You 
mn 


Haviland 
China 


Have you the Nosegay pattern in stock? The 
Chantilly? Autumn? Symphony? 


Thousands of women readers of Ladies Home Jour- 
nal, Good Housekeeping, House & Garden, House 
Beautifulare seeing the Haviland China Co., advertis- 
ing—confronted with our continuous reminders that 
the genuine Haviland is ‘‘The mark of fine taste in 
fine China’’—writing us about the patterns advertised 
—and others—and asking where they can get them. 


Never were women more interested in fine china. 
And never was any manufacturer more interested 
in helping the dealer sell fine china, than is the 
Haviland China Co., today. 


Havilan 


DECORATED BY Every piece of genuine 


e Haviland China—the il 
gilald product of the original Qo} <7) 
Co Haviland, established Y 
Limoges by David Haviland in France 


1837—bears the trade 


on decorated china marks shown here, 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


d 


on white china 


NOSEGAY PATTERN 


The business is there for you—are you seeking it? 
Do you sell Haviland China or just “‘keep” it? Are 
you meeting us halfway? Are you maintaining a 
sufficient stock on hand to justify our telling women 
to “choose among fascinating variety of design?” 
Have you the most modern, the newest patterns? 
For specific example, are you keeping up with 
the trend by stocking a number of the season’s 
new popular medium-priced IVORY patterns? 


The whole range of pattern and price—full open 
stock—assorted packages—awaits you here in New 
York, ready for immediate delivery. Why not avail 
vourself of the opportunity—and the profits? 
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‘“NORMANDY”? “PLAZA” 
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Potters Brotherhood Dedicates New 
Quarters 


Or 


What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 
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Timely: news: of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Will It 
Interest You | a 


aE EE SE EE ES 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


| To have a permanent New York mailing address? 
| To receive information about any particular line? 
To receive a reminder of coming events and activities? 


i To be advised about important changes in the trade? 


] To be listed in advance of your coming to the New York 
| market? 


. CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, | 
New York. SUBSCRIPTION PRICE 


Gentlemen :— Domestic 
JOURNAL. “G ee ig aE, rie $3.00 a year 
including the Special Holiday 
beets Spring and Fall Buying Num- $5.00 for 2 years 
bers) to the following address for which .... | Cc d 
enclose ...... forss.25 = year. anada 
| | $4.00 a year 
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We are now prepared to offer the trade a most unusual and varied line of 


china and glassware that will permit of a selection surpassing anything we 


have ever offered before. The lines are entirely new presenting the most mod- 
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ern ideas in ware of this character and are offered at prices that assure the 
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dealer the utmost in profit. 


LOUIS WOLF & CoO., INC. 
IMPORTERS 


215-219 Fourth Ave. New York 
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A factory 
branch 


} The Eastern 
Manager 


Real merchan- 
dising service 


New designs 
on display 


At your 
command 


Change of Adidiress 
New York Office 


BUYERS: Please note the address of our new Eastern 
Branch office, now open: 


THE KNOWLES, TAYLOR & KNOWLES COMPANY 


Room 907, 1107 Broadway, New York 


Telephone, Chelsea 3729 


msm mii 


To render even better service and closer co-operation to resident and 
visiting buyers of dinnerware we have established this Eastern display and 


sales ofhce under our direct management. 


This office is in charge of C. H. Cummings, our Eastern Sales Manager, 
a man of wide experience in merchandising and distribution. He is thor- 


oughly familiar with the entire dinnerware field and allied lines. 


The purpose of this branch, as in all our sales offices, is to render helpful 
service to retailers in all phases of dinnerware merchandising, as well as 


to take care of all matters of mutual interest. 


In the Eastern display room are now being shown a number of new pat- 
terns and designs of unusual merit which have been developed from a 
thorough study of the needs and desires of leading retail stores and the 


buying public. 


The maintenance of our branch in New York permits us to extend our 
facilities and service to buyers from the West and from other points. 
We gladly place our office at their disposal as their headquarters while 
in New York. 


Ch 


The Knowles, Taylor & Knowles Co. 


East Liverpool (Est. 1854) Ohio 
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nnouncing the 1928 
Holiday Number 


The 53rd Annual Holiday Number of the 
Crockery and Glass Journal will be published 


December 15th 


We expect to even exceed the high standard 
maintained in the past in making this the finest 
paper published in any trade. 


There is no finer medium of putting your china, 
glass, lamps and gift wares before the buyer 
than through the pages of the Holiday Number. 


Our own Art Department is at your service. 


Forms close December | Oth. 


Demarest Publications, Inc. 
Publishers 


45 East 17th Street 
New York 
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| Theodore Ho q Cd 
INCORPORATED : 

26 West Twenty-Third Street 

New York 


Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 


New and beautiful decorations ac- 
company it. 


New decorations are also shown 
on the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 
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jusiness A warning to business as well as 
nd other organized groups that demand 
rovernment for the creation of new bureaus and 
| commissions are projecting ‘govern- 
lent into a field of activity for which it is not equipped 
as sounded by Lewis E. Pierson, President of the Cham- 
2r of Commerce of the United \States, at a meeting of 
lat organization at West Baden. 

“Tt is important,” said Mr. Pierson, “to preserve Amer- 
an business, but it is far more important to preserve 
merican government. 
| As citizens, we cannot permit American government 
‘be buried under a multiplicity of bureaus, and an ava- 
nche of taxation. We serve neither our own purposes 
or those of the government when we meekly submit to 
te growing idea that government at will can step from 
3 throne to enter the marts of trade to compete with 
‘€ enterprise of its citizens. 

“We want government to preserve liberty and justice 
id fair play. We want government to protect its citizens 
‘home, no less than abroad, from the abuse of arbitrary 
pwer. We want government to keep open the doors of 
pportunity to us and to our children, and permit us as 
fivate citizens to pursue those opportunities in the open, 
| the limit of our genius and our powers. And when 
pvernment has done that, it will have done all that any 
pvernment should do. Beyond that point government 
ictions not as a benignant giant, but as a blind and blun- 
¢ring tyrant. 


“If government finds that it can enter one business 
without resistance how long will it be before it extends 
its operations to all business ?” 


Europe Whatever difference of opinion 
Maintains might exist regarding the economic 
Lead rehabilitation of Europe, that con- 


tinent continues to be the foremost 
foreign American customer. The Department of Foreign 
Commerce of the Chamber of Commerce of the United 
States, in its analysis, Our World Trade, reviewing the 
record of the first six months of 1927, says: 

“Not only was the total value of outward shipments 
for that period the greatest first-half total since 1921, but 
that record was accomplished in spite of the fact that the 
average unit prices of seventeen out of twenty leading 
export commodities were lower than a year ago. 

‘“Fourteen-cent cotton—six cents off last year’s price— 
found foreign markets to the extent of nearly five and a 
quarter million bales—a 68 per cent increase over last 
year’s first-half total. 
steady industrial prosperity, was a large buyer of cotton 
and of other of our exports, increasing her total purchases 
by 60 per cent. Foreign demand for American automo- 
biles brought our exports of trucks and passenger cars to 
new records. 

“Europe continued the substantial buyer of our exports, 
all but three countries—France, Italy and the Irish Free 
State,—buying more freely of American products.” 


Germany, within six months of 
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Atlas-Globe China Co. Announces 
$250,000 Expansion Program 


HE Atlas-Globe China Co., of Niles, Ohio, operat- 
ing plants at Niles and Cambridge, Ohio, announce 
an expansion program involving an expenditure 

approximating $250,000. Plans have been completed and 
several contracts already awarded, which include the in- 
stallation of a complete unit, of Continuous Tunnel Kilns, 
at the Cambridge plant. With these improvements the Cam- 


matter of growth and development. Its product is recog- 
nized in the trade for its quality, as well as beauty of 
shapes and designs. Beginning with 1928 this company 
will enter the markets featuring four distinctively attrae- 
tive shapes, among which will be found the famous Broad- 
way Shape in Ivory. During 1928 this shape has demon- 
strated in a most impressive way, that it repeats, and 


bridge plant will be increased in size to more than double 
its present capacity. Holcroft & Company will install the 
Decorating Kiln while the Bisque and Glost Kilns have 
not yet been awarded, 

In connection with this extensive program, which is de- 
signed to meet requirements, The Atlas-Globe China Co. 
plans a new departure in the way of a double clay making 
unit. Housed in the same department, yet distinct and 
separate, one-half will be dedicated to the production of 
Ivory body and the other half to a White Body. By this 
arrangement the two bodies can be manufactured at the 
same time quite as efficiently and independently as though 
the work were to be conducted in entirely separate plants. 


The work on this addition is in progress and will be ready 
for operation by November 15th. 

Composed of a younger generation of potters The 
Atlas-Globe China Co. has shown rapid progress in the- 


Hight 


after all that is the test which all successful merchandise 
must survive. The above illustration reveals the art 


and beauty characteristic of the Broadway shape. 


The Broadway Shape represents an evolution of design 


patents 47342 and 47343, issued in the year 1915 and in- | 


cludes the Casserole which is covered by one of our United 
States patents No. 73,220, granted August 9; 192735 
Atlas-Globe China Co. has taken the ancient octagonal 


flared dishes of other days and imported to it a distinctive | 


and novel appearance which, careful study of authorities 
on ceramics, and the records of the Patent Office of this 
and foreign countries, reveals to be entirely new and 


original. This shape seems deservedly popular and the | 
company reports a constantly growing volume of business — 
on it which appears destined to assume most unusual pro-— 


portions. 
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Officials of The Atlas-Globe China Co. express confi- 
dence, in the future of the industry, and indicate that they 
are prompted in their program of expansion by encourag- 
‘ng assurances of increased business. They state also that 
in keeping with their previous policy a quality body will be 
‘heir first consideration and that in no case will they at- 
tempt to economize by a cheapening of materials used. 
They freely express their feeling of being highly com- 
olimented by the tribute paid to the quality of their Cam- 
bridge Ivory, especially as to the superior texture of 
vody. This has been favorably commented upon by men 
who have long been identified with the industry as author- 
ty on Ceramics. It is stated that The Atlas-Globe China 
Co. has been enjoying a liberal run of business during 
1927, notwithstanding the fact that conditions in general 
have admittedly not been up to expectations. 

Included in the company’s plans for 1928, is the intro- 
duction of another new shape. This is strictly an original 
creation of mutch merit. The artistic design includes a 
most attractive decorative effect, quite unusual, and un- 
like anything of a similar character known in the trade. 
It holds decorative possibilities over which officials of the 
company are greatly enthused and from advance samples 
displayed there seems to be every indication of its being 
received, as something out of the ordinary, distinctive and 


really high class. This shape will be known as the Mt. 
Vernon, taking its name from the Colonial setting attrib- 
uted to the home surroundings of George Washington. 
The lower illustration on the opposite page reflects the 
artistic detail involved in the Mt. Vernon Shape which is 
protected under five different issues of letters patent from 
the United States Patent Office. 

The Mt. Vernon Shape will be sampled for offering in 
the January Market. A liberal number of high class. de- 
calcomania patterns have been provided for, each of which 
is being manufactured exclusively for this particular shape. 
Proofs of these patterns, informally displayed at the of- 
fice of The Atlas-Globe China Company, have created 
much favorable comment. Many prominent buyers have 
already manifested an unusual interest in the production 
of this shape and officials of the company are quite enthu- 
siastic over the prospects of a highly popular reception in 
the trade. They report that in some cases reservations 


have already been made—in fact it would seem that, in this 


-new creation. The Atlas-Globe China -Co.-has really hit 


upon “Something different.” It will be produced in Cam- 
bridge Ivory, treated in decorations of elaborate detail and 
seems destined to take its place alongside of the finest in 
American made dinnerware. 


Potters Brotherhood Dedicates New Quarters 


_ The new headquarters of the National Brotherhood of 
Operative Potters in East Liverpool was dedicated the 
evening of Oct. 21st. The dedication address was deliv- 
ered by Attorney Thomas J. Duffy of Columbus, former 
president of the Brotherhood and until recently a member 
of the Ohio State Industrial Commission. Among others 
who spoke were W. E. Wells, of the Homer Laughlin 
China Co., and chairman of the Labor Committee of the 
United States Potters’ Association and George C. Mitchell 
of the Pope-Gosser China ‘Co., Coshocton, O. .A number 
of vocal numbers were rendered by the Sebring (O.) 
Glee Club, composed in the main of employes of the sev- 
eral pottery plants at Sebring. Attorney Duffy is a 
brother of James E. Duffy, now president of the Brother- 
hood, and who succeeded John T. Wood to that position 
‘August Ist last. 
| Mr. Duffy declared “while some disillusionment may 
come as the years roll on yet one is most fortunate if he 
étains those human qualities that make his heart beat with 
ympathy in the presence of poverty, suffering or misfor- 
une; that make his bosom swell with righteous indigna- 
tion when confronted with injustice, and which enable 
im to retain the desire and the determination to continue 
0 fight for the right.” 

“Those who use their talents and their energies to find 
solutions for our economic and industrial problems are 
Joing a noble work and are rendering a service that is 
zreatly needed in this age,’ he said. “The future welfare 
of our nation does not depend upon statesmen as much as 
t does upon the leaders of labor and the captains of in- 


dustry. Today we have single corporations that employ 
people by the tens of thousands and by the hundred of 
thousands. These same corporations, to a very large de- 
gree, control the natural resources that are essential to any 
manufacturing industry. It would be impossible for the 
average craftsman or mechanic to engage in a business 
of his own as was the case before this era of machinery 
and giant corporations. 

“His only chance to earn a livelihood is to get a job 
from those who control these corporations. The state has 
authorized them and given a legal standing to these mighty 
unions of dollars. Under such conditions it is no exag- 
geration to say that they who control the jobs in the in- 
dustrial world have more power over the lives of our citi- 
zens than have all the executives, judges and law makers 
of the states and the nation. The power which they pos- 
sess arbitrarily to separate the worker from his means of 
livelihood is the most intimidating force in the lives of 
human beings today. It is contrary to God’s law, detri- 
mental to a true conception of freedom that any few men 
should have this unrestricted power. Industry was cre- 
ated for the benefit of man and not man for the benefit 
of industry. Therefore the men who have this power have 
not the right to use it arbitrarily, but must use it in a 
manner that is consistent with public welfare and with 
due regard for the natural right of human beings to an 
opportunity to earn a living under reasonable and decent 
conditions. 

“In Russia they are trying to solve it by a system known 

(Continued on page 22 


M. Knowles China Co., East Liverpool, O., has 

been in New York since Saturday conferring with 
Harry Moscovitz, his New York representative. Mr. 
Moscovitz has had the new Edwin M. Knowles line in his 
showrooms since Saturday and is already booking busi- 
ness. 


(Gtk BRATT, sales manager for the Edwin 


E. .W. “Eddie” Hammond leit Tuesday to visit the 
Atlas-Globe China Co. factory at Niles, O. He expects to 
return Friday night. 


“Jim” Payne, president of the Dunbar Flint Glass 
Corp., arrived in New York Tuesday, took a flying trip to 
Washington and expects to spend the balance of the week 
in the Metropolis. 


Among the buyers in the New York mart this week 
were Miss G. L. Harrison, buyer for Ames & Brownley, 
Inc., Miss Margurite Bosckle, who conducts a gift shop 
at Portland, Ore., and Mrs. Gildersleeve who conducts a 
chain of gift shops on Long Island with headquarters at 
Huntington. 


Mr. Fisher of Fisher, Bruce & Co., Philadelphia, was a 
visitor to the New York market this week. 


Charles A. Postley of the firm bearing that name will 
leave Sunday for a ten-day trip to the factories which he 
represents going as far as St. Louis. 


Eugene Sainson, of the Vogt & Dose sales staff, de- 
parted on Sunday of this week for a road trip through 
New England and the middle west that will keep him 
away until the end of November. 


“Gabe” Torlotting, head of E. Torlotting, Inc., who 
for the past two weeks has been visiting the trade through 
the middle west, arrived back at headquarters last Satur- 
day. 


Geo. R. Nixon, New York representative for the Mer- 
cer Pottery Co., Trenton, N. J., who for the past three 
weeks has been showing the Mercer line to the trade 
through the middle west returned home the early part of 
this week. He reports excellent business as the result 
of his trip. 


Rene Dunne, traveling representative for E. Torlotting, 
Inc., opened up his line on Wednesday of this week at 
the Adelphia Hotel, Philadelphia. He will remain there 


Ten 


for a few days and call on the trade in Baltimore and 
Washington being away in all for about a week. 


Harry Koll, china and glass ware buyer for The May 
Co., Los Angeles, departed Saturday after several days 
in the New York market. 


Henry Nerlich, of the firm bearing that name, Toronto, 
was a visitor to the Metropolis this week as was Charles 
Conant, housefurnishings and china buyer for Porteous, 
Mitchell & Broun Co., Portland, Me., and “Low” Carter, 
buyer for N. Snellenburg, Philadelphia. 


J. Pyne, formerly housefurnishings, china, glass and 
lamps buyer for the Palais Royal, Washington, D. C., has 
started in his new position as china and glassware buyer 
for Bloomingdale Bros., New York. Mr. Pyne has an 
excellent reputation in the trade and is expected to make 
good in his new post. 


Another arrival in the New York mart this week was 
Miss M. A. Mahar, china, glass, lamps, toys and house- 
furnishings buyer for The Hollowell-Wise Co., Penn 
Aaa) ANY 


O’Hara Returns to Tiedke Bros. 

George O'Hara has resigned his position as china, glass 
and housefurnishings buyer for Trask, Prescott & Rich- 
ardson, Erie, Pa., and gone back to his old post as buyer 
for Tiedke Bros., Toledo. 

Five years ago Mr. O’Hara left the Tiedke firm to gc 
with Trask, Prescott & Richardson. 


Gimbel Bros., Hold China-Glassware Sale 

In connection with the store’s big Gimbel Month sale 
that store offered remarkable reductions on china anc 
glass for three days this week. ) 

Among the items reduced were colored table glassware 
at 29c, six crackled glass tumblers for 75c, oven glassware 
at 69c, 100-piece American porcelain dinner sets at $21.7° 
and hand-painted compartment plates at 79c. 


Ovington’s Open New Store 
Considerable interest was shown around the trade ir 
the opening of Ovington’s ‘The Gift Shop of Fifth Ave 
nue, Inc.,”” new store across the street from the old loca: 
tion. In the words of no less an authority than “Ed 
Warrin it represents “the very latest in china, glasswaré 
and gift shop.’ 
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The store opened Monday and all day and in fact all 
week, large throngs have been pouring through the new 
store and marveling at the beauty of the new ware on dis- 
lay. Ovington’s is now on the east side of the avenue 
nstead of the west on 39th St. and the new building 

ore than doubles the former establishment. 


Withdraw from Pottery Merger 


, Two concerns that have been persistently mentioned in 
sonnection with the proposed merger of several plants in 
lifferent sections of the country, reference to which has 
yeen made in previous issues of the CROCKERY AND GLAss 
fouRNAL, have withdrawn. The concerns referred to are 
he Owen China Co., Minerva, O., and the Southern Pot- 
ries, Erwin, Tenn. C. W. Foreman, President of both 
factories said to a reporter for this publication: “You may 
say on behalf of both our companies that we have decided 
iot to enter the merger under the present plan.” 


Tyndale Looms as Winner of Season’s Prize in 
| Trade Golf Tournament 


_ Tuesday, October 25th, was one of those days the poets 
ove to write about. Brilliant-hued fall foliage, an azure 
sky and the air just brisk enough to add a vim—a perfect 
setting for the final golf tournament of the season for the 
Pottery, Brass and Glass Golf Association. 

“Don” Miller was the host of the day and a mighty 
zood one, the tournament being played over the links of 
the beautiful Essex Fells Country Club, at Essex Fells, 
N. J. Sixteen golfers all told turned out and honors for the 
day went to Morris Raved with a 117 minus 30 strokes 
sandicap for an 87. Ed Warrin and W. B. Tyndale 
oth turned in better scores but were not winners, owing 
‘0 the association rule which prevents a player from win- 
ung more than one tournament a season. 

_ It was a great day and everyone appeared in the best 
of spirts. A pleasant surprise occurred at the luncheon 
when W. S. Pitcairn entered carrying a bag that appeared 
juite heavy judging from the latter’s offorts. Mr. Pit- 
‘airn opened the bag and presented each person at the 
able with a bottle of choice imported ginger ALE. Then 
Mr. Pitcairn went out and made a par three on the first 
nole, which was one of the hardest holes on the course, 
yeing trapped on all sides and with a young forest in the 
vackground. 

_ From an early and casual check-up it appears that there 
'n little doubt but that honors for the season will go to 
W. B. Tyndale, who is in a class by himself, with the 
xception of Ed Warrin, W. S. Pitcairn, Don Miller and 
..$. Owen. The latter two were off their games for this 
ournament but both are formidable players when right. 

_ As it stands Mr. Tyndale is probably the winner of the 
Selected Score Prize for the season donated by the 
CROCKERY AND GLASS JOURNAL and the Championship 
“edal donated by O’Gorman Publications. It is unlikely 
hat both prizes will be given to one winner, however. 
Che scores handed in for the final tournament of the sea- 
on were as follows: 
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Out Int Hide Net 

eOr Sem ONSCIZ i kc ee ees 64 7\ 30 anes 
WiOeiieMeNAVEC . oss. seas ae oe 57 60 30 87 
Chomecs hischiniin 2, .......... 66 60 Guest 
RPMS TOSoe le. eg ete o/ 56 20 93 
Wem em vndale: yas on whee 43 oo Seratchy 62 


Pe peardencurgh. .- oo. vas Kye 51 2 91 
WM eter ces... sie nt arenes 46 43 10 i) 
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Dee evandier.:.:......... 46 39 Guest 
CME SO) coe oo. os ake Se es 50 49 Guest 
Re ie otam woods. sees ea ted 50 47 Guest 
NUNS TE eg en 48 44 14 88 
DWblemOReiehes so... cbs wea eee 68 71 Guest 
W@W Cal AG 6.605 be ed ole 74 68 Guest 
iD. S. JONG AG ae eee 52 51 4 99 


Dun’s Index Higher Than a Year Ago 


With a further rise of 1.0 per cent, Dun’s Index Num- 
ber of wholesale quotations on October 1 reached the high- 
est point since April 1, 1926. The present figure of 
$190.217, representing the cost per capita of a year’s sup- 
ply of commodities, marks the third consecutive monthly 
increase, and the advance over the low level of the current 
year, touched on May 1, slightly exceeds 4 per cent. The 
latest index number is, moreover, 1.5 per cent above the 
$187.367 of October 1, 1926, and is up 58.9 per cent from 
the pre-war basis. On the other hand, there is a decline 
of 27.8 per cent from the high record of $262.332, estab- 
lished on May 1, 1920. 

Monthly comparisons of Dun’s Index Number of 
wholesale commodity prices follow: 


©ctel, Seot ts Octal: 

Groups 1927 1927 1926 
Gere. fois a.cte os $32 400 $33.745 $29,823 
Game Ss Sats 23,202 “Moy! Bh sey, 
Dairy and garden ..... 21.417 20.287 21,948 
CUBEMEIGOd 0). ou tae yee 19.325 19.158 20.028 
SOI ae... og 34.779 34.333 35.201 
JOCK alee See oa nae 21,736 22.218 23.145 
Weecellaneous se... .. 37.358 37.390 37.037 
TGC) tage ieee $190,217 $188.298  $187.367 


Watson Will Rejoin Block & Kuhl Co. 


John Watson will rejoin the Block & Kuhl Co., Peoria, 
Ill., as general manager of the company’s stores. 

Mr. Watson was formerly associated with Block & 
Kuhl as advertising manager, but resigned about a year 
ago to become associated with Hess Brothers’ department 
store, of Rockford, Ill., as general manager. 

Before joining Hess Brothers, Mr. Watson had been 
with Block & Kuhl for seventeen years. 


The more things thou learnest to know and to enjoy, 
the more complete and full will be for thee the delight of 
living.—Platen. 
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All New Tunnel Kilns to Be in Operation 
Before Close of Year 
B EFORE the close of the year all new tunnel kilns 


erected in the East Liverpool district lately will 

have been placed in operation. The new tunnel 
kiln plant of the Homer Laughlin China Co. was placed 
in initial operation last Monday, but. it. will be a few weeks 
before the first of the tunnel kilns will be firing ware. 

Taylor, Smith & Taylor Co. will place their tunnel kilns 
in operation Nov. Ist, and the Edwin M. Knowles China 
Co. have placed the first of their tunnel kilns under fire. 
This kiln is now firing glost ware, and the plant is being 
prepared for the erection of the second kiln. This sec- 
ond kiln will be used for firing glost ware, and the one 
now in operation will be used for bisque firing. 

The capacity of all three plants will be materially in- 
creased by these new kilns. 

In addition to the placing of the new glost and bisque 
kilns in operation, the Edwin M. Knowles Co. have placed 
their improved decorating tunnel kiln in service. This lat- 
ter kiln is automatically operated, and a car of ware en- 
ters and leaves the kiln every thirteen minutes during the 
day. 

Improvements in dinnerware plants are coming so rap- 
idly of late that even a factory erected a few years ago 
appears to be somewhat “‘out of date.” There is not the 
least retracing of steps in any of the modern plants. The 
whole operation is continuous. For instance, the new 
No. 7 plant of the Homer Laughlin China Co. is prac- 
tically one mammoth room. As a matter of fact there is 
sectional division, but the movement of the ware is always 
onward—never backward. 

New dinnerware plants today do not have even the out- 
ward appearance formerly observed. 
protruding through the roof. 


No kiln tops are 
Instead all one can observe 
now in this connection is a single mammoth stack tower- 
ing through the roof. 

ven the roof of the modern pottery plant is different. 
They are so constructed that every corner of the factory 
1s flooded with light. The “saw tooth” form of roof is 
now most general with new pottery plants, and the build- 
ing itself is but one story in height. Years ago pottery 
plants were two and three stories in height. It was a case 
of carrying ware upstairs and then carrying ware down- 
stairs. There was always a double effort. But today, all 
these things have changed for the better. 

Those associated with the industry and who have been 
closely observing the trend of events admit that the end 


1s not yet. Other improvements are bound to be intro- 
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duced, and, it may follow that a tunnel kiln will be de- 
veloped sooner or later that will do away with the use of 
In fact, it is related that such a thought is now 
being worked out. Then may follow the firing of a tun- 


saggers. 
nel kiln by electricity. 

The 15-mile per hour speed of a train in the early 
days was scoffed at, and flying across the oceans was 
classed as a mere dream. High speed of trains has been 
accomplished with safety, and the waters have been 
spanned by aviators. There is no use to scoff at what 
might be accomplished in the pottery industry in the years 
to come. 
day!” 


William C. Lynch Completes Last Trip 


William C. Lynch of the Taylor, Smith & Taylor Co, 
has returned to the home office from the New York mar- 
ket where he spent some time at the Imperial Hotel with 
Wek Smite). 
for this factory for Mr. Lynch, as he retires from this 
company Nov. lst after many years of service to go tc 
California, where he will make his future home. 


Marc Solon K. T. & K. Co. Consultant 


Marc Solon, formerly with the Mercer Pottery Co. 
Trenton, N. J., and who some time ago established offices 
at Trenton as a ceramic engineer, has been engaged as 
consultant by the Knowles, Taylor & Knowles Co., Easi 
Liverpool. Mr. Solon will make frequent visits to the 
K. T. & K. plants here for the purpose of discussing 
plant problems as they may from time to time arise. Mr 
Solon was in the district last week, spending some time 
at the K. T. & K. offices. 


John F. Bartel Visits Pottery District 


John F. Bartel, head of the Hoosier Mercantile Co. 
Richmond, Ind., accompanied by Mrs. Bartel and Miss 
Nora Young, head of the store’s dinnerware section, hav‘ 
returned to Richmond after several days in the East Liver 
pool district. The party motored to East Liverpool, anc 
returned by way of Wheeling, W. Va., from which poin' 
they traveled over the National Highway. The Hoosiei 
Mercantile Co. has made a number of improvements to it: 
store, and stocks are now being purchased for a new din: 
nerware and glassware section that is about to be opened 


Perhaps it is better to say, “they'll do it some. 


This was the last trip as a salesman 
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J. C. Knowles with Edwin M. Knowles 
China.Co. 


J. C. Knowles, who recently retired as western salesman 
for the Knowles, Taylor & Knowles Co. is now associated 
with the Edwin M. Knowles China Co. and will be in 
charge of the production and shipping department of these 
plants. Before going on the road for the K. T. & K. 
company, Mr. Knowles was in charge of production and 
shipping departments of that plant. 

Rudolph Gaertner, of New York, N. Y., has been spend- 
ing some time in the district with his East Liverpool rep- 
resentative, R. L. E; Chambers. 


George T. Bratt; salesman for the Edwin M. Knowles 
China Co., is making an eastern trip in the interest of this 
firm. 


W. H. Newberry, dinnerware buyer for the Woolworth 
syndicate, spent the latter part of last week in the East 
_ Liverpool market. 


Government Keeping Tab on Stills | 


Every time a manufacturing interest places an order for 
a still, the manufacturers of the still immediately notify 
the U. S. Treasury Department of Prohibition. This was 
brought to light this week when a pottery manufacturer 
placed an order for a small still to be used in its labora- 
tory. The Prohibition Department advised the firm that 
it had placed an order for a still with a certain manufac- 
turer, and with the Jatter came four blanks which the pot- 
tery manufacturer was compelled to fill out and forward 
to the Prohibition Department. The still was required 
locally for the purpose of producing a pure water. 


New Business Is Active 


New business continues to be in very active receipt for 
_ this season of the year, but producers say that they are in 
a position to take care of additional orders. Some buyers 
| have been in the market for the purpose of going over 
lines for 1928 delivery, but at the same time they have 
picked up a few specials here and there for current ship- 

_ ment. 

Heaviest demand for dinner ware appears to be leaning 
toward the ivory body, although a reasonable amount of 
white body goods is being shipped. There are certain 
plants in the district featuring a white body only, but 
_where the ivory merchandise is to be obtained business is 
quite active. 

Manufacturers are giving much attention at this time 
to lines for 1928, and a large number of new decorations 
/ have been ordered, and first samples have been placed on 
display, both in local sample rooms and also forwarded 
_to the different resident agencies. Bright colors seem to 
| predominate the patterns that have already been displayed, 
both in wide borders and also sprays. 
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Buyers insist upon 
ANE 


REO. U.S. PAT. OFF. 


GOLD 


and 


COLORS 
upon decorated glass and pottery. 
It is their assurance of a high grade per- 
manent decoration. 
The leading decorating shops are users. 
Why not standardize your products with 
R & H Gold and Colors. 


R © H Liquid Bright R © H Vitrefiable 
Gold Colors 

R & H Roman Gold 

R & H Matt Burnish R & H Glaze Stains 


Gold R & H Body Colors 


“We 
ROESSLER 8HASSLACHER CHEMICAL@ 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadelphia Kansas City 

Chicago Boston San. Francisco 
Baltimore 


‘America’s Leading Ceramic Material House” 
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The total production of the district shows a slight in- 
crease, although all clay departments are not working full 
time. Decorating departments, however, are working 
from five to five and one-half days per week in most in- 
stances. 


Treasury Department Decisions 

Protest of Geo. Borgfeldt & Co., New York: 

Musical Instruments—Beads—Racket Sets—Equip- 
ment.’—This protest relates to brass trumpets, glass 
beads, wood racket sets, and roller skates, pots and bus, 
which were classified as toys at 70 per cent ad valorem 
under paragraph 1414 tariff act of 1922, and are claimed 
dutiable at lower rates under various paragraphs. 

Opinion by Sullivan, J. It was stipulated (1) that the 
brass trumpets are similar to those covered by United 
States v. Bernard (13 Ct. Cust. Appls. 306; T. D. 41230), 
(2) that the glass beads are similar to those passed upon 
in Abstract 46558, (3) that the wood racket sets are sim- 
ilar to those covered by Abstract 51837, and (4) that the 
roller skates, pots and bus are similar to those covered by 
protest 141131-G. On the authority of those decisions the 
protest was sustained as to the brass trumpets, which were 
held dutiable as musical instruments at 40 per cent under 
paragraph 1443, the glass beads, which were held dutiable 
at 45 per cent under paragraph 1403, and the wood racket 

(Continued on page 22) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Annual Glass and Pottery Exhibit Opens 
January 9th for Two Weeks 


HE forty-eighth annual pottery and glass exposi- 
tion under the direction of the Associated Glass 


& Pottery Manufacturers will open January 9th 
next and will continue over a period of two weeks. Some 
of the exhibits may be retained intact for probably three 
weeks. 

It has been indicated by: officers of the Association that 
a greater effort is to be made prior to the opening of the 
market season to boost the market than has been the usual 
custom. In fact a national boosters campaign is about to 
be launched in behalf of the forthcoming market. 


There is also indication at this time that the long list of 
exhibitors will be scattered among more hotels than has 
been the usual custom. It was said this week that few 
if any exhibits would be found at the new Roosevelt 
Hotel, although some lines it is known were interested in 
securing reservations there. 


As a matter of fact the majority of the exhibits will be 
found at the Ft. Pitt and Wm. Penn hotels, but according 
to present plans there will not be as many reservations 
closed at the former hotel as in past years. ‘This is said 
to be due to the fact that only manufacturers will be 
located at the Ft. Pitt. 


It may follow that some lines will be shown at either 
the Seventh Avenue or the Hotel Henry next January. 
In former years. both the latter hotels were rather well 
crowded with exhibits of dinnerware and glassware dur- 
ing the January season. 


John H. Harris Nominated for W. G. & P. A. 
Presidency 


At a meeting of the board of directors of the Western 
Glass & Pottery Association held at the Ft. Pitt Hotel last 
week, John H. Harris, in charge of the dinnerware and 
glassware department of the Kaufmann Department 
Stores, Inc., and former president of the Association was 
nominated for re-election for the 1928 term. The election 
will be to succeed President Albert Binswanger, buyer 
and manager of the china and glass section of the Joseph 
Horne store. Few if any changes have been listed for 
territorial vice presidents, although one from the East 
Liverpool district will be elected to succeed William C. 
Lynch, of the Taylor, Smith & Taylor Co., who was to 
leave for the Pacific Coast to make his future home. 
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Morrison Addresses Salesmen 


James Morrison, executive vice president and _ sale 
manager of the Owens Bottle Co., addressed a larg 
group of salesmen in Pittsburgh a few days ago on thi 
subject of “Better Merchandising.’ He was brought t 
the district by the Shipley-Massingham Co., which firn 
entertained their salesmen at a banquet at the new Roose 
velt Hotel. R. N. Gardner, Pittsburgh salesman for th 
Owens Bottle Co., addressed the gathering on “Co-opera 
tion.” 


Gilmers, Inc., Suffer $500,000 Fire 


News has been received by glass manufacturers of | 
rather severe loss by fire recently sustained by Gilmers 
Inc., Winston-Salem, N. C. The fire started in this store 
and property damage was done adjoining stores totalin; 
about $500,000. 


Bullock’s to Have Ten-Story Addition 


A ten-story addition is to be erected and added to Bul 
lock’s' department store at Los Angeles, Calif., accordin; 
to word received by the trade this week. The new stor: 
will cost approximately $1,000,000 and when opened wil, 
give the firm about twenty acres of selling space, makin; 
it one of the largest department stores on the Pacific Coast 


United States Glass Stock Is Strong 


United States Glass stock made an impressive show 
ing on the Pittsburgh exchange last week, reaching | 
new high for the movement at 1514 and closed at the hig! 
point. Belated recognition of the valuable assets of thi 
company is being made and still higher process are pein: 
talked for the stock. The entire glassware equipment fo 
the new boat. Malolo, owned by the Matson Line, wa 
designed and made by the United States Glass. It con 
sisted of 40,000 pieces. Vhe Leviathan was also equippe 
by United States Glass. 

The company was not affected by the strike of glas. 
workers. Business of the company has taken a turn fo 
the better and since August the orders have assumed ‘ 
healthy appearance. 


Some observers are of the opinion that the stock 1 
due for a big advance. It is known that this compat 
has spent its earnings for the last few years for nev 
equipment and that it is booking big orders. The bool 
value is more than $50 per share, according to a loca 
brokerage house. | 
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| Highland Glass Co. Stock Sold 

, An auction of shares of various stocks and securities, 
nducted at Wheeling, W. Va., by Auctioneer Walter 

Wickham and all held by the Citizens Mutual Trust ecw 
cluded 150 shares of the capital stock of the Highland 
lass Co., which was sold to Baird Mitchell for $115 per 
are, total $23,250. 


| Brilliant Glass Co. to Start Plant 
The Brilliant Glass Co. will begin work at the plant at 
idmiston, within a few weeks, it is announced at Weston, 
WV. Va., Butcher and Bailey contractors, recently com- 
leted the building. he factory, manufacturer of lens 
nd novelty glassware and moved to Weston from Bril- 
ant, O., where it has been established for the last few 
ears. 

Workmen have been building tanks and installing cther 
ecessary machinery for several days. Officials state that 


hey expect to be making glassware within three weeks. 


Borgfeldts Interested in Tariff Law 
_A special meeting of the customs committee of the Na- 
ional Council of American Importers & Traders, Inc., 
tas been held in New York to take up changes in the ad- 
ninistrative features of the tariff law. Hearings on this 
aw were scheduled to begin in Washington on October 
'4 and importers wanted to be ready, if called upon to 
aake proposals. Among firms attending the conference 


acluded George Borgfeldt & Co. 


_ Schnelbach Heads Mission Glass Co. 
_ Harry A. \Schnelbach, formerly residing at Steubenville, 
)., and for some years associated with the factory man- 
gement of the Jefferson Glass Co., Follansbee, W. Va., 
s at the head of the new plant of the Mission Glass Co., 
vhich is about to be placed in operation at Burbank, 
valif.. which place is also the location of the Empire 
china Co., headed by W. G. Jackson, formerly of Fast 
Liverpool, O., and Chester, W. Va. The new factory will 
wroduce a general line of lighting glassware for all pur- 
noses, and also a line of tumblers. The new factory will 
xe the largest of its character on the Pacific Coast. 
| ———$$_—<_—__— 
Slight Lull in Glass Orders 

While flint glass manufacturers admit that considerable 
all and holiday business has been booked by department 
tore buyers, there is at this time a slight lull in large 
nders, The syndicate interests as a matter of fact are 
ontinuing to absorb their usual requirements, and regular 
hipments of the particular lines required by those stores 
s being made. The jobbing trade is also said to be hold- 
ng its own, but the majority of these houses have already 
eceived the bulk of their holiday goods. 
| Considerable attention is being given at this time by 
he manufacturers to new lines that will be featured dur- 
ng the January market. It is said in this connection that 
he colored glassware lines will predominate, although a 
‘umber of new shapes and treatments will be availnble on 
ps crystal blown and stem lines. 


Westmoreland Glass Co. | 


Grapeville (™4&— 
Pa. y 


(27 Miles east of Pitts- 
burgh on Penn’a R. R.) 


Manufacturers of 


High Grade Glass- 
ware 


Plain, Cut and 


Decorated 
For Gift Shops 
Florists . — 4 
and Table Use No. 1211 Sweden Maden Roselin, Amber, 
Green and Crystal. 
The Line 


REPRESENT ATIVES 


NEW YORK 
He CG) .Gray (Coz, 
200 Fifth Avenue 
BOSTON 
Hy Po & HB. FF) Hunt, 
4] Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 


Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himme'stern Bros., 
643 S. Olive St. 


of Original Ideas 


No. 1211 Creamer. Made in Roselin, He WASH. 


Amber, Green and Crystal. Terminal Sales Bldg. 


Duncan & Miller Glass Co. 


Washington, Pa. 


Lamp Bases 


Big sellers in the Duncan & Miller line. Fashioned to meet the 
demand for reproductions of Colonial and other designs of former 
days. The Georgian Base, pictured, made in crystal, amber, rose or 
green, is an example of the line’s individuality. 


ON VIEW AT OUR SALESROOMS 
New York Boston = Chicago 


Paul Joseph, Murt Wallace, +. ta Renshaw. 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 

Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co. 

1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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What's New in New York Showrooms | 


Quimper Pottery Featured by Straus 

When visiting the display rooms of N. Straus & 
Sons, Inc., 119 Fifth Ave., the importing firm, one is 
sure to find many salable and attractive lines from which 
to fill requirements. Noteworthy among the offerings 
which the firm is now featuring is an assortment of 
Quimper hand-painted pottery in a yellow fond finish. 
This quaint Brittany ware which is always so appealing 
is splendidly shown by the firm who have devoted one 
entire table to its exhibit. It is’ exceptionally interesting 


to note that, in addition to their twenty-three piece tea 
sets, salad bowls and plates, jugs, cracker jars, jam jars, 
ash trays, etc., the line may also now be had in a complete 
dinner service. Figured and floral ideas have been used 
for the decoration in colors of blue and green that are 
most singular in their conception but for this very 
reason at once strike an instant note of appeal. The illus- 
tration pictures a few of the dinnerware numbers. 


New Items Shown by Goetz 


A brand new assortment of Czecho fancy ware has just 
been opened up this week by the importing firm of Otto 
Goetz,"Inc., IZZ Pittmave, that will’more than repay 
those buyers taking the time to inspect it. The line is 
being featured in case lots of fifty pieces made up of 
twenty-five different items, two of each. Hanging bas- 
kets, bowls of all kinds, covered boxes, many different 
styles in trays, vases, etc., comprise only a few of the 
numbers. One very attractive piece that merits more 
than casual mention presents a handled decantor made up 
in a.pinch bottle shape. All of the items feature the peas- 
ant style of decoration in splashy hand painted floral mo- 
tifs in bright colors. There is also another new line of 
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German lustre ware that may be had in case lots as w} 
consisting of twenty-four different items. This is ma: 
up of compartment trays, bowls, baskets, ete. Deco. 
tions of real merit showing floral and fancy ideas he: 
been used here in many pleasing.colors, which, set off ; 
the lustre background anda gold tracing, make the lin; 
most striking one. Both of the assortments are stock| 
by the Goetz firm and most reasonably priced. 


Attractive Assortments at Godfrey-Heaton C, 


For the buyer in search of salable lines that assurs) 
quick and profitable turnover the offerings shown by }: 
Godfrey-Heaton Co., 212 Fifth Ave., the manufactur; 
representatives, more than meet these requirements. S)- 
cializing in merchandise for special sales and presenti; 
a wide selection of new and interesting numbers for 7 
Holiday trade their exhibit is one that should by no me; 
be overlooked. Among the newest items to be seen ii: 
line of boudoir lamps that are really attractive and [ 
surprising quality when considering the modest prices tlt 
are being asked for them. They are shown in a choice: 
several colors and are most pleasing in their decorat > 
ideas which feature a hand-painted floral design. The r] 
secret of the attractiveness of this decoration is the ft 
that it is in no. way overdone, but rather is simple and pli 
which adds materially to its appearance. Each lamp; 
furnished with a pleated fabric shade in colors to mai) 
the base and also has a push socket, silk cord and t) 
piece plug. They are packed in individual boxes and 1: 
Godfrey-Heaton firm are prepared to make prompt :- 
liveries on all orders placed with them for this line wh 
will make a real leader for the retailer. | 


Black Knight Glassware at Graham & Zenge: 


When one steps from the elevator to enter the exhi! 
rooms of Graham & Zenger, the importers, 104 Fifth Av, 
an environment of quality and richness immediately i- 
presses itself that is not often found. Here is shown 1? 
firm’s newest presentations of Black Knight china a! 
glassware in such a range and scope of delightful nu- 
bers that no buyer need have any trouble in making } 
selections. There is a noticeable assortment of glassw:? 
from Holland that is being stocked by the firm and } 
brand new. The items consist of hand blown bowls a! 
candlesticks featured in either a straight or spiral op’ 
in colors of green, amethyst, blue and amber. Also to ' 
seen are four new patterns in rock crystal stemwa. 
These are most attractively priced and are also from H> 
land. Their light cuttings which are carried out all ov 
the bowl are composed of flower festoons and fanci! 
ideas of utmost attraction. Another very novel and n/ 


line ts their Cradle Snatcher Cocktail which found its. > 
| 
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yiration in the play of that name. This shows a jet black 
em and foot combined with a ruby bowl. In price both 
* these latter assortments are very reasonable. 


Koscherak Exhibits New Line 


It would seem that upon each and every occasion one 
sits the exhibit of Koscherak Bros., 129 Fifth Ave., the 
aporters, there is always some brand new and original 
he of interest to ‘be seen there. The latest, samples of 
hich have only been received this week, is an assortment 
F cream body earthenware from Germany that offers a 
ill range of fancy pieces of exceptional attraction. Jar- 
nieres, flower bowls, tea and waffle sets, candle sticks, 
ilad sets, hanging baskets, etc., are only a few of the 


ems shown, all of which are presented in a wide range 


i sizes and delightful shapes. Over the cream body of 
le ware a stippled gray has been applied which serves 
endidly as a background for two decorative treatments. 
hese patterns, by the way, have been taken from Go- 
alin tapestry and are most unusual. One is made up of 
terwoven splashly lines that run in every direction and 
re in brilliant colors of red, yellow, blue, brown and 
reen. The other presents a rather fantastical flower 
ad leaf idea utilizing the same varied colors. Both of 
iese decorations are hand painted and emphasized to great 
lvantage against the gray background. As a finish a jet 
ack edge line has been applied to all the pieces. This 
ssortment is being carried in stock by the Koscherak 
‘m, thus assuring of immediate deliveries and in price 
_ very surprising. 


| New Offerings by Vogt & Dose 


‘Vogt & Dose, the importing house, 14 West 23rd St., 
lay well feel the elation they do over the brand new din- 
erware offerings that are now being exhibited at their 
‘lesrooms. As a result of five months spent with his 


luropean factories, Charles G. Vogt, head of the firm, 
ls succeeded in bringing out some of the most delightful 


presentations that the concern has yet offered. This state- 
ment aptly tells the story of these new decorations, and, 
impossible though it may seem, they really surpass any- 
thing shown before. Featuring rich ivory borders that 
serve to decided advantage as the background for de- 
lightful floral motifs these new offerings are destined to 
make a decided and immediate hit with the trade. There 
is one of marked interest among them that is deserving of 
a special word of comment. This presents six equally 
spaced rose clusters placed against a lattice border on the 
ivory rim of the plate. This border is placed about an 
eighth-inch in from the edge and is over three-quarters of 
an inch in width. One or two of the little roses drop over 
the edge of this lattice border in a very attractive way. In 
addition to the border motif a spray made up of field 
flowers with a sprinkling of green leaves has been used 
on the center to splendid advantage. A thin black line 
has been applied at the verge while the edge is in gold. 
Another treatment that is of utmost charm and at the 
same time a distinct departure from anything heretofore 
presented by the firm discloses a Chantilly border and cen- 
ter. The ivory rim is carried down over the verge of the 
plate and meets a thin black hair line thus leaving the 
center in white as a background for the treatment applied 
there. Just at the shoulder six little sprays are also placed. 
Tints of yellow, blue, red in several shades, green, laven- 
der, etc., are grouped together giving an effect of utmost 
harmony and balance. A gold edge line is also used. Both 
of these treatments are shown on the Valencais shape and 
are carried in stock by the firm. 


Honesdale Line Displayed by Brech 


Albert J. Brech & Son, 13 East 17th St., who as just 
recently announced in the CROCKERY AND GLASS JOURNAL, 
have secured the representation of the Honesdale Decorat- 
ing Co., Honesdale, Pa., in the New York market are now 
displaying a most diversified sample line of encrusted 
numbers from this. factory that are par excellent. The 
items, which offer such attractive pieces as trays, candie- 
sticks, bud vases, cigarette boxes, candy jars and boxes, 
etc., are presented in a choice of amber, green and crystal. 
There are about twenty-five decorative ideas shown all of 
which are most charming. Another feature of this line ts 
the exceptional clearness of the blanks. One item of 
particular appeal is a six sided cake plate each corner of 
which is cut out at a right angle. This carries a beautiful 
border over two inches in width and is known as the 
Aster pattern deriving its name from that flower which 
is prominently featured in the decoration. The line is 
most attractive in price when its quality is considered. 


Now friendship is nothing else than a complete union 
of feeling on all subjects, divine and human, accompanied 
by kindly feeling and attachment; than which, indeed, I 
am not aware whether, with the exception of wisdom, 
anything better has been bestowed on man by the immor- 
tal gods.—Cicero. 
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Buyers Visit Shops Bldg. 

A number of buyers from Chicago’s neighboring II- 
linois towns visited the displays in the Shops Bldg. last 
week to make additional selections for the coming holi- 
day trade. Among them were E. Marth of the Chicago 
Store located in Kankakee, Ill.; F. L. Parks of the Joliet 
Dry Goods Co., Joliet, Ill.; and E. Goodman of Waukega, 
Ill. 


Mr. Seifer of the Seifer Furniture Co., Hammond, 
Ind., bought several new numbers in chinaware, while in 
Chicago the early part of the week. 


“Ben” Mehlman, glassware buyer for Herzfeld, Phil- 
lipson Co., Milwaukee, was among those listed as buyers 
who called recently at the Shops Bldg., in Chicago. 


F. H. Folwell, representing the Folwell Crockery Co., 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


Gee MULLET MEME EP OU  tooon 


FLaTTNTUTTTTTTTITUNT NUNIT TTHTT TTI TOT TTTTHIVHTINUTT TNTTIUOTTI TOT) MUTT NUTT TUOTI TOOT COTTINOTIIUOTTTUOTUCOTLGRI UO TIIUOILOUICUOIUILUULOLOTRIUL HOLD LLLUALULGALLCELULLG ELLE LECGLCCeLLULGLELLLLULLOCCLEELGELCGELCGGULLGELULG LULL CLE 


ci) 


Ce TTT TTTTTTTTTLTTTTTTITTTTTITDTLUOTOALCCOCOOOHA A OUOCCOOOOOAATLUUOOOOOHIATNUCUOOOAMIOTICUOCOOTTONUHUOOONIATUUUUCCOOAIUOTUONOORAUUUUTUCUOOT THAT 


TNT MS 


Eighteen 


CHICAGO MARKET — 


By 


J. H. SmytHe, REPRESENTATIVE 


Davenport, Iowa, spent considerable time viewing ¢) 


‘many displays at 17 N. Wabash Ave., Chicago, during ¢) 


past week. 


Announcement is made that the Chicago Associatic 
will hold a market event from Jan. 30 to Feb. 13, durir) 
the coming year. The occasion will be marked by ¢! 
presentation of assortment “Specials” in the various Ch 
cago display rooms at 9 and 17 N. Wabash Avenu 
Manufacturers will be present during the event to pe 
sonally greet their customers. | 


The L. Fish Furniture Co., Chicago, marked its sixt 
ninth birthday anniversary by the opening of a new stor 
the eighth one, at 208-212 S. Wabash Ave., Chicag 
The business was founded at Chicago in 1858 by Day 
Fish. 


Growing from a one-story structure with a capital ; 
$1,000, into one of the largest department stores in Ct! 
cago, The Fair is celebrating this month its fifty-seco1 
anniversary in their present building which now exten 
eleven stories above the ground and three stories unde 
neath. 


Financial, political and educational leaders are expectt 
to take part in the fourth annual public conference « 
education and industry at the University of Chicago, O 
tober 26. 


A general meeting of the Glass, Pottery, Lamps a1 
Housefurnishing Association was held October 13, 
Mandel Brothers’ Lunchroom, Chicago. A number | 
business as well as social matters were discussed. 


Gene Spaldi, former manager for the Mid-Day Club | 


Cleveland, has just been appointed manager of the Ban. 


ers’ Lounge Club, an exclusive organization recent 
formed with headquarters in the new Bankers’ Buildin. 
Chicago. S, A. Royce, of 17 N. Wabash Ave., Chicag!| 
has secured the order for the china to be furnished by t 
Scammell China Company. 


“Mort” Tinker is spending a week in the East, lookit 
over lines for the next year. He is visiting the Pad 
City Glass Co. and the Weston Glass Co., of West Vi 
ginia, also the Beaumont Glass Co., of Morgantown, V 
Va. | 
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“WHAT TO BUY 
AND WHERE To 
BUY IT IN — 


_ FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
| Temple 
Flint Pseware, Harry G. Dalzell 
Pressed an own 
Etchings, Cuttings Phone 
and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING. OHIO 
Cnas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 
| 


ClhicAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINE. 
DIRECT FROM CUR FACTORIES. 


vhicago Association Holds Autumn Golf 
Tournament 


The Glass, Pottery,, Lamps and Housefurnishings As- 
sociation held their Grand Golf Tournament on Thursday, 
Jetober 20th at the Glencoe Golf Club, near Glencoe, Ill. 
Play began at 2:00 o'clock and among those participating 
Wemeyy. Ht. Rhone, R. P. White, K. Teramoto, Bert 
rinken, Dr. Franklin Percival, F. T. Renshaw, Walter 
(agere, Krank Tinker, Ira A. Jones, E. M. Meder, E. M. 
Saunders, E. W. Steinbeck and R. C. Horne. 

An exceptionally ideal day was evidently conducive for 
some good shots for Walter Rhone of Geo. Borgfeld & 
Vo., who scored first low net at 75. He was duly re- 
warded with a very attractive leather golf clothes bag. 
Second low net prize scoring 76, was presented to Earl 


W. Steinbeck in the form of good protection for the next 
game (golf stockings). Frank Tinker was given 6 golf 
balls in recognition of his 75 as first blind bogey score. 
R. P. White came in as second blind bogey winner with 
76 and received 3 balls. Walter Lazure of the United 
States Glass Co. was also remembered because of “high 
gross’ at 122. 


There is a rumor going about which suggests the or- 
ganization of a bowling team to represent the Glass, Pot- 
tery, Lamps and Housefurnishings Association in the 
Business Men’s League. 


David Owen, buyer ‘for the Thomas Sullivan Co., of 
Kenosha, Wis., spent a few days in Chicago looking over 
the various china and glass displays. 


Status of the German Glass Industry 


(By Trade Commissioner William T. Daugherty, Berlin) 


The German glass industry which attained peak post- 
war production in 1925, turning out 19,000,000 square 
neters of plate glass, produced only about 13,000,000 to 
‘4,000,000 square meters in 1926—approximating the 
(924 output. Peak pre-war production was 20,500,000 
quare meters. On the other hand, capacity has increased 
ince pre-war years. It is estimated that 1926 production 
vas but 50 per cent of capacity, against 75 per cent in 
925. The decline in 1926 was attributable to less build- 
ng activity. 

Production of bottles in 1926 was better comparatively, 
yut it did not reach the 1925 output. Firms that showed 
vest profit were essentially those connected with other 
arge concerns, such as the large-scale producers of pop- 
ilar beverages, or (in the case of glass bulbs) the large 


jlectrical works. 


_ The movement toward concentration into syndicates and 
nechanical improvement characterized the German glass 
ndustry during 1926. 


Lowering prices consequent to a production decline 


forced the syndicate question forward again. The plate- 
glass branch, the largest single subdivision of the industry, 
had once formed in 1911 an association that was short 
lived. After the war, in defense against an increased 
capacity and less building activity, three associations came 
into being. 

Syndicate formation, which is desired in influential 
quarters now, is obstructed by small enterprises serving 
large areas which do not want to lose their independence 
in community with the large concerns and by the un- 
willingness of certain foreign-controlled producers to en- 
ter a syndicate. 

Modernization of glass-producing installations is pro- 
gressing, although the small plate-glass producers cling 
to antiquated methods of production. Bottle-making 
plants, however, can be considered by and large as re- 
adapted to present-day production. Furthermore, a newly 
opened plant producing bulbs, for electrical lighting is 
thoroughly modern and likely to set an example for oth- 
ers to follow. 
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VIEWS OF SEVERAL DEPARTMENTS IN THE NEW WRIGhia 
TYNDALE .& VAN RODEN. ESTABLISHMENT AT. PHILADELEPERSS 
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A section of the store floor looking from 
the front end which also shows the mes- 
sanne at the rear. Here are displayed 
the glass, pottery and silverware lines. 


aoe 
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Another view of the street floor which 
pictures. the attractive display when 
viewed from the rear. 


re, i 


achievement. 


Pictured herewith are four different interiors of the new Wright, Tyndale 
& Van Roden store located at 1719 Chestnut St., Philadelphia, This 
splendid establishment has only just been completed by Fuller & Ballagh, 
414 West Broadway, New York, who in the past have been responsible 
for many of the attractive display rooms in the trade throughout the 
country. No detail has been overlooked or expense spared in making 
this one of the most artistic and beautiful salesrooms in the country, All 
tables, fixtures, etc., are of American Wa'nut with a mat finish, while 
the lighting facilities, etc., are the most modern and up to date that can 
be found. Both the Wright, Tyndale & Van Roden firm and Fuller & 
Ballagh have every reason to feel the pride they do as the result of this 


ia 
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Pictured herewith is the front end of the 
second floor where are exhibited the firm's 
offerings of dinnerware and fancy china, 
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The third floor, at the front end of which \ 
may be found the general and executive 
offices of the firm. Considerable space | 
is devoted to the lamp exhibit which 1s 

also located on this floor. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


{NCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


= ——=——— SUTURE IROOM 


Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


VJatisfied customers keep us busy * 


CROOKSVICLE 


DINNERWARE 


A unique floral 
border arrange- 
ment in a clever blend- 


j ing of yellow, dark 
and. light blue, green, pink 
and black with edge lime, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons V._D. Kinnan ¥ e paratey 
5 West 20th St. Zanesville. O. Crooksville ; 
| ots SAN CHICAGO OFFICE ; : ‘ EFLECTING guaranteed quaiity in 
i Harry Dav Gordon A. Weese ‘ ¥ ‘ \ body and glaze and dignified by ex: 
728 S. iMathattan Pl. Room 348 Morrison Hotel prehcae ‘ clusive, artistic and refined decorations, 
t Los Angeles ES i ‘ constitute in part the superior values char- 
CEN TR AL WES T 4 Oe ts acteristic of our new Bowes Shape a 
George Sedelmeler J. L. Weaver H. at Ant erson ie > peat pacar kee ig 
homing, ili. aM as Con syvilics Eanes 


We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 
+ NILES, OHIO 


The Crooksville China Co. ee. ~<a 


CROOKSVILLE, OHIO 
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Potters Brotherhood Dedicates New Quarters 
(Continued from page Y) 


as Bolshevism. In Italy they are trying to solve it by a sys- 
tem known as Fascism. Each of these systems deprives the 
individual of liberty and makes him the absolute slave of 
the state. In each instance the people are told how they 
must live, what they must think, what they must believe; 
every function of life is supervised and controlled by the 
state.” 

“T know of no greater misfortune that can come to a 
people than that of having to live under a system of 
government where every phase of life is controlled by 
the commands of a dictator or by the regulations of law. 
Wherever you find an extreme tendency to regulate the 
affairs of life by law you find a spirit of intolerance that 
stifles liberty and fosters tyranny. In fact there is no 
tyranny that is worse than the tyranny of unreasonable 
or meddlesome law. It is a pernicious tendency when a 
person, because he does not want a particular thing him- 
self, wants to prevent all others from getting it; or if 


he wants a particular thing wants to make it a matter of 


law that all others must have the same thing or believe in 
the same thing. 

“We want neither the Bolshevism of Russia nor the 
Fascism of Italy. We want to solve our economic and in- 
dustrial problems by methods that are consistent with the 
traditional American concept of liberty. We do not want 
to be hampered by legal fetters that unreasonably inter- 
fere with our Godgiven right to live our lives in our own 
way. The members of the National Brotherhood of Op- 
erative Potters and the members of the United States 
Potters’ Association should feel proud of the fact that 


they have for almost 30 years maintained a system of col-_ 


lective bargaining that has made industrial warfare un- 
necessary. Probably it has taken some patience to do 
this. 


“There have been unreasonable and impatient people 


on both sides, who, if they could have had their way at 
times, would have put an end to this joint relationship. 
And no doubt some honest mistakes have been made by 
both sides. But the industry is better off, both from the 
manufacturers’ and the workers’ standpoint, and the com- 
munities where the industry exists are better off because 
of these 30 years of peaceful negotiations.” 

Mr. Duffy said W. E. Wells always impressed him as a 
man whose intellectual attainments should reflect credit 
upon any position and whose honesty and sincerity of 
purpose stood out in all his dealings. He had the same 
impression of John A. Campbell of Trenton, N. J., dur- 
ing the days he dealt with him as a representative of the 
organization. 

Mr. Mitchell, representative of the manufacturers, de- 
clared that the potters’ building was not only an addition 
to the community but also to the world of economics. He 
said it would contribute to a better understanding of the 
problems between capital and labor. He referred to the 
many years of peaceful relations between the Brother- 
hood and the United States Potters’ Association and pre- 
dicted that the same spirit would prevail in the future. 


He pointed out that during the past two years the pot; 
industry was in the wilderness, but now it was oa 1 
upward trend co-operation of both sides was needed) 
insure prosperity. 

W. E. Wells cited the fact that he had served on \ 
labor committee during five brotherhood administrati) 
and lauded the officers with whom he came in cont { 
He also cited the benefits of collective bargaining. 


Treasury Department Decisions 
(Continued from page 13) 


sets, which were held dutiable at 30 per cent under pz) 
graph 1402 as ‘equipment.’ The so-called roller ska‘ 
pots and bus were held properly classified as toys and } 
protest was therefore overruled as to those articles. > 
Borgfeldt v. United States (T. D. 42026), protest 1., 
131-G. 

Protest of. 5. S. Kresge Co., Baltimore 

Wooden Articles—Favors—Toys.—The protest in i 
case is apparently against articles assessed at 331% per (1 
ad valorem under paragraph 410 and 70 per cent ur? 
paragraph 1414, tariff act of 1922. Numerous clat 
are made at various rates under numerous paragraph) 

Chinaware, Decorated—Protest of F. W. Woolwi| 
Co. Rehearing granted. 


Cooperation of Organized Business wl 
Federal Trade Commission Suggested 


The prospect of organized business working hanct 
hand with the Federal trade Commission to set Ameri’ 
business house in order was held out by Judge Edwir: 
Parker, Chairman of the Board of Directors of the Ch 
ber of Commerce of the United States at a meeting oit 
directors, national councillors and committee members 1p 
resenting all sections of the country, recently. | 

The willingness of the Commission to cooperate 1 
business and the readiness of business to take up the 1] 
of self-government, both recognizing the necessity of 2 
ulation, were emphasized by Jugs Parker. 

“That regulation,” he said, “must come either fn 
within or from without—from Government or from bi 
ness itself. The growth and development of business 
the progress and well-being of society demand unhampe 
opportunities for individual effort and initiative, whic i 
rendered increasingly difficult in proportion to the 1 
crease in Government regulation of business. On 1 
other hand, methods and practices designed to secure } 
mediate gain without reference to the general public so® 
times renders imperative restrictive and regulatory les 
lation in the public interest. 

“Business resents such legislation. The remedy lie i 
its own hands. It can, if it will, in effect legislate irt 
own interest and in the interest of the general public)) 
establishing its own rules—by creating its own law nf 
chant.” | 

The Federal Trade Commission, Judge Parker asser(l 
has demonstrated its willingness to cooperate with i 

(Continued on page 29) a 
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Announcing the Peter Potter Contest! 


ETER POTTER has been appearing in the pages of the CROCKERY 
AND GLASS JOURNAL for a couple of years now. Peter is known 
for his cryptic and sometimes cynical remarks regarding notes and 

points of interest in the pottery, glass and brass trade. Occasionally he makes 
a clever (he thinks) suggestion. 
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THE CROCKERY AND GLASS JOURNAL will pay five dollars for the 
best drawing and saying of Peter Potter sent in. The only requirements are 
that the drawings and quotations be done by those connected with the china 
and glassware business and that they be original. For the second and third best 
the CROCKERY AND GLASS JOURNAL will give a year’s subscription to 
the JOURNAL FREE. 


The best contributions will be published in the Holiday Number. 
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All contributions must be in the Editor’s office not later than De- 
cember 3rd. 


Try your hand at making a drawing and witty saying for Peter Potter. 


JUDGES: 
ROBERT RIPLEY, N. Y. Evening Post. 
WALTER LANTZ, Bray Studios Cartoonist. 
F. CALVIN DEMAREST, Publisher. 
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Louis J. Dorflinger 

Louis J. Dorflinger, well known through his long as- 
sociation in the cut glass business, died last Sunday, Oc- 
tober 23, at his home in Honesdale, Pa. He was seventy- 
two years of age. For the past year or so he had been in 
rather poor health and his passing was caused by heart 
disease. Mr. Dorflinger, who was born in Brooklyn in 
1855, had from his early youth always been identified with 
the glassware industry. 
emy at the age of nineteen he entered the business of his 
father conducted under the name of C. Dorflinger & Sons 
at White Mills, Pa., in 1875. Practically his entire busi- 
ness career was with this firm. During the late war when 
the firm went out of business Mr. Dorflinger turned his 
attention to other activities. He became vice-president 
and a director of the Honesdale National Bank, which 
position he held at the time of his death. He is survived 
by his brothers Charles and W. F. Dorflinger, two sens 
and his widow. Funeral services were held at Honesdale 
on Wednesday of this week where he was buried. 


Abram G. Hutzler 

Funeral services for Abram G. Hutzler, founder of 
Hutzler Bros. department store, Baltimore, were held 
recently, with Dr. Edward L. Israel, rabbi of Har Sinai 
Temple, officiating. 

Mr. Hutzler, who celebrated his 91st birthday last 
March, died at his summer home in Pikesville. 

Born in Bavaria, Mr. Hutzler came to this country at 
an early age and opened his first store in a small two-story 
building on the corner of Howard and Clay streets, in 
1858, the site of the present store. 

Later his two brothers, David and ‘Charles, became 
members of the firm and the store name was changed to 
Hutzler Brothers Company. Events now known as “bar- 
gain days” were first started by the Hutzler store during 
Civil War days. 


Liberal Credit Foreseen 

A study of business conditions indicates that there will 
be a liberalizing of credit policies in future, according to 
the Brookmire Economic Service, Inc., New York. 

It is said that rates will once more be based on the 
bank’s reserve position rather than on the Federal Reserve 
Board’s judgment of what is necessary to maintain “‘sta- 
bilized prosperity.” 

During the next few years the world is due to return to 
the gold standard with normal movements of specie, money 
rates and prices. The result, the economies believe, will 
be the disappearance of the anomaly of increasing gold 
reserves, growing business volumes and falling prices. 

The policy is dictated by changing conditions at home 
and abroad and as a logical result of a period of lower 
money rates we may expect:higher security prices, ex- 
panding business, rising commodity prices and few busi- 
ness failures. 


Graduating from military acad-' 
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Mail Firms Have Big September | 

The two biggest mail-order houses, Sears, Roehik 
Co. and Montgomery Ward & Co., like. the chainy 
systems, enjoyed good business for the month of Sef 
ber. | 

Montgomery Ward & Co. showed September saij 
$16,377,863, as compared with $16,259,002 for the} 
month in 1926, representing an increase of 0.7 pere 


~ September was one of the four largest months of the, 


to date, the others being March, April and June. 
ness for the first nine months, however, sales shoy4 
decrease of 1:2 per cent. 

Sears, Roebuck & Co. sales took a big jump in See 
ber with a gain of 13.7 per cent. This was the sp 
largest monthly gain of the year. In August the con 
had an increase of 22.3 per cent. Septembemay 
amounted to $24,608,712, as against $21,647,835 for} 
tember, 1926. For the first nine months of 192) 
company’s sales are 6.1 per cent ahead of the same q° 
last year. 

Sales and the percentage of gain by months for) 
companies are shown in the following table: 


MONTGOMERY WARD & CO, 


Pi, 

i 

September <0... . 1g eee $16,377,863 ) 
AUGUST as) eee. ee 13,825,103 ) 
July. ai Tee 6 ee 12,006,312 ) 
UNG 2 cabs bee eee 16,697,933 ) 
May 22.4 320.0 he 13,747,540 : 
April> ..cS2e.cN, oo 16,557,218 } 
March .. . ae eee 17,892,739 i 
Hebrilary, jo once a. oe 14,184,130 | 
January “<3... uec~. 22 6. (ee 13,157,054 ’ 
Nine aionths, >... .370 0 ee $134,445,892 | | 
SEARS, ROEBUCK & CO. 

Pi. 

‘i 

September’ « #220)... $24,608,712 ) 
August. oo 0Psea ote eee 23,969,681 b 
Julyes-0t5 Jess ee eee 20,960,713 I 
J the. eat: 90M ivececetet it en 19,340,640 ) 
May sig o2 suet cee Ae 19,994,000 b 
ADtil Un. ao eee eh eee ee 24,091,114 b 
March ss eee ee 23,254,260 _}. 
Februaiy. vaet ace ee 20,966,269 y 
january 20.5.4 or eee Oe 22,080,273 } 
Nine months ........6..-0:- $199,265,662 h 


* Decrease | 


The character and qualifications of the leader ar! 
flected in the men he selects, develops and gathers at! 
him. Show me the leader and I will know his men. .“ 
me the men and I will know their leader. There? 
to have loyal, efficient employees—be a loyal and effé 
employer. Arthur W. Newcomb. | 


| 
(tober 27, 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-five 


New York Imports 


October 19th 


¢S. Tomalva, from Antwerp, Belgium 

Borgfeldt, G. & Co. 5 casks earthenware, 46 crates crockery, 
3 cases do 

§S. Ala, from Antwerp, Belgium 

Borgfeldt, (Garcc Go. lil casks earthenware 

‘azarus & Rosenfeld, 8 cases earthenware 

Jerbert & Neuwirth, 10 cases alabaster ‘works 

Bloch, L. D. & Co., 20 cases earthenware 

‘jlobe Shpg. 'Co., 7 cases pottery 

SS. Mauretania, from Southampton, England 

Davies, Turner & Co., 2 cases glassware, 1 do cloth, 1 case effects 
Sheldon, G. W.., & Co., 14 cases glassware 

Downing, R. F., & Co., 2 cases porcelain, 2 cases.glassware 

6S. Vincent, from Havre, France 


Sranata, G., & Co., 40 cases majolicas, etc. 

Ruegger, C. A., 2 barrels chinaware ; 
Roessler & Hasslacher Chem. Co., 10 cases ceramic paint 
fudell Bros. & Weill, 3 barrels chinaware 


€S. Pres. Roosevelt, from Bremerhaven, Germany 


American Express Co., 43 cases hollowglass 
Corbett, M. J., & Co., 1 case glassware 

dussa & Co., 1 case glassware 

Downing, R. F., & Co., 1 case glassware 

Robinson, H. W., & Co., 2 cases glassware 

Sellers, C. W., Inc., 3 cases glassware 

Sullivan, W. C., & Co., 9 cases glassware 

Namm & Singer, 4 cases glassware 

Vandegrift, F. B., & Co., 11 cases glassware 
Ditchik Bros., 10 cases glassware 

Blumenthal, B., & Co., 5 cases glassware 

Phillips & Tannenbaum, 2 cases glassware 

Murphy, A., & Co., 3 cases glassware 

Willenborg, C., & Co., 1 case glassware 

Goebel, F., & Co., 26 cases earthenwate, 8 casks do 
Reimer, F. C., & Co., 4 cases crockery 

Elliott, Green ‘Co., 2 cases glassware 

Stern Bros., 1 case crockery , 

Hensel, Bruckmann & Lorbacher, 8 cases glassware 
Mendelson Co., 8 cases glassware 

Order, 11 cases hollowglass 

Downing, R. F., & Co., 1 case crockery 
Pomerance, S. H., Co,, 2 cases glassware 

Taub, Hummel & Schnall, 1 case earthenware, 1 do glassware 
Sellers, C. W., 23 cases decalcomanias 


£$S. Havre Maru, from Kobe, Japan 


Strauss, L., & Co., 20 cases porcelain 

Vantine, S., 16 cases earthenware, etc. 

lom Nagoya, Japan 

Morimura Bros., 181 cases porcelain 

Taiyo Trdg. Co., 152 cases earthenware, 10 cases woodenware, etc. 
Blum, H., & Co., 14 cases porcelain 

Nara Trdg. Co., 27 cases earthenware 

Woolworth, F. W.. & Co., 148 cases porcelain 
Mogi Momonoi & Co., 137 cases earthenware and porcelain 
Yasui, S., & 'Co., 4 cases earthenware 

Kress, S. H., & Co., 62 cases porcelain 

Vuska, A. L., & Son, 85 cases earthenware _ 

Imoto Bros., 79 cases earthenware and porcelain 

Gary Eigner Co., 11 cases porcelain 

Butler Bros., 183 cases porcelain 


October 19th 


£S. Mississippi, from London, England 
Van Oppen & Co., 2 cases earthenware 
{S. Belgenland, from Antwerp, Belgium 


Continental Ceramics Co., 16 cases crockery 
isoetz, O., Inc., 55 cases crockery 

Bassett, G. F., & Co., 35 cases crockery 

Byrnes, W. J., & Co., 140 cases crockery 
lobe Shipping Co., 6 cases earthenware 
Downing, R. F., & Co., 18 cases porcelain, etc. 
Sheldon, G. W., & Co., 2 cases pottery 

Levy Bros. China Co., 11 cases crockery 
Mueller, W. G., 61 cases crockery 

Strauss, N., & Sons, 2 casks crockery, 1 case do 
Kahla China ‘Corp., 16 cases crockery 


: A. J., & Co., 13 casks earthenware 


Hensel, Bruckmann & Lorbacher, 10 cases glassware 
Public National Bank, 7 cases earthenware 

Gunthel, A. B., 91 cases glassware 

Gerhard & Hey, 2 cases glassware 

Shackman, B., & Co., 2 cases crockery 

Macy, R. H., & Co., 3 cases majolica ware 

Globe Shipping Co., 1 case porcelain, 4 cases majolicaware 
Panama Pacific Line, 31 casks crockery 

Stern Bros., 6 cases majolicaware, etc. 

Weissman Importing Co., 3 cases majolicaware 


S. S. Ryndam, from Rotterdam, Holland 


Lazarus & Rosenfeld, 14 cases crockery, 2 cases hollow glass 
Herbert & Neuwirth, 74 cases glassware, earthenware, etc. 
Hirsch, G., & Son, 31 cases glassware 
Noe, W. R., & Sons, 24 cases lamp shades, 46 cases do 

S. S. Cabo Mayor, from Genoa, Italy 


Faunce, J. H., & Co., 2 cases majolica 

Banca Comm. Italiano, 29 cases majolicas, etc. 
Bloomingdale Bros., 8 cases earthenware, 3 cases glassware 
Bing, F., & Co., 34 cases majolicas, etc. 

Borgfeldt, G. & Co., 23 cases crockery, etc. 

Friedlaender Co., 55 cases alabasters, 2 cases glass works 


From Valencia, Spain 


Bloch, L. D., 110 casks crockery 
Robinson, R. H., 1 case majolica 


From Alicante, Spain 
Straus, N., & Sons, 3 casks crockery 

S. S. Leviathan, from Southampton, England 
Smith, J. D., & Co., 2 cases earthenware 

S. S. Aurania, from Liverpool, England 


Lehne, R. W., 1 cask glassware 

Kraemer, F. L., & Co., 1 case chinaware 

Meakin & Ridgway, 57 packages china and earthenware 
Eleto Co., 8 packages earthenware 

Pitcairn, W. S., Corp., 43 packages earthenware and China 
Gillman, Collamore & Co., 1 case glassware 

Rowland & Marsellus Co., 4 packages earthenware, etc. 
Bovcte, E., 19 packages earthenware and china 

Davis, Collamore & 'Co., 9 cases glassware and china 
Ovington Bros. Co., 3 cases earthenware, etc. 

Tiffany & Co., 5 packages china and earthenware 
Fisher, Bruce & Co., 1 cask earthenware 

Marshall Field & Co., 17 crates earthenware 

Gerlach, C. F., 17 hogsheads earthenware 

Neth, W. P., & 'Co., 1 case earthenware 


S. S. Cameronia, from Glasgow, Scotland 


Kupper, H. C., Inc., 10 crates earthenware 
Gunthel & Cruveilher, 6 crates earthenware 


S. S. Kifuku Maru, from Hamburg, Germany 


Butler Bros.,.67 cases crockery, etc. 
Bernard, J. E., & Co., 33 cases glassware, crockery, etc. 
Weiss & Biheller Co., 1066 cartons glass shades 
Stuyvesant Importing Co., 71 packages crockery 
Gimbel Bros., 8 cases glassware, etc. 
Block, J. L. & Son, 151 cases crockery and glass 
Andrews, D. C., & ‘Co., 50 cases crockery and basketware 
Rowland & Marsellus Co., 20 crates earthenware 
Weiss & Biheller Co., 727 cases glass shades, glassware, etc. 
Herbert & Neuwirth Co., 15 cases glassware 

S. S. Tatsuno Maru, from Kobe, Japan 
Ross, G., & Co., 5 cases earthenware, etc. 
Meadows, Wye & Co., 1 case brassware 
Morimura Bros., 46 cases earthenware, curios, etc., 9 cases do 
Blochelee Di. 6a (Co. 4 casese) porcelain, etc: 


From Osaka, Japan 
Safront, Blacksman, Inc., 2 cases porcelain vases, etc. 


From Nagoya, Japan 
Kress, S. H., & Co., 6 cases earthenware, 182 cases porcelain, etc. 
Nagoya & Seitoshi, Ltd., 103 cases porcelain 
Tuska, A. L., Son & Co., 67 cases porcelain and earthenware 
Woolworth, F. W., & Co., 103 cases porcelain 
Nara Trdg. Co., 123 cases earthenware, porcelain, etc. 
Mogi Momonoi & Co., 404 cases porcelain, etc. 
Butler & Bros., 252 cases porcelain 
Haruta & Co., 173 cases earthenware, porcelain, etc. 
Gary Eigner Co., 25 cases porcelain 
Bloch, L. D., & Co., 43 cases porcelain 
Amer. Imp. Co., 3 cases porcelain 
Ross, G., & Co., 10 cases earthenware 
Imoto Bros., 22 cases porcelain, earthenware, etc. 
Nadel & Shimmel, 16 cases porcelain 
Taiyo Trdg. Co., 179 cases porcelain, earthenware, etc. 
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Schear & Schrader, 6 cases porcelain 
Gimbel Bros., 19 cases porcelain 

N. Y. Merchandise Co., 45 cases porcelain 
Morimura Bros., 272 cases porcelain, etc. 


From Yokohama, Japan 


Selrite Trading Co., 83 cases glassware 
Presanet, M., & Co., 7 cases porcelain, etc. 
Mogi, Momonoi & Co., 27 cases curios 


S. S. York, from Bremen, Germany 


Wolf, L., & Co., 34 cases glassware and china 

Funke, A., 7 case porcelain 

Hensel, bruckman & Lorbacher, 5 cases crockery, glass, etc. 
Grant, W. T., & Co., 14 cases glassware 

Borgteldt, G., & Co., 17 cases earthenware and glass 
Fisher Scientific Co., 16 cases hollow glass, etc. 
Borgtfeldi, G., & Co., 30 cases crockery 

American Express Co., 11 cases hollow glass 

Colgate & Co., 70 cases crockery 

Hague, A. J., Corp., 2 cases glassware 

State Forwarding & Shipping Co., 2 cases earthenware, etc. 


October 20th 


S. S. Hamburg, from Hamburg, Germany 


Bernard, J. E., & Uo., 227 cases toys, crockery, etc. 
Phoenix Shipping Co., 264 cases crockery, glassware, ete. 
Kune, F. H., 7 cases hollow glass 

Happel & McAvoy, 46 cases earthenware, glassware, etc. 
Kuyper, P. C., & Co., 54 cases glassware, etc. 
Gugenheim, M., Inc., 1 case glassware 

Eleto Co., 13 cases earthenware, etc. 

Ovington Bros. Co., 1 case hollow glass 

Atlantic Forwarding Co., 4 cases marble vases 

Downing, R. F., & Co., 55 cases hollow glass, etc. 

Hesse, D. S., & Bro., 1 case glassware 

Taub, Hummel & Schnall, 2 cases alabaster goods 
Heemsoth, Basse & Co., 23 cases glassware, etc. 

Stern, Stiner, S., & Co., 8 cases glassware, etc. 

Robinson, H. W., & Co., 9 cases glassware 

Guthman Bros., Inc., 5 cases glassware 

Sheldon, G. W., & Co., 7 cases earthenware, etc. 

American Art Novelty Co., 7 cases glassware 

Macy, R. H., & Co., 34 cases glassware, etc. 

Schroder, J. H., 1 case crockery 

Strauss, N., & Sons, 1 case hollowglass, 18 cases crockery 
Pomerance, S. H., & Co., 35 cases glassware, etc. 

Order, 11 cases glassware, earthenware, etc. 

Sheldon, G. W., & Co., 10 casks majolica, 1 case majolica, 1 
case copperware 

Globe Snipping Co., 1 case alabaster ware, 4 casks majolicas, 4 
cases woodenware 

Lazarus & Rosenfeld, 4 cases earthenware 

American Shipping Co., 4 cases glassware 

Independent Forwarding Co., 35 cases earthenware, glassware 
etc. 

Strauss, N., & Sons, 51 cases earthenware, hollowglass, etc. 
Wolff, H., & Co., 3 cases glassware 

Rice, I. W., & Co., 1 case glassware, 2 do earthenware 
Cohn & Rosenberger, Inc., 15 cases glassware, etc. 
Robinson, H. W., & Co., 18 cases glassware, etc. 
Bentkamp, A., 5 cases glassware 

American Exchange Irving Trust Co., 3 cases glassware 
Eleto Co., 1 case hollowglass 

Sullivan, W. C., & Co., 26 cases glassware, crockery, etc. 
Schenkers, Inc., 63 cases glassware, etc. 

Hirschberg, Schutz & Co., 3 cases glassware 

Schaffer, M., Co., 7 cases glassware 

Morris Goldberg & Sons, 17 cases glassware 

Silverman, F. P., 4 cases glassware 

Goodman, S., Co., 4 cases glassware 

Strauss Bros. & Co., 16 cases glassware 

Hirch, G., Sons, 90 cases glassware 

Bailey, Green & Elger, 5 cases glassware, etc. 

Sheldon, G. W., & Co., 2 cases glassware 

Meadows, Wye & ‘Co., 9 cases glassware, etc. 

United States Forwarding Co., 1 case earthenware 
Berner, A. V., &.Co., 2 cases crockery 

Lidz Bros., 12 cases glassware 

Globe Shipping Co., 1 case porcelain 

Owen Walsh Mfg. Co., 4 cases crockery 

Eleto Co., 4 cases earthenware, etc. 

Phoenix Shipping Co., 3 cases hollowglass 

Public National Bank, 12 cases hollowglass 

Noe, W. R., & Sons, 6 cases glassware 


, 


4 
| 
Richard, C. B., & Co., 9 cases glassware 
Namm & Singer, 6 cases glassware 
Batlin, L., 42 cases hollowglass | 
Smith, J. D., Co., 1 case hollowglass | 
Wanamaker, J., 61 cases crockery, earthenware, etc. | 
Stern Bros., 65 cases earthenware, glassware, etc. . 
Shackman, B., & Co., 1 case crockery | 
Eimer & Amend, 2 cases hollowglass, 2 cases balances 
Goetz, O., Inc., 8 cases glassware 
Koscherak Bros., 2 cases crockery | 
American Thermo Ware Co., 4 cases glassware 
Wyle, J. J.. & Bros., 7 cases glassware 
Wertheimer & Levy, Inc., 4 cases crockery | 
Taub, Hummel & Schnall, 3 cases glassware | 
Straub, P. A., & Co., 3 cases earthenware, 23 cases glasswai| 
Kayden, Popper & Klein, 1 case hollowglass : 
Koscherak Bros., 15 cases glassware 
Veith, A. & H., 5 cases glassware 
Lisner, D., & Co., 2 cases glassware 
Felsenthal, B., & Co., 2 cases glassware 
Stern, T. L..& Co,, 1 ease glassware 
Syndicate Trading Co., 16 cases hollowglass, ete. 
Koscherak Bros., 20 cases crockery, etc. 
Rice Import Co., 2-cases glassware 
O’Leary & Lud, 2 cases crockery 
Reinhold Schlegelmicker, Inc., 6 cases crockery 
State Forwarding & Shipping Co., 2 cases hollowglass | 
Vandergrift, F. B., & Co., 25 cases glassware, etc. | 
National City Bank, 4 cases glassware : 
Acme Fast Freight Service, 1 case crockery 
Altman, B., & Co., 14 cases earthenware, etc. 
Young, D. F., 16 cases glassware, etc. 
Clover Bead & Novelty Co., 1 case glassware 
Philip Freeman & Bro., 15 cases glassware 
Lorsch, A., & Co., 12 cases glassware 
Ditchik Bros., 13 cases glassware 
Elite Import Co., 16 cases glassware 
Graham & Zenger, 17 crates crockery, 1 case do | 
Brown & Roese, 1 case crockery, 1 case Xmas goods | 
Reimer, F. -C., Co., 3 cases crockery | 
Decorative Plant Co., 1 case crockery, 2 cases artificial flo 1 
Tomby, B., & Co., 12 cases crockery, 39 packages do 
Sullivan, W. C., & Co., 27 packages crockery | 
Smith, R., & Co., 1 case porcelain 
Van Oppen & Co., 1 case earthenware on 
Block, J. L., & Son, 12 cases crockery 
American Shipping Co., 60 cases earthenware, 12 cases chi 
Graham & Zenger, 42 cases crockery | 
Ruhe, F. H., 5 cases glassware, 1 case porcelain . 
Judson Freight Forwarding Co., 2 cases crockery 
Sussfeld, Lorsch & Schimmel, 1 case glassware , 
Kuy Scheerer Corp. of America, 34 cases hollowglass, etc. 
Schmidt, A., & Son, 2 cases hollowglass, 1 case earthenware 
Andrews, D. C., & Co., 8 cases hollowglass, etc. | 
Rowland & Marsellus Co., 3 crates crockery 
Freedman & Slater, 7 cases glassware, etc. 
Davis, Collamore & Co., 3 cases hollowglass 
Irwin, J. D., & Co., 6 cases earthenware 
Henningson, E., Co., 3 cases earthenware > 
Levy Bros. China Co., 14 crates crockery 
Leonhardt & Brush, 10 cases hollowglass 
Draeger Shipping Co., 24 cases porcelain 
Bank of America, 4 cases hollow glass 
Paul, E. P., & Co., 1 case crockery 
Importers Freight Service, 31 cases earthenware 
Barth, L., & Co., 7 cases crockery ; 
Irving Stiller & Co., 23 cases earthenware 
‘Sommers, E. L., & Co., 1 case crockery 
Atlantic Forwarding Co., 3 cases glassware 
Weiss & Biheller, Inc., 12 cases glassware 
Manufacturers Trust Co., 1 case glassware 


October 21 
S. S. Drottningholm, from Gothenburg, Sweden 


Henjes, F., Jr., Inc., 5 cases glassware 
Meadows, Wye & Co., 17 cases glassware 


| 


S. S. Cedric, from Liverpool, England 


Gunthel & Cruveilher, 2 casks chinaware } 
American Express Co., 2 cases earthenware 
Dickinson, E. B., 7 packages earthenware 
Sellars, C. W., 15 casks earthenware, 3 do china 
Hammacher, Schlemmer & Co., 1 crate earthenware 
Borgfeldt, G., & Co., 3 cases earthenware 

Maddock & Miller, 39 packages earthenware, 70 casks china 
Fondeville, A. J. & Co., 4 packages earthenware, 2 package/0 
Panama Pacific SS Co., 3 hogsheads earthenware 7 
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Bernard, J. E., & Co., 1 crate earthenware 
Hull Pottery Co., 23 cases earthenware 
Macy, R. H., & Co., 6 crates earthenware 
Cooke China Co., 1 cask chinaware 


S. Duilio, from Genoa, Italy 
Perozzo, P., 7 barrels majolica works 


Bernard, J. E., & Co., 7 cases earthenware, etc., 4 cases earthen- 


ware 


Ss. 


S. 


Syndicate Trading Co., 2 cases earthenware 
Wanamaker, J., 5 cases earthenware, etc. 
Andrews, D. C., & Co., 9 cases majolicas, etc. 
Order, 7. cases marble works, 6 cases earthenware 


S. Lucia, from Naples, Italy 

American Express Co., 21 cases earthenware, etc. 
Globe Shipping Co., 8 cases earthenware 

S. Liberty Land, from Genoa, Italy 


Gommi & Co., 5 cases earthenware, etc. 

Borgfeldt, G., & Co., 4 cases glassware 

Vandegrift, F. B., & Co., 23 cases marble works, etc. 
United National Bank, 8 cases majolicas, etc. 


From Leghorn, Italy 


Strauss, N., & Sons, 16 packages earthenware 
American Express Co., 9 cases earthenware, etc. 


From Naples, Italy 


S. 


do 

Borgfeldt, G, & Co., 12 packages earthenware, 34 package 
crockery 
S. S. Homeric, from Southampton, England 


Kupper, H. C., Inc., 24 cases earthenware 

Gimbel Bros., 11 cases majolicas 

Strauss, N., & Sons, 13 crates earthenware, 22 cases do 

S. Sacandaga, from Antwerp, Belgium 

Herbert, Neuwirth & Co., 40 casks earthenware, 11 cases do 


Bloch, L. D., & Co., 25 barrels earthenware, 1 cask do, 32 cases 


Haviland China Co., 85 cases porcelain 

Guerin Pouyat Elite, Ltd., 45 packages porcelain 

Vogt & Dose, 10 casks porcelain 

Morgan Line, 1 cask porcelain 

Caldwell, B. J., & Co., 1 case pottery 

Bermiancdey)qe et sacen COnmlcasesicainaw l=dom porcelain 
Andrews, D. C., & Co., 2 cases pottery figures, 1 case prints 
Downing & Co., 1 case glassware 

Tuthill, H. S., 1 case porcelain 


S. S. Ile de France, from Havre, France 


Haviland, T., & Co., 58 casks porcelain 
Justin Tharaud, 16 casks chinaware 

Meyer, J. H., Bros., 5 cases glassware 
Whitney & Warren, 2 casks glassware 
Sackett, F., 1 case porcelain vases 

Lord & Taylor, 2 casks majolicas 

Corbett, M. J., & Co., 9 packages majolicas 
Higbee Co., 3 casks majolicas 

Balesh, J. E., & Bro., 23 cases alabaster goods 
McCreery, J., Co., 3 cases majolicas, etc. 
Khouri Co., 6 packages faience 

Macy, R: H., & Co., 2 casks chinaware 
Phoenix Shipping Co., 2 casks chinaware 
Globe Shipping Co., 5 packages chinaware 
Bernard, J. E., & Co., 18 cases majolicas 
Hudson Forwarding & Shipping Co., 12 cases glassware 
American Express Cx 3 cases elassware 
Hahne & Co., 1 cask majolicas 

Guerin Pouyat Elite, 4 casks glassware 
Berner & Co., 3 cases glassware 

Stern, Gao Go. 4 cases glassware 
Tonying Co., 1 case chinaware 

Vantine, Inc., 16 cases faience 

Perfumerie Rigaud, 3 cases glassware 
Novelart Import ‘Co., 1 case glassware 

Rank of U. S21 case classware 
Woodward & Lathrop, 1 cask majolica 
American Shipping Co., 1 case glassware 
Drakenfeld, B. F., & Co., 1 case porcelain 
Semon Bache Co., 1 case glassware 
Thorpe, J., 1 case glassware 


October 22d 


S. S. Innoko, from Rotterdam, Holland 


Meadows, Wye & Co., 1 case earthenware 
Globe Shipping (Gor 2 cases earthenware 
Wolf, L., & Co., 3 cases toys and china 


Grant, Wi. PS )& Co: 50) cases china 
Illfelder, B., & Co., 16 cases toys, china, etc. 


S. S. Waukegan, from Havre, France 


Herbert & Neuwirth Co., 9 cases earthenware 
Thomas & Pierson, 2 barrels chinaware 
Van Oppen & Co., 1 case chinaware 
Borefeldt, G. & Co., 5 barrels. pottery | 


5. S. Westerner, from Rotterdam, Holland 


Taylor, W., Son & Co., 1 case earthenware 
Irvin, J. D!; & Co., 1 case earthenware 
Kress, .S:° H., & Co., 6 cases: crockery 


S. S. Tijuca, from Antwerp, Belgium = 
Herbert & Neuwirth Co., 8 barrels pottery, 2 cases do 


October 24th 


S. S. Pres. Garfield, from Shanghai, China 


Wing & Co., 42 cases chinaware 
Little, Jones & Co., 100 cases chinaware 


From Hong Kong, China 
Barthold, C., 6 cases chinaware 


From, Canton 


Fo Sing Yuen & Co., 62 cases earthenware 
Soy Kee & Co., 52 cases chinaware, etc. 


S. S. Aquatania, from Southempton, England 


Andrews, D. C., & Co., 3 cases chinaware 
Happel & McAvoy, 1 case earthenware 
Weissman Import, Inc:, 1 case porcelain 
Henjes, F., 1 case chinaware 

French American Glass Co., 18 cases glassware 
Sellars, C. W., 4 cases marble goods 


S. S. Resolute, from Hamburg, Germany 


Eleto Co., 5 cases crockery, etc. 

Posner, M. & Co., 2 cases crockery 

Order, 11 cases glass and earthenware, 1 case crockery 

Strauss, N., & Sons, 10 cases crockery and glass 

Kaufmann, Baer & Co., 4 cases glassware, etc. 

Kruger, R. G., 2 cases crockery, etc. 

Inwald, J., Glass ‘Co., 6 cases glassware 

Friedlaender Co., 7 cases glassware, 14 cases earthenware 

Joseph, S., & Co. 14 cases hollow glass, etc. 

Phoenix Shipping Co., 20 packages “glassware, 6 cases cro 2 
CLG; 

Hirsith, G., & Sons, 9 cases glassware, etc. 

Alpha Omega Importing Co., 1 case crockery, 1 case irony ¢ 

Hensel, Bruckmann & Lorbacher, 3 cases glassware 

Weiss & Biheller, Inc., 1 case earthenware 

Kohn & Rosenberger, 10 cases glassware 

Ovington Bros. Co., 2 cases glassware 

Atlantic Forwarding Co., 2 cases glassware, etc. 

Owen Walsh Manufacturing Com 7 cases hollowglass 4 
crockery | 

Pavel, F., & Co., 12 cases glassware 

Sullivan, W. C., & Co., 50 bags crockery 

Straub, P. A. & Co., 11 cases earthenware, 50 cases china 

Wedeman, Godknecht & Lally, 16 cases china, etc. 

Schlegelmilch, R., 2 cases crockery 

National Department Stores, Inc., 7 cases glassware, etc. | 

Borgfeldt, G., & Co., 51 cases crockery and glassware 

Stern, Stiner & Co., 5 cases crockery, etc. 

Rice, I. W., & Co., 8 cases earthenware, etc. 

American Express Co., 4 cases earthenware, etc. 

Chatham & Phenix National Bank, 6 crates earthenware 

Andrews, D. C., & Co., 8 cases hollowglass, etc. | 

Powell, C. H., & Co., 2 cases crockery 

Koscherak Bros., 10 cases crockery : 

Altman, B., & Co., 4 cases earthenware, etc. f 

Fenton, A. W., & Co., 6 casks earthenware 


S. S. Volendam, From Rotterdam, Holland 


Netherland Chamber of Commerce, 16 cases earthenwarte 

Filament Export Uo., 2243 cases glass bulbs | 

Thurnauer, G. M., & Co., 46 cases glassware, ete. 

Phoenix Shipping Co., 55 cases crockery, etc. 

Grace National Bank, 58 cases crockery, etc., 34 cases ena 1 
hollow ware 

Hoole Service Co., 2 cases pottery, 1 case accordions © 

Basket Importing Co., 1 case crockery 

Lazarus & Rosenfeld, "9 cases crockery, 82 packages do 

Singer Bros., 13 cases glassware, etc. 

Woolworth, F. WienceGon 1 case crockery 

Bank of Manhattan (Co. 22 cases crockery 

Mikado Goidnee & Supply Co., 4 cases crockery, 19 cases)i 
cages 


| 


| 
} 
| 
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fll Import & Export Co., 1 case earthenware 
\eissman Import Co., 6 cases majolicaware 

(nthel, A. B., 120 cases glassware 

Jsenthal China Corp., 27 cases crockery, 27 cases do 
Irth & Co., 2 cases crockery 

(etz, O., Inc., 5 cases crockery 

Grn Bros., 9 cases majolicaware, 4 cases furniture 
Adrews & Co., 1 case glassware 

Ing, F., & Co., 21 cases earthenware 

lkadows, Wye & Co., 3 cases alabaster works 

Iitler Bros., 20 cases toys, crockery, etc. 

(ay-Adams Co., 12 cases glassware 


Pbert-Neuwirth Co., 45 cases glassware, earthenware, etc. 


Jurman Bros., 47 cases crockery, etc. 
irgfeldt, G., & Co., 4 cases crockery 

jnk of America, 40 cases isolating bottles 
jnerican Shipping Co., 10 cases earthenware 
_\. Dresden, from Bremen, Germany 
‘ssfeld, Lorsch & Schimmel, 3 cases glassware 
‘ott, A. B., 21 cases hollowglass 

‘ub, Hummel & Schnall, 1 case earthenware 
$hmidt, W. H., 3 cases crockery 

prefeldt, G., & Co., 41 cases crockery 


Jrought Iron & Art Glass Fixture Co., 7 cases earthenware and 


Tai 

‘eldon, G. W., & Co., 38 cases earthenware 
lolff, H., & Co., 2 cases crockery 

mmerican Express Co., 2 cases crockery 

erman, M., Co., 1 case hollowglass 

‘ade Bank, N. Y., 5 cases glassware 
‘hlegelmilch, R., 1 case crockery 

late Bank, N. Y., 35 cases earthenware 


jate Forwarding & Shipping Co., 7 cases crockery, glass, etc. 


jOlmmieen Co., 25 cases china, etc. 

jutter, K., Inc., 94 cases crockery 

hlgate Co., 84 cases crockery 

noenix Importing Co., 15 cases glassware 

utter, K., Inc., 55 cases crockery, 2 cases do 
brgfeldt, G., & Co., 19 cases crockery and glass 
inton, A. W., 1 case earthenware 

ensel, Bruckmann & Lorbacher, 3 cases crockery 
tllers, C. W., 11 cases decalcomanias 

)nsmiller, L. A., 17 cases decalcomanias 


October 25th 
».}. Columbus, from Bremen, Germany 


‘illenborg, C., & Co., 1 case glassware 

‘oom, C., Inc., 1 case glassware 

lurphy, A., & Co., 3 cases glassware 

titz, Traum & Co., 1 case glassware 

amm & Singer, 9 cases glassware 

liott, Greene & Co., 3.cases glassware 
“ldermann, C., & Co., 13 cases earthenware 
(raub, P. A.. & Co., 4 cases hollowglass 
‘eedman & Slater, 4 cases earthenware, etc. 
pberts, J., 2 cases glassware 

orgfeldt, G., & Co., 6 cases crockery 

erger, G. G., 2 cases earthenware, etc. 

obinson, H. W., & Co., 3 cases glassware 
merican Express \Co., 14 cases glassware, etc. 
itschik Bros., 13 cases glassware 

pbinson, H. W., & Co., 10 cases earthenware, etc. 
olf, L., & Co., 6 cases earthenware and glass 
andegrift, F. B., & Co., 16 cases glassware 
“-mard, J. E., & Co., 30 cases glassware 
orgfeldt, & Co., 18 cases crockery 

chenkers, Inc., 6 cases glassware, ete. 

‘umenthal, B., & Co., 10 «cases glassware 

ern, Stiner & Co.; 4 cases glassware 

omerance, S..H., & Co., 22 cases glass and earthenware 
olf, H., & Co., 2 cases glassware 

prbett, M. J.. & Co., 1 case glassware 

fant, W. T., & Co., 17 cases glassware 

preteldt, G., & Co,, 21 cases crockery 

tllers, C. W., 3 cases decalcomanias 


>. Caronia, from Southampton, England 
pckford, L., 1 cask earthenware 
>». Suevier, from Antwerp, Belgium 
raemer, F. L., & Co., 9 packages majolicas 


1 
>. 


Ga 
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Ovington Co., 12 cases majolica, 18 cases glassware 
Smith, J. D., Co., 10 cases majolicas 

Granata, G., 122 cases majolicas 

American Shipping Co., 98 cases majolicas 
Bernard, J. E., & Co., 1 case glassware 


8S. S. Arabic, from Antwerp, Belgium 
Chase National Bank, 7 cases crockery 
Kahla China Corp., 1 case crockery 
Rehberger & Saul, Inc., 5 cases crockery 
Tharand, J., Inc., 28 cases crockery 
Mitchell, Bissell Co., 10 cases crockery 
Globe Shipping Co., 1 cask earthenware, 100 boxes electric bulbs 


Jeran Resigns 


N. Jerry Jeran, general merchandise manager of the 
Frank & Seder department store, Philadelphia, for the 
last several years, has announced his resignation to take 
effect on November 1. 


Mr. Jeran at that time will join the Hillman-Becker- 
Ryan stores, of Chicago, in an executive capacity. Prior 
to coming to this city, Mr. Jeran was associated with ~ 
the Frank & Seder Store, of Chicago. 


Hillman-Becker-Ryan operate several stores in Chicago. 
Frank & Seder is a member store of the National Depart- 
ment Stores, Inc., of which Victor Sincere, of the Bailey 
Company, Cleveland, is president. 


Cooperation Urged 

(Continued from page 22 
trade desirous of working out its own rules of business 
conduct in its own interest, but in a manner to safe- 
guard the interests of the general public. 


“Instead of acting as a policeman,” he said, “to ap- 
prehend and punish wrong-doers, the Commission coop- 
erates with business, under the trade conference plan, to 
enable it to prevent the commission of wrongful acts 
through the elimination, by self-regulation, of those unfair 
and wasteful practices which have crept into each trade 
—practices which inevitably increase the costs to business 
and to the ultimate consumer.”’ 


“This program,” Judge Parker said in conclusion, “is a 
practical one; the trail is clearly blazed; practical men 
can follow it. It is based entirely upon the application 
of common sense to a business problem. It will result in 
the raising of improved standards of conduct in our busi- 
ness relations, in the prevention of waste, in the elimina- 
tion of unfair practices and trade abuses 


all tending to- 
ward the economic advancement of business as a whole. 
Its by-products will be a higher degree of morality in our 
business relations with one another, a finer perception, 
if you will, of the rights and privileges of the other fel- 
low, the development of the spirit of good sportsmanship, 
an increased self-respect due to self-regulation, and withal, 
a clearer understanding and a more abiding confidence on 
the part of the general public.”’ 


“T think there is company downstairs.” 
“How do you know?” 


“T just heard Mamma laugh at one of Papa’s joke.” 


| 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANAGER—BUYER WANTS POSITION 


ANAGER-BUYER, Glass Department, 20 years’ experience 
as cutter, shop manager, wholesale and retail. Address Box 
669, care CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANT LINES 


ANTED—By Factory Representatives, lines of decorated 

glassware, noveities and pottery. Office and showroom on 
23rd Street. Address Box No. 671, care of CrocKERY AND GLASS 
JOURNAL. 


ASSISTANT BUYER WANTED 


ANTED—Assistant buyer for ‘Crockery and Glass Depart- 

ment Store at Albany, N. Y. Give references, last place of 
employment and wages expected. Address Box No. 672, care of 
CROCKERY AND GLASS JOURNAL. 


COMMISSION SALESMEN WANTED 


OMMISSION salesmen wanted to represent value giving line 
of Light Cut Glass Tableware in crystal, colors and color 
combinations. Men who solicit the trade in the medium size and 
small towns and who travel in their own automobile preferred. 
Fast selling line. Liberal commissions paid. Some good territory 
open in practically all parts of the United States and Canada by 
January Ist or earlier. State age, experience and present connec- 
tions in first letter. Address Box No. 673, care of CROCKERY AND 
GLASS JOURNAL. 


Qu 


SALESMAN WANTED 


O cover the Metropolitan district of New York working from 

New York office. Must have large experience in the sale of 
fine table glassware to department stores, syndicate stores, chain 
stores, mounters and decorators. We want a live wire. Address 
Box No. 674, care of CROCKERY AND GLASS JOURNAL, 


Buyers in New York 


Ocroser 20, 1927 

Mr. Fishgat, house furnishings, Joel Gutman Co., Baltimore, 
Md., 128 W. 3lst St. (Weill & Hartmann). 

G. B. Twitche!l, house furnishings, toys, Hutzler Bros, Co., Bal- 
timore, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 

O. T. Pergler, house furnishings, F. & R. Lazarus & Co., Co- 
lumbus, Ohio, 1440 Broadway (Assoc. Mdsg. Corp.). 

C. H. Trueman, house furnishings, toys, L. S. Ayres & Co., In- 
dianapolis, Ind., 1440 Broadway (Assoc. Mdsg. Corp.). 

A. H. Baum, house furnishings, toys, M. Goldenberg, Washing- 
ton, D. C., Pennsylvania. 


OcrToser 21, 1927 
M. C. Myers, ‘C. Myers, china, glassware, Los Angeles, Calif., 
Hotel Manger. 


Mr. Schultz, china, glassware, house furnishings, Raphael Weill 
& 'Co., San Francisco, Calif., 455 Seventh Ave. 


Ocroper 22, 1927 


C. Morrison, house furnishings, china, toys, Globe Outlet Co., 
Waukegan, IIl., Pennsylvania. 


OcroBer 25, 1927 
Miss B. Dowds, arts, gift mdse., A. Polsky Co., Akron, Ohio, 
128 W. 31st St. (Kirby, Block & Fischer). 
Miss P. Haas, art goods, novelties, Elder & Johnston Gos, Dayz 
ton, O., 240 Madison Ave. (Syndicate Trading Co.). 


A. J. Boisvert, house furnishings, toys, Davidson Bros, lo 
Sioux City, lowa, Latham. , 
Mr. Stuart, house furnishings, toys, The Hub, Steubenville ) 
eal WY, Seidel Shey (Je Isleidnileny,, lsere:))e 
| 


OcToBER 26, 1927 


S. Cizek, china, house furnishings, L. H. Field & Co., Jacl 
Mich., 220 Fifth Ave. (F. Atkins). 

Miss D. Krieger, lamps, Kaufmann & Baer Co., Pittsburgh, g 
116 W. 32nd St. 

G, E. Riel, house furnishings, lamps, Parke, Snow, Inc. Vj 
ham, Mass., 120 W. 32nd St. (A. Fantl). 

FE. E. Bageant, lamps, Woodward & Lothrop, Washington, D° 
370. Seventh Ave. 


TTT 


PETER POT Tita 


Peter Potter Says: Ef you want health ’n 
happiness git up early on these brisk autumn 
Sunday mornings an’ take a hike over the 
hills. Get out ’n th’ country and git th’ bene- 
fits of nature and you’ll do better work for 
the rest o’ the week. By the by everybody 
sez bizness is boomin. 


TTL 


GLASSWARE 


Our retail lines are now going to you bearing the triangular | 
label shown above. On our glassware it appears printed in white’ 
on a rich blue background. 

Application for the registration of this trade mark has been | 
made at the U. S. Patent Office and will be the identifying 
symbol of our products. 


SAMPLE LINES AND SALES OFFICES 
IN ALL PRINCIPAL CITIES 


ECONOMY GLASS COMPANY 
| MORGANTOWN, W. VA. 
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WAVER CHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


or use Liv 


RESTURANTS 


RAILROADS 
STEAMSHIPS 
HOSPITALS 
e2OrRLS ~ 
See BS ~~ 


§ 


Established 1869 


BF. DRAKENFELD & CO. Inc 


45-47 Park Place 


aN 


ROMAN 
GOLD 


For China and for Glass 


New York 


The 


STANDARD BURNISH GOLDS 


in Paste Form for over Fifty Years 


66 : 
Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


FULLER & BALLAGH 


416 WEST BROADWAY 
NEW YORK CITY 


Specialists in the design, manufac- 
ture and installation of fixtures 


FOR THE 
CHINA AND GLASSWARE TRADE 


REFERENCES 
Herman C. Kupper Inc. J. H. Venon Inc. 
Theo. Haviland & Co. Wm. S. Pitcairn Corb. 
Meakin & Ridgway Fostoria Glass Co. 
A. J. Fondeville & Co. A. H. Heisey & Co. 
Louis Wolf & Co. Edward Boote. 


Wright, Tyndale & Van Roden, Phila. 
C. Reizenstein & Sons, Pittsburgh 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir~ and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 35-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816, 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 
West 23d St. 
Abhrenfeldt French China. 


Earthenware and 
Phone, Ashland 


INC., 


104 
China. 


920 


“Haviland China” 


$9-41 


KAntA CHINA CORP., 39 W. 23rd 
St. : 


German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, inc., 89-41 

West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 58-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’”’ — Dinnerware, ‘“Schier- 


holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—-Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


Seago H. RUHE, 14 West 28rd 
t 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 

PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware. etc 

ROBERT SLIMMON & CO., 61-65 
West 28rd St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

rd TRADING CO., Inc., 101 Fifth 

ve 

Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 238d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-37 West 
23rd. St. ; 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L7 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 

Martin China. Limoges: Gustaf sberg 


Lamps and Bric-a- 


China and Earthenware, Sweden; 
Kosta Crystal. Sweden: Rorstrand 
China and Earthenware. Sweden. 


KENNARD L. WEDGWOOD, 255 
ce Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37. West 23rd 
St., representative. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCOoO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


enor BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


BAN HAWTHORN, 225 Fifth 
ve. 


Wrought Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 


ec Nix G'ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric. port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 23rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA .CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206. Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators, Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
lassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
atay (pili 


b. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
a Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


Inc. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Stemware. Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St 


Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass Co., 
Cumberland. Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- | 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


Minimum initia) cherge $2, paya 
ble in advance 


<) 


© Ibeve’s Profit 
for You 
ZN 
Haviland 
China 


NOSEGAY PATTERN 


Have you the Nosegay pattern in stock? The The business is there for you—are you seeking it? 


Chantilly? Autumn? Symphony? Do you sell Haviland China or just ‘‘keep” it? Are 
Thousands of women readers of Ladies Home Jour- YOu meeting us halfway? Are you maintaining a 
nal, Good Housekeeping, House & Garden, House sufficient stock on hand to justify our telling women 
Beautifulare seeing the Haviland China Co., advertis- to ‘‘choose among fascinating variety of design?” 
ing—confronted with our continuous reminders that Have you the most modern, the newest patterns? 
the genuine Haviland is ““The mark of fine taste in For specific example, are you keeping up with 
fine China’”’—writing us about the patterns advertised the trend by stocking a number of the season’s 
—and others—and asking where they can get theni. | new popular medium-priced IVORY patterns? 
Never were women more interested in fine china. The whole range of pattern and price—full open 
And never was any manufacturer more interested  stock—assorted packages—awaits you here in New 
in helping the dealer sell fine china, than is the York, ready for immediate delivery. Why not avail 
Haviland China Co., today. vourself of the opportunity—and the profits? 
C4 | | F | Genuine 


DECORATED BY Every piece of genuine 


: Haviland China—th 1 
sande,  entuittnee  QpNilan,, 


a> Haviland, established 


Limoges > by David Haviland in France 
; 1837—bears the trade : 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 


‘“NORMANDY”? 


“PLAZA”! ‘* PAISLEY ” 
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IN THIS ISSUE 

UNIVERSITY OF ILLINGR 

Special Gift Shop Section in which Beatrice 
Miller Wisner writes of the latest items in 
gifts, china, glassware and lamps in 
New York stores in addition to our 
regular What’s New in New 
York Showrooms pages 


What’s New in New York Showrooms — 
\ & = A section devoted to new items in the 
af CNW trade that are attracting the attention 
of buyers 


= Vol. 105, No. 18 


Ti 


eZ 


NOV. 3, 1927 


WZ 
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What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 
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> [HOTELSTEVENS: 


>|: CHICAGO-}Z 
Blas 


Progressive exhibitors are planning now for the Third Annual 
Chicago China, Glass and Gift Show. For information con- | 
cerning this outstanding National Mid-Winter event address | 
the Executive Secretary, China, Glass & Gift Association, 

Monadnock Block, Chicago, III. | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1876. 
Vol, 105. No. 18. November 3, 1927. ‘ 
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sift Merchandise 


‘rom our New Spring Import Line 


We have already announced our lines as being after by the trade, not alone the gift departments. 
_Teady for your inspection, but we would call your The above illustrations are only a few of the new 
attention, especially, to the so-called Gift Goods rep- items from a limited number of the factories rep- 
resented in this line and which are so much sought resented. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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D) 
TO JOBBERS 
AND 
THE TRADE 


WE now present a brand new assortment of Japanese China- 

ware and novelties that embraces a wide range of original 
shapes and distinctive decorativé treatments to retail from twenty- | 
five cents to one dollar. 


THESE NEW LINES 
Which Are on Import for 1928 Delivery 
will be on display > 
NOVEMBER 15th 


Langfelder, Homma & Hayward, Inc. 


Importers of Japanese Goods 
915 Broadway New York 
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Teapots for Christmas 


There’s an appeal in a display of Hall China 
Teapots that gets the Christmas buyers, and you 
can order without fear of over-stocking, for they’re 
staple, too, for substantial year-’round selling. 


Send for color sheets and prices. 


The Hall China Company 


EAST LIVERPOOL, OHIO 
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"The Finest China 


from Jrance ” 
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She hoses De France Pattern 
on the lafayette Shape 


AND STILL 


Another of our many new 
patterns on the success- 
ful Lafayette Shape 


Available for immediate delivery 


HERMAN C. KUPPER, lie. 
39-41 WEST 23rd ST. 


NEW YORK 
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Change of Address 
New York Office 


BUYERS: Please note the address of our new Eastern 
Branch office, now open: 


THE KNOWLES, TAYLOR & KNOWLES COMPANY 


Room 907, 1107 Broadway, New York 
Telephone, Chelsea 3729 


ee ee 


A factory To render even better service and closer co-operation to resident and 
branch visiting buyers of dinnerware we have established this Eastern display and 


sales ofhce under our direct management. 


The Eastern This office is in charge of C. H. Cummings, our Eastern Sales Manager, 
Manager a man of wide experience in merchandising and distribution. He is thor- 
S 


oughly familiar with the entire dinnerware field and allied lines. 


Pee onerchane The purpose of this branch, as in all our sales offices, is to render helpful 


a ae ; Be a 
dising service service to retailers in all phases of dinnerware merchandising, as weil as 


to take care of all matters of mutual interest. 


New designs In the Eastern display room are now being shown a number of new pat- 
on display terns and designs of unusual merit which have been developed from a 
thorough study of the needs and desires of leading retail stores and the 


buying public. 
Aft your The maintenance of our branch in New York permits us to extend our 
command facilities and service to buyers from the West and from other points. 


We gladly place our office at their disposal as their headquarters while 
in New York. 


ooh 


The Knowles, Taylor & Knowles Co. 


| East Liverpool (Est. 1854) Ohio 
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Decoration Y-31 | 


CECE CCC 
AVEUUNNOOUUNUDEUUREOLUCED TONER EEOC E ETNA 


The Yellowstone Dinner Service | 


DG CHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 


The Hormer-Lauenin Chinaye@er 


Newell, W. Va. and East Liverpool, O. 
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EAST PALESTINE 
PLANT 
Nol 


KITTANNING 
PLANT. 
No.3 


CANONSBURG | 
PLANT 


No.2 


(S.Georae Potters Co. 


eneral Offices, East Palestine, Ohio. 


Plant No.l- East Palestine, 0. Plant No.3-Kittanning, Pa. 
Plant No.2-Canonsburg, Pa. : Plant No.4-East Palestine, 0. 


hi 
New York Sales Office cae Sa 


20 West 23rd St. 709 Heyworth Bldg. 
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ny L. E. HELLMANN, President CHARLES WEISS, Vice-President 


149-151 FIFTH AVENUE 


Corner 21st Street, New York, Ninth Floor 


We can give you 
IMMEDIATE SER- 


VICE FROM NEW 
YORK STOCK 
on these and_ other 
Rosenthal Ivory Body 
Dinnerware Open 


Stocks. 


The decorations pic- 
tured herewith are 
only a few of our 
offerings which as- 


sure you of positive 

Also a large and 
select variety of Place 
Plates in all price 


leaders. 


4 
oT clephonesat thi seria ® teste 
The Rosenthal China Corporation 


IMCOICS | 


ranges at your disposal. 


Foro taoe 


This trade mark is your guarantee 
of quality, perfection and service. 


AADC: 
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PRINCESS OAKMONT 


JULY fee Light tones of red, brown, yellow and green 


are combined in this verge-border decoration. 


ROXBUR Y— “ conventional verge border design in blue, 


pink and green that harmonizes with the 
warm tone of the ivory body. 


OLD ROSE—Clusters of old fashioned roses and other 


flowers form this decoration reminiscent of 


Old Dresden. 


AUTUMN—Brilliant reds, browns, greens and yellows 


form this attractive Autumn Leaf decoration. 


WILD ROSE—Another floral spray decoration in delicate 


pastel shades which harmonize perfectly 
with the ivory body of Princess Oakmont. 


THE SMITH-PHILLIPS CHINA CO. 


EAST LIVE RROO#LOHITO 
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Thesite Hetacn Gq Ca 


26 West Twenty-Third Street 
New York 


Our New Shape 


“Tle de France” 


is shown for the first time in our 
sample rooms 


26 West 23rd Street 


New and beautiful decorations ac- 
company it. 
New decorations are also shown 


on the “Pilgrim,” “Touraine” and 
“Chippendale” shapes. 


Theodore Haviland & Co. 


Incorporated 
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Business Not only do many corporations in which seems to be necessary even during this day of 
Without the United States do business with- corporate enterprise. 
out profit but many American busi- 


Profit 
| ness men believe that it is justifi- 
ible to incur a loss by taking over business from a com- 
detitor at less than the cost of doing it. These rather 
startling facts were disclosed by E. W. McCullough, 
Manager of the Department of Manufacture of the Cham- 
yer of Commerce of the United States, in an address be- 
ore the National Association of Marble Dealers. 

_ Out of 4,454 corporations engaged in the manufac- 
ure of stone, clay and glass products, Mr. McCullough 
ointed out, in 1925, one of the country’s most prosperous 
rears, 1,701 reported to net income. “There are a num- 
ver of other lines,” he added, “which did not make as 
‘ood a showing.” 

“In every line of industry there will be found a minor- 
ty doing business at a loss. The excuse these folks give 
‘or selling goods without profit and doing business with- 
jut profit under certain circumstances would fill a volume, 
vut few, if any, may be considered sound.” 

_ The remedy for this condition, said Mr. McCullough, 
ies in cost accounting, which is being taken up by many 
ies of industry, some members of which are discovering 
or the first time whether certain of their products are 
eing sold at a profit or at a loss. “It is obvious,” he adds, 
that you cannot do business without a profit,’’—advice 


Industrial Growing interest in the develop- 
City ment of American cities as indus- 
Building trial units is reflected in a list, com- 

piled by the Organization Service 
of the Chamber of Commerce of the United States, of 
sixty-nine municipalities which have made industrial sur- 
veys during the past few years. 

This is only a partial list but it shows how obsolete has 
become the old idea that a city, from an industrial view- 
point, is a providential conglomeration. It shows, con- 
versely, a wider recognition of the idea that industrial 
growth is due to definite causes and that American cities 
are deliberately ascertaining and analyzing these causes 
as a basis for future development. Substantial growth 
has been substituted for mere bigness as the first desider- 
atum in city building. 

The partial list begins with Albany and ends with 
Wichita, Kansas. It includes such cities as Chicago, 
Austin, Atlanta, Dallas, Denver, Detroit, Duluth, Indian- 
apolis, Los Angeles, New Orleans, New York, Provi- 
dence San Francisco. It includes some of the older and 
some of the newer American cities. The surveys cover 
vast metropolitan areas and relatively small towns. The 
method is evidently applicable to all communities desiring 
to ascertain their place in the sun. 


Thirteen 


RVING CADMUS, known in the trade through his 
former connection with Lazarus & Rosenfeld and N. 
Straus & Sons, Inc., of New York and Ebeling & 

Reuss, the Philadelphia firm, has, effective this week be- 
come associated with the sales organization of the 
Knowles, Taylor & Knowles Co. For the present Mr. 
Cadmus will be connected with the factory’s new sales 
office in New York, working under the supervision of 
C. H. Cummings, sales manager. 


S. Craig Preston, one of the best known and popular 
salesmen. in the gift and art trade, will, effective De- 
cember 1, become a member of the Ferdinand Bing & 
Co.’s Successors, sales organization. He will cover mid- 
dle western territory for the firm, which was formerly 
taken care of by A. Stanley Brussel. On account of his 
increased duties at headquarters Mr. Russell will not 
henceforth be able to devote the time that he has in the 
past to traveling. 


Clarence Young, of the firm of Vail & Young, manu- 
facturers’ representatives, returned the lalter part of 
last week from a sales trip that took- him to Philadelphia, 
Baltimere, Washington and Harrisburg. On his way 
home he stupped off for three days at the Jackson Vitri- 
fied China Co., Falls Creek, Pa., which factory his firm 
represents in the local market to consult with his prin- 
cipals regarding siew decorations for the coming year. 


C. H. Cummings, sales manager for the Knowles, 
Taylor & Knowles Co., returned to New York the early 
part of this week from a flying trip to East Liverpool, O., 
where he went to consult with Homer J. Taylor, president 
of the firm on special business. Mr. Cummings will 
remain here for the next two weeks or so and is then 
scheduled to depart on another trip. 


Alex. Shaw, of the A. J. Fondeville Co. sales staff ar- 
rived back at headquarters on Tuesday of this week, fin- 
ishing up a sales trip that has kept him away for the past 
two months and on which he went as far as the Pacific 
coast. 


Another new salesman has been added to the staff of 
the Knowles, Taylor & Knowles Co., this week in the 
person of Carl F. Silber, who was formerly associated 
with the Jeannette Glass Co. Mr. Silber will work out 
of the firm’s New York office. 


Fourteen 


Harry Waldman, of the United China Co., Boston, ha; 
returned to his desk after a two weeks trip to the pot 
teries in the East Liverpool district and vicinity. 


William G. Mueller, the well-known manufacturers 
agent, arrived back in New York after a two months sell: 
ing trip that took him as far west as the Pacific coast anc 
included stops at Buffalo, Cleveland, Dayton, Chicago, St 
Louis, Los ‘Angeles, San Francisco, Seattle and many 
other large cities. Mr. Mueller.is most enthusiastic abou 
business conditions and reports business as being “ex 
tremely good.” 

Mr. Farmer, buyer for S. H. George & Sons) Kags 
ville, Tenn., was a visitor to the metropolis last week. 


Maurice Raved, winner of final 1927 tournament of the 
Pottery, Glass and. Brass Golf Association at Essex Falls 
Country Club, Essex Falls, N. J., last week. 
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}Leo. Neubrick, china and glassware buyer for the 
rowley, Milner Co., Detroit, and J. A. Maloney, china, 
ssware and lamps buyer for the Denver Dry Goods 
., Denver, were in the New York mart this week mak- 
eg purchases for their stores. 


U.S. Potters Meet at Washington 


The 49th annual meeting of the United States Potters’ 
‘ssociation will be held in the Willard Hotel, Washing- 
in, D. C., December 6th and 7th it was officially an- 
punced this week by Secretary-Treasurer Charles F. 
loodwin. 

The Association was formed 53 years ago next Janu- 
fy at a meeting held in the old Merchants Hotel at 
hiladelphia, Pa., and in all these years only four annual 
‘ssions have been missed. ‘The session this year will 
ose with a banquet the evening of Dec. 7th. 


| 
alesmen’s Association Banquet February 9 


The date for the annual banquet of the Pottery, Glass 
ad Brass Salesmen’s Association has been set for Febru- 
ty 9, 1928, and as in years past the place will be the 
lotel Astor. 

The annual special meeting for the nomination of of- 
vers, three directors and territorial vice-presidents will 
» held November 17, while the annual meeting for the 
earing of the annual reports of officers, the counting of 
lots and the transaction of other general business 
ill be held on Thursday, December 15. 


| Oxford Pottery Insures Employees 


Double protection under a plan of cooperative group 
surance, has been provided for the employes of the Ox- 
ord Pottery Company, Cambridge, O., through contract 
ith the Metropolitan Life Insurance Company. More 
ian $70,000 of life insurance supplemented by a visiting 
urse service are included in the general plan. 
Underwritten on a cooperative basis, the entire cost of 
1e program will be jointly shared by the employer and 
nployes. 

| Subscribing employes in the general classification re- 
sive $1,000 of life insurance each. In addition to this, 
health and non-occupational accident policy provides 
yw the payment of benefits of $10 a week. Subject to 
ie terms of the policy, these payments will continue in 
uch case of disability for a maximum of twenty-six 
ynsecutive weeks. 

Through the inclusion of a total and permanent disa- 
ility clause, an employe becoming completely disabled 
2fore age 60, will receive the full amount of his life 
isurance in monthly installments. 


In the October 27th issue of the CRocKERY AND GLASS 
URNAL it was stated that George Bratt was in New 
ork conferring with Harry Moscovitz, New York rep- 
sentative for Edwin M. Knowles China Co. In this 
»port it was erroneously stated that Mr. Bratt was sales 
anager of the firm. John McDonald is sales manager 
t the Edwin M. Knowles China Co. 


Taylor, Smith & Taylor Suffer $15,000 Fire 


An over-heated tunnel kiln in the remodeled section of 
the plant of Taylor, Smith & Taylor Co., at Chester, 
W. Va., caused a loss estimated at $15,000 to the kiln 
and building. The roof over the bisque kiln section in 
which had been built a new Harrop tunnel kiln was de- 
stroyed by fire. Damage was also done to the stock of 
“green” ware. The kiln was being tested at the time of 
the fire, and although the roof of the building was nine 
feet above the kiln, it is presumed that the heat was so 
intense that the roof was quickly ignited. Because of 
the fire, it will be three or four weeks before the new 
tunnel kilns can be placed in operation. Loss is fully 
protected by insurance. 


An American to Represent the Leipzig Fair in 
New York 


H. A. Johnson has been appointed to represent the 
Leipzig Trade Fair in America, to succeed E. A. 
30ettcher, who recently died. Mr. Johnson, an American 
by birth, has had an extensive diplomatic and business 
experience in both the United States and Germany. He 
is a graduate of the University of Heidelberg, was for 
years connected with an American law firm in Berlin, and 
was later closely associated with the American Consul 
General in Germany. He was engaged for seven years 
as vice-president of a large textile concern in New York. 
Mr. Johnson's active life, equally divided between Amer- 
ica and Germany, peculiarly qualifies him to represent the 
great industries Fair, which has proved so vital a factor 
in developing the industrial relations of America and 
Germany. 

The London office of the Leipzig Fair is also at the 
service of American buyers, forming an important link 
between American, English and German business inter- 
ests. Mr. Edgar H. P. Meyer of the London office is at 
present visiting New York to develop closer international 
trade relationships between the three great industrial 
countries. The Leipzig Fair has been held without inter- 
ruption for 700 years and last year attracted 1,500 Amer- 
ican buyers. 


Buyers in New York 


Ocroser 27, 1927 
W. K. Cottrell, china, glassware, toys, ‘'C. K. Whitner & Co., 
Reading, Pa., 20 W. 33rd St. (D. G. Alliance). 
I. E. Partridge, househould furnishings, china, Wallace Co., 
Schenectady, N. Y., Breslin. 
Octoser 31, 1927 
L. W. Sweet, house furnishings, C. T. Sherer Co., Worcester, 
Mass., 105 Grand St. (Jay & Co.). 
NoveMBER 1, 1927 
E. C. McCarthy, house furnishings, Jordan Marsh Co., Boston, 
Mass., 244 Madison Ave., 7th floor. 
K. D. Perry, house furnishings, J. A. Kirvan Co., Columbus, 
Ga., Broztell. 
Mr. Hall (house furnishings, Meekins, Packard & Wheat, Inc., 
Springfield, O., 432 Fourth Ave. (D. G. Union). 
J. E. White, house furnishings, White Bros., Waynesboro, Va., 
Lathan, 
W. F. Halliwell, house furnishings, china, C. T. Sherer Co., 
Worcester, Mass., 105 Grand St. (Jay & Co.). 
NoveEMBER 2, 1927 
Mr. Gillmore, house furnishings, lamps, china, Hens & Kelly 
Co., Buffalo, N. Y., 27 W. ‘33rd ‘St. (Fellows Buying Co.). 
J. J. Fagan, house furnishings, toys, Shartenberg & Robbinson 
Cos, Pawtucket, R. I, 20 W. 33rd St) (D. G. Alliance). 


American Dinnerware Manufacturers Giving 
Decorations More Attention 


ORE than ever before the one word “service” 
M is being observed by the American manufactur- 

ers of dinnerware. While the producers are 
bending every effort to give the trade a better quality of 
merchandise, and with much success, there is another 
division of the industry that is now being given more at- 
tention than formerly, and this is the way of decorations. 
I‘or some years it has been pointed out that greater ser- 
vice could be given the trade in this direction, and this 
effort is more pronounced today than ever before. 

While several large purchasing interests have created 
style departments, with experts in charge for the purpose 
of giving close study to the trend of the times, the dinner- 
ware manufacturer is also giving close application to the 
artistic side of the industry. This suggestion was made 
to the dinnerware manufacturers at a meeting of the 
United States Potters’ Association held at the Astor 
Hotel, New York City, some years ago by Prof. Albert 
Binns, of Alfred University, oi Alireds New York 
At that moment Prof. Binns did say that it was possible 
for American manufacturers to give the public the best 
the world could produce, adding that “quality and art go 
hand in hand in the ceramic industry.” 

The Homer Laughlin China Co. is the first of the semi- 
porcelain manufacturing interests to develope its indi- 
vidual art department, although for some years certain 
American chinaware manufacturers have engaged the 
exclusive services of artists. 

A peep into the new art department of the Homer 
Laughlin China Co., shows the wonderful possibilities of 
such a study. Here is now being developed exclusive 
dinnerware decorations, the like of which has never been 
placed on dinnerware. Scores of new designs have been 
worked out. Bisque plates are used for the developing 
of these new patterns. From time to time buyers are 
privileged to view the new creations, although perhaps 
none of the designs have been officially adopted. 

With seven dinnerware shapes, four of which are plain 
and two are fancy, the Homer Laughlin China Co. is now 
in a position to give the trade a wide assortment of both 
shapes and decorations. 

The plain shapes are the “Quaker,” “Empress,” “Yel- 
lowstone” and “Cable,” while the fancy shapes are the 
“Hudson” and the “Republic.” 

All of these shapes are now on display in the sample 
room of the Laughlin plant at Newell, and are being 
marketed in a wide variety of new decorations. 
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Most all of the shapes can be had in either white | 
ivory body. | 

An interesting feature has been added to the samp] 
room of this plant, by which the trade can be informe! 
concerning the translucent body now being used. Th! 
feature is the only one of its character in any samp! 
room in this district, and is really one that is quite wort! 
while. | 

One new shape is to be added to the Laughlin lini 
which has been named the “Newell.” This shape will } 
produced in an ivory body, and the first pieces are no} 
heing displayed in the sample room. | 


Willard Morris Goes to California 


Willard Morris, formerly associated with the Knowle: 
Taylor & Knowles Co., in various capacities, left last wee 
for California, where he plans to spend the winter sea 
son. Mr. Morris recently retired from the company, hay 
ing sold his stock to other interests. He was accompanie 
on-his western trip by Mrs. Morris. 


No Change in Dinnerware Production 


There has been little if any change in the busines 
situation during the last week so far as the production 0 | 
dinnerware is concerned in the local district. While it 1 
true there has been some slight advance in new inquirie. 
and orders, the production of the district as a whole 1 
not up to normal. There is still a tendency on the par 
of some interests to order merchandise on a conseryativi 
basis. In fact, this rule has been observed rather gener 
ously during the last eight months. 

Some distributing interests have begun to show interes 
in merchandise for January sales, and some orders 10 
this class of goods have been placed. Shipment of thes 
orders, however, will not be made much before December 

Considerable goods for holiday sale are now beins 
forwarded. These orders, however, have been on file fo! 
some time. Within the next few weeks the majority 0! 
local plants that have holiday orders on file will hav 
practically cleared their files of such business. Orders fot 
nearby shipping will continue into December. 

The bulk of the business being received now by the 
manufacturers is for decorated dinnerware. Demand fot 
plain white goods is considered slow. 


H. P. McPherson, attached to the sales department 
of the Knowles, Taylor & Knowles Co. is spending a sea 
son in the western territory. 
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High Tribute Paid William C. Lynch 
| Frank ay Judge, Jr., sales manager for the National 
ina Co., Salineville, paid a glowing tribute to the life 
William C. Lynch, who retired from the Taylor, Smith 
{Taylor organization, November Ist, at a meeting of the 


William C. Lynch 


ast Liverpool Kiwanis Club, an organization in which 
(r. Lynch has always been active. 
“Billy, you’ve delivered the goods,” 
You are a living exemplification of Kiwanis ideals.” 
Mr. Judge spoke of Mr. Lynch as “Billy, as I knew 
um He referred to the-active life of Mr. Lynch, one 
( the founders of the East Liverpool Kiwanis Club, 
ad his rise from a humble clerk in a grocery store to his 
resent position in life. He declared that the Kiwanis 
lub’s fight for the under-privileged child found quick 
*sponse in the heart of Mr. Lynch, who has educated 
ght children and took several into his own home. 
Emotion halted the response of Mr. Lynch. The time 
ps at hand for him to part company with bosom friends. 
; have seen every country in the world,” he said, “and I 
ose East Liverpool years ago as my home. Now I am 
bing to California to find rest and lengthen my life.” 
Immediately upon his locating in California Mr. Lynch 
ill continue actively with the Kiwanis Club of San 
‘lego, in activity having to do with under-priviliged 
uildren. 
Mr. Lynch and Mrs. Lynch left Chester for California 
st Monday afternoon, traveling over the Lincoln 


ighway. 


Mr. Judge declared. 


Buyers who have been accustomed to visit the Elks 
lub while in this district, were advised this week that no 
‘ger is it possible to procure meals in the grill, the later 
wing been closed. The usual number of sleeping rooms, 
dwever, have been made available for the visiting trade: 


| 


Morris Bergman, of New York, who has been visiting 
te local market for several days, has returned to his 
ome office. 
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GOLD 


HIS is his assurance of a reliable product 
backed by an organization of nearly 
fifty years’ experience in the manufacture 
of such materials. 
R & H Liquid Bright R © H Matt Burnish 
Gold Gold (Liquid) 


R & H Burnish Gold R & H Powdered Gold 
R & H Paste Gold 
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ROESSLER & HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 
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‘‘America’s Leading Ceramic Material House” 


M. E. Linder, the well known dinnerware buyer from 
the Pacific Coast, has completed his survey of the local 
market, and is now en route to his home office at San 


Franciseo, Calif. 


T.S. & T. Chester Plant in Full Operation 

As previously exclusively announced. in this depart- 
ment, the Taylor, Smith & Taylor Co. will have their re- 
modeled plant at Chester, W. Va., in full operation early 
in December. Two of the three tunnel kilns recently in- 
stalled by this firm are now ready for operation, and 
the two bodies, ivory and white will be featured. This 
factory will feature both plain and fancy dinnerware 
shapes, also a complete line of hotel ware in both plain 
white and decorated. 


Chain Stores Taking Full Dinnerware Quota 

All syndicate chain store interests are taking their full 
quota of dinnerware, it was declared here this week by 
those who have been shipping on these contracts. In fact 
the movement from the producers has been quite steady. 
Some of the chain interests have been opening new stores, 
and a full assortment of ware is also being forwarded 
these new plants. 

It is the custom of the buyers for these interests to 
centre sales upon a particular number of items, and the 
same assortment found in one store is to be obtained 
in another, also with a similar decoration. 

Mail order houses are also taking their usual volume 
of late season stocks. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glassware Activity Causes Factories to Work 
on Better Schedules 


UINT glassware for late fall and holiday trade con- 
kK tinues in rather favorable demand, and according 

to the views of manufacturers in the Pittsburgh 
district, factories are now operating on better schedules 
than has been the custom. Additional shops have been 
placed on the active list in some factories, and there have 
also been increases in the decorating departments. 

While orders for colored glassware goods continue 
strong, yet it claimed that new business on crystal blown 
and stemware shows better strength. Department store 
buyers are protecting themselves by ordering goods for 
late season trade shipped as early as possible. There has 
been rather conservative buying of glassware during the 
summer season, and as a result department store stocks 
are not exceedingly large. 

According to reports received from road salesmen and 
resident agencies, the retail demand for glassware is show- 
ing an increase. This advance came with the close of the 
summer vacation period. In the west, the demand shows 
more strength as a result of the movement of farm crops, 
and a similar report has come out of the south. 

Inquiry is now being made concerning new lines for 
1928. All flint factories are engaged in developing these 
new features, and it is expected to follow that these will 
be available for the trade probably early in December, and 
for January shipment. 

Factory stocks are nominal, it is reported, the majority 
of the plants working close to orders. 


American Gains Brager Control 


Advices received in Pittsburgh this week are to the ef- 
fect that the American Department Stores Corp. has 
closed negotiations whereby it has secured control of the 
3rager’s Department Store at Baltimore, Md. Albert A. 
Brager and A. Stanley Brager have disposed of their 
entire interests in this store, with the exception of the 
realty, which has been leased to the American Department 
Stores Corp. 


Woolworth’s Pay Record $29,000,000 Rental 

Approximately $29,000,000 rental for a 99-year lease 
will be paid by the Woolworth interests for additional 
space on State Street, Chicago, it 1s reported, or an aver- 
age rental of $292,424. This is said to be a record rental 
price for a syndicate store of this character. The com- 
pany will erect a new six story building on the site, and 
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when opened will prove to be the largest Five and Ty. 
Cent store in the world. 

This same interest has just opened its 15th store at S 
Louis, under the management of A. E. Hutchinson, wi 
has been with the company for seventeen years. T] 
new St. Louis store employs 325 people. A complete li 
of dinnerware and glassware is being featured in this ne 
unit. 


Cameron Factory Resumes Operations 


The factory of the Cameron Glass Co., Cameron, Vj 
Va., that has been idle for some weeks for the purpo: 
of completing needed repairs has been placed in operatio: 
giving employment to about 100 people. 


Fire Causes Gillinder Slight Inconvenience 


Two firemen were injured when fire seriously dan 
aged a section of the glass factory of Gillinder & Son 
Inc., Philadelphia. As soon as the fire loss has been ac 
justed, the company will immediately improve the damage 
part of the plant. The fire will cause little if any incor 
venience to the usual activity of this factory. 


Tiffin Cut Glass Co. Formed 


With a capital stock of $10,000 the Tiffin Cut Glas 
Co. has been formed at Tiffin, O., the company obtainin 
an Ohio charter. The incorporators are Otto P. Schult: 
Francis G. Drummer, Floyd Johnson, Herman A. Hoeri 
and Joseph L. Grieselding. 


U. S. Glass Co. Issues Etiquette Book 


The advertising program of the United States Glas 
Co., is national in its scope. In addition to its full-pag 
displays in several prominent magazines they have is 
sued a new book on the etiquette of table glasswar 
cailed “The Hostess and Her Table.” . 

As a result of a quiet accumulation of United State) 
Glass extending over a long period. There appears to bv 
very little stock in the market. Interests friendly to thi 
management are reported to have been heavy buyers) 
The stock has been sold up to 17. A new high for thi 
movement. 

The Glassport Land Co., a subsidiary of the U. 5 
Glass Co., is an example of an enhancement in value 0} 
assets which does not come from operations. ‘This prop: 
erty was purchased years ago with the expectation of 
moving all the plants to Glassport. This was not don€ 
and the property is now worth many times the original 
purchase price, 
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azel Atlas Glass Co. Has Favorable Report 

Net earnings, totaling $738,595.84, are reported by the 

azel Atlas Glass Co. for the three months period end- 
ng Sept. 30, 1927. The report made following a meeting 

f the board of directors is one of the most favorable 
ver issued by the company showing an increase of $12,- 
27.49 in net earnings over the second quarter of the year. 
| The total income for the period was $1,609,542.84. The 
yperating expense was $370,947.00. The balance on hand 
‘June 25, 1927, at the end of the first six months of the 
rear was $2,891,975.86, as against $3,630,471.40 for the 
tine months’ period ending Sept. 30. 

A deduction of $193,489.00 was made for the regular 
juarterly dividend of 2 per cent payable Oct. 1, leaving 
. net surplus of $3,436,982.70 or an increase of $545,- 
06.84 over the preceding quarter. 

Explodes Largest Dynamite Charge 
_ The Pennsylvania Glass Sand Co. exploded what is said 
o have been the largest charge of dynamite of the kind 
wer fired in the State at its Mapleton, Pa., plant, located 


between Map'eton and Mill Creek, along the William 
Penn Highway. The entire mountain trembled and 
rocked like an earthquake, and it is estimated that 300,- 
COO tons of flint rock were loosened so that it may 


be quarried with little effort. 


Wohinc Appointed Louie Sales Manager 

Louie Wohinc, general manager of the Louie Glass 
Co., Weston, W. Va., has been appointed sales manager 
for the Weston Glass Co., also of Weston. The latter 
company is active in the production of a general line of 
pressed and blown glassware, while the Louie Glass Co. 
is a newer concern featuring blown ware. 


Ross Stores Lease Space in New York 
New York offices of glass factories in the Pittsburgh 
district have notified home offices that the Ross Stores, 
Inc., that operate a large chain of department stores, has 
taken a long term lease on an entire floor in the Onyx 
Building, at 1107 Broadway, between 24th and 25th 
SHINee, 


Glass Containers 


Leaders of the glass container industry from all parts 
{ the country gathered in Pittsburgh last week at the 
fort Pitt Hotel a two-day business session of the Glass 
Sontainer Association with the avowed intention of stim- 
ilating the trade and creating the consumption of glass- 
racked goods. 

F; E. Ferguson, president of the association, Alton, II1., 
resided at the meeting and banquet at the hotel. Speak- 
‘rs included Dr. Herbert D. Pease, New York, who spoke 
m the scientific and research part of the trade; John 
\lden Grimes of the bureau of internal revenue, Wash- 


’ Association Meets 


ington, D. C., who addressed the members on “Stand- 
ardized Depreciation Rates,’ and J. P. Brunt, Chicago, 
president of the Paperboard Industries Association, who 
described the activities of the related organization. 
There was a morning and afternoon session last Friday, 
with the following speakers: Dr. Thomas S. Baker, presi- 
dent of Carnegie Institute of Technology; J. P. Thomy, 
St iemces re Ostitermitartiord, Conn [2 C. Sims, 
president of the Retail Druggists Association of Pitts- 
burgh, and I. R. Stewart, chairman of the publicity com- 
mittee of the association. 


| Banquet of the Glass Containers Association at Fort Pitt Hotel 
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Market Event Scheduled 


The Market Event held semi-annually by the Glass, 
Pottery, Lamps & House Furnishings Association, will be 
held January 31 to February 13, in the Shops Building at 
17 North Wabash Ave., Chicago, and 9 N. Wabash Ave. 

Fourteen local representatives will participate in pre- 
senting to the trade the first showing of their 1928 lines 
in Chicago. It is reported also that all of the factories 
will offer specials of considerable interest to the buyer. 

Advertising plans for the announcement of the exhibits 
are now being worked out by the committee and give 
promise of embracing a very extensive campaign. As the 
dates scheduled coincide in part with those of the China, 
Glass and Gift Association as well as the Eastern Manu- 
facturers and Importers Exhibit, a large attendance is 
anticipated. 


Local representatives report a very favorable business 


during the past week in dinnerware. Dealers believe 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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there is a good outlet for this merchandise for pre 
Thanksgiving sales and are hastening to replenish thei 
stocks for this occasion. 


Thomas Fulton, Secretary-Treasurer of the Hockin| 
Glass Industries, of Lancaster, Ohio, spent some time 11 
Chicago during the past week visiting the company’ 
western office manager, Walter G. Minnemeyer. 


B. Mehlman, of Herzfeld, Phillipson Co., Milwaukee 
Wis., visited the Shops Bldg., while on a short buying tri 
in Chicago. 


The Pettis Dry Goods Co., of Indianapolis, Ind., mad 
preparations to replenish their holiday stocks throug! 
their representative buyer who made a number of selec 
tions for them the past week, among local glass and chin: 
display rooms. 

Mr. Helm, of Helm & Soukup, 17 N. Wabash Aye. 
Chicago, has just returned from a trip around the terri 
tory of Minneapolis and St. Paul. 


The china and glass buyer for the “Tribe ‘of K,” Gary 
Ind., spent several hours last week looking over the vari, 
ous displays at the Shops Bldg. 


A Gala Sale announced on October 22, was celebrate 
at all Hartman Furniture Stores in honor of the Gran 
Opening of a 2 New Hartman Stores, located at Wes 
26th Street and Hamlin Avenue, Chicago, and 717 Broad 
way, Gary, Indiana. These two new links in the grea 
Hartman Chain complete the largest chain of retail furnt 
ture stores in the world. The nineteen Hartman store: 
featured nineteen super-bargains as well as many othe! 
values in all of their departments. One of the remarkable 
offerings presented by the china departments, was a beat: 
tiful 100-piece dinner set of fine semi-porcelain, decorate 
in a combination lovebird and floral border design with 
gold lines, priced at $19.00. The growth of this busines: 
extends over a period of 62 years. i | 


Special events are now in progress throughout the de- 
partment store of L. Klein, at Halsted, Fourteenth and 
Liberty Streets, Chicago, in honor of their Fifty-eighth 
Anniversary. | 


An entire page in the Chicago Daily Tribune of Octo- 
ber 24, announced that Burley’s of 7 N. Wabash Ave, 
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‘WHAT TO BUY 
‘AND WHERE TO 
BUY IT IN — 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


EARL W. NEWTON AND 


_ FOSTORIA GLASS CO. a SSOnTrRe 


Chicago Display, 806-7-8 Masonic 


i 
and Iridescent. Central 3497 9 North Wabash Ave, Phone: Central 3236 


| Temple IMPERIAL GLASS CO. 
| ; ECONOMY GLASS CO. 
Bia Shagtsy Barr Dae NAL GaSe 
Etchings, Cuttings Phone ie 

| 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


| Phone: Superior 4100 


The Atlas-Globe China Co. 
NILES, OHIO 
E, J. BeEnyAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive 


Room 1008 Phone Superior 4100 


Room 980 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
80 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE L 
DIRE FRO CUR FACTORIES. 


‘hicago, well known china and glass shop, will move to 
ew quarters early in 1928, due to the expiration of their 
tase. In order to avoid moving any more stock than 
dll be absolutely necessary, every piece of merchandise 
i the store (excepting Cowan Pottery and Dirigold) will 
ear a minimum discount of 20 per cent. Open-stock 
atterns in china and crystal as well as large shipments 


ing discounts. 


of new merchandise already under order for autumn and 
pre-holiday delivery, are listed as those to share in sweep- 


We should be as generous with a man as we are witha 
picture, which we are always willing to give the benefit of 
the best possible hght—Emerson. 
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SPODE’S JUNE 


| Stock carried in New York City 


/ 
| The accompanying illustration shows the mos 
| has a Chelsea feeling. 


| on the verge. The center is a very quaint English flower group, done in fine lines. 


; 206 FIFTH AVENUE 


Send for samples and prices 


t beauttiful design brought out by Spode on the flower emhassee aeite , i 
i d between the embossments on the rim, with a conventional narrow border running 
CO SEG seed dar The whole pattern is printed in green and 


painted in rich warm enamels of orange, green, and red, all under the glaze, the underglaze application adding richness to the 
enamels. These effects combine to give a pattern of much quaintness and interest, 
COPELAND & THOMPSON, INCORPORATED 
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The design 


NEW YORK CITY 


Place Plates by Rosenthal 


Pictured herewith is one of the newest place plates that 
may be seen at the Rosenthal China Corp. display rooms, 
149 Fifth Ave. The firm are offering about twenty-five 
brand new and exceptionally charming treatments on these 
plates, all of which are carried in stock. An outstanding 


feature of them is their coloring which presents a rich- 
ness and quality so characteristic of Rosenthal. Another 
point of interest is the fact that all of the patterns, even 
those popularly priced, are’ shown in an ivory body, . The 
plate illustrated is a splendid example of what these are. 
Serving as the background for a most unusual and strik- 
ing motif is a delightful apple green. Over the entire 
rim a design closely resembling the Persian style of deco- 
ration which presents a combined bird, flower and scroll 
idea outlined in gold has been applied. At the verge an 
encrusted band about an inch in width and corresponding 
in its idea to the rim decoration is used while the edge 
features another encrusted quarter inch border. To really 
appreciate how appealing these service plates are one must 
really see them and those who visit the Rosenthal sales- 


rooms with this object in view will be well repaid fof the 


time spent in so doing. 


Knowles, Taylor & Knowles New York Dis- 
play Room a Real Achievement for 
This Factory 


Due to the foresight and merchandising initiative of 
Homer J. Taylor, president of the Knowles, Taylor & 
Knowles Co., East Liverpool, O., coupled with the ex- 
perience and ability of C. H. Cummings, sales manager 


of the firm, this factory has taken a decided step for- 
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would have been impossible for the firm to have found) 
a more perfect place than this. 
and most accessible from all points it is indeed ideal, 
Having uppermost in mind the desire to render better 
and more efficient service and closer cooperation to the 
resident and visiting buyers the Knowles, Tayler & 
Knowles Co. have established this office as a direct fac- 


Central in its location 


tory branch and in so doing have overlooked no detail | 
My S 


or spared expense. It naturally follows as the result 
of this that they are now in a position to render most 
helpful service to the retailer in all phases of dinnerware 
merchandising. 


} 


Any number of new patterns developed _ 


from a thorough study of the needs and desires of | 
leading retail stores and the buying public will be dis- | 


played, thus permitting a more diversified and selective 


range from which requirements may be filled than the | 


factory has ever before presented to this trade. 


In the | 


appointments, finish and general environment of the | 
display. room great credit must be given to Mr. Cage) 
Cummings, for it carries out his ideas to the detail and | 


offers one of the most charming places seen in a long 
while. A most pleasing buff color has been used for the 
side walls which is relieved by a green trim at the base. 
The ceiling is white and a wealth of natural light is 


provided by large windows overlooking Broadway. When | 
artificial illumination is necessary, which is seldom, large 


overhead drops provide further light. 
of the displays are splendid. Fifteen specially constructed 
mahogany tables are grouped around three sides of the 
room, while in the center another large table, completely 


The arrangement 


laid for the formal dinner, has been placed which fea- | 


tures and aptly shows one of the firm’s leading patterns. 
Incidentally it is of interest to note that this center table 
is changed several times a week, thus permitting a number 


of different treatments to be shown exactly as they ap- 


pear on the home table. 
for the floors and even the windows are-adorned with at- 


Heavy rugs have been provided | 


tractive drapes. The front end of the room has been given | 
over to desk space for Mr. Cummings and his assistants. | 
The firm may indeed feel the well-deserved pride they | 


do in their new place. 


Chains Pass Half-Billion Mark 
Total sales of the fifteen leading chain store systems 
of the country for the first nine months of 1927 passed 
the half-billion dollar mark for the first time in history, 


| 


according to the compilation of George P. Burr & ©0, _ 


specialists in chain store securities. 

Sales for the period totaled $502,277,426, against $432,- 
109,908, an increase of $70,167,617, or 16.2 per cent, over 
the first nine months of 1926 the previous record. 


gas, | EVERY DAY 


GIFT DAY 


By BEATRICE 


7 N reviewing the small items displaved in the modern 
gift shop, it reveals that these little bits of art go a 
long way toward making up a financial increase at the 

el! of the year. Insignificant perhaps in makeup, 

ye quite important in sales ability these little things, 
taulate receipts when counting up profits. One 
zi: shop mistress reports that the sale of the simple an- 
aizrsary card, Christmas, New Years, birthday and oth- 
er, pays her rent, and what about the lovely small glass, 
otery, vases, lamps, ash trays, door stops, book ends, etc. 
thse surely make up for many losses on the larger ob- 
jes, maybe left-overs. If small gifts are not hidden 
dcind some larger items, and have their own sections or 
ecnters, they will receive their just deserts, and possibly 
disell their Hercules competitors. The window display, 
ilistrated, Kresge Department Store, manifests how 
sjondidly small things can be brought into prominence by 


y 


‘and often prove more effective than the “Big Parade 


- Small Gift Wares That Count 


MILLER WISNER 


an intelligent arrangement and conspicuous layout. This 
holds good of similar displays in the up-to-date Gift Shop, 
and should be followed out, if the small things would sell 
quickly. Most shops have their own personal feeling about 
featuring small wares, and many devote special tables or 
counters arranging them appropriately with small glass 
vases, bowls, vanity and boudoir lamps and shades, and 
the unique new merchandise that is constantly being pro- 
duced by progressive manufacturers. Often small objects 
are suspended from the ceiling or overhead shelving at- 
tached by various colored ribbons, cords and tassels, thus 
dangling them before the eyes of some reluctant purchaser. 
This is a novel and attractive method of bringing these 
otherwise unnoticed items forcibly to view. Don’t disre- 
gard small gifts, they fill up the nooks and corners of life, 


” 


ar > 
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Attractive Window Display of the Kresge Department Store, Featuring Small Gift Wares in a Most Engaging 
Setting. 
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Gift lable Echoes 


Fersuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By BEaTtTRICE MILrLeR WISNER 


Pitchers in Many Sizes by Unaka Potteries 

Among the large variety of pottery by Unaka Pot- 
teries, 225 Fifth Ave., New York, that appeals to the 
housewife, both for useful and decorative purposes, are a 
number of quaint shaped pitchers, 
one of which is illustrated. These 
pitchers come in a number of 


for flowers, 
Unaka 


uses in the home, 
milk, water or cream. 
pottery is a truly American pot- 
tery, made entirely by hand in 
the old primitive way. The clay 
coming from the Unaka moun- 
tains, has a smoky color, hence 
its name, Unaka, which means in Indian tongue, smoky. 
The Unaka Studios are offering beautiful parchment 
lamp shades, hand painted, that harmonize perfectly with 
the colors of the lamp vases, in characteristic modernistic 
design, and beautiful leaf and other decorations, all exe- 
cuted by the studio’s staff of skilled artists. Large Unaka 
jardinieres for display purposes, and other pieces give 
to window dressing an appealing touch of artistry, that 
is at once recognized by the passer-by. 


Spicer Glass in Artistic Shapes 


Two beautiful numbers from Spicer Glass, represented 
by Howard G. Selden, 225 Fifth Ave., New York, are 
pictured below. This distinctive glass has its own par- 
ticular charm in fascinating colors and shapes, which are 
offered in a host of desirable items for the modern gift 
shop. Vases, bowls, jars, candlesticks, sugar and cream 
sets, are among some of the lovely objects, both useful 


and ornamental, to grace the Home Beautiful. For an 
inexpensive gift, nothing appeals more to. the woman of 


taste, who always appreciates dainty iridescent and color-. 


ful glass, than a choice from this assemblage. The Spicer 
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sizes and colors for the various « 


r 


Glass has won popularity through its clear colors; amb. 
amethyst, rainbow and blue, and unique and _ practic 
shapes, which have endeared it to thousands of critic 
users, 
j 


Unique Italian Jug 


Unusually interesting is the Italian Pesaro potte. 
pitcher, illustrated, of old time desiy 
and shape, from Art Industries, 2; 
Fifth Ave., New York, having both gra 
and oddity for its passport. In gaye| 
color, fruit and leaf decoration, 15% i 
high, and 8 in. in diameter at bottom, 
is admirably adapted for many purpose 
Many beautiful examples of this Italic 
ware are displayed in the firm’s ne 
showroom above mentioned,  togethi 
with the Darling Studios hand paint 
parchment shades, the Paul Hanson shade lines, tl 
Craftsman’s wrought iron, lamps and occasional furn’ 
ture, and the firm’s artistic “Lavinite” pottery which 
well known for its rich metallic tones and artistic mo 
eling. 


New Artistic Shade and Lamp | 


Much depends on the attractiveness of a hand wrougl_ 
lamp, by the shade which accompanies it. The real ski 
shade, produced by the Tombs Studios, Newark, Ne 
Jersey and reprfi) 
sented by Gif. 
Bazaar, 225 Fim 
Ave., New Yor 
serves its art mi 
sion in adornin| 
the fine han 
wrought iron lam} 
which is entirel 
produced by hant 
with the aid of th 
forge, also offere 
by Tombs Studio: 
The practical an 
ornamental — shad! 
shown on the lam) 
is mellowed in tone 
giving its aged ef 
fect, and  lacec 
The _ illustratio 
clearly shows this handsome unit, graceful in line and 0 
distinctive character. The Tombs Studios are constantl 


| 
| 
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s WEST 21st ST. 


| SIMONDETTI & CO., INC., Importers 


(Just West of Fifth Ave.) 


ARTISTRY 


IN TEA SETS 


Our large assortment of recently 
imported tea sets has been col- 
lected from various parts of Italy, 
representing unusual rich decora- 
tions and wares. 


SIMONDETTI 


IMPORTATIONS 


Unusual Pottery 
Exquisitely Tooled Leather 
Rich Giltwood 

Decorative Straw Baskets 
Artistic Lamp Vases 


In the Simondetti Studios are 
created by skilled artists hand 
painted parchment shades that 
have achieved an enviable repu- 
tation through original hand- 
craft, mirroring the beautiful 
vase decorations. 


NEW YORK CITY 


, 
= 


tducing new parchment shades, in “Antique Crackle 
frilliant color decoration, representing Spanish scenes, 
aifs and other designs, in many shapes and sizes. An- 
tr shade, by the studios, is the “Krackle,” which is 
BY priced, made of the same material as the ‘“An- 
ue Crackle,” but somewhat lighter in weight and with- 
ui the hand tooled leather effect. The Tombs Studios 
ae just issued an extremely artistic catalog, featuring 
A lines both in color and sepia tones, which is a com- 


rensive story of their beautiful shades and lamps. 


Quaint Mica Shade 
| ‘he novel mica shade ‘‘Firstaid,”’ by Mica-Craft Corp., 
C42 West 27th St., New York, pictured on the Colonial 
up, has much to HER it to the fastidious connois- 
seur of right lighting. This in- 
teresting shade is one of the 
firm’s outstanding new ideas in 
shape and soft color tone. It is 
constructed so as to aid the light 
for the eyes, producing a gentle 
glow, which is both appealing 
Many new ideas 


and pleasing. 
are being offered by the Mica- 
Craft Corp., both in decoration 
and shape, in genuine laced, two- 
toned effects; amber and pearl 
panels, etched, hand decorated, 
red, gold and black, bridge shades, shields and table 
p shades, all sizes, in the “Micafine” lines. 


; 
| 


Rich Victorian Glass 


Four entrancing glass numbers from Francois, Wil- 
mington, Del., illustrated, represented by Gifts Bazaar, 
225 Fifth Ave., New York, are intensely interesting for 
their historic origin. Representing the Victorian period, 
they relate many of the old time shapes and decorations. 
The bowls are authentic original Victorian specimens. 


The intrinsic value of these beautiful glass pieces, lies 
not only in their early history, but the fact, that the rich 
colored enamel decoration is very hard and lasting. The 
variety of objects is large, coming in fifteen different 
shapes. This exquisite Victorian glass, brings an intimate 
relation to one of the most notable eras of all ages. 
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Tea Sets Hold Czecho Colors Ornate Crystal Trees 
In the recent imported tea sets, by Czecho Peasant Art Sturdy and firm in construction yet delicate and fragi 
Co., 8-10 West 19th St., New York, the rich colors and in appearance, are the beautiful crystal trees, seen amoy) 
native designs, repeat the beauty of this original pottery, the large collection of inviting gift wares, represented } 
made in Letovice, Czechoslovakia, and decorated by the Mary Ryan, 225 Fifth Ave., New York. These entrap 
peasants of this colony, guided by the artist Joseph ing trees are shown in numerous floral designs and idea 


both in single sprays for the small bud vase, or in cluste; 


Mrazek, who originates all the decorations seen on this 
attractive ware. Many beautiful gift items, including 
boxes, candlesticks, vases, pitchers, lamps and shades, and 
smaller novelty objects are displayed in the company’s 
unique showroom. New importations are on view for 


coming seasons. 


forming a large or smaller tree. Many rich colors at 
crystal are noticeable among the novel assemblage, love 
red flowers, and those with jewel drops, that resemble tl 
first morning dew sparkling on an early bloom, combin: 
tions of colors, delicate sprays and stouter ones, all of the 
bring their special charm of flower artistry in their d 
lightful formation. 


A ne “a ASH TRAYS 


ANTIMONY New Tea Sets from Simondetti 


American women are emulating their European sistei 
in the art of serving tea. Nothing delights the feminit 


SE ASON AB LE heart more than the possession of an artistic tea set. | 


the large collection of fine imported tea sets shown b 

G I F I I I E M S Simondetti & Co., Inc., 12 West 21st St., New York, at 
ou Cara found many types which have been selected from variov 
centers of Italy. These are beautiful in art decoratio! 


Illustrated Catalogue on request for : a ; 
InnumerabletOmentalaNovcitics rich color tones and distinctive shapes, Among the 5 


a (eo) Ny 
fa ar yo “ona 
(\y 


mondetti recent importations are artistic Italian potter) 


\t 
d ni gi( A) 1, line: of many varieties, exquisitely tooled leather, decoratty 
ad ANNAN RN in \ i, 9) SN ee A i 


a Wa = ‘ ’ } 
ssh “i straw baskets, lovely giltwood, etc. The Simondetti lam, 
IMPORTERS OF ; ; : taal 
A odis shade studios have reached the High C in the develop 
Japa PAMESe as Goods, ment of hand painted parchment shades. The heautift 
327 W. MADISON STREET 101 FIFTH AVENUE designs of the vases are reproduced with exacting ski 

CHICAGO NEW YORK j : : : vu 
Le Be 5 = hus com 
TELEPHONE MAIN 4156 TELEPHONE ALGONQUIN 3823 by graduate artists in relating color and motifs, t 

Our New England Rep.: N. MASUDA CO., 99 Bedford St., Boston pleting units in harmonious tones and enticing decora 


} 


tions. 
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BYBEE POTTERY CO. 


Hand made in the Foothills of the Cumberlands 


| SPICER STUDIO 


Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 
exican Glass o 
G. H. BARREL & CO. Last Minute Calls 


Morocco Pottery and Leather 


BRADLEY STUDIO 


Daintily Decorated Novelties of a Thousand 


Liges for our-of-the-ordinary mer- 

CALIFORNIA FAIENCE CO. , 

Distinctive Pottery and Tiles chandise can always be filled 
PETER PERAZZO : : 

Alabaster, Italian Majolica and Peasant Ware efficiently and economically 
COWAN POTTERY STUDIOS . 

Graceful Pottery and Exceptional Shapes from among the varied Selden 
SELDEN GLASS , 

Catalonian and Lalique Reproductions Selections. 


KAY & ELLINGER 
Austrian Pottery, and Imported Candles 
EBELING & REUSS 
Quaint Little Pottery for Many Uses 
UNITED ARTS & 
CRAFTS, INC. 


Modern Pottery from 


SSeS SS 
HOWARD -G- SELDEN 
ART WARES 


Abroad NEW YORK 
[DD eSNG acy Ns LC coh, A 
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ADE IN LETOVICE CZECHOSLOVAKIA | rom UNAKA 28245 POTTERY 
AWARDED A GOLD MEDAL | 


With this registered trade mark 


BEAUTY SELLING AGENTS «QUALITY 


New York City, Butter- 
worth & Co., 225 Fifth 
\ Ave. Chicago, Ill., Gift 
Market, 58 E. Washing- 
ton St. Los Angeles, 
Cal., The Newcombs, 
738 South Broadway. 
Pittsburgh, Pa., Geo. R. 
} = West Sales Co., 954 
| AUTHENTIC Liberty Ave. COPYRIGHTED 
| 


Every Piece an Object of Art 
MADE BY HAND 


Vivid harmonies in color, Lustrous Greens, 
Iridescent Gun Metal, Autumnal Reds. 


CZECHO-PEASANT ART CO., Inc. C UNAKA POTTERIES Incorporated y, 


3-10 West 19th St. — New York City 225 FIFTH AVE. NEW YORK 


— 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be.carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 


WILL NOT 


NO OUTSIDE 
THREADS TO 
GATHER DIRT 
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Our well known “IMPERIAL” Shape has never shown to better advantage 
than when combined with our new creation, the “APOLLO” Pattern. 
Soleus gentearor The colors and design are brought out to a marked degree by the addition of a 
Hore oe semu-ivory border, 
lenin ele ions A Stock Pattern—made by Heinrich & Co., Selb, Bavaria. 
terlng Fancy 
ne APOLLO Re <> HALF MATT | 
PATTERN H&G. GOLD | 
NO. 10413 LAV ELS aVAR 


|: 
| BAVARIA HANDLES eS, 
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American China 
for 
American Homes 


alte (arrollton Pottery (0. 


: © | INCORPORATED 1903 
Albright @ 11 la MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO 
_ for the Jobber and Syndicate Buyer 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


Three Shapes 


DUS ee fancy 
OO ) ies Be plain SEMI -SQUARE—— PLAIN EDGE 
CRT) dda 5 octagon 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 


Albright China Co. tions in commercial borders. 


Prompt and courteous service. 


Send for Catalog and Illustrations 


Main Office 
Carrollton, Ohio 
Representatives 
: Factories : 7 HERBERT K. CONNOR CHAS. A. WEJDEMANN 
Carrollton, Ohio Scio, Ohio East West 
14 Kilns 9 Kilns ROY E. HENDERSON 


President 


NEW PATTERNS IN- 


ATIONAL IVOR\ | 


66 * ° ye 39 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


SALES OFFICES man and retailer. 


BUBAR & CO., 


828-30 Taylor St., An education for anyone con- 
Fort Worth, Texas, 


nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


D. KING IRWIN, 
200 Fifth Ave., Suite 3 
New York. 


igh Terrace, 


ARTHUR L. REBER, 
173 East Lane A 


| 
| 


CECIL E. TAYLOR, 
Uniontown, Pa. 


Cu DINNER Wane i 


ANNORALDINNER Haney A, 
F 20d re ) node 
West Roxbury, Mass. lw) 


| IVORY IVORY 


HE NATIONAL CHINA COMPANY 


SALIN ENE > OHIO 


WESTERN GLASS PRODUCTS CO. 
149 New ntgomery St., 
San F, 


n Francisco, Calif, 


E. E. WILGUS, 
21 March Ave., 


Demarest Publications, ta. 


Publishers 


45 East 17th St. New York 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANAGER—BUYER WANTS POSITION 


ANAGER-BUYER, Glass Department, 20 years’ experience 
as cutter, shop manager, wholesale and retail. Address Box 
669, care CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANT LINES 


ANTED—By Factory Representatives, lines of decorated 

glassware, noveities and.pottery. Office and showroom on 
23rd Street. Address Box No: 671, care of CrocKEry AND GLASS 
JOURNAL. 


POSITION OR LINES WANTED 


XPERIENCED, reliable salesman with following, operating in 

Detroit, Michigan, territory by automobile wants first class 
Pottery or Glassware line. Exclusive or side line, will open De- 
troit office. Confidential. Address: George Williams, 3040 Lothrop 
Ave., Detroit, Mich. 


GLASS FACTORY WANTS REPRE- 
SENTATIVES 


LD established factory that manufactures Decorated Glass and 

China wishes first class representation in New York -City, 
Philadelphia, Baltimore, Chicago and northern New York. Only 
reliable applications will be considered. Give full particulars. Ad- 
dress Box No. 675, care of CROCKERY AND GLASS JOURNAL. 


CHINA-GLASS MANUFACTURERS 


OMPLETE Sales Service for you in the West. San Francisco 
display Salesmen covering the entire West, New Orleans to 
St. Paul, San Diego to Vancouver. 

Every buyer of importance will see your line in this territory. 
Our men know the trade and can sell your line to better advantage. 
A few lines to be added for 1928. 

Address: The Finch Company, P. O. Box 645, San Francisco 
Caluie 


The hope of eliminating much of our poverty, crime 
and wastefulness lies in our ability to teach the younger 
generation something constructive about the right use of 
money.—Lewisohn. 


ELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


aS 
————_—_——_— 
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HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
‘Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


SO TTL LR LL UOT 
| 


We guarantee these 
bowls as 
sented. 


repre- STYLES 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 


7704eTiogaSt: Pittsburgh, Ussae 
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CROOKSVILLE 


>. DINNERWARE. 


A delightful ge 
ZT, gestion of the 
old-fashioned flower gar 


: den is given in this pat 
tern. Blues, red, brown, green 
yellow, lavender with slight trac 
ings of black and red edge lim 
offer perfect contrast of color 
Shown on the popular Columbis 
shape. / 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons D. Kinnan J. E. Boring 


5 West 20th St. Zanesville, O. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 


Los Angeles 
CENTRAL WEST 


J. L. Weaver 
Roseville, O. 


Crooksville, 0. 


H. L. Andersen 


George Sedelmeler Box 373 
Coffeyville, Kansat 


914 N. East St. 
Bloomington, III. 


The Crooksville China Co: 


CROOKSVILLE, OHIO 


1S rs oe 
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New Titian Shape and Pattern made by William Adam & Sons (Potters), 
Ltd., and patented in the United States under Patent Number U. S. 70566 


MEAKIN & RIDGWAY, Inc. 


129-131 FIFTH AVENUE NEW YORK 


need 


Ora, 


AAS 


Porzellanfabrik ‘Tettau 


(Royal Bayreuth) 


The design illustrated is one of the lovely 
things we are carrying in open stock from 
this famous old factory—a factory of won- 
derful traditions, and that produces a_ fine 
quality of dinnerware at a moderate price. 
It is well potted and nicely finished. 

The decoration—No. 4389—is of the type 
in which the German master decorators ex- 
cel. It is a combination of floral motifs fea- 
turing pink and yellow roses, blue cornflow- 
ers and green foliage with gold work, much 
of it on the filigree order. Great care has 
been exercised in working out every detail, 
but still, due to the process of decorating, the 
price will surprise you. 

Ask us for samples and quotations. Re- 
member—open stock or import. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 


24 West 23rd St. NEW YORK 


Telephone Gramercy 5150 


Thirty-two 
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IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of China and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 35-87 West 28d 


St. 
Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots, 


Bronzes, Marbles and 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
Ste China fancies. Phone, Ashland 
975. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, iNC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 

Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., $9-41 
West 28d St. 
Ahrenfeldt French China. 


INC., 


104 
China. 


920 


“Haviland China” 


KAntA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 


Gram. 0687, 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, Inc., 89-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC.,, 538-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


A Repeecehys H. RUHE, 14 West 23rd 
t. 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 61-65 

West 28rd St, 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 

Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
Cialties. 
ee TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. ee 

E. TORLOTTING, INC., 35-87 West 
23rdmote 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative, 


Lamps and Bric-a- 


November 3, 1927) 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


DER & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


or BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


EUAN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The 
Kind.” “Ann Murphy Shades.” 


Better 


NIX G'..ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


UOTE TEE 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. © 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ces Telephones, Chelsea 8265 and 
40. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. ar, 


Pottery 
Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ platn. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
sa Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. - Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated basket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 
Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass_ Co. 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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No. 1805/5144” three footed bowl. Charming for 
ficwers or fruit. Made in Crystal, Amber, Green 
or Roselin. A live retailer! 


ro +++ 4 


Westmoreland Glass Co. 


Grapeville, Pa. | 


(27 MILES EAST OF PITTSBURGH ON PENN’A R. R.) 
MANUFACTURERS OF 
HIGH GRADE GLASSWARE 
PLAIN, CUT AND DECORATED 
For Gift Shops 
Florists 
and Table Use 


Representatives 


See the 
leading pottery lines 
in one building — 
on One buying trip 


Out-of-town buyers who come to 


NEW YORK PHILADELPHIA 
: > ie ie Hit Ca GrayaCo:, Fred Stott, 
4 The Fifth Avenue Building are of- oe 200 Fifth Avenue 4 . 1007 Filbert Street 
BALTIMORE, MD. 
Dd } d th ° f ] iP. & aes John A. Dobson & oy ‘pi 
pq tered the great convenience of mak- Peay Beal Serene SAN FRANCISCO | 
) = b © ’ ff f h ° Traveling Representatives Himmelstern Bros., _ = 
Ing one buying trip sufhce for their Reba Reser 08 eee 
| S ete ore Himmelstern Bros., : 
$ : 643 S. Olive St. 
@ seasonal requirements. Whether eget: | searr Agi 
h e 5 ° ‘ 4439 Greenview Avenue Himmelstern Bros., 
‘ their special line may be art and gift CHICAGO, ILL. Terminal Sales Bldg. 


r+ 


novelties, earthenware, lamps or 
glassware, they will find many 
firms displaying their needs here. 


if essa Oe ok 
| THEDUNCAN & MILLER GLASS C° 
WASHINGTON » Has 


You are ten minutes by subway 
from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. Two elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 
lies within walking distance. 
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Anticipating 
The Vogue 


For smart unusual designs in glass- 
ware makes the Duncan & Miller 
line a leader. 


The lovely Georgian bowl, with 
low matching candlesticks as pic- 
tured, is a new conception that has 


made a tremendous hit. Made also 
in flared shape in crystal, amber, 
green or rose. 


REPRESENTATIVES 
New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 
Ph‘ladelphia San Francisco Baltim 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 
Factory Representative 
E. B. Hill, Washington, Pa. 


GER en OD 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building’ 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp TI rades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal! 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Rat eSe sertions. Seven words per line 


Minimum initial charge $2, payse 
ce 


“SARATOGA” “GLORIA” “ARGONNE” 


Are you 
putting the new 


Haviland 
Patterns 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


‘CHARM PATTERN 


into the hands of your prospects? 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on she genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We’re 
doing our part. Why not brofit? 


‘Haviland China® 


Every piece ot genuine 


DECORATED BY HavilendtOh: h il 
e avilan nina —the 
gilalde product of the original oul ap 
Co Haviland, established (7 
Linogesy Dv eer rance 
on decorated china mars shomnnnore: on white china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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furnishings 


Lamps 
Gi ift Shop 


and Z IN THIS ISSUE Nov 
| 16 19: 
Art Goods Latest News of the New York Trade 16 


Doll Toy . Contained in the Caught’ Ti the News, , 
Net Section Pages 8 and 9 


What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 
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\ What the Potteries Are Doing and up-to- 
Vol. 105, No. 19 the-minute Glass News by M. K. Zimer- 
Tw man, our regular Pittsburgh and East 
Liverpool correspondent 


NOV. 10, 1927 
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Timely news of Chicago by J. H. Smythe 


Wy 


A complete list of New York Imports for 
the week 
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Interest You 


Will It ) 
i 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Strect, 


New York. | SUBSCRIPTION PRICE 
| Gentlemen :— Domestic 
JOURNAL. ne Pan eed AND GLASS $3.00 a year 
including the Special Holiday 
aed Spring and Fall Buying Num- | 5S COOL any eels 
| bers) to the following address for which .... | Cc d 
enclose ...... for **.2 os year. vet Ae 
| | $4.00 a year 
Name ie ee ee I eke tic abc e 4 . 
| Foreign 
Firm §6...8 ds Geers sacs kooks | 55.50 a year 
| AGGTOSR )iie spare as ieee eee oe ee | 
SS eee ee 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising | 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of -4arch %, 1876-— 
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TO JOBBERS 
AND 
THE TRADE 


\ \ JE now present a brand new assortment of Japanese China- 


ware and novelties that embraces a wide range of original 


shapes and distinctive decorative treatments to retail from twenty- 
five cents to one dollar. 


THESE NEWRIEINES 
Which Are on Import for 1928 Delivery 
will be on display 
NOVEMBER 1isth 


Langfelder, Homma & Hayward, Inc. 


Importers of Japanese Goods 
915 Broadway New York 
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TBLEPHONE: MURRAY HILL 7000 


China ana Glassware 


Make Ideal Gifts 
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A most varied selection of 
beautiful yet practical Holiday 
Remembrances 


ES 


Open stock dinner services 
from the world’s best 
potteries 
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All kinds of table glassware 
Many shapes Many colours 
Interesting combinations 
Moderately priced 


"eS 


The Hostess Service invites consultation on 


CY Oh the fine points of correct table settings 
fan ~¢ CHINA and GLASSWARE—FOURTH FLOOR }+- 
fas 
ONG 
CAL ED 
(|) ee advertisement appeared on October 20th in one of the leading 
WF New York papers (The Evening Post). The high standing of the 


Uy concern that inserted it requires no comment. It is obvious that B. Alt- 
man & Co., in showing just one piece of dinnerware, picked an item of 
which they were justly proud. It is pattern No. 1329, manufactured by 


AT 4A Paul Mueller, Selb, Bavaria, whom we represent in America. It is con- 
Ky trolled in the East by Fisher, Bruce & Co., Philadelphia; in the Mid-West 
a by T: M. James & Son, Kansas City, and on the coast by the Dohrmann 
ta Commercial Company, of San Francisco. 
B We carry many other patterns which we believe are equally salable 
ale 


and attractive, and which are open for control in a city or a district. 


B. TOMBY & CO.,, Inc. 


20 West 23rd Street New York 
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The Marathon Shape 


and 


Maddock’s Royal Ivory Body 


Another achievement for the 
Maddocks in their celebrated 
Royal Ivory Body English Earth- 


enware, 


A shape that has taken the trade 
by storm—simple lines, perfect 
symmetry lending itself ideally 
to the most charming decorative 


effects imaginable. 
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English 
GAares 
of #lerit 


Old Tree Pattern. Just the type of : 
bright, colorful decoration that If Its Worthy 
milady longs to call her own. Week fochalt 


Open Stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street 
New York 
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Keeping Faith 
through Quality. 


ORE than three decades ago, the founder of this Company, 
} Colonel A. H. Heisey, determined the fundamental policy 
UL of creating glassware of superb quality at a moderate price. 
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The course the founder set has been closely adhered to in guid- 
ing the Company’s destiny through these many years. Today it 
is as fresh in the minds of the Heisey management, and as vigor- 
ously followed, as it was in the time of its establishment. 


ems 
DB 


ESE ZZ 
FE ——— 
SZ 


mo 


Naturally, such a policy tends to instill.a pride of craftsman- 
ship among those whose lifework it is to create Heisey’s Glassware. 
Constantly striving to fulfill the ideals of their art it is the aim 
of these loyal workers to fashion the finest glassware of which 
they are capable. For we believe that it is highly important to 
keep faith with our friends of the trade through upholding the 
quality of our products. 


This keynote of the Heisey program, it seems to us, accounts 
largely for the deep confidence reposed in our Company by the 
trade. That confidence is our greatest asset and we spare no 
means to continue to merit it. 


A. H. HEISEY & GCOMPANS 
Newark, Ohio 
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Concern over the supply of skilled 
labor necessary to American indus- 
tries is reflected in a bulletin issued 
by the Department of Manufacture 
of the Chamber of Commerce of the United States. 

_ “At a recent dinner honoring industrial veterans,” the 
Department says, “one concern marshalled more than 500 
men who had been in its employ from 25 to 60 years— 
actors passing off life’s stage. How are they, with their 
skill and experience, to be replaced? 

“We can no longer depend upon trained immigrants or 
upon neighboring plants as sources of supply. Moreover, 
in securing volume production from expensive labor saving 
machinery commensurate with its cost it must be placed 
in trained and careful hands—again suggesting systematic 
training. 


Concern Over 
Skilled Labor 
Demand 


“Unfortunately there are still those who say that ‘we 
can go out and hire what skill we need.’ Perhaps some 
can do this in certain localities where others have been 
doing the training. But it is obvious that were this policy 
universally adopted there must soon come an end to this 
supply of skill, and if we face the facts many sections 
have already seen the handwriting on the wall.” 

“The most effective answer,” the bulletin continues, 

“is a citation of facts. Young American boys are being in- 
ducted into trades and shops in certain localities where 
attractive training has been developed. Industrial success 
_and prosperity are turning the eyes of the younger genera- 
tion to industry’s opportunities and away from the so- 
called white collar jobs.” 
_ Communities and trade associations, it is pointed out, are 
_ beginning to make surveys to ascertain apprenticeship 
“needs and individual companies are adopting apprentice- 
ship training. A survey of these activities has been made 
| by the Department of Manufacture of the National Cham- 
ber as a guide to industry. 


Denounces Business as well as other organized 
Indiscriminate groups sponsoring demands looking 
Creation of to the indiscriminate creation of 
Government government bureaus, boards and 
Bureaus commissions were denounced re- 


cently by Lewis E. Pierson, Presi- 
dent of the Chamber of Commerce of the United States, 
in an address bringing to a close the two days conference 
of directors and councillors of that organization at West 
Baden, Ind. 

Not only has government encroached upon the field 
of business, said Mr. Pierson, but business has increased 
its demands on government until bureaus and commissions 
have undertaken work that business can adequately do 
for itself. 

“Private business,” said the President of the National 
Chamber, “recognizes that no enterprise can be successful 
except under a single executive head. Throughout his- 
tory triumvirates, boards and commissions have been in- 
effective in the administration either of government or of 
industry. Boards and commissions are designed to have 
advisory capacity but not executive authority. 

“We are drifting more and more to legislative action 
under pressure of special groups—economic, religious, 
and are forgetting the fundamental 


social or sectional 
principles on which this country was founded. We are 
pandering to the governmental ideas of the Old World 
__ideas which have failed through centuries to foster that 
individual initiative, which has made this country the un- 
disputed leader in world progress.” , 

This, Mr. Pierson declared, is no academic matter, but 
one which most intimately concerns the safety, the sta- 
bility and the prosperity of every living American and of 
millions of Americans yet unborn. 


Seven 


N announcement of considerable interest to the 

trade is that Fred Hall, formerly with Hahne & 

Co., Newark; Gimbel Bros., New York and more 
recently with the Powers Mercantile Co., Minneapolis, 
has taken a position as buyer of china, glassware and 
housefurnishings for the Hutzler Bros. Co., Baltimore, 
succeeding Bernard Twitchell. 


E. W. Hammond, the manufacturers’ agent, left Sun- 
day for the Duubar Flint Glass Co. factory at Dunbar, 
W. Va., for a business conference with Dunbar officials 
whose line lhe represents in New York. He is expected 
back to-day. 


Robert Evans, china and glassware buyer for the J. N. 
Adams Co., Buffalo, and Miss Evelyn Anderson, with 
the Jordan, Marsh Co., Boston, were among the out-of- 
town buyers in the New York market this week. 


Leo Himmelstern, of Himmelstern Bros., San Fran- 
cisco, is in New York this week, calling on the china and 
glassware trade, on the annual visit he makes here each 
year. 


W. R. Hume, housefurnishings buyer for Woodward 
& Lothrop, Washington, D. C., is in New York arranging 
for his annual trip to Europe. 


“Joe” Meeks, formerly with the J. L. Hudson Co., and 
at present with the Kaufman & Baer store, Pittsburgh, 
has accepted a position as buyer for the Palais Royal, 
Washington, D. C. 


Warren Gotwald, housefurnishings buyer for the Pow- 
ers Mercantile Co., Minneapolis, was a late arrival in the 
New York mart this week. 

Charles A. Postley, of Charles A. Postley, Inc., is back 
at his desk with a sigh of relief after just missing being 
caught in the flood up Massachusetts way where he was 
engaged in calling on the trade. 


C. Libbey, china and lamps buyer for Burrows & San- 
born, Lynn, Mass., is in New York wearing a smile of 
satisfaction as the result of a big lamp sale which he re- 
cently put across in his store. 

Clarence L. Longacre, housefurnishings and crockery 
buyer for L. L. Stearns & Sons, Williamsport, Pa., and 


Eight 


Leo Harris, china and glass buyer for Rorabaugh D; 
Goods Co., Wichita, Kan., were in the New York ama 
this week. 


One of the trade’s best known and most popular di: 
nerware salesmen, Thomas Smallwood, for years pa 
connected with the Haviland & Abbot Co., announce! 
that on January 1, he will become associated with Joh 
Devison, Inc., asa member of their sales staff. The hig 
esteem in which he is held in the trade, coupled with h 
ability as a salesman, will make him a valuable acquisitio 
to the Davison organization, while the high standing ¢ 
this firm and the character of the lines they represent wi 
serve as a fine background for his capabilities. 


“Ted” Fry, sales manager for the H. C. Fry Glass*Gs 
Rochester, Pa., was a visitor the latter part of last wee 
at the office of Frederick Skelton, who represents the cor 
cern in the local market. 


Another factory head to visit the Frederick Skelto 
office the last half of last week, was Robert E. Mer 
downey, secretary and general manager of the Ne 
Martinsville Glass Mfg. Co., New Martinsville, W. Va' 
who was here to consult with Mr. Skelton regarding loc: 
market conditions. | 


Carl Meyer, Sr., and Jr., of the Lewis & Neblett Co 
Cincinnati, O., are making the rounds of the New Yor 
salesrooms, placing orders for their concern. 


Charles Phillips, of Phillips, Thistle & Smith, is spenc 
ing this week visiting the Seneca Glass Co. factory ¢ 
Morgtantown, W. Va., and the Pope Gosser China Co 
Coshocton, O., where he is discussing new lines in prepa 
ration for next year. | 


J. S. Lauterbach, manager of the import china and glas 
department of Louis Wolf & Co., who for the past tw 
weeks has been calling on the Canadian trade, returned t 
his desk on Tuesday of this week. 


Kennard L. Wedgwood, head of Josiah Wedgwood ¢ 
Sons, Inc., sailed on Friday of last week ‘aboard th 
Majestic to visit the firm’s factory in England. His tri 
will keep him away until about December 15. 


George H. Service, of the Josiah Wedgwood & Sons 
Inc. sales organization who has been on the road sine 
the latter part of August is due to return to New Yor! 
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the early part of next week. While away Mr. Service 
traveled as far as the Pacific Coast and also covered the 
| Canadian trade. 


Homer J. Taylor, President of the Knowles, Taylor 
& Knowles ‘Co., East Liverpool, O., spent a few days 
in town this week consulting with the firm’s New York 
manager, C. H. Cummings. This was Mr. Taylor’s first 
ltrip ‘here since the opening of their own New York 
‘office at 1107 Broadway. He thoroughly approved of the 
‘new place and says he hopes that the buyers will find it 
equally attractive. 


Jackson China Co. Issue Interesting Catalogue 


One of the most attractive and interesting catalogues 
that has come to us in many a day is from the Jackson 
WWaewmed China Co., Inc., Falls Creek, Pa. Any firm 
interested in hotel china is sure to want one of these for 
reference. 

The catalogue runs seventy-two pages in size, exclusive 
‘of outside and inside cover. The former in a gay red, 
carries a design of smoking kiln stacks in black which 
stand out in silhouette effect. At the top, set in a fancy 
panel, is Jackson Vitrified China, and at the bottom, quite 
an unusual feature is a panel with the recipient’s name 
printed in reproduction of hand writing. An inside lighter 
weight cover in a blue green offers a striking contrast. 

There are many pages devoted to excellent illustrations 

of the ware printed on heavy coated paper, some of these 
being in color, showing stock line and stock print deco- 
rations, etc. A feature is also made of an underglaze color 
chart, a page being utilized for the purpose of showing 
the colors available for the concern’s underglaze decora- 
tions. Then there is ‘a complete price list with sizes and 
names of articles and much other valuable information 
that makes this one of the most complete catalogues 
that is possible to produce. 
_ These catalogues will be available for the trade upon 
application of Viail & Young, the concern’s New York 
representatives, in the Fifth Avenue Building, or to the 
factory direct. 


Schinag] Resigns from Rosenbaum Co. 


One of the trade’s best known buyers, Adolph J. 
Schinagl, whose ability has also been utilized in some 
of his connections in merchandising several departments 
n addition to buying, announces that he has resigned 
lis position of merchandise manager of house furnishings 
vith The Rosenbaum Company, Pittsburgh, to take ef- 
‘ect February 1. 

Mr. Schinagl, after years of continuous work, feels he 
8 entitled to a vacation and upon his retirement from his 
sresent position he will take a short rest prior to leaving 
or Southern California where he expects to establish 
lls residence. 

_ He has formulated no definite business plans for the 
vuture, but at present anticipates getting back in the 
‘ouse furnishing, china and lamp lines. 


Mr. Schinagl has been buyer and merchandise manager 
for home furnishing lines for some of the best known 
stores of the country in New York, Chicago, Milwaukee 
and Pittsburgh. 


Gimbel Grandson Heads Company 


Active direction of the extensive corporate enterprise 
known as Gimbel Bros., Inc., has passed in large measure 
to the third generation of the Gimbel family, it was 
learned yesterday, with the election by the Board of Di- 
rectors Tuesday of Bernard F. Gimbel to the Presidency 
of the company. 


The new President of Gimbel Bros., which in addition 
to three large department stores in New York operates 
stores in Philadelphia, Milwaukee and Pittsburgh and a 
branch in Paris, succeeds his father, Isaac Gimbel, as the 
active head of the business. Isaac Gimbel who has been 
President of Gimbel Bros. ever since it was organized 
as such, was elected Chairman of the Board of Directors, 
succeeding his brother, Charles Gimbel. 


At the same meeting Richard Gimbel, son of Elias A. 
Gimbel, was elected to succeed his father as treasurer. 

Before these changes, Bernard F. Gimbel was First 
vice-President and his cousin Richard was secretary. 
The latter does not relinquish the office of secretary, but 
becomes both secretary and treasurer. 

The story of the growth of Gimbel Brothers to its 
dresent position of »ner of the largest department store 
enterprises in the world dates back to the establishment 
of a store in Vincennes, Ind., eighty-five years ago, by 
Adam Gimbel, native of Bavaria, who came to this coun- 
try in 1840. He was the grandfather of the new head of 
the business. 


Adam Gimbel had seven sons and every one of them 
entered the store and learned the business from the 
ground up. In time they took over the business. 


The first expansion was the acquisition of a store in 
Milwaukee in 1887; the next was to Philadelphia in 189+, 
and in 1910 the present Gimbel Brothers’ store, occupy- 
ing the block on Sixth Avenue, between 32d and 33d 
Streets, was opened. The comparatively recent acquisi- 
tion of a store in Pittsburgh and of Saks-Herald Square 
and Saks Fifth Avenue in New York were later steps 
in the expansion program the last of which was the pur- 
chase of the eighteen-story Cuyler Building at Sixth Ave- 
nue and 32d Street for a service building. 

The new President has been with the business since his 
eraduation from college. He is the eldest of the third 
generation of the family, and his elevation to the presi- 
dency, it was said yesterday at the New York offices of 
Gimbel Brothers, is in keeping with the traditional Gim- 
bel policy. It does not mean that any of the surviving 
sons of Adam Gimbel have relinquished their interest in 
the business. 

Bernard F. Gimbel, in addition to his business interests, 
is active socially and is prominent as a sportsman. 
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Buyers Would Like to See More Pottery 
Manufacturers in East Liverpool District 
i HAT other plants manufacturing ceramic products 


should be located in the immediate East Liverpool 

district, was voiced by several buyers who have 
just concluded a visit to that market. These men pointed 
out that when they buy merchandise of one character that 
would require half a car for loading, the balance of the 
car could be loaded with something else that now has to 
be purchased elsewhere, thereby causing the buying inter- 
est to pay a higher freight rate. 

One buyer offered the suggestion that the local district 
is in sore need of a stoneware plant that would produce 
the entire general line. 

“T come here and buy half a car of dinnerware, and 
then have to go into another market and buy half a car 
of stoneware,” this buyer suggested. ‘Now, if there was 
a stoneware plant in the East Liverpool district, I could 
load the car here and mark up a saving on freight charges. 
You have the clay here, and you can obtain the labor. 
You have a dinnerware producing district that is known 
all over the world, but I find that if there was a diversi- 
fied line of ceramic merchandise manufactured in this im- 
mediate district all would be benefited, both buyers and 
producers of all lines. 

“While it is true that you produce an elegant line of 
yellow ware here, that is only one line in the district out- 
side of dinnerware and that of the Hall China Co., that 
can be procured. I am one who is firm in the belief that 
the district should have a stoneware plant. Most every 
department store featuring housewares carries a full line 
of stoneware, and these stores buy dinnerware here. Just 
think how much more business could be done in East Liv- 
erpool district for such a factory. There is a big open- 
ing in East Liverpool district for such a factory, and I 
hope to see the day when I can buy that line here.” 


Buyers After Special Sales Merchandise 


While numerous buyers have been in the district of late, 
the majority were concerned in the main in the selection 
of special sales merchandise. These goods are wanted for 
January delivery. Those associated with the American 
Retail Association spent ‘several days in the market, 
and after surveying the market asked that samples be sub- 
mitted for consideration. These samples were sent to the 
Travelers Hotel, and did result in some rather favorable 
business being placed during the latter part of last week. 

suying of the general line, however, is being deferred 
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until after the Holiday season, but in visiting local sam 
ple rooms the buyers made memos concerning open stoc) 
patterns that are to be offered for 1928 delivery. 


K., T. & K. Co., to Offer Six New Shape; 
Six different shapes are to be offered for 1928 deliver 
by the Knowles, Taylor & Knowles Co., it was announce) 
by President Homer J. Taylor this week. Both ivor 
and white body merchandise will be included in the line 
In the ivory body can be had the “Berkeley” am 
“Gloria” fancy shape, also the “Victory” a plain shape. 

The white body line will also include the “Victory 
plain shape and the ‘““Traymore”’ a fancy shape. The hote| 
line and cable shape will be made in white only. 

Some new pieces will be added to several of thes 
shapes, the molds for which are now being made. 

Over 30 new treatments have been selected for all o 
these shapes for 1928 delivery, and the first sample 
of the new lines have been placed in the sample rooms 
Additional display space has been arranged for these ad 
ditions. 


George Helbig Visits East Liverpool Marke 

George Helbig, dinnerware buyer for Butler Bros., wa 
attached to the New York office, with Mr. Johnson, buy 
ing the same line for the Chicago, IIl., branch, spent sev’ 
eral days in the market arranging for 1928 requirements 


Smith-Phillips to Offer New Patterns 

About a dozen new patterns will be included in thi 
1928 line of the Smith-Phillips China Co., it was an 
nounced this week by William Mackey, sales manager fo: 
this factory. These patterns will be featured on the nev 
“Princess” and “Oakwood” shape, both of which ari 
being produced in an ivory body. The majority of th« 
new patterns have already been placed in the sample room 
and some business for 1928 delivery has been placed or 
these new lines, all in open stock patterns. 


Leo Himmelstern in East Liverpool 

Leo Himmelstern, of Himmelstern Bros., San Fran: 

cisco, Calif., and Pacific Coast representatives for tht 

Knowles, Taylor & Knowles Co., has been spending some 

time in the local market. He also visited the Pittsburgh 
district before starting for the New York market. 


Messrs. Gilman and Cook Visit Factories _ 
L. M. Gilman, dinnerware buyer for the Wanamaket 
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store, Philadelphia, and Mr. Cook, of the same depart- 
ment from the New York store have been registered in the 
East Liverpool district. They plan to return here again 
in January when they will also visit the market at Pitts- 
burgh. 


Stoneware Market Hits Low Level 


The stoneware market has been cut 5 cents per gallon, 
according to a report reaching the pottery district. It is 
- declared that this is the lowest price on this line since 
the close of the war. 

Stoneware plants in the Crooksville (O.) district are 
now using trucks to market the line in certain Ohio dis- 


tricts instead of employing salesmen and then making 


rail shipment. In fact the driver of the truck is the sales- 
man, and calls upon trade in all small towns on improved 
highways. These trucks are capable of carrying heavy 
loads, and because of the quick delivery service many deal- 
ers have been holding all their business for this new serv- 
ice. 


Buyers Visit Pottery District 


Among buyers who have been in the East Liverpool 
market during the last few days with Sidney Rosenberg, 
manager of the New York office of the American Retail 
Association were Louis Klafe, with Bloomingdale, New 
York City; Mr. Wheeler with Gilchrist, eet Mass. ; 
Mr. Melman with Herzfeld-Phillipson Co., The Boston 
Store, Milwaukee, Wis.; Mortimer ee with the 
Geiden Store, St. Paul, Minn., and buyers for W. A. 
Weibolt & Co., Chicago, Ill. 


We D. Kinnan Now with Edwin M. Knowles 


Peective as ot Nov. Ist V. D. Kinnan, for the last 
| seventeen years sales manager for the A. E. Hull Pot- 
tery Co., Crooksville, O., became associated with the Ed- 
win M. Knowles China Co., and will have charge of the 
eastern territory, from Pittsburgh, Pa., and outside of 
the New York Metropolitan district. 
| In addition to formerly representing the A. E. Hull 
Pottery Co., in the eastern territory, Mr. Kinnan also 
tepresented the Crooksville China Co., also of Crooks- 
ville, O. 
| When a very young man, Mr. Kinnan entered the 
-whiteware industry, first going into the shop of the Crooks- 
ville China Co., and later was employed by the Pope- 
Gosser China Co., Coshocton, O. At that time his father 
was general superintendent of the plants of the Hull in- 
- terests. 

“I wanted to know about the whiteware business, and 
_that is why I never went into a stoneware factory,” Mr. 
| Kinnan related to the CrocKERY AND GLASS JOURNAL. 
“T did not want it said that I was depending upon some 
/one else for any success that I might attain. I wanted to 
advance through my own efforts.” 
| But the time came when Mr. Kinnan did go forward, 
/ 
| 
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and also through his own efforts. He learned the “din- 
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nerware game” from the ground up and then his efforts 
attracted the attention of Mr. Hull. 

“T want you in our organization,” Mr. Hull said to Mr. 
Kinnan. “I’ve watched you and you are the kind of 
man I want with me.” Then it was that Mr. Kinnan 
left Pope-Gosser Co. and went with Mr. Hull. In the 
seventeen years he advanced to head of the sales depart- 
ment of the Hull factories, and this by his own efforts. 
In other words “Kinn” made good. 

Because of the character of business now being handled 
by the Hull interests, Mr. Kinnan, after he was offered a 
connection with the Edwin M. Knowles Co., took counsel 
with Mr. Hull. The parting was anything but agreeable 
to either Mr. Hull or Mr. Kinnan. Both men hesitated. 
The future was anticipated, and from all angles. Close 
friends were about to sever business relationship. “Even 
want to come back, just come in and hang your hat on the 
peg,’ Mr. Hull said to Mr. Kinnan. 

Mr. Kinnan will have charge of the Pittsburgh exhibit 
for the Edwin M. Knowles China Co., at the Ft. Pitt 
Hotel next January. He is now spending some time at 
the factory, and will remove his family from Crooksville 
to East Liverpool before the close of the year. 


The new tunnel kiln equipment for the Crooksville 
China Co:* Crooksville, O., is about fifty per cent com- 
plete, it was announced this week. This means that these 
new kilns will not be placed in operation until early in 


the new year. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Jefferson Glass Co. Developing New Line of 
Old Fashioned Items 


N keeping with the trend of the times, that of getting 
| back to the old fashioned things of yesteryear, the 

Jefferson Glass Co., Follansbee, W. Va., has devel- 
oped a new line of lamps that give early promise of be- 
coming very popular. While these numbers have the out- 
ward appearance of the old fashioned oil hand lamp, yet 
they are electrically equipped. For some years the Jeffer- 
son Glass Co. has been interested in giving the trade 
items having a Colonial effect, but in the new line of 
lamps there has been some departure from the former 
line, and yet an exceedingly attractive item has been de- 
signed. The new line is made in colored glass, colors that 
predominated when the old fashioned oil lamp was in most 
generous use, while the “chimneys” are also to be had in 
venetian and crystal effect and also with etched designs. 
The new line of lamps is the only one of its character 
now on the market, and the trade has already placed con- 
siderable business for it, and for immediate delivery. 


U. S. Glass Co. Completes Improvement Plans 


It was recalled this week that the United States Glass 
Co., during the last few years, has spent upward of $400,- 
OOO for factory improvements, and now that all plants 
are modernized the resumption of dividends is expected 
to be announced most any time. The company has erected 
a number of new furnaces, and installed modern lehrs and 
new machinery, the latter causing a heavy reduction in 
manufacturing costs. The Aluminum Co. of America has 
just placed the largest order for glass ever given a single 
factory, this going to the “States” and calls for delivery 
of 25,000,000 glass jar tops. The order is the largest 
single piece of business ever booked by the company. <A 
specially built machine is being used in the production of 
this item, and is being produced at the rate of 108 pieces 
per minute. Stock shares of this corporation are holding 
firm at 17 and 17% and sales are few at this market, all 
of which indicates to the local financial district that the 
company is in a most excellent condition. 


Firms to Build Tunnel Kilns 


Announcement has been made of a close business re- 
lationship now existing between H. L. Dixon Co., of 
Pittsburgh, long identified as glass factory erectors and 
Robertson & Co., Inc., Cleveland, O. Furnaces designed 
by the latter interests have been erected by the Dixon Co. 
for some years, but in addition to the glass factory busi- 
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ness, the companies now propose to begin the construction | 
of tunnel kilns for the ceramic industry. Mr. Dixon for | 
some years was president of the Western Glass & Pot- 
tery Association, and still takes an active interest in its. 
affairs. 


J. B. Shea Nominated for Directorship 

J. B. Shea, president of the Joseph Horne Department | 

Co., Pittsburgh, has been nominated for director of the| 

Equitable Life Assurance Society, representing the Equit- 

able policy holders in the Pittsburgh district. He has 

served in that capacity for the last two years, and will be| 
re-elected at a meeting scheduled for Dec. 7. 


The Pine Glass Corp., Okmulgee, Okla., formed by H. 
G. Pine recently, plans the erection of a new unit to cover 
a site 350 by 750 feet. A second unit to cover a site 75 | 
by 250 feet will be used as a plant for the production of | 
metal caps and lids for wide mouth containers. It is the 
intent of the company to increase its output to from five 
to six carloads of containers daily. 


Brilliant Glass Co. Begins Operations 

Operations have begun at the new plant of the Bril- 
liant Glass Co., Weston, W. Va. The business was first 
established at Brilliant, O., just south of Steubenville, O.. | 
and was relocated at Weston during the last few months. 
This factory, at first began the production of a small 
line of lenses, but recently the line has been greatly in- 
creased. While only three shops are now being operated, 
others are to be started soon. The factory is under the 
general management of A. S. Freeman. 


Harrison Glass Co. Granted Charter 
A West Virginia charter has been granted the Harrison 
Glass Co. recently formed for the purpose of taking over — 
and operating the former factory of the Alley Glass Co., 
Salem, W. Va. The company has placed its capital stock | 
at $25,000, and proposes to manufacture a general line of 
glassware. 


Zutt Representing Central Glass Co. 

The Central Glass Co., a Delaware Corporation, has 
filed an affidavit with the courts at Indianapolis, Ind., an- — 
nouncing that John C. Zutt of Evansville, as the Indiana 
representative. The company is operating in Indiana. — 


Whitall-Tatum Co. Factory Work Progressing 


Rapid progress is being made upon the construction — 
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N& MILL ER GL GLASS C2 


VAI 
WASHING TON ,PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the wewest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, . T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30. E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


f the new factory at Millville, N. J., for the Whitall- 
fatum Co. It is said in this district that the company 
jroposes to operate this factory on three eight-hour shifts 
laily. 


Frank C. Ball Made State Committee 
Chairman 


Annotincement has been made of the appointment of 
‘rank C. Ball of the Ball Bros. Glass Co., Muncie, Ind., 
nanufacturers of jars, as state chairman of a committee 
‘ecently selected to put over a campaign to raise a fund 
of $1,265,000. This money is to be used in the erection 
ind maintenance of a Lincoln Memorial to be erected in 
ndiana., 


Glass Factories Making Holiday Shipments 

| Flint glass factories as a rule are now actively engaged 
n making shipments of goods required for the holiday 
rade. This refers in the main to the blown and stem 
ines, and also the specialties to be had in colored glass- 
vare. Not only are the factories rather active just now, 
nut the decorators are especially busy. Mail orders are 


iaid to be good, and resident agencies are also forwarding 


tonsiderable business to home offices, the bulk of which 
calls for early shipment. In some instances orders have 
yeen received for January shipment. Advance samples of 
\ part of 1928 lines have been placed in some sample 


‘ooms, and all factories are now engaged in the develop- 


Illustrating our No. 1710 Fin- 
ger Bowl and Plate. + A grace- 
ful shape in spiral optic effect. 
A tremendously popular seller. 
Made in erystal, amber, green 
or roselin, 


Westmoreland Glass Co. 


Grapeville, Pa. 


(27 MILES EAST OF PITTSBURGH ON PENN’A R. R.) 
MANUFACTURERS OF 
HIGH GRADE GLASSWARE 
PLAIN, CUT AND DECORATED 
For Gift Shops 


Florists 
and Table Use 
Representatives 
De YORK PHILADELPHIA 
Hea Ge Gray. © Fred Stott, 


O35 
200 Fifth Avenue 


BOSTON 
Be Pee he Hunt; 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 


1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 


Increased or- 
ders are being booked for the lighting glassware line, but 
this is seasonable. 


ment of new items for the January market. 


Pressed glassware is in from fair to 
good demand, but the tendency of the trade so far as the 
department store requirement is concerned is leaning 


strongly toward blown goods. 


Henry Named as Illinois-Facific Director 


A new director has been named by the stockholders of 
the Illinois-Pacific Glass Co., in the person of Kenneth 
M. Henry, chief chemist for the company. Mr. Henry ts 
also the inventor of an electric lehr. He is to be perma- 
nently located on the coast, and will have his office at the 


Los Angeles plant of this company. 


Mission to Feature Opal and Crystal 


Both opal and crystal glass specialties will be featured 
by the Mission Glass Co., which is about to begin opera- 
tions at Burbank, Calif., which is also the location of the 
Empire China Co., of which W. G. Jackson, formerly 
with the Taylor, Smith & Taylor Co., of Chester, W. Va., 
is president. It is reported here that the new Pacific 
Coast factory may enter the production of colored glass- 
ware later. 


Acme Glass Co. Adds Blowing Machines 
Three glass blowing machines have been placed in op- 
(Continued on page 29) 
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= THE CHICAGO MARKET 


W. ADAMS 
STREET 


By 


J. H. Smytue, REPRESENTATIVE 


Arrange for Coming Market Event 

A special meeting was called Wednesday, October 26, by 
S. J. Natkin, of Mandel Brothers, Chairman of the Ex- 
ecutive Committee of the Glass, Pottery, Lamps and 
House furnishings Association. The purpose of the 
meeting concerned the arrangement of details for the 
coming Market Event to be held January 30 to February 
i3 in Chicago. A live publicity campaign designated to 
reach all buyers was decided upon to start at once. A. H. 
McAnulty is Chairman of the Publicity Committee. One 
hundred factory lines are expected to participate in this 
semi-annual showing. The exhibits will be on display in 
the local showrooms. Market Events of the past have 
never failed to show an increasing number of buyers in 
attendance and the coming event of 1928 gives promise of 
breaking all previous records. 


V. Watts, sales manager of the Strong Manufacturing 
Co., Sebring, O., visited Chicago last week, making his 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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headquarters with the McAnulty Co., 17 N. Wabash 
Ave, Chicago: 


“Dick” Sloan, of the Potomac Glass Co., Cumberland, 
Md., spent a few days in the office of the company’s rep- 
resentative, F. B. Tinker, discussing plans for new lines 
to be introduced in 1928. 


Ernst B. Koscherak, of Koscherak Bros., New Youu 
arrived in Chicago, Saturday, October 29, on a visit to 
Percy M. Rose, 666 Lake Shore Drive, Western repre- 
sentative for his firm. Mr. Koscherak, who had not been 
in Chicago for some time, expressed astonishment at find- 
ing so many changes had taken place in the windy city— 
it was twelve years since his last visit. He was further 
pleasantly surprised with the immensity of the American 
Furniture Mart as well as the fine hotel accommodations 
now available. 

E. M. Meder will spend several days in the East visit- 
ing the Canonsburg Pottery Co., and the Jeannette Glass 
Co., in Pennsylvania, as well as the Maryland Glass Co., 
Cumberland, Md. 


Mr. Brooks, Vice-President of the Geo. H. Bowman 
Co., Cleveland, O., was in Chicago the earlier part of the 
week spending most of his time at the display room of his 
representative, Mr. Howard, 17 N. Wabash Ave. 


Considerable activity from the smaller cities of the 
West seemed apparent this past week. Buyers for Gold 
& Co., of Lincoln, Nebr., and F. W. Uhlman’s, Monroe, 
Mich., also Mr. Dalcamp, of E. C. Minas & Co., Hame 
mond, Ind., were among those in the market placing or- 
ders for immediate delivery. 


A 99-year lease on an “L” shaped parcel frontage on 
State and extending around to Washington St., has just 
been signed by the F. W. Woolworth Co. The concern 
will erect a six-story building to house one of the largest 
Woolworth stores in the chain outside of New York. The 
leasing contract, involves $28,940,946. The parcel for 
which the contract has just been made adjoins the south 
64 feet under the Hillman’s Store, which the Woolworth 
Company subleased from Edward Hillman last November. 


E. M. Meder, 17 N. Wabash Ave., Chicago, represent- 
ing the Peoria Metal Specialties Co., is introducing the 
factory’s new line of colored enameled cake and bread 
boxes; cake and |pastry cabinets, medicine cabinets and 


bathroom stools. 
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FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint leche Harry G. Dalzell 
Pressed an own 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrine, President 
W. L. GERALD, Chicago Representatwe 


666 Lake Shore Drive 
FURNITURE MART 
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EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


| Susquehanna Cut Glass Co., Coshocton Glass 


Corp., Burke Studios, Vesta Studios, 


: Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 


Room 1008 


Phone: Superior 4100 Room 980 


Phone Superior 4100 


DIRECT FROM CUR FACTORIES. 


Their colorings are strikingly new in 


| Chinese red, yellow, lettuce green, French grey, mauve 


| 


tint, and sky blue. This wide variety of colors has been 


created to meet the popular demand for color schemes car- 
ried out in both bathroom and kitchen of the modern 
homes. 


Building Materials Crowd Housefurnishings 


Out of Fourth Place in Syracuse Census 
Large expenditures for automobiles and _ gasoline, 
amounting to one-sixth of total retail sales, are revealed 
in a report on the governmental trade census of Syra- 
cuse, New York, issued today by the Domestic Distribu- 
tion Department of the Chamber of Commerce of the 
United States. 

Automobiling takes nearly 17 cents of the retail dollar 
of Syracuse, the report shows. Auto sales absorb 10% 
cents of this, gasoline 314 cents, and accessories 3 cents. 

Syracuse spends more on automobiles in proportion to 
other merchandise than either Denver or Baltimore, two 
other cities recently covered in the new trade census. 


For the three cities the larger portion of the retail 


dollar goes for four classes of merchandise—food prod- 


ucts, clothin 


g, automobiles and house furnishings. Syra- 


| cuse spends 27 cents for food, 22 cents for clothing, 1/ 
| cents for automobiles, and 7 cents for house furnishings. 


{ 
| 
q 


Denver spends 28 cents for food, 24 cents for clothing, 
16 cents for automobiles and 8 cents for house furnish- 
ings. 

Baltimore spends 31 cents for food, 20 cents for cloth- 
ing, 9 cents for automobiles, and 8 cents for housefur- 


-nishings, 


In Syracuse, housefurnishings are crowded out of 


- fourth place by building material and heating supplies 
_ which account for 8 cents of the retail dollar. 


Although sales of food products are lower in Syracuse 


than in the other cities, meat and bakery products rank 


f 
} 


| higher. 


The city eats more meat and bread, and spends 
less for vegetables and dairy products. The census also 
shows that less of the Syracuse dollar goes for tobacco 
than in Baltimore or Denver, while a greater amount is 
spent for jewelry and silverware. 

Women of Syracuse spend four times as much for 


headgear as men, the census discloses. Millinery sales 
are more than $1,100,000 while expenditures for men’s 
and boys’ hats and caps are less than $300,000. 

Totals for all purchases show that women are spend- 
ing almost twice as much for clothing as the men of 
Syracuse. Sales of women’s apparel are 
slightly more in proportion than in Denver or Baltimore. 

Both chain stores and department stores sell less of the 
city’s merchandise than in the other two cities. ‘Chain 
store sales comprise 1414 per cent of the total in Syracuse, 
22 per ceint in Baltimore, and 24 per cent in Denver. 
Department stores do 9 per cent of the business in Syra- 
cuse, while in Baltimore they do 15 per cent, and in Den- 
ver 16 per cent. 


wearing 


Five and ten cent stores, however, make a much larger 
proportion of the city’s total sales in Syracuse than in 
either Denver or Baltimore. The chief articles sold are 
dry goods, candy, ice cream, soft drinks, hardware, and 
books and stationery. 

More than 5,400 merchandise outlets are revealed by 
the Syracuse census. It shows that department stores are 
selling 40 different kinds of merchandise and that drug, 
dry goods, and candy stores are selling almost as many. 

After enumerating stores of all kinds, it was found 
that total retail sales amount to $103,000,000, made in 
2,327 establishments. There are 248 chain stores and 
2,078 independently owned stores. 

The number of inhabitants per store is 80, seven more 
than in Denver or Baltimore. Average sales per estab- 
lishment are higher in Syracuse, where they are more than 
$46,000 annually. In Denver average sales per store 
are $40,000 and in Baltimore they are $33,000. 


Although average retail sales are higher in Syracuse, 
average sales per wholesale establishment are lower than 
in the other cities—Syracuse, $367,000; Baltimore, $378,- 
000; Denver, $444,000. 


New Additions to Tharaud Open Stock 


There are two stunning patterns, both of which are 
brand new, that have been added to the open stock lines 
of Justin Tharaud, Inc., 24 West 23rd St., the importing 
firm. These are now on display at their showrooms and 
those who visit there may rest assured of a most pleasing 
surprise when they inspect them. They have been named 


alesmean 
SERVICE 


the Rosamont and Dresden. In its decoration the Rosa- 
mont is most refreshing. The treatment is confined to 
the rim of the plate and presents a continuous chain of 
roses and little leaves. Incidental to this but adding just 
a sufficient touch of variation are two tiny birds placed at 
different intervals in the motif which in combination with 
the blossoms are most effective. Just at the verge a little 
fancy border is used to connect five fancy scrolls, while at 
the outer edge a second border is applied a quarter inch 
or more in width. Both of the borders employ a very 
pretty tint of blue in addition to which color the outer 
one also has just a touch of green. The flowers and 
leaves in beautiful natural colors and the little birds in a 
number of soft tones all combine to make this an ideal 
decoration. A gold edge line is also used. Distinctive in 
itself and of utmost quality tells the story of the Dresden 
treatment. The outer edge of the rim has been adorned 
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with a fancy irregular border in gold while at the shoul- 
der is a hair line connecting five scrolls, somewhat similar 
to the edge motif, that are equally spaced apart. This is 
also applied in gold. Between these two borders are five 
delightful sprays consisting of roses and other little blos- 
soms while applied to the plates center is a single large 
cluster of old fashioned garden flowers and leaves. ‘The 
Dresden treatment offers a combined dignity and richness 
not often found. Half matt gold handles and knobs are 
also a feature of both the Rosamon and Dresden dinner 
services, 


Lazarus & Rosenfeld Showing Breakfast Sets 


One cannot help but become enthused when they visit 
the exhibits of Lazarus & Rosenfeld, Inc., the importing 
firm, 98 Fifth Ave., where may be found some of the 
prettiest and most attractive assortments to be seen in the 
trade. Their diversified choice of lines, almost without 
limit, always assure visiting buyers of little or no trouble 
in filling requirements. Really in all this wide range of 
pleasing objects it is a task to select one particular number 
for comment. However among the many selections shown 
is an assortment of double breakfast sets in Victoria 
china which features twelve new treatments. These are 
indeed fetching and made up of twenty-two pieces in a 
complete service for two people. They are all carried in 
stock by the house. The patterns are very pretty, espe- 
cially one which seems to stand out among them. This 
shows a red line tracing on a white body with solid red 
knobs and handles. The fact that it is rather a simple 
handling makes the decor have an added charm because 
of this fact. Another shows the same idea in blue while 
others are in lustres featuring blue, green, tan, ete. For 
those who prefer striking colors one set shows a vivid red 
body in combination with which a hand-painted vari- 
colored motif against a white band background placed 
around the upper part of the items is used. The whole 
line is priced so that it may be retailed at a very reason- 
able figure. The Lazarus & Rosenfeld import lines are 
also being rapidly opened up and the firm promise a full 
showing of them by December 1. 


New Presentations by Torlotting 


Gouda art pottery and lovely St. Louis glassware, brand 
new samples of which have only been recently opened 
up, may now be seen in a wealth of stunning items at 
the exhibit rooms of E. Torlotting, Inc., 35 West 23rd St, 
American representatives for both lines. Among the St. 
Louis selections are salad plates, center pieces, candle 
sticks, comports, etc., in cases glass. This glassware needs 
no introduction as to its quality and presented in colors 
of pink, green and blue in combination with a half dozen 
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splendid cuttings of extraordinary appeal it is indeed won- 
derfully pleasing and readily salable. A number of the 
designs offer an old French cutting which in addition to 


' the richness of the glass and striking shapes make a 


choice selection. 


The Gouda pottery display has been 
materially increased by many new additions that are a 


marked improvement both as to decorative effects and 
diversity of items over what the firm has previously 


| shown. 


Treatments utilizing flowers and scrolls pre- 
sented in many colors at once attract the eye. Each one 
is different. [Illustrative of this point is one bowl, 


eighteen inches in diameter, that is most unique. It could 


be aptly named the Autumn pattern as the idea embodies 
a mass of leaves in all their natural Fall tints covering 
the entire inside of the piece. The outside is finished in 
a solid gun metal color as is also the stand on which it 
is mounted. The Torlotting firm stock for ready de- 
livery from New York all of these numbers in both Sc. 
Louis Glass and the Gouda pottery. 


Many New Borgfeldt Offerings 


Assortments almost without limit combining splendid 
shapes and decorative ideas continue to flood the spacious 
showrooms of Geo. Borgifeldt & Co., 111 East 16th St. 
On the fourth floor among the exhibits is an outstanding 
and brand new showing of German quality earthenware. 
And in applying the word quality no exaggeration is used 
as the line is all of that. Fancy pieces of every descrip- 
tion are included in its range and offer a choice to suit 
every taste. Shown in a gloss finish under which a print 
featuring a close worked flower and leaf design on a blue 
background has been used and finished by a brown edge 
line it is of most exceptional appearance. A_ peculiar 
character of the line is that when the light strikes it a 
Mother of Pearl effect is given that is most unusual. 
Another outstanding point is the eccentricity of the shapes 
of a number of the items. This particularly applies to 
some of the candlesticks. There is one, which, to be 
best described, may be likened to a high backed chair 
without its legs. The holder is placed where the seat 
would ordinarily be while serving as a guard against the 
flame one side is carried up like a chair back. To this is 
applied a handle while around the edge the side are car- 
ried up to prevent any grease, etc., from running over. 
Other numbers of the line include cigarette boxes, vases 
and bowls in profusion, chocolate and tea sets, pitchers, 


baskets, cake and sandwich plates, etc. This assortment 


} 


| 
| 


is for import and most attractively priced. 


Duncan & Miller Have a Number of New 
Items 

At the showrooms of Paul Joseph in the Fifth Ave. 
Building, local representative for the Duncan & Mailler 
Glass Co., Washington, Pa., one will find many new 
pieces added to the comprehensive showing of this factory 
that are particularly worth while. One is a six inch 
muffin cover displayed in a panel optic known as the No. 


28 line. This is a most suitable item for the hotel supply 
trade. It is dome like in shape and carries a knob at 
the top through which a hole is pierced to allow the 
escape of vapor. Another new addition is the No. 908 
line consisting of an oval bowl, pickle and celery dish. 
This line is decidedly old fashioned in character which 
gives it genuine charm. A most pleasing dotted optic 
has been used for this to decided advantage. In the way 
of candlesticks and flower bowls the factory is exhibiting 
a splendid new line called the No. 44. The bowl, which 
is twelve inches in diameter, is one of the most graceful 
items the firm has ever presented and is most striking. 
A lovely rolled edge and very wide center combined with 
which a diamond effect carried out over the entire piece 
with the exception of the bottom, all unite in making this 
a number of great charm. The same diamond effect, of 
course, is used for the candlesticks which are low. A 
selection is offered of this in colors of green, amber and 
rose as well as crystal. Identified as their No. 28 line 
is a new ice bucket seven inches in height as well as a 
new ice tub standing four inches high. Both of these 
feature a sttaight optic in the same choice of colors as 
the No. 44 line, 


Further New and Novel Displays Augment 
Wolf Exhibit 


To J. S. Lauterbach, manager of the import china and 
glassware department of Louis Wolf & Co., 215 Fourth 
Ave., belongs the credit for ihe timely and salable lines 
that this firm are now displaying. New and novel assort- 
ments without number well bespeak the results of his 
efforts on his recent European trip and it can truthfully 
be said that the Wolf firm at this time are presenting a 
larger and more diversified showing of merchandise than 
ever before. Lining up with the present interest dis- 
played by the public in aviation the concern have a large 
choice of beverage sets that embody the idea of an air- 
plane. These are complete in every way and utilize the 
plane idea in a manner impossible to improve upon. The 
two wings serve as racks for six little glasses while the 
stream line body of the machine serves as the decanter, 
At the nose is a propeller in combination with which a 
little faucet is used. Each one is equipped with a metal 
handle and stands upon a “running gear” consisting of 
two legs at the forward end and a tail skid. The line 
offers a selection of such colors as red, yellow, lavender, 
green, etc., combined with which is a black stream line. 
The propeller, wings and stand are of metal. Another 
very interesting assortment presents a combined smoker 
and beverage set. This has a flat base, almost a foot 
square, made of jet black glass and stands on four little 
metal feet at each corner. Handles of the same metal 
are used at either end. Two ash trays, a cigarette box 
and six liquor glasses all of which are held in place by 
racks are shown and as an added touch of attraction each 
of the six little glasses are shown in a different color 
such as blue, rose, amber, green, etc. All of the new 
lines are shown for import. 
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Business Activity Continues to Gain 


Data on check payments compiled by the Department of 
Commerce shows that the business during the month of 
September was better than in either the preceding month 
or the corresponding month of 1926. 

Retail trade, as indicated by sales data covering mail- 
order houses and chain-store systems, was on a higher 
level than in the same month of last year. Distribution 
of goods, however, as shown by the figures on car load- 
ings, declined from a year ago. 

Prices paid to producers of farm products averaged 
higher than in either the preceding month or the corre- 
sponding month of 1926. Wholesale prices were also 
generally higher than in the preceding month, but were 
still below the level of last year. Retail prices for food 
averaged higher than in August, but were lower than in 
September of 1926. 


Production of pig iron declined from both the preceding 
month and September of last year, with steel ingot out- 
put making similar comparisons with both prior periods. 
Unfilled steel orders, while showing no material change 
from the preceding month, were substantially lower than 
a year ago. The production of coal, both bituminous and 
anthracite, was smaller than a year ago, with anthracite 
production smaller also than in August, 1927. Cotton 
consumption, although smaller than in the previous month, 
was substantially greater than in September of last year. 


The production of automobiles, both passenger cars and 
trucks, was smaller than in either the preceding month 
or the same month of 1926. The floor space of new build- 
ing contracts awarded was smaller than in either August, 
1927, or September, 1926. Shipments of cement by manu- 
facturers, although showing a decline for the preceding 
month, were substantially larger than in September of last 
year. 


Interest rates on commercial paper averaged higher than 
in August, but were lower than a year ago. Prices for 
stocks listed on the New York Stock Exchange averaged 
higher than in either period, while bond prices, although 
showing no change from the previous month, were also 
higher than a year ago. The Federal Reserve ratio re- 
ceded from the previous month, but was higher than in 
September of last year. 


Imports of merchandise were lower than in August, 
but showed no change from a year ago, while merchandise 
exports, although greater than in the preceding month, 
were lower than in September, 1926. Business failures 
were less numerous than in August but larger than a 
year ago, with defaulted liabilities of failing firms rank- 
ing similar comparisons with both prior periods. 


Van Landingham Buys Findlay Clay Pot Co. 


G. R. Van Landingham, Findlay, O., has bought the 
property of the Findlay Clay Pot Co. The plant has 
been idle for some time. The Findlay Clay Pot Co., for 
many years was active in the manufacturing of clay pots 
for the glass industry. 


Customs Decisions 


Protest of George S. Bush Co., Inc. (Portland, Oreg, 

Earthenware, Decorated.—Teapots, vases, flower hol) 
ers, etc., reported by the appraiser to be decorated pore: 
lain, vitrified, nonabsorbent, were classified at 70 per ce. 
ad valorem under paragraph 212, tariff act of 1922, Th) 
are claimed dutiable at 50 per cent under paragraph 21 

Opinion by Young, J. It was stipulated that the me 
chandise in question is decorated earthenware. It w 
therefore held dutiable at 50 per cent under paragraph 2 
as claimed. 

Protests, etc., of Fred. Bing & Co.’s Successors et ; 
(New York). 

Glass Candlesticks.—Decorated glass candlesticks ai 
candelabra classified as lighting glassware at 60 per ce 
ad valorem under paragraph 218, tariff act of 1922 a 
claimed dutiable at 55 per cent under the same paragrap 

Opinion by Sullivan, J. In accordance with stipulatiy 
of counsel and the appraiser’s amended report certa 
of the merchandise was held dutiable at 55 per cent und 
paragraph 218 as claimed. United States v. Bloch ( 
Ct. Cust. Appls. 5; T. D. 40847) followed. 

Protest of Sing Chong & Co. (San Francisco). 

Charms, Glass.—Colored glass charms classified as je) 
elry at 80 per cent ad valorem under paragraph 142 
tariff act of 1922, are claimed dutiable at 55 per ce 
under paragraph 218. 

Opinion by Sullivan, J. The appraiser reported th 
on reexamination it developed that the articles are valu 
at less than 20 cents per dozen and do not therefore con 
within the provisions of paragraph 1428, but are dutiah 
as colored glass at 55 per cent under paragraph 218. | 
accordance therewith the glass charms were held dutiah 
at 55 per cent under paragraph 218 as claimed. 

Protest of Joseph Inwald Glass Co. (New York). | 

Opal Glass Rods,—Merchandise described on the i) 
voice as French cane glass and reported by the appraisi 
to consist of opglescent glass rods used in the manuta 
ture of buttons, beads, etc., was classified as a manufa 
ture of glass at 50 per cent ad valorem under paragraj 
230, tariff act of 1922. It is claimed dutiable as opal gla 
rods at 40 per cent under paragraph 231. | 

Opinion by Sullivan, J. In accordance with stipul: 
tion of counsel and the appraiser’s report and on the ai) 
thority of G. A. 9049 (T. D. 41152) the glass in questic 
was held dutiable as opal glass rods at 40 per cent und 
paragraph 231 as claimed. | 

Protest of Geo. Borgfeldt & Co. (New York). 

Musical Instruments—Saxaphones._—_Saxaphones cla 
sified as toys at 70 per cent ad valorem under paragrap 
1414, tariff act of 1922, are claimed dutiable as music) 
instruments at 40 per cent under paragraph 1443. 

Opinion by Fisher, Ch. J. It was stipulated that tl 
saxaphones in question are identical with those the sul 
ject of United States v. Bernard (13 Ct. Cust. Appls. 306 
T. D. 41230). In accordance with the stipulated facts an 
on the authority of the cited decision the saxaphones i 
question were) held dutiable at 40 per cent under paté 
graph 1443 as claimed. 
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Enter the Peter Potter Contest! 


ETER POTTER has been appearing in the pages of the CROCKERY 
AND GLASS JOURNAL for a couple of years now. Peter is known 
for his cryptic and sometimes cynical remarks regarding notes and 

points of interest in the pottery, glass and brass trade. Occasionally he makes 
a clever (he thinks) suggestion. 


THE CROCKERY AND GLASS JOURNAL will pay five dollars for the 
best drawing and saying of Peter Potter sent in. The only requirements are 
that the drawings and quotations be done by those connected with the china 
and glassware business and that they be original. For the second and third best 
the CROCKERY AND GLASS JOURNAL will give a year’s subscription to 
the JOURNAL FREE. 


The best contributions will be published in the Holiday Number. 
All contributions must be in the Editor’s office not later than De- 
cember 3rd. 


Try your hand at making a drawing and witty saying for Peter Potter. 


JUDGES: 
ROBERT ERIPEBY, N 8Y sevesereepost. 
WALTER LANTZ, Bray Studios Cartoonist. 
F, CALVIN DEMAREST, Publisher. 
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Dept. Store Sales Show No Increase 


Sales of 551 department stores reporting to the Federal 
Reserve system were in about the same volume in Septem- 
ber as a year ago. Sales of two mail-order houses aver- 
aged 8 per cent larger than in September of 1926 and 
those “ff eight five-and-ten-cent stores were about 11 per 
cent larger. 

While for the country as a whole sales of department 
stores were in about the same volume as in September of 
last year, they were larger in the Boston, New York, 
Atlanta and San Francisco Federal Reserve districts. In 
the Philadelphia, Cleveland, Richmond, St. Louis, Kansas 
City and Dallas Federal Reserve districts sales were 
smaller, while in the Chicago and Minneapolis districts 
they were in about the same volume as in September of 
last year. Of the total number of stores (551) reporting 
for the country as a whole, 250 showed larger sales and 
301 showed smaller sales ‘eh a year ago. 

Percentage changes in dollar sales between September, 
1926, and September, 1927, and the number of stores re- 
porting are given in the following table: 


P.Csof incon dee.) No. No. 
in sales—Sept., of stores of stores 
1927, compared reporting report- 
Fed. Res. Dist. with Sept.,1926 increase ing decrease 
Bostons aie +2.8 ay 3 
New York@er. +2.5 29 30 
Philadelphia .. —4,] 40 51 
Glevelandaera. —2.2 22 29 
Richmond ae. - —0.5 21 27, 
tl anit ane +3.0 16 8 
Citicaso wma. +0.1 12 47 
Si) Louiseamen = —8.8 If 12 
Minneapolis .. —0.3 3 8 
Kansas Cty. a. —1l.1 1d 20 
Dallasmen: eee —3.2 13 5 
San Francisco. +2.0 ol 31 
‘ota ewes —0.1 250 301 
Mail order houses + 8.1 (2 houses) 


Five-and-ten-cent stores 


+ 10.8 (8 chains) 
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Wholesale Prices Continue Advance 


Wholesale prices advanced in September for the thi| 
consecutive month, Bradstreet’s index number for Og. 
ber 1 standing at $13.2647, an increase of 2.8 per cet 
over the preceding month. This figure was the high: 
reached by the index since March 1, 1926, and shows | 
advance of 7.1 per cent over the low point for 19;, 
touched on July 1. Compared with October 1, 1926, the! 
was a gain of 3.7 per cent, and the increase from the po. 
war low point, touched on June 1, 1921, of 24.9 per cei 
The decrease from the record high of February 1, 19) 
amounted to 36.4 per cent. Provisions accounted {| 
most of the gain in the general level, but leather also 1. 
corded increases, although hides were unchanged. In a 
six groups, including livestock, provisions, fruits, hides aj) 
leather, textiles and oils, went higher during the moni 
while seven went lower, these being breadstuffs, meta’ 
coal and coke, naval stores, building materials, chemic) 
and drugs and miscellaneous products. Of 106 commoxc 
ties quoted, thirty-six registered increases, twenty-sey 
showed decreases and forty-three were unchanged» | 
price. | 
The index numbers by groups at various dates were | 


follows: | 


Feb.1, Oct.1, Seppe 

1920 1926 1927) imam 
Breadstuffs ....... $0.2257 $0.1235 $0.1289 $0.12, 
Live stock ........ 6610 4890 4835 52. 
Provisions. 4.) ee 4.4003 3.5650 3.3093 aaau 
[eristheres tee 4806 2383 «2601 maa 
Hides and leather... 2.7700 1.3850 1.6400 1.761) 
Vextilesioss ee tee 7.1913 3.1668 3.5836 3.631 
Metalsy 2) sence 1.0714 1.0827 9660) 5iea 
@oalNandeeake. 0. 0130 0128 (0123 aE 
Ouls Yetta oe 1.0875 5390 6881) am 
Naval stores ...... 3272 2129 1583 


Building materials...  .2370 1322 1278 ie 


Chemicals & drugs.- 1.1855 isiaa 9881 ae 
Miscellaneous ..... I akes 6875 9560 a 
Ota a ete eee 20.8690 12.7864 12.9015 13.26 


Status of the German Glass Industry : 


Machinization would necessarily be accompanied by 
consolidation and elimination of small producers. The 
Fourcault machine, for instance, produces 25,000 square 
meters of plate glass monthly and at least four such 
machines would be necessary to equip even a small plant, 
if it is to operate profitably. Only 4 or 5 out of about 
65 glass smelters in Germany have gone over to this 
type of machine production so far. Two of these may 
be producing 400,000 square meters of plate glass 
monthly within a reasonably short time. 

Consolidation so far has been more or less negligible, 
but considering plant modernization and the possible low- 
ering of prices, important consolidations are in prospect. 

Against foreign competition, it is doubtful that Ger- 


many could increase exports to unload much more ove: 
production. Exports show an increasing tonnage ten( 
ency, but their value does not parallel the increase. | 
1926 Germany exported 173,720 metric tons of gla’ 
and glass goods, valued at 187,440,000 marks, again, 
148,164 tons, valued at 175,090,000 marks in 1925. In 
ports were 26,00 Otons in 1926, valued at 16, 560,0C 
marks, against a like tonnage valued at 16,610,000 nar 
in 1925. Exports have declined so far this year. 

From latest available balance sheets, it is generally ol 
served that manufacturers of special glass are faring bes 
Followed by the bottle makers (who have reduced the cos 
of machinization) and then by the plate and mirror gla‘ 


producers. | 


j 


| 
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Theresienthal 
Fine Crystal 


In stocking it you are assured of 
distinctive shapes that you cannot 
obtain elsewhere at prices that will 
be a marked surprise. 


Patented Shapes 
For Your Protection 


Fred C. Reimer Co. 


49-51 West 23rd St., 
New York 


Jatisfied customers keep us bus Vas 


CROOKSVILLE ag 


DINNERWARE 


LZ A unique floral 

border arrange- 
ment in a clever blend- 
ing of yellow, dark 
und light blue, green, pink 
and black with edge lime, 
traced knob and handles in 


brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
ihn L. Pasmantier & Sons Vv. D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC COAST CHICAGO OFFICE 


Harry 0. Davis Gordon A.  Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST vv 
\eorge Sedelmeler J. L. Weaver H. L. Anderson 
MI4N. East St. Roseville, 0. Box 373 
loomington, 111. Coffeyville, Kansas 


Mee Crooksyille China Co. 


CROOKSVILLE, OHIO 


——— 
SS | 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as: well as our original Colonial 
and Ideal Shapes in pure white. 
We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Manufacturers 
Exclusively 


COPYRIGHT anv PAT. APPLIED FOR 
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‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 
The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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October 26th 


S. Adriatic, from Liverpool, England 

Spence, C. R. & Co., 4 casks glassware, 3 cases enamelware, 
cases chinaware 

Wolf, L., & Co., 1 crate teapots 

Davis, Collamore & Co., 7 casks chinaware, 1 cask earthenware, 
casks glassware 

Fondeville, A. J.. & Co., 5 packages earthenware 

Shaw, J. M., & Co., 11 crates earthenware 

Hull, A. E., Pottery Co., 17 crates earthenware 

Meakin & Ridgway, 21 packages earthenware, 7 casks glassware 
Tiffany & Co., 5 casks glass, 1 case china 

Sellers, C. W., 5 casks china, 17 casks earthenware 

Gerlach, F, C., 25 hogsheads earthenware 

Hensel, Bruckmann & Lorbacher, 3 casks earthenware 

Straus, N., & Sons, 3 crates earthenware 

Higginson, G. J., 4 packages earthenware 

Leyland, P. N., Inc., 12 packages earthenware 

Justin Tharand, Inc., 4 packages earthenware 

Little, G. F., 7 casks earthenware, 1 case do 

Edmiston, H. C., 9 packages crockery 

Order, 18 cases glass 

American Express Co., 1 package earthenware 

Panama Pacific Line, 18 packages earthenware 


S. Sangamon, from Naples, Italy 


Straus, N., & Sons, 83 cases earthenware 
Atlantic Forwarding Co., 8 cases earthenware 


S. Westphalia, from Hamburg, Germany 


Schenkers, Inc., 122 cases toys, crockery, etc. 

Pomerance, S. H., & Co., 1 case glassware 

Robinson, H,. W., & Co., 10 cases glassware 

Block, J. L., & Son, 19 cases crockery 

Phoenix Shipping Co., 3 cases crockery, 10 cases glassware, 
cases crockery 

Noe, W. R., & Sons, 6 cases glassware 

Straus, N. & Sons, 18 cases earthenware, 46 cases crockery, etc. 
Wanamaker, J., 3 cases glassware, 9 barrels crockery 

Public National Bank, 10 cases hollowglass, 2 cases glassware 
Bowery & East River National Bank, 1 case crockery, 1 case 


galalithware 


4 


Hampton, J. W., Jr., & Co., 1 case earthenware 

Graham & Zenger, 33 casks crockery 

Eleto Co., 10 cases earthenware 

Stern, Stiner, S., & Co., 2 cases glassware 

Globe Shipping Co., 4 cases crockery, 2 cases earthenware 
National City Bank, 12 cases lamp glass, 3 cases crockery, 
cases glassware 

Bentkamp, A., 4 cases crockery, 4 cases glassware 

Nelson Bead Co., 2 cases alabaster ware 

Judson Freight Forwarding Co., 3 cases glassware, etc. 
Lurk, C. E., Co., 1°case ‘glassware 

Phoenix Shipping Co., 2 cases crockery 

Downing T. D., & Co., 1 case crockery 

Macy, R. H., & Co., 1 case glassware, 2 do bazaar goods 
Reimer, F. C, Co., 4 cases crockery 

R'chard Shipping Co., 14 cases glassware, etc. 

Koscherak Bros., 13 cases crockery, ete. 

Heemsoth & Basse, 1 case glassware 

Pomerance, S. H., Co., 17 cases glassware, etc. 

American Shipping Co., 16 cases earthenware 

Calhoun, Robbins & Co., 7 cases crockery 

Zanes, W. R., & Co., 5 cases crockery 

Abraham & Straus, 8 cases earthenware 

American Union Bank, 41 cases electric bulbs 

Freydberg, G. H., & E., 2 cases chinaware 

Simmons, J. W., & Co., 5 cases porcelain cups 

Wyle, J. J., & Bros., 10 cases glassware 

Gallagher & Ascher, 4 cases earthenware, 2 cases crockery 
Lorsch, A., & Co., 5 cases glassware 

Kurtz & Dawer, Inc., 3 cases glassware 

Silvermann, F. P., 2 cases glassware 

Vandegrift, F. B.. & Co., 1 case glassware, 2 do stones 
Globe Shipping Co., 3 cases glassware 

Block, J. L., & Son, 26 cases crockery 

Owen Walsh Manufacturing Co., 6 cases hollowglass, 7 cases 


crockery 


Blumenthal, B., & Co., 10 cases glassware 
Rohner, Gehrig & Co., 2 cases glassware 
Titan Shipping Co., 2 cases glassware 
Fenton, A. W., Co., 4 cases crockery 
Manufacturers Trust Co., 5 cases glassware 
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Independent Forwarding Co., 10 cases glassware 

Murphy, A., & Co., 1 case earthenware 

Lazarus & Rosenfeld, 2 cases glassware 

Krehbiel, J. J., 1 case glassware 

Stern & Stern, 1 case glassware 

Borgfeldt, G., & Co., 83 packages crockery, 9 crates earthenwa\ 
3 cases do 

Schroder, J. H., Banking Corp., 7 cases hollowglass 

Ruhe, F. H., 16 cases glassware, 10 cases porcelain 

Hirsch, G., & Sons, 38 cases glassware 

Felsenthal, B., & Co., 2 cases glassware 

Bloomingdale Bros., 2 cases glassware 

Ross, G., Co., 2 cases earthenware 

Jacobs & Kassler, 4 cases crockery | 

Nelson Bead Co., 49 cases glassware, 11 cases alabaster goc 

Stern, Stiner & Co., 1 case glasses 

Meyer Hecht, 1 case porcelain 

Meadows, Wye & Co., 3 cases crockery 

Order, 10 cases earthenware, 6 cases marble cases 

Wallace, F. E., & Co., 1 case crockery 


October 28th 


S. S. Laconia, from Liverpool, England 


Maddock & Miller, 62 packages earthenware 
Rowland & Marsellus Corp., 16 packages earthenware, ete. 
Dickinson, E. B., Inc., 5 crates earthenware 
Plummer, W. H., & Co., 8 packages earthenware 

Boote, E., 17 packages earthenware 

Sellers, C. W., 14 crates earthenware 

Vogt & Dose, 3 casks earthenware 

Guaranty Trust Co., 11 crates earthenware 

Globe Shipping Co., 7 packages earthenware, etc. 

Pitcairn Corp., 54 packages earthenware and china 

Davison, J., Inc., 3 casks china and glassware 


} 
i 
1 
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S. S. Olympic, from Southampton, England 
Downing, R. F., & Co., 3 cases chinaware 
Haviland China Co., 88 casks porcelain 
Guerin Pouyat Elite, 30 casks porcelain 
Bernard, J. E., & Co., 31 cases glassware, etc. 


S. S. United States, from Copenhagen, Denmark 


Wille, M., 7 cases pewterware, 3 cases earthenware, etc. 

Henning, W., 1 case pottery 

Royal Copenhagen Porcelain, Inc., 9 cases porcelain, 6 cas 
earthenware 

American Express Co., 9 boxes porcelain 


S. S. Minnesota, from London, England 


Van Oppen & Co., 1 case earthenware 


S. S. France, from Havre, France 


Henjes, F.,. Jr., 8 cases glassware 

Bernard, J. E., & Co., 4 packages pottery, ete. 
Frankel Importing Co., 1 case chinaware | 
Coty, Inc., 19 cases glassware | 
Karr, Ellis & Co., 3 packages earthenware 
Ovington Bros., 8 packages china and glassware 

Feldner, H., & ‘Sons, 2 cases marble 

Vantines, A., & (Co., 9 cases earthenware 

Robold, J. C., & Co., 3 cases glassware, ete. 

Bernard, J. E., & Co., 29 cases chinaware 

Davis, Collamore & Co., 2 casks porcelain 

French-Américan Glass Co., 22 casks glassware 

Fochan, R. J., 1 cask glassware 

Stern Bros., 4 cases glassware, etc. 

Berner, A. V., & Co., 2 cases glassware 

Best & Co., 3 cases glassware 

Vandegrift, F. B., & Co., 4 cases glassware, etc. 

Hudson Forwarding & Shipping Co., 21 cases glassware, etc. 
Taub, Hummel & Schnall, 34 cases glassware 

Henshaw Co., 4 cases majolica 

Bernard, J. E., & Co., 3 packages majolica goods 


S. S. Suffren, from Havre, France 


Haviland, T., & Co., 50 casks porcelain 

Bane, W. L., & Co., 2 packages earthenware 
Mutual Inlet Lamp Co., 8 cases marbleware 

Tice & Lynch, 1 case pottery 

Seltzer Co., 47 cases glassware 

Harriet Hubbard Ayer, 13 cases glassware 

Gommi & Co, 3 cases faience 

American Shipping Co., 4 packages earthenware 
Roger & Gallet, 27 cases glassware, etc. 

Globe Shipping Co., 4 casks chinaware, 2 casks do 
Stern Bros., 1 cask chinaware 
Basset Co., 10 casks chinaware | 
French American Glass Co., 4 casks glassware 
Bergert, C., 11)cases glassware 
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October 29th 


¢§. Colombo, from Genoa, Italy 
Perazao, P., 5 barrels crockery 


Jom Florence, via Genoa 

Chase Nationa! Bank, 2 cases glassware 

Lazarus & Rosenfeld, 17 cases crockery 

Friedlaender Co., 13 cases crockery, 56 cases marble works 
Weissman Importing Co., 11 barrels crockery 

Wanamaker, J., Inc., 1 case earthenware 


‘om Naples, Italy 

‘Lazarus & Rosenfeld, 14 cases earthenware 
‘Andrews, D. C., & Co., 9 cases terra cotta works 
‘Consolidated Trim Co., 3 cases glassworks 

General Transport Co., 1 case earthenware 


S. President Harding, from Bremen, Germany 
Frankel Importing Co., 4 cases glassware 
Bernard, J. E.. & Co., 11 cases glassware 
Irwin, J. D., & Co., 10 cases crockery, glassware, etc. 
Globe Shipping Co., 25 cases earthenware 
Pomerance, S. H., & Co., 20 cases glassware 
Reimer, F. C., & Co., 43 cases crockery 

Happel & McAvoy, 1 case earthenware 

Sheldon, G. W., & Co., 1 case glassware 
Bernstein, W., 4 cases glassware 

iinuss, ©:, 1 case crockery, etc. 

Robinson, H. W., & Co., 2 cases glassware, 13 cases do 
Bloch, L. D., & Co., 17 cases earthenware 
Arrow Novelty Co., 8 cases earthenware 
Goldberg, S. M., Son, 13 cases glassware 
Strauss Bros., & Co., 4 cases glassware 

Veith, A., & G., Inc., 2 cases glassware 

Roberts, J., 2 cases glassware 

Cohn .& Rosenburger, 9 cases glassware 

Dritz, Traum & Co., 3 cases earthenware 
Willenberg, C., & Co., 1 case glassware 
Kuyper, P. C., & Co., 8 cases glassware 

Sheldon, G. W., & Co., 15 cases earthenware 


. S. Isarco, from Genoa, Italy 


Friedlaender 'Co., 9 cases glass, earthenware, etc. 
Hudson Forwarding & Shipping Co., 30 cases earthenware 
Gilbert, S., 6 cases earthenware, etc. 


October 31st 


. 8. Winona, from Leghorn, Italy 

Gommi, G., & Co., 26 cases earthenware, 16 cases earthenware 
tc. 

Strauss, N., & Sons, 6 casks earthenware, 7 cases do 

Sheldon, G. W., & Co., 9 casks earthenware 

‘rom Genoa, Italy 

National City Bank, 22 barrels earthenware 

Bernard, J. E., & Co., 12 cases earthhenware 
i. §. Stavangerfjord, from Oslo, Norway 

Edmiston, H. C., 3 cases glassware 


 S. Stockholm, from Gothenburg, Sweden 
Venon, J. H., Inc., 34 cases glassware 

Meadows, Wye & Co., 1 case glassware 

Van Dugteren, A. J., & Sons, 1 case glassware 
Anderson, F, O., 1 case porcelain 

Swedish Arts & Crafts Co., 3 cases porcelain 


. S. Bolivier, from Antwerp, Belgium 
Ovingtons, 5 casks majolicas 
Kraemer, F. L., & Co., 2 packages majolicas 


) ‘Sheldon, G. W., & Co., 5 cases majolicas, 1 case alabasters 


we 


S. Berengaria, from Southampton, England 
Jay Thorpe, Inc., 1 case glassware 


| Portenoy & Co., 7 cases glassware, etc. 
_ Garfinkel, J., & Co., 1 case glassware 


Henjes, F., Jr., 1 case glassware 
Wimelbacher & Rice, 10 cases porcelain, etc. 
Guaranty Trust Co., 1 case porcelain 
Wanamaker, J., 1 case glassware, 1 do cardboards 
Dunhill, A., 1 cask earthenware 

Corbett, M. J., & Co., 1 case glassware, etc. 
Downing, R. F., & Co., 2 casks earthenware 
Stern Bros., 1 case glassware 

Tice & Lynch, 6 cases chinaware 

Altman, B., & C., 1 case porcelain 

Cooper & Brase, 1 case porcelain 
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November lst 


S. S. Veendam, from Rotterdam, Holland 


Smith, J. D., 100 crates earthenware 

Grace National Bank, 122 cases crockery 

Hirsch, G., & Sons, 37 cases glassware 

Rostman, R., 1 case earthenware, 1 do tiles, 2 do clay pipes 
Lazarus & Rosenfeld, 23 crates crockery, 29 cases do, 10 cases 


hollowglass 


Hudson Forwarding & Shipping Co., 44 cases crockery, etc. 
Tice & Lynch, 1 case marble ware 

Borgfeldt, G., & Co., 1 case crockery, 2 cases do 

Basket Importing Co., 35 cases crockery 

American Shipping Co., 4 cases earthenware 

Clay, Adams Co., 12 cases glassware 

Andrews & Co., 14 cases majolica 

Order, 15 cases crockery 

Fourman Bros., 16 cases crockery, etc. 

Strauss, N., & Sons, 3 cases crockery 

Thurnauer, G. M., 40 cases crockery 

Bank of Manhattan Co., 6 cases crockery 

Borgfeldt, G., & Co., 149 packages earthenware 

Gerber & Co., 4 cases porcelain 

Herbert & Neuwirth Co., 25 cases glassware, 1 case earthenware 
Bing, F., & Co., 3 cases crockery 


S. S. Coahona County, from Antwerp, Belgium 


American Express Co., 8 cases crockery 

Borg'feldt, G., & Co., 57 packages crockery and earthenware 
Bloch, L. D., & Co., 10 casks earthenware, 36 cases earthenware 
Herbert & Neuwirth Co., 10 cases earthenware 


S. S. Muenchen, from Bremen, Germany 


Roessler & Hasslacher, 77 casks chemicals 
Borgfeldt, G., & Co., 57 cases toys, crockery, etc., 42 cases toys, 


crockery, etc. 


Downing, R. F., & Co., 10 cases toys, crockery, etc, 
Sellers, C. W., 4 cases decalcomanias 

Irwin, J. D., & Co., 1 case glass 

Armstrong Shop, 16 cases crockery 

Colgate & Co., 70 cases crockery 


MAYER CH 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 
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November 3, 1927 


S. S. Albert Ballin, from Hamburg, Germany 


Beurn, E. B., 2 cases crockery 

Straub, P. A., & Co., 9 cases glassware 

Irving Miller & Co., 9 cases earthenware 

Gallagher & Ascher, 5 cases crockery, Z cases marble, 4 cases 
leonic goods. 

'’ Franco American Novelty Co., 1 case glassware, 3 cases china- 


ware, 


Reinhol & Schlegelmich, Inc., 1 case crockery 

Ryan, A. E., & Co., 6 cases porcelain ware. 

kKohner, Gehrig & Co., 3 cases hollowglass, 3 cases do. 
benziger Bros., 2 cases chiinaware 

Berner, A. V., & Co., 2 cases chinaware 

Doniger, S., & Co., 3 cases glassware 

Ruhe, F. H., 24 cases glassware, earthenware, etc. 
State Bank, 1 case crockery, 7 cases earthenware 
Davies, Turner & Co., 1 case china 

Owen Walsh Mfg. Co., 9 cases crockery 

Overton & Co., 1 case crockery 

Downing, R. F. & Co., 8 cases hollowglass 
Landesberg, J., Import Co., 1 case hollowglass 

Kay & Ellinger, 23 cases glassware 

Hoiyoke Co., 3 cases frosting glass 

Sellers ‘ransportation Co., 2 cases crockery 

Corbett, M. J., & Go., 1 case crockery 

Berner, A. V. & Co., 3 cases crockery 

Schmidt, W. H., 5 cases crockery, 1 case do, 2 cases marble goods 
Davies, Collamore & Co., 3 cases hollowglass 

Schall & Co., 2 cases crockery 

Kuyper, P. C., & Co., 4 cases glassware 

Bloch, L. D., & Co., 1 case hollowglass, 18 cases earthenware 
Public National Bank, 4 cases hollowgiass 

Reimer, F. C., Co., 132 cases crockery and glassware 
Robinson, H. W., & Co., 18 cases glassware 
Graham & Zenger, 97 cases crockery, 70 cases do 
Rhode Island Hospital Trust Co., 6 cases glassware 
Importers Freight Service, Inc., 7 cases earthenware 
Levy Bros. China Co., 9 crates crockery 

Phoenix Shipping Co., 4 cases crockery 

Kaufmann & Baer Co., 1 case glass 

Decorative Plant Co., 12 cases glassware 

Gimbel Bros., 5 cases glassware, etc. 

Tomby, B., & Co., 13 cases crockery 

Ballin, L., 16 cases hollowglass 

Lorsch, A., & Co., 10 cases glassware 

Roloson, A. F., 7 cases crockery, etc. 

N. Y. Mdse. Co., 8 cases glassware 

Page, Madden Co., 34. cases earthenware 

Taub, Hummel & Schnall, 7 cases glassware 

Stern, T. Ly & Co. 12 cases. glassware 

Order, 20 cases glassware, 4 cases porcelain insulators, 4 cases 


earthenware 


Downing, T. D., & Co., 1 case crockery 

Namm & Singer, 10 cases glassware 

Richard, C. B., & Co., 4 cases glassware 

Judson Freight Forwarding Co., 3 cases earthenware, 1 case 
glassware, 1 case lighting ware 

Richard Shipping Corp., 1 case glassware 

Stauff, A. F., & Co., 5 cases glass stones 
Manhattan Bead & Chain Co., 17 cases glassware 
Nelson Bead Co., 68 cases glassware 

Paramount Bead Co., 40 cases glassware 

Cohn & Rosenberger, 28 cases glassware 
Vandegrift, F. B., & Co., 9 cases hollowglass 
Ovington Bros. & Co., 30 cases hollowglass 

Atlantic Forwarding Co., 1 case hollowglass, 4 cases marble cases, 
Schmidt, A., & Son, 4 cases hollowglass 
Manufacturers Trust Co., 4 cases empty bottles 
Bing, F., & Co., 4 cases glassware, etc. 
Hennigson, E., & Co., 6 cases china and earthenware 
Rice, I. W., & Co., 1 case earthenware 
Manufacturers Trust Co., 8 cases glassware 
National City Bank, 1 case glass stones 

Colonial Bead Co., 21 cases glassware 

Helmar Import Novelty Co., 4 cases glassware 
Hirsch, J. B., & Co., 4 cases glassware 

Silverman, F. P., 5 cases glassware 

Wyle, J. J., Bros., 6 cases glassware 

Bernstein, W., 5 cases glassware 

Schaffer, M., Corp., 28 cases glassware 

Goodman, S., Co., 7 cases glassware 
Calhoun, Robbins & Co., 4 cases glassware and crockery 
Andrews, D. C., & Co., 7 cases earthenware 
Koscherak Bros., 2 cases crockery and glass 

Inwald, J., Glass Co., 3 cases glassware 

Phoenix Shipping Co., 8 cases crockery and glass 


Lo 


Shaland, W., 4 cases glassware 
Wolff, H., & Co., 5 casés glassware 
National City Bank, 4 cases giassware 
Sheldon, G. W., & Co., 1 case glassware 
Veith, A. H., Inc., 3 cases giassware 

Bloom, C., Inc., 3 cases glassware 

Safran & Glucksman, Inc., {| case glassware 
Blumenthal, D., & Co., 14 cases glassware 
Pustet, F., & Co., 4 cases earthenware, 1 case paintings 
Strauss Bros., & Co., 3 cases giassware 

Henningson, Sommer Transport Co., 1 case earthenware 
Atlantic Forwarding Co., 1 case glassware 
American Express Co., 30 cases crockery 
Elite Import Co., 13 cases glassware 

Ruhe, F. H., 2-cases glassware 

Powell, C. H., & Co., 44 cases crockery 
Pomerance, S. H., &-Co., 33 cases glassware 
Robinson, H. W., & ‘Co., 9 cases glassware ! | 
Stern, Stiner & Co., 17 cases glassware and crockery 
Eimer & Amend, 20 cases hollowglass 

Taub, Hummel & Schnall, 22 cases glassware 

Lightolier Co., 29 cases lamp shades 

Hirsch, G., Sons, Inc., 68 cases glassware 
Zanes, W. R., & Co., 3 cases glassware | 
Smith, J. D., & Co., 2 cases crockery 
Strauss, N., & Sons, 43 cases glass and earthenware | 
Inwald, J., Glass Co., 2 cases glassware | 
Commonwealth Bank, 1 casé glassware 
National Department Stores, 20 cases crockery and glass | 
Klein, G., & Son, 5 cases glassware | 
Koscherak Bros., 18 cases crockery 
American Art Novelties, 4 cases glassware 
Robinson, H. W., & Co., 20 cases glassware 
Graham & Zenger, 30 cases crockery 

Stern Bros., 25 cases crockery 

Lee Shipping Co., 2 cases earthenware 
Atlantic Forwarding Co., 2 cases glassware | 
Lyons, S. C., 6 cases lamp shades | 
Noe, W. R., & Sons, 19 cases glassware | 
Happel, G. W., & Co. 12 packages majolicas, glassware, | 
Sheldon, G. W., & Co., 14 packages majolicas 
Borgfeldt, G., & Co., 113 packages crockery 

Bowling Green Storage & Van Co., 1 case earthenware 
Vandegrift, F. B., & Co., 6 cases marble ware - 

Bloch, J. L., & Co., 31 packages crockery 

Downing, R. F., & Co., 8 cases crockery 

Phoenix Shipping Co., 3 cases earthenware 

Pavel, F., & Co., 25 cases hollowglass 


S. S. Minnetonka, -from London, England 


Morimura Bros., 2 casks decorated earthenware 
Gary, H. L., 1 cask chinaware 


S. S. Pennland, from Antwerp, Belgium 


Kahla China Corp., 18 cases crockery al 
Levy Bros. China Co., 10 cases crockery - | 
Mueller, W. J., 2 casks crockery, 11 cases do 
Byrnes Co., 70 cases crockery 

Continental Ceramics Corp., 40 cases crockery 

Globe Shipping Co., 6 cases glassware, etc. 

Meadows, Wye & Co., 1 case leatherware 

Roseuthal China Corp., 15 cases crockery 

Warren, W., 1 case earthenware 

State Forwarding & Shipping ‘Co., 1 case earthenware 
Aaronson, I., 1 case glass 

Lazarus & Rosenfeld, 57 crates crockery 

Altman & Co., 1 case éarthenware 

Corbett, M. J., & Co., 1 case glassware 

Stern Bros., 28 cases majolicaware, etc. 

Butler Bros., 11 ‘cases crockery 

Bouton, J., & Co., 1 case crockery 

Goetz, O., Inc., 21 cases crockery 

Andrews & Co., 29 cases earthenware 

Straub & Co., 27 packages earthenware 

Gunthel, A. B., 32 cases. glassware, 18 casks do 
Strauss, N., & Sons, 2 casks crockery 


S. S. Cabo Villano from Leghorn, Italy 
Phelps Bros., & Co., 21 cases majolicas 
Friedlaender Co., 1 cask earthenware 

From Valencia, Spain 


Andrews, D. C.. & Co., 3 casks crockery 

Diercke, C. J., 14 casks crockery | 
Bloch, 1 Dilié (Cos 122) casks scrockery: 
Caragol, A. B., 1 case crockery | 
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American China 
for 
American Homes 


‘Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


| BETO CLO gh See ise oes a fancy 
BPA TIC een eek oho cfe ws ee wes plain 
OTIS SS, oe aa octagon 


Send for Catalog and Illustrations 


Albright China Co. | 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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SALES OFFICES 


BUBAR & CO., 
828-30 Taylor St., 
Fort Worth, Texas. 


D. KING IRWIN, 
200 Fifth Ave., Suite 3 
New York. 
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F. A. MINER, 
116 West High Terrace, 
Rochester, N. Y. 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR’’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR 
East West 
ROY E. HENDERSON 


resident 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. | 


Demarest Publications, tv. 


Publishers 


45 East 17th St. New York 
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: nnouncing the 1928 | 
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‘ Holiday Number | 
uy ! 
Ng | 
u The 53rd Annual Holiday Number of the 
¥ Crockery and Glass Journal will be published | 


. December 15th 


We expect to even exceed the high standard 


? maintained in the past in making this the finest 
us paper published in any trade. 
¥ There is no finer medium of putting your china, 


glass, lamps and gift wares before the buyer 
than through the pages of the Holiday Number. 


Our own Art Department is at your service. 


Forms close December | Oth. 


Demarest Publications, Inc. 
Publishers 
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New York 
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Glass News 
(Continued from page 13) 


ration at the factory of the Acme Glass Co., Olean, N. 
* It is said the plant is to be worked up to a production 
{ 108,000 pieces daily, or 700 gross. 


| Kimble Glass Co. to Erect New Factory 


) Plans have been approved by the Kimble Glass Co., 
Vineland, N. J., for the erection of a new factory, which 
vill be two and three stories in height, and covering a 
ite 52 by 160 feet, and which will be of fireproof con- 
truction. This factory has been producing a line of spe- 
ialties, which includes a full line of crystal and opal glass 
owel bars, tubing and other specialties. 

| “Buy in Glass’ Campaign a Success 

The “Buy in Glass” campaign which was recently put 
wer in the Pittsburgh district by the Glass Container As- 
ociation of America was a decided success. All stores 
made special window displays, while that of the Wool- 
vorth stores received more than ordinary comment. The 
ampaign was conducted from Oct. 11 to 29 and all deal- 
‘rs reported exceptionally heavy sales of goods packed in 
‘lass containers. Displays were made in over 3,700 store 
windows in the Pittsburgh district during this period. 
All chain stores co-operated in the campaign of “Buy in 
|alass.” 


| ———e 


CUSTOM COURT DECISIONS 


Protest of The May Co., Los Angeles. 

Baskets—This protest is against the assessment of duty 
on certain baskets claimed dutiable at 25 per cent ad va- 
orem under paragraph 1439, tariff act of 1922. 

| Opinion by McClelland, J. It appeared from the tes- 
imony of the acting appraiser that the baskets described 
on the invoices as reed with colored trimmings, chip, and 
rush are in chief value of those materials. The baskets 
were therefore held dutiable at 25 per cent under para- 
praph 1439 in accordance with the amended report of the 
appraiser. The protest was sustained as to the items 
specified in the appraiser’s special report. Abstracts 
49931, 50598, 50823, and 51526 noted. 


| 
| 
i} 


| Protests of Lazarus & Rosenfeld, New York. 

Candlesticks, Glass —Decorated glass candlesticks clas- 
sified as illuminating glassware at 60 per cent ad valorem 
under paragraph 218, tariff act of 1922, are claimed duti- 
able at 55 per cent under the same paragraph. 

Opinion by Sullivan, J. In accordance with stipulation 
of counsel and on the authority of United States v. Bloch 
(13 Ct. Cust. Appls. 5; T. D. 40847) the merchandise in 
question was held dutiable as decorated glassware at 55 
per cent under paragraph 218 as claimed. 


Protests of Bernard, Judae & Co., et al., Chicago. 
Beads, Glass.—Hluminating Glassware.—Glass beads 


classified as illuminating articles at 60 per cent ad valorem 
under paragraph 218, tariff act of 1922, are claimed, 
among other things, to be dutiable at 35 or 45 per cent 
under paragraph 1403. 

Opinion by Sullivan, J. The official sample consists of 
glass beads linked together by metal wire links, the beads 
being globular, some of clear glass and others of colored 
glass. The chains are imported in lengths to be cut to the ° 
size desired. The testimony was to the effect that the 
merchandise is sold to decorators, who use them for drap- 
ery tie backs, and light fixture manufacturers, who use 
them for festoons to lighting fixtures; that some lighting 
manufacturers use them as pull cords to turn on the light; 
that they have no connection whatever with any illumina- 
tion, that they are merely a decoration, and that the beads 
are made of clear glass and colored glass and merely 
pressed and not cut or polished. It was admitted that the 
electric lamps to which these articles are at times attached 
as pull cords are illuminating goods. It was held that the 
merchandise was not dutiable at 35 per cent. 


Some Industries Gain; Others Lose 


The aggregate earnings of 168 of the leading industrial 
corporations in the United States for the second quarter 
of 1927 amounted to $267,203,000. This figure compares 
with $274,560,000 reported for the same companies during 
the second quarter of 1926, a reduction of $7,357,000, or 
Z./ per cent, 

Of the 168 concerns covered for both of these periods, 
seventy-eight reported net earnings ahead of last year 
while ninety reported decreases. 

One of the notable points brought out is the fact that 
the total profits for the second quarter of this year, about 
42 per cent, or $113,134,000, represented the profits of 
automobile manufacturers. Including returns for the oil 
industry, whose chief demand is motor vehicles, the auto- 
motive industry’s share reaches 50 per cent. The motor 
industry as measured by these reports represents a gain 
of 22.9 per cent over 1926. 

Substantial increases are shown also by tobacco com- 
panies, chemicals, baking, foodstuffs, merchandising, of- 
fice and home appliances and printing. 


Decided Improvement in Dinnerware Demand 


A decided improvement in the demand for dinnerware 
has been noticed in the East Liverpool district during the 
last ten days. New business is in rather liberal receipt 
from all parts of the country. The general seasonabie 
rush demand, is being evidenced this year as in former 
seasons. A rather large amount of business has been 
booked by some plants for January delivery. In_ fact 
future business is in heavier volume now than at any 
previous time this year. 

October business with the majority of dinnerware plants 
hereabouts was the heaviest of the year, it being said that 
in some instances the record exceeded that for several 
years for the same month. There are several idle plants 
in the district, and these may never resume. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANAGER—BUYER WANTS POSITION 


ANAGER-BUYER, Glass Department, 20 years’ experience 
as cutter, shop manager, wholesale and retail. Address Box 
669, care CROCKERY AND GLASS JOURNAL. 


REPRESENTATIVES WANT LINES 


ANTED—By Factory Representatives, lines of decorated 

glassware, novelties and pottery. Office and showroom on 
23rd Street. Address Box No. 671, care of CrocKERY AND GLASS 
JOURNAL. 


POSITION OR LINES WANTED 


XPERIENCED, reliable salesman with following, operating in 

Detroit, Michigan, territory by automobile wants first class 
Pottery or Glassware line. Exclusive or side line, will open De- 
troit office. Confidential. Address: George Williams, 3040 Lothrop 
Ave., Detroit, Mich. 


GLASS FACTORY WANTS REPRE- 
SENTATIVES 


LD established factory that manufactures Decorated Glass and 

China wishes first class representation in New York City, 
Philadelphia, Baltimore, Chicago and northern New York, Den- 
ver, Col., and Minneapolis, Minn. Only reliable applications will 
be considered. Give full particulars. Address Box No. 675, care 
of CROCKERY AND GLAss JOURNAL. 


CHINA-GLASS MANUFACTURERS 


OMPLETE Sales Service for you in the West. San Francisco 
display Salesmen covering the entire West, New Orleans to 
St. Paul, San Diego to Vancouver. 

Every buyer of importance will see your line in this territory. 
Our men know the trade and can sell your line to better advantage. 
A few lines to be added for 1928. 

Address: The Finch Company, P. O. Box 645, San Francisco, 
Calif. 


COMMISSION SALESMEN WANTED 


OMMISSION salesmen wanted to represent value giving line 

of Light Cut Glass Tableware in crystal, colors and color 
combinations. Men who solicit the trade in the medium size anc 
small towns and who travel in their own automobile preferred. 
Fast selling line. Liberal commissions paid. Some good territory 
open in practically all parts of the United States and Canada by 
January Ist or earlier. State age, experience and present connec 
tions in first letter. Address Box No. 673, care of CrocKERY AND 
GLASS JOURNAL. 


oO. 


EXPERIENCED SALESMAN WANTS LINES 


OUNG MAN, 29, well acquainted with china, glass and fancy 

goods buyers in the Mid-West territory. At present repre- 
senting a prominent art pottery and lamp concern, is desirous of 
ocuring a representative line of the above or china and elass. 
Will arrange to carry either exclusively or as side line. Address 
Box No. 677, care of CROCKERY AND GLASS JOURNAL, 


4=) 


EXPERIENCED REPRESENTATIVE FOR 
PACIFIC COAST 


ANTED—A live, wide awake, experienced representative 

with a car on the Pacific Coast and contiguous states for 
the most modern and up-to-date line on the American market. 
Two new attractive shapes and latest decorations for the regular 
and premium trade. Our capacity two and one-half millions an- 
nually, We have a very attractive proposition for the right party. 
Write The Limoges China Company, Sebring, Ohio. : 


SALESMAN WANTS POSITION 


OUNG man with well grounded knowledge of china and gs 
ware. Severa! years’ experience, fine personality and abilii|t 

sell desires sales connection with New York house for local } 
i or road. Address Box No. 676, care of CRUCKERY AND Gis 
OURNAL, | 
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Peter Potter Says: This is th’ open season 
for speech makin’, new dinnerware patterns, 
etc. From advance reports there’ll be enough 
new patterns, designs, etc., to last a long 
time. 


| 

The June bride walked briskly into the market a. 

said, “I want a half pound of mince meat and please ¢: 
it off a nice tender young mince.” 


A mountain school teacher corrected a boy who h! 
said, “I ain’t gwine thar.” 

“That’s no way to talk. Listen: 

“T am not going there; thou art not going there; 
is not going there; we are not going there; you are n 
going there; they are not going there. Do you get t) 
idea ?” 


“Yessur. They ain’t nobody gwine!” 


Walker (in hot argument): “The pedestrian was he 
first, you have to admit that.” ) 
Motorist: “Yes, and so was the Indian, but where) 


99 | 
he now? 
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| Says Buyers Need 


One of the things which is costing the department store 
oney today, and lots of it, is the ridiculous contrast 
-esented by the buyer who goes into the market to buy 
jousands of dollars’ worth of floor coverings, furniture, 
caperies, house furnishings and what not, in the selec- 
on of all of which good taste and an appreciation of style 
tay a large part, but who would not pick a suit or a 
ecktie for himself without first consulting his wife to 
se if his selection is correct. 

The thought is suggested by Harold B. Wess, assistaat 
) the president of the Namm store in Brooklyn, who con- 
nds that the thing most immediately needed in the 
tuggle against markdowns 1s not more analysis of mark- 
own data and statistics, but more definite and sensible 
ction based upon the knowledge of conditions already 
ncovered. 

Mr. Wess believes it should be possible and practicable 
» test buyers scientifically on their fitness for the post 
aey occupy or those for which they are candidates. 

The problem of eliminating the markdown, he says, 1s 
he problem of eliminating its cause, namely, poor selec- 
ions by buyers who are not fitted for their responsibilities, 
vhich in turn means either eliminating these buyers or 
ringing them up to a level of the real requirements of 
heir positions. 

In the average store today, he points out, it is a fact that 
mying staffs are selected without satisfactory knowledge 


Showrooms and Stores 


for 
China and Glassware 


We specialize in display fixtures for china and glass and have 
created some of the best types for this use. Call us when 
you make the next change, we can help you. 


FULLER & BALLAGH 


Designers and Manufacturers 


416 West Broadway New York 
Our latest installation 
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~GLASSMAKERS CHEMICALS 


OXIDES 


B. F. DRAKENFELD & CO. INC. 


Established 1869 
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Training in Taste 


of the individual’s ability to fill the post for which he is 
being selected. And this is all the more surprising in 
view of the fact that it is not a difficult thing scientifically 
to classify the elements and factors entering into the suc- 
cessful buying and selling of merchandise. 

Common-sense analysis, he says, is all that is needed to 
determine definitely the main requirements for any buy- 
ing post, and thereafter it becomes merely a matter of 
common sense in picking those whose knowledge, instincts, 
temperaments and interests better fit them for a given post, 
and put them through a course of training to develop and 
capitalize these faculties. 


GLASSWARE 


Our retail lines are now going to you bearing the triangular 
label shown above. On our glassware it appears printed in white 


on a rich blue background. 

Application for the registration of this trade mark has been 
made at the U. S. Patent Office and will be the identifying 
symbol of our products. 

SAMPLE LINES AND SALES OFFICES 
IN ALL PRINCIPAL CITIES 


ECONOMY GLASS COMPANY 
MORGANTOWN, W. VA. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 


Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTHE, 85-87 West 28d 
St. 
Cauldon 
Earthenware, 


China. Wood & _ Sons’ 
Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCGN, Inc., 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory’ Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


Earthenware and 
Phone, Ashland 


INC., 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 
West 23d St. 
Ahrenfeldt French China. 


920 


“Haviland China”’ 


89-41 


KAntLA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 

MADDOCK & MILLER, Inc., 89-41 

West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 

Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 

MORIMURA BROS. INC., 538-57 
West 23d St. 

Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
Borel Sie 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 

FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’” — Dinnerware, 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


“Schier- 


ROSENTHAL CHINA CORP., a 
151 Fifth Ave. 
Importers of Rosenthal china diame | 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 


en H. RUHE, 14 West 28rd 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107. 
Fifth Ave. . 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and | 
Verra Crystal Tableware. Specialties | 
‘n glassware, etc | 

ROBERT SLIMMON & CO., 

West 28rd St. 
A. J. Wiaulkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, ine, | 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” | 
Limoges dinnerware, Gift Shop Spe- | 
cialties. 

TALS TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, | 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, ete. 

JUSTIN THARAUD, Ince., 24 West | 
28d St. | 
Sole Agent for L’Union Ceramique, | 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- | 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-37 West | 
tiRGh (Sie | 
Representing Cristalleries De St. Louis, 


61-65. 


Lamps and Bric-a- | 


Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy — 
5299. 


UNITED ARTS AND CRAFTS ING., 
47 W. 47th Street. 
Modern ceramics in unusual 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. | 
Martin China, Limoges; Gustafsberg — 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Bue Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
nhone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal anu 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-181 Fifth Ave. 

George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS ©CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 
THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 


Electric Lighting 
Lamps. 


oo. BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


fp NORMAN HAWTHORN, 225 Fifth 
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Ave. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


Better 


PHOENIX G™ASS CO., 280 Fifth 
ve. 

Illuminating glassware, electric port- 

ables, oil lamps, etc. Telephones, 

Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 
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DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MMMM 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

Be Suite 319, telephone, Gramercy 
ue 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated basket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 


2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 
Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH 
INC., Onyx Building, 1107 Broad 
way, at 24th St. 
Seneca Glass Co.., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass Co. 
Cumberland. Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


PPO TT HATTTTTUOTUOAUUUUATUCUAII CUA LUOCATUCO LUGO UUOELLLLUALUILOULLCLALLOLO LLCO LLULELLLGGLLLLLLUCCOLLLGGUALULOE LLL 


Thirty-three 


MINN MNO NUM LNT MLL L LLU ELL LULL ULM UCC ECM UME MMMM MMMM 


ITVVTUUULLULUUALUOALUOUUMLUUCO CLOUT LULU LUO UML LOCOCO CoML 


OTUTTTUTTTTTTTTTOTTTT RUT TLLLUOLLLGLLCUAALLLULLLLUGLLLUGALULLOLLCLGMLOLUGOLLUGOLLCLOLLLLOLLLLGALULCOLLLCUGLLCORLOLLOLLLGOLLLLOE DOL MUOLULUOHRLOGARLCOCONCCOORRLOGAOLCOAA CUOMO ULCOORUCCOMOCLOMTCOOOMIUOOAACUOATOOONIUOAIIUOONIUUOALUCUONIOOOATINONNIMTOTITOUIOOTINOOMOSTTONNTITTTATITOO CUTOUT COTTON TUTTLE LUC ALLO LOGCLOLoeLLLcoeLLCoe LLL 


Thirty-four 


CROCKERY AND GLASS JOURNAL 


Index 


Co 


Advertisers 


A 
ANilovanesion’ (Cloitaiay. (COs 2.0 odeuneuocn secon 27 
Atlas-Glopes Ghitam Gongs oe... ac. cm se 23 
B 
Bagsaite G2 (C@, lhe, (Se, 1 ooantosopeac 32 
Byiatee (ce (Coy. Ibeseulitnetoel, osonaguau0 bce 32 
BilochiiGer Compe ame ase sete to hese ase 32 
IBonitameatt tas Glass GOMMNer Er ter ce). «cre 32 
Bootes. Edward Meseseeei se oe mss ales 32 
Bradleyawael lib batcmeeracces .ctct sae: ae 
Stable. Ieeineny (Co)..5 sonnei Oper e 31 
[BMI Ona WOT 5 ooo coy cone clad an 33 
Bryces Broom Compre tests. = onc anes 30 
G 
Cambrid sem Glacsm Gomme ware ccc 33 
Carrolitcnm Botverya Gomes: s ..accclee Zh 
Continental Ceramicsm Corps. seed. 32 
Copeland é Whompsom, Ine... ....2..: 32 
Glos evel (Clos & bine tro ck ee 38 
Crescent Ghinam Conmerwcie os nests tere 33 
Crooles:villiew Glnimae@one es «mele aie oe 23 
D 
IDERaisok. jkolmih, Jkies Gao Ap uedood oo vos 32 
Denarest eeublscationsie.s. cc. eee 4 
IDN@ anova, lech, 1B Ite Asshosccenane 32 
Drralicerte lclaw nae ue pyeone : etek ce aletacs somveraie 31 
Duncan & Miller Glass Co............ 13 
E 
Riconomyn Glassm@o sweeten case nce HL, oe 
Bdwands se theleeSttdtowes ss sees. sneer 33 
F 
Rohe ANapesarere TBOWNGRENE?s ono aaounaanocuc 32 
Rlovela ) cconatineas Conus ener 33 
Jeverorabenalles. Ye Nee we KG Gop caosbeco. kc 32 
moses (GIES: Co, oon nn andocon aside one 33 
Hallenscee bs allsoilie caeveh ee wie. ded: sscceiae ence ol 
G 
GALT er Sy Org SONS Ear ternatons cect ce ake 33 
Goetze Otto i camara. eee 32 
Grane Ce Bomar, IMCs ssanoccecec sos 32 
Grayi Commi Creme seeiemiterie «cere: 39 
H 
Telarc Cikays wad CO meee er PER Nee ae cerca oo OL 
lmleniaileyayel Go ANGIE ooovvccaucdsaooace 32 
Havilands Chinas Comment Back Cover 
Hawthorne Normanmeeree iin css cee 33 
Heinrich & Winterling, Inc........... 32 
ELE SCV AS MEL eer Meee ears. coateic, uae 6 
HockinesGlassmoalesm Gonpese aon ee ae 33 
lies Eee ottenys Coy meres 33 
I 
Ibpbole IDK MAGba lee) 6 os bu. Soca SOO Ore 33 
J 
Nore, Maes. (Cy. soosn soe owesuhennes 33 
K 
Kahlae Chinam Corp meen eer tne ee 32 
Kindt} (Geo Gaiwa Comeeeenin. eo: 33 
Kupperg te nmanis Gamer rete pen tee 32, 


Cy eal 


Ie, 
Langfelder, Homma & Hayward, Inc.. 3 
evy.. Bros) Chinags Comes d 
Lotus> Glass) (Cos se) areca eee 33 
M 
Maddocks Sailer a eeniei ates Dh ee 
Marbruntt {Con eon cc see eee 33 
Mayer China Go. seeaets 5: eee eon 
Mckenna Bosses) settee eee 33 
Mosi) Momonor 61 @0 4085 lee ae eee 32 
Moscovitzee Harryenlece eee eee 88 
Mitvelle ri Wal lianas Gye ieee tee eee 32 
N 
National China Co... eo.. cease 27 
IE 
Pasmantier, es) Olin ls cce Olsen 30 
Phillips, Thistle &*Smith =... eee 33 
Phoenix” Glass -Coy@)2-2 2 eee 33 
R 
Reimer, Pred) Cos, geenscee a ee ee Fab), OVE 
Roesslen i Hasslacher> sana 10 
Rosenthal @hinal Conpaee cee 32 
Roseville) Pottery 1Coee ee eee 33 
Ruhes Pirancis® nies eee tee 32 
S 
Sebring es Pottery. Comer a eee 33 
Slimmony Robie (Gm Cones. 32 
Stetson uGhinaly Gos mentee a eee 14 
Stratbe a Gone Patil ae Amer eee 32 
Straus) Nathan &)Sons-slncus seme 32 
Susquehanna Gut (Glass (Coe sees 33 
T. 
Datyo" Trading @eiiAs «a6 eee 32 
‘Dharad) SJustitiguess teste cee eee 32 
“Romby .6cis Cor aeetee ets os chctee ene eee 4, 32 
sLorlotting.« ESaael0ce ceria eee ee 32 
U 
United Arts én Grantcsel cso eee 32 
Unitedm states = Glassen Conn an 18-19 
We 
Vail ie Voth on eee eee vere ee eee 33 
V.enon)  [nces eH cn ie eras 32 
Viostuieas ID OSC = eee ene eee 32 
W 
Wedgwood, *Kenhard 12507-.-. = eee 32 
Westmoreland Glass Co............. 133 
Westone Glasss Coos ican nee eects S38) 
Witte, sHenrye. ee ee eee ee 33 


November 10, 147 


} 
| 
| 
! 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal! 


and 


Get It 


40 cents per line for first insertion; 

20 cents per line for following in- 

R a t ese sertions. Seven words per line 

Minimum initial charge $2, paya> 
ble in advance ; : 


“SARATOGA” NGVORTA. “ARGONNE” 


Are you 
putting the new 


Haviland 
Patterns 


into the hands of your prospects? 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


“Havil: 


nian 
ot Io, 


Limoges * 
on decorated china 


Genui 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on the genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why xot brofit? 


and China” 


Every piece ot genuine 
Haviland China—the 
product of the original 
Haviland, established 
by David Haviland in 
1837—bears the trade 
marks shown here. 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 


vil 
Qe ey 
France 
on white china 


Telephones: Watkins 2967-2968 
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o Vie / Seek Bede LAidieAgainst Retail Price 

Art Goods \\ \ Manipulation—Edmond A. Whittier, Sec- 

R retary-Treasurer of the American Fair 

Dolls & Joys \ Trade Association Backed by the Na- 
cional Association of Manufacturers 
advocates federal legislation against 
unfair manipulation of retail prices 

on trade-marked goods 
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What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 


ft 
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Pp 


; Vol. 105, No. 20 
What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 
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Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Will It 
Interest You & 


SS 


To know the names of the best’ manutacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 
To know what the latest news of the trade is? 
To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 
To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regulariy each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Strect, 


| 
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BORGFELDT’S IMPORT LINE 
FOR SPRING, 1928, NOW READY 


Our new import line is now ready for your in- 
spection. We refer to Fancy Goods, especialy, at 
this writing. 

The collection consists of many items and deco- 
rations that are positively the newest. While fitted 
to the present market, they are entirely different 


from the old, but at the same time not too far in 
advance of the times. 
price range. 


And all are within the proper 


You will find an endless number of factories 


represented and it is advisable to place orders’ now 
for Spring and Summer delivery. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street 


New York 
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Decoration Y-31 


TL 


The Yellowstone Dinner Service 4 


TITLE 


DG CHILE the demand for sprig treatments in = | 
bold designs and striking colors effects has | 

much increased during the past year or two, they 

have by no means éffected the popularity of attrac- 


Hani one 


2: tive borders. = an | 
a When a wide border is applied to the Yellow- 
a stone Dinner Service,.octagon model, with its | 


background of delicate‘tvory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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EAST PALESTINE 
PLANT 


CANONSBURG 
-. PLANT 
Ne. 2 


EAST PALESTINE |} 
PLANT | 
No. 4 — 


The DS Ga 


General Offices, East Palestine, Ohio. 


Plant No.3-Kittanning, Pa. 


Plant No.1- East Palestine, 0. 
Plant No.4-East Palestine, O. 


Plant No.2- Canonsburg, Pa. 


Chicago Sales Office 
New York Sales Office W. S. Redfield 


20 West 23rd St. 709 Heyworth Bldg. 
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oncerning the 1928 
Holiday Number 


The 53rd Annual Holiday Number of the 
Crockery and Glass Journal will be published 


December 15th 


We expect to even exceed the high standard 
maintained in the past in making this the finest 
paper published in any trade. 


There is no finer medium of putting your china, 
glass, lamps and gift wares before the buyer 
than through the pages of the Holiday Number. 


Our own Art Department is at your service. 


Forms close December | Oth. 


Demarest Publications, Inc. 
Publishers 


45 East 17th Street 
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' The Knowles, Taylor & Knowles Co. 


Present 


R-RAWS THOR. rs 
mene 


Their New Berkeley Shape 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 
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BUYERS 
WILL BE IN 
PITTSBURGH IN JANUARY 


]Byenaess who know the Pittsburgh Exhibit and buyers who 

never have seen it will be interested in knowing that the 
Forty-Eighth annual exhibit will start Jan. 9 and continue to Jan. 
ZL, 


There will be presented by domestic manufacturers exhibiting 
at the Fort Pitt Hotel and nearby salesrooms, the newest ware for 
1928 in glass of every color for every purpose; in semi-porcelain 
dinnerware, ivory and white; in art and utility pottery; in fact, 
in every line of glassware and pottery for the department store, 
the glass and china store, the gift shop, the jobber. 


Nowhere else can the buyer find the range of ware at prices for 
every purpose that he will find in Pittsburgh. 


MAKE PLANS NOW TO SEE 
THE PITTSBURGH EXHIBIT 


A complete Directory will be ready at the Fort Pitt Hotel on 
Jan. 9. 


T hree-score domestic manufacturers invite the buyers to see the 
Exhibit and the New Wares for 1928. 


Associated Glass and Pottery Mfrs. 
Box 555 PITTSBURGH, PA. 
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Diversification— A warning that diversification is 
Sound and not in itself a remedy for farm ills 
Unsound is sounded in the inaugural number 

of the agricultural news letter is- 
sued by the Agricultural Service of the Chamber of Com- 
merce of the United States to the 1,500 business organi- 
zations constituting its membership. 

“There is much need for a clear understanding of con- 
litions which bring about a lack of diversification” its ad- 
vice runs, “just as there is need for the exercise of the 
most careful judgment before springing at conclusions 
dased upon such conditions. Diversification often is inter- 
oreted as calling for a general upheaval in the production 
program of a one-crop region. So often is it conceived 
that such a region which has suffered acutely as a result 
of low price levels, brought about by over-production of 
1 Single crop, has only to turn its back upon that crop and 
devote its energies to other production in order to gain 
‘he economic stability which it lacks. That is not diversi- 
‘Acation. It is plunging. And there may be just as much 
danger to a section from radically changing its cropping 
system as from too intensive production of the long estab- 
lished commodity. 

“Commercial organizations laboring to improve the 
status of their trade-area agriculture proceed with great 
care before advocating diversification in such a way as to 
stampede a community into wholesale production of some 
sommodity which might very easily run into stiff compe- 
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‘ation from other regions where the production and mar- 
keting problems long since have been solved.” 


Saving Business having contrived to save 
the everything in the pig but the squeal. 
Bark is now apparently determined to 


save even the bark of the tree. The 
Industrial Department of the California Development 
Association reports to the Organization Service of the 
Chamber of Commerce of the United States that ways 
are being devised to use commercially $6,000,000 worth of 
redwood bark which has hitherto been burned every year. 
“A general survey of the production of bark,” said the 
Director of the Association, “together with market possi- 
bilities, was carried out the Industrial Committee. 
At present, more general surveys and investigations are 
being made by manufacturers and private interests, look- 
ing to the establishment of new manufacturing enterprises 
to further utilize this waste product. For example, one 
of the large chain stores on the Pacific Coast has agreed 
to take 60,000 redwood bark table mats monthly. These 
mats are used for hot dishes.. Other commodities to be 
manufactured out of the bark include table tops, wall 
board, packing and insulation material. Similar develop- 
ments have been started in the other four regions of the 
State, which have created new industrial activities for 
many of the local chambers of commerce.” 


by 


Nine 


& Co., Brooklyn and one of the best-known 

buyers in the trade, has resigned his post with 
Frederick Loeser & Co., effective January 1 and will take 
charge of the New York office of the Almco Lamp Co. 
As yet no one has been appointed to fill Mr. Attridge’s 
position. 


, | \ ATTRIDGE, lamp buyer for Frederick’ Loesér 
e 


Sam J. Natkin, the well-known buyer for Mandel Bros., 
Chicago, is still in the New York mart on business for 
his firm. Mr. Natkin has been here a week. 


Paul Beck, china and glassware buyer for the American 
Wholesale ‘Co., Baltimore, is in the New York market. 


L. L. Jones, who conducts a large lighting fixture busi- 
ness in Atlantic City, was in New York this week accom- 
panied by Mrs. Jones. 


“Ed” Reiwald, of the A. J. Fondeville & Co. sales force, 
who has been on the road for the past eleven weeks re- 
turned home on Friday of last week. His trip took him 
as far as Omaha and Lincoln, Neb. 


Extensive alterations will start shortly at the salesrooms 
of J. HH. Venon, Inc, 104 Pitth Ave. The concern have 
taken 4500 sq. ft. of additional space on the fourth floor 
which is to be used entirely by the stock and packing de- 
partment. This department being moved from the fifth 
floor where it has been previously located will allow a 
much larger and more elaborate exhibit space for the 
firm’s lines on the 5th floor. 
finished about January 1. 


The entire work will be 


O. C. Graham, manager of the Cambridge Glass Co. 
New York office, left last Saturday night for a visit to the 
factory. He will be back the latter part of this week. 


Percy -N: Leyland; head vote Pency) N= Leyland,) Inc? 
sailed on Saturday of last week abroad the Baltic to visit 
his English factories. At the present time he is uncertain 
as to the duration of his visit abroad but intends to be 
home if possible for the Christmas holidays. 


C. H. Cummings, sales manager of the Knowles, Tay- 
lor & Knowles Co., left on Sunday night for a flying trip 
to the factory at East Liverpool, O. According to his 
plans he will be back in New York on Saturday. 


Ten 


J. H. Venon, head of J. H. Venon, Inc., who fomimae 
past three weeks following his home coming from Europe, 
has been on a road trip through the West and Canada, 
returned to headquarters the latter part of last week. 


John R. Leyland, of Percy N. Leyland, Inc., who since 
Labor Day has been visiting the trade in the South and 
Southwest returned to headquarters on Thursday of last 
week. 


Federal Glass Co., to Move Uptown 


An announcement of interest to the trade is that the 
New York showroom of the Federal Glass Co., now al) 
53 Park ‘Place, will move uptown in about three weeks 
to new showrooms at 1107 Broadway in the same building 
in which the ‘Haviland China Co., Knowles, Taylor & 
Knowles, Phillips, Thistle & Smith, Central Glass Works, 
United States Glas Co. and 'M. S. Benford are located 
The new salesrooms will be located on either the seventh 
eighth or ninth floor and will cover about 1,200 square feet 
of space. 


Fostoria Glass Company to Move Salesroom 


One of the important news items of the week is the 
information that the Fostoria Glass Co., for whicl 
Charles L. Weddle is New York manager, will remove 
their New York salesroom to fine new quarters in the 
Fifth Avenue Building, where they will be located on the 
eighth floor. Announcement of the time of their remova 
will be made later. As we go to press no definite date 
had been set. 

Since moving uptown several years ago the company 
have occupied salesroom and offices at 141 Fifth Ave. 


Officers Nominated for Salesmen’s Association 


Following a meeting of the Board of Management 01 
the Pottery, Glass & Brass Salesmen’s Association, helc 
at the Crockery Board of Trade rooms on Tuesday, the 
annual special meeting for the nomination of officers anc 
three directors was held. 

Nominations for officers were, the present able Presi- 
dent, Julius Rosenfeld, of Lazarus & Rosenfeld. Fot 
Vice-President Thomas Smallwood; Secretary, L. 5 
Owen; Treasurer, W. H. DeMars. 

For directors to serve three years, to succeed E. W. 
Hammond, W. E. Doctor and Wm. Q. Wilcox, whose 
terms expire, Messrs. Hammond, Doctor and Wilcox 
were all nominated as candidates for re-election and it 
addition Donald M. Miller, of Maddock & Miller, Alfred 
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Gunthel, American representative for Val St. Lambert 
lassware and Justin Tharaud, of Justin Tharaud, Inc., 
Were nominated. 

For territorial Vice-Presidents the nominations were as 
ollows; San Francisco, Moey K. Lindner, with the 
hrmann Commercial Co.; Boston, Joseph W. Wallace, 
ales representative; Philadelphia, A. S. Baker, buyer for 
imbel Bros.; Montreal, Robert A. May, of George Phil- 
lips & Co.; East Liverpool, O., Geo. B. Fowler, salesman 
for the Homer Laughlin ane Caz Chicago, ive 
Meder, manufacturers’ representative ; Sealmnere Hes 
Rowan, manufacturers’ representative; Cleveland, Chas. 
i. Dooley, buyer for ‘Cowell & Hubbard Co.; Portland, 
Ore, Albert Jassman, buyer for Meier & Frank Co.; 
Pittsburgh, Chas. L. Reisenstein, of C. Reisenstein & 
Sons; Carrollton, O., Chas. A. Weidemann; Buffalo and 
Niagara Falls, Robert H. Yarwood, buyer for Beir’s 
Bros.; Detroit, David R. Ballentine, buyer for the J. L. 
Hudson Co. 

_ For territorial Vice- President at Large, Harry P. Muir- 
heid. 

_ A special note should be made by members of a change 
in date for the annual general meeting for the counting 
of ballots, receiving the reports of officers, etc., from De- 
cember 15 to Tuesday, December 20. 


Toys at the Leipzig Autumn Trade Fair 


Business was reported unsatisfactory in toys at the 

Leipzig autumn fair. Domestic orders intended to re- 
plenish stock for the holiday trade fell short of expecta- 
tions, while foreign trade in toys is always limited at 
autumn fairs. Cheap wooden and metal togs were most 
in demand. Metal toys of American manufacture were 
exhibited by a Hamburg exporter. The preference for 
soft, so-called art dolls has greatly reduced the demand 
for the old-fashioned dolls with porcelain heads which are 
manufactured extensively in the Sonneberg section in 
‘Thuringia. 
_ During the fair a meeting of the Association of Ger- 
man Toy Manufacturers was held in Leipzig to discuss 
means of combating foreign competition, principally 
American, Japanese, and English, on the world market. 
Although German exports are greater than before the 
war (in value, not bulk), it is claimed that American 
competition is making itself felt in an increasing number 
of foreign markets. To meet this competition a foreign 
advertising campaign was proposed, to be carried out in 
‘conjunction with advertising for the Leipzig fairs. 


Ettelson Leaves Fantl 


_ C.L. Ettelson has been named general manager of the 
Goerke-Kirch department store, Elizabeth. He formerly 
‘was vice president and general merchandising manager of 
‘the foreign offices of Alfred Fantl. He had been with 
tthe Fantl organization somewhat less than a year. 

| For sixteen years prior to that he was with the Sanger 
Brothers organization, which he served in various capaci- 
ties before opening the concern’s store on Fort Worth 
and serving as its managing director for a decade. 
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Woolworth Invades Prospect Park 


The Woolworth chain will add a new unit to its organi- 
zation in the opening of a store on Flatbush Ave., Brook- 
lyn, between Caton Ave. and Woodruff St., having ne- 
gotiated a thirty-year lease on a large property now occu- 
pied as an apartment house. 

The unit, it is declared, will be the first chain store to 
enter the Prospect Park district. 

Extensive alterations will be undertaken after the first 
of the year, from which period the lease dates. 


German Woolworth 


Twenty units of the Woolworth chain will be in opera- 
tion in Germany by May, 1928, according to the progress 
already made in the establishment of the business in that 
country. It has been found, in the experience of the store 
in Mueller Strasse, Berlin, that merchandise which can 
be sold for 50 pfennigs has a stronger appeal in, the 
German public than the quality that can be offered. at 25 
pfennigs, 


Buyers in New York 


NovEMBER 8, 1927 

H, L. Kutchbach, lamps, novelties, Hecht Bros. Co., Baltimore, 
Md., 1150 Broadway (F. ‘Lilienthal & Co.) 

C. M,. Scott, china, glassware, Z. L. White Co., Columbus, 
Ohio, 180 Madison Ave. 

R. Niehaus, china, glassware, Scruggs-Vandervoort-Barney D. G. 
Coz St. Louis, Mo: 

ir, Fronani, china, glassware, pottery, Woodward & Lothrop 
Washington, D. C., 370-7th Ave. 


NoveEMBER 9, 1927 


C. M. Libby, kitchen and china ware, Burrows & Sanborn, 
Lynn, Mass., 1440 Broadway (R. J. Cronin). 
D. L. McCarthy, toys, house furnishings, Lansburgh & Bro., 
Washington, D. C., "128 W. 31st (American. Retailers’ Association). 
Le Fy Longacre, toys, china, lamps, L. L. Stearns & Sons, 
Williamsport, Pa., Martinique. 
NoveMBER 10, 1927 
FE. Carlson, house furnishings, R. H. White, Boston, Mass., 455 
Seventh Ave. (Mdse. & Research Bureau). 
NoveMBER 11, 1927 
W. B. Shockley, house furnishings, china, toys, J. B. Ivey & Co., 
Charlotte, IN. C., Pennsylvania. 


J. P. Harris, china, glassware, D. H. Holmes 'Co., New Orleans, 
Waesls Ee 26th St, 


, 


Novemper 15, 1927 
R. B. Lersch, china, John Lersch Co., Elyria, Ohio, 105 Grand 
Sis (Clear a Cone 


NoveMBER 16, 1927 
F. N. Arbaugh, house furnishings, china, toys, F. N. Arbaugh 
Gory vansine, Mich, 20 W. 33rd st. (DG, Alliance). 


a . 6é . 
Nervous Woman (to persistent beggar): “If I give you 
a piece of pie you'll never return, will you?” 

Beggar: ‘Well, lady, you know your pie better than I 


do ” 


My friend Niagara Ned claims lots 0’ men is like nar- 
rer-necked bottles; the narrer they be, the more noise 
they make pourin’ out their contents. 
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Notices Issued for United States Potters’ 
Annual Meeting 
O\ca: notices have been issued by Charles F. 


Goodwin of the United States Potters’ Association 

of the opening of the annual meeting at the Hotel 
Willard, Washington, D. C., Tuesday, December 6. The 
sesison will close the evening of December 7. The program 
for this session is being arranged by Thomas B. Anderson, 
of the Pope-Gosser China Co., Coshocton, O. It is gener- 
ally believed that the discussions will have to do in the 
main with the general affairs of the Association and the 
industry as a whole, although it may follow that one or 
two outside the trade will address the meetings. Joseph 
M. Wells of the Homer Laughlin China Co., East Liver- 
pool and Newell, W. Va., now second vice-president, will 
be advanced to the presidency, while M. W. Thompson 
of the Hall China Co., now third vice-president, will be 
elected second vice-president, succeeding Mr. Wells. Wil- 
liam Burgess will be elected first vice-president to suc- 
ceed himself, while Mr. Foodwin will continue as secre- 
tary-treasurer. Western members of the Association will 
leave East Liverpool and Pittsburgh for Washington the 
evening of December 5, and the opening session will con- 
vene probably at 11 o’clock the morning of December 6. 


George C. Thompson of the Thompson Pottery Co. left 
late last week for Florida, where he will remain a fort- 
night on business, returning in time to attend the U. S. 
Potters’ Association meeting at Washington. 


T. S. & T. Co., Plant Being Repaired 


Repairs are being made at the plant of Taylor, Smith 
& Taylor Co., Chester, W. Va., recently caused by fire 
in the department containing the new tunnel kilns. For- 
tunately no damage was done the new kiln, although the 
roof of the plant was destroyed and other small damage 
caused to the building. The tunnel kilns at this plant 
are now in operation, and an excellent quality of ware is 
being obtained. Before the close of the year, all of the 
tunnel kilns at this plant will be in operation. 


A. P. McPherson Returns to Home Office 

A. P. McPherson, of the sales department of Knowles, 
Taylor & Knowles Co., who has been spending a month 
in the western territory has returned to the home office. 
President Homer H. Taylor of this same interest, has 


Twelve 


also returned to his desk, after spending a week at the 
concern’s New York office. 


American Retailers’ Orders Received 
Buyers recently in the market as representatives of the 


units composing the American Retailers’ Association haye 


begun to forward orders to East Liverpool factories, the 
first of these having been received within the last few 
days. Quite a number of dinnerware lines were reviewed 
by these buyers during a conference held here at the 
Travelers Hotel, but at that time no specifications were 
written. Memos were taken, and after these ‘buyers re- 
turned to their home stores these requirements were con- 
firmed, and the orders mailed. Goods from this interest 
are desired for immediate shipment, which will result in 


forwarding in about a month. The merchandise is de- 


sired, it is said, for the January sales period. 


Orders for 1928 Only Nominal 


Outside of large contract business, only a nominal 
amount of business for 1928 has been so far booked by 
dinnerware manufacturers in this territory. Immediate 
orders, however, are pronounced seasonable. 


much 1928 jbusiness. There has been a slight increase 
in the production of dinnerware in all plants operating 
in this district during the last fortnight, but this does not 
mean that the manufacturers are overloaded with orders. 
In fact, more trade could be taken care of with reasonable 
convenience. Sales managers, however, are of the opinion 
that department store buyers will be more active in the 
market toward the month end, when they will be seeking 
merchandise for January and February sales. Little 1928 
business is now being placed. 


Idle Factories Won’t Resume 


There is no immediate prospect of operations being re- 
sumed at an early date in any of the three idle potteries 
in the East Liverpool district. Two of these idle plants 
were formerly under the management of the Dresden 
Pottery Co., and the third is the Cartwright Bros. factory. 


Homer Laughlin No. 7 Plant in Operation 

The new No. 7 plant of the Homer Laughlin China Co., 
Newell, W. Va., the last word in pottery construction has 
been placed in operation. Every known improvement in 
ceramic machinery and equipment has been installed in this. 


Not until 
after November 21 do the manufacturers expect to book | 
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lactory. The first ware has been drawn from the bisque 
dln, and now the glost tunnel kiln has been placed in 
peration. The advance of the Homer Laughlin China 
o., in the ceramic industry is one of the outstanding 
yents in this trade. Many years ago the plant, when 
nder the management of the late Homer Laughlin em- 
loyed about 100 people. Later into the organization 
me as a bookkeeper W. E. Wells, who left a job at Steu- 
venville, O., to locate in East Liverpool. As the years 
olled by, the business grew, and so did the company. The 
irst new units were erected in the East End of East 
iverpool, and when another expansion program had been 
ietermined upon a location at Newell was selected. Fur- 
her advancement in the industry ‘by this interest is quite 
‘ecent history, and no small part has been played in this 
narvelous expansion by Mr. Wells, who in all has been 
with the Laughlin interests for thirty-eight years. The 
ew “Newell” shape will be produced in the No. 7 plant, 
samples of which have already been placed in the sample 
‘oom, and being shown in a wide variety of decorations, 
oth in borders and sprays. 


New Glaze for Stoneware Developed 


Announcement has been made that Harrison Printz, 
for many years with the Crooksville China Co., Crooks- 
ville, O., has developed a new glaze for stoneware. The 
zlaze is unlike anything now being used in this branch of 
the industry. 


George’s Kittanning Plant Being Electrified 


The Kittanning, Pa., plant of the W. S. George Pot- 
tery Co., East Palestine, O., is now being electrified. The 
company recently placed an order for twenty-five motors 
for this factory. By having a motor equipment, the com- 
pany will not only save considerable time, and increase 
production, but the overhead cost will also be materially 
reduced. All four plants of this interest are now showing 
a larger output than during the earlier months of the year. 
Not only is the jobbing interest taking more goods from 
these factories, but the distribution among department 
stores is also increasing rapidly. While the W. S. George 
Co. will have no new shape for 1928, a number of new 
patterns have been added to every shape that is produced 
by this firm. 


K. T. & K. Will Not Exhibit at Pittsburgh 


The Knowles, Taylor & Knowles Co. will not exhibit 
its line at Pittsburgh, Pa., during the January market, it 
was announced this week. For several years the line has 
been shown at the William Penn Hotel, but it has been de- 
‘termined to eliminate this display this year. At the fac- 
‘tory offices, the large sample room is now being thoroughly 
Tenovated and re-arranged, and many additional display 
tables have been placed, so that all lines can be given more 
‘prominent display. During the January market, the fac- 
tory sales will be in charge of Hugh Nevin, commercial- 
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Now asks for 
glass and china 
decorated with 
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AEG. U.S. PAT. OFF. 


GOLD 


HIS is his assurance of a reliable product 
backed by an organization of nearly 
fifty years’ experience in the manufacture 
of such materials. 
R © H Liquid Bright R & H Matt Burnish 


Gold Gold (Liquid) 
R & H Burnish Gold R & H Powdered Gold 


R & H Paste Gold 
“Whe 
ROESSLER 8 HASSLACHER CHEMICAL@ 


709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 
Cleveland Philadelphia Kansas City 
Chicago Boston San Francisco 


Baltimore 


‘America’s Leading Ceramic Material House” 


manager and A. P. McPherson, assisted by others in the 
sales department. 


Crooksville Erecting New Slip House 
The Crooksville China Co., 


tunnel kiln equipment at its factory at Crooksville, O., 
has also started work on the erection of a new slip house. 
The new kilns are about half completed, and it may follow 
these kilns will be placed in operation early in 1928. The 
new clay department is also expected to be ready for 
operation at about the same time. 


in addition to installing 


U. S. Stoneware Co., Takes Over Company 

Announcement has been made that the United States 
Stoneware Co., Akron, O., has taken over the plant of 
the Acid Proof Clay Products Co., also at Akron. This 
will give the purchasing interest an additional capacity 
of six kilns. 

Two Pennsylvania farmers became at outs one day and 
neither having any special admiration for the appearance 
of the other the*following remarks were heard: 

“Yep,” said the one, “I had a beard like yourn once, 
and when I realized how it made me look I cut it off, 
b’gosh.” 

“Wal, I hed a face like yourn once, and when I realized 
T couldn’t cut it off I grew this beard, by heck.” 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Kaufmann & Baer to Be Known as Gimbel 
Bros: in Future 


F unusual interest to the trade in general is the 
() announcement just made in Pittsburgh that ef- 
fective January 2 next, the Kaufmann & Baer 
Department store of that city will no longer be known by 
that name, but will be designated as Gimbel Brothers. 
Theodore Kaufmann, president of the Kaufmann & Baer 
Co., has announced his retirement from this organization, 
and he will be succeeded by James T. Hammond, Jr., who 
recently joined this organization as assistant to Mr. Kauf- 
mann. Gimbel Brothers took over the Kaufmann & Baer 
store in December, 1925, which was opened in 1914. In 
1924 the store is said to have done a volume of business 
of $16,000,000 and a little later extensions were made to 
permit ‘business of $25,000,000 annually. The store is 
now composed of 12 floors above the ground, and the new 
bargain basement is found on two floors below the ground 
surface. Leon Moses was the first buyer in charge of the 
china and glass department, and initial purchases were 
made from offices opened at the time in the Oliver build- 
ing across Sixth avenue from the present location of the 
store. In a retail way, it is said here that the several 
Gimbel Brothers stores combined is the largest depart- 
ment store buying unit of glassware in the United States. 
Mr. Hammond, who will become the head of the local 
store, was formerly treasurer for Lord and Taylor, New 


York, 


Operations have begun at the new plant of the Chris- 
tensen Agate Co.’s plant, Cambridge, O., this factory being 
one of the largest producers of glass marbles in the world. 
The company formerly operated at Payne, O., and that 
plant has been dismantled, and equipment removed to 
Cambridge, where a new factory has been located near the 
site of the Cambridge Glass Co. The factory is under 
the management of H. M. Jenkins, and in a short time 
it is proposed to have a production of over 300,000 units 
per diem. 


With a nominal capital stock of $6,000 A. G. Glass 
Co. has been formed at Chicago, to conduct and operate 
a glass factory. The main offices of the company will be 
located at 1300 West Austin Avenue. 


Machines Replace Youth in Glass Industry 


On account of the introduction of so much improved 


machinery and mechanical appliances in flint glass fac- ~ 
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tories during the last few years, the demand for youth. 
ful labor is gradually passing from view. Time wai 
when the demand for youths in glass factories was excep: 
tionally heavy, then came the passage of laws eliminating 
children under a certain age. Later came a machine fo; 
this and a machine for that, so that today not near as 
much youthful labor is being employed in glass factories 
as formerly. 


Universal Glass Co., Is Formed 


Donald J. Seeley, of No. 69 West Washington St. 
Chicago, has formed the Universal Glass Co., headquar: 
ters of which will be at 1743 North Kenton Ave., (Chicago 
The capital stock of the company has been placed at $10, 
000, according to information just received by the trade 
here. 


Graham Glass Erecting New Unit 


Active work has begun on the erection of a new unit 
for the Graham Glass Co., Evansville, Ind., at a cost of 
approximately $70,000. This firm is one of the largest 
producers of containers in the trade, and because of its 
growing business additional facilities are required. 


J. C. Campbell and C. H. Hawkins are said to be at the 
head of the new Angelus Glass Co., just formed at Los 
Angeles, Calif., with a capital stock of $100,000. 


All Flint Glass Factories Active 


Practically every flint glass factory in the trade is said 
to be working actively, according to information received 
in the glass district this week. While a lot of holiday 
merchandise has already been forwarded, other orders re- 
main to be forwarded within the next fortnight. Road 
salesmen and resident agents have informed home offices 
that holiday buying has begun in a nominal way in many 
of the larger centers, larger crowds being seen in the china 
and glass sections of these stores. The first of the glass 
stocks placed on sale for the holiday trade have been in 
rather active demand, according to local reports, with buy- 
ing leaning strongly to colored glassware. In a certain 
few instances some repeat orders have been received by 
factories in this district for certain items. All in all re- 
tail buying is said to be very encouraging. Glass decora- 
tors are also in the midst of an active season, a number 
of these plants having increased their forces to meet de- 
mand. Decorated stemware is also selling well. Bever- 
age sets are also in active movement. Lighting glassware 
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in seasonable request, and factories producing this line 
re working better now than for some months. 


Crystalite to Feature Glass Specialties 

A full line of lighting globes and glass specialties will be 
eatured by the Crystalite Products Corp., which has just 
btained a Delaware charter, and which will operate a 
actory at Glendale, Calif. The company has been formed 
with a capital stock of $100,000. Officers of the new cor- 
poration are: President, P. D. Howse; vice-president, H. 
B. Woodhill; secretary-treasurer, Harry Stewart. It is 
declared that the company proposes to produce a special 
ine of lighting glassware that is now exclusively produced 
n the eastern market. 


F. & W. Grand to Retire 11,500 Shares 


_ Credit managers of flint glass factories hereabouts have 
been informed that the F. & W. Grand 5-10-25 Cent 
Stores, Inc., plan the retirement of 11,500 shares of seven 
per cent cumulative preferred stock. The company is 
now operating 54 stores and of this number over a dozen 
were opened this year. 

. 

Scranton Men Buy Stores 


Of interest to manufacturers and glass salesmen is the 
announcement of the sale at Pittston, Pa., of the Fowler 
Dry Goods Co., and the Boston store to H. S. Hanyen, 
J. J. Mullin and A. A. Grant, all of Scranton, Pa. These 
three men have been associated with the Globe Store at 
Scranton as buyers and managers. The transfer became 
effective Tuesday, and it is said there will be few if any 
changes in department heads at the Pittston stores as.a 
result of the deal. 


“Opportunities and Conditions of Work for 
| Minors in the Glass Industry” 


Child workers no longer constitute an extraordinarily 
high proportion of the employes in the glassware industry. 
While 16 per cent of the workers in this industry are 
under 18 years of age, only 4 per cent are under 16. 
| These facts came out through a survey conducted by 
‘the Pennsylvania Bureau of Women and Children, De- 
‘partment of Labor and Industry. A bulletin dealing with 
the investigation and giving to the public its results will 
be issued within a short time by Charles A. Waters, Sec- 
tetary of Labor and Industry. The purpose of the study 
has been to bring up to date the findings of previous 
surveys, to learn what are at present the outstanding prob- 
lems which the employment of minors in the glassware 
industry involve, and to determine the methods which 
employers have developed to meet these problems. 
| Only establishments that manufacture bottles and other 
small glassware figured in the study. They included in all 
20 plants, 13 in or near Pittsburgh, three in the northwest 
central part, and four in or near Philadelphia. The hours 
of work in these establishments generally totaled less than 
(Continued on page 31) 
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Westmoreland Glass Co. 


ST 


Grapeville (Te 
Pa. | 


(27 Miles east of Pitts- 
burgh on Penn’a R, R.) 


Manufacturers of 
High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 
Florists 


and Table Use No. 1211 Sugar. Made in Roselin, Amber, 


Green and Crystal. 
The Line REPRESENT ATIVES 
of Original Ideas us ©. ray to. 


200 Wifth Avenue 
BOSTON 
Eee, J ent 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 


CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 


1007 Filbert Street 
BALTIMORE, MD. 
Join A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himme!stern Bros., 
643 S. Olive St. 


SEA" uu, WA F 
No. 1211 Creamer. Made in Roselin, Bice en oee a 


Amber, Green and Crystal. Terminal Sales Bldg. 


Dunean & Miller Glass Co. 


Washington, Pa. 


See 1 


Lamp Bases 


Big sellers in the Duncan & Miller line. Fashioned to meet the 
demand for reproductions of Colonial and other designs of former 
days. The Georgian Base, pictured, made in crystal, amber, rose or 
green, is an example of the line’s individuality. 


ON VIEW AT OUR SALESROOMS 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F, T.. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph st. 
Philadelphia San Francisco Baltimore 
Jeseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co. 
{104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hiil, Washington, Pa. 


SS 
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What s New in New York Showrooms 


Newest Venon Exhibit Room a Revelation 


While the display rooms of the importing firm of J. H. 
Venon, Inc., 104 Fifth Ave., have consistently been most 
attractive it has remained for this progressive house to 
go one step further in the creation recently of an addi- 
tional room that is the last word of perfection and ap- 
pointment. Conceived and dedicated to the exclusive ex- 
hibit of the firm’s Vebo line of Swedish colored art glass 
it is a combination of all that is both unique and beautiful. 
Collaborating with Mr. Venon, head of the firm, in his 
original plans and ideas for the room, Fuller & Ballagh, 
who in past have been responsible for so many of the 
trade’s delightful salesrooms throughout the country, have 
succeeded in creating what may really be termed a work of 


art. In this respect many splendid ideas of theirs have 
been embodied in the place which, in addition to those of 
Mr. Venon, have resulted in a showroom distinct in itself 
and unlike anything seen before. The room which is lo- 
cated toward the Fifth Ave. side of the floor opens off 
the main exhibit rooms and is entered by means of a 
wide doorway. Once inside one can readily understand 
why Mr. Venon has spared no expense in its creation. 
Every conceivable inch of space has been used to the ut- 
most advantage and yet there is no sense of crowding. 
Rather one has ample room in which to inspect the de- 
ightful Vebo line which is shown in a profusion of items. 
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Around every side of the walls display booths havin. 
four tiers of shelves with underneath built in cabinet 
are used. Carrying up from the highest shelf and meetin 
the top of the booth a rich blue velvet is used which make 
a perfect background. The woodwork and trim is 6 
black walnut and to best describe the effect resultin 
from this one might liken it to a framed picture. Th 
crowning achievement of all, however, is the original an) 
ingenious lighting system that has been installed. Buil 
in beneath the glass shelving are lights which whe 
switched on throw up a transparent and opalescent gloy 
against the glassware that is delightful. The tiers o 
shelves have been built in the manner of steps and in thi 
way each piece of glassware is also reflected. At the to} 
of the booths other lights are concealed which give furthe 
illumination to the items. Two large display tables hay 
been placed in the center of the floor. These are patternec 
after and are in keeping with the display booths. A raise 
glass platform has been built in the center of the table top; 
in which the same lighting idea as in the booths is carriec 
out while around their edge mirrors have been set in ti 
reflect the items. A heavy blue velvet carpet covers the 
entire floor. Tllustrated is a section of the booths, which 
while it gives an idea of their construction, hardly does 
justice to their splendid arrangement. 


New Dinnerware Treatments at Heinrich & 
Winterling 


Featuring a splendid ivory body and carried in stock 
the newest dinnerware creations from the factory of! 
Heinrich & Co., Selb, Bavaria, which are now being dis- 
played at the showrooms of the factory’s American rep- 
resentatives, Hinrich & Winterling, Inc., 49 West 23rd, 
St., are indeed a revelation. Displayed on the charm- 
ing Senta shape, these treatments offer a rare combinatior 
of beauty and refinement that will be hard to duplicate and 
the firm may well feel the pride they do in them. The 
No, 10883 pattern, which offers a simple band treatment 
broken up by three delightful medallions, is a fine exam- 
ple of what these newer numbers are. Two eighth inch 
encrusted borders have been applied on either side of the 
band iat the verg and outer edge of th plate. The band 
itself is in a delightful tone of blue which is outlined by 
a thin gold line, while the three medallions use a very 
pretty tan color. Just as a touch of relief each medallion 
has a little pink flower placed in its center that presents 
just the proper contrast of color. Altogether different 
from any of the other offerings is the No. 10853. This 
presents a most unusual border motif which in its detail 
is rather intricate, but which in its general effect is of | 
exceptional balance and appeal. Spaced in about an eighth 
inch from the edge is a half inch scroll band which fur- 
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jshes the background of the idea. This is in blue with 
‘e scroll work traced in black. The band in turn is 
jclosed on either side by two thin yellow borders outlined 
black. Six fancy medallions made up of a fanciful 
ower and leaf arrangement break up the border at equal 
yaces around the plate’s rim, while in turn, spaced be- 
yeen each medallion is another flower and leaf idea that 
carried down over the shoulder. In this way the band 
ickground is broken up into twelve parts which are all 
‘ined together by the further addition of a dotted chain 
xe line. Needless to say a wealth of color has been in- 
scted into this pattern. Tints of lavender, pink, red, 
‘flow, green, etc., splendidly blended, make this decor an 
fering that is certain to find immediate favor with the 


ade. 


Sudlow Tea Pots at Slimmons 


Any number of new patterns and shapes in tea pots 
-om the factory of R. Sudlow & Sons Burslem, Staffs, 
wngland, have just been opend up at the salesrooms of 
lobert Slimmon & Co., 61-65 West 23rd St., American 
spresentatives for this factory. While this line has al- 
‘ays been a very comprehensive one the additional sam- 
les have increased it materially and the Slimmon firm are 
ow able to show a selction and range that is second to 
one. It is at once noticeable that many of the new deco- 
ative treatments are of the type so much in demand by 
1e present day vogue and another outstanding feature 
re the rich and varied colors that have been used in 
reir motifs. Flowers, band treatments, scenic ideas and 
anciful patterns are shown in profusion, which, in com- 
ination with the rich solid colors of the body of the ware, 
aake them all most distinctive. One of these, very un- 
sual in its effect, presents a water scene in the foreground 
vith tall trees growing from the banks. In the back- 
round across the water is an island. The body of the pot 
3 in a rich chocolate brown against which the pattern 
3 pictured in enamels of yellow, blue, buff, green, black, 
vhite., ete. The handle and knob are jet black and an 
dging of the same color has also been applied. It is in- 
leed a striking decoration. Simplicity in a design is al- 
ways attractive and this fact is well illustrated by another 
{ the new numbers that presents a band and dotted border 
dea applied around the upper part of the pot. Enamels 
f black, blue, yellow and buff are used for this border 
vhile on either side placed in the center a yellow enamel 
lower is used in contrast with the band idea. The body 
vf this pot is in a very pleasing brown. A black line 
racing is used on the handle and at the base. The entire 
iew line is being shown for import but the Slimmon firm 
imnounce that it will soon be added to their stock. 


showroom Change Over Benefits Spode 


Exhibits 
As the result of extensve alterations the display space 


it the showrooms of Copeland & Thompson, Inc., 206 
fifth Ave., has been materially increased and the firm 


is now able to show its lines to better advantage than: 
ever. The office which has heretofore taken up consider- 
able room on the second floor has been removed to the 
third story of the building. Overlooking Fifth Avenue it is 
better in every way and a decided improvement over the 
old quarters. It covers about 700 sq. ft. allowing ample 
desk room and working facilities for the office force. 
Four large windows extending across the entire front give 
an abundance of natural light. Situated directly in the 
rear of the office is found the shipping and packing depart- 
ment. One steps from the elevator into a hallway with 
two doors, one leading into the o‘fice and one entering 
the packing room. In this manner each room is sepa- 
rated from the other. Improvements have also been made 
to the packing room. Three thousand square feet of floor 
space is given here every bit of which is utilized to the 
utmost advantage. Platforms have been constructed high 
above the floor on the sides where are stored empty boxes, 
cases, etc., until they may be needed. The forward end 
of the room is left open for the packing work while at the 
rear are tiers of bins for holding stock. The real fea- 
ture however of all this change is found on the second 
floor where the former office space is now devoted to many 
additional booths and shelves. In fact it can be easily 
estimated that the firm have a third as much space again 
through these alterations than they had previously. 


Retail Buying Shows Increase in Week 


Trade and industrial reports this week were rather less 
one-sided than for a month or more past. Materially 
lower temperatures in most of the northern sections of 
the country were responsible for a spurt in retail buying, 
which in turn made for a degree of activity in wholesale 
and manufacturing circles. The tendency continues to hold 
output closely in line with the demand or actual consump- 
tion. Railroad equipment, rail and pipe buying were 
among the favorable developments of the week. -On the 
other hand, 561 department stores reporting to the Fed- 
eral Reserve Board showed a decrease of 3.3 per cent in 
October sales'‘for the same month.a year ago. These 
are among the factors constituting reports received by 
R, G Dunn-& Con and Bradstreet’s: 

In commenting upon the state of trade for the past 
week, Bradstreet’s says: 

“A perceptibly stimulating influence was exercised by 
the change to lower temperatures upon retail buying of 
heavy apparel, and wholesalers and jobbers likewise felt 
the influence, either in more assured buying of this class 
of material, or in reorders to fill broken stocks. In addi- 
tion to better buying of clothing and men’s and women’s 
furnishings, there was a better call for shoes, rubbers and 
other footwear.” 

Although the volume of ‘business, generally considered, 
is under the best previous records, basic conditions, ac- 
cording to R. G. Dunn & Co., do not seem to have been 
seriously impaired, and it is significant that the principal 
crops, upon which so much depends, are proving to be 
larger than earlier estimates indicated. 


CHICAGO OFFICE 


0 THE CHICAGO MARKET | 


W. ADAMS 
STREET 


By 


J. H. SmMytue, REPRESENTATIVE 


Talks on Crystal Glass 


A short talk on “The Romance of Crystal Glass’? was 
presented by Abram Mendenhall, November 16, at C. D. 
Peacock’s, State and Monroe Sts., Chicago. This marked 
the last of a series of music and lecture programs offered 
by one of Chicago’s most exclusive jewelry concerns; re- 
cently known to the China and Glass trade because of their 
new Decorative Home Accessory Department where very 
fine selections of china and glassware are on display. 


~W..G. Brown, representing the Scammel China Co., 
was present at the formal opening of the Davidson Bros. 
department store in Des Moines, Ia., where an unusually 
fine display of hotel china from this well known house 
was shown. Mr. Brown also has been spending a part 
of his time in Kansas City and St. Louis where he reports 
business conditions to be very favorable. 

The trade regrets to learn of the reported recent illnesses 
of Miss Ella Brennan, buyer of the China and Glass de- 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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partments of the Davis Store and Miss Anderson, buye 
of gifts for The Fair. It is hoped that a speedy recover 
is in store for both. 


Those in the china and glass field, particularly repre 
sentatives in the Shops Bldg., look forward to the earl 
return to business of B. Franklin, manager of the Chi 
cago office of the Cambridge Glass Co., who has been il 
at his home during the past three weeks. 


“Ed” Dalcamp of E. C. Minas, Hammond, Indjiaap 
parently finds pre-Thanksgiving business more than fa 
vorable. In addition to the selections which he made las) 
week, he has found it necessary to add a few more num. 
bers to his stock. 


The Canonsburg Pottery Co., represented by E. M 
Meder, 17 N. Wabash Ave., Chicago, announces that if 
is now ready to market its latest product in dinnerware 
a new shape reported to be different from any other now 
shown. Samples will be on display at the Chicago show- 
room within the next ten days. 


A new slection in chinaware featured by E. M. Medet 
is that of gold encrusted Service Plates. The bandings 
may be had in various widths with backgrounds in maroon, 
green, blue, or blue and green combinations. 


_ Factories and Representatives Making Early 


Plans for Market Event 


It is evident that both factories and representatives are 
making early plans for the Market Event to be held in 
Chicago from January 31 to February 13, in the various 
display rooms of the Chicago offices. A great deal of 
enthusiastic comment is, no doubt, indicative of many 
new surprises in china and glassware which will be shown 
for the first time during the Market Event. A number of 
manufactures also have been visiting Chicago recently 
for the purpose of making arrangements for the exhibit 
of their 1928 lines. Among those in the city during the 
past week were “Dick” Sloan of the Potomac Glass Co., 
Cumberland, Md., and George Sailer, secretary of the 
McKee Glass Co., Jeannett, Pa, 

Among the most recent visitors to the local market were 
“AI” Papke with Ed. Schuster & Sons of Milwaukee, 
Wis., and E. J. Cord, with I. Goldman, “The Lion Store. 
Milwaukee. 
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WHAT TO BUY 
| AND WHERE TO 
BUY IT IN — 


Flin Glassware, Harry G. Dalzell 
peo and Blown Ph 
Etchings, Cuttings one 
and Iridescent. Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


} 


CROCKERY AND GLASS JOURNAL 


CHICAGO 


ECONOMY GLASS C 
NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co, 
NILES, OHIO 


E. J. BenyAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. EARL W. NEWTON AND IRA A. JONES CO. 
Chicago Display, 806-7-8 Masonic ASSOCIATES 9 North Wabash Avenue 
Temple IMPERIAL GLASS CO. Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS Coe un MPLE LINES 
DIRECT CUR FACTORIES. 


Bradstreet’s Report Trade Fair 


Trade and industrial reports this week were rather less 
‘one-sided than for a month or more past, declares Brad- 
street's. This was due to the advent of colder weather 
in a wide area of the northern half of the United States, 
and to the reappearance of the railways and the pipe line 
companies in the steel market, mainly for rails, cars and 
oil-country supplies. A perceptibly stimulating influence 
‘was exercised by the change to lower temperatures upon 
retail buying of heavy apparel, and wholesalrs and job- 
bers likewise felt the influence, either in more assured 
buying of this class of material, or in reorders to fill 
broken stocks. In addition to better buying of clothing 
and men’s and women’s furnishings, there was a better call 
‘for shoes, rubbers and other footwear. Then, too, the 
rather dragging bituminous coal trade felt a revival of de- 
mand, and anthracite buying was better at eastern points. 
In the steel trade, the buying of rails by two large systems, 
of a large quantity of pipe, both of these for next year’s 
delivery, seemed to have little effect on prices, which re- 
‘mained at the lowest level for five years, while scrap 
‘prices showed further easing. In addition to the placing 
of the above orders, the books of the leading interest were 
Teported as showing a gain of 193,000 tons in unfilled or- 
ders, as of the last day of October, which was rather more 
than expected from this source, in view of the fact that 
‘Steel output was said to have been slightly more in October 
than in September, though far below that of October a 
year ago, 

With the above contributions to cheerfulness and re- 
‘ports that better buying of copper has advanced quota- 
tions, there has come, also, some additional reports as to 
October movement that can hardly be called enlivening. 
‘Thus, reports from 561 department stores to the Federal 
Reserve Board showed a decrease of 3.3 per cent in. Oc- 
‘tober sales from the same month a year ago, which, it 
‘might be added, followed a decrease in October, 1926, of 
|) per cent from the same month of 1925. Then, too, the 
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reports to Bradstreet’s of building permitted for in Octo- 
ber showed the value of permitted for construction of or- 
dinary house, office and store buildings to have been only 
$228,697,418 at 169 cities of the country, as against $236,- 
018,497 at the identical cities in September, and $339,- 
196,718 for October, 1926. There was here indicated a 
decrease of 3.1 per cent from September and of 32.5 per 
cent from October a year ago. It is worth noting, how- 
ever, that cities in the northwest and southwest showed 
gains over October, 1926. 

Very heavy rains, causing floods in northeastern New 
England, and especially in Vermont and Massachusetts, 
have caused much damage and considerable loss to power 
plants and to mills and goods in process of manufacture. 

Exceptions to the reports of better wholesale and retail 
trade are noted especially at Texas points and other mar- 
kets in the southwest, where the weather has remained too 
warm for trade and, in some areas, too dry for best de- 
velopment of the winter-wheat crop, though helpful to 
harvesting of cotton. Other features having a bearing 
upon southern trade are the break below 20 cents in cot- 
ton, following the issuance of the 12,842,000 bale Govern- 
ment estimate of crop on November 9, and advices from 
quite a few markets that farmers ar holding cotton for a 
better price. A somewhat similar report as to wheat 
hdlding comes from points in the northwest. 

The appearance of reports as to holiday buying was a 
feature of the week, and the rather numerous reports that 
country buying shows more life than that in. industrial 
centers were matters of note. So also was the report 
from quite a few centers that country buying of agricul- 
tural implements was better than a year ago. Better 
prices for tobacco at Virginia markets, and reports that 
eastern Kentucky coal mines were curtailing, were addi- 
tional items of interest. Another report was that auto- 
mobile financing companies were feeling the effect of re- 
tarded buying of cars because of the delay in issuance 
of new models by a prominent manufacturer. 
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Enter the Peter Potter Contest! 


ETER POTTER has been appearing in the pages of the CROCKERY 
P AND GLASS JOURNAL for a couple of years now. Peter is known 
for his cryptic and sometimes cynical remarks regarding notes and 
points of interest in the pottery, glass and brass trade. Occasionally he makes 
a clever (he thinks) suggestion. 


ACKS On © 


THE CROCKERY AND GLASS JOURNAL will pay five dollars for the 
best drawing and saying of Peter Potter sent in. The only requirements are 
that the drawings and quotations be done by those connected with the china 
and glassware business and that they be original. For the second and third best 
the CROCKERY AND GLASS JOURNAL will give a year’s subscription to 
the JOURNAL PREE: 


The best contributions will be published in the Holiday Number. 
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All contributions must be in the Editor’s office not later than De- 
cember 3rd. 


Try your hand at making a drawing and witty saying for Peter Potter. 


JUDGES: 
ROBERT RIPLEY, N.Y. Evening Post. 
WALTER LANTZ, Bray Studios Cartoonist. 
F. CALVIN DEMAREST, Publisher. 
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Are now on display and include a number on 
ivory body (not glaze) on the new grace- 
ful) SENTA shape. The “EVEN- 

NESS” of color of the ivory body 
is another achievement of the 
skill of the HEINRICH 
weC © factory, 


NEW 1928 SAMPLES 


y 


MADE BY 


cp 


H&e€ 


SELB 
BAVARIA 


ey 
SIN BICAY? 


HEINRICH & WINTERLING, tne 


Sole Agents for Heinrich Dinnerware 
and Winterling Fancy China. 


49-51 WEST 23rd STREET 
NEW YORK CITY 


Trade Pick-Up Predicted by Bankers 

Business promises to finish the year running at good 
speed, but somewhat unsteadily, according to the Ameri- 
san Bankers’ Association Journal. 

“Excellent harvests and easy money, the favorable 
‘actors which have played an important part, remain prac- 
ically unimpaired,” it says in its monthly business review. 
‘Building construction and engineering work have offset 
© a considerable degree the marked decline in automobile 
oroduction. Expansion. of Fall trade adds impetus to 
usiness. 
| “Nevertheless, as one examines conditions down the 
ist of individual industries, their good, bad and indiffer- 
ant states become rather conspicuous. Perhaps nothing 
s more significant than the earnings reports of industrial 
concerns covering the September quarter. A hundred and 


‘wenty-five reports appearing to date, from practically — 


every major industry, show a decline in earnings of 12.8 
ser cent as compared with the corresponding quarter last 
year. 

_ “A decline of this size makes no bad showing when 
one considers that a large part is accounted for by two 
industries—steel and oil. Of the hundred and twenty- 
five companies, fifty-four had higher earnings than last 
year, while seventy-one ran below. Aggregate profits of 
‘he group for the third quarter of 1927 were $216,692,- 
300, compared with $248,386,000 in the same period of 
1926.” 


Retailers to Hold Annual Convention 


withe 17th Annual Convention of the National Retail 


Dry Goods Association will be held in New York, Feb- 


tuary 6, 7, 8, 9 and 10, 1928, Lew Hahn, Managing Direc- 
tor of the Association, has announced. The sessions will 
be held at Hotel Pennsylvania. 


Intensive work on the preparation of the program for 
the sessions will start November 15, when the Executive 
Council of the Association meets at the New York Head- 
quarters to select a keynote and the main topics to be 
discussed at the convention. The Executive Council con- 
sists of the Executive Committee of the National Retail 
Dry Goods Association, and the Chairmen of the eight 
groups of store executives affiliated with the parent or- 
ganization. 


The general outline of the convention sessions, Mr. 
Hahn said, will follow that of the last annual meeting. 
There will be general sessions on the second and fifth 
days and group meetings on the third and fourth days. 
The opening day will be devoted to a meeting of the Na- 
tional Council. 

The Educational Exhibit of Store Equipment and Serv- 
ices again will be a feature of the convention at Hotel 
Pennsylvania. The success of the display already is as- 
sured, as practically all available space has been contracted 
for by leading equipment and service organizations whose 
products are used by retail stores. 
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Jatisfied customers keep us busy ” 


ORE Nu 


DI NEST Ce 


A delightful sug- 
gestion of the 
Id-fashioned flower gar- 
den is given in this pat- 
tern. Blues, red, brown,. green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


REPRESENTATIVES 


EASTERN OHIO & MICHIGAN 
-_D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan Pl. Room 348 Morrison Hotel 


Los Angeles 
CENTRAL WEST 


J. L. Weaver H. L. Anderson 
Roseville, 0. Box 373 
Coffeyville, Kansas 


NEW YORK 
John L. Pasmantier & Sons 


George Sedelmeler 
914 N. East St. 
Bloomington, III. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


Wanamaker Puts in Biggest Phone Board in 
(Oh), 


Customers of the John Wanamaker department store 
located anywhere in the United States or, for that matter, 
anywhere in the world, can now do their shopping at the 
store via telephone or telegraph. 


The store has just installed the largest and most com- 
plete telephone and telegraph order-board equipment in 
the United States. From the standpoint of size, it is ex- 
ceeded only by the Western Union Telegraph Company, 
the store announces. 


Through the installation of this equipment, there is ac- 
cessible for the use of the John Wanamaker store some 
24,000 telegraph offices in the United States, 1,632,954 
miles of land line and 28,281 nautical miles of submarine 
cable listed as follows: One terminating in Emden, Ger- 
many; one from New York along the Atlantic Coast to 
South America, terminating at Buenos Aires, one ter- 
minating in Italy with an intermediate connection with 
Spain, five terminating in England, a direct service with 
Paris through London and a direct wire to Amsterdam, 
Holland, via London. 


Patrons of the Wanamaker store living on the Atlantic 
Seaboard can order merchandise through the new equip- 
ment and have it delivered within twenty-four or thirty- 
six hours. 


The new telephone order-taking, adjustment and serv- 
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GLASS @ 


Because of its 
gleaming _ irides- 
cence, lovely col- 
oring and reason- 
able prices, this 
extremely popular 
line of blown 
glassware is al- 
ways in demand. 


Catalogue on request. 


SPICER 
STUDIO 


seem, 532 E. Market S 
# Akron, Ohio 


ice department will be in the hands of specially train, 
young women. These employes will be familiar with t 
thousands of articles in the Wanamaker store, as well 
the many forms of service which the institution places: 
the disposal of its patrons. 


Customers dwelling in the hinterland will no long 
have to wait until they make their periodic pilgrima 
to New York to buy at Wanamaker’s. Selection may 
made from the store’s advertising and the order placed 
telephone or telegraph. 


“Here is a far-reaching extension,” the store announce 
“of the principles that were established by the found 
from the day it opened. With the ever-increasing impe 
tance of the telephone in American life, it is unquestio 
ably a step forward that will be reflected in the increas: 
good will of the shopping public. 


remarked the nice old-fashioned lai 
“T wonder whatever’s become of the ¢ 
who used to drop her eyes, raise her face timidly and mu 
mur: ‘You'll have to ask papa.’ ” 


“Now I wonder,” 
at the dance, 


“She’s got a daughter,”” answered the up-to-date matro 
‘who shouts: “Shove her into high, kid! The old mat 
gaining on us!’ ” 


‘Sambo: 
Rastus< 
for hisself.’”’ 


“Did Brother Brown gib de bride away?” 
“No, sah; he gwine let de groom fin’ her 0 
| 
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Small Stores Must Combine, Filene Holds 


_Eyen single stores must organize into groups if they 
e to meet the keen competition of the various types of 
jains, large and small, which are developing in this coun- 
y, declared Edward A. Filene, president of the Filene 
‘epartment Store, Boston, in a convention address 
cently. 

“J look forward to the time when as much as 90 per 
mt of retail distribution will be handled by chain stores,” 
{r. Filene declared. “But there will still remain a place 
yr the individual storekeeper. 
‘n, or 100, or 1000 individually owned stores cannot form 
strong central organization. The central organization 
ill do the buying for all. It is not easy to organize and 
aintain a strong association like this, but it can be done. 
“Surely, if farmers can keep together, storekeepers can 
o likewise. The fruit growers sell, advertise and handle 
ieir products in a most scientific way. The wholesaler 
ready has the buying machinery necessary to such an or- 
anization. He can make himself the nucleus around 
hich the individual stores will gather. For those middle- 
tien who lack this foresightedness I firmly believe that 
ss and less prosperous days are ahead. 

“Unless the proprietors of individual stationers’ stores 
et together they will sooner or later find themselves con- 
aered by department stores with chain stationery depart- 
nents. There are few lines, if any, in which the chain 
jore idea is not used more or less. It is sound and just 
jout as applicable to one industry or group of commodi- 
es as another. 


There is no reason why 


“The great buying power of the chain store systems 
ften enables them to undersell the individually owned 
‘ores with which they compete as much as 25 per cent. 
‘he chains can afford to advertise in a big way—the small 
‘ore cannot. 


| “The chief disadvantage of the chain store lies in the 
ick of close personal contact between the proprietor and 
1e customer, even though in some chains the local man- 
yer is given an interest in the profits of the store. More 
ften than not he is an outsider in his community. His 
‘ore is looked upon as an interloper taking money out of 
he town and putting it into the pockets of absentee own- 


ts. 


“In specialized fields we now have the chain store idea 
pplied to bakeries, barber shops, beauty parlors, butchers, 
loaks and suits, clothing, candy, dairy products, drugs, 
ty goods, dryers and cleaners, 5-and-10-cent department 
‘ores, florists, fruit, garages, groceries, haberdasheries, 
ardware, hats, hosiery, hotels, men’s clothing, millinery, 
ptical goods, pianos, restaurants, shirts, shoes, tailors, 
ieatres, tobacco, typewriters and waists. 


“Long after Henry Ford and a few other pioneers had 
iade clear the methods of mass, repetitive production the 
lajority of manufacturers still clung to their old, inef- 
ective, compromise methods. Those who are trying to 
educe the wastes in distribution are turning more and 
ore to consolidation as the solution. There is today a 
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HE accompanying illustration shows 


an outstanding example of early 
Spode decoration. Spode leaned toward 
early English flowers and landscapes for 
inspiration in design. This is termed a 
Spode’s Chintz, the Chintz being printed 
in Spode’s Blue and the floral groups being 
richly enameled under the glaze in orange, 
red, purple, and green. The combination 
of colors permits this quaint old English 
design to be used in any setting. 


Stock Carried in New York 


Send for Samples and Prices 


INCORPORATED 


206 FIFTH AVENUE 
NEW YORK 


Seek Federal Aid Against Retail Price 
Manipulation — 


N a buletin addressed to the trade and consumer or- 
ganizations which advocate federal legislation against 
the unfair manipulation of retail prices on trade- 

Edmond A. Whittier, Secretary-Treasurer 


I 


marked goods, 


of the American Fair Trade Association, announced today ~ 


that this movement had recently gained a powerful ally 
in the National Association of Manufacturers. 

“Those who favor such a law,” says Mr. Whittier, “have 
contended from the first that its chief benefits will come 
to the individual consumer and the independent retailer. 
A recent survey by the Bureau of Foreign and Domestic 
Commerce, of the Department of Commerce, shows that 
of all the nations in the world America and China stand 
practically alone in denying to producers the right to 
stipulate by contract the prices at which their branded, 
trade-marked goods shall be resold, of which American 
business men were deprived by a decision of the United 
States Supreme Court—a decision that Mr. Justice Bran- 


deis, then a member of the Boston Bar, characterized at 
the time as ‘inadvertent and unmindful of the economic 
facts.’ 


“The best proof that this is not a selfish movement en- 
gineered by the big producers of the country—as certain 
opponents have charged—is the fact that although the at- 
tempt to obtain such legislation began some years ago, 
the National Association of Manufacturers, representing 
many of the largest and most conservative manufacturing 
interests in the country, 
ment until this year. At its recent annual convetition in 
Chattanooga, Tennessee, the National Association, 
Manufacturers unanimously adopted the following reso-* 
lution: 

“ “That the grower, packer, maker, manufacturer, or pub- 
lisher of any commodity bearing the trade mark, brand or 
name of the producer or owner of such commodity should 
have the legal right to contract with his. distributors 
concerning the resale price of his product or commodity.’ 


has withheld its formal endorse-°# 


oie 


“This means that the producing interests are now line 
up solidly with the distributors who have been workiy 
to bring about this merchandising reform since 19] 
Tt means that the resale price protection bill to be intr 
duced in Congress next month by Senator Capper « 
Kansas, and Representative Kelly of Pennsylvania, w; 
have strong support from all parts of the country, A 
the consumer organizations, which have officially declare 
themselves on this question, have favored this propositio: 

“The Pure Food Law, one of our wisest and most ben 
ficial statutes, regarding it as a whole, was achieved on! 


after 24 years of almost continuous work. Legislation { 


protect against unfair and uneconomic price manipulatic 
has passed through a similar process. Each year has see 
a definite advance in the education of public and offici: 
oe 

“The average American business man has reached suc 
a stage of puzzlement and exasperation in regard to h 
legal rights in protecting his trade mark and advertisin 
good will—the Federal Trade Commission because of di: 
metrically conflicting court decisions, has so frankly ac 
mitted doubt as to the law—that the demand upon Cor 
gress to do something at its next session has become a 
most irresistible. Those who have believed that relic 
from this situation might come from the courts, and th: 
legal interpretation of present statutes would work o 
the problem, have met so many disappointments that the 
now realize that a Federal statute is the only solution. 

“The recent announcement by the Federal Trade Con 
mission of a broad economic survey of the problems it 
volved in resale price control, paves the way for federi 
action. In fact, there is so much evidence of actual prog 
ress and aroused opinion, that there is every indicatio 
that the next Congress as a matter of primary duty 4 
surely proceed to a vote upon the bill and thereby dispe 


* the fog of legal doubt which envelops American business. 


Store Courses in High Schools of New Orleans 


Through the efforts of the Retail Merchants Bureau, 
New Orleans, the school board of that city has authorized 
the establishment of courses of retail selling in the local 
high schools. 

The first class in the new course opened here recently 
at the Kohn High School of Commerce with some thirty 
pupils. At present the course will be for one year, but 
if it proves attractive enough it will probably be extended 
to two. 

According to Sam Dunbar, secretary of the Merchants 
Bureau, the course will include both practical experience 
behind the counter in leading stores here and classroom 
work. Students will pay for the time they spend in stores 
the second semester. This part of the course 
will count as half of the second semester. 


during 


Twenty-four 


Leading department stores are co-operating with t 
school board througt the Merchants Bureau, and the fo 
lowing committee made up of department-store executive 
is acting as an Advisory Committee: F. D. Norcross, st) 
perintendent, L. Feibleman & Co.; Irwin Isaacs, vice pres 
ident, Marks-Isaacs Company; H. B. Vincent, superintenc 
ent, D. H. Holmes Company, and W. L. Deloteus, Mae 
Blanche Company. 

The course of instruction in retailing is the result of | 
survey made by Sam Dunbar for the Retail Merchant 
Bureau, the High School Scholarship Association and th, 
Department of Vocational Guidance, of which Miss Emm 
Cooley is the head. Outlines of the course are bein 
provided by ai Merchants Bureau. 

| (Continued on page 31) 
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MAIL THAT CHECK 


for Christmas Seals today 


| AS your local tuberculosis 
| association mailed some 


Christmas Seals to you? Why 


than half. Every seal you buy 


works directly for the health of 


your community, your friends, 


Christmas 
- and Good 


should you keep them? your family —your health. 


Here’s the answer: Christmas Seals help Send that check to your local associa- 
finance the Tuberculosis Associations. tion today. Put the seals on your Christ- 
These associations have already aided in mas mail—onyour Christmas packages—and 


| cutting the tuberculosis death rate by more spread their message of health and happiness. 


THE NATIONAL, STATE, AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 


OO 
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New York Imports 


S. S. Western Ally, from Rotterdam, Holland 
Borgfeldt, G., & Co., 17 packages earthenware 
Bloch, L. D., & Co., 249 packages earthenware, etc. 
Lazarus & Rosenfeld, 8 packages earthenware 


S. S. Majestic, from Southampton, England 


Haviland China Co., 81 casks porcelain 

Kupper, H. C., Inc., 59 casks porcelain 

Guerin Pouyat Elite, Ltd., 20 casks porcelain 

Voet & Dose, 20 casks porcelain 

Strauss, N., & Sons, 12 casks porcelain 

Le Prince, S, A., 1 case porcelain 

Wanamaker, J., 7 cases glassware, etc. 

National Department Stores, 1 package porcelain ~ 
Bernard, J. E., & Co., 43 cases earthenware, porcelain, etc, 
Houbigant, Inc., 39 cases glassware, etc. 

Cox, J. D., 1 case china’ vases 

Gommi & Co., 2 cases marble works 

Menken, S. S., 1 case glassware 

Doherty, J. H., 1 bdl. glassware 

Stern, Stiner,>~S., & Co., 1 case porcelain 
Bloomingdale Bros., 1 cask china 


S. S. Andania, from Liverpool, England 
Boote, E., 20 packages earthenware and china 
Ovington Bros. & Co., 1 case earthenware 
Rowland & Marsellus Co., 5 packages glassware, etc, 
Edmiston, H. C., 4 packages crockery 
Leyland, P. N., Inc., 11 packages earthenware 
Tiffany & Co., 9 cases china and earthenware 
Gerlach, F. C., 15 hogsheads earthenware 
Justin Tharand, Inc., 2 crates earthenware 
Sheldon, G. W., & Co., 1 crate earthenware 
Pitcairn, W. S., Corp., 36 packages china, earthenware, etc. 
Meakin & Ridgway, 34 casks china and earthenware 
Davis, Collamore & Co., 6 cases china and earthenware 
Roloson, A. F., 2 crates earthenware 


November 4th 


S. S. Independence Hall, from Havre, France 


Herbert & Neuwirth Co., 2 cases glassware 
Abraham & Straus, Inc., 1 case chinaware 
Judell Bros., & Weill, 7 barrels earthenware 
Carbone, Inc., 9 packages earthenware 
American Express Co., 2 cases pottery 


S. S. American Banker, from London, England 


English Antique Shop, 7 cases earthenware and glass 
Tobias & Co., 5 cases earthenware 


S. S. Nordvard, from Hamburg, Germany 


Downing, R. F., & Co., 25 cases hollowglass 

Hansen Trading Co., 2 cases crockery 

Empire Laboratory Co., 20 cases hollowglass 

Reinhold, Schlegelmilch, Inc., 1 case crockery 

Fenton, A. W., & Co., 14 cases crockery, earthenware, etc. 

Freedman & Slater, 2 cases glassware, etc. 

Lulio Corp., 4 cases hollowglass 

Davies, Turner & Co., 2 cases earthenware 

Chatham & Phenix National Bank, 6 crates and 1 case earthen- 
ware. 

American Shipping Co., 50 cases earthenware 

Independent Forwarding Co., 6 cases earthenware 

Koscherak Bros., 19 cases hollowglass 

pete G., & Co., 4 cases glassware, etc. 

Toml i, |B, & Co., 29 cases crockery 

N. Y, Merchandise ‘Co., 73 cases glassware and crockery 

Order, 11 cases earthenware, 3 cases glassware 


S. S. Clara C, from Trieste, Italy 
Henjes, F,, Jr., 2 cases glass and majolicas 


S. S. Zeriba, from Palermo, Italy 
Colombo ‘Co., 30 baskets earthenware 


S. S. Celtic, from Liverpool, England 


Sellers, C. W., 20 casks earthenware, 7 casks china 
Fondeville, A. J.. & Co., 9 packages earthenware 
Macy, R. H., & Co., 7 packages earthenware 

Little, G. F., 11 cases decorated earthenware 
Bassett, G. F.. & Co., 5 crates earthenware 
Downing, R. F., & Co., 1 crate earthenware 
Panama Pacific Line, 13 packages earthenware 


Davison, J., Inc., 4 packages earthenware and china 
Order, 20 cases window glass 
Shaw, J. M., & Co., 6 crates earthenware 


Maddock & Miller, Inc., 65 packages earthenware, 9 packa; 
china, 


Dickinson, E.’B., Inc., 28 packages earthenware 
Byrnes, W. J., & Co., 2 crates earthenware 


S. S. France Maru, from Hamburg, Germany 


Block, J. L., & Son, 96 cases glassware, crockery, ete, 
Asche, C. H,, & -Co., 1 case hollowglass, 1 case crockery 
Southern Pacific Lines, 28 cases hollowglass, etc. 
Chatham & Phenix National Bank, 15 crates earthenware 
Heemsoth & Basse, 5 cases chinaware, etc. 

Andrews, D, C,, & Co,, 15 cases china, crockery, etc. 
Chatham & Phenix National Bank, 10 crates earthenware 
Rodale Mfg. Co., 2 cases hollowglass 

Gimbel Bros., 12 cases glass 

Andrews, D, C., & Co., 13 cases glassware 

Butler Bros., 40 cases crockery, etc. 

Herbert & Neuwirth, 36 cases glassware 


November 5th 


S. S, Roma, from Florence, via Genoa 


Granata, G., & Co., 6 barrels earthenware, 52 cases do 
Ovington, 18 barrels earthenware 

Lazarus & Rosenfeld, Inc., 19 packages earthenware 
American Shipping Co., 14 cases earthenware 

Globe Shipping Co., 3 cases majolicas, etc. 

Abraham & Straus, Inc., 20 cases earthenware 

Bernard ey ka: Con 12 cases earthenware, 
Friedlaender fo. 28 cases earthenware and marble works 


November 7th 


S. S. Gripsholm, from Gothenburg, Sweden 


Meadows, Wye, & Co., 33 cases glassware 
Macy, R. H., & Co., 1 case earthenware 
Halle, E., 2 cases glassware 


S. S. George Washington, from Bremen, Germany 


Kuyper, P. C., & Co., 4 cases glassware 

Berger, G. G., 5 packages earthenware 
Robinson, H. W., & Co., 10 cases glassware 
Robinson, lala Whee, (We os 3 cases glassware _ 
Sellers, 6 W., 1 case crockery 

Vandegrift, By Beecs Core mecases elise 
Hussa & Co., 2 cases glassware, etc. 

Pomerance, S. H., & Cor 24 cases glassware 
Globe Shipping Co., 21 cases crockery 

Wolf, lank Cor, 28 cases earthenware and toys 


Phoenix Shipping Co., 12 cases crockery 


Corbett, M. J., & Co., "8 cases glassware 
Happel & McAvoy, 3 cases terracotta ware 
Grant, W. T., & Co., 69 cases glassware 


Bloch i= Dy Co., 78 cases earthenware, 2 cases ironware 


Hussa & Cae 1 case glassware 
Borgteldt, G. & Co., "56 cases crockery 
Blumenthal, Bea Gon 4 cases glassware 


Chatham & Phenix National Bank, 6 casks earthenware, 
cases do 


Freedman & Slater, 2 cases earthenware 


November 9th 


S. S. President Harrison, from Shanghai, China 


Japanese Fan Co., 26 cases chinaware, etc. 


S. S. Sac City, from Antwerp, Belgium 


Bloch, L. D. & Co., 5 cases earthenware 
Herbert & Neuwirth Co., 10 barrels earthenware 


November 10th 


S. S. Sarcoxie, from Havre, France 

Granata, G., & Co., 73 packages earthenware, 29 cases majoli| 
ware | 
Andrews, D. C., & Co., 26 packages earthenware, etc, 6 cas 
majolicas, etc. | 


Zanes, W, R., & Co., 7 cases majolicas, etc, 
Ovingtons, 9 cases majolica ware 
Carbone, Inc., 1 case earthenware 


S. S. Mauretania, from Southampton, England 


Thomas & Pierson, 12 cases china and glassware 
Wanamaker, J., 1 case crockery 

Bendel, H., Inc., 1 case glassware, 3 cases antiquities — 
Downing, R. F. & Cor if case glassware 

Bonwit, Teller) Co., 1 case glassware 


November 17, 19 


—$—— ———______ 


| 


| 


Jovember 17, 1927 


American China 
for 
American Homes 


Albright China 
for the Jobber and Syndicate Buyer 


Three Shapes 


OS GS. eel ares eee fancy 
Pra Ore oe aes as 3 o's plain 
eet RUC ss cle) che acne 4 cvaials sais octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


NEW PATTERNS IN 


ATIONAL IVOR 


SALES OFFICES 
BUBAR & CO., 
828-30 Taylor St., 
Fort Worth, Texas. 
D. KING IRWIN, 
200 Fifth Ave., Suite 30 
New York. 
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‘Chatham & Phoenix National Bank, 1 case glassware 
Wodsilowski Co., 1 case porcelain 


S. S. Bellepline, from Rotterdam, Holland 


Lazarus & Rosenfeld, 20 packages china 
Bloch, L. D., & Co., 368 packages china, etc. 
Borgfeldt, G., & ‘Co., 68 packages crockery and toys 


S. S. Calcutta Maru, from Kobe,.Japan 


Ross, G., Co., 2 cases earthenware 

Morimura Bros., Inc., 10 cases porcelain ware 
Mogi Momonoi & Co., 3 cases earthenware 
Hamawy, E., 4 cases porcelain ware 

Japanese Fan Co., 28 casps eatthenware, etc. 


From Yokkaichi, Japan 


Woolworth, F. W., & Cos 33 casks porcelain, 1 cask do 

Haruta & \Co., 84 casks porcelain and earthenware, 4 cases curios 

Imoto Bros., 131 casks porcelain and earthenware 

Byrnes, W. J., & Co., 22 casks porcelain and earthenware 

Tuska, A. L., & Son, 57 casks porcelain and earthenware 

Taiyo Trading Co., 20 cases porcelain and earthenware, 113 cases 
do 

Blum, H., & Co., 40 cases porcelain and earthenware 

Tuska, A. L., & Son, 55 casks porcelain and earthenware 

Gary Eigner Corp., 3 cases porcelain 

Byrnes, W. J., & Co., 10 cases porcelain 

Mogi Momonoi & Co., 113 cases porcelain and earthenware, 1 
case lacquerware 

Nara Trading Co., 3 cases porcelain 

Woolworth, F. W., & Co., 107 cases porcelain, etc. 

Kresge, S. S., Co., 12 cases earthenware 


S. S. New York, from Hamburg, Germany 


Stern, T. L., & Co.,'6 cases glassware 

Robinson, H. W., & Co., 10 cases glassware 

Namm & Singer, 7 cases glassware 

Richard, C. B., & Co., 3 cases glassware 

National Department Stores, Inc., 4 cases glassware 
Borgfeldt, G., & Co., 120 cases crockery and earthenware 
Macy, R. H., & Co., 44 cases earthenware, woodenware, etc. 
Ovington Bros., 21 cases hollowglass 

Salterini, J. B., 16 cases glassware 

Noe, W. R., & Sons, 53 cases glassware 

Chatham & Phenix National Bank, 16 cases crockery 
International Forwarding Co., 3 cases earthenware 
Borgfeldt, G., & Co., 102 cases crockery and earthenware 
Stauff, A. F.. & Co., 10 cases hollowglass ware 
American Irving Trust Co., 23 cases glassware 

Sheldon, G. W., & Co., 13 cases earthenware, 1 case glassware 
Stern, Stiner & Co., 6 cases glassware, 1 case crockery 
Meadows, Wye & Co., 2 cases glassware 

Powell, C. H., Co., 5 cases glassware 

Potter & Schmackenberg, 2 cases glassware 

National City Bank, 22 cases crockery 

Public National Bank, 11 cases hollowglass 

Chatham & Phenix National Bank, 27 cases hollowglass 
(National ‘City Bank, 60 cases crockery 

Schmidt, A., & Son, 1 case hollowglass, 1 case earthenware 
Public National Bank, 3 cases hollowglass 

Barth, L., & Co., 45 cases crockery 

Bailey, Green & Elger, 2 cases glassware 

Fenton, A. W., Co., 4 cases crockery 

Leonhardt & Brush, 13 cases holloweglass 

Greenberg, L., & Son, 3 cases glassware 

Vandegrift, F. B., & Co., 4 cases glassware 

Gimbel Bros., 12 cases glassware, earthenware, etc. 
Wolf, H., & Co., 2 cases glassware 

State Bank, 1 case glassware 

Loewenthal, F. & B., Co., 1 case glassware 

Pomerance, S. H., & Co., 1 case glassware 

Felsenthal, B., & Bro., 1 case glassware 

Taub, Hummel & Schnall, 8 cases glassware 

Paramount Bead Corp., 90 cases glassware 

N. Y. Merchandise Co., 10 cases glassware 

Pressner, M., & Co., 3 cases crockery 

Levv Bros, China Co., 7 crates crockery 

N. Y. Mdse Co., 3 cases glassware : 

Straub, P. A., & Co., 211 cases hollowglass ware 

Ruhe, F. H.. 20 cases hollowelass 

Lidz Bros., 11 cases glassware 

Manufacturers Trust Co., 21 cases alabaster goods 


November 11th 


S. S. New York, from Hamburg, Germany 


Schenkers, Inc., 106 cases crockery, toys, ete. 
Phoenix Shipping Co., 2 cases crockery 
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Decorative Plant Co., 1 case glassware 
Happel & McAvoy, 42 cases crockery, etc. 
National City Bank, 11 cases lamp glass 
istauff, A. F., & Co., 4 cases stones | 
Cohn & Rosenberger, 18 cases glassware, etc. 
Lightolier Co., 5 cases glassware 
Murphy, A., & Co., 4 cases glassware 
Wyle, J. J., & Bro., 5 cases glassware 
Veith, A. & H., Inc., 5 cases glassware 
Lippmann, Spier & Hahn, 1 case glassware 
Elliot, Greene & Co., 4 cases glassware 
Gugenheim, M., Inc., 1 case glassware 
Palatine Industrial Co., 10 cases carbon filament lamp. 
Hirschberg, Schultz & Co., 4 cases glassware 
Muenzer, A., Inc., 5 cases glassware 
State Bank, 5 cases glassware 
State Bank, 5 cases glassware 
Modern Braid Co., 4 cases crockery, 28 cases glassware 
Hirsch, G., Sons, Inc., 46 cases glassware 
National City Bank, 9 cases glassware 
Richard Shipping Corp., 8 cases hollowglass 
State Bank, 20 cases electric bulbs 
Wanamaker, J., 1 case hollowgilass 
Commonwealth Bank, 1 case beads 
Lazarus & Rosenfeld, 1 case earthenware 
Robinson, H. W., & Co., 21 cases glassware, etc. 
American Exchange Irving Trust Co., 2 eases glassware 
C. & G. Mfg. Co., 1 case glassware 
Karazek, J. H., 3 cases glassware 
Lorsch, A., & Co., 10 cases glassware 
Borgteldt, G., & Co., 14 cases crockery 
Slav American Co., 10 cases crockery 
Strauss. Bros. Co., 6 cases glassware 
Vandegrift, F. B., & 'Co., 16 cases glassware, etc. 
Sullivan, W. 'C., & Co., 13 cases glassware, etc. 
Sheldon, G. W., & Co., 23 casks majolica 
Downing, R. F., & Co., 10 cases crockery, glassware, etc. 
Manufacturers Trust Co., 4 cases glassware 
Hamburg American Line, 1 case glassware 
Blumenthal, B., & Co., 20 cases glassware, ete. 
Weissman Import Co., 4 cases clay goods 
Andrews, D. C., & ‘Co., 1 case stones 
Philipps & Tannenbaum ‘Co., 2 cases glassware 
Ditchik Bros., 20 cases glassware 
Helmar Import Novelty Co., 17 cases glassware, ete. 
Pomerance, S. H., Co., 28 cases glassware, etc. 
Bernard, J. E.. & Co., 167 cases glassware, ete. 
Rhode Island Hospital Trust Co., 4 cases glassware 
Owen Walsh Manufacturing ‘Co., 10 cases hollowgiass 
Reimer, F. C., Co., 59 cases glassware, 6 cases crockery 
Bank of United States, 25 cases crockery 
Nelson Bead Co., 84 cases glassware, ete. 
Altman, B., & Co., 18 cases glassware, ete. 
National City Bank, 2 cases crockery 
Bloch, L. D., & Co., 1 case earthenware 
Hampton, J. W., Jr., & Co., 2 cases glassware 
Schroeder, J. H., Banking Corp., 24 cases earthenware, glass- 
ware, etc. 
Straus, N., & Sons, 51 cases crockery, earthenware, etc. 
Syndicate Trading Co., 9 cases hollowglass, etc. 


S. S. Lutzow, from Bremen, Germany 
Borgfeldt, G., & Co., 17 cases earthenware | 
Order, 62 cases crockery, 8-cases glass bars, 20 cases crystal glass 
Wolf, L., & Co., 7 cases glassware, etc. 
American Express Co., 5 cases glassware, ete. 
Schmidt. W. H., & Co., 4. cases crockery 
Hutter, K., 75 cases crockery 
American Express Co., 50 cases crockery, etc. 
Bendit, .Drey & Co., 6 cases mirror glass 
Fischer Scientific Co., 14 cases hollowglass, ete. 
Budde & Westermann, 111 barrels empty bottles 
Borgfeldt, G., & Co., 14 cases crockery 
State Forwarding & Shipping Co., 12 cases earthenware, etc. 
American Express Co., 25 cases glassware 
Butler Bros., 1 case crockery 
Hensel. Bruckmann & Lorbacher, 5 cases crockery 
Borgfeldt, G., & ‘Co., 43 cases crockery and glassware 


S. S. Port Said Maru, from Naples, Italy 
Kupper, H. C., Inc., 24 cases earthenware and glass 
S. S. Valacia, from Hamburg, Germany 
Davis, Collamore & Co., 3 cases hollowglass 
Barth, L., & Co., 30 cases crockery 
Downing, R. F., & Co., 6 cases glassware, etc. P 
Andrews, D. C., & Co., 19 cases glassware, 12 cases chinaware 
S. S. Lapland, from Antwerp, Belgium 
Mitchell, Bissell Co., 12 cases crockery 
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Mueller, W. G., 2 cases crockery 

Lazarus & Rosenfeld, 48 crates crockery 

Basset & Co., 4 cases crockery 

Rohner, Gehrig & Co., 2 cases glassware 

Barth, L., & Co., 2 cases crockery 

Goetz, O., Inc., 149 cases crockery 

Gunthel, A. B., 150 cases glassware 

State Forwarding & Shipping Co., 3 casks pottery 
Schenkers, Inc., 2 cases crockery 


S. Minnekahda, from London, England 


Oppenheimer & \Co., 8 cases earthenware 
Hughes, E. G., 1 case china 


November 14th 


S. Oscar II, from Copenhagen, Denmark 


Ovington Co., 1 case earthenware 

Bonnier, A., 2 cases earthenware 
American Express Co., 5 cases porcelain 
Larsen, T., 2 cases china 

Anderson, A. H., 2 cases earthenware 

Chemical National Bank, 3 barrels earthenware 


November 15th 


S. Homeric, from Southampton, England 


Haviland China Co., 61 casks porcelain 

Guerin Pouyat Elite, Ltd., 26 casks china, 2 cases do 
Phoenix Shipping Co., 6 casks porcelain 

Koons, Wilson & Co., 3 casks porcelain 

Scientific Specialties Co., 8 cases glassware 
Richard Shipping Co., 8 packages glass, etc. 
Brunovan, Inc., 1 case earthenware 

National Gallery of Art, 1 case china 

Order, 1 case porcelain 


S. Baltic, from Liverpool, England 


Kraemer, F. L., & Co., 1 cask chinaware 
Hull, A. E., Pottery Co., 81 crates earthenware 
Straus, N., & Sons, 2 crates earthenware 
Fondeville, A. J., & Co., 1 crate earthenware 
Barth, L., & Co., 3 crates earthenware 
Tiffany & 'Co., 2 casks chinaware 

Little, G. F., 6 casks earthenware 

Globe Shipping Co., 4 cases earthenware 
Macy, R. H., & Co., 1 crate earthenware 


Plummer, W. H., & Co., 2 crates earthenware, 1 hogshead do, 


cask glassware 

Borgteldt, G., & Co., 5 cases earthenware, etc. 

Gerlach, F. C., 29 hogsheads earthenware, 5 hogsheads do 
Vogt & Dose, 3 casks earthenware 

Bassett, G. F., & Co., 8 crates earthenware 

Fondeville, A. J., & Co., 4 crates earthenware 

Higginson, G. J., 2 crates earthenware 

Kupper, H. C., Inc., 9 crates earthenware 

Edmiston, H. C., 2 casks crockery 

Byrnes, W. J., & Co., 7 crates earthenware 

Order, 1 case electro plated ware, 2 crates earthenware 
Panama Pacific Co., 20 packages earthenware, china, etc. 
Benedict Mfg. Co., 3 hogsheads earthenware 

Wolf, L., & ‘Co., 1 crate teapots 

Sellers, C. W., 13 casks earthenware, 6 casks china 


S. Breedyk, from Rotterdam, Holland 


Fourman Bros. Co., 1 case hollowglass, 15 cases crockery 
Phoenix Shipping Co., 135 cases hollowglass, etc. 
Graham & Zenger, 17 cases glassware, 16 cases do 
American Express Co., 1 case pottery 

State Forwarding & Shipping Co., 2 cases glassware 
Van Paten, E., 2 cases glass 


S. Taketoyo Maru, from Kobe, Japan 


Mogi, Momonoi & 'Co., 23 cases earthenware, etc. é 
Morimura Bros., 19 cases earthenware and porcelain 


| From Nagoya, Japan 


Morimura Bros., 258 cases porcelain 
Woolworth, F. W., & Co., 195 cases porcelain 
Kress, S. H., & Co., 153 cases porcelain, etc. 
Nara Trading Co., 10 cases curios 

Tuska, A. L., Son & Co., 47 cases porcelain 
Taiyo Trading Co., 132 cases porcelain 

Mogi Momonoi & Co., 236 cases porcelain 
Butler Bros., 109 cases porcelain 

Blum, H., & Co.. 14 cases porcelain 
Haruta & Co.. 142 cases porcelain 

Imoto Bros., 207 cases porcelain 

Ross, G., & Co., 50 cases earthenware 
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S. S. Berlin, from Bremen, Germany 


Taub, Hummel & Schnall, 2 cases glassware 

Wildermann, C., Co., 11 cases earthenware 

Colgate & Co., 70 cases crockery 

Corbett, M. J., & Co., 2 cases hollowglass 

Borgfeldt, G., & Co., 3 cases glassware 

Kuyper, P. C., & Co., 3 cases crockery 

Hutter, K., 25 cases crockery 

Butler Bros., 4 cases crockery 

Borgfeldt, G., & Co., 5 cases crockery, 1 crate earthenware 
Sussfeld, Lorsch & Schimmel, 1 case glasses 

Borgfeldt, G., & Co., 1 case crockery, 49 cases crockery, toys, 


etc. 


Sullivan, W. C., & Co., 56 packages chinaware 
Order, 11 cases hollowglass 


S. S. Samaria, from Liverpool, England 


Gilman, Collamore & Co., 1 cask chinaware 

Davis, Collamore & Co., 2 casks chinaware 

Dickinson, E. 'B., Inc., 7 packages earthenware 

Leyland, P. N., 2 packages earthenware 

Maddock & Miller, 60 packages earthenware and china 

Meakin & Ridgway, 41 packages china and earthenware 

Globe Shipping Co., 1 case earthenware 

Eleto Co., 1 crate earthenware 

Bernard, J. E., & Co., 3 crates earthenware 

John Davison, Inc., 3 packages glassware and earthenware 
Pitcairn, W. 'S., Corp., 47 packages china and earthenware 
Lazarus & Rosenfeld, 19 packages earthenware and glassware 
Richard, C. B., & Co., 1 crate earthenware 

Boote, E., 10 packages china and earthenware 

Hensel, Bruckmann & Lorbacher, 2 cases earthenware 

Sellers, C. W., 29 crates earthenware 

Rowland & Marsellus Co., 2 packages glassware and earthenware 


S. S. Thuring’a, from Hamburg, Germany 


Independent Forwarding Co., 31 cases hollowglass, etc. 
Wedemann, Godknecht & Lally, 1 case glassware 
Benziger Bros., 5 cases chinaware 

Shapiro & Aronson, 1 case hollowglass 

Chatham & Phenix National 'Bank, 4 cases earthenware 
Central National Bank, 31 cases glassware, etc. 

Bloch, J. L., & Son, 12 cases crockery 

Shackman, B., & Co., 2 cases crockery 


S. S. Rotterdam, from Rotterdam, Holland 


Metropolitan Pottery Co., 54 cases crockery, 6 cases toys 
Woolworth, F. W., & Co., 121 cases crockery 

Jennings, M. R. N., 1 case crystalware 

Brewster, S. A., 1 case porcelain 

Hudson Forwarding & Shipping Co., 36 cases terra cotta, 


majolicas, crockery 


Asche, C. H., & Co., 5 cases crockery 

Berner, A. V., & Co., 16 cases majolicas 

Kupper, H. C., 22 cases majolicas 

Order, 15 cases glassware, 4 cases alabaster works 

Lazarus & Rosenfeld, 3 cases crockery 

Clays, Adams Co., 15 cases glassware 

Metropolitan Pottery Co., 54 cases crockery, 6 cases toys, 3 case 
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metalware 


Woolworth, F. W., & Co., 121 cases crockery 

Jennings, M. R. N., 1 case crystalware 

Brewster, S. A., 1 case porcelain 

Hudson Forwarding & Shipping Co., 36 cases terra cotta, 


majolicas, crockery 


Asche, C. H., & Co., 5 cases crockery 

Berner, A. V., & Co., 16 cases majolicas, etc. 

Kupper, H. C., 22 cases majolicas 

Lazarus & Rosenfeld, 3 cases crockery 

Clays, Adams ‘Co., 15 cases glassware 

Plummer, W. H., & Co., 16 cases majolicas 

Grace National Bank, 174 cases crockery, glass, etc. 
Herbert & Neuwirth, 21 cases earthenware, 60 cases g‘ass 
Borgfeldt, G., & Co., 10 cases earthenware, 1 case do 
Phoenix Shipping Co., 118 cases crockery, etc. 

Foster, W. A., & Co., 83 cases crockery, etc. 

Fourman Bros., 25 cases crockery, etc. 

Globe Shipping Co., 5 cases alabaster works, etc. 
Order, 15 cases glassware, 4 cases alabaster works 


S. S. Aquitania, from Southampton, England 


Vandegrift, F. B., & 'Co., 3 cases porcelain, etc. 
Lincoln Safe Deposit Co., 12 cases chinaware, etc. 
Downing, T. D., & Co., 1 case glassware 
Davies, Turner & Co., 2 cases chinaware 

Powell, C. & Co., 1 case chinaware 

Best & Co., 1 case chinaware 


(Continued on page 31) 


Thirty 


W A Nee EoD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTS POSITION 


OUNG man with well grounded knowledge of china and glass- 

ware. Several! years’ experience, fine personality and ability to 
sell desires sales connection with New York house for local terri- 
tory or road. Address Box No, 676, care of CRUCKERY AND GLASS 
JOURNAL, 


REPRESENTATIVES WANT LINES 


ANTED—By Factory Representatives, lines of decorated 

glassware, novelties and pottery. Office and showroom on 
23rd Street. Address Box No. 671, care of CrRocKERY AND GLASS 
JOURNAL. 


POSITION OR LINES WANTED 


XPERIENCED, reliable salesman with following, operating in 

Detroit, Michigan, territory by automobile wants first class 
ottery or Glassware line. Exclusive or side line, will open De- 
troit office. Confidential. Address: George Williams, 3040 Lothrop 
Ave., Detroit, Mich. 


GLASS FACTORY WANTS REPRE- 
SENTATIVES 


by 


LD established factory that manufactures Decorated Glass and 

China wishes first class representation in New York City, 
hiladelphia, Baltimore, Chicago and northern New York, Den- 
ver, Col., and Minneapolis, Minn. Only reliable applications wil 
be considered. Give full particulars. Address Box No. 675, care 
of CrocKERY AND GLAss JOURNAL. 


CHINA-GLASS MANUFACTURERS 


a8) 


OMPLETE Sales Service for you in the West. San Francisco 
display Salesmen covering the entire West, New Orleans to 

St. Paul, San Diego to Vancouver. 

Every buyer of importance will see your line in this territory. 
Our men know the trade and can sell your line to better advantage. 
A few lines to be added for 1928. 

Address: The Finch Company, P. O. Box 645, San Francisco, 
Calif. 


COMMISSION SALESMEN WANTED 


OMMISSION salesmen wanted to represent value giving line 

of Light Cut Glass Tableware in crystal, colors and color 
combinations. Men who solicit the trade in the medium size and 
small towns and who travel in their own automobile preferred. 
Fast selling line. Liberal commissions paid. Some good territory 
open in practically all parts of the United States and Canada by 
January Ist or earlier. State age, experience and present connec- 
tions in first letter. Address Box No. 673, care of CROCKERY AND 
GLASS JOURNAL. 


EXPERIENCED SALESMAN WANTS LINES 


OUNG MAN, 29, well acquainted with china, glass and fancy 

goods buyers in the Mid-West territory. At present repre- 
senting a prominent art pottery and lamp concern, is desirous of 
procuring a representative line of the above or china and glass. 
Will arrange to carry either exclusively or as side line. Address 
Box No. 677, care of CROCKERY AND GLASS JOURNAL, 


EXPERIENCED REPRESENTATIVE FOR 
PACIFIC COAST 


the most modern and up-to-date line on the American market. 
Two new attractive shapes and latest decorations for the regular 
and premium trade. Our capacity two and one-half millions an- 
nually. We have a very attractive proposition for the right party. 
Write The Limoges China Company, Sebring, Ohio. 
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Show World Famous Muehsam Collection o0{ 
Glass in America 


| bs famous Muehsam collection of drinking glasses, 
some of them cut and others of artistic, unique 
design, centuries old, is coming to America to he! 
divided between the Metropolitan Museum of Art, New 
York, and the ‘Chicago Institute of Art. | 

Announcement was made recently that negotiations had 
been brought to a successful conclusion by Joseph Breck, 
Curator of the Department of Decorative Arts of the Met- 
ropolitan Museum, who spent two weeks in Berlin con- 
cluding the purchase. The price paid by the purchasers, 
according to authentic information, is $140,000. The di- 
vision of the collection between the two institutions has 
been arranged by Dr. Otto Von Falke and Dr. Robert 
Schmidt, two widely known German experts. Each will 
receive the same money value and pieces of equal historical 
and artistic merit. 

The private collection thus leaving Germany is the 
greatest of similar objects in Europe, surpassing in many 
respects even the State collections of Amsterdam, Berlin, 
London and Vienna. Gathered slowly in a period of 40 
years, it comprises 750 pieces, representing the various arts 
of decoration as applied to one of the most fragile of sub- 
stances from the Middle Ages to the early part of the 
nineteenth century. Engraved glasses from Holland, 
Germany and Bohemia formed the earlier part of the col- 
lection and were catalogued in 1914 by Dr. Schmidt, 
Director of the Frankfort Museum of Arts and Crafts. 

The second group consists of much earlier examples of 
Gothic “Waldglass” and enameled Renaissance tankards 
and jugs. Part one chiefly contains the earliest of/ en- 
graved glasses from Nuremberg and Holland, cut both 
in relief and intaglio, and the famous ruby glasses as 
well as clear glasses from Potsdam and gold glasses from 
Bohemia. From Hesse comes a goblet which is an unique 
triumph of glass cutting consisting of four free standing 
figures supporting goblet-like caryatids. 

The oldest piece of Ierman engraved glass is also in 
the collection. It is a magnificent beaker, dated 1592, 
which was the gift of Count William of Schwarzburg to 
his betrothed, Princess Clara of Brunswick. Among other 
brilliant pieces are a Silesian sweetmeat dish of exquisite 
design dated 1760; goblets engraved in Nuremberg and 
Saxony between 1600 and 1607; a goblet engraved by 
George Schwanhardtt at Nuremberg in 1660; engraved 
goblets by Francis Greenwood, who lived in Rotterdam in 
1682, and glasses made by The Hague master, Wolff, be- 
tween 1780 and 1785. 

Included also among the treasures are a wine glass with 
a Gothic stem, dated 1608; a number of the green ‘“‘Maige- 
lein,”’ a large beaker made in Venice about 1500; enameled 
Renaissance glasses made in'Germany in 1548; many large 
drinking vessels called “Humpen”’ of the period of the late 
Middle Ages; wonderful enameled glasses with silhouettes, 
produced by Sigismund Mohn and others in the early part 
of the nineteenth century and dozens of ‘“‘Passglasses” or 
large beakers. 


(Continued on next page) 
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Few Minors in Glass Industry 
(Continued from page 15) 


48 hours per week, while in but two plants did they exceed 
52 hours. 


Under the Pennsylvania law employers are required to 
le certificates for employed minors 14 and 15 years of 
age and proof of age cards for those 16 and 17 years of 
ges) Uhe investigation developed that the certificating of 
the 14 and 15 year old minors employed generally was 
good. For only eight minors were the proper certificates 
not on file. The completeness of the file, according to the 
report, is a striking advance over the situation found in 
1908 in a survey by Federal agencies of the Pennsylvania 
glass industry. The Federal survey was made before the 
enactment of the Pennsylvania law which regulates such 
employment. 


Proof of age cards were found on file in factories for 
78 per cent and the minors 16 and 17 years of age. ‘This 
proportion is not discouraging,” says the report, “when it 
is considered that the requirement for proof of age cards 
is recent compared to that for employment certificates.” 


Says Small Stores Must Combine 
(Continued from page 23) 


well-marked trend toward consolidation, both in manu- 
facturing and in merchandising. 


“The old idea was to create monopolies and, by con- 
trolling supplies of goods, to boost prices. It was unsound 
in many ways+ but many business men failed to realize 
its unsoundness. The theory was that, inasmuch as people 
had to have food, clothing and shelter, they could be held 
up by corporations in the manner of highwaymen. 


} 


/ “The Sherman law and the ‘trustbusters’ stepped in and 
stopped that. But economic law itself would have curbed 
the evil—in many cases it did: Only those survived which 
realized that the manifest economies possible to large or- 
ganizations should be passed on and the earnings made 
not on extortion, but by small individual profits taken in 
a tremendous volume.” 


\ 


Store Courses 
: (Continued from page 24) 


_ The course will be given under the headings of store 
organization, merchandise and salesmanship. 


_ Merchandise studies will include textiles and nontex- 
tiles, the manufacturing processes of wool, cotton and sub- 
stitutes, the producing markets, the buying and selling 
of raw materials and fabrics; under nontextiles, knitting 
and special studies of furniture and household goods, 
jewelry, patterns, toys and games and stationery. 


The store operation and merchandise part of the course 
is similar in many respects to that being used in Pitts- 
burgh, Rochester and other cities. 


New York Imports 
(Continued from page 29) 


Portney & Co., 4 cases glassware 

Dayies, Turner & Co., 5 casks porcelain 

Bank of United States, 3 cases glassware 
Bernard, J. E., & Co., 28 cases glassware, etc. 
French-American Glass Co., 16 casks glassware 


S. S. Eastern Dawn, from Antwerp, Belgium 


Herbert & Neuwirth Co., 5 cases earthenware 
Bloch, L. D., & Co., 5 cases earthenware 
Borgteldt, G., & Co., 22 casks earthenware, 1 crate do 


S. S. President Roosevelt, from Bremerhaven, Germany 


Bloch, L. D., & Co., 25 cases earthenware 
Wrought Iron & Art Glass Fixture Co., 5 cases glassware 
Penn Comm. Corp. of America, 10 cases glassware 
American Express Co., 33 cases hollowglass, etc. 
Sussfeld, Lorsch & Schimmel, 1 case glass 
Morris Goldberg Sons, 11 cases glassware 

Bloch, L. D., & Co:, 2 cases. earthenware 

Riessner, J., 6 cases glassware, 1 package do 
Vandegrift, F. B., & Co., 9 cases glassware 
Ditchik Bros., 10 cases glassware 

Wyle, J. J.. & Bros., 3 cases glassware 

Robinson, H. W., & Co., 6 cases glassware 

Stern, Stiner, S., & Co., 9 cases glassware, etc. 
Landesberg, J., Importing Co., 2 cases glass stones 
Massce & Co., 1 case earthenware 


To Show Muehsam Collection Here 
(Continued from preceding page) 
Director Edward Robinson, of the Metropolitan Mu- 
seum of Art, in discussing the acquisition by his institu- 
tion of part of this invaluable collection, said : 


“Mr. Breck’s report was entirely favorable, and at a 
meeting of our trustees a few days ago the purchase 
was definitely made. Our portion will be on its way to 
New York very shortly. The museum feels that it is to 
be especially congratulated on this new acquisition because 
the Muehsam collection is regarded by connoisseurs as the 
best of its kind in existence, and we shall thus be enabled 
to place on a very high level a branch of our collection in 
which we have hitherto been weak. It was a unique oppor- 
tunity and one of which we were glad to be able to take 
advantage.” 


Virtually all known methods of glass cutting and the 
characteristics of individual artists are to be seen in the 
pieces. Some are ornate and odd, while others follow the 
more formal lines of grace and beauty. Much of the work 
is figured, in many instances with designs of the artist’s 
original creation, for, while some glass cutters copied con- 
ventional patterns of old engravings, others worked in 
figures, shapes and sizes of their own conception. In 
many cases the workmanship is of almost unbelievabl . 
delicacy. 


The young playwright was reading a new drama to 
some critics when he noticed that one of them was asleep. 
Stopping, he awoke the sleeper and reproved him, He 
was reading his play, he said, to obtain the opinion of 
the critics. How, therefore, could a man who was asleep 
give an opinion ? 

The offender pondered a moment and then ended the 
discussion by saying: 


“Sleep is an opinion.” 


Importer of Crockery, China 


and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 


Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Phone 


China. 


Importers of Japanese goods. 
Caledonia 4475. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


“Haviland China” 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C: KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. 
ercy 5181. 


Phone Gram- 


UNITED ARTS AND CRAFTS INC., 
4? W. 47th Street. 
Modern ceramics 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and _ Earthenware, 
Kosta Crystal, Sweden: 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
use Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. j 


in unusual forms, 


patterns 


Sweden : 


Rorstrand _ 


| 
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2 KAntA CHINA CORP., 39 W. 28rd ROSENTHAL CHINA CORP., 149- 
2 IMPORTERS St. 151 Fifth Ave. 

= GEO. F. BASSETT & CO., 141 Fifth German dinnerware and fancy china. Importers of Rosenthal china dinner- 
= Ave. Gram. 0687. ware, placeplates, lamps, art figures. 
= “The Dinnerware House of America.” Hotel china. Telephone Ashland 7816, 
= MADDOCK & MILLER, Inc. 89-41 FRANCIS H. RUHE, 14 West 28rd 
= FERDINAND BING & CO.’S, Sue- West 28d St. St. ; 

= cessors, 67-69 Irving Place, near English Wares of Merit: John Mad- Importers of China, Glassware and 
= 18th St. dock & Sons, Royal Worcester, Aller- Specialties. Telephone Gramercy 2228. 
= Art Pottery, Bronzes, Marbles and ton’s Crown Ducal Ware, Carlton PAUL A. STRAUB & CO., 105-107 
= Lamps. Ware, Price Bros. Teapots. Fifth Ave. 

= Tirschenreuth Dinnerware, Old Abbey 
= LL.D. BLOCH & CO., 87-41 East 18th MOGI,MOMONOI &CO., 105-107 East Ivory Body Dinnerware, Rona and 
= St. 16th St. Verra Crystal Tableware. Specialties 
= Importers of China and Glass, Mfrs, Importers of Japanese Goods. Tele- in glassware, etc. 

2 of Lamps, Shades aud Novelties. phone—Stuyvesant 8595-8596-8597. ROBERT SLIMMON & CO., 61-65 
= West 28rd St. 

z: EDWARD BOOTE, $5-87 West 284 MORIMURA BROS. INC., 53-57 A. J. Wilkinson’s, Ltd. Bourne & 
= St. , West 23d St. Leigh, R. Sudlow & Sons, Shorter & 
= Cauldon China. Wood & _ Sons Importers of Noritake dinnerware and Sons, Royal Aller Vale and Wat- 
= Earthenware, Gibson & Sons’ Teapots. fancy china. Japanese Goods. combe Pottery. 

2 CONTINENTAL CERAMICS COR- Nd Fifth ten eae 
= : 119 Fifth Ave., at 19th St. 

= eee repeat gen Fifth Ave. The Fifth A Large stock of imported open-stock 
eee, gee (gem dimerware Sole ) distributors of 
= ws : ulldin “Royal Schwarzburg” and “Superieur” 
=: i Wa oti carried. Telephone Ash- 8 Limoges dinnerware, Gift Shop Spe- 
: an : cialties. 

= COPELAND & THOMPSGN, Inc., TAIYO TRADING CO., Inc., 101 Fifth 
= 206 Fifth Ave. Ave. : : 

z Copeland’s China, Earthenware and Japanese China, Lamps and Bric-a- 
= White China fancies. Phone, Ashland Brac. 

= 2975. B. TOMBY & 05 20 ieee pe a 
= Representing : utschenreuther Selb, 
= JOHN DAVISON, Inc., 14 Barelay St. Schlegelmilch, Schoenwald, Villeroy & 
2 English China, Earthenware and Boch, etc. 

E Glass. JUSTIN THARAUD, Inc., 24 West 
= 28d St. 

= eae pees SO, INC., Sole Agent for L’Union Ceramique. 
= . ie % : Limoges, France ; 

= English “Ceylon Ivory” Dinnerware Pre 5 

= i “Teg ’ Myott, Son & Co., Hanley Staffs, Eng- 
= Hook-Lid,” Cube and Rock Teapots. land. Royal Bayreuth China, Bavaria. 
= A.J. FONDEVILLE & CO., 24 West Telephone Gramercy 5150. af 
= 23rd St. E. TORLOTTING, INC., 35-37 West 
= Successors to Fondeville & Van Ider- 28rd, St. : 5 
= stine. Importers of China, Glass and Representing Cristalleries De St. Louis, 
= Earthenware. Plateelbakkerij ‘“Zuid—Holland”, Gebr. 
= . Lorenz (Czecho-Slovakia). Gramercy 
z OTTO GOETZ, 1NC., 122 Fifth Ave. 5299. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


- CAMBRIDGE (0.) GLASS CO., New 


York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. ; 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson,- Representing 
Hocking Glass Co.,. Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA. CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. - 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


oo BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


Se etiaAN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


ae ENIX G..ASS CO., 230 Fifth 
ve. 

Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 

Manufacturers and Importers, Earth- 
enware, China and Glassware. 
ROSEVILLE POTTERY CO., 18 

West 28rd St. 

F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
See Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


y 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


if # 
Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 
ZlOd: 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 
Representing Edwin M. Knowles China 
Co.,- dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass_ Co., 
Cumberland. Md., and Guerin-Poyat- 
Elite. Ltd.. Dinnerware Lines. 


vraag Tm 


PYTVOTUUUHTUUTONTITOOLI COMI TOOTUUCUGNIUCOAUUUOARILOGIUUOIIIUIOGLICUOOLUOOALUCUGALULLOILULGAARLLLGRLULLGELLCLORLLLLGOELLLUOALUCLOELL Lee MUOUTCUUUEUOUUTECUCTTOUUUTTUULCUUUOTUUNOTOUCLUTOOOOTPUONUVUCNOUOOOUOOCUNUVOONOOOOUOOOONOTTOOTOVOOUUTOUPVOONTTOO MTVOONNTTOOUUPTOUUONOOUTOOOUU GTO NNOC TOTO UNOCUUTOUUOOOUUUUIOUCOTNOUUUUCUUUUOOUMOLOUEUUUT LOCOCO UOUL CUCU ULC UCO URC LUO ULC LLO LULL LLLOO LLL... LLC LLLL LLL LoCo 


a) 


UETUVUTVUOELUUATTAUUUUOOHATCCCUUGRHACUUUGTRULLUUUUHAULLULUUULLELOUOL LLU L—=d 


Thirty-four 


CROCKERY AND GLASS JOURNAL 


Index 


CO 


Advertisers 


A 
Noreiedate (Chitaes (Gos coon eomau bon0 b bande 27. 
Associated, Glass & Pottery Mfgs.:.. 8 
B 
asses Oe (Co, bile, oh Igoe obcacn- 32 
Binomuccm Comm ferdinand errs seu 32 
BiGch 6-8 Comes Do merryerss erettin ete 32 
Baws, aver Ges Cos soveoctessoavsce 32 
Booted warmest ccvasiee amir. 32 
BorgieldtmiGeorcess con GOrn. ssp oe 3 
Bradleywc@eubbard@rrrc er csc ere. 33 
leietaeice: WEG? 545600 eoosome oboe oC 33 
Bryce (Brose Commenter schist 1.8 33 
Cc 
GambridceeGlassm@o aeeerermise fa. ses. 33 
Carrollton mo tier Gomaseee ceme: «on =. 27 
@ontinentale@eramicsm Corpenenecer. ce 32 
Copeland & Thompson, Inc.......... IR), SE 
CORI NE COT mes Meare FoR ee tenon oe 33 
GrescentmChinam Goremre san ete eee el 33 
(Eroolksvillet@hinag Com aeeret occas se: 22 
D 
IDERAiSerel,. Jolin: IbNCns .doapboahsnadeedox 32 
Dermenntese IPeliCAONS 4 56cn5000500085¢ 6 
Dickinson divame ae liC re oe reece ae 32 
Draken teldgpaerie orcas | cays cuctctetns 31 
Dieineara We Motte (QAGS (COs oho50000000 15 
E 
Economya Glass Con npr cecs at tie oo 
Edwards Ethel Stttdioner seen erine 33 
F 
Fitth Avenue Binldingy.).....ssee.. OZ 
lRromeymllke, JX, Ji, Ce COnosouoocdsab o« 32 
Hostoriag Glass Comsere rene: sae 39 
G 
Georges WriSe Pottery Coues+:.. 04: 5 
Gillinderss Qe OnSpemreeeo see oot a ees. <c 33 
Goetz Otiow li Gear cemreetetcce sheets 32 
GrahanueccmeZencer es ln. secs oe: oe 32 
Gray Come le Cee terse ieee ene 7 38 
H 
‘Placita tic GO meee nnn mney cess lies ¢ Be 
Haviland a aaeaDDOtU meee eerie 32 
Havalands Ghinae Cosmemere eerie Back Cover 
lnGRidmorany, INCOME sopconoommuosneHee 33 
Heinrich & Winterling, Inc.......... Pike OY 
Hockines Glassmoalesm onpeaerreaee. 33 
Jehonll, IN, 18, Rekwisar COocoonuasncccuc RX) 
I 
Trwiny DIC inc mere ter iin ciaiere- 33 
i) 
Verma, ‘Wistoymeiy (Gy soncucwosssovnungar oS) 
K 
Kahlagi Chinas Gono ereeec rt: OZ 
Kindt."Geo.u Cauca Coan meer er. a6: 
Knowles, Taylor & Knowles........... 7 
Ivor, Imlsgekin Coscooasarsanasv ones 32 


2e020 
PASS 


ik, 
Laughlin, JHomefs ¥+ Siu. (eho. festa 4 
Mev =e Brose Chinas Comenen aaa eit 32 
Lotus “Glass Colsena.g.. oe s@eeieee nee 33 
M 
Meralco we WWIMMNS Ps 5 sedan se asose son: 32 
Maibrunn {Costin see ttoneeecr eee 33 
MayertChinaeConan. sa) L tee oe enn 31 
Mckenna Brosam nee aes Ree 2235 
Mori Momonoi Gc. Come ane ee eee 32 
Wieser, JBEVEAY IPoscadeceoaccosneo- 33 
Mueller ss Will liamunG seer aerae 32 
N 
National China: Gor, 25 4.92%. eee oy 
12 
Pasmantier,« John: 1, cc Sotsees eee 33 
Phillips’. Thistle & Smith... nee 33 
Phoenix Glassy Comer cee 30 
R 
Reinet eb red Gc se ea ee 32 
Roessler & sblasslachere eres eee 13 
Rosenthal¥ Chinay Cor paeeereeee ere 32 
Roseville" Pottery, Co. eee eee 33 
Ruhemeirancis a eee ee eae 32 
S 
Sebnuingwkottery (Commpaceare sees 33 
Selden® Howard, Glee 1 ere 24 
Slkinatentoia, Iolo, ws (COsesaasadodaaucas 32 
StetsomuChina: \(Coemetso se eee ee 19 
Straube COs batt aeAcenewce eter eee 32 
Sisews,. Nendo, Ce Syeis, Wes oo s6055- 32 
Susquehanna: Guts Glasss@o.) eee 33 
aE 
Taryoslrading . Cosa... 0 ree 32 
Mharatds® |istin: peste eee eee oe re ee 32 
‘Tomib ye Son Goisec pvanice oer on mr een 32 
Torloiting SH lic ener ans wc 32 
U 
Winited A Trisniecs Grantsesl incase 32 
V 
Vial eke SYOung: re een eee ee ee 33 
Vienons nce) | op eles setepe tae cree 32 
Vostih & \Dosetterer.. peta at eee 32 
W 
PE Wiedewoodssicennat. cin lsat nen 32 
Westmoreland Glass Co.............. 15308 
Weston Glassi Comm lice ame ete 33 
Wattes Henry 28 mumannch ete oS 


November 17, 1927 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal | 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for rlicvine in- 
Rates: ertion Seven words per line, 
| Mi rene initial charge $2, payas 
ble in advance 


“SARATOGA” “GLORIA” “ARGONNE” 


- Ave you 
putting the new 


Haviland 
Patterns 


‘CHARM PATTERN 


into the hands of your prospects? 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


* Havila 


enul 


I) 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on the genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We’re 
doing our part. Why not brofit? 


d China 


DECORATED BY Bs cee ie il 
. avilan ina—the 
land p product of the original onl ap 
> Co Haviland, established (og 
by David Haviland in 
Limoges 1837—bears the trade France 


on decorated china 


marks shown here. 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 


on white china 


Telephones: Watkins 2967-2968 


a ee 
ee 


YF mo HEAP 
\\ { 


sf SL YEZ VAYWIIES CL PWSat 
: So Ss 


s YEE 
=). q 


S SNN 
wil SS 
RL <a es 


4 


call 

= 

— 
> 


Sy 
Gio 


AWN 


NGA 

devoied to all) 

‘House- ASU NET 
furnishings EZ j S/N) Aa 


Lamps 


Gift Shop | S\N IN THIS ISSUE 
Art Goods Starting in this week’s issue M. L. Seidman, 
oo well-known income tax expert, resumes 
Dolls& Joys : his series of interesting articles dealing 
with income tax problems 


What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 


; Vol. 105, No, 21 
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Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Will It 
Interest You 


a 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


45 East 17th Street, SUBSCRIPTION PRICE 
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Gentlemen :— Domestic 
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FIRST TIME IN THE FIELD 
IVORY FRENCH CHINA 


The very large and celebrated works of “G.D.A.” in 
LIMOGES beg to inform the trade that they are now 


manufacturing and delivering a 


NEW BODY OF CHINA 
THAT IS IVORY 


This factory can safely boast to be the makers of the 
FINEST CHINA made in LIMOGES and their NEW 
PATTERNS carried on this NEW IVORY BODY 
make their products BEYOND COMPETITION. 


EACH PIECE IS STAMPED AS BEFORE 
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( New samples are on the way to America and will be 
~ 
( on display about January Ist at the showrooms of 
S 
N 
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GUNTHEL & CRUVEILHER 
61-65 WEST 23rd ST. NEW YORK 


whom we have just appointed our sole American representatives 
where arrangements for the sale and control of patterns will be 
made. 
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EAST PALESTINE 
PLANT 
Nal 


The ( S. corae Potter Co. 


General Offices, East Palestine, Ohio. 
Plant No.1- East Palestine, 0. Plant No.3-Kittanning, Pa. 
Plant No.2- Canonsburg, Pa. Plant No.4-East Palestine, 0. 


New York Sales Office 
20 West 23rd St. 
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The Knowles, Taylor & Knowles Co. 


| Present 


Their New Berkeley Shape 


| In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


I. Capable of unusual decorative possibilities of which 
| we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


\e. EAST LIVERPOOL, OHIO 
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: oncerning the 1928 
: Holiday Number 


a The 53rd Annual Holiday Number of the 
: Crockery and Glass Journal will be published 


December 15th 


We expect to even exceed the high standard 
maintained in the past in making this the finest 
paper published in any trade. 


There is no finer medium of putting your china, 
glass, lamps and gift wares before the buyer 
than through the pages of the Holiday Number. 


Our own Art Department is at your service. 


Forms close December | Oth. 


Demarest Publications, Inc. 
Publishers 


45 East 17th Street 
New York 
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MAIL THAT CHECK 


for Christmas Seals today 


AS your local tuberculosis than half. Every seal you buy 


association mailed some works directly for the health of 


Christmas Seals to you? Why your community, your friends, 


should you keep them? your family — your health. 


Here’s the answer: Christmas Seals help Send that check to your local associa- 
finance the Tuberculosis Associations. tion today. Put the seals on your Christ- 
These associations have already aided in mas mail—on your Christmas packages—and 


cutting the tuberculosis death rate by more _ spread their message of health and happiness. 


THE NATIONAL, STATE, AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 


f 
) 
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TO JOBBERS 
AND 
THE TRADE 


\ \ 7 E now present a brand new assortment of Japanese China- 
ware and novelties that embraces a wide range of original 


shapes and distinctive decorative treatments to retail from twenty- 
five cents to one dollar. 


THESE (NEW aeUNiiES 
Which Are on Import for 1928 Delivery 
will be on display 
NOVEMBER 15th 


Langfelder, Homma & Hayward, Inc. 


Importers of Japanese Goods 
915 Broadway New York 
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Ve Thanksgiving is again with us. That Honesty The growing realization that busi- 
Siould Be day on which we comfortably set and ness has so much at stake that it 

ourselves down to an abundant re- Profits cannot afford to be dishonest or 


hankful 
| past forgetting for the moment the 
nny things that we have to be thankful for. 

We of America have many blessings in the realization 
0 the freedom for which our ancestors strove. Self- 
gvernment, free speech, good crops and labor conditions 
a go to make the most prosperous period this nation has 
err known. 

The year which is growing to a close, has been a satis- 
fetory one for most of us. Here and there a complaint 
hs been heard but they are pretty few and far between. 
Cmpetition of course is rather keen in all branches of our 
tide but then competition helps trade and betters the 
prduct of necessity. 

Aside from business being good there is a splendid 
{ding which exists in the pottery and glass trade that is 
n always found where there is so much competition. 
Sil another thing to be thankful for is the harmony 
Wich exists between the pottery and glass employees in 
th factories and the employers. 

Ni in all we have much to be thankful for as we sit 
dwn to our tables and happy families on this great day 
bi Thanksgiving made possible for us by our interpid 
ivestors. 


indulge in sharp practices is pointed 
out by Judge Edwin B. Parker, Chairman of the Board 
of Directors of the Chamber of Commerce of the United 
States, in an address before the National Chain Store 
Grocers’ Association. Not only individual business men 
but whole industries find that a good name is not only an 
asset but a necessity in this day of intensified competition. 
“The enlightened self-interest which prompted group 
action,” said Judge Parker, “is slowly but surely bringing 
those groups and each individual member thereof to a 
realization of group responsibilities. This is exemplified 
in the widespread movement to set up in each business, 
trade, or industry high and sound standards of business 
conduct, and to outlaw practices that in the days of iso- 
Jation tended to bring the whole institution of business 
into popular disrepute. In those days one trickster forced 
his competitor to use similar tricks in self-defense; but in 
this day of group action the views of the group in sup- 
port of fair practices and proper relations between buyer 
and seller proscribes such tactics through the sanction of 
collective action. And the old maxim, ‘Let the buyer be- 
ware, has given place to the economic principle of mod- 
ern business. ‘Let the vendor beware lest he offend the 
canons of fair dealing that self-regulated business has 
Seipupes’ 


Nine 


N important addition to the sales staff of George 

F. Bassett & Co. is William H. Lederer formerly 

Western traveler for George Borgfeldt & Co. and 
who before this was road salesman through the Middie 
West for Marshall Field & Co., Chicago. Mr. Lederer has a 
wide friendship in the trade and should prove a valuable 
acquisition to the Bassett selling force. In his new con- 
nection he will represent the firm from Chicago West 
and will make his headquarters in San Francisco, where 
he will later open an office for the exclusive showing of 
the Bassett lines. He expects to leave New York on 
December 10 and after stopping off at his home in Chi- 
cago he will proceed to the Coast where he will be ready 
to open up for business January 1. 

This is the time for changes and rumors of changes for 
next year. One of the rumors that has been confirmed 
this week concerns one of the trade’s premier and most 
popular china salesmen, Edward Reiwald. After the past 
three years with A. J. Fondeville & Co., he ise leaving to 
occupy a position on the traveling staff of Lazarus & 
Rosenfeld, Inc. In this association he goes back to a 
firm with which he was identified fifteen years ago, hence 
he will be no stranger in his new connection. 

Joseph Tharaud, salesman for Herman C. Kupper, Inc., 
returned to headquarters on Monday after a trip over his 
territory. The smile he was wearing would indicate that 
business is not so bad after all. 


The Theodore Haviland & Co. travelers are returning 
to headquarters in time to partake of the festive bird at 
their homes on Thursday. Herman Henjes is back as is 
also Fernaud Desmaison and Frank Henjes. 


Robert Dubois started last week in his new position as 
housefurnishings buyer for Gimbel Bros., New York, suc- 
ceeding F. S. Hall, who resigned. 


The trade calling at the salesroom of Theodore Havi- 
land & Co. are glad to see the face of Walter E. Knowles 
again after an absence of several weeks due to illness. 
Not having been well for some time he underwent a 
serious operation about two months ago and after several 
weeks’ recuperation he now feels as good as new and is 
gradually taking up his duties as a member of the con- 
cern’s sales staff. 


Charles A. Postley has announced: that after Decem- 


Ten 


ber 1, the firm bearing his name will be known as Chark 
A. Postley & Son, Inc., 35-37 W. 23rd St. Effectivesth: 
date his son, John E. Postley, will join the firm as Vie 
President. Mr. Postley, Jr., up to three years agomm: 
associated with his father’s business and established hin 
self as one of the trade’s crack housefurnishing salesme) 
He has a large following and is well liked throughout tt 
trade. For the past two years he has traveled for / 
Leipzig, Inc., manufacturers of baskets. 

Another traveler to return to his desk on Monde 
after trying the trade out through New York State w: 
Harry Seixas, with Edward Boote. 

Henry O. Ebeling, of the Ebeling & Reuss sales fore 
who departed from Philadelphia last July on a road tri 
that took him to all the principal cities of the middle we 
returned home on Wednesday of last week. He reports tl 
best business he has ever had. 

Charles F. Patten and C. W. Mosher, of the jm 
Venon, Inc., sales force, both of whom have been on tl 
road since last August, returned home on Tuesday of la 
week. Mr. Patten traveled to the coast and through tl 
South, while Mr. Mosher visited the trade in the midd 
west. 


With the week broken up by a holiday few buyers we: 
in the New York mart this week. Among the few pre 
ent were Oswald M. Clayton, china, glass and hous: 
furnishings buyer for the M. E. Blatt Co., Atlantie Cit 
Simon Roth and his’ assistant A. Rechertz, china at 
glassware buyers for the Kresge department store, Nev 
ark, N. J., J. Burbon, The Duffy, Powers Co., Rocheste 
Lee Jansing, general manager of the Scarsdale Supply Cc 
Scarsdale, “Bob” Evans, china, glass and housefurnisi 
ings buyer for the J. N. Adam Co., Buffalo and G A 
fred Maker, buyer for the Bon Marche Dry Goods Cc 
Lowell, Mass. 


“Joe” Meeks formerly buyer of china, glass and hous: 
furnishings for the Kaufamann & Baer Co., Pittsburg! 
and now with the Palais Royal, Washington, D. C., Ww: 
in the New York market this week. 


Strange things happen in this old world of ours. Tue 
day morning “Gus”: Algrem, the well-known china at 
glassware buyer with Meyer Bros., Paterson, N. J., wi 
driving his car down a steep hill in that city on his we 
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lo New York. It is reported around the trade that Mr. 
Igrem will go with Gimbel Bros., as china and glassware 
juyer for their Pittsburgh store the first of the year. 
hat has all this to do with the story? Well, as Mr. 
lgrem reached the bottom of the hill a truck crashed 
nto the back of his car. The strange part of this story 
; that the truck belonged to Gimbel Bros. Mr. Algrem 
jeceived a slight injury to his left foot and a minor abra- 
ion of the head. 
CH. Cummings, sales manager of the Knowles Taylor 
‘ Knowles Co., has just returned the early part of this 
veek from another flying trip to his factory at East 
iverpool, O. Both Mr. Cummings and Homer J. Tay- 
or, president of the firm, have been busy for some time 
vast in the preparation of many new decorations for the 
lew year and as the result of their efforts will shortly 
wring out a range of new treatments that will be a revela- 
ion. 
' Meakin & Ridgway, Inc., 129 Fifth Ave., the import- 
ng house have a corps of carpenters and workmen busily 
ngaged at their showrooms this week. Extensive altera- 
ions are taking place and as a result of this when the 
work is completed the firm will have decidedly better dis- 
lay facilities and also a much larger amount of space than 
hey had heretofore. The offices as well are undergoing 
| change over which will materially improve them over 
he old arrangement. 


James M. Shaw & Co., Moving Uptown 
One of the last of the old guard to leave the down- 
own crockery district will be the well known hotel sup- 
sly firm of James M. Shaw & Co., who after the first of 
he year will leave their present quarters at 25 Duane 
5t., and move to 116 East 27th St. 
_In their new quarters the firm will occupy the store, 
yasement and top floor while the disposition of the second 
loor has as yet not been ascertained. 
_ An added feature in the new location will be the addi- 
ion of a complete line of kitchen equipment. 
| The firm of James M. Shaw & Co., was established in 
1838 and has been in the same location at 25 Duane St. 
since its establishment. 


Pitcairn Heads Hospital Fund Drive 


William S. Pitcairn, head of Wm. S. Pitcairn Corp., 
s chairman of the china and glassware auxillary of the 
Jnited Hospital drive. 

Last year the trade gave $2,917.50 to this worthy 
rause and Mr. Pitcairn is attempting to raise $5,000 this 
year. 


- Dohrmann Co., Honor 50 Year Employee 


Fifty years of uninterrupted service in the employ of 
me commercial organization in San Francisco. This rare 
‘ecord of personal achievement was claimed last week, 
with fitting tribute, by Maj. Charles Speck. 


The golden anniversary of ‘his connection with the 
Dohrmann Commercial Co., was celebrated last Saturday 
night at the Fairmont Hotel, San Francisco. 

More than 150 fellow employees gathered with heads of 
the company at a dinner in honor of the man who is still 
active in the organization after a half century of service. 

Following the banquet, a reception was held at which 
650 workers of the Dohrmann organizations in the bay 
district attended to pay their respects to the beloved 
veteran. 

The affair was presided over jointly by A. B. C. Dohr- 
mann and ‘F. Dohrmann, Jr., neither of whom, although 
they have put years of effort into the holdings which bear 
their name, has attained within several years the record 
of Major Speck. 

A composite picture of the founders of the business, en- 
cased in a specially designed frame, the exact size of a 
stock certificate of the Dohrmann Commercial Company, 
was presented to the honored employee. 

One of the stock certificates for a substantial amount 
was placed in the receptacle as a personal gift from A. B. 
C. Dohrmann, F. Dohrmann, Jr., and Mrs. K. Pischel. 

As a token of friendship and affection, Major Speck 
was given a diamond stick pin by his fellow workers. 

Major Speck is now employed actively in the sales 
department of the Dohrmann Hotel Supply Co. 


Glass Distributors to Meet 


The National Glass Distributors Association will hold 
its Thirteenth ‘Annual Meeting at Pittsburgh on Decem- 
ber 6 and 7, 1927. It is to be held at the William Penn 
Hotel. . 

The executive committee will meet on Tuesday and 
the general business session will be held on Wednesday. 
If there are any conditions within the industry which you 
would like to have discussed by the executive committee, 
or with the manufacturers or in the general meeting, please 
let me know in advance so time may be provided and 
proper consideration given. 

We plan to have a party on Tuesday evening—details 
later—so be sure to reach Pittsburgh as usual on Tuesday. 

This meeting comes at a time when the glass business 
is faced with more vexing problems than at any time 
within a decade. The interchange of ideas and the ad- 
vice and counsel of fellow members and manufacturers 
should furnish inspiration in meeting and overcoming 
some of the present hardships. 

Buyers in New York 


NovEMBER 17, 1927 


Mr. Dodge, house furnishings, Wm. Filene’s Sons Co., Boston, 
Mass., 1440 Broadway. 


NoveMBER 22, 1927 
L. A. Bourbon, house furnishings, china, glassware, Duftfy- 
Powers Co., Rochester, N. Y., 1150 Broadway (F. Lilienthal & 
Gos)y 


A. M. Baum, house furnishing goods, toys, M. Goldenberg, 
Washington, D. C., Pennsylvania. 


NovEMBER 23, 1927 
W. W. Taylor, house furnishings, toys, D. M. Read Co., Bridge- 
port, Conn. 20 W. 33rd St. CD: G. Alliance). 
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McNicol Brings Out New Shape in Yellow- 
ware Ivory-Lined 


7 HIUE it is not often that opportunity is af- 
forded to bring out something new in Rocking- 


ham and Yellowware, yet the D. E. McNicol 
Pottery Co. has walked out of the beaten path and is now 
showing for the first time what is considered the most 
attractive line of these goods yet placed on the market. 
For many months this firm has been working on a new 
shape for this line, and now there is being shown at the 
main sample rooms in East Liverpool an ivory-lined line 
of bowls and baker sets. There are five pieces in each 
set, all nested. The first showing of this new line devel- 
oped some exceptionally heavy business, and every buyer 
that has seen the line has ordered in heavy volume. This 
new ivory-lined item will be ready for shipment within 
the next few weeks, and initial orders from some of the 
larger trade is for carload lots. The items now being pro- 
duced are bowls, nappies and custards, and also a new 
mixing bowl. There are five sizes in the line of bowls 
and baker sets, while there is but one size for the mixing 
bowl and custard. A new line of cooking ware is also 
being developed by this factory, which will be ready prob- 
ably early in December. The complete line of vitreous 
hotel china as produced at the Clarksburg, W. Va., plant 
of this firm is being displayed at the East Liverpool sam- 
ple room, together with the full line of dinnerware in semi- 
porcelain, produced at the main plant. 


Cecil E. Taylor, eastern salesman for the National 
China Co., Salineville, O., is spending several weeks at 
the home office, being registered at the Travelers Hotel, 
East Liverpool. 


Arnstein and Papke Conclude Visit 


Leo Arnstein merchandise manager for the Schuster 
Stores, Milwaukee, Wis., with Al Papke, dinnerware 
buyer for this store, have concluded an extended visit to 
the East Liverpool market. They plan to return to the 
district again next January. 


Cummings Visiting K. T. & K Factory 

Charles Cummings in charge of the New York office 
of Knowles, Taylor & Knowles Co., has been spending 
the last week at the factory, this being his first visit to 
the district since the New York sample room was opened. 


Twelve 


Apply for Patent for New Glaze 


An application has been made for a patent for a ne 
glaze recently developed by certain of the Sebring, C 
pottery interests, and as a result The Salem China ( 
Salem, O.; Limoges Pottery Co. and the Sebring Potte: 
Co., Sebring, and the Crescent China Co., Alliance, hay 
jointly issued the following statement : | 

“Decorated Uranium Antique Ivory, Yukon Yelloy 
Golden Glow or Golden Maize ware (which are all one an 
the same ware, which is a transparent Uranium Yello 
Glaze) is a new creation in Tea and Dinner Sets, Ope 
Stock and Fancy Ware and is the sensation of the Po 
tery world. It is original and created by us, made by 
secret process and a patent has been applied for. Whe 
granted it is our intention to prosecute all infringement 
no matter by what name it is called. 

“Any new creation which has proven so successful ; 
certain to have inferior imitations. It is the purpose o 
this warning to advise you that if any imitation of thi 
ware is offered to you, we would suggest that you mak 
the factory offering you this imitation furnish a bond suf 
ficient to cover any liability you might incur. 

“The only factories which are licensed to manufactur 
and sell the above ware are the factories mentioned above. 


W. S. George to Have Eighteen Kilns 
Producing 


Announcement was made this week by the W. S. Georg 
Pottery Co., East Palestine, O., that within a few week 
the company would have eighteen kilns in the productio: 
of ivory body ware. The No. 4 plant at East Palestin 
was the first to be put on ivory, and now the Kittanning 
Pa., plant of nine kilns will produce ivory. The firs 
ware at the Kittanning plant will be put through the kiln 
within the next three weeks. There will be 25 kilns con 
tinued on white ware, fifteen of which are located at thi 
No. 1 plant at East Palestine and ten kilns at the Can 
nonsburg, Pa., plant. In all, this factory has the produc 
tion of 43 kilns. While these several factories will no 
feature any new shapes for 1928, each plant will hav 
an entire new line of decorations, including sprays am 
borders. 


Stoneware Manufacturers Optimistic As t¢ 
Business 


According to stoneware manufacturers in the Crooks 
ville, O., district, there has been a decided improvement i 
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yusiness during the last three months. Recently the mar- 


et declined five cents per gallon on this class of goods. 
Plants in the New Lexington, O., district are also said 
‘o be producing more goods now than at any time during 


his year. 


Dinnerware Production at Peak 


Production of dinnerware in all local plants is now at 
about the peak for the year, which is in keeping with 
‘he season. Not a small amount of business is now being 
booked for January delivery, and a few orders have been 
filed for February shipment. All manufacturers are ac- 
tive at this time in producing lines for 1928. Many of 
these have been completed. The new No. 7 plant of the 
Homer Laughlin China Co. placed in operation a few days 
igo is gradually increasing production and additional em- 
ployes are being added as advanced departments are 
placed in operation. The same rule applies to the Edwin 
M. Knowles China Co., where new tunnel kilns have 
been placed in operation and also at the plant of Taylor, 
Smith & Taylor Co. Knowles, Taylor & Knowles Co. 
are operating full time, it is announced at the main offices, 
and the Thompson Pottery and also the Smith, Phillips 
China Co., are also working full time. All other plants in 
the district are showing increased production schedules. 
Factory salesmen, almost to a man are now at the home 
offices for the season, and they will not likely go on the 
road again until after the January market, unless special 
trips are of necessity. 


“Ferd” Schmidt Visits East Liverpool 


“Ferd.” Schmidt, dinnerware buyer for Brinsmaid Co., 
Des Moines, Iowa, who has been spending several days 
in the local market, has returned to his desk. 


Peter Keller in Pottery District 


_ Peter Keller, in charge of the dinnerware section of 
Roshek Bros., Dubuque, Iowa, has been a visitor to the 
East Liverpool district, seeking merchandise for early 
‘delivery and anticipating some merchandise for future 
requirements. 


No Action on Fottery Tariff Until 1928 


_ The appeal of the American Pottery industry for tar- 
iff protection against the inroads of European production 
will not be acted upon until 1928, representatives of the 
United States Potters’ Association have been advised by 
the U. S. Tariff Commission in Washington. Declaring 
that the press of other matters would preclude the possi- 
“bility of completing the commission’s findings on its in- 
vestigation of the ceramic situation abroad, Thomas Mar- 


: 


‘vin, chairman of the commission, has ruled that the com- 


‘mission cannot consider the request of the domestic indus- 
try early in December, as promised a few months ago. 
| President James M. Duffy, of the National Brotherhood 
‘of Operative Potters, advised of the tariff board’s pro- 
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GOLD 


HIS is his assurance of a reliable product 
backed by an organization of nearly 
fifty years’ experience in the manufacture 
of such materials. 
R & H Liquid Bright R & H Matt Burnish 
Gold Gold (Liquid) 


R & H Burnish Gold R & H Powdered Gold 
R.& H Paste Gold 


“We 
ROESSLER &8HASSLACHER CHEMICAL 
709 Sixth Avenue, New York, N. Y. 


Trenton New Orleans Pittsburgh 

Cleveland Philadelphia Kansas City 

Chicago Boston San Francisco 
Baltimore 


‘America’s Leading Ceramic Material House” 


posed program, was expected today to renew his appeal 
for earlier action, at Washington. Mr. Duffy and Secre- 
tary John D. McGillivray, en route to an Atlantic City, 
N. J., session of the Brotherhood executive board, went 
to Washington early in the fall, when they were given an 
audience by the Tariff commissioners. The promise was 
obtained then that the pottery industry’s request for relief 
would be considered on or about December 1. 


Hearn Toyland Is Opened Early 


The spirit of Christmas is all about the store of James 
A. Hearn & Son, New York, now. Several days ago 
Toyland was opened on a larger and more pretentious scale 
than ever. 

It was learned from store officials that one big feature 
of last year will be missing from the 1927 Christmas 
schedule, and that is the surprise package which had pre- 
viously been sold to the youngsters for 25 or 50 cents. 

The Christmas surprise package for the kiddies has had 
a wide vogue in the last several years. Virtually all the 
big department stores has some method of featuring it. 

The Hearn store management has omitted the novelty 
plans because it feels that the package 
In other words, where 


from this year’s 
reduces the average purchase unit. 
parents would probably buy something more expensive 
for the children upon visiting the store, in the last several 
years the surprise package has been used to satisfy the 
desires of the youngsters. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Manufacturers Anticipate Heaviest Glassware 
Demand in Years During Holiday Season 


T is the opinion of flint glass manufacturers in the 
| Pittsburgh district that glassware will experience a 

heavier demand during the forthcoming holiday sea- 
son than for many years. Early indications point to this 
fact. During the last two months department store buy- 
ers, those owning specialty shops and jewelers have placed 
orders with more liberality for the holiday trade than has 
been their custom. In a few instances some of these dis- 
tributors have already placed repeat orders for certain of 
the initial lines stocked for the holiday trade. Colored 
glassware, both plain and decorated is having an exception- 
ally active call, according to reports received by the pro- 
ducers, while the gold decorated blown stem lines are in 
far heavier request than has been the annual custom at 
this season of the year. All flint glass manufacturers have 
reported an exceptional active demand for merchandise 
this season. The producers are very optimistic about the 
season, and some have said that should stocks move out 
rapidly at retail, there will be rather heavy buying for 
January delivery, and also during the January market. 
Quite a few buyers have been in the local market of late, 
and while some of these interests have been more or less 
concerned in goods for immediate shipment, yet others 
have been reviewing the market for the purpose of fram- 
ing their specifications for 1928 goods, some of which are 
to be shipped during December. Local department stores 
have placed holiday lines of glassware on display in a 
most liberal manner, and as a result, considerable mer- 
chandise has already been moved. Here and there a num- 
ber of items of special value are being offered at a popu- 
lar price, and the retail buyer has been quick to take ad- 
vantage of such sales. 


Explosion Effects Stores 


As a result of the terrific explosion of gas tanks of the 
Equitable Gas Co., located on the Northside and not far 
from the former plant of the Pittsburgh Lamp, Brass & 
Glass Co., the shock was so great that a number of Pitts- 
burg department stores suffered rather heavy loss. Two 
men employed by the Joseph Horne Department Store 
warehouse injured as a result of the explosion, have since 
died. Many windows in this store were shattered as a 
result of the explosion, in fact every department store had 
windows shattered. The warehouse of the Kaufmann 
Department Stores, Inc., located near the scene of the 
blast, was partially wrecked, while damage was also done 
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to the warehouse of the Rosenbaum Co. Several thou. 
sand people were rendered homeless by the explosion 
All department stores sent trucks into the district to assist 
the homeless in any manner possible. One of the largest 
credit houses wiped all delinquent accounts from their 
records where homes of buyers were demolished. 


Clay Pot Firm Applies for Charter 


An application was made at Harrisburg, Pa., last week 
for a charter for the Findlay Clay Pot Co., one of the 
largest producers of clay pots for glass factories in the 
country. 


Remodeling Gives Canton D. G. Co. More 
Space 

As a result of the remodeling of the third floor of the 
Canton Dry Goods Co., between 22,000 and 25,000 ad- 
ditional floor space will be added to the selling depart- 
ment. Among the new departments to be added will be 
a housefurnishing section, which will most likely include 
a dinnerware and glassware section. Until the first of the 
year the third floor of this store will be given over to the 
merchandising of toys. 


New Five and Tens 


The Morris Five and Ten Cent Co., Bluffton, Ind., 
will open their 31st store at Bucyrus, O., early next year, 
probably about February 1. Ralph Staver and E. D. 
Walser, also former residents of Bluffton, Ind., who are 
operating a small chain of Five and Ten Cent stores in 
Northern Ohio, have taken over the A. L. Knapp store 
at Norwalk, O., which will be under the management of 
Harold Staver. A general line of glassware will be mer- 
chandised in the new Morris store and also in the new 
Norwalk store. 


John Mench Gimbel’s New Merchandise 
Manager 

Official announcement has been made here that John 
Mench, for some years president and general manager of 
the Bry-Block Mercantile Co., Memphis, Tenn., has been 
appointed general merchandise manager for the Kauf- 
mann & Baer store, which is to be hereafter known as 
Gimbel Bros. The position has just been created. Be- 
fore going to Memphis, Mr. Mench was with Abraham 
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Straus, Brooklyn, N. Y., and previous to that was 
Bed with Duffy-Powers Co., Rochester, N. Y., and 
i ~ . 

ab as general manager for the Hudson-Bay Co. Calgary, 


re 


‘formation has been received here that I. Feldman 
hy resigned as buyer of china, glass and lamps for the 
sk. Baer & Fuller Co., St. Louis, Mo. It is also said that 
[’ac Halpern, who has been buyer of toys and house- 
finishings will hereafter be merchandise manager of the 
husefurnishing department, toys and also china and glass- 
wre. The future plans of Mr. Feldman have not been 
anounced, it is said. 


Montgomery Ward Propose New Store 

sales managers of glass factories in the Pittsburgh dis- 
it have been informed that Montgomery Ward & Co., 
p»pose the opening of another large retail store, this new 
lation being at Greensboro, N. C. In addition to this 
nv union another is being proposed for Lancaster, Pa., 


were a building for retail purposes has already been 
lesed. 


Harrison Glass Co. Formed 
With a capital stock of $25,000, the Harrison Glass Co. 
h; been formed at Salem, W. Va., to take over and op- 
eite the former plant of the Alley Glass Co. The in- 
cporators are William D. Stone, W. H. Tomlinson and 
VJ. Kuntz. The new company will enter the production 
0a general line of glassware. 


lalass stock for the new Albany, N. Y., store to be 
osned by the J. J. Newberry Co., which operates a chain 
0 Five, Ten and Twenty-five Cent stores, have been or- 
ded, it is said here. 


Tigner Buys Former Essex Glass Co. 

The former plant of the Essex Glass Co., Parkersburg, 
V Va., which was sold to the Thatcher Manufacturing 
., has been purchased by E. J. Tigner, former manager 
othe plant, and his associates. 
wl do considerable remodeling to the factory and again 
pce it in operation at an early date. 


It is said the new interest 


October Sales Drop 3 Per Cent 


Sales in October of 561 department stores reporting to 
th Federal Reserve system were 3 per cent smaller than 
inOctober of last year. Sales of two mail-order houses 
ail eight 5-and-10-cent chain stores were about 8 per cent 
lager, 

Reports from department stores by Federal Reserve dis- 
tts indicate that the largest declines in sales from a year 
a) were in the industrial sections of the country included 
ithe Boston, New York, Philadelphia, Cleveland and 
Khmond Federal Reserve districts. In the St. Louis and 
| (Continued on page 31) 


Westmoreland Gixe | Gal 


Grapeville 
Pay 


(27 Miles east of Pitts- 
burgh on Penn’a R. R.) 


Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 


Decorated 
For Gift Shops 
Florists —— 
and Table Use No. 1211 Stes Made in Roselin, Amber, 
Green and Crystal. 
The Line 


No. 1211 Creamer. 
Amber, Green and C 


of Original Ideas 


“a 


Made in Roselin, 


rystal. 


Fred Stott, 


John 


Himmelstern Bros., 


Himmelstern Bros., 


Himmelstern Bros., 


». Gray Co. 


doe ee BS etonty 


. Reineck, 


A. Keel 


A. Dobson & Co., 


REPRESENT ATIVES 
NEW YORK 

300 Fifth Avenue 
BOSTON 
41 Pearl Street 

Traveling Representatives 


1422 E. Marquette Road 
CHICAGO 


4439 Greenview Avenue 
CHICAGO, ILL. 


PHILADELPHIA 


1007 Filbert Street 
BALTIMORE, MD. 


110 Hopkins Place, 
SAN FRANCISCO 


718 Mission Street 
LOS ANGELES 


643 S. Olive St. 
SEATTLE, WASH. 


Terminal Sales Bldg. 


ITHE DUNCAN & MILLER GLASS Co) 


WASHINGTON, PA. 


Particularly 


Charming 


Is this bowl with low candlesticks 
to match—the .ewest addition to 
our No. 101 line of stemware and 
other tableware items. 
The series of rings—a feature of the 
shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 
REPRESENTATIVES 


Boston 
Murt Wallace, 


New York 
Paul Joseph, 


Chicago 
F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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What's New in New York Showrooms 
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Gunthel & Cruveilher to Represent Ch. Field 
Haviland Line ; 


One of the important announcements made in the 
trade this week is to the effect that Gunthel & Cruveilher, 
the well known importing firm, 61-65 West 23rd St., 
will be effective the first of the coming year represent the 
Ch. Field Haviland line of Limoges china. The addition of 
this factory, which has been represented in this country 
for so many years past by the Haviland & Abbott Co., wiil 
be a decided asset to the Gunthel & Cruveilher firm in com- 
bination with their other lines. These consist of° the 
Britannia earthenware line from Scotland and the Para- 
gon English bone china line. The well known line of 
Val St. Lambert glassware is also represented by Alfred 
B. Gunthel of the firm. A wide range of the new Haviland 
samples are expected shortly which will immediately be 
placed on display. 


Excellent Display of New and Diversified 
Items at Taiyo Showroom 


One is always sure of a large assortment of new items 
when they visit the display rooms of the Taiyo Trading 
Co., the Japanese importing firm, 101 Fifth Ave., and a 
visit there at this time will prove to be no exception to 
the rule. Fancy items in profusion seem to predominate 
the exhibit all of which offer some of the most unique 
and pleasing numbers that one could possibly wish for. 
Individual tea pots and tiles, sugar and creamers, cov- 
ered boxes, candy boxes, etc., in any number of decors 
and shapes are only a few of the pieces to be seen. The 
tea pots are of extreme attraction and offer some that 
are really different to what is usually seen. A number 
are made up in the shape of elephants while others pre- 
sent a combination of different fish that are a real novelty. 
The latter which are on an earthenware body feature the 
fish in an embossed effect as the decoration. There is 
one showing a bright red lobster which is quite conspicu- 
ous with the cover made up as a flounder in a most unique 
way. Many different colors have been worked into this 
idea. Another is shown in an octagonal panel shape in a 
lustre body that features a two tone effect or blue and 
Mother of Pearl. On four of the panels a treatment 
somewhat on the order of the peasant style of decor made 
up of fanciful flowers in a profusion of bright colors has 
been applied that is of real merit. The handle of this 
tea pot is square and is finished with a red line outlined 
in black. A little red bud and a spray of green leaves is 
used for the knob. Among the sugar and creamers are 
any number made up of birds, etc., of which one pat- 
terned after a duck with its bill wide open to form the 
spout is most noticeable. These are in any number of 
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sizes and feature a number of lustres in many tints | 
well as a wide range of others featuring splashy co, 
effects. All of these items are most attractively priced’ 


Orrefors Glassware Open New York 
Salesroom 


The well known Orrefors Swedish glassware facti 
have opened up a permanent display room and office | 
the third floor at 18 West 23rd St., where the line! 
attracting a great deal of attention. The exhibit h 
is in charge of A. J. Van Dugateren & Sons, Lond 
England, who will also act as representative in Amer 
for the line. The factory produces a very beautiful a 
fine quality line of engraved crystal and cut crystal 
white and colors. Stemware, fruit and flower bow 
candlesticks, dresser sets, vases and a variety of oth 
items are included in the line. The shapes impress o 
immediately as striking and different from what one or 
narily sees and the originality of the patterns adds st 
further to the line’s interest and attractiveness. O 
of the features of the exhibit is the factory’s famo 
Orrefors blue, a color that is as distinctive as possil 
could be imagined as there is nothing on the market li 
it. It has a certain quality of color that is really char 
ing. Other colors made by the factory that are provi 
popular with the trade here are amethyst and ambe 
The’ Van Dugteren firm have given the line a very plea 
ing background in the salesroom with attractive fixtur 
and furnishings that are in keeping with the quality | 
the line. 


Fronounced Demand for Better Grade 
Dinnerware 


That the consumer market tendency on dinnerware 
not towards sale goods but that there is actually a genui! 
interest and demand from consumers for better grat 
goods is the contention made by Homer J. Taylor, Pre 
ident of The Knowles, Taylor & Knowles Co., in an opé 
letter recently sent to the trade. 


Mr. Taylor believes that American: potteries have tc 
long taken “the easiest way” by catering to an apparel 
demand from buyers for sale goods, whereas leading d 
partment store buyers throughout the country want sa 
able goods (interesting shapes and designs) rather tha 
sale goods. 


Mr. Taylor says:—“It is a well known fact that durin 
the past three years, a great wave of demand for colt 
has swept the country. Furniture, draperies, decoration 
automobiles, clothing and toilet articles—all reflect th 
growing color tendency. :And great possibilities for di 
nerware designing and sale have been opened up. 


| : 
Never have the American people spent so much mone 
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h their homes as they are spending today. Never have 
» many people had beautiful and attractive homes and 
urnishings as the American people have today. And 
yere is a definite and increasing demand for finer and 
stter dinnerware, in shapes, colors and patterns, in keep- 
g with new ideas of home decoration.”’ 

Commenting on this situation, Mr. Taylor states that 
is viewpoint is ‘based on a complete and careful survey 
f the leading stores and markets of the country from 
vast to coast which he had specially made during the past 
our months, proving conclusively that if the American 
otter will make shapes and patterns which are in keeping 
4th the consumer demand above described, thus enabling 
uyers to get better prices from the public, it is equally 
ossible for the pottery to get correspondingly better 
rices from buyers. 

“The big point to be remembered is that stores want 
) make money as well as the potteries,’ says Mr. Taylor. 
And unless we give them goods which bring fresh and 
ttractive ideas before the public constantly on a quality 
asis in keeping with modern furniture, decorations and 
raperies, how can we possibly expect to get reasonable 
rices for our goods?” 

Mr. Taylor frankly announces the policy of Knowles, 
‘aylor & Knowles as follows: “I.do want to tell you 
aat our leadership in quality and in attractive merchan- 
ise will be steadily carried to new levels of service to 
ae trade and to the public and the best evidence of that 
sadership will be increased turnover and profit for our 
ustomers on Kk. T. K. dinnerware.” 

The letter also carries an announcement of the direct 
actory salesroom of Knowles, Taylor & Knowles recently 
pened at No. 1107 Broadway, where the new lines re- 
ently prepared by the company are now on display. 


Gift Items Featured in Ebeling & Reuss 
Exhibit 
The recent three month European trip made by Wil- 
am Reuss, head of the well known importing firm of 
‘beling & Reuss, 707 Chestnut St., Philadelphia, has re- 
ulted in the acquisition of many additional lines to their 
Iready large assortments, many of which are particu- 
arly adaptable for the gift trade. It is really a treat to 
isit their display rooms and inspect these new offerings 
vhich present some of the most original and unique ideas 
a a wealth of charming decorative treatments. The well 
town characters of that never to be forgotten author 
tharles Dickens so beloved by every reader of Inglish 
terature, furnish the idea for one of these new lines. 
Yeedless to add that it is called the Dickens assortment and 
1it the Ebeling & Reuss firm have a real winner. Cream- 
rs, salts and peppers and ash trays in an assortment of 
aany different sizes are included in its items, each one 
f which is patterned after a Dickens character. Mr. 
?ickwick, Bumble, Sam Weller and Mrs. Gump are all 
0 be seen just as if each and every one had stepped out 
f the pages of the story associated with them. Clothed 
n the style of their day and shown in many colors per- 


fectly executed down to the smallest detail, they are ex- 
tremely interesting and will assuredly prove ready sell- 
ers. Then there are further selections of delightful fancy 
items from the various pottery centers of Europe, such 
as the Hartz Mountains, Ampora potteries, etc. A real 
task confronts one when they endeavor to select any par- 
ticular line for comment so consistently attractive are 
they all. The Ampora items perhaps feature the most 
diversified range including such pieces as vases, candle- 
sticks, boxes, flower bowls, etc. Each one seems to be in 
a different shape and decorative idea in colors that in- 
clude nearly every known tint. On some of the pieces the 
color has been so applied as to convey an inlaid jewel 
idea which is quite remarkable. There is another brand 
new choice called the Futuristic line. The name exactly 
tells the story of its shape. Odd and eccentric to the ex- 
treme but by the same token equally pleasing and fasci- 
nating it is something so unusual that it is bound to com- 
mand instant recognition. Its coloring is simple yet de- 
cidedly different. Around the sharp angular edges of the 
different pieces a ‘broad green and blue line has been used 
which offers a decided contrast to the body which is in a 
terra cotta color. This line is made up of bowls, flower 
pots and saucers, etc., in many different sizes and shapes. 
Every one of the new items which may be had on import 
or from stock after January 1 are so priced that it is hard 
to understand how merchandise of such charm and quality 
may be quoted so reasonably. For instance many of the 
numbers may be retailed at from 25 cents to one dollar 
and still allow the dealer a splendid profit. 


Chicago Mid-Winter Gift Show Timed for 
Buyer’s Convenience 

“When the officers of the China, Glass and Gift Asso- 
ciation selected the week of January 30-February 4 for 
the Third Annual Chicago Show, they had the con- 
venience of the nation’s gift buyers particularly in mind,” 
according to Erle W. Steinbeck, Chairman of the Asso- 
ciation’s Publicity Committee. 

“This convention time hits the buyer just right. The 
Christmas rush has left his stock depleted, and the spring 
trade has not yet begun. Therefore, he has plenty of time 
to come to this Show, carefully make comparisons of the 
merchandise displayed, and purchase just the items he 
needs for his own particular trade. 

“Chicago’s enviable reputation as a convention center, 
together with its central location, railway facilities and 
hotel accommodations, are other reasons why buyers come 
to this Show in such large numbers,” continued Mr. Stein- 
beck. 

“And the rapid growth of the China, Glass and Gift 
Show is proof to us that everything necessary to the 
buyer’s convenience will be found in this great mid- 
winter merchandising event.” 

Make your arrangements now to come to the Chicago 
Mid-Winter Gift Show, at the Hotel Stevens, January 
30-February 4. 


CHICAGO OFFICE 
222 
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STREET 


THE CHICAGO MARKET 


By 


J. H. SmytuHe, REPRESENTATIVE 


Chicago Stores Advertise China and Glassware 
PON survey of retail advertisements appearing in 
U the daily papers during the past weeks, the retail 
stores anticipated increased activity in their china 
and glass departments at pre-Thanksgiving time. Marshall 


Field & Co. announced “Gleaming, Sparkling China and - 


Glass for the Thanksgiving Table,” which featured the 
timely selling of Service Plates in famous English wares, 
such as Doulton, Coalport, Spode-Copeland, Royal Wor- 
cester and Cauldon. Table sets in Venetian glass were 
illustrated, as well as English bone china dinner sets. 
Ovington’s presented “China and Crystal for the Tables 
of Thanksgiving,” showing as a special feature the Rosen- 
thal ivory body service intended “‘to bring the beauty of 
Summer to your table through all of Winter’s weary 
siege.’ The Fair Store announced 100 piece gold en- 
crusted sets “For the Thanksgiving Feast” in the New 
Empire Design, recalling the “regal beauty of the Na- 
poleonic period.’ They also showed 25 piece lustre tea 
sets of imported chinaware in four color combinations of 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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blue, red, yellow and rich iridescent, with black contra; 
ing handles. Hartman’s, known as the largest chain , 
furniture stores in the west, reserved three-quarters of 
page in The Chicago Daily News to feature their $30,0( 
selling of imported English dinnerware—Maddock, Roy 
Worcester, Meakin. Many patterns were illustrated, suc 
as the “Canterbury,” “Kangshi,” “Patricia,” “Deauville 
“California” and ‘‘Averil.” 


Members of the china and glass associations as well ; 
the entire trade extend their deepest sympathy to Joh 
Franklin, western manager of the Cambridge Glass Cc. 
who is still unable to be in his office due to illness. 


Helm & Soukup, 17 N. Wabash Ave., Chicago, present 
new line of gold encrusted table glassware in colors c 
crystal with decalcomania floral decoration. The line ; 
very moderately priced and consists of such items < 
candy jars, sandwich trays, cracker and cheese trays, may 
onnaise bowls, flower bowls with candlesticks to mate} 
relish dishes, etc. | 


Frank B. Tinker, 17 N. Wabash Ave., Chicago, is show 
ing a new line of bathroom bottles, to meet the presen 
demand for color in bathrooms. The opal inside is show: 
with stippled color effect painted on the outside. Som 
are painted with floral designs. Colored taleum shaker 
and shaving mugs may be had also in the line. 


Mr. Hazelton, of Becker-Hazelton, Dubuque, Ia., mad 
a hurried call to the Shops Bldg., to make a final selectior 
for his pre-Thanksgiving announcements. 


When it comes to traveling, Walter G. Minnemeyer, 1) 
N. Wabash Ave., Chicago, is right on the job. Regard: 
less of predicted snow drifts along the road, he wil 
drive to Lancaster, Pa., with a stop-over at Detroit, tc 
visit his factories the Hocking, Lancaster and Standar¢ 
companies. 


“Mort” Schwartz, of the Golden Rule, St. Paul, Minn., 
stopped in to call on his friends at the Shops Bldg., en 
route from New York to his home in the north. 


t 


It is reported that several changes will take place in the 
trade the first of the year. Sidney Fried, of Hillman’s, 
Chicago, will become merchandise manager of the base- 
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WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Glassware, Harry G. Dalzell 
Eee and Blown Phone 


Etchings, Cuttings 
and iP adescent, Central 3497 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrineG, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


ment of the Becker & Ryan Store at 63rd and Halsted 
mie, Chicaso. H. T. Dennis, present merchandise man- 
ager of the Becker & Ryan Store, will open his own es- 
tablishment at 47th St. J. G. Berger, buyer of the crock- 
ery and glass department of the store has already made 
new connections as buver for Espenhain’s, Milwaukee. 


ChaicAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
380 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE Les 
DIRECT FROM CUR FACTORIES 


Reports have reached the trade that Espenhain’s, Mil- 
waukee, has been taken over by a syndicate dry goods 
company and the store will be enlarged. The crockery 
and glass department is an entirely new venture with the 
syndicate. It is probable that the present name of the 
store will be changed in the near future. 


Trade Reported As Fair 


Distributive trade this week has, generally 
taken its key from weather conditions, which, 
the north-central states and ata few points in the south- 
west, have hardly been conducive to free buying, because 
of the return of high temperatures or because of heavy 
rains in wide areas, declares Bradstreet’s. Wholesale and 
jobbing trade has drawn some stimulus from the broad- 
ning of buying of holiday goods, and ranks as about fair, 
whreas retail trade, except in the old northwest and at 
southwestern points, has found buying of winter-wear 
apparel, shoes and coal inclined to lag. Southern buying 
at retail gains by comparison with a year ago, when cot- 
ton was over 50 per cent. lower. Mention is made of in- 
tensive pushing of “sales” is helping department store 
trade generally, but other and smaller retailers are re- 
ported as doing less than expected, and less than a year 
ago, when weather conditions were more uniformly favor- 
able to fall buying. From quite a few centers the report 
is, too, that the tapering off of farming activities is result- 
ing in a growth of unemployment in cities, which are at- 
tracting this sort of floating labor. So, also, is the finish- 
ing up of many building projects resulting in the release 
of many engaged on construction work. 

Among the industries the trend in the 
coal industry is toward reduced operations and some cur- 
tailment, the pace of work in cotton mills has slowed 
slightly from recent weeks, and the slight speeding up 
shown in the iron and steel industry has not seemed to 
call for much more than a 65 to 70 per cent. basis of ca- 
pacity. In this latter trade, an advance in prices of $1 


speaking, 
except in 


bituminous 


per ton in plates, shapes and bars seems to be partially 
offset by renewed weakness in lighter forms, such as 
sheets. That the farming interests are feeling better, par- 
ticularly in the northwest and parts of the southwest, is 
shown by increased buying of wire products. Best steel 
buying at present is by the railways, chiefly rails and track 
material, and in material for implement manufacturers, 
who have had a good season and expect another one to 
follow. 


In the textile manufacturing trades, most active opera- 
tion and best buying is in rayon and silk mixtures. The 
rush is over in shoe manufacturing and these factories 
are quieter, though fully equal to a year ago. Furs are 
feeling weather conditions, and the pace of the jewelry 
trade, though good, is not so active as some weeks ago. 


Other points of interest in the week’s news are the re- 
ports of rather too dry weather for wheat in the south- 
west, from Kansas and eastern Colorado south to Texas. 
Cold weather in the north-central states has aided in the 
curing of. corn, and cotton picking has continued quite 
active, with the exception of parts of the western Mis- 
sissippi valley, notably Arkansas, where rains have delayed 
operations, but produced some new growth. Grain mar- 
keting has continued very active in the old northwest, 
with a good effect on country buying. New high levels 
for high-grade cattle are noted, as, in fact, they are 
for all live-stock, except hogs, which are at the lowest 
average in five years at this date. The second largest 
Canadian wheat crop seems to be due mainly to a large 
increase in Alberta, offsetting decreases in the other two 
provinces. 


Income lax |epartment 


ConpucTEep By M. L. SEIDMAN 


of Seidman & Seidman, Certified Public Accountants 


Again the subject of the income tax assumes major importance. 


Government. 


New decisions, 


revised interpretations, 
changes of one sort or another, are being made almost daily—all directly affecting the taxpayer's account with the 
Yet how many persons really know how to correctly prepare their income tax returns? 


Believing that our readers will enthusiastically welcome any assistance along these lines, particularly at this 
time, with the close of the year approaching, arrangements have been made to re-establish our income tax depart- 
ment, dealing with this question in a simply, practical manner. 

In this connection, we pride ourselves in having again been able to obtain the services of M. L. Seidman, 


C. P. A., to conduct the department. 
taxation in its various phases. 
a nationally known tax and accounting organization. 


Mr. Seidman is a well known tax expert, and has been a close student of 
He is a member of the firm of Seidman & Seidman, Certified Public Accountants, 
He is on the.tax commutiee of the New York Board of 


Trade and Transportation, and recently was appointed a State Representative to the National Tax Association 


Convention. 


The department will appear regularly, and to broaden its scope, Mr. Seidman has consented to answer through 


it, all income tax questions that might be directed to him. 
Seidman & Seidman, 2 Lafayette St., New York Cutty. 


no names will be disclosed in the published answers. 


Questions should be addressed to Mr. Seidman c/o 
All communications must be signed by the inquirer, but 


HE income tax season, if | may use that expres- 
sion, is rapidly approaching, except that this time 
it will probably have no frills and fancies because 

of the revision in the law that Congress is now consider- 
I don’t know how pleasant these tidings may be. 
Some may shrink at the thought of having again to un- 


ing. 


ravel the seeming mystery of the income tax return. To 
others, according to our cartoonists, making out the re- 
ports will bring pictures of sleepless nights, brain twisting 
and bewilderment. To them it is a case of “uneasy lies 
the head that bears the burden of filing an income tax re- 
turn.” Furthermore, I suppose it does seem to the aver- 
age taxpayer that just when he is about getting even the 
least bit acquainted with the law and the income tax 
blanks, a change is made to throw him into worse confu- 
sion than ever. I know, therefore, it will be consoling to 
all concerned to learn that the changes now being consid- 
ered not only have to do with reducing the amount of the 
tax we have to pay, but also, and primarily, with the sim- 
plification of the law and the reports, so that “he who 
runs may read.” 

Of course, at best we cannot hope for an income tax 
law that is going to read like a school primer. It must be 
remembered that the law affects several millions of people 
engaged in all walks of life and in all sorts of transac- 
tions. The theory of the law is to have everybody con- 
tribute a just share for the support of the Government ac- 
cording to the ability to pay. Accordingly, the law must 
try to cover all conceivable transactions and leave .no gaps 
that through technicalities would offer unjust means of 
escape. 

Even at that, our tax laws have left a good deal unsaid. 
The result has been that literally thousands of rulings and 
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decisions have been issued to constitute the law, and many 
questions still remain unsettled. In a good number of 
cases, additional taxes have been collected by the Govern- 
ment because the returns were not prepared in accordance 
with the rulings. In many other cases, the Government 
has made refunds to taxpayers, and will probably continue 
doing so because its rulings have been revised by the 
courts. | 

However, just because some of the more technical 
issues are undecided should not make taxpayers throw up 
their hands in despair of the entire income tax situation. 
It is probably because many start with a sort of prejudice 
and fear in the first place, that the tax return has become 
a bugaboo. 

But, after all, not every return involves complicated 
transactions or revolves about technicalities. It is true 
that many transactions do call for expert and hair line 
construction of the law. On the whole, however, there 
are clean-cut an dwell-defined principles upon which the 
law is constructed, and that are very easy to grasp. Once 
these are understood, the preparation of a return loses 
considerable of its horror, and, as a matter of fact, be- 
comes relatively simple. It is with a view of outlining 
these principles that this series of articles will be run. 
It will aim to present the material tersely and in non- 
technical language, so that there may be no mistake as to 
what is meant. After building up a background of the 
general principles, we shall go through the return and 
explain how it is to be prepared, covering each item and 
its significance. 

To make sure that the subjects discussed are really 
helpful, I shall be glad to have readers write in to me 

(Continued on page 31) 
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Netherlands Industries Fair 

The next Netherlands Industries Fair will be held at 
Utrecht from February 21 to March 1, 1928. Among 
the principal exhibits in the wide range of articles to be 
shown at the fair are foodstuffs, machinery, automobiles, 
sanitary equipment, building supplies, jewelry, leather 
goods, paper manufactures, textiles, chemical products, 
furniture and earthenware and china. Rentals for sample 
rooms of 16 square meters in the permanent fair building 
are 380 florins (approximately $155) and table space 80 
centimeters deep is 65 florins (about $26) per meter. 
Open-air spaces of 5 square meters minimum will be 
rented for 20 florins ($8). 

Further informatioin may be obtained by application 
to the Secretary of the Netherlands Industries Fair, 
Utrecht, Netherlands. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


UOTE CLEC el SACRE EL ALLEL uv ATU AUT 
SUT CCE EC 


Established 1869 


B. F. DRAKENFELD & CO. Inc. 


New York 


AMOUR 


VOCUS 


45-47 Park Place 


MOTO CC 


ROMAN 
GOLD 


For China and for Glass 


VCO CCC 


SETHE) UOT TEEE TOY VAT MELLY TPL) Ta RUT LE NETIC PEON OTA TURE UA RTT 


The 
STANDARD BURNISH GOLDS 


in Paste Form for over Fifty Years 


COCO COCO CC Ce Ee TT UREA mn mM NY HS 


Ean 
Ton TCC wins 


CTT) 
m1 ASUTEAUA WER enh ri GTUHBLICANRAHNLHTN anit TTR CCC 


Montgomery Ward Gain 

Montgomery Ward & Co., Chicago, October sales vol- 
ume ran 7 per cent ahead of the figure for the same month 
in 1926, according to the company’s announcement, which 
makes it almost certain that the total volume for the year 
will run substantially ahead of that for 1926. 

Each of the last five months, it was declared, has shown 
a gain over the corresponding month of 1926. 

The figures submitted are the aggregate for both the 
retail mail-order 


sales and the retail department stores 
sales of the company. 


GLASSWARE 


Our retail lines are now going to you bearing the triangular 
label shown above. On our glassware it appears printed in white 
on a rich blue background. 

Application for the registration of this trade mark has been 
made at the U. S. Patent Office and will be the identifying 
symbol of our products. 


SAMPLE LINES AND SALES OFFICES 
IN ALL PRINCIPAL CITIES 


ECONOMY GLASS COMPANY 
MORGANTOWN, W. VA. 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


‘or use Liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 


HOSPITALS 
Sf 2ROME) dine) 
ge Gen WS) eae 
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“The Toymakers of Nome’ Jammed the Crosby 
Toy Department Every Day 


Business Increased 10 Per Cent Over the Previous Year 
Despite the Fact That the Department Opened Several 
Days Later — Every Figure Was Constantly Moving 


AMMING the toy section of a department store 
every day of'the first week of December with lookers 
Nor is 


J 


it an everyday occurrence to increase sales of toys more 


and buyers is not accomplished very often. 


than 10 per cent over the same period the previous year, 
despite the fact that the toy department opened several 
days later. 


But those things happened in the toy department of the 


Crosby Brothers Dry Goods Company store, Topeka, 


Kan., last year. Even on Mondays, normally off days 1n 
the department stores, the Crosby toy section was crowded 
and sales were heavy. 


These results are attributed very largely to a special 
display inside the store by A. G. Trotter, manager of 
the basement department and the toy section. 

It was a unique Christmas toy display and possessed the 
ability to stop nearly every person who saw it, adults as 
well as children. No child, even when urged on by a 
parent, got by this display without a considerable pause. 


The display was called the “Toymakers of Nome.” It 
was the original idea of R. T. Whitnah, former display 
manager of the Crosby Brothers store, and was located 
over the well of the wide stairway leading down into the 
basement and the toy section and adjoined the elevators on 
the main floor. 

Painted scenery, representing an ice wall, containing a 
series of caverns, covered a space thirty feet long and 
twelve feet high. One cavern opening led to the -ele- 
vators. Another admitted to the stairs leading down to 
the toy section and the third was a cavern in which the 
“Toymakers of Nome” were busy at their tasks. It was 
the workshop of Santa Claus and St. Nicholas and his 
gnomes were on the job where every boy and girl could 
see them making toys. 


There were five action figures made of wood and 
jointed, being operated mechanically by a small electric 
motor. 

In the foreground was Santa Claus, with a set of 
headphones on his ears, listening to radio orders for toys 
and writing each order on a miniature typewriter. Ina 
corner a gnome was seen pounding away with a hammer 
on a toy automobile. Another was working at a lathe, 
A third was feeding a stick into a cir- 
cular saw. Down on the floor, painting a toy horse, was 
another of Santa’s helpers. Each figure was constantly 
in motion. 


fashioning a toy. 


Back of the gnomes, behind a ridge of ice, appeared a 
line of nine wooden soldiers, in bright uniforms, marching 
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along. These also were continually in motion, their heads 
bobbing up and down as they did a quickstep. 

With its white, icy background, contrasting with the 
brightly colored figures, the display had an extraordinary 
attraction for the youngsters. It was surprising, too, how 
many adults paused and spent several minutes before the 
section. From looking at it one got an almost imperious 
impulse ‘teedescend the stairs into toyland. 

Mr. Whitnah, who designed the display and superin- 
tended its construction, says: “I drew pencil sketches 
of what I had in mind and submitted these to a pattern 
maker who has a strong mechanical inclination. Then I 
drew patterns, on big sheets of paper, of all the figures in 
the scene. These patterns were drawn out and shaded 
just as we wanted them. The pattern maker sawed out 
the figures and delivered them to us. We put the pat- 
terns back on the wood, ran over the shadings with a 
tracing wheel, and then stamped the design through with 
jlampblack. Then we painted in the colors and shadings 
on the wood. Part of the figures were set up at the shop 
where they were made and were tested to see that they 
would work. However, the entire layout was not assem- 
bled until,it was installed in the store. 

“It todk two carpenters twenty-four hours to put up 
the ice castle. Five men worked all night to install the 
figures and mechanical equipment: The castle itself was 
made out of wall board, sawed into long icicles with a 
band saw. This scenery was painted so that it gave the 
impression of being made of ice. It could be seen from 
most any place on the first floor of the store and its de- 
sign and appearance immedately attracted attention.” 


In years past the Crosby Brothers Company has con-— 


fined its display of toys outside the toy section to am 
elaborate window trim which usually remained in place a 
week. Sometimes there was a second display of toys 
later. While this was decidedly worth while, it was noted 
that a great many of those who paused to look did not 
enter the store. Consequently, the salespersons failed to 
get an opportunity to interest them in a specific toy or to 
make a sale. The value of the toy display in the window 
for that reason, could not be fully capitalized. 

Mr. Whitnah decided that, if the right sort of an in- 
terior display—one that would stop the shoppers and cause 
them to go down into the toy department—could be worked 
out, the results would be much better. The design he 
originated did just that, and, as a result, sales were sur- 
prisingly good. 

“If we can get the folks into the toy section,” said 
Mr. Trotter, “we have a pretty good chance to sell them. 
We must have lookers. Without them we can’t have 
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In light green and aquamarine, there is a multitude of sizes 
and shapes in this delightful glassware which has the ap- 
pearance of being crudely blown because of the tiny air 
bubbles captured in its manufacture. 


322 E. COLORADO ST. 
PASADENA, CALIF. 


TALAVERA 
IMPORTING CO. 


Vatisfied customers keep us bus iy" 


| CROOKSVILLE 


DINNERWARE 


A unique floral 
ag border arrange- 
ment in a clever blend- 


ing of yellow, dark 
and light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
EASTERN OHIO & MICHIGAN 


NEW YORK 
D. pineae J. E. Boring 


John L. Pasmantier & Sons 


5 West 20th St. Zanesville, O erocksvitale 0. 
jokes COAST CHICAGO OFFICE 
Davis Gordon A. Weese 


Room 348 Morrison Hotel 
CENTRAL WEST 
J. L. Weaver 


N. East St. Roseville, O 
| Bloomington, Vl. 


The Crooksville China Co. 


| CROOKSVILLE, OHIO 


Harry 
728 ie Gankatinn PI. 
Los Angeles 


H. L. Anderson 
Box 373 


i} 
[neree Sedelmeler 
Coffeyville, Kansas 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as well as our original Colonial 
and Ideal Shapes in pure white. 


We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


anv PAT. APPLIED FOR 


‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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buyers. This display certainly brought in the lookers. 


We had our display of toys right at the bottom of the 


stairs so that when a prospective customer came down 
he found himself in the midst of a table and counter dis- 
play. Right in front of the stairway, but some distance 
within the room, we placed a large table. On this was 
arranged an electric train layout. There was a tunnel, 
station, signal posts, and other equipment. The train 
was connected with a light socket and most of the time 
it was kept running. 
the adults. 


It was surprising how this drew 
There were as many grown people around 
this display as children and they seemed to get as much 
kick out of it. The train drew them right into the midst 
of the toy section, where our best line of toys was on 
display. Around them were automobiles, truck wagons, 
mechanical trains, electrdic trains, tricycles and similar 


= | 


We brought them into intimate contact 
that way with the most costly line of toys and it helpe 
us interest them in- that. sort.of merchandise. Certain) 
our sales of such items were exceptionally good. 
“We also had a large window display of toys last se 
son at the opening of the season. We left this in a wee 
to help start things off. But we depended largely on th 
interior display and we think it was more effective. ] 
prospects are inside the store they are much more likel 
to be drawn downstairs to the toy section than if the 
are on the street and see the display in the window.” 
The cost of the Christmas decorations in this stor) 
including the “Toymakers of Nome,” was estimated ¢ 
about $1000. There was a considerable salvage value i) 
the displays, however, because most of the decorations, ir 
cluding the toy display, could be saved for future us 


merchandise. 


“Toyteria’” Makes Toy Selling Far Easier 

Handling the rush of Christmas toy sales is not the 
problem that it used to be for O’Connor & Moffatt’s 
San Francisco, since L. A. Artieres, buyer for the depart- 
ment, installed the “toyteria’” plan five years ago. It 
is simply the self-serve idea adapted to toy selling with a 
systematic grouping and arrangement of toys according 
to the child’s age which permits customers practically to 
wait on themselves. 


“Simplifying selection in this way not only makes a 
hit with parents because it enables them to choose toys 
for the whole family without darting hither and thither, 
but it cuts down overhead by enabling the toy department 
to get along quite nicely without the number of sales- 
people that less orderly grouping would require. The 
tier arrangement, which is a feature of the plan, has the 
further advantage of being a space saver,’ Mr. Artieres 
explains. 


“We arrange all the toys along the plan followed by 
the cafeterias, putting those suitable for the smallest chil- 
dren in the front of the department and grouping the 
rest according to age, until the last tables contain gifts for 
older boys and girls. Dolls and wheel goods are the only 
exception we make to this rule. 


“To save space in this department, displays are fea- 
tured in tiers—high, but not too high to be easily seen 
and reached. ‘We find that it does not take as many 
salespeople to handle toys in this way. There is no need- 
less rushing from counter to counter and no doubt in a 
customer’s mind where each gift may be found. Select- 
ing gifts suitable for a child’s age is also made easier in 
this way. 

“If the customer wants a certain kind of gift, our 
saleswoman knows just where that gift is to be had, and 
we find that, since so many new people must be hired at 
Christmas-time, it is no easy matter to familiarize them 
with stocks under the old plan. This also saves wear and 
tear on the customer, so to speak. It is a great conven- 
ience to enter the department and go from one counter 
to another choosing gifts for each one of the children, 
instead of rushing here and there picking up toys. Fur- 
thermore, by having all of the gifts suitable for each one 


in its proper place it is easier for fathers and mother! 
to see just what kind of toy Johnny or Mary wants. ] 
settles the problem of what to give very easily. 

“We could not do this, of course, with dolls or whe 
goods, and it is not necessary, for little girls who war. 
dolls never hesitate to voice their wants. The same i) 
true of wheel goods. Age has little to do with the kin 
of a doll the daughter of the house is looking for or th 
size of the wheel that son hopes Santa Claus will bring. 


“Our Secret Shopping Night Was a Big Hit’ 

Just before last Christmas the Caheen department stor 
stole a march on every other store in Birmingham whe, 
it inaugurated a “Secret Shopping Night for men only, 
and secured an unusual volume of male shoppers for th 
holiday season. A card invitation was mailed to a larg 
list of ‘local men giving them promise of this “one eve 
ning of real secrecy” for gift selection and “ protectio! 
from feminine shoppers and that embarrassing feeling tha’ 
most men associate with making their gift selections i 
women’s departments under the superior surveillance o 
the ladies.” Even saleswomen were to be eliminated an 
substituted by men. 

“We were not only most successful with this evenin 
financially, with a store crammed full of men seekin; 
sanctuary for one evening and uninterrupted shopping 
but had an amusing and entertaining time as well,” say) 
H. J. Isaacson, advertising manager of Caheen’s. “Thi 
only improvement I would make on the occasion would 
be to have it earlier and this year I am going to have twi 
of them. The 17th is a bit late, as many men like to hav 
their shopping done well before that time.” 

“Speaking of our evening last year and the amusing 
as well as the successful financial side of it, the men shop: 
pers made quite a lark of it. We had only fifteen men tt 
wait on customers and the store became so filled that pa: 
trons had to be directed to go ahead and make their selec: 
tions alone. The men were all about having lots of fut 
out of each other—trying on kimonos, hunting for size 
and so on. It was three hours of real fun and profit 
for the sales were very large and the store crowded dur’ 
ing the entire time with men streaming in up unl the 
last minute.” 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


ender ete ess... 2. fancy 
CN Eval Pls Ge A plain 
PUSS Ss aa octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


NEW PATTERNS IN 


SALES OFFICES 
BUBAR & CO., 
828-30 Taylor St., 
Fort Worth, Texas. 
D. KING IRWIN, 
200 Fifth Ave., Suite 30 
New York. 


ARTHUR L. REBER, 
173 East Lane Ave. 
iumbu: 


CECIL E. TAYLOR, 
Uniontown, Pa. 


ost 2 


WESTERN GLASS PRODUCTS CO. 
149 New Montgomery St., 
San Francisco, Calif. 
E. E. WILGUS, 
21 March Ave., 


‘est Roxbury, Mass. 


{THE NATIONAL CHINA COMPANY 


LSALIN EV ILLE- >» OHIO 


The (arroliton Pottery (o. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 
West 


HERBERT K. CONNOR. 
East 


ROY E. HENDERSON 
President 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


—eoo 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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New York Imports 


November 16th 


S. S. Rochambeau, from Havre, France 
Globe Shipping Co., 4 casks chinaware. 
Macy, R. H., & Co., 2 casks chinaware. 
Borgfeldt, G., & Co., 4 casks chinaware. 
Lord & Taylor, 3 packages alabasters. 
Hengerer, W., Co.) 1 case mayolica 
French American Glass Co., 8 casks glassware 
Green, J., Inc., 1 case majolica 
Vandegrift, F. B., & Co., 2 cases glassware 
Denidjean, K., 1 case faience, 1 case do 
Suthard, C. H., 4 cases marble goods 
Byrnes, W. J., & Co., 4 casks chinaware 
Kayser, H., & Sons, 34 cases glass 
Haviland, T., 49 casks chinaware 
Hardmeyer Co., 1 case chinaware 
D’Orsay Perfumery Co., 3 cases glassware, etc. 
Henjes, F., Jr., 5 cases glassware 
Ferrare Co., 1 case glassware 
American Express Co., 1 case pottery 
Sullivan, W. C., & Co., 3 cases china and glassware 
Brown Bros, & Co., 1 case glassware 
Bane, W. L., & Co., 1 case chinaware 
Order, 2 cases glassware 
Ovington Bros. Co., 4 packages earthenware 
Vantines, A., & Co., 8 cases crockery 
Kraemer, F. L., & Co., 4 cases faience 
Demidjean Co., 1 case faience 
Sorenson & Co., 1 case chinaware 
Ayer, H. H., 9 cases glassware 
Coty, Inc., 17 cases glassware 
Chanel, Inc., 7 cases glassware 
Cie Gle Trans, 1 case alabaster goods 


S. S. Liberty, from Havre, France 
Ruegger, ‘C. R., 8 cases earthenware, etc. 
Granata, G., & Co., 10 barrels majolicas 
Andrews, D. C., & Co., 18 cases earthenware 


S. S. Gibraltar, from Bremen, Germany 
Schmidt, W. H., 1 case earthenware, 9 cases crockery 
Irwin, J. D.. & Co., 1 case crockery 
Barth, L., & Co., 2 cases crockery 
Rosenthal China Corp., 21 cases crockery 
Borgfeldt, G., & Co., 90 cases toys, crockery, etc. 


S. S. Chelma, from Marseilles, France 
Windsor, R. C., 3 cases pottery 


From Valencia, Spain 
Caragol, A. B., 3 packages crockery and lamps 


S. S. Cabo Espartel, from Leghorn, Italy 
Khouri, A. N., & Bros., 114 packages crockery and alabasters 
Straus & Sons, Inc., 7 packages earthenware 
May, M., 2 cases earthenware 


From Valencia, Spain 
Bloch, L. D., & Co., 256 casks crockery 


S. S. Minnewaska, from London, England 


Morimura Bros., 1 case china earthenware 
Bane, W. L., & Co., 5 cases marble works 
Heggermann, W. M., 1 cask earthenware 


S. S. Scythia, from Liverpool, England 

Davis, Collamore & Co., 2 casks chinaware, 1 case earthenware 

Meakin & Ridgway, Inc., 34 casks chinaware, 33 packages 
earthenware 

Thomas & Pierson, 1 cask glassware 

Guaranty Trust Co., 7 crates earthenware 

Boote, E., 8 crates earthenware 

Tiffany & Co., 1 cask earthenware, 1 cask glass 

Plummer, W. H., & Co., 2 hogsheads earthenware 

Lazarus & Rosenfeld, 2 crates earthenware 

Gekal, F. C., & Co., 19 hogsheads earthenware 

Rowland, Marellus Co., 8 crates earthenware 

Barth, L., & Co., 2 crates earthenware 

Draeger Shipping Co.; 1 case glassware 

Phoenix Shipping Co., 2 cases glassware 


S. S. Cedric, from Liverpool, England 


Syndicate Trading Co., 1 cask earthenware 
Maddock & Miller, 39 packages earthenware, 11 casks chinaware 
Leyland, P. N., Inc., 4 packages earthenware, 11 packages do 


\| 
| 


Fondeville, A. J., & Co., 9 packages earthenware 
Macy, R. H., & Co., 3 crates earthenware 
Lewis & Conger, 3 packages earthenware, 9 cases hollow ware | 
Dickinson, E. B., Inc., 7 packages earthenware 

American Express Co., 2 casks glassware 
Edmiston, H. C., 10 packages crockery 
Gunthel & Cruveilher, | cask chinaware 

Pitcairn, W. S., Corp., 67 packages china and earthenware 
John Davison, Inc., 2 cases china 

American Shipping Co., 1 case earthenware 

Wolf, L., & Co., 1 case tea pots 

Sellers, C. W., 14 cases earthenware, 5 casks chinaware 
Murphy, A., & Co., 1 case earthenware 


| 
1 
| 
| 
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S. S. Saugus, from Naples, Italy 
Globe Shipping Co., 2 cases earthenware 
Straus, N., & Sons, 3 cases earthenware 
Corbett, M. J., & Co., 8 cases majolicas 
Gimbel Bros., 1 case majolica 


S. S. Ryufuku Maru, from Leghorn, Italy 
Straus, N., & Sons, 22 packages earthenware 


November 17th 


S. S. Lancastria, from London, England 
Van Dugteren, A., 1 case glassware 


S. S. American Farmer, from London, England 
Tobias & Co., 13 cases earthenware 


S. S. Deutschland, from Hamburg, Germany 


Kny, Scheerer Corp. of America, 18 cases hollowglass, ete. 

Portenoy Co., 7 cases glassware, etc. 

Sheldon, G. W., & Co., 20 cases hollowglass, etc. 

Ovington Bros., 24 cases hollowglass, etc. 

Robinson, H. W., & Co., 18 cases glassware, etc. | 

Bendheim & Hochrenther, 2 cases glass powder, 3 cases glass 
ware, 1 case window glass 

Straus, N., & Sons, 32 cases earthenware, etc. 

Hussa & Co., 3 cases hollowglass 

Modern Braid Co., 24 cases glassware, 3 cases crockery 

State Bank, 5 cases glassware 

Capital National Bank & Trust Co., 10 cases glassware 

Colonial Bead Co., 10 cases glassware 

Bailey, Green & Elger, 10 cases glassware 

Seward National Bank, 7 cases glassware 

Nat. City Bank, 9 cases glassware 

Kurtz & Dawer, 8 cases glassware 

American Express Co., 129 cases crockery, 116 cases earthenware 

Guaranty Trust Co., 6 cases glassware, etc. 

Schroder, J. H., Banking Corp., 37 cases crockery, ete. 

Daniels, M. B., Co., 26 cases glassware, etc. 

Veith, A.. & H., Inc., 4 cases glassware 

Sheldon, G. W., & Co., 21 cases majolicas, etc. 

Sheldon, G. W., & Co., 2 cases glassware 

Blumenthal, B., Co., 11 cases glassware, etc. 

Helmar Import & Novelty Co., 10 cases glassware, etc. 

Lidz Bros., 12 cases glassware, etc. 

Hirsch, G., Sons, 112 cases glassware, etc. 

‘Chatham & Phenix National Bank, 8 cases crockery, 2 cases 
earthenware 

Stern, Stiner, S., & Co., 2 cases glassware 

Robinson, H. W., & Co., 24 cases glassware 

Stauff, A. F., & Co., 3 cases stones 

Nelson Bead Co., 90 cases glassware, etc. 

Importers Freight Service, 19 cases earthenware 

Namm & Singer, 4 cases glassware 

Richard, C. B., & Co., 6 cases glassware 

International Forwarding Co., 5 cases earthenware 

American Exchange Irving Trust Co., 4 cases crockery 

Basch, S., Import Corp., 61 cases crockery 

Equitable Trust Co., 11 cases crockery 

Mohawk Novelty Co., 2 cases crockery 

Remus, F. C., Co., 16-cases crockery 

National City Bank, 3 casks crockery, 2 cases do. 

Ditchik Bros., 10 cases glassware 

American Exchange Irving Trust Co., 21 cases glassware 

Globe Bead Co., 8 cases glassware 

Walco Bead Co., 2 cases glassware i 

Loewenthal, F., & B., Co., 3 cases glassware, 1 case bijouterie 

N. Y. Mdse. Co., 2 cases glassware 

Cohn & Rosenberger, 15 cases glassware, etc. 

National Department Stores, 7 cases glassware, etc. 

Guaranty Trust Co., 3 cases glassware 

Public National Bank & Trust Co., 6 cases glassware 


| 


, 
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Independent Forwarding Co., 8 cases glassware, etc. 
American Kreuger & ‘Toll Corp., 3 cases glassware, etc. 
Wolff, H., & Co., 4 cases glassware 

Manufacturers Trust Co., 3 cases glassware 

Kurtz & Dawer, 8 cases glassware 

Bouton, J., & Co., 1 case crockery 

Richard Shipping Corp., 4 cases glassware, etc. 

State Bank, 8 cases electric bulbs 

Richard, C. B., & Co., 5 cases electric bulbs 

Thomas & Pierson, 1 case earthenware 

Vandegrift, F. B., & Co., 10 cases glassware, 3 cases giass stones 
Paramount Bead Corp., 131 cases glassware 

Pierson & Weidhorn, 1 case crockery 

Lewis & Conger, 9 cases hollowglass, ete. 

Corbett, M. J., & Co., 8 cases glassware, etc. 

Eleto Co., 2 cases hollowglass 

Downing, T. D., & Co., 1 case hollowglass 

Chatham & Phenix National Bank, 36 cases hollowglass 
Powell, C. H., Co., 2 cases crockery 

Citizens National Bank, Los Angeles, 1 case crockery 
Union Trust Co., 3 cases crockery 

Manufacturers Trust Co., 33 cases alabaster goods 
Sun Ray Lighting Co., 2 cases hollowglass 

American Shipping Co., 6 cases crockery 

National City Bank, 1 case stones 

New York Merchandise Co., 5 cases hollowglass 
Petry, P. H., & Co., 5 cases glassware 

Bloomingdale Bros., 1 case crockery, 4 cases earthenware 
Bernard, J. E., & Co., 2 cases stones 

Stern, L., & Co., 29 cases beads 

Straub, P. A., & Co., 19 cases glassware, 6 cases earthenware 
Noe, W. R., & Sons, 17 cases earthenware 

Bloch, L. D, & Co., 23 cases earthenware 

Phoenix Shipning Co., 2 cases crockery 

Downing, R. F., & Co., 60 cases glassware, etc. 

Bank of U. S., 156.cases crockery, etc. 

Public National Bank, 1 case glassware 

U UR Button Co., 3 cases glassware 

Penn Comm. Corp. of America, 3 cases glassware 
Kantor & Montague. 3 cases glassware 

Lorsch, A., & Co., 11 cases glassware 

Public National Bank & Trust Co., 8 cases crockery 
Pavel, F., & Co., 29 cases hollowglass 

Frankel, M., Co., 9 cases porcelain isolators 

Metzler, C. P., 21 cases earthenware 

Central National Bank, 29 cases earthenware, 13 cases glassware 
Scientific Specialty Co., 5 cases hollowglass 
Manufacturers Trust Co., 1 case empty bottles 

Eimer & Amend, 1 case hollowglass, 3 cases weights 
Alpers & Mott, 1 case glassware 

Rice, I. W., & Co., 4 cases glassware 

Chemical National Bank, 2 cases glassware 
Friedlaender Co., 23 cases glassware 

Gimbel Bros., 1 case glassware 

Downing, T. D., & Co., 4 cases glassware 

Kutzing, W. G., 1 case glass tubes 

Shackman, B., & Co., 1 case glassware, 1 case crockery 
Continental Ceramic Corp., 3 cases crockery 
Sommers, E. L., & Co., 2 cases crockery 

Owen Walsh Manufacturing Co., 8 cases hollowglass 
Happel & McAvoy, 74 cases glassware, etc. 
Pomerance, S. H., Co., 27 cases glassware, etc. 

N. Y. Mdse. Co., 98 cases glassware, etc. 

Sullivan, W. G., & Co., 39 cases glass powder 

Murphy, A., & Co., 3 cases glassware 

Gugenheim, M., Inc., 1 case glassware 

Strauss, L., 6 cases glassware 

National City Bank, 1 case glassware 

Elliot, Greene & Co., 4 cases glassware, etc. 

Hesse, D..S., & Bro., 2 cases glassware 

Taub, Hummel & Schnall, 19 cases glassware 
Baldwin Universal \Co., 6 cases glassware 

Atlantic Forwarding Co., 2 cases marble cases 

Hausen Trading Co., 1 case crockery 

Schmidt, W. H., 6 cases crockery, 3 cases marble goods 
Handley Co., 17 cases earthenware 

Rich, H. B., 1 case earthenware 


American Exchange Irving Trust Co., 20 cases alabaster cases 


Leonhardt & Brush. 6 cases hollowglass 
Davis, Collamore & Co., 3 cases hollowglass 
Byper, P.-C. & Co.. 1 case crockery 
National City Bank, 22 cases glassware 
American Shipping Co., 70 cases earthenware 
Henschel, Naeve Co., 1 case porcelain 
Draeger Shipping Co., 1 case porcelain 
mie, ©. L., & Go. 7 cases glassware 
Kronfeld, Saunders Co., 1 case glassware 


Freedman & Slater, 6 cases clay goods 
Weiss & Biheller, 3 cases earthenware, 4 cases glassware 


November 18th 


S. S. Cameronia, from Glasgow, Scotland 


Kupper, H. C., Inc., 1 crate earthenware 
Spence, C. R., & Co., 2 cases china, etc. 


S. S. Conte Biancamano, from Genoa, Italy 


Lazarus & Rosenfeld, 12 packages earthenware 
McKinney, W., 1 case majolicas 


From Naples, Italy 
Lazarus & Rosenfeld, 2 cases chinaware 


S. S. Olympic, from Southampton, England 
Altman, B., & Co., 6 cases earthenware, etc. 


S. S. Ile de France, from Havre, France 
Marshall Field Co., 33 packages glassware 
Schenkers, Inc., 1 case earthenware 
Duparquet Hnot & Moneuse, 2 cases chinaware 
Brown & Roese, 1 case marble 
Ybry Co., 2 cases glassware 
Globe Shipping Co., 5 casks majolica 
Woodward & Lathrop, 2 cases majolica 
Bendel, H.; Co., 3 cases glassware 
Macy, R. H., & Co., 17 cases glassware 
Stern Bros., 7 cases earthenware 
Sheldon & Co., 1 case glassware 
Macy, R: EH, & Co., 2) casks china 
Downing, T. D., Co., 2 cases faience 
Jay Thorpe, 2 cases glassware 
Order, 1 case chinaware 
Sellers, C. W., 11 packages marble 
Vandegrift, F. B., & Co., 2 casks glassware 
Godet, Inc., 2 packages glassware 
Lewis & Conger, 3 cases glassware 
Basset, G. P., & Co., 14 casks chinaware 
Haviland & Abbot Co., 11 casks chinaware 
Tharand, J., 15 casks chinaware 
Borefeldt, G., & Co., 3 casks chinaware 
Kupper, H. C., Inc., 29 packages chinaware 
Hutaff, J. H., & Co., 1 case chinaware 
American Express Co., 6 cases glassware 
Khouri, A. N., & Bro., 9 cases faience 
Haviland, T., 45 casks chinaware 
Floersheim, S., 2 cases glassware 
Henjes, F., Co., 6 cases glassware 
Heckscher, G. M., 1 case glassware 
Koons, Wilson Co., 4 cases glassware 
Vantines & Co., 4 cases earthenware 


November 21st 


S. S. President Monroe, from Shanghai, China 
Wing & Co., 17 cases chinaware 


From Canton, via Hong Kong 
China Commercial Co., 15 cases pottery 


S. S. Columbus, from Bremen, Germany 
State Forwarding & Shipping Co., 2 cases earthenware 
Hutter, K., Inc., 77 cases crockery, 11 cases do 
Reimer, H. (C.. & ‘Co., 11 cases crockery 
Schmidt, W. H., 13 cases earthenware 
Kuyper, P. C., & Co., 6 cases glassware 
Wrought Iron & Art Glass Fixture Co., 3 cases earthenware 
Amber & Bijoutry Centre, 1 case amber 
Chatham & Phenix National Bank, 14 cases earthenware 
Freedman & Slater, 12 cases earthenware 
Vandegrift, F. B., & Co., 11 cases glassware 
Morena, Inc., 21 cases glassware 
American Exchange Irving Trust Co., 1 case glassware 
Phillips & Tannenbaum, 2 cases glassware 
Smith, A., & Son, 1 case glassware 
Willenborg, C., & Co., 1 case glassware 
Hirsch, J. B., & Co., 1 case glassware 
Hensel, Bruckmann & Lorbacher, 7 cases crockery 
Sellers, C. W., 3 cases glassware 
Hesse, D. S., & Bros., 2 cases glassware 
Ackerman, F. W., 5 cases glassware 
Hensel, Bruckmann & Lorbacher, 2 cases porcelain 
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Corbett, W. A., & Co., 2 cases glassware 
Foster, W. A., & Co., 4 cases crockery 
Hammel, Riglaender & Co., 9 cases glassware 
Lidz Bros., 5 cases glassware 

Stern, Stiner & Co., 4 cases glassware 
Pomerance, S. H.,. & Co., 7 cases glassware 
American Express Co., 2 cases crockery 
Heemsoth, Basse & Co., 16 cases glassware 
Blumenthal, B., & Co., 6 cases glassware 
Sullivan, W. C., & Co., 66 packages china 
Globe Shipping Co., 13 cases earthenware 
Mendelson, L., & Co., 11 cases glassware 
Uhlfelder, L., & Co., 5 cases glassware 


Borgfeldt, G., & Co., 113 cases crockery, toys, ironware, ete. 


Robinson, H. W., & Co., 1 case glassware 
Order, 19 cases crockery, 5 cases glassware 
Robinson, H. W., & Co., 15 cases glassware 


S. S. Naples, Maru, from Hamburg, Germany 


Goetz, O., Inc., 10 cases crockery 
Chatham & Phenix National Bank, 10 crates earthenware 
Andrews, D. C., & Co., 13 cases earthenware 


Herbert & Neuwirth Co., 24 cases glassware, earthenware, ete. 


Bloch, J. L., & Son, 84 cases crockery 
Sanft Bros., & Co., 25 cases crockery 
Chatham & Phenix National Bank, 10 crates earthenware 


S. S. Saco, from Antwerp, Belgium 


‘Bloch, L. D., & Co., 14 cases earthenware, 23 casks do 

Herbert & Neuwirth, 30 casks earthenware, 10 casks earthenware 
4 cases do, 20 barrels pottery 

Borgfeldt, G., & Co., 18 crates earthenware 


S. S. Berengaria, from Southampton, England 


Bank of Manhattan Co., 1 case earthenware 
Kronfeld, Saunders Co., 3 cases earthenware 

Stern Bros., 2 cases china and earthenware 

Kahn, I., Sons & Co., 1 case china 

Sheer, M. D., 1 case crockery, etc. 

Pitt & Scott, 10 cases glassware, etc. 

Portenoy Co., 1 case glassware 

Portenoy Co., 3 cases glassware 

Bernard, J. E., & Co., 16 cases earthenware, glassware, etc. 
Bank of U. S., 2 cases glassware 

French American Glass Co., 24 cases glassware, etc. 
Loew, D., 1 case glassware 


!November 22nd 
. S. Berengaria from Southampton, England 


Khouri, A. N., 5 cases majolica, 11 cases furniiture 

Hudson Forwarding & Shipping Co., 1 case crockery 

Richard Shipping Co., 5 cases majolica 

Metropolitan Pottery Co., 7 cases hollowglass, 5 cases crockery 
Bank of America, 70 cases isolating bottles 

Thurnauer, G. M., 50 crates crockery 

Hoole Service Co., 1 case pottery 

Herbert & Neuwirth, 139 cases glassware, etc. 

Torlotting, E., 4 cases earthenware 

Grace National Bank, 15 cases crockery, 155 cases crockery, 
enamelware, etc. 

Fourman Bros., 4 cases crockery, 4 cases hollowglass ware 
Lazarus & Rosenfeld, 23 cases crockery 

American Shipping Co., 17 cases earthenware 

Phoenix Shipping Co., 118 cases crockery, etc, 

Singer Bros., 10 cases glassware 

Order, 13 cases earthenware 


S. S. Laurentic, from Liverpool, England 


Gerlach, F. C., 28 hogsheads earthenware 

Borgfeldt, G., & Co., 5 cases earthenware 

Plummer, W. H., & Co., 6 casks china and earthenware 
Straus, N., & Sons, 3 crates earthenware 

Sheldon, G. W., & Co., 1 cask chinaware 

Macy, R. H., & Co., 2 crates earthenware 

Globe Shipping Co., 4 casks porcelain 

Vogt & Dose, 12 casks porcelain 

Guerin, Pouyat Elite, Ltd., 35 casks porcelain 

Haviland China Co., 5 casks porcelain, 55 casks do. 
Byrnes, W. J., & Co,, 7 crates earthenware 

Sellers, C. W., 11 casks earthenware, 7 casks chinaware 
American |Express Co., 3 crates earthenware 

Kupper, H. C., Inc., 7 crates earthenware 

Bernard, J. E., & Co., 1 crate earthenware 

Wolf, L., & Co., 3 crates tea pots 

Justin Tharand, Inc., 3 packages earthenware 

‘Shaw, J. M., & Co., 7 crates earthenware 

Ovington Bros. Co., 1 cask chinaware 

Fondeville, A. J., & Co., 6 packages earthenware 


Panama-Pacific Line, 13 cases earthenware, etc. } 

Tiffany & Co., 9 casks china and glassware 

S. S. Ninian from Antwerp, Belgium 
Titan Shipping Co., 100 cases earthenware, 15 barrels do 
Macy, R. H., & Co., 8 cases majolica ware, etc. 
Funthel, A. B., 50 casks glassware 
Vandegrift, F. B., & Co., 5 cases crockery, 21 cases glasswar| 
Stern Bros., 3 packages majolica ware 
Brynes, W. J., & Co., 70 cases crockery 
Bermann, M., 254 cases crockery 
Cincinnati Ceramic Co., 13 cases crockery 
Order, 6 cases crockery 


Business Better, Babson Holds 


Business generally in the United States is now having 
a favorable forward movement, stimulated by the early 
months of 1928, it was brought out in Philadelphia, re- 
cently at the meeting of representatives of the Babson 
Statistical Organization, Inc., Babson Park, Mass., and. 
Philadelphia merchants and bankers. 

The gathering also disclosed, that the stock market is 
getting into a distinctly precarious position. 

That bond prices are what might be considered in a) 
stabilized position with possibilities of a further upturn: 
in prices in the next five, ten or fifteen years. 

That high-grade preferred stocks are likely to follow the 
trend of bonds and not the speculative trend of the stock | 
market. 

That industrially this country will find increasing com-_ 
petition not only within its own ranks but from foreign 
producers. | 

Ralph B. Wilson, vice-president of the organization, de- 
clared that manufacturers, wholesalers and retail mer- 


| 


chants should begin to think about doing business from | 


the standpoint of a profit as well as of volume. It has 


been stated well that to do business at a loss is not only 


uneconomical but unmoral. 


“No wise business executive hides his head from the | 


true facts concerning unfavorable factors,” Herbert N. 


McGill, editor of the Babson Business Service, pointed | 
out. ““It is well known that actual sales of merchandise — 
in many cases have fallen off more rapidly than output, | 
which means that, while stocks of goods are not burden- 


some they are not at a minimum.” 

The financial situation was summed up by Gordon W. 
Herdman, editor of Babson Financial Service, as follows: 
“In the fact of the substantial advance of recent months, 
the failure of many stock buyers to take profits testifies 
to the confusion of movement and selective character of 
the stock market. It indicates that distribution has been 
going on in many issues under cover of strength in a few 
leaders.” 


Prices Higher 


For the third successive month commodity prices 
showed a sharp rise, the Brookmire Economic Service, 
Inc.,. reports. 

Fundamental conditions underlying these rises continue 
favorable for a further increase during the remainder of 


(Continued on page 31) 
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Enter the Peter Potter Contest! 


ETER POTTER has been appearing in the pages of the CROCKERY 
AND GLASS JOURNAL for a couple of years now. Peter is known 
for his cryptic and sometimes cynical remarks regarding notes and 

points of interest in the pottery, glass and brass trade. Occasionally he makes 
a clever (he thinks) suggestion. 
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THE CROCKERY AND GLASS JOURNAL will pay five dollars for the 
best drawing and saying of Peter Potter sent in. The only requirements are 
that the drawings and quotations be done by those connected with the china 
and glassware business and that they be original. For the second and third best 
the CROCKERY AND GLASS JOURNAL will give a year’s subscription to 
the JOURNAL FREE. 


The best contributions will be published in the Holiday Number. 


i 
eee 


Desi 
Se" 


FEL 
Tee 


27 


1g LATS N—pu eg LTS may gale? 


All contributions must be in the Editor’s office not later than De- 
cember 3rd. 


er. 


Try your hand at making a drawing and witty saying for Peter Potter. 


JUDGES: 
ROBERT RIPLEY, Nav abvenims Post. 
WALTER LANTZ, Bray Studios Cartoonist. 
F. CALVIN DEMAREST, Publisher. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTS POSITION 


Vou man with well grounded knowledge of china and glass- 
ware. Severa! years’ experience, fine personality and ability to 
sell desires sales connection with New York house for local terri- 
tory or road. Address Box No. 676, care of CRUCKERY AND GLASS 
JOURNAL, 


OPPORTUNITY 


Y OUNG man of fifty with over twenty-five years of successful 
buying and merchandising experience in China, Glass Lamps, 
Toys and Pictures is open to entertain an engagement in merchan- 
dising and managing of these departments; has thus far been con- 
nected with three of the leading retail establishments of the coun- 
try and is well known throughout the trade for his ability and re- 
liability. Address ‘‘Efficiency,’ care of CrocKERY AND GLASS 
JOURNAL. 


SALESMAN WANTED 


ALESMAN wanted for Eastern Territory, must be experienced 
in English China and Earthenware. Apply by letter, Box 678, 
CROCKERY AND GLASs JOURNAL. 


CHINA-GLASS MANUFACTURERS 


OMPLETE Sales Service for you in the West. San Francisco 
display Salesmen covering the entire West, New Orleans to 
St. Paul, San Diego to Vancouver. 

Every buyer of importance will see your line in this territory. 
Our men know the trade and can sell your line to better advantage. 
A few lines to be added for 1928. 

Address: The Finch Company, P. O. Box 645, San Francisco, 
Calif. 


COMMISSION SALESMEN WANTED 


OMMISSION salesmen wanted to represent value giving line 

of Light Cut Glass Tableware in crystal, colors and color 
combinations. Men who solicit the trade in the medium size and 
small towns and who travel in their own automobile preferred. 
Fast selling line. Liberal commissions paid. Some good territory 
open in practically all parts of the United States and Canada by 
January Ist or earlier. State age, experience and present connec- 
tions in first letter. Address Box No. 673, care of CROCKERY AND 
GLASS JOURNAL. 


EXPERIENCED SALESMAN WANTS LINES 


OUNG MAN, 29, well acquainted with china, glass and fancy 

goods buyers in the Mid-West territory. At present repre- 
senting a prominent art pottery and lamp concern, is desirous of 
procuring a representative line of the above or china and glass. 
Nill arrange to carry either exclusively or as side line. Address 
Box No. 677, care of CrocKEry AND GLAss JouRNAL, 


=< 


EXPERIENCED REPRESENTATIVE FOR 
PACIFIC COAST 


ANTED—A live, wide awake, experienced representative 

with a car on the Pacific Coast and contiguous states for 
the most modern and up-to-date line on the American market. 
Two new attractive shapes and latest decorations for the regular 
and premium trade. Our capacity two and one-half millions an- 
nually. We have a very attractive proposition for the right party. 
Write The Limoges China Company, Sebring, Ohio. 


a 


New Metropolitan District for New York 
Formed | 


A new Metropolitan District for New York coverin 
approximately all territory within forty miles of th 


New York City Hall has been formed. 


It has a population of 9,500,000 and an area of 3765.| 
square miles, 

It was created by a committee representing The Mer 
chants’ Association, the Brooklyn Chamber of Commerce 
The Queens Borough Chamber of Commerce, The Bron: 
Board of Trade, the Newark Chamber of Commerce, thi 
Regional Plan of New York, the Port of New York Au 
thority, the Transit Commission, the Department of Sta 
tistics of Columbia University and the Motor Truck As 
sociation of America, working with the United State 
Census Bureau. 


This new Metropolitan District will supplant the ol 
Metropolitan District for census purposes. 


A map showing the exact boundaries of the new district 
has been published by The Merchants’ Association and 
distributed to its members. Copies of this map may be 
secured at the offices of The Merchants’ Association, _ 

The new district contains 500,000 inhabitants more 
than the combined population of Chicago, Philadelphia, 
Detroit, Cleveland, St. Louis and Boston, the six largest 
cities in the country, except New York, according to the 
July, 1926, estimates of the U. S. Census Bureau. 

It has 1,250,000 more inhabitants than all the States 
of New England. | 


Its population exceeds by 500,000 the entire population 
of the Dominion of Canada. 


It contains 470,000 more people than the cities of Paris, | 
Berlin and Moscow combined, the three largest cities of 
Continental Europe. 


In the United States there are 217 cities having popula- | 
tions of between 25,000 and 100,000 each. The total pop- 
ulation exceeds that of the new Metropolitan District by 
only a small percentage. 


In defining the District, the principles laid down at a 
recent conference in Washington of representatives of | 
chambers of commerce and commercial organizations from > 
fifty of the largest cities in the country were followed. 
This conference was called by the Chamber of Commerce 
of the United States. 


The principles adopted at this conference were ap- 
proved by the United States Census Bureau. They de- 
scribe a Metropolitan District as “an area within which 
the conditions of manufacturing, trade, transportation, 
labor and living—in brief, the daily economic and social 
life—are predominantly influenced by the central city.” 
In applying this description, such factors as the daily com- 
muting zone, retail store deliveries, long distance freight 
rates, railroad switching limits, local telephone service, and 
relative density of population were taken into considera- 
tion. 


Comparisons between Metropolitan Districts of the 
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larger cities of the country have long been made by the 
Federal Census Bureau. Hitherto, these districts have 
been defined by arbitrary lines instead of upon the con- 
siderations utilized by the Committee on Definition of the 
New York Metropolitan District. The old New York 
Metropolitan District covered the area within ten miles of 
the boundaries of the city. Asa similar arbitrary measure 
was applied in defining the Metropolitan Districts of other 
cities, regardless of size, Metropolitan Districts every- 
where are now being redefined in accordance with the 
principles adopted at the Washington conference. 

The new Metropolitan District for New York follows 
County lines excepting in Long Island and Connecticut, 
where it follows town lines. It includes the five coun- 
ties of New York City, all of Nassau County on Long 
Island and the towns of Huntington and Babylon in 
Suffolk County. It takes in all of Westchester County 
bordering upon New York City on the north and all of 
Rockland County on the west bank of the Hudson River 
opposite Westchester and north of the New Jersey State 
line. In Connecticut, it takes in the townships of Green- 
wich, Stamford, Darien, New Canaan and Norwalk. It 
includes all the northeastern part of New Jersey from the 
State line down to below Asbury Park and Seagirt, cov- 
ering the Counties of Hudson, Bergen, Passaic, Essex, 
Morris, Union, Somerset, Middlesex and Monmouth. 

The New Jersey area inside the district covers 2,277 
square miles and has a population of 2,672,000. The 
New York State territory outside the city limits that has 
been included in the new district covers 1,048 square 
miles and has a population of 764,000. The Connecticut 
territory which is included in the new district comprises 
144 square miles and has a population of 111,900. 


Income Tax 
(Continued from page 20) 
outlining the problems that may be confronting them, and 
wherever possible, the articles will be written to embrace 
these particular matters. 

We mentioned before that the income tax laws affect 
several millions of people. What I had in mind was that 
several millions of people are required to file returns each 
year. Just what principles of the law require them to 
file returns? That question would appear to have the 
first choice for discussion, since it is but natural that a 
person ask himself at the outset, ““Do I have to file a re- 
turn”? If a return need not be filed, the interest»in the 
tax law is probably academic. On the other hand, if a 
“return must be filed, then a taxpayer is charged with 
knowing everything about the law and all the rulings and 
regulations issued by the Government. 

In the next article, therefore, we will review the prin- 
ciples that determine who must file returns. 


Prices Higher 
; (Continued from page 28) 
the year. The ratio of exports to imports is still favorable 
but is becoming less so each month. 
The factors of commercial paper rates are helpful. 


The turnover of bank deposits and the volume of physical 
production are both above normal and hence in an un- 
favorable position. The opposite indication of the fac- 
tors evidences the conflicting elements in the situation 
with the balance favoring a continued rise in prices. 

An. excellent holiday trade is in prospect. Buying has 
been conservative up to this time, but the economists look 
for liberal buying during the holiday season. The pro- 
spective increase of $300,000,000 in farm income will 
probably mean that the farmer will buy more merchandise. 


October Sales Drop 
(Continued from page 15) 
San Francisco districts sales were slightly larger and in 
the Atlanta and Minneapolis districts they were in about 
the same volume as a year ago. Of the total number of 
stores (561) reporting for the country as a whole, 354 
showed declines and 207 showed increases. 
Percentage changes in dollar sales between October, 
1926, and October, 1927, and the number of stores re- 
porting are given in the following table: 


eAoeee  e 
or _Dec., No. of 
Sales, Stores 
Federal Oct, +1927 Report- 
Reserve Compared ing 
District Oct., 1926 Totaling No. Inc. Dec. 
Boston ae a = Re 82 on 45 
New York.... — 4.3 55 13 42 
Philadelphia... -— 8.0 84 19 42 
Cleveland .... — 4.4 33 14 39 
Richmond ... — 4.2 49 2 37 
(A ida ta ae pee. — 0.2 6 16 Iv 
Chicagon.:... — 1.7 55: 14 4] 
Sie LOUIS. oe lS 19 10 9 
Minneapolis . — 0.4 15 6 9 
Kansas. City.. — 2.2 26 10 16 
Datlasme. 3 — 3.2 18 if 7 
San Francisco + 0.6 ies 45 Ch 
Mgtals wee. == 353 561 207 354 


Mail-order houses, + 8.2 (2 houses). 
Five-and-10-cent stores, + 8.9 (8 chains). 


FULLER & BALLAGH 


416 WEST BROADWAY 
NEW YORK CITY 


Specialists in the design, manufac- 
ture and installation of fixtures 


FOR THE 
CHINA AND GLASSWARE TRADE 


REFERENCES 
Herman C. Kupper Inc. J. H. Venon Inc. 
Theo. Haviland & Co. Wm. S. Pitcairn Corp. 
Meakin & Ridgway Fostoria Glass Co. 
A. J. Fondeville & Co. A. H. Heisey & Co. 
Louis Wolf & Co. Edward Boote. 
Wright, Tyndale & Van Roden, Phila. 
C. Reizenstein & Sons, Pittsburgh 
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QUILL 
3 IMPORTERS KAntA CHINA CORP., 39 W. 28rd ROSENTHAL CHINA CORP., 149- | 
= St. 151 Fifth Ave. = 
= GEO. F. BASSETT & CO., 141 Fifth German dinnerware and fancy china. Importers of Rosenthal china dinner- = 
= Ave. Gram. 0687. ware, placeplates, lamps, art figures. = 
= “The Dinnerware House of America.” Hotel china. Telephone Ashland 7816. =. 
= MADDOCK & MILLER, Inc., 89-41 FRANCIS H. RUHE, 14 West 28rd = 
= FERDINAND BING & CO.’S, Sue- West 28d St. St. =| 
= cessors, 67-69 Irving Place, near English Wares of Merit: John Mad- Importers of China, Glassware and = 
= 18th St. : dock & Sons, Royal Worcester, Aller- Specialties. Telephone Gramercy 2228. = 
5 Art Pottery, Bronzes, Marbles and ton’s Crown Ducal Ware, Carlton PAUL A. STRAUB & CO., 105-107 = 
= Lamps. Ware, Price Bros. Teapots. Fifth Ave. = 
= Tirschenreuth Dinnerware, Old Abbey = 
= LL.D. BLOCH & CO., 87-41 East 18th MOGI, MOMONOI &CO., 105-107 East Ivory Body Dinnerware, Rona and €& 
z St. 16th St. fe Verra Crystal Tableware. Specialties = 
= Importers of Chir» and Glass, Mfrs. Importers of Japanese Goods.  Tele- in glassware. etc = 
= of Lamps, Shades aud Novelties. phone—Stuyvesant 8595-8596-8597. ROBERT SLIMMON & CO., 61-65 : 
= ; West 28rd St. = 
2 Peete BOOTE, 35-87 West 28d MORIMURA BROS. ING!) 53-57 A. J. Wilkinson’s, Ltd, Bourne & = 
= Could Chi Want conc West 23d St. Leigh, R. Sudlow & Sons, Shorter & = 
= rE Se Gb & S rT ons Importers of Noritake dinnerware and Sons, Royal Aller Vale and Wat- = 
= arthenware, Gibson ons leapots. fancy china. Japanese Goods. combe Pottery. : 
= CONTINENTAL CERAMICS COR- ie Fizth doe, atte SONS Inc., : 
z PORATION, 149-151 Fifth Ave. ; laree ‘stock of iaiporeeds = 
= Importers of Thomas and Krister deco- The Fifth Avenue AT Be StOCe OF Oe = 
= 1; F s 2 dinnerware. Sole distributors of = 
= rated and white dinnerware. Open B ldi “povallSch burs. Sede ee 
= stock patterns carried. Telephone Ash- ullding Nada tt Ned = 
= land 7816. ae dinnerware, Gift Shop Spe- = 
= Cialties. = 
= COPELAND & THOMPSCN, Inc. TAIYO TRADING CO., Inc., 101 Fifth = 
= 206 Fifth Ave. Ave. = 
= Copeland’s China, Earthenware and Japanese China, Lamps and Bric-a- = 
= White China fancies. Phone, Ashland Brac. = 
= 2975. B. TOMBY & CO., 20 ek ne oe, = 
= Representing: Hutschenreuther Selb, = 
3 JOHN DAVISON, Inc., 14 Barclay St. Schlegelmilch, Schoenwald, Villeroy & =z 
= English China, Earthenware and Boch, etc. = 
J SSS JUSTIN THARAUD, Inc., 24 West = 
2 EDWARD B. , LLP: z 
= pe Lae ee eae IMGs pole Agent for L’Union Ceramique, =z 
= English “Ceylon Ivory” Dinnerware, imoges, France. E 
= “TH ook-Lid.” Myott, Son & Co., Hanley Staffs, Eng- 2 
= Oo ii gas seg capats land. Royal Bayreuth China, Bavaria. = 
= A.J. FONDEVILLE & CO., 24 West Telephone Gramercy 5150. — 
= 23rd St. E. TORLOTTING, INC., 35-37 Wes = 
= Successors to Fondeville & Van Ider- BORO Stes = 
= stine. Importers of China, Glass and Representing Cristalleries De St. Louis, = 
= Earthenware. Plateelbakkerij hem Gebr. = 
= Lo cho-Slovakia). = 
2 OTTO GOETZ, 1NC., 122 Fifth Ave. Lyne (Czecho-Slo va ae 
2 Importer of Crockery, China and UNITED ARTS AND CRAFTS INC., = 
: Glassware for immediate delivery. L7 W. 47th Street. iM ; = 
= H Modern ceramics in unusual forms, 2 
3 a ae ie ZENGER INC, 104 Uptown Headquarters colors and glazes. = 
2 Importers of Black Knight China. for the VOGT & DOSE, 14 W. 28rd St. E 
= Telephone, Chelsea 7477. Pottery Glass China Open stock dinnerware patterns. E 
= ’ White China for decorating. = 
= HARUTA & CO., 141 Fifth Ave. Metal Goods and House- J. H. VENON, Inc., 104 Fifth Ave z 
= Importers of Japanese goods. Phone wares Trades “Ma : BE ee) a be = 
z Caledonia 4475 s artin China, Limoges; Gustafsberg = 
= i China and Earthenware, Sweden; = 
= HAVILAND & ABBOT CO., 920 Kee en pa wee = 
= Broadway, corner 21st St. M ie China and Earthenware, Sweden. E 
Bea etn ten. Weord Sh” MUELLER, 86-87 West KENNARD L.. WEDGWOOD) an 
= Broadway -» Ine. 1107 Thun-Kloesterle Dinnerware, Mannl eee Ave., between 28th and 29th E 
= ° A : 2 hee Cups and Saucers for the Tea and . 2 
= The Famous Haviland — China’ : iah Wed d & Sons, Ltd. Tele- = 
= known since 1840. Premium trade) Pane ra ane Madicon /Squareemico! z 
= HEINRICH & WINTERLING INC., FRED. C. REIMER CO., Inc., 49-51 = 
2-49-51 West 28rd St. W. 28rd St. DOMESTIC GLASSWARE : 
. Dinnerware from Heinrich & Co.. Selb. “Furslenberg” — Dinnerware, “Schier- BONITA ART GLASS COMPANY, 2 
= Also Fancy China from Winterling. Beare ne ah ae Dus Factory at Huntington, W. Va. = 
= oods, “Theresienthal’—-Fine Crystal, Exclusive Imported & Domestic Dec- 2 
= HERMAN C. KUPPER, Inc., $9-41 Venetian Glassware, French and Italian orated Glass and China. Herbert Glass = 
= West 23d St. . Pottery, White China. Phone Gram- & Import Corporation, 35-37 West 23rd 2 
= Ahrenfeldt French China. ercy 5181. St., representative. 2 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The 
Kind,” “Ann Murphy Shades.” 


Better 


ee G™UASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE MAIBRUNN CO., Ine., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 


Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 


Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 


Gold encrusted glass. Unusual line 


of fine crystal and colored glass.. 


Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
lassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
eee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 


Stemware. Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St 


Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass Co.,, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for. it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 

20 cents per line for following in- 
Rates: sertions. Seven words per line = 

Minimum initial charge $2, paya: 

ble in advance 


“SARATOGA” GLORIA] ““ARGONNE” 


Are you 
putting the new 


Haviland 
Patterns 


‘CHARM PATTERN 


into the hands of your prospects? 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


¢ H “ 
qvil 
silndg 


Limoges * 
on decorated china 


Genuit 


d1) 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on the genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people real'y sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why not brofit? 


d China” 


Every piece ot genuine 
Haviland China—the 
product of the original 
Haviland, established 
by David Haviland in 
1837—bears the trade 
marks shown here. 


vil 
Qe ey 
France 


on white china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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UNIVERSITY OF ILLINOIS 
IN THIS ISSUE 


Special Gift Shop Section in which Beatrice 
Miller Wisner writes of the latest items in 
gifts, china, glassware and lamps in 
New York stores in addition to our 
regular What’s New in New 

York Showrooms pages 


What’s New in New York Showrooms — 
A section devoted to new items in the 
trade that are attracting the attention 
of buyers 
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Cl | ike Yj <A the-minute Glass News by M. K. Zimer- 
= ~CCe YY) iS man, our regular Pittsburgh and East 
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To know the names of the best manutacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Strect, 


New York. | 
Gentlemen :— Domestic 
sae ene Feces ae GLASS $3.00 a year 

including the Special Holiday 
poiee ae ROuEnE ends Halle Saying Num- | $5.00 for 2 years 
ers) to the following address for which .... 
enclose ...... fore aa year. ! ya 
4.00 a year 
NAM 6 re ett ee coe cas enter ai nr | c : 
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Firm; 2ateta ene venetes eer Sects, | 35.50 a year 
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BUYERS 
WILL BE IN 
PITTSBURGH IN JANUARY 


ERS who know the Pittsburgh Exhibit and buyers who 

never have seen it will be interested in knowing that the 
Forty-Eighth annual exhibit will start Jan. 9 and continue to Jan. 
ale 


There will be presented by domestic manufacturers exhibiting 
at the Fort Pitt Hotel and nearby salesrooms, the newest ware for 
1928 in glass of every color for every purpose; in semi-porcelain 
dinnerware, ivory and white; in art and utility pottery; in fact, 
in every line of glassware and pottery for the department store, 
the glass and china store, the gift shop, the jobber. 


Nowhere else can the buyer find the range of ware at prices for 
every purpose that he will find in Pittsburgh. 


MAKE PLANS NOW TO SEE 
THE PITTSBURGH EXHIBIT 


A complete Directory will be ready at the Fort Pitt Hotel on 
Yana? 


T hree-score domestic manufacturers invite the buyers to see the 
Exhibit and the New Wares for 1928. 


Associated Glass and Pottery Mfrs. 
Box 555 PITTSBURGH, PA. 
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EAST PALESTINE 
PLANT 


_KITTANNING 


CANONSBURG 
PLANT 


EAST PALESTINE | 


PLANT J 


orae Pottery Co 


The OS 


® 
General Offices, East Palestine, Ohio. > 
Plant No.1 - East Palestine, 0. Plant No.3-Kittanning, Pa. 
Plant No2-Canonsburg, Pa. Plant No.4--East Palestine, 


New York Sales Office 
20 West 23rd St. 
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Wire Your Order 


HE remaining days of the Christmas rush 
are the most profitable of all, if you have 


the stock. Your refill order on Hal! China 
Decorated Teapots will have immediate at- 


tention. 


The Hall China Company: 


East Liverpool, Ohio 
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The Knowles, Taylor & Knowles Co. 


Present 


RRAWSTHORNE 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 


: 
{ 
{ 
{ 
i 
{ 
: Their New Bee Shape 


LSM SL DI IM 


Jecember 1, 1927 CROCKERY AND GLASS JOURNAL Seven 


: ir! Decoration Y-31 


OUNAUADONEUOAAONOREN OO AETED 


The Yellowstone Dinner Service 


KG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


NOPADUDNOEUNHAENAOGOUDEUOAOADEOOAAOOREREOOOULEOED GOUODOOOOUOORONOOORENOOBEGOUHLORDODOODOOOQUGHONORUOUOSSNOUDUDENOUTODEEHOGAIONLONONUEAONKO LOAN LO BORN: 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
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and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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NORITAKE 
DINNERWARE 
And 
FANCY. .<CHINA 
IMPORT LINES 


For 1928 Delivery 
Are Now Ready 


MORIMURA BROS., Inc. 
53-57 West 23rd Street 
New York 
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FIRST TIME IN GEES EreeD 


IVORY FRENCH CHINA 


The very large and celebrated works of ‘“G.D.A.” in 
LIMOGES beg to inform the trade that they are now 


manufacturing and delivering a 


NEW BODY OF CHINA 
THAT IS IVORY 


This factory can safely boast to be the makers of the 
FINEST CHINA made in LIMOGES and their NEW 
PATTERNS carried on this NEW IVORY BODY 
make their products BEYOND COMPETITION. 


EACH PIECE IS STAMPED AS BEFORE 


SUR BLANC SUR DECOR SUR DECOR 
» 


FRANCE 


New samples are on the way to America and will be 


on display about January Ist at the showrooms of 


GUNTHEL & CRUVEILHER 
61-65 WEST 23rd ST. 


whom we have just appointed our sole American representatives 
where arrangements for the sale and control of patterns will be 


made. 


NEW YORK 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
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A growing realization that there 


Sound Industry 
and Good 
Health 


is a connection between the sound- 
ness of an industry and the health 
of its executives is recorded in a 
bulletin on the Health of the Business Man issued by 
the Insurance Department of the Chamber of Commerce 
of the United States. Many business concerns are recog- 
nizing that an ailing president or general manager is in 
something of the same category as a defective boiler or 
an unsafe building. 

“Many industrial and some mercantile establishments,” 
says the bulletin, ‘are requiring a physical examination 
of all applicants seeking affiliation with them. These 
examinations are valuable in that they protect the firm, 
or business, the other employees and the applicant him- 
self. When applied to the key men of the industry they 
become of special value. One of the middle west chambers 
_ of commerce has given some interesting information re- 
garding health examinations for the executives of the 
industries of their town. A company of the town re- 
cently sent an executive for an examination. While he 
thought he was in fairly good health, it was found that 
he was on the verge of breaking down. This led several 
others from the same company to take a similar examina- 
tion. Now there is a growing custom in all the industries 
of the town to send their key men to specialized and 
scientific medical men for personal examination in order 
that these dependable executives may be maintained in 
the very best physical condition and that the companies 


may not suddenly find themselves without these trained 
leaders.” 


Worshippers at the shrine of big- 


Too ness in business are beginning to 
Big doubt, it is asserted by Alvin E. 


Dodd, Manager of the Department 
of Domestic Distribution of the Chamber of Commerce 
of the United States in an address before the Cincinnati 
Advertising Club. They are discovering that bigness and 
efficiency do not always go hand in hand. 

“The struggle for great volume,” said Mr. Dodd, “has 
been carried on with too little regard to the cost, of get- 
ting the business. The over-extension of trade territory 
and sales effort, the multiplication of varieties and the 
attempts to meet the requirements of too wide a range of 
customers, all with the purpose of building a_ bigger 
business, have resulted in many cases in the piling up of 
expenses and an increase in the number of red ink items 
on the unfavorable side of the business ledger. 

“The most hopeful sign on the business horizon is the 
rapid decrease in the worshippers of mere size.” The 
American business man is beginning to weigh the costs of 
increased volume against the profits. He has found that 
oftentimes the smaller business will pay the larger profits. 
We have examples that prove conclusively the advantage 
of reducing instead of increasing the number of customers, 
shortening the trade radius and cutting down the number 
of varieties. Efficiency rather than volume is beginning to 
be the accepted standard. 
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REPORT of interest to the trade comes in the form 
A of an announcement to the effect that Perry Weil, 

china, glass and housefurnishings buyer for B. 
Nugent & Co., St. Louis, has resigned his post effective 
January 1. He is reported to have several opportunities 
under consideration but as yet has made no definite plans 
for the future. 


Miss Vivian Tolk, the very capable assistant of Charles 
A. Postley of Charles A. Postley, Inc., will leave Decem- 
ber 17 for a two weeks’ vacation at Atlantic City. Muss 
Tolk earnestly requests that insurance agents not attempt 
tc sell her travelling insurance as was the case the last 
time she announced a contemplated vacation. It is hoped 
that Miss Tolk will not fall in the ocean as she fell in a 
lake on the occasion of her last vacation. 


Edward W. Hammond, manufacturers’ agent, left to- 
day for San Diego, Calif., where he will pilot his Atlantic 
Coast champion speedboat Miss Westchester 2nd in the 
National championships!’ ‘The trade is watching with 
keen interest Mr. Hammond’s attempt to win the Na- 
tional trophy and its best wishes go with “The little old 
man and his boat”. He will be away for a little over 
two weeks. 


A. Bretton, china and glassware buyer for Sharten- 
berg & Robinson, New Haven, is in New York this week 
for his. firm. 


“Jim” Payne of the Dunbar Flint Glass Co., Dunbar, 
W. Va., was in New York this week conferring with his 
agent, E. W. Hammond. 


Among the buyers visiting the New York mart this week 
were Mr. Kylander for Pitcairn & Brooks, the well-known 
Chicago jobbing house; Mr. Webster, china, glass and 
housefurnishings buyer for the Webster-Smith ‘Co., Hali- 
fax, Nova Scotia, and Ed Smith, buyer for the Sage, 
Allen & Co., Hartford. Mr. Smith who bought for im- 
mediate delivery claims business is good and that people 
are buying the better grade ware. 


H. E. Hoertkorn, who has traveled the coast territory 
in the interest of Graham & Zenger for nearly nine years, 
has resigned his position with the firm to take effect 
March 30. It is rumored that he will desert the whole- 
sale end of the business for retail, and that there is a 


Twelve 


possibility of his making a connection in a buying capacity 
with one of the largest department stores on the coast, 


A new addition to the sales staff of Morimura Bros. is 
Felix Wohlgemuth, who will call on the trade in the Met- 
ropolitan district for the concern. Mr. Wohlgemuth is 
well known throughout the trade through his past connee- 
tions with several prominent firms in the business. 


A wedding of interest to the trade occurred on Tuesday 
of last week when Frank H. Henjes, who travels part of 
the Southern territory for Theo. Haviland & Co., was 
married to Miss Elsie Craigen of Red Bank, N. J. The 


_ <¢eremony was performed in the ballroom of the Hotel 


Bossert, Brooklyn, at eight o’clock in the evening and a 
reception immediately followed. The bride, who is the 
daughter of George Craigen, prominent brick manufac- 
turer, formerly lived in Brooklyn, where she was well 
known socially. Frank Henjes, as most of the trade is 
aware, is the son of Herman Henjes, one of the best 
known and most popular travelers in the business. 


W. H. Neiters, buying for the Carson Crockery aja 
Denver, Colo., arrived in the local market on Saturday 
of last week to visit the trade and place orders for his 
requirements. 


J. S. Lauterback, manager of the Import China and 
Glass Department of Louis Wolf & Co., is scheduled to 
depart on a trip on Saturday of this week which will take 
him to Philadelphia and surrounding territory. He ex- 
pects to be away for about three weeks. 


General Trade Reported Fair 


Weather irregularities, the mid-week holiday, and the 
slow pace of most of the heavy industries give the get: 
eral trade situation rather a spotted appearance, declare: 
Bradstreet’s Report. Relatively best reports as to retal 
trade come from the northwestern quarter of th 
country, where seasonable weather ruled well througi 
the week. In the central west, the industrial east amc 
parts of the southwest, the progress made has been les: 
marked, but there was promise of increased activity if 
those areas as the week drew to a close, owing to the east 
ward advance of cooler western weather. Wholesale anc 
jobbing trade reports were relatively better than wer 
those from final distributive lines, owing to the turnin: 
of interest of buyers from staples to holiday specialties 

(Continued on page 30) 


Expect Pittsburgh Show Will Indicate 
Business Trend for 1928 


OMESTIC manufacturers of pottery and glass- 
ware are looking forward to the Pittsburgh Ex- 


| hibit from January 9 to 21, inclusive, as the first 
‘indication of the trend of business for 1928. The Pitts- 
‘burgh Exhibit for nearly 50 years has been an established 
‘trade feature and most of the domestic producers always 


have their new lines ready in January. 


. . . 
Glass factories and potteries recently have been busy 


supplying needs for the Holiday trade and there is some 
pressure from buyers anxious to have wares for pre- 
Christmas sales. January sales, in some instances, are 
being anticipated and buyers are preparing for them by 
placing orders now. 

However,. the Pittsburgh Exhibit, which attracts buy- 
ers from throughout the country from the large dis- 
tributors as well as smaller ones, is looked upon by pro- 
ducers as the barometer of trade for the new year. 

There is every indication that the exhibits for 1928 at 
the Pittsburgh Show will eclipse previous years, despite 
the fact that only a part of the exhibit is organized and 
that no attempt is made to attract exhibiors. The only 
organization having to do with the Pittsburgh Exhibit is 
the “Show Association’ which is incorporated as the 
Associated Glass & Pottery Manufacturers. Member- 
ship in this organization is confined to producers from 
taw materials. 

Virtually all the exhibits of members of the Associated 
Glass & Pottery Manufacturers will be in the Fort Pitt 
hotel, which has been Pittsburgh Exhibit headquarters 
for some years. Several companies which are members 
of the Association will display in their own salesrooms, 
but the great majority of members will be at the Fort 
Pitt hotel. 


Every exhibitor, whether member of the Show Asso- 
ciation or not, will have new wares to show the buyers 
visiting Pittsburgh. The manufacturers are preparing 
many new things for the January Exhibit. At least five 
new shapes in dinner ware will be shown and every gen- 
eral ware pottery will have new patterns. In art and 
utility pottery every producer will have something new 
to offer. From the glassware factories will come several 
new colors, a number of new shapes and many additions 
to former lines and decorations. In decorated glassware, 
the 1928 Exhibit probably will be outstanding. 


While the members of the Show Association will have 
their exhibits at the Port Pitt, the hotel also will have the 
displays of a number of glassware decorators and some 
specialty lines. The William Penn hotel has assigned 
three floors of rooms for exhibit purposes and there also 
will be exhibits at the Hotel Roosevelt, a newly opened 
hotel at Sixth street and Penn avenue. Announcement 


has been made by both the Fort Pitt and William Penn 
hotels that they cannot accommodate any more exhibits 
for 1928: 

Membership in the Associated Glass & Pottery Manu- 
facturers include producers of many varieties of ware in 
pottery and glass. The members and their lines are: 

Albright China Co., Carrollton, O., semi-porcelain din- 
nerware; Art Industries, Inc., New York, art pottery and 
lamps; Atlas-Globe China Co., Niles, O., ivory and white 
dinnerware. 

Bartlett-Collins Co., Sapulpa, Okla., pressed and blown 
glassware; Brush Pottery Co., Zanesville, O., decorative 
and utility pottery; Bryce Brothers Co., Mt. Pleasant, 
Pa., lead blown glassware. 

Cambridge Glass Co., Cambridge, O., crystal and col- 
Canonsburg Pottery Co., Canonsburg, 
Pa., ivory and white dinnerware; Carrollton Pottery Co., 
Carrollton, O., semi-porcelain dinnerware; Co-Operative 
Flint Glass Co., Beaver Falls, Pa., colored glassware and 
specialties Consolidated Lamp & Glass Co., Coraopolis, 
Pa., art glassware and lamps; Crescent China Co., Al- 
liance O., ivory dinnerware; ‘Crooksville China Co., 
Crooksville, O., semi-porcelain dinnerware. 


ored glassware; 


Diamond Glass-Ware Co., Indiana, Pa., plain and dec- 
orated glassware; Dunbar Flint Glass Corp., Dunbar, 
W. Va., pressed and blown glassware; Duncan & Miller 
Glass Co., Washington, Pa., pressed glass tableware. 

Economy Glass Co., Morgantown, W. Va., plain and 
decorated glassware. 

Fenton Art Glass Co., 
orative colored glass; H. C. Fry 


Williamstown, W. Va., dec- 
Glass Co., Rochester, 
Pa., blown and pressed glassware. 

Hall China Co., East Liverpool, cooking ware and 
teapots; Hopewell China Co., Hopewell, Va., semi-por- 
celain dinnerware; A. E. Hull Pottery Co., Crooksville, 
O., stoneware and specialities; Hunting Tumbler Co., 
Huntington, W. Va., crystal and colored glassware. 

Illinois China Co., Lincoln, Hl., semi-porcelain dinner- 
ware; Inmperial Glass Co., Bellaire, O., colored and dec- 
orated glassware; Indiana Glass Co., (Dunkirk, Ind., 
pressed and blown glassware. 

Jeannette Glass Co., Jeannette, Pa., automatic pressed 
glassware; Jeannette Shade & Novelty Co., lighting glass- 
ware and lamps; D. C. Jenkins Glass Co., Kokomo, Ind., 
pressed and blown glassware. 

Edwin M. Knowles China Co., East Liverpool, ivory 
and white dinnerware; Knowles, Taylor & Knowles Co., 
East Liverpool, ivory and white dinnerware. 


Lancaster Glass Co., Lancaster, Ohio, pressed and 
(Continued on page 29) 
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Dinnerware Producers Putting Finishing 
Touches on New Lines 


INNERWARE producers are at the moment en- 
L) gaged in finalities in connection with new lines 

that will be featured during the January market. 
While new shapes will be quite scarce, a host of new 
decorations are to be placed before the trade. The num- 
ber of new patterns vary with the different plants. The 
largest assortment of shapes, however, will be offered by 
the Knowles, Taylor & Knowles Co., with six; the Homer 
Laughlin China Co., with seven and the Edwin M. 
Knowles Co., with five or six. More attention has been 
given by manufacturers this season in selecting patterns 
with especial reference to the trend of the market. While 
many conventional borders will be added to all lines, as a 
whole, yet the assortment of sprays will be found to be 
larger than ever. For many months manufacturers have 
been actively engaged in selecting patterns. In not a few 
instances retail distributors have been consulted as to the 
requirements of the individual buyer. A direct effort has 
been made by the producers to select patterns that will 
appeal to individual tastes, and not exactly what the pro- 
ducer thinks “‘ought” to sell. The result as a whole has 
brought out a remarkable line of new patterns. The treat- 
ments generally speaking, are quite different than for- 
merly presented, and unless all signs amount to naught, 
the 1928 patterns should have an active and steady move- 
ment throughout the coming season. Manufacturers have 
many open stock patterns placed that have been selling 
well during the years, and of course these are to be con- 
tinued. In fact in several instances where an effort has 
been made to discontinue a pattern, the demand has been 
so strong for its continuance that such patterns could not 
be eliminated. They seem standard, and still full of life. 
Many new 1928 patterns have been viewed by buyers who 
have been in the local market during the last few weeks, 
and no small business has already been placed for some of 
these. 


“Chris”? Horton Returns 


“Chris” Horton, formerly associated with the Colonial 
Co., East Liverpool, who during the last few years has 
been engaged in the sanitary pottery business at Chilli- 
cothe, O., is back in the East Liverpool district. He may 
form a connection locally within a few weeks. 


Slight Increase in Premium Dinnerware 
Demand 


There appears to be a slight increased demand for din- 
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nerware for premium purposes, according to reports no 
heard in this district. Some inquiries are for 32-piec 
sets in volume delivery, while other users are interested 1 
special assortments. Large users of dinnerware for pre 
mium purposes have been taking full contracts durin 
the last year, and at this time the manufacturers are of th 
opinion that this business will be continued in 1928 i 


probably larger volume. 


Mackey Predicts Heavy 1928 Buying 


“From all that I have been able to observe, there will b 
heavy buying of dinnerware when the 1928 market opens, 
suggested William H. Mackey, sales manager for th 
Smith-Phillips China Co., this week. “And,” he con 
tinued, “we are preparing for an unusual rush. We hay 
completed factory improvements that will give us an in 
creased output, and we have also revised our line to suc 
a point that it is the most elaborate ever produced in th 
history of our plant. We have also observed that retai 
stocks are not heavy in any quarter, and with an activ 
holiday trade, which all buyers I have talked to anticipate 
I can see nothing that will stop large buying during th 
first three months of next year. So far as our line i 
concerned, we have not only added many new patterns 
but we have also improved the line to a great extent, si 
that we can give the trade still. better service.” 


Salem China Co., Featuring New Casserole 


The Salem China Co. is now featuring a new casserole 
that is being sold as an individual item, and shippec 
packed 24 to the case. Each casserole is neatly boxed for 
re-shipment if desired. The item is to be had in severa 
treatments, mainly “Antique Ivory” and “Mazarine Blue.’ 
The casserole is acid proof, is of rugged construction anc 
additional bowls or covers are available for matching ai 
any time. 


D. E. McNicol to Add Cookingware 


Announcement was made this week that the D. E. Me. 
Nicol Pottery Co. proposes to add a line of cookingwaré 
to its list at a very early date, and that the line is expected 
to be completed for the January market. This new line 
will be made at the No. 2 plant of this company, and 
where is produced its new features, the ivory-lined of 
nested bowls and baking sets. There are five pieces each 
to the latter sets} The line of cooking ware will be the 
only one of its character to be produced in this district. 
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| T.S. & T. Co. Chester Plant Working Full 


With repairs completed at the Chester, W. Va., plant 
f Taylor, Smith & Taylor Co., following a fire loss at 
his plant, the factory is now in full operation. Ware is 
ow being put through the tunnel kilns, and additions have 
yeen made to the personnel of the clay department, all of 
vhich gives the firm a larger producing capacity than 
seretofore. A dozen or more new patterns have been 
idded to the line for 1928, and many of these have been 
slaced in the sample room. 


“Sol” Ostrow Is Optimistic 


“Sol” Ostrow, president of the Hopewell China Corp., 
topewell, Va., who has been spending a few days in the 
dast Liverpool district, has returned to the factory. “We 
ave had a very good year, considering all conditions, and 
he situation looks quite encouraging for 1928,” he said. 
This line will be displayed at the Ft. Pitt Hotel in Janu- 


ry. 


William Tickell at Factory 


William Tickell, eastern salesman for the Smith, Phil- 
ips China Co., is spending the last of the season at the 
factory. He will have charge of the exhibit of this line 
it the Ft. Pitt Hotel, Pittsburgh, during the January mar- 
<et. 


Ray Renouff Enters Clothing Business 


Ray Renouff, for several years salesman for the Niloak 
Art Pottery, Benton, Ark., and later with the Westmore- 
and Glass Co., has left the road to enter the clothing 
yusiness in East Liverpool. 


Kinnan to Handle Edwin M. Knowles Exhibit 


VY. D. Kinnan formerly with the A. E. Hull Co., Crooks- 
lle, O., who recently became associated with the Edwin 
Ml. Knowles China Co., to travel eastern territory, will 
e in charge of the exhibit of this factory at the Pittsburgh 
xhibit in January. The line will be displayed at the Ft. 
itt Hotel. Mr. Kinnan is now arranging to remove his 
amily to this district. 


Atlas Globe Additions Progressing 


Favorable progress is being made in the improvement 
rogram as recently proposed for the Atlas-Globe China 
-0., Cambridge, O. The new slip house is nearing com- 
letion, and rather rapid work is being done in the erec- 
ion of the tunnel kilns. With all improvements finished, 
he company will give employment to over. 500 people as 
gainst about 250 now on the roster at the Cambridge 
actory, 


Some Idle Kilns in East Liverpool 
Although there are a number of idle kilns in the East 
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Liverpool district, some of which are never expected to be 
again placed in operation, it is related that the current 
production is on a basis of from 60 to 70 per cent of 
normal. Certain of the kilns of the Homer Laughlin 
China Co., in the East End of the city are idle, and with 
this interest placing its new No. 7 plant at Newell in op- 
eration, there is no indication when the idle upright kilns 
will again be lighted. Three other plants are also idle, 
and have been so for a period of time. In other in- 
stances, operations are said to be on a normal basis. With 
three different interests placing batteries of new tunnel 
kilns in operation, it is admitted that these kilns will more 
than absorb the possible output of the idle upright kilns. 
Decorating shops in most all plants are working full time, 
which is considered a seasonable situation. The bulk of 
merchandise wanted for the holiday trade has gone for~ 
ward, and many shipments now being made are of goods 
ordered for the January sales season. Within the next 
fortnight there is expected to be much business placed 
for late December and January shipment. Outside of 
contract business, the majority of the plants now in opera- 
tion are working very much on current orders, and with 
little surplus stocks going into the warehouses. Syndi- 
cate stores are taking steady shipments of all items fea- 
tured in their particular assortments, and the larger mail 
order houses, including the furniture dealers are also 
taking full contract shipments. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Hazel-Atlas Ten Per Cent Dividend Largest 
Glass Dividend in Years 
ECLARATION of a dividend of ten per cent by 
D the board of directors of the Hazel-Atlas Glass 
Co., has proved to be the largest dividend ever 
declared by a glass interest in recent years. At a meeting 
of the board held a few days ago at Wheeling, W. Va., 
the decision was reached to increase the current quarterly 
dividend from fifty cents per share or at the rate of eight 
per cent on the $25 par value of the stock to sixty-two 
and one half cents, or at the rafe of ten per cent. For 
some weeks there has been unusual activity in the trading 
of these shares in the stock market, many traders anti- 
cipating the action of the board of directors. It is a mat- 
ter of record that this stock sold up to $75 per share, or on 
a basis of $300 for $100 a share the day before the an- 
nouncement of the new high dividend for the quarter. 
The Hazel-Atlas Glass Co. has been enjoying a most sat- 
isfactory business during the last three quarters, official 
reports reveal, and with the rettirement of the Libby- 
Owens stock, which was purchased by the company early 
this year, it was declared that it requires no more money 
to pay a dividend of ten per cent now than was necessary 
to pay the eight per cent dividend as was declared in 1925 
and 1926. Whether or not the new high market for this 
stock will be maintained in view of the increased dividend 
rate cannot be determined. 


Sibley, Lindsay & Curr to Discontinue 
Wholesale 


Glass manufacturers in this district have been informed 
that Sibley, Lindsay & Curr, Rochester, N. Y., will dis- 
continue their wholesale business as of January 1 next, and 
thereafter full attention will be given to retail merchan- 
dising. For many years this interest has been quite active 
in the wholesale toy business and the displays made in this 
market at seasonable intervals have been the largest of 
any wholesale house. The china and glass section of this 
retail store is admitted to be one of the largest in York 
state outside the Metropolitan district. 

A Pennsylvania charter has been granted the Acme Art 
Glass Co., Pittsburgh. The incorporators are Joseph L.. 
Wiltman, John Wiltman and M. Wiltman. 


All Glass Factories Working Full Time 


All glass factotries in the Pittsburgh district con- 
cerned in the production of flint glassware are working 
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full time, and clearing up all orders for the holiday tra 
Decorating shops are doing a heavy business, both in ¢ 
ored glassware specialties and also on blown and st 
ware. While this activity continues, the manufactur 
and decorators are also active in arranging new lines ~ 
1928, a number of which have been permanently adopt 
These new lines include both colored and crystal goo 
There is not the demand now for pressed table ware fi 
as experienced some years ago, and only a few of th 
will be placed on the market. Manufacturers, howey 
have been developing the specialties to such an extent 
late years that most all activity is directed toward s1 
items. The majority of glass factory salesmen are now 
home offices, having finished their traveling for the curr 
year. 

Some business has been booked by the manufactur 
for January delivery, these goods being wanted for F 
ruary sales. Glassware for January special sales is n 
being forwarded. Lighting glassware demand is bet 
now than for many months, and factories interested 
these goods are working about on a normal basis. 

Although the plant of the New Cumberland (W. V 
Glass Co. is working full time, the bulk of the product: 
is on chimneys. A nominal amount of pressed ware 
also being produced at this factory. 


Sears, Roebuck Offers New Glassware Out 


With the opening of a new distributing house at B 
ton, Mass., by Sears, Roebuck Co., Chicago, local gl: 
manufacturers hold that an additional outlet for gla 
ware will be presented. The new Boston plant will 1 
be opened for business until early in the fall of 19 
it is reported here. In addition to doing a general m 
order business at the Boston unit, considerable attenti 
will also be given to retail merchandising. About 2,( 
people will be employed at this new Boston plant, it is sa 


A. Wolf Promoted in Nugent Store 


Information has been received in the Pittsburgh d 
trict that A. Wolf, for the last 10 years buyer of draper 
and rugs for the Nugent department store, St. Lot 
Mo., has just been promoted to divisional merchand 
manager in full charge of the home furnishings depa 
ment. The buying for the latter department will inclv 
dinnerware, glassware, lamps, mirrors, electrical goc 
and kindred lines. Mr. Wolf will take over the buyi 
of these lines which has been in charge of P. Weill, w 
recently announced his resignation. 
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WASHINGTON, PA. 


Particularly 
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Is this bowl with low candlesticks 
to match—the .ewest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 
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Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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Montgomery Ward Plan $2,000,000 Plant 


Representatives of local glass manufacturers located at 
Jallas, Texas, have informed home offices of the intention 
f Montgomery Ward & Co., to begin the construction 
f a new $2,000,000 plant at Ft. Worth Texas, soon after 
anuary 1. The new plant will feature retail trade in all 
ines carried by the wholesale section, including dinner- 
vare and glassware. When the Ft. Worth branch was 
pened in 1921 the company employed 50 people, and this 
las nOW been increased to. over 800 employes. The Ft. 
Vorth branch is now said to have over 500,000 customers 
mn its lists. 


Express Embargo On in Flood Districts 


Glass manufacturers in our Pittsburgh district who 
lave been doing business in the New England district re- 
ently flooded, have been informed of an express embargo 
m all shipments into that territory. Many points in 
New Hampshire and Vermont are under embargo rul- 
ngs, so far as express shipments are concerned, and this 
vill result in considerable delay in the forwarding of holi- 
lay goods by express, and also via freight routes. Mer- 
handise for points in these two states are still being held 
tt factory warehouses, and will be forwarded as soon as 
tafe conditions permit. 


Harris Co. Opens New $500,000 Store 


Opening of the new $500,000 department store of the 
darris Co., San Bernardino, Calif., is announced in let- 
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No. 1211 Creamer. Made in Roselin, }1jmme 
Amber, Green and Crystal. 


ters received here by the flint glass manufacturers from 
Pacific Coast representatives. Recently this interest 
changed from a partnership to a corporation with a capital 
stock of $1,000,000. The glassware and china department 
of this store is now located in the new basement store, 
where augmented lines are being displayed, and with 
liberal reserve stocks in warehouses. 


Young Takes Over Dunlop Variety Store 


The Dunlop Variety Store, Kingfisher, Okla., has been 
taken over by the Willis Young Five and Ten Cent Store 
Co., Pauls Valley, Okla., it is reported. The latter com- 
pany proposes to establish a chain of Five and Ten Cent 
stores in that territory, and other stores will be added soon 
after the close of the year. In all stores china and glass 
sections will be featured. 


Bad Weather Hurts Department Store 
Business 


It is declared in this market that the unseasonable 
weather has made inroads on the sales and earnings of the 
department stores, and the showing in the second half 
of 1927 will not come up to earlier expectations. Prices 
on practically all lines of cold weather articles have been 
reduced and this, too, will tend to further curtail profits. 
On the other hand, the mail order houses and the stores 
selling cheaper articles of merchandise have been noting 
some improvement in business. 


CHICAGO OFFICE 
222 
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THE CHICAGO MARKET 


By 


J. H. SmyrHe, REPRESENTATIVE 


Although complete lines for 1928 are not ready to 
date, there are a number of new items of interest on 
display in the various show rooms at 17 N. Wabash 
Ave., Chicago. 


Kelly & Reasner have introduced two new shapes in 
the popular water bottle lamp bases, in crystal, various 
colors, or Mexican bubble glass. _They may be had also 
in the new silvered or so-called: Moonbeam finish. A 
new item presented by the Indiana Glass Co. is a seven 
piece relish dish in any color desired. It is especially 
adaptable for the buffet service. The company also has 
brought out a new line of white gold banded colored 
glass which is a new treatment of the threaded glass 
design. These are displayed by Kelly & Reasner at 17 
N. Wabash Ave., Chicago. 


W. C. Owen, Inc., located in the Shops Bldg., are dis- 
playing an excellent selection of decorative glass pieces 


" 


{ 
SLUVUTUUEDCTUUOTUEATEU LEAGUE TTA | 


Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 
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Czecho-Slovakia, in crackle or Venetian effect. The 
sortment comes in twelve pieces, such as vases, bowls < 
covered jars in colors of amber, green, crystal and ru 
The complete assortment is very inexpensively priced ¢ 
can be delivered at once from stock. Another item 
interest is an Italian, green glass, vase set in a brot 
finished tripod stand of sphynx design. This comes 
two sizes and is also attractively priced. 


M. A. Hanse, Secretary of the Lotus Glass Commi 
Barnesville, Ohio, visited the firm’s local representatiy 
Tinker Bros. of 17 N. Wabash Ave., the early part 
this week. 


The trade looks forward to the complete recovery 
Miss Unger, well known buyer of the china and gl: 
department of Mandel Brothers, who, it is reported, 
still unable to resume the usual round of business dut 
although her condition is greatly improved. 


“Ben” Franklin has fully recovered from his rece 
long siege of illness and the trade is pleased to know tt 
he will again return to his office the beginning of t 
week. Mr. Franklin is manager of the Chicago off 
of the Cambridge Glass Co. 


“Al” Papke and Leo Arnstein of Ed. Schuster & C 
Milwaukee, Wis., paid a brief visit to their friends in t 
Shops Bldg., en route to their home from a trip in t 
Fast. 

Walter G. Minnemeyer, 17 N. Wabash Ave., Chicag 
has a number of new painted glass items on exhibit, do 
in applied colors of green or red. The articles consi 
mainly of smokers’ accessories, such as ash trays, hol 
ers for a complete package of cigarettes, ash tray al 
receiver combinations, as well as complete sets with 
large tray, a small ash trav, cigarette holder and match ti 
Vases also may be had in this line. A crackled eryst 
cocktail shaker is new with the red colored, metal 60! 
stopper. On display too, is a complete line of spiral opt 
stemware, in iridescent with green foot. The col 
scheme is particularly effective in the seven piece foot 
iced-tea set. A further addition is a change in the nt 
p.ece rose colored Standard Cut—94 Assortment. Ne 
items have been made up to offer this as a twelve ple 
assortment. The new numbers consist of a cheese al 
cracker tray, a vase and two bowls. 
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WHAT TO BUY 
AND WHERE Tec 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


EARL W. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, 


Harry G. Dalzell 
Pressed and Blown 


Etchings, Cuttings Phone 
and Iridescent. Central 3497 9 North Wabash Ave. 
THESEBRING POTTERY CO. 


SEBRING, OHIO 
Cuas. L. SEBRING, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMIn, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 
Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glasg Co. 
Susquehanna Cut Glass Co., Cashocton’s Glued 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
0 E. Randolph Street 
Walter B. See Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


United States Civil Service Examinations 


The United States Civil Service Commission announces 
the following open competitive examinations: 
ASSOCIATE CERAMIC ENGINEER 
ASSISTANT 'CERAMIC ENGINEER 
Applications for associate and assistant ceramic en- 
gineers must be on file with the Civil 
at Washington, D. C., 
The examinations 


Service Commission 
not later than December 27. 
are to fill 


vacancies in various 


branches of the service throughout the United States. 


For associate ceramic engineer the salary ranges from 
$3,000 to $3,600 a year, and for assistant ceramic engineer 
from $2,400 to $3,000 a year, the entrance salary depend- 
ing upon the qualifications of the appointee and the duty 
to which assigned. In the District of Columbia the en- 
trance salary is usually the minimum rate of the salary 
range for the position. A probationary period of six 
months is required; advancement after that depends upon 
individual efficiency, increased usefulness, 
rence of vacancies in higher positions. 

The duties will be in connection with original research 
or investigation, in ceramic 
engineering. 


and the occur- 


or design and construction, 


Competitors will not be required to report for examina- 
tion at any place, but will be rated on their education, 
training and experience. 

Full information may be obtained from the United 
States Civil Service Commission at Washington, D. C., ot 
the secretary of the United States civil service board of 
examiners at the post office or custom house in any city. 


A New Book — “Early American Glass” 


The ever-widening interest in early American glassware 
and the demand for more authoritative information on the 
subject are responsible for this very interesting book, 
Early American Glass, by Rhea Mansfield Knittle, which 
has just come to our attention. Mrs. Knittle has probably 
done more thorough research in this field than any other 
individual in the country today, and the fruits of her 


years of investigation are presented in this volume for 
the first time. 

The story of Early American Glass begins with the 
erection of the first provincial glass furnace at Jamestown, 
Virginia, and continues through a period of 256 years to 
the introduction of the Leighton process in 1864. Mrs. 
Knittle discusses the locations of the various early Ameri- 
can glass furnaces, their sizes, construction, ownership, 
fuel problems, etc. In her free flowing style she describes 
the various types of early American glassware the diver- 
sity of patterns and molds and the technique of designers 
and blowers 

This volume will be of vital interest not only to collec- 
tors and connoisseurs, but to students of American history, 
economics and industrialism as well. It contains a vast 
amount of heretofore unpublished material which will be 
invaluable to the modern manufacturer, the collector, and 
dealers and decorators everywhere. It is publish by the 
Century Co., 353 Fourth Ave., New York. 


A. S. M. E. Annual Meeting to Parallel Power 
Show 

The Sixth National Exposition of Power and Mechan- 

ical Engineering will be held at the same time as the 

Annual Meeting of The American Society of Mechanical 


Engineers. This great engineering organization will hold 
twenty-four sessions in the Engineering Societies Build- 
ing, at 29 W. 39th St. 

In the field of power generation and utilization there 
will be papers and discussions on the low-temperature 
carbonization of coal, as well as on the steam accumulator, 
stresses in pipe bends, and furnace design for large capaci- 
ties. Centrifugal pumps and heat transfer are related 
subjects. There will be two sessions of great interest 
to machine designers and machine-tool These 
sessions will deal with hydraulic feeds and with users’ 


The engineer in industry 


users. 


criticisms of machine tools. 
will have an opportunity to hear a splendid symposium 
on plant and equipment maintenance, 


What's New in New York Showrooms 


Striking Gift Items Seen at Bings 


It would not require any great stretch of imagination. ., 


tc visualize how charming and distinctive are the two 
little numbers pictured herewith which may be found at 
the exhibit rooms of Ferdinand Bing & Co’s. Successors, 
67 Irving Pl. the well known importing house. As -the 
holiday season draws near and the problems of Christmas 
gifts are pondered over one finds a ready solution to the 


question in such little items as these. The writing set, 
which is made of Limoges china trimmed with gold 
bronze, 1s certain to please even the most critical. It has 
the customary fittings, namely, a quill pen, ink well, 
pencil, wax sealer and wax. Made in the shape of a 
handled basket it presents a beautiful floral decoration of 
hand painted little buds that are applied in a wealth 
of delicate colors. Three little china blossoms have been 
placed around the handle while a fourth bud serves as 
the knob of the ink well. As a touch of contrast a fancy 
border motif combining tints of red and blue has been 
placed around the upper edge of the basket. Equally ap- 
pealing and suitable for the gift department is a nest of 
three cologne bottles. Each bottle is three sided in its 
shape and so constructed as to fit into a round holder or 
frame. This frame, by the way, is most elaborately fin- 
ished and carries out an inlaid jewel idea that is ex- 
tremely effective. The bottles utilize the same decorative 
scheme of little flowers and leaves that is used on the 
writing set which in combination with the jewel treatment 
of the frame is ideal in its general effect. 


New Items from Tiffin Cut Glass Co. 


A new line added to the list of factories represented by 
Werner & Kartiganer, 10 West 23rd: St., is that of the 
Tiffin Cut Glass Co., Tiffin, O. The first installment of 
samples from the concern gives excellent promise of what 


may be expected from the factory. They have done 
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something out of the ordinary in presenting an assortment 
of very salable pieces in green pink and crystal in a satin 
finish. As a decoration a dainty, light cut design is ap- 
plied in wreath effect which stands out most effectively 
against the satin finish background. A selection of ex- 
cellent shapes are shown. Altogether it is a line of ex- 
cellent possibilities. 


Duncan & Miller Baskets Popular 


The exhibit of Paul Joseph in the Fifth Ave. Building, 
New York representative for the Duncan & Miller Glass 
Co., Washington, Pa., always offers buyers an unusual 
range of numbers from which to fill requirements. Among 
the staples is an assortment of glass baskets, that are 
once more coming into vogue. These, always a specialty 
with this factory, are shown in a profusion of shapes and 
sizes. Featured in a choice of three colors, green, amber 
and rose and as well of course in crystal they stand out in 
a most distinguished manner in the display. There are a 
number of these shown in wide optic and Colonial effects 
in combination with graceful fluted handles. The handles 
are of interest being moulded right into the body of the 
basket which is pressed in one piece. One known as No. 
61 Colonial is so extremely attractive that a special word 
of mention must be, made in its behalf. The body of this 
basket stands seven inches high, while from its base to 
the uppermost tip of the handle it is about fourteen inches 
in height. The same style of decoration is used on this 
handle as is employed on the other baskets, while a Colon- 
ial flute, from which it derives its name, adorns the body. 
This number is most conspicuous for its extreme grace 
of line particularly its edge which is overhanging and 
finished in scallop effect. 


New Items Continue to Flood Wolf Display 
Rooms 


Vases in a profusion of odd decorations and distine- 
tive shapes from Czecho Slovakia are another of the many 
lines added to the exhibit of Louis Wolf & Co., 215 
Fourth Ave. In their range they seem almost without 
limit, and here one finds that “something different” so 
much in demand. In price, too, this line is most moderate 
which is very surprising in view of the real quality of the 
items. Impossible as it seems when first viewing the line 
in search of any particular items for special comment, im- 
terest centers on the No. 2127 vase, which is a worthy 
representative of the assortment and a remarkable piece 
of potting. Tall and graceful featuring a lavender body 
as the background for a very striking treatment this item 
is extremely pretty. A dark green band about one inch 
wide runs around the base above which is a fantastic 
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Elephants Win in Gift Race 


By Beatrice MILLER WISNER 


Although grotesque and clumsy of form, the elephant’s 
fleetness of foot has won the marathon of animal gift com- 
petitors. The present fad for elephant character tokens 
seems to have taken a firm hold on popular favor. Stu- 
pendous in size with a most unattractive exterior, and with 
no beauty to commend it, this awkward beast has proven 
a certain attractive emblem, marking its popularity. The 
exactness with which the elephant has been modeled by 
modern artists, can only be realized by beholding the ani- 
mal itself, or its visualization through a sketch of its pe- 


culiar haunts and life. The Asiatic or Indian elephant is 


Trumpeting Elephant Ready to Charge 


Running Elephant Full Speed 


peting Elephant.” Many huge specimens of elephants’ 
tusks are in collectors hands, some measuring 8 ft. in 
length and weighing about 90 Ibs. One huge specimen 
may be seen in the British Museum, measuring 10 ft. 
long and weighing 226 Ibs. The significance of the ele- 
phant in India, is recognized in a huge statue of the breast, 
mutilated and defaced which was removed in 1864 from 
Elephanta Isle (called Gharapuri) to the Victorian Gar- 
dens, Bombay, where it now may be seen. - This mam- 
mouth figure, stood at the entrance of the isle situated 


between the shores of India and Bombay, noted for its 


Intimitated Captured Elephant 


Lifelike elephants in many models from the Pompeian Bronze Co., Inc., 225 Fifth Ave., New York, in bronze, old ivory and 
antique bronze, for book ends, and ornate pieces give a realistic portrayal of these Jungle beasts. 


not a ferocious beast except at times, on the contrary, it 
is rather timid, and its subjugation and capture by the 
hand of man is shown through the simple strategy which 
lures it. In the hot seasons of India, it seeks the inner 
spaces, feeding on the tender roots of the bamboo. tree 
and in rainy seasons resorts to the open places sustain- 
Water is essential to elephant life. 
Being a good swimmer, it often swims through deep 
water with trunk upturned while the whole body is sub- 
merged. When in attack, it makes a loud trumpeting call 


before charging on its adversary, hence the name, ~ Trum- 


mythological excavations of Hindoo superstitions. If 
one would fully realize the habits, ferocity and timidity 
of the elephant in its native environment, “Chang,” the 
modern motion picture, gives a most intimate picture of 
elephant life and its conquer through human mastery. 
Elephant trinkets have become the modern vogue, as no 
less.a celebrity than a prima donna, recently wore at pub- 
lic performance an ivory miniature model suspended from 
a chain about her neck as a charm. This mammal of the 
Far East has won supremacy over its jungle comrades as 
the latest symbolic character gift. 
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Gift lable Echoes 


Attractive Items Suitable for Holiday 


Trade Occupy Limelight 


in Stores 


3y BEATRICE MILLER WISNER 


Artistic Simondetti Pottery Vases 


Two beautiful Italian pottery 
pieces, illustrated, from Simondeiti 
& Co., 12-14 West 21st St., New 
York, are fine examples of two 
types of Italian The 
larger vase is Roman antiqued, in 


historic decoration. 


ceramics. 


The shape is 
graceful and the coloring, rich and 
soft in harmo- 
nious tones. 
T h e- smaller 
vase, Amalfi 


ware, a name 
given in this country to Neapolitan 
majolica, made of Neapolitan red 
clay, with a lead glaze almost trans- 
parent, and decorations mostly of flowers, fruits, and 
castles, in soft blue, orange, yellow and dark reds. Both 
of these Italian vases are popular gift items and are ad- 
mirably suited for interior decorations where plain colors 
are featured. Many Italian pottery new pieces are being 
offered by the Simondetti Company, which will prove 
special inducements for 1928. 


Lovely Czecho Smoker’s Set 


In the variety of native pottery, from the Czecho Peas- 
ant Art Co., Inc., 8-10 West 19th St., New York, many 
useful and ornamental objects are displayed telling a story 
of peasant love for color, in original designs by Joseph 
Mrazek, the artist who works with them in Letovice, 
Czechoslovakia. The rich smoker's set featuring these 


ee ee BRR SESE GET SELES EEL, & 


bright colors, is only one of the large assortment of inter- 
esting pieces displayed in the Czecho Peasant Art Co.’s 
unique showroom above mentioned. A new soft color has 
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recently been introduced by the company, which gives the 
beautiful decorations a more subdued coloring, both 
pleasing and harmonious in many combinations and de- 
signs. 


Mexican Glass in Many Shapes 


How intimately Old Mexican glass units the early 
traditions of Spain in quaint shapes and beautiful colors, 
is shown in a variety of subjects pictured herewith. This 
inspiring glass offered by Howard G. Selden, 225 Fifth 
Ave., New York, has both color and shape for its passport. 
Lovely Aqua Marine Blue and beautiful green, together 
with crudity of shape, breaths the true feeling of the an- 
cient guilds of Spain, for lovers of glass that is both 


decorative and useful. Coming from the distant hills of 
Mexico and breath blown, it sustains the qualities which 
have made it so popular with those who are seeking primi- 
tive glass of character. Many items of this inspirational 
glass are displayed by Mr. Selden including water sets, 
ornate vases, pitchers, decanter sets, drinking glasses, 
plates and small pieces, bringing a vivid tale of Old Mex- 
ico from the hands of native glass workers. 


Japanese Jars in Many Styles 
New imported pottery jars in a host of sizes and decora- 
tions are on display by the Taiyo Trading Co., 101 Fifth 
Ave., New York, These Japanese rose jars are shown 
in a large variety of colors, sizes and rich designs, some 
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ae ARTISTRY 
| | ae | poe IN TEA SETS 


Ouzx large assortment of recently 
imyported tea sets has been col- 
lected from various parts of Italy, 
representing unusual rich decora- 
tions and wares. 


SIMONDETTI 


IMPORTATIONS 


Unusual Pottery 
Exquisitely Tooled Leather 
Rich Giltwood 

Decorative Straw Easkets 


Artistic Lamp Vases 


In the Simondetti Studios are 
created by skilled artists hand 
painted parchment shades _ that 
have achieved an enviable repu- 
tation through original hand- 
craft, mirroring the beautiful 
vase decorations. 


SIMONDETTI & CO., INC., Importers 


12 WEST 21st ST. (Just West of Fifth Ave.) NEW YORK CITY 


MADE IN LETOVICE CZECHOSLOVAKIA 
ieee COLD MEDAL 


Japanese Lustre China 


oa ° : A large assortment of plain and decorated lustre tea sets 
With this registered trade mark is now on display. There are many unusual and distinctive 


patterns, all of which are most moderately priced. 
BEAUTY SELLING AGENTS SILLS eS 


New York City, Butter- 
worth & Co., 225 Fifth 
Ave. Chicago, IIl., Gift 
Market, 58 E. Washing- 
ton St. Los Angeles, 
Cal., The Newcombs, 
738 South Broadway. 
Pittsburgh, Pa., Geo. R. 
West Sales Co., 954 


AUTHENTIC Liberty Ave. COPYRIGHTED 


Illustrated Catalogue on request 
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327 W. MADISON STREET 101 FIFTH AVENUE 
CHICAGO NEW YORK 


CZECHO-PEASANT ART C0., Inc. ee onto kta sricni ws Beaks 
8-10 West 19th St. — New York City ee eS) 
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in crackle, plain and others with native motifs and decora- 
tions. The beautiful jar pictured, has a black background, 
ornamented with red foliage and white pogoda in true 


Japanese style, featuring traditional subjects in a har- 
monious blending of rich color effects, with a high lustre 
finish. As ornate objects and also for the popular pres- 
ervation of rose leaves, these handsome Japanese pottery 
jars serve a twofold purpose in the modern house beau- 
tiful. 


Unaka Pottery Vase and Shade 

The characteristic lamp from Unaka Potteries, Inc., 225 
Fifth Ave., New York, is one of the splendid units of- 
fered by the firm. The beautiful shade, “Swallows,” 
hand painted by the studio’s artists, skilled in designing, 
is an outstanding example of Unaka handcraft. This de- 
lightful shade, comes in browns, reds and blue tones, 
and the decoration in futuristic style, sponsors the tem- 
perament of today’s vogue. The vase which is so well 


f 


adapted to this type of art, comes in harmonizing coli. 
adding its own artistry. Unaka pottery is truly an An} 
ican product, made from the clay of North Carolina, } 
primitive potters, it carries inspirational feeling of nail 
minds. Many new numbers are being offered for | 
New Year, which are appealing in shape, color and . 


sign. 


To Discuss Retail Changes 
“Adapting Retailing to Changing Conditions” will| 
the keynote of the 17th Annual Convention of the }| 
tional Retail Dry Goods Association. The Convent; 
will be held at Hotel Pennsylvania, New York, Feb 
6th to 10th, and will be attended by approximately 2, 
of the leading department stores and specialty store 0y| 
ers of the United States. | 
The keynote was selected at a meeting (Tuesday) | 
the Association’s Executive Council. The choice }| 
prompted, acording to Ralph C. Hudson, President 


the organization, by recognition of two basic factors, 


growing importance—new developments in competit 
for the consumers’ dollar and the need for finding bet! 
means of measuring store performance from the custe 
ers’ viewpoint. 

Some modification will be made in the general 
rangement of the convention program, Mr. Hudson stat. 
in order to make it easier for delegates to get full va 
from the wide variety of problems discussed at the s 
sions. General sessions for all delegates will be held 
Tuesday and Friday as in past years. The meetings, 
the eight Association groups will be held all day Wedn 
day in individual sessions. Thursday morning will be 
lotted to Joint Sessions of the Groups, in which th 
divisions having common problems will combine. 17 
eight Groups will hold one big Joint Session on Thurs¢ 
afternoon, at. which the outstanding accomplishments 
their previous discussions will be outlined before the | 
tire body of delegates. 

The keynote idea will be discussed from its more gi 
eral aspects at Tuesday’s- general sessions and will 
taken over by the eight groups in their meetings 
Wednesday and also Thursday morning. The Thursc 
afternoon joint meeting of all groups will serve, accord 
to Mr. Hudson, as the means of crystallizing the b 
ideas of the separate groups on the keynote problem | 
the whole body of delegates to the convention, 

A new feature of the convention will be a sessi 
Wednesday evening devoted to consideration of | 
problem of Markdowns in retail stores. It is planr 
to invite a large number of store buyers to this meeting 


inform them of the exhaustive study of markdowns wh’ 
the association will undertake early next year. This pi 
gram also will include discussion of Unit Stock Cont 
methods. 

The work of preparing the convention programs of t 
National Retail Dry Goods Association and its eig 
groups of store executives is well under way. The p: 
liminary outlines are expected to be completed early 
December. 
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NEW 1928 SAMPLES 


Are now on display and include a number on 
ivory body (not glaze) on the new grace- 
ime oE NTA shape. -The “EVEN- 
NESS” of color of the ivory body 
is another achievement of the 
skill of the HEINRICH 
& CO. factory. 


MADE BY 
3 


H&€ 

SELB 
BAVARIA 
SINR ICART 


HEINRICH & WINTERLING Inc 


Sole Agents for Heinrich Dinnerware 
and Winterling Fancy China. 


49-51 WEST 23rd STREET 
NEW YORK CITY 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
ao our regular metal. This non-corrosive metal is worth 
many times the added cost. 


New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
WILL NOT CLEAN 
TURN wil 
BLACK NO OUTSIDE 


STRONG 


THREADS TO 
GATHER DIRT 


Income lax Department : 


ConpbucTED BY M. L. SEIDMAN 


of Seidman & Seidman, Certified Public Accountants 


{ 


- 


| 


This is the second of a series of articles by Mr. Seidman on how to prepare income tax returns, that will appea| 
regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on taxa: 
tion. We will answer all income tax questions that might be directed to him by our readers. Questions shoul, 
be addressed to him, c/o Seidman & Seidman, 2 Lafayette Street, New York City, New York. All communi 
cations must be signed by the inquirer, but no names will be disclosed in the published answers. | 


Wao Must FILe RETuRNS 

UST I file an income tax return? Many a time 

and oft, as Shakespeare would say, has that 

question been frantically put by a trembling tax- 

payer just when March fifteenth was about to greet the 

sixteenth. Let us see whether through this article, all of 

us cannot help such a person out of the seeming misery. 

I am confident of our success because the rules are so very 
simple. 

We need have just three questions answered and we 
have our solution. The questions are:—What is the 
amount of your gross income; what is the amount of your 
net income; and are you single or married. 

S1zE OF Gross AND Net INCOME 

So far as the gross income is concerned, the law says 
that every individual must file a return if his or her gross 
income is $5,000 or over. In other words, if a person’s 
salary, interest, dividends, rents collected and all other 
items that make up one’s income adds up to $5,000 or 
more, a return must be filed even though the expenses and 
other deductions “ate up” all the income and even left a 
loss for the year. This phase of the requirement has to 
do with gross income and not net income. We did say, 
however, that we also want to inquire about the net in- 
come. That is so because another rule makes it necessary 
to file a return, irrespective of the size of the gross in- 
come, if the net income is above certain amounts. Here is 
where it is necessary to determine whether a person is 
single or married. 

A single person who has a net income of $1,500 or more 
for the year must file a return. A married person whose 
net income is $3,500 or more, must likewise file a return. 
In both cases, the fact that the gross income was less than 
$5,000 would not make any difference, if the net income 
exceeded $1,500 or $3,500 respectively. 

MARRIED PERSONS RETURNS 

There is a peculiarity about returns of married persons 
that should be noted here. Under the old common law, 
the husband and wife were regarded as one, and 
the husband was the one. The income tax law, 
to ~ Some @extenty caries or. titseiidea.s extept that 
no particular spouse is recognized as the leader. The 
point is that a husband and wife are regarded as a unit 
for tax purposes. In determining, therefore, whether the 
gross income is $5,000 and the net income $3,500, the 
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combined incomes of the husband and wife must be c} 
sidered. That is to say if the husband has a gross ine¢) 
of $4,000 and the wife of $1,500, a return must be fi! 
since the total is more than the prescribed $5,000. L:: 
wise if the husband has a net income of $4,000 and 
wife has a net loss of $1,500, no return need be f) 
(assuming that the combined gross income is not m 
than $5,000) because the combined net income is less | 
$3,500. | 

However, while it is the combined figures that count, 
husband and wife are not required to file a joint retu 
but may file separate returns setting forth their own ite 
of income and deductions. We will find out in later a. 
cles that this makes a great deal of difference in — 
amount of tax that would otherwise have to be paid. 

AGE No CRITERION | 

While age may be a factor in gaining admission to m 
ing pictures or having the right to vote, Uncle Sam erea 
no barrier at all so far as the income tax return is ¢ 
cerned. It does not make any difference how young 
old one may be. If the income is there, a return must 
filed. 

This involves one little wrinkle, however, because um 
the laws of most states, the income from an unmarr 
minor child’s services legally belongs to the parent, unl 
the child has been emancipated—that is, unless the ch 
has been given the right to go on his own hook, to use 
vernacular. Otherwise the parent is required to inelt 
the minor’s income from compensation with his own, a 
consider it in arriving at the $5,000 or the $3,500 amou 

That is about all there is to the entire subject of in 
viduals’ returns. However, there are other returns tl 
must be considered as well. 

PARTNERSHIPS, CORPORATIONS, ETc. 

There is the partnership return, for instance. Eve 
partnership is required to file a return setting forth its” 
come and deductions. The partnership, as such, 1s 1 
taxed. Instead, the individual partners report in their 01 
returns their share of the partnership profits. Howey 
the Government calls for a return from every partn 
ship, so that the details will be available showing how 1 
partners’ share of the profits was arrived at. 

The rule for corporations is about the same as for pa 
nerships, in that every corporation must file a return, ir 

| “(Continued on page 29)” 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
SUPERIOR: 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 
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New York Imports 


November 23rd 


S. S. Pipestone County, from Havre, France 
Happel & McAvoy, 3 cases willow ware 


S. S. Drottningholm, from Gothenburg, Sweden 


Amer. Exp. 'Co., 3 cases earthenware, etc. 
Sjunneson, J. S., 7 cases glass and earthenware 
Venon, J. H., Inc., 61 cases glassware 

Meadows, Wye & \Co., 27 cases glassware 

Henjes, F., Jr., Inc., 5 cases earthenware, 1 case china 


S. S. Ninian, from Antwerp, Belgium 
Goetz. O., Inc., 100 cases crockery 


S. S. Cleveland, from Hamburg, Germany 


Nelson Bead Co., 58 cases earthenware and glassware 
Robinson, H. W., & Co., 25 cases glassware 

Stern, T. L., & Co., 8 cases glassware 

Downing, R. F., & Co., 28 cases hollowglass 

Davis Collamore & Co., 4 cases hollowglass 

Morris Goldberg Sons, 12 cases glassware 

Blumenthal, B., & Co., 8 cases glassware 

Equitable Trust Co., 1 case hollowglass 

Hirsch, G., & Son, 45 cases glassware 

American Exchange Irving Trust Co., 1 case glassware 
Fenton, A. W., ‘Co., 14 cases glassware 

Karasek, J. H., 5 cases glassware 

Munzer, A., Inc., 7 cases hollowglass 

Chatham & Phenix Nat. Bank, 36 cases hollowglass 
Lorsch, A., & :‘Co., 10 cases glassware 

Ovington Bros., 9 cases hollowglass, earthenware, etc. 
Vandegrift, F. B., & Co., 14 cases glassware 

National City Bank, 1 case glassware 

Sheldon, G. W., & Co., 1 case accordions, 3 cases hollowglass 
Philipp Freeman & Co., 7 cases glassware 

Gallagher & Ascher, 4 cases hollowglass and crockery 
Bowery & East River Nat. Bank, 3 cases hollowglass 
Fostter, W. A., & Co., 18 cases hollowglass 

Nat. Depts. Stores, 2 cases earthenware 

Strauss, N., & Sons, 27 cases crockery, 18 cases earthenware 
Eastern Art Shop, Inc., 2 cases earthenware 

Grunhut, M., 21 cases crockery 

Gallagher & Ascher, 41 cases glassware 

Baldwin Universal Co., 1 case glassware 

Henschel Naeve Co., 1 case glassware 

‘Chatham & Phenix Nat. Bank, 7 crates earthenware 
Central National Bank, 14 cases glassware, 1 case earthenware 
Straub, P. A., & Co., 35 cases china and earthenware 
‘Chatham Phenix Nat. Bank & Trust Co., 4 cases earthenware 
Hearn, J. A.. & Sons, 10 cases crockery 

Stauff, A. F., Co., 11 cases glassware 

Aquarium Stock Co., 2 gases hollowglass 

Kuyper, P. C., & Co., 6 cases hollowglassware 
Shackman, B., & Co., 1 case crockery | 

Chase National Bank, 8 cases earthenware 

Brauer, F., 1 case marble ware 

Gavin, J. J., & Co., I case glassware 

Bards Art Shop, 2 cases crockery 

Kissler & Co., 10 cases crockery 

Public National Bank & Trust Co., 18 cases hollowglass 
Bank of U. S., 11 cases glassware 

Spence, iC. R., & Co., 22.cases crockery 

Trademen National Bank Phila., 5 cases crockery 
Wyle, J. J.. & Bros., 2 cases glassware 

Kurtz & Dawer, 5 cases glassware 

Renter Bros. Import Co., 1 case earthenware 

Basch, S., Import Corp., 60 cases crockery 

Amer. Derutra Transport Corp., 1 case glasses 
Munger, A., Inc., 2 cases earthenware 

Seward National Bank, 6 cases glassware 

Wanamaker, J., 2 cases hollowglass 

Kahla China Corp., 9 cases crockery 

Andrews, D. C., & Co., 10 cases hollowglass, 4 cases do. 
Bentkamp, A., 3 cases glassware 

Ditchik Bros., 13 cases glassware 

Judson Freight Forwarding Co., 9 cases crockery 

Stern Bros., 20 cases earthenware 

N. Y. Mdse. Co., 11 cases hollowglass 

Bank of U. S., 92 cases crockery 

Mendelson, L., Co., 2 cases glassware 

Schenkers, Inc., 21 cases crockery 

Phoenix Shipping Co., 26 cases earthenware, woodenware, etc. 
Todd ies Sank) @oumzncasesminajoles 

Hennigson, E., Co., 12 cases majolica 


Felsenthal, B., & Co., 1 case glassware 

Robinson, H. W., & Co., 4 cases glassware 

Vandegrift, F. B., & Co., 7 cases majolicas 
Noe, W. R., & Sons, 1 case crockery, 10 cases glassware | 
Guaranty Trust 'Co., 1 case crockery 
Bernard, J. E., & Co., 134 cases glassware | 
Phoenix Shipping Co., 176 cases crockery 
Schenkers, Inc., 60 cases crockery, glassware, etc. 
American Shipping Co., 1 case hollowglass 

Rhode Island Hospital Trust Co., 4 cases glassware 
Owen Walsh Mfg. Co., 25 crates earthenware 

Borgfeldt, G., & Co., 92 cases earthenware, crockery, ete, 
Altman, B., & Co., 14 cases glassware 

Stern, T. L., & Co., 2 cases glassware 

Klein, G., & Son, 2 cases crockery 

State Bank, 1 case glassware 

Rice, I. W., & Co., 8 cases glassware, 15 cases enamelware 
Wolff, H., & Co., 9 cases glassware | 
Chatham & Phenix Nat. Bank, 14 cases crockery, 1 case do. 
Bloch, L. D., & Co., 48 cases earthenware, 17 cases hollowglas 
Schroder, J. H., Banking Corp., 17 cases crockery 

Portenoy Co., 2 cases glassware 

Robinson, H. W., & Co., 9 cases glassware 

Stern, Stiner & 'Co., 17 cases glassware 

Pomerance, S. H., & Co., 25 cases glassware 

Powell, C. H., & Co., 1 case hollowglass 

Kantor & Montague, 4 cases glassware 


November 25th 


S. S. Majestic, from Southampton, England 
Guerin Pouyat Elite, Ltd., 14 casks porcelain 
Straus, N., & Sons, 10 casks porcelain, 1 case do. 
Specialty Trading Co., 1 case glassware 


November 26th 


S. S. Minnesota, from London, England 


Andrews, DC. & Cok cases earthenware, etc. 
Harriman, FE, R., 1 cask earthenware 


S. S. American Trader, from London, England 
Schenkers, Inc., 4 casks earthenware 


S. S. Anaconda, from Rotterdam, Holland 


Lazarus & Rosenfeld, 2 packages earthenware and china 
Kresge, S. S., & Co., 36 cases crockery 


S. S. West Arrow, from Rotterdam, Holland 
Borgfeldt, G., & Co., 81 packages crockery, toys, etc. 
S. S. Paris, from Havre, France 


Taub, Hummel & Schnall, 18 cases glassware 
Henjes, F., Jr., 4 cases glassware, 24 cases do. 
iBergeret, C., 11 cases bottles 

Hampton, J. W., Jr., & Co., 3 casks porcelain 
Henjes, F., Jr., 6 cases glassware 

Ayer, H. H., Inc., 7 cases glassware 
Leonhardt & Brush, 18 cases glassware 
Haviland, T., Co., 19 casks porcelain 

Sheldon, G. W., & Co., 1 case porcelain 
Andrews, D. C., & Co., 3 cases porcelain 

Cox & Fahner, 1 cask pottery 

Bendel, H., 7 cases glassware 

Sheldon, G. W., & Co., 1 case porcelain 
Khouri, A. N., & Bro., 4 casks pottery 

Globe Shipping Co., 3 barrels majolicas 
Hudson Forwarding & Shipping Co., 1 case glassware 
Taub, Hummel & Schnall, 28 cases glassware 


hs a 
Vandegrift, F. B., & Co., 20 cases glassware 


November 29th 


S. S. City of St. Joseph, from Genoa, Italy 
Straus, N., & Co., 54 cases glassware 


S. S. McKeesport, from Havre, France 


Ovington’s, 9 cases glassware, 3 cases majolicas 
Amer. Shpg. Co., 9 cases majolica ware 
Andrews, D. C., & Co., 9 cases earthenware, etc. 
Amer. Exp. Co., 32 cases majolicas 

Borgfeldt, G., & Co., 3 cases earthenware 

Amer. Exp, Co., 1 case glassware 

Sheldon, G. W., & Co., 10 cases chinaware 
Carbone, Inc., 10 barrels earthenware 

Judell Bros. & Weil, 2 barrels earthenware 


S. S. Ambridge, from Rotterdam, Holland 


Van Oppen & Co., 5 cases earthenware 
Bloch, L. D., & Co., 20 packages china 
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Income Tax 
(Continued from page 26) 


sective of the amount of its income, or to put it another 
wy, even though it may have a loss. A corporation is 
eferent from the partnership in that a corporation is sub- 
j:t to tax while a partnership is not, but that difference 
es not change the rule about returns. Both the cor- 
pration and the partnership must file them, regardless of 
(pir profits or losses. 


Estates and trusts, too, must file returns. Faz this 
jrpose they are regarded like single persons. In other 
rds, a return is required of them if their gross income 
i greater than $5,000, or the net income is greater than 
§,500. 

Now, the mere fact that a return must be filed does not 
sean that a tax has to be paid.. We have already seen that 
iturns may have to be made, even though there is a net 
jss. Furthermore, and perhaps what is more usual, 
fough there is a net income, the exemptions that are 
<owed may leave no balance subject to tax. It therefore 
ems right in line to discuss the question of exemptions 
ixt. That will be the subject for the succeeding article. 


Pittsburgh Show 
(Continued from page 13) 


lown glassware; Homer Laughlin China Co., East Liv- 
‘pool, ivory and white dinnerware; Liberty Cut Glass 
Yorks, Egg Harbor City, N. J., colored and decorated 
sassware; Louie Glass Co., Weston, W. Va., blown col- 
ced glassware. 

Maryland Glass Co., Cumberland, Md. plain and fancy 
ible ware; Mayer China Co., Beaver Falls, Pa., vitrified 
btel china: Macbeth-Evans Glass Co., Charleroi, Pa., 
‘own glassware; McKee Glass Co., Jeannette, Pa., table 
ad cooking ware; Nelson McCoy S. Stoneware Co., 
oseville, O., stoneware specialities. 

National China Co., Salineville, O., ivory dinnerware ; 
ational Pottery Co., Roseville, O., stoneware special- 
2s; New Martinsville Glass Mfg. Co., New Martinsville, 
ile, W. Va., tableware and specialties. 

Paden City Glass Mfg. Co., Paden City, W. Va., table- 
are and specialties; Potomac Glass Co., Cumberland, 
(d,, blown glassware. 

_Robinson-Ransbottom Pottery Co., Roseville, O., stone- 
are and specialties. 

Sebring Pottery Co., Sebring, O., ivory porcelain din- 
arware; L. E. Smith Glass Co., Mt. Pleasant, Pa., 
sessed glass specialties; Smith-Phillips China Co., Fast 
iverpool, ivory dinnerware; Steubenville Pottery Co., 
teubenville, O., ivory and white dinnerware; Summit 
hina Co., Akron, O., dinnerware. 

Taylor, Smith & Taylor Co., East Liverpool, ivory and 
hite dinnerware; C. C. Thompson Pottery Go., Hast 
iverpool, dinnerware and specialties. 


United States Glass Co., Pittsburgh, tableware and 


specialties; Utility Glass Works, Lonaconing, Md., lead 
blown stemware. 

Vodrey Pottery Co., East Liverpool, semi-porcelain 
dinnerware. 

5. A. Weller Co., Zanesville, art and utility pottery ; 
West End Pottery Co., East Liverpool, dinner and hotel 
ware; Westmoreland Glass Co., Grapeville, Pa., colored 
and decorated glass. 

Zane Pottery Co., South Zanesville, O., art and utility 
pottery. 

The new members of the Association, all but one of 
whom will display at the Pittsburgh Exhibit of 1928 for 
the first time, are the Atlas-Globe China Co., Imperial 
Glass Co., Liberty Cut Glass Works, Louie Glass Co., 
and Nelson McCoy S. Stone Ware: Co. 


Some of the members of the Association, of course, 
will not ‘have exhibits in Pittsburgh, but will receive 
buyers at factory show rooms. These include the United 
States Glass Co., which has its large permanent sales 
room. near the Fort Pitt hotel. 


The advertised period of the Exhibit has been cut down 
slightly for 1928 and the Show Association has set the 
dates from January 9 to January 21, inclusive. Some 
members, however, are expected to remain beyond Jan- 
uary 21, but for most of the exhibitors. it is expected 
they will not exceed two weeks. 

The usual entertainment feature of the Pittsburgh Ex- 
hibit is the annual dinner of the Western Glass & Pottery 
Association. This will be held January 17, the Tuesday 
of the second week of the show. The Western Associa- 
tion dinner will be at the William Penn hotel instead of 
at Kaufmann’s where it has been held for several years. 
Following the dinner in the evening, the William Penn 
ball room will be used for dancing. A committee, headed 
by R...G. West, is in charge of arrangements for the 
dinner and dance. 

Because of the curtailment of the length of the Ex- 
hibit, the Fort Pitt and William Penn hotels have cut 
down on space for exhibits in order to be in position to 
meet the needs of buyers and other visitors to the Exhibit. 
Reservations for rooms already are being made by buyers. 


What’s New in New York Showrooms 
(Continued from page 20) 
design very similar to that found on Indian or Mexican 
pottery. Colors of green, blue, yellow and red are com- 
bined here. An entirely different design adorns the up- 
per part of the vase rather Egyptian in style. The same 
colors are used here, but in such a manner as to give an 
entirely different effect. Around the rim is a quarter-inch 
border made up of alternating squares of blue and yellow. 
Just a faint suggestion of panels running up the sides and 
joining the top and bottom motifs, relieve the lavender 


body in a splendid manner. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


IMPORTER WANTS SALESMAN 


EW YORK china and earthenware importer has an opening 

for a real salesman for Middle West Territory. Man to 
measure up to requirements must have record of achievement in 
present position. Excellent opportunity. Address Box No. 680, 
care of CROCKERY AND GLASS JOURNAL. 


AGENT WANTED 


ANTED by old established firm of English Earthenware 

Manufacturers an agent for the sale of their good, medium 
grade Dinner Ware. Reply with full particulars to Box No. 681, 
care of CROCKERY AND GLASS JOURNAL. 


HELP WANTED 


Spee New York City and Vicinity—China, Glassware, 
Dining Room and Kitchen Equipment. House wants experi- 
enced salesmen. Give full particulars, experience, compensation, 
etc. Address Box No. 679, care CrRocKERY AND GLASS JOURNAL. 


OPPORTUNITY 


= 


OUNG man of fifty with over twenty-five years of successfu 

buying and merchandising experience in China, Glass Lamps, 
Toys and Pictures is open to entertain an engagement in merchan- 
dising and managing of these departments; has thus far been con- 
nected with three of the leading retail establishments of the coun- 
try and is well known throughout the trade for his ability and re- 
liability. Address “Efficiency,” care of CroCKERY AND GLASS 
JOURNAL. 


COMMISSION SALESMEN WANTED 


OMMISSION salesmen wanted to represent value giving line 

of Light Cut Glass Tableware in crystal, colors “and “color 
combinations. Men who solicit the trade in the medium size and 
small towns and who travel in their own automobile preferred. 
Fast selling line. Liberal commissions paid. Some good territory 
open in practically all parts of the United States and Canada by 
January Ist or earlier. State age, experience and present connec- 
tions in first letter, Address Box No. 673, care of CROCKERY AND 
GLASS JOURNAL. 


RETAIL BUYER 


Wie ae for house furnishing and crockery depart- 
ments. Must be experienced and know the New York mar- 
ket. Address H. S. Helfer, Burnside & Walton Aves., Bronx. 


Trade Reported Fair 

(Continued from-page 12) 
On balance, November seems likely to make a rather bet- 
er relative exhibit than did October, but there is fairly 
general agreement that business, both at wholesale and 
retail, is rather below that of a year ago, and certainly 

less than was <xpected some months ago. 
Among the heavy industries there is a slightly firmer 
trend to steel quotations, and a little more buying by 
railways of rails and track fastenings. In the automo- 


= 


bile trade there is a continuance of the tendency to mark 


: 
| 


time in the buying and production of new cars, pendi, 
a clearer view of the next season’s models. In the c| 
trade the slight expansion in October in production h; 
tended to ease off prices of soft coal a trifle, and neith; 
there nor in anthracite trade has business met anticiy, 
tions. Anthracite coal in domestic sizes is, however, ‘| 
ported slightly higher in price, and in soft coal the stri_ 
in Colorado has resulted in reduced production and | 
coming in of some coal from adjacent states. 


OBITUARY 
CO 

Irving Lustig | 

Hardly an individual connected with the hotel 

restaurant equipment trade throughout the metropolit; 
district but will mourn the untimely death of Irving Lust 
which occurred Sunday evening, November 27, at his hon 
in New York, of acute indigestion. Mr. Lustig was co 
nected with L. Barth & Co., Inc., for sixteen years ai 
in that time had made a vast army of friends. He lefpdl| 
Barth organization last August to enter the brokera: 
business in which he met with great success. He was 
member of the Elbe Lodge, No. 893, F. & A. M., and 
survived by a wife and daughter, his father and broth 
and sister. 


Buyers in New York 


NOvEMBER 28, 1927 


H. A. Maxon, house furnishings, toys, Kerr D. G. Co., Okt: 
homa City, Okla., 333 Seventh Ave, (J. M. Biggins). | 

Mr. Ertle, house furnishings, Kaufmann’s Dept. Stores, Pitt 
loyeagelay, Tay. 180 Madison Ave. 

W. H. Theophill, house furnishing goods, Scruggs-Vanderyoor 
Barney \Co., St. Louis, Mo., 180 Madison Ave. 

NoveMBER 29, 1927 

Mr. Dodge, house furnishings, Wm. Filene’s Sons Co., Bostoi 
Mass., 1440 Broadway. 

Ver Smith, house furnishings, Sage, Allen & Co., Hartfor: 
‘Conn., 20 W. 33rd St. (D. G. Alliance). 

lel. "Holmes, house furnishings, F. N. Arbaugh Co., Lansin 
Mich., 20 W. 33rd St. (D. G. Alliance), 

C. J. Peterson, house furnishings, Reid & Hughes Co., Norwicl 
Conn., 20 W. 33rd St. (D. G. Alliance). 

NovEMBER 30, 1927 

W. W. Taylor, house furnishings, D. M. Read Co., Bridgepor 
Conn.; 20 W. 33rd St. (D. G. Alliance). 

Ga Hurlburt, china, glassware, D. M. Read Co., Bridgepor 
Cann., 20 W. 33rd St. (D. G. Alliance). 

Gow Searle, china, glassware, Schuneman & Mannheimer, 45 
Seventh Ave. (Mdse. a Reseaerch Bureau). 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


ae — 
_ 
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SPODE’S PEPLOW 


The accompanying illustration shows one of the typical examples of Spode’s art, combining the English with the Chinese design. In this 
instance he has combined a Chinese center and verge border with an English conventional edge and floral groups on rim. The center is a 
quaint old jar of flowers, this group being beautifully balanced, a decoration suiting all settings. It is painted in rich, warm enamel colors 
of green, red, yellow, and purple; edges lined in orange luster. The shapes on which this is applied are the City plates, ducal teas and 
saucers, honeysuckle covered dishes and Melba teapot, sugar and cream. 


Stock carried in New York City Send for samples and prices 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 
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HERE IT IS! | 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and -cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


G 


Jatisfrea customers Aeep us bUSY” 


CROOKSVILLE 


DINNERWARE 
di 


MMMM 


A delightful. sug- 
gestion of the 
old-fashioned flower gar- 
den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 
shape. 


REPRESENTATIVES 
We guarantee these tei NEW YORK EASTERN OHIO & MICHIGAN 
bowl som Rpt Som "sane Eeianeo 
= . anesvitie, . . . 
2 alia bee Bel Pes et YLE C a PACIFIC el a Spears bal ha 
5 i ordon A. eese 
sented. 728" S Manhattan Pl. Room 348 Morrison Hotel 
Los Angeles 
; CENTRAL WEST 
See Your Jobber or Write for Catalog George Sedelmeler J. L. Weaver ; H. L. Andersen 
j 914 N. East St. Roseville, 0. Box 373 
Bloomington, III. Coffeyville, Kansae 


The Sanitary Sugar Bowl Co. 


Manufacturers 


7704 Tioga St. Pittsburgh, U. S. A. 


Phe Crooksville. China - Co. 


CROOKSVILLE, OHIO 


= 


SUM 


iz 


Thirty-two 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chirx and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-37 West 238d 
St. 


Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous “Haviland 
known since 1840. © 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 
West 28d St. 
Ahrenfeldt French China. 


China” 


89-41 


KAntA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. Tele- 
phone—Stuyvesant. 8595-8596-8597. 


MORIMURA BROS. 
West 28d St. 
Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


INC., 53-57 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 35-37 West 
28rd.St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


pae H. RUHE, 14 West 28rd 


Importers of Ching, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 61-65- 


West 28rd St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

eee TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-87 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L7 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 

Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware. Sweden. 

KENNARD L. WEDGWOOD, 255 
Es Ave., between 28th and 29th 

ts 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE. 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 


Lamps and Bric-a- 


& Import Corporation, 35-37 West 23rd - 


St., representative. 
} 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


oe & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-181 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


Bor BRISBOIS, INC., 200 Fifth 
ve. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


aN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


ENIX G'..ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 
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DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F, D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, & 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
pee Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass: Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
oe Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 
Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company. 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
cr anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp TI rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 
and 


Get It 


Go °. 
Rates: sertions. Seven words per line 
Minimum initia) charge $2. paya: 

; ble in advance 
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“SARATOGA” “GLORIA” ‘““ARGONNB” 


ve you 
putting the new 


Haviland 
Patterns 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


*Havila 


DECORATED BY 
iland 
S fo, 
Limoges 


on decorated china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
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CHARM PATTERN 


into the hands of your prospects? 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on she genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people real’y sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why not brofit? 


d Chinas || 


Every piece of genuine 
Haviland China—the 
product of the original 
Haviland, established 
by David Haviland in 
1837—bears the trade 
marks shown here. 


il 
Qa, 
France 


on white china 


Telephones: Watkins 2967-2968 
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Yip a IN THIS ISSUE 
a A complete account, program and reports 
of the 49th Annual Convention of The 
United States Potters’ Association at 
The Willard, Washington, D. C., is 
reported in this issue by M. K. 
Zimerman, our East Liverpool 
correspondent 
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What’s New in New York Showrooms — 

A section devoted to new items in the 

trade that are attracting the attention 

of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 
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Interest You 


Will It DY) 
|, On 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? : 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


| Newey ee : SUBSCRIPTION PRICE 
Gentlemen :— | Domestic 

Bouin y ee the HE Ses AND GLASS $3.00 a year 

including the Special Holiday 
| Edition and Spring and Fall Buying Num- | $5.00 for 2 years 
| bers) to the following address for which .... | c d 
) enclose ...... f OT etic. year. | pth het) 
$4.00 a year 

| Namie £0 .i0n. een etme aney eee Gerad, Ona es, 2 | Soreign 
| Perry nk OR ee Lie ey ee eee | 35.50 a year 
| A GOTERa Treat nt oc eg tee oes ene | 
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TULLE CCC 


PUCCIO TUCO Cee 


We are now prepared to offer the trade a most unusual and varied line of 


china and glassware that will permit of a selection surpassing anything we 
have ever offered before. The lines are entirely new presenting the most mod- 


ern ideas in ware of this character and are offered at prices that assure the 


dealer the utmost in profit. 


LOUIS WOLF & CoO., INC. 
IMPORTERS 


215-219 Fourth Ave. New York 
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Graceful 
Dignified 


Distinctive 


These are the predominating 
characteristics of the productions 
in our offerings from these out- 
standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 


Greens 
Price Bros. 


English 
@Glares 
of #Herit 


Royal Worcester Bone China 


If Its Worthy Illustrating the “BORDE pe in 
. the Cartouche—and a well merited 

We Stock It name it is. Cheerful, suggesting 
happiness, joy, prosperity. Ivory 


rim. 


Open stock NOW 


Maddock & Miller = § 
INCORPORATED aa 
The House of Stock 7 
39-41 West 23rd Street 
New York 
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The Knowles, Taylor & Knowles Co. 


| Present 


Their New Berkeley Shape 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns-——Bold color effects and others of more somber 
character—all of which will appeal to discriminating 


“a buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 
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DEDDOD LLONLALCLALORLALO MOLLE 


FIRST TIME IN THE FIELD 
IVORY FRENCH CHINA 


The very large and celebrated works of ““G.D.A.” in 
LIMOGES beg to inform the trade that they are now 


manufacturing and delivering a 


NEW BODY OF CHINA 
THAT IS IVORY 


This factory can safely boast to be the makers of the 
FINEST CHINA made in LIMOGES and their NEW 
PATTERNS carried on this NEW IVORY BODY 
make their products BEYOND COMPETITION. 


EACH PIECE IS STAMPED AS BEFORE 
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New samples are on the way to America and will be 


on display about January Ist at the showrooms of 


GUNTHEL & CRUVEILHER 
61-65 WEST 23rd ST. NEW YORK 
whom we have just appointed our sole American representatives 


where arrangements for the sale and control of patterns will be 


made. 
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mw For the first time the spending Leading The time has come, in the opinion 
Des eur habits of certain American cities are in Pir eae er oaauticen Committees ol 
Dllar Go: disclosed by the analysis of the dis- the Air the Chamber of Commerce of the 


/ tribution censuses of Denver, Balti- 
mre and Syracuse made by the Domestic Distribution 
Doartment of the Chamber of Commerce of the United 
Sites. 

3altimore spends 31 cents of its retail trade dollar for 
icd, Denver 28 and Syracuse 27. But Denver “eats out.” 
Tienty-three per cent of its food expenditures go for 
ntils while in Baltimore the proportion is only 11 per 
cet. 

n Denver, too, women spend three times as much for 
n(dgear as the men. 

(he three censuses also disclose the fact that after meet- 
ir his needs for food and raiment the average American 
ins to transportation. Expenditures for automobiles 
ail gasoline rank third in each of the three cities. Of 
tl retail dollar 16 cents goes for this purpose in Denver, 
ents in Baltimore and 17 cents in Syracuse. 

Many other interesting facts are disclosed by these ex- 
primental censuses eleven of which are in process of 
e(apletion. Whether the census should be nationwide and 
teen periodically as a guide to production and distribu- 
tih is a question that will probably be submitted to Con- 
§iss during the coming session. 


United States, when business can 
profitably take advantage of the facilities for air trans- 
portation now offered by private enterprise. 

The United States has taken the lead in commercial 
aviation. Nineteen lines are operating on a schedule basis 
and nine more are contemplated. The nineteen estab- 
lished lines cover a mileage of 11,310 and aeroplanes op- 
erating on these lines fly, in the aggregate, more than 
20,000 miles a day 
ference of the earth. All that is needed to maintain this 


a distance approximating the circum- 


lead and develop still further air transportation is a pay- 
ing load. 

The National Chamber has taken the initiative in calling 
the attention of business men to the advantage of air mail 
and express and in determining what character of traffic 
is particularly suitable for the air. 

America now has the machines, the operators and the 
established routes. The future of air transportation now 


appears to depend solely upon the use that is made of it. 
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W. S. George Appoints Kelly & Reasner as 
Chicago Agents 


INCE the recent announcement of the resignation 
Sy to take effect January 1 of Alfred B. Evans, for 

so many years identified with Meakin & Ridgway, 
Inc., as Eastern road representative, speculation has been 
rife as to who would be selected as his successor. Fol- 
lowing a man of Mr. Evans ability and popularity was 
no easy task for the concern to decide who to appoint in 
his place. Their announcement this week that the man 
will be Joseph Massie is indeed a compliment to the con- 
cern’s respect for the latter’s capabilities. He has been 
with the firm for several years as an inside man. He has 
a personality of the brand that will stand him in good 
stead in the art of salesmanship and which is destined to 
make him popular with the trade. 


Harry J. Bennett of the Crooksville China Co., Crooks- 
ville, O., and Frank H. Vaughn of the Brush Pottery Co., 
Zanesville, O., were two arrivals to reach town on Tues- 
day. They are both making their headquarters at the of- 
fices of John L.-Pasmantier. & Sons, 5 West 20th St., 
New York representatives for their factories. 


Mr. John B. McDonald, sales manager of the Edwin 
M. Knowles China Co., East Liverpool, O., accompanied 
by Mrs. McDonald, is in New York for a few days where 
he is conferring with his local representative, Harry Mos- 
covitz. 


“Bob” Evans of J. N. Adam & Co., Buffalo, is visiting 
the New York mart this week. 

Other buyers visiting the Metropolis this week were 
W. W. Taylor, housefurnishings buyer for D. M. Read 
Co., Bridgeport, Conn., and Mr. Kellog, buyer for the 
Jordan, Marsh Co., Boston. 


Frederick Skelton, the well known manufacturers’ 
agent, has just been appointed New York representative 
for the new Acme Glass Co., Lumberport, W. Va., manu- 
facturers of lime blown glassware in crystal and colors. 
This concern took over the plant formerly known as the 
Mound City Glass Co. 


Announcement is made by the W. S. George Pottery 
Co., East Palestine, O., of the appointment of Kelly & 
Reasner, 17 North Wabash Ave., as their representatives 
for Chicago and vicinity. This concern, which is well 
known in the Chicago market, will make a complete dis- 
play of the George line at their salesroom. 


Hight 


Crockery Board of Trade to Move 

Headed by Secretary L. S. Owen the Crockery Board 
of Trade has been busy all this week packing up in prep- 
aration to moving from 126 Fifth Avenue’to its new quar- 
ters in the Montauk Building, 160 Fifth Ave., Saturday, 
December 10. 

The new quarters will be more spacious and fill a much 
needed want for Secretary Owen and his staff. In its new 
location the Board will occupy Rooms 718, 719 and 720. 


Ballots Out for Western Association Election 

Ballots for the election of officers for the Western 
Glass & Pottery Association have just been forwarded the 
members by Secretary Frank A. H. Lang, Cambridge 
Springs, Pa., which are to be returned. not later than Dec. 
ole 

While there is no contest for head officers, here and 
there a contest is noted in the list of territorial vice presi- 
dents. 

Members have also been asked to approve or disap- 
prove a change in the by-laws of the Association, wherein 
the recommendation has been made that the age of new 
members be limited to 40 years instead of 50 years as has 
been the rule for a number of years. Any salesman, em- 
ployer, buyer or clerk engaged in the pottery, glass or 
kindred business is eligible to membership. 

The following have been nominated: President, John 
H. Harris, with Kaufmann Department Stores, Inc.; first 
vice-president, Henry W: Nickel, United States Glass Co. ; 
third vice-president, Maurice A. Smith, McKee Glass Co., 
Jeannette, Pa.; fourth vice-president, L. F. Byerly with 
Helmstadter Bros. 

Directors nominated, five of whom are to be elected are: 
Albert Binswagner, with Joseph Horne Department Store, 
Pittsburgh, Pa.; W. S. Burford, with George H. Bowman 
Co., Cleveland; D. H. Cushwa, with United States Glass 
Co.; J. M. Lewis, with Consolidated Lamp & Glass Co., 
Coraopolis, Pa.; A. Bryce Palmer, Robert G. West, Pitts- 
burgh, Pa.; J. L. Vodrey, with Vodrey Pottery Co., Hast 
Liverpool. 

Secretary-treasurer, Frank A. H. Lang, Cambridge 
Springs, Pa., with Kinney & Levan Co., Cleveland, O. 

Territorial vice-presidents: Baltimore, Md., William 
L. Tickell; Cincinnati, O., Carl A. Larson; New York 
City, Harry B. Whitney and C. W. Young; Chicago, IL, 
Walter B. Lazure and Walter C. Minneymeyer; Boston, 
Mass., Paul M. Phillips; Buffalo, N. Y., W. D. Gilmore; 
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hiladelphia, Pa., Alexander Frazer; St. Louis, Mo., 
fed H. Obermeyer; Cleveland, O., Charles H. Lang; 
MWWheeling, W..Va., R. D. Otto; Los Angeles, Calif., J. T. 
acobson;/Detroit, Mich., Hugh W. Schmidt and Leo W. 
Gorman; Dallas, Texas, Fred Klein; Indianapolis, Ind., 
Harper J. Ransburg; Zanesville, O., V. D. Kinnan; Co- 
mmpus, O., C. F. Reel; Canton, O., Thomas A. Neely; 
Youngstown, O., M. H. Blakeley. 

It may follow that another will be selected to take the 
ylace of Mr. Kinnan at Zanesville, as he has left that 
‘erritory to locate at East Liverpool, where he has become 


| a with the Edwin M. Knowles China Co. 


b John Ridgway Celebrates Silver Wedding 
Anniversary 


| E. John Ridgway, president of the well known Eng- 
ish importing house of Meakin & Ridgway, Inc., 129 
fifth Ave., and Mrs. Ridgway on Saturday, December 3, 
velebrated their twenty-fifth wedding anniversary. In 
eee inoration of the event a beautiful antique banjo 
‘lock was presented to them by the factories represented 
vy Mr. Ridgway’s firm in this country and in Canada to- 
‘ether with a letter in which congratulations were tendered 
ind extending their appreciation of the long personal 
riendship that had existed for so many years past. A 
nore fitting gift to mark the occasion could not have been 
ven. It is most unique and a splendid specimen of the 
craft of the old time clock maker being a creation of John 
CThwaite of Clerkenwell, London, and manufactured 
he year 1780. In addition to the factories’ gift Mr. and 
\frs. Ridgway also received a handsome engraved silver 
enter piece and flower bowl from the staff of Meakin & 
Ridgway, Inc., with which they also at the same time ex- 
iressed their congratulations and good wishes. Mr. Ridg- 
vay most fittingly acknowledged this gift and voiced his 
treat appreciation on the behalf of Mrs. 
umself. The Crockery AND GLAss JOURNAL joins with 
Mr. Ridgway’s host of friends in the trade in extending 
heir felicitations. 


Ridgway and 
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The Ceramic Tour of Europe 

|, “Europe in 1928"”—That is the slogan of the American 
Ceramic Society, sponsors of the greatest technical tour of 
Zurope ever planned. More than 250 members of this 
ociety, comprising the cream of the American ceramic in- 
lustry will sail for Europe in May, 1928. There they 
vill make an intensive inspection of various phases of the 
-eramic industry as practised abroad. 

Leading technologists in their profession will address 
hem at discussions of ceramic problems. Practically the 
‘ntire resources of this field on foreign shores will be laid 
ypen for their consideration. They will visit the most 
amius centers of porcelain products, refractories, brick 
_ nd slay manufacturing centers. Among them are names 
Joc njure with such as The Wedgewood Works in Eng- 
and The Meissen Porcelain Works at Dresden, The 


os 


Orain Glass Works in Germany, the Silica Brickworks 
and abrasive plaints in and around Cologne, the home of 
Delft Ware in Holland. And in most interesting Czecho- 
Slovakia they will see the ceramic industry in all phases; 
being taught to the children in school, artistic centers de- 
voted to its embellishment, in its commercial aspects, re- 
fractory material, and the raw products on which it de- 
pends. 


Aside from all consideration of the industrial side of 
the tour it will prove exceedingly instructive from the his- 
toric and travel side. 

Paris, London, Amsterdam, Frankfort, Cologne, Ber- 
lin, Leeds, ‘Sheffield, Prague. Most people are familiar 
with Paris and London, if not from actual travel then 
from the standpoint of reading. But in Prague they will 
without a doubt, find at once the most remarkable manu- 
facturing center combined with a cultural and traditional 
historic glory that is to be found in Europe. 


In this city, formerly the center of Romish culture, 
and perhaps the oldest civilized center of Europe, are the 
most startling contrasts. One can walk along its streets 
and in a space of a few minutes pass through three distinct 
historical eras. In one section the gorgeous rococco build- 
ings of the Renaissance, then the Jewish synagogues dat- 
ing back to the fourth century, crowned with the mystic 
symbols of this ancient faith from whence sprang the 
greatest of all religions the world has ever known— 
Christianity, then pure aspiring motifs of Gothic archi- 
tecture, the highest expression of artistic form in build- 
ing. 

Each stone of this ancient capital breathes forth the 
glories and grandeur of departed days, of knights in 
armour, of alchemists, Tycho 'Brache, Coppernicus, Jan 
Huss, of ancient learning, Bohemian Kings, Czech Kings, 
Saints, Treasures of Church and state and of war, in- 
trigue and mystery. 

Paris needs no telling. The name of London breathes 
a romance that is particularly its own. Amsterdam is a 
quaint and charming setting of simple things such as clean- 
liness, stolid people and ideal homes in an environment 


‘that is rarely grasped by the stranger, always fascinated 


more than he can say. 


Nothing has been spared to make the professional side 
of the trip the most complete ever undertaken. On the 
other hand nothing thas been overlooked that will save 
money for the members who take this trip. 


An expert organization specializing in association and 
technical group movements is handling the entire trip. 
A complete survey of the centers to be visited has been 
made by this organization in conjunction with Ross C. 
Purdy, Secretary of the Society. 


From abroad they have brought the most optimistic 
greetings from their colleagues. Great interest has been 
shown in every place they have visited and Europe stands 
ready to extend every help to make this trip successful. 
One can but think that this kind of travel will do more 
than a host of peace conferences to promote peace and 
goodwill between the nations of the earth. 
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Vodrey Not to Show at Pittsburgh 


HE Vodrey Pottery Co., that has for many years 
displayed its line at the Ft. Pitt Hotel, Pittsburgh, 


will not have an exhibit there next month, it was 
announced this week by J. W. Vodrey, president of the 
company. Thomas A: Copperstone who has been in charge 
of this display, will go on his territory immediately after 
the first of the year with the new line of this factory, 
which will consist of about 12 new patterns. The com- 
pany will have no new shape to offer for 1928. 


J. H. Harris Visits East Liverpool 


J. H. Harris, manager of the china and glass depart- 
ment of the Kaufmann Stores, Inc., at Pittsburgh, has 
been in the local market. He was interested in merchan- 
dise for early 1928 sales. 


Salem China Featuring Baby Plate 


The Salem China Co,, Salem, O:, has been malang a 
special feature of late in the merchandising of a new baby 
plate. The plates are of heavy construction, and “will 
withstand hard bumps.” [Each plate is packed in a “ju- 
venile” box and the decoration used on the plate is one 
that appeals to children. The plates for the trade are 
packed 112 in arcase. 


T. A. McNicol to Feature New Treatments 

It has been announced by the T. A. McNicol China Co., 
that an entire new line of treatments would be featured by 
that factory for 1928. This line is now being developed, 
and will not only consist of new patterns but will also 
include a number of new features not heretofore included 
in the line. 


K. T. & K. to Confine Displays to Showrooms 


Announcement was made this week that Knowles, Tay- 
lor & Knowles will not display their line at the William 
Penn Hotel at Pittsburgh in January as has been the cus- 
tom of this firm. All sales effort will be confined to the 
factory offices and sample rooms. 


Fulper Shows Potter at Wheel 


In order to attract the attention of the retail trade to 
its line, the Fulper Pottery Co., Flemington, N. J., put a 
skilled thrower and a potter’s wheel at work in the Wan- 
amaker store, New York, for several weeks. This spe- 
cial feature was a part of a large display of the line of 
this factory, and the combined showing developed a heavy 
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business in art pottery. Many years ago the forme 
Warner-Keffer Pottery Co. of East Liverpool had a sim 
ilar display in the Joseph Horne department store at Pitts 
burgh, Pa. Samples of every raw material entering int 
the manufacture of dinnerware was also displayed at th 
time. 


Hinson China Being Rebuilt 


That portion of the plant of the Hinson China Co., Fi 
Smith, Ark., recently destroyed by fire is now being re 
built. Production has been delayed but a few weeks, al 
though it is still possible for the firm to make shipment 
from stock. 


Cartwright Plant Goes for $13,330 


Following the second appraisement under court orde 
of the plant of Cartwright Bros., East Liverpool, th 
property has been bought in at Sheriff’s sale by the Potter 
Savings & Loan Co. The plant was appraised at $20,001 
recently, and was sold for $13,330, or two-thirds of th 
appraised value. 


Panama Pottery to Increase Line 


The Panama Pottery Co., located at Sacramento, Calif. 
proposes to increase its line of stoneware and kindred spe 
cialties. The most recent item added to the line is a sami 
tary drinking fountain for poultry raisers, and which 1 
in rather popular demand on the Pacific Coast. A ney 
line of jardiniers and pedestals is also proposed by thi 
factory. 


Following a fire loss estimated at $50,000, the potter 
plant of Winslow & Co., Inc., Portland, Me., is now bein; 
rebuilt. 


T. S. & T. Co. Buys Dresden Equipment 


Considerable of the equipment formerly used in th 
plant of the Dresden Pottery Co.’s plant in East Liver 
pool, has been purchased and installed in the plant 0 
Taylor, Smith & Taylor Co., Chester, W. Va. These ad: 
ditions will give the latter company increased productiot 
in the clay shops, the latter required on account of the 
company placing its battery of tunnel kilns in operation 
Both an ivory and white body will be featured hereaftet 
by Taylor, Smith & Taylor Co., and both lines will be 
available for the January trade, and in a wide variety 0! 
decorations, including both borders and sprays. 
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Morton Reconstructs Burned Buildings 
Reconstruction of burned buildings has been completed 
| by the Morton Pottery 'Co., at Morton, Ill., and this plant 
jis now in active operation. The company has also an- 
nounced the appointment of Victor F. Houser as its cera- 
mic technologist, in charge of all laboratory work. 


Production Schedules Maintained 

So far as the larger plants in the district are concerned, 
|production schedules are being well maintained. The 
business situation with some of the smaller plants, how- 
“ever, still shows more or less apathy. The larger dis- 
‘tributors continue to take full contract specifications, and 
as most all holiday goods have been shipped, the produc- 
tion today has to do with merchandise wanted for January 
distribution. About all lines for 1928 have been arranged, 
put some of the manufacturers this week announced that 
an additional pattern or so remained to be added before 
‘the new season assortment is complete. 


Many Sample Rooms Rearranged 
Many sample rooms have been rearranged so that all 
new patterns are given more prominent display space. 
Few buyers have been in the market during the last week 


and as the present is the fag end of the season not many 


are expected to visit the factories until after the Christ- 
mas holidays. The announcement this week that some 
dinnerware manufacturers who have been accustomed to 


showing their lines at Pittsburgh in January would con- 
fine all sales effort at the plants, indicates that a policy of 
retrenchment is being followed for the time being at least, 


T. A. McNicol Returns 
T. A. McNicol, president of the T. A. McNicol China 
Co., has returned to his desk after spending several days 


| in the Cleveland, O., market. 
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CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


Our years of experience in supplying 
chemicals would mean very little to us 
and our customers if we did not express 
that experience in terms of constantly 
improving service. 
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Compliments of the Season! 
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Pottery Changes Name 


The Ontario Pottery Co., Ltd., is now the name of the 
former Ceramic Products Co., of Toronto, Canada. An- 
nouncement of the change in the name was received here 


this week. It is also said this factory is to be enlarged. 


Waste Elimination of Direct Interest to Individual 
Citizen of Country 


Luxuries of other nations are accepted as everyday 
conveniences by the American people, thanks to the gifts 


of nature, and to application, skill and thrift displayed in 


| 


the use of them, according to Edwin W. Ely, Acting 


Chief of the Division of Simplified Practice of the U. S. 


| 


Department of Commerce. 

Mr. Ely said: “Our advantages, admittedly, are worth 
having, worth preserving and passing on to our children. 
Considering the chances for securing this end, we look 
proudly at our savings bank deposits, which are nearly 
double those of Europe; at our insurance with a total 


' greater than all the rest of the world combined, and at 


the fact that we are spending more on education than any 
other nation. 
“Yet it makes one uneasy to learn, from the income tax 


returns, that the net profit on business is small, and that 


there are many business failures. Moreover, the cost of 


One of the chief reasons for 
Waste arises from 


living is not growing less. 
this disquieting condition is waste. 
many sources, not from any individual’s wilful action, but 
from the lack of proper coordnation within an industry. 
The remedy does not lie within the power of one man, 
nor in legislative action. Yet wastes which are prevent- 
able have been estimated to exceed ten billion dollars an- 
nually, a sum which is more than half of the tentative valu- 
ation of our railroads, more than half of our savings bank 
deposits.” 

One cause of this preventable waste has been attributed 
to our desire to make or have something “just a little dif- 
ferent,” according to Mr. Ely, who continued: “‘Let us 
consider how the burden over-diversification rests upon 
everyone in the country. The manufacturer pays in big 
stocks of raw materials and finished products; in exces- 

(Continued on next page) 


GLASS FACTORY ACTIVITIES ZB 


AND PITTSBURGH NEWS 


Pittsburgh Stores Close Saturday Evenings 
(nest store to the usual custom, the large depart- 


ment stores in the East Liverpool district will not 

keep their doors open Saturday evenings during 
the holiday season. The holiday hours for these stores 
will be from 9 o’clock in the morning until 6 o’clock in 
the evening. Pittsburgh newspapers and merchants are 
now conducting a campaign to “do Christmas shopping 
early” and already results are being obtained. [Early holi- 
day trading is showing an increase over the correspond- 
ing period last year. 


Charles Stores Get Complete Line 


A rather complete line of glassware, all initial stocks, 
have been shipped the Charles Stores Co., for their first 
New York City store, the prices of the merchandise in this 
store ranging from Five Cents to Five Dollars. This 
syndicate operates a number of other stores, and the New 
York City unit just opened is the twelfth in the chain. 
A generous line of dinnerware is also being carried in 
the housefurnishings department. 


H. H. Phillips Retires from U. S. Glass Co. 


H. H. Phillips, for many years in charge of the Gas 
City, Ind:,.plant of the United States Glass Co., has re- 
tired from that position. Mr. Phillips has become vice- 
president and manager of sales for the Bedell Manufac- 
turing Co., Marion, Ind. He had long been identified 
with the glass industry, and had a wide acquaintance 
among the trade. 


Ornamental Bottle Corporation Formed 


Announcement has been received of the formation at 
Lynchburg, Va., of the American Ornamental Bottle Corp. 
The company has been formed with a capital stock of 
$100,000 and will produce a new line of containers. 


New Firms to Show at Pittsburgh 


Applications for display space at the Ft. Pitt Hotel for 
the January glass and pottery exposition are being re- 
ceived from a number of firms that have not heretofore 
displayed lines here during the January market, but as 
display space at the Ft. Pitt for January next is more lim- 
ited than formerly, it is a question just at this time how 
many new applications can be accommodated. On account 
of some of the former exhibitors not coming into the 
market next month, a few rooms will probably be avail- 
able for these new applicants. However, if it is not possi- 
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ble to accommodate new applicants with space:at the Ft. 
Pitt, it is very likely such displays can be arranged at the 
Wm. Penn Hotel, where a number of other lines will be 
displayed. 


Glass Factories Doing Good Business 


Late fall business with flint glass factories has been 
very good, and in many instances shops have been operat- 
ing full turns. With little excess stocks in warehouses, 
the production schedule has been mostly on orders. De- 
mand for colored glassware specialties has been more ac- 
tive than during the corresponding term last year, manu- 
facturers declared this week, the entire line being in good 
demand, both as to the popular priced offerings and the 
higher grades. - It was said here this week that all goods 
wanted for the holiday trade had been forwarded, and in 
some instances repeat orders have been received for the 
same lines. This situation has occurred where buyers 
put holiday goods on sale early, and stocks soon sold out. 
Practically all 1928 lines have been completed, and a few 
advanced sample lines have already been placed on dis- 
play in factory sample rooms. Buyers who have been 
visiting this market within the last few weeks were the 
first of the trade to see the new features. Within the next 
fortnight all manufacturers are expected to announce in 
full detail what will be available for 1928, so far as new 
goods are concerned. It is said that some new colors will 
be featured in the colored glassware lines, in addition to a 
number of new items. 


Waste Elimination 
(Continued from preceding page) 

sive production and selling costs, and in limited output. 
The distributor pays in large inventories, which include 
many slow-movng items; needlessly large storage space; 
high handling charges, and other items. The consumer, 
if a workman, frequently pays in the handicaps of sea- 
sonal occupation. And if not himself a laborer or artisan, 
he shares with them the excessive charges passed down 
from producer and distributor. 

“If the slow-moving or needless varieties of commodi- 
ties could be weeded out, the ‘live’ items, produced in 
greater quantity at less expense, with steady employment, 
would be kept moving at a rate which would insure 
profits. In such event, the seldom called-for articles would 
be made as ‘specials,’ each bearing alone its own costs, 
instead of feeding, like so many parasites, upon the gains 
made by the faster-moving items, as is now the common 
practice. 
(Continued on next page) 
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New York City Trade Quiet 
Of seventy-two lines of business in New York City W estmorel G ( 
| yeporting to Bradstreet’s this week, nine were better than, and lass O- 
forty-four equal to, and nineteen below a year ago. Three Grapeville (] =e ye" 
reported collections better than a year ago, thirty-five Pa A x! Mey 
equal to a year ago, and thirty-four below a year ago. (27 Miles east of Pitts. 
é : . 0 urgh on Penn’a R. R. 
Following is a summary of lines reporting sales ahead, “oe 
a i ae ee Manufacturers of 
Se ee, OY CAl ASO. b High Grade Glass- 
| SALES AHEAD OF YEAR AGO ware 


Cement, who. 
Chemicals, mfg. 

Cigars, mfg. 
Glassware, who. & job. 
Laundries 


Paints, mfg. 

Patent medicines, mfg. 

Rayons, who. & job. 

Shirts & Collars, men’s, 
még. 


SALES EquaL To YEAR: AGO 


Bread baking, mfg. 

Brick, who. or mfrs. 

Chinaware, who. & job. 

Chocolate, who. & mfg. 

Cloaks & suits, women’s, 
mfg. 

Clothiers, men’s, ret. 

Confectionery, mfg. 

Cotton gds, who. & job. 

Dairy prod., who. & job. 

Drugs, who. & job. 
Electrical goods, mfg. 

_ Electrical goods, ret. 

Electrical goods, who. 
Foundries, mfg. 

Fruits & vegetables, com. 

Fur goods, mfg. 

Groceries, who. & job. 

Hardware, ret. 

| Hardware, who. & job. 
Hosiery, men’s, mfg. 
Hotels 

Tron & steel, who. & job. 
Jewelry, mfg. 


Jewelry, ret. 

Jewelry, who. & job. 

Knit goods, mfg. 

Knit goods, who. & job. 

Machine tools, mfg. 

Paper, who. & job. 

Pianos, mfg. 

Plumbers’ supplies, who. & 
job. 

Printing & publishing, 
mie: 

Radio, who. & job. 

Shoes, men’s, mfg. 

Shoes, men’s, ret. 

Shoes, women’s, mfg. 

Shoes women’s ret. 

Stationery, ret. 

Tailors custom men’s ret. 

Tobacco leaf. 

Twine, who: & job. 

Underwear, men’s, mfg. 

Women’s clothing, ret. 

Women’s specialty shops, 
ret. 


SALES BELow YEAR AGO 

Furs, who. 

Hats, men’s, mfg. 
Lumber, who. 

Millinery, who. 
Millinery, women’s, mfg. 


Automobiles, ret. 
| Boxes, paper, mfrs. 
Boxes, wooden mifrs. 
' Carpets, who. & job. 
Coal, ret. 
| Waste Elimination 
"@ (Continued from preceding page) 

“By utilizing the procedure of the Division of Simpl 
fied Practice, such a weeding-out process is being carried 
on by many industrial groups. We call it ‘Simplified 
Practice.’ The Division cooperates with all elements of 
an industry—producers, distributors, and consumers—to 
help them determine the demand, and to decide what 
they may practically eliminate in the interests of all three 
elements. This action has already been taken by 77 in- 


many millions of dollars, and have improved quality and 
service, without sacrificing profits, individual genus, or 
inventive ability. 


dustries which have found annual economies totalling 


Plain, Cut and 


Decorated 
For Gift Shops 
Florists f as 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line 


REPRESENT ATIVES 
NEW YORK 


of Original Ideas i. o. ad? %. 
200 Fifth Avenue 
BOSTON 
Hr cor He nunt: 
41 Pearl Street 


Traveling Representatives 
R. B. Reineck, 
1422 KE. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himme'stern Bros., 
: 643 S. Olive St. 
SEZ 7 0) TAS 
No. 1211 Creamer. Made in Roselin, Pht ee eee pte 
Amber, Green and Crystal. Terminal Sales Bldg. 


Duncan & Miller Glass Co. 


Washington, Pa. 


Lamp Bases 


Big sellers in. the Duncan & Miller line. Fashioned to mect the 
demand for reproductions of Colonial and other designs cf former 
days. The Georgian Base, pictured, made in crystal, amber, rose or 
green, is an example of the line’s individuality. 


ON VIEW AT OUR SALESROOMS 


N York Boston Chicago 
Paul Joseoh, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 ee Rondoloh St. 
Philadelphia San_ Francisco altimore 
Joseph Thmbtaaan, Marsh & Kidd, Harry T. Thomas & Co. 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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Varied Topics Discussed at Annual 
» PotterseMicer 


ROMINENCE was given during the 49th annual 

meeting of the United States Potters’ Association, 

Hotel Willard, Washington, D. C., this week, to 
the discussion of these subjects: importations, tariff, na- 
tional advertising to reach the consumer, rates of work- 
men’s compensation, as relating to laws of different states, 
payment of skilled labor wages to common labor and mar- 
ket conditions. 

These subjects were discussed with the utmost freedom 
and it may follow that much good to the trade will result 
eventually, 

It was immediately following the presentation of the 
report of the Labor Committee of the Association by W. 
E. Wells of the Homer Laughlin China Co., when the 
meeting was “thrown open” so to. speak, and James Smith, 
head of the Shenango Pottery Co., New Castle, Pa., was 
prevailed upon by President Thomas B. Anderson of 
Coshocton, O., to relate his experience in visiting potteries 
in Germany and Sweden. 


“German pottery manufacturers import the bulk of 
their raw materials just as we do, but their labor costs 
are very much lower,’ Mr. Smith opened. ‘The point 
I want to bring out is that where we employ men, the 
German manufacturers employ women. They fill the 
saggers and do the dipping; we have to employ men to do 
this work. In Germany they pay about 25 per cent of our 
wages. One woman makes “Bats” for two jiggermen and 
the jiggermen receive eight marks per day.” 


“The German factories are divided into groups and 
each group has a different price, which is five per cent 
under each other. Producers sell to jobbers only, and in 
a particular territory. Each producer has a different 
class of goods and this is where the differential of five 
per cent comes in. No manufacturer sells to a retailer.” 

“In Sweden some china manufacturers fire their ware 
in an electric kiln. We do not have such a kiln in the 
pottery industry in this country. 


“In Sweden as in Germany, women do much work that 
is done by men in American potteries.” 


“I’m not in favor of reducing wages in our industry,” 
Mr. Smith said, “but I am in favor of paying skilled 
labor wages for skilled labor and wages to common labor 
that common labor would command. There is much work 
done in American potteries for which skilled labor prices 
are being paid, and we all know that in some of this, com- 
mon labor can be employed, and such particular work is 
nothing more than common labor.” . 

A very open discussion followed the statements of 
Mr. Smith, and it may follow that at no distant date the 
American manufacturers of dinnerware will seek certain 


revisions in the existing wage scale along lines suggested 
by Mr. Smith. 
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In referring to importations, it was made known tha’ 
while German goods were being received in the Unitec 
States in large volume, produced at a low wage, yet re. 
ceipts from Japan were soaring, and wages paid in Japar 
are still lower than those paid German pottery workers 

While reference was made by President Anderson ir 
his opening address to National Advertising of Americar 


The New President 


Joseph M. Wells of Newell, W. Va. 
Dinnerware, the discussion on this one thought was led by 
F. P. Judge, Jr., of the National China Co., Salinevalle, 
O. This subject was given some consideration during the 
executive session, Wednesday, it was said. 

Rates manufacturers are required to pay according to 
state laws for workmen’s compensation were discussed at 
length. A committee of Ohio manufacturers is very likely 
to be appointed later to confer with the industrial Com- 
mission of Ohio relative to the segregation of the dinner- 
ware industry from all other Ohio clay industries. 

Two executive sessions were held Wednesday morning 
and afternoon. At 12:30 o’clock Wednesday the Asso- 
ciation members and their guests were presented to Presi- 
dent Calvin Coolidge at the White House, the meeting 
being arranged by First Vice Président William Burgess. 
Trenton, N. J. The President was photographed with the 
group afterwards, this being the first time in the history 
of the Association such a photograph was possible. 

Officers for 1928 were elected as follows: 
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Members of the United States Potters Association with President Coolidge at the White House 


President Joseph M. Wells, with Homer Laughlin 
China Co., Newell, W. Va. 

First Vice-President, Wm. Burgess, Trenton, N. J. 

Second Vice-President, M. W. Thompson of Hall 
China Co., E. Liverpool, O. 

Third Vice-President, Earl Crooks of Crooksville China 
Co., Crooksville, O. 

Secretary-Treasurer, Charles F. Goodwin, East Liver- 
pool, O. 

In the matter of Committee Chairmanships, no changes 
were made with one possible exception, that being the 
election of Ex-President Anderson as Chairman of the 
Art and Design Committee, and Vice-Chairman J. Don- 
ald Thompson, of the Thompson Pottery Co., East Liver- 
pool, O. 


Secretary of Labor Speaks at Banquet 


Secretary of Labor James Davis, of Ohio, was the prin- 
cipal speaker at the annual banquet with United States 
Senator Reed Smoot of Utah. Following the dinner, 
President-Elect Joseph M. Wells introduced W. E. Wells, 
Sr., as toastmaster. 

Those at the Speakers’ Table were: Hon. B. Frank 
Murphy of the 18th Ohio District; Hon. John G. Cooper, 
of the 17th Ohio District; Hon. John McSweeney, 17th 
Ohio District; Hon. C. A. Eaton, New Jersey; Hon. 
Frank Crowther of the Ways and Means Committee; 
Hon. W. G. Morgan, Coshocton, O.; Edward T. Clark, 
Secretary to President Coolidge; Marcus Aaron of the 
Homer Laughlin China Co., Pittsburgh, Pa., and William 
Burgess, Trenton, N. J. 


Vocal music was rendered by Henry MacElroy and 
Karl Minch. 


Members and Guests at Convention 


Chas. F. Goodwin, Secretary-Treasurer, U. S. Potters Ass’n.; 
W. C. Hirsch, Ceramic Industry, Chicago, Ill.; George Brien, 
Paper Makers Importing Co., Eastern, Pa.; Chas. W. Bowman, 
Smith-Phillips China Co., East Liverpool, Ohio; Wm. H. Taylor, 
National Lead & Oil Co., Pittsburgh, Pa.; C. C. Oliver, National 
Lead & Oil Co., Pittsburgh, Pa.; James Shaw, Illinois China Co., 
Lincoln, Ill.; H. D. Winteringer, Stubenville Pottery Co., Stuben- 
ville, Ohio; Earl R. Crooks, Crooksville China Co., Crooksville, 
Ohio; Hugh Conley, Eagle-Picher Lead Co., Pittsburgh, Pa.; 
M. M. Zoler, Eagle-Picher Lead Co., Chicago, Ill.; C. W. Fore- 
man, Canton, Ohio; G. F. Brand, Southern Potteries, Erwin, 
Tenn.; H. W. Kibler, Owen China Co., Minerva, Ohio; Geo. J. 
Niebuhr, Hanovia Chem. Mfg. Co., Newark, N. J.; W. A. Moor- 
house, Hanovia Chem. Mfg. Co., Newark, N. J.; F. P. Judge, Jr.. 
The National China Co., Salineville, Ohio; Thos. B. Anderson, 
Pope-Gosser China Co., Coshocton, Ohio; J. G. Kaufmann, China 
Glass & Lamps, Pittsburgh, Pa.; Harry Bailey, Bailey-Walker 
China Co., Bedford, Ohio; M. K. Zimerman, CrocKEry & GLASS 
JournaL, New York; W. C. George, W. S. George Pottery Co:, 
East Palestine, Ohio; J. S. George, W. S. George Pottery Co., 
East Palestine, Ohio; W. C. George, Canonsburg Pottery Co., 
Canonsburg, Pa.; Chas. D. Donley, U. S. Potters Ass’n., Pitts- 
burgh, Pa.; T. A. McNicol, T. A. McNicol China Co. East 
Liverpool, Ohio; J. M. Wallace, Homer-Laughlin China Co., 
Newell, W. Va.: Wm. Burgess, First Vice President, U. S. Potters 
Ass’n.; James M. Smith, Shenango Pottery Co., New Castle, Pa.; 
John W. Gillies, Metcer Pottery, Trenton, N. J.; W. E. Wells, 
Homer-Laughlin China Co., Newell, W. Va.; J. M. Manor, The 
Golding Sons Co., East Liverpool, Ohio; W. E. Brown, East 
Liverpool Potteries Co., East Liverpool, Ohio; F. W. McKee, 
Salem China Co., Salem, Ohio; R. Gartner, R. Gartner & Co. 
New York; R. L. E. Chambers, R. Gartner & Co., New York; 
T. C. Matthews, Pennsylvania Glass Sand Co., Louistown, Pa.; 
F. G. Lord, Pennsylvania Glass Sand Co., Louistown, Pa.; D. U. 
Scammell, Scammell China Co., Trenton, N. J.; Fred Sutterlin, 
Scammell China Co., Trenton, N. J.; Howard R. Handy, O’Gor- 


(Continued on page 19) 


President Anderson Stresses Advantages 
of Plant Mergers 


Plant Obsolescence Is Bane of Manufacturer Says Retiring 
Head of United States Potters Association Who Believes 
Mergers Might Successfully Be Carried Out in Pottery Industry 


The following is a report of the address of President 
Thomas B. Anderson: 

The. United .States Potter’s 
its forty-ninth Annual Session. 


Association convenes for 


We are a distinguished company, not only for our worth 
in as individuals in the scheme of life, but because, since 
the beginning of recorded history, our craft has been 
spoken of with honor. The writers of old likened the 
forming of human destiny, to a Potter, shaping his clay. 

It is indeed difficult to draw much inspiration from the 
conditions surrounding our business in recent years. The 
past year especially, has been one of subnormal production 
and depressed selling prices. These bring in their wake 
inevitable shrinkage in earnings. 

As we are in the pottery business for a livelihood let 
us hope that, as general business conditions would indicate, 
we are at the turn of the road; and that we shall assem- 
ble at the close of 1928 with a better showing for our 
efforts. 

A prominent economist observes that “The measure of 
prosperity in business is not alone in the volume of prod- 
ucts sold and credit circulation, but what is left after 
costs of every kind are deducted from income that vol- 
ume brings. 


Too many concerns, large and small, are now operating 
with little or no profit. The only way to correct this con- 
dition is to study, with as great care the way to make prof- 
its as the way to make sales—‘‘Profitless Prosperity” may 
sound euphonious, but it is well to remember “there ain’t 
no such animal.” 

In June, the Association met at Bedford Springs. Ten- 
tative plans were laid at that time to joi hands with our 
workmen in an attempt to interest in a greater degree our 
legislative agents, by pointing out'to. them-the mutual neces- 
sities of our business. There is encouragement to be found 
in the fact that the Brotherhood has shown willingness 
and even anxiéty, to work with usin an endeavor to get 
adequate protection for our industry, from foreign com- 
petition. 

It would seem reasonable by presenting a united front, 
we might accomplish a lot in our fight to hold, in part at 
least, the home market’ for home workmen and manufac- 
turer. We await with great interest the remarks of our 
First Vice President and the Chairman of the Labor Com- 
mittee upon this subject. 

The viewpoint of the retail pottery buyer has changed, 
and his purchasing power increased. He is most discrim- 
inating in his demands. ‘He can choose between white 
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and tinted wares, covered with highly colored decalco- 
mania and other decorative styles in almost endless pro- 
fusion. Truly the world is at his feet. 


It was stated at our summer meeting that the Ameri- 
can Potter is compelled to meet competition from almost 
every country in the world. One has but to wander 
through the china department of a metropolitan estab- 
lishment or the “‘Racket Store’ of ““Main Street’’ to real- 
ize the far reaching truth of this statement. 

Europe and Asia may be poor ina material sense but we 
must admit they are creative. So it behooves us to keep 
everlastingly at the task of producing more and still more 
attractive wares. 

We hawe been treating lightly warnings of the come 
back, since the World War, of the countres mentioned. 
They are here, bringing to our doors merchandise in many 
cases fabricated with money furnished by America! 

Past Presidents have dwelt on the importance of adver- 
tising. Our country is outstanding in the use of the idea- 
graph—that is—telling it in pictures. As most dinner- 
ware is purchased on looks, this is‘a big feattnes in 1 placing 
our ware before the consumer, 


It is gratifying to see an increasing number of Amer- 
ican Potters advertising to the American Housewife 
through the magazines. “Hall’s Teapots” are becoming as 
familiar as ‘‘Tetley’s Tea,” and we gaze entranceduat 
“Cowan's Nymphs’ disporting themselves mid flowery 
bowers on our dining tables. The thrifty bride gets a 
“Hoosier Kitchen Cabinet’? with a “Golden Maize” din- 
ner set. Seriously. Since our American periodicals are 
open to the advertisements of English, French, German, 
Japanese and every other sort of foreign ‘pottery, the ware 
made in the United States should’ receive much publicity. 


Another ‘matter stressed ,has’ beer the provision for 
technical and research’ education’ for our industry. Ohio 
ts justly proud of its State Unive ea sity, which has for more 
than thirty years maintained ‘a: Ceramic Department. 


It would be ititerésting’ to give the names of the grad- 
uates of that Ceramic School, as well as to tell you of the 
responsible. and eminent positions they occupy, in the 
educational and ‘business world: . We shall soon have an 
Art Course which will give our young people an oppor 
tunity to develop artistic talent in Ceramics. ma 

This educational scheme has been followed by other 
State Universities, from the Atlantic to the Pacific. 

Modern business demands fundamental knowledge in 
the workshop as| well as~in the financial and sales de- 
partments. . We must encourage craft in the elementary. 
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| 
schools, High Schools and Universities. Train a child in 
the way he should go is just as important tndustrially, as 
jit is mentally and morally. 


} : y 
) During the year mergers have. been proposed and con- 


¥ 


| 


Some.of the ad- 
‘vantages of the plan are, saving in material purchases, 
reduction in management expense, wider and more .eco- 
| napnical methods of distribution. We have seen the plan 
‘worked into the hundreds of millions in other manufac- 
turing and selling organizations. Therefore, it would 
seem possible to apply the idea successfully in our field 
of industry. 


sumated in various lines of business. 


_ The bane of the manufacturer is plant obsolescence. 
The man who slips in this respect has a hard time to catch 
step in the march of progress. 

Let us have free and dispassionate discussion of the 
problems of our business, so that we may give up our 
\loins, go forth with stout hearts and undaunted courage. 
_ A hopeful spirit 
will do wonders to 
jnormal production, 


and friendly feeling for each other 
set our feet on the solid ground of 
sales and profits. 
| After having been a member of this association for 
|Many years, it has given me great pleasure to serve as 
its president. 
_ Lappreciate the courtesy shown me on all occasions and 
the co-operation of the Secretary and Committee Chair- 
men. 

“For I remember stopping by the way 

To watch a Potter thumping his*wet Clay; 

And with its all obliterated Tongue 

It murmur’d—Gently, Brother, gently, 

Pray.” 
—OMAR. 


Report of the Committee on Machinery 


By Epwin WELLS, JR: 


wishes to report that during 
ns of new and improved ma- 
longing to the Association have 


The Machinery Committ 
the past year the install 
chinery in the plants 
been fairly numerous. 


The change from periodic to tunnel kilns which was 
made at the Taylor, Smith and Taylor plant in Chester, 
W. Va., and at the Edwin M. Knowles China Co. plant 
‘in Newell, W. Va., as well as the erection of the new No. 
7 plant of the Homer Laughlin China Co. in Newell have 
offered exceptional opportunities for the installation of 
various types of improved machinery. 

The changes made by the different firms will be indi- 
cated in the following paragraphs. 

Edwin M. Knowles China Co. Whea the alterations 
are completed they will have the following additional ma- 
chinery in operation : 

Two deca!comania machines manufactured by the Frank 
Ault Engineering.Co., Alliance, O. 


Two dippers mangles manufactured by Proctor and 
Schwartz, Philadelphia. One portable brushhing machine 
built by the Frank Ault Engineering Co. Two belt con- 
veyors which are used in drawing from the tunnel kilns. 
Lift trucks, and portable bins used in transporting ware 
from the drawing belt conveyors. 

Homer Laughlin China Co. One of the features in the 
new No. 7 plant at Newell is that no boiler installation has 
been provided and that most of the heat used in drying 
the ware and heating the plant is provided from the new 
tunnel kilns in this plant and the bisque and glost tunnel 
kilns in plant: No. 6 which are practically under the same 
roof. It might perhaps be of some interest to give a de- 
scription of this layout. 

For this purpose the waste heat from the relief ports, 
the crowns of the kilns and the stack gases is utilized. 
From the two bisque kilns an underground duct of 32 sq. 
ft. cross-section passes across the plant, connecting up 
with the stove rooms. Also to each of the kilns a recupera- 
tor is attached which uses the heat from the stack gases 
to heat air which is likewise conveyed through an under- 
ground flue, 3 feet by 4 feet, across the plant and connect- 
ing up with the large duct referred to above. Each bisque 
kiln is provided with a 48 inch Sturtevant fan for hand- 
ling the warm air collected from the relief ports and from 
over the crown, with a capacity of 30,000 cubic feet of air 
per minute, at a static pressure of 2 inches. The crown 
is covered with corrugated asbestos board. Stacks for 
relieving the warm air to the outside of the plant are pro- 
vided with suitable volume dampers. The air is delivered 
to the stove rooms at a temperature of 135 deg. Fahr. 

The recuperator attached to each bisque kiln is a Stur- 
tevant heat exchanger with a heating area of about 1600 
square feet. “The fresh air is pushed through the plates 
and 11,000 cubic feet of air at 150 deg. are delivered per 
minute with the stack gases at 460 deg. One Sturtevant 
fan of 25,000 cubic feet capacity handles the air for the 
two bisque kilns. All fans are of the non-overloading 
type and are driven by U.S. motors by means of Tex- 
Rope drives. The fans are erected on top of the kilns and 
are supported independently from them on structural steel 
frames. 

The arrangement for the two glost kilns is very similar 
to that for the bisque. Each has a 42 inch Sturtevant fan 
for collecting the warm air from the relief ports and 
from over the hot kiln crown. Each likewise has a Stur- 
tevant heat exchanger of the same size as those attached 
to the bisque kilns. One fan is used to push the fresh 
air through both recuperators, with a capacity of 25,000 
cubic feet per minute, operating against a static pressure 
of 2 inches water gauge. In the case of the glost kilns 
all of the warm air is collected in one flue of 36 square 
feet cross-section which passes across the plant and con- 
Suitable 


risers connect with this flue to supply over-head pipes with 


nects with the main flue from the bisque kilns. 


warm air for heating purposes. Pipes also extend into the 
slip house and clay bin house. 
(Continued on page 20) 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


Special Prices to Be Feature of Market Event 


It is announced that every factory participating in the 
Annual Show of Local Factory Display Rooms, to be 
held in Chicago from January 30 to February 13, will 
offer real price specials, that will be “Specials” in every 
sense of the word. The prices to be quoted at the Mar- 
ket Event will not be given before, or at any time after 
the show. They will be confined strictly to the Semi-An- 
nual occasion, Popular items will be marked and the 
prices will be sufficiently below the regular price to make 
them attractive to every buyer. 


Walter G. Mnnemeyer has just returned from his fac- 
tory visit in the East and describes his trip mostly in 
terms of mileage. One thousand miles divided into 700 
of rain, 200 of snow, ice and sleet, which leaves 100 for 
enjoyable driving. But it was consoling not to have been 
alone in these predicaments. The roads, we learn, or 
rather the lakes, ice ponds and slush tracks, were crowded 
with the usual traffic of a bright, sunshiny Saturday after- 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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THE CHICAGO MARKET 


By 


J. H. SmyrHe, REPRESENTATIVE 


noon. But “Walter” would drive to Detroit for h 
Thanksgiving dinner and from there the factories mu 
be visited via automobile. 


W.-C. Owen, Inc., 17 N. Wabash Ave., are now shoy 
ing the complete line of the Milring Art China novel 
items filled with either candies or bath salts. In this lit 
are included Elephants, Frogs, Cigarette Boxes and Be 
Bon dishes ranging in price from $7.20 to $13.50 p 
doz. The company also reports that it has just receive 
a selection of Majolica Nut or Bon Bon dishes which — 
priced at $9.00 for 12 pieces. 


“Al” Papke of Ed. Schuster & Co., Milwaukee, foun 
it necessary to make further selections last week. Pete 
N. Obertin of Kenosha, also visited the various display 
at 17 N. Wabash Ave. 


Numerous factory representatives were guests of tt 
local offices during the past week. J. E. Boring, travel 
for the Crooksville China Co., Crooksville, O., stoppe 
over while passing through the city. I. E. Mincks of tt 
Albright China Co., Carrollton, O., spent a little time het 
during the course of his trip which he is making in tt 
territory. H. D. Wintringer of the Steubenville Potter 
Co., Steubenville, O., was in Chicago during the week an 
made his headquarters with George Turner, represent 
tive for his company. Douglas Worthington was als 
among this week’s visitors, returning from a road tri 
in the interest of the A. E. Hull Pottery Co. 

M. E. Hanse of the Lotus Glass Co., Barnesville, O 
came to Chicago for a few days to confer with Tinke 
Brothers, the firm’s local representatives. 


Walter Lazure, Chicago representative for the Unite 
States Glass Co., of Pittsburgh, who has been ill fe 
several weeks, has recovered and is again back at his desl 


W.. C. McCartney, sales manager of the Cambridg 
Glass Co., and G. T. McCracken, Detroit manager of th 
company, spent some little time this week in the office o 
John Franklin, western manager of the firm. 


H. L. Kelly and C. W. Reasner returned last week fror 
the East after visiting their factories, the McKee Glas 
Co., Jeannette, O., and the Louie Glass Co., Weston, W 
Va. 


Ralph B. Kraetsch of W. C. Owen, Inc., has just re 
turned from a business trip in the East. 


— -_hes 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 


DISPLAY ROOMS 

FOSTORIA GLASS CO. EARL W. NEWTON AND IRA A. JONES CO. 
Chicago Display, 806-7-8 Masonic ities 9 North Wabash Avenue 

Temple ECONOMY GLASS CO Representing: 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glass Co. 
Pressed and Blown Pp OWEN CHINA CO. Susquehanna Cut Glass Co., Coshocton Glass 
Etchings, Cuttings hone Corp., Burke Studios, Vesta Studios, Heule 
and Iridescent. Central 3497 9 North Wabash Ave’ Phone: Central 323¢ Studios, Lamps and Shades. 


THESEBRING POTTERY CO. 
ie Te ee ent 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


The Atlas-Globe China Co. 
NILES, OHIO 
EK. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive 
Phone Superior 4100 


THE UNITED STATES 
roe Co. 
Randolph Street 
Walter B. aes Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Convention List 
(Continued from page 15) 


man Publishing Co., New York; James A. Quigley, V. John W. 
Higman Co., New York; D. Wm. Scammell, Scammell China Co., 
Trenton, N. J.; Geo. C. Thompson, C. C. Thompson Pottery Co., 
East Liverpool, Ohio; C. L. Sebring, Sebring Pottery & Crescent 
China, Sebring, Ohio; Geo. R. Ahrendts, Atlas-Globe China Co., 
Cambridge, Ohio; M. W. Thompson, Hall China Co., East Liver- 
pool, Ohio; Chas. I. Aaron, Homer-Laughlin China Co., Newell, 
Wo Va; H. S. Landell, Proctor & Schwartz, Philadelphia, Bae. 

Arthur E. Mayer, Mayer China Co., Beaver iPaplile, Ieee IRR. E. 
Henderson, Carrollton Pottery Co., Carrollton, Ohio; W. Malsch, 
R. H. Chemical Co., New York; e P. Metzner, Carr ChinayCo,, 

Grafton, W. Va.; jee Cliff, Saxon China Co., French China 
Co., Sebring, Ohio; M. A Gesner, Hammill & Gillisbie, Inc., 
New York; J. (B. McDonald, Edwin M. Knowles China Co.; 
De Witt D. Irwin, The Potters Supply Co., East Liverpool, Ohio; 
Sol Ostrow, Hopewell China Co., Hopewell, Va.; James Murphy, 
Hopewell China Co., Hopewell, Va.: James I. Lore, Albright China 
Co., Carrollton, Ohio: A. G, Dale, Trenton, N. J.; Geo. ‘C. Mitchell, 
Pope- Gosser ‘China ‘Co., Coshocton, Ohio : A. Pickin, Palm- 
Fechteler Co., New York Cringe We V. Kelsey, The Golding Sons 
Co., Trenton, N. J.; H. P. Margerum, The Golding Sons Co., 
Trenton, N. J.; A. Duhrssen, The Decal Potters Co., East Liver- 
pool, Ohio; Marcus Aaron, Homer-Laughlin China Co., Newell, 
W. Weve Geo. Simcoe, Edgar Bros. Co., Metuchen. N. J.; H. R. 
Wyllie, °H. Ree vliem Ghinam Comm Licntinaton.) Wie Vana Ls. 
Riddle, Jr., Edgar Bros. Co. Metuchen, N. J.; E. L. Torbert, 
Onondago China Co., Syracuse, N. Y.; R. H. Pass, Onondago 
(hina Co., Syracuse, N. Y.; H. J. Taylor. Knowles, Tavlor & 
Knowles Co.. East Liverpool. Ohio; A. V. Beininger, Homer- 
Laughlin China Co., Newell, W. Va.; L. H. Brush, Brush-Moore 
Newspapers, Salem, Ohio. 


Kansas City Does Big Business 


More than a billion dollars changes hands yearly in the 
wholesale business of Kansas City, Missouri, it is re- 
vealed in a report on the governmental trade census of 
that city published recently by the Domestic Distribution 
Department of the Chamber of Commerce of the United 
States. 

Wholesale trade is three times as large as retail trade, 
the report discloses. Live stock is the leading wholesale 
business, with hay and feed second, and groceries third. 

Kansas City’s retail expenditures total $300,000,000 
yearly, the new census shows. Largest sales in single 
commodity classes are for shoes and women’s outerwear. 


The Missouri city spends proportionately more for 
shoes, millinery and women’s hosiery than ‘Atlanta, Balti- 
more, Denver, or Syracuse, four other cities included in 
the trade census. 

Nearly 13,000 retail merchandise outlets are revealed 
by the census. Unusual selling plans are disclosed. To- 
bacco is being sold in bakeries, women’s hosiery in grocery 
stores, hardware in dry goods stores, radio sets in gasoline 
filling stations, hats in shoe stores, and shoes in hat stores. 
Men’s clothing, the report shows, can be bought in stores 
which sell furniture, women’s clothing, leather goods, 
shoes, cigars, dry goods, groceries, hats, hardware and 
jewelry, as well as in department stores and restaurants. 

Sales of toilet articles are proportionately higher in 
Kansas City than in any of the other four cities surveyed. 
Where Kansas City spends a dollar for toilet articles, 
Denver spends 80 cents, Syracuse spends 65 cents, Atlanta 
62 cents, and Baltimore, 56 cents. 

Musical instrument sales rank lower than in the other 
cities. Less candy and ice cream is also sold. Kansas 
City ranks high in the sale of dairy products, and low in 
the sale of groceries. The wholesale grocery trade of the 
city is nearly six times as large as the retail grocery busi- 
ness. 

More automobile parts and accessories are sold in Kan- 
sas City than in any of the other cities. 
amount to $14,000,000 annually. 


These sales 


Salesmen’s Association Elects New Members 


At a meeting of the Board of Management of the Pot- 
tery, Glass & Brass Salesmen’s Association, held at the _ 
Crockery Board of Trade rooms on Wednesday, three 
new members were elected. 

They are: George C. Cooke, buyer for John Wana- 
maker, New York and John J. Rossfield and Robert L. 
Cullimore, both members of the sales staff of John 
Davison, Inc. 
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Machinery Report 
(Continued from page 17) 

The total warm air delivery capacity is 30,000 cubic 
feet per minute at 135 deg. from each bisque kiln, 25,000 
from each glost kiln, and 11,000 cubic feet from each 
recuperator, or a total of 154,000 cubic feet per minute. 
To handle this air there are thus provided 2 fans of 30,- 
COO cubic feet capacity per minute, each, and 4 fans each 
with a capacity of 25,000 cubic feet per minute. Of the 
latter, two are connected to the recuperators. As to the 
actual volumes delivered we have as yet no complete fig- 
ures since only part of the equipment has been in operation 
and it is not expected that all the fans will be run except 
in cold weather. There will probably be a shrinkage in 
delivered air volume of from 10 to 15 per cent but the 
amount of heat available should be ample for all purposes. 

The warm air is passed from the underground ducts to 
each stove room through two slits practically the full width 
of the room, controlled by dampers. Although the air is 
of low humidity no difficulty has been experienced so far 
in drying the ware. The temperature of the delivered air 
has been very uniform and the volume of air admitted to 
the plenum chambers of the kilns apparently so constant 
that no regulation has been found necessary. It is ex- 
pected however to use two recording thermometers in each 
of the two main ducts from the bisque and the glost kilns. 

The system seems to be flexible enough so that only as 
much warm air as is necessary need be supplied and as few 
or as many of the fans can be kept going thus keeping the 
power used at the lowest possible figure. It is expected 
to make measurements of the air and heat handled during 
the coldest weather in order to check upon the efficiency 
of the system. 

The following improved machinery has been installed 
in plant No. 7: 

The Louden over-head conveyor system is used to carry 
the clay from the pugmill to the jigger line. 

The new Patterson pull-down has been used on all 
jiggers. 

Eight turning lathes built by the Cain Machine Co., 
East Liverpool. 

The Walker-Wilhelm stove rooms for large flat ware 
have been made one-third larger so that now they carry 
160 dozen 7 inch molds. 

One brushing machine by the Ault Engineering Co. 

Six Proctor and Schwartz dipping mangles. 

Two decalcomania machines by the Ault Engineering 
Cop 

At the other plants of the Homer Laughlin China Co. 
the following installations have been made: 

A new fritt kiln building has been erected at plant No. 
5 containing one rotary furnace, size 4-B, built by the 
U.S. Smelting Furnace Co., Belleville, Illinois. This sup- 
plies all the plants with fritt and is operated approximately 
six months during the year. 

New pressure tanks, made by the Patterson Foundry 
and Machine Co., have been placed in the slip houses of 
plants Nos. 4, 5, 6 and 7. 

Three Proctor and Schwartz dipping mangles have been 
installed in plant No. 5. 


In reply to the letter asking for information concern- | 
ing new equipment the following reports have been re- 
eived : | 

The W. S. George Pottery Co. In plant No. Sagi 
boilers have been replaced by one provided with a stoker. 
The entire plant has been motorized. ; | 

Salem China Co. A dish jigger of the Beaver Falls | 
type has been installed which is operating very satisfac 
torily. | 

National China Co. A decalcomania machine built by. 
the Frank Ault Engineering Co. has been installed which | 
is provided with a carrier conveying the ware to the lining 
room. 


Southern Potteries. A new decalcomania machine has 
been erected. 


Carr China Co. A new No. 2 magnetic separator has 
been installed as well as a few motors. 

Shenango Pottery Co. The following new machinery 
has been installed: Two 6 ft. by 10 ft. pebble mills and 
changed seven mills of the same size to individual motor 
direct drives; one jaw crusher for crushing feldspar; one 
three roller, steam heated color grinder; one foot grind- 
ing machine; one machine for cleaning the glaze from the 
base of hollow ware; three printing machines; two 12 
foot slip blungers ; two cup turning lathes; one 5 foot cast- 
ing slip blunger; one ball clay crusher; one four roll 
crusher for crushing broken saggers in sagger shop; two 
three barrel revolving lawns. 

Onondaga Pottery Co. Installed an Autosan dish wash: 
ing machine built by the Colt Arms Co., for washing the 
bisque prior to decorating. In conjunction with a suit- 
able conveying machine a labor saving has been effected 
as compared with the old method of hand washing. The 
quality of the work is satisfactory. There was also in- 
stalled a Crossley ball bearing eccentric slip lawn which 
is operating very well. An experimental unit of the Rich- 
ard Dudgeon, Inc., hydraulic filter press closing device has 
been installed which works well. ; 

A Foster economizer has been installed on the boilers 
of the Fayette Street factory. In connection with this 
equipment a larger draft fan has been put in. 

Hall China Co. In plant No. 3 there were installed :— 
Hose casting system with one blunger, one 7 ft. x 7 ft 
slip reservoir; one 5 ft. x 5 ft. supply tank, and one slip 
pump, all, Patterson make and also, one soda fountain 
grinding machine, made by C. H. Besley and Co. 

In plant No. 2 of the Hall China Co., there was erected 
one horizontal grinding machine for grinding the base of 
large pieces, made by C. H. Besley and Co. ; 

Taylor, Smith and Taylor Co. This company has made 
some notable and interesting advances in machinery equip- 
ment which are: raw materials unloader, horizontal blun- 
ger, portable pugmill. 

The raw materials unloader consists of a channel iron 
frame mounted on four double flanged wheels run on a 
30 pound rail which is supported by 6 inch I beams over 
the bins. Mounted on this frame is a shuttle belt with its 
own power unit. This shuttle belt moves on a frame at 
right angles to the direction of the frame travel which 
makes it possible for it to be moved out of the bin door. 
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YOUR LAST CHANCE! 


to Get Copy in for Our 
Special 1927 


HOLIDAY NUMBER 


FORMS CLOSE DECEMBER 15th 
The Directory of the China and Glass- 
ware Trade. Better than ever this year. 


DEMAREST PUBLICATIONS, INC. 


45 EAST 17th ST. NEW YORK 


— 


Showrooms and Stores 


China and Glassware 


We specialize in display fixtures for china and glass and have 
created some of the best types for this use. Call us when 
you make the next change, we can help you. 


FULLER & BALLAGH 


Designers and Manufacturers 


416 West Broadway 


Our latest installation 


WRIGHT, TYNDALE & VAN RODEN 
PHILADELPHIA 


New York 


FRIENDLY WARNING! 


Transparent yellow glaze has a soft, mellow, golden 
coloring effect. When combined with decalcomania 
floral and underglaze decorations a new creation was 
produced in the dinnerware field. It is entirely dif- 
ferent than any decorated ware heretofore produced. 
After a great deal of research and expense it was de- 
veloped in our own laboratories. It is no longer an 
experiment and its success, after many months of 
continuously increasing sales, shows it to be a sen- 
sation of the pottery world. 


Being a secret process and an exclusive idea, no other 
Pottery is authorized to make this ware. Application 
for patent has already been made, and it is our inten- 
tion to vigorously prosecute infringements, regard- 
less of the names given the ware. 

Successful new creations are almost certain to be 
imitated in an inferior way. This notice is to fully 
protect the dealer and consumer from unfair and in- 
ferior imitations. Buy only from the originators 
and avoid future complications. 

The only factories which are licensed to manufac- 
ture and sell this ware are the following: 


Litmoges China Co. Sebring Pottery Co. 
Sebring, Ohio Sebring, Ohio 
Salem China Co. Crescent China Co. 
Salem, Ohio Alliance, Ohio 


/ ‘Morgantown 


GLASSWARE 


Our retail lines are now going to you bearing the triangular 
label shown above. On our glassware it appears printed in white 
on a rich’ blue background. 

Application for the registration of this trade mark has been 
made-at the U. S. Patent Office and willbe the identifying 
symbol of our: products. 


SAMPLE LINES AND SALES OFFICES 
IN ALL PRINCIPAL CITIES 


ECONOMY’ GLASS COMPANY 
MORGANTOWN, W. VA. 
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Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


“ < <By Our Trucks from Our 
NEW YORK WAREHOUSE 
5 W. 20TH ST. 
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The length of the travel is governed by the distance of 
the railroad car from the side of the building. In all cases 
the belt pulls out to the car door. The levels are so ar- 
ranged that the top of the belt is on the same level with 
the car floor. A movable plow is provided for scrapping 
off the material from the belt at any point along the line. 
The position of the plow is controlled by the crank from 
the front end of the belt. The belt is powered by a 3 
H. P. Howell motor which is protected from dust by en- 
closing and ventilating with compressed air. 

The motor speed is reduced by a Foote Bros. speed re- 
ducer, driving the belt directly by chain. This unloader 
was built according to specifications by the Columbus Con- 
veyor Co., Columbus, Ohio. The cost of unloading raw 
materials is about 50 per cent less than by the old wheel 
barrow method. 

The horizontal blunger was built as a trial installation 
by the Mueller Machine Co., Trenton, N. J. It consists 
of a welded steel tank lined with split vitrified bricks. 
The shaft goes through the center and has stuffing boxes 
at both ends of the tank. Four steel sweeps, staggered in 
pairs, with 2 x 4 oak cross arms agitate the mix. The 
shaft is driven through a train of gears from a 20 H. P. 
variable speed Westinghouse motor. The maximum speed 
of rotation is 35 r.p.m., the minimum, 20. The blunger 
holds 8,000 pounds of dry body, which charge is blunged 
to slip in about one hour. The slip is of gravity 1.34. 
The unblunged material runs less than 0.1 per cent which 
is very much less than for the vertical type of blunger. 
It should be noted that the body being blunged is of the 
highest ball clay type and that the ball clay has not been 
soaked. 

The portable pugmill was built by the Crossley Machine 
Co., Trenton, N. J., and while not exactly new is the first 
machine of this type in this district. It consists of a 20 
inch pugmill of a regular design mounted on a roller bear- 
ing truck. The machine is driven by a 5 H. P. General 
Electric motor through a china drive. The mill can 
be easily pushed to any position by two men. In this way 
the long carry of clay to the mill is eliminated. One man 
is able to fill the mill and take off the pugged clay on the 
track. 


It would appear from the activities of the several com- 
panies that the dippers mangle is generally recognized as 
a great aid in making a better product as is shown by 
the number of these machines put in operation this year. 
Similarly, the value of the decaleomania machine is cut- 
ting down costs in the decorating department is very evi- 
dent from the number of such machines erected in the 
various plants. 


Report of the Historian 
By C. F. Goopwin 


After an absence of four years, we again find ourselves 
meeting in the Capitol City and I believe that I can safely 
say that Washington, for some reason or other holds first 
place for our annual meetings, for the forty-nine sessions 
which we have held, this makes twenty-two times that. the 
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meetings have been here. Evidently throughout the years 
it must have been felt that our best meetings and best re- 
sults were secured when we met in Washington. 

One year ago, reports were generally optimistic and 
we looked forward to 1927 with a feeling that business 
would be better. While it has been fairly satisfactory 
with a very few of our members, it has been decidedly un- 
satisfactory with most of them. We find again this year 
that optimism in regard to the coming year and that 1928 
will prove one of our best business years. : 


The Tin Lizzie has fallen by the way side and with 
no effort to resuscitate her, her place is to be filled with a 
distinctly new car, equipped with the various devices which 
were lacking in its predecessor. This car will be sold at 
prices that justify a feeling that they will be manufac- 
tured on the same large scale which will roll up a tre- 
mendous amount of business. All the various lines which 
participate in the manufacture of the car, will of course be 
benefited in a renewed activity. Reports are in circula- 
tion that large corporations will place generous orders for 
equipment in 1928 and if these reports are born out, 
there should be a general stimulation in business and the 
pottery business should share in the increased prosperity. 

This year marked the passing of Mr. John T. Wood 
from the activities of The Brotherhood. Mr. Wood had 
been connected with the National Brotherhood of Opera- 
tive Potters during all of the many years we have worked 
with them on the Collective Bargaining plan. It is to be 
regretted that such men as John Wood cannot still be used, 
for they have a fund of experience and information that 
is of great value. In the almost fifteen years that I have 
been with the Association, I have worked with Mr. Wood 
on many hundreds of cases and never in a single case have 
I had the least occasion to feel that he was anything but 
fair. True, we have had many differences and we have 
convinced each other many times but I have always had 
great respect for his honesty and his desire to do the right 
thing. 

For the first time in years it is necessary to report a loss 
of some of our members who have gone out of business. 
The plants of The Standard Pottery Company, The Dres- 
den Pottery Company and The Cartwright Brothers Com- 
pany at East Liverpool, and that of The Anchor Pottery 
Company at Trenton have been closed indefinitely. The 
Standard Pottery Company will concentrate all their ef- 
forts on their tunnel kiln plant at New Cumberland, WwW. 
Va., which came into the Association as a new member 
and is operated under the name of The Cronin China Com- 
pany. 

I regret very much to report the deaths of Mr. J. W. 
Irwin of The Edwin M. Knowles China Company and 
Mr. Robert L. Harker of The Harker Pottery Company. 
These men will be missed for they were both of unusual 
dispositions and the likeable kind of friends that we can- 
not afford to lose. We also note the deaths of three per- 
sons ‘who, while not members of the Association, had been 
very active in the pottery business in past years. They 
are: Mr. Charles May of Trenton, N. J., who was for 
many years, I believe up until the time The Scammell 


__ployees. 
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interests took over The Maddock Pottery Company, one 
of the leaders. Mr. George Sebring, the eldest of the 
Sebring brothers, who in the early days was actively con- 
nected with them in the development of their pottery in- 
terests but for a number of years has given his attention 
to his real estate interests in Florida. Mr. Charles D. 
Fraunfelter, of The Fraunfelter China Company at Zanes- 
ville, O., who had done much to develop a high grade prod- 
uct. 

I feel that I should note in this report an event in 1927 
which was very unusual and could it be of more frequent 
happening throughout the country, it would do much to 
extend the good feeling between the employer and ‘his em- 
I refer to the opening of the new National 
Brotherhood of Operative Potters building at the East 
Liverpool headquarters. An invitation was issued through 
our office to attend the opening. To my regret only a few 
took advantage of the invitation and I can only say that 
the loss was theirs. The auditorium was filled to the limit 
and a very pleasing program was put on, Mr. Geo. C. 
Mitchell of The Pope-Gosser China Company, being one 
of the principal speakers while upon the insistance of 
those present, Mr. W. E. Wells was forced to speak. The 
reception which these speakers received was very gratify- 
ing and I am sure that they will agree with me that the 
evening was well spent and the occasion a very happy one. 


Report of Transportation Committee 
By F. B. LAWkENCE 


There are probably few subjects requiring the atten- 
tion of our Association which are more controversial in 
their character than transportation matters. This, we be- 
lieve, is but the natural outcome of the difterence in the 
viewpoint of the shipper and the carrier, and one must be 
continually on the alert for changes in tariffs, which may 
affect adversely our interest both as shippers of a fin- 
ished product and as receivers of the raw materials enter- 
ing into the manufacture thereof. 

The past year, in so far as the activities of your Com- 
mittee are concerned, has been little different from preced- 
ing years, except perhaps, that the tangible results of our 
efforts this year may be less obvious; and yet, on the 
whole, they have been really worth while. However, to 
our Traffic Counselor, Mr. Donley, will be left the duty of 
reporting more in detail the actual benefits accruing to our 
membership from our efforts. Let it suffice to say that the 


refunds alone collected from carriers in behalf of our 


membership will in the aggregate more than repay all ex- 
penses incurred by your Committee in its work. 

It has been the aim of the Transportation Committee, 
and we believe it meets with the hearty concurrence of our 
membership, to have our Traffic Counselor, through his 
office, keep in close touch with the shipping problems of 
our various members and this he has earnestly endeavored 
to do; and while in some instances the fullest use of the 
facilities. thus placed at the disposal of our membership 
has not been taken advantage of on the whole there has 
been cordial cooperation, which has redounded to the 
benefit of the membership. 


— 


Your Committee again desires to stress the importance 


of the fullest cooperation with the Traffic Department, if 


the greatest good is to be accomplished and the most diffh- 
cult service obtained. 

Generally speaking the service rendered by the carriers 
to our industry, and we believe to shippers in general, dur- 
ing the past year on both incoming and outgoing ship- 
ments has been excellent and is worthy of our commen- 
dation as an Association. Notwithstanding the almost 
monthly establishment of new high records in the move- 
ment of freight by the railroads, there has been a prompt 
and regular supply of equipment for our needs. 


The spirit of cooperation between shipper and carrier 
in the nationwide effort to accomplish the prompt load- 
ing and unloading of equipment has contributed largely to 
this very satisfactory condition of affairs and the results 
of such teamwork, if it may be correctly so termed, justify 
a continuance of and broadening, so far as is practical, of 
such efforts. 


There has been little change during the year in the 
level of rates affecting either Earthenware or China. The 
same disparity that has existed for some year between im- 
port and domestic rates to the Pacific Coast obtains today 
and although your Committee has in mind renewing its 
efforts to secure further reductions on Westbound carload 
shipments it has little reason to feel encouraged that much, 
if anything will be accomplished. 

Perhaps the most important matter affecting shipment 
of our finished product which the Committee has had to 
consider this year is a proposed new rule covering the 
packing of bulk cars. The present rule is subject to sev- 
eral interpretations and has involved carrier and shipper 
in many controversies as to its proper application; in fact 
the carrier in June of this year went so far as to threaten 
to penalize all shippers who put only two bins in each 
end of a car, and proposed further to require that, regard- 
less of the quantity of ware to be packed in a car, it 
should be equally distributed over the whole area of the 
car floor and supported by four transverse partitions, or 
bins, in each end of the car. 

The result of these controversies was a conference on 
the part of your Committee with the Official Classification 


Committee, and it was mutually agreed that there should 
be a revision of the present rule governing bulk car pack- 
ing, but pending some there should be no penalties im- 
posed, and the practices which have been followed by our 
several members should be continued in the interim. 


There is a difference of opinion as to the number of 
bins which should be made in the packing of a bulk car. 
The practice of some potteries has been to make not fewer 
than four bins in each end of a full loaded car. The prac- 
tice of others has been to make only two bins in such a 
car. It is the unanimous opinion of your Committee that 
two bins are not sufficient to properly support and pro- 
tect the ware in transit and that a continuance of this 
practice will ultimately react to the detriment of our in- 
dustry. The chairman of the Official Classification Com- 


(Continued on page 26) 


Income lax Department 


Conducted by M. L. SEipMan, 
of Seidman & Seidman, Certified Public Accountants 


This is the third of a series of articles by Mr. Seidman on how to prepare income tax returns, that have 


He will answer all income tax questions that might be directed to hun by our readers. 


Questions 


should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


appeared regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation 


returns and who must file them. We pointed out that 
every individual who has a gross income of $5,000 or 
more is required to send in a report. We also mentioned 
that a return is due if the net income is over $1,500 or 
$3,500, depending upon whether the person is single or 
married. We concluded, however, that just because a re- 
turn is filed does not mean that a tax must be paid, be- 
cause the exemptions allowed may offset the net income. 
The question of exemptions was reserved for this article. 
Every individual is allowed an exemption, and the 
amount of it depends upon whether he is single or mar- 
ried, or is the head.of a family. 


E the preceding article we discussed the question of 


SINGLE PERSON’S EXEMPTION 


In the case of a single person, the exemption is $1,500. 
That is how the $1,500 figure is arrived at in the require- 
ment that every single person having a net income of $1,- 
500 or more must file a return. 

There has been some discussion in Congress about in- 
creasing the single man’s exemption. Nothing definite has 
been done along those lines yet, and, in any event, it looks 
as if any change would not affect 1927 returns. 


HEAD OF THE FAMILY EXEMPTION 


However, it is possible, even under the present law, for 
a single man to have a larger exemption through the allow- 
ance made to the head of a family. If a person is the head 
of a family, he or she is entitled to an exemption of $3,- 
500. To be the head of a family, two things must be pres- 
ent. In the first place, it is necessary to be the chief sup- 
port of a dependent, and secondly, the dependent person 
must live in the same household with the one claiming the 
exemption. [or example, a son who supports his parents 
who live abroad would not be the head of a family. How- 
ever, if he lived with his parents, he would be allowed the 
$3,500 exemption. 

MARRIED PERSON’s ExEMPTION 


Married persons are likewise allowed an exemption of 
$3,500, and just as the single man’s exemption explained 
the rule for filing returns, so we find that the exemption 
allowed the married man explains why the law says that 
every married person with a net income of $3,500 or over 
must file a return. 


Twenty-four 


The peculiarity that we noted about the returns of a) 
married couple and the fact that husband and wife are. 
regarded as one for that purpose, also applies in the case. 
of exemptions. That is to say, the $3,500 exemption is _ 
allowed to the husband and wife as a unit. If a joint re-| 
turn is filed by them, the exemption shown will be $3,500. | 
If they file separate returns, they can divide the $3,500 | 
between them, as they see fit. The husband can take it all 
in his return, or the wife can take it all, or they can each | 
take a part. Often the manner in which they divide their | 
exemption may increase or decrease the tax they would 
otherwise have to pay. That will be explained more - f 
in a later article. 


In outlining the exemptions thus far, it has been as- | 
sumed that the person ‘has ‘been single or marrted or the | 
head of the family throughout the entire year. However, | 
if a change in that respect takes place during the year, | 
then the exemption.is computed on a pro rata basis. For | 
instance, suppose.a person is married on July 1. He will 
have been single for one half the year and married the 
other half. His exemption for the entire year, therefore, 
would be one-half the single man’s exemption, which | 
would come to $750, and one-half the married man’s ex- 
emption, which would be $1,750, and make this total ex- 
emption for the year $2,500. 


Or-let us suppose that a single person becomes the hea | 
of a family on October 1. That would mean that he was 
single nine months and the head of a family three months. | 
For the period that he was single, the exemption would — 
be nine-twelfths of $1,500, or $1,125, and for the period 
that he was the head of a family it would be three- twelfths 
of $3,500, or $875, making the total exempuge for the year | 
$2,000. | 


EXEMPTION OF CORPORATIONS AND OTHERS = | 
As for corporations, an exemption of $2,000 is allowed 


if the net income is less than $25,000, and no exemption — 
is allowed if the income is more than that amount. We 


have not the correlation here between the exemption al- 


lowed and the requirement for filing a return, as found in 
th case of individuals, since every corporation must file a | 
return, irrespective of its income. | 

(Cont.nued in next week's issue ) 
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Theresienthal 
Fine Crystal 


In stocking it you are assured of 
distinctive shapes that you cannot 
obtain elsewhere at prices that will 
be a marked surprise. 


Patented Shapes 
For Your Protection ~  € 2... 
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Transportation Report 
(Continued from page 23) 


mittee personally visited the East Liverpool and other 


districts, caused to be checked a number of cars as they 
were loaded, some with two and some with four bins to 
the end of the car, followed them through to destination 
and checked them as they were unloaded The result of 
this investigation appeared to condemn conclusively the 
practice of bulk loading with only two bins in each end of 
the car. 

The outcome of this investigation and of our several 
conferences on the matter is the following rule, which 
your Committee has approved and which needs only the 
sanction of the several committees comprising the Con- 
solidated Classification Committee to become effective, to 
wit : 

ProposEeD RULE 

“Ware not enclosed in packages must be stowed in bins 
provided by consignor, each bin, except those occupying 
the doorway, to occupy the full width and not over five 
feet of the length of the car. Bins must be constructed by 
use of transverse partitions of wood at least 1 in. thick 
securely held in place by upright braces applied to each 
side of the ends of each partition. When no goods are 
loaded in the doorway the transverse partitions nearest to 
the doorway on each side must be supported by additional 
knee braces of wood at least 1 in. thick and 12 in. wide 
placed lengthwise of and in the center of the car and se- 
curely cleated and nailed in such a manner as to hold the 
transverse partitions firmly in place. When goods are 
packed in the doorway the doorway opening must be pro- 
tected by wood at least 1 in. thick corresponding to grain 
door protection and securely fastened across the door- 
ways. 

All partitions and inside door protection must project 
above the level of the load. 

Articles subject to this note must be securely packed 
with hay, straw or other suitable material so that there is 
ample cushion between the articles and the ends and sides 
of the car.” 

Your Committee believes the proposed rule to be fair, 
both to shipper and to carrier, and that its observance 
will result in fewer claims for breakage in transit in bulk 
car shipments and thereby materially aid in eliminating 
one of the most potent reasons advanced by the railroads 
from time to time for increased rates, namely, excessive 
claims for damage in transit. 

The paper carton is another matter which has come to 
the attention of your Committee, and because of the rap- 
idly increasing use of this type of package it may be 
prudent for your Committee to take steps to urge the 
Classification Committee to recognize its more general 
acceptance as an approved container. At the present time 
there are weight limits which may not be exceeded in the 
use of such containers without penalty. Your Committee 
has been gathering data on the experience of both the 
shipper and the carrier in the use of these containers, 
and it would appear from the favorable results thus far 
obtained the weight limits might, with due regard for 
safety in transit, be somewhat broadened. 


Raw MATERIALS 

The clay rate situation is in a somewhat chaotic state 

due to the finding of the Interstate Commerce Commnis) 

sion in our clay rate case that pottery clays are not wha 

are generally known as “Crude or Common Clays” as con 
templated by it in the “Brick Rate” Case. 


The result of this decision has been much confusion ii 
the application of proper rates on our clays. 


i 
} 


Flint and Spar rates have been also revised to certai 
consuming points and further adjustments are being con: 
sidered at present. 

The details of the Clay, Flint and Spar, as well as othe) 
raw material rates Mr. Donley is much better qualified t 
discuss than the Chairman of your Committee, and hy 
has, therefore, been requested to cover these matters mori 
at length in his report to you. 

RoutinG oF Raw MATERIAL 

Whether the routing of raw materials to our member! 
should be entrusted to our Traffic Manager is a matte: 
the Association might consider. | 

If it were deemed advisable to do this, it would tem 
to centralize control of our traffic and transportation pap 
lems and assure the individual member of the Associatiot! 
of having his raw materials move via such routes as woul 
make available the lowest rates. : 

A discussion of the matter in connection with the re 
port of our Traffic Counselor may be enlightening as tc 
what action, if any, should be taken on this suggestion 
from your Committee. 

Your Committee again desires to thank the membershiy 
as a whole for the cordial manner in which it has beet| 
supported in its work. 


Report of the Western Standing Committee 
By Cuartes F. Goodwin | 

Your Committee has had before them during the yea| 
fifty-eight cases but some of these cases covered severa| 
disputes. Hence, the number noted does not fully show 
the extent of the work of the Committee. | 

Of these cases, twenty-nine settlements were made anc 
an additional ten settlements were made on plants anc 
were filed with the Committee for recording. 

It seems increasingly difficult to secure settlements anc 
we are impressed that at times the operatives on thi 
Committee, while seemingly convinced as to the merits 0!) 
a case before them, hesitate to go along with a settlemen’ 
and the question is either held over or returned to the firm 
and its employees for adjustment. We believe this hest 
tation is due to conversation, either with the operative 
representatives or to discussions which have taken placc’ 
in the locals and their position carried to their represen: 
tatives. 

It is practically impossible to make settlements on out 
regular meeting night for the large number of witnesses! 
appearing, take the time of the Committee and it is gen: 
erally midnight or after, before the taking of the evidence 
alone is completed and it is necessary to hold a mid: 
monthly meeting to consider the evidence and make set: 
tlements. At one meeting this year there were over fifty 


if 


i 
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| witnesses present, covering the various cases to be con- 
_ sidered that night. 

We still continue to have cases come before us on which 
| no attempt has been made to get together and we also 
' have cases which the operatives side report that they 
b; have been desirous of trying to secure a settlement on the 
} plant but were met with the advice “take it to The Stand- 


| 
| 
| 


ing Committee.” As the agreement on the Standing Com- 
| mittee states that they are to “consider questions which 
iF eannot be settled between the firm and its employees,” 
| whenever a case comes before us and we find in the sub- 
i 
f 


“mission of the evidence that no attempt has been made to 
make a settlement, the Committee refuse to consider that 
case and return it so that the firm and its operatives may 
at least make the attempt to get together for surely both 
sides to a controversy, on the ground and familiar with 
the conditions, ought to be in a better position to make a 
_ fair settlement than a Committee, who must form their 
Opinions on information passed to them by the opposing 
sides, when frequently the information is guesswork and 
not facts. 


The Committee would have less trouble and be able to 
make a greater number of settlements in the cases that 
come before them, if an honest attempt was made by both 
_ sides, when they know the case is coming before the Com- 
mittee, to submit as evidence actual earnings, hours and 
conditions, and if the two parties to the question would 
check with each other on this information so that they 
might present to the Committee uniform evidence agreed 
to by both sides as correct, the Committee would then 
have real facts and be in a better position to make an ad- 
justment of the case that should be fair to both parties. 


Repert of the China and Eastern Standing 
Committees 
Byer iG MELLER 

These committees did not meet as often as The Western 
Standing Committee but their sessions are continued 
through entire days. 

This year one meeting was held in Trenton which con- 
sumed three days, another was held in East Liverpool, 
the entire day being taken in the submission of evidence. 
The committee will meet again to make settlements on 

_the evidence submitted. 

Your committee frequently finds itself handicapped by 
not having true evidence from both sides in regard to 
earning power and as our settlements should be based 
upon the square deal clause of our agreement ‘‘a fair 
day’s wages for a fair day’s work’ strict observance by 
both sides to submit correct evidence would enable the 
committee to work to a better advantage. 


The committee were relieved of a big job by the per- 
sistence of one of its members in Trenton, Mr. Sutterlin, 
having held many long meetings over a number of days 
and was successful in making settlements which would 
have otherwise come to the committee. 


Report of the Membership Committee 


Gentlemen : 

Your Membership Committee begs to report that one 
member was received during the year, that being The 
Cronin China Company, operating a tunnel kiln plant at 
New Cumberland, W. Va. 

We regret to report the loss in membership of the fol- 
lowing: The Standard Pottery Company, The Cartwright 
Brothers Company and The Dresden Pottery Company 
at East Liverpool and The Anchor Pottery Company at 
Trenton, on account of their having been closed indefi- 
nitely. Also the resignation of The Edwin Bennett Pot- 
tery Company, on account of poor business conditions. 


Respectfully submitted, 


R. E. HeEnpeErson, Chairman. 


Report of the Western Discharge Committee 


Your Discharge Committee begs to report that but two 
meetings were necessary during the year. Both of these 
covered rather a stubborn case but we were finally able 
to make a satisfactory adjustment. 

We still continue to find that while some firms adhere 
very strictly to the Discharge Agreement, others do not 
seem to give it much consideration. We make this ob- 
servation from the experience of our office in issuing dis- 
charges and renewals. When the time comes that business 
is again on a normal basis, our membership is going to 
find, that living up to the Discharge Agreement will be of 
benefit to them, for while the labor market is quite plen- 
tiful today, under normal conditions it would not be so, 
and it is under the normal conditions that the changing 
of place of employment without due notice, is a disturb- 
ing feature in the operation of plants. 

We again recommend to you the Discharge Agreement 
as a valuable instrument, 

Respectfully submitted, 


T. A. McNicHot, Chairman. 


Report of Labor Committee 
Bye W. ES WELLS 


Nothing of outstanding interest in our relations with 
labor has occurred during the past year. The agreement 
of 1926 carries over until October, 1928, and, as neither 
party has asked for a readjustment under the provision 
that the scale may be reopened in the event of a pro- 
nounced change in labor, living or market conditions, there 
has been no occasion for a conference with the Brother- 
hood on major issues. Our committee might have been 
warranted in proposing a downward revision upon the 
grounds of a radical change in market conditions as re- 
flected in decreased American production, and increased 
importations of competitive wares, forcing selling prices 
down to a point below production cost in quite a number 
of Association plants. Whether the committee acted for 
the best in refraining from the temptation to make such 
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a demand, which would have resulted in a long and per- 
haps bitter controversy, 1s for this Association to decide. 
Few, if any, of the plants controlled by our member- 
ship were operated to capacity throughout the year. Some 
few of them have been entirely idle. Unemployment has 
been more extensive and general than at any other time 
for the past twelve years. Consequently, jobs have been 
very much in demand. The workers have been less un- 
reasonable in the adjustment of grievances, real or imag- 
inary. There have been no interruptions of any conse- 
quence arising from labor disputes. Under these peaceful 
conditions workmanship has somewhat improved. 


From the data available, it is not possible to estimate 
accurately the extent of unemployment throughout the 
year, nor to make a dependable comparison in this re- 
spect between 1927 and previous years. Such statistics 
would be interesting and valuable, and could easily be 
tabulated if the entire membership, or even a large ma- 
jority, would respond to the requests of the secretary for 
monthly reports of sales and wages paid. It is something 
of a mystery as to why any one should hesitate to submit 
these figures, as the work involved is a mere bagatelle, and 
no one questions the word of honor of the secretary that 
individual returns are never disclosed. As a matter of 
fact, they are destroyed after they have served their pur- 
pose. No record is kept of anything excepting totals. 

In the membership of this Association there are forty- 
eight firms listed as makers of earthenware or semi-por- 
celain, possessing the equivalent of about 600 periodic 
kilns. According to the best information of the commit- 
tee, more than fifty of these kilns have been idle the 
greater part of this year, some of them for a longer 
period. Out of forty-two firms actively operating 550 
kilns only seventeen firms operating 263 kilns reported for 
August last, only 16 firms operating 256 kilns reported for 
September. Therefore, the reports covered only a little 
more than forty per cent of capacity. 

The secretary reports the following 23 firms as being 
fairly prompt and regular in filing their returns although 
each month a number of them are among the missing: 

Anchor. Pottery Company, The Crescent China Com- 
pany, The Crooksville China Company, The French China 
Company, The W. S. George Pottery Company, Hopewell 
China Corporation, Hlinois China Company, The Inter- 
national Pottery Company, The Knowles, Taylor & 
Knowles Company, The Homer Laughlin China Com- 
pany, The T. A. McNicol China Company, The Mercer 
Pottery Company, The National China Company, The 
Owen China Company, The Pope-Gosser China Com- 
pany, The Saxon China Company, The Salem China Com- 
pany, The Sebring Pottery Company, The Smith-Phillips 
China Company, Southern Potteries, Inc., The Standard 
Pottery Company, The West End Pottery Company, The 
E. H. Sebring China Company. 

There are seven others that report occasionally, leaving 
eighteen firms that have never filed a return. 

The tabulations appearing in the monthly bulletin show 
that the average sales per month per kiln for the first 
four months this year were $5326, and for the first four 


eo 


months of 1926 they were $4944, showing a gain of nearly 
eight per cent for 1927 over 1926. But, beginning with 
May of this year and continuing through September, a 
period of five months, there was a large shrinkage in sales. 
For that period 1927 shows a loss of 15 per cent as com-| 
pared with 1926. For those five months the average sales 
were only 4297 per kiln per month, or fully 20 per cent. 
less than comfortable producing capacity. A cut of 20. 
per cent in sales means a cut of at least 40 per cent in. 
earnings, 


Indications about East Liverpool are that there has. 
been a material improvement since October Ist. » Several | 
of the plants are now running close to capacity that earlier | 
in the year experienced a decided slump. The best that| 
can be expected is that the total distribution and the total. 
wages paid in 1927 may not fall below those of 1926, | 
which were quite bad enough. : 


In recent publications of the Bulletin, Mr. Burgess re 
ferred to the plan of cooperation between this Association 
and the Brotherhood in the effort to persuade the Presi-. 
dent and the Tariff Commission to increase the rates of 
duty on china and earthenware under the flexible provision | 
of the tariff law. In that connection officials of both or- 


ganizations conferred with the Tariff Commission in July. | 
They were given a courteous hearing, and were led to | 
believe the Commission’s preliminary report on its pot- | 


| 
| 


tery investigation would be in shape to submit before the 
end of the year, after which a public hearing would be. 


accorded. 
be a further postponement with no definite date for the 
hearing being set or indicated. This delay is sadly dis- 


It has recently been announced that there will | 


appointing to the Brotherhood and to some of the manu- 


facturers who had been told that owing to the excellent 
character of our case, and the crying need of more ade- 


| 
) 
| 


quate protection, we could rely upon being granted speedy 


and substantial relief if only the proper effort were put 
forth. 
steady employment, and to wages on a parity with Ameri- 
can standards, but they can’t expect either so long as 
Japan is the principal competing country where the pot- 
tery labor cost is hardly one eighth of the cost in America. 
A protective rate of 70 per cent on Japanese factory 
prices, which cannot be checked up, and is little more than 
70 per cent on nothing, is wholly inadequate. The compe- 
tition from Germany and some other countries of Conti- 
nental Europe is almost equally deadly. 


The domestic manufacturer is entitled to some return 
on his investment and for his time, but, under present con- 
ditions, he doesn’t and can’t get it. I am speaking of the 
industry as a whole. An alarming number of our member 
firms have shown red figures on balance sheets of recent 
years. A very few have been more fortunate, but it is a 
recognized fact that the red balances, or overbalances, 
the black, 


It is worthy of note that this period of extreme depres- 
sion in our industry since 1924 is contemporaneous with 
the most prosperous peace-time period that this, or any 
other, country has ever known. And at the same time 
American ingenuity has revolutionized the methods of 


The workers are certainly entitled to reasonably 


_ is more accurately reflected in terms of dozens. 


“Better Potteries and Better Pottery.” 
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pottery production in this country. The slogan has been 
The things that 
have been done in remodeling old, and in constructing new 
plants have no parallel in the history of the industry. To- 
day the potteries in other countries bear no comparison 
with those in America in scientific construction of machin- 
ery and equipment, nor in provisions for the comfort of 
workers. The conditions that prevail in the potteries of 
competitive countries would be outlawed in America. But, 
by reason of low wages, longer hours, and the employment 
of women at tasks performed by skilled men in this coun- 
try, foreign products command more than one-half our re- 
tail markets, and are steadily gaining ground, regardless 
of what the uninformed public considers a high rate of 
duty. The magnitude of importations from European 


countries, especially from Germany, is a matter of grave 
concern, but the more serious menace comes from Japan. 
From a foreign value of $373,000 in 1900 the importa- 


tions from that country are now running in excess of the 
amazing total of $4,000,000, having increased approxi- 
mately 1200 per cent during a period in which American 
production has not doubled. But the true measure of 
volume is not expressed in terms of dollars and cents. Jt 
It may ke 
something of a revelation to some of you, as it was to me, 
to learn that Japan ships more dozens of decorated china 
to America than all other countries combined. . The statis- 
tics published in the Bulletin show that during the 
months of May, June, July and August of this year we re- 
ceived from Japan 1,745,863 dozens of decorated china, 
and from all other countries combined 1,509,464 dozens. 
In other words 53 per cent of all imports of decorated 


china are now coming from that one country. 


The situation is clearly explained by the comparatively 
low foreign price per dozen. For the month of August 
last the foreign value of imports of decorated china from 
Japan was 74 cents per dozen, from Germany $1.13, 
from Czecho Slovakia $1.14 and from France $3.17. If 
Japan can undersell Germany by forty per cent in our 
markets, and Germany can undersell us, what chance have 
We against Japan? We are confronted by a real peril. 
Is it any wonder there is unemployment in American pot- 
teries ? 

Observations concerning the character of foreign com- 
petition may appear out of place-in a labor committee re- 
port, but in this subject labor is vitally interested. ‘‘Even- 
tually if not now” the rate of wages they shall receive will 


depend upon the rate of duty that shall be imposed by this 


government to protect our workers against the pauper 
labor of Europe and Asia. Our potteries cannot long con- 
tinue operating at a loss. If they are to find reasonably 
steady employment for their men, in future there must be 
either a substantial increase in the rate of duty, or a radi- 
cal decrease in the rate of wages. The latter alternative 
will be just as distasteful to the employers as it will ob- 
viously be to the employes. 

Even the present inadequate duty was bitterly opposed 
by the importing interests, especially those of Japan, when 
the Fordney-McCumber bill was under discussion. In 


this connection I want to specifically except those import- 
ers interested principally in British products. They played 
true to their traditions of fair dealing. But others were 
quite reckless in their propaganda. As we realized at 
the time, substantially every prediction they made as to 
the effect on the market of the proposed new rates have 
proven utterly unsound. For example, a statement, in- 
spired by certain importing interests, was made on the 
floor of the senate and widely quoted in the press as fol- 
lows: 

“Retail prices on all imported chinaware will auto- 
matically be forced up from 10 to 20 per cent according 
to estimates of retail merchants, wholesalers and customs 
appraisers, with the net result to the American consumer 
of an increase of $12,000,000 a year in this item of his 
bill.” 

The preposterous absurdity of that prediction is ap- 
parent to every one who is familiar with the trend of the 
market since that time. The retail prices of every line 
of china and earthenware, domestic and foreign, has stead- 
ily declined since that bill was pending in 1922. In some 
extreme instances retail prices on decorated imported 
china have dropped as much as 40 per cent, while on the 
average retail prices of all-tableware have declined in the 
past five years at least 20 per cent, meaning a saving to the 
American consumer of at least $20,000,000 per year. 

The American potter is seriously handicapped by the 
national laws forbidding co-operation in establishing and 
maintaining selling prices. We are permitted and encour- 
aged to establish wages upon a uniform basis, the cost of 
raw materials and of fuel are nearly uniform being con- 
trolled as a rule by outstanding firms or organizations, 
prices upon competitive goods from abroad are controlled 
by co-operation between manufacturers in nearly all coun- 
tries, and such co-operation is encouraged by national 
governments. 

Our costs and our competition are controlled by intelli- 
gent co-operation, while in establishing selling prices we 
may not consult a competitor without violating the law. 
Our prices are set with fear and trembling, and too largely 
infiuenced by rumors that reach us vaguely through sales- 
men and customers as to what competitors are doing. 

Many of our financial troubles, I think, result from this 
prohibition. Our laws should permit us to combine 
against the foreign invasion instead of compelling us to 
fight single-handed against the German and against the 
Asiatic and against each other. The old saw should be 
changed to read “Co-operation and not competition, is the 
life of trade.” In my opinion this Association would func- 
tion more legitimately and effectively, but perhaps unlaw- 
fully, if it were to become a clearing house for selling 
prices. A modification of the trust laws is second in im- 
sortance to manufacturers and workers alike, only to the 
perpetuation of our protective tariff policy. The main- 
tenance of wages is directly involved. 

Within the year the Brotherhood by a very small vote 
retired John T. Wood as president of that organization. 
This was the first time in the history of the Brotherhood 
that a president standing for reelection was defeated. It 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


IMPORTER WANTS SALESMAN 


EW YORK china and earthenware importer has an opening 

for a real salesman for Middle West Territory. Man to 
measure up to requirements must have record of achievement in 
present position. Excellent opportunity. Address Box No. 680, 
care of CROCKERY AND GLASs JOURNAL. 


AGENT WANTED 


ANTED by old established firm of English Earthenware 

Manufacturers an agent for the sale of their good, medium 
grade Dinner Ware. Reply with full particulars to Box No. 681, 
care of CROCKERY AND GLASs JOURNAL. 


HELP WANTED 


Qa eee New York City and Vicinity—China, Glassware, 
Dining Room and Kitchen Equipment. House wants experi- 
enced salesmen. Give full particulars, experience, compensation, 
etc. Address Box No. 679, care CrocKERY AND GLASS JOURNAL. 


BUYER FOR CHINAWARE AND HOUSE- 
FURNISHINGS 


A MAN, particularly of good taste and proved ability in the 
chinaware line, accustomed to better-class clientele, and to 
handling only merchandise of the better quality. Apply by letter 
only, giving complete details of experience to 
MEYER BROTHERS 
iPatensonme Nias): 


COMMISSION SALESMEN WANTED 


OMMISSION salesmen wanted to represent value giving line 

of Light Cut Glass Tableware in crystal, colors and color 
combinations. Men who solicit the trade in the medium size anc 
small towns and who travel in their own automobile preferred. 
Fast selling line. Liberal commissions paid. Some good territory 
open in practically all parts of the United States and Canada by 
January Ist or earlier. State age, experience and present connec- 
tions in first letter. Address Box No. 673, care of CrocKERY AND 
LASS JOURNAL. 


jar 
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SALESMEN AND REPRESENTATIVES 
WANTED 


HICAGO manufacturers of frames for all makes of oven 

glass—also other metal specialties—catering to Catalog and 
Premium Houses, Department Stores, etc., desire to employ high 
ass salesmen or representatives for 1928. Address Box No. 684, 
care of CROCKERY AND GLASS JOURNAL. 


Q 
an 


EXPERIENCED SALESMAN WANTS 
POSITION 


ANTED: Position. Experienced salesman in crockery and 

glass with established trade in Illinois and Iowa, wishes 
good connection for January Ist. Am changing lines at that time, 
Best references. State proposition in full in answering. Address 
Box No. 686, care of Crockery AND GLAss JoURNAL. 


WANTED REPRESENTATIVES FOR CHINA 
LINE 


ANTED: Experienced commission representatives to hand 
our vitrified china line, popular. decorations, in Missouri 
Nebraska, Minnesota, Kentucky, California, Colorado, Utah) 
Washington, Kansas—other territories also open. Immediate cor.) 
respondence requested, Address Box No. 685, care of Crockery, 
AND GLAss JOURNAL. 


CHINA, GLASS, HOUSEWARES’ BUYER 
AVAILABLE 


Behe? by fourteen years’ retail merchandising experience, 
young man, married, seeks position as buyer-manager or as-_ 
sistant with department or home furnishing store where oppor-. 
tunity exists to show results of ability conscientiously applied. 
Address Box No. 686, care of CrocKERY AND GLASS JOURNAL. 


SALESMAN WANTED 


ANTED: Commission salesmen to represent old and 

favorably established line off Light Cut Glass Tableware 
in crystal, colors and color combinations. Men who solicit the 
trade in the medium and small size towns as well as larger 
commercial centers and who travel in their own automobile 
preferred. Fast selling line. Liberal commissions paid. Chang- 
ing sales plans and for this reason some good territory open in 
many parts of the United States and ‘Canada. Also desire repre- 
sentatives for Chicago, Pittsburgh, Philadelphia, Baltimore and 
New Orleans. State age, experience and present connections in 
first letter. Address Box No. 683, care of CROCKERY AND GLASS 
JOURNAL. 


GLASS DECORATING PLANT WANTED 


DVERTISER is in the market to buy a glass decorating 

factory in New York or within a radius of sixty miles. 
Must be equipped for operation. Will either buy outright or will 
consider partnership with present owner. Address Box No. 682, 
care of ‘CROCKERY AND GLAss JOURNAL, 


Buyers in New York 


DECEMBER 1, 1927 
J. W. Waldorf, glassware, china, Hochschild, Kohn & Go., Bal- 
timore, Md., 220 Fifth Ave. (F. Atkins). 
DECEMBER 6, 1927 
B. G. Twichell, house furnishings, toys, Hutzler Bros., Balti 
more, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 
DECEMBER 7, 1927 


E. Douglas, house furnishings, Geo. L. Fordyce Co., Youngs- 
town, Ohio, 20 W. 33rd St. (D. G, Alliance). 


Discuss Potteries Merger Plan 


Whether or not there will be a consolidation of certain 
small pottery industries will be determined at New York 
on or about December 16, it was learned this week. Ne- 
gotiations looking forward to such a merger have been 
the subject for discussion for several months but up to 
this time no definite announcement has been made. While 
it is intimated that some of the smaller producers are in- 
terested in the proposed move, others, it is said, have 
shown little if any, concern in the proposed plan. 
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} would not be in good taste for us to comment upon the 
wisdom of this change, but it is not out of order to say 
that any one who undertakes to fill the shoes of the illus- 
 trious preceding Brotherhood presidents, Tom Duffy, Ed 

Menge and John Wood, has a man’s job cut out for him. 

in previous reports of this committee, favorable comment 
has been made upon the high character of Brotherhood 
officials. John Wood was no exception. He possessed a 
/ fine and true conception of the rights and interests of his 
people. At the same time his intelligent mind recognized 
the merits of both sides of a labor controversy. Through 


me 


a 


\ his fairness he procured for his clients all that they de- 


served, and perhaps some times a little more. He merits 


I 


_ the commendation of this Association for his manly con- 


duct of the affairs of the Brotherhood, and the assurance 
that our good wishes will follow him until the end of his 
days. 


* 


Report of Cost Committee 
By FH. P. Jupce, Jr. 


Cost finding in our industry is a complex matter at best 


and with the modernizing of the industry the demands of 


no less importance to the industry as a whole. 


a cost system are vastly greater than were deemed neces- 
sary a short time ago. While the accurate costs are of 
great importance to the individual factories, they are of 
The manu- 
facturer who obtains business by underbidding his com- 


_ petitors, without full knowledge of his costs, not only ruins 
his own business but destroys that of his competitors. 


This form of competition is most dangerous and the most 
greatly to be feared. 


It is for reasons such as this that the factories with full 


_ knowledge of costs are often confronted with the fact 


that their selling prices must be based on market price 
and not on their costs. The only hope in such cases is to 


_ know your costs and to try, by better manufacturing to re- 


duce them so as to leave a margin of profit. 

There is no question but what many of our members 
fully appreciate the necessity of better manufacturing and 
this fact is evidenced by the numerous installations of im- 


_ proved machinery and equipment as well as the abandon- 


ment of fully equipped factories for ones of modern types. 


_A few months back the tunnel kiln was looked upon with 
- Suspicion, today it is recognized as a valuable asset for bet- 


ter production. The improved type of stove rooms, the 
modern jigger, the dish machine, the dippers mangle, the 
conveyor method used in connection with the drawing of 


_ kilns, the brushing machine, the decal machine, the tunnel 


decorating kiln are just a few illustrations of what has 
been done recently to better our production incident to re- 


duce costs. 


With reference to the cost of production for the year 


1927 as compared with the year of 1926 I think that the 
records of all potteries as a whole will show but very little 
difference, if any it might be slightly less due to small re- 
ductions in the prices of some minor materials. In the 


state of Ohio the item of liability insurance probably will 
show an increase in cost. To those of our members whose 
factories are located in Ohio it is suggested that you in- 
vestigate the cost of your liability insurance as the in- 
creased rate is exorbitant when compared with rates 
quoted by “Liability Insurance Companies.” We are told 
that the increase in rates was made necessary by the num- 
ber of accidents in the industry. It therefore behooves 
our Ohio members to see that only such claims that are 
beyond question of a doubt are filed with the Industrial 
Commission. In the city of East Liverpool fire insur- 
ance rates were scheduled to be increased and in fact some 
companies went so far as to refuse risks there on account 
of poor fire protection but I understand that at a recent 
election an ordinance was approved that will remedy the 
condition to which the insurance companies objected. 
This probably means that present rates in effect will not be 
disturbed. 


In one of the potteries where accurate cost records are 
maintained the year of 1921 shows a higher cost per unit 
of measurement than any of the subsequent years to date. 
The year of 1926 shows a slightly higher cost per unit of 
measurement than the year 1925, and the year of 1924 
ranks next to the year of 1921. I might say however that 
in the year of 1921 wages were on a higher scale than 
during any one of the other five years. The year of 1922 
reflected the lowest cost for the six years compared. 


The comparative cost of production in tunnel kiln plants 
as against the well managed periodic type plant taking 
everything into consideration, shows the actual manufac- 
turing cost in the tunnel kiln plants to be less by several 
per cent than that in the periodic kiln plants. We are all 
well aware of the fact that the percentage of first grade 
ware is much greater from the tunnel kiln than from the 
periodic kiln. This, as you know, cannot help but reflect 
a lower cost for first grade ware from the tunnel kiln. 


As new standards are set based on more research and 
developed facts, we discard the old in a never ending 
process to attain the ideal in efficiency and accuracy. Com- 
petition is ever becoming more keen. Large and small 
potteries alike will be compelled to examine themselves 
most carefully, to exert themselves more fully in an ef- 
fort to reduce their costs. 

The economic principle of supply and demand is what 
really determines profits, not the manufacturers’ cost of 
production. Ina cycle of prosperity (such as experienced 
during the war period) when everything is booming, 
loose methods of manufacturing and cost accounting, or 
no cost accounting at all, might and sometimes do prevail 
and profits result. With increasing competition and re- 
duced prices weaker companies are forced out, or—lacking 
exact knowledge of manufacturing costs—they will keep 
on reducing prices to meet competition until their capital 
is eaten away. If the price that the buyer is willing to pay 
will not warrant the manufacturing cost entailed, it is 
unwise to proceed with manufacturing. 

It is often held that cost finding methods are secret mat- 
ters that should be held from the eyes of competitors. 
It is good business policy to keep actual costs confidential. 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, 
Lamps. 


Marbles and 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chirx and Glass, 
of Lamps, Shades aud Novelties. 


EDWARD BOOTHE, 85-87 West 28d 
Sie 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


Mfrs. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN. 
206 Fifth Ave. 
Copeland's China. 
White China fancies. 
2975. 


JOHN DAVISON, Inc.. 14 Barclay St. 


Fnelish China. Earthenv.are and 
Glass 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


Inc., 


Earthenware and 
Phone, Ashland 


INC., 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 


Fifth Ave. 
Importers of Black Knight 


Telephone, Chelsea 7477. 


104 
China. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 
West 28d St. 
Ahrenfeldt French China. 


“Haviland China” 


$9-41 


KAnutA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 


Gram. 0687. 


MADDOCK & MILLER, Ince., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 
16th St. } 
Importers of Japanese Goods. - Tele- 
phone—Stuyvesant 8595-8596-8597, 


105-107 East 


MORIMURA | BROS. 
West 23d St. 
Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


INC.,. 53-57 


The Fifth Avenue 
Building 


i gil 


4 quills & 
3 srt Wa Le te 
barn iD ats aie 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’ — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181, 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 
FRANCES H. RUHE, 14 West 28rd 
t. 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. s 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body- Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, étc > ; 
ROBERT SLIMMON & CO., 61-65 
West 23rd St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


149- 


NATHAN STRAUS & SONS, Ine., 


119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. — 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 

elecclmiten, Schoenwald, Villeroy & 

Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-87 West 
28rd._St: 
Representing Cristalleries De St. Louis, 
Plateelbakkerij. “Zuid—Holland’”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
L7 W. 47th Street. 
Modern ceramics in unusual forms, 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Lamps and Bric-a- 


Martin China, Limoges; Gustafsberg 


China. and Earthenware, Sweden: 
Kosta Crystal. Sweden: Rorstrand 
China and Earthenware, Sweden. 
KENNARD L. WEDGWOOD, 255 
5 la Ave., between 28th and 29th 
Sts 
‘Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Saqtiare 7429 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St; representative. 


MMM MUU DUM ee 


December 8, 1927 


— 


FE TTT TTTTTITTTCUILLLLMLLLILLLLULLELLLLALIDLL LLCO EUILGHUELELILELLLLLIUL LUCE ELGGE Lee LGGE LLCO COL UPCOLLCeo CD MM 


MMMM me 


| December 8, 1927 CROCKERY AND GLASS JOURNAL Thirty-three 


© 


PPUOTTOVOLTOOOLUTTYVOEURLRETSTOSUOOTETVLULLU TT ETEEETTTASTUULUULCLUUCLOCULAUUCLCLUCCLCCLC OO OOcACUPLLUOLLOLULLLLOLLLEOOOCCOEOOCOOOOCOCCCUOUUDOOLUULOCOCCMOOOOMOOOOOUOOUOCUOUOOOOCOUCMTOOOOOOCCUUOUOULOUUOUUUTCCCOMOOeCOOCCLOUUUUUUUUCULOLUCULOnOOOOQOOCLOCUUOOLOMMCTiCOnOOOCUCOUUUUOUCMONOnOCCUUUUUOOUUTONOOOOOOOOUUUUUOUOUTNTOTONUOUOCUUUCULUUTVOnONOOCOUUUONUUIUUTUMINTONTONOUOUUIULIOLUUMCO OTC 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 


DOMESTIC POTTERY 
A. E. HULL POTTERY CO., 200 


TALULA LULL EEL 
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240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CU., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, IV. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


eo & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio: Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS Co., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 2 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 


Ave. 
Wrought Iron Lamps. “The 


Kind,” “Ann Murphy Shades.” 


Better 


Bee NTS G'.ASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 


ables. oil Jamps, etc. Telephones. 
Ashland 9024-9025. 


THE MAIBRUNN CO., Ince., 44-46 
East 25th St. 


lamp Shades and Lamps, 
Madisnn Square RR460-8861 


Telephone 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
9540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208, 
China and glass decorators, Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware, 


Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 


Glassware, cut, colored and plasm. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co 


High Grade Table Glasstvure and 
Specialtics. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


bb. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glasé 
Co. Suite 319, telephone. Gramercy 
6571. 


THOMAS G. JONES, Fifth: Avenue 
Ruilding. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
‘amps. electroliers, silk chades, silver- 
nlated wares deenrated hasket wares 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 


2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St 


Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass_ Co., 
Cumberland, Md,, and Guerin-Poyat- 
Flite. Ltd.. Dinnerware Lines. 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendetemeemas ey eer en fancy 
HighlandW@ayaere see cece plain 
Pilgritn: 2ite copes ae 2 octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Carrollton, Ohio 
14 Kilns 


Scio, Ohio 
Kilns 


NEW PATTERNS IN 


ATIONAL IVOR' 


SALES OFFICES 
BUBAR & ee 
828- 30 Ta ie 
Fi 


D. KING ev N, 
200 Fifth Ave. 
New Yo oi 


F. A. MINER, 
ARTHUR L. REBER, 
73 East Lane Ave. 

Columbus, Ohio, 


cee. E. SERA 


TONAL DINNER Wag) 
gery WESTERN GLASS PRODUCTS co. (s\ {) 


209 Mo (4 149 New Montgomery St., i r) no (3 
San Francise 


n Fra. 0, Cal, 
E. E. wee 
zl aes ae 

Wes Mass. 


IVORY IVORY 


THE NATIONAL CHINA COMPANY 


SALIN EV ILLE- >» OHIO 


The (arrollion Pottery (0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 

ity ware and distinctive decora- 

tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HE&BERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
et 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, Inc. 


Publishers 


45 East 17th St. New York 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
cr anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 
and 


Get It 


40 cents per line ‘or first insertion; 
20 cents per line for following in- 


| 
Rates: | sertions. Seven words per line 
Mi 


“SARATOGA” “GLORIA” “ARGONNE” 


Are you 
putting the new 


Haviland 
Patterns 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


‘Havil 


Genut 


df) 


‘CHARM PATTERN 


into the hands of your prospects 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on she genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why not brofit? 


d Chinga 


Every piece ot genuine 


DECORATED BY Eves Pe ? ‘] 
s avilan hina — the 
land p product of the original onl ap 
> C- Haviland, established YG 
0 by David Haviland i 
Limoges y av oe France 
: 1837—bears the trade p , 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 


4 


Morimura Bros. inc. 


5357 West 237St. 
New York City 
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Pottery, Glass & Enameled Ware — 
Manufacturéts 


| ~ { CHEMICALS: ~ OX}DES ~ _ 


beth: 


INCORPORATED 
NEw YORK 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter, September 2, 1920, at the post office at New York, under the act of March 3, 1879. 
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Reinhold Schlegelmilch, inc. 


Tillowitz, Silesia R C 


For our Dinnerware we make a and conform to the taste of those who 

special body of Ivory tint. The tex- wish to purchase something that has 

ture is comparable to the finest China distinction. The decorations are suited 

made anywhere in the world. to the shapes. Our prices, though, are M BN 
Our shapes. are modeled by artists, in a lower class. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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BORGFELDT’S IMPORT LINE 
FOR SPRING, 1928, NOW READY 


Our new import line is now ready for your different from the old, but at the same time not 
inspection. We refer to Fancy Goods, especially, too far in advance of the times. And all are within 
at this writing. the proper price range. 

The collection consists of many items and dec- You will find an endless number of factories 
orations that are positively the newest. While represented and it is advisable to place orders now 
fitted to the present market, they are entirely for Spring and Summer delivery. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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Gift Merchandise 


From Our New Spring Import Line 


We have already announced our lines as_ being after by the trade, not alone the gift departments. 
ready for your inspection, but we would call your The above illustrations are only a few of the new 
attention, especially, to the so-called Gift Goods rep- items from a limited number of the factories rep- 
resented in this line and which are so much sought resented. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 
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AMERICAN DINNERWARE AND FANCY POTTERY 


The illustration shows our new Dinnerware pattern with ivory border on pyramid shape. There 
are a large number of decorations of this character. 

We are particularly strong on Waffle and Syrup Sets this year, which come in solid colors. Salad 
Bowls, Cake Plates, and Berry Set line is better than ever. 


ENGLISH EARTHENWARE AND TEAPOTS 


New line of English Art Pottery that is going to be a winner. Solid colors with floral borders. 
Remarkable values in English Teapots. New octagon shape with Samian bands, in a combination 
of colors. This Teapot also comes in decorated Rockingham. 


GEO. BORGFELDT & CO. 


111-119 East 16th Street New York 


December 15, 1927 CROCKERY AND GLASS JOURNAL Seven 


FOREIGN AND AMERICAN GLASSWARE 


The products of Europe’s finest manufacturers will be Exclusive national distributors for the most outstand- 
found in this display. Many novelties with odd treat- ing lines of American Glassware. Encrusted gold and 
ments, for which Foreign glass makers are famous, will artistic enamel decorations of our D’Or Glassware, are 


be ready for your inspection. particularly beautiful this year. 


| GEO. BORGFELDT & CO. 


| 111-119 East 16th Street New York 
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The Rosenthal China Corporation Continental Ceramics Corporation 
149+151 FIF PH AVENUE 
NEW Y O7]RSKGiaiyy: 


Riskihooh, 


ROSENTHAL — the first to pro- 
duce a Hard China Ivory Body. 
Recognized leaders in the field of 
Fine Hard China Ceramics. 


A wealth of splendid dinnerware 
open stock and service plates avail- 


able from New York. 


a 


THOMAS CHINA unexcelled 
for popular priced open stock pat- 
terns. 


Comprehensive line of dinnerware 
patterns carried in New York. A 
number of new stock patterns will 
be added for 1928 Spring delivery. 


ON DISPLAY DURING THE PITTSBURGH SHOW 


HOTEL WILLIAM PENN 


Rooms 607-609 


Nine 
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From the four corners of the earth 
From the quiet byways of forgotten 
centuries come 
PALMER HOUSE 
CHICAGO 
THERE? 


AS 
MANUFA 


TO OUR SPRING EXHIBITION 
FEBRUARY 6th TO 17th, 1928 


THINGS OF BEAUTY 


E. 
J 
ae} 


MORE AND MORE, IN SERVING OF BUYERS OF TASTE AND DISCRIMI- 
NATION, THIS EXHIBIT HAS GROWN IN INTERNATIONAL SCOPE. 
MORE AND MORE IT REFLECTS THE ART AND LIFE OF MANY LANDS. 
MAY WE HAVE THE PLEASURE OF SEEING YOU 
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The Dinnerware House of America 


“BERNARDAUD” 


TYPIFLES 
FRENCH 
CHINA 
SUPREMACY 


HORN OF PLENTY 
OPEN STOCK SERVICE 


“Horn of Plenty” is one of 
the finest productions from 
France's premier china works 


eee —L Bernardaud & Cie. This 
DISPLAY and many other patterns with 
AT a full range of Bernardaud 
THE Service Plates are carried in 
PITTSBURGH open stock at all times. 
SHOW | 

Room 764 


| Wm. Penn Hotel 


GEO. F. BASSETT & CO.,, Inc. 


141 FIFTH AVENUE 
NEW YORK | 
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The Dinnerware House of America 


cE5S~ 
S 


BELWOOD 
sam Bavaria am: 


Geo.F. BassettsCo: 


LOWELL 
OPEN STOCK SERVICE 


Here's the smartness youve 
been looking for. Unique 
style—and a brisk originality 


that'can't miss the eye of every ‘ 
housewife—“Princess China.” VISIT 
OUR 
DISPLAY 
AT 
The New THE 
Green Church Teapots | PITTSBURGH 
are now available for prompt SHOW 

shipment. Stock crates will 

Room 7 64 


be carried in New York. 


Wm. Penn Hotel 


GEO. F. BASSETT & CO., Inc. 


141 FIFTH. AVENUE 
NEW YORK 
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IMPORT LINE FOR 1928 DELIVERY 


NORITAKE DINNERWARE 
NORITAKE IVORY BODY DINNERWARE 
NORITAKE FANCY CHINA 
NORITAKE IVORY BODY FANCY CHINA 
ATTRAGTIN Bee@. lain hav 


in 


MLA NY “NEW SSEUALPES 


IKMION 


We respectfully urge you 
to place your orders early 
while lines are complete. 


MORIMURA BROS., Inc. 


§3-57 West 23rd Street 
New York 


WAC. 951 
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No. 1210 
RUBY, EMERALD or TOPAZ 


RESIDENTIAL AND COMMERCIAL 


LIGHTING GLASSWARE 
sane Oe PORTABLE LAMPS Bae eres 


ALSO A LINE OF NEW CREATIONS IN KOPP COLORS AND DESIGNS IN 


TABLE GLASSWARE AND NOVELTIES 


On exhibit January 1, 1928, at our Main Office, Swissvale, Pa., 
New York Office, No. 225 Fifth Ave., Messrs. Dela Croix & 
Monroe, and at the Pittsburgh Crockery and Glass Show, William 
Penn Hotel, Room 469. 


KOPP GLASS, 
INC. 


Now doing the bus- 
' iness formerly con- 


FACTORY 


On Main Line ducted by 
Pennsylvania R. R. PITTSBURGH 
Eight Miles East LAMP, BRASS & 
GLASS CO; 
of Pittsburgh. N 
t 


SW TSS VALE DAR 


\ 
A 


KOPP GLASS, INC. - SWISSVALE, PA. 
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Haviland 


A NAME 
SYMBOLIZING 

THE RARE BEAUTY 
OF 

DECORATION AND 
SUPERLATIVE 
QUALITY 

THAT HAS MADE 
THIS WARE SO 
PREEMINENT 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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Are you 
putting the new 


Haviland 
Patterns 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the ‘ype of pattern being pushed, with the dec- 


“Havil: 


nian 
oi de Ce 


Limoges ~ 
on decorated china 


Genul 


af) 


‘CHARM PATTERN 


into the hands of your prospects? 


Orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on the genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why not profit? 


ae hina’ 


Every piece ot genuine 
Haviland China—the 
product of the original 
Haviland, established 
by David Haviland in 
1837—bears the trade 
marks shown here. 


vil 
Qe ey 
France 


on white china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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QUALITY DINNERWARE 


In Four Distinctively Attractive 
Shapes of Superior Commercial Value. 


COLONIAL 
BROADWAY 
BONA DEA 
MOUNT VERNON 


Decorations of Exclusive and Unique 
Design Dignify a Superior Quality 
Body made from High Grade English 
China Clays. 


Atlas-Globe Merchandise Repeats — 
Hence is Profitable. 


Plant No. 1 -—— NILES, OHIO. 
Plant No. 2 — CAMBRIDGE, OHIO. 


PERMANENT DISPLAYS 


E. W. HAMMOND CHICAGO, ILLINOIS 
10 W. 23rd Street Room 1008 
New York City American Furniture Mart 


The Atlas-Globe China Company 


| 


Famous Cambridge Ivory 
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DUNKIRK, INDIANA 


INDIANA GLASS CO. 


Manufacturers of 


PRESSED AND BLOWN GLASSWARE 
CRYSTAL — COLORED — DECORATED 


Illustrating No. 600 
Centennial Sugar 
and Cream Made | 
in Crystal or Color 


COMPLETE LINE 
WILL BE SHOWN AT 
JANUARY DISPLAY 
Fort Pitt Hotel—Pittsburgh 
Rooms 708 - 710 


Sample Rooms 


ING WRYLODKA tri) erates 200 5th Ave. Cas Omen! oh 17 No. Wabash Ave. 
Peiitladelpuiat sat ast. 1007 Filbert St. DU TOUIS a5 tts ayn 516 Granite Bldg. 
SOSt Oley eyicccc els 93 Summer St. Baltimore mc .4 ean. 21 No. Liberty 
MPECKOLE Fer Gtisc cbc 356 E. Congress St. Se. LEEW Sen ie ce 538 Bremer Arcade 
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“lta 
TIFFIN” 


TS: 


/ New designs and patterns to be featured during 1928 
_ will be displayed at the U.S. Glass Company’s sales 

rooms, Pittsburgh, during the January show. A o 
_ pleasant surprise is in store for you. 


954 Liberty Street, Pittsburgh, Pa, 
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PIE FINwarve 


Bigger Business Program 
“carries on” 


The “Bigger Business Program” of the United States Glass 


Company will continue . . . and grow in importance, just 


as Tiffnware will grow still further in nationwide popularity. 
You may be sure that Tiffnware will become more and more 
of a profitable and quick-selling line for glassware dealers. 
We base this prediction on the results from our 1927 adver- 


tising and merchandising, and on our plans for 1928. 


United States Glass Company 
DT TS BU RG HeepAn 


World’s largest makers of household glassware 
Sales offices in all principal cities 


New illustrated book 
‘The Hostess and Her 
Table”... Send for it! 


cee saan ae ss 


UNITED STATES GLASS COMPANY 
Pittsburgh, Pa. 


Please send me ‘The Hostess and Her Table” and your plan for using it to increase Tiffinware 


sales in my locality. 
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bP ESL IP APPLING ST 8 


THE 


W. 5S. GEORGE POTTERY CO. 
EAST PALESTINE, OHIO 


eAn e Announcement 


TO THE TRADEM ORs 1928 


SEVERAL NEW ANDSEXG@UUSIV EaSeRiiy 
AND BORDER DESIGNS, SUITABLE FOR 
THE JOBBER AND DEPARTMENT STORES. 


TWO OF OUR PLANTS MAKING IVORY 
EXCLUSIVELY IN FOLLOWING SHAPES: 
ARGOSY, DERWOOD NO. 6 AND DER- 
WOOD NO. 8. 


TWO OF OUR OTHER PLANTS MAKING 
WHITE WARE IN FOLLOWING SHAPES: 
ASTOR, DER WOOD NOS 624A NDS NOs: 
RADISSON, ALSO GABLEMANDS 1 OllEas 
WARE SHOTEL: THiGK eA NTO ge 81D ap 
EDGE: 


‘The 
W. S. GEORGE POTTERY CO. 


General Offices 
East Palestine, Ohio 


Plants No. 1 and No. 4 Plant No. 2 Plant No. 3 
East Palestine, Ohio Canonsburg, Pa. Kittanning, Pa. 
NEW YORK SALES OFFICE CHICAGO SALES OFFICE 
Ss. H. SLOBODKIN KELLY AND REASNER 
20 WEST 23RD ST. 17 NO. WABASH AVE. 
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The WS. GEORGE POTTERY, Co 


TaN te See RecA Tec RS laa orn rn or Ory 
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New York Sales Office Chicago Sales Office 
S. H. SLOBODKIN KELLY & REASNER 


20 West 23rd St. 17 N. Wabash Ave. 
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Three New 


Shapes | 
For 1928 


Myott Son Co. 


Earthenware Dinnerware 


mn) (Gemma) (Go (oT 


New Shape—Individualistic Designs 
Ready Early in January 
@ 
Porzellanfabrik Tettau 
(Royal Bayreuth) 
Dinnerware — Short Lines H 


New Ivory Body—New Shape 
Striking Decorations 


L’Union Ceramique 


China Dinnerware — Fancy Lines 


New Yvonne Shape 
Charming Decorative Ideas 


‘Porzellantabrike Schone 


Belwood Bavarian Hotelware 


ma) (eam) (m0 


(ema) (em) Gm )\ cam ‘im 


New ‘Samples—Original Patterns 
Now on View 


\ = 


BO 
a 


Justin Tharaud, in. 


24 West 23rd Street 


nea a) Ge 


S 


New York it 
Importers . 
China Earthenware : | 


Sole Representative 
for the 
United States 
and Canada 
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A Splendid 1928 for you is the wish of 
SEBRING MANUFACTURING CORPORATION 
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CHINAWARE ore ENAMELWARE 


(OS unusual and quality lines will help you to make 1928 a successful year. 
Our constant effort is to keep out of the beaten track, and offer the dealer 
something with special appeal, with more than ordinary merchandising character. 
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sone SEBRING MANUFACTURING CORPO- ( ( 
i PURE WHITE WARE RATION a 
Wi It has taken us thirty years to develop to its present high owns and operates ii 
V4 quality the matchless white body we offer the trade. It The French China Company aroate 
60.0 

ii is probably the most expensive body on the market today, The Saxon China Company Ah 
ei for we have not yielded to the temptation to make factory The Strong Mfg. Company Ae 
sone savings by using cheaper clays. The demand for our pure whose products are enthusiastically endorsed by Mrs. Chris- i 
ey white ware is such today that we see no good reason for tine Fredericks, the nationally known Home Economics A) 
i] changing either quality or color. Expert, whose advice is daily followed by thousands of ij 
weet American housewives. Woe 
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NEW SHAPE FOR 1928 


Vi COLOR IN THE HOME ii 
i7 On the market in January— ‘| Hie ne ii 
POR 1928 will unquestionably be a year for bright colors in 4 
ii THE AUTOCRAT S dining room and kitchen—not merely colorful patterns, it 
ote A panelled design of exquisite lines and graceful ORRIS but color in the ware itself. Our lines, therefore, in both feat 
i tours. Protected by U. S. design patents. Furnished ut enamelware and chinaware will feature red, blue, yellow ut 
ij a new line of decals and also in colored glazes of different padeereui alan amaving array of schemes: 7 
seats shades. 
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COLORED GLAZES COME TO SEBRING 


We have in our files various formulas for the making 
of colored glazes, developed and used decades ago under 
the direction of our president, O. H. Sebring. These 
formulas are now brought up to date and will appear in 
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When you are at Pittsburgh in January, it will be worth 
your while to make the short train trip to Sebring, to 
visit our factories and see the unusual things in enamel- 
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; : ware and chinaware we have to offer you. oes 

i) our Color Lines for 1928. ee 
it a 
4 . . 2 a 
i Sebring Manufacturing Corporation a 
is) we W. L. MURPHY, Treas. 4 
Lt BH. SEBRING, etore: SEBRING, OHIO RAY Y. CLIFF, Sec’y. it 
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The New Year and New Assortments 
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Securing salable merchandise to meet the approval and demand of the retail 
trade is the problem that confronts the dealer. However the answer is readily 
found in our new lines that will be presented during the coming year. Dis- 
tinctly different and embodying any number of new ideas, all of which are 
most popularly priced, our latest offerings will enable you to fill your every 
requirement in every way. 


Visit Our Showrooms and Inspect Our Newest Selections 


LOUIS WOLF & CoO., INC. 


215 FOURTH AVENUE 


CORNER 18th STREET 


NEW YORK CITY 


“Importers of Salable Merchandise” 
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EXHIBITING AT PITTSBURGH SHOW, ROOSEVELT HOTEL, 6th AND PENN. 
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DECORATED AND CUT WARE 


We have added to our lines of decorated ware 
some new decorations and a line of light cut 
ware. 


Ll Wize 


CO-OPERATIVE 


zz 


Pee | BEAVER FALLS, 
SDP DUES 


are, PEE WHALE MANUFACTURERS OF 


Blown and Pressed 
Pot Glassware 
in Crystal and Colors 


SPECIALTIES AND STAPLES 


Hand made Cake Covers, Fish Globes, Lemonade Jars and Display 
Jars. Colored Aquariums, Soda Fountain Ware, Blanks for deco- 
rating and Cutting trade, Seed Cups, Bird Baths, Paper Weights, 
Soda Syrups, Hyacinth Vases, Candlesticks, Dinner Ware and 
many specialties and novelties in glass. 


No. 548 FROG 


NEW ITEMS 


Ash Tray, Frog, Whale, Elephant 
and a number of items for dinner 
ware line. 


No. 554 ELEPHANT 


OUR LINE WILL BE ON DISPLAY 
At the Fort Pitt Hotel, Rooms 135, 136 and 137 
Monday, January 9th, 1928 and throughout the Glass Exhibit 
In charge of MR. A. R. ENGELMANN | 


OUR LINE CAN ALSO BE SEEN IN 


200 Fifth Avenue New York City 
In charge HORACE C. GRAY CO. 


FLINT GLASS CO. 
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Westmoreland Glass Co. 
Makers of High Grade Glassware 
Grapeville, Pa. 


Again we will lead ra As Usual 
with the most com- za a = at the January 
Exhibit 


prehensive line of 
new items and de- 


Assembly Rooms 


signs for 1928 shown Fort Pitt Hotel 


by any one factory. 
Do not fail to be the 
first to show them in 


January 9 to 21 


1820/714 x 10% Oval Vegetable Dish We cordially 
your city. Invite Your Inspection 


201/3 oz. Cocktail 


1211/11 2 Hid. Bell Bowl 
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our years ago 
we began Paevertisa 


Fostamin 


AND in four years—fashions in table 
setting have changed! 

Four years ago scarcely anyone was 
using colored glass. Indeed, though it 
seems hard to believe today, in 1924, 
as far as most people were concerned, 
table glass was merely ‘‘stemware.”’ 

But four years ago The Fostoria Glass 
Company foresaw the vogue for color. 
We were making and selling colored 
glass. We anticipated the present-day 
desire for homes that are pleasanter, 
because they are brighter. . 

We advertised Fostoria crystal, dec- 
orated glassware and colored glass. 
We suggested that customers ask for 
Fostoria by name. . . . And we began 
to label every piece of glassware that 
went out of our factory, Fostoria. 

Four years later we can commend 
our own foresight. Today we believe 
that color has come to America to 
stay. We believe that colored glassware 
helps every woman to express in her 
own home, her own ideas and 


And we sincerely believe in beauty. 
We honestly believe in color. Our ad- 
vertising campaign for 1928, the larg- 
est in our history, the largest indeed in 
the history of the glassware business, 
is to be devoted to showing American 
women how simply Fostoria can bring 
beauty into their homes, how charm- 
ingly it can add color to their tables. 

We do not say we have created the 
fashion for colored glassware. Modern 
American life is colorful. Modern 
Americans demand color about them. 

But we do intend to further the 
fashion in the future—as we know we 
have done in the past four years—by 
presenting to American women more 
colorful, more decorative, more useful 
glassware that is moderately priced. 


The Fostoria advertising campaign for 
1928 zs more colorful than ever. It will 
feature the dinnerware. 

January 5th and thereafter the 1928 
line will be on display in our New York 

offices, in the Fifth Avenue 


ideals of beauty and brightness = /c— ~ > Building. Come in and look 
(vostona over the line. 


in this colorful age. 


\ ( 
H MADE INUSA, 


Reg. U. S. Pat. Off. 


Pie OslORLA GLASS COMPANY) Mounpsvirre, W.Va. 
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Hlhi 


Hugh C. Edmiston 


120 Fifth Avenue 
New York 


Representing 


HUMAN HVULVLCLULLUTOLULELU AULA 


Alfred Meakin 


Best English Dinnerware 


Crown Staffordshire 
English Bone China 


Mason’s 


Patent Ironstone China 


Lovatt & Lovatt’s 


Vitreous Stoneware 
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e@ROLL> 
TRADE ae H OD MARK 
CHINA 


SEASONS 


from 


The (arrollton Pottery (6. 


INCORPORATED 1903 


Carrollton OHIO 
Serer on nannies em, 
MANUFACTURERS SEMI-PORCELAIN DECORATORS 
66 LAT [ENG TEI S!” 
e 
ONE COMPLETE DINNER SERVICE Advanced ideas and designs in border 
ip Po patterns and decorative treatments 
SUPERIOR for 1928’, unexcelled in quality, art 
’ and durability. 
Light weight body of fine white color, 
featuring individuality. COMPETITIVE PRICES 
— 
el 
COMPLETE DISPLAY ROOMS AT 
PITTSBURGH CHICAGO NEW YORK 
January February February 
1928 1928 1928 
HERBERT K. CONNOR, East CHARLES A. WEIDEMANN, West 


ROY E. HENDERSON 
President 


Be 
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JOHN ® » 
DAVISON 


[SINS COS ne ROR Aj hae 


NE} 


DENE? 


14 BARCLAY STREET 
NEW YORK 


so“ 
cig 


Representing 


The Coalport China Co., Ltd. 
Highest Grade of English China 


F. Winkle & Co., Ltd. Stevens & Williams, Ltd. 
Earthenware Rock Crystal and Cased Glass 


Adderley’s Ltd. 


China and Earthenware 


Davison & Son, Ltd. 


Earthenware 


During the coming year all of the above lines will be carried in open stock in assort- 
ments that will present a larger and wider range of selections than we have ever 


featured heretofore 
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The Crooksville China Company 


YIU. GIR 


Announces 


The new “IVORA” shape 


An Ivory Body of Clear, 
Uniform Color, 
Excelled by None 


e “COLUMBIA” shape 


A white body which has 
stood the test for 
twenty-five years 


Many very excellent patterns 
on each shape 


See these creations in Pittsburgh during 
the China and Glass Exhibit 


Room 642, Fort Pitt Hotel 


REPRESENTATIVES 


NEW YORK CITY EASTERN OHIO & a PEC AGO yhies 
John L. Pasmantier & Sons Geo ree Gglonols J. E. Bori Ed. 
5 We st 20th St. NeULYor a IN ty Xie Crocksville, "6. Ryka OHS n Hotel 
Dea ENerAne 
. Granville 


ocston, Mass. 


Manager of Sales; HARRY J. BENNETT 


; Main Office and Factory - - - - Crooksville, Ohio 
c 
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SWEDISH CRYSTAL 


Twenty years ago we introduced Swedish Glass in the 


(Ghose 


Today it stands the most popular and the two words 
KOSTA CRYSTAL mean the highest standard of quality 


in the world. 


The first factory we represented is the famous KOSTA 
GLASSWORKS, founded A.D. 1742 and operated con- 
tinuously since that time, they are making our lines of 


ROCK CRYSTAL. 


The second factory, manufacturing our VEBO colored 
crystal, has established a great reputation for its wonderful 
shapes and exquisite color combinations in table and fancy 
glass. 


Now we are introducing the good old EDA factory with 
an extensive line of reproductions of Antique glass in cut 
patterns of the Georgian and Victorian periods. 


Our new samples will be displayed early in January, be 
sure and see the great progress of Swedish Glass when you 
are in New York and remember that we carry in stock most 
of our best selling patterns. 


J. H. VENON, Ine. 
104. FIFTH AVENUE 
NEW YORK 
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MAYFLOWER 


There is only one Mayflower 
and 
The Edwin M. Knowles China Company makes it! 


FB OR fifteen years it has been the best selling shape on the market 

in the white body. Now we offer it in IVORY and we are mak- 
ing new records in production to fill our orders. With the wide 
variety of new patterns, both sprays and borders, selected especially 
for the MAYFLOWER IVORY, we are going to have something 
for all classes of trade. 


N addition to the beautiful LOTUS shape in IVORY, we are 
continuing MAYFLOWER in white and the HAMPTON, 
MONTEREY and CABLE shapes. With our new tunnel kiln equip- 
ment we will have greater production, yet maintain our high stan- 
dard of quality. 


We will have something to show you 
at the FORT PITT HOTEL 
in January 


As well as at our Showrooms at the Pottery 


Whatever May Be Your Needs in Dinnerware and Prices 
We Have Them 


The Edwin M. Knowles China Co. 


East Liverpool, Ohio 


: Lines May be Seen at 
pees care! 10 West 23rd St. At the Pottery 


Rooms 539-40 New York John B. McDonald 


George T. Bratt Harry J. Moskowitz Harry L. Oyster 
V. D. Kinnan Representative 
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The Standard of Earthenware 
Since 1799 


ANY have attempted to copy but none 
have approached Villeroy & Boch 
earthenware, which is absolutely in a 

class by itself and so admitted all over the 
world. The lines of the V & B factories in- 
clude everything that can be made in earthen- 
ware. 


B. TOMBY & CO., Inc. 


20 West 23rd Street 
New York 
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BAVARIA 


Since 1856 
A Leader In The Dinnerware Field 


| ae buyer who has had any experience 


with the Lorenz Hutschenreuther dinnerware 

knows that it is in the very front rank of 
Bavarian china and will admit precedence to none 
in the matter of quality and decoration. 


We recommend it strongly to you for 1928, particu- 
larly as we will have many beautiful new decorations 


and some new shapes for your inspection. 


B. TOMBY & CO., Inc. 4 
20 West 23rd Street i 
New York Y 
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GREEN + YELLOW + BLUE + _ RED 


All our colors match 


KITCHEN BATHROOM. 
in as.A.Dostleys Son,” | i 


COLOR aA ens ANO MANUFACTURERS’ AGENTS COLOR 
35-37 WEST 23a STREET |INEW YORK CITY 


New designs and 
popular prices 


a 


sven fibre HAMPERS in a2 


ing colors. 


itchen furniture 

gazine carriers. 
Coffee tables 
astel shades. Pier r et - 


Exclusive Agents 


KEYSTONE SP 


<a 


ECIALTY CO., 


CAGE 


colorful 
New designs 


now being 


eS ’ 
Cee 


Capson’s Specials 


Original Ideas 


Bath Stools Enamel Ware 
In our showroom can be seen vari- Baskets Electrical Appliances 
ous lines of our own creations. Beverage Sets Ferneries 
Bread Boxes Furniture 
: Bread Knives Garden Tools 
Designed by Mr. Chas. A. Postley. Bees Hampers 
oe ‘ J Cages + Ironing Tables 
A visit will give you an idea of Cage Stands Kitchen Stools 
what you h: i res 5 Casseroles Lawn Mowers 
y ave missed AA te Cannister Sets Scales 


your departments. 


Vegetainers 


POSTLEY PRODUCTS PRODUCE PROFITS 


WE 
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QUALITY FIRST 


Japanese Useful and 
Goods that artistic articles 
stand beyond of China, Pot- 
competition tery, Bronze, 

are per- Cloisonne, 

sonally furniture, etc. 


selected by Oriental Lamps 


our experts 


me 
oe HAs 
NK 

Display at Wm. 

Penn Hotel, Pitts- Catalogue 


burgh, in January on Request 


CAO orm OVO 


Mogi, Momonoi & Co., Inc. 


Direct Importers 


105-107 East 16th St. New York City 
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Pattern 10650 
Songbird—Imperial Shape 
Traced Handles 


Heinrich 


Dinnerware 


New Open Stock Patterns for 1928 
on White Body with Ivory Border 


MADE BY 
Line will be displayed at the Wm. Penn 4 
Hotel, Pittsburgh, Rooms 615 and 617, co 
January 9th to 21st. H&é 
Eugene Blum and Gilbert Fromkess * BAVARIA e 
in charge. SIN pICAR 


Heinrich « Winterling, Ine. 


49 West 23rd Street 
New York 
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Pattern 10665 
Olympia—Senta Shape 
Half Matt Gold Handles 


Heinrich «2 Co. 
Dinnerware 


New Open Stock Patterns for 1928 
on Ivory Body 


All patterns on “Ivory Body” are on “Senta Shape” 


MADE BY 
$ Line will be displayed at the Wm. Penn 
cp Hotel, Pittsburgh, Rooms 615 and 617, 
H&€ January 9th to 21st. 
SELB 
eae Eugene Blum and Gilbert Fromkess 
INRICA® in charge. 


Heinrich * Winterling, Ine. 
49 West 23rd Street 
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HORACE C. GRAY CO. 


Fifth Avenue Building, Suite 302-4-6-8-10 
200 Fifth Ave., New York City 
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Representing 
| The American Bisque Co. * Marion Glass Mfg. Co. 
Williamstown, W. Va. Marion, Ohio 
Art Pottery, Lamp Bases and Novelties Light Cut Table Glassware 
Co-Operative Flint Glass Co. Phillips Glass Co. 
Beaver Falls, Pa. Cincinnati, Ohio 
Salvers, Cake and Cheese Covers, Tableware, Rich Light Cut Glassware 
ete. 
Fenton Art Glass Co. Sterling Glass Co. 
Willliamstown, West Va. Cincinnati, Ohio 

Crystal, Iridescent and Cut Glassware Rich Heavy Cut and Engraved Glassware 
iE 
‘el 
‘| ) ’ 
a Horace C. Gray Co’s. R. C. Ham & Co’s. 
| Own line of Glass Flowers Line of Wax Flowers 
a Perfect in every detail True to nature 
a Large variety of sizes and colors Heat resisting—washable 
| 
O Indiana Glass Co. Westmoreland Class Co. 
(alg 
r Dunkirk, Ind. . Grapeville, Pa. 
a Pressed Table Glassware and Lamps, Cold Exclusive Hand Decorated and Fine Gold 
| Color and Fired Decorated Glassware «  Encrusted Glassware. 
Ww 
5 
© ’ 
' We Specialize in Gift Shop Novelties 
a | 
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E. W. HAMMOND 


10 WEST 23rd ST. 
NEW YORK CITY 


Representing lines that live up to 
every claim made for them. 


Decorated Glassware 
Light Cut Glassware 
Blown Glassware 
Pressed Glassware 


Decorated Dinnerware 


FORT PITT HOTEL 


Rooms 1043-1044 
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STILL ADHERING 
TO A POLICY 


That has so consistently gained for us in past the confi- 
| dence and good will of our many friends and has 
| enabled us to continue and build on the foundation of 
| values. 


| Room 
Sa 


The New Year will see decided steps forward in our 
efforts to present to you lines that will increase your 


| business and build up your sales. 


| 
\ INSPECTION OF OUR OFFERINGS 
SHOULD RECEIVE YOUR FIRST 
ATTENTION WHEN YOU 
VISIT THE MARKET 


GEORGE C. KINDT & CO., Ine. 


SOMULIE 

LEADING Manufacturers and Factory Representatives 
IN 19-21 West 24th Street 
DOMAR New York 

DAYA Our Lines Will Be on Display at 
VALUES CHICAGO—JANUARY 3 to 21 


FURNITURE MART BUILDING, ROOM 845 


PITTSBURGH—JANUARY 9 to 21 
WM. PENN HOTEL—ROOMS 514-516 
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Edward Boote 


(JAMES B. BOOTE) 


35 & 37 West Twenty-third St. 
New York 


4 
Representing 


Oe 


Royal Cauldon 


English Bone China and Ivory Earthenware 


Oe 


Wood & Sons, Ltd. 


Decorated Dinner and Hotel Ware 


Se 


Gibson & Sons, Ltd. 


‘Teapots 
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We Offer Our Sincere Best Wishes 
For A Merrp Christmas and 
Q Happy New Wear to All! 


The Apex 


in service and quality of merchandise, is ever our goal— 


And this New Year sees us with the continued ambition 
to maintain our station on the topmost height of excel- 
lence. 


New Year’s resolutions are in order for all—let us 
resolve to help each other to retain the good-will of our 
old friends and gain the confidence of our new ones — 
with a service and quality of merchandise which can be 
depended upon. 


A NA KA NRA NA RANA RA NRA KYA RA RA XS XA XS XS 


Taiyo Trading Company, Inc. 
IMPORTERS OF JAPANESE Goops 


101 Fifth Ave. 327 W. Madison St. 
New York Chicago 


T elephone—Algonquin 3823 


ss 
>> 


New England Representative—N. Masuda Co., 99 Bedford St., Boston 


Pe 
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TO JOBBERS 
» AND 
THE TRADE 


\ \ JE now present a brand new assortment of Japanese China- 
' ware and novelties that embraces a wide range of original 


shapes and distinctive decorative treatments to retail from twenty- 
five cents to one dollar. 


(THESE INEM SIgeN IS 


which may now be seen at our salesrooms in a most original and selective 
range of items well merit your investigation. Consistently throughout 
the coming year attractive and up to the minute assortments will be 
added which will always assure you of quick selling items for your stocks. 


Import for 1928 Delivery 


Langfelder, Homma & Hayward, Inc. 


Importers of Japanese Goods 
915 Rroadway New York 
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“THERESIENTHAL” 


THE 
APEX OF BEAUTIFUL 
GLASSWARE 


| 


Go| 


HE past has established 
for us an_ enviable 
reputation and record that 
has been built upon the 
foundation of our “Theresi- 
enthal’ stemware and fancy 
goods. No glassware can sur- 
pass that pinnacle of quality, 
beauty of color and splendor 
of shapes that may be 
found among its unlimited 
selections. The forthcoming 
year will see us constantly 
adding to the line always 
keeping in mind the idea of 
something distinct and dif- 
ferent and which may only 
be found at our display 


rooms. 


FRED C. REIMER CO., Inc. 
49 WEST 23rd STREET 
NEW YORK 
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ATS EHE 


PITTSBURGH SHOW 


WM. PENN HOTEL 


JANUARY 9 TO 21 
ROOMS 452-454 
H. F. MacKENZIE in charge 


“FURSTENBERG” 


DINNERWARE 


KNOWN AS 
“OLD KNIGHTHOOD CHINA” 


EN 


G 
E I]ERE one may select from 
Say range of delightful 
patterns second to none! Almost 
every conceivable type of decor 
to suit each taste and fancy may 
be found in the line at a range 
of prices from those of moder- 
ate figure to the more expensive. 
It offers a body of splendid 
quality and is an excellent ex- 
ample of the art of modern pot- 
ting. It is a product from a fac- 
tory established since 1747 by 
the Duke of Brunswick, whose 
ancient castle is still standing 
and today forms part of this 
famous plant. Here in former 
days was a meeting place for 
the Duke and his Knights, 
therefore every piece of this fa- 
mous china has a history behind 
it. This presents a delightful 
topic for the hostess to discuss 
over her Furstenberg service. 
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POL SP ELE 


PITTSBURGH SHOW 


WM. PENN HOTEL 
JANUARY 9 to 21 
ROOMS 452-454 
H. F. MacKENZIE in charge 


“SCHIERHOLZ”’ 


“DRESDEN” 


ARTWARE OF 
SUPERLATIVE BEAUTY 


el SHHE quaint and de- 
- lightful pieces that 
may be found in our assort- 
ments of this fine Dresden 
artware tell an old story ina 
modern way. The dainty lit- 
tle figures, flowers and my- 
riad of other decorative ideas 
all of which are presented in 
natural colors offer a suitable 
gift. for every occasion. Ut- 
most in quality and shown in 
a range of innumerable items 
it is a line well worth your 


inspection. 


“CLIFTWOOD” POTTERY 


A DELIGHTFUL 
CREATION 


OF ONE OF AMERICA’S 
LEADING ART 
MANUFACTURERS 


VV 
aM: have just added this 
a “splendid pottery to our 
other leading lines which are 
nationally known from coast 
to coast. It has been arranged 
to devote one entire room to 
this line which will be 
known as the “Cliftwood’’ 
room. Charming and unique 
shapes in bowls, vases, can- 
dlesticks, centerpieces, etc., 
never presented before will 


be offered for your approval. 


FRED C. REIMER CO., Inc. 


49 WEST 23rd STREET 
NEW YORK 
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Forty-eight 
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The Taylor, Smith & Taylor Co. 


EAST LIVERPOOL, OHIO 


(NUITES 


Your inspection and consideration of 
their new lines for 1928— 
featuring 


PARAMOUNT IVORY 
IONA—WHITE and IVORY 


New Patterns :: New Shapes 
Fired in Tunnel Kilns 


Pt Pe es Ps 


PERMANENT FACTORY SHOW ROOM—Chester, W. Va. 
PJT TSBURGH EXHIBIT—Room 776, Fort Pitt Hotel, January 9 to 21, 1928 


. Also at: 
CHICAGO — Bryce palmer showing at the Palmer House, January 30 to 
February 10, 1928 
NEVV WORK A: .H Dornan showing at Imperial Hotel, February 6 to 18, 1928 
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. 
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Qoreetinas as of Old---_ 
“4 Ry 


“Come, bring with a noise, 
My merry, merry boys, 
The Christmas log to the firing.” 


Amps shouts that rang through the frosty air, the 
| Yule Log was haled to the fire-place. There its 
i” ( crackling blaze warded off evil spirits and cast a glow 
\ ‘of cheer over all. 

) Good old Christmas customs! All the joy, sincerity and 
Pi | warmth which they signified, we desire to express in our 


3 e\ ||) greetings to you this season. Included therein is appre- 
e i ciation for your past good will and the wish that you 
| 4» will find the coming year brimming over with prosperity. 

e \V AA CL A. H. HEISEY & COMPANY, Newark, Ohio 
F MY NS 
‘ \ ik Z me | 6 : . 
le * * GLASS WARE (pV for your Table 


( 
= (( 
& Sap 


Fifty CROCKERY AND GLASS JOURNAL December 15, 1927 


ere Ea WEBER 
(a= ; ee 


(| Celebrated ; ) 
Ahrenfeldt China A 


This is the most momentous period in 
| Ahrenfeldt history 
A New Shape H 


Strikingly transcends our predecessors 
Decorations Revolutionary 


But so beautiful and artistic 
that they will entice 
the most fastidious 


The 1928 Exhibit 


AHRENFELDT WILL CAPTIVATE 
THE Most Critica 
Of added importance which will be at 
once noticed are the prices 
that will prevail 
BEGINNING JANUARY Ist, 1928 
One other point of decided interest must be 
withheld —it will be tremendously 
interesting to the Buyer 
when it is announced 


The Ahrenfeldt Exhibit 
Will be at the Hore. Wm. PENN 
in January 
A most complete display will be ready 
for your inspection at our 


showrooms in New York 
FEBRUARYSaisS; 


BE 
Herman C. Kupper, Inc. 


39-41 West 23rd Street 
New York, N. Y. 
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The 1928 Program 
of 
HAMPTON IVORY 


is in keeping with the demand of today 


Accepted by the best stores 
for its quality — wearing ability and 
distinctly different decorations and _ last, 
but most essential, the pleasing 
ivory body and attractive shapes 


ADDED TO THE 1928) DIsepLay 
WiILtL BE PRESENTED THE 


New Lichfield Shape 


AND DECORATIONS 
DESIGNED ESPECIALLY FOR IT 


The repeat business received from our 
1927 patterns assures us that Hampton 
Ivory has won a lasting place 
in the best stores through- 
out the country 


Your PrrrsBurRGH Visit Witt Not 
BE CoMPpLETE UNTIL You VIEW 


The Hampton Ivory Display 
By 


Herman C. Kupper, Inc. 


39-41 West 23rd Street 
New York, N. Y. 
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De BELGIAN QUEENSWARE C 


5 Discerning buyers quickly sensed this beau- q 
I tiful ware immediately after it was || 
H presented to the trade as a won- Hi 
It derful addition to their already [I 
A large collection of wares H 
iL Il 
A Ir Mer witH INsTANT APPROVAL B 
: JUDGING FROM OUR SALES RECORDS HT 
7 The 1928 Exhibit 
Ps will merit your attention 
il Distinct color effects just 
B like enamel inlay and 
TT underglaze 

On a body of soft, pleasing 
| ivory tone 


THE LAST WORD IN 'CERAMIGART 


v ae 


A SPECIAL FEATURE OF OUR 


PITTSBURGH EXHIBIT 
WILL BE 


THE BELGIAN QUEENSWARE 


Be 
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Herman C. Kupper, Inc. 


39-41 West 23rd Street 
New York, N. Y. 
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Auld Heatherware 
from 


Scotland 
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Once again bows to a 
pleased audience 


Fascinating Decorations 
have been created 
for their 


1928 Line 


Combining Old Worid quaintness 
with a mellowness and 
depth of color in 
each design 


AND AT PRICES 
THAT -WILL STAND 
CAREFUL COMPARISON 


Import orders will be taken 
for Spring delivery 


ADVANCED SHOWING 
WILL BE HELD 
INU Wedge 


WM. PENN HOTEL 


Lies BORGEH 
IN JANUARY 


Herman C. Kupper, Inc. 


39-41 West 23rd Street 
New York, N. Y. 


9 Sm =a (Qa = a= 


KR 


Aristide de Simone 
Display of 
Italian Pottery 


Novelties 
for 1928 


There is a boldness of design 
An ingenuous 
and 
Forceful Originality 
in each piece 


(7 


Creative Artists have been fash- 
ioning exquisite pieces — De- 
lightfully molded shapes — 
Rich in color effects — 

That have endur- 


ing charm 


It will be refreshing to view 
this exhibit 


SPECIAL SHOWING 
Wiig bee VUAD EE; 
ENIE Was 


WM. PENN HOTEL 
PITTSBURGH 
IN JANUARY 
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TABLE WARE 

anp NOVELTIES 

PLAIN, CUT, ETCHED 
AND 

GOLD TREATMENTS 


CRYSTAL or COLORS 


HUNTINGTON 
TUMBLER COMPANY 
HUNTINGTON, W. VA. 


BISON DECORATING 
COMPANY 
BUFFALO, N. Y. 


Low Pricep GoLtp ENCRUSTED 

TABLE WARE 

IN COMBINATION WITH 

LIGHT CUBIINGS 

SPECIAL ASSORTMENTS 
Just the Thing 

(ors PEGIAL 


IMPERIAL GLASS COMPANY 


BELLAIRE, OHIO 


PRESSED anp BLOWN TABLE WARE 


CRYSTAL or COLORS 
PLAIN or CUT 
OR 
Ee GebicE 

DECOR’S 


COMPLETE SAMPLE LINES 
OF ALL OF THESE 
MANUFACTURERS 


ARE SHOWN CONVENIENTLY 


ON ONE FLOOR 
AT 
Cox & COMPANY 


COR. 17TH ST. 120 - 5TH AVE. 


NEW YORK 


WHEN IN TOWN LOOK US OVER 


ITEMS FOR SPECIAL SALES 


THE MINUTE 
DINNER WARE 


WAFFLE SETS = BERRY SETS 
SALADS anp LUNCHEON PLATES 


-:- Prompt SHIPMENTS -: 


C. C. THOMPSON POTTERY COMPANY 


EAST LIVERPOOL, OHIO 


LIME 
BLOWN 


STEM WARE 
TUMBLERS 
WATER SEaie 
IN 
CRYSTAL or COLORS 


VOLUME PRODUCTION 


WESTON 
GLASS COMPANY 
WESTON, W. VA. 


LEWIS CoO. 
CUT GLASS CO. 
WESTON, W. VA. 


LigHt Cut STEM WARE 
TUMBLERS, WATER SETS 
VASES 
CRYSTAL AND COLORS 
ALSO . 
IRIDESCENT 
AND 


GOLD BAND 
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THE C.C. THOMPSON 
POTTERY COMPANY 


Decorated Dinner Warey 
EAST LIVERPOOL, + --+- OHIO. 


Jamples of new 


goods at Factory Sample 


Rooms and at the Fort 
Pitt Hotel Pittsburgh 


in January 


VA @V.VaV.VOVAUGVANGITOVNGUNO, 


Salads 
in great 
Variety 


DOIV OV OVS VOSS OOo Va VO WU VO vovuo vovovuvor 
ACN ACROSS 
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ecorations 
on the New 


IVORY 
Dinner Ware 
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COMPARTMENT PLATES 
Priced Correctly for Successful Selling 


ie NALIN RCA RACAL SACU] 


NASTURTIUM 
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For the first time 


So many.of our friends and customers 
have urged us to show our goods during the 
coming January exhibit in Pittsburgh that we 
decided to fill their requests. 


In Rooms 841 - 842 - 843 and 844 
of the 


FORT PITT HOTEL 


we shall be glad to show you an extensive 
assortment of our glassware for ornamental 
and table use, including our latest novelties, 
from January oth to the end of the show. 


You will not be disappointed by the in- 
spection of our offerings. 


Imperial glass company 


Bellaire, 
Ohio 


e 
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‘| his is one of the New and Snappy 
lable Glass Ware Designs Shown 
by Huntington Tumbler at the 
1928 Pittsburgh Show= 


High Grade 
Lead Blown 
Table Glass Ware 


GRACEFUL SHAPES 


Stemware 
Tumblers 
Nappies 
Vases 
Jugs 
Ice Tea Sets 
Grape Juice 


Sets 
; < ptic own fourteen inc owl! an andlesticks made in four colors in ain 
Specialties a a pa alee ae Fear anise: F 
EA ONG ROM the Huntington Line can be chosen the 
AND COLORS desirable sellers in high grade table glass 
Light Cuttings ware. Years and years of catering to a particular 
Plate Etchings trade have brought this ware to a point where 
SGU ES ad bir Huntington Quality is recognized as a very quick 
Gold turnover line. And the customer comes back 
Irridescent 
rites for more. 
and : i 
Color Ask Mr. E. B. Hitt, who will have charge 
eentments of the Huntington Exhibit, to show you 
the new Featured Novelties in Crystal, 
f Crackled Ware ¥ Rose, Amber and Green. 
ag Ao ew 12 
Make an appointment Fe ae Rei ite UN 
%HUNTINGTON TUMBLER Gs 


The Huntington Tumbler Co., 
Huntington, W. Va. 


Gentlemen: 
Please have your representative telephone 
me at my hotel during the Pittsburgh 


ffuntington ~ West Virginia 


ham interastd in the Huntington Line FULL SAMPLE LINE ON DISPLAY AT 
i SOP Cox & COMPANY L. H. Simpson & Co. 
120 Fifth Ave. 17 North Wabash Ave. 
NEW YORK CHICAGO 


See You --- Room 780 Fort Pitt Hotel 
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U.S. PATENT 
70566 


New Titian Shape and Pattern made by William 
Adams & Sons (Potters), Ltd., and patented in the 
United States under Patent Number U. S. 70566 


MEAKIN & RIDGWAY, Inc. 


129-131 FIFTH AVE. 
NEW YORK 


REPRESENTING 


MINTON’S, LTD. 
J. & G. MEAKIN, LTD. 
THOS. WEBB & CORBETT, LTD. 
RIDGWAYS (Bedford Works) LTD. 
WILLIAM ADAMS & SONS (Potters) LTD. 
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DERBY ROSE 


Another up-to-the-minute design on 
the Gloria shape developed from con- 
sumer and store investigations as to 
trend of public taste. The immediate 
popularity of this and the Norfolk 
pattern have required a second decal- 
comania edition for each before the 
first editions were delivered. 


NOWLES JAYLOR. & KNOWLE 
COMPANY 
EAST LIVERPOOL* OHIO 


Homer J.Taylor, President GG C.H.Cummings, Sales Manager 
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NORFOLK PATTERN 


A new pattern on the Victory 
shape, a medallion with conven- 
tionalized border in light blue, dark 
blue, yellow, red, green and gold. 
Created from the results of an in- 
tensive market survey of buyers’ 
needs. 


==) NEW YORK OFFICE EXHIBIT 
ROOM 907 
1107 BROADWAY 
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_ SERVICE QUALITY 
CO-OPERATION 


You buy even more.than good merchandise when 
you buy Knowles, Taylor and Knowles unusual din- 
nerware — there is a bonus of Service, Quality and 
Co-operation in every transaction. 


Service — 


from the fact that we are keeping abreast — and ahead — 
of your customers’ desires in shapes, patterns and colors: 
and from our careful, prompt and painstaking handling of 
vour orders. 


Quality — 
beyond giving you the best craftsmanship — in itself a real 
achievement — we build the quality of goods that the pub- 
lic wants; higher quality that improves even as consumers 
demand it. We do not sit back content at any point of our 
progress — each stage of perfection is our challenge to the 
next step forward. 


Co-operation — 
in our earnest desire to help you move our dinnerware, 
secure you saleable goods that will turn over faster, and at 
a better profit. Mutual co-operation, too, in working with 
you to develop new patterns and new goods to fit your 
knowledge of the market. 


Just as one step in this program, we have arranged 
that all new patterns which will be displayed by us 
at the factory will also be simultaneously displayed 
in our New York office. You can see the “show’”’ at 
1107 Broadway, New York, at your leisure and 
convenience. 


The Knowles, Taylor @ Knowles Company 


HOMER J. TAYLOR, President C,H. CUMMINGS, Sales Manager 


East Liverpool, Ohio 


Potters of Unusual Dinnerware 
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ANNOUNCING NEW 1928 “LINES THAT SELES 


A VE are especially proud of our new 
WV offerings tor this year — New 
Models — New Finishes—New Items— 
some of them exclusive and patented. We 
call special@ attention 10. 0s otemane 
Pedestals—Garden and Porch Ware— 
New Jars—‘“KOLORKRAFT” Ware for 
the Kitchen — and New Staples. Made in 
our own factories and offered at very at- 
tractive prices. 


Factories at Roseville and Pe ot. Om Ohio 


THE BRUSH POTTERY CO. 


OFFICE AND SHOWROOM, ZANESVILLE, OHIO 


KE ‘completes 17 TiN =i ae ee 
ay SLL at thesGlass antmcourcm. 
seeing Borteer ivemidete!s Pittsburgh, 
JAN. 9 to 21. Frank H. Vaughn in 
charge, assisted by G. Ed. Downey, Wes- 
tern sn. Entire lines also on display at 
New York Office and Warehouse — 5 
West 20th St., John We Pasmanticnee: 
Sons. Prompt Store Door Deliveries in 
Manhattan District from our Warehouse 
in New York. 


GET OUR PROPOSITION ON MIXED CARS—IT’LL PAY YOU 


ARCA 


Johnson Brothers PAREEK 
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Ae Is NEW — with a freshness 
that is an instant appeal to 
good taste. One of several 
exclusive patterns for 1928, on 
Johnson Brothers’ beautiful 
Pareek body and featuring the 
ivory shoulder now so much in 
vogue. Wecan offeryou exclusive 
selling rights on this distinc- 
tive pattern, if your city is not 
already closed. Write us today. 
FISHER? BRUCE & CO. 
Importers and Wholesalers 


oC a we Sales Offices: 219-221 Market Street, Philadelphia 
aa os “eo ‘east Warehouses: 225 Church Street; 210-212 Filbert Street 


i 
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TheMew Dueen Anne Wory 


The Mercer Foltery ts offering this attractive new 
shape cxecutedin. awarm tvory body and 

decoraled with awide variely of cctorful patterns 
which are carried in opensteck at the factory. 


MERCER POTTERY CO. 


TRENTON, NEW JERSEY. 


Manufacturers of Dinnerware since 1871 


CHICAGO, ILL. NEW YORK SHOWROOM 


E. M. MEDER CO. 200 FIFTH AVENUE 
17 N. Wabash Ave. Room 356 
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Start 1928 Right! 


Our New Dinnerware Shape 


“The Mayfair” 


Just received from the Victoria China Factory, Czecho 
Slovakia. Over twenty new stunning decorations are pre- 
sented on this shape. 


You are cordially invited to make 
your inspection either at our head- 
quarters in New York or at the 


WILLIAM PENN HOTEL 
PITTSBURGH, PA. 


Rooms 660-662-664 


DURING THE PITTSBURGH POTTERY AND GLASS 
EXHIBITION, JANUARY 9TH TO 21ST 


LAZARUS & ROSENFELD, INC. 


98 Fifth Avenue 
New York 


Important 
At the Pittsburgh Exhibit, a great number of 
items will be presented that are especially suitable 
for Special Sales Events. 
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Courtesy of Fostoria 


F. Calvin Demarest and the 
staff of the Crockery § Glass 
Journal extend every good 
Wish for now and always 
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In preparing copy for the 1927 spe- 
cial Holiday issue of the CRoCKERY 
AND Grass JOURNAL it has been our 
aim to select articles that will ap- 


About This 
Special Issue 


peal to our readers and every effort has been made by the 
Editorial Department to give the subscriber articles 
from which some benefit in a business way, may be ob- 
tained. 

With this thought in mind the Editor communicated 
with the leading pottery manufacturers as to their opinion 
on the establishment of a definite guarantee for an estab- 
lished period against dinnerware crazing. Buyers were 
likewise consulted on this question and the results of the 
manufacturers is contained in this issue. The question as 
to whether the buyer has the right to demand a perfect 
matching in repeat orders of colored glassware is also dis- 
cussed by prominent glassware manufacturers. 

In another special article a prominent china and glass- 
ware buyer tells why he favors “hand-to-mouth” buying 
and believes it necessary in these times while in another 
specially written article L. S. Owen, Secretary of the 
Crockery Board of Trade tells the advantage of joining 
the trade association and why every one connected with 
the trade should join. John J. Miller, head of Maddock 
& Miller, writes on “The Essentials of A Good Dinner- 
ware Salesman” in his inimitable way; latest housefur- 
nishing and homefurnishing trends are fully described 
while many personal interest stories are published in this 
the 1927 special Holiday Edition. 

We hope you will like it. 


: “There is not the slightest reason 
eee for pessimism about 1928—it bids 
aes fair to a banner year!” 

“As we see it, 1928 will be just about the same as 1927.” 

“The outlook for next year is none too good—we do 
not expect it to equal this year’s figures.” 

Here, in brief, are the three outstanding versions of the 
forecasts for retail business during the coming year, as 
presented by more than fifty of the leading merchant ex- 
ecutives of the country in a recent issue of the Retail 
Ledger. 

Generally speaking, the East is optimistic, the Middle 
West between the Alleghenies and the Mississippi 1s in- 
clined to the “‘same-as-last-year”’ opinion and the reports 
from west of the Mississippi are tinged with more than a 
note of pessimism. 

It is, however, apparent that there is one point upon 
which every one is agreed: That 1928 will not be an easy 
year in which to roll up new sales records. Discount the 
bogey of a presidential election year 1f you will, minimize 
the effects of the psychological depression which is being 
felt in many quarters (psychological because it 1s based 
upon causes which are imaginary, rather than real), and 
there still remains the certainty that the stores which will ~ 
make money in 1928 are the stores which continually and 
consistently fight for the business. Or, as one close ob- 
server of retailing states: “Stores that earn dollars in 
1928 should earn hundreds and even thousands in suc- 
ceeding years.” 

It therefore follows that the present moment is none 


Siaty-nine 


Seventy 
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too soon to lay definite plans for that fight for patronage 
which will extend throughout the major portion of 1928— 
plans which should include a careful check-up on the effi- 
ciency of every cog in the store machinery, from buy- 
ing policies to the handling of returned goods. No de- 
tail is too small to be overlooked—no expense too slight to 
be disregarded—no advantage from the installation of im- 
proved methods too minor to warrant extended considera- 
tion, for 1928 bids fair to be remembered as “the year in 
which successful stores made the most effective use of 
their opportunities.” 


In this issue there is a symposium 


Concerning the ot manufacturers 


Crazing of 
Dinnerware 


voicing their 
practically unanimous opinion for 
the establishment of a set period 
during which dinnerware should be guaranteed against 
crazing, 

Automobiles and radios and almost every other com- 
modity is guaranteed for a certain period yet dinnerware 
is sold without a definite time guarantee and if anything 
goes wrong it is usually replaced or the customer is reim- 
bursed regardless of how old the dinnerware is. 

This is obviously unfair and both manufacturers and 
retail buyers have voiced their approval of the campaign 
of this publication to bring about the establishment of a 
definite guarantee. 

One manufacturer has expressed his intention of bring- 
ing the matter before the annual meeting of the United 
States Potters Association. This is just what should be 
done in this important matter. A committee of experi- 
enced manufacturers should be appointed to confer with 
the heads of the big department stores. A conference 
might be held and a definite period set to the mutual satis- 
faction of all. 

As the question now stands a customer expects a set of 
dinnerware to stand up under all conditions and still be 
guaranteed until dooms day. 


It seems that we try to crowd too 
The oie 
; much of the feeling of good fellow- 
Christmas 


ship, the peace-on-earth-good-will- 
to-men-spirit, in one day asserts 
David (Ray Stannard Baker) Grayson, in that wonderful 
book of his Adventures in Friendship. On Christmas, ac- 
cording to Mr. Grayson, we put on our suit of benevo- 
lency, our hearts swell and we simply beam friendliness. 

Do not get the idea that Mr. Grayson means that this 
is not a wonderful spirit. He believes that it is but what 
he tends to imply and which would be so much clearer 
could the writer quote his exact words, is that this spirit 
should not be confined to one or two days a year but rather 
spread out to cover the entire 365. 


Spirit 


On Christmas Day we overlook the faults of the most 
trying, forgive those against whom we harbor grudges and 
even in war there has been temporary cessation of firing. 

Just think what a wonderful world this would be if we 
could permanently establish the Christmas Spirit for every 
day in the year. 


Many swim, but few swim well. 


The One man, by dint of exhausting ef- 
Trained for and much splashing, covers the 
Mind | 


length of a tow rope; another goes | 
much greater distance with ease and enjoyment. To mas- 
ter the technic of a good stroke is to be able to apply one’s 
strength effectively, to swim without undue fatigue, and if. 
need be to cover great distances. To these ends train- 
ing and practice play a large part. 

There is here an analogy with mental activities. All 
people may be said to use their minds, but how few use 
them well! Few apply their minds effectively to the 
processes oi observation, deduction, and reasoning. Few 
are capable of sustained thinking of a sort that reaches 
goals. Such mastery results from training and practice. 

We acquire skill, whether physical or mental, to a large 
extent through imitation. Hence it is important to seek 
models. The better the standards at which we aim, the 
greater is likely to be our advancement. The man who 
aspires to make the most of himself will therefore asso- 
ciate as far as possible with persons of promise and abil- 
ity. He will continually seek training in his chosen field 
of activity. His reading will include books, both old and 
new, that bring inspiration and insight. A trained man, 
to cite one of his most important traits, can adopt a new 
idea without becoming thereby an extremist or fanatic. 
He fits the new into the structure of his well tried and 
valid ideas. Thus he preserves his mental balance and 
breadth of view. 


Suggesting to the merchant, large 


A oP and small, how problems of business 
Competitive may be met, the Department of Do- 
Age mestic Distribution of the Chamber 


of Commerce of the United States directs attention, in a 
pamphlet,—How’s Business ?—to the growing complexity 
of competition. 

“Changes in distribution,” it says, “have occurred with 
bewildering rapidity. Chain stores have had a steady 
growth. Group buying has invaded many fields. Mail 
order houses have extended their territory. Manufactur- 
ers have sought new markets by selling direct to retailers 
and consumers. Retailers, reaching out for greater shares 
of the consumer’s dollar, have sold millions of dollars of 
goods by the instalment method. Competition has come 
not from a few, but from many sources. 


“Undoubtedly competition has increased in many lines. 
And there is also competition between lines. The hard- 
ware dealer’s competitors are not only other hardware 
dealers but sporting goods stores, five and ten cent stores, 
mail order houses, etc. Furniture and shoes compete with 
radio and prize fights. A ringside seat, at current prices, 
or a new loud speaker often means that a pair of shoes 
must last a lot longer or a wobbly table must see more 
service, 


“Goods flow in an ever-increasing stream to consum- 
ers, but it is a broad, swirling, tortuous current. A busi- 
ness man who would steer clear ot the rocks and whirl- 
pools must know what is going on.”’ 


_gardless of how old the crazed dish might be. 
_ obviously unreasonable requests for adjustments have 
_ been made and invariably the store and the manufacturer 


Manufacturers Favor Establishment of a 


Definite Guarantee Against Crazing 
of American Dinnerware 


Replies to Questionnaire Sent Out By CROCKERY AND GLASS 
JOURNAL Show That Manufacturers Are Strongly in Favor of 
An Understanding with the Retailers as to How Long Dinnerware 
Should Be Warranted Against Crazing — Suggested Periods 
Range from Six Months to Ten Years— Buyers Favor Plan. 


= HOR years department stores have been “‘mak- 
ROY 7 


YA ing good” with customers, dishes that have 


JS 

| nee become crazed and manufacturers in turn 
MT LSY . s : 
IN AS| with the idea of keeping their customers sat- 


isfied, have been ‘making good” with the stores almost re- 
Some 


have “made good” without protest. 


Recently a large department store in the Metropolitan 
district was called upon to make a refund for a set of 
dishes eight years old that had become crazed. The set 
originally cost in the neighborhood of fifty dollars but 
at present prices was only valued at between twenty-five 
or thirty-five dollars. Dispite this the store made good for 
fifty dollars and will of course expect the manufacturer 
to satisfactorily make up for this loss. 

From this it may clearly be seen that some definite 
period of guarantee thoroughly understood by both manu- 
facturer and store head and passed on to the customer with 
each sale, should be established. As Homer J. Taylor, 
president of tthe Knowles, Taylor & Knowles Co., points 
out, automobiles are guaranteed from three to six months 
and many other commodities accepted by the purchaser 
with from six months to a year guarantees yet dinner- 
ware is guaranteed indefinitely. 

Crazing may be caused by outside effects such as put- 
ting hot dishes in cold waiter and the using of strong clean- 
ing solutions containing alkali that are entirely beyond 
the control of the manufacturer. 


Manufacturers have enthusiastically endorsed the ef- 


forts of the Crockery AND GLass JOURNAL to establish 


a definite guarantee and suggestions of periods ranging 
from six months to ten years for guarantees have been 


offered. 

George C. Mitchell, president of The Pope-Gosser China 
Co., makes the suggestion that a committee from the 
United States Potters Association work out the problem 
with department store officers while F. P. Judge of The 
National China Co., states that he intends to bring the 
questionnaire before the annual meeting of the United 
States Potters Association for discussion. 


It seems quite evident that sentiment favors the es- 


tablishment of a definite guarantee for a set period cov- 
ering the crazing of dinnerware. 
What shall it be? 


Here are opinions of some of the leading manufactur- 
ers of American dinnerware : 


Jone Vawediliesm |r, Mercer Pottery Co.; Trenton; 
NGS) es 

“Answering your letter of November 9th, may we ad- 
vise we heartily agree that there should be some definite 
time set, during which merchandise will be replaced for 
cnazage, and we believe this time should be limited to 
ten years, and better, eight years. 


“We have, of course, always guaranteed our merchan- 
dise against crazage, and have set no time, but we do not 
believe this is to be the best plan.” 


W. C. George, President, Cannonsburg Pottery Co., 
Cannonsburg, Pa.: 

“Mr. George wishes us to reply to your recent inquiry 
regarding ithe matter of crazing and he notes on the bot- 
tom of your letter ‘four years... We take it he thinks 
this is about the extent of the time the goods should be 
guaranteed against crazing.” 

C. E. Jackson, President, Warwick China Co., Wheel- 
ing, W. Va.: 

“Replying ito your letter of Nov. 14th, you of course 
realize that you are trying to solve a big question. Both 
merchant and manufacturer lose control of the situation 
when the customer gets the goods. Table ware is a fra- 
gile product and its life is governed by the usage it re- 
ceives. 

“Crazing is certainly induced by subjecting ware to 
high temperatures and then to sudden cooling. 
ple know this but others do not. It would seem wrong 
to penalize either merchant or manufacturer for this lack 
of knowledge of the part of the purchaser. 
long this responsibility should be borne by seller and 
maker is too big a problem for me to solve. I would how- 
ever emphasize the need of a greater knowledge on the 
part of those selling the merchandise as to how to best 
preserve it. Such as the avoidance of extremely hot water 
in washing and then plunging into cold water to cool it. 
Also the undesirable effect of washing powders in general. 
In the main they are nothing but strong alkalies mixed 


Most peo- 


As to how 
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with soap powder. These hot water strongly alkaline 
solutions have a decided chemical action on overglaze 
decorations, always tending to destroy the brilliancy of 


the colors also the beauty of the gold. 

“Sorry I cannot give you a more definite answer but 
you realize it is a complicated question.” 

Homer J. Taylor, President, The Knowles, Taylor & 
Knowles Co., East Liverpool: 


“We have received your letter of November 9th, and 
recognize in the subject involved a proposition loaded 
with dynamite, for in the last analysis the confidence of 
both storekeeper and his customer must be preserved. 

“Without going into a lengthy discussion of the prob- 
lem presented, our opinion is that two, or at the most 
three years, should be considered an adequate protection 
and that all goods crazing within that period are entitled 
to be replaced. 


“Our experience is that the guarantee given customers 
by some stores is entirely beyond the bounds of reason, 
as they are led to believe that no matter how long a set 
may have been in use, crazeage will be made good. A 
few weeks ago replacement was asked from us on a 
set sold over fifteen years ago and from the letter that 
we received indicated that the storekeeper really ex- 
pected that his claim would be allowed. 

“Automobiles are guaranteed for from three to six 
months and thousands of commodities in all lines are ac- 
cepted by the buying public on a six to twelve month 
guarantee and at the expiration of that time, the manu- 
facturer’s responsibility ceases, but on pottery just so 
long as a piece remains unbroken the maker is held to be 
liable in case it crazes. This does not appear to us to be 
either equitable or fair.” 

F, B. Cross, Secretary, The Owen China Co., Minerva, 
Oye 

“We have your letter of November 10th relative to a 
protection guarantee against crazing. 

“It has always been our impression that the larger 
manufacturers of semi-porcelain guarantee their product 
against crazing for one year after date of shipment and 
that is the policy we have been following for a number 
of years. 

“We would appreciate your further comment on this 
subject.” 

H. D. Wintringer, President, The Steubenville Pottery 
Co., Steubenville, O.: 


“Your letter of the 14th is received, and while this 
subject matter is a very interesting one, yet at the same 
time, it is a real problem not only to the manufacturers 
but to the distributors as well. 

“We have never established any time limit, as our atti- 
tude has been a whole-hearted one of cordial cooperation 
with our customers. 

“At times, we receive requests for adjustments that 
are obviously unreasonable, because of the time the mer- 
chandise has been in use, but we almost invariably make 
adjustments in order to protect our customers. 

“We really feel hardly prepared to venture an opinion 


| 

as to how long a period a guarantee against crazing should | 

carry, but we can appreciate the value and the protection | 

to the manufacture if there was soe ie definitely es- | 

tablished on this important matter.” . 

Earl R. Crooks, Assistant Manager, The Crooksville | 
China Co.,; Crooksville,-O.% 


“In «answer to your kind letter of Nov. 9th, in which | 


you refer to certain inquiries reaching your Editorial De- | 
partment on the subject of the crazing of dinnerware, we | 


wish to advise that we are happy to say that complaints | 


We have 


of this character on our product are negligible. 


always absolutely guaranteed against this and in event 


any complaints, regardless of the time, we have made | 


good without exception. We do not know that the atti- 
tude of the general ware industry is in this respect; but 
we do stand behind our product.” 


W. C. George, President, The W. S. George Potteryy, 


Co., East Palestine, O.: 

“We are in receipt of your kind favor of the 9th, rela- 
tive to the matter of replacing crazed merchandise by the 
mmerican Potteries. 

“We are in hearty accordance with the American In- 
dustry stating a definite protection guarantee on crazed 
merchandise. 


“Tt has always been our custom to replace ware, no mat- 
ter how long afterward it becomes crazed, however if there 
could be some time limit set, in regard to this matter-it 
would certainly go a long ways toward some definite un- 
derstanding both to the manufactures and the department 
stores ‘and also the jobbers. 


“We would, therefore, recommend that a limit of three 
years be placed on making replacement, on account of 
crazed merchandise. This can be very well taken care of 
in our case, due to the fact that all of our ware is stamped 
with the month and year in which it is manufactured.” 


Arthur E. Mayer, President of the Mayer China Co, 
Beaver Falls, Pa.: 

“We are in receipt of your letter of the Oth instant 
asking our advice as to how long factories should guar- 
antee American made dinnerware not to craze. We re- 
gret that we do not feel competent to offer any advice on 
this matter and the same should come from a factory 
making this class of merchandise. Our plant is confined 
to the manufacture of Vitrified Hotel China and crazing 
in our line is not a factor with which we have to contend, 
therefore would rather not make any comments on this 
subject which relates to another phase of the industry.” 

George C. Mitchell, President, The Pope-Gosser China 
CogaCoeshoctony 1s: 

“We have yours of the 10th and are quite interested in 
the subject you have brought up, the crazing of dinner- 
ware. As you know this is a world wide problem and is 
not confined to the American manufacturers. Any prod- 
uct subject to expansion and contraction caused by the 
changes of temperature is subject to crazing or splitting. 

“Your object of establishing some definite understand- 
ing between dinnerware manufacturers and department 
stores is a very good one. However, personally the writer 
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thinks that the heads of department stores would settle 
this problem if they would take the matter up direct with 
the manufacturers. 


“T feel certain that a committee from the United States 
Potters Association would be pleased to meet with a 
committee of department store heads and work out this 
problem, please understand I mean department store offi- 
cers, as I believe it is time a contact was made between 
heads of concerns.” 


Frank P. Judge, Jr., Sales Manager, National China 
Co., Salineville, O.: 


“We have your letter of November 9th with reference 
As I told Mr. Demarest last 
week we think you are hitting up a very good subject for 
discussion and we hope that the investigation you are 
making on this subject will be the means of bringing about 
a common understanding on this subject. Our opinion is 
that the period of guarantee against crazing should be not 
more than three years. I am taking your letter to the 
Annual Meeting of the U. S. Potter’s Association and ex- 
pect to bring it before the Association for discussion. If 
anything develops from this discussion which I think 
might be of some importance to you in your investigation 
will be pleased to let you know all about it.” 


Sol. Ostrow, President and General Manager, the 


Hopewell China Corporation, Hopewell, Va. : 
“The subject you bring up in your questionnaire of 
November 9th is a very interesting one. 


“For your information, and no doubt you are familiar 
with the fact, “American Buyers’ have used all means with- 
out any limit of time in having the United States Potters 
make good for crazed dinnerware. 


“This is so unfair that we cannot help to compare this 
with the purchase of an automobile, where a much larger 
investment is involved, with no guarantee whatever. 


“In fairness to the Potters’ a time limit of Six (6) 
months should be placed on the return of crazed ware and 
the buyer ought to assume the liability beyond that time.” 

E. L. Torbert, Vice-President, the Onondaga Pottery 
Cor, oytacuse,.N. Y° 

“Tnasmuch as we make vitrified china and do not have 
the crazing that occurs in semi-porcelain, it is not a prob- 
lem with which we must contend. 


“We hear much compiaint on the part of buyers re- 
garding crazing of semi-porcelain and it would seem that 
it would be good policy for the American potteries as a 
whole to establish a uniform practice resulting in the 
replacement of crazed goods. Unquestionably such prac- 
tice would result in a greater feeling of stability as re- 
gards the American manufacturer.” 


Variety is the keynote of this splendid window display of Kresge’s new Newark, N. J., department store. 


~xee| N these days of keen competition the dinner- 
ware salesman must be of the highest calibre. 
He must be neat in appearance, know how to 


meet is of a high type. 

In order to get some first hand information concerning 
the requisites of a good salesman for the dinnerware trade 
the Editor of the CrocKERY AND GLass JOURNAL com- 
municated with John J. Miller, head of Maddock & Miller, 
Inc., 39-41 West 23rd Street. This firm handles an un- 
usually fine line of English ware and Mr. Miller is par- 
ticularly qualified to write on this subject because he him- 
self has spent many years on the road and because during 
his long career in the dinnerware business he has directed 
the activities of a good many salesmen. 

This is what Mr. Miller has to say on this important 
subject : 

“You asked me in yours of the Zlst just received to 
write you an article on the Essentials of ‘A Good Dinner- 
ware Salesman and I will now make an attempt to define 
the indefinable and will admit at the start it can’t be done. 

“However, everybody knows by now that good sales- 
men are born and cannot be made, at least that has been 
my experience for I have tried many times to make a sales- 
man out of young men that were really intended by na- 
ture to be shoemakers, paperhangers or in one instance 
an actor. 

“Salesmanship really is an unusual form of mentality 
and you never can be sure whether a young man will 
make a salesman or not until you try him out thoroughly 
which we have done in many instances. 

“As to the requisites, first of all 1f possible he should 
be a good looker, although you and I know many sales- 
men, and good ones too, that are far from handsome. 

“Of course he must have a pleasing address and the 
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ability to make and keep friends and keeping them cam 
only be accomplished by being straightforward and hon- 
est and your good salesman always considers the interest 
of his customers and will often refrain from selling a 
man goods that he knows he should not have. 

“Of course persistency and hard work are important 
details in salesmanship as they are in everything else, but 
what constitutes the knack of real salesmanship no one 
can exactly define. In short, it is the art of actually get- 
ting that order for if the orders are not obtained, nothing 
else matters in salesmanship. 

“TI have found a great difference in salesmen. Some 
talk a lot, others say very little, but if they get the orders 
they are salesmen and that is the whole story. 

“There have been many fine salesmen in the crockery 
trade in the past and quite a few are still left in the busi- 
ness, I am thankful to say, but it is hard to find new ones 
as all will admit. 

“As for this firm, if we could find a couple of bright 
young fellows that had the composite abilities and merits 


of Frank’ S. Warren, Henry R. Shirley, Bill Nye 
Charles B. Levy and R. T. Pickering, we would be 
mighty glad to take them on most any time. In short, 


those four gentlemen represent our ideas of real sales- 
manship, dinner ware or anything else and I could easily 
mention other good salesmen who are, unfortunately for 
us, representing competitive concerns, but for my object 
lesson in this essay, am sticking to the home brew so far 
as names are concerned. 

“Now if any of your readers can learn anything of 
salesmanship from the above, they have my best wishes. 

“With same for yourself and your JourNAL, including 


the wish for a prosperous New Year for all in the trade, 


ent Yours truly, 


Joun J. MILteEr. 


Why the Pottery, 
Glass and Brass 
Salesmen’s Association 


of America? 


By Secretary L. S. OWEN 


|N the olden days—olden from the viewpoint 
of the men now in the Pottery, Glass & Brass 
business, when a man in the trade died, leav- 
ANZ) ing a family in indigent circumstances 
through illness or misfortune, or perhaps improvidence, 


it was the custom of his associates to contribute gener- 
ously and to unselfishly devote their time to soliciting 
funds to meet the urgent and imperative needs of the be- 
reft dependents. This occurrence was not infrequent and 
as a result of repeated solicitations, a man of vision, 
blessed be his memory, had a happy thought. This 
thoughtful man it has been said was W. S. Harris at that 
time of THE Crockery AND GLass JouRNAL. He sug- 
gested that a trade organization be formed for fraternal 
and benevolent purposes, to provide for the immediate 
necessities of deceased members. The proposal met with 
hearty approval and a number of prominent men in the 
trade met one evening about thirty-six years ago at Shu- 
man & Pidgeons, a favorite eating place in the old down 
town distract at Murray and Church Streets, and The 
Pottery, Glass and Brass Association of America was 
born: and notwithstanding some early vicissitudes inci- 
dent to infancy, it thrived and grew vigorously and 
shortly became an assured success. Its growth was nur- 
tured by the devoted efforts of a number of men who un- 
selfishly gave of their time to advance the interests of 
the organization which throughout its history has been 
exceedingly fortunate in having among its members men 
who were constantly working with the purpose of enroll- 
ing every available man in the kindred trades in its mem- 
bership. And they have been largely successful as the 
list to date is 2532 including those who have passed on. 
A second stage in the history of the Association oc- 
curred when another man had another happy thought. 
The lamented Henry Endemann decided that there should 
be a Reserve Fund and largely through his effort and 


solicitation generous contributions were obtained aggre- 
gating a considerable sum which through accretion of in- 
terest and from other sources has been greatly increased 
and the Reserve Fund at this time is in excess of $25,000. 
Financially therefore the Association has been an eminent 
success. It has had continuously growing prosperity. It 
has been always most economically managed and expenses 
are ata minimum. Through the good will of The Crock- 
ery Board of Trade of N. Y. it has no rent charge or for 
stenographer, clerks, telephone and the usual incidental 
office expenses. Other than the Secretary's allowance 
of $1000 per annum the ony disbursements for admin- 
istration are for stationery and postage. Therefore the 
annual dues of $2 are more than ample to cover expenses 
and to permit occasional transfers to.the Reserve Fund 
for the protection of the members. 

Those of the founders who happily have survived the 
toll of years have reason for gratification at the work of 
their hands. 

But the Association has prospered because it has in a 
supreme degree fulfilled the purpose of its founders. 
During its beneficent career of nearly four decades it has 
through the provision of its By-laws relieved the immedi- 
ate pressing needs of the families of many deceased mem- 
bers. As an instance: A member died suddenly in a city 
His wife was without funds 
Through a 


far distant from his home. 
or resources. The conditions were tragic. 
member the Board of Management learned of the deplor- 
able circumstances and on the morning following, a meet- 
ing was held and the money due was in the hands of the 
distressed widow by telegram. This is only an instance 
which would be repeated under similar circumstances and 
there have been many others of a similar nature. 

This is the WHY for the Pottery, Glass and Brass 
Salesmen’s Association. 

3ut why is it that every eligible man in the Pottery, 
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Glass & Brass trades is not a member of the organiza- 
tion? In view of its ample resources, the character and 
diversity of its membership, including as it does the heads 
of houses, salesmen, office men and the young fellows en- 
tering on their business career, and especially because of 
its beneficent work, it would seem that every man in good 
health and between eighteen and forty years of age would 
hasten to present his application. The answer is that they 
have never been properly approached and solicited. They 
have never been fully informed of the work the Associa- 
tion is doing. Some of the members themselves have not 
a full comprehension of what is being done. They doubt- 
less know that at their death their beneficiary or estate 
will receive a very substantial sum in comparison with 
the exceedingly small amount of the assessments, but 
they do not know that the Boards of Management as 
constituted at various times have as individuals afforded 
relief and aid to members in need because of illness or 
other misfortune. All do not appreciate that the Asso- 
ciation is fraternal in its purpose and performance. 


) 


Six dollars has covered the annual dues and assess. 
ments and at this rate a membership would continue for 
fifty years before the amount paid in would equal the 
benefit payable at death and should a member continue! 
so long the Association might celebrate the occasion by 
creating the office of patriarch and, by an amendment to 
the By-laws provide that he might be made a life member 
and exempt from payment of further assessments if he 
so desired. 


If he is so fortunately situated when he is 
“The last leaf upon the tree’ that the amount payable to 


his beneficiary would be of little consequence he will be 


happy in the thought that without cost to him he has en- 
couraged and given his support to an association which has 
provided a fund for the prompt relief of widows and or- 
phans who in their time of mourning and grief have few 
resources and perhaps no funds with which to bury their 
dead. 

Why is not every man in the Pottery Glass and Brass 
trade a member of the Association ? 


Pittsburgh Always Leader in Glass Industry 


ECAUSE of its fortunate situation in regard 
to the materials most employed in glass mak- 


ing—fuel, sand and limestone, particularly 
ee fuel, which is the most expensive element 
outside of labor—Pittsburgh has always held first place 
in that great industry. 

The manufacture of glass was started in the East early 
in the Colonial period, but made little headway against 
the competition of Europe. The form most in demand 
was that of glass for windows, but most of the earlier 
factories also made bottles and other hollow ware. 

In 1797 Major Isaac ‘Craig and James O’Hara estab- 
lished a window-glass factory on the south side of the 
Monongahela river, nearly opposite the Point. This is 
believed to have been the first glass plant to use coal for 
its fuel; previously wood was universally employed, and 
continued to be, outside of Pittsburgh, until 1810. 

In 1808 Thomas Bakewell and Robert Page became 
joint owners of a glass factory in Pittsburgh which was 
the first to engage successfully in the manufacture of 
flint-glass ware. 

Their product compared favorably with the best Euro- 
pean cut glass. “Pittsburgh Glass” became a trade term 
denoting the highest quality, and Pittsburgh still holds 
first place for its flint-glass table ware and countless other 
forms of useful and ornamental glass ware. 

At the Paris Exposition in 1867, a display of glass 
ware from the O’Hara Glass Works of Pittsburgh was 
awarded a first prize. Since 1797 more than 50 glass 
factories have been established in this district. 

For many years there was little change in the glass 
industry, which was engaged in long and bitter struggles 
against European competition. The employment of the 


Siemens regenerative furnace, toward the end of the 
nineteenth century, whereby better glass was obtained 
with less fuel, was the first important advance. 


In 1875 the Rochester (Pa.) Tumbler Works began 
to experiment with a new fuel, natural gas, which was 
just beginning its triumphal career. By 1880 natural gas 
was being used extensively in the Pittsburgh glass fac- 
tories. 

It proved to be an ideal fuel for glass making and made 
Pittsburgh’s place in the glass industry secure. In some 
places, where natural gas is not available, gas manufac- 
tured for the purpose, or even electricity, 1s now em- 
ployed. 

Up to 1880 the manufacture oi plate giass in the United 
States had not been profitable. Vinis branch of the indus- 
try owes its development to James B. Ford of Pittsburgh, 
who in 1881 established a factory at Creighton, near Pitts- 
burgh, which is now a part of the works of the Pittsbargh 
Plate Glass Co., the largest manufacturer of plate glass 
in the world. Here plate glass was first rade at a profit. 
By 1884 the cost to the consumer had been seduced to 
approximately one-half of what it was in 1879.  Pitts- 
burgh plate glass windows now light the greatest build- 
ings, and showcases of Pittsburgh plate glass adorn the 
finest stores in America. 


Many inventions and improvements in the manufacture 
of glass ware had their inception in Pittsburgh, notably 
the window glass machine, bottle-blowing machines, mak- 
ing cut glass from pressed blanks and machines for making 
crimped top lamp chimneys. 

Pittsburgh corporations produce and sell annually glass 
and glass ware to the value of $50,000,000. 


A few prominent competitors in the china and glassware trade golf tournaments during the past season. (Top left to 
right): L. S. Gwen, (center top) Ed. Warrin, (right) W. S. Pitcairn, (center left) Tom Smallwood, (center) Don Miller, 
(right) W. B. Tyndale, 1927 title holder. (Bottom left) George Lobsitz, (center) J. J. Hines and (right) S. P. Skinner. 
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A Brief History of Pottery 


(From IN THE PotrTers’ FIELD, PUBLISHED BY CHas. M. FRANZHEIM Co.) 
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OTTING, the manufacture of tile, and terra cotta, is contemporaneous with mankind. It is 
found with the remains of our remotest ancestors, and fashioned among the wildest of savage 
tribes today. Strange as it may seem, the oldest of potters’ wares of any land was not devoid 

of elegance of form or of decoration, but quite on the contrary, was produced by the most skilled 
of hands, and the best of artisans. The famous blue porcelain of Egypt made as early as 1900 
B. C., was unrivalled in beauty and delicacy and its popularity lasted for centuries. 

Although the origin of the potters’ wheel is claimed by Greece, both the kiln and wheel have 
been traced in Egypt to 3766 B.C. 
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OWEVER, it is to the Chinese that the world owes the manufacture of porcelain. Pottery- 
ware itself has been traced to 2690 B. C., and true porcelain 2000 years before European 

production, 

The City of Ching-Te-Chen, China, is not only the greatest of all pottery towns today, but 
has been:so at all times througout history. 

This city has 300,000 inhabitants devoted entirely to potting. There are 3,000 kilns, no doubt 
| small. The Clay used comes from the Po-Yang Lake region and the fuel used is wood. 

The city itself is a closed city and always has been, and practically no foreigner has ever 
entered its gates. Every home is a decorating or moulding shop, and the oldest pottery here, still 
in operation, started in 750 A. D. 
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HE potting of Greece has been traced to 900. B. C. It was the Greek potters of this time who 

fabricated the mythological god Ceramus as the special protection of the potter,—and thus is 
the origin of the name given our Ceramic trade today. Greek potting art reached its zenith 
about 400 B.C. 
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In England redware was made in 490 A. D., earthenware in 1214, bone china in 1744. Josiah 
Wedgewood, perhaps the most famous of all English potters, was born in 1730. 
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In France Bernard Palissy, no doubt the most famous of all potters of all times, was born 
1510. Faience first made in 1524; Porcelain 1695; Sevres ware flourished about 1756. 


In Italy Luca della Robbia, the great Italian potting exponent, was born 1400, and established 
a factory in 1456. In 1524 Majolica was introduced. Capo-di-Monti is most famous of Italian 
wares. 
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Spain records a pottery in 1200 A. D. Delft ware was introduced in Holland in 1600. 
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HE famous hard porcelain of Germany was first introduced at Meissen in 1709. The Ceramic 
writings of Herman A. Seger are no doubtthe best works ever given the Ceramic trade. 
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China made her finest porcelains in 1368 A. D. 
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eet first pottery in the United States was at Burlington, New Jersey, in 1689; Bone china first 
made in Philadelphia in 1770; and earthenware and stoneware first produced in Norwalk, Con- 
necticut, in 1796; Hard Porcelain in Philadelphia in 1820, and the first real pottery was the Jersey 
City Pottery built in 1825. : 


(Geman 


HUTALOL UST ELLUL HANAN SOTT 


aN 


The aborigines of America manufactured remarkable terra-cottas, dating back as far as 1,000 
B. C.—in Mexico and Central America. 
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SOME INTERESTING EARLY 
AMERICAN POTTERY 


A—A Parian ware jug made during 
the late eighteenth century. 


B—The Secret, A Statuette group de- 

signed by Mrs. George O. Totten. This 

is of the American School but made at 
Rorstrand, Sweden. 


C—Glazed earthenware jar made in 
New York during the ninteenth century. 


D—Nest of Hockessin American dishes 
made in Delaware, early nineteenth 
century. 


E—WNineteenth century-glazed jug made 
in Massachusetts. 


F—Jar with cover. This is Portland 
(Maine) Pottery early nineteenth cen- 
tury. 


G—Nineteenth century stoneware 
glazed. American School. 


H—Kaolin pitcher made in South Caro- 
lina. Eighteenth century. 


How to Pack Glassware Properly 


This article has been specially prepared after considerable investigation by the Freight Container Bureau of the 


American Railway Association under the supervision of Mr. 


LASS tableware is a fragile commodity and 
¢{ must be well packed in an efficient container 
(\ to be transported with minimum breakage. 
@S Zi) This article describes the packing methods 
and constructional details of slack barrels used for the 
shipping of this commodity, and is furnished by courtesy 
of the Freight Container Bureau of the American Rail- 
way Association. 

The value of the slack barrel as a container for glass 
tableware is directly dependent upon the care exercised 
in the selection and utilization of the materials of which 
the barrel is made. 


The ability of a properly constructed barrel to carry 
glass tableware with minimum breakage further depends 
upon the proper arrangement of the ware in a sufficient 
amount of packing material effectively placed. 

There may be small variations in the constructional de- 
tails of the barrels-and in the manner and order in which 
different kinds of glass tableware are packed, but there 
are certain well defined features in barrel construction 
and in packing which when duly considered and followed 
produce the best results. 
cusses these features. 

The recommended specifications for slack barrels and 
inside packing of glass tableware are based on experience 
and on practical information and data obtained during a 
survey made by the Freight Container Bureau which ex- 
tended over a considerable period of time. A majority 
of the glass tableware manufacturers were visited and 
their methods of packing carefully observed. 


This circular sets forth and dis- 


Receiving 


Edward Dahill, chief engineer. 


and unpacking rooms of representative consignees were 
visited, in many of which our engineer personally un- 
packed or watched the unpacking of the ware. The coop- 
erage industry was consulted on details of cooperage. 
Many examinations of shipments in transit were made 
at railroad stations and transfers. 

The specifications in this article are presented not as a 
finished product but tentatively for the approval or con- 
structive criticism of all concerned. With the assistance 
of these criticisms and practical suggestions, uniform and 
efficient specifications for containers and packing methods 
will be developed which, it is hoped, will be approved and 
followed by everyone concerned. 


SUMMARY OF IMPORTANT POINTS 


The information obtained in the survey made by the 
Freight Container Bureau clearly showed and emphasized 
the necessity of (1) using properly constructed barrels, 
and (2) careful packing of the ware. It was also learned 
that there was an extensive variety of sizes of barrels 
being used, many of which could probably be eliminated 
with resulting economies both to the cooperage industry 
and to the glass tableware industry. 

Strict attention should be directed to the following 
points in manufacturing slack barrels and in packing glass 


tableware. 


Slack Barrels.—Staves, heading and hoops should be 
manufactured from sound lumber, thoroughly seasoned 
and free from defects that materially lessen the strength 
of the part or interfere with proper nailing or construc- 


five Figure 1—Three suggested standard sizes of slack barrels for shipping glass tableware 
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tion, such as decay, cross grain, large knots and slanting 
shakes. Staves and heads should not be warped or split. 
Hoops should be sufficiently strong, ciose fitting and 


should be driven on tightly. The strength where the 


ends are joined should be practically equal to that at other 
) points. The number of hoops used on a barrel and the 


manner of fastening them should be such that the staves 


will not flatten out or telescope and thus destroy the effect 
‘of the arch construction, which is the essential feature 
that contributes largely to the strength of a barrel. 

The size and strength of a container should be such 
‘that it will be in proportion to the weight it carries. A 
tierce or cask for its weight should afford as much protec- 
tion to the contents as a barrel does for its weight. 
Inside Packing.—Each article should first be wrapped 


individually in tissue or kraft paper and then be ade- 


quately protected by packing material such as hay, straw, 


or excelsior. This packing material should consist of long 
pliable shreds or stalks and should be clean and as free 
as possible from dirt, chaff or coarse pieces. The ma- 
terial may be dampened slightly. 

Each adjacent row of ware should be separated by 
packing material and the quantity of material between 


the ware and the sides of the barrel should be at least 


1%" thick after compression. Each layer should be 
separated by at least as much packing material as is placed 
around the sides of the barrel. 

The ware should not be packed so tightly that sudden 
shocks to the barrel will cause breakage. The packing 
material should afford resiliency without allowing the 


contents to shift. 


_A mat of packing material at least 3 inches in thickness 


after compression should be placed in the top and bottom 


of the barrel. 
The packing should be performed in such a manner 
that the contents will not shake down or settle. 


DISCUSSION OF SLACK BARRELS 


Slack barrels have been used by shippers of glass table- 


Figure 2—Barrel made from improperly seasoned 
cooperage stock 


ware for years. When properly made these containers are 
efficient and economical for this purpose. 

The serviceability of slack barrels and whether they will 
fully protect and carry their contents intact to destination 
depends upon the following points: 

1. The quality of the material used in making the bar- 
rels. 


2. The condition of the material used, especially its 
moisture content. 


3. The care and attention with which the barrel is con- 
structed, stored and handled. 

Sizes of Barrels Being Used.—Not less than 66 differ- 
ent sizes of slack barrels are being used by shippers of 
glass tableware for domestic shipments. The diameters 
of the heads vary from 12” to 14”, while the staves vary 
in length from 18” to 42”. Most shipper recognize the 
191¥%"x30” barrel as the standard. 

One shipper used 191g”x30” barrels exclusively, another 
used 7 different sizes, still others used a variety of sizes 
ranging from 9 to 18. Five shippers used 2 different 
sizes, six used 3, seven used 4, four used 6, and two used 8. 

There may be good reasons for such a pronounced 
range of sizes, but it would be reasonable to expect that a 
number of economies could be effected both in the coop- 
erage and glass industries if a few of the predominant 
sizes were selected and made standard, eliminating all 
other sizes. 

In line with this thought committees representing The 
American Association of Flint and Lime Glass Manufac- 
turers and The Associated Cooperage Industries of 
America have expressed themselves as agreeable to any 
reasonable steps toward the standardization of sizes of 
barrels which may work for the mutual interests of the 
two industries. 

The three sizes of barrels that are most representative 
of the wide range of sizes now used by shippers of glass 
tableware are 171%”x24”", 191@”x30", and 24”x34”. Barrels 
of these sizes are shown in Fig. 1. 


seasoned 


Figure 3—Barrel made from well 
cooperage sicc.: 
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Hoops and Their Manufacture —Three kinds of hoops 
are used on slack barrels for glass tableware, namely: 
(1) Wood ;. (2). Wires and (3) aBeaded Steel. 


(1) Coiled Elm Hoops should have one edge thicker 
than the other to conform to the slant of the sides of the 
barrel. The thick edge of a hoop 5’6” and longer should 
be 9/32” and the thin edge 5/32”, and the width 138” 
when finished and seasoned. Dimensions of hoops 5/0” 
and shorter may be 4/16” and 2/16"x1%4”. Tests have 
shown that the joint is the weakest part of the hoop and 
that the strength of the joint depends primarily upon the 
number of fasteners used. The tensile strength of a 
joint made with 3 nails was 34% greater than one made 
with two nails. A four nail joint showed an increase of 
25% in strength, over a joint made with 3 nails and an 
increase in strength of 67.5% over a joint made with 2 
nails. 

The efficiency of a joint will be increased by staggering 
the nails and keeping them away from the extreme ends 
of the hoop. 


(2) Wire Hoops are of two kinds, namely, twisted 
splice and the electric butt weld joint. They should be 
made of cooperage grade steel wire, the ultimate tensile 
strength of which is between 50,000 and 75,000 pounds 
per square inch. Elongation in eight inches should be 
between 15% and 25%. 

(3) Beaded Steel Hoops should be made from 21, 22, 
or 23 Birmingham gauge cooperage stock and may range 
in width from 13%” to 154”. These are the sizes gen- 
erally used for slack barrels of this type and have been 
found to be satisfactory. 

The standard joint is made with two six-pound coopers 
rivets (six pounds per 1000 rivets), 6 gauge 25/64" 
long, spaced one inch apart. The ends should overlap at 
least 244” and the rivets should be placed not less than 56” 
back from either end of the hoop. 


Manufacture of the Container —Frequently, the bar- 
rels are made from stock that contains a higher moisture 
content than ‘experience has shown produces the best 
results. Properly seasoned cooperage stock should not 
contain more than 12% moisture based on the weight of 
the wood after oven drying to a constant weight. 

The use of improperly seasoned cooperage stock and 
the practice of wetting the ends of the staves so that 
crozing and chamfering may be done easily should not 
be permitted. These conditions cause the staves to shrink 
which results in a loose and weak container. 

Such°a barrel is shown in’ Pigure 2° This barrel 
1914"x30”, contained 6 dozen 7 inch berry dishes and 
the photograph shows the condition in which it was re- 
ceived by the consignee. The hoops and staves were very 
loose, and the top head of the barrel could be moved 434” 
away from the vertical. 

In contrast, Figure 3 shows a well made barrel of 
exactly the same size and type as that illustrated in Fig- 
ure 2: 


If an insufficient number of fasteners are used, less 
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than 4 per circumference, the hoops’ frequently become, 
loose and sag. This is especially true with wire hoops. 

5 | 

Loose, sagging hoops do not bear evenly on all staves 


and permit distortion of the barrel and loosening of the’ 


staves. | 


Preparing the Barrel for Packing.—In assembling a: 
barrel the cooper drives only one nail or fastener to keep 
each hoop in place and to hold the barrel together. It is | 
therefore very important that the packer drive all hoops. 
down carefully, except the two top head hoops and then | 
drive sufficient nails or fasteners to keep each hoop se- 
curely in place. 

The tightening of the hoops, and the inspection of the. 
barrel for defects, should be done by the packer immedi-. 
ately before packing ware in the barrel. 


DISCUSSION OF INSIDE PACKING 


The extreme fragile nature of many types of glass 
tableware and their inability to withstand any external 
shocks makes the problem of inside packing of prime 
importance. 


Paper Wrapping of the Ware—To protect glass table- 
ware against chipping and scratching it is the practice to 
wrap each piece separately in tissue paper or thin kraft 
paper. 

The use of wet packing material seems to influence the 
formation of a coating on the ware. Upon investigation 
several individual shippers determined that the above coat- 
ing which assumed a chalky white appearance could be 
prevented by using a non-stain kraft paper and dry pack- 
ing material. 


Materials Used in Inside Packing.—Hay, excelsior and 
straw are the materials most frequently used to protect 
glass tableware packed in slack barrels. From an analysis 
of the data collected during the survey conducted by the 
Freight Container Bureau, it was found that the ware in 
60% of the 2,025 barrels examined was packed in hay. 
The data also showed that the percent breakage of the 
ware packed in hay was less than that packed in either 
excelsior or straw. The hay principally used was of the 
Western prairie species which is wiry and resilient. These 
qualities are desirable in any material used for cushioning, 
absorbing shocks and supporting such articles as glass- 
ware. 

It was found that the ware in 30% of the barrels was 
packed in excelsior. Some shippers believe that a high 
grade of excelsior, such as wood wool, is the best ma- 
terial to use. Because of the cost, however, it is seldom 
used except for packing expensive, high grade ware. 
Wood wool is of fine, uniform texture, while the grade 
of excelsior used for packing common glass tableware i 
generally quite coarse and non-uniform in texture. Coarse 
excelsior is brittle and does not readily twist nor have 
much elasticity. 

There is some question whether the carrying qualities 
of common excelsior justifies the additional cost incurred, 
but there are other considerations such as the elimination 
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of dust and dirt that make it popular with the consignee 
and with some shippers. 

Although straw is used extensively as a packing medium 
by shippers of earthenware and chinaware, it was used 
in less than 4 per cent of the barrels of glass tableware 
examined during the survey. 
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Figure 4—Section of packed barrel of glass 
tableware 


Amount and Arrangement of Packing Material.—The 
shippers that do the best packing and whose ware carries 
through to destination with the least amount of breakage 
use quantities of compressed packing material as shown 
in Figure 4. 


1. Three-inch cushion of compressed packing material 
between the ware and the top head. 

2. Stemware reversed. 

3. Tumblers nested. 

4. Tumblers upright. 

5. A 1%” cushion of compressed packing material as 
shown. 

6. Jugs reversed. 

7. Plates nested in groups of 2 or 3. 

8. Three-inch cushion of compressed packing material 
between the ware and the bottom head. 

NOTE: The articles packed in this barrel are used 
only to illustrate methods of arranging the ware in rows, 
in layers, and not to illustrate eny particular combination 
of articles that are packed in a barrel. 

Except in the case of small rugged objects, flat ware 
and some tumblers, each article is separated from those 
next to it by sufficient packing material to keep the 
articles apart at all times. Each row and each layer is 
likewise well separated from those adjacent. 

Extensive breakage will occur if an insufficient amount 
of packing material is used, or should the ware be packed 
too tightly, because shocks will be transmitted directly 
to the ware. 


If sufficient packing material to protect the ware has 
been placed in the three inch space between the ware and 
the top head, it will be necessary for the packer to stand 
on the cants (head pieces) as he taps them into place 
and drives the chime hoop down tightly and nails it. 

The packing material should afford resiliency without 
allowing a shifting of the contents. 

Arrangement of the Ware in the Barrel—Common 
glass tableware to which this circular applies may be 
divided. into the following classes : (1). Stemware, (2). 
Flatware, (3). Tapered Ware, and (4). Miscellaneous 
Ware. These will be discussed in order and reference 
will be made to photographs to clarify the discussion and 
to illustrate important features. 


(1). Stemware. (Goblets, footed tumblers, vases, re[BoN) 
The fragile nature of stemware makes it necessary that 
each article be so protected that no part can come in con- 
tact with the side of the barrel or with adjacent pieces. 
Stemware, because of its shape, is easily and economically 
packed by the reverse or alternate method of packing, in 
rows in layers. See Figure 4. 

In Figure 5 three important steps in the packing of 
stemware in slack barrels by the reversed or alternate 
method are shown. The first step shows the ware wrapped 
in paper and reversed in a row and also as it is arranged 
in the--barrel. 

The second step shows part of a layer of the ware with 
packing material separating the rows as well as the in- 
dividual pieces. This is in accordance with the practice 
of the best packers. 

In the third step is shown the top layer of the ware in 
place in the barrel and the cushion of packing material 
that should be placed on top of the ware. This cushion 
should completely fill the space between the ware and 
the head and be at least 3” in thickness after it has been 
compressed. A similar amount of packing material 
should be placed in the bottom of the barrel to support 
the contents. 


Sufficient packing material should be wadded in place 
between the ware and the staves to keep the ware at least 
114” away from the staves. The layers should also be 
separated by a cushion of packing material. 

Figure 6 illustrates an excellent method of preparing 
stemware for packing in slack barrels. Each article is 
first wrapped separately in paper. The second step con- 
sists of winding the packing material completely around 
the ends and sides of each article and tucking the ends 
of the material into the body of the roll. This method of 
preparing the articles for shipment forms each into a 
well protected, compact unit. 

The units are then packed reversed in the barrel in rows 
in layers. Additional packing material is also placed be- 
tween adjacent layers and as usual in the top and bottom 
of the barrel. 

(2). Flatware. (Plates, saucers, shallow bowls, and 
other articles that nest readily). This class of ware is 
first wrapped individually in paper and usually packed 
on edge in rows in layers. The rows and layers are 
separated from each other by packing material. 
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Figure 5—Three important steps in the reversed or alternate method of packing stemware 


For medium and small size plates the packing material 
is placed between them at intervals of every second or 
third plate in each row as shown in Figure 4. 

Large plates are packed flat in a pile in the center of 
the barrel, each being separated from those adjacent by 
packing material. 

(3). Taper Shaped Ware. (Some tumblers, heavy 
stemware and bowls). This ware differs from flatware 
only in the amount one article extends into another when 
nested. It nests readily and the method of packing is 
very similar to that discussed under the heading of flat- 
ware. 

Most tumblers are usually wrapped and nested in rows 
and not separated by packing material, but it is essential 
that packing material be placed between the rows and 
layers as illustrated in Figure 7. 


Nested tumblers should not be forced together too 
tightly, as breakage is very apt to occur either at time of 
packing or when unpacking. 


It is of the greatest importance to limit the length of 
the rows of nested tumblers so that sufficient space will 
be left between the ends of the rows and the sides of the 
barrel in which ample packing material can be placed to 
protect the ware adequately. 


(4). Miscellaneous and Assorted Ware. The one gen- 
eral rule followed by all shippers when packing assorted 
ware and sets is to place the heavier pieces in the bottom 
of the barrel, and the lighter weight pieces in the top. 


Lids accompanying covered articles are wrapped indi- 
vidually in paper and nested upside down in the mouth of 
the article to which they belong. 


Figure 6—An excellent method of preparing stemware for packing in slack barrels 
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Figure 7—Method of nesting tumblers 


Barrels of glass tableware should not be tipped end over 
end nor stowed upside down. Disregard of this warning 
is apt to result in breakage, especially in barrels containing 
assorted ware, because the light weight and more fragile 
ware in the top cannot support the heavier ware when 
the barrel is upside down. There is no excuse for such 
handling because shipping information is always placed 
on or near the top head. 


ADDITIONAL IMPORTANT CONSIDERATIONS 


Shipping Packed Barrels from Storage.—Quite fre- 
quently packed barrels are stored before shipping. Stor- 
ing of barrels usually results in the further drying out 
of the staves, which become loose and in turn allows the 
hoops to loosen. Furthermore, the contents of these bar- 
rels are likely to settle. 

Shippers who realize the value of having their products 
adequately protected frequently repack the whole barrel 
before shipping if an appreciable amount of settling of 
the contents has taken place, for if this is not done a 
shafting of the contents occurs in transit many times 
causing excessive breakage. 

Whether -or not the barrels are repacked, the hoops 
should always be tightened before the barrel is shipped 
from storage. 

Loading the Barrels in the Car.—Although it is not the 
purpose of this circular to discuss in detail the proper 
method of stowing barrels of glassware in the car, it is 
advisable to mention certain ‘practices which are not con- 
ducive to safe delivery of the shipment and which are apt 
to cause serious injury to workmen opening the car. 


Figure 8 illustrates a very dangerous and insecure 
method of arranging the containers in the doorway of a 
car. The barrel loaded lengthwise of the car on its bilge, 
rested against the car door and would have rolled out as 
the door was pushed open if it had not been noticed in 


time. 


Many workmen who stow barrels of glassware in the 
cars do not appear to realize the importance of stowing 
the barrels tightly, in a proper and orderly manner and 
then bracing them securely. 


It is just as important to have the containers well braced 
in the cars as it is to have the ware well packed in the 
containers. 

Opening the Barrel—There is no general agreement 
between the shippers of glass tableware and the con- 
signees as to the best method of removing the top head 
from the barrel. 


The shippers specify that the nails shall be pulled from 
the chime hoop so that it may be loosened and the head 
removed. 


The consignees claim that pulling the nails and loosen- 
ing the top hoop require too much time, and often result 
in the hoops slipping off the barrel. Conseuently at 
least 90% of the barrels are opened by tapping the cants 
of the head inward. 

Observations indicate that an experienced man can 
carefully tap the cants loose from the croze of a well 
packed barrel without damaging the contents. 

Types of Breakage—Four characteristic types of 
breakage pertaining to glass tableware are crushing, 
snapping off, chipping, and breakage due to poor anneal- 
ing. 

Crushing is the most common type and generally oc- 
curs near the staves, but may occur in any part of the 
barrel if the ware is packed too tightly or if an insufficient 
amount of packing material has been used. 

Handles and feet of tableware snap off readily when 
they are not adequately protected. This is especially true 
of stemware, the stem generally snapping just below the 
point of the thinnest stem diameter. 

Quite frequently small pieces will chip out of the rims. 
Wrapping the articles individually in paper is good in- 
surance against chipping. 

Two types of breakage attributed to poor annealing are 
“explosion” and “ring off.” 


Figure 8—A dangerous and insecure method of 
stowing barrels in the doorway of a car. 


What Every China and Glassware Retail Sales 
Person Should Know 


we 


THANG va) SIDE from having a thorough knowledge of 
Is as) the lines, new patterns and the values of 
\ merchandise carried in the retail china and 
b glassware department in which they are em- 
ployed, it is desirable for sales people to understand 
fundamental knowledge of the wares in which they deal. 
It is essential that they know what values customers look 
for when buying dishes. 


There are six important values that a customer looks 
for when buying china: Durability, Suitability, Conveni- 
ence, Sanitary Quality, Beauty and the Trade Name and 
Guarantee. The chief Ceramic products carried in de- 
yartment stores are earthenware and china. Glassware is 
not included as it is not composed and manufactured like 
ceramic articles. The term pottery applies to any article 
which has been made of clay and then baked. The term 
china means a ceramic product that is vitrified, it is trans- 
lucent, and it is always glazed. It is vitrified because it 
has been subject to intense heating, being brought to the 
fusing temperature, that is, almost to the melting point. 
Translucent means that a good deal of light is allowed 
to pass through. 

Porcelain is ware that is translucent and vitrified. 

Sales people should understand the difference between 
underglazed and overglazed decoration. Decorations may 
be applied either before or after an article is glazed. 
The advantage of underglazed ornamentation is that che 
design cannot possibly be worn off since it is protected 
by the layer of glassy substance which covers it. The 
chief means of ornamentation used in making china are 
printing, using decalomania, painting by hand, applying 
gold and encrusting with gold. 

Durability of dishes is usually considered by the cus- 
tomer in making selections and it is an advantage for 
the sales person to be able to tell how an article will wear 
under ordinary usage, how it will stand exposure to great 
heat, how it will keep its beauty of body and how it will 
retain its decoration. Crazing and discoloring may ruin 
the body of the ware. When the glaze and the body of a 
dish are of the same density, crazing is impossible but if 
the composition and the firing have not been just right, 
the glaze is likely to contract more than the body and the 
surface will then break into hundreds of tiny cracks. 
This is called crazing. If a colored liquid is put into a 
crazed dish some of the color sinks into the cracks and 
tends to make them more noticeable than ever. Most 
merchants will not guarantee American or English earth- 
enware against crazing, but they. will recommend both 
as almost free from this flaw and they will replace some 
dishes if crazing occurs. 

A. customer will often ask how long gilding will last. 
Even if only pure or “coin” gold has been used its wearing 
quality will depend on how well this has been fire to the 
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ware and on how thickly it has been applied. Because 
some manufacturers in the past have tried to cut down 
their expenses and have put the gold on sparingly as pos- 
sible, and even more because many dishes are damaged 
when they are washed particularly if strong alkali soap 
is used on them. Many merchants will not guarantee 
the durability of gold on even the best dishes but they 
tell the customer that if they wish to be sure they are 
getting only the best they should buy china of a reliable 
make and should be willing to pay a high price for it. 


The place where dishes are to be used makes a differ- 
ence in their suitability. Dishes should be of a general 
type to look well in the room where they will be put. If 
the room is formal the dishes should help to carry out the 
dignified and rich effect; if the room is cheerful and gay, 
the dishes should be in keeping. This does not mean that 
colorful dishes may not be very desirable in a dignified 
room. They give just the brightness which saves it from 
being too dull. They should have a very definite pur- 
pose however or they may look out of place. 

Besides fitting in with the general effect of the room 
dishes should be of such color and size that they will 
harmonize with the furnishings. For example a very 
massive looking set would seem too heavy for a smail 
lightly built table or a certain shade might clash with 
the draperies and wall paper. 


It is important to think when choosing dishes to go 
with other dishes, how the two kinds of dishes will go 
together. Too often, very little attention is paid to this 
point. They should either match or show sufficient dif- 
ference to prevent any one from thinking they were ever 
intended to match. If they are very similar, one fre- 
quently deadens the other, while if they show some con- 
trast the effect may be very pleasing. Clashing colors and 
uninteresting combinations should be avoided. 

If dishes must be used for a long time, mere novelty 
ware should not be bought as they will go out of fashion 
and will have to be endured or replaced. To guard against 
choosing an article that is merely a temporary value the 
sales person should advise that a standard shape be 
choosen, extreme should be avoided. There are so many 
simple beautiful shapes that there is little excuse for 
buying awkward ones. 


If there is no need to consider expense, the selection 
of dishes is made easier. Most people however have to 
consider not only price but durability as well since the 
family of moderate means must use the same set for 
practically all occasions it would not be wise to buy 
china that is very elaborate or fragile. There is little 
satisfaction in having for daily use dishes that must be 
handled with fear because the family feels they are more 
expensive than can well be afforded. 

Dishes to be convenient should be suitable in size and 
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in shape. They should be easy to replace and easy to 
take care of. It is up to the customer to decide whether 
she wants large or small dishes. There are noticeable 
differences in the sizes used by various manufacturers. 
Tea cups in one set may be almost as large as coffee cups 
meanother. For pitchers, etc., the number of 
people to be served makes a difference in the size which 
will be convenient. 


bowls, 


Articles which have 
handles, knobs, or feet may be marred by having these 
Jugs 
and tea pots may not have firm bases and so may be 


Shape is also of great importance. 
added parts knocked off or injured in some way. 
easily overturned. In this case, low, broad dishes have 
an advantage over tall slender ones. Likewise, jugs and 
certain other dishes may require undue tilting before 
liquids can be poured from them or tea pots may have 
lids that easily slip off. Sunken covers and hook lids are 
an advantage for tea pots because they stay in place very 
well. 


Open stock patterns are particularly desirable because 


the customer can buy any number of pieces at a time. 
This makes it easy to replace broken dishes and also con- 
venient to add to the original body at any time. Even 
if a store closes out a certain pattern the factory can 
still supply any pieces desired, although this often takes 
rather a long time. 

Dishes which are easy to take care of are those which 
are plain in shape and durable in body. Square and 
odd shaped articles have troublesome corners. Fancy 
handles, raised decorations and encrusted designs all add 
to the burden of keeping things clean, an important point 
to consider in most homes. 

Fire-proof dishes are very 


convenient because it 1s 
often an advantage if food may be cooked and served in 
the same dish. 
meal and also the labor of dish-washing. 


This lessens the work of preparing a 
ltrissasnelp, 
too, in keeping heat in the food as long as possible. 
Many of these fire-proof dishes are of very good appear- 
ance and some of them, such as casseroles, and ramekins, 


have the advantage of being in size to fit standard metal 
holders. 
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This attention-attracting housefurnishing disn!ay apneared in the window of R. H. Macy & Co. 
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First Commercial Porcelain Made in Philadelphia 


Southwark Factory Produced the 
First Articles of American Chinaware 


ae N a South Philadelphia factory was made the 
y first commercial attempt to produce porcelain 
in this country. Mr. W. M. Hornor, Jr., of 
MENG} this city, contributes the following interesting 
story of that enterprise: 


Although the Stamp Act was repealed in 1765, Parlia- 
ment passed another impost on the Colonies in 1768, which 
collected duties on paper, glass, painters’ colors, and other 
imported articles. New non-importation resolutions were 
agreed upon, that resulted, during March, 1770, in the 
revoking of all such taxes excepting the one on tea. This 
partial release did not satisfy the people, and thenceforth, 
for some time, increased attention was given to the sub- 
ject of domestic manufacture, and the best method of en- 
couraging it. Asa result there was in South Philadelphia, 
near the present Navy Yard, the first serious attempt made 
to produce fine china on this side of the Atlantic Ocean. 
Doubtless it was also considered in the light of economy, 
for it was estimated the home-made wares would save the 
Province of Pennsylvania fifteen thousand pounds. 


George Anthony Morris, a young Philadelphian, and 
Gousse Bonnin, of the Island of Antiqua, who in all prob- 
ability learned his trade at the celebrated Bow factory 
near London, erected a long row of wooden houses on 
Prime Street, afterwards “famous as a sailors’ brothel 
and riot house on a large scale,” as John F. Watson, our 
Philadelphia Annalist, expressed it. The “spacious build- 
ings, mills, kilns and various requisites’” consumed consid- 
erable capital, as did the encouragement for the London 
workman, but late in the year 1/769, the proprietors ad- 
vertised that, “Notwithstanding the various difficulties 
and disadvantages, which usually attend the introduction 
of any important manufacture into a new country, the 
Proprietors of the China Works, now erecting in South- 
wark, have the pleasure to acquaint the public, they have 
proved to a certainty, that the clays of America are pro- 
ductive of as good Porcelain, as any heretofore manufac- 
tured at the famous factory at Bow, near London, and 
imported into the colonies and plantations, which they 
will engage to sell upon very reasonable terms; and as 
they purpose going largely into this manufacture as soon 
as the works are completed, they request those persons 
who choose to favor them with commands, to be as early 
as possible, laying it down as a fixed principle, to take all 
orders in rotation, and execute the earliest first; dealers 
will meet with the usual encouragement, and may be 
assured, that no goods under Thirty Pounds’ worth, will 
be sold to private persons out of the factory, at a lower 
advance than from their shops.” 


Workmen, skilled in the different branches of throwing, 
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turning, modeling, moulding, pressing and painting, were 
informed that they “may depend on encouragement suit- 
able to their abilities”; and that such parents, “as are in- 
clined to bind their children apprentices to either of these 
branches, must be early in their application, as only a few 
of the first offering will be accepted without a premium; 
none will be received under twelve years of age, or up- 
wards of fifteen.”’ They further stated that as regards 
orders from the country and other provinces when in- 
closed in letter, post paid, and directed to “the China 
Proprietors in Philadelphia,” they will “be faithfully exe- 
cuted, and the Ware warranted equal to any, in goodness 


and cheapness, hitherto manufactured in, or imported from 
England.” 


The works operated throughout the year 1770, but of 
what designs and types the china was made, we cannot 
be sure. At this period the owners advertised for bones, 
offering twenty shillings a thousand “for any quantity 
of horses or beeves shank-bones, whole or broken, fifteen 
shillings for hogs, and ten shillings for calves and sheep 
(a proportionable price for knuckle bones) delivered at 
the china factory in Southwark.” This material was cer- 
tainly used in the production of soft paste porcelain, not- 
withstanding the fact that no example has been identified. 


At one time they advertised for “fifty wagon loads of 
white flint stone,” showing they had in contemplation the 
making of hard paste porcelain, but whether the enter- 
prise was ever carried into effect is not known at this 
late date. 


The clay for the earthenware was procured from 
“White-Clay-Creek,” in the State of Delaware, a short 
distance outside the City of Wilmington, Cream colored 
ware, both plain and decorated in blue, was put out by the 
manufactory. An example of a small white fruit-basket, 
six inches in diameter and of excellent workmanship, is 
in the Pennsylvania Museum of Art. 


The embellishment is blue under the glaze consisting of a 


floral pattern in the bottom, while zaffre blue rosettes are 


around the outside. Underneath, occurs a small “P” in 


blue, which may have been the factory. mark (Philadel- ° 
phia), the initial of the decorator. The unique piece was ” 


one of a dinner-set that Dr. James Mease relates was all 
his father received for the five hundred pounds he loaned 
toward the venture. 


So little of the history of the factory,has been pre- 
served that great interest is attached to the valuable letter 
written by Dr. Mease, himself an antiquary, to the Frank- 
lin Institute, in 1841, when he presented the fruit-basket 


The sides are of . 
openwork studded with flower shaped ornaments in relief. — 
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just described. Among other things, he informs us that 
“The quality of it (the Philadelphia) was about equal to 
the Delft ware of Holland of which much of the Ameri- 


Early Pennsylvania Dinnerware 


im- 
this 


ean table sets was composed, and which was first 
ported into England previously to being sent to 
country, the direct trade being prohibited.” 


In January, 1771, the managers found it advisable, if 
not absolutely necessary, to apply to the Assembly for 
a Provincial loan for the advancement of the infant in- 
dustry. There is no record of their success in procuring 
assistance from that ‘Honorable House,” yet it is not 
likely that the body took much interest in the project, for 
in the same year the company was driven to a lottery as 
a means of raising funds “For the encouragement of the 
American China Manufacture.’ One of the curious tick- 
ets may be seen in the Ferdinand J. Dreer collection at the 
Historical Society of Pennsylvania. 

Sufficient money must have been raised since an an- 
nouncement appeared late in 1771 requesting ‘‘zaffer and 
zaffera,” indispensable in the composition of the blue 
ware. The following April “The Proprietors of the 
China Manufactory in Southwark,” wanted “Several ap- 
prentices to the painting branch, a proper person being 
engaged to instruct them: The advantage resulting to 
poor people by embracing such an opportunity of bringing 
up their children creditably, are too obvious to be over- 
looked. Wanted also, several apprentices to the other 
branches, of equal utility and benefit to children. None 
will be received under indentures for less than seven years, 
and will be found during that term in every necessary be- 
fitting apprentices.” 


The works had now been in operation for at least two 
years, but “the news was soon conveyed to England that 
the manufacture had commenced, when speedily arrived 


cargoes of the English-and Dutch Ware sufficient to sup- 
ply the demand of the Colony or Colonies.” Such com- 
petition was disastrous to the domestic works, which were 
forced to close not long after they had advertised for ap- 
prentices in April, 1772. Public appeals were issued for 
the aid of stranded workmen, brought here from a foreign 
country and left without means of support; the real es- 
tate was sold, and Bonnin returned to Great Britain. 

Of Morris, we do not know his fate, excepting that he 
went to North Carolina, and on October 12, 1773, the 
papers carried the following notice sent from that col- 
ony: “A billous fever prevails very much here; of which 
disorder died on the 5th inst., after five days illness, Mr. 
George Anthony Morris, in the prime of life. This gen- 
tleman resided among us eighteen months, and acquired a 
very general acquaintance with our most respectable in- 
habitants. An easy, affable deportment, joined to much 
good sense, candor and integrity, have rendered his death 
a very heavy loss to all who know him here, as well as to 
his friends in Philadelphia, of which he was a native.” 

And so terminated the original attempt to bring forth 
an American china, and it was not until the establishment 
of the Tucker factory about 1825, that any product for 
table use, excepting pottery and earthenware, was exten- 
sively manufactured in the New World. 


WHAT DOES A CUSTOMER LOOK FOR 
WHEN BUYING A DISH? 


HROUGH customer’s questions to sales- 

people and an examination of the selling 
points which advertisers stress it has been de- 
termined that there are six important points that 
a customer considers when buying a dish: Dur- 
ability, Suitability, Convenience, Sanitary Qual- 
ity, Beauty and Trade Name and Signature. 
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What Is “Craftsmanship” in Retail 
Advertising ? 


It’s an Involved and Fairly Technical Matter, But, After All, 
It’s What Determines Whether the Copy Is Read or Skipped 


By Davip LAMPE 
Former Promotion Manager, Lansburgh & Bro., Washington, D. C. 


———o [RAKTSMANSHIP in retail advertising with 
‘fS4oh || the name of the store. Many a store will find 
an improvement in their name when such 
feiMiceas we and GO. . and brow, = incs” “dry 


goods co.,” are dropped from the ends of the names. Peo- 


ple like personalities. When personahties do not exist, 
people are inclined to invent them. Encourage it by pro- 
viding a personality. Make the store the store of a man 
rather than the store of a corporation. 
much more interesting name and a name much more likely 
to stimulate friendly attitude than “Brown Bros. Clothing 
Co., Inc.”’ 


‘Brown's is a 


The next step in craftsmanship in retail advertising 1s 
the design in which the name is to appear in print—and 
that problem overlaps with the next ones of typographical 
and literary style. It overlaps with the problem of typo- 
graphical style, because not only is a simple name design 
important, but it is advisable to have the name design the 
same as the type used in the store’s advertising. It over- 
laps with the problem of literary style, because the type 
selected for the advertising of any store depends, of 
course, on the tone of voice in which it is advisable for 
that store to talk. 


It is not an expensive thing for a store to control its 
own type. A thousand or two thousand dollars spent on 
type sounds like a lot of money. But the type can be 
installed through the montoype or other type-casting 
equipment that every modern newspaper has. And that 
means the first expenditure is the last one. You buy a set 
of mats, and they are used over and over again. 


The matter of type design cannot be too carefully con- 
sidered. Each store will want to go all the way back to its 
fundamental policies before deciding on the kind of type 
it wants to use. 


The middle-class department store, wishing to be ag- 
gressive in its advertising, will want a bold face type of 
good design. It will find it hard to beat Caslon Bold. 
But, because that type is already so widely used, the store 
will turn probably to a new type, such as Goudy Bold or 
Cloister Bold. An eccentric type face is impractical. 
It is so noticeable that one thinks too much of the type 
design and not enough of the message, and such a type 
face grows tiresome. 


A jewelry store will find that a hundred or two hun- 
dred dollars’ worth of type mats of a clear, light and some- 
what dainty design will make its advertising distinctive— 
always provided, of course, that the type is not only taste- 
fully selected, but also tastefully used. 


A hardware store will approach Gothic in the selection 
of a type face. 


It is important, when one type is standardized for the 
use of a store, that the type be used not only in news- 
paper advertising, but also in direct mail and all other 
forms of the store’s advertising. 

Care should be taken to avoid fancy effects in the use 
of type. If there is any justification for the yell to take 
the bunk out of advertising, that justification comes in the 
fancy ideas that are worked out in the typography of ad- 
vertisements, as much as in the statements made in adver- 
tisements. 

The safest typographical guide I know of are the rules 
of the late Ben Sherbow. And his rules, to be found in 
his books obtainable in most book stores, are all rules of 
simplicity—few type faces; your special type for head- 
ings, prices and other display lines; a very simple light- 
face type for body matter; few measures; simple col- 
umnar effect, with the size of type and width of columns 
carefully worked out together. 


LEADING Makes REeapING Easy 


One of the most important of all the detail arts in the 
great art of typography, is leading. Few people—even 
advertising men—know how much the detail of space be- 
tween the lines has to do with whether or not an adver- 
tisement is read. Even book publishers overlook this im- 
portant thing and think they are smart when they print a 
book in the largest possible type, with no space between 
the lines. Those who open such a book put it down after 
a few pages with the feeling that it is not an interesting 
piece of reading. The same people fairly devour another 
book, even less interesting, but published by a man who 
was understanding enough to print his book in somewhat 
smaller type, but with space between the lines. 

I dwell on this detail because in looking at retail adver- 
tising all over the country I find the rule of leading to be 
less understood than any of the other rules of advertising 
typography. And when you find Ben Sherbow’s rule you 
will find it to be so simple that it may seem even less 1m- 
portant than ever. But it is very important. Here it is: 

“Have your leading between lines of body type just 
one-third as wide as the type itself. For example, twelve- - 
point type is to be four-point leaded. Eighteen-point 
type, six-point leaded. Twentyfour point type, eight-point 
leaded, and so on.” 

I hold the principle of leading to be even more impor- 
tant than the relation of tvpe measure widths to type 
sizes. Have enough space between lines and there is no 
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”” declares Mr. Lampe, “is the design in which the name of the 


store is to appear in print. Not only is a simple name design important, but it is advisable to have the design the same 

as the type used in the store’s advertising, and the type selected for the advertising of any store depends on the tone of 

voice in which it is advisable for that store to speak.’’ Nameplates of some of the leading stores af the country are repro- 
duced above 


problem in making people read to the end of a line of any 
reasonable length. 

Illustrations are, of course, of great importance in re- 
tail advertising, and illustrations can easily make or spoil 
an advertising style. The development of a simple style 
of illustration is important not only because simplicity 1s 
important in all details of advertising, but also because 
it is necessary to maintain an illustrative style that can 
be carried on by artists other than those who start it. 

Of all the things commonly plagiarized in retatl adver- 
tising, illustrations are the things most stolen, and of all 
the things to steal illustrations are the most dangerous. 

Some day we are going to have the amusement of see- 
ing two stores in a smaller city steal the same showy New 
York illustration on the same day, have them in their ad- 
vertisements in the same newspaper, and have a make-up 
man put the advertisements side by side. 


Another danger in tricky illustrations is that they dom- 
inate your advertising style. Four or five years ago in 
3altimore, I started using a drop-out half-tone style in 
newspaper fashion illustrations. I stuck to three tints— 
very pale wash, a medium wash, and a solid black. I had 
the drawings photographed, had an assistant artist go 
over the negatives with devil’s blood, and the etching 
made from retouched negatives. Other specialty and de- 
partment stores tried to follow the style. One had the 
artist use lead pencil, half-toning directly from the pencil 
sketches. Another tried crayon. Another a combination 
of ink and crayon. And another, straight wash. Finally 
one store discovered that we were working over the nega- 
tives. By that time, we found that the style put us at a 
disadvantage. In small and crude newspaper reproduc- 
tion, we could not show as much of the detail as by straight 
pen and ink. So, while other advertisers were still trying 
to imitate our mistake, we dropped it. 

It is hard to tell just where, in the development of an 
advertising style, copy comes up for consideration. Prob- 
ably, its place is with the typography. 

Retail advertising writers enjoy an advantage that na- 


tional advertisers envy, the opportunity to dip into the 
vernacular. National advertisers must stick to academic 
English, What might be smart slang in New York might 
be vulgar in Texas. But when you write for one particu- 
lar city, you have the opportunity to enliven your English 
with current colloquialisms. But, of course, you must be 
up-to-date on your slang. And you must at all times be 
in good taste. 

I don’t like that famous kind of advertising English 
that is a play on words. You find yourself either jin- 
gling through that kind of copy or stumbling over coined 
words that make you stop to figure them out. I like a con- 
versational style, a chatty and informal style with lots of 
periods and short words. Every once in a while somebody 
says, “It certainly must take a big vocabulary to be an 
advertising man.” I think a big vocabulary is a decided 
handicap, and when I hear of an extremely literary man 
who has become successful as an advertising man, I feel 
as congratulatory in my attitude toward him as I do when 
I hear that a one-armed girl won the speed test in short- 
hand. 


One might go on indefinitely in this matter of crafts- 


And always, a discussion is in- 
“Who 


manship in advertising. 
terrupted by an impatient store owner who says: 
knows the difference anyway ?” 
The answer to that question is another question: 
“Who knows the difference between a well-kept and a 
disordered store?” 


In New York City, retail competition is probably more 
Ixtter than anywhere else in America. And in New York 
City leading retailers spend tens of thousands of dollars 
a year to have their advertisements set up in private print- 
shops for newspaper publication. As a matter of fact, 
there are now many printshops in New York and even 
elsewhere that have no printing presses at all. They just 
set type for advertisers who want craftsmanship in their 
advertising. The advertising director of the New York 
headquarters store of a chain of large stores tells me that 
they pay as much as $250 for a single figure or illustra- 
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tion, and Fashions of the Hour, the quarterly publication 
of Marshall Field Company, thas better craftsmanship 
than most general magazines. 

One may argue, “Well, such large stores don’t care 
how they spend their money-” Any one who believes that 
should try to get a good salary in a very large store. 


IMPORTANCE OF SCHEDULE 


Next to the wiil and the talent, the most important ele- 
ment in craftsmanship in retail advertising is schedule. 
Work must be done well in advance of publication, and 
must be done according to a carefully worked out plan. 

One school of thought holds that to chain one’s self to a 
schedule is to get into a rut. That can become the truth. 
But, paradoxical as it may seem, there is a far more 
dangerous rut in never working according to a schedule. 

When an advertising department is quiet and nobody 
seems rushed, when everything is in its place and the floor 
is not littered with scrap paper, it looks to some people as 
though advertising is a loafer’s work. Many of my 
friends have told me that I make a great mistake in not 
having a disordered office. The boss, they say, will think 
the department is overmanned. 
elry in an iron foundry. 


3ut you can't make jew- 


The advertising department must be comfortable, quiet, 
well lighted, ventilated and heated and well equipped. 
There must be enough people to get work done promptly, 
so that nobody need experience that famous panic of 
feeling over a cut lost two hours before press time. 

Then there must be a schedule—copy for Sunday papers 
due in the advertising department by a certain time on 
one day—copy for Monday papers, the same time the 
next day—and so on. 

When a schedule is being religiously worked, there is 
no trouble in sliding emergency merchandising into the 
newspapers. But where a schedule is just being intro- 
duced, stubbornness in sticking to it is important, until 
working according to the schedule is the rule and not the 
exception. 

This is the point in the proceeding where there is most 
friction between the advertising manager and the buyer 
or merchandise manager. Perhaps it is the fault of the 
occasional advertising manager who forgets that schedule 
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is a matter of efficiency and not a matter of authority, and 
who needlessly rubs it in on the buyer or merchandise 
manager. Perhaps it is the fault of the buyer or mer- 
chandise manager who is brought up in a nervous school, 
and who resents the quiet of the systematic advertising 
department. 

Wherever the blame belongs, such friction must be 
overcome or the advertising will suffer. If the advertis- 
ing department says the advertising is not pulling because 
copy is late and preparation is rushed, that alibi must be 
eliminated. 

When an orderly person assumes control of a store’s 
advertising, the first thing he does is to clean it up—to 
put craftsmanship into it, and store owners often feels 
that immediately results must jump. But, no matter how 
fine the new name of a store may be, it is not a simple 
matter to make people forget what the store used to 
stand for. And it takes time to convince people of sin- 
cerity in a new policy. It is a dull thing to repeat the 
maxim, “Whatever is worth doing at all is worth doing 
well.” But the advertiser who works according to that 
rule gets most back for his advertising expenditure. 

There is the occasional advertiser who believes that or- 
derly advertising will keep his trade away. He believes 
that in his store, too, his merchandise must not be neat 
in its display. He may be right. There is craftsmanship 
in disorderliness. But who wants to practice that kind of 
craftsmanship? 

Advertising is expensive. It is one of the largest single 
items that go into the operating expenses of a retail store. 
A merchant studies location carefully before he buys or 
begins paying rent. He makes as much as he can of 
that location by attractive store exterior and show window. 
He studies merchandise styles and sources seriously. He 
is careful to get all he can for his money in the employ- 
ment of help. 

When he buys newspaper advertising space or direct 
mail postage or street-car signs,or billboards he pays the 
same price as his comtemporary. 

But how he fills that space and what he fastens the 
stamps to, varies the value of the space. His advertise- 
ments may be worth a dollar an inch more than the space 
of his competitor—or a dollar an inch less. 

The difference is in craftsmanship. 


Has A Buyer the Right to Demand 
Perfect Color Matchings in Glassware? 


Opinion Evenly Divided in Replies of Glassware Manufacturers 
to Question Whether Absolute Standardization of Colors in 
Glassware Is Possible — Definite Understanding Is Sought 


PROBLEM that has been confronting the 
glassware trade particularly during recent 
years is whether or not a buyer in placing 


repeat orders for colored glassware has the 
right to demand from the manufacturer a perfect match- 
ing. In other words and boiled down: “‘Has the buyer the 
right to expect absolute standardization of colors?” 
With the object of ascertaining a definite understand- 
ing on this important and somewhat perplexing problem 
the CROCKERY AND GLASS JOURNAL has made a rather 
extensive investigation quizzing 
department store buyers and ob- 


standardized. The same formula and process of manu- 
facture is used day ia and day out and every e:fort made 
to produce a color exactly the same shade with the color 
made the day before and with the color that will be made 
the following day. There are however in anything which 
undergoes a chemical change possibilities for deviation 
from the ideal or ordinary result. This is true of glass 
and accounts for an occasional deviation from what might 
be termed ‘average color.’ ”’ 
Earl C. Chapman, D. C. Jenkins Glass Co., Kokomo, 
Ind. : 

“Your letter of the 1/tiimaas 


taining the written opinions of 
prominent manufacturers of col- 
ored glassware on this subject. 
The. temperature) ola) furnace 
either up or down, the weather 
and atmospheric conditions are 
all factors that effect the color 
of glassware. In many instances 
the change in color is gradual but 
can be noticed even a few days 
after the original shipment. Most 
buyers are not too exacting un- 
less the change or variance in 
colored ware is too great and yet 
there are certain buyers; who in- 
sist that the matchings be per- 
tech 

The attention of the Editor 
has been called to the buyer of 
a big New York department store 
by a prominent manufacturer’s 


WHAT DO YOU THINK ABOUT IT? 


PINION in replies received by THE 

CROCKERY AND GLASS JOUR- 
NAL as to whether or not buyers have 
the right to demand perfect matchings 
of colored glassware on repeat orders, is 
about evenly divided. There are those 
who aver that absolute standardization 
of colors in glassware is almost a physical 
impossibility while there are others equally 
as certain that perfect matchings can be 
made. 

It is the intention of this publication to 
establish a definite understanding on this 
important subject between buyers and 
manufacturers. 

What is your opinion on this question? 
The CROCKERY AND GLASS JOURNAL 
will appreciate receiving your opinion for 
publication as an aid to clearing-up this 
problem and establishing a definite under- 
standing. 


acknowledged concerning match- 
ing colors in re-orders of glass- 
ware, and will state that it has 
been our experience that a mat- 
ter of this kind is very difficult, 
particularly in glass made from 
continuous. tanks, as we allow 
quite a bit of tolerance in the 
matter of colors, without rejec- 
tion. We of course try to keep 
our product as near as possible to 
the same color at all times, but 
in no instance do we guarantee 
the exact matching of colors, 
nor do we make any effort to do 
so, aS we cannot do the humanty 
impossible.” 

Walter H. McClure; SoVige 
President and General Sales 
Manager, Hazel-Atlas Glass Co., 
Wheeling, W. Va.: 


agent handling a well-known glassware line in the metro- 
politan district. In this instance the buyer flatly refused 
to accept a consignment claiming that the matchings were 
not perfect enough. 

Green runs uniform and there is little trouble with this 
color but more fault is found in matchings with pinks 
and other hues. 

Here are the opinions of some of the country’s lead- 
ing manufacturers of glassware to this important subject. 
Opinion seems to be very evenly divided as to whether 
the buyer has the right to demand a perfect matching in 
repeat orders of colored glassware : 

B. E. Factor, sales department, The Hocking, Glass 
Cos Lancaster, 2O:: 

“We have yours of the 16th. Generally speaking, we 
would say that a buyer can expect glassware colors to be 
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“Replying to yours of the 16th, we are without any 
experience in colored ware, except container items of 
OPAL, AMBER and BLUE .... These colors, in con- 
tinuous tanks, can be held to a pretty close point. 

“But for high-grade ware, involving artistic colors in 
pot glass, we are entirely without experience. . . . We 
would say, however, from our general experience in glass- 
making, that some of the colors now in vogue would likely 
prove rather difficult to keep at a given shade.” 

From a writer who does not desire his name disclosed : 

“While we do not want the name of our Company 
used in connection with this letter, yet it is the writer's 
experience that it is an extremely difficult thing to exactly 
match colors. Heat conditions of the furnace vary, the 
materials vary and working conditions vary and naturally 
the resulting product will vary. 
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“We find that most buyers appreciate this and are not 
overly exacting and do not file a complaint unless the 
contrast is too great. We have had a very few refusals. 
While we have no definite figures, yet the writer’s belief 
is that we have not had over two or three refusals dur- 
ing the last year and but very few complaints and we 
know that our colors have varied some. 


“Answering your last question, we do not believe that 
a buyer has the right to expect absolute standardization 
of colors.” 


Fred k Carder, Corning Glass Works, Corning, N: Y.: 


“We have your favor of the 19th inst. regarding the 
Agent who handles a high class line of Glassware com- 
plaining of matching the colors in re-orders of glass- 
ware. 


“This matter of course is a very difficult one, for one 
manufacturer to match the colors of another, but as 
far as our factory is concerned, we stand ready always 
to match our own colors with exactness which | feel sure 
is understood in the trade, owing to the fact that all 
our colors are standardized. If however the customer re- 
quires colors matched that are not being sold at the 
present time and the matchings are for one or two 
pieces, you and they can readily see it is a matter of cost, 
for it is well understood in the trade, matchings at the 
best, are a nuisance and they cost as a rule ten times 
as much as the general run of ware. 


“If your customer is prepared to pay for these match- 
ings then they can be obtained.” 


fer i- Payne, Jt-, President, Dunbar Flint Glass Co., 
Dunbar, W. Va. 


“We are in receipt of yours of November 16th and it 
is our opinion that no glass factory in the country can 
guarantee an absolute match on reorders for colored 
glassware. There is almost sure to be a slight variation 
at best, but we do believe that the majority of factories 
can give such close match that the average buyer would 
have no cause for complaint.” 


David Fisher, President, Paden City Glass Manufac- 
bnenes-Cos, Paden City, W. Va.: 


“We have your letter of the 10th and note what you 
say regarding glass buyers expecting to get duplicate 
colors at all times. 


“We know a great many factories that work colors, 
especially the pink color, this of course applies to amber 
and green, made out of tanks and it is impossible for any 
manufacturer to get the same color where transparent 
colors are made from tanks. We make all of our colors 
in pots and we get uniform colors right along and there 
is no variation in any of our colors. We have a chemist 
who looks after this very closely and for this reason we 
have had a big demand for our colors, and this is the 
only way to get duplicate colors, is to have a chemist that 
takes care of this properly and make the glass in pots.” 


George Dougherty, General Manager, Economy Glass 
Co., Morgantown, W. Va.: 

“In reply to your inquiry of the 6th regarding the pos 
sibility of perfectly matching re-orders in colored glass- 
ware would state that in the writer’s opinion a perfect 
match in color can not be guaranteed on goods sold in 
the present commercial market. 

“There are certain colors that we look upon as “fast”, 
that is, not as liable to radical variation. On the other 
hand there are certain colors that require conditions in 
furnace temperature, batch mixing and other details that 
must be absolutely uniform. 
nace either up or down may affect the shade of color 
that will be produced. It is also true that the weather and 
atmosphere will affect furnace temperature. 
there are elements entering into the proposition over which 


The temperature of a fur- 


So you see 


we have practically no control. 

“This is a large subject from the technical standpoint 
and an average purchaser of colored glassware would 
consider that the manufacturer is doing a pretty good 
job if he knew all the conditions under which these colors 
are produced. 

“We believe that the buyer is receiving a reasonable 
match in colors in goods produced under present com- 
mercial conditions.” 


Raye lorentz, “Ireasurer, Loure Glass Co., Inc, 


Weston, W. Va.: 

“Replying to your letter of 18th relative to colors be- 
ing standardized on repeat orders. This can be done 
and is being done by ourselves as we make our glass in a 
continuous tank and hold the color.” 

Carl T. Sloan, Treasurer, Jeannette Glass Co., Jean- 
netterPa, ; 

“We have your letter of the seventeenth instant in 
reference to the difficulty which department store buyers 
have in matching re-orders of colored glassware with 
the original. 

“We do not see how it is possible for any. firm to send 
out perfect matchings for Pink or Amber glass in par- 
ticular unless, of course, the matchings have been made 
from the same pot as the original shipment. This glass 
varies so much and the change is so gradual that ware 
shipped in the course of the next few days after the 
original shipment, will be found to vary as to the shade, 
although this change is unnoticed by the factory unless 
it is compared regularly with the original. Green glass, 
on the other hand, runs uniform. No factory should 
have much trouble in matching their ware perfectly in 
this color. 

“The above information is my opinion on the matter 
and is taken from my actual experience with colored 
glassware.” 

Creve W ohn, 
Weston, W. Va.: 

“In reply to your letter of November 19th, the writer 
wishes to say that he is satisfied that the glass would 


Sales Manager, Weston Glass Co., 


run uniform in color in all repeat orders. 
“We are melting our glass in a continuous tank, and 


Ninety-six 


there is no question why we could not hold our color 
uniform.” 

F, L. Fenton, President and Treasurer, The Fenton 
Art Glass Co., Williamstown, W. Va.: 

“Replying to your favor of the 16th asking if high 
class glassware can be perfectly matched in re-orders, 
will say that from our experience we see no reason why 
they could not be perfectly matched up in the usual run 
of colors. 

“Of course, there are some colors that are rather dif- 
ficult to keep the same shade exactly but these are in 
the minority rather than in the majority.” 

“We have your letter of November 15th. Now please 
understand that the writer requests that you do not quote 
him in this instance, but for your information I am glad 
to say to you that I do believe that it is a physical im- 
possibility for the American factories making a line such 
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as ours to absolutely match shades and colors on re- 
orders for colored glassware. 

“There are one or two factories abroad and one in 
this country, (the Steuben division of the Corning Glass 
Company), who we believe are in better position to match 
colors than anyone else for the reason that they use 
small monkey pots and make such a high grade line that 
they can afford to match all colors. But for manufac 
turers, such as ourselves, who melt glass in a large pot 
or in a tank, it is almost a physical impossibility to have 
each melt come exactly alike and at the prices that these 
goods are selling for at the present day, it would be 
ruinous for a factory to be obliged to discard melts that 
did not absolutely match in shade. 

“To answer your question concisely, would say that ‘a 
buyer cannot expect glassware colors to be absolutely 
standardized on repeat orders;’ although I believe all 
manufacturers do their best to have them match.” 
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This beautiful autumn window display of Ovington’s attracted much favorable comment. 
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A China and Glassware Business Afloat 


The Boat Store Has Been Known Up and Down the Mississippi 
and Ohio Rivers for the Past Thirty Years Where It Has 


Catered to the Needs 


IHIS is not the story of “The Showboat” but 
of “The Boat Store” an institution that has 
been known up and down the Ohio and Mis- 


Ag] sissippi Rivers from Pittsburgh, Pa., to St. 
Louis, Mo., for the last thirty years. 

It was thirty years ago when B. D. Raike of Greenup, 
Ky., conceived the idea of selling dinnerware, glassware, 
tinware, aluminum ware and enameled ware along the 
Ohio and Mississippi Valleys. At that time he procured 
a large houseboat, had it towed to Pittsburgh from 
Greenup, Ky., and loaded it with glassware. He then 
floated down the Ohio River to East Liverpool where he 
stocked dinnerware. Then to the Wheeling district where 
other glassware and enamel ware was purchased, and 
then the southward trip began. 


This and that town was visited and because of the 
active trading, two trips to the markets were made an- 
nually. 

Then times changed. Mr. Raike and his wife Mrs. 
Lydia A. Raike looked into the future. They soon found 
that a steady business was available, and when the river 
town people learned the “glass boat’’ had tied in the 
crowds flocked to it as to a bargain sale in a large city. 

Business increased. A larger “store boat’? was re- 
quired. This was built under the direction of Mr. Raike, 
and to maintain a faster schedule a towboat was pur- 
chased. This boat store resembles in a large way a gen- 
eral store, with the exception that only housewares are 
handled. The hull is five feet in height, and this is used 
as a warehouse. When the boat leaves the East Liver- 


of Townsfolk along Its 


Course. 


pool, O., pottery district, following its trip to the Pitts- 
burgh glass district, the hull is filled with stock. From 
time to time additional stocks are shipped to Mr. Raike 
by glass and pottery manufacturers, such shipments being 
made from the factories to a town that the boat is sched- 
uled to visit. No country store was ever better ar- 
ranged than is the retail section of this boat. There 
are shelvings and display cases, counters and bargam 
tables in the centre. Overhead of course metal wares are 
displayed. 


“We only stay at a town two or three days’, come 
mented Mrs. Raike. ‘Our observation has been that the 
heaviest business is done the first and second days we 
tie to shore. Then we move to the next town, no matter 
whether it is two or ten miles distant. The news travels 
fast that we have ‘arrived’. Then come the people from 
the interior. They buy of this and that and of every- 
thing we have in stock. While the bulk of our business 
is cash, at times the people from the interior want to 
trade this or that for what we-have to sell. We always 
come to some kind of a deal, and when we take in some- 
thing in trade, we dispose of this when we reach the 
large cities, when we dispose of all ‘trade m’ stock we 
have and receive the cash. 


“It now takes us about a year to make a round trip 
from Pittsburgh to St. Louis, and of course we travel the 
tributaries to the Ohio and Mississippi Rivers. When 
we see that our stocks are running low, we ask that ship- 
ments of this or that be sent to us either by express, 
freight or boat. We generally try to be sold out when 


Sailing down the Mississippi—Dan Patch, the floating china and glassware store, owned by B. D. Raike of Greenup, Ky. 
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were ready for the return trip, although we do business 
on the up stream trip just as we do going down stream.” 

Just a fortnight ago this boat was in the Pittsburgh 
harbor taking on glassware stock. Then it went to East 
Liverpool, where all the decorated lump available for a 
cargo was taken aboard. The next stop was at Bellaire, 
Moundsville, Paden City and New Martinsville, W. Va.. 
for other glassware. 

“You may not know it, but this.is a health business,” 
commented Mrs. Raike. ‘You see we have a four-room 
apartment here’, as she referred to the rear of the store 
boat, where as tastefully fitted a little home as could be 
imagined is located. “It is a great life, and it is health- 
ful. We have done a big business all the years we have 
been traveling the rivers, but My! it’s a lot different now 
since we have our stern wheel boat to what it was when 
And this new boat, well, we 
have all the comforts of home on land. We go summer 
and winter except when the streams are at flood stage. 
And the most beautiful part of our business is, that we 
have no competition.” 


Progress Made in Human Relations 


in Industry 

Measure of the progress made in the improvement of 
human relations in industry, emphasized by Charles M. 
Schwab as of greater significance than mechanical develop- 
ment, is reflected in a survey of the growth of works 
councils in American industry by the Department of 
Manufacture of the Chamber of Commerce of the United 
States. 

Nearly a million and a half employees in American in- 
dustry, the review discloses, are now represented by coun- 
cils through which they have a voice in management and 1n 
the solution of problems by: which they are immediately 
affected. 

“A clear recognition of the fact,” the Department of 
Manufacture says in its report, “by employer and employee 
of the simple and fundamental truth that in all matters 
pertaining to production their interests are parallel will 
assist greatly in overcoming misunderstandings. There 
can be no lasting solution of a disagreement unless all 
facts are frankly presented. 

“Industry has needed and has searched for some method, 
some way, some means of bridging these gaps in human 
relationships in modern and expanding business. Vari- 
ous plans and movements have been proposed and in- 
stituted towards this end. 

“Employee representation is just one of the devices 
which has been introduucedu with the purpose of over- 
coming the lack of personal touch, misunderstandings, and 
the attendant results between management and men.” 

The report discloses the methods followed in establish- 
ing works councils and the difficulties encountered and 
presents in summarized form information gathered from 
industrial concerns which have operated under some form 
of employee representation. Copies of the report may 
be obtained from the Department of Manufacture of the 
National Chamber. 
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we opened our offices and 
salesrooms at this address since 
which time an increased busi- 
ness has made it imperative for 
us to move into larger quarters 


We at- 


tribute our success to the fact 


in the same building. 


that our merchandise has been 
such that when once placed the 
volume of reorders surpassed 
even our highest expectations. 
Of course our lines and prices 
were right, but the business 
and friends we have gained 
through our lines and service 
during the past twelve months 
convince us that we have even 
greater possibilities for you 
during 1928. 


Worthy of your attention 


HOUSEWARES 
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NOVELTIES 
SILVERWARE 
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SEE Us aT THE PITTSBURGH SHOW 
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AND TO MOUTH” buying is the only 
method which a buyer of crockery and glass 
can successfully operate under today. The 

A radical changes which have taken place in 
both crockery and glassware in the past few years, has 
entirely changed the method of purchasing from the pe- 
riodical ordering of open stock dinnerware and glassware, 
to the present “hand to mouth” buying. 

The public, asin the case of most all other changes, 
have forced this condition upon us. As a result of the 
automobile, the country club, the beach club, and the many 
other things, which have entered into the present day 
of life of the people, the pride 
which the housewife formerly 


Buyer Defends 
‘Hand to Mouth Buying 


By F. F. Brown 


China and Glassware Buyer, the Broadway Department Store, Los Angeles 


in the window, “There, there is just what I want—no, 
that is not what I want either; it is what I used to want, 
but not any more, | am through with cooking. No more 
for me.” And that just about expresses what I have tried 
to explain. 

Yes, the public is to blame. In this nervous, jazzy age, 
they want something new, something different all the 
time, and what can the manufacturer do in any line but 
try to satisfy the public. The public demands the new 
from the merchant, the merchant demands the new from 
the manufacturer and the manufacturer has responded by 
bringing out new shapes, new patterns, new colors in 

quantities never dreamed of be- 
fore. 


took in entertaining in her home 
has almost disappeared. So, too, 
has disappeared the pride which 
she took in the china and glass 
service in which she served the 
large dinners, which were pre- 
pared for her guests. 

The sentiment attached to a 
fine china service, is gone. The 
housewife does not want to en- 
tertain in her home. If she does 
entertain it is to go to the cafe, 
the club, the popular country tav- 
erns, etc., where there is no work 
for her. 

The china and glass services 
as a wedding gift is fast disap- 
pearing. When a young lady is 
married in the present age, she 
wants a Ford roadster instead of 
a table service. 

In days past, when services 
were handed down from mother 


Mr. Brown, due to his many years in 
the china and glassware trade, needs no 
introduction. In the accompanying article 
he lays the necessity for “hand to mouth” 
buying to the public. 

‘The housewife does not like to enter- 
tain in her home these days. When she 
has guests she takes them to the country 
club or tavern and consequently china and 
glass services as wedding gifts are disap- 
pearing. The bride of today prefers a 
Ford roadster. 

“Modern merchandising demands a 
greatly increased turnover as compared to 
former years,” Mr. Brown claims. “As a 
result more ordering is done but in smaller 
quantities.” 

“Something new is the cry and the trend 
is toward smaller stocks and more ‘job’ sets 
while in glassware,’ Mr. Brown states, 
“the biggest turnover is in gift ware.” 


So, here we are, the new today 
is old tomorrow. We have got 
into the same condition as the 
ready-to-wear or the millinery 
business, where the style is 
changing daily. We can not af- 
ford to stock heavy because to- 
morrow that type may be passe. 
The public demands that we have 
new items, new patterns, new’ 
colors and we must always have 
money available for purchasing 
new items. 

And, again, modern merchan- 
dising demands a much greater 
turn-over than in former years. 
This necessitates ordering much 
more often and in smaller quan- 
tities. In fact, the whole picture 
from the buyers’ standpoint is 
“hand to mouth” buying. 

I do not mean to infer that 
there is no open stock business. 


to daughter and where a service purchased when a young 
couple were first married, was cherished, and continually 
replaced from open stocks for many, many years, a mer- 
chant could carry large open stocks and be assured of a 
continuous sale on such patterns, and naturally order in 
larger quantities and less often but not today. 

This is illustrated by a remark the writer overheard a 
few days ago. 

I was standing on the sidewalk looking at one of our 
own windows of dinnerware, when two women about 
forty years of age walked up and stopped to look. One 
of them said as she looked at a very attractive service 


One hundred 


But the trend is certainly toward smaller stocks, more 
“job” sets, short sets, etc., which give a much faster 
turn-over; and of course, in glass the largest portion of 
any glassware business today, I believe, will be found in 
their gift glassware. By gift glassware I mean other 
than open stock stemware lines, such as comports, bon 
bons, trays, cake plates, etc. 

HERE is hardly anything in this world that some 
men cannot make a little worse and sell a little 
cheaper, and the people who consider price only 
are this man’s lawful prey.—Ruskin. 
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This is our new open stock china pattern to be carried in New York 
and will be ready and on show in January. In addition to this we will 
have ready a very extensive line of new Import China Service Plates, 
introducing several smart new ground colors, also many interesting 
new Import [arthenware patterns, many being on the new Charlotte 
shape. We will also have on show Fairy Dell and Rose Briar — our 
two new Earthenware open stock lines. 
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Mid-West Has Normal Year in 
China and Glass 


Ivory Features Dinnerware, Rose Popular in Glass- 
ware—Fads and Fancies in Pottery and 
Glass in Demand 


A NOTHER year has been entered in the history ot the 
Chicago china and glass trades, and the year 1927 
was one which developed no startling or radical changes 
in the local situation. It is termed by most of the manu- 
facturers’ agents as a normal year with the public turn- 
ing toward the fads and fancies in pottery and glassware. 


It is evident that more of the imported pieces of china 
and glassware have been retailed in the middle west 
during the past year, but the increase in this character of 
merchandise has not seriously <ffected the business of the 
local manufacturers’ agents who represent domestic fac- 
tories. There has been a normal consumption of dinner- 
ware, and table glassware continued to move in an active 
way, with the public following more closely than in past 
years the changes in style and color in glassware for 
home use. 

The predominating feature in the local mark<t for glass- 
ware during the past year could be summed up in one 
word “Rose.” Rose colored glass not only stemware but 
in salad plates, service plates, bowls and vases has been 
outstanding. The public has shown its preference for 
rose, although quantities of light green and amber were 
also sold. Having shown its preference for a certain 
coor, the factories have been quick to respond with addi- 
tional numbers and additional lines of rose colored glass- 
ware. 

There has been an apparent increase in the use of 
glassware for the complete luncheon and bridge service, 
and this has likewise stimulated the sale of this merchan- 
dise. 


In dinnzrware, ivory has been the predominating fea- 
ture, due possibly to its character of blending nicely with 
its surrounding tab'e settings. The sale of ivory has been 
better during 1927 than any year since introduced more 
than turee years ago, and that this wil be the b:g feature 
during 1928 is demonstrated by the fact that several 
potters have announced tat they will add ivory body 
ware to their new 1928 lines. New shapes and new 
decorations have had their fullest play on ivory dinner- 
ware, although the old stand-bys, especially in the better 
oven stock white dinnerware, continued to hold their own 
during the vear. 


In the lamp trade there has bzen demonstrated a decide’! 
tendency during the year to get as far as possible away 
from the prosaic in lamp and shade designing. This 
change has found its greatest expression in the introduc- 
tion of modern art lamps, and there is every indication 
that more lamps of this type, having a simple vet effective 
and unusual designing of the modern artist, will be sold 
next vear. Quantities of the floor lamps of plated finish 
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with onyx trim have been sold at popular prices during 
the past year. Many substitutions for onyx have sprung 
up and were found successful until the available supply 
of onyx increased and the prices. were at a point which 
permitted the manufacturer to place genuine onyx parts 
in the popular priced lamps. Table lamps have been sold 
in great quantities, there being a decided increase in the 
popularity of this type of lamp over previous years. The 
sale of novelty lamps, especially of the water bottle type, 
the parchment shades of both paper and real skin have 
also been good. 

The next two months will doubtless show just what 
preference the public wi!l make for 1928 in glassware, 
dinnerware and lamps. 


Producers Have Stage Set for 
Merchandise Shows 


Large Audience of Buyers Expected to View Factory 
Offerings in Four Big Chicago Trade Events 
Early in 1928 


HILE old Broadway in New York still maintains 
W its pre-eminence in the production of shows, espe 
cially the comedy and the drama, Chicago has developed 
a similar reputation for the production of shows of a 
different type, namely merchandise shows. Four pro- 
ductions by Chicogans will be presented to the trades of 
the country early next year. In all four of these shows, 
pottery and glassware will play an important part. The 
talents and products of manufacturers from all parts of 
this country, as well as from many foreign lands, will be 
assembled in Chicago and displayed in a manner which 
will make it easy and profitable for a large audience of 
buyers to visit, inspect and select their Spring merchan- 
dise. . 

These four shows in their chronoligical order are: 

The Winter Furniture Market from Jan. 3 to 21 at the 
American Furniture Mart Bldg.—producer, the Chicago 
Furniture Market Association. 

The China, Glass and Gift Show from Jan. 30 to Feb. 4 
at the Hotel Stevens—producer, China, Glass and Gift 
Association. ; 

The Market Event from Jan. 31 to Feb. 13 inthem@ea 
showrooms—producer, Glass, Pottery, Lamp and House- 
furnishings Association. 

Eastern Exhibit from Feb. 6 to 17 at the Palmer House 
—producer, Eastern Manufacturers and Importers. 

All of these events with their dates overlapping as they 
do make it possible for any buyer to visit from two to 
three of these merchandise shows on one trip to Chicago. 
Experience of past years has shown that all of these 
events are being attended in increasing numbers from 
year to year and that they are all becoming firmly estab- 
lished as annual events of first importance in the buying 
programs of the department, specialty and furniture 
stores. 

While furn’ture alwavs predominates by a very large 


(Continued on page 161) 
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EW arrivals in Glassware and 

China Specialties, Flower Hold- 
ers, Antique Glass and Art Pottery, 
coupled with the products of Ameri- 
can Glass Manufacturers represented 
by us, await your inspection in our 
display rooms. “Market Event” — 
fan. 31 to Feb. 13. 
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Marshall Field & Co's 75th Anniversary 


China and Glass Department Sparkles with y 
New and Rare Merchandise to Delight Vis- i 
itors. Special Displays for Anniversary Event. Ws 


Va] NE of the most brilliant merchandising proj- 
ects ever presented was that of the Grand 
Autumn Exposition of Marshall Field & 
Company, of Chicago. Special displays were 
arranged in each department but the splendid modern and 
historical exhibits of the China and Glass Sections particu- 
larly marked this event as being the finest of its kind ever 
planned 


a unique announcement of the Seventy-fifth 
Anniversary of a world-wide institution. 


Arthur Fraser, prominent exponent of modern art, and who 
prepared all the 67 display windows for the anniversary 
opening. Fraser is shown in his private studio. 
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To the left is the first site 

on State Street of Field, 

Leiter & Co., 

by fire in 1877. 

right is the present build- 

ing with the men’s store 
in the background. 


destroyed 


Als 


ay 
A cordial welcome extended to everyone, accentuated 
the spirit of “‘openhouse” which prevailed throughout the 
entire store. To the older visitors, “who went shoppi g 
for muslin petticoats and yard embroidery in the days of 
horses and coach,” it was necessary to pause a bit before 
the long halls of the interior in their regal draperies of 
blue and gold, reminiscent of the time when it was Mr, 
Field’s custom to stand inside the doorway early in the 
morning, ready to greet his customers who were also his 
friends. 


It was but a humble beginning, those early days. The 
open west stretched out a far hand to its youthful pioneer, 
Marshall Field. In 1856 he was merely a lad of twenty- 
two when he came to Chicago, a native of the Connecticut 
River Valley. Starting in at seven dollars a week with 
the Cooley, Wadsworth & Co., established by Potter 
Palmer in 1852 at 137 Lake Street, between Clark and 
La Salle, the youth managed to save a little each month 
to apply to his bank account. His rise in the mercantile 
world is a tremendous tale in itself; deliberation and 
caution marking every move. 


As time went on, the boy succeeded in accumulating 
$30,000 in the six intervening years and in 1860 he ap- 
plied this amount to his junior interest in the firm. In 
1864 the name was changed to Farwell, Field & Co. The 
following year, young Field and Levi Z. Leiter bought 
interests in Potter Palmer’s wholesale and retail dry goods 
store. Shortly afterwards, Palmer dropped out and in 
1867 the establishment bore the name of the two directing 
partners. From then on it attained worldly fame as 
“Field and Leiter’s Big Store.” The next change was 
marked by the dissolution of the partnership. In 1881 the 
“Big Store” became Marshall Field & Company, as it re- 
mains to-day. 


(Continued on page 110) 
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Canonsburg Pottery Co. 
Clarmont, Belmar, Avon and 
Georgelyn Dinnerware 


CANONBURG, PA. 


Mercer Pottery Co. 


Ivory Dinnerware and Hotel Ware 
TRENTON, N. J. 


W. I. Tycer Pottery Co. 


Jet and Brown fireproof tea pots, 
yellow mixing bowls, brown lined, 
custard cups and casseroles, bowls. 


CoLUMBUS, OHIO 


G. E. Meissner Co. 


Cold Handle aluminum spoons, 
Wupperman white enamelware, 
Gem colored enamelware, imported 
woodenware, aluminum hotel spe- 
cialties. 
108 E. 16th St. 


New York.N. Y. 
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\HE new things for the coming year 
VAN in pottery, glass, lamps and House- 
W229) wares will be shown commencing 
Jan. 3 in our permanent display rooms, 


where we represent the following makers: 


Ebenezer Glass Co. 


Crystal and colored cut tableware 
EBENEZER, N. Y. 


Maryland Glass Co. 


Lead blown, crystal and colored, 
cut etched and gold encrusted 
stemware. 


CUMBERLAND, Mb. 


Jeannette Glass Co. 


Pressed, crystal and colored table 
glassware, also premium — spe- 
cialties. 


JEANNETTE, Pa. 


Peoria Metal Specialty Co. 


Blue and white enameled bread 
boxes, bread and cake cabinets, 
window refrigerators. 


PEor1A, ILL. 


Also see our new 1928 line of waxed 


flowers in various colors and designs. 


Do not fail to see the lat- 
est creations in our show 
rooms during “Market 
Event,” Jan. 31 to Feb..13. 


E. M. MEDER COMPANY 


Direct Factory Representatives 


17 N. WABASH AVE. 


CHICAGO 


Rooms 410-412 Shops Bldg. 


Ovington's Anticipate Public's 
Preference 


Buy and Present Merchandise in Keeping with 
Newer Modes in Color Design and Decoration. 


By IRENE GOLDENBERG 


@}N Michigan Boulevard, just north of Lake 
Street, is located the newest and one of the 
finest China and Glass Shops in the city of 
Its a) Chicago—Ovington’s. It was only last year 
that it opened its doors for the first time and bid welcome 
to the residents of this city. 

Although a comparatively new institution to Chicagoans, 
Ovington’s is probably one of the oldest establishments 
of its kind in the United States. The first Ovington 
Shop, founded in New York during the presidency of 
Polk in 1846, was originally a Crockery and Glass house, 
and a specialty was made even at this early date, of im- 
porting only the most choice wares. 

During the course of time it became customary for 
individuals in fashionable society to make personal trips 
abroad in quest of the unusual gift for the birthday, wed- 
ding or anniversary. Mr. Edward J. Ovington soon 
took over this responsibility, however, and at length it 
became his charge. He visited only the most exclusive 
shops abroad and in this manner Ovington’s introduced 
china, bric-a-brac and glass as the most appropriate pres- 
entations for the wedding and similar occasions. 

3ut the recent opening of the shop in the middle-west 
was not the first appearance of Ovington’s in this city. As 
early as 1870 the organization came to Chicago. Several 
years later the firm retired from this city, although not 
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without the desire in mind to again return. The Chicago 
Shop, therefore, has behind it a history of 81 years of 
experience and the new home of the parent New York 
house, which has just been announced, is significant of 
the Ovington policy—namely : to offer the new and unique 
at all times. 

The Chicago Shop, nevertheless, still rings with its 
Six floors of the grey stone building 
on the northern boulevard are occupied by Ovington’s, 
and its character of refinement manifests itself through- 
out the interior. Walls of ‘pale buff with rich walnut 
furnishings tone in softly with a note of warmth and 


OWn newness. 


cheer. IA dull grey carpeting serves as the perfect hack- 
ground for various settings. 

Each floor is devoted to a special class of merchandise 
and a representative arrangement has been adopted on the 
first floor whereby individual tables display the various 
kinds of merchandise carried on each of the floors above. 
Very near the entrance aisle also on the ground floor, one 
or two tables with formal settings may be viewed, fea 
turing the correct manner of arrangement as well as the 
very latest selections in china, glass, silver, linen and 
table decorations. 


(Continued on page 161) 
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STEVENS-[Z 
>|: CHICAGO-[Z 


Alert buyers are planning to attend this outstanding mid-winter 
opportunity for profitable buying. Make your plans now to 
come. Write today for reservations or information to the 
Executive Secretary, China, Glass & Gift Association, 58 East 
Washington Street, Chicago, III. 
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Marshall Field & Co. Anniversary 
(Continued from page 108) 


Typifying the spirit of the Exposition and the progress 
of the firm, displays were arranged in similar manner 
contrasting the old with the emphatically modern. 
Impressive displays of exceptional interest were the 
presentations furnished by the China and Glass depart- 
A delightful loan collection of Early American 
Glassware featured exquisite pieces of crystal in vogue 
In contrast, the most ex- 


ments. 


about seventy-five years ago. 
clusive lines of stemware suggesting modern color ten- 
dencies were exhibited. 


A bit of art for “today’s” table decoration was that of 
sprays of glass flowers of French origin, strikingly new, 
in a vase of silvered glass. 

Of curious interest was the exhibit of old Spode china, 
sent over on special loan from England. Expounding 
modern ceramics were the lovely examples of charming 
simplicity from the Studio of Jean Luce, accentuating 
a new note among the standard wares, many of them, such 
as Lenox and Wedgwood, exclusive with Field’s in 
Chicago. 

A special feature of recent historical appreciation cen- 
tered about two tables set with replicas of the services 
used in the White House during President Roosevelt’s 
administration, and the other a reproduction of the one 


used in the White House at the present time. Compara- 
tively amusing too, were the exhibitions of the table set 
correctly in grandmother’s day. 

The Roosevelt’ set was especially made for President 
Roosevelt by the Wedgwood factory in England. The 
design is a rim treated in fine gold print and each piece 
bears the seal of the United States in color. Plain white 
damask linen was used with this service. The glassware 
was of English crystal and heavy silverware completed 
the setting. 

During the Roosevelt administration flowers were used 
very profusely in table decorations. Brilliant American 
beauties were favored at the White House, and upon one 
occasion the stems were cut off and the flowers were laid 
out on the table in patriotic design. This arrangement 
also was displayed by Marshall Field & Company as a 
part of this unique revival. 

The present White House service was selected in 1918 
by Mrs. Woodrow Wilson. The presidential service plate 
is of Lenox China decorated with a rim of cobalt blue; 
flanked with two bands of encrusted gold; the one on the 
inside bearing an indicative motive of stars and stripes. 
In the centre in gold is the great seal of the United States 
of America. There are more than seventeen hundred 
pieces in this set. Each piece matches the service plate in 
design and the interesting motive is reduced in proportion, 
The glassware used with this set is crystal and the table- 

(Continued on page 161) 


An unusually fine table setting in Marshall Field Co.’s china and glassware department. 
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DINNERWARE and GLASS 
The New Lines for 1928 Are Ready 


The manufacturers we represent join with us in a most 
cordial invitation to you to see their new merchandise. 


THE STEUBENVILLE POTTERY CoO. 
Steubenville, Ohio 


Fine Ivory Body Dinnerware 
The Famous “Olivia’’ Shape 


THE UTILITY GLASS WORKS 
Lonaconing, Md. 


Blown Glass Stemware—Beverage Sets 
and Novelties—In Colors and 
Color Combinations 


DIAMOND GLASS-WARE CO. 
Indiana, Pa. 


Pressed Glassware in Colors 
and Decorations 


WHEELING DECORATING CO. 
Wheeling, W. Va. 
Beautifully Decorated Glass and China 


Best ATLANTIC CUT GLASS WORKS 


Wishes Egg Harbor City, N. J. 
Light Cut Glassware in Crystal and Colors 


Stemware and Fancy Tableware 


REBEL AND FRANK, INC. 
Cleveland, Ohio 
Pleated Lamp Shades of Many Fabrics 


= | f 
fL DON’T MISS i 
§ “CHICAGO MARKET EVENT” 


\ JAN. 30th to FEB. 11th y ; 
1 1m 


~ 


GEORGE JITURNER 


Manufacturers Representatives 


17 N. WABASH AVE. Rm. 511 SHOPS BLDG. 


CHICAGO 


aan eens 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKET 


By | 
J. H. SmytuHe, REPRESENTATIVE I 


Natkin Fromoted 

sam J. Natkin, for a number of years prominent buyer 
of china and glassware on State Street, has been pro- 
moted by Mandel Brothers from buyer of china, glass and 
art wares to assistant merchandise manager for the store. 
Mr. Natkin, prior to his association with Mandel Brothers 
several years ago, was buyer for The Fair. Miss Belle 
I‘inkelstein, formerly assistant to Mr. Natkin, will take 
ovir the duties of buying china, glassware and art goods, 
while Miss Ithel Unger will continue as buyer of lamps 
and gifts. 


The RK. M. PearesComy Ns Wabash’ Ave, Chicago, 
announces many interesting additions to their lines for 
1928. This old established sales. concern is now repre- 
senting the Majestic Lamp Co. of New York, makers of 
lamps, metal furniture and novelties for table decoration, 
the Fort Pitt Jeannette Glass Co., the Tubular Products 
Co., makers of a nationally advertised line of ashless 
ashstands, and the R. M. P. lamps and shades of exclusive 
creations including glass, silk and parchment shades. The 
Asia Commercial Co., Harry Hohmyer, manager, has 
opened a display with the R. M. Peare Co. in the Shops 
Building and this interesting line of imported Chinese 
goods adds considerable to the extent and variety of the 
lines that are to be seen in this sales room. 


The Chicago office of the Fostoria Glass Co. in the 
Capitol Building, has added William J. Frazier to its sell- 
ing force. Mr. Frazier, who will work under Harry G. 
Dalzell, Chicago manager, will travel in Illinois and Iowa 
territory handling the Fostoria glassware line exclusively. 
Two new colors and a number of new shapes and designs 
have been added to the Fostoria line for 1928. 


Ernest Brestin, buyer of lamps and shades for Hill- 
man’s Department Store, will go with Mandel Brothers 
the first of January, opening a new department in Man- 
del’s basement where popular priced lamps, shades and 
novelties will be handled. 


Rapaport Brothers, 701 W. Ohio St., makers of statu- 
ary and statuary lamps with parchment shades have se- 
cured new display rooms in the American Furniture Mart 
and will show their line in space 615 in the future. 


E. M. Meder, 17 N. Wabash Ave., Chicago, announces 
the new “Georgelyn” Ivory. This new pattern is verv 
attractive with its cream colored body and brightly col- 
ored floral sprays. The new sets may be had in varietv 
of decorations and color edges. There are also some new 
medallion effects which have met with considerable favor. 
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A. new idea is further presented in the deeper colored 
ivory bands over the ivory body with the decoration ap — 
pled on the band. The appearance of the latter is in close 
accord with the decoration of imported china. A new 
feature of the line is that it comes with covered platters 
and bowls. :. 
The E. M. Meder Co. and George Turner, both intima 
Shops Bldg., are showing a new presentation in glass” 
flower holders which come in several colors such as green, 
rose or crystal, with an imported ivory glazed pottery fig- 
ure attached to the block. The same ivory figures in 
different poses will also be available as center inserts in — 
waxed lily table decorations. These retail for 75c¢ to $1.00. 


Walter G. Minnemeyer, at 17 N. Wabash Ave., is now 
showing a new grape pattern in glassware. Each goblet 
or tumbler is decorated with four sections of grape de- 
sign grouping. The Standard Glass Co. is also present- 
ing new iced tea sets in crystal or colored glass. 


S. A. Royce, manager of the Chicago office of the Scain- 
mell China Co., left for Cincinnati last week to attend the 
formal opening of the Chamber of Commerce. 


D. J. May has severed connections with the House of 
Muscat, Gary, Ind., as china buyer for that concer: 


The trade was sorry to learn of the illness recently of 
C. F. Howard, Chicago representative for the Geo. H: 
Bowman Co. It is hoped that he will soon be able to 
return to his office. 


It is announced that The Western Stoneware Co., Mon- 
mouth, Illinois, operating three factories as producers of 
an extensive line of high grade stoneware, and stoneware- 
specialties, has opened a permanent display of this line 
in Room 348 at the Morrison Hotel, Chicago. Although 
the factory has maintained a warehouse in this city for 
the past twenty years at 124 W. 46th Place, it has never 
before had a permanent display of samples on exhibit. 
I. F. Dains, president of the company, and F. T. Lyttle, 
chief designer and ceramist of the factory staff, made a— 
special trip to Chicago last week to make arrangements 
for the new display. Three catalogues illustrating the 
three individual classes of merchandise manufactured bv 
this firm are now available. Jn one, the products of 
Plant No. 1 are featured. consisting of standard stone- 
ware. Another catalogue pertains to the manufacturers 
of Plant No. 2, namelv; specialtv items in stoneware: 
Plant No. 3, located in Macomb, Tll., is the center of pro-— 

(Continued on page 161) 
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The Season’s Best Wishes 
from the Jones Organization 


E present for your consideration 
during 1928 the following im- 
portant factory lines which we represent: 


Pore-GossER CHINA Co. BURKE STUDIOS 


Dinnerware Parchment Shades 


SENECA GLASS Co. VESTA STUDIOS 
“Old Reliable” Pleated Shades 


SUSQUEHANNA Cut GLAss Co. Lamp NOoveELTIES 
Light Cut Glassware Pottery and Metal 


Visit our Display any time—you are always welcome 


VA a7 ONeS 


Q North J Wabash Avenue 
Chicago 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co.: 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 


Seneca Glass Co. 
Pope Gosser China Co. 
Susquehanna Cut Glass Co. 


1 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Vesta Studios 
Burke Studios 
Lamps and Shades 


THE UNITED STATES 
GLASS CoO. ‘ 
30 E. Randolph Street 


Walter B. Lazure, Chicago Representative 
OUR CHICAGO DISPLAY ROOM CON 


Room 1008 


Phone: Superior 4100 Room 980 


Phone Superior 4100 


TAINS COMPLETE SAMPLE 
DIRECT FROM OUR PACTORIES 


Chicago Stores Do $1,981,140,000 
Business Annually 

The total volume of annual retail business in Chicago, 
according to the census of distribution which has just been 
completed through the cooperation of the Department of 
ZCommerce and the Chamber of Commerce of the United 
States, is $1,981,140,000. 

This volume of sales is made through a grand total of 
41,224 retail stores, engaging the’active services of 222,- 
398 persons. Of these 39,181 are classed as proprietors, 
and 183,217 as employes. 

The total of salaries and wages, exclusive of proprie- 
tors’ remuneration, is $263,1'28,600. 

The average of stocks in the hands of retailers, at cost 
valuation, is $269,751 ,000. 

The average of all salaries and wages per employe is 
$1436. The average department store emplove gets $1276. 
The average remuneration in furniture and house furnish- 
ings stores is $1598. The similar figure for men’s hat 
stores is $2146. For women’s clothing shops, 1370. For 
men’s clothing and furnishing stores $1932. For shoe 
stores $1430. 

The total number of stores in the various classifications, 
together with their aggregate sales, inventories at cost, 
number of employes and payrolls, appear in the accom- 
panying table. 

A contrasting classification of sales by commodities 
rather than by types of retail establishments, and number 
of outlets of all types for each commodity, follows: 


VOLUME OF SALES By COMMODITIES 


Sales No. of outlets 
All commioditiess eee eaae eee 84,222..°$1,981,140,400 
Arms and ammunition esse. cere 63 5 149,900 
Art goods and antiques ....... S13m 5,825,600 
Automobiles, trucks and tractors 457 100,743,700 
Automobile parts and accessories 1,408 38,894,900 
Agricultural implements ....... By. ~ 1,741,300 
Bakery (products. eee 4,976 39,613,000 


23,780,100 


Books, magazines and stationery. 1,774 


62,993,300 


3oots, shoes and other footwear. 1,439 
Calculating machines and supplies 6 1,748,800 
Cameras and photographic sup- 

DES a ee Ce Sen, 5 ee ote eee 508 2,018,300 
Children’s. and infants’ wear... . 546 11,053,800 
Cigars, cigarettes, tobacco and ae 

smeking “supplies .......-..- 6,374 31,898,700 
Clothing—men’s and boys’...... 1,643 89,659,500 - 


609 41,192,000 


Coal and=weod “ata 72s: aera 
Confectionery, ice cream and soft 


drinks. Giawekvaet Seee ee ee 6,968 41,417,000 
Cotton ‘andjyarn@(taw,) © seas 63 9,300 
Crockery, china and glassware 539 10,802,400 
Drugs, chemicals and_ prescrip- 

tiOS eh lar acento tee oe eee 1,898 59,494,600 
Dry goodsranid notions)... =a 2,098 100,062,800 
Electrical appliances and supplies 588 15,848,700 
Pertibveriuemeaat. seen een 41 3,800 
Fish and other sea food (fresh). 497 4,332,400 © 
Flowers, plants and seeds ...... 632 9,343,400 
Priits.andenuts eee 3,649 11,438,900. * 
sine shabu Ma'eloybiso) (2% an 44 Badd 761 82,707,500 - 
Fir Sg O0dS "sees. a eee 268 18,993,900 
Gasoline and other petroleum ‘a 

proditcisemarssegr meee Ve een 1,808 51,898,500: 
Groceries and delicatessen ...... 9,644 173,836,400: 
Hardware, tools and machinery . 1,321 38,082,900 
Harness and saddlery ........ 48 651,600. 
Hats and caps—imen’s and boys’. ai 7,017,500. 
Hay, Pe tainbaid secd wrens sane 137 6,294,700 
Houseturmshmese <2 sae 780 91,800,400, 
Household ‘supplies ~.. 4.5... 5. Sihas 11,115,600 
Lee xe i ee ee On ee 207 2,866,500 
Jewelry and silverware ........ 746 31,922,300; 
J Ut Aon. SC eter ies Meee ores 115 1,906,600 - 
Livestocie sears en eee tienes cate 4 15,500 
Lumber and planing mill products 133 29,799,100 
Other building materials........ 236 18,291,700 
Stick: tele me heys oa ltr $ Rutan: be 4] 7,943,400 
COmeni agaye gm aia nN] cate 55 3,148,700 
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“Meet us in Pittsburg” + 


ROOM 773 | 
FORT PITT HOTEL 


JANUARY 9th to 21st. 


Where we will show a line of 
attractively decorated dinner 
ware in plain and fancy shapes. 
Also plain white Cable and 
double thick Hotel. 


Three dinner ware shapes 
ALCON ie) oe nee 4272 | 
Glencocs mea 3 TEE | 
Lincoln eee acy 


On account of our location we 
can effect quite a saving in 
freight charges to buyers in 
the western States. 


JAMES SHAW and R. SCHWEIKERT 
in Charge of Display 


ILLINOIS CHINA COMPANY 


LINCOLN, ILLINOIS 


J oo—.:,;0@0@€—(—(——Na——— 
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ith the Yuletise's werry scason 

Mod its countless cheery things 
Tits welcome contribution HRRBGRBO 

Js the bappwess it brings 
Just iw wishing friendly friends like you 

A friendly wish sincere ofxdoo 
lor a bright avd Merry @bristmas 

Ans a prosperous glasé New Year. 


dpewis HL 2>impsop Oo Company 


Chicago 


I 


Ge TTT TUITE EILELLLLOLLULGELLLUGRLUUOLVCOAUCUGRLOLAALCLOALCGAALOAAUCOOALLCORUCOIAUUCARCCGAUOGAULOO CCGA LOLOAACOORUCOOANUOONUUOONUUCORLOOAUOOAUCOONI OOO UUM LOOOIOOOLLOnIe 


Wwe 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


ULLAL LUGO LCACOO MCCALL LOCAAUCOCCA UCU CEM CCOAUOACOHU CON UMA COOACOOMUCOA CONS CONIUOACOAIOONOOTOOONONI OAT OONITOAOUTICATICATTOTITOS TOT TOHICONOLUPAI UGH COT OCHO TUTTLE 


ATMA 
STTTHNMNTUUTLOMUALUCLUCLIUAULATOUUOUACUA TUCO UDAUCALLOLUALUGALALLOREOMCELOMLOLOALEAAUALUAMLAUOULARUOAUOAUOALOLEGAUCALEALUAMOAUOGUUOROCOEAREODCOUOAUONLOAUOALGALOGUORUOAUOAUOAUMA EGU OOALONUONUOLLONCORUOTOGAUCOUEGUANRAVONTLATEOTEOTCOT COT COTOON COTTA ONT TOATTIITO TTT 


SAAUUULCTHLUULALTTLLLCLOAULALULOAALLCOLARLLUUUOOUAULCOGAROUUUAUAUCUOAOAROCOOOMUOOOOMLUUOOOMUOOIMAOOQONAUOUQOAPINUOOAAIOOOOIAREONONICOOOAUCCUCOHATLCOGLOUTINCUCTMORAUOCOOATOOUOOIULO ATT 


‘Steinbeck Galleries 


RARE showing of imported pot- 

tery and glass coupled with deco- 
rated glassware and decorated baskets 
from our own studios and products of 
American art goods factories are here 
assembled for your inspection. Visit 
this display. 


STEINBECK COMPANY 
Shops Bldg., 17 N. Wabash Ave. 
Chicago 


J. A. JACOBSEN 


Room 405 
Shops Bldg., 17 N. Wabash Ave. 
CHICAGO 


Representing + 
Consolidated Lamp & Glass Co. 
Illuminating Glassware @ Lamps 

Harper J. Ransburg 
Decorated Glassware ¢ Novelties 
Harker Pottery 
Ivory & White Dinnerware 


Marion Glass Company 
Seed Cups & Bird Supplies 


<4 


> 


VISIT OUR DISPLAY TO SEE 1928 LINES 


“ember 15, 1927 
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INDIANA’ GLASS CO. 
Dunkirk, Ind. 


PAGEEeMEG, GO, 
Wellsburg, W. Va. 


Decor JENKINS GLASS CO. 
Kokomo, Ind. 


LOUIE GLASS CO. ! 


of particular interest to those 
who seek the unusual for the 
pottery and glass department, 
such as Catalonian Glass, Mar- 
tele Glass, Lavanite Pottery, 
Belgium Pottery, French Glass, 
— all of character and quality, 
shown in complete array in our 
show rooms. 


a 

i! i 

' KELLY @& REASNER ! 

i! / 

i Representing ! 

\ 

McKEE GLASS CO. 

( Jeannette, Pa. ' cA: 1D pl 

: 2s play 
( 


2 ee) es es es es es 


Set Se be es Se eee ee ee ee ee ne re ee eee eee 


~~ 
——— 


ee ee ee oe ae a ee ee ee ee ee ee ee ee ee 


( 
Weston, W. Va. ' Visit our rooms at the 
CHINA, GLASS & GIFT 
\ May we have the pleasure of showing 5 SHOW, Stevens Hotel, Jan. 
you the above lines during “Market y 30 to Feb. 4. 
\ Event” in Chicago, Jan. 31 to Feb. 13. i] 
W.C. OWEN, Inc. 
\ Suite 310, Shops Bldg. \ Direct Factory Representative 
: 17 N. WABASH AVE. CHICAGO, ILL. ! Lae NEW a bashoA ve 

) e 
LSeSSSVS VS SSeS SS SSS CHICAGO 

Est. 1905 


he. PEARE CO. 


501-503 Shops Bldg. 
CHICAGO 


Presents for 1928 the Following Im- 
portant Lines in new and exclusive 
creations: 


THER. M. P. Floor, Bridge and Table 
Lamps, Silk and Parchment Shades. 


THE ~IUBULAR PRODUCTS. Corona 
Ashless Ashstands, Nationally Advertised. 


Pieri! sJEANNETIE 3GLASS CO.; 
Glass Table Lamps and Illuminating Glass- 


ware. 


MAJESTIC LAMP WORKS, Novelty Cen- 
ter Pieces, Aquariums and Gold Leaf 
Wrought Iron Furniture. 


Also Associated Display of 


THE ASIA COMMERCIAL COMPANY (H. R. 
Hohmeyer, Manager) Showing a complete line of 
imported Chinese goods, including cloisinne vases, 
Oriental pottery, brasses, tapestries, etc. 
Visit This Display 
Frequently during 1928 


TINKER BROTHERS 


17 N. Wabash Ave. 
CHICAGO 


Factory Representative 


Paden City Glass Mfg. Company 
Fancy colored and crystal Table Ware, Hotel and 
Restaurant Glassware 
Beaumont Glass Company 
Lighting Glassware, Ashtrays, Mounters Ware, 
Inkwells, private molds 
Weston Glass Company 
Blown Stemware, Jugs and Tumblers in 
crystal and colors 
Lewis County Cut Glass Company 
Cut and Decorated Stemware 


Potomac Glass Company 
Blown Lead Stemware, Cuttings, Gold Encrusta- 
tion and Fancy Decorations 
Lotus Glass Company 


Gold and Colored Decorations on Tableware and 
Stemware 


Send for Samples and Price List 


One hundred eighteen 


CROCKERY AND GLASS JOURNAL 


December 15, 1927 


New Attractive Table Decorations 


HE smaller illustrations show the new combina- 
tion Glass and Pottery Flower Holder. Glass 
Blocks 4” diameter—may be had in rose, green, and 
crystal; Ivory Glazed figures 6 high are attached to 


E. M. MEDER COMPANY 


the Glass Blocks. Made in five dainty subjects. 

The center illustration shows a Wax Lily 6” in 
diameter with a 6” Ivory Glazed Figure. The Lilies 
are made in pink, peach, orchid, yellow, and red. 


GEORGE TURNER 


a 17 NO. WABASH AVE., CHICAGO S| 


Plan National Business Census 


With this year’s series of marketing censuses drawing 
to a close, the officials of the United States Census Bureau 
are lining up the program for the long-awaited National 
Census of Distribution. The city-by-city, tabulations 
which have been conducted in upward of a dozen repre- 
sentative American cities, have been in the nature of ex- 
perimental or sampling operations. Fortified by the ex- 
perience thus gained the heads of the Census Bureau are 
ready to make their plans for a Nation-wide survey of 
mercantile outlets in all commodity lines. 


As the scheme does not call for census operations until 
1930—when an inventory would be taken as of date of 
1929—it may appear early to begin preparations. Ex- 
planation of the seeming forehandedness lies in the fact 
that it will be necessary to obtain authorization from Con- 
gress this winter for the new venture. Then, a year 
hence, the census officials would be ready with their esti- 
mates, so that the Seventieth Congress, at its second ses- 
sion, could make appropriations for the big round-up of 
distributors and an organization could be formed and the 
machinery for the new census be set up during the last 
six months of 1929, 


An even more urgent reason for early preparedness 
on the part of the census people is that the present in- 
tention is to broaden the scope of the National Census of 
Distribution beyond anything that has been known in the 


past. Each succeeding city census of distribution has 
shown improvements upon its predecessors until the city 
projects that are rounding out the year 1927 would scarcely 
be recognized as in the same class as the initial under- 
taking at Baltitmore. Yet it is contemplated to have the 
national census far more ambitious than even the latest 
model city census in its sweep and detail. 

Just as an illustration of how the national examination 
of distribution resources is planned, it may be cited that 
there is to be a notable enlargement of the commodity 
classification. This, be it realized, is the quarter wherein 
the huge totals of distribution statistics are broken up 
into the subsections which enable an everyday retailer to 
compare the census averages and percentages with the 
figures of his own business. The topmost aim will be 
to fix the national census so that its revelations can be in- 
tensively localized. 

Ever since the city censuses began there have been con- 
tinuous demands for more and more commodity classifi- 
cations. Only a few days ago a leading manufacturer of 
blankets visited the Census Bureau to ask why wholesale 
and retail sales of blankets could not be segregated from 
the general dry goods and house furnishing lines. The 
officials told him they saw no reason why this should not 
be done. By similar enlargements, the tentative list has 
grown until it is likely that the schedule for the first Na- 
tional Census of Distribution will call for separate entries 
on not less than 150 commodities. 
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An Enlarged Eastern Manufacturers and 
Importers Exhibit 


By Beatrice MILLER WISNER 


AGAIN the curtain will ring up on the Eastern 
Manufacturers and Importers Exhibit, Feb- 
ruary 6th to 17th, Palmer House, Chicago, 
| and again thousands of visitors will witness 
this stupendous, much heralded exhibit, which is one of 
the outstanding spring events in trade circles. Art wares 
from many European centers and the remotest districts 
of the world will stand side by side with American prod- 
ucts of distinctive character to tell the story of beauty and 
history in things 
worth while from 
these various fields 
of industry, includ- 
ing Japanese and 
| Chinese arts, Euro- 
pean pottery, china 
and glass, Ameri- 
can pottery china 
and glass, bronze, 


brass, occasional 
furniture, lamps, 
shades, (silk and 
parchment),  arti- 
ficial flowers, pew- 
ter, .wrought iron 
Ware leather 
goods, pillows, fab- 
tee desk sets, 
wooden specialties, 
clocks, musical 
pieces, crystal, jade, 
and many _ other 
artistic novelties. 
George F. Little, 
managing director, 
with associates and sponsors of the exhibit, have spared 
no pains and untiring effort to bring the Spring Exhibit of 
1928 to a successful issue, and much credit is due to the 
heads who have enlarged and added new exhibitors to the 
already long list, increasing it to twice the size of former 
years, thus giving still further brilliancy and interest to 
the spectacle. Announcements and foregoing editorials 
in many of the leading trade papers with dates of the 
Exhibit have given splendid publicity and zest to the 
enterprise, which should be a compelling inducement to 
those who have not been fortunate in witnessing former 
exhibits, to be present at the Palmer House, during Feb- 
Tuary 6th to 17th, 1928. Don’t just stand by and listen 
in, but be there personally to read, mark, learn and in- 
wardly digest the kernel of this unprecedented show, 
which has become an international success, and when the 
curtain finally falls on the scene, February 17th, unite in 


One cf the artistic displays featured by Ferdinand Bing & Co.’s Successors, Inc., 
_ 67-69 Irving Place, New York, N. Y. 


the spontaneous applause of those present for a re-enact- 
ment of this great and glorious achievement, swelling the 
unanimous voice—Encore—Encore. 

Following is a list of some of the exhibitors: 

Acme Lamp Shade Co., Frank Aiello, American Leather 
Products, Art Novelty Import Co., Inc., The Atlantic’ 
Refining Co. (Atlantic Candles). 

The Baltimore Clipper Importing Co., G. H. Barrel & 
Co., The Berger Clock & Novelty Co., Ferdinand Bing 
& Co.’s Success- 
ors, Inc., Borrelli & 
Vitel. Be oayalre 
Brothers, Bradley 
Studios, Kit Brat- 
ton, Bybee Pottery 
Co. 

California Fai- 
ence Co., Carbone, 
Ine; Me Wes art 
&, Co. Inc, -Cas= 
sidy Co., Inc., ‘Cle- 
well Studios, Cor- 
ev otsh ee sinblentar,; 
Craftsman Studio, 
Edward J. Cadi- 
gan. 

Diaerens Att 
crafts, Day-Crait, 
nec Decorative 
Plant Con Ines de 
Sherbinin Studios. 

Eberling & 
Reuss, Ethel Ed-~- 
wards Studio, F. 
Ehrenreich & Son, 
Electrolite Products Co., Eltex, Inc., European Specialty 
Co; 

Freeman-Selden, Inc., F. K. Ferenze, Inc., Forgelight 
Iron Works, Fourman Bros. & Co., Inc., Francois, Im- 
porter, Frankart, Inc., Fulper Pottery Co. 

Garrison Studio, Caesar Ghiglino, The Gifts-Bazaar, 
H. Gigan & Co., G. Granata & Co., Inc., Louis W. Gree- 
man Co., Inc., A. M. Greenblat Studios, The Greenwich 
Box Shop, Inc., J. Leo Grogan, Gift House. 

Charles Hall, Inc., Haeger Potteries, Inc., Murray M. 
Harvey, Wm. F. Hayes & Co., Hayes-Turchin Co., Inic., 
A. Hermanns & Co., John J. Hines, Inc., W. H. Howell 
Co., Hubley Manufacturing Co., Hull House, Heintz Art 
Metal Co. 

Imperial Import Co. 

Japanese Fan Co., Jarnow & Co., Javan Studios, Jew- 
elers’ Headquarters, Jennings Bros. Mfg. Co. 
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In 1928 


Buyers will be in search of quick-selling, money-making lines that 
assure profits and increased business. Anticipating this our fac- 
tories are now prepared to offer during the coming year a larger 
and better range of quality lines than we have ever presented 
before. Attractive pricing and prompt deliveries combined with 
a personal service and interest in your business is our guarantee 
and assurance of your utmost satisfaction. 


THOMAS G. JONES 


Suite 202-203-204-206 
FIFTH AVE. BUILDING 
NEW YORK 


1 


No. 80 Three gallon Aquarium 
Cut No. 3 


Representing 


McKEE GLASS CO. 
D. C. JENKINS GLASS CO. 


No. 90 Footed ice tea set 
Two tone effect 
Crystal and green 


ALBRIGHT CHINA CO. 
McDONALD GLASS WORKS 


Rebecca two handled vase jar 
Mexican bubble effect 
In colors and crystal 


Ming Decoration on the 
Pilgrim Shape 
A charming Chinese motif 
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K. & O. Co., Inc., Kanne & Bessant, Inc., Kay & Ellinger, 
Inc., Lee Kogan, Inc., Koscherak Bros. 

Mader, Inc., The Lane Co., Emil S. Larsen & Co., Inc., 
Lawton Co., Lazarus & Rosenfeld, Inc., Jos. J. Leinfelder 
®& Sons Co., Rudolf Lesch, George F. Little, Lukas 
De’Cors. 

Maibrunn Co., A. W. Mass & Co., Mandix Co., L. R. 
Markell, Wm. G. MclIlvain Co., The Merrill Shops, Mica 
Craft Corp., Mogi, Momonoi & Co., Inc., Mountain Com- 
munity Inc., Mulholland Silver Company. 

The Napier Co., Earl W. Newton & Associates. 

Palmer & Dillon, F. Pavel & Co., Peter Perazzo, Period 
Wat Shoppe, Inc.,. Pitt Petri, Puillowcraft, Pompeian 
Bronze Co., Inc, Arthur H. Poynter, S. Craig Preston, 
Elsie Prince Studio, The Pullman Metal Specialty Co., 
Pyraglass Products. 


- 


me ianecd ~Co., Inc, Rehberger & Saul Inc), Rttz 
Import & Export Corp., The Roycrofters, Rustic Well 
Foundry, Mary Ryan. 

S. & B. Importing Co., John B. Salterini, Tony Sarg 
Studios, Inc-., Sau IMfg. Co., The School of the New 
Age, Howard G. Selden, I. Shainin & Co., Simondetti & 
Co., Inc., I. S. Spencer’s Sons, Inc., Spicer Studios, Wm. 
A. Spinks & Co., Nathan Straus Co. 

Talavera Importing Co., E. R. Thieler, C. W. Titus, 
William H. Tombs Studios, Treitner & Froelich, A. L. 
Tucka Son & Co., Inc, Taiyo Trading Co. 

U. S. Wacker Furniture Co., Unaka Potteries, Inc. 

Vineland Flint Glass Works. 

J. Baxter Webb, M. Wille, Roger Williams Studio, 
Wiltshaw & Robinson, Ltd., Wright, Tyndale & Van- 
Roden, Inc. 


HEN a stranger comes to town, he doesn’t care 
altogether about your park, your hospitals, your 
streets. He goes into-a store and nine times 
out of ten forms his opinion of the town on the recep- 
femme gets there. He is the city’s guest. If the clerk 
doesn't know how to welcome and serve a guest, the 
town is getting a stab in the back for which the em- 
ployer himself is responsible—The Honolulu Item. 


Sta fact, or have I dreamt it, that by means 
of electricity the world of matter has become a 
great nerve, vibrating thousands of miles in a 
breathless point of time? Rather the round globe is a 
vast head, a brain instinct with intelligence: or shall we 
say it is itself a thought, and no longer the substance 


which we dreamed it.—Nethaniel Hawthorne. 


A pottery display of R. H. Macy & Co., New York. 


Putting the Modern Artistic Instinct 
in Homefurnishings 


That Is What Venturous Does in John Wanamaker’s New York 
store, Where China, Glassware and Home Furnishings Are LDis- 
played for Their Representation of the Modern Spirit of Living. 


= 


OHN WANAMAKER, New York store is 
displaying a new venture in Venturous which 
was recently opened on the Fifth floor of the 


of Richard H. Waldo of the store’s management : 

“We have endeavored to show the home, or rather the 
elements which, harmoniously blended, make up the home, 
translated by the artistic instinct of the day. In the rooms 
have been assembled the words of living artists, architects 
and craftsmen (the best of the Paris Exhibition group). 
Furniture, hangings, lighting fixtures, paintings, decorative 
textiles, rugs, table silver, china and glass have been se- 
lected not for their accentricity, but for their representa- 
tions of the modern spirit of living in the “upper reaches,” 


anl in terms of the artistically and practically sound.” 
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Glass takes on a new importance in the decorative 
scheme of things at “Venturus.” It is admirably suited to 
the theme expounded by the exhibiting artists at the Paris 
Exposition of 1925, and carried on by those influenced by 
this movement both here and in France. Its hardness of 
surface and cold reflective qualities make it particularly 
expressive to put it in the words of the architect, Paul 
Chalfin, who is responsible for selecting the pieces abroad 
and arranging them at the Wanamaker show here. 

Table glass by such artists as Jean Luce and Lalique 
endorses cone and regular shaped goblets, but always on a 
substantial base, and, if there is a stem, it is a thick one, 
solid and steady. One set in plain glass has bases colored 
a platinum tone, which is quite consistent with the cold 
metalic quality that characterizes many pieces in the ex- 
hibit. - Lalique has made goblets all in white except for 
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decoration in black around the thick stem. Color is occa- 
sionally used, but black and white or metal and white are 
outstanding. 

Lalique is represented in other pieces than table ware. 
Among them is an inkwell of ground glass, again with a 
broad substantial base, rectangular this time, the stopper 
representing a huge bird. There is much molded glass in 
the decorative pieces from other studios, heavy pieces in 
designs such asa turtle, a group of fawns. 

Mirror affects are extremely important, in hanging wall 
mirrors and lamps, and in standing cubes to serve as 
pedestals, if so desired, or just as decoration. An Ameri- 
ean artist, Robert Locher, has on exhibition a pair of 
lamps with bases of mirror tubes, quite tall. These have 
shades of nickel polished and painted red inside, to be 
reflected on geometrical mirror table tops on which they 
stand. 

Opaque glass lamp bases have been contributed by such 
artists as Lalique, in white or color, sometimes with an 
arrangement for a light inside the base as well as under 
the shade. These hases are all large, rounded, and squatty 
or elongated. These carry designs etched in with acid 
in characteristic Lalique manner. 

Side lights, which are attracting a great deal of atten- 
tion, are often made of geometric planes of ground white 
glass, set into metal grooves, one over the other, or over- 
lapped and bound together with a metal bracket. 

The table china on exhibition, by Jean Luce, is a neu- 
tral tone, about oyster color, with line borders in the 
platinum tones which has been mentioned before, and 
with a single stylized floral motif in the center of each 
piece, this in the platinum tone and a dusty pink. - The 
shapes are simple and severe, without any effort at ex- 
treme design. 

Crackled ware in the same neutral tone is used for 
tall vases and some lamp bases, in simple forms of geo- 
metric origin, again presenting planes at different levels or 
in different sizes overlaid in geometric progression. 

There are quantities of decorative bits of pottery, rep- 
resenting for the most part animal groups of original and 
sometimes grotesque design and coloring. 

A visit to this unique exhibition of home furnishings is 
most interesting. Venturous it is pointed out never will 
look toward exhausting the world of new things, or rep- 
resenting a whole native art, but it does afford stimulat- 
ing advantages to both the public and the artist. It bars 
cranky and specular ‘isms’ in favor of sound, youthful 
views, knowledge, trained hands and intuition. 

Briefly Venturous offers rooms where the works of 
artists, architects and craftsmen are offered in harmonious 
concurrence as a modern whole. With an affection for the 
heritage of the past but with its face turned confidently 
toward the future, Venturous, conscious of its own power 
to create, demands considerable thought and study. Each 
of its creations is something of an adventure. But often 
the adventure of tried men, schooled in the processes of 
old arts, yet headed away from habit. 

The trait of this art is often an athlettic hardness, a 
Satisfaction with matter that bluntly declares itself— 


iron, glass, wood, concrete—with elements that are free of 
emotional appeal—line mass, area, dynamics—more than 
with ornament; and finally with such beautification as na- 
ture practices—and spotting schemes that enrich marbles 
and woods, skins and feathers—the color—successions that 
reign in natural surfaces. 

The assembling of its productions reveals one outstana- 
ing impulse—to live on frank terms with sun, air, light, 


An architectural conception of Paul Chalfin, executed by 
Ricci and Zari for ‘‘Venturus,’ the exhibit of advanced 
decorative art now in progress at Wannamaker’s, New York. 
It forms a geometric background for many fine objects with 
lamps cf outstanding interest. The globular form in lamp 
pottery, as adopted by Jean Besnard is used in striking con- 
trast to angles and straight lines in other decoration. 


cleanliness, and modern conduct. To putas little as pos- 
sible of the inherited between ourselves and our new facul- 
ties for health and happiness, our power to have things 
and have done with them, as we pass on to new powers. 

Art of this strain will no longer hold to old house- 
plans, nor only to old devices for comfort, old forms of 
clothes, old tones and beauties. It will not think even its 
own contrivances permanent or final. It contemplates re- 
making the future scene to fit the courage of future needs. 

There is no cowering in this stage of artistic recovery. 
Art is on the wing. It looks toward endless dawns, de- 
lights in the X quantity of its own future as much or 
more than it enjoys the intricate beauties of the arts of 
yesterday. 

Above all it has plenty of skill. Design and skill are 
born out ot new processes. The skill of a riveter or an 
aviator is not different in kind from the novel handi- 

(Continued on next page) 
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MANUFACTURERS 
IMPORTERS snp EXPORTERS 
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PERMANENT 
CHICAGO SHOWROOM 


AMERICAN FURNITURE MART 
BUILDING 


ROOM 401 


Exhibiting at 
PHILADELPHIA 


INTERNATIONAL CHINA, LAMP, 
GLASS AND GIFT SHOW 


HOTEL BENJ. FRANKLIN 


FEBRUARY 27 to MARCH 3 
ROOMS NO. 325-326-327-328 


CHICAGO 


CHINA, GLASS AND GIFT SHOW 
HOTEL STEVENS 


JANUARY 30 to FEBRUARY 4 
ROOM NO. 430-A 


PIVISBURGH 


ASSO. GLASS & POTTERY 
MFRS’. EXHIBIT 


WM. PENN HOTEL 


JANUARY 9 to 21 
ROOMS NO. 415-417-419 


We also at this time wish to extend 
to our friends in the trade our 
Hearty Seasonal Greetings. 
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Pottery Modern Instinct in Homefurnishing 
(Continued from page 125) 

crafts of the sculptor in concrete, the worker in cellulose 

lacquer and the etcher in acid on glass. 

In America, where intelligence is least bound by the 
past, but where respect for its beauty and romance is the 
ascendant impulse among cultured people, the new and 
uncompromising aspect of the work of modern France 
and modern Europe, generally, will not but a moment 
paralyze enthusiasm for its beauty nor cloud the dis- 
cernment of truth. 

In a personal contact with the men whose works are 
shown here it has made its choices, and it will continue in 
collecting from the lively inventions and witticisms that 
are being produced in America. 

The things of the past are the companions of climates 
—English-and French things comfort one against winter; 
Italian and Spanish things demand cool shade away from 
great heats. But we of today know nothing of season 
in our modern houses. We come and go irrespective, and 
need no hearth and no fan. 

The things of our day meet this freedom with their 
looks—accompany our transitoriness with their own sim- 
plicity and detachment—as if they could be picked up at 
Palm Beach and carried to Southampton with a facility 
equal to ours in travel and change. They are almost 


equipment. 


Chains and Department Stores Have 
20% Trade 


Chain store, department store and mail-order house 
growth has been rapid in recent years, but these groups 
combined do not yet handle more than 20 per cent of the 
country’s total retail business, according to the National 
Industrial Conference Board, Inc. 

In the banking field also the smaller units prevail. 
The 28,146 commercial and savings banks in this country 
show an aggregate capital and surplus of $6,745,300,000, 
which is an average of less than $250,000 each. Even the 
average capital of steam railroads is only $5,250,000; elec- 
tric railroads, $750,000, and gas companies, $1,500,000. 

What these figures show is, of course, not that the 
consolidation of industry and business into larger units 
proceeds slowly, but that in a country so large it will take 
many years under the most favorable circumstances for 
the large industrial and banking concerns to extend their 
services to all corners of the land. It is even too early 
to say how far the present movement toward consolidation 
will proceed. 

A third of the manufacturing plants in this country 
turn out 90 per cent in value of all the products and em- 
ploy nearly 90 per cent of all wage-earners in industry. 

What impresses the industrial board even more in con- 
nection with its study is the extent to which small con- 
cerns still exist side by side with the large in our highly 
competitive market. Notwithstanding the trend toward 
an amalgamation of units in the last few years, the bulk of 
business done in this country still is in the hands of rela- 
tively small companies. 
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JUDELL Bros. & WEIL 


ANNOUNCE 


fy@) HAT, effective February Ist, their 
9.9) office and new display room will be 
located at 


54 West 23rd Street 


(STREET FLOOR) 


IMPORTED 
China 
Glassware 
Housefurnishings 


WAREHOUSE 
112 PRINCE ST. 


WE WILL EXHIBIT 
DURING THE PITTSBURGH SHOW 
AT THE 


WM. PENN HOTEL 
ROOM 760 
JANUARY 9th TO 21st 


JUDELL Bros. & WEIL 


The Business of Keeping in Condition 


Oc cassionally It Pays to Check-up on Yourself and See If You Are 
Giving Your Work Too Much Time to the Neglect of Your Health 
By Norton B. JAcKson 
(New Jersey State Wrestling Champion, Heavyweight Boxing Champion, N. Y, A. C.) 


PANY men in these days of high pressure and 
/ keen business competition in the china and 
glassware trade are caught up in the whirl 
of business, bumped along the rapids of in- 
estion and insomnia and carried to the brink of the 
falls of poor health before they realize that a little thought 
to health and condition would bring about bigger business 
dividends in the long run. 

It doesn’t make any difference what business you are 
engaged in, the fact remains that you can do better in 
that business if thought and time are given to keeping in 
By condition I mean a healthy body and a 


dig 


condition. 
sound clean mind and not in the sense a1 the trained 
athlete. It would be foolhardy for a business man to 
keep himself or to attempt to keep himself in the condi- 
tion say that a trained boxer requires. In that form of 
condition he would be nervous and irritable and far 
from efficient for his business problems. 

‘he trouble with most physical 
culture exponents is that they 
start off with a long list of dont’s 
that are perfectly proper for the 
trained athlete but the average 


business man is not preparing 1—-Practice 


things. 


for any strenuous contest. There- 
fore if he wants to smoke and 
derives a certain pleasure and 
satisfaction from it why not -go 
ahead and do it so long as it is 
done in moderation and he sees 
that the ashes are not scattered 
around the house and that the 
smoke does not harm his wife’s 
new curtains. Were it not for prohibition he might even 
take an occasional drink without harm. The big thing 
is moderation for excess in anything whether it be smok- 
ing, drinking or eating or a thousand and one other things 
is certain to prove harmful. 

Walking is probably the most natural of all forms of 
exercise yet with our automobiles, taxi and cabs and sub- 
ways we are neglecting one of the best forms of exercise. 
Whenever you get the opportunity walk. By getting up a 
few minutes earlier it is possible to walk to the next sta- 
tion and take your train if you are a commuter and get 
to the office at the same hour. After lunch form the habit 
of taking a walk—not too fast but walk. I know an old 
trainer who used to say after a meal: 

“Now fellows get out and walk your food into you.” 

Golf, because it involves a lot of walking, is a mighty 
fine exercise and one that is very suitable for the middle 
aged business man. Horseback riding and swimming are 
also good forms of exercise and here again the old Gre- 
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Five sane rules for keeping in 
Condition: 


moderation in all 


2—Walk as much as possible. 
3—Exercise but not to excess. 


4—-Eat slowly at regular hours. 


5—Drink plenty of water and get 
sufficient sleep. 


cian theory of moderation is advisable. Don’t overdo 
your exercise for that is as harmful as lack of exercise. 

From time to time one hears of Mr. Soandso who is 
more than fifty or sixty and takes twenty-five mile hikes 
over the mountains or swims five or ten miles in the ocean. 
That may be very well for Mr. Soandso. He has spent 
years training and preparing for these endeavors and pos- 
sibly he benefits from his exercise but this does not fol- 
low for the average business man who has not prepared 
for these pursuits. 

I know a venerable gentleman of some seventy years 
who wrestles a couple of times a week at the New York 
Athletic Club. Wrestling is considered a very strenuous 
sport yet this particular individual benefits apparently 
from his work-outs because he has been engaged in this 
sport for.years and has never let up. It would possibly 
harm him more if he gave up exercising entirely than if 
he continues 1n moderation. 

Stanislaus Zybysko, the world 
famous protessional wrestler and 
former world’s champion, used 
to say that he had studied wrest- 
ling and had so great a knowledge 
of the game that no man would 
ever throw him until the years 
caused his strength to begin to 
wane. To him it is second na- 
Lupe: 

“Handball, hand tennis, tennis 
and bowling are all good forms 
of exercise when properly en- 
gaged in and not overdone. 

Do not put excessive bur- 
dens on the heart. Have a complete physical examination 
at least once a year. A doctor like a good automobile 
mechanic can go over the machine and find a little knock 
or a little miss here or there that can be easily remedied 
and make the body or machine last a good many years 
longer. The heart is the human engine and care should 
be seen that it is not overburdened and that it gets the 
proper fuel. 

Most of us eat too fast. Personally I find that my 
greatest fault so far as condition is concerned and it is 
one of the most harmful. In fact I feel more or less of 
a hypocrite to write on the subject yet I am trying to 
slow up at meal times and I know a good many of us 
could cut down on the speed and benefit. Overeating is 
another very harmful habit and there is scarcely one of us 
who could not cut down on the food consumption and 
benefit thereby. It is really surprising how little food 
the human body requires for efficient running and unlike 

(Continued on page 130) 
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BUYERS 


ARE COMING TO PITTSBURGH IN 
JANUARY TO SEE AMERICAN WARES 


BECAUSE 


American wares mean employment and 
wages for American workers. 


New wares for 1928 will be shown first in 
Pittsburgh. 


Lines of more than 60 domestic producers 
will be shown. 


More products from domestic glass factories 
and potteries are shown in Pittsburgh than 
anywhere else at any time. 


Nowhere else than in Pittsburgh will the 
buyer find the range of ware at prices for every 
purpose. 


COP 


GLASS AND POTTERY EXHIBIT 
January 9 to 21, 1928 


Associated Glass and Pottery Mfrs. 
P. O. Box 555 Pittsburgh, Pa. 
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a straight eight motor the better the body and mentality 
the less the food required allowing of course that the 
proper foods are consumed. 

Frank Kramer, former world’s bicycle champion and 
one of the greatest athletes of all time, had a slogan: 
“Know yourself.” For keeping in good condition I know 
of no better advice. With a little thought you can soon 
discover how much exercise you can stand, how much 
sleep you require, what foods agree with you and those 
that do not digest easily and once you “know yourself”’ 
vou have the key to health, happiness and success. 

Water is a great aid to health. Drink plenty of it so 
long as it is not too cold. I have never heard of water 
disagreeing with anyone. A glass of water upon arising 
is a great health inducer and this brings us around to one 
of the most important factors for good health. 

It is most important that the body have regular move- 
One of the biggest causes of illness, inertia, 
etc., is constipation. Eat plenty of chunky food such as 
salads, spinach, carrots and the like. For breakfast prunes 
or Fig Bran are splendid and there are many other 
cereals that are good. About once a week it is a good 
idea to take a spoonful of mineral oil or more according 
to the necessity. This serves as a lubricant with splendid 
results. 

The question of sleep is a very important factor for 
A set rule can not be given for one person 
As I once heard a friend de- 
i.e. one person will get more 


ments daily. 


good health. 
requires less than another. 
scribe it: “sleeping faster,” 
out of eight hours’ sleep than another will out of ten. 
Here again the question of knowing oneself comes in. 
Most of us if we have given the matter any thought at all 
know about how much sleep we require to feel fit the fol- 
lowing day. Of course strenuous exercise or late hours 
makes this rule vary. 

If this article were a sermon which 
best to keep it from being my text would be: 

“For Good Health—Know Yourself and 
Moderation. 


I have tried my 


Practice 


Taft Predicts Bigger Volume for Stores in 1928 


“Unless all signs fail, retail business in 1928 will go 
considerably ahead of the current year,” William Nelson 
Taft, editor or the Retail Ledger, told the merchants of 
Detroit recently at a special meetitng of the Retail Mer- 
chants Association at the Book -Cadillac Hotel. 

“Some two months ago,” Mr. Taft pointed out, “the 
buying-power index for the country as a whole took a 
marked turn upward and, as past experience has proved, 
the changes in this index precede the movements of retail 
business by six months, almost to the day. So far as can 
be ascertained at the present time, this upward turn in 
the buying power of the people as a whole is a semi-perma- 
nent trend, rather than a merely temporary fluctuation. 
This means that, about the beginning of April, the com- 
mencement of the upward swing of retail trade should 
begin to be noticeable, continuing indefinitely from that 
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time on, since this curve will not turn downward until six 
months after warning has been given by a corresponding 
movement in the buying index. 

“This does not by any means mean that the last eight 
months of 1928 will be a period of “easy sales’ for stores 
of all types. Far from it. It merely means that retail 
volume generally may be expected to rise during that time 
and that there will be less sales resistance than has been 
apparent during the last few months. Stores will have 
to continue to fight for business with every weapon at their 
command and it will be essential that all the details of 
buying, advertising, display, salesmanship and service be 
watched even more carefully than in the past.” 

Installment selling was credited by Mr. Taft with being 
to blame for at least a portion of what he referred to as 
the “psychological depression” from which busine 1S. 
suffering at the moment. 

“We have been told by the advocates of the partial- 
payment plan,” ‘he declared, “that installment selling in- 
creases volume. Certainly it does, and cutting the price of 
merchandise in half would have the same result. Too. 
many stores, in their wild scramble for volume-at-any- 
cost—in their feverish attempts to ‘beat last year’s record’ 
—have been materially weakening their position by letting 
down the credit bars until today there is scarcely any arti- 
cle from a paper of pins to a locomotive that cannot be 
bought on the so-called ‘budget system.’ Stores have 
talked so much to their patrons about ‘budgeting their pur- 
chases’ that they have forgotten to budget their own safety 
and have issued a heavy overdraft upon future business,. 
a draft which has now become at least partially due. 

When it is remembered that some four to six billions 
of dollars of the income of the American public for 1927 
was already spent (or at least contracted for) in 1926, 
through installment sales made in that year, is there any 
reason for wonder why the volume of retail business for 
the current year has not been up to the optimistic expecta- 
tions of those who discounted their volume at the partial- 
payment counter? No engineer, desiring to harness the 
full force of a stream at a certain point, would deflect 
a considerable portion of.that stream above that point and 
still expect to generate the same amount of power. But 
that is precisely what the proponents of installment selling 
are maintaining can be accomplished; and when the force 
of this mighty stream of some thirty-eight billions of dol- 
lars is diminished by drawing off four to six billions in 
advance, the installment addicts raise their hands to heaven 
and wonder what can be wrong. 

“Throughout the country as a whole, however, there is 
ample evidence that better merchandising plans amd mod- 
ern merchandising methods are being adopted and adapted 
to the constantly increasing benefits of merchants.” 


HERE are two kinds of discontent in this world: 
The discontent that works, and the discontent 
that wrings its hands. The first gets what it 
wants, and the second loses what it has. There’s no cure 
for the first but success; and there’s no cure at all for 


the second.—Gordon Graham. 


— 
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ATTENTION 
of the 


BUYER 


IT WILL GREATLY 
REPAY YOU 


when visiting the New York 
market to see the display of 
Morris Sendar, 291 Bowery, 
where a complete line of hotel 
vitrified chinaware and Eng- 
lish Imported Ware its always 
at hand. 


English Blue Willow 


is our specialty 


MORRIS SENDAR 


| 291 BOWERY NEW YORK 


What Do You Mean by ‘Substitution ? 


By Epmonp A. 


WHITTIER, 


Secretary-Treasurer, American Fair Trade Association 


Gas N its broadest sense this word ‘‘substitution” 
V. | includes a variety of business practices not all 
| of which are reprehensible. A woman enters 
a store and asks for a certain kind of china. 
Thea ee tells her that he does not carry this kind but 
that he has something just as good—in fact, better. If 
he has the customer’s confidence and is a good salesman, 
he may be able to sell her the china he carries. 


This is substitution and a kind of substitution extremely 
annoying to manufacturers of trade-marked articles; but 
the transaction is perfectly ethical so long as the customer 
is not deceived. 


The correction of this kind of substitution lies in the 
hands of the manufacturer of the goods or owner of the 
trade mark. A large part of his advertising effort is to 
make consumers call for his product by name and insist 
upon getting exactly what they ask for. He is successful 
in proportion to the merits of his product and the strength 
of his advertising and selling efforts. 


The other type of substitution involves actual fraud. 
The customer asks for a certain branded article, receives 
a product bearing the familiar name and packed in the 
familiar container, pays the price and walks out satisfied. 
The satisfaction ends when she uses the goods and finds 
that they do not behave like the product she is accustomed 
to. The reason is that she has not bought the product she 
asked for but a substitute, packaged and trade-marked in 
imitation of the goods she wanted. Such imitation of con- 
tainers and labels may run all the way from a general re- 
semblance intended to deceive a careless buyer, to an ex- 
act imitation or counterfeit. The courts are full of bor- 
der-line cases involving the attempts of manufacturers 
and merchants to prey upon the reputation of well estab- 
lished products, keeping just inside the law. Where the 
substitution is a 100 per cent fraudulent imitation, the 
case becomes one for the criminal courts and the ques- 
tion involved is one of fraud. 


Cases of substitution handled by the American Fair 
Trade Association cover all degrees in the range that has 
just been suggested. 


In a previous article on this subject, the CRocKERY AND 
GLass JouRNAL described how the Association handled 
cases where the fraudulent intent was not evident and 
where the act was one of imitation rather than of decep- 
tion through direct substitution. During the past year, 
the Association has been in contact with substitution in its 
darker aspects. Our efforts to unearth evidence and to 
punish offenders have involved legal action which is of 
great interest to business men generally, whatever the 
products may be which they manufacture or sell. 
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About a year and a half ago, we received complaints 
from manufacturers and distributors of widely used auto- 
mobile lubricating oils, of substitution evils connected 
with the retailing of such products. Investigation clearly 
demonstrated that many service stations delivered to mo- 
torists substitute oils in place of the oils called for. Mo- 
torists ordered and paid for a trade-marked oil and in 
many cases saw it drawn from a drum bearing the label 
of a certain company only to find that their engines did 
not run with customary smoothness and that in some cases 
their bearings were ruined by lack of proper protection 
against friction. The experience of the American Fair 
Trade Association in investigating such frauds and prose- 
cuting offenders has demonstrated how difficult it is to 
catch clever knaves. To prevent evidence upon which the 
courts are willing to convict, it is necessary not only to 
have such samples of oil picked up by investigators, an- 
alyzed by competent chemists, but also to duplicate and 
triplicate such evidence. One example was not enough. It 
is necessary to prove a “continuing practice.” Courts are 
willing to admit that the defendant may have made an hon- 
est mistake in one case, but when we can prove several 
cases of substitution by the same defendant, the courts are 
ready to convict if the evidence is holeproof in other 
respects. 

As a result of this campaign, public garage and service 
station proprietors have been convicted, fined and im- 
prisoned in New York, Philadelphia, Providence, De- 
troit, Indianapolis and many other large centers. The 
strongest weapon against the substitution practice is pub- 
licity. Two or three convictions in a single city or town 
talked about in the newspapers are enough to warn mo- 
torists to be on their guard against this fraud and to — 
serve notice upon dishonest retailers that they are being 
watched and that their turn may come next. The cam- 
paign was taken up by the newspapers and automobile 
publications as an actual crusade. 


One interesting effect of the Association’s work to curb 
substitution has been the strengthening of anti-substitu- 
tion laws in several states. In many states there is oppor- 
tunity under existing law for the dishonest retailer to 
plead that substitution was made without his knowledge 
and through the ignorance of an irresponsible employee. 

One of the most efficient statutes secured to remedy 
this situation is the socalled Sterling Act passed by the 
legislature of Pennsylvania at its last session. This 
law goes to the root of the matter by making it illegal 
to store or to sell gasoline or lubricating oil from a con- 


tainer carrying a label to which the contents are not 
entitled. 
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~tomobile oils has served to attract attention to the 
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Revelations of fraudulent substitution in the sale of au- 
sub- 
stitution fraud as a whole, regardless of the product in- 
volved. One person out of every five in the United States 
owns a car, and anything that affects our most popular 
outdoor sport becomes immediately a matter of public 
concern. The widespread attention drawn by this cam- 
paign has brought us many inquiries from other industries 


that have to contend with similar abuses. I have fre- 
quently been askéd if it would be possible to take such 
frauds to the courts as has been done in cases of motor 
oil substitution. My answer has been that if the fraud 
can be conclusively proved either by chemical analysis, as 
in the case of oil, or by equally concrete evidence, there 
is no reason why any industry should not fight substitu- 
tion of this type effectively. 


Colored Glass Containers Attract Customers 


By THEODORE LENCHNER 


= ay HE present educational program designed to 
fal ay) acquaint the public with the advamages of the 
e Ke VA glass container could have been g.ven an added 
Mey significance 1f our container ee eee 
had visualized the greater sales possibilities through the 
use of color. This subject refers not only to colored glass, 
but to containers made attractive through the use of the 
so-called “vitr:fiable colors,’ which are fused to the glass. 
It is the writer’s impression that the public, once con- 
verted to the mas of 


“see what you | buy in fie. n 
that Padca Hlich of appeal lows as hie 

We have heard much about the use 
tising. It has also been agreed by bus-ness psychologists 
and the government that color, used in articles of mer- 
chandise and in advertising, outpulls black and white in 
the proportion of about 5 to 1. Indeed, the present tend- 
ency is to eliminate the austere all white kitchen in favor 
of the kitchen whose walls, floors, furniture and utensils 
are enhanced with a variety of tints and shades. Then, why 
would not the housewife, who is the principal buyer of 
food in containers, give preference to those containers 
which are embellished or decorated with color? It there- 
fore behooves us to give careful consideration to the force 
of color as a sales stimulant. 

The manufacturer will at once point to the colored label 
on a glass container as the answer. Indeed, this is an 
answer, but will it suffice? The writer’s experience with 
this temporary form of embellishment or decorat.on leaves 
much to be desired. While the colored paper label is 
necessary in that it describes the contents and gives other 
printed information, it does not necessarily serve to give 
that container the exclusiveness which the manufacturer 
is seeking. Even the design of the container will not give 
the individuality desired. 

A container manufactured from colored glass, or one 
having decorated thereon an indestructible, distinguishable 
color or colors which can be recognized at a distance or at 
a glance, would serve best to identify that particular con- 
tainer. Can it be doubted that new life and individual-ty 
were put into the fountain pen industry through the use 
of the bright red barrelled product of Parker? So it is 
with the glass container industry. If glass is to replace 
the bright, oft-time gaily colored tin can, the subject of 
colored glass containers or color decorated containers must 
be given some thought. 

The easiest, simplest, and most ecnomical method of 
presenting color in glass containers is, of course, through 


of color in adver- 


the addition of coloring oxides to the glass batch. How- 
ever, this field is rather tumited to the few colors which are 
capable of being produced in the batch and still remain 
transparent. The l'mit of one color also will be obvious. 
A greater field of embeliishment is in the use of Vitrifiable 
colors; colors which may be applied to the finished glass: 
container and then refired to a temperature which will fuse 
these colors to the container and become an integral part 
thereof. This method presents a pallette of color large 
cnough to supply even the most fastidious. The decora- 
tion or color may be but a single line around the con- 
tainer, yet that container will be identified permanently. A 

number of lines, a simple pattern, a trade mark, or solid 
area of color may serve as a medium of expression throug 
color. The particular problem is to draw attention to th2 
container and its Even the. precious metals, 
gold and silver, may be permanently fused to the con- 
tainer, and who will gainsay the fact that gold and silver 
do not create a desire to possess. 

The glass container manufacturer may look askance at 
the cost. However, the cost of colored glass is only very 
slightly higher. The color decorated glass which involves 
an extra handling and firing will naturally cost more, de- 
pending upon the amount of color decoration involved. 
To those who believe this added cost might be justified 
in individuality which the decorated container will pos- 
sess and the sales appeal of color, let it be added that the 
cost is probably not prohibitive. Of course, the type of 
decoration, the amount of color, and the facilities for ap- 
plying and firing these colors are variable factors. Con- 
stantly improving methods of production of color-deco- 
rated glass articles has lowered costs considerably, and 
there is still room for improvement. To gain an idea of- 
cost, one needs only to stroll through the Five and Ter 
Cent Stores and note the decorated glass which is offered. 
at these prices. Keeping in mind the probable manufac- 
turing cost of the glassware before decorating, the cost of 
decorating with color will at once become obvious. 

The additional equipment required is not very great- 
A decorating lehr whose firebox will maintain a tenpera- 
ture of about 1,000 degrees F. is. the largest item of ex- 
pense. Besides this, a spray gun installment (if the colors 
are to be applied by spraying) and facilities for grinding 
the color with a suitable vehicle, constitute the major pro- 
portion of equipment needed. The personnel required to 
apply the color will, of course, vary with the production. 
However, it may be stated that girls can be trained to do 
this type of work very efficiently. 


contents. 


The Desire to 
Drive a Mustang 
Landed Him 


in the China 


and Glassware 
Business 


Fred F. Case of Paterson, N. J., has 
worked on the same street for thirty- 
nine years and has risen from a general 
handy man in a crockery shop to a 
prominent china, glass and housefur- 
nishings buyer in a big department 
store. He has seen the rise and fall of 
the lowly spittoon, radical changes in 
dinnerware and the evolution of the 
lamp from an oil burner to a beautiful 
electric ornament. 


By Norton B. JAcKson 


==)/HIRTY-NINE years selling china and glass- 
PRN) ware on the same block and on the same side 
of the street, each store within a few steps of 
the other, is the record of Fred F. Case, china, 
glass and housefurnishings buyer for Quackenbush Co., 
Paterson, New Jersey. 

Mr. Case, a substantial looking gray-haired business 
man, recalls many interesting changes in the china and 
glassware trade in which he has watched the lowly spit- 
toon rise to great heights as a selling item gradually fade 
into the obscurity of a practically uncalled for item to 
be replaced in demand by tea sets, large parlor lamps and 
now the latest craze of colored housefurnishings and bril- 
liant-hued dinner-sets. 

As a youth in school Fred Case was always at the head 
of his class, although he modestly declines to admit this. 
Upon reaching the fifteen year old mark he had gradu- 
ated from grammar school and was in his first year in 
high school. 

How Mr. Case made his entrance into the business to 
which he has devoted his life and achieved remarkable 
success is a most interesting incident in itself. He tells 
it as follows: 

“T lived but a block away from the crockery and glass- 
ware store of E. Rhode Sons, Main Street, Paterson. This 
store was run by Esther Rhode and her sons and I would 
often go there on errands for my mother. One day just 
at the beginning of summer vacation I went to the store to 
buy some dishes for my mother. One of the sons asked 
me if I wanted a job there for the summer and I grabbed 
the opportunity right off for the store had a delivery 
wagon with a mustang (western horse) which I had al- 
ways coveted and longed to drive. For me to have a job 
driving that mustang was the realization of a small boy’s 
desire for perfect happiness. How proud I was when I 
drove down the street the envy of all the small boys in 
town ! 

“But there was a good deal more to do, however, than 
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driving that wagon and making deliveries. 1 swept the 
floors, unpacked barrels, dusted off the china, polished 
glasses and occasionally waited on a customer. When 
school started again I did not go back for I liked the 
work.” 

And so it was that the desire to drive a frisky young 
mustang landed Fred F. Case in his first job in the china 
and glassware trade, a job which he kept at in this par- 
ticular case for nineteen years, rising from general handy 
man to china, glass and housefurnishings buyer for the 
store as it gradually increased its departments and be- 
came one of the city’s leading establishments until before 
he left, he was merchandise manager buying for all de- 
partments. 

Mh. Case took his next and second position with Muzzy 
Brothers’ store just across the street (on the same side) 
as china, glass, housefurnishings, toys and sporting goods 
buyer. He stayed in this capacity for nine years building 
the department into one of the best in the city and then 
came an offer from the Quackenbush store, the firm with 
which he is now situated. He has been with the latter 
establishment for eleven years. 

Between frequent interruptions by sales people and 
customers of the store requiring his advice Mr. Case 
looked back to more than a quarter of a century ago when 
spittoons were in vogue. 

“In those old days,” he said, “it was inevitable that the 
young married couple would make the purchase of a 
bridal outfit consisting of a dinner set and a pair of china 
spittoons for each side of the mantel in the parlor. We 
got good prices for spittoons in those days, the best china 
ones selling for three and four dollars a piece. Entertain- 
ing at home with many guests for dinner was the vogue 
then and we sold the larger dinner sets. The average 
woman or housewife in those days prided herself on giv- 
ing a big dinner at home earlier in the day. For those 
better off a tea set was purchased and this was brought 
into play for the evening meal. It was the desire of the 
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good housewife then to have a large dinnerset and a pretty 
‘tea set. 

Now the modern wife with her small apartment sees 
how few dishes she can buy. That is why thirty-two 
piece dinner sets are in demand in preference to larger 
lsets. Twenty-five years ago and more 56-piece tea sets 
‘were the rage, but who wants so large a set today? In 
those days plain white ware with gold borders were in 
‘demand for dinnersets. Today the louder and more bril- 
liant patterns are in demand.” 


Mr. Case then excused himself for a moment and step- 
ping out on the floor of ‘his beautiful china and glassware 
department returned with a few dinner plates of brilliant 
hue and design from a well-known pottery. 

“These are selling as fast as we can get them,” he said. 
“This particular pattern (the loudest of the lot) is selling 
so fast that we are always short of them and I have helped 
out several big stores by lending some of them. There 
demand is great. Twenty-five years ago they would not 


have sold, but who at that time thought bright colored 
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housefurnishings and kitchen equipment would come in 
demand? ‘Everything was white in those days, now the 
bread boxes, clothes hampers, dish pans, tea kettles and 
what-not are in red, yellow, blue or green. This requires 
the carrying of at least four times as much stock. Even 
knives and ‘forks come with colored handles, as do waffie 
irons, egg beaters, tea strainers and food choppers. Color 
in the kitchen and in china and glassware is the vogue 
now. 

“Another big item in the old days was the oil lamp with 
globe to match. Time was when they were the rage, but 
they have long since passed out. The next stage was the 
gas lamp and shade, and they too have gone on. Electric 
equipment has revolutionized the housefurnishings de- 
partment as well as the home. Do you remember years 
ago passing a home and seeing the one big lamp glowing 
in the center window? ‘Today you pass the home and 
looking in see a lamp in every corner and nook. It was 
only about ten years ago that the one big lamp became 

(Continued on page 212) 
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HE JEANNE ERGUASSS GOs 

has discontinued the manufacture 
of hand-made tableware and, beginning 
JANUARY FIRST, 1928, will confine 
its efforts to the manufacture of pop- 
ular articles of TABLEWARE and 
KITCHENWARE by AUTOMATIC 
MACHINE. 


This ware should not be compared - 
with pressed ware previously made by 
automatic machines; it will be well 
designed and beautifully finished. It 
will sell much lower than hand-made 


ware of similar character. 


FURNISHED IN PINK, SPECIATZASSOR UME Nas 
GREEN, CRYSTAL, FORS GEE 
GOLDEN IRIDESCENT JOBBING TRADE 


BE SURE TO SEE THIS LINE ON DISPLAY 
IN ROOM 724, FORT PITT HOTEL 
January 9th to 21st 


IAIONICION ICAEW IE NIA TONIC ION IATENIAIONIA CRIA TERIA ICRI IENIA TERIOR IA TEN ATEN IACONO" 


“~ 
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Ceramic Investigations at the Bureau of Standards’ 


NVESTIGATION of Feldspar and Its Ef- 
fect in Pottery Bodies—As reporied in the 
Standards Year Book for 1927, this investiga- 

AN2H) tion is being conducted in cooperation with tiie 
Berecican Ceramic Society. The primary object is to ob- 
tain the necessary data to make possible a better under- 
standing of the inherent physical and chemical properties 
of individual feldspars in order that they may be used more 
intelligently by the manufacturer and also to assist him 
to purchase materials of desired characteristics on specifi- 
cation. ‘Typical vitreous and semi-vitreous bodies were 
prepared and tested in which these feldspars were the 
only variable component and the bodies were glazed with 
typical glazes in which, also, the feldspar was the only 
variable component. 

The determinations made during the year, together with 
those completed previously, seem to justify the following 
conclusions: (1) The residue of the commercial ground 
feldspars used on the No. 200 sieve varied approximately 
mom,zero’ to / per cent, on 


MiemeNGs 325. sieve from 3 to 
15 per cent, and by air elutriation 


(0.02 mm separation) from 32 
to 55 per cent; (2) screen analy- 
ses made independently by vari- 
ous laboratories may differe suf- 
ficiently to make specifications to 
Blocer “than =-0.5 -per*cent of 
hile “Significance; (3) differ- 


Standards 
effects 


ences in chemical analyses are 
sufficient to justify a more exten- 
sive and cooperative investiga- 
tion to determine the cause and 
control of present variations and 
the accuracy which can be ex- 
pected with recognized good 
analytical methods; (4) results 
indicate that refractoriness increases, and the softening 
range decreases, with inarease in K,0; (5) softening paints 
range from that of cone 4 for soda feldspar to that of 
cones 9 to 10 for potash feldspar, and average variations 
of one cone can be expected in the results of different 
laboratories, particularly when different methods are fol- 
lowed; (6) true specific gravity of crystalline feldspar 
ranges from 2.635, for a commercially pure soda feldspar, 
to 2.572 for a commercially pure potash feldspar; (7) the 
porosity of “semi-vitreous” bodies is highest when using 
feldspars of intermediate K.0 content, and the volume 
shrinkage of vitreous bodies decreases with increase in 
the K,0 content of the feldspar used (the results are 
somewhat erratic and, although consistent, should be 
checked); (8) feldspar has no discernible effect on the 
color of the body by reflected light; (9) the translucency 
of vitreous bodies increases (the soda spar body excepted ) 
with increase in the Kk.0 content of the feldspar used; 


eee eilication iat by the Director, National Bureau of Standards, 
United States Department of Commerce. 


ONSIDERABLE informative 
data is contained in the accom- 
panying report prepared by George 
K. Burgess, Director of the De- a 
partment of Commerce Bureau of a0. 
at Washington. The 
of Feldspar 


Bodies, The Effects of Calcined 
Cyanite in Porcelain Bodies, The 
Microstructure of Earthenware, 


Problems Relating to Sagger Clays 
and A Study of Glazes are a few of study: (1) The 


the investigations described in this 
interesting report. 


(10) mechanical strength is affected more by the method 
of firing than by the feldspar; and (11) the thermal ex- 
pansion is increased by rapid firing and by increased 
Na,O content of the feldspar. 

The quantitative method of analyzing feldspar by 
means of the polarizing microscope has been described in 
detail in a paper and published. 

Publications —‘The Quantitative Microscopic Analysis 
of Commercial Feldspar;” Herbert Insley; Jour. Amer. 
Cer. Soc., Vol. 10, No. 9, page 651; September, 1927. 

“Bureau of Standards Investigation of Feldspar—2d 
Progress Report;” R. F. Geller; Jour. Amer. Cer. Soc., 
Vol. 10, No. 6, page 411; June, 1927. 

The Resistance of Ceramic Glages to Abrasion.— 
Glazes on whiteware often become scratched, abraded, and 
otherwise disfigured while the ware is still mechanically 
serviceable. The problem was investigated by the Bu- 
reau and the principal features of the investigation were: 
(1) The development of a suitable method for determin- 
(2) the 
determination and comparison 
of the hardness of commercial 
brands of chinaware; and (3) 
the study of the effect on glaze 
hardness of variations in compo- 
thickness, firing tempera- 
A descrip- 


ing glaze hardness; 


ture, and body used. 
in Pottery tion of the apparatus used and 
the results obtained has been 
published. 

The following 
were reached as a result of the 


elarimeter 


conclusions 


method gives fundamental re- 
sults, and is sufficiently consist- 
ent to be used for research and 
other work which requires a high 
degree of accuracy in the measurement of surface abra- 
sion; (2) an “alternate method” described for determining 
glaze resistance is sufficiently accurate, simple, and rapid 
for plant control; (3) the average resistance of the for- 
eign ware was higher than that of the domestic and the 
variation from the average was, in general, less; (4) the 
data are insufficient to justify definite conclusions regard- 
ing the effect of varying SiO, and Al,O, content; (5) the 
resistance of well matured glazes is inversely propor- 
tional to the thickness; (6) the resistance decreases as 
the tendency to matt increases; (7) for the two tempera- 
tures used the resistance is markedly increased by the 
higher glost fire; and (8) glaze composition and temper-_ 
ature of glost fire affect resistance more than does the 
type of body used. 

Publications —‘A Preliminary Study of the Resist- 
ance to Abrasion of Ceramic Glazes, Its Control and 
Methods of Determination”; A. C. Harrison; Jour. Amer. 
Cepasoc uy ola LO Nowe. pe 77 jaheb.; 19275 
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The Effect of Calcined Cyanite in Porcelain Bodies— 
A study was made of the physical properties of porcelain 
bodies containing varying amounts of calcined cyanite 
(mullite), feldspar, and flint, with a constant content of 
50 per cent clay. All bodies were made up under uni- 
form conditions and fired to their proper maturing tem- 
peratures which varied from cones 8 to 20. Moduli of 
rupture for correctly fired bars varied from 5,100 to 12,- 
100 Ibs. per square inch, those bodies high in mullite being 
the strongest. The coefficient of linear expansion between 
30 and) 845 ~ C.waried item orem 1080.0 x9 107% 
those bodies high in mullite having the lower expansion. 
Thirty per cent or more calcined cyanite (50 per cent or 
more total mullite as figured from chemical composition ) 
must be present to obtain a marked effect on either of 
these properties. 


Publications —‘The Effect of Calcined Cyanite in Por- 
celain Bodies”; Samuel J. McDowell and Edward J. Va- 
chuska; Jour. Amer. Cer. Soc., Vol. 10, No. I, p. 64; 
January, 1927. 


The Microstructure of Earthenware——Nineteen sam- 
ples of glazed earthenware bodies were examined with 
the petrographic microscope to study the structure of the 
bodies and the development of mullite (3A1,0,.2Si10,) 
within the body and at the glaze body contact of differ- 
ent samples. A correspondence of the development of 
mullite within the body and at the contact of glaze and 
body was observed. In all the samples the mullite needles 
at the glaze body contact were much larger than within 
the body itself and the original kaolin grains within the 
body were transformed into a mass of unoriented mullite 
needles. At the glaze body contact the mullite needles 
developed from the kaolin grains were approximately 
perpendicular to the line of contact. Although quartz 
grains within the body showed little or no solution, those 


at the glaze body junction were much dissolved. There 
seemed to be a relation between the firing temperature of 
the body and the size of mullite needles formd, the higher 
firing temperatures affording the larger mullite needles. 
The firing temperature of one sample was so low that 
remnants of partially melted feldspar grains still remained 
in the body. : 

Publications —‘The Microstructure of Earthenware”: 
Herbert Insley ; Jour. Amer. Cer. Soc.; Vol. 10, No. 5)p, 
3173 May, 1927; 

Fundamental Properties of Fire-Clay and Fire-Clay 
Products—In the summer of 1926 a comprehensive 
study, which will require several years for completion, 
was undertaken of the typical clays and grogs used in the 
manufacture of clay refractories in the principal produc- 
ing districts of the United States. As outlined, the study 
includes chemical and petrographic analyses; determina- 
tions of the elastic deformation and plastic flow under 
load at room and elevated temperatures; observations of 
linear thermal dilatation; studies of the effect of heat on 
the physical structure up to and including fusion; the 
effect of grog fired at different temperatures; the effect of 
crushed and ground grog; the amount and grading of the 
grog; reactions with typical slags; similar observations 
or: mixtures of clays; and a comparison of the commer: 
cial products with products made in the laboratory using 
commercial batches. 

The thermal expansion (below 200° C.) and absorp- 
tion values of reheated brick bear a sufficiently close rela- 
tion to their resistance in the spalling test to indicate that 
they are very important factors. Of the nine brands 
tested those which withstood ten or more quenchings 
showed an average expansion (at 200° C.) of 0.12 per 
cent and an absorption between 6 and 11 per cent, and 
those which withstood less than 10 quenchings showed 

(Continued on page 147) 
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MUTUAL CHINA COMPANY 


SUCCESSORS TO 
LG) [OTE Vs Gees i Le 


INDIANAPOLIS, IND. 


ESTABLISH EDVIN= 1508 


THE FOREMOST 


OPEN STOCK DINNERWARE HOUSE OF THE 


MIDDLE WEST 


@ypes ONE HUNDRE Ds Patterns 

Carried in) opemmcrockmins Eneolish 
semi-porcelain, German, Czecho-Slovak- 
ian, French, and Japanese China from the 
most delicate border patterns to the richest 
all-over desions, We getathe pick of the 
Market. and offer it to ihe; trade in any 
quantity with matchings the same price as 
the initial order. 


Some of the largest Department Store 
Buyers have learned the wisdom of allow- 
ing us to carry stock for them, giving them 
a rapid and frequent turnover. A small 
investment places a pattern on your 
counter and we give you full control. 


Our prices are low and our service prompt. 
We invite correspondence or conference. 
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Department Store Shows Big 


@¥)/ ROBABLY no greater Both ix character and operation it con- mate profit, and this method of 
trasts with the earlier type — Fewer 
sales being held—Trend in selling is 
away from artificial stimulation 
and toward normal growth. 


change has taken place 


in the commercial 


of the department store from its 

past to its present methods of operation. In a talk witha 
Times reporter here a few days ago Sidney R. Baer of 
Stix, Baer & Fuller, St, Lbowis) discussed*the matter im 
considerable detail. 

“The retail business is changing greatly,’ Mr. Baer 
said, “both in its character and in its method of opera- 
tion. It is fast becoming a profession and its whole struc- 
ture is passing through a transition that soon will justify 
this assertion. A new vision of management and a ditfer- 
ent type of executive have come upon the scene. 

“Most of the great institutions of today were small 
stores a quarter of a century ago. As such they were 
operated in the haphazard way typified by the small coun- 
try store. The owners of these stores were, in the great 
majority of instances, the buyers, sellers and financiers. 
Ail initiative emanated from the office of the owner or 
manager, who dominated every activity. 

“Organization and system were hardly known. What 
little system the store had was simply a gradual develop- 
ment to safeguard it against the natural leaks of expan- 
sion. Any great amount of system, however, was consid- 
ered red tape and unnecessary expense. The functioning 
of any executives or employes not engaged in buying or 
selling was minimized in importance, for the non-selling 
division was not considered to be a constructive benefit in 
increasing profits or the volume of business. 

“When an advantageous purchase of merchandise could 
be made from. a jobber or manufacturer patrons of the 
store making the purchase were usually given the benefit. 
A big day in business was the result. The natural con- 
clusion of these owner-buyers, therefore, was that the 
more these so-called advantageous purchases could be 
made the greater the volume of business the store would 
do over a given period and the larger the profit would be. 
What became of the merchandise left over after these 
sales were concluded was given little or no consideration. 
The loss that had to be taken in order to dispose of this 
surplus stock was unknown. 

“There came a time, however, when these great insti- 
tutions found it was not so easy to procure for the daily 
stimulation of the business quantities of merchandise that 
could be offered at price concessions to the public. By 
this time, though, customers had been educated to expect 
to fill their needs at continual savings and were unwilling 
to buy at regular prices. Consequently it became neces- 
sary to offer, from regular stock, merchandise purchased 
at full prices. These goods had to be offered at prices 
low enough to make them interesting to the ultimate pur- 
chaser. 

‘No business can thrive long unless it makes a legiti- 
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Change 


building up sales soon became some- 
thing of real concern. The percent- 
age of gross profit, representing the 
difference between the cost of the 
merchandise and the sale price, di- 
minished. This was due not only to the fact that ‘reg- 
ular’ merchandise continually had to be sacrificed in the 
selling but also because under the policy of purchasing 
‘jobs’ or large lots of merchandise at price concessions 
large losses had to be taken in the form of mark-downs 
on the less desirable goods included in them. 


“Tt is true that under this method of doing business 
volume developed greatly, until the small stores became 
great establishments. With this rapid growth, however, 
selling expenses mounted out of all proportion because, 
due to the artificial stimulation of sales, volume fluctu- 
ated greatly from day to day. This meant that the sales 
staff had to be augmented temporarily to a corresponding 
degree by untrained, inefficient help whose selling cost 
was prohibitive. Other promotional costs of this type of 
business also mounted out of proportion to the increase 
of volume. 


“Then the reaction began to come. It was evident to 
the management of leading stores that the fundamental 
structure of their business was not sound. It was further 
evident that the policy of continually appealing to the pub- 
lic through price alone was unsound and could not persist 
forever. They saw clearly that, if the future of their busi-. 
ness was to be assured, a more constructive merchandising 
policy must be developed. 


“Consequently, the great retail establishments of today 
are placing less emphasis on the daily price appeal and 
more stress on the completeness of stocks, new and desir- 
able style and quality of merchandise, refined and liberal 
service and an atmosphere, in so far as the physical sur- 
roundings are concerned, that makes shopping attractive 
to the public.” 


Mr. Baer went on to say that hand in hand with this. 
change of policy in merchandising developed the realiza- 
tion on the part of store managements that organization 
must be intensified and responsibilities widely distributed 
from the executive offices, in well-defined channels, upon 
specialists. ‘‘These specialists,’ he concluded, “were. given 
full responsibility for their particular activity. The or- 
ganization became a great scientific mechanism, wherein 
the manifold problems that presented themselves con- 
tinually, both in merchandising and store operation, could 
be thoroughly analyzed. In the accounting division a unit 
known as the research department was developed. In :t, 
through scientific statistics, many heretofore unknown 
phases of the store’s activities were brought to light.” 


You can’t plow a field by turning it over in your mind. 
—Travelers Equitable Bulletin. 
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MAYER CHINA COMPANY 


BEAVER FALLS, PA. 


Established 1881 


VITRIFIED HOTEL CHINA | 


SPE Cl AVES BrALD- Gian G 


MayYER 
(HINA 


During nineteen twenty-six our capacity was greatly increased by the addi- 
tion of three large new buildings and kilns due to the increased 
demand for our product. ‘This demand had so ‘¢rown 
that it was found necessary to increase the ca- 
pacity to take care of the nineteen twenty- 
seven business. 


MERCH ANDISE OF QUALITY 


SizecmOur Display at FL. Pattebotel, PITTSBURGH 


In January -:- Room784 -:- Mr. J. L. Christie 


MAYER CHINA COMPANY 


“THe WARE win tHe weEAP resistinc GLAZE” 


Pottery 100 Centuries Old, Found ig 


Panama, Reveals Depth of 
Ancient Culture 


By A. Hyvatr VERRIL 


Archaeological discoveries of great importance have 
been made in the Province of Cocle, Republic of Panama, 
by an expedition sent by the Museum of the American 
Indian, Heye Foundation, of New York. 

Mr. Verrill has made extensive explorations during the 
last thirty years in the West Indies and Central America 
and ts the autiior of a number of books dealing with this 
part of the world. He is also the inventor of the auto- 
chrome process for photography in natural colors and the 
illustrator of several scientific works. 


RSHa/\eeea| eT HOUGH by far the greater proportion of 
: NK ea} the pottery of this culture is unique and unlike 


AN 
a anything else known, vet among the hundreds 


G 
of specimens obtained are a number which 
might well have come from Mexico, while others are 
strikingly similar to specimens from Ecuador and Peru. 


Indeed, some specimens are so distinctly pre-Incan that 
were it not for the fact that every gradation from the 
typical forms to these occur, we might reasonably assume 
that the ancient dwellers of Panama had traded with their 
civilized neighbors in Peru. 


Another very interesting and remarkable feature of the ~ 


pottery is the frequent occurrence of animal figures, both 
human and animal, with conventionalized plumes on the 
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heads, identical- in motif and ideas with the famous 
“plumed serpent” of the Mayas and Aztecs. 


In fact, there are so many remarkable features in com- 
mon in many of these pieces that only two conclusions 
can be reached—either that these people were in communi- 
cation with the civilized races north and south and bor- 
rowed ideas from them, or else that their art was the fore- 
runner of the others and influenced the Mayas, Aztecs and 
pre-Incas, the latter hypothesis would seem the more rea- 
sonable, considering the comparative ages of the various 
cultures. 


Art ReacHeD HicH STATE 


Be that as it may, one has only to glance at the pottery, 
of typical forms distinct from those mentioned, to realize 
to what a high degree of perfection the ceramic art had 
been developed by this strange and inconceivably ancient 
race. 


Practically every form of utensil occurs in the pottery. 
There are saucers, plates, bowls, plaques, bottles, jars, ollas, 
urns, pots, vases, incense burners, tortilla bakers, covered 
jars and carafes in endless variety of forms. — Nearly 
every color and-variety of clay was used—black, gray, 
buff, red, brown, white, cream, yellow, pale blue. 

Although no specimens show a true glaze, which was 
anknown to any American race we know, yet many are so 
smooth and glossy with a slip finish that they appear to be 
glazed. In tempering the clay these people used ground 
or powdered stone, usually agate or some metallic ore, and 
in this way secured the necessary temper and the desired 
color at one and the same time. Several small mortar- 
like stone dishes were found with the ground stone still 
within them, and bits of the stones used for the purpose 
were also secured. 


: 


These show that the reds were obtained by the use of 
agates, iron ore and cinnabar, the blue was from lapis- 
lazuli, the black from managanese, and the various shades 
of beautiful browns, yellows and buffs from chromium, 
iron and other ores, while the purples apparently were ob- 
tained by mixing blue and red pigments. 

Although the commonest form of decoration was to 
paint the designs on the pottery, vet in a number of cases 
the process of wax painting was employed. In this method 
the patterns are painted on the vessel in wax and the 
entire object is then dyed or colored. The wax is then 
removed, allowing the design to show upon a dark back- 
ground. 
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TECHNIQUE SIMILAR TO BatTIK 

| In other words, it is very similar to batik work. It is a 
technique common to many cultures, but is usually con- 
fined to designs in one color, but in the case of the speci- 
mens from the temple site two or more colors were em- 
ployed, designs being painted in wax repeatedly and thus 
duplicating the batik method exactly. 

Some pieces, too, were built up of two layers of clay, 
| the outer layer being of one shade, the inner portion an- 
other. These were not externally colored or painted, as 
' they appear at first sight, for where broken the two layers 
of clay are distinctly visible. A few specimens were also 

obtained which were decorated with a sort of applique, 
or, rather, cloisonne work. These had been incised or 
carved, the cut-away portions filled in with contrasting 
colors and the whole baked. 

Decorations consisting of small figures of human beings, 
| birds and animals in bas-relief, or fastened to the surface, 
are common, and many specimens have handles or legs in 

the form of animals or people. Oddly enough, the form 
of jar with three large pyramidal or conical legs like a 
tripod, which is very common throughout Centra! and 
South America, is very rare in this culture, as are also the 
forms in which two small vessels are united by a handle. 

On the other hand there are many forms which are 

unknown from other sources. One such is a teapot-like 
form with spout and handle and with the body beautifully 
fluted. Another is a rectangular tray with annular base 
and with the sides decorated in black, buff and red “Greek- 
key” designs or with scrolls, while carafe-shaped vessels 
with very long necks are abundant and are a form known 
only from this locality. 


ANIMAL AND Human Forms 
Bird, animal and human forms in pottery are numerous. 


Some of these are most accurately and beautifully modeled 
and exhibit a knowledge of form and proportion and a 
technique on the part of the potters which is truly astound- 
ing. Such are the turtle and fish-shaped vessels which are 
so perfect and so true to life that the species they repre- 
sent are easily recognizable. 
so perfect and so true to life that the species they repre- 
Many of the urns and jars are obviously of the so-called 
portrait jars type which are so typical of the Incan and 
pre-Incan pottery. In some cases these show the portrait 
on one side of the vessel’s body and forming a portion of 
it, while in other specimens the portrait is an entire head 
and forms the mouth of the vessel. 


In these the features are worked out and modeled in 
great detail, and in every case the face is masked, exactly 
as are the faces of the old Aztec gods, although otherwise 
there is no similarity between the two forms. As similar 
masked human faces occur in Incan and pre-incan work, 
it would seem that at some remote period some great man 
who was regarded as something of a demi-god must have 
worn a mask or painted his face in the manner shown, 
unless such facial painting had a sacred, ceremonial or 
symbolic significance. 

But the real interest in the masked face lies in the fact 
that it proves almost conclusively that the Mexican, Isth- 
mian and Peruvian civilizations were closely related, if in- 
deed all did not originate in Panama. 


In addition to the human and animal figures embodied 
in the pottery utensils, there are a number of clay figures 
of anmals, birds and human figures which were evidently 
not.intended for utensils, as they have no openings. These, 
when hollow, as is often the case, were apparently moulded 
on sand cores, the sand, after the figurine was baked, hav- 
ing been shaken out through a minute hole. 


A wintry background for a unique pottery 


oeeneban aw PO asa 


display by James McCreery & Co., New York 


“Color in the Kitchen 


99 


Is the Latest 


Note in Good Housefurnishings 


finally made its way 
into the kitchen of 

the modern home 
and, combined with trade, is 
working nothing less than won- 
ders in the evolution of kitchen- 


Ernest Elmo Calkins, in his 
article ‘“Beauty, the New Business Tool,” in the Atlantic 
Monthly, says, ‘It must have been the persistent influence 
of the Puritan tradition that made manufacturers so sus- 


ere box trimmed with black. 


picious of beauty and gave them such pathetic faith in 
mere ugliness. They seldom found it necessary to make a 
thing beautiful in order to make it useful.” However, 
when an executive from the R. H. Macy store of New 
York was traveling abroad some months ago he was more 
than casually interested when he saw kitchenware made 
picturesque through the use of gay, modern colors. As 
soon as he returned home, leading American manufacturers 
were called in, the samples shown them and the idea be- 
gan to take actual form. So beautifully has this idea been 
worked out that the whole kitchen may now be a delight- 
ful harmony of color. It was only recently that Macy’s 
had assembled enough stock of this decorative kitchenware 
to make its announcement to the public, and the way in 
which it was met indicated the responsiveness of the 
American housekeeper to that which would take the dull 
edges off of the necessary daily tasks. 

The modern housing situation, which necessitates con- 
stricted space and has brought about in so many families 
the necessity of using some part of the kitchen for a din- 
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RT, via color, has Not Only Is the Enamelware Colored to 

Harmonize with the Surroundings, but 

Even the Vacuum Cleaners, Electric 
Irons and Percolator and Cutlery 
Handles Blend in with the En- 

semble in Colors of Red, 
Green, Blue, Orchid and 
ware, Others 


ing alcove, has no doubt also 
played a part in stimulating in- 
terest in making the kitchen a 
delightful room rather than a 
place of pots and pans and com- 
monplace drudgery. No article 
of kitchen equipment has been 
left untouched by this color deco- 
ration. Enamelware that once 
was only a glaring white now is to be seen in soft delft 
blue, apple green, or Chinese red. Cutlery handles 
abound in the same colors. Aluminumware shows color- 
ful touches; in fact, everything from the lowly dishpan, 
egg beaters, tea strainers, nut crackers, food-choppers, 
brooms, garbage cans and on through the range of small 
things to the more impressive electrical equipment are 
fransformed by color. p 

In standardizing the colors, Macy’s considered the popu- 
larity of the colored oil cloth and gave preference to the 
red, green and blue. Some yellow is used in the colored 
kitchen equipment, but it is not given the position of fa- 
voritism the other three shades are. 

The psychologists are possibly responsible in part for 
this, for they too were brought into conference and colors 
which were considered less fatiguing 
were adopted. 

In preparing for the introduction 
of the colored kitchenware, Macy’s 
considered it sufficiently important 
to use three of their Broadway win- 
dows—a precedent for the housefur- 
nishings department. These were 
used for four days, and a 34th Street 
window which depicted a model 
kitchen was used for two weeks. 


Many ComMBINATIONS POSSIBLE 


The temperament of the in- 
dividual housekeeper is al- 
lowed full sway now in her se- 
lection of color. She may se- 
lect one color and adhere 
to it through all of her 
furnishings or she may 
combine them to her heart’s 
At this rate it 
will be only a matter of 


desire. 


time until psychologists 
will be stepping into a 
woman’s kitchen to be 
able to read her charac- 
ter—for choice of color 
is considered very indic- 


Broom with colored handle and 
bristles 
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ative and has a decided effect on varying tempera- 
ments. 

While the three model kitchens which were equipped in 
Macy's basement carried a solid color throughout, starting 
with the walls, including the 
window hangings and all of the 
kitchen equipment harmonizing 
in the same choice of color— 
the windows also illustrated the 
average kitchen with its white 
or neutral walls, which demon- 
strated to the average house- 
keeper who did not choose to 
redecorate her entire kitchen 
how this colorful ware could be 
chosen to give a new note. 

This window (shown above 
on the left) used white for its 
walls with the woodwork in 
Delft blue. The same shade of 
blue was used in the dinette table and seats. The floors 
were of dark blue linoleum and the kitchen equipment was 
chosen in blue and green. The windows were hung in blue 
waterproof chintz, with a row of red geraniums peeping 


Metal tabourette in colors 


through. 
LitTLE ADVANCE IN PRICE 


To see all of this colorful ware it is generally believed 
that extra labor is required to make it so. But this is 
contradicted by the fact that all enamelware, instead of 
being enameled in white as previously, simply receives a 
coat of color. The same situation exists with the nu- 
merous wooden handles of the multitude of odd pieces— 
so that in price it is only a few cents more on the dollar 
in advance of former prices. An electric iron which has 
usually had the monotonous brown handle and cord is 
decorative with a red handle and cord to match. The 
electric percolator invites attention and even demands it, 
since its handle wears a coat of red. It is thought that 
the electrical refrigeration manufacturies and_ kitchen 
cabinet plants are also busy adding dashes of color to 
their products and soon the kitchen will compete for the 
choice room of the home. 

Doubtless the unfinished furniture which can now be 
bought so moderately and taken home with a can of lac- 
quer has had its influence on the craze for color with 
which to surround one’s self in the everyday environment. 
' Certain it is that the colored kitchen equipment has stim- 
ulated a maximum interest in this unfinished furniture, as 
it has also caused millions of yards of oilcloth to be 
bought. Immediate results always produce interest and 
when a chair or table can be enameled and dried in fifteen 
minutes the desire for more is already born. 

Coincident with the introduction of this colored kitchen- 
ware at Macy’s, the firm placed modernistic posters which 
had a persistent appeal in the cars, trains and busses in 
and commuting into New York. Large newspaper space 
was reserved for advertising purposes which, with the 
effective window displays, brought throngs of housekeep- 


ers into the store seeking that which would contribute life 
and color to their otherwise drab daily tasks. So over- 
whelmingly popular has this colored kitchenware become 
that now the problem is to get new stock in fast enough 
to meet the present demand, a demand which is expected 
to be permanent. 

So the tradition of the kitchen, which has always been 
dull and drab as associated with the work that took place 
there, has been forever banished through the new interest 
which has been stimulated by this colorful kitchenware 
and which transforms the workroom into a delightfully 
liveable place. 


A touch of color enhances an otherwise 
drab clothes hamper 


Merchants Introduce Auto Market for Women 

Housewives in many cities may now shop for every- 
thing from drygoods to groceries and meats without leav- 
ing the steering wheel of the family car. 

This has been made. possible by recent advances in the 
science of made-to-order weather and the development 
of an ingenious new type of grocery and department 
store known as the “Automarket.’ There is no need to 
fear carbon monoxide or poor air conditions, as powerful 
ventilating fans, similar to those used in any efficiently 
managed public school or theatre, change the air every 
minute. Vitiated air is mechanically exhausted and a 
new supply brought in and washed or filtered before it 
is distributed to all parts of the building. 

When the shopper reaches the Automarket, she drives 
through the right door of the store, circles around at her 
pleasure on special aisles lined on each side with counters 
of merchandise displayed on revolving shelves, buys what 
she wants and drives out through another door when she 
is through. Besides solving the park:ng problem in con- 
gested cities, the system has the further advantage of 
bringing-producer and consumer directly together, its pro- 
ponents assert. And cumbersome bundles thus may be 
tossed directly into the car and taken home. 
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DID YOU EVER 
STROEE UP oe 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 Kast 17th Street 
New York City 
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View of Pottery Room Where Some of the Experiments Are Carried On. 


Ceramic Reports 
(Continued from page 138) 
an average expansion (at 200° C.) of 2.4 per cent and an 
absorption either less than 6 or more than 11 per cent. 
While the information at hand is limited, it warrants the 
statement that the differential thermal expansion between 


a grog and a clay (or clays) in the batch, or between the 


clays of a batch, may exceed the amount of deformation 
which the grog and the clays can undergo and that such 
a condition of interstructural stress may be sufficient to 
seriously impair the strength or to cause rupture. Since 
the qualities of the clays used in manufacturing a brick 
may be sufficiently different to cause serious interstruc- 
tural stresses, or to promote changes in the brick after 
prolonged heating (such as the formation of glass) which 
would cause the expansion behavior of the heated end to 
be different than the cooler portions, and since the qual- 
ities of the individual clays are averaged (and often 
masked) in the brick, it is important that the qualities of 
each raw material be determined. 

Publications —‘The Significance of the Elasticity and 
Thermal Expansion of Fire-Clays with Reference to the 
Spalling of the Fired Product’; R. F. Geller; Amer. 


‘Refractories Inst., Tech. Paper No. 4. 


Bivvinat Constitutes a Refractory”? R. F. Geller; Fuels 
and Furnaces, Sept., 1927. 

Problems Relating to Sagger Clays—This problem has 
been divided into two parts, the first of which has been 
confined to a study of the characteristics of 51 clays, 
representing as well as could be judged, all the important 
sageer clay mining districts of the country. By this 
study it has been possible to classify the clays into five 
groups and to use only a limited number of clays, repre- 
sentative of each group, for further investigation. It 
was also found that according to thermal expansion 
behavior there existed two distinct types of clays. The 


work of the past year has been confined to a further 
intensive study of 17 clays representative of the five 
groups. This study embraced the modulus of elasticity, 
modulus of rupture, and maximum fiber elongation of 
the clays at several temperatures ranging up to and in- 
ciuding 10001 C. The results obtained may be summa- 
rized as follows: (1) The modulus of elasticity of the 
majority of clays was found to increase when tested at 
750° C. as against values obtained at room temperature, 
but at 1000° C. they were found to have a much lower 
modulus of elasticity. The modulus of rupture of the 
majority of clays was found to be greater at 1000° C. 
than at lower temperatures; (2) although the softening 
point, in cones, of the clays included in the present phase 
of the investigation ranges from 14 to over 33 (Orton 
pyrometric cones), all clays showed plastic deformation 
at 1000° C. with a load causing a stress of approximately 
30 Ibs./sq. in. applied centrally to a 1 by 1 by 12 inch 
specimen on a 10-inch span; (3) the chemical analyses 
gave only a very general indication of the elastic recov- 
ery and plastic flow properties of the burned clays at 
1000° C.; (4) the results indicate that under the condi- 
tions of this test all those clays having a softening point 
of over cone 30 show little variation in plastic flow, while 
those having a softening point of cone 30 or less, show a 
greater flow (as a group); (5) an empirical formula was 
developed, using data obtained at elevated temperatures 
(750° C. and below) which gives an indication of the 
relative resistance of saggers to failure due to thermal 
shock. 


Publications —‘IIl Progress Report on the Investiga- 
tion of Sagger Clays: Their Elasticity and Transverse 
Strength at Several Temperatures; R. A. Heindl and 
W. L. Pendergast; Jour. Amer. Cer. Soc., Vol. 10, No. 
eval uly) L92L, 

Physiochemical Factors Affecting the Consistency of 
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Enamel Slips —Since the last yearly report of this inves- 
tigation, field studies have been made, experimental work 
on the consistency of enamel slips being carried on in 
two factories. The simplest possible apparatus and 
method of expressing consistency were developed for 
factory use. The apparatus consisted of a heavy glass 
tube, 90 x 1.3 cm. (inside) with a capillary outlet 12.0 x 
0.16 cm. (inside). Instead of the conventional flow pres- 
sure diagram to express consistency, the flow was plotted 
against the arithmetic average head, density being ig- 
nored. This method proved to be sufficiently accurate for 
plant use. The terms “relative mobility” and “relative 
yield value’’ are recommended for factory use in place 
of the terms “mobility” and “yield value,’ which have 
a more definite scientific meaning. Relative yield value 
is determined graphically from the data in the same way 
as yield value from the conventional chart. Relative 
mobility is defined as the rate of flow of the slip, in cc. 
per second, under a head 50 cm. greater than the relative 
yield value. 


Since the results indicated that mobility and yield value 
did not completely describe the consistency of an enamel 
slip, a third property called “set” was studied and found 
to be partially independent of mobility and yield value, 
and an important component of the consistency of an 
enamel slip. Set is that property by virtue of which a 
slip, after draining over a surface for a period of time, 
becomes stationary with such abruptness that it appears to 
seize some support. ‘The time which elapses between 
withdrawing a piece after dipping into the slip and the 
occurrence of this phenomenon at any given point on its 
surface is an empirical measure of the set of a slip. 


Upon correlation of the results of the factory work it 
was concluded that: (1) The weight of enamel slip re- 
tained on a unit surface of metal when applied and allowed 
to drain is primarily a function of yield value, and secon- 
darily a function of set; (2) a slip of high mobility 
‘drains quickly and one of low mobility drains slowly; 
(3) although mobility is affected by other things besides 
percent water, that factor is so powerful that by means 
oi it mobility can be controlled; (4) by means of water 
and salts additions the mobility of a slip can be changed 
without affecting the resultant yield value, and the yield 
value can be changed without affecting mobility; and 
(5) enamel slips when classified according to consistency 
fall into groups, the particular group into which any slip 
falls depending upon the type of work for which it is 
intended. 


Publications —Controlling the Consistency of Enamel 
Slips”; W. N. Harrison; Technologic Paper No. 356. 

“Vitreous Enamel Slips and Their Control’; W. N. 
Harrison; Jour. Amer. Cer. Soc., Vol. 10; 1927. 


Effects of Typical Enamels on Colors Obtained with 
Various Stains—The demand for colored vitreous 
enameled ware is growing rapidly, as evidenced by the 
increasing number of advertising signs, restaurant fixtures, 
stove parts, and other articles enameled in color. The 
literature is meagre in references on this subject, and 


the Bureau undertook a study of some of the composi- 
tions and processes involved in the production of colored 
enamels by grinding stains with the enamel frit. 


The following is a brief summary of the findings. The 
best results were obtained when the stains were ground 
to pass a No. 200 sieve after calcination. Removal of 
soluble matter from the calcined stains, through washing 
by decantation with hot water, tended to prevent a spotty 
appearance of the fired enamels. The time and tempera- 
ture of calcination of the stains, and furnace atmosphere 
as effected by adjustment of the gas flame, had to be 
duplicated in order to duplicate the shade of color ob- 
tained with a given batch composition. Substitutions of 
silica and feldspar in the batch, one for the other, pro- 
duced little effect on the resulting shades except that (a) 
in the presence of zinc oxide an increase in silica at the 
expense of feldspar resulted in a darker shade, and (b) 
the tendency of sodium antimonate to produce a dark 
shade was accentuated by the substitution of silica for 
feldspar. Lead oxide in the frit had a distinct tendency 
to darken the shade obtained with a given stain, an effect 
which was most noticeable with selenium—red stains. 
These red stains were also more sensitive to other factors 


than the remainder of the stains studied. 


Publications—‘A Preliminary Study of Ceramic Colors 
and Their Use in Vitreous Enamels;” W. N. Harrison 
inde ieee tiattsnorm = Jour. Amer. Cer) Soc.; Volt; 
Nom lOve p74 /e- Oct 1927: 


Effects of Composition on the Properties of Ground 
Coat Enamels for Sheet Steel—The relative narrowness 
of the range of compositions which includes most com- 
mercial enamels led to an investigation to determine the 
effects of greater changes in composition than have here- 
tofore been attempted. One phase of this study was con- 
fined to finish coats, but the phase reported here concerns 
ground coat enamels. A series of ground coat enamels 
was developed about each of three refractory bases, one 
of which consisted of flint plus feldspar, another of 
feldspar only, and a third of flint only. The variable 
portion in each series was made up of equal parts of 
three constituents commonly used in enameling, chosen 
from a total of six in such a way that every possible 
combination was used, making a total of twenty enamels 
in each series. All were tested for resistance to me- 
chanical and thermal shock, and the various ingredients 
compared by anaiysis of the results of these tests. In 
general the ingredients which received the best ratings 
were flint in the refractory portion, and sodium oxide in 
the variable portion, constituted of fluxes. Also, boric 
oxide favorably influenced resistance to mechanical shock 
in the series containing both flint and feldspar. Resis-_ 
tance to mechanical and thermal shock was considerably 
less affected by variations in thermal expansivity of the 
enamels than is the case in cover coats, the influence of 
that factor appearing to be partially obscured by other 


factors. 


Publications—“Effects of Composition on the Prop- 
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erties of Ground Coat Enamels for Sheet Steel; W. N. 
Harrison and H. G. Wolfram; Jour. Amer. Cer. Soc., 
Vol. 10, No. 3, p. 163; March, 1927. 


Cast Iron for Enameling Purposes—This investigation, 
which is. being conducted cooperatively by the Ceramic 
and Metallurgy Divisions of the Bureau, and the Ameri- 
can Ceramic Society, has for its purpose the determination 
of the cause of the variation in the tendency of different 
cast irons to produce blisters in an enamel coating when 
applied. The work has had several important develop- 
ments during 1927. One set of results indicates that.the 
particular firing treatment for the ground coat which is 
conducive to fewest blisters with an iron of given history 
may differ from that conducive to fewest blisters with an 
iron of a different history. Laboratory tests also indicate 
that preheating each piece after application of the enamel 
but before the regular firing tends to reduce blisters. 
Whatever the source of the blister-producing gas, preheat- 
ings apparently give it a chance to respond to the stimulus 
cf heat and to evolve gas at a temperature which is below 
the fusion point of the enamel, after which the enamel 
is matured at a higher temperature. In practice a con- 
tinuous process furnace would tend to give the described 
effect. 

A meeting of representatives of the cooperating inter- 
ests was held at the Bureau, where the significance of the 
more recent results was discussed, and a program for 
continuation of the work formulated. 


Problems Relating to the Design of Hollow Tile and 
Brick Extrusion Machines—The objects of this investiga- 
tion are to obtain fundamental data which may be of ser- 
vice in more intelligently designing and operating such 
machines and to improve the structure of the resultant 
products. 

The ground covered and data obtained on the perform- 
ances of brick and hollow tile dies, collective spacers, and 
extrusion augers indicate the following: 

Within the limits studied for brick dies, using a moder- 
ately plastic clay, changes in die length affect the power 
consumption and structure of the clay column more than 
changes in die taper. Changes from two to four degrees 
in die taper produced only a small increase in powcr 
consumption as compared to a marked increase in power 
required for slight increases in die length. Brick dies of 
four inches or less in length produced a defective clay 
column, whereas a die ten inches in length is very waste- 
ful of power. The most efficient length for brick dies 
lies between six and eight inches, with a taper of not 
over four degrees. 

Increase in length of collective spacer between the die 
and auger increases power consumption and tends to im- 
prove the structure of the clay column. A spacer eight 
inches in length is the maximum for brick dies, whereas 
longer spacers are more advantageous for hollow tile dies 
in order to equalize the pressure behind the cores. 

The most important feature in the design of the ex- 
trusion auger is maximum issue of clay column with mini- 
mum power consumption, all other factors _ remaining 


constant. A comparison of the performances of the single 
wing and double wing augers shows an efficiency of 134 
for the former as compared to 1 for the latter. 


Physical Properties of Clay Bodies as Affected by the 
Drying Treatment—A new method has been devised 
which it is believed makes possible the complete determi- 
nation of the rates of water flow and of the values of 
the water—concentration and shrinkage gradients at any 
points within the drying clay body at any time during 
the drying process. This method consisted in heavily 
coating even briquettes 1 x 1 x 7 inches with a spar 
varnish while in a plastic state and allowing the varnish 
to dry about 18 hours. A thin slice was then cut from 
across one end of each briquette, exposing a single evapo- 
ration surface through which water can escape from the 
At intervals of %, 1, 1%, 
2M, 3%, 4%, and 6 hours a brick was withdrawn and, 


brick. Drying is then begun. 


beginning near the freshly cut evaporation surface, was 
immediately cut transversely into seven blocks varying 
from 3/16 inches to 2 inches long, and each_ block 
weighed, and later its volume determined. After thorough 
drying the dry weight and volume of each block were de- 
termined. From these values of weight and volume and 
from previously determined ratios of plastic weight to 
dry weight and of plastic volume to dry volume were 
computed the water velocity and the percentages of water 
loss and shrinkage at various depths (up to 6 inches), 
beneath the exposed evaporation surface and at each of 
seven times and temperatures during the drying process. 
Comparisons of the drying data thus secured on two 
clays differing widely in required drying time show how 
much steeper water-concentration and shrinkage gradi- 
ents occurring in the more difficult drying clay during 
the earlier and critical stages of the drying process, and 
especially in the outer 1 inch of the drying material. The 
data indicate that to resist injuries during the drying 
process the material should have a high water-conductiv- 
ity and hence a resultant low shrinkage gradient, and that 
the time required for satisfactory drying is roughly pro- 
portional to the percentage of the total water of plasticity 
which must be evaporated before the internal shrinkage 
gradient reaches its maximum value. It has also been 
found that, in general, fireclays require more careful 
treatment and a longer drying time than do shales. 


Study of Glazes——This investigation is a study of cer- 
tain properties of glazes, particularly modulus of elasticity, 
tensile strength, coefficient of expansion, and the so-called 
“after working” of glass, to determine the relationships 
between these physical properties and the chemical com- 
position of the glazes. The properties referred to are 
thought to be an index of conditions in a glaze which 
lead to crazing, shivering, etc——defects which are of para- _ 
mount importance. 

In beginning the work, considerable experimenting was 
necessary to get the glazes into such shape that these 
properties could be determined. The method finally 
adopted was to fuse the glaze batch completely and then 


(Continued on page 156) 
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Economists are unanimous in their sound belief that 1928 will be a year of most unusual 
business activity. 


THE SUSQUEHANNA CUT GLASS COMPANY 
COLUMBIA, PA. 


shares the optimism of these experts—sincerely believes in it—and is prcparing to offer 
to the trade for the New Year 


A LINE OF COLORED AND DECORATED WARE 


in larger variety and in greater diversity of designs than ever before offered to the 
merchandising trade. 


To our standard assortments—Sweden, Columbia, Toledo and Tokyo—all of which have 
enjoyed a most unusual and continuing popularity, will be added new assortments of 
exceptional merit and of impressive appeal. 
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YOU ARE CORDIALLY INVITED TO INSPECT OUR DISPLAY 
IN THE SALESROOMS OF 
NEW YORK CITY—T. W. Hamilton, 139 Fifth Avenue 
| CHICAGO, [LL.—Ira A. Jones Co., 9 N. Wabash Ave. 
| LOS ANGELES, CAL.—C. B. Rhodes, 122 E. Seventh St. 
PHILADELPHIA, PA.—G. E. Walker, 201 Burd Building 


John H. D. Rowan (BALTIMORE)—Southern representative. 
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Established 1860 Established 1860 


Decorators Decorators 
of of 
China Sterling Silver 
and Deposit 
Glass Gift Wares 


Edmondson Warrin, Inc. 


43-45 West 13th Street 
New York 


An exceptionally wide range of the finer Glass 
Novelties in striking new designs of Sterling Silver 
deposit, combined with rich cuttings. 
A complete line of Rock Crystal cuttings of unusual 
merit. 
Our Stemware, all on imported crystal, in various 
shapes, decorated with Gold, Sterling Silver and Rock 
Crystal cuttings. 
We have a large assortment of novelties suitable for 
your gift department. 

A cordial invitation is extended to the trade 


to visit our showroom at the Pittsburgh 
show January 9th to the 21st inclusiive. 


WILLIAM PENN HOTEL 
Room 668 


Mr. Freperic D. FARRELL 
IN CHARGE 


i 


AVING completed a trip that has kept him away 
for the past three weeks calling on the trade 
in the Middle West, J. S. Lauterbach, head of 

the import china and glassware department of Louis Wolf 
& Co., is expected to return to headquarters on Monday 
of next week. 


Geo. E. Nicholson, treasurer of the Hocking Glass 
Sales Corp., returned to headquarters this week from a 
brief trip to the Hocking group of factories represented 
by him in this market. 


Juhus Hirsch, of the Hirsch-Malgood Co., has returned 
from an eight weeks combined business and pleasure trip 
to Europe. “There is a noticeable improvement over 
last year in the European countries, so far as business 
conditions are concerned,” reports Mr. Hirsch, who will 


show his new import lines for the first time at Pittsburgh. 


E. W. Hammond is back in cold New York after a 
brief vacation in sunny San Diego where the National 
speedboat races were held. Mr. Hammond finished sec- 
ond in the first heat but lost his rudder in the next heat 
and was forced out of the race, as were all the boats in 


the 151. Glass: 


Carl Sloan, of the Jeanette Glass Co., Jeanette, Pa., 
arrived in New York this week and expects to stay for 
about a week. 


“Bob” Evans, the well-known china and housefurnish- 
ings buyer for the J. N. Adams & Co. store, Buffalo, 
N. Y., was in the New York mart this week. 


Henry Horn is now managing with considerable suc- 
cess the Shaffer line of tinware that is being manufactured 
by the A-1 Tinware Co., Brooklyn. This latter company 
is an addition to the New York Standard Ash Can Co. 


John Noak, china and housefurnishings buyer for The 
Goerke Co. store at Elizabeth, N. J., was in the metropolis 
this week buying for January delivery. 


Charles A. Postley & Son, Inc., have completely remod- 
eled their entire showroom and have arranged a splendid 
display. in bird cages, stands, and housefurnishings in the 
latest “‘color in the kitchen” trend. 
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The annual banquet of the Western Glass & Pottery 
Association takes place on Monday, January 16, at the 
William Penn Hotel, Pittsburgh, Pa. Harry B. Whitney, 
who has (with exception of last year) had the sale of tick- 
ets for the affair, resumes his activities again. Mr. Whit-| 
ney has been a member of the association since its or- 
ganization and his many friends will welcome him back 
again. 


Oscar Kasanoff, formerly proprietor of The Economy 
Hotel China, Boston, is now associated with United 
China, Inc., of the above city, as sales manager. Several 
changes have been made by the latter concern that will 
give them better facilities to serve the trade. 


A. B. Zuckerman, who for the past fourteen years has 
represented L. D. Bloch & Co. in the New  Eimgiama | 
States and the state of New Jersey, has ‘been appointed 
district sales manager for the territory from Denver to. 
the West Coast. He will motor to Los Angeles, leaving 
New York on December 24, where he will locate perma-. 
nently with his family. A complete new and extensive 
line of lamps, shades, china, glassware, fancy goods and 
novelties will have its initial showing at the Alexandria 
Hotel, Los Angeles, on or about January 10 for approxi- | 
mately two weeks, after which time Mr. Zuckerman will 
cover the balance of his territo~v w'th the complete line. 


Tonolla to Travel for Crooksville 


Harry J. Bennett, sales manager for the Crooksville 
China Co., Crooksville, O., who has ‘been spending the past 
several days in New York before leaving for home closed 
negotiations with George C. Tonolla to represent the con- 
cern in Eastern territory. 

Mr. Tonolla, who is one of the trade’s best known and 
most able salesmen, has been with Morimura Bros. for a 
number of years as a member of their road staff. 

He will take up his duties with the Crooksville China 
Co. the latter part of this month in order to familiarize 
himself with the line before the opening of the Pittsburgh 
exhibit. 

John L. Pasmantier & Sons, 5 West 20th St., are the 
New York representatives for the factory. 

The Crooksville company have just increased their ca- 
pacity and efficiency of production by the building of tun- 
nel kilns. They will introduce a new shape, the “Ivora” 
in an ivory body for 1928. This will be in addition to 
their white body on the well-known Columbia shape. 
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| Libbey to Build European Plants 


' 


The Libbey Glass Manufacturing Co., it was announced 
cially Wednesday, will build plants in many foreign 
untries including Belgium, Spain, Italy, through the 
ganization of a European company. 


The negotiations were handled by Joseph W. Robin- 
bn, Executive Vice-President of the Libbey Company, 
ith C. A. Schmettau, of the law firm of Geddes, Schmet- 


iu & Williams, handling the legal details. 


Mr. Robinson announced Wednesday that negotiations 
ad been completed with a group of Belgian capitalists 
nown as the Mutuelle Solvay, the same group which ex- 
Joited and developed the Libbey-Owens Sheet Glass 
‘o.s processes in Europe so successfully, whereby con- 
truction of a plant at Molle, Belgium, will start immedi- 
tely to use Libbey processes and machines. 
The European company, of which Mr. Robinson, Mr. 
schmettau and Richard Logan have been elected directors, 
as been organized under the name of Libbey Compaigne 
nternationale de Gobleterie Inebechable. At Molle, Bel- 
ium, the first unit will require 15 months to build and 
vill have an output that will amount to $1,000,000 
nnually. 

Engineers of the Belgian group have spent weeks here 
tudying methods, processes and arrangement of facilities. 


OBITUARY 


Oscar Weber 


_ The trade learned with heartfelt regret of the sudden 
yassing of Oscar Weber, for many years a member of the 
sales force of Bradley & Hubbard, Meriden, Conn., with 
salesroom located in the Fifth Avenue Building, 200 Fifth 
Ave., New York. Mr. Weber, who was fifty years old, 
lied of heart failure in his apartment at 481 Port Wash- 
ngton Ave., New York, on Tuesday, December 13. He 
was well-known and liked throughout the trade where he 
jad a wide acquaintance. He ‘‘covered” Philadelphia, Bal- 
timore, Washington and the Metropolitan district for the 
toncern, with whom he had been associated for twenty 
seven years. Funeral services were held Friday at two 
o'clock from the Campbell Funeral Parlors and interment 
was at Baltimore. Surviving are his wife and stepchild. 
Among those in the trade who attended the funeral were 
Walter Browning, Paul Joseph, Charles Konzelman, Mr. 
Hunt, manager of the Bradley & Hubbard, New York 
office and Messrs. Murat, Kissam, Caspar Stumpp and 
Miss Kate Fitsimons. Mr. Weber was a member of the 
Pottery, Glass and Brass Salesmen’s Association. 


Few Customers for Higher Profits Proposed 


ritory, for the individual distributor, as a basis for higher 
net profits” was described as the next great advance in 


¢ . . . 
‘Fewer varieties, fewer customers and restricted ter- - 


jobbing and wholesaling by Alvin E. Dodd, manager of 
the Domestic Distribution Department of the United 
States Chamber of Commerce, in an address today before 
the National Association of Electrical Supply Jobbers. 


“More selective sales effort,’ Mr. Dodd said, “will lead 
to more economical and profitable distribution.” He pre- 
dicted “concentrated effort on the part of each individual 
distributor to determine: 

1. Kinds of merchandise which are profitable and ap- 
propriate to his business, 

2. Customers who are profitable, 

3. Area of the territory beyond which business is not 
profitable.” 

Criticizing the “scramble for volume” when it made un- 
profitable sales necessary, Mr. Dodd declared that “it 
appears almost as if a new movement might be started to 
avoid the losses inevitable when strenuous efforts are made 
to get that last unprofitable 10 per cent. 


“One hardware jobber,” he said, “was rewarded with 
the most striking success recently when he analyzed his 
sales—what he sold, to whom he sold, and where he 
sold. 

“This jobber reduced by about 20 per cent the number 
of manufacturers from whom he bought and the number 
of varieties by about 30 per cent. He made the same 
study of the number of customers to whom he sold and 
the area of territory through which his salesmen traveled. 


“Asa result of this study the number of customers was 
seduced 56 per cent and the area of territory 28 per cent. 
I do not mean to say that he refused to sell to 56 per 
cent of his previous customers but that he ceased soliciting 
their business. And he added a service charge to the 
bills to pay for the cost of filling small orders. 


“After the plan had been in operation for a year the 
net profits had increased more than one-third and their 
percentage to gross sales had increased more than two- 
thirds, in spite of the fact that he had fewer varieties, 
fewer customers and operated in a smaller territory. 
While this does not apply with equal force to all business 
there is a significance to all business. 

‘Another problem which demands attention is the regu- 
lation of trade practices. As distribution has extended 
to great distances, personal contact between producer and 
consumer or buyer and seller has disappeared. Thus op- 
portunities for misunderstanding have increased immea- 
surably. 

“Personal integrity can no longer be relied upon to keep 
business in the straight path, since personal relations are 
now often impossible. Definite standards of practice must 
be established, rules of conduct must be formulated to 
safeguard ‘both buyer and seller. This is a job for busi- 
ness itself. It must put its own house in order. 

“The most practical method is for each trade to deal 
with this problem individually. I would like to see a 
joint trade relations committee in each trade—composed 
of representatives of all classes of distributors. Such a 
committee is a simple, direct way of securing a new and 
permanently useful cooperation.” 
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Ceramic Reports 

(Continued from page 151) 
draw it out into rods. This gives a glaze thickness of 
uniform composition while the same glaze adhering to a 
body doubtless differs somewhat from body to face. 
Various representative glazes are being studied and the 
effect of various oxides entering into the batch evaluated 
and factors worked out enabling the calculation of certain 
of the properties. 

A part of the investigation incidental to the other work 
Jed to an examination of glazes attached to bodies for type 
of strain. While the examination has been quite limited 
ir. extent, results so far show that a glaze which has 
crazed is under tension while one free from the defect is 
under compression. Some glazes. which have run and 
streaked show a variation in the type and amount of 
strain. This phase of the work is expected to be de- 
veloped further. 

The data in general are not yet in shape for publication 
since some of the components have not yet been studied. 
A large amount of chemical analysis is yet to be done. 
Some work must be repeated and furthermore the actual 
fitting to the body is to be studied. 

Boiler Furnace Refractories-—In cooperation with the 
Bureau of Mines and the American Society of Mechanical 
Engineers, the Bureau of Standards is investigating the 
properties of slags and their effect on boiler refractories. 
A field crew of the Bureau of Mines sends in sample brick 
from various sections of furnaces under observation and 
on which they have complete data so far as furnace condi- 
tions are concerned. ‘The brick are then examined by 
the Bureau of Standards to determine the effect of the 
service, particularly with reference to the slag and its 
action on the brick. 

The work has shown all the slags to contain a number 
of components, chief of which are iron oxide, lime, silica, 
and alumina. The composition of practically all boiler 
furnace slags can be expressed by points within the mul- 
lite, silica, anorthite, iron oxide system if the small amount 
of alkali and magnesium is neglected. This four com- 
ponent system is now being investigated to determine its 
temperature—concentration diagram. It is believed that 
the difference in action of various slags on refractories 
can be explained if this diagram is known. It is planned 
later to carry on some viscosity determinations within 
certain parts of this four component system. 


Solid Solution in the Spinel Minerals and Its Relation 
to Their Use in Refractories.—In cooperation with the 
Engineering Experiment Station of the Ohio State Uni- 
versity, a research was made on spinel minerals particu- 
larly with reference to their use in refractories. These 
minerals have highly desirable refractory properties, yet 
under actual service conditions have not proven as reliable 
as might be expected. The work consisted in fusions of 
the various systems involved and chemical, microscopic 
and X-ray study of them. Some very interesting dati 
developed during the study and are now in process of 
being prepared for publication. 


| 

Investigation of English and American China Clays- 
The substitution of American for English china clays h. 
been a problem of considerable importance in the whi 
ware trade for some time. While some of the differenc| 
in properties of the clays lie in the mining and processiy 
before reaching the potter, there are other differenc) 
which can apparently be explained only by inherent proj 
erties, It is a fundamental study of these properties, {.._ 
relative values in the different types of clays, etc.. whic! 
this investigation has undertaken. Seventeen high grac| 
English china clays were obtained from potters. 
thorough study is being made of each clay from ever 
possible angle in the various conditions such as fay 
plastic, dried, and burned. The future program involve 
a study of the clays in bodies and the investigation of | 
similar series of American clays. 


Determination of the Characteristics of Clays Used i 
Brick and Allied Products——Probably due to the gener: 
use of local clays in the fabricating of brick and heay. 
ware, there has been less fundamental study made o 
these clays than should be in view of the tremendou’ 
tonnage consumed. Also, on account of the impuritie 
present in such varying amounts such a study is rathe 
complicated. It is well known that for certain types o 
ware made from these clays, certain properties are neces 
sary and it is believed that study of the clays and subse| 
quent correlation of the data will fix rather definitely th. 
relative value of a given property needed for a givei 
ware. This should be of much practical importance t( 
the man wishing to know, for instance, whether or no| 
his clay will make a good face brick, or paver, or batl 
tubs. | 

The investigation has been restricted to the Ohio field 
so far. Three representative groups of clays were se-| 
lected, alluvial, shale, and glacial, and a number ol! 
samples collected from clays of each group—the sample: 
being taken from representative plants using the clays’ 
Quite a little time was spent at first in determining the 
best method of making up the test pieces so as to give 
results with little percentage variation from the average 
and at the same time. simulating factory practice in the 
formation. A thorough study of the various properties, 
such as plasticity, bonding strength, shrinkage, specific 
gravity, slaking, grain size, etc., is being conducted on 
the clay in the unburned and burned states. 


See ee | 


ISION plays an important part in business suc- 
cess. The man who looks not only ahead, but! 
a) all around him, will see opportunities that are: 
entirely missed by men engrossed in the petty routine 
of immediate affairs. Without vision, ideals are im- | 
possible. The spirit of service, the sincere intent to earn 
one’s way in the world, the earnest endeavor to deliver 
just a little more than is expected—these are products 
It takes vision to see that a business is built, | 
Customers can 


of vision. 
not of single orders, but of customers. 
be carved only from the solid rock of service.—Edison’s 
Monthly. 
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RIDGWAYS Blue Willow 


—wanted from Maine to Calzfornia 


OTWITHSTANDING all the waves of “art” which have swept 
the world since the World’s Fair in 1876, when Ridgway’s Blue 
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Willow dinnerware got its start in America, it remains the best seller 
of all dinnerware patterns. Hardly a day passes when we do not ship 
Ridgway’s Blue Willow north, east, south or west, single orders some- 
times running as high as fifteen thousand pieces to one customer. We 
keep Ridgway’s Blue Willow in Stock Packages, in Assortments and in 


We Were 
the 
Originators 
of 
Open Stock 


Dinnerware 


Open Stock for immediate delivery. 


JONES McDUFFER 


and STRATTON 


CORPORATION 
Established 1810 


Direct Importers and Distributors 
of Crockery, China and Glass 


25-39 Franklin Street, Boston 


| RIDGWAY’S BLUE WILLOW IS STANDARDIZED. 
IT IS ALWAYS THE SAME COBALT BLUE, ALWAYS 


CLEAR AND SHARP, ALWAYS UNIFORM. RIDG- 
WAY’S SELECTION OF SHAPES AND SIZES IS BEST 


Ridgway 
Blue Willow 
Was One of 

Our First 
Open Stock 


Patterns 
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| [HE January 5th issue of the 
Crockery and Glass Journal will 
feature the 


JANUARY EXHIBIT 
AT 
PITTSBURGH 


DEMAREST PUBLICATIONS, INC. 
45 East 17th Street 
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Muni Sew allace 


157 Summer St. Boston, Mass. 


Telephone Connection 
Direct Representative for: 


Monongah Glass Company 

Duncan & Miller Glass Company 
Ebenezer Cut Glass Company 

U. S. Glass Co.’s Ripley & Company: Jars 
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- John J. Reed & Son 


Boston, Mas3. 


Direct Factory Representatives 


161 Summer Street 


China and Glassware 
Dinnerware 


Foreign and Domestic 


lable Glassware 
Colored, Cut, Gold and Decorated Lines 
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N. Masuda Co. 
99 Bedford St. Boston, Mass. 


NEw ENGLAND REPRESENTATIVES 
FoR 
Taiyo Trading Co., Inc. 


Our new 1928 Japanese importa- 
tations offer a larger and better 
assortment than ever before. 
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is ; 
Importers and Distributors of China and Semi- Fj 
porcelain Dinnerware and Hotelware, 
ware and Silverware for the trade and Hotels. 


tory and completely outfit hotel and 


; es, 
We design, build in our own fac- 
restaurant kitchens and cafeterias. 
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He Ry & Ho Fe EONS: 


Representing in NEW ENGLAND 


41 PEARL ST. 


AMERICAN BISQUE CO. 
COLONIAL CANDLE CO. 
FENTON ART, GLASS CO. 
MARYLAND GLASS CO. 

I. SHAININ & CO. 


WESTMORELAND GLASS CO. 
ZANESVILLE STONEWARE CO. 


BOSTON, MASS. 


WILLIAMSTOWN, W. VA. 
HYANNIS, MASS. 
WILLIAMSTOWN, W. VA. 
CUMBERLAND, MD. 
NEW. YORK CITY 
GRAPE VIELE EA: 


ZANESVILLE OFIO 


Specializing in GIFTW ARES 
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A HAPPY AnpD PROSPEROUS 
NEW YEAR To you 


FE are in our new showrooms with 

latest patterns in dinnerware, a com- 
plete and interesting line of teapots and 
the standard lines with which we have 
so long been identified. 


COME IN AND SEE US 


ROBERT SLIMMON & CO. 


61-65 WEST 23rd STREET 
NEW YORK 
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BONITA ART GLASS CO. 
HUNTINGTON, W. VA. 


We will have several 
“Eye Openers’ for the 
buyer that visits the 


GLASS AND POTTERY SHOW 
at the 
FORT PITT HOTEL 
ROOMS 1038 - 1039 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


WILL NOT 
TURN 
BLACK 


STRONG 
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(Continued from page 104) 
percentage in the Annual Furniture Market,. there is 
also to be found in this display in the American Furni- 
ture Mart Bldg. many lines of dinnerware, as well as 
lamps, novelties and Oriental importations. 
iy he China, Glass and Gift Show while offering a good 
selection of glassware and china specialties has as its out- 
standing feature, gift and novelty merchandise of every 
' character. 

The Market Event is the show in which the staple lines 
of dinnerware and glassware are featured most heavily, 
but in addition to these lines there is always to be found 
‘quantities of novelties and specialties which are allved with 
the china and glass trades. 

The Eastern Exhibit at the Palmer House goes in ex- 
‘tensively for numbers for the decorating trade, including 

rare pottery, imported occasional furniture, unusual glass- 
ware, artistic lamps, metal novelties and gifts of all kinds. 

This exhibit has been enlarged to two floors of the large 

Palmer House and is therefore double in size of the pre- 
-yious event held by this organization. 

Three floors will be devoted to the China, Glass and Gift 
Show at the Stevens Hotel which is conducted mostly by 
the people who have made the Summer Gift Show in 
Chicago so successful. 

These events all have their own special appeal and from 
the foregoing analysis of the general lines carried in each 
exhibit aiy buyer can quickly recognize the shows in 
which his store would be primarily interested. 

To miss these events is to miss an excellent opportunity 
of seeing early in the year the new lines which will pre- 
dominate in style, quality and color during the Spring 
and Summer months of 1928. 
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Stage Set for Merchandise Shows 


Marshall Field & Co. Anniversary 
(Continued from page 110) 
cloth is of white damask. A silver centerpiece with Amer- 
ican beauties formed the table decorations. 

Tables set for both formal and informal occasions pro- 
yoked considerable admiration for that which is new. The 
| formal arrangements illustrated numerous exquisite ef- 
fects that can be obtained from an artistic china setting, 

by supplementing it with a discriminating use of colored 
damask. The informal arrangements were little less than 
fascinating with their linen breakfast and tea sets made 
to match modern china. This idea had just been intro- 
duced to America by Marshall Field & Company, an ef- 
fect never before achieved in the United States. 
_ And in continued harmony with the old and the new 
trend of advancement, a huge anniversary cake placed in 
the center of the Grill of the store, measuring six feet by 
_ six feet and lighted by seventy-five candles, expressed the 
| splendid grandeur of the week’s events. Nearby, a dia- 
mond cake, an Autumn cake and cakes representing the 
old store with a victoria and two horses waiting at the 
door and the new store, with a motor car in place of the 
victoria, personified the tremendous progress of a great 
institution extended over a period of seventy-five years. 


Collection of early American glassware, shown during 
anniversary at Marshall Field & Co. 


Ovington’s Anticipate Public’s Preference 
(Continued from page 108) 


There is a strong tendency toward the plain crystal, how- 
ever, in the finer engravings. 

Not only does the public want new and different things, 
Mr. Schlenker feels that they want the better things. 
People have gotten over the price idea. They want that 
which is modern and that which is best. In proof of this, 
Mr. Schlenker suggested that within the last year, the 
average sale in the New York Shop of Ovington’s has 
increased considerably; while in Chicago the increase is 
still greater. 

These significant changes in the fields of merchandise 
merely reflect the changing interests of the buying public 
of the present day. The customer will no longer accept 
the standard or the ordinary. She has developed an indi- 
vidual sense of artistic appreciation. Her choice in pur- 
chasing is synonymous with her personality. For this 
reason, the exclusive shops of to-day, such as Ovington’s, 
are presenting unusual varied selections to meet the de- 
mands of the individual temperament in place of a general 
public. 


Chicago Market 
(Continued from page 112) 


duction of florists’ lines. The catalogues are all illus- 
trated in colors that are identical with the natural hues 
of the wares and may be obtained upon request. The 
opening of this permanent exhibit, by the largest factory 
of its kind in this particular field is significant of the 
growing popularity of the city of Chicago as a metropolis 
for the exhibition and sale of pottery and glass mer- 
chandise. 
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1928 Styles in Imported Stemware 


are the feature of our early displays. The sparkling 
beauty of the new designs and the attractive 
price deserve your prompt consideration 


Complete Exhibits 


Large Lines 


PITTSBURG on IMPORT 
William Penn Hotel | 4 | or Mae Re 
Jan. 9th to 21st cS | any 
CHICAGO FANCY GLASS 

Palmer House LAMP BASES 


ELECTROEIERS 
PEASANT WARES 
METALLIZED BRONZE 


Feb. 5th to 18th 
A. Klayf in charge 


BOSTON 
Hotel Statler 
March Sth to 10th 


Frank Ackerman 
in charge 8 


KOSCHERAK BROS. 23288" 


DINNERWARE 
CHINA NOVELTIES 


IN ALL PRICE 
RANGES 


Yor Yad 


$1,000 Reward! 


We never offered that to a buyer — as an inducement to him 
to handle our line. 


And still, more than one buyer has gathered in profits greater 
than that through the purchase and re-sale of our glassware. 


To those who know us we can say that the 1928 line will be 


more beautiful and moderately priced than ever before. It should 
therefore bring GREATER REWARDS THAN 1927. 


To those who do not know us we offer an opportunity to see 


our wares, so that EVERYONE MAY PARTICIPATE. 


To both, we extend a cordial invitation to view the line at the 
Pittsburgh Show, January 9th-21st, 1928, at the 


OMS TE TRIE IE 1ekO) IE a IL 
Rooms No. 541 - 542 


UTILITY GLASS WORKS, INC. 


LONACONING -3- MARYLAND 


A /- 
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INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


P+ +++ 4 


wes 


ONE COMPLETE DINNER SERVICE 


~ See the 
66 ; ; 
SUPERIOR sf leading pottery lines 
SEMI-SQUARE——PLAIN EDGE 2 : : 
if in One building— 
E offer to the Department b¢ ON ONE buying trip 
Store Trade highest qual- + 
ity ware and distinctive decora- Ry | Out-of-town buyers who come to 
tions in commercial borders. Bq@) =) The Fifth Avenue Building are of- 
Prompt and courteous service. LY | poet ; ce 
pq tered the great convenience of mak- 
Sores + ing one buying trip suffice for their 
umes cat ts Wet @ seasonal requirements. | Whether 
ROY E. HENDERSON 


President 


their special line may be art and gift 
novelties, earthenware, lamps or 
glassware, they will find many 
firms displaying their needs here. 


aana 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


You are ten minutes by subway 


from the Pennsylvania Station, 


thirteen minutes from Grand Cen- 


WS PGVIGEVTIsIe 


tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. ‘Two elevated lines 


Three Shapes are but two blocks away. The 


CAST Te ah ee? HOt aD re oe acy theatrical and leading hotel district 
Fiep alan scot antewe seras te olson « plain ; 4 
Pilerimie week osetia sok.) octagon lies within walking distance. 


Send for Catalog and Illustrations 


Albright China Co. The FIFTH AVENUE BUILDING 


Fy é 
Conk (ore Broadway and Fifth Avenue, 
Carrollton, Ohio at Madison Square, New York 
“More than an office building 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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WITHOUT WHICH HONE ARE GEAUINE 


IRISH BELLEEK 


The “Limpet” here illustrated is the latest from Ireland’s 
Famous China Factory, finished in ““Cob” Lustre, a most charm- 


ing effect. 


In spite of many flattering imitations, genuine Irish Belleek 


China is more popular than ever. 


In stock for immediate delivery in the New Year. 


SOLE AGENTS 


WM. S. PITCAIRN CORPORATION 
«@ 104 FIFTH AVENUE, NEW YORK 
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ENGLISH TRADE MARKS 


THAT DENOTE 


QUALITY and DISTINCTION 
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W. H. GRINDLEY & CO. 


IVORY 
ENGLAND SHERATON IVORY EARTHENWARE 


ROYAL DOULTON 


SAS IVORY CHINA, EARTHENWARE and STONEWARE 


GRINDLEY HOTELWARE CO., LTD. 


VITRIFIED HOTEL and RESTAURANT WARE 


FURNIVALS (1913) LTD. 


FINE OLD ENGLISH EARTHENWARE 


si) BAKER & CO., LTD. 
mare & Co LTD. HAND PAINTED WARES 


Established 1790 


BELLEEK CHINA 


FAMOUS CHINA OF IRELAND 


WITHOUT WHICH NONE ARE GEAUINE 


SOLE AGENTS 


WM. S. PITCAIRN CORPORATION 
we 104 FIFTH AVENUE, NEW YORK "9 


y RS SURES EER SOUS SUSREAORETS: 
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CPOTRER piercer OK 


FIRST TIME IN THE FIELD 
IVORY FRENCH CHINA 


The very large and celebrated works of “G.D.A.” in 
LIMOGES beg to inform the trade that they are now 


manufacturing and delivering a 


NEW BODY OF CHINA 
THAT IS IVORY 


This factory can safely boast to be the makers of the 
FINEST CHINA made in LIMOGES and their NEW 
PATTERNS carried on this. NEW IVORY BODY 
make their products BEYOND COMPETITION. 


EACH PIECE IS STAMPED AS BEFORE 


SUR BLANC SUR DECOR SUR DECOR 


New samples are on the way to America and will be 


on display about January Ist at the showrooms of 


GUNTHEL & CRUVEILHER © 
61-65 WEST 23rd ST... §=NEW YORK 


whom we have just appointed our sole American representatives 


where arrangements for the sale and control of patterns will be 


made. 


CNEXD 
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POPE-GOSSER QUALITY 


CAN NOW 


MADE IN U.S.A. 


PASTE QUALITY LG HEY, 


ON DISPLAY 
IRA A. JONES CO. PHILLIPS; THISTLE & SMITH, Ince. HOWARD BOKEE 
9 North Wabash Avenue, 1107 Broadway, 122 Baltimore Street, 
Chicago, Il. New York City. Baltimore, Md. 


HIMMELSTERN BROTHERS, 
San Francisco—718 Mission St. Seattle—Terminal Sales Building. Los Angeles—634 So. Olive Street 


E. G. NOCK, Elberton, Georgia. 


Specializing in High Quality Light Weight 
Dinner Ware for Over Twenty Years. 


The Pope-Gosser China Company 


FacTory AND MaIN OFFICE— 


Coshocton, Ohio 


alt 
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Pecoration 
458 H. M. 


The Supreme Shape 


A new dinnerware that will create 
bigger sales in 1928. 
See the complete line of new 


decorations on display at the 
Pittsburgh Show. 


Room 838 - 839 
Fort Pitt Hotel 


Mr. E. E. Wilgus and 
Mr. Cecil E. Taylor in charge 
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|THE AGeNESE SHOT. 


NAGOYA JAPAN 


The 1928 importations of Meito china which will be presented to the trade 
throughout the coming year assure the buyer of a range and quality in both 
dinner ware, tea sets and fancy ware that will far exceed any of our previous 
offerings. Free hand motifs, original decals and rich ivory borders presented 
at unusually moderate prices assure of quick selling numbers, each of which is 


a real leader and business getter. 


NAGOYA SEITOSHO LTD. 


200 FIFTH AVENUE ~~» ROOM 514 
NEW YORK 


Manufacturers Importers 
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“DANSE DE LUMIERE” 
ELECTRIC LAMP 


IEE THE NEW ADDITIONS TO OUR ELECTRIC 
51 ART LAMPS, GLASBAKE, CUT GLASS AND COL- 
ORED WARE LINES AT THE PITTSBURGH CROCKERY 
AND GLASS SHOW. 


eye 


Ser 
Exvewt) 
ZasS 


FORT PITT HOTEL 


Rooms 743 and 797 
January 9th to 21st, 1928 


We manufacture Tableware, Pressed Tumblers and Stemware, 
Lamps, Soda Fountain Ware, Stationers’ Glassware, Cut Glass 
Colored Light Cut Glass, Glasbake Cooking Ware, Automobile, 
Marine and Signal Lenses and Semaphores, Sanitary Coolers, 
Colored Glassware, Hotel Supply Ware, Special Moulds, etc. 


p) 


tad 


¥C 
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YS: 


McKEE GLASS CO. 


ESTABLISHED 1853 
| JEANNETTE, PA., U. S. A. 


O\ ee 


G 
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Vitreous Hotel China 


From our Clarksburg, W. Va., plant 


A new and exclusive production 


| Ivory Lined | 
Rockingham Yellow Ware 


A Complete Line of Dinnerware 
on Display at Our Factory 
Salesroom 
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Introducing the New 


Crown Ducal Dinnerware 


The VIRGINIA 
(by Crown Ducal) 


MIN MO CNIMICNICIONIVE 


Beautiful sprays of Fruit and 
Flowers. Lovely bright col- 


atr 


MIOIGNI| 


ors tastefully arranged. A 
really charming example of 
CROWN DUCAL WARE 


on the new 


REGENT SHAPE 


VIRGINIA Pattern one of 


many in stock now. Open 
Stock and Assorted Packages. 


The Salesman 
ART SERVICE 


One or more CROWN 
r DUCAL Patterns may be 
¢ i T | | x4 i open for your City. 
CGlares Write for information and 
illustrations in colors. 
of ler if Our controls are an 


asset—they protect you 
against competition. 


If It's Worthy 
We Stock It 


IORIMDONIMIIORI CHOC RICIONIMCIONIMCIONIIMICRIKCOICNIM DION 


Maddock & Miller 


INCORPORATED 


KO 
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z 

& The House of Stock 

e 

5 39-41 West 23rd Street 

é New York 

y Also Sole Agents for 

& John Maddock & Sons Allerton’s Blue Willow 

© Royal Worcester China Price Bros. Teapots 

2 Grosvenor China Breen Bros. Bowls 

2, 
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oA +) 
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: Damascus Pattern 4 
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Maddock’s 
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2 a3 
: Royal Ivory Body 2 
» ra 
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») 
2 An attention compelling 3. 
X combination that would x 
le be difficult to surpass. iS 
3 3 
. This extremely colorful y 
re art nouveau decoration is c 
y) one of the most popular o, 
it and active additions to our < 
; open stock family. 
e) 


Y 
. 


Open Stock 


Now 


English 
@Gares 


DEDICIAMADCIAMN DCI DIC IAOED| 


of #lerit 4 
S 

If It’s Worthy RoleeA Ton? ctor x 
We Stock It John Maddock & Sons = 


Royal Worcester China 
Grosvenor China 
Allertons Blue Willow 
Price Bros. Teapots 
Green Bros. Bowls 


Maddock & Miller 


INCORPORATED 
The House of Stock 


39-41 West 23rd Street 
New York 
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Tip Top Pattern Cut Colonial Flutes and Deep Plate Etching 
Design by well known Swedish artist 


Carried in open stock 


Elme Glass Works 


SWEDEN 


Manufacturers of Hand Made Glassware 


This celebrated factory, famed for quality and exquisite decorations, is 
finding wide favor,.with American buyers. 


Watch for their new creations in cut, etched, and rock crystal stemware 
and tableware specialties in crystal and colors, ready January first. 


Also new items in their Eol Ware, art glassware in console sets, vases 
and novelty items. 


K. P. Lockitt Co. 


Sole American Representatives 


Also American Repre- 
sentatives for GULD- 
SMEDS, largest Scan- 


Line will be displayed 
at the Pittsburgh 


Show Rooms 666 Wm. 200 FIFTH AVENUE dinavian manufactur- 

Penn Hotel, Frederick ers of Sterling Silver, 

D. Farrell in charge. NEW YORK Silver Plate and Pew- 
| ter. 


™ 
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Two Marks of 


Distinction 


T&V| 


On 


ON WHITE 
ON DECORATED 


FRENCH CHINA 


Shapes of Beauty 


Pleasing Decorations 


Service Plates 
Dinnerware 


i” 4 
7 
; 
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Short Lines 


Distinctive new shapes and decorations of special 
interest to the better trade are now on the way from 
the factory and will be on display early in January. 
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REGALWARE 


A high grade 
English Earthen- 
ware 


1 52e7° 


Vogt & Dose 


14 West 23rd Street 
New York 
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WE 


will not have an Exhibit at the Fort Pitt Hotel, Pittsburg, 
during the Annual Crockery and Glass Show, January 


9th-2 1st, as has been our custom in previous years. 


However, our new lines will be on display in the various 
Sample Rooms of our Representatives and also at the 
Home Office and Factory in Columbus. 


A most cordial invitation is extended to all, to view the 
many new Patterns on Display in the Sample Rooms of 
our local Representative in your city. 


LIST OF REPRESENTATIVES 


Baltimore, Md. John C. Peters, Room 318 Union Bus Terminal 
Building. 

Boston, Mass. W. N. Davis, 114 State Street. 

Chicago, Illinois Conway & Richards, 6 North Michigan Avenue. 

Cincinnati, Ohio Carl A. Larson, 519 Main Street. 

Cleveland, Ohio A. K. Einstein, Union Bldg., 1836 Euclid Ave. 

Detroit, Michigan J. E. McCluney, 356 E. Congress Street. 

Los Angeles, Calif. Himmelstern Bros., 643 So. Olive St. 

New York, N. Y. Frank F. Rodgers, Onyx Bldg., 1107 Broadway. 

Philadelphia, Pa. John F. Lane, 352 Burd Bldg. 

St. Louis, Mo. J. H. Page, 436 Planters Bldg. 

San Francisco, Calif. Himmelstern Bros., 718 Mission St. 

Seattle, Wash. Himmelstern Bros., Terminal Sales Bldg. 


THE FEDERAL GLASS CO. 


COLUMBUS, 
OMENS. 
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The House of Specialties 


| Ie 
4 Rowland & Marsellus Co. 
139 Fifth Avenue, New York 


Between 20th and 21st Streets 


il 


mn) (Gomme) (Gm CELE) ( (LCE (AAA (ce) ( (cece) (fen 


mm) (am) Gem) Ge ummm) (C 


STITT UTTTTTITUTTETNTTTUNUCRSCOrccccorncntii A COUPUUUUNLDUDOUNUUCUUCUOOOOOOOOONOOOTOOOOTONIOTINOUUMEUCUUTNUUUUUUUUUOQUUQUUUQQUOUQOOUOONOOOONNTOOOONNOONORONUNOOUOOUCTTONUNNCOUOUUODTUOOOOOOTOOTOONOTOOOOOTOITTTNOTUTOUNMTNTUNTTTTUTTTMTUTTTNTCTTTTUONTTTTT 


(an 


unde 


Importers 
of 
CHINA 
EARTHENWARE 
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We will have our dis- 
play as usual at the 
Glass & Pottery Exhibit 

Wm. Penn Hotel 
Peeps bacns i 
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Write for our 
NEW 1928 CATALOG AND PRICE LIST 


on AA Tumblers and Tableware. 
All Sizes and Designs 
“They are guaranteed to 
statid up longest. 


HAZELATLAS GLASS Co. 


WHEELING,W.VA. 


Worlds Largest Tumbler Manufacturers 
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| HE above illustrates the Richboro Pattern, protected by 


G U. S. A. patent, one of our many full Open Stock Dinnerware 
Patterns, ready for immediate delivery. 

G Other Open Stocks are a varied line of EMBOSSED 
QUEENSWARE both in Dinnerware and Fancy articles. 

Y 
‘G BONE CHINA both Dinnerware and Service Plates. 
JASPER AND BASALT in a great variety of ornamental! 

pieces. 


Genuine Wedgwood bears our registered Trade Mark 
WEDGWOOD stamped in the clay. 


Merchandise bearing the Mark “Wedgwood & Sons” 


(o) or “Wedgwood & Co.” is not genuine Wedgwood. 


A 
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3D Ah 


255 Fifth Avenue 


New York City 


COOGEE CB CE GE CBSE GSO R 


2 
S 
S 
& 
Go 
& 
Ge 
< 
ce) 
© 
© 
Go 
< 
Ge 
& 
Ge 
& 
i 
& 
Ge 
& 
Gi 
& 
© 
& 
Ge 


One hundred eighty CROCKERY AND GLASS JOURNAL December 15, 1927 


es 
ae 


CHRISTMAS 

to all our friends and cus- 

tomers, and a New Year, hap- 

pier and more prosperous than 
any old year has ever been. 


THE 
HALL CHINA COMPANY 


EAST LIVERPOOL, OHIO 
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Decoration Y-31 


The Yellowstone Dinner Service 


MG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 
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When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
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and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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‘ Manufacturers and Decorators 


oe Will exhibit their 1928 line of i 
Gold and Silver Encrusted 


este ba fm 
‘4 Glassware and China et 
oa 7. 
{| Featuring our new Sterling Silver Electroplated Glassware ** 
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OPO URSCPRESENTSLOLUARweEINE WILL BE 

ADDED MANY NEW NOVELTIES, ARTISTIC 

PieiiNGSAND DECORAMIONS WEIGH WILL BE 
OPINTERES Pr TO ALIIBUMWURS: 


CAMBRIDGE GLASS CO. 


REPRESENTATIVES 
The Cambridge Glass Co., 184 Fifth Avenue, New York City. W. R. Amidon, 99 Bedford Street, Boston, Mass. | \ 
The Cambridge Glass Co., Room 311, Shops Building, 17 N. G. T. McCracken & Co., 315 Donovan Bldg., Detroit, Mich. 
Wi bach eAwenuen Glisneele lll Caratini & Co., Luz 32, Havana, Cuba. | ; ; 
wares ad 89; ; ae A ; The Pacific Housewares Co., 650 Fifth St., San Francisco, Cal. 
John A. Nixon, 906 Filbert Street, Philadelphia, Pa. The Pacific Housewares Co., 133 Factory Place, Los Angeles. 
Edwin J. Nickey, 204 Wisconsin Avenue, Milwaukee, Wis. The Pacific Housewares Co., 562 First Ave., S. Seattle, Wash. 


ROOM 728—FORT PITT HOTEL—JANUARY 9 to 21 
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COOK CHINA CO. 
TRENTON 
NEW JERSEY 


Hard Fired Vitreous 
Underglaze Hotel Ware 


STANDARD SHAPES 
ROLLED EDGE HALF THICK HOTEL THICK 


We carry a complete stock of decora- 
tions in Bands and Lines — Prints — 
Decalcomania Borders—All Underglaze 


This enables us to make prompt shipments 
On Special Crest and Monogram Work 


We offer unusual service at Right Prices 
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Manufacturers Anticipate 1928 Will Be Better 
Than Year Past 


OOKING backward during the last year, the 
manufacturers of dinnerware had anything but a 
“good” year, so far as production records are con- 

cerned. On the whole, the market has been unsatisfactory 
from a factory standpoint. The first and second quarters 
of the year, production records were low with all manu- 
facturers, and it was not until October when an improve- 
ment in the market was noted. While there was much 
idleness in the industry during the last year, a consider- 
able portion of this labor has been absorbed by the plac- 
ing in operation of the new No. 7 plant of the Homer 
Laughlin China Co., the Taylor, Smith & Taylor Co., and 
the Edwin M. Knowles China Co., as a result of factory 
extensions being completed by the two latter interests. 
In most all large plants the employment records now aver- 
age from five to five and one-half days per week, and in 
the smaller shops the record stands at about from four to 
five days per week. Dinnerware plants located outside 
the immediate district are being operated on schedules 
similar to those in this locality, and this same rule has 
obtained throughout the year. A survey of the produc- 
ing territory reveals this one fact, and that is the manu- 
facturers are of the opinion that the domestic demand for 
dinnerware during 1928 will exceed records for the cur- 
rent year. The outstanding feature of the trade during 
the past year was the enormous expenditures for new 
plant construction. Records for all previous years were 
exceeded in this respect. 


In addition to local plant improvements and additions, 
the Shenango Pottery Co.,.New Castle, Pa., started to 
put over a large factory extension program as has the 
Crooksville China Co., Crooksville, O. In all, the greatest 
extension program ever known within a single year was 
put over by the manufacturers during the current year. 


Hand-to-Mouth Buying in Vogue 


What 1928 holds in store for the trade cannot even 
be guessed at just now. Records disclose that most all 
department stores have made money, and that sales rec- 
ord of former year have been exceeded. China depart- 
ments, of course, shared in these records: However, it 
is admitted that the sale of American dinnerware can be 
increased should the merchandise be “pushed” as strong 
as some other lines. It has long been contended that re- 
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tailers can show a greater turnover in featuring Ameri- 
can dinnerware lines than is now disclosed. 

Dinnerware stocks in department stores at this time are 
said to be low, due to the fact that throughout the past 
year buying has been done along conservative lines. Fac- 
tory orders from time to time have indicated that the trade 
has been ordering only immediate requirements and that 
only in rare instances has there been much anticipation of 
future stocks in large volume. Because of this situation, 
orders have been more frequent for small volume, and 
such goods have been wanted quickly by the distributing 
interests. 


Manufacturers and Employes to Confer 


Manufacturers and employees during the coming year 
will again engage in a joint wage conference, and it may 
follow that numerous revisions will be made in the exist- 
ing wage scale because of so many changes and improve- 
ments being made in the factories. 

That the manufacturers will present a list of counter 
demands to those filed by the representatives of the em- 
ployees at this time seems to be assured. The industry as 
a whole, so far as production methods are concerned, is 
changing rapidly. Old conditions are passing from view 
and remain but a memory of the past. Skilled labor 
is not required in the volume as formerly because of the 
introduction of considerable mechanical equipment. While 
it is conceded in a most general way that the manufac- 
turers do not entertain a desire to decrease the wage paid 
skilled labor, yet there is a marked tendency on the part 
of manufacturers to eliminate skilled labor wage from 
common labor. 


Paden City to Put Out New Shape 


The Paden City Pottery Co.; Paden City, W. Va., wall 
place a new shape on the market next month, which will 
be known as the “Grecian.” This new shape will be pro- 
duced in an ivory body, the first that has been featured by 
this firm, its former production being a white body. This 
shape will be displayed at the Pittsburgh market. “The 
outlook for business for 1928 seems good,” commented 
Vice President Charles U. Harris, “but competition is 
keen, and the current market is entirely too low.” 


Crooksville to Present New Ivory Body 
Announcement was made this week that the Crooksville 
China Co., Crooksville, O., will present its new ivory 
body to the trade during the January market. In addi- 
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tion, this company will also show for the first time its new 
shape the “‘Ivora,”” a name that not only implies the shape, 
‘but also the body. Many exclusive patterns will be fea- 
| tured on this shape, and which will be shown in addition to 
‘the “Columbia” shape, the latter having been listed for 
some years. Production at this plant during 1928 will be 


‘materially increased, as the tunnel kiln equipment will be 
| placed in operation about January. This company has 
| also increased the capacity of its clay shops and decorating 
department, the latter additions being made necessary 


because of the installation of tunnel kilns. 


New Atias-Globe Kilns Ready January 15 
The Holcroft continuous decorating kiln being installed 
at the plant of the Atlas-Globe China Co.’s factory at 
Cambridge, O., will be placed in operation January 15, 
| it was announced this week by A. O. C. Ahrendts, presi- 
dent of the company. The Harrop type glost tunnel kiln 


being erected at the same factory will be placed in opera- 
tion on or before February 15th, it is believed. A bisque 
tunnel kiln of the same time will also be erected at the 
Cambridge plant, but work on this improvement will not 
be commenced until early next spring. A new slip house 
is also being completed at the Cambridge factory, the 
construction being in two separate units, which will permit 
the production of both an ivory and white body. The 
new buildings for the continuous kilns contain 20,000 
additional square feet of floor space. One new shape 
will be placed on the market by this factory next month, 
the company having brought out two new shapes earlier 
this year. An entire new list of decorations, all of which 
will be exclusive with this factory will be featured on the 
new shape. There will be ten new patterns, all being 
especially designed for these shapes. 

In addition to continuing its general line of stoneware, 
announcement was made this week by F. M. Ransbottom, 
of the Robinson-Ransbottom Pottery Co., Roseville, O., 
a new line of Luxor, Lennox and Garden ware would be 
added. In this line will be many new and exclusive de- 
signs running in larger sizes, such as bird baths, sun 
dials and heavy porch and garden ware. “We look for- 
ward to doing the largest business in our history during 
1928,” commented Mr. Ransbottom. This entire line will 
be shown at Pittsburgh during the January market. 


News of Natkin Promotion Spreads 
Announcement has been received by the trade here of 
~ the appointment of Samuel J. Natkin, for some years in 
charge of the china and glass department of Mandle 
Bros., department store, Chicago, to the position of assist- 
ant merchandise manager for that store. Before going to 
the Mandle store, Mr. Natkin was with the china and 
glass section of The Fair Store, Chicago. Miss Belle 
Finkelstein, who has been assistant to Mr. Natkin, has 
been placed in charge of the china and glass department. 


Dallas New F. & W. General Headquarters 
Dallas, Texas, is to be made general headquarters by 
the F. & W. Grand Five and Ten Cent Syndicate for the 
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new chain of from twenty-five to thirty stores this inter- 
New stores will 
be opened by this syndicate in Ft. Worth, Houston and 


est proposes to open in the southwest. 


San Antonio, and other openings will follow in rapid 
succession. A. F. Stone is president of this corporation, 
and who has also announced that the Dallas headquarters 
would be in the Wilson Building, a long term lease having 
been taken at an aggregate rental of $1,000,000. 


It is generally conceded by American pottery manufac- 
turers that no change will be made in the tariff schedules, 
although a hearing had been promised by the secretary 
of the Tariff Commission. While at Washington re- 
cently, members of the United States Potters’ Association 
learned that efforts put forward by that Association and 
also representatives of the National Brotherhood of Op- 
erative Potters to have a hearing on this schedule have 
amounted to naught. Information has also been obtained 
that while a number of tariff bills are expected to be in- 
troduced during the present session of the Congress, 
these measures will make little if any progress after they 
have been presented. 


O forth into the busy world and love it, mingle 
kindly with its joys and sorrows, try what you 
can do for men rather than what you can make 


them do for you, and you will know what it is to have 
men yours, better than if you were king or master.— 
Brook Herford. 
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V el ele cel and 
Color 
Tableware oe 
Combinations 
Nothing 
Better 
ioe Pantosiag 
Anywhere Designs 
Stock 
or Rock Crystal 
Import Cuttings 


Tirchenreuth Bavarian 
OPEN STOCK DINNERWARE 


Old Abbey Dinnerware 


Ivory Body with Underglaze Decorations 


STOCK COMPLETE AND READY FOR IMMEDIATE SHIPMENT 


Paul A. Straub & Co. 


105-107 Fifth Ave. 
At 18th St. New York 


PITTSBURGH GLASS and CHINA SHOW 
ROOM 705—HOTEL WM. PENN | 
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The 
D & Miller Glass C 
uncan iller Glass Co. 
Manufacturers of 
FINE TABLE GLASSWARE 
Washington, Pa. 
a 
. 
Our New No. 44 Flower Bowl, Crimped, With Candlesticks to Match 
Our New Lines for 1928 
Will be on view at 
TericEe Bol DeleSsBeUsReGeriees LT O W 
Room 778, Fort Pitt Hotel January 9 to 21 
Also at our various salesrooms as follows: 
BOSTON PHILADELPHIA CHICAGO 
Murt Wallace Joseph Tomkinson, F. T. Renshaw, 
157 Summer St. 1104 Arch St. 30 E. Randolph St. 
NEW YORK Factory Representatives: SAN FRANCISCO 
E. B. Hill : ‘dd 
Paul Joseph Veta tener: Marsh & Ki ; 
200 Fifth Avenue WASHINGTON, PA. 617 Mission St. 
=a 
oy 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Colored Glassware Has Boomed Saies During 
Year Just Past 

HAT colored glassware has done much to bolster 

the pressed and blown glass market during the 

last year or so is generally admitted by the flint 
elass producers. This proved to be the general rule dur- 
ing the last year, when the line had its heaviest sale regard- 
less of the item. Last January a number of new ‘colors 
were featured by the manufacturers, and it has been inti- 
mated that a few additional colors will be placed on the 
market next month. These goods in a rather large meas- 
ure have taken the place of the crystal glass lines, and 
that the same rule will app'y during the coming year is 
generally admitted by both producers and distributors. 
Not all manufacturers have completed 1928 lines, but the 
majority of the flint factories have completed them. Mar- 
ket conditions in the glass industry during the last year 
have been rather open, and competition has been keen all 
along the line. Exclusive lines of course have been ca- 
pable of commanding a higher price than staples, but still 
the manufacturers are of the opinion that steady effort 
is still required to obtain business. Some factories have 
been fortunate in obtaining large contracts for special 
mold work, but still such contracts have been subjected to 
more or less keen competitive bidding. Such business, 
together with regular lines has been in sufficient volume 
to keep the majority of the flint factories in rather active 
operation during the year. It appears, however, accotd- 
ing to some manufacturers, that 1928 gives early promise 
of a good year for the domestic flint glass industry, not- 
withstanding the import situation. Rapid strides made 
by American manufacturers during the last year or so in 
the creation of new lines is having its effect throughout 
the trade, and has also increased the volume of export 
business of certain domestic plants. 

The close of the January market is expected to give 
flint factories sufficient business to maintain active opera- 
tions during the first quarter of the new year. Some 
manufacturers will extend their sales territory, and this, 
it is contended will create much new business. Develop- 
ment of the glass industry on the Pacific Coast during the 
last year has been an outstanding feature of the trade. 
Just what effect this will have on the eastern and middle 
west producing centres remains to be foreseen. New 
plants have been opened in the south and also the south- 
west, and these new lines will of course be competitive 
with those made north of the Mason-Dixon line. 
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Bulletin Deals with Glass Factory Costs 

“Productivity of Labor in the Glass Industry,” Bulletin 
No. 441 of the United States Bureau of Labor Statisties 
should be obtained by every flint glass manufacturer, as 
the issue is one of the first of the character issued by the 
Department dealing with factory costs in all factories 
within a particular group. Much attention is given in the 
Bulletin to the pressed and blown ‘field, although every 
line of glass manufacturing is covered by the text, which 
gives much new information about the hand and machine 
method of glass production. 

It is related here that an, effort is beng made to re 
finance and re-organize the Zihlman Giass Co., Cumber- 
land, Md., which recently went into receivership. Am 
examination of the affairs of the corporation is beimg 
made by Albert E. Zihlman, Z. A. Hewitt and Frank Ag 
Treiber, named by the court. The company was formed 
in the spring of 1927 by a number of glassworkers, and 
factory operations began last July when a line of tumblers 
and stemware was produced, by a continuous tank method. 


Harris Leads Kaufmain Group Meetings 


John H. Harris, manager of the china and glass des 
partment of the Kaufmann Department Store is the 
leader in the group meetings and conferences of depart- 
ment heads and buyers recently inaugurated at this store. 
During these conferences, ideas are exchanged, and com- 
ments heard by the sales force by the retail trade are 
reviewed for the purpose of rendering better service to 
the trade. Unlike in many other department stores, the 
management of the Kaufmann store is now looking to the 
department heads and buyers for many things having to 
do with the upbuilding of the institution, and the same 
attitude is being extended to the assistants of the depart- 
ment buyers. Ideas also obtained from the sales force 
are also considered and discussed during these buyers’ 
meetings. 


West Representing Bonita Art Glass Co. 


Robert G. West, for many years city salesman for the 
former Pittsburgh Lamp, Brass & Glass Co., is now 
representing the Bonita Art Glass Co., Huntington, 
W. Va., in this territory. Mr. West is developing a rather 
large trade in Western Pennsylvania. He has also been 
appointed district sales manager for the Gold Seal Elec- 
tric Co., Cleveland, O.; the Peerless Manufacturing Co, 
Cincinnati, O., and the Superior Manufacturing Co. Car- 
necie, Pa, 
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GLASS co 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the .ewest addition to 
our No, 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston qcnge 
Paul Joseph, Murt Wallace, F. Rer shaw, 
200 Fifth Avenue 157 Summer St. 30 E. AResdce St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Western Association to Hold Dinner Dance 


A dinner-dance will feature the annual meeting of the 
Western Glass and Pottery Association that will be held 
in the large ballroom of the William Penn Hotel, Pitts- 
burgh, the evening of January 17. The committee in 
charge of this event is composed of Robert G. West, 
chairman; Henry Nickel, of the United States Glass Co.; 
F. A. H. Lang, secretary of the Association; J. L. Vod- 
rey, of the Vodrey Pottery Co., East Liverpool, O., and 
J. H. Hammer, secretary of the Associated Glass and 
Pottery Manufacturers’ Music for the event 
will be furnished by a ten-piece orchestra. For some 
years the annual dinner has been held at the Kaufmann 
Department Store. John H. Harris, buyer of china and 
glass for the Kaufmann store will be elected president of 
the Association for the next fiscal year. 


Association. 


Dobson Representing Paden City Glass Co. 


Announcement has been made by David Fisher, presi- 
dent of the Paden City Glass Mig. Co., Paden City, 
W. Va., of the appointment of the John A. Dobson Co., 
110 Hopkins PI., Baltimore, Md., as the representatives 
for this factory for the southeastern states. A complete 
line of samples from this factory are now being displayed 
at the Dobson sample rooms. ‘‘Our business is holding 
up remarkably well for this time of the year, and from 
present indications we can see no reason why next year 
will not be as good as 1927,” suggested Mr. Fisher. A 
complete line of octagon shape items will be featured by 


WYicstmoreland Glass Co. 


Grapeville 
Pa. 


(27 Miles east of Pitts- 
burgh on Penn’a R. R.) 


Manufacturers of 


High Grade Glass- 
ware 


Plain, Cut and 


Decorated 
For Gift Shops 
Florists S = 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line 


REPRESENTATIVES 


of Original Ideas st. ©. ao ¥O™ 
. : 300 Wifth Avenue 


BOSTON 
H. Po & H. FY Hunt, 
4] Pearl Street 


Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A, Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH. 
No. 1211 Creamer. Made in Roselin, Yimmeistern Bros., ; 


Amber, Green and Crystal. Terminal Sales Bldg. 


this factory for 1928, the new line having been completed 
last week. 


Leak Does Damage to Rodefer Plant 


Some damage to the factory resulted when molten 
glass, flowing from a leak in a tank ignited at the plant 
of the Rodefer Glass Co., Bellaire, O. This factory is 
working on the production of specialties, novelties and 
glass parts as required by manufacturers of other lines to 
complete their manufactured lines. 


Holland Sees 1928 Glass Outlook Promising 


“The outlook for business for 1928 looks very promis- 
ing for the glass industry,” suggested E. J. Holland, sales 
manager for the Consolidated Lamp & Glass Co., “and 
the tendency of the times seems to be toward the usage 
of table service in glassware. A marked indication of a 
desire for a better class of ware regardless of price is 
manifested by the buyer,” he continued. “The cry seems 
to be ‘quality’ instead of price. From our standpoint we 
the looking forward to a bigger and better year in 1928 
than we ever had in the past.” A radical step in glass 
making is being undertaken by this factory, all of which 
has to do with features, exclusive with this factory, and 
which will be presented the trade for the first time in Jan- 
uary. While detail about this new line is quieted, it is 
said modern art lines and in keeping with a newer art 
period will dominate. 
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Our No. 106 Cosmos Pattern is one which we have 
sold over a period of more than five years and the 
sales this year to date, are far in excess of any past 
year, 

We feature this in a complete line of dinnerware and 
kitchenware as well as Tea and Waffle Sets and Fancy 
Pieces. 

Experience over the past five years has convinced us 
of the sales value of this pattern in any territory. 


A. E. Hull Pottery Co. 


GUY COOKE 


Ne 200 FIFTH AVE. NEW YORK 


NEW PATTERNS IN 


ATIONAL IVOR 


SALES OFFICES 


BUBAR & CO., 
828-30 Taylor St., 
Fort Worth, Texas. 
D. KING IRWIN, 
Fifth 


Ave., Suite 305 
New York. 


ARTHUR L. REBER, 
173 East Lane Ave. 
Columbus, Ohio. 


\ Cos DINNER Wane / 


WESTERN GLASS PRODUCTS CO, 


Cs DINNER Ware % 


= 6 
009 Moo (4 149 New Montgomery St., e) " a G 
n Francisc 


San F, co, Calif, 
E. E. WILGUS, 
21 March Ave., 

West Roxbury, Mass. 


{THE NATIONAL CHINA COMPANY 


SALIN EV ILLE » OHIO 
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WE WILL NOT 
EXHIBIT IN PITTSBURGH 
JANUARY, 1928 


CENTRAL GLASS WORKS 


Wheeling, West Va. 


Our representatives, January first 
will show a most complete and up- 
to-date line of Table Glassware, new 


ideas, designs and colors. 


See our Representatives before buying. 
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HARUTA & @. 


- IMPORTERS OF - 


I JAPAN ESE GOODS P 


141-147 FIFTH AVENUE 
- NEW YORK - 


Special sales from stock for 
your Spring trade. 


New Import lines for 1928 
are now ready for your 
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NEW ENGLAND REP.—C. W. Pingree, 56 Pearl Street, Boston * 
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ieprnee Lines of “Distinction 
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LOTUS GLASS CO. 
BARNESVILLE, OHIO 


Gold Encrusted China and Glass 


WESTON GLASS CO. 
WESTON, W. VA. 


Heisey’s wa marx! Glassware 


MOK OsUcR | TA BL E 


REPRESENTED BY 
HARRY M. BORTZ 
406 Vandam Bldg., 1005 Market Street 


PHILADELPHIA, PA. 
IN 
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G r FETING.S 


Jatisfied customers keep us busy” 
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Lid : 
— _ 
A delightful sug- F 
gestion of the WD = AATEL 
old-fashioned flower gar- — SS FRATEE 


— den is given in this pat- SSS 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 


shape. 
REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vv. OD. eines J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC COAST CHIGAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan Pl. Room 348 Morrison “Hotel 
Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, O Box 37 
Bloomington, III. Coffeyville, Kansas 


Be Crooksville China Co. 


CROOKSVILLE, OHIO 


: a 3 
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THE SEBRING POTTERY GOMPANY 


MANUFACTURERS OF 
SEMI-VITREOUS GHINATABLE WARE 


(ESTABLISHED 1887) 


CHARLES L.SEBRING aS hn fel é 
SUEDE SECcEROURES SEBRING, OHIO 


December 15, 1927. 


Demarest Pubiteations, Ine. 
AS Hast 7 tiwoucect. 
New. Yo ck eae 


Attention Mr. F. Calvin Demarest 


Dear Mr. Demarest: 


Will you please announce that The sebring Pottery 
Company -offters=i1or 1923 the finest select onsoigpattenmae 


procurabtcmrn the United states andshurope: 


Most of these designs were made by eminent Ceramic 
artists especially for. us and consequently they are far supervor 


to the commonplace. 


The color combinations and some designs were developed 
by Hazel N. Adler, an internationally Known authority on desu 
and (color Harmony. 


Mrs. Adler has recently gained great prominence by 
her work as a stylist for: 


The Sears Roebuck Co. 
The Janssen Co. 
the Goodrich Rupbern coe 
The Ford Motor Co. 

and now 
the sebring Pottery con 


This year Sebring is again featuring the glorious 
Golden Maize. This charming golden colored glaze enhances the 
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THE SEBRING POTTERY GOMPANY 


MANUFACTURERS OF 
SEMI-VITREOUS CHINA TABLE WARE 


(ESTABLISHED 1887) 


AA Rac aretha els eters SEBRING, OHIO 


December 15, 1927. 


Damarcesterublications. Inc. 


beauty of our Ivory Porcelain and forms a perfect background for 
innumerable wonderful treatments. 


Golden Maize, an exclusive Sebring product, is made 


Dy Secret process and only in our potteries. 
The Golden Maize will be shown on three shapes: 


The Paul Revere (Gadrooned) 
The Josephine (Plain Hdge) 
and 
A NEW SHAPE 


WivcitiSedhatancuive, dignified andi different. 


My best wishes to you and all the others who are 


sincerely interested in the advancement of our great industry - 


Sincerely, 


Pres. The Sebring Pottery Co. 
Sebring, Of 
and 
The Crescent China Co. 
Alliance, O. 
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SHAPE, new in its en- 

tirety, unconventional 
to the point of daring and 
creating a new vogue in 
Beauty and Design. 


SHAPE that brings to 
the modern price field a 
new degree of luxurious 
beauty, producing a Dinner 
Service that concedes noth- 
ing to the finest China Ser- 


vice in beauty, yet costs con- . 


siderably less and is more ser- 
viceable. 


Will Be Displayed in 
Room No. 688 
Fort Pitt Hotel 


During The China & Glass 
Exhibit there in January 


Yhe 
West End 


Pottery G>. 
FN E.Liverpool, 
Ohio 
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LOOKING BACK THROUGH 
OLD FILES 


Every once in a while it is interesting to delve into | 
the past by poring through old files of the CRocCKERY AND 
GLaAss JOURNAL, get an insight into the ways our prede- 
cessors did things in the china and glassware trade in 
days gone by. 

Let us open the books of the past and spend a few 
interesting minutes together. In the January 3rd, 1878, 
issue of the JourNaL (The Crockery AND GLAss JouR- 
NAL was established and has been published weekly since 
1874 and is the oldest paper in the industry) we find an 
interesting article under the heading ““The Holidays.” 

Shopkeepers, says the article, will tell us many differ-_ 
ent stories of the state of the holiday trade if we ask them > 
how the observance of Christmas in 1877 compared with 
previous years. If this would only last a month longer, 
said a Broadway dealer last week, 1 might retire on a 
competence; there are certain well known establishments 
who have sold out their choicest stock two or three times 
over. There are certain popular wares—notably ceramic 
and bric-a-brac—which the holiday demand has been al- 
most insatiable. At the same time there are many re- 
tail traders who have done much less business than 
usual. They have stood idle behind their well filled coun- 
ters day after day, and prolonged the dismal watch far 
into the night; and now, after the close of the season they 
are loaded with unsaleable goods, and groaning over the 
poverty and degeneracy of the times. 

Nevertheless, no careful observer can have failed to be 
struck by the more than ordinary bustle in the streets, 
larger throngs in most of the shops, a brisk and more 
cheerful aspect of the crowd, and a more general air of 
festivity and liberality. If business has been dull in some 
lines it is because the popular taste has been strongly at- 
tracted toward special classes of goods, objects of art, 
fashions of decorations, and the mild mania of ugly and 
Thousands of newly developed 
income on a useless tea- 


incomprehensible curios. 
collectors, spending a month’s 
cup or a red and blue pot, have justified themselves as 
does the poor gentleman in Punch, who enters the house 
with a mammoth vase under each arm, and meets the re- 
proaches of his wife, by a Pao on the language of 
housekeepers’ advertisements: “Oh, my dear, money 1s 
not so much of an object as a comfortable home.” It 
may be doubted whether there is comfort to be got from 
a decorated Chinese dinner set when we must scrimp the 
dinner to pay for it, or real Christmas merriment in the 
family which hangs porcelain plates on the wall and puts 
poor fare on the table. Even Mr. Tiffany’s wonderful 
reproductions of the Cypriote jewelry discovered by Ces- 
nola, or the bewildering chairs, and tables, and cabinets 
described by Clarence Cook, are no better than snares for 
the man who can hardly meet his January bills. But 
the taste for all these beautiful things does unquestion- 
ably make the season more lively. The passion for having 
(Continued on page 196) 
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/ . IN TEA SETS 
Our large assortment of recently 
imported tea sets has been col- 
lected from various parts of Italy, 


representing unusual rich decora- 
tions and wares, 


SIMONDETTI 


IMPORTATIONS 


Unusual Pottery 
Exquisitely Tooled Leather 
Rich Giltwood 

Decorative Straw Baskets 
Artistic Lamp Vases 


In the Simondetti Studios are 
created by skilled artists hand 
painted parchment shades that 
have achieved an enviable repu- 
tation through original hand- 
craft, mirroring the beautiful 
vase decorations. 


SIMONDETTI & CO., INC., Importers 


12 WEST 21st ST. (Just West of Fifth Ave.) NEW YORK CITY 


GUARANTEED 
AS 
REPRESENTED 


SANITARY: 
SUGAR 
BOWLS 


STYLE C 


What is more disgusting around a Sugar Bowl than flies or having 
sugar discolored by soiled sugar spoons? 

Keep dirt, flies and soiled spoons where they belong, on the outside 
by using our Sanitary Sugar Bowls. 

Gives your Patrons just the amount of sugar they wish where they 
want it when they want it. 

Patrons will appreciate your using them. 

Your Dealer stocks them. 


THE SANITARY SUGAR BOWL CO. Inc. 


7704 TIOGA ST. PITTSBURGH, PA. 
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The Pittsburgh Exhibit, January ath, 1898 


A number of buyers have already presented themselves 
and commenced looking over the exhibits. Yesterday 
Mr. Stewart Duncan and Mr. Judge, buyer and head 
salesman of Peaslee Gaulbert Co., Louisville, Ky., and 
Mr. Leopold of Leopold & Co., Baltimore, Md., came in. 
To-day M. Sellers of M. Sellers & Co., Portland, Ore- 
gon; Messrs. Adams and Curry, of Houghton & Dutton, 
30ston, Mass.; Fred Schultz, of F. Schultz & Co., Cin- 
cinnati; and Geo. Bayless, of Bayless & Co., Louisville, 
Ky., buyers, arrived. 

Mr. N. F. Wilbur, of Denver, who represents the Con- 
solidated Lamp and Glass Co., the Seneca Glass Co., and 
the Wheeling Pottery Co., in Colorado and the Pacific 
Coast, is registered at the Monongahela House, and is 
looking over exhibits before leaving for home. Mr. 5. 
M. Thorpe, representative of M. S. Benedict Mfg. Co., 
Syracuse, N. Y., for Pennsylvania, Maryland, Virginia 
and West Virginia, is also at the Monongahela House to- 
day looking over the exhibits. 

The number of early buyers this year presages an un- 
usual interest in the ’98 exhibition. 

The Monongahela registry for the glass exhibit is as 
follows: 

Dalzell, Gilmore & Leighton Co., C. H. Iambie, 70; 
Thos. Evans Co., E. J. Adams, 137; Geo. Duncan’s Sons, 
A, CeBrown, 1° HaglesGlass*Co., Chas. B. Ott, 159; 
Ohio Flint Glass Co, B. M. Hildreth, 155; Central Glass 
Co., J. H. Baughman, 99; Northwood Co., Harry North- 

Fp. 


f ‘sy 


FRED STOTT, Successor 


FORMERLY 
PEACOCK & ROOP 
1007 Ficpert Sr. 
PHILADELPHIA, PA. 


Representing 


Economy Glass Co. 
Indiana Glass Co. 
.D. C. Jenkins Glass Co. 


Westmoreland Glass Co. 
Space Saver Dish Co. 


Florence Silver Plate Co. 


Lead and Lime Blown Stemware, 
Tumblers, etc., Pressed Hotel Tum- 
blers, Tableware, etc., Decorated 
Glassware, Colored Glassware, Plain 
and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


At this time we also wish to extend the 
seasons greetings to our many friends in the 


trade. 
f 


wood, 139; Westinghouse Glass Co., J. H. Reed, 5; Co- 
operative Flint Glass Co., J. H. Blaney, 135; A. H. Hei- 
sey & Co., W. B. Lindsay, 23; Washington Glass Co., J. 
G. Anderson, 174; Indiana Tumbler & Goblet Co., Julius 
Braun, 156; Seneca Glass 'Co., W. G. Bunert, 176; Can- 
ton Glass Co., Jas. Bockius, 95; Tarentum Glass Co., W. 
S. Murdock, 167; Central Glass Works, W. H. Cassell, 
102; Westmoreland Specialty Co., 110; Cumberland Glass 
Co., John Patterson, 43; Gillinder & Sons, D. O. Welty, 
152; Phoenix Glass Co., E. B. Whitney; Riverside Glass 
Works, J. E. Ratcliffe, 79; Keystone Tumbler Co., G. AL 
Malone, 103; Steubenville Glass Co., W. Garrett, 73; 
Rochester Tumbler Co., Harry Fry, 26. 

Besides the manufacturers located in the Monongahela 
House the following have general offices in the city and 
will maintain exhibits. 

U. S. Glass Co., 9th and Bingham Sts.; Dithridge & 
Co., Hamilton Building, 4th Ave.; Pittsburgh Brass Co., 
6 Locust St., Allegheny; Bryce Bros., Smithfield Street, 
opp. Monongahela; ‘Consolidated Lamp and Glass Co., 
Wood St.; Bryce, Higbee & Co., Smithfield St.; Ameri- 
can Lamp and Brass Co., Smithfield St.; McKee Bros., 
Smithfield and 7th Ave.; Oriental Glass Co., 8th and 
Sarah Sts.; Mueller Glass Staining Co., 1811 Sidney 
St.; The Fostoria Glass Co., opp. Monongahela House. 


Looking Back 
(Continued from page 194) 
and giving the luxuries of art has imparted extraordinary 
bustle to the holiday trade, and lent to the shop-windows 
on Broadway a picturesqueness and brilliancy which can 
hardly be surpassed, except in Paris. 

Whatever may be the connection of these: few weeks’ 
activity with the general movement of trade and the long- 
promised revival of business, the streets of New York, 
at all events, have given evidence of the gratifying fact 
that the observance of the holidays is not subject to that 
decline which overtakes all our other festivals. The New 
Year is celebrated with less and less joviality at each suc- 
cessive anniversary; the messenger boy takes the place of 
the spruce caller, and instead of a room full of well dressed 
women, the stickler for old courtesies finds the card-bas- 
ket suspended from the inhospitable door. The family 
gathering at the New England Thanksgiving become less 
general and less merry. The glory of the Fourth of July 
has been failing for a long time, and we have had the 
climax of display in the Centennial fireworks, and the pop. 
of the last cracker. But Christmas is steadily strengthen- 
ing its hold upon our hearts. Our cosmopolite society 
fuses into one great festival the customs and traditions of 
many nations. England, France, and Germany bring us 
their own legends, traditions, poetry, fashions, and songs, 
and add them to the relics left by our Dutch ancestors; 
and thus the New York Christmas which is rapidly becom- 
ing the universal American Christmas, promises to be at 
no different time the pleasantest in the whole world. We 
may thank the beneficient providence which has given us, 
in these days of géneral worry, so blessed a season of 
relief, 
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Alluring French Art Pottery 


15 Piece 
Assortment 
Vist, Sopeoo 


Including Package 
com prises 


Vases (Round 8”) 
Vases (Round 13”) 
Wall Pockets 

Vases (3 hole openings) 
Penguin Flower Holders 


Normandy 
Peasant Ware 


Hand Painted 


in the Homes 
of 


Normandy Peasants 


er WD Ww Ge WW 


The naive execution of 
designs by these quaint 
French artistes with no 


The great charm of this 
interesting pottery rests 
in the intimate inspira- 


c : 7 
tional designs and lovely two patterns exactly 


alike gives it rare indi- 


coloring. 
viduality. 

| | 

SKINNER-HILL CO., Inc. | 

114-120 EAST 23rd ST. Importers NEW YORK | 

Canadian Address: 810 Keefer Bldg., St. Catherine Street, W., Montreal ma 
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oreGH RISTAMGAS: 
AND ALL THE YEAR 


Give: your friends a gift 
that will bring sunshine into 


the home for years to come. 


Katchen Lighting 
[s So Limportant! 


T ovay the kitchen is coming into its 
own. Color, location of cooking uten- 
sils, saving of lost motion —all these 
are now recognized by the modern 
housewife to be important in kitchen 
comfort. 


Undoubtedly the most vital feature 
of the kitchen is proper lighting. 
Without it no real culinary feat is 
complete. 


The joy of simulated daylight may 
be achieved in any kitchen through 
CELESTIALITE. 


24 hours of kitchen brightness make 
CELESTIALITE the modern woman’s 
choice. She appreciates the comfort of 
cooking under light airy conditions 
where no shadows exist. 


An Ideal | 
Christmas Gift 


This is an item for which any department store or retailer 
will find a ready sale. 


CELESTIALITE DIVISION 


GLEASON -TIEBOUTS GEASS E@: 


FIFTH AVENUE BUILDING 
NEW YORK CITY 


CELESTIALITE 


(PATENTED) 
MANSY BESTS U BS TIT UL eae Ol meee el aeG eee 
© 9 I. 


Income Tax Department 


ConpbucTep By M. L. SEIDMAN 


of Seidman & Seidman, Certified Public Accountants 


This is the fourth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will appear 
regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on taxa- 
tion. We will answer all income tax questions that might be directed to him by our readers. Questions should 


be addressed to him, c/o Seidman & Seidman, 2 Lafayette Street, New Vork City, New York. 


All communi- 


cations must be signed by the inquirer, but no names will be disclosed in the published answers. 


(Continued from last week) 


Estates and trusts being regarded like single persons, 
are allowed the single person’s exemption of $1,500. 


Partnerships not being taxable as such have no exemp- 
tions, although every partnership must file a return. 


The exemptions that have been just outlined for indi- 
viduals are those that every individual is entitled to, irre- 
spective of the minimum exemptions that every individual 
is entitled to. However, they are not by any means the 
maximum. Individuals ar entitled to exemptions for sup- 
port of dependents. That phase of the question of exemp- 
tions will be discussed in the next article. (I hope that I 
am living up to my promise that the discussion of income 
taxes can be made through clear and simple articles. If 
anything in the articles is not clear, I shall be glad to have 
readers communicate with me). 


personal exemptions. We there found that every 

single person is entitled to an exemption of at least 
$1,500. If he is the head of a family, he gets a $3,500 
exemption. We also noted that the exemption for every 
married couple is $3,500. We concluded by saying that 
besides these exemptions, additional amounts were al- 
lowed for support of dependents, and we reserved the ex- 
planation of this latter phase for the present article. 


a the preceding article we took up the matter of 


Wuo Is a DEPENDENT 


The rules governing exemptions for dependents are 
fairly simple. A person is allowed $400 for each de- 
pendent. The first inquiry that naturally arises is to find 
out what is meant by the word dependent. The definition 
is given by the law, and under it two requirements are laid 
down, first—that the dependent be either under the age 
of eighteen or else incapable of self-support, and, second, 
that the one claiming the exemption must be the chief 
contributor towards the support of the dependent. 


Take the first one about the age of the dependent or the 


incapacity for self-support, a parent supporting a nine-. 


teen-year-old son through college could not under the rule, 


claim the exemption for support of the son because of the 
limitation that the dependent cannot be over eighteen, 
unless there is incapacity of self-support. Taking the 
converse, a son would not be able to claim exemption for 
the support of his father if his father was able to earn his 
own living, even though he was not in fact doing so. 

As regards the question of being the chief support, that 
arises where more than one person is a contributor. It is 


not uncommon, for instance, for several of the children 


of a family to contribute to the support of a parent. 
Where that is the case, only the one who is the chief con- 
tributor is entitled to claim exemption. If they all con- 
tribute equally, none of them can avail themselves of the 
credit. 

Another point might be noted about the dependent, 
and that is that it is not necessary for the dependent in 
any way to be legally related to the person who claims 
the exemption. Thus, an individual may support his 
friend and become entitled to the $400 exemption. 


And finally, a point to keep in mind is that the $400 
applies for each dependent. If a son supports a dependent 
mother and father, he is entitled to $800. If there are 
five dependents, he is entitled to $2,000, and so on. 


HuSBAND AND WIFE 


The way the exemption for dependents works out in 
the case of the returns of husband and wife is rather in- 
teresting. In the first place, neither one is regarded as 
dependent upon the other. Therefore, the husband can- 
not take the $400 allowance for supporting his wife, or 
vice versa. The $3,500 exemption is supposed to cover 
that part. However, they can take the exemption for 
other persons that are their dependents. 

When we spoke about the $3,500 allowance, we said 
that that could be divided between them as they deem 
best. In the case of the exemption for dependents, how- 


ever, the division cannot be made, but can be deducted only 


in the return of the one who is the real supporter. Thus, 
if it is the husband who supports the children, and he files 
a separate return and his wife files a separate return, only 
he is entitled to the exemption. Of course, if a joint 
return is filed, this point makes no difference. 

(Continued on next page) 
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Heap oF FAMILY 


In the case of the head of a family, where the individ- 
uals being supported are dependents as previously defined, 
the head of the family is not only entitled to the $3,500 
allowance, but also to the exemption for dependents. For 
example, if a son lives with his parents and his parents 
are incapable of self-support, his exemption is $3,500 for 
being head of the family, and $800 for two dependents. 


Last Day oF YEAR CONTROLLING 

Suppose there is a change in the situation during the 
year, whereby a person who was a dependent at one time 
no longer is one at another, or vice versa. That situation 
arises very frequently. A child who becomes eighteen 
during the year, for instance, will furnish an example, 
or a-child may be born in December. . A parent may 
become incapacitated during the year. When we spoke 
about the exemptions for the single man and the married 
man, we noticed that if a change took place during the 


year, the exemption was computed on a pro-rata basis. 
That is not the case, however, with the exemption for de- 
pendents. The rule there is that it is the situation on the 
last day of the year that controls. Thus, if a child be- 
comes eighteen on December 30, no exemption at all is 
allowed. On the other hand, if a child is born on that 
date, the full exemption is permissable. 

In other words, the general principles as to the aliow- 
ance of an-exemption for dependents can be condensed 
into the statement that $400 may be taken for each de- 
pendent, and that it is the situation at the end of the year 
tha determines wheher or not a person is a dependent. 

Thus far in the series we have covered who must file 
a return and what exemptions persons are allowed. We 
said that if the income is greater than the exemption, then 
a tax is due. We are now ready, therefore, to go into the 
subject of the tax.rates and the method of computing the 
tax to find out how much is due. The next few articles 
will be devoted to a presentation of that subject. 


Forms of Insurance 
Crockery and 


HE idea that various forms of insurance protection 
are anything other than absolutely necessary was 
long ago discarded. It is now the policy of most 

concerns to ascertain what forms of protection might in- 
advertently have been overlooked, rather than what might 
purposely be dispensed with. 

To meet this new order of things, the leading insurance 
agencies and brokerage concerns of this country are now 
specializing in rendering their clients complete insurance 
service. They have made careful study of their clients’ 
insurance and bonding needs, have provided the proper 
amounts and kinds of insurance required in each case, 
have seen that the client is given full advantage of any 
possible saving in rates, and have incorporated with their 
companies in providing all necessary service. 

At least one nation-wide organization—the tna Life 
Insurance Company and the companies affiliated with it 
—has gone very thoroughly into this service, and has for- 
mulated what is known as the Attna Plan of insurance 
and bonding protection. This relieves the individual of 
complexities which none but a trained insurance under- 
writer could be expected to cope with. 

Transportation insurance, for instance, is but one of 
many forms, and yet it is complicated enough to fill a 
library if all that were known about it were put in writ- 
ing. This, by the way, is the oldest known form of 
insurance. 

Hundreds of thousands of dollars are paid annually in 
the form of losses due to transportation perils. Some of 
these losses of course are recoverable from carriers, but 
carriers’ liability, limited by law, is based upon negligence 
which is often difficult to prove and in a great many cases 
the amount to be recovered is also limited. 

Transportation policies are written covering goods in 
the custody of a single carrier or any combination of car- 


Protection for the 


(Slass [rade 


riers, that is, freight, railway express, public trucks, owned 
by the assured and inland and coastwise lines of steamers. 
Such policies are usually written either on an annual 
basis or on an open form adjustment basis. In the annual 
form an estimate is made of the assured’s annual volume 
of shipments to be covered. A rate is made and a deposit 
premium is charged, adjustable at the end of the policy 
year by audit. 

Under the open form of policy, monthly reports are 
made of the actual amount of shipments at risk and pre- 
miums are payable monthly based on such reports. 

Marine policies are also issued to cover cargo shipments 
of almost any kind that may be exported, imported or 
shipped from coast to coast through the Panama Canal. 
The usual method employed is the issuance of an open 
policy under which all shipments are covered automatic- 
ally from warehouse to warehouse; under this policy the 
assured writes his own certificates or declarations, pre- 
miums being reported and paid monthly. This is a flex- 
ible contract and may be written to fit particular needs of 
any shipper or consignee. 

It should be understood of course that marine insurance 
is designed to cover losses which are due chiefly to perils 
peculiar to transportation. Waterborne shipments are 
usually insured to cover losses due to fire, collision, strand- 
ing or sinking of the steamer. While on land, shipments 
are insured against losses due to fire, collision, overturn 
of the conveyance, collapse of bridges, etc. In every trade 
there are certain small losses which are unavoidable, due 
primarily to the inherent nature of the commodity. Marine 
insurance should not be expected to cover these so-called 
trade losses. It is primarily a protection against a catas- 
trophe and as such, fills a most important need in modern 
commerce. 
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OT only the Christmas dinner, but 
every important dinner in the year, in 
truth, every meal is more stimulating, more 
enjoyable when it is served on smart Black 


Knight china. 


That is the stirring message we are bring- 
ing to your fine customers through the class 
magazines, and through the publicity mat- 
ter provided to Black Knight distributors. 


As a result of this advertising, a wide 
demand has been built up for Black 
Knight china. A demand based upon the 
timely premise of style. 


THE HALLMARK Of 


BLACK BIG 


only Christmas 


For the coming year many new patterns 


of outstanding beauty will be shown. Pat- 
terns of a charm which firmly stamps the 
Black Knight golden symbol as the hallmark 


of smart distinction in china. See them on 


your Spring Buying trip. Graham & 
Zenger, Inc., 104 Fifth Avenue, New York. 


Yow ll like this— 


As part of our publicity program, we have prepared a 
smart brochure (the cover drawing is shown above) called 
“The Gracious Art of Dining’. Treats exhaustively the 
customs of modern dining, contains suggestions 
for unusual tables: pictorially presents the smart 
etiquette of linen, silver, glass and china. Write 
for it on your business letterhead to the above 


address. 


SMART DISTINCTION 


RT CRIRA 
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wi REAL LINE of saleable glassware and 


the most novel of novelties will be shown 
at the Pittsburgh show in 


Rooms 712-714 
FORT ‘PUTO 
from Jan. 9th to 21st 


By 
The New Martinsville Glass Mfg. Co., 


NEW MARTINSVILLE, W. VA. 


SO — oye 


fotus } 


We Appreciate 1927 


URING 1927, this company has enjoyed the greatest year 
in its history and we want to take this method of thanking 
our patrons for their confidence in us. “Lotus” produc- 

tions are found in an ever-widening market, but we appreciate 
that our wares also have continued to please our old customers. 


MOIS 


We are thankful to our friends for 1927 and we look forward 
to 1928 with confidence. 


THE LOTUS GLASS COMPANY 


FACTORY— NEW YORK SALESROOM— 


ul BARNESVILLE, OHIO 200 FIFTH AVENUE 


C—O 5 005 ete 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. 
initial charge $2, payable in advance, 


Minimum 


IMPORTER WANTS SALESMAN 


Spe YORK china and earthenware importer has an opening 
for a real salesman for Middle West Territory. Man to 
measure up to requirements must have record of achievement in 
present position. Excellent opportunity. Address Box No. 680, 
care of CROCKERY AND GLASS JOURNAL. 


AGENT WANTED 


ANTED by old established firm of English Earthenware 
Manufacturers an agent for the sale of their good, medium 
grade Dinner Ware. Reply with full particulars to Box No. 681, 
care of CROCKERY AND GLASS JOURNAL. 


= 


HELP WANTED 


ALESMEN, New York City and Vicinity—China, Glassware, 
Dining Room and Kitchen Equipment. House wants experi- 
enced salesmen. Give full particulars, experience, compensation, 
etc. Address Box No. 679, care CROCKERY AND GLASS JOURNAL. 


TRAVELLING SALESMAN WANTED 


AVE ea ate class traveling salesman by one of the oldest 
established manufacturers of Blown Lead Glassware. Wish 
an experienced man of middle age to represent and sell owr goods. 
Have both Eastern and Middle Western territories open. In ap- 
plying, state age, present and previous connections. All replies 
will be held in strict confidence. Address Box No. 689, care of 
CROCKERY AND GLASS JOURNAL, 


SALESMAN SEEKS POSITION 


JOURNAL. 


SALESMEN AND REPRESENTATIVES 
WANTED 


HICAGO manufacturers of frames for all makes of oven 

glass—also other metal specialties—catering to Catalog and 
Premium Houses, Department Stores, etc., desire to employ high 
class salesmen or representatives for 1928. Address Box No. 684, 
care of CROCKERY AND GLASS JOURNAL. 


EXPERIENCED SALESMAN WANTS 
POSITION 


ANTED: Position. Experienced salesman in crockery and 

glass with established trade in Illinois and Lowa, wishes 
good connection for January Ist. Am changing lines at that time. 
Best references. State proposition in full in answering. Address 
Box No 688, care of CrocKERY AND GLASS JOURNAL. 


TO SACRIFICE GLASS DECORATING PLANT 


OR SALE—Completely equipped glass decorating factory down: 
town section New York. | Chance once in life time. Can op- 
erate immediately. Also equipped for the manufacture of metal 


novelties. Do not miss this opportunity. Address Box No. 690, 
care of CROCKERY AND GLASs JOURNAL, 


CHINA, GLASS, HOUSEWARES’ BUYER 
AVAILABLE 


ACKED by fourteen years’ retail merchandising experience, 

young man, married, seeks position as buyer-manager or as- 
sistant with department or home furnishing store where oppor- 
tunity exists to show results of ability conscientiously applied. 
Address Box No. 686, care of CROCKERY AND GLASS JOURNAL. 


SALESMAN WANTED 


ANTED: Commission salesmen to represent old and 

favorably established line of Light Cut Glass Tableware 
in crystal, colors and color combinations. Men who solicit the 
trade in the medium and small size towns as well as larger 
commercial centers and who travel in their own automobile 
preferred. Fast selling line. Liberal commissions paid. Chang- 
ing sales plans and for this reason some good territory open in 
many parts of the United States and Canada. Also desire repre- 
sentatives for Chicago, Pittsburgh, Philadelphia, Baltimore and 
New Orleans. State age, experience and present connections in 
first letter. Address Box No. 683, care of CROCKERY AND GLASS 
JOURNAL, 


GLASS DECORATING PLANT WANTED 


DVERTISER is in the market to buy a glass decorating 

factory in New York or within a radius of sixty miles. 
Must be equipped for operation. Will either buy outright or will 
consider partnership with present owner. Address Box No. 682, 
care of CROCKERY AND GLASs JOURNAL. 


JONES, McDUFFEE & STRATTON 
CORP’N, BOSTON, MASS., 
WANT SALESMAN 


| Oe eee a man for Southwestern 
territory general line china, earthen- 
ware, glass, fancy goods. Attractive 
proposition. State full details and en- 
close photo in first letter. Open at once. 


Buyers in New York 


DeceMBER 8, 1927 


E. Carlson, house furnishings, R. H. White & Co., Boston, Mass., 
455 Seventh Ave. (Mdse. & Research Bureau). 


DECEMBER 13, 1927 


V. T. Smith, house furnishings, Sage, Allen & Co., Hartford, 
Cann., 20 W. 33rd St. (D. G. Alliance). , 

I. E. Partridge, house furnishings, china. Wallace Co., Schenec- 
radiyan Naas loathe 


DecemBeER 14, 1927 
W. W. Taylor, house furnishings, toys, D. M. Read Co., Bridge- 
port, Conn., 20 W. 33rd St. (D. G. Alliance). 
C. H. Hurlburt, china, glassware, lamps, etc., D. M. Read Co., 
Bridgeport, Conn., 20 W. 33rd St. (D. G. Alliance). 
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New York Directory 


IMPORTERS 
ARTISTIC ITALIAN INDUS- 
TRIES, 353 Fifth Ave. Entrance 


34th St. 

“The Italian Pottery House in Amer- 

ica.” Lamps, Bases, great assortment. 
GEO. F. BASSETT & CO., 141 Fifth 

Ave. 

“lhe Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 
67-69 Irving Place, 


cessors, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chins and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 385-87 West 28d 
St 

Cauldon China. Wood & _ Sons’ 

Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. i 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 
Importers of Black Knight China. 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware irom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


104 


“Haviland China” 
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KAnuA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


MADDOCK & MILLER, Ince., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 Easi 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS. 
West 23d St. 
Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


INC., 53-57 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘““Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816, 


dare H. RUHE, 14 West 28rd 
ot: 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CU., 105-10? 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 

West 28rd St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Ince., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. & 

E. TORLOTTING, INC., 35-37 West 
28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware. Sweden. 

KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 


61-65 
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BRYCE BROTHERS COMPANY 2 
Blown lead glassware in Crystal and DOMESTIC POTTERY MANUFACTURERS’ AGENTS 
Colors—Cut, Etched and Engraved. ETHEL ED 
J. Duncan Dithridge, Representative, A. EK. HULL POTTERY CO., 200 Fifth ie PASTA on 
240 Fifth Ave. Fifth Ave. : : 


Gold i 
Manufacturers and Importers, Earth- ce fast ea ee Syne welaus 


CAMBRIDGE (0.) GLASS CO., New enware, China and Glassware. Phone Ashland 4419. 

veretactarre’ “Neatcut” tableware, ROSEVILLE POTTERY CO. 18 HORACE C. GRAY CO., Fifth Ave- 
thin blown tumblers and stemware. Ve eS coe re dale, New York Man- pee ee re eles IES BRC (ale. 

ECONOMY, GLASS, CO, Morgan Mii 3a SUSAN EME caes Serie” ott rat aha 
Be iele Weptin Ave. Building ottery. Cut Glass. Westmoreland Glass Co., 


é High Grade Table Glassware and 
Fine blown tumblers and stemware. THE SEBRING POTTERY CO., Se- Specialties. Indiana Glass Co., Pressed 


bring, Ohio. Table Glassware and Lamps. Ameri- 

FOSTORIA GLASS CO., 141-147 New York Office and Sample Room, can Bisque Co., glazed flower pots, bulb 

Fifth Ave. 206 Lexington Ave. Chicago Office bowls, etc. Co-Operative Flint Glass 

Pressed and blown glassware. Chas. and Sample Room, American Furni- Co., Table and Soda Fountain Glass- 

L. Weddle, Representative. ture Mart Building, Spaces 930 and ware, Aquaria, etc. Telephone, Gram- 
ee 931, 666 Lake Shore Drive. Oe 

, Inc., 220 Fifth D. KING IRWIN, Fifth A ila- 

ie ee THE CRESCENT CHINA CO., Se- ‘ing. eT Saonae 

Bo Be pees) atc, & acs) Spccialties. bring, Ohio. [Iroquois China Co., Hotel China. Na- 


M. I. George, Representative, 206 Lex- tional Chi . . 
THE HOCKING GLASS SALES ington Ave High-Grade Dinner Ware. Peta City Glas’ Min Co, Tuble ede 


CORP., 129-181 Fifth Ave. Goines Of 
; 2 glassware. Economy Glass 
George E. Nicholson, Representing JOHN L. PASMANTIER & SONS, 5 Co. Suite 319, telephone, Games 


Hocking Glass Co. Lancaster Glass West 20th St 6571 

Co., Standard Glass Mfg. Co. Lan- Quality Dinnerware and Pottery Spe- 

caster, Ohio. Ashland 7207-7208. cialties. Telephones, Chelsea 8265 and THOMAS G. JONES, Fifth Avenue 
0540. Building. 

SUSQUEHANA CUT GLASS CO., Representing McKee Glass Co., D. C. 
T. W. Hamilton, Representative, 139 Jenkins Glass Co., McDonald Glass 
Fifth Ave. a Inc. Telephones, Gramercy 

OX & COMPANY a 

WESTON GLASS CO., INC. _ C GEO. C. KINDT & CO., Ine, 19-21 W. 
Blown Tableware. T. W. Hamilton, 120 Fifth Avenue 24th St. 

Representative, 139 Fifth Ave. Entielsen (Flioe Manufacturers and Factory Agents. 
Brass wares, mahogany goods, servin 

UNITED STATES GLASS CO., Albe. N. W. corner of 17th Street Pee ear ndiccticks 6 Hoot 
marle g-, 24t t. and Broadway. : lamps, electroliers, silk shades, silver- 
Pressed and blown glassware. Telephone Watkins 8467 plated wares. decorated hasket wares, 


toys, dolls. Dollar Day Item Special- 
WESTMORELAND GLASS OCO., ists. Telephone, Chelsea 1348. 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 


McKENNA BROTHERS SALES 
Pressed glassware, decorated glassware, Glassware CORPORATION, 1271 Broadway, 
novelties. : corner 32nd Street. 
Imperial Glass Company McKenna Brothers, cut, colored and 
Huntington Tumbler Co. decorated lines; Utility Glass Works. 
LAMPS, SHADES AND LIGHT- Lewis County Cut Glass Co. Stemware. Telephone, Pennsylvania 
ING FIXTURES pat 

THE BRADLEY & HUBBARD MFG. Se ace ie esas 
CO., Fifth Ave. Bldg., Fifth Ave Dinnerware Representing Edwin M. Knowles China 
and 23rd. St. h Co., dinnerware, and Hirsch-Malgood 
Electric Lighting Fixtures and The C. C. Thompson Pottery Co., decorated glassware. Phone Gram- 
Lamps. Co. ercy 1869. 

VICTOR BRISBOIS, INC., 200 Fifth PHILLIPS, THISTLE & SMITH, 
Ave. , Onyx Buildi 1107 Broad- 
Room 210. Lamps and Cut Glass. Erp St. ed 

Pottery Seneca Glass Co., lead blown table 

NORMAN HAWTHORN, 225 Fifth and lighting glassware. Pope-Gosser 
Ave. Oxford Pottery Co. China Co., dinnerware. Telephone 
Wrought Iron Lamps. “The Better Watkins 8634. 


Kind,” “Ann Murphy Shades.” 
VAIL AND YOUNG, 200 Fifth Ave. 


PHOENIX G™ASS CO., 230 Fifth Representing 
Ave. The Belmont Tumbler Co. 
Illuminating glassware, electric port- DECORATORS Sneath Glass Company 
ables, oil lamps, etc. Telephones. Jackson Vitrified China Co. 


Ashland 9024-9025. W. I. Tycer Pottery Company. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
THE MAIBRUNN CO., Inc., 44-46 China and glass decorators. Gold en- HENRY WITTE, 39-41 West 23rd St. 


East 25th St. crusted, lustre, plate etchings and light Representing Maryland Glass_ Co., 
Lamp Shades and Lamps. Telephone cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
Madison Square 8860-8861. ware. Elite, Ltd., Dinnerware Lines. 
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MAIL THAT CHECK 


for Christmas Seals today 


|* your local tuberculosis 
association mailed some 


Christmas Seals to you? Why 


than half. Every seal you buy 
works directly for the health of 
your community, your friends, 


your family — your health. 


should you keep them? 


Here’s the answer: Christmas Seals help Send that check to your local associa- 
finance the Tuberculosis Associations. tion today. Put the seals on your Christ- 
These associations have already aided in mas mail—on your Christmas packages—and 


cutting the tuberculosis death rate by more spread their message of health and happiness. 
THE NATIONAL, STATE, AND LOCAL TUBERCULOSIS ASSOCIATIONS OF THE UNITED STATES 


a EE 
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SECCEEECC CE CECCTCCCE CCT CECE LOPE CCC CLC CC CCC CETTE STE T ES: 
Complete Display Featuring Our New Shape 


Original Decorations 


Dinnerware 
of 
Distinction 


Pittsburgh 
Display During 
The Pottery and 

Glass Exhibit 


Room 690 
Fort Pitt Hotel 


HOPEWELL CHINA CORPORATION 


HOPEWELL, VA. 
See ee EXESESER ES ES ES ES EY EEEESERE REY 


tess ate sy fe sg a he sy tess cr tte ss ate ss asters antes asters asters rate sg a tfess a afess atte ss a sfess ale ss a afer tte ss tess a atess ates, 


NEW LAMPS 


in metal. New shades in parchment, 
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New Imports 


mica, chintz and silk. Pottery table in pottery, glass and metal 
lamps from all Europe. Modern and novelties are arriving for 
Classic Art, Spring ee DOLLARS) |SPE- 
GIALS. 
Herbert 


AND 


Neuwirth Co., Inc. 


25 West 23rd St. 
NEW YORK 


PITTSBURGH 
WM. PENN HOTEL 
Rooms 515-517-519 
CHICAGO 


SPACE 318 
AMERICAN FURNITURE MART 


x > 
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SS 
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THE 
LANCASTER GLASS CO. 


LANCASTER, OHIO 


ANNOUNCE THE EXHIBIT OF THEIR 
NEWES F GREATIONS: 


AT THE FORT PITT HOTEL, PITTSBURGH 
JANUARY 9 to 21 


THE-LINES OF THE HMOCKINGIGEASS CG: 


will not be shown at Pittsburgh during the Show but a complete range 
of the newest offerings from the factory may be seen at the showrooms 


OF 


THE HOCKING GLASS SALES CORP. 


I. J. COLLINS, Pres. GEO. E. NICHOLSON, Treas. 
129-131 FIFTH AVE. s-: NEW YORK CITY 


Palmer House, Chicago tu 
Feb. 6-18 Room 730 


—— 
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What’s New in New York Showrooms 


Black Knight Brochure Is Acclaimed 
Adhering to their weil defined policy of dealer helps 
in the introduction of their Black Knight line, the im- 
porting house of Graham & Zenger, Inc., 104 Fifth Ave., 
have brought out a most interesting brochure. Certainly 
the immediate response which has greeted this new Black 
Knight book “The Gracious Art of 'Dining” is proof 


conclusive that it fill a long felt need. For it is grounded 


tae cE 


THE GRACIOUS ART OF 


DINING 
at 


An exhaustive treatise 
8 


ow matters of the table, 
prepared by Black Knight, 
in co-operation with De- 
lineator magazine. Thor- 
oughly modern and au- 
thoritative. 


on a plan entirely different from any similar effort. There 
are, for example, separate chapters treating each of the 
four components of a proper table setting, viz: 


glass, silver and linen. 


china, 
Each of these departments was 
prepared by an expert in his field, and then gone over 
again by other authorities before it was accepted as the 
last word. The chapters on china and glass, particularly, 
are interesting to the trade as a forceful and impartial 
presentation of the subject. This timely work contains 
sixty-four absorbing pages, treating on the various ameni- 
ties of dining . 
table, ete. Photographs of model tables are included. 
These are very lovely and correct to the last detail. ‘‘The 
Gracious Art of Dining” is distributed by Black Knight 
dealers, to ther customers. These dealers have a very 
lively appreciation of the value of the book. In fact, it 
has been taken up by the service departments of several 
of our most progressive stores. It is, in brief, a book of 
solid worth dressed in beautiful clothes. It wil! add much 
to the lustre of the Black Knight hallmark. 


modes of service, ways of dressing a 


A New Line Presented by Kindt 


Dollar Day Specials and items without limit for special 
sales purposes may now be found at the salesrooms of 
George C. Kindt & Co., 19 West 24th St., 
holiday season assure those buyers in search of last min- 
ute merchandise a choice that perhaps could not be found 
elsewhere. ‘Among the lines is an assortment known as 
jeweled plants that is very unique. It can be said that it 
is somewhat similar in its conception to the glass trees 
and flowers now on the market which are so much the 
vogue today. 


which at this 


However in their construction and general 


FRIENDLY WARNING! 


Transparent yellow glaze has a soft, mellow. golden color 
effect. When combined with decalcomania floral and 
underglaze decorations a new creation was produced in 
the dinnerware field. It is entirely different than any 
decorated ware ever heretofore produced. 


After a great deal of research and expense it was devel- 

oped in our own laboratories. It is no longer an experi- 
ment and its success, after many months of continuously 

ene sales, shows it to be a sensation of the pottery 
wor 


Being a secret process and an exclusive idea, no other 
Pottery is authorized to make this ware. Application for 
patent has already been made, and when granted it is our 
intention to vigorously prosecute infringements, regard- 
less of the names given the ware. 

Successful new creations are almost certain to be imitated 
in an inferior way. This notice is to fully protect the 
dealer and consumer from unfair and inferior imitations. 
Buy only from the originators and avoid future com- 
plications. 


It is necessary to see this ware to appreciate its distinctive 
beauty. If you are not already helping to supply the 
demand already created for this ware, order a sample 
42, 50 or 100-piece set today. The price is very little 
higher than white or Ivory ware. 


The only factories which are licensed to manufacture 
and sell this ware are the following: 


Limoges China Co. Sebring Pottery Co. 
Sebring, Ohio Sebring, Ohio 


Salem China Co. Crescent China Co. 
Salem, Ohio Alliance, Ohio 


make-up they are decidedly different. A splendid range 
of color is presented in the line and many of the buds and 
flowers are featured in two or more tints. ach is 
mounted on a substantial base aad in size each plant 
measures from six to eight inches to a foot in height. 
The stems are wound in black which is a decided contrast 
to the bright colors of the flowers. Allied with the jew- 
eled plant iine is another assortment that is made up of a 
single large flower. about the same as the 
plants in their size and most resemble a rose in appear- 
ance. The ‘petals are made of cloth as are their green 
leaves, while the stems are finished in the same manner 
as the plants. These are also mounted on a base several 
of which are reproduced to represent a shell. The main 
feature of these flowers is a colored bulb which is fitted 
into the center of each one and lighted 
produces a very novel effect. They are fully wired with a 
socket and cord. The usual range of popular prices for 


These are 


when 


which the Kindt firm is so well known may be found in 
both of these lines. Many of the items can be retailed 
for $1.25 at a nice profit. 


Fostoria Expects Better Business in 1928 


During a conference of all salesmen of the Fostoria 
Glass Co., Moundsville, W. Va., held at the factory offices 
a few days ago, the general opinion was expressed by 
the travelers that business will “be very satisfactory dur- 
ing at least the first half of the new year.’ The sales- 
men’s conference was in charge of C. B. Roe, vice-presi- 
dent and secretary of this company. 


A Remarkable Glass Collection 


Included in the valuable collection of glass which Alexander Silverman (Center) of the University of Pittsburgh has on 
display are (top left) specimens of early Venetian handwork, (top right) specimens of rare sandwich glass from Cape Cod, 
the manufacture of which has been discontinued; (center left} a unique specimen, (center) Dr. Silverman, (right) an 
example of Venetian art, which is equivalent to oil painting done in glass. (Bottom left) the latest additions to the col- 
lection—two Egyptian flasks, 3,500 years old; (bottom center) ancient novelties, (right) model Bohemian French Belgian 


By M. K. Zimerman 


WO Egyptian flasks made 3,500 years ago and 

presented to Alexander Silverman, head of 
the chemistry department of the University 
AN BAU of Pittsburgh, by the Metropolitan Art Mu- 
seum of New York City, are included in the valuable 
collection of glass which that well-known authority has 
on display at the University. 

The remarkable collection is ranged as one of the most 
valuable in the country. Pitchers from Belgium, snuff bot- 
tles from China, flower jars from Sweden, ladies brace- 
lets and purse rings from Japan, glass sculpturing from 
France, vases and flowers from Venice, genuine Sandwich 
glass of unusual beauty, and hundreds of other rare pieces 
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are included in the collection. Radium colored glass and 
reproductions of famous European pieces made by the 
Pittsburgh scientist himself are also part of the collection. 

For more than 20 years Silverman has been collecting 
specimens—some pieces he has dug up himself; others 
have been given him by friends who knew of his hobby; 
many of them he has made; some of them he has bought, 
and some of them have been given him by museums in 
whose collections he has taken an interest. 


In the collection are many pieces of colored cut-glass 
produced by the famous Val Saint Lambert factory of 


(Continued on next page) 
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Report of Art and Design Committee at 
Recent Potters Convention 


By J. D. THompson 
of the C. C. Thompson Pottery Co., Chairman 

In a short report on the 1927 activities of this associa- 
tion from an Art and Design standpoint, it is necessary 
to call your attention to the continued increase of the 
manufacture of ivory ware, to the great number and 
variety of new shapes being made, to the use of new and 
bright colored glazes together with ivory glaze, lustre, 
or vellum over the pattern, and to the production of the 
greatest and most varied line of decorations ever pro- 
duced by the potters of this country. 


The demand for ivory ware has so far exceeded the 
demand for white ware that a great many firms, which 
formerly believed that the ivory was simply a temporary 
fad, have been converted, and are now making ivory in- 
stead of white ware. 

You will recall that two years ago there were an un- 
usually large number of new shapes produced. Last year 
the number was less, but this year there are already nine 
reports of new shapes, which have been named, and six 
more from potteries which are making new shapes but 
have not decided on the names. The names of the manu- 
facturers and shapes are as follows: 


The Atlas Globe China Co., Mt. Vernon 

The Crooksville China Co., Ivora. 

The French China Co., Autocrat. 

The Knowles, Taylor & Knowles Co., Berkeley. 
The Homer Laughlin China Co., Newell. 

The National China Co., Supreme. 

The Sebring Pottery Co., Paul Revere. 

Taylor, Smith & Taylor Co., Paramount. 

H. R. Wylie China Co., Virginia. 


Among these new shapes there is a considerable tend- 
ency towards slightly embossed edges. The edges vary 
from those with “Rope Edge” to those with only the 
slightest indentation. 


One of the best selling arrangements of the year has 
been the use of ivory glaze, lustre, or vellum on the verge 
of the ware, over or under the decal. This is commonly 
referred to as “Ivory on Ivory”, and if we were to men- 
tion one single type which has met with the greatest ap- 
proval in the stores we believe we would say that this 
type of decoration takes first place. There also has been 
developed numerous colored glazes which are very beauti- 
ful and effective. Those of the golden hue have been 
the greatest demand. 

As to decorations: we first want to call your atten- 
tion to a very marked change in sentiment. Two years 
ago the popular cry was “Millions for Sprays but Not 
One Cent for Borders”. This extreme attitude has 
changed considerably. During the present year the bor- 
der patterns are being offered and sold in a very satis- 
factory volume. Among the great galaxy of new pat- 
terns for next year are many borders of new types. 
Verge borders with sprays, as well as edge borders with 
sprays are being offered. in large numbers. There have 
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been hundreds of spray patterns produced and they still 
have a very popular appeal. To mention one single type 
of pattern we would say that the spray consisting of a 
bunch of Nasturtiums has been the most popular selling 
spray pattern of the year. 

As showing the importance of the Art and Design De- 
partment of our business, is the employment by The 
Homer Laughlin China Co. of Mr. Frederick H. Rhead, 
as Director of Art and Design. It is not possible for 
many of the plants to employ an expert in this capacity, 
but we feel sure that time and attention paid to this part 
of the business will lead to more satisfactory business on 
fewer decorations. 


A Remarkable Glass Collection 
(Continued from preceding page) 


Belgium which recently celebrated its centenary and speci- 
mens of crackled glass, which is made by spreading a 
wet cloth over the hot glass and heating. 

Other unusual pieces are Christian cemetery glasses 
which were imbedded in the cement of the side walls of 
twelfth century Christian tombs in Rome, and Austrian 
plate in which a large silver coin is imbedded; paper- 
weights of many descriptions; a large model of snail rest- 
ing on a leaf chiseled of solid glass, from Nancy, France; 
glass replicas of statuettes made in France during the six- 
teenth century and a dish from Czecho-Slovakia which 
contains thousands of tints. 

Silverman, in his experiments has made glass of almost 
every type, color and shape. One of his most notable 
accomplishments was the manufacture of a piece of glass 
which diffused light to such an extent that print was visi- 
ble through it, yet the filament could not be seen. This is 
employed in modern lighting with high power lamps. 
The chemist devoted two years of intensive study and re- 
search to this problem. 


HERE is something more in learning and some- 
thing more in life than a mere knowledge of 
GAN] science, a mere acquisition of wealth, a mere 
striving for place and power. Our colleges will fail in 
their duty to their students unless they are able to in- 
spire them with a broader understanding of the spiritual 
meaning of science, of literature and of the arts. Their 
graduates will go out into life poorly equipped to meet 
the problems of existence, to fall an easy prey to dis- 
satisfaction and despair.—President Coolidge. 


2K aS *k 


One Kind of Advice 


A farmer once asked the editor of a country paper . 
for advice as follows: 

“T have a horse that at times appears normal, but at 
other times is lame to an alarming degree. What shall 
Ider” 

The reply came. “The next time that your horse ap- 
pears normal, sell him.’’—Country Gentleman. 
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coming year, as 
| in 1927, it will 
be our policy to fea- 
ture innumerable lines 
that are especially suit- 
able for the gift de- 
partments. Encrusted 


glassware, fancy items, 
| a splendid line of can- 
dles, artificial flowers, 


wrought iron stands, 
| smokers sets, a line of 
novelty furniture and 
lamps are only a few 
of the selections that 
may be seen at our 


i salesrooms. In price 
they are a marked sur- 


prise. 


ALBERT J. BRECH & 
SON 

AY 13 EAST 17th STREET 

NEW YORK 


= Os 


te 


Original Display Fixtures—Complete Service 


FULLER and BALLAGH 


414-416 WEST BROADWAY NEW YORK 
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A Mustang Landed Him in Business 
(Continued from page 135) 
passe and six or seven took its place and how much 
pleasanter it is and how much better the business is in 
lamps. 

“In days past the most prominent style in dinnerware 
was the one with the gold band on white. Today in this 
store we carry over 100 decorations in dinnerware and as 
I remarked before the demand is for colors. Times 
change and it is the buyer’s task to observe and make 
the changes anticipating the demands.” 

Naturally we were interested in obtaining the rules for 
success of the man who has made such a success of his 
career in the china, glass and housefurnishings depart- 
ments. 

We put the question to him and Mr. Case’s face took on 
a more serious look as he replied: 

“Any job worth doing at all is worth doing right. It 
has always been my slogan and one which I have tried to 
instill in my workers not to put a task off, but to do it 
now. Keep’ ahead in your work and make all the help 
from the storehouse men right through, feel themselves a 
part of your organization.” 

As Mr. Case said this a store room worker came in and 
made an intelligent and interesting report on some samples 
that had been received. “There's a good man,” com- 
mented Mr. Case as the employee left the office. 

Resuming he said: 

“A good buyer should not fool with the girls in his em- 
ploy and at the same time he should not be too aloof. 
Avoid extremes in both cases. 

“The individual store has passed on in the china and 
glass ware business and in its place is the thriving de- 
partment in the big department store. The people want 
everything in the same store. The buyer must keep in 
touch with their demands so far as his section is 
concerned. 

“T am a firm believer in the individual contact of the 
buyer with customers. Often a prospective customer will 
come to me to inquire about an article after the sales 
person has explained it. Now in all probabilities the sales- 
person has told her everything that I told and perhaps 
more, but some of them seem to like to hear it from the 
one higher up. This contact makes satisfied customers. 
And satisfied customers bring the store fifty per cent 
more business.” 

“How about the guarantees a store makes such as on 

crazing, breakage and the like?” ‘we asked. 
“The best rule in this case is the use of a little com= 
mon sense. Occasionally a customer will come in and 
try to put something over, but not very often and it is 
here that the buyer is called upon to use a little judg- 
ment. Of course, factories will make good in crazing 
but some set guarantee should be arranged. (The Crock- 
ERY AND GLASS JOURNAL is endeavoring to do this.) 

“The buyer’s position especially in the china, glass and 
housefurnishings trade is one that calls for a lot of com- 
mon sense and the application of considerable judgment 
to keep the customer satisfied,” concluded Mr. Case. 
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New York Imports 


November 30th 


S. S. President Harding, from Bremen, Germany 


Sussteld, Lorsch & Schimmel, 2 cases glass 

State Bank, 100 barrels empty bottles 

Scientiiic Specialty Co., 3 cases glassware 

Strauss Bros., 6 cases glassware 

Arrow Novelty ‘Co., 5 cases earthenware 

Phillips & Tannenbaum, 2 cases glassware 
Silvermann, F. P., 3 cases glassware 

Roberts, J., Inc., 2 cases glassware 

Veith, A. H., Inc., 3 cases glassware 

Wittenburg, A., 9 cases glassware 

Wrought lron & Furniture Co., 2 cases earthenware 
Interstate Trust Co., 4 crates pottery 

Cohn & Rosenberger, 2 cases glassware 
Colonial Bead Co., 8 cases glassware 

Bailey, Green & Elger, 5 cases glassware 

Judson Freight Forwarding Co., 1 case hollowglass 
Lidz Bros., 6 cases glassware 

Vandergrift, F. B., & Co., 11 cases glassware 
Custom Clearance, Inc., 4 cases glassware 

London Button Co., 2 cases glassware 

Robinson, H. W., & Co., 6 cases glassware 
Riessner, T., 9 cases glassware 

Globe Bead Co., 11 cases glassware 

Penn Comm. Corp. of America, 11 cases glassware 
Kuyper, P. C., & Co., 11 cases glassware, etc. 

U. & R. Button Co., 1 case glassware 

Mendelson Co., 10 cases glassware 

Willenberg, C., 2 cases glassware 

Grant, W. T., Co., 38 cases hollowglass 

Irwin, J. D. & Co., 10 cases crockery, etc. 
Robertson, H. W., Co., 7 cases glassware 

Lazarus, Rosenfeld, 5 cases crockery 

Ditchik Bros., 20 cases glassware 

Phoenix Shipping Co., 12 cases crockery, hollowglass, etc. 
Lorsch, A. & Co., 6 cases glassware 

Blumenthal, B. & Co., 10 cases glassware, etc. 
Modern Braid Co., 4 cases glassware 

Pomerance, S. H., Co., 6 cases glassware, 23 cases do 
Stern, Stiner, S., & Co., 12 cases glassware, etc. 


S. S. Caledonia, from Glasgow, Scotland 


Rogers, H. A., Co., 8 cases glass 
Kupper, H. C., Inc., 10 crates earthenware 
Vernay, A. S., 2 casks glassware 

Gunthel & Gruveilher, 8 crates earthenware 


S. S. Dresden, from Bremen, Germany 


Colgate & Co., 230 cases crockery 

Hutter, K., 57 cases crockery 

State Bank, 10 cases hollowglass ware 

Pelican Works Gunther Wagner, 19 cases crockery, etc. 
Majestic Trading Corp., 125 bags empty bottles 

Frankert, M., Co., 15 bags empty bottles 

Borgfeldt, G., & Co, 28 cases crockery, etc. 

American Express Co., 10 cases hollowglass, 4 cases earthenware 
Globe Shipping Co., 8 cases glass 

Semon, Bache & Co., 94 cases glassware, etc. 

Sheldon, G. W., & Co., 2 cases crockery 

Hensel, Bruckmann & Lorbacher, 6 cases earthenware 

Bronx Borough Bank, 2 cases earthenware 

Weiss Forwarding Co., 1 case hollowglass 

Wolf, L., & Co., 22 cases china, earthenware, etc. 

Sullivan, W. C., & Co., 49 packages chinaware 

Heemsoth & Basse, 1 case glassware 

Scott, A. B., 21 cases hollowglass 

Downing, R. F., & Co.. 39 cases crockery, 1 case glassware, etc. 
Borgfeldt, G., & Co., 17 cases glassware, etc. 

State Forwarding & Shipping Co., 4 cases hollowglass, 1 case 


crockery 


Phoenix Import Co., 1 case glassware 

National City Bank, 45 cases glassware 
Goetz, O., Inc., 85 cases crockery 

Henjes, F., Jr., 1 case mirrors, 3 cases glass 
Sussfeld, Lorsch & Schimmel, 1, case glassware 
Borgfeldt, G., & Co., 1 case glassware 
American Express Co., 18 cases porcelain, etc. 
Sellers, C. W., 5 cases crockery 

Order, 24 cases crockery, 20 cases do 

Reimer, F. C., Co., 32 cases crockery 

Butler Bros., 1 case crockery 


December 2nd 


S. S. Hamburg, from Hambarg, Germany 


Judson Freight Forwarding Co., 6 cases glassware 

Straub, P. A., & Co., 3 cases earthenware, 6 cases glassware 
Andrews, D, C., & Co., 1 case earthenware 

Lightolier Co., 5 cases glassware 

Freedman & Slater, 1 case earthenware 

Hearn, J. A., & Son, 1 case glassware 

Sheldon, G. W., & Co., 4 cases glassware 

Colonial Bead Co., 11 cases glassware 

Modern Braid Co., 32 cases glassware, 7 cases crockery 
Sheldon, G. W., & Co., 10 cases chinaware 

Schenkers, Inc., 90 cases glassware 

Borgfeldt, G., & Co., 79 cases crockery 

Commercial Corp. of America, 8 cases glassware 

Bailey, Green & Elger, 13 cases glassware 

Pomerance, S. H., Inc., 43 cases glassware 

Happel & McAvoy, 7 cases majolicas 

Bernard, J. E., & Co., 136 cases glassware 

Henschel, Naeve Co., 1 case chinaware, 2 cases galalith goods 
Mohawk Novelty Co., 3 cases crockery 

Equitable Trust Co., 31 cases crockery 

Reimer, F. C., Co,, 11 cases crockery 

Globe Shipping Co., 3 cases earthenware 

Kress, S. H., & Co., 10 cases glassware 

Heemsoth, Basse Co, 2 cases earthenware 

Manufacturers Trust Co., 4 cases bottles 

Rowland & Marsellus, 1 case crockery 

Vandegrift, F. B., & Co., 1 case earthenware, 1 case hollowglass 
English Antique Shop, 3 cases hollowglass 

Bing, F., & Co., 1 case earthenware 

State Bank, 12 cases glassware 

Mercantile Acceptance Bank, 8 cases hollowglass 

Spence, C. R., & Co., 24 crates crockery 

Rohner, Gehrig & Co., 3 cases hollowglass ware 

Intersped Agency, 1 case chinaware 

Continental Ceramics Corp., 5 cases crockery 

Lee Shipping Co., 7 cases crockery 

Manufacturers Trust Co., 2 cases crockery, 10 cases alabaster 


goods 


Mailach, F., 1 case porcelain 

Bernard, J. E, & Co., 5 cases glass stones 

Tittan Shipping Co., 8 cases glassware 

Stern, S., & Co., 2 cases glassware 

Lyons, S. C., 12 cases lamp glass 

Lightolier Co., 27 cases lamp shades, 7 cases glassware 

Empire Laboratory & Supply Co., 22 cases hollowglass 
American Exchange Irving Trust Co., 6 cases glass 

Chatham & Phenix National Bank & Trust Co., 9 cases crockery 
Powell, C. H., Co., 40 cases crockery, 2 cases glassware 

Lidz Bros., 6 cases glassware ; 

Ovington Bros. Co, 1 case earthenware, 5 cases hollowglass 
Bank of U. S., 51 cases crockery, 31 cases lighting ware 
Public National Bank, 1 case glassware 

Murphy, A., & Co., 6 cases glassware 

Sheldon, G. W., & Co., 9 cases glassware 

Stern, Stiner, S., & Co., 1 case glasses 

Pavel, F., & Co., 39 cases hollowglass 

Public National Bank & Trust Co., 9 cases hollowglass 
Sheldon, G. W., & Co., 5 cases glassware, 1 case earthenware 
Atlantic Forwarding Co., 2 cases marble cases, 3 cases do, ll 


cases glass shades 


National Dept. Stores, 5 casks crockery 

State Bank, 20 cases glassware 

Berner, A. V., & Co., 2 cases crockery 

Central National Bank, 48 cases glassware 

Stern Bros., 6 cases earthenware 

Ovington Bros. Co., 3 cases earthenware 

Altman, B., & Co., 26 cases hollowglass 
American Exchange Irving Trust Co., 10 cases lamp chimneys, 


1 case glassware 


Public National Bank. 10 cases hollowglass 
International Forwarding Co., 4 cases hollowglass 
American Union Bank, 51 cases electric bulbs 
Scientific Glass Apparatus Co.. 6 cases glassware 
Eleto Co. 1 case hollowglass, 8 cases earthenware 
Globe ‘Shipping Co., 8 cases glassware 

Richard Shipping Co., 16 cases glassware 

Rhode Island Hospital Trust Co., 2 cases glassware 
Chatham & Phenix National Bank, 4 cases earthenware 
Keuffel & Esser Co., 1 case earthenware 

Hensel. Bruckmann & Lorbacher, 3 cases glassware 
Corn & Rosenberg, 13 cases glassware 

Fenton. A. W., & Co., 16 cases crockery 

Koscherak Bros., 8 cases glassware 
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Be 
D. KING IRWIN 


Suites 315-317 
200 Fifth Avenue 
New York 


GLASS WARE 


of 
utility, quality and artistic merit 


Manufactured by 


Paden City Glass 


Mfg. Co. 
Paden City, W. Va. 


Economy Glass Co. 
Morgantown, W. Va. 


CHINA WARE 


for public use 
Decorated Underglaze 
and Overglaze to suit 
the most fastidious 
consumer 


Manufactured by 


Iroquois China Co. 
Syracuse, N. Y. 


HERE IT IS 


ANOTHER BEAUTIFUL 
ADDITION TO THE 
191 LINE 


A COMPLETE LINE 


FOR THE SODA FOUNTAIN; 
TEA ROOM, HOTEL AND 
RESTAURANT 


AND TES VALLOPALE NG Ee 


MADE IN 
CHERIGLO, GREEN AND AMBER 


ON DISPLAY DURING THE 
GLASS SHOW 


ROOM 716, FORT PITT HOTEL 
PITTSBURGH, PA. 


Representatives 


D. King Irwin, 200 Fifth Ave., New York City 
Tinker Bros., 17 No. Wabash Ave., Chicago 
John A. Dobson, 110 Hopkins Place, Baltimore 
A. E. Haskell, 19 Pearl St., Boston 

U. S. Crockery & Glass Exchange, Philadelphia 
Himmelstern Bros., On the West Coast. 


PADEN CITY GLASS MFG. CO. 


PADEN CITY, W. VA. 


A 
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Marks, E. E., & Co., 1 case crockery 

Barth, L., & Co., 49 cases crockery 

Noe, W. R., & Sons, 6 cases glassware 

Decorative Plant Co., 1 case crockery 

Nathan Straus & Sons, 54 cases crockery, earthenware, etc. 
Equitable Trust ‘Co., 19 cases crockery 

Public National Bank & Trust Co., 5 cases glassware 
Equitable Trust Co., 63 cases crockery 

American Express Co., 56 cases crockery 

Gimbel Bros., 17 cases earthenware 

American Exchange Irving Trust Co., 3 cases glassware 
Sullivan, W. C., & Co., 1 case glassware, 8 cases do 
Manufacturers Trust Co., 4 cases glassware 

Lorsch, A., & Co., 8 cases glassware 

American Exchange Irving Trust Co., 10 cases glassware 
Sullivan, W. C., & Co., 13 cases glassware 

U R Button Co., 1 case buttons, 2 cases glassware 

Namm & Singer, 11 cases glassware 

American Exchange Irving Trust Co., 2 cases glassware 
Independent Forwarding Co., 9 cases earthenware, 2 cases 


glassware 


Richard, C. B., & Co., 4 cases crockery 
National City Bank, 2 cases glassware 
Loewenthal, F., & B., Co., 1 case bijouterie 
Felsenthal, B., & Co., 2 cases glassware 
Walco Bead Co., 3 cases glassware 
Nelson Bead Co., 65 cases glassware 
‘Lisner, D., & Co., 6 cases glassware 
National City Bank, 44 cases glassware 
Stern, T. L., & Co., 6 cases glassware 
Taub, Hummel, & Schnall, 16 cases glassware 

N. Y. Mdse. Co., 10 cases glassware 

Vandeegrift, F. B.. & Co., 10 cases glassware, 2 cases stones, 
case beads 
Robinson, H. W., & Co., 21 cases glassware 
Corbett, M. J., & Co., 7 cases glassware 
Robinson, H. W., & Co., 8 cases glassware 
Hirsch, G., Sons, 57 cases glassware 
Heemsoth & Basse, 84 cases glassware 
Helmar Import & Novelty Co., 8 cases glassware 
_ State Bank, 3 cases glassware 

Schroeder, J. H., Banking Corp., 38 cases crockery 
Bloch, L. D., Co., 40 cases hollowglass 
Universal Carloading & Distributing Co., 4 cases glassware 
Strauss Bros., & Co., 1 case glassware 
Taub, Hummel & Schnall, 7 cases glassware 
Happel & McAvoy, 59 cases hollowglass 
Paramount Bead Corp., 8 cases glassware 
Wertheimer & Levy, 1 case glassware 
Hirschberg & Schutz, 3 cases glassware 
Wyle, J. J., & Bros., 2 cases glassware 
State Bank, 2 cases glassware 
State Forwarding & Shipping Co., 1 case glassware 
Gugenheim, M., Inc., 1 case glassware 
a & Phenix National Bank & Trust Co., 35 cases hollow- 
glass 
Morris Goldberg Sons, 7 cases glassware 
Eimer & Amend, 10 cases hollowglass 
Phoenix Shipping Co., 3 cases crockery 
Wolff. H., & Co.. 5 cases glassware 
Basch Import Corp.. 14 cases crockery 
Reichert. W., & ‘Co., 1 case glassware 
Elliot, Greene & Co., 2 cases glassware, 1 case do 
Veith, A... & H., 1 case glassware 
Kurtz & Dawer. 5 cases glassware 
Murphv A., & Co., 2 cases glassware 
Dritz, Traum & Co., 1 case glassware 
Blumenthal. B.. & Co., 11 cases glassware 
Hirsch, J. B., Co.. 4 cases glassware 
Capital National Bank, 7 cases glassware 
State Bank, 4 cases glassware 
Palatine Industrial Co.. 32 cases carbon filament lamps 
Ditchik Bros., 14 cases glassware 
National City Bank, 10 cases glassware 
Zanes, W. R., Co., 2 cases crockery 


S. S. Frederick VIII, from Copenhagen, Denmark 


Overton & Co., 1 case porcelain 
Royal Copenhagen Porcelain, 7 cases porcelain 
Art Crafts Trading Co, 11 cases earthenware 


S. S. Stockholm, from Gothenburg, Sweden 
Venon, J. H., Inc., 34 cases glassware 


S. S. Minnetonka, from London, England 
Cook, T., & Son, 1 cask chinaware, 1 case glassware 
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S. S. Carinthia, from Liverpool, England 


Lazarus & Rosenfeld, 10 crates earthenware 

Butler Bros., 1 cask earthenware 

Happel & McAvoy, 1 case glassware 

Higginson, G. G., 3 packages earthenware 

Hensel, Bruckmann & Lorbacher, 9 casks earthenware 

Perry, Ryer & Co., 5 packages chinaware 

Davis, Collamore & Co., 3 casks china and earthenware 

Boote, E., 14 crates earthenware and china 

Plummer, W. H., & Co., 4 packages glassware and earthenware 
Gerlach, F. C., 25 packages earthenware 

Meakin & Ridgway, 19 packages china and earthenware 
Tiffany & Co., 6 packages china and glassware 

Vogt & Dose, 4 casks earthenware 

Wanamaker, J., 1 case glassware 

Rowland, Marsellus Co., 5 packages earthenware and glassware 
Sellers, C. W., 33 crates earthenware 

Borgfeldt, G., & Co., 4 cases earthenware 

Pitcairn, W.'S., Corp., 45 packages earthenware 

Phoenix ‘Shipping Co., 1 cask earthenware 


December 3rd 


S. S. American Shipper, from London, England 


Loeser, Frederick & Co., 1 case china 


S. S. Pennland, from Antwerp, Belgium 


Goetz, O., Inc., 51 cases crockery 

Rosenthal (China Corp., 54 cases crockery 
Byrnes, W. J., & Co., 70 cases crockery 
Continental Ceramic Co., 32 cases crockery 
Bassett, G. B., & Co., 17 cases crockery 
Rehberger, O., & Son, 7 cases crockery 
Barth, L., & Co., 7 cases crockery 

Torlotting, Inc., 31 casks glassware 

Lazarus & Rosenfeld, 96 cases crockery 

Kalla ‘China Corp., 13 cases crockery 
Panama Pacific Line, 14 cases crockery, 1 case machy 
Globe Shipping Co., 180 cases lamp bulbs 
Reivie, G. V., 9 packages earthenware 
Sheldon, G. W., & Co., 43 packages crockery 
Rohner, Gehrig & Co., 5 barrels earthenware 
Order, 12 cases glassware 


S. S. Celtic, from Liverpool, England 


Little, G. F., 8 casks earthenware 
Sellers, C. W., 20 casks earthenware, 3 casks chinaware 
John Davison, Inc., 1 cask earthenware and china, 1 hogshead 


earthenware 


Maddock & Miller, 38 packages earthenware, 18 packages china- 


ware 


Leyland, P. N., Inc., 22 packages earthenware 
Wolf, L., & Co., 2 cases earthenware 

Strauss, H., & Sons, 15 crates earthenware 
Edmiston, H. C., 11 packages crockery 
Byrnes, W. J., & Co., 1 crate earthenware 
Dickinson. E. B., Inc., 5 packages earthenware 
Reimer, F. C., & Co., 3 packages earthenware 
Shaw, J. M., & Co., 9 crates earthenware 
Fondeville, A. J., & Co., 5 packages earthenware 
Spence, C. R., & Co., 4 crates earthenware 
American Express Co., 6 crates earthenware 
Ford Motor Co., 1 case china 


December 4th 


S. S. Mayebashi Maru, from Kobe, Japan 


Morimura Bros., 20 cases earthenware, porcelain, etc. 
Japanese Fan Co., 30 cases earthenware, etc. 


From Nagoya via Yokkaichi, Japan 


Schear & Schrader, 7 cases porcelain 

Ross, G.. & Co., 72 cases porcelain and earthenware 
Loeser, F., & Co., 20 cases porcelain 

Mark Trading Co., 6 cases perfume incense, etc. 
Lisk, S, & Bros., 14 cases porcelain dolls 

Taiyo Trading Co., 79 cases porcelain curios, etc. 
Nagoya Seitosho, 53 cases porcelain 

Haruta & ‘Co., 4% cases porcelain and bronze 

N. Y. Mdse. Co., 110 cases porcelain, earthenware, etc. 
Imoto Bros., 131 cases porcelain, earthenware, etc. 
Blum, H., & Co., 8 cases porcelain 

Tuska, A. L., Son, & Co., 27 cases earthenware 


S. S. Leviathan, from Southampton, England 


Lenygon & Morant, 1 case glassware 
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RENEE ETCH No. 2689 
CARRIED IN NEW YORK OPEN STOCK 


St. Louis creations need no introduction. For 
the elite trade this exquisite line of quality 
glassware has an already established reputa- 
tion. The new year of 1928 will be one in 
which the St. Louis lines will be even further 
improved and our offerings will permit of 
choices to the buyer that we have never pre- 
sented before. 


ER 


E. TORLOTTING, INC., 
35 West 23 Street 
New York 


| 
| 
| 
| 
| 
| 
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Distinctive cobalts on flat 
shape. Reminiscent of ex- 
pensive bone china. 


IN IVORY BODY 


Rolled edge dinnerware for 


tea room, club or home 


use. "HOMESTEAD 


WARE 
IN IVORY BODY A.J. FONDEVILLE 


& CoO 


ENGLAND 


French 
peasant type of decor but 


Depicting the 


on a standard English 
body. This line is dis- 


CHANTICLEER tinctive for its unique old 
FONDEVILLE fashioned shape. 
ENGLAND 


Three back stamps which assure 
you of ultra-modern decors com- 
bined with which is that apex of 
quality unusual to merchandise 


of their. price range. 


A. J. FONDEVILLE & CO. 


24 W. 23rd Street New York 


| 
: 
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All a Myth — February roth, 1898 


It is now believed that the English syndicate that was 
to purchase the glass plants of South Jersey is probably 
a myth. There is no doubt about the proprietors of the 
various glass factories having been asked to state their 
terms for entering into a combine. They were told that 
a large number of rich Englishmen were ready to fur- 
| nish thirty millions in capital. It is now believed that the 
_ entire scheme was concocted by a number of New York 
_ brokers, who hoped that by getting an option on the glass 
works of South Jersey they would be able to interest capi- 
tal across the water. In this, however, it is believed they 
have failed. The manufacturer who talked business to the 
agents of these brokers are much chagrined that they 
did not see through the deal at first. The rumor circu- 
lated that all the smaller plants would be closed is a hoax. 
The managers of these factories state that they propose 
to run their own plants to suit themselves, syndicate or 
no syndicate. The smaller plants are now running to their 
fullest capacity, and are now turning out more ware than 
many of the larger plants where only one or two factories 
are operated. 


E now announce that we have just 
secured the representation of a new 
French factory and can offer a splen- 
did line of lead table glassware for the cutting 
and decorating trade. It is especially adaptable 
for acid dipping in the manufacturing of rock 
crystal cut designs. 


WE SPECIALIZE IN 


Glassware and china for decorators, cutters, 
silversmiths and hotel trade in either plain, cut, 


engraved or monogrammed work. 


A SPLENDID SAMPLE LINE 


from which to make your selections may always 
be seen at our showrooms. 


Although many applications for display space have been 
filed with the management of the new Roosevelt Hotel, 
only five lines will be displayed for the Pittsburgh Ex- 
hibit it was announced this week by General Manager 


Fred Kloos. 


FRANCIS H. RUHE 


14 WEST 23rd ST. NEW YORK 


| 
| 
| 
| 
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The Sesquehanna Cut Gives Co. 


will not be shown at the Fort Prry Horen in January 


BUT 


A complete exhibit of the 1928 line with 
some of the best values they have ever 
shown will be ready January first at 


139 Fifth Avenue, New York 


T. W. HAMILTON, Representative 


wks Main Office and Factories 
THE ZANESVILLE, OHIO 


S. A. WELLER NenUn Yar knO fice 


The most complete and up to date Fifth Ave. Bldg. 
Ave. 
pottery in the country with a larger COMPANY 200 5th Ave 
Boston Office 
111 Summer St., Room 31 


OUR NEW NO. 3 PLANT 


production than the plant recently Manufacturers of Pottery 


pe ciered by fire, will soon be in ZANESVILLE Cha ORS: 
operation. OHIO 29 E. Madison St. 


ree 309 Hayworth Bldg. 
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VAIL 4x» YOUNG 


GLASSWARE AND CHINA PRODUCTS 
FIFTH AVENUE BUILDING 


200 FIFTH AVENUE, NEW YORK 


SUITE 319-321 GRAMERCY 6298 


Light Blown Tumblers, any Size or Shape, and Iridescent Pressed Ware. 


SNEATH GLASS COMPANY 


Glass Casters, Door Knobs and Specialties. 


JACKSON VITRIFIED CHINA COMPANY 


Vitrified China, for Hotels, Clubs, Steamships and Restaurants. 


W. I. TYCER POTTERY COMPANY 


Yellow Mixing Bowls, Teapots and all Kitchen Ware. 


Meet our MR. C. W. YOUNG at the Annual Glass and Pottery Exhibit 


eke 
—REPRESENTING— 
BELMONT TUMBLER COMPANY 


Hotet Henry, Partor Froor, Room No. 11, Prrrspure, Pa., JANUARY 9TH TO 21sT, 1928. 


Wheeling Decorating Co. 


Dinnerware | 
Our new designs for 1928 are a Display as usual at the | ( ~ ) | 
revelation. Distinctive deco- Fort Pitt Hotel 
rative ideas and original items aS January | 
of unusual sales possibilities. pat Aaa 

Pees ae R. D. Otto, in charge. Represented By 


GEORGE TURNER 1. SILVERBERG JULIAN GOLDBERG | xd . | 
Middle West 2 East 23rd St. 313// Liberty Ave. a a 
17 N. Wabash Ave. New York, Y. Durham, N. C. 


Los Angeles, Cal. San Francisco, Cal. 


7th & Los Angeles St. 180 New Montgomery St. | 39 West 23rd St New York 


SSS SSS SS SSSI SINS SL eNOS 


Porzellanfabrik Kahla 


With Factories At 


KAHLA, THURINGIA 
(Fancy Goods, Tea Sets) i] 


EK. & A. MUELLER, BAVARIA 


(Dinnerware) 


ARZBERG, BAVARIA 
(Fancy Goods) 


Wheeling, W. Va. 
Gold Encrusted and Hand Painted China | FREIBERG, SAXONY | 


and Glassware 


REPRESENTATIVES 


icago 
E. M. BARTLETT 


R. D. OTTO 
Road Representative 


= ‘| 
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PAREE K 


—REGISTERED— 


The new “PAREEK” Body, with its surpassingly rich 
beauty of colour-tone and lustrous glaze, introduced for the 
first time in 1925. 


By 


Johnson Bros. (Hanley), Ltd. 


Factories: Hanley and Tunstall, Staffordshire 


If unable to obtain PAREEK from Wholesalers. 
inquire of New York office for particulars. 


GEO. HIGGINSON 
U. S. Representative 


En | d 39-41 West 23rd Street 
nglan New York, N. Y. 
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J. J. Hines, Inc. 
39-41 West 23rd Street THE NEW YEAR 


New York will find the many lines of decorated glassware, 
lamps and shades, imported novelties and gift 
items that we have so prominently featured in 
the past, greatly increased in their range and 
scope. We are continually adding new, original 
and quick selling numbers to our assortments, 
all of which will assure you of increased business 
and profits. 


OUR EXHIBIT DURING 
EASTERN MERS. AND 


THE PITTSBURGH SHOW FARA Oe eOy pees 
JANUARY 9th To 2Ist FEBRUARY 6th To 17th 

ILL BE aT THE WILLIAM PENN HOTEL will be at the 
MM PALMER HOUSE, 

Rooms Nos. 466-468-470-471 CHICAGO 

ip ae HINES Rooms 725-726 

ED. A. MARTIN E. D. KOPS ED. A. MARTIN 
in charge 


in charge 
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INDEX TO ADVERTISERS 


A 
A lbriglite Chinas C Onesies a inne 163 
Anchor Mig. Coss e. eee ean 182 
Associated Glass & Pottery Mfrs... 129 
Atlas-Globe China sCons= eee 16 
B 
Bassett, Geow bord Comer ial 
Bernardaud la a COMME iene 10 
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Glass Pottery 


Also For Import 
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707 Chestnut Street 
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PITTSBURGH 
WM. PENN HOTEL 
Rooms No. 766 and 768 
JANUARY 9 TO 21 

In Charge 
H. O. EBELING 
E. J. HILLARD 
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PALMER HOUSE 


Rooms No. 702 and 703 
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BOSTON 
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Room 402 
March 5 to 10 


Ce ar 
24 msm evar e ee. ~ eo 


reetings 
and best wishes 
for a © rosperous 

ew :7ear 
MORIMURA BROS. 


INCORPORATED 


53-57 West 23rd Street 
NEW YORK 


SSWINMDRGSISAn 

ne 
WW eee pp AR => 

y ynNtlt 2 Hilt iS V Nite 
Lf; SS 


NS IN — 
or ZA ES — WEA 
Vy 


\\\ 


S 


, 


PUBLISHED WEEKLY SINCE 1874 


THE REPRESENTATIVE PAPER OF THE INDUSTRY _— 


TRO i: 
DS S\ Sat 
MSTNGS 


© eo 
~.» 


INS 
MMV) pF 


“ 
Ss 
YIN 
\ 
re 
RY 
A Judge Usges Self Regulation By Business 
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What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 
man, our regular Pittsburgh and East 
Liverpool correspondent 
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Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


! DEMAREST PUBLICATIONS, INC., : 
45 East 17th Street 
: SUBSCRIPTION PRICE 
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qatar ty a ree ese ant ee $3.00 a year 
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Three 


Again we will lead 
with the most com- 
prehensive line of 
new items and de- 
signs for 1928 shown 
by any one factory. 
Do not fail to be the 
first to show them in 
your city, 


Westmoreland Glass Co. 


Makers of High Grade Glassware a 
Grapeville, Pa. 


1820/7144 x 10% Oval Vegetable Dish 


1211/11 2 Hld. Bell Bowl 


As Usual 
at the January 
Exhibit 


Assembly Rooms 
Fort Pitt Hotel 


January 9 to 21 
We cordially 


Invite Your Inspection 


101/6” Low Pressed Ice Tub 
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FRIENDLY WARNING! 


| Transparent yellow glaze has a soft, mellow. golden color 
effect. When combined with decalcomania floral and 
underglaze decorations a new creation was produced: in 
the dinnerware field. It is entirely different than any 
‘decorated ware ever heretofore produced. 
After a great deal of research and expense it was devel- 
| oped in our own laboratories. It is no longer an experi- 
| ment and its success, after many months of continuously 
| increasing sales, shows it to be a sensation of the pottery 
world. 
Being a secret process and an exclusive idea, no other 
Pottery is authorized to make this ware. Application for 
patent has already been made, and when granted it is our 
intention to vigorously prosecute infringements, regard- 
| less of the names given the ware. 
Successful new creations are almost certain to be imitated 
in an inferior way. This notice is to fully protect the 
dealer and consumer from unfair and inferior imitations. 
Buy only from the originators and avoid future com- 
plications. 


beauty. If you are not already helping to supply the ru BONADEA IVO Ne 
demand already created for this ware, order a sample | é Soke ~ : 


It is necessary to see this ware to appreciate its distinctive 


gah a 


42, 50 or 100-piece set today. The price is very little 


- , EFLECTING a guaranteed quality in 
higher than white or Ivory ware. ad ied by 


. body and glaze and dignified by ex- 
The only factories which are licensed to manufacture ee ste parasite waco tra 
and sell this ware are the following: o ee” ha ». & acteristic of our new Bona-Dea Shape in 
\ 4 i Rey Ivory, as’ well as our original Colonial 
Oy Af fo of “s and Ideal Shapes in pure white. 
oy 5 e ee i ir ‘> @ 4 We ship our customers what they buy. 
Limoges China Co. Sebring Pottery Co. m Wu. meee|| THE ATLAS.GLOBE CHINA COMPANY 
y N 
Sebring, Ohio Sebring, Ohio 


Salem China Co. Crescent China Co. | ieee 
Salem, Ohio Alliance, Ohio 


Jatisfied customers keep us busy * 


CROOKSVILLE 


DINNERWARE” 
a 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


ee use Liv 


RESTURANTS 
RAILROADS 
STEHEAMSHIPS 
HOSPITALS 
~~ OTE es 


A delightful sug- 
gestion of the 
old-fashioned flower gar- 
7 den is given in this pat- 
tern. Blues, red, brown, green, 
yellow, lavender with slight trac- 
ings of black and red edge line 
offer perfect contrast of color. 
Shown on the popular Columbia 


shape. 
REPRESENTATIVES CLUBS 
NEW YORK EASTERN 
John L. Pasmantier & Sons V._D. Kinnan Bast 4 EB eontcean 
5 West 20th St. Zanesville, O. Crooksville, 0. 
PACIFIC COAST CHICAGO OFFICE : 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles F 
CENTRAL WEST k 
George Sedelmeler J. L. Weaver H. L. Anderson Ba 
914 N. East St. Roseville, O. Box 373 


Bloomington, III. Coffeyville, Kansas 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
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American China 
for 
American Homes 


| The. (arroliton Pottery (0. 


¥ " INCORPORATED 1903 
A ype t C ina MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO 


for the Jobber and Syndicate Buyer 
ONE COMPLETE DINNER SERVICE 
Three Shapes 


ads cheer SA pete OPE fancy 2 ; 79) UP ERI OR ag 


‘al fide Ep Ye Sia ee tien ee irc plain SEMI -SQUARE —— PLAIN EDGE 
Pet OTLIM stem kee Nace sis « octagon 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 


Albright China Go. tions in commercial borders. 


Prompt and courteous service. 


Send for Catalog and Illustrations 


Main Office ——- 
: Carrollton, Ohio 
Representatives 
: Factories ; ‘ HERBERT K. CONNOR CHAS. A. WEIDEMANN 
Carrollton, Ohio Scio, Ohio East Wes 


14 Kilns 9 Kilns ROY E. HENDERSON 
: | President 


NEW PATTERNS IN 


ATIONAL IVOR’ 


6 e e ® 93 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
AES OEFIONS man and retailer. 


BUBAR & CO., i ° 
826-50 Taylor St An education for anyone con 
Fort » Texas, 


nected with the trade. 
D. Pees ne 
3 


200 Fifth 
Nee w we 


gs MINE, | Price $2.00 Per Copy 


ARTHUR L. REBER, Convenient Pocket Size. } 
pene e Avi 
Rca te aa Bohs 


Bae E. TAYLOR, 


NN DINNER Wry pn) Cua, DINNER Wage 
emt WESTERN GLASS PRODUCTS CO ( \ (3) 
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CED 


FIRST TIME IN THE FIELD 


IVORY FRENCH CHINA 


The very large and celebrated works of “G.D.A.” in 
LIMOGES beg to inform the trade that they are now 


manufacturing and delivering a 


NEW BODY OF CHINA 
THAT IS IVORY 


This factory can safely boast to be the makers of the 
FINEST CHINA made in LIMOGES and their NEW 
PATTERNS carried on this NEW IVORY BODY 
make their products BEYOND COMPETITION. 


EACH PIECE IS STAMPED AS BEFORE 


SUR BLANC  } } ~— SUR DECOR SUR DECOR 
& 
6. 


New samples are on the way to America and will be 


on display about January Ist at the showrooms of 


GUNTHEL & CRUVEILHER 
61-65 WEST 23rd ST. 


whom we have just appointed our sole American representatives 
where arrangements for the sale and control of patterns will be 


made. 
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A Gauge One of the outstanding subjects of 
of genera! business interest considered 
Consumption at the meeting of the directors, 

councillors and committees of the 
Chamber of Commerce of the United States at West 
Baden this month was a national census of distribution. 

Secretary Hoover has suggested that the first census of 
this kind be taken in 1930. Experimental censuses have 
already been taken in eleven typical metropolitan areas 
by the Department of Commerce with the cooperation of 
the National Chamber. The stage is now set for making 
the enumeration on a nation-wide scale. 

The census of distribution was first proposed by the 
National Distribution Conference held two years ago under 
the auspices of the National Chamber. It is based on the 
idea that a knowledge of consumption as well as produc- 
tion is necessary to keep business at an even flow and pre- 
vent the glutting of markets and the resulting business 
slump which follows in its wake. It is the application to 
trade of the theory of flood control as applied to water- 
ways. 

A census of manufactures, which serves as a gauge of 
production has been taken for many years. But business 
is turning its attention more and more to the problems of 
distribution for which there are no accurate Statistics. 
The quantities of various products normally purchased or 
consumed, stocks on hand, and the various channels of 


trade by which products of industry find their way to the 
consumer are questions for which answers are constantly 
sought. A national census of distribution would in large 


measure supply them. 


Recharting Forty-six cities have notified the 
Business Civic Development Department of 
Centers the. Chamber of Commerce of the 


United States that they are setting 
up the boundaries of their metropolitan regions in prepara- 
tion for the 1930 census. Eighteen others are preparing 
to take up the task. Among these are New York, Chi- 
cago, Cincinnati, Denver, Los Angeles, Omaha, St. Louis, 
San Francisco, Philadelphia and many other cities large 
and small. 

In setting up these new industrial and business units 
state and city lines have both been obliterated. The 
New York-New Jersey-Connecticut metropolitan unit ex- 
tends into three states. In the main it follows county 
boundaries but in some section township lines are followed. 
The old city limits have gone by the board. The metro- 
politan area ignores rivers and artificial boundaries. 

Recharting the country by metropolitan or business 
areas will, it is asserted, present a much more accurate 
and graphic picture of economic development which has 
long since spilled over arbitrarily fixed city limits. 


Seven 


HE trade will be interested to learn that Edward L. 

Bates, formerly of Bates & Ledden, who for nearly 

twenty years occupied showrooms at 16 West 

23rd St., will represent E. W. Hammond, manufacturers’ 

representative at 10 West 23rd St., effective January 1. 

Mr. Bates will divide his time between the road and the 
showroom. 


Charles A. Postley, of Charles‘ A. Postley & Son, will 
open at Philadelphia, January 1, where he will show his 
1928 lines. 


Miss Vivian Took, secretary to Charles A. Postley, 
manufacturers’ agent at 35 West 23rd St., is back at her 
desk a bit hoarse after spending the holiday at Atlantic 
City. 

Louis Levien, head of the Louis Levien Cut Glass Co., 
departed on Saturday, December 24, for a trip to New 
Orleans. He is making the trip by water solely for the 
purpose of a vacation. He will reach Pittsburgh in time 
for the Annual Show in that City where he will display 
his line at the Hotel Roosevelt. 


Rudolph Hashagen, who for the past several years has 
represented the Liberty Works in the Metropolitan dis- 
trict, and more recently in New England, has just become 
associated with the sales force of Thomas G. Jones the 
manufacturers’ representative. Mr. Hashagen will con- 
centrate his efforts mostly in handling the Albright China 
Co. dinnerware line but will also endeavor to squeeze in a 
few glassware sales during his calls as well. 


Judell Bros. & Weil Moving to New Uptown 
Quarters 


Judell Bros. & Weil, importers, who have maintained 
their headquarters for a number of years at 112 Prince 
St., announce that on February 1, 1928, they will depart 
from their old address and move into a new home at 54 
West 23rd St. Here they will occupy the entire street 
floor and basement of the building which will allow them 
additional storage space. 

In all, their floor space in the new building gives them 
an area of about 10,000 square feet. 

The street floor will be allotted to the display room and 
offices and will be most adaptable for showing their many 
assortments of china, glassware, gift and fancy items as 
well as a complete housefurnishing line. The firm ‘will 
still maintain their stock room at 112 Prince St. 


Hight 


Welfare League of L. D. Bloch & Co. Hold 
Annual Dinner 

December 7 marked the date and Greenwich Village Inn 
the place for the tenth Annual Dinner given by the Mu- 
tual Welfare League of L. D. Bloch & Co. There was 
a large attendance, including the officers of the firm, em- 
ployees and members of the League and their friends. 
The dinner aptly celebrated the tenth anniversary of the 
Association. A more suitable place to hold a banquet 
of this character than Greenwich Village Inn would be 
hard to find. The place was tastefully decorated with 
streamers, and amidst such an environment of merriment, 
livened by music from Frank Ferrell's Greenwich Village 
orchestra, well known for its broadcasting fame, one could 
not have asked for more in the way of entertainment. 
However, H. Berkowitz, Chairman of the League’s Board, 
saw to it that all joined in to help the fun along by having 
each one supplied with a song pamphlet, so all could unite 
in the singing. . In addition to this several members of the 
League also entertained. 

To sum up the entire evening, it can be said that the 
dinner was a wonderful success from soup to ice cream. 
In addition to Chairman Berkowitz, the following are 
members of the League’s Executive Board: F. O'Keefe; 
J. Plumoch, T. Greenspan, '‘M. M. Cohen))Hi=igevseuem 
Siegel and A. Shaine. 


Salesmen’s Association Holds Annual Election 

When the ballots were counted at the annual meeting 
for the election of officers of the Pottery, Glass & Brass 
Salesmen’s Association held at the Crockery Board of 
Trade Rooms, 160 Fifth Ave., on Tuesday, December 20, 
it was found that the members had unanimously voted to 
keep the President of the Organization, Julius Rosenfeld, 
of Lazarus & Rosenfeld, for another year. Mr. Rosen- 
feld has made a very able president of the Association 
and his conscientious attention to all work in connection 
with the organization has been much appreciated. The 
excellent and efficient Secretary and “[reasurerj) eae 
Owen and Wm. H. DeMars, were also unanimously 
re-elected, 

Three directors to serve three years elected were Ed- 
ward W. Hammond, manufacturers’ agent, Donald M. 
Miller of Maddock & Miller, Inc., and Justin Tharaud of 
Justin Tharaud, Inc. 

In speaking of directors, we should not forget to men- 
tion William E. Doctor, who has so faithfully served 
the Association for several terms in this capacity. While 
he goes temporarily in retirement as a member of the 
Board of Management, we are sure all those who know 


| 
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| 393 W. A. Jorgensen 
429 M. Kirchberger 
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of the excellent work he has done for the Association 
for many years past hope to have him back as a director, 
indeed, if not for a higher office in the organization, which 
he is highly qualified to fill, both from the standpoint of 
ability and experience in the management of the organiza- 
tion’s affairs. 


Territorial Vice Presidents elected were: 


San Francisco: Moey: K. Lindner, Buyer for Dohr- 
mann Commercial Co.; Boston: Joseph W. Wallace, 
Manufacturers’ Agent; Philadelphia: A. S. Baker, Buyer 
Gimbel Bros.;. Montreal: Robert A. May, of Geo. Phil- 
lips Co.; East Liverpool: Geo. B. Fowler, with Homer 
Laughlin China Co.; Chicago: E. M. Meder, Manufactur- 
ers Agent; Baltimore: John H. D. Rowan, Manufactur- 
ers Agent; Cleveland: Charles J. Dooley, Buyer, Cowell 
& Hubbard Co.; Portland, Ore.: Albert Jasman, Buyer, 
Meier & Frank Co.; Pittsburgh: ‘Chas. L. Reizenstein, of 
C. Reizenstein & Sons; Carrollton, Ohio: Chas. A. Weide- 
mann with Carrollton Pottery Co.; Buffalo and Niagara 
Falls, N. Y.: Robert H. Yarwood, buyer, Beir Bros. 

Wematorial. Vice President at Large: Harry P. Muir- 
heid. 


It was announced at the meeting that the winner of 
the gold watch offered by President Julius Rosenfeld for 
the member securing the most new members during the 
year was won by Moey K. Lindner, the Association’s 
popular San Francisco Territorial Vice President, with 
20. Mr. Lindner also takes the prize of a diamond scarf 
pin offered by Ex-President John J. Hines, for the Ter- 
titorial Vice President securing the most members during 
1927. Thomas Smallwood was second with seven. 


Report of Secretary Owen Shows 61 New 
Members Enrolled 


December 20, 1927. 


To The Members of The Pottery, Glass & Brass Sales- 


men’s Association: 


Due to the activity of a comparatively small number of 
members we added to our enrollment during the past year 
61 members. 


Those who have passed on number 17 and payment has 
been made to their beneficiaries or estates except in the 


_ cases of two who have died within the past few days: 


I report with regret the deaths as follows: 


Edward H. Fox 672 Albert Misch 
227 Geo. Hamilton 712 Lee Kohns 
238 John Davison 731 F.O. Beuermann 
258 W. F. Ellison 779 Philip H. Piaget i 
313. Geo. B. Jones 795 Oscar A. Weber 
p22). W. Irwin 866 Solon Richardson, Jr. 


1110 
1606 


Edw. J. Pooley 
Edward Shreng 
603 Fred C. Herr 


Two resigned their membership and 42 were dropped 
for nonpayment of dues and assessments. 

Present membership, 1184. 

Following is the honor roll including members who 
have secured one or more applications for membership dur- 
ing the year. 


Nine 
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That energetic and admirable worker, Moey W. Lind- 
ner, is awarded the palm and has won the prize offered 
by President Rosenfeld to the member securing the great- 
est number of applications; and he has also won the prize 
offered by ex-President Hines to the Territorial Vice 
President securing the largest number of applications. Of 
the total number of members elected Mr. Lindner is cred- 
ited with about one-third; out of a membership of nearly 
1200 only 25 brought in one or more members. Had the 
majority been as diligent several hundred might have been 
added to the roll. 


The second Liberty Loan Converted 414 per cent bonds 
having been called on November 15th the proceeds of 
$22,000 held by the Association will be deposited in vari- 
ous savings banks. It might be advisable to amend the 
By-laws to permit the purchase of guaranteed mortgage 
certificates which would be a safe investment and would 
yield 5% per cent. 

As shown by the Treasurer’s report the Association 
is in a highly prosperous condition financially and it has 
maintained its numerical strength; but a stationary condi- 
tion is not sufficient to insure the future welfare of the 
organization. There will be losses in membership neces- 
sarily but these should be more than replaced and will be 
if the members generally will have the Association in 
mind when meeting acquaintances in the trade, and espe- 
cially the young men, and will explain the purposes of the 
Association and make known the beneficent work which 
it has done for nearly forty years and will do for untold 
decades to come. 

Each member has the same stake in the Association as 
every other member. Every one of us must cross the 
tiver some day and we know not the day nor the hour. | 
Whether we consider the sum which shall be paid on our 
passing as much or little it will assuredly be more than 
will have been paid in dues and assessments: but above 
and beyond this, through our cooperative membership we 
will afford prompt relief to the dependents of many of 
our associates who may be destitute of funds and without 
resources. 

It is our duty to see that every eligible man is a mem- 
ber of the Association. 

Respectfully submitted, 
Lb. S, OWEN,, secretary. 


(Continued on page 22) 
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Dinnerware Manufacturers Working on Goods 
for January Sales 


JiTe all December orders out of the way, din- 
nerware manufacturers are now and have been 
for the last 10 days working on goods wanted 

for January sales. All of the larger dinnerware plants 
in the Ohio and West Virginia territory are working on 
better schedules and the kiln production of the local dis- 
trict is now the best of the year. All manufacturers have 
assembled new lines for the 1928 trade, and the last of the 
new samples were forwarded resident agencies and placed 
in local factory sample rooms this week. The trade is ex- 
pected to begin to visit the market immediately after the 
close of the holiday trade, and some buyers will be in the 
market a little earlier than usual, according to letters re- 
ceived from some houses. From different parts of the 
country, the information reached local factory offices this 
week that holiday buying of dinnerware was in advance 
of a year ago, a nominal increase being noted. Manufac- 
turers hold that in view of the fact that retail dinnerware 
stocks were not excessive this year, the majority of the 
distributors will be in a position to place liberal specifica- 
tions when they arrive in the market. Some local plants 
will remain idle during holiday week, but during that pe- 
riod inventories will be taken, and production will be re- 
sumed January 2. This is the general rule in this dis- 
trict. The larger plants, however, will be closed but a day 
or two, according to present plans. Local warehouse 
stocks are not large, and throughout the year all plants 
have been operating close to orders, so far as the clay 
shops are concerned. While the guess of one is as good 
as another, the general opinion prevails here that dinner- 
ware business will be good during 1928. 


Florence Pottery Takes Over Mt. Gilead 


The former plant of the Mt. Gilead Pottery Co., Mt. 
Gilead, O., which has been inactive for some time has been 
taken over and will be placed in operation by a new in- 
terest that will be known as the Florence Pottery Co. 
This new company has been formed by Robert Gray, 
Hammond, Ind., and Grant Haserodt, Edison, O. The 
company has been granted an Ohio charter with a capital 
stock of $50,000 and will produce a line of art pottery, 
featuring the florists trade in the main. 


Hopewell Creates New Dinner Shape 
Announcement has been made by the Hopewell China 
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Corp., Hopewell, Va., of its creation of a new dinner 
shape that will be known as the “Roselea.” This shape 
will be shown for the first time at the Ft. Pitt Hotel, the 
display being in suite No. 690. The decorations will in- 
clude both border and spray patterns, and because of the 
lines of the shape wide possibilities in decorations are 
possible. ‘‘We’ve had a very active year, and are closing 
the season with considerable business on file for early 
shipment in 1928,” commented General Manager “Sol” 
Ostrow. 


Lore Looks for Better Business in 1928 


“From the prospective customers with whom we are 
working, we feel that our business for 1928 will show a 
decided improvement over the records of 1927,” com- 
mented James D. Lore, at the Carrollton, O., office of 
the Albright China Co. “During the last few months 
business has been exceptionally good, and orders now on 
file are heavier than we’ve had at one time for a year. 
This factory will feature an ivory border pattern for the 
1928 trade, which will be shown for the first time at the 
Pittsburgh display of this factory. No new shape will be 
introduced by the Albright China Co. for next year, al- 
though a number of new patterns have been added to the 
line. 


Brush Fottery Completing Additions 


In order to obtain increased production, additions are 
just being completed at two plants of the Brush Pottery 
Co., at Zanesville, O., and it is now proposed to erect an 
additional kiln at their No. 3 factory at an early date. 
“We just had to make these additions to take care of the 
trade,” suggested George S. Brush, vice-president and gen- 
eral manager of this interest. The stoneware plant of this 
company is now and has been operated at capacity during 
the year. Frank H. Vaughn will have charge of the dis- 
play of this factory at the Pittsburgh market next month, 
and he will be assisted by G. Ed. Downey, western repre- 
sentative for this company. Almost an entire new line 


will be ‘displayed by the Brush Pottery Co., at the Ft. 
Pitt Hotel. 


Mayer China Featuring New Lines 
The Mayer China Co., Beaver Falls, Pa., always iden- 
tified with vitreous china production, will feature an en- 
tire line of decalcomania designs for the 1928 trade, it 
was announced this week by Arthur E. Mayer, president 
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of this corporation. “The demand which we have ex- 
perienced recently on our class of merchandise, has made 
it necessary for us to go in for the very highest type of 
decorations, which can only be obtained with high grade 
decalcomania,” suggested Mr. Mayer. The plant of the 
Mayer China Co. has been operated at capacity during 
the old year, “and we see no reason why the same situa- 
tion will not prevail during 1928,’ Mr. Mayer said. 


Weller’s New Plant to Be Most Complete 


The new plant now being erected by the S. A. Weller 
Co., Zanesville, O., to take the place of the factory de- 
stroyed by fire earlier in the year, will be one of the most 
complete of the kind in the Zanesville district, it was 
announced at the general offices this week. The new de- 
partment will be placed in operation early next year, and 
other than this improvement, the company plans no other 
factory extensions. As is usual with this factory, another 
new line has been arranged for the 1928 trade, and this 
will be displayed for the first time at the Pittsburgh ex- 
position. 


Ohio River Rises into Dinnerware Plants 


The sudden rise in the Ohio river caught river front 
dinnerware plants here, for the first time in many years. 
' The river was so high here that it entered the slip house 
of the Thompson Pottery Co., the water covering the new 
concrete river highway. At New Cumberland, W. Va., the 
water entered the plant of the Cronin China Co., and the 
fires had to be put out in the tunnel kilns at this factory. 
Shipments of ware from plants at Chester and Newell, 
W. Va., were suspended for several days, as it was im- 
possible to operate trains over the Steubenville-Chester 
branch of the Pennsylvania railroad. The railroad at New 
Cumberland was under water, also at several other places. 


Sebring Pottery to Show “Golden Maize” 


“We will exhibit ‘Golden Maize’ at the Pittsburgh dis- 
play of the Sebring Pottery and also of the Crescent 
China Co.,’” announced Charles L. Sebring, president of 
these two interests this week. “This is an exclusive Seb- 
ring product and represents in our opinion, the highest de- 
velopment thus far in earthenware.” 


Jackson Vitrified China Building Glost Room 


A new glost ware room is being built by the Jackson 
Vitrified China. Co., Falls Creek, Pa., and because this 
plant has been operating full time for many months, the 
additional wareroom space has been in urgent need. It 1s 
also likely that this firm will erect an additional kiln early 
in 1928, according to General Manager W. J. Frey. The 
full line of this factory is to be shown at Pittsburgh next 
month. 


Wintringer Sees Good Dinnerware in Demand 


“Good dinnerware in distinctive shapes and patterns 
will find a ready response from the public next year,” 
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CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


Our years of experience in supplying 
chemicals would mean very little to us 
and our customers if we did not express 
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commented Harry D. Wintringer, president of the Steu- 
benville (O.) Pottery Co. “The public is now demanding 
the best.” The Steuvenville Pottery Co. will feature a 
new shape during 1928, it being named the “Sylvia.”’. The 
first showing will be made when the -market opens at 
Pittsburgh early next month. This company will have its 
exhibit at the Ft. Pitt Hotel as has been its custom in 
former years. 


Sears, Roebuck & Co. Plans Boston Store 


Sears, Roebuck & Co. will shortly open a retail depart- 
ment store and complete mail-order distributing plant in 
Boston at the corner of Brookline Avenue and Audubon 
Road. The announcement was made by President C. M. 
Kittle, who added that work would be started on construc- 
tion of the new building as soon as possible, so that both 
plants will be in operation early in the fall of 1928. He 
estimates that the store and distributing plant combined 
will employ upward of 2000 persons, all of .whom, with 
the exception of 100 executives and managers, will be 
drawn from Boston and suburban territory. 


The same lines of merchandise and popular prices as 
are found in other stores of the company. will be handled 
in the Boston store. The building will be designed with 
an eye to architectural beauty as well as practical utility. 
Additional land has also been purchased to be used as a 
parking space for automobiles, a feature with Sears, Roe- 
buck & Co. stores elsewhere. 
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Flint Glass Manufacturers Look for Better 
Business in 1928 Than Year Past 


mg \NY flint glass manufacturers are of the opinion 
M that business during 1928 will be much better 
~~ than the records of 1927 reveal. According to 
these producers the general trend of business shows an 
improvement. Holiday orders have been active, and for 
larger volume than a year ago. Factory information from 
retail sources is to the effect that stocks have moved rather 
rapidly, and that replacements are required immediately. 
In certain instances some factories have had cancellations 
for goods wanted during December on account of the in- 
ability of these particular plants to make shipment. These 
cancelled orders will be soon replaced by other specifica- 
tions for shipment during January, February and March. 
All factories have completed new lines for 1928 delivery, 
but in some instances certain items planned for the new 
lines have not been catalogued, but will be later. The 
majority of the flint glass factories will display their new 
lines at the Ft. Pitt and William Penn Hotels next month, 
although it is said that not all factories will display goods 
here during the regular market season. [ew new table 
glassware lines will be featured during the January mar- 
ket, although many items will be added to the lines that 
have already been listed. The situation in this respect has 
been changed during the last few years. The bulk of the 
new items will be shown in the lines of colored glassware. 
Different factories will show some new shapes in blown 
stemware and also in light cuttings. Decorators will also 
have a number of new patterns to offer for the new season. 


Grant to Open Six New Stores 


Six new stores are to be opened within the next few 
months by the W. T. Grant Co., it was learned here this 
week. Stores will be opened in Michigan City, Ind.; 
Chelsea, Mass.; Melrose, Mass., and Sheboygan, Wis., 
and Nashville, Tenn. Another store is to be opened at 
Corona, Long Island, New York, the latter part of March. 
Lines carried in all other Grant stores will be featured in 
the new units. 


U.S. Glass Receives Big Order 


One of the largest orders for battery jars ever placed 
with a glass factory has been booked by the United States 
Glass Co., it was announced here this week. The glass in 
these jars requires exceptional careful annealing and _be- 
fore shipped, each jar is given a close examination through 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


a polariscope. During the last year or so a rather large 
battery jar business has been developed because of the in- 
creased use of.the radio, and the United States Glass Co., 
is receiving a large portion of this business. 


At a recent meeting of the board of directors of the 
Kaufmann Department Stores, Inc., a resolution was 
adopted reducing the capital stock of the corporation 
$75,000 from the outstanding $8,850,000. Officers of the 
company have been instructed to purchase this $75,000 
stock of the preferred issue at the lowest price that may 
be offered. 


U.S. Glass Co. Plant Damaged 


Although only slight damage resulted to Factory A of 
the United States Glass Co., located in Pittsburgh late 
during the afternoon of December 16, twenty girls work- 
ing in the factory had to flee for safety. The damage to 
the building did not amount to more than $500. 


Inland Glass Works Incorporated 


Announcement has been made here of the incorporation 
under Illinois laws of the Inland Glass Works, Inc., 6101 
West 65th St., Chicago. The capital stock of the com= 
pany has been placed at $750,000 and the company was 
formed by John J. Dowdie and associates. The company 
has been engaged in the production of lighting glassware, 
signal and headlight goods and novelties in both crystal | 
and opal glass. 


Jefferson Glass to Continue Same Production 


The Jefferson Glass Co., Follansbee, W. Va., accord- 
ing to an announcement issued by General Manager 
Charles H. Blumenauer this week, will continue along the 
same lines of production during 1928 as has been its cus- 
tom during the last few years, this consisting of illuminat- 
ing glassware, portable lamps, automobile, railroad and 
traffic lenses. “We propose to broaden the line of illu- 
minating glassware during 1928,” Mr. Blumenauer de- 
clared, “for it is evident that the residential use of glass- 
ware will greatly increase during the new year. We pro- 
pose to improve our line of early American lamps that has 
been so favorably received this year. It is our opinion 
that the outlook for increased business during the coming 
year 1s splendid. There is no reason why there should 
not be prosperity all over this great country of ours dur- 
ing 1928, even though it is a Presidential year.” 
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Fostoria to Employ 250 More People 


When the new addition at the plant of the Fostoria 
Glass Co., Moundsville, W. Va., is completed, the company 
will be in a position to give employment to about 250 
more people. The new addition is being built at a cost of 
approximately $100,000, and in addition to giving the 
company a greater output, it is quite likely that other lines 
will be added later. 


Sandusky Sells Bond Issue 


A bond issue of $60,000 has been sold by the Sandusky 
(O.) Glass Mfg. Co., for the purpose of erecting addi- 
tions to the factory. This plant is under the management 
of Samuel McKittrick, formerly identified with the glass 
industry at Utica, O. 


Denies Proposed Department Store Sale 


According to information received by local glass manu- 
facturers, W. D. Smith, treasurer of Adam, Meldrum & 
Anderson department store, Buffalo, N. Y., has denied 
that overtures are pending looking forward to the sale 
of that corporation to other interests. “There is abso- 
lutely no foundation for this report,” Mr. Smith has de- 
clared, ‘‘as no. individual or interest has made any offer 
for the business.” 


Schollenberger Co-operative Chicago 
Representative 

T. M. Schollenberger, 17 North Wabash Ave., Chicago, 
has been appointed Chicago representative for the Co- 
operative Flint Glass Co., Beaver Falls, Pa., it was an- 
nounced this week by C. W. Klein, secretary-treasurer of 
this company. A complete line will be featured in this 
new Chicago sample room. For the 1928 season the com- 
pany will show a new line of decorations and also a line 
of new light cut ware. Several new colors have been de- 
veloped by this factory for the forthcoming season, and 
in addition a number of new novelty pieces have been 
added to the general line. This entire line will be fea- 
tured by the company at its display at the Ft. Pitt Hotel, 
Pittsburgh, next month. 


Jeannette Shade & Novelty Co. Has 
New Numbers 


The Jeannette Shade and Novelty Co., Jeannette, Pa., 
according to President Thomas R. Crock will feature a 
list of new numbers in Boudoir and Table lamps for the 
1928 trade. These will be displayed for the first time at 
the Ft. Pitt Hotel next month. A line of all-glass bou- 
doir lamps of popular prices will be offered as a special 
by this factory during the January market. According to 
the plane of this company, it is proposed to enlarge the 
factory early in 1928 by the erection of an additional tank, 
together with a number of other factory extensions, all of 
which will give the factory greater production. 


‘THE DUNCAN & MILLER GLASS Co : 


WASHINGTON, PA. 


_ Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the .ewest addition to 
our No. 101 line of stemware and 
other tableware items. 
The series of rings—a feature of the 
shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


McDonald Not to Show at Pittsburgh 
Although the McDonald Glass Works, Inc., McDonald, 
Pa., has created several new lines of stemware for 1928 
delivery, these will not be displayed in the local market 
next month in a general way. The company has an- 
nounced that it is not its intention to have a display at 
the Ft. Pitt Hotel during the January market. 


Bank Clearings Biggest in Three Years 


As Season Opens 

Bank clearings, according to Dun’s Review, further tes- 
tify to the enormous volume of settlement, through the 
banks, far in excess of the early December report of last 
year, and also larger than in the corresponding period of 
the two years, 1924 and 1925, in which years clearings 
exceeded those of December, 1926. 

The increase is especially heavy at New York City, but 
there likewise is a considerable gain at nearly all of the 
other important centers in different sections of the coun- 
try. 

Total clearings this week for all leading cities in the 
United States are $11,001,282,000. This shows an in- 
crease of 28.1 per cent over last year, and of 10.7 per cent 
over the total for the corresponding week of 1925, which, 
next to the current week, reported record figures for early 
December. 

At New York City bank clearings this week of $7,205,- 
000,000, are 40 per cent in excess of last year’s, while at 
leading centers outside New York the total of $3,796,282,- 
000 is 10.5 per cent larger than that of a year ago. 


A Judge Urges Self-Regulation By Business 


in) HERE was a time when men took what they 
ay] wanted—if they possessed the necessary phys- 
Fah, ical strength. When those equally endowed 
in strength had designs upon each other’s 
chattels they bargained for an exchange, and craft and 
the tactics of barter were substituted for force. 


Contrast this condition with the business of today 
when confidence, not craft, rules the marketplace. 


Three years ago the Chamber of Commerce of the 
United States formally adopted fifteen principles of busi- 
ness conduct as practical guides for business as a whole 
and for each individual enterprise. These principles in 
turn have been adopted by numerous local Chambers 
of Commerce, trade associations, corporations, firms, and 
individuals. The first of them declares: 

“The foundation of business is confidence which 
springs from integrity, fair dealing, efficient service, and 
mutual benefit.” 

Upon the recognition of this economically sound prin- 
ciple has been built the great and successful business 
enterprises of today. 

Its a long road we have come—steep and uphill much 
of the way. 
fairs and bazaars. 
their tents in a stockade with one entrance, and that 
patrolled by an armed guard. The buyer came, bargained 
and haggled. The bargain concluded, he watched with 
wary eye against the substitution of an inferior article. 
The vendor bit the coin the buyer paid him, suspicious 
and fearful of spurious metal. And the rule was cavect 
emptor—let the buyer beware. 

While such a rule in primitive civilization, composed 
of roving tribes of local tradesmen may suffice, certain 
it is that no great business enterprise dependent for suc- 
cess on the continued patronage of a vast number of in- 
dividuals, frequently located in remote quarters of the 
earth, can be permanently maintained on any such basis. 

Distrust of motives as well as acts by the associates, 
employees, patrons and competitors of the business man 
breeds war and all the demoralization which follows in 
its wake. Such distrust can be overcome only by abso- 
lute integrity in thought and action and by fairness and 
frankness which begets confidence—the basis of suc- 
cessful modern business. The market is no longer tribal 
but world extensive, and far-seeing business men seek 
permanent world markets. ‘“‘Good will” has become an 
indispensable asset in permanent business. Implicit con- 
fidence between producers, distributors and consumers is 
the bulwark of modern commerce. This requires honest 
effort and scrupulous accuracy in the representation of 
the product. The greater the business, the greater its 
need for confidence in order to endure. 

As suggestive of the far distance business has come 
is the recent designation of business as “the oldest of 
the arts and the newest of the professions.” This pro- 
vokes the inquiry, What is a profession? Broadly it 
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Trade—business—once was carried on at 
Here came the traders and pitched + 


may be defined as a pursuit in which the practitioner 


professes to have acquired some special knowledge which 
he uses by way either of instructing, guiding or advis- 
ing and serving others. Its indicia are intelligent prepa- 
ration through education and training for the work ua- 
dertaken; a growing group consciousness; the formula- 
tion of standards of group conduct, and service to the 
public. 


The saving of a life, the saving of a soul, the instruc- 
tion of youth, and obtaining justice for a client—these 
are the services of the so-called learned professions— 
of the physician, and surgeon, the preacher, the teacher, 
and the lawyer. 

But, measured by this definition and these indicia, does 
not present day business qualify as a profession? It 
is essentially creative and constructive in its nature; its 
function is to produce, distribute, and provide for all 
the material requirements of man and to increase the 
wealth of the world and therefore to that extent the 
value and happiness of life. The successful perform- 
ance of :this function is a high order of public service. 
Individual profit is its direct reward. But it is impor- 


‘tant that the function of business should not be confused 


with the motives which may prompt an individual to 
engage in it, just as the functions of the legal, the medi- 
cal, the educational, the political, or the engineering pro- 
fessions should not be confused with the motives which 
prompt individuals to engage in them. Where an in- 
dividual engages in business or enters and pursues the 
profession of law, medicine, or engineering, if he has 
ability and employs it unremitting and efficiently he may 
make money, but that is not the reason for or the meas- 
ure of his success. } 


Business in the abstract as distinguished from the in- 
dividual. enterprise must have a basic purpose, which is 
to provide for the material needs of mankind. The 
immediate end may be profit to the individual engaged 
in serving the public, but whenever a business institu- 
tion ceases to perform the basic function: of business, 
then it is no longer entitled to exist. When individual 
gain is a true measure of the extent of service rendered, 
then the greater his gain the greater the value of the in- 
dividual to the world. Then the term “big business” 
no longer conveys a sinister meaning, and a great for- 
tune becomes a badge of honor rather than a reproach. 

The logic of events has taught business men the value 
of group action. Problems of markets, of methods of 
production and distribution, of the relation of business 
and Government, all these press in on the individual. He 
has discovered that through organization and the cour- 
age of group action business is enabled to do those things 
that single and alone the individual had found beyond 
his powers. 

The enlightened self-interest which prompted group 
action is slowly but surely bringing those groups and 


each individual member thereof to a realization of group 
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responsibilities. This is exemplified in the wide-spread 
movement to set up in each business, trade, or industry 
high and sound standards of business conduct, and to 
outlaw practices that in the days of isolation tended to 
bring the whole institution of business into popular dis- 
repute. In those days one trickster forced his competi- 
tor to use similar tricks in self-defense; but in this day 
of group action the views of the group in support of fair 
practices and proper relations between buyer and seller 
prescribes such tactics through the sanction of collec- 
tive action. And the old maxim “Let the buyer beware” 
has given place to the economic principle of modern busi- 
ness. Let the vendor beware lest he offend the canons 
of fair dealing that self-regulated business has set up. 

The constantly increasing complexities of business 
which are interknit with the development of our civiliza- 
tion, requires that in the general welfare business be 
regulated. That regulation must come either from within 
or from without—from Government or from business 
itself. The growth and development of business, and 
the progress and well-being of society as a whole, de- 
mand unhampered opportunities for individual effort and 
initiative which is rendered increasingly difficult in pro- 
portion to the increase in Government regulation of busi- 
ness. On the other hand, methods and practices de- 
signed to secure immediate gains without reference to 
the effect on the general public, or the ultimate effect on 
the business itself, sometimes renders imperative restric- 
tive and regulatory legislation in the public interest. 
Business impatiently resents such legislation. The rem- 
edy lies in its own hands. It can if it will be governed 
and regulated by its own rules and principles of business 
conduct. Self-preservation demands the adoption of this 
remedy. Self-regulation alone will preserve individual 
initiative—the master builder of American business. The 
spirit of mastery which has harnessed the destructive 
elements of nature, and converted them into constructive 
forces for the advancement of civilization, will not turn 
aside from the task of self-correction through the con- 
stant observance of sound principles of business con- 
duct. 


It was such considerations as these that led the Cham- 
ber of Commerce of the United States to adopt the X Vth 
of its Principles of Business Conduct, which declares: 

“Business should render restrictive legislation unneces- 
sary through so conducting itself as to deserve and in- 
spire public confidence.” 


It is not enough that the individual enterprise should 
so conduct itself as to deserve and inspire public conf- 
dence but business, while reaping all of the benefits of 
group action, must discharge its responsibilities, and 
prescribe high standards of conduct for the regulation 
of the entire group, not only in the general public in- 
terest, but also for the protection of all members of that 
group. Such rules business men themselves must for- 
‘mulate out of their intimate knowledge and experience 
of conditions and practice obtaining in their particular 
trade. Acting either independently, or in cooperation 


with the Chamber of Commerce of the United States, 
many of the trades and industries have already adopted 
standards of business practice. It is peculiarly gratify- 
ing to note that within this fold are the chain stores 
grocers, represented by the National Chain Store Grocers 


Association. 


Much, however, still remains to be accomplished. It 
is by no means surprising that with the growth of com- 
merce and industry in this country certain practices have 
crept into our business methods which are clearly un- 
sound from the standpoint both of business and of the 
public. Some of these practices are admittedly unfair, 
affecting the interests not only of competitors but of the 
public. Others are plainly wasteful and on that score 
should likewise be condemned. Let me read this from 
a report to the National Distribution Conference which 
met here in Washington in February, 1925, to study 
conditions affecting the distribution of merchandise: 

“A great variety of unethical practices or trade abuses 
exist in dealings between distributors which, although 
many in number and widely different in character, are 
to be attributed largely to a state of distrust and mis- 
understanding between the parties concerned. Although 
no true approximation of the cost can be attached io 
these factors in distribution, it amounts evidently to a 
stupendous sum annually, which, although borne origin- 
ally by manufacturers, wholesalers, and retailers, falls 
ultimately upon consumers in the form of higher prices 

(And, further) Manufacturers have made material 
progress in eliminating wastes by group action through 
standardization of products and uniform accounting meth- 
ods. This report indicates that the same group action 
and combined effort will prove equally successful when 
directed toward the establishment of amicable relations 
between manufacturers and distributors.” 


The remedy must be worked out by the individual in- 
dustries or trade. Not all, not even a large proportion 
of any industrial group voluntarily engages in question- 
able practices. Many of the violators of the rule of “fair 
play” in business feel they are compelled so to act lest 
unscrupulous competitors over-reach them. This fact is 
clearly stated in the Federal Trade Commission’s 1925 
study of Trade Practices. 

It frequently appeared (the Commission says) that 
the major portion of those engaged in an industry where- 
in the use of some questionable practice prevailed were 
the victims rather than the originators of such practices, 
which they were obliged to follow or be placed at a seri- 
ous competitive disadvantage. It further appeared that 
in many instances business men were unable to divorce 
themselves from such unfair practices, though anxious to 
do so, without outside assistance. , 

The sympathetic attitude of the Federal Trade Com- 
mission toward the efforts of business to set its house 
in order are well known. Some twenty-five trade groups 
have gathered around the Commission’s table, and frankly 
discussed the unwholesome business conditions within 
their industries, and have declared against policies and 
methods opposed to the best interests of the trade and 
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of the public. These declarations thus became the rules 
of the trade. When approved by the Commission these 
declarations became a guide for future proceedings in- 
volving practices which the industry, itself, had out- 
lawed ! 

Let us consider, briefly, the character of these self- 
imposed rules of business conduct. Among certain manu- 
facturers it had been the practice to sell: products in 
packages which contained fifteen cunces and were so la- 
beled, but which in all other respects closely resembled 
the regular sixteen-ounce or one pound packages com- 
monly used in the trade. Was this an unfair practice? 
It was so declared by the butter manufacturers, meet- 
ing with the Commission at a trade practice conference 
in 1920, on the’ score that the practice tended to deceive 
customers by leading them to believe that they were 
receiving standard weights. Moreover, the Commission 
subsequently condemned the practice from a_ broader 
viewpoint when it found that the imitation of the stand- 
ard package was an unfair method of competition against 
other manufacturers who sold butter in standard-size 
packages. 

Again, is a manufacturer indulging in unfair trade 
practices who makes allowances in excess of the actual 
value of second hand instruments taken in exchange for 
new instruments? This practice was likewise declared 
unfair by the band instrument manufacturers at a trade 
conference in 1924. A similar conclusion was reached 
at this conference as to the practice of lending or giving 
instruments to musicians to obtain testimonials or recom- 
mendations, for the reason that such practice tended to 
create a false and misleading impression upon the buy- 
ing public. 

Other instances might be cited, but these are typical 
of the many. From these voluntary meetings of indus- 
trial groups and the Trade Commission, certain general 
principles of conduct in trade and business relations 
have been established. Among them are these: 


Branding of product should not mislead as to value 
or quality. 

Labeling of product should not mislead as to process 
of manufacture or character of product or otherwise 
cause confusion or deception of the consuming public. 


Inducing breach of contract is unfair and unlawful. 

Intentionally making false returns on report or pub- 
lishing false advertisement as to quality or quantity of 
product is unfair. 

Unauthorized use of equipment or property of com- 
petitor, with intent or effect of appropriating the patron- 
age, property, or business of another, is unfair. 

Furnishing or lending property or equipment for the 
purpose and effect of influencing the receiver of the 
property in favor of the furnisher or lender is unfair. 

Making false statements concerning policies or meth- 
ods of a competitor is unfair. 

Commercial bribery is unfair. 

Obtaining information from competitor by imperson- 
ating public or other official or by espionage is unfair. 


Failing to pay advertised price or to deduct full trans- 
portation cost when sale is on delivered basis is unfair, 

Paying prices not warranted by market conditions, dis- 
tinguishing between classes of customers, or simultane- 
ously paying different prices at different points not in 
good faith to meet fair competition is unfair. 

Giving of promises or other valuable things as an ad- 
ditional reward or compensation is unfair. 

These general rules have been slowly and laboriously 
evolved by the Federal Trade Commission and a limited 
number of industrial groups groping their way without 
any clearly defined plan or very definite objective. The 
Chamber of Commerce of the United States at its Fif- 
teenth Annual Meeting held in Washington last May 
unanimously adopted a Resolution as follows: 


“Resolved, that the Chamber of Commerce of the 
United States urges the elimination of all wasteful 
practices and trade abuses through the formation in 
each trade of a Joint Trade Relations Committee, com- 
posed of representatives of every branch of that trade, 
which Committee in cooperation with the Federal 
Trade Commission will seek out and define trade 
abuses and cooperate with that Commission in their 
elimination.” 


Here a definite program is offered to business to 
systematically and speedily to accomplish that for 
which it has been long blindly groping. Speaking of 
this program Honorable W. E. Humphrey, Federal 
Trade Commissioner, in the ‘Nations Business” for 
July said:. 

“Business will have a splendid opportunity to cor- 
rect existing evils, voluntarily, intelligently, effec- 
tively, without agitation, without crimination or re- 
crimination, without publicity in its sinister sense, 
without the expense and injury necessarily incident 
to compulsory adverse action by the Commission. 


“The statute directs the Commission to prevent the 
use of unfair methods. Good conscience and good 
judgment require business to cooperate with the Com- 
mission. With intelligent and sympathetic coopera- 
tion, the task will be made shorter and easier, to the 
benefitcor all” 


Here is the opportunity. Will business grasp it? 
The Chamber of Commerce of the United States 
through its Committee on trade relations, and in co- 
operation with representative trade associations, places 
its facilities at the service of business, to bring to- 
gether in a single conference the representatives of 
all interests within each industry, so that each, through 
a free exchange of ideas, may get the viewpoints of 
all the others and have an opportunity for frank self- 
examination and self-regulation. 


The January 5th issue of the CROCKERY AND 
GLASS JOURNAL will feature the January exhibit 
at Pittsburg. 


Income lax |lepartment 


Conducted by M. L..SeipMan 


of Seidman & Scidman, Certified Public Accountants 


This is the fifth of a series of articdes by Mr. Seidman on how to prepare income tax returns, that will appear. 
regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on taxa- 
tion. We will answer all income tax questions that might be directed to him by our readers. Questions shoul: 
be addressed to him, c/o Scidinan & Seidman, 41 Park Row, New York City, New York. All conan anon 
must be signed by the inquirer, but no names will be disclosed in the published answers. 


SpEcIAL Note oN NEw [Ax BILL 


OST readers have no doubt noticed from the 
newspapers that Congress is now considering 
a new income tax law. The bill has already 
passed the House, and will now be taken up by the Senate. 

As it now stands, no change is proposed that will in any 
way affect what we have thus far covered, except for the 
exemption allowed corporations. Under the present law, 
and as we pointed out in a preceding article, corporations 
are allowed an exemption of $2,000. The proposal is to 
increase it to $3,000. 

It is intended to have the new law apply to 1927 re- 
turns. However, it will probably take a little while before 
the law is passed. The present outlook is that the new 
bill will not become a law until about March 1. In the 
meanwhile, I shall try to keep readers informed on any 
developments of significance. Furthermore, I will defer 
as much as possible discussing those phases of the present 
law that are most likely to be changed, giving preference 
to those that will undoubtedly be unaffected. 

The most outstanding feature of the new law as it will 
occur to the layman, is that of its form. The entire set 
up and arrangement of the present law has been revolu- 
tionized with the idea of making it easier for John Jones 
and Henry Smith to understand just what is expected of 
him and how much tax he has to pay. We here, however, 
are not so much concerned with the form of the law as 
its contents, and so these articles can go on without much 
reservation about whether they still represent the last law 
to be applied in the 1927 returns. 


CoMPUTING THE TAX 


We set aside for this article a discussion of the com- 
putation of a person’s tax, assuming that we know his in- 
come and the exemption that he is entitled to. In spite of 
the horror that people seem to have about calculating the 
tax, with its various rates and percentages, I think we 
shall find that it is rather simple. 


The individual’s ‘tax is divided into two parts—the 
normal tax and the surtax. There are special features 


such as the allowance for earned income and what is tech- 
nically known as capital gains or losses. There is also 
the deduction in the case where a corporation issuing 
bonds pays part of the tax on the interest directly to the 
Government for the bondholder. With these special fea- 
tures, however, we need not concern ourselves, here, ex- 
cept to know generally that they do exist. They will be 
taken up more in detail in a later article. The normal 
tax and the surtax are what the individual generally en- 
counters, and hence they are ones that I am anxious for 
us all to have clearly in mind. 


(Continued on page 20) 


Wheeling Decorating Co.” 
Wheeling, W. Va. 


Gold Encrusted and Hand Painted China 
and Glassware 


Display as usual at the 
Fort Pitt Hotel 
in January— 

R. D. Otto, in charge. 


REPRESENTATIVES 


Our new designs for 1928 are a 
revelation. Distinctive deco- 
rative ideas and original items 
of unusual sales possibilities. 


GEORGE TURNER I. SILVERBERG JULIAN GOLDBERG 
Middle West 2 East 23rd St. 3132 Liberty Ave. 
17 N. Wabash Ave. New York, N. Y. Durham, N. C. 
Chicago 


E. M. BARTLETT 
180 New Montgomery St. 


7th & Los Angeles St. Saiaeraneticeta Call 


les, Cal. 
Ler paacles R. D. OTTO 


Road Representative 
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CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKET 


By 


J. H. Smytue, REPRESENTATIVE 


Carson Pirie Scott & Co., Feature “China of 
Distinction” and “Gifts in Glass” 


URING the pre-Xmas sales in the department 
iD stores, Carson Pirie Scott & Co., featured “china 

of distinction,” as well as “gifts in glass” as holi- 
day suggestions. The china offerings consisted of individ- 
ual breakfast sets of Limoges or English Bone china 
priced from $10.00 to $45.00 and groups of Italia ware 
ranging in price from single pieces at $8.00 to $19.00 a 
dozen for bouillon cups and saucers. Gifts in glassware 
comprised glass in chimmering colors and formed into 
beautiful and unusual pieces of every genre. Fan vases 
of blown glass at $4.25 and $6.00 and designed vases of 
cased glass at $15.00 and $22.50; also quaint covered 
rose jars at $15.00. 


Mandel Brothers featured imported Waffle Sets at $5.00 
as well as breakfast and tea sets cheerfully decorated and 
designed to serve six, at the same price. 


SUNITA TAA TEETER ET APA 


Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China. 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Geo. Haskell, sales manager for the Indiana Glass Co., 
Dunkirk, Ind., spent a few days last week at the display 
rooms of Kelly & Reasoner, Chicago representatives for 
the company. 


Charles Green of Kaufmann & Wolf, Hammond, Ind., 
stopped in at the Shops Bldg. recently, merely to say 
“Hello.” Mr. Green was in the city for several days to 
attend the Indiana State Society Convention. 

“Al” Papke was in on “business” this time. He is pre- 
paring early for his coming 1928 sales. 


D. C. Sloane of the Potomac Glass Co., Cumberland, 
Md., visited the concern’s Chicago representative, F. B. 
Tinker last week to talk over plans for the coming Mar- 
ket Event. 


J. E. McLaughlin, field manager for the Hocking 
Glass Co., Lancaster, Pa., spent a few days recently at 
the office of Walter G. Minnemeyer, Chicago representa- 
tive for the company. 


George Turner has just returned from a trip to his sev- 
eral factories, namely: the Diamond Glassware Co., the 


Utility Glass Works, The Atlantic Cut Glass Co., and the 


Steubenville Pottery. 


Theodore Frangos of the American China and Glass- 
ware Co., is on his way to Trenton, N. J., where he will 
spend a few, days at the pottery. 

Pie mare re, See 

The. trade Regrets to learn of the illness of “Gus’’ Bub, 
china‘ avid glassware for the Hartman Furniture Chain 
Stores. Mr. Bub has been at his home for two weeks 
as the result of a nervous breakdown. He will not re- 
turn to his work until after the holidays. 


A new Gift and Glassware department has been opened 
as an individual section on the seventh floor of Warming- 
ton’s, Inc. Mr, Steinberg is the buyer. 


Mr. and Mrs. Walter G. Minnemeyer will spend the 
holidays at their winter home in Boloxi, Mississippi. Mr. 
Minnemeyer looks forward with considerable enthusiasm 
to the winter’s vacation at “The Highlands Pecan Or- 
chards.”” Inside information reveals that two large sacks 
of pecans already have found space in “Walter’s’’ office. 
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WHAT TO BUY 
AND WHERE To 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS Co. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


Chicago Display, 806-7-8 Masonic SSS OC ES 9 North Wabash Avenue 
ersnie IMPERIAL GLASS CO. ay 
hata ECONOMY GLASS CO. Representing: 


Flint Glassware, Harry G. Dalzell 
Pressed and Blown 

Etchings, Cuttings Phone 

and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
‘se Peeps ret uciie 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


Seneca Glass Co. 
Pope Gosser China Co. 
Susquehanna Cut Glass Co. 


Vesta Studios 
Burke Studios 
Lamps and Shades 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LIN 
DIRECT FROM CUR FACTORIES. 


Retail Volume Important Factor Babson Finds 


Roger W. Babson, head of the Babson Statistical Or- 
ganization, considers retail trade generally in a sound con- 
dition. But he says that more progressive methods are 
needed, and that costs of distribution are still too high. 

‘Few appreciate the army of retailers who are devoting 
their lives to supplying the banks with deposits, to keeping 
the mills and factories operating, and to supplying em- 
ployment for labor. Moreover, these 2,000,000 retailers 
directly employ some 8,000,000 people, which means that 
about 10,000,000 people in this country are engaged in the 
distribution of goods. When one adds to these figures 
those who are indirectly connected with merchandis:ng, 
from the freight brakeman to the newspaper compositor 
setting up the store advertisement, these figures could 
easily be tripled. Hence the retail situation is not only a 
barometer of business conditions, but it has much to do 
with determining those conditions. From this point of 
view the following facts are of interest in forecasting 
what business will be in 1928. 

“Tt is encouraging to note the large number of cities in 
which retail trade is now profitable. Reports on the re- 
tail situation by the Chambers of Commerce of ninety- 
seven representative cities show retail trade conditions 
as good in forty-six centers, fair in forty-five and poor 
in only six. Many of those cities reporting conditions as 
good also show that retail trade is on the increase, with a 
promising outlook. With conditions as at present, any 
retailer who knows his business should be making money. 

“At present the best retail conditions are found in 
Rhode Island, Ilinois, Georgia, Alabama and Oklahoma. 
These, however, are not the only sections of the country 
favorable to retail trade. But I consider them to be the 
best districts. Spartansburg, S. C., shows up well at this 
time, and the outlook for this city during the next few 
months is very promising. Austin, Tex., is witnessing the 
best retail trade in three years, while conditions in Okla- 
homa City, Okla., are excellent. There are many other 
cities that are doing a good retail business and on the 


whole I think this good business will last throughout the 
winter, if not for a longer period. 

“Traveling salesmen have opportunities in practically 
every section of the country at preesent. Out of the en- 
tire list of cities reporting on the situation, only one ad- 
vises that traveling salesmen should not stop there. This 
does not mean that every section is a market for the many 
lines of goods sold at retail; but it does indicate that 
practically every section has a better market now than for 
some time past. Among the most promising cities are 
Hartford, Cleveland, Cincinnati, Wilmington, Charlotte, 
Atlanta and Augusta, Chattanooga, South Bend, Beau- 
mont, Lincoln and San Francisco. 

“Although the retailer is a most useful member of so- 
ciety, it is nevertheless true that he has been loath to adopt 
modern methods. It is only within the last few years that 
there has been any marked improvement in the methods of 
retailing. Automatic vending machines have a great fu- 
ture and some day may be used for the sale of many 
more things than gum and candy. Some great changes 
are coming in the future: Some time in the future the 
cost of distribution will be cut as radically as the cost of 
production has in the past. And any cut in the cost of 
distribution helps every one. The Babson chart now, 
registers 1 per cent above normal.” 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 
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Established 1869 (Continued from page 17) 


B. F. DRAKENFELD & CO. Inc. 


45-47 Park Place New York 


NorMAL TAx 


The normal tax is computed on the net income after 
deducting the exemptions. Dividends are also permitted 
as a deduction in figuring the normal tax. Of the net 
amount remaining, the first $4,000 is subject to a 1% per 
cent tax, the next $4,0000 to 3 per cent, and the remainder 
to 5 per cent. Perhaps the best way of insuring clarifica- 
tion is to work out an example. Let us suppose that a 
married man with two dependents has a net income of 
$20,000, of which $5,000 is from dividends. The amount 
subject to normal tax we said was the net income less the 
exemption and the dividends. His exemption is $3,500 
for being a married man, plus $800 for two dependents. 
The amount subject to normal tax is therefore $20,000, 
less $9,300 for the dividends and exemption, or $10,700. 
The first $4,000 would be subject to a tax of 1% per 
cent, or $60. The next $4,000 would be subject to a tax 
of 3 per cent, or $120. We have now absorbed $8,000 of 
the income subject to the normal tax. This leaves a bal- 
ance of $2,700 which is taxed at 5 per cent, or $135. The 
total normal tax, therefore, is the $60, plus the $120, plus 
the $135, or $315. That is all there is to the computation 
of the normal tax. Now let us see how the surtax works 


ae GR ke 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 
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DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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SATU ATE 


out. 
SATCU LO CLUOLOLORLOLCOEOTONUOTLOTEOMLO TATRA CAUOOAUULO CO CRTLNCOUOOR COMMU MOULTON UDOOOACLICMOMELUDCO TUCO TUCO LLP LCOLULUOLU LULU UCR LLD Lo SuRTAX 

FULLER Na BALLAGH The surtax is figured on the total net income, without 
416 WEST BROADWAY making any deductions for exemptions, dividends or any- 
NEW YORK CITY thing else. In the example we just worked out, therefore, 
Specialists in the design, manufac- the surtax would be figured on $20,000. The surtax be- 
ture and installation of fixtures gins on incomes in excess of $10,000. In other words, 
FOR THE where a person’s income is less than $10,000, he has no 
CHINA AND GLASSWARE TRADE surtax to pay. The rates of the tax are graduating, just 
REFERENCES as we found in the case of the normal tax. A difference 
ene pea wrhey a ue aie nies os exists, however, in the fact that there are more gradations. 
MG Kinkscinidaye Pee : The rates range from 1 per cent on the amount of net 
A. J. Fondeville & Co. A. H. Heisey & Co. income between $10,000 and $14,000, to 20 per cent on 

Louis Wolf & Co. Edward Boote. 3 : ‘ 
Wrisht, Tyndale & Van Roden) Phila, the amount of income in excess of $100,000. On incomes 
C. Reizenstein & Sons, Pittsburgh between $10,000 and $100,000, the general scheme is that 


the rate increases 1 per cent for about every $2,000 of in- 
come, although as the income gets closer to $100,000 
there is a 1 per cent increase for about every $5,000 of 
additional income. Specifically, the $2,000 of income 
{organtown between $14,000 and $16,000, is taxed at 2 per cent; the 

: next $2,000 of income between $16,000 and $18,000 is 


GLASSWARE taxed at 3 per cent; the income between $18,000 and 


Our retail lines are now going to you bearing the triangular $20,000 is taxed at 4 per cent, and so on. 
label shown above. On our glassware it appears printed in white . 4 ; : 
on a rich blue background. It should be noted that if the income is, let us say 
Application for the registration of this trade mark has been 5) : ; > 3 
made at. the U. & Patent Office and will be the identifying $18,000, the surtax is not 3 per cent. It is only on the 
symbol of our pro ucts. . 
eAnibrn EIN cet en eortion $2,000. of income between $16,000 and $18,000 that the 
IN ALL PRINCIPAL CITIES tax rate is 3 per cent. In other words, in computing the 
ECONOMY GLASS COMPANY surtax, we begin from the bottom of the ladder and work 


our way up, taking advantage of the lower rates until we 


MORGANTOWN, W. VA. Ny gee bea Set aes 
have absorbed our total income. 
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| New York Imports | 


December 6th 


S. S. Vincent, from Havre, France 


Bamberger, L., & Co., 7 barrels chinaware 
Andrews, D..C., & Co., 4 cases majolicas 


S. S. Muenchen, from Bremen, Germany 


Borgfeldt, G., & Co., 10 cases earthenware 
Ditchik Bros., 13 cases glassware 
Robinson, H. W., & Co., 9 cases glassware 
Lazarus & Rosenfeld, 2 crates crockery 
Berger, G. G., 1 case earthenware 
Sheldon, G. W., & Co., 2 cases crockery, 1 case chromos. 
Goetz, O., 54 cases crockery 
‘Blumenthal, B., & Co., 9 cases glassware, 1 do buttons 
Mendelson, L., Co., 8 cases glassware 
Schenkers, Inc., 3 cases glassware 
Corbett, M. J., & Co., 3 cases holloweglass 
Abraham & Straus, 4 cases earthenware 
Freedman & Slater, 2 cases eearthenware 
Butler Bros., 1 case crockery 
Order, 2 cases crockery, 13 cases crockery 
Grant, W. T., Co., 19 cases hollowglass 
Rosenthal China Corp., 6 cases crockery 
» Sullivan, W. C., & Co., 3 cases glassware 
Richard Shipping Corp., 4 cases glassware 
Stern, Stiner & Co., 14 cases glassware 
State Forwarding & Shipping Co., 5 cases earthenware 
Bernard, J. E., & Co., 1 case mirror glass 
Pomerance, S. H., & Co., 35 cases glassware 
Wolf, L., & Co., 1 case earthenware 


S. S. Colombo, from Genoa, Italy 


Perazzo, P., 9 cases alabasters and majolicas 


From Florence 


Wanamaker, J., 4 cases earthenware 

Downing, R. F., & Co., 10 cases crockery 

Granata, G., & .Co., 104 packages crockery 

Ovington’s, 19 packages crockery, etc., 11 cases crockery 
Macy, R. H., & Co., 6-cases glass, majolica 

Lazarus & Rosenfeld, 5 cases crockery 

‘Bernard, J. E., & Co., 3 cases earthenware 

Gerlach, F. C., & Co., 4 cases earthenware 

Bing, F., & Co., 6 barrels majolicas 

Order, 65 cases crockery 


December 7th 
S. S. Baltic, from Liverpool 


Guerin Pouyat Elite, Ltd., 25 casks porcelain 

Haviland China Co., 67 casks porcelain 

Bassett, 'G. F., & Co., 6 casks porcelain 

Vogt & Dose, 13 casks porcelain 

Phoenix Shipping Co., 1 cask porcelain 

Globe Shipping Co., 5 casks porcelain 

Sellers, C. W., 18 casks earthenware, 5 casks chinaware 

Pitcairn, W. S., Corp., 60 casks china and earthenware 

Davison, J., Inc., 1 cask glassware, 1 case chinaware, 1 case 
earthenware and china 

Tiffany & Co., 7 casks china and earthenware 

Fondeville, A. J., & Co., 14 packages earthenware 

Higginson, G. J., 8 packages earthenware 

Gunthel & Cruveilher, 1 cask chinaware 

Bassett, G. F., Co., 7 crates earthenware 

Davis, Collamore & Co., 1 cask chinaware 

Bloomingdale Bros., 1 cask glassware 

Masters, J. W., & Co., 2 casks chinaware 

Gilman, Collamore & Co., 2 casks chinaware 

Borgfeldt, G., & Co., 1 crate earthenware 

Holtzoff & Co., 1 cask glassware 

Byrnes, W. J., & Co., 4 crates earthenware 

Alpers & Mott, 1 cask chinaware 

Plummer, W. H., & Co., 1 hogshead earthenware, 1 cask glass- 
ware 

Order, 18 cases glassware 

Gerlach, F. C., 33 hogsheads earthenware 


S. S. Suffren, from Havre, France 


Monif, H.. 1 case pottery 

Chamberlain, Dodds, 2 cases earthenware 
Bloch, L. D., & Co., 5 packages majolica 
Macy, R. H., & Co., 4 cases chinaware 


Gimbel Bros., 7 packages majolica 

Bernard Co., 1 case faience 

Hughbee Co., 6 cases majolica 

Haviland, T., & Co., 33 casks porcelain 
Byrnes, W. J., 1 case chinaware 

French American Glass Co., 21 cases glassware 
Davis, Collamore Co., 1 case porcelain 
Gugenheim Co., 1 case glassware 

Order, 6 cases glassware 

Cohen ‘Co., 1 case glassware 

Sheldon, G. W., & Co., 1 cask pottery 
Hensel, Bruckmann & Lorbacher, 5 cases chinaware 
Kayser, H., Inc., 4 casks crockery 

Munroe, J., & Co., 2 cases chinaware 
Vandegrift, F. B., & Co., 9 cases chinaware 
Wagner Bros. & Co., 3 cases glassware 

Flinn, A., & Co., 5 cases chinaware 

Henjes, F., 6 cases glass works, 5 cases do 
Bertein W., 10 cases glass works 

Rempert ‘Co., 4 cases glassware 

Vandegrift, F. B., & Co., 1 case glassware 
Grace National Bank, 2 cases glass works 

B. B. T. Corp. of America, 15 cases glassware 
Wile, J., Sons & Co., 86 cases glassware 


(December 8 none) 


December 9th 


S. S. Berlin, from Bremen, Germany 


Lowenthal, J., & Co., 1 case glassware 
Blumenthal, B., & Co., 7 cases glassware 
Robinson, H. W., & Co., 22 cases glassware 
Bernard, J. E., & Co., 10 cases glassware, etc. 
Pomerance, S. H., & Co., 28 cases glassware 
Stern, Stiner & Co., 19 cases glassware, etc. 
Sullivan, W., & Co., 9 cases glassware 
Robinson, H. W., & Co., 15 cases glassware 
Richard Shipping Co., 4 cases glassware, etc. 
State Forwarding & Shipping Co., 5 cases earthenware and glass 
Semon, Bache & Co., 1 case glassware 
Happel & McAvoy, 2 cases china goods 
Order, 34 cases crockery, 5 cases glassware 
Penn Commercial Corp., 8 cases glassware 
Seward National Bank, 6 cases glassware 
Murphy, A., & Co., 5 cases glassware 
Colonial Bead Co., 15 cases glasware 
Bailey, Green & Elger, 6 cases glassware 
Hirsch, J. B., & Co., 2 cases glassware 
Henschel, Nacoe Co., 1 case glassware 
Wyle, J. J., & Bros., 2 cases glassware 
Smilo, D., & Sons, 2 cases glassware 
Goldberg, S. M., Sons, 6 cases glassware 
Howard Chichester & Co., 6 cases glassware 
National City Bank, 15 cases glassware 
Ditschik Bros., 16 cases glassware 
Manufacturers Trust Co., 5 cases glassware 
Julian Roberts, Inc., 2 cases glassware 
Lorsch, A., & Co., 11 cases glassware 
American Exchange Irving Trust Co., 15 cases glassware 
Hirsch, G., Sons, Inc., 48 cases glassware 
Fisher Scientific Co., 22 cases hollowglass 
Mendelson, L., Co., 1 case glassware 
Hampton, J. W., Jr., & Co., 1 case glassware 
National City Bank, 1 case glassware 

Public National Bank, 1 case glassware 
Vandegrift, F. B., & Co., 2 cases glassware 
Globe Bead Co., 5 cases glassware 

Import Bag & Bead Co., 3 cases glassware 
Namm & Singer, 6 cases glassware 

Goetz, O., 26 cases crockery 

American Exchange Irving Trust Co., 1 case glassware 
Hutter, K., 68 cases crockery 


S. S. West Eldara, from Antwerp, Belgium 


Borgfeldt, G., & Co., 7 casks earthenware, 1 cask earthenware 
Bloch, L. D., & Co., 10 casks earthenware 


Herbert. & Neuwirth, 6 casks earthenware, 5 cases do 
S. S. Minnekahda, from London, England 


Andrews, D. C., & Co., 1 case glassware 

Andrews, D. C., & Co., 7 cases earthenware 
Kraemer, F. L., & Co., 1 case earthenware 
International General Electric Co., 1 case earthenware 


S. S. Andania, from Liverpool, England 


Boote, E., 9 packages china and earthenware 
Maddock & Miller, 38 packages earthenware and china 
Guaranty Trust Co., 13 crates earthenware 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESROOM WANTED BY IMPORT FIRM 


ESIRABLY located salesroom in china district upper Fifth 
Avenue or 23rd. One equipped with fixtures preferred. 
Address Box 692 care of ‘CROCKERY AND (GLASS JOURNAL, 


OPERATING EXPERT SEEKS POSITION 


XPERT on operating gas producers wants position. Age 29 

years, single, technical education 5 years’ experience; erection, 
installation and supervision of gas producers and glass furnaces 
(pot furnaces and tanks). Familiar with modern head economique. 
Location immaterial. Address Box No. 691, care of CROCKERY AND 
GLAss JOURNAL. 


TRAVELLING SALESMAN WANTED 


ANTED—First class traveling salesman by one of the oldest 

established manufacturers of Blown Lead Glassware. Wash 
an experienced man of middle age to represent and sell our goods. 
Have both Eastern and Middle Western territories open. In ap- 
lying, state age, present and previous connections. All replies 
will be held in strict confidence. Address Box No. 689, care of 
CROCKERY AND GLASS JOURNAL. 


i=} 


SALESMEN AND REPRESENTATIVES 
WANTED 


HICAGO manufacturers of frames for all makes of oven 

glass—also other metal specialties—catering to Catalog and 
Premium Houses, Department Stores, etc., desire to employ high 
class salesmen or representatives for 1928. Address Box No. 684, 
care of CROCKERY AND GLASS JOURNAL. 


SALESMAN WANTED 


ANTED: Commission salesmen to represent old and 
favorably established line of Light Cut Glass Tableware 
in crystal, colors and color combinations. Men who solicit the 


commercial centers and who travel in their own automobile 
preferred. Fast selling line. Liberal commissions paid. Chang- 
ing sales plans and for this reason some good territory open in 
many parts of the United States and ‘Canada. Also desire repre- 
sentatives for Chicago, Pittsburgh, Philadelphia, Baltimore and 
New Orleans. State age, experience and present connections in 
first letter. Address Box No. 683, care of CROCKERY AND GEASS 
JOURNAL. 


GLASS DECORATING PLANT WANTED 


EOE is in the market to buy a glass decorating 
factory in New York or within a radius of sixty miles. 
Must be equipped for operation. Will either buy outright or will 
consider partnership with present owner. Address Box No. 682, 
care of CROCKERY AND GLAss JOURNAL. 


December 22, 192% 


JONES, McDUFFEE & STRATTON 
CORP’N, BOSTON, MASS., 
WANT SALESMAN 


EQUIRE a man for Southwestern 
territory general line china, earthen- 
ware, glass, fancy goods. Attractive 
proposition. State full details and en- 
close photo in first letter. Open at once. 


SPECIAL NOTICE 


Tue ‘Crockery BoarD oF TRADE or N. Y. 

New York, December 21, 1927. 
OTICE is hereby given that the Annual Meeting of the 
Stockholders of the ‘Crockery Board of Trade of N. Y. for 
the election of four Trustees for the ensuing three years, and for 
the election of Officers for the ensuing year, will, in accordance 
with the By-Laws of the Corporation, be held at Manhattan 

Club, New York City, on Wednesday, January (1th, 1928. 
By order of Trustees. 
L. S. Owen, Secretary. 


PART OF 23rd STREET SHOWROOM TO LET 


ILL rent a part of well located ‘Showroom on 23rd Street. 

Beautiful fixtures for displaying china and glassware will 
be included in the rent. Address Box No. 693, care of CROCKERY 
AND GLASS JOURNAL, 


Report of Secretary Owen 
(Continued from page 9) 


December 20, 1927 


Jans lsta) Balance Reserves Hinder 1,616.94 
Balance) General. Himndiesee neers 27.51 
Balance Benefit Bund 9.9.2.0... 005 ee 1,644.45 
eluates (Cain si IER Soo ancancoosce 
Incomes D trina 21927 sey eee 
Brom cDues” 6.0 oo een ete nee 2,512.00 
Eiroms ASSessmientst es) sent aetagen ieee 4,742.00 
From Dinner. Committee ............ 1,758.00 
From Interest on Bonds) fe.c-sse.00. 616.25 9,628.25 
NVC Se Jeitesnac dele .. oan acebaodacc 25,500.00 
Total $36,772.70 
Disbursements : 
Janel Stham Death i@laiisme tener n ete 4,500.00 
PAO Boxe Rent Shear 5 oon eee 12.00 
Printine-setc., and) Postatesssanrerrr 293.77 
Exchangemone Ghecksmem ete merere 10 
Salariesaet.. «chet Ce a ee 750.00 
SUMmdnies Pers.sn aeons Sete eee ee eee 4.75 
Flowers (Ex. Treas. Geo. Hamilton) .. 20.00 
Treaste Bonds oxsnaetacte cake eke ener 37.50 
Sates Deposit (Boxulvent i nite een 5.00 
Dinner? ‘Gommittees. .. .oa ate one 1,746.97 
Uneollectedh Checks ata tas ene: 3.00 7,373.09 
Dec. 20th. Balance in Reserve Fund ©..... 1,233.19 
Balance*in’ Generals bunds. see 1,426.42 
Balancesine Bement sEntinicaaeene ne ene 1,240.00 3,899.61 
W. S. Liberty Bonds (Reserve Fund).. 25,500.00 
Total $36,772.70 


Respectfully submitted 
Wm. H. DeMars, Treasurer. 


Leipzig Trade Fair March 4th 
The Leipzig Spring Fair to be held from March 4th to 
March 10th, 1928. The rapid increase in participation 
indicates a notable expansion of its trade in world markets. 
Fully 10,000 exhibits of the latest industrial products or 
more than twenty countries will be on view. 
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Rowland & Marsellus Co., 5 packages earthenware and glassware 
Meakin & Ridgway, 48 packages china and earthenware 

Lehne, R. W., 1 cask glassware 

Justin, Tharand, Inc., 5 packages earthenware 

Leyland, P. N., Inc., 5 packages earthenware 

Dickinson, F. B., Inc., 6 packages earthenware 


S. S. Pres. Wilson, from Venice, Italy 


Friedlaender Co., 15 cases glass works, etc. 


S. S. Westphalia, from Hamburg, Germany 


Andrews, D. C., & Co., 1 case hollowglass 

Hamilton Trust Co., 24 cases china, hollowglass, etc. 

Importers Service Co., 43 cases hollowglass 

American Shipping Co., 1 barrel earthenware 

Gavin, J. J.. & Co., 1 case chinaware 

Public National Bank & Trust Co., 18 cases hollowglass 

Borgfeldt, G., & Co., 24 cases earthenware, crockery, etc. 

Baldwin Universal Co., 1 case china and earthenware 

Ovington Bros. Co., 10 cases glassware and earthenware 

Helmar Import Co., 1 case crockery, 5 cases glassware 

Manufacturers Trust Co., 1 case glassware 

Levy Bros. China Co., 2 crates crockery 

Lowenthal, J., & Co., 1 case glassware 

Goetz, O., Inc., 19 cases hollowglass 

Sommers, E. L., & Co., 1 case crockery 

Strauss Bros. & Co., 2 cases glassware 

Modern Braid Co., 7 cases crockery 

Manufacturers Trust Co., 2 cases crockery, 7 cases alabaster 
goods, 1 case glassware 

Linck Bros., 4 cases glassware 

Chemical National Bank, 14 cases glassware 

Walco Bead Co., 5 cases glassware 

N. Y. Mdse. Co., 6 cases glassware 

Stern, 0. Li & -Co., 6 cases glassware 

Taub, Hummel & Schnall, 12 cases glassware, 2 cases do 

Andrews, D. C., & Co., 2 cases earthenware, 1 case clocks, 2 
cases holloweglass 

Downing, IT. D., & Co., 1 case crockery 

Veith, A., & H., Inc., 1 case glassware 

Kurtz & Dawer, 4 cases glassware 

Morris Goldberg & Sons, 6 cases glassware 

Bloom, C., Inc., 1 case glassware 

State Forwarding & Shipping Co., 1 case glassware 

Elliot, Greene & Co., 3 cases glassware 

Richard, C. B., & Co., 10 cases electric bulbs, 3 cases lighting 
ware 

Van Oppen & Co., 1 case porcelain 

Richard, C. B., & Co., 3 cases glassware 

Tosse, E., & Co., 4 cases glassware 

Sheldon, G. W., & Co., 27 cases majolica 

Fenton, A. W., & Co., 7 cases glassware 

Gimble Bros., 1 case glass 

Stern, Stiner & Co., 1 case glassware 

Sheldon, G. W., & Co., 4 cases glassware 

Guegenheim, K., Inc., 3 cases glassware 

National City Bank, 1 case glassware 

Schroeder, J. H., Banking Corp., 21 cases hollowelass 

Kuy, Scheerer Corp. of America, 16 cases hollowglass 

Metropolitan Importing & Mfg. Co., 1 case glassware 

Bernard, J. E., & Co., 13 cases glassware 

American Kreuger & Toll Corp., 2 case porcelain, 1 case glass- 
ware 

Richard Shipping Corp., 14 cases glassware 

Stern, Stiner Co., 24 cases glassware 

Andrews, D. C., & Co., 1 case hollowglass, 2 cases earthenware 

Penn Commercial Corp. of America, 1 case holloweglass 

Bailey, Green & Elger, 18 cases glassware 

Pomerance, S. H., Co., 28 cases glassware 

Rhode Island Hospital Trust Co., 4 cases glassware 

Twen Walsh Mfe. Co., 3 casks earthenware 

Noe, W. R., & Sons, 4 cases crockery 

Powell, C. H., Co., 8 cases earthenware 

Straub, P. A., & Co., 22 cases earthenware 

Wolff, H., & Co., 3 cases glassware ; 

Blumenthal, B., & Co., 2 cases buttons, 3 cases glassware 

Independent Forwarding Co., 8 cases hollowglass 

American Shipping Co., 64 cases earthenware 

Weiss Forwarding Co., 1 case earthenware 

Happel & McAvoy, 29 cases glassware 

Sullivan, W. C., & Co., 33 cases crockery 

Schenkers, Inc., 128 cases crockery, toys, etc. 

Sheldon, G. W., & Co., 26 cases alabaster goods 

Draeger Shipping Co., 10 cases porcelain 

Phoenix Shipping Co., 102 cases hollowelass 

Globe Shipping Co., 92 cases glassware and crockery 

Eleto ‘Co., 2 cases hollowglass 

Meadows, Wye & Co., 2 cases glassware 


Heemsoth & Basse, 6 cases earthenware, 1 cases glassware 

American Shipping Co., 2 cases earthenware 

Davis, Collamore Co., 2 cases hollowglass 

Diecker, E. J,..2 cases crockery 

Hensel, Bruckmann & Lorbacher, 2 cases glassware 

Owen Walsh Mfg. Co., 1 case crockery, 1 case hollowglass, 12 
cases do 

Chase National Bank, 15 cases earthenware 

Belgian Trading Co., 2 cases glassware 

Meyer, A. P., & Co., 2 cases glassware 

Friedlaender Co., 14 cases glassware 

Straub, P. A., & Co., 8 cases china and earthenware 

Chatham & Phenix National Bank, 1 case earthenware 

Klein, J. C., 1 case crockery 

International Forwarding Co., 1 case earthenware 

American Exchange Irving Trust Co., 3 cases glassware 

Eleto Co., 22 cases earthenware 

Chatham & Phenix National Bank & Trust Co., 31 cases 
crockery, 72 cases hollowglass 

Fenton, A. W., Co., 3 cases hollowglass, 8 cases earthenware 

Wanamaker, J., 1 case hollowelass 

Hirsch, G., Sons, Inc., 9 cases glassware 


December 12th 


S. S. Olympic, from Southampton, England 
Haviland ‘China Co., 43 casks porcelain 
Guerin, Pouyat Elite, Ltd., 29 casks porcelain 
Kupper, H. S., Inc., 12 casks porcelain, 60 cases do 
Vogt & Dose, 13 packages porcelain 
Koons & Wilson, 5 casks porcelain 
Globe Shipping Co., 2 packages porcelain 
Chanel, Inc., 5 cases glassware 
Bendel, H., & Co., 2 cases glassware 
French American Glass Co., 5 cases glassware 
Altman, B., & Co., 4 cases terracotta 
Guaranty Trust Co., 2 kegs porcelain 
Robinson, H. D., & Co., 3 cases porcelain glass, etc. 


S. S. Roma, from Florence, Italy 
Davies, Turner & ‘Co., 8 cases crockeryzand marble 
Bernard, J. E., & Co., 9 cases earthenware 
Fiori, A., 5 cases majolicas = 
Andrews, D. C., & Co., 6 cases glassware, alabaster, etc. 
Stern Bros., 1 case majolicas 
Ovington, Inc., 23 packages majolicas, etc. 
Order, 14 cases majolicas 


S. S. Giula from Venice, Italy 
Bernard, J. E., & 'Co., 24 crates marble works 


December 13th 


S. S. Waukegan, from Havre, France 


Granata, G., & Co., 56 packages majolicas 
Ruegger, C. R., 14 packages pottery 


S. S. Westerdyk. from Rotterdam, Holland 
Order, 1 case alabaster works 
National City Bank, 19 cases glassware, ete. 
Foster, W. A., 72 cases crockery 
Columbo Co., 41 cases crockery 


Snellenburg Erects Huge Electric Sign 


For years the N. Snellenburg & Co. department store, 
Philadelphia, did no advertising with electric signs on 
Now, however, the store has departed from its 
traditional policy. The thousands of commuters on the 
Reading Railroad and visitors coming to Philadelphia are 


buildings. 


greeted by an immense electric sign on top of the firm’s 
warehouse at 10th and Berks Streets. This gigantic elec- 
trical illumination can be seen for miles, its bright lights 
flooding the immediate neighborhood to such an extent 
that the residents no longer have light, but live virtually 
under a continuous midnight sun. 

The Snellenburg store regards the electric sign as an 
effective method of keeping the name of the institution 
constantly before the public eye. 
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IMPORTERS 


ARTISTIC] V1 eAstt DAN 
TRIES -35oe Hath Ave: 
8Lth St. 

“The Italian Pottery House in Amer- 
ica.”’ Lamps, Bases, great assortment. 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Suc- 


INDUS- 


Huntrance 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 35-87 West 28d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 23rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


INC., 


GRAHAM & ZENGER INC., 104 
Fifth Ave. ; 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAwuitA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


MADDOCK & MILLER, Ince., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS. 
West 23d St. 
Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


INC., 53-57 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal’”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 
ona H. RUHE, 14 West 28rd 
G 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-10? 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 61-65 

West 28rd St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

ee TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, Lamps and Bric-a- 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. jews 

E. TORLOTTING, INC., 35-37 West 
QL, (Se 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsbery 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
qi Ave., between 28th and 29th 

tse 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved 
. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgun- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. — 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Com standard Glass) Mis, Co. Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 184% 
Fifth Ave. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Aibe 
marle Bldg., 24th St. and Broudway 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G"™.ASS CO., 
Ave. 

Illuminating glassware, 
ables, oil lamps, etc. 
Ashland 9024-9025. 


230 Fifth 


electric port- 
Telephones, 


THE MAIBRUNN CO., Inc., 44-46 


East 25th St. 
l.amp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 
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DOMESTIC POTTERY 


AS a HUG PORE RY..CO 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths,’ Carden 
Pottery. 


THE SEBRING POUPERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. : 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
T.ewis County Cut Glass Co. 
Weston Glass Co. 

Bison Decorating Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and giass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Twenty-five 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 
Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave 
nue Building. 
Representing Fenton Art Glass Co.. 
Glassware, cut, colored and_ pla 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy, Ooi] 


DY, KING IRWIN, Fifth Avenue Build 
ing. 
Iroquois China Co., Hotel China. Paden 
City Glass Mig. Co., Table, soda foun- 
tain glassware. Economy Glass Co. 
Suite 319, telephone, Gramercy 6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serviny 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated basket wares 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility. Glass Works. 
Sen, Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 
Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broaa- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
‘Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company. 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 89-41 West 23rd St. 
Representing Maryland Glass Co. 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal! 


and 
40 cents per r first insertion; 
se oo 8 per aie ine ie following in- 
Rates: Seven words per wine 


See ataal charge $2, paye- 
i ce 


“SARATOGA” “GLORIA” “ARGONNE” 


Are you 
putting the new 


Haviland 
Patterns 


‘CHARM PATTERN 


into the hands of your prospects? 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 


The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


6 H rene 
qvil 
finde, 


Limoges ° 


on decorated china 


Genuli 


df) 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on the genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why not brofit? 


d China” 


Every piece ot genuine 
Haviland China—the 
product of the original 
Haviland, established 
by David Haviland in 
1837—bears the trade 
marks shown here. 


vil 
Qe ey 
France 
on white china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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Interesting News of the Trade i tained 
ee } 8 e is contai 


in the News Nets on pages ten and 


aos _— | eleven of this issue 
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IN THIS ISSUE 


a NY, = What’s New in New York Showrooms — 


A section devoted to new items in the 
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LONE 
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trade that are attracting the attention 


= Vol. 105, No. 26 3 of buyers 
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DEC. 29, 1927 


— 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. Zimer- 


man, our regular Pittsburgh and East 


{] 
YM 


i ‘ 
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Liverpool correspondent 
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Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


SUBSCRIPTION PRICE 


| New York. | ‘ 
Gentlemen :— | omestic 
Geese rea) the CROCKERY AND Glass $3.00 a year 
including the Specia oliday 
| Edition and Spring and Fall Buying Num- $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... forsee, year. | Spe 
-00 a year 
| Name 55 hee wie ae oh Oe EN Pere ee eee | Foreign 
Birm (os 5 055 ee ee | 55.50 a year 
| Address yo ono Seen er noe | 
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crockery and Glass Journal, published weekly at New York, by Demarest Publications ripti - year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, far tae Sua pacts; 18 Bek eet ec a ee 


= the post office at New York, under the act of March 3, 1876. 
Vol. 105. No. 26.! December 29, 1927. 
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Three 


Again we will lead 
with the most com- 
prehensive line of 
new items and de- 
signs for 1928 shown 
by any one factory. 
Do not fail to be the 
first to show them in 
your city. 


Westmoreland Glass Co. 


Makers of High Grade Glassware the 
Grapeville, Pa. 


1820/7%4 x 10% Oval Vegetable Dish 


201/3 oz. Cocktail 


As Usual 
at the January 
Exhibit 


Assembly Rooms 
Fort Pitt Hotel 


January 9 to 21 
We cordially 


Invite Your Inspection 


101/6” Low Pressed Ice Tub 


211/11 2 Hid. Bell Bowl 
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The W.S.GEORGE. POTTERY Cas 


ASS et Poon ek 


New York Sales Office | Chicago Sales Office 


S. H. SLOBODKIN | KELLY & REASNER 
20 West 23rd St. | 17 N. Wabash Ave. 
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The Knowles, Taylor & Knowles Co. 


| Present 


a ena eae eae 


| 


| 


RRAWS THOR. @ 


In Ivory 


It is with genuine satisfaction that we present to the 
trade our new Berkeley shape. 


Capable of unusual decorative possibilities of which 
we have taken full advantage in a special line of pat- 
terns—Bold color effects and others of more somber 
character—all of which will appeal to discriminating 
buyers. 


The Knowles, Taylor & Knowles Co. 


EAST LIVERPOOL, OHIO 
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BONITA ART GLASS CO. 
HUNTINGTON, W. VA. 


We will have several 
“Eye Openers” for the 
buyer that visits the 


GLASS AND POTTERY SHOW 
at the 


FORT PITT HOTEL 
ROOMS 1038 - 1039 


wi REAL LINE of saleable glassware and 


the most novel of novelties will be shown 
at the Pittsburgh show in 


Rooms 712-714 
FORT, PI BieriO ue 
from Jan. 9th to 21st 


‘By 


The New Martinsville Glass Mfg. Co., 


NEW MARTINSVILLE, W. VA. 
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a | Decoration Y-31 
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The Yellowstone Dinner Service 
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MG cHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


VO ee 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a group of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 
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The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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FIRST TIME IN THE FIELD 
IVORY FRENCH CHINA 


The very large and celebrated works of ““G.D.A.”’ in 
LIMOGES beg to inform the trade that they are now 


manufacturing and delivering a 


NEW BODY OF CHINA 
THAT IS [IVORY 


This factory can safely boast to be the makers of the 
FINEST CHINA made in LIMOGES and their NEW 
PATTERNS carried on this NEW IVORY BODY 
make their products BEYOND COMPETITION. 


EACH PIECE IS STAMPED AS BEFORE 
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New samples are on the way to America and will be 


on display about January 1st at the showrooms of 


GUNTHEL & CRUVEILHER 
61-65 WEST 23rd ST. NEW YORK 


whom we have just appointed our sole American representatives 
where arrangements for the sale and control ay patterns will be 


made. 
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Bridging Methods devised to bridge the gaps 
Industrial in the relations between men and 
Gaps management in industry created by 


mass production are the subject of 
a report issued by the Department of Manufacture of the 
Chamber of Commerce of the United States on Em- 
ployee Representation or Works Councils. 

The growth of this method of bringing together the 
executive officer of a corporation and the men who man 
the machines has been particularly striking since the war. 
It is evidence, the Department of Manufacture states, of 
the fundamental truth that in all matters pertaining to 
production the interests of management and of the worker 
are parallel. 

“Mass production today and tomorrow,” the report 
continues, “makes it more difficult for the officers in in- 
dustry to maintain the man-to-man relations with the 
workers that prevailed in the small industries in the past. 
They are separated from each other by numerous fore- 
man, sub-foremen, supervisors with various titles and pow- 
ers—what appears to the workers as a veritable network 
of authority which they do not understand, but which has 
been occasioned by more complicated modern business 
structure. 

“Today the mutual interest of management and of 
employee in the success of their industry is becoming 
better recognized. The thoughtless and uninformed be- 
lieve that dividends are inherently marshalled against 
wages. They overlook the ability of united and coopera- 
tive effort between management and employee to effect 
practices and economies which lead directly to better 
wages and dividends.” 


Industry As a guide to towns and cities em- 
and Town barking upon the project of acquir- 
Building ing new industries the Department 


of Manufacture of the Chamber of 
Commerce of the United States is undertaking to chart 
the shifting currents of manufacturing. Excess capacity 
for production, it has been found, is the reef upon which 
many ambitious enterprises in building up a city’s indus- 
tries have been wrecked. At the same time expanding an 
industry which is already confronted with the ghost of 
overproduction adds to the difficulties of the manu fac- 
turer. 

The purpose of the survey of the Department of Manu- 
facture is to aid in determining whether the projected 
plant is detrimental to the industry as well as the town. 
It is recognized that many industries are struggling with 
the difficulty of excess capacity. By encouraging the es- 
tablishment of plants which further amplify this capacity 
cities not only intensify the troubles of the industries but 
acquire some of their own. 

By way of illustration, an eastern chamber of commerce 
recently encouraged the establishment of a vegetable ivory 
button manufacturing plant at a time when the industry 
was already confronted with the problem of excess pro- 


duction capacity. The venture soon came to grief. There 
are many other available illustrations all potting to the 
conclusion that uneconomic competition of this kind ends 
in nobody’s advantage. 
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ANY changes in the organization of Geo. F. 
Bassett & Co., the importing house, are being 


made effective the first of the year. Lynn Gund- 
lach, formerly employed by the Wm. Hengerer Co., Buf- 
falo, as assistant in the china and glassware department, 
has been added to the Bassett staff and for the present is 
busy at the firm’s salesrooms becoming familiar with their 
many lines. Marcel Brousseau, formerly office manager 
for the old firm of L. Bernardaud & Co., is another new 
member of the Bassett organization. Mr. Brousseau will 
confine his efforts principally to the Bernardaud line, 
which is now represented by the Bassett firm. The South- 
ern trade will be well taken care of in the person of Jack 
Mahoney, who was formerly with Edw. B. Dickinson, 
Inc., while Wm. H. Lederer will cover the Pacific coast 
as successor of the late Col. Ellisson, making his head- 
quarters in San Francisco. 


The sales organization of the Knowles, Taylor & 
Knowles Co., continues to swell its ranks under the 
supervision of sales manager C. H. Cummings. Sey- 
more Mazabow, formerly with Nathan Straus, Inc., will 
cover the trade in New York State and New England 
as well as in Philadelphia, Baltimore and Washington. 
Olin MacAlexander, Fred Beiswanger, Jack La Mar, Jack 
O’Connor, F. R. Tucker and Samuel Stocking, Jr., have 
also been added to the staff. 


O. C. Graham, New York manager of the Cambridge 
Glass Co., Cambridge, O., is scheduled to depart on Fri- 
day, January 6 for Pittsburgh. He will remain there for 
a week or two assisting at the Cambridge exhibit in Room 
7/28 0% the! ort) Pitib otel: 


F. O. Shattuck of the Geo. F. Bassett & Co. traveling 
staff arrived in New York on Thursday, December 29, 
from Boston, where he was busy at the Bassett Sales- 
rooms in lining up his new samples, etc., for the coming 
year. He departed on Saturday for a short selling trip 
following which he will be at Pittsburgh during the Ex- 
hibit, where he will have charge of the Bassett display in 
Room No. 764 of the Wm. Penn Hotel. 


Open Hearing at Tariff Commission a 
Question 
It is still an open question whether or not there will be a 
special hearing before the U. S. Tariff Commission at 
Washington, having to do with specific rates upon ini- 
ported dinnerware. No definite date has been set, or even 
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suggested by Secretary Thomas O. Marvin, although the 
latter several months ago advised the National Brother- 
hood of Operative Potters and also the United States 
Potters’ Association that a hearing would probably be 
scheduled for early in December. Mr. Marvin had ad- 


cised that while the “work’’ is progressing as rapidly 


as possible, “there is a limited staff of ceramic experts.” 
He has also declared in a letter of very recent date, “this 
investigation is one of a number of important ones which 
the commission desires to complete at the earliest possible 
date.” Some who have made a close study of the situation 
of late are of the opinion that no hearing will likely be 
scheduled much before next spring, if at that time. 


Sales Fair After Holiday 


Some few, but, on the whole, notable exceptions to the 
normal mid-holiday and year-end trade reports come to. 
Bradstreet’s this week. For one thing, the railways, after 
long abstention, have bought enough cars to allow the year 
1927, as a whole, slightly to overtop the record of 1926, 
itself a very moderate one, by the way,” or another, the 
textile manufacturing trades and, in some areas the shoe 
industry, have shown more than ordinary strength, with 
cotton goods leading in the indisposition to meet buyers’ 
views as to prices. This latter development, by the way, 
has been coincident with, and no doubt caused by, the 
very general slowing down of production, which policy 
is openly heralded as a refusal to allow of the market 
either remaining or becoming a “buyers’ market.” Woolen 
goods have also firmed up, and both raw wool and raw 
silk have joined cotton in showing more firmness. Leather 
goods generally are firm. 

As to the recent past in retail trade, it may be said 
there 1s considerable diversity in advices as to holiday 
trade, as many markets reporting gains as losses from a 
year ago in the volume of combined retail and holiday 
buying. Early December, it will be recalled, saw extremes 
of weather unfavorable to fullest distribution of winter 
wear, and the volume of intensively advertised “sales” of 
those goods is evidence that business, as a whole, previous 
to Christmas, was not entirely up to expectations. Other 
happenings of the week include some quieting or ordinary 
trade in parts of the northwest, where a succession of 
storms has made for impassable country roads. It is to be 
added here, however, that business in the northwest was 
still in advance of the same period a year ago, when buying 
was under the shadow of reduced crop production. An ad- 
ditional incident is the report of much needed snow or rain, 
in wide areas of the southwest, particularly Kansas and 
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Texas, where the wheat crop went into winter quarters 
with a large acreage, but with a very low condition, as 
compared with a year ago. Corn husking is about fin- 
ished, and corn movement to market is the largest for the 
week for five years past, with corn and wheat future 
prices at about the lowest point of the season, with, how- 
ever, the former 8 cents above, while the latter are 10 
cents below a year ago. Export buying of wheat has 
‘heen curtailed by the holidays, but the flour trade is fairly 
‘good, and export trade in corn picked up later in the week, 
causing a slight rally from the earlier weakness. 


While car loadings recently have shown a reduction in 
the heavy declines from one or more years ago, the load- 
ings for three weeks of December are 10.7 per cent below 
a year ago and 5 per cent below 1924, with the year’s 
loadings 2.6 per cent below 1927 and only slightly above 
1925. With the exception of merchandise loadings, which 
are a shade above 1927, and grain, which is 18,000 cars 
ahead, all classes of loadings are below 1926. November 
loadings fell 10 per cent below 1926, and gross receipts 
from roads reporting are 10.9 per cent off, while net in- 
come is 23 per cent lower. 


Detroit reports to Bradstreet’s are that retail trade 
made an excellent finish at that city after seven months 
of comparative quiet. Automobile manufacturing has 
quieted down for inventory, but gradual expansion by the 
leading small-car maker, and the fact that closing for in- 
ventory this year is not so general as a year ago, reduce 
the volume of unemployment, the total employed this week 
being 187,216, as against 202,088 last week, and 87,842 
last year. There is here shown a decrease of 14,872 from 
last week, but an increase of 99,374 over this week a 


year ago. 


New Industrial Era Beginning for U. S., 
Coolidge Believes 


The United States is entering upon a new industrial era, 
perhaps somewhat similar to that which was produced by 
the adoption of the factory system in this country as the 
successor of hand and household method of production of 
merchandise. This is the viewpoint of President Coolidge, 
based upon reports received by him from the various 
members of the Cabinet, and comes as a sort of new year 
summing up of the probable future of the United States. 


_ Apparently the stories brought to the White House 
recently by the members of the Cabinet were of a very 
rosy hue, for other visitors learned that the various de- 
partments of the Government consulted by the President 
are looking forward to prospects of a fairly good year in 
the business of the country. From the Department of 
Labor he has received information that there has been 
quite an increase in the opportunities for employment in 
the past few weeks. He has also been informed by the 
same source that the general rate of wages throughout the 
country appears to be at its highest peacetime record. 
The railroads are showing a disposition to purchase 
equipment. The automobile trade is starting up. eDhere 


is a plentiful supply of credit and this is interpreted by 
the White House as meaning that rates of interest are 
reasonably, low, so that industry and commerce have no 
difficulty in financing themselves. 

It has also been suggested to the President that on ac- 
count of the improvements in machinery and the advanced 
methods of production that the country may be entering 
upon a new era. He places upon this a special significance 
—that this will mean very large production of goods and 
merchandise at decreased prices, bringing a wider distri- 
bution to the people and giving all an opportunity to use 
many things that in the past have been impossible for 
them to secure. President Coolidge foresees the differ- 
ence in policy in our economic development that would be 
involved. 

With Congress soon to devote itself to the consideration 
of Mississippi River flood protection legislation, the War 
Department is working on various troublesome questions 
incident to the present situation. President ‘Coolidge has 
been informed that among the knotty problems which the 
department is studying is the matter of financing the work 
of protecting the vast area of the Mississippi Valley from 
a recurrence of last year’s floods, with the idea of reliev- 
ing any possible inequalities that might arise from a gen- 
eral application of the principle of contributions by the 
localities. 

It appears that the department officials are trying to 
work out some method of applying different rules to the 
different elements of the problem. That problem has not 
yet been solved, but it is very apparent that there is no 
desire on the part of the Government to work any undue 
hardship on any community. President Coolidge has been 
in accord with the Government reports containing recom- 
mendations that the various communities to be benefited 
by the engineering work soon to be undertaken should pay 
a small share of the expense. It has been estimated that 
a total expenditure of $300,000,000 will eventually be un- 
dertaken. Of this amount approximately $120,000,000 is 
to be used in what is looked upon as the improvement of 
the river and it was intended that the communities should 
be assessed with 20 per cent of the cost. This would 
amount to about $36,000,000, with some addition for 
rights-of-way. 


Buyers in New York 


DECEMBER 29, 1927 


A. H. Hilker, house furnishings, toys, Gilmer’s, Inc., Winston- 
Salem, N. C., 11 E. 26th St. (McGreevey, Werring & Howell). 


January 3, 1928 
M. H. Blakely, toys, china, glassware, house furnishings, G. M. 
McKelvey Co., Youngstown, O., 333 Seventh Ave. (J. M. Big- 
eins, Inc.). 


January 4, 1928 


F. H. Butterfoss, house furnishing goods, china, toys, Cleland & 
Simpson Co., Scranton, Pa., 105 Madison Ave. (Mdse. Reporting 
Com 
We R. Hume, house furnishings, Woodward & Lothrop, Wash- 
ington, D. 'C., 370 Seventh Ave. 

Mr. McCarthy, house furnishings, Lansburgh & Bro., Wash- 
ington, D. C., 128 W. 31st St. (Amer. Ret. Ass n). 

W. F. Halliwell, house furnishings, china, glassware, C. T. 
Sherer Co., Worcester, Mass., 105 Grand (Jay & Co.), Broztell. 
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Nearly a Dozen New Dinner Shapes 
Announced for 1928 Showing 


LTHOUGH a score or more of new dinner 
A shapes were placed on the market by domestic 

manufacturers a year ago, about a dozen have been 
announced for the 1928 trade. While one or two of these 
will be produced in a white body, the remaining number 
will be featured in the ivory body. Both plain and fancy 
shapes are to be included in these new offerings for the 
new years, and all of these shapes are to be had in a long 
series of new patterns, many of which are exclusively 
controlled by the producers. Tendency of the retail trade 
leans strongly toward higher priced border patterns, and 
the market appears to be very well supplied with such pat- 
terns. The presentation of these higher priced patterns, 
however, will not detract from the more popular priced 
border patterns, of which there are many to be had. Many 
new spray patterns are also to be offered next month. 
Then there is the “over all” patterns that have been in 
vogue for quite some time and have proved popular with 
a certain class of trade. A number of new effects in this 
class of decoration have been added to a number of lines. 
The majority of the new patterns will be available for 
delivery probably in February, although a number will be 
available for shipment in January. With so many new 
shapes and a host of new patterns, the manufacturers 
have prepared for the 1928 trade one of the most inter- 
esting lines ever offered. All new patterns have been 
placed in local sample rooms, and in many instances these 
same patterns have been forwarded to the various resident 
sample rooms, with others to follow in quick succession. 


Pottery Man Candidate for Ohio Governcy 


J. C. B. Beatty, special sales manager for the West End 
Pottery Co., East Liverpool, O., has announced his intent 
to be a candidate for Governor of Ohio at the August 
next primary election. He will announce himself as a 
candidate on the Democratic ticket. 


Shaw Satisfied If Business Continues Same 


“We will be perfectly satisfied if business continues 
during 1928 as it has during the last six months,” com- 
mented James Shaw. General manager of the Illinois 
China Co., Lincoln, Hl. While this factory will not have 
any new shapes to offer the trade for the new year, the 
line has been increased by the addition of a number of 
new decals, and these will be displayed by this firm at the 
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Ft. Pitt Hotel, Pittsburgh, Pa., next month.. The Dlinois 
China Co., is engaged solely in the production of hotel and 
restaurant china, the entire line being standardized. 


Brush Pottery Meets Color Craze 


The growing craze for color in kitchen ware is being 
met by the Brush Pottery Co., Zanesville, O., judging by 
the line that has been arranged for 1928 delivery. This 
class of goods has become a great fad, according to George 
S. Brush, vice president and general manager of this fae- 
tory. Handles on this class of goods are now being col- 
ored, and the full line will be featured for the first time 
at the Pittsburgh display of this factory. This will con- 
sist of mixing bowls, custard cups, salt boxes, butter jars, 
pitchers, combination sets, and the colors predominating 
are reds, blues and green. It is possible that several other 
colors will be added to the line within the next few weeks. 
Another line which this factory is making a leading fea- 
ture is the porch and garden ware pottery line. Decora- 
tive and utility ware in this class has come into high fayor 
during the last few years. Some radical additions have 
been made to this line, Mr. Brush has announced, which 
in addition to hanging pots will include hanging baskets, 
bungalow vases in various heights and up to 30 inches 
and a long line of bird baths of various designs and 
glazes. 


Atlas-Globe Has Larger Display at Mart 


The Atlas-Globe China Co., Niles, O., which also op- 
erates a new tunnel kiln plant at Cambridge, O., has 
opened an enlarged sample room in the Furniture Mart 
at Chicago, the display being declared by many to be one 
of the most elaborate of its character in the Middle West 
territory. New fixtures have been installed and every 
pattern included in the line of these two factories is dis- 
played in an artistic manner. Because of the character of 
the display, it is related that many dinnerware buyers im 
the Chicago territory have taken their sales forces to this 
sample room for the purpose of obtaining ideas how to 
display domestic dinnerware for retail sales purposes. 


Something New in Names 


Paintings have been displayed with the name of the 
artist, and books have displayed the name of the author, 
but it remained for the West End Pottery Co., East Liver- 
pool, O., to give the name of a new shape, and at the same 
time the name of the modeler. This firm ‘has just am- 


December 29, 1927 


CROCKERY AND GLASS JOURNAL 


nounced the creation of its new ‘“‘Trent” shape, designed 
by George Gopert, an employe of this company for many 
years. For years dinnerware manufacturers have placed 
new shapes on the market, but the name of the designer 
or modeler has never been revealed. It may follow that 
in the years that are to come the names of those who de- 
sign dinnerware and even dinnerware patterns will be 
given the prominence that they deserve. In fact the old 
rules of yesteryear are changing fast. 


The new ivory lined assortment recently placed on the 
market by the D. E. McNicol Pottery Co., East Liverpool, 
O., is in exceptionally heavy demand. The line is an 
added feature to the yelloware line of this factory, and al- 
though it has been in production but a few weeks, volume 
business is heavy both from the eastern and western 
jobbing interests. 


Japanese Ceramist Visits East Liverpool 


S. Asahara, a noted Japanese ceramist, and attached to 
the Osaka Porcelain Mfg. Co., Osaka, Japan, spent a day 
in the East Liverpool district last week, following a visit 
at the Carnegie Institute of Technology, at Pittsburgh. 
He was enroute from New York to San Francisco, from 
where he proposes to sail for Japan in January. 


National Announces Changes 


A number of changes have been announced in the sales 
organization of the National China Co., Salineville, O., 
according to an announcement issued this week by Frank 
P. Judge, Jr., in charge of sales. Representation in the 
New York metropolitan district, formerly controlled by 
D. King Irwin, will hereafter be in charge of Cecil E. 
Taylor, who will also travel Pennsylvania, Maryland, Del- 
aware, Virginia and New Jersey. E. E. Wilgus, Boston, 
Mass., will continue to travel the New England terri- 
tory, while E. J. Nickey, of Milwaukee, Wis., will repre- 
sent the National lines in Missouri, Iowa, Minnesota, Wis- 
consin and Nebraska. 


Arthur L. Rober, of Columbus, O., will travel Ohio, 
Indiana, Kentucky, and Michigan for the National. The 
Chicago, Ill., territory will be looked after from the home 
office direct, the Chicago office formerly in charge of Earl 
W. Newton having been discontinued. Pacific coast ter- 
ritory will continue in charge of the Western Glass Co., 
with headquarters at San Francisco, ‘Calif., and in charge 
of Francis Smith. New York State territory, outside of 
the Metropolitan district will be in charge of Fred Miner, 
with headquarters at Rochester, N. Y. Export business, 
which is growing quite rapidly with this firm will be in 
direct charge of Mr. Judge at the home office. Effective 
as of January 1, the National China Co. will feature its 
new shape “The Supreme” which will have its first show- 
ing at the Pittsburgh exposition. This is a plain shape, 
produced in ivory body, and includes about eighteen ex- 
clusive patterns, borders of course predominating. 
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Vatisfied customers keep us busy 


CROOKSVILLE 


DINNERWARE 


A unique floral 
a border arrange-~ 
ment in a clever blend-~ 


ing of yellow, dark 
and light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons . D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, 0. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Wees 


6 
728 S. Manhattan PI. Room 348 Morrison Hotel 


Los Angeles 
CENTRAL WEST 
J. L. Weaver 
Roseville, 0. 


George Sedelmeler H. L. Andersen 


914 N. East St. 
Bloomington, III. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


Box 
Coffeyville, Kansas 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Greater Variety of Exhibits at Pittsburgh 
Show in 1928 

LL details have been completed for the annual 
A glass and pottery exposition that will open at the 

Ft. Pitt and Wm. Penn hotels January 9. While 
not as many exhibits will be found at the Ft. Pitt as for- 
merly, yet there will be a greater variety than has been 
the usual custom. Some of the smaller lines that have 
had space at the Ft. Pitt will not be found there during 
the forthcoming market season, but on the other hand, 
several large manufacturers who have not heretofore 
maintained displays have been assigned space, having 
identified themselves with the Association. At the Wm. 
Penn Hotel a number of domestic and import lines will 
be displayed, and it is indicated at this time that the num- 
ber of exhibitors there will be about equal to the list of 
former years. Entrance of the new Roosevelt Hotel into 
the list this year, is of interest, and a few exhibits have 
made reservations for display space there. The Louis 
Levien line, New York, will be found at the Roosevelt, as 
will also that of Louis Wolf, Inc., which will be repre- 
sented by J. S. Lauterbach. The lines of the Franklin 
Lamp Co., of Philadelphia, Pa., will be displayed under 
the direction of W. P. B. Johnson, while C. C. Snyder 
will display the lines of the Roseville Pottery Co., of 
Zanesville, O., at this hotel. H. J. Godfrey will have the 
line from the Godfrey-Heaton Co., at the Roosevelt. For 
some weeks the trade throughout the United States has 
been informed by letter and trade paper advertising, by 
the Association of the forthcoming market opening. As a 
result of this campaign it is thought that as many buyers 
if not more than usual, will visit both the local and East 
Liverpool district during the buying period. 


Economy to Feature Many New Lines 


Annnouncement has been made by General Manager 
George Dougherty, of the Economy Glass Co., Morgan- 
town, W. Va., that this factory will feature about 25 new 
lines for the new year, the largest assortment ever created 
at one time for a new season. All lines will be blown 
glass tableware, in color combinations, new etchings and 
color decorations. “The additions we are making to our 
present extensive lines surpass anything that Economy has 
ever done in new shapes and attractive embellishments,” 
Mr. Dougherty declared. ‘We may also introduce a new 
color, which we are not prepared to announce at this time, 
but it has been approved by those of the trade who have 
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seen it, as it is a color that the public has been waiting for 
in glassware.” The display of this factory at the Ft. Pitt 
will be in charge of Mr. Boyer from the factory, Mr. 
Reber of Columbus, O., and Mr. Lenz of Baltimore 
Walter C. Reel, who has been representing the Economy 
line in the West with headquarters at Kansas City, Mo., is 
retiring from this sales connection. The successor to Mr, 
Reel will be announced later. 
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U. S. Glass Stockholders Look for Dividends 


There is a feeling among some of the stockholders of 
the United States Glass Co. that dividends will be forth- 
coming early in 1928, according to a report in the local 
financial district this week. For the last three years earn- 
ings of this corporation have been put back into the prop- 
erty. Officials of the company declare the outlook for the 
coming year is good, and it may follow that the company 
will justify its present strong position ‘by the resumption 
of dividends. During the last fortnight, the United States 
Glass Co. has maintained an elaborate display of its new 
Tiffnware in the large windows of the Farmers Deposit 
Savings Bank at Fifth and Wood Sts., which attracted 
wide attention. This created a heavy sale for this line 
in all local department stores. 


Reel Devoting Time to Lancaster 


Walter C. Reel, Kansas City, Mo., will hereafter de- 
vote all this time to the lines of the Lancaster Glass Co., 
Lancaster, O. In addition, however, he has added the 
blown lines of the Monongah Glass Co., which factory 
is now controlled by interests close to the Lancaster Glass 
Co. The full lines of all Lancaster’ factories are to be 
featured hereafter by Mr. Reel. 


Kimble to Have Three Story Addition 


The Kimble Glass Co., Vineland, N. J., manufacturers 
of chemical glassware has awarded the contract for the 
erection of a three-story addition at its factory. The im- 
provement will cost approximately $100,000. 


Ebeling & Reuss, Inc. Get Charter 


A charter has been granted at Harrisburg, Pa., for the 
Ebeling & Reuss, Inc., importers and jobbers in dinner- 
ware and glassware. The application was filed by Fell and 
Spalding, counsel for the concern, which is one that has 
long been identified with the trade. 
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Brilliant’s New Plant in Operation 


The new plant of the Brilliant Glass Products Co. has 
been placed in active operation at Weston, W. Va., it was 
announced this week by A. S. Freeman, secretary of the 
corporation. For the new year, this factory will include 
a new addition to its line, in that it has arranged to pro- 
duce a full line of bathroom goods under the copyright 
name of “Westlite.” This factory is now operating eight 
tanks, day and night, and according to Mr. Freeman, “‘the 
outlook for business for the next six months is most 
promising.” 


1928 Prospects Bright Says Robert E. 
McEldowney 


“Old orders are remaining on our books longer than 
we expected,” suggested Robert E. McEldowney, general 
_ manager of the New Martinsville (W. Va.) Glass Manu- 
facturing Co., this week. “We expected quite a few can- 
cellations of orders wanted for the holiday trade that we 
could not ship in time, but we have been surprised because 
so many buyers advised us to ship these goods when we 
could. We believe the outlook for business for the first 
half of next year is very good. In fact we have a lot of 
orders booked now for 1928 shipment, and prospects look 
very bright to us.” The new 1928 line of this factory will 
include a large number of new items in plain colors, cut 
and decorated to retail for $1. 


Bartlett-Collins Co., Featuring “Nu-rose” 


A feature of the display of the Bartlett-Collins Co., 
Sapulpa, Okla., at the Ft. Pitt Hotel during the forthcom- 
ing market season will be a new hand blown line of stem- 
ware in crystal and “Nu-rose,” in both plain and cut de- 
signs. Included in the latter line will be automatic ma- 
chine made tumblers, ice teas and water sets. 


Aldrich Purchases Sheffield Factory 


EK. D. Aldrich, Wilcox, Pa., has purchased the idle fac- 
tory there of the Sheffield Glass Bottle Co., and after 
repairs have been completed it is said the factory will be 
placed in operation. The Wilcox plant was damaged by 
fire several months ago, and has not been operated since. 


Sneath Not to Have New Lines 


The Sneath Glass Co., Hartford, Ind., does not antici- 
pate the placing of any new lines on the market for the 
1928 trade, it was announced this week by H. C. Hill, 
secretary of this company. “Business with us this year,” 
Mr. Hill went on to say, “has been about the same as it 
was in 1926, and we really do not anticipate any improve- 
ment in business to speak of for the first six months of 
1928. The farmers, we believe, however find themselves 
better off this season than they expected, and possibly 
business will improve gradually as a result.” 

(Continued on page 22) 


Dunean & Miller Glass Co. 


Washington, Pa. 


Lamp Bases 
Big sellers in the Duncan & Miller line. Fashioned to meet the 
demand for reproductions of Colonial and other designs of former 
days. The Georgian Base, pictured, made in crystal, amber, rose or 
green, is an example of the line’s individuality. 

ON VIEW AT OUR SALESROOMS 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
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Wheeling Decorating Co. 
Wheeling, W. Va. 


Gold Encrusted and Hand Painted China 
and Glassware 


Display as usual at the 
Fort Pitt Hotel 
in January— 

R. D. Otto, in charge. 


Our new designs for 1928 are a 
revelation. Distinctive deco- 
rative ideas and original items 
of unusual sales possibilities. 


REPRESENTATIVES 
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What's New in New York Showrooms 


A Dinnerware with History Behind It 


Furstenberg dinnerware represented exclusively in the 
United States and Canada by the Fred C. Reimer Co 
Inc., 49 West 23rd St., will indeed prove a revelation 
to those who visit the Reimer Company exhibit and in- 
spect the newest creations from this old German factory 
that are making their introductory bow to the trade for 
1928. Featured by the firm under the name of “Old 
Knighthood China” which is most aptly suited to it when 
one considers its historical background, these new patterns 
are indeed the apex of beauty and really surpass all pre- 
vious efforts of the factory. In connection with the line 
it is of special interest to note the history that lies behind 
each piece which is deserving of more than a word of 
casual mention. Back in the year 1747 stood the hunting 
castle of the Duke of Brunswick. This was located near 
Brunswick the capital of the Dukedom of that name. It 
was here that the Duke would assemble with his retainers 
to join in the hunt. Its location is high up on the creast 
of a hill overlooking the River Weser and in these early 
days the land was thickly covered by vast forests making 
it an ideal hunting ground. During that period between 
seventeen and eighteen hundred every reigning Prince or 
Royal House in Germany desired to have a china factory 
of his or their own and those remaining at the present 
time from the many that sprang up at this period are the 
Royal Berlin, Royal Meissen. Royal Nymphenberg and 
Royal Brunswick. Today this old hunting castle still 
forms one part of the Furstenberg factory. It can be 
safely said that today this factory is producing perhaps 
one of the finest bodies and most exquisite shapes of any 
of these old plants. It also has a valuable storehouse in 
its interesting past to fall back upon for present day de- 
mands in old shapes and decorations. This point is well 
illustrated by the Richmond shape which was modeled ex- 
clusively for the American market and is a combination 
of the old time German coupled with the new and mod- 
ern idea. Another feature of the Furstenberg ware is its 
extreme clearness and cleanliness of body with its beauti- 
ful velvet like glaze finish. The factory have also kept 
up their plant according ‘to the most modern and scientific 
ideas and are further advanced in a commercial sense 
than most of the other royal factories who have clung 
to their old time traditions paying no attention to the 
demand of the modern trend of time. 


Import China Line of Langfelder, Homma & 
Hayward Greatly Enlarged 


While heretofore the china line handled by Langfelder, 
Homma, Hayward, Inc., the Japanese importing firm, 891 
Broadway, has principally been confined to twenty-two 
piece tea sets and a few other small assortments, they 
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have now materially increased their line and are prepared 
to offer the trade a most comprehensive range that 1s well 
worth viewing. There may now be seen such items as 
condiment sets, peppers and salts, smokers novelty sets, 
hand painted vases that are sold in sets of two, bon bon 
assortments in packages of six to a carton, tea sets, tea 
pots, flower holders, etc. Each of the numbers is con- 
spicuous for its attractive decorative idea while many of 
the pieces are most odd and unusual in their conception. 
For instance there is an ash tray with a separate match 
holder that is really unique and should prove a ready 
seller. Two little male figures standing opposite one an- 
other on a flat base hold between them the ash tray. They 
are dressed in sombre black and their facial expression is ~ 
most amusing. Another very attractive item is a set of 
two wall pockets representing Japanese girls. Each has 
a basket suspended from her shoulder as a receptacle for 
flowers. Many different brilliant colors have “been worked 
out on them and they present a very pleasing effect. Of 
course the firm’s line of tea sets has also been greatly in- 
creased and any number of pretty and unique treatments 
are to be found among them. Two tone lustres, flowers, 
fancy bands, etc., are all included in their range. Special 
mention should also be made of a brand new assortment 
that features eighteen timely items packed eighteen to the 
carton and priced to retail for one dollar each. A selec- 
tion of three colors, green, blue and orange is offered here 
in combination with a very pretty vari-colored flower treat- 
ment. Vases, puff boxes, sugar and cream, cake and sand- 
wich plates, etc., are some of the pieces included in this 
assortment. All of the firm’s new offerings are of course 
for import only. 


Thomas G, Jones Promises Surprises for New 
Year 


Surprises galore will be found among the lines repre- 
sented in the New York market by Thomas G. Jones, 200 
Fifth Ave., who is exhibiting any number of brand new 
numbers for the trade’s approval. Conspicuous among 
them are many new pieces from the McKee Glass Co., 
Jeannette, Pa., an outstanding feature of which will be the 
addition of several new colors besides those which have 
previously been produced. Many new specialty items will 
also be found in a range of splendid decorative ideas that 
include a number of original light cuttings and other sur- 
prises of a similar character that are a marked departure 
for this factory but which are not ready to be disclosed 
until January first. The dinnerware line from the Al- 
bright China Co., Carrollton, O., is also promised in some 
delightful new treatments that are destined to command 
instant recognition. Among these is one which will be 
shown for the first time at the Pittsburgh Exhibit offer- 
ing a splendid ivory border in combination with a ‘dainty 
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floral motif. The two other factories represented by 
Mr. Jones, namely, the D. C. Jenkins Glass Co., Kokomo, 
Ind., and the McDonald Glass Works, McDonald, Pa., are 
also preparing many new additions to their lines. In all 
this new array the buyer is certain to secure that “some- 
thing new and different’? so much sought after. 


Mercer Pottery to Introduce New Creations 


Buyers who visit the salesrooms of the Mercer Pottery 
Co., Trenton, N. J., in the Fifth Avenue Building are 
assured of some marked surprises in the new dinnerware 
treatments the factory is preparing to introduce for the 
New Year on their well known Queen Anne shape. These 
new creations will not only be confined to January first but 
will make their appearance consistently throughout the 
coming year. While Mercer dinnerware has always main- 
tained a prominent place among the ranking factories of 
the country from what information that can be gleaned 
from the powers that be, it is a safe prediction to state that 
their new treatments will surpass in beauty and excellence 
the charming patterns they have presented in past. As to 
the Queen Anne shape no introduction is needed, but 
perhaps a word as to its sales appeal from a practical 
standpoint should not be overlooked. In addition to the 
fact that it lends itself so readily to the present day deco- 
rative ideas it also is one that impresses itself immediately 
upon the housewife because of its sanitary features. This 
is due to the fact that its surface provides no lodging 
points for dirt or grease to adhere to and is therefore 
very easily washed. 


Surprises in Store for Knowles, Taylor & 
Knowles Buyers 


Judging from a few fleeting glances it has been our 
privilege to obtain of some of the brand new Knowles, 
Taylor & Knowles Co. decorations that are promised for 
the trade within the near future a real innovation is prom- 
ised when the time comes for them to make their intro- 
ductory bow. Really nothing definite can be said at this 
time as the secret of what these new offerings will be is 
guarded most carefully by the factory. It can be stated 
with confidence, however, that in their range they will be 
most diversified and a radical departure from what has 
previously been shown. They are the result of intensive 
study of trade requirements and no expense has been 
spared in this factory’s efforts to produce decors that are 
distinct in themselves and of utmost originality. 


Eda Glassware to Be Extensively Featured By 
Venon 


One scarcely needs an introduction to the delightful 
lines of Swedish glassware represented in this country by 
J. H. Venon, Inc., the importing firm, 104 Fifth Ave. 
It is of special interest to note that this firm plans many 
out of the ordinary things for 1928. While it would really 
seem impossible for them to improve their offerings of 
Kosta and Vebo glassware above that which they have 
featured in previous years, nevertheless Mr. Venon, who 
has educated the trade to look to him for original ideas, 


promises that they will not be disappointed this year. 
Any number of new items in both color and crystal that 
will feature unlimited rock crystal cuttings and decora- 
tive ideas are being planned. In addition to these the 
concern also contemplate a most extensive showing from 
the Eda Glassworks, the newest Swedish crystal factory 
acquired by Mr. Venon on which the initial display for 
the American market is being made. The Eda factory 
specializes in reproducing old glassware of the Georgian, 
Waterford and Victorian periods. It would be impossible 
at this time to do justice to the line which will have to be 
seen to be appreciated. Another point to be stressed in 
connection with the productions of these factories is qual- 
ity. It is the best that is possible to produce. It is a 
well defined policy of the Venon firm to maintain this 
high standard at a price rather than to present a lower 
grade at a more reasonable figure. 


One of the New Cambridge Numbers 

Irrespective of the pros and cons relative to the liquid 
that cheers and its relationship to pre-war.days or the 
vintage of present date, the necessary receptacles for it 
still continue to be most timely and interesting. This par- 
ticularly applies to cocktail sets and for those who wish to 
see a selection of these that are most exceptional, a visit 
to the salesroom of the Cambridge Glass Co., Cambridge, 
O., at 184 Fifth Ave., will well repay one. These sets, of 
course, consist of a shaker and six blown stem cocktails 
which are offered in colors of green and peach in a satin 
finish. The body of the shaker is in a panel effect, while 
the glasses carry a wide optic to match. The glasses, by 
the way, are delightful in their shape which is perhaps 
best described by saying they somewhat resemble a pear. 
In its decorative idea the set features a double game cock 
in natural colors with which is combined a gold line border 
treatment. As a touch of variety there is another set 
made in a number of plain tints. Here the shaker and 
eighteen-inch tray are in different colors, while the six 
elasses are in blue, topaz, amethyst, green, peach and 
amber. 


Willow Luncheon Sets at Modest Price 


The charm of traditional decorations lingers in the fine 
luncheon sets in willow and hawthorne decoration from 
the Gary-Eigner Corp., importers, 170 Fifth Ave., New 
York, who are originators and exclusive owners of the 
patent in Japan, of the willow design on china body. 
These extremely attractive luncheon sets consist of 31 
pieces that can be retailed at less than five dollars. The 
exact duplication of the famous English blue white haw- 
thorne design with ovid cups and saucers is outstanding in 
its special appeal in authentic decoration. The firm is 
also showing a full line of lustre at extremely low price, 
including cereal sets, tea sets, luncheon sets, cups and 
saucers, and dinner ware and fancy china in a large vari- 
ety of decorations and color combinations. Being owners 
of the factory in Japan, where skilled artists are employed 
in executing the fine decorations, the firm ‘can make to 
order special patterns if so desired. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


Chicago Association Adopts New Plan 
Regarding Selling of Specials 

N entirely new plan regarding specials for the 

approaching 1928 “Market Event” has been 

adopted by the Chicago Association. Prices at 
which specials will be sold to the buyer will be advertised 
in advance—not the retail price, but the actual dealer price 
that will be quoted to the buyer by the factory. These 
prices are to be announced previous to the opening of 
the show, no doubt, some time in January. An illustration 
of each special will accompany the price list together with 
such other descriptive matter as may be necessary to en- 
able the buyer to visualize the real character of the spe- 
cial to be offered. This combined form of information 
will be printed in the form of a “broadside” to reach all 
interested buyers in ample time for perusal before the 


1928 exhibit. 
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Go To Stetson’s First 
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THE CHICAGO MARKET 


By 


J. H. SmytTHe, REPRESENTATIVE 


J. H. Speer, from the China Contract Dept., of Marshall 
Field & Co., was a recent visitor at Detroit, Mich. 


I. L. Moore, with the A. L. Kiefer Co., Milwaukee, 
Wis., spent several days in Chicago last week. 


Ernest Brestin, for some time past buyer of lamps and 
shades for Hillman’s, became associated with Mandel 
Bros., the first of January, where he is conducting a new 
lamp and novelty department in the basement. Mr. Bres- 
tin left Hillman’s when that store was closed the first of 
the year. 


E. M. Meder Co. announces the appointment of M. J. 
Sadowsky to their sales force. Mr. Sadowsky was for- 
merly salesman for the Jeanette Glass Co. 

Sidney Freid, formerly china and glassware buyer for 
Hillman’s, has taken over a similar department for the 
Becker-Ryan store, Chicago. 


J. Berger, formerly buyer of china and glassware for 
the Becker-Ryan Co., has now charge of the china, glass- 
ware and lamp department for Espenhain’s, Milwaukee, 
Wis. 

Together with many other new items W. C. Owen, Inc., 
are showing a nest of four practical sized salad bowls at 
$1.25 per set. These may be had with Floral, Cock or 
Peasant Designs. In this same line is a tea set with ser- 
vice for six at $4.75 complete. Pyraglass Products whose 
line is shown in the widdle West by the Owen concern 
have a good many new subjects including an excellent 
panel of Abraham Lincoln. 


C. W. Reasner, of Kelly & Reasner, paid a recent 
visit to the Indiana Glass Co., at the factory of the firm 
in Dunkirk, Ind. Mr. Reasner represents this company 
at 17 N. Wabash Ave., Chicago. 


S. A. Royce, of the Chicago office of the Scammell 
China Co., Trenton, N. J., has just returned from Ohio 
where he ore the china orders for both of the new 
Masonic buildings in Cincinnati and Dayton. 


The trade extends to William Fergus, housefurnishings 
buyer at the Boston Store, their most sincere sympathy, in 
the passing of his daughter who died last week after a 
long illness. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN — 


“CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


oe and: Blown mien. 
tchings, uttings 
and Iridescent. Central 3497 9 North Wabash Ave. 


THE SEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrine, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 1008 


Room 980 


EARL W. NEWTON AND. 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Vesta Studios 
Burke Studios 
Lamps and Shades 


Seneca Glass Co. 
Pope Gosser China Co. 


Phone: Central] 323¢ Susquehanna Cut Glass Co. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE 
DIRECT FROM (CUR FACTORIES. 


Macy Explains Its “Salary Review” Plan 


Now that the time for the semiannual salary review is 
at hand, R. H. Macy & Co., Inc., New York, states in a 
bulletin to its employes, it is perhaps appropriate to say 
something about its purpose and nature. The following 
statement, which was the prize answer given at the last 
executive-training course, is indorsed by the management 
and by the Salary Review Committee. 


“The purpose of the salary review is to gain a thorough, 
many-sided, and therefore impartial estimate of the value 
of the service which each sales clerk renders. It affords 
an unbiased and exact basis for recommending advances, 
layoffs and transfers. It brings to light at once any in- 
dividuals who can never adjust themselves in the organiza- 
tion and whom it should be rid as soon as possible before 
we incur any moral obligation to retain them. 


“Tt supplants the old hit-or-miss method of making 
increases on the recommendation of the buyer only and is 
an effective tool of centralized management because it 
gives to the general manager all the information which he 
requires to enforce a policy of the square deal for every 
one. 


“For the organization, it means that, by evaluating serv- 
ice and rewarding especially good service as soon as it is 
brought to light, it will develop a steady force of sales 
clerks who are content to remain here and who will do 
faithful and intelligent work because they know that the 
results will be acknowledged and rewarded. 


“For the employe, it means that he has the co-operation 
of the organization in adjusting any condition which tem- 
porarily handicaps maximum performance, such as physi- 
cal handicaps or family maladjustments which the confer- 
ence office investigates. It means also that he must toe 
the mark, and that favoritism cannot help him rise. He 
must do his best, and he is secure in his feeling that his 
best will be recognized.” 


Chas. E. Mitchell Predicts Big 1928 


Prosperity in 1928 will break all previous records and 
will be due largely to the increase of automobile produc- 
tion in Detroit, Charles E. Mitchell, preseident of the Na- 
tional City Bank of New York, predicted at a luncheon 
of wealthy and prominent Detroiters, including Fred 
Fisher, president of the Cadillac Motor Company, and his 
six brothers, who gave the luncheon, and Edsel Ford. 


In telling of the many places where automobiles would 
be sold in 1928 Mr. Mitchell named virtually every coun- 
try and community on the face of the globe. He went 
into geography and meteorology and said that the trade 
winds of India would blow in favor of Detroit automobile 
industries, 


“The year 1928 will be one of unparalleled prosperity,” 
the speaker declared. “The powerful influence of a sound 
credit situation, the return of Mr. Ford and other manu- 
facturers to a normal output, continuance of large-scale 
building will swing business back into its stride. 

“The shutdown of the Ford industries had a wider in- 
fluence on business in the last six months than Mr. Ford 
realizes or will admit. The country is wildly enthusiastic 
over the prospect of business revival which will follow the 
new Ford. Even with Mr. Ford’s shutdown business was 
good and only 625,000 fewer cars were sold this year than 


Lasts 


Kresge-Kress Merger? 

A possibility of the near future concerning which there 
is considerable talk in Wall Street is a merger of the- 
Kresge and Kress chain store companies, the second and 
third largest chains in the country falling within the gen- 
eral classification of “5 and 10's.” 

If the amalgamation takes place, it should involve about 


$250,000,000 worth of stock, about 600 stores and a 
combined sales volume of about $200,000,000 annually, 
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CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
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SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 
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Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR. 
East West 


A 


Xi @X NOX 


ROY E. HENDERSON 
President 


FRIENDLY WARNING! 


Transparent yellow glaze has a soft, mellow. golden color 
effect. When combined with decalcomania floral and 
underglaze decorations a new creation was produced in 
the dinnerware field. It is entirely different than any 
decorated ware ever heretofore produced. 


After a great deal of research and expense it was devel- 
oped in our own laboratories. It is no longer an experi- 
ment and its success, after many months of continuously 
increasing sales, shows it to be a sensation of the pottery 
world. 

Being a secret process and an exclusive idea, no other 
Pottery is authorized to make this ware. Application for 
patent has already been made, and when granted it is our 
intention to vigorously prosecute infringements, regard- 
less of the names given the ware. 

Successful new creations are almost certain to be imitated 
in an inferior way. This notice is to fully protect the 
dealer and consumer from unfair and inferior imitations. 
Buy only from the originators and avoid future com- 
plications. 

It is necessary to see this ware to appreciate its distinctive 
beauty. If you are not already helping to supply the 
demand already created for this ware, order a sample 
42, 50 or 100-piece set today. The price is very little 
higher than white or Ivory ware. 

The only factories which are licensed to manufacture 
and sell this ware are the following: 


Limoges China Co. Sebring Pottery Co. 
Sebring, Ohio Sebring, Ohio 


Salem China Co. Crescent China Co. 
Salem, Ohio Alliance, Ohio 


Income lax lLepartment 


‘(Conducted by M, L. SempMAn 


of Seidman & Scidman, Certified Public Accountants 


This is the sixth of a series of articles by Mr. Seidman on how to prepare income tax returns, that have ap- 
peared regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. We will answer all income tax questions that.might be directed to him by our readers. Questions should 


be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City, New York. 


All communications 


must be signed by the inquirer, but no names will be disclosed in the published answers. 


DEVELOPMENTS ON New Tax BILL 
, \ HERE have been no outstanding developments 


concerning the new income tax law. The bill 
passed the House of Representatives, and is now 
before the Senate. There will no doubt be many changes 
by the Senate, and then a conference will be held between 
both houses and the final provisions agreed upon. Those 
most optimistically inclined predict that the new law will 
be passed by March 1. Many believe that it will take 
much longer. In any event, the way the bill now reads, 
there is hardly any question but that it will apply to 1927 
returns, and if the law is not passed sufficiently in advance 
of the date when returns are due, there will no doubt be an 
extension of time granted for the filing of returns. I will 
have something more definite to say about this feature 
later on. 
EARNED INCOME CREDIT 
In the last article we mentioned how the normal tax and 
the surtax were to be computed. But that does not end 
the tax computation. Every individual is allowed a credit 
for earned income. It is to the explanation of the earned 
income credit that this article will be devoted. 


Wuat Is Earnep INCOME 


First let us clear away what is meant by earned income, 
although the phrase is almost self-explanatory. Earned 
income is income from services as distinguished from what 
might be called unearned income, like interest on bonds 
or profits on stocks. Salaries, fees, wages, commissions, 
etc., are earned. They result from the figurative “sweat 
of the brow.” Income so earned is obviously of a differ- 
ent nature from the income derived from clipping coupons. 

Since income taxes are based on the theory of ability to 
pay, it is only logical that earned income should be taxed 
more lightly than what we called unearned income. The 
latter presupposes the existence of a capital fund, from 
which the income is obtained. That is not so in the case 
of a salary income. In any event, Congress saw the rea- 
sonableness of the differentiation, and so the law provides 
that a credit of 25 per cent of the tax otherwise payable 
shall be allowed for earned income. To put it more ex- 
actly, the credit is 25 per cent of what the normal tax and 
the surtax would be if the individual’s total income were 
his earned income. 


LIMITATIONS ON EARNED INCOME 


On the fact of things, this appears to be a very sub- 
stantial tax reducer. However, like all things that look 
too good to be true, we find that they are not true. The 
earned income credit is no exception, for irrespective of 
what the actual earned income may be, for the purposes of 
computing the credit, it is arbitrarily limited to a maxi- 
mum of $20,000. As a result, the maximum saving pro- 
duced by the earned income credit in the case of a married 
man is $206.25. Let us work out a concrete case show- 
ing this. 

We will assume that A is a married man and his income 
for 1926 is $24,000, all of which is from salaries. His 
regular normal tax, figured in the way we have already 
pointed out, would amount to $805. His surtax would be 
$440, making a total of $1,245. We said that the earned 
income credit is 25 per cent of what the normal tax and 
surtax would be if the earned income were the total in- 
come. In this case, though A’s actual earned income is 
$24,000, for computing the credit, it is limited to a maxi- 
mum of $20,000. The normal tax on $20,000 is $605; 
the surtax is $220. The earned income credit would there- 
fore be 25 per cent of $605, or $151.25, and 25 per cent 
of $220, or $55. The total earned income is thus $206.25, 
which subtracted from the $1,245, leaves a net tax of 
$1,308.75. 

To sort of offset for the $20,000 limitation, it is also 
provided that in no case shall the earned income ‘be con- 
sidered at less than $5,000, irrespective of how the real 
source of the income may be derived. Hence, a widow, 
whose income amounts to $5,000, all resulting from inter- 
est on bonds, would be entitled to have the entire $5,000 
considered as earned income. She would, therefore, take 
a 25 per cent credit against her normal tax to arrive at 
the net amount she owes to the Government. 


INDIVIDUAL IN BUSINESS 
How about the fellow who is in business for himself ? 
How is his earned income to be determined? It being his 
own business, he perhaps may not draw a salary, or his 
salary may be far less or more than what he would ordi- 
narily get. Here, too, the law makes an arbitrary limita- 
tion, declaring that such individual’s earned income shall 

(Continued on next page) 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. - Minimum 
initial charge $2, payable in advance. 


OPERATING EXPERT SEEKS POSITION 


‘ 


XPERT on operating gas producers wants position. Age 29 

years, single, technical education 5 years’ experience; erection, 
installation and supervision of gas producers and glass furnaces 
(pot furnaces and tanks). Familiar with modern head economique. 
Location immaterial. Address Box No. 691, care of CROCKERY AND 
GLAss JOURNAL. 


TRAVELLING SALESMAN WANTED 


ANTED—First class traveling salesman by one of the oldest 

established manufacturers of Blown Lead Glassware. Wish 
an experienced man of middle age to represent and sell our goods. 
Have both Eastern and Middle “Western territories open. In ap- 
plying, state age, present and previous connections. All replies 
will be held in strict confidence. Address Box No. 689, care of 
CROCKERY AND GLASS JOURNAL. 


SALESMEN AND REPRESENTATIVES 
WANTED 


HIOAGO manufacturers of frames for all makes of oven 

glass—also other metal specialties—catering to Catalog and 
Premium Houses, Department Stores, etc., desire to employ high 
class salesmen or representatives for 1928. Address Box No. 684, 
care of CROCKERY AND GLASS JOURNAL. 


SALESMAN WANTED 


ANTED: Commission salesmen to represent old and 

favorably established line of Light Cut Glass Tableware 
in crystal, colors and color combinations. Men who solicit the 
trade in the medium and small size towns as well as larger 
commercial centers and who travel in their own automobile 
preferred. Fast selling line. Liberal commissions paid. Chang- 
ing sales plans and for this reason some good territory open in 
many parts of the United States and ‘Canada. Also desire repre- 
sentatives for Chicago, Pittsburgh, Philadelphia, Baltimore and 
New Orleans. State age, experience and present connections in 
first letter. Address Box No. 683, care of CROCKERY AND GLASS 
JOURNAL. 


SPECIAL NOTICE 


THE ‘Crockery BoArD oF TRADE oF N. Y. 

New York, December 21, 1927. 
OTICE is hereby given that the Annual ieee of the 
Sttockholders of the ‘Crockery Board of Tralde of N. Y. for 

the election of four Trustees for the ensuing three years, and for 
the election of Officers for tthe ensuing year, will, in accordance 
with tthe By-Laws of the Corporation, be held at Manhattan 
Glub, New York City, on Wednesday, January 11th, 1928. 
By order of Trustees. 
L. S. Owen, Secretary. 


PART OF 23rd STREET SHOWROOM TO LET 


W ILL rent a part of well located Showroom on 23rd Street. 
Beautiful fixtures for displaying china and glassware will 
be included in the rent. Address Box No. 693, care of CROCKERY 
AND GLASS JOURNAL, 


_ ~ business. 


INCOME TAX 
(Continued from preceding page) 
be limited to 20 per cent of his share of the profits of the — 
In no event, of course, could the amount be less 
than $5,000, for, as we just mentioned everybody is en- 
titled to at least that amount. 
OTHER ILLUSTRATIONS 

For fear that the illustrations given will not cover the 
more usual situations that come up in the average return, 
let us work out another example. Take this case. A has 
a net income of $7,500, made up of a $20,000 salary, less 
a $12,500 loss on stocks. In other words, the earned in- 
come is greater than the net income. That, however, does 
not change the method of computing the credit. There is 
no surtax on an income of $7,500. The normal tax would 
be $60. The earned income credit would be figured on 
the $20,000. From our previous computation, we know 
that on $20,000, the normal tax credit is $151.25. How- 
ever, the earned income credit on the normal tax cannot 
exceed 25 per cent of the actual normal tax. The actual 
normal tax, we said, was $60. Hence, the earned income 
credit on the normal tax would be $15. The earned in- 
come credit on a surtax base of $20,000 we found was 
$55. A is entitled to this even though his net income is 
not subject to surtax. His total earned income credit, 
therefore, is $70. Since the regular normal tax was only 
$60, the credit would exceed the tax, and accordingly 
leave nothing for A to pay. 

When we know how to compute the normal tax, the sur- 
tax and the earned income credit, we have practically cov- 
ered all there is to figure in the case of the average re- 
turn. In some cases, however, the so-called capital gain 
tax may also have to be considered. That is what we shall 
discuss in the next article. 


GLASS NEWS 
(Continued from page 15) 


Dunbar Features Decalcomania Decorations 


Decalcomania decorations will feature the new 1928 
line of the Dunbar Flint Glass Co., Dunbar, W. Va., it 
was announced this week by J. M. Payne, president of 
this corporation. In addition to this new decoration, there 
will be included in their new “Rosaine” pink glassware a 
complete assortment of tableware, jugs and tumblers, in- 
cluding footed tumblers and jugs, the two latter lines 
being an added feature with this factory for the new 
season. According to Mr. Payne sales with this factory 
during the old year were the largest in the history of the 
factory, and shipments for November last were almost 
thirty per cent ahead of the record of November 1926. 


Jenkins to Offer New Line of Tableware 


A complete new line of tableware for the 1928 trade 
was announced this week by Earl C. Chapman of the 
D. C. Jenkins Glass Co., Kokomo, Ind., and this line will 
be displayed for the first time by this firm during their 
exhibit at the Ft. Pitt Hotel during January. A number — 
of miscellaneous items, will also be added to the 1928 line, 
it is announced. | 
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| New York Imports | 


December 16th 


S. S. Cedric, from Liverpool, England 

Kraemer, F. L., & Co., 1 case glass, 1 case earthenware 
Bassett, G. F., 8 crates earthenware 

Strauss, N., & Co., 13 crates earthenware 


Collamore, D., & ‘Co., 3 casks glassware, 9 casks chinaware 


Leyland, P. N., 9 packages earthenware 

Dickinson, E. B., 7 cases earthenware 

Fondeville, A. J.. & Co., 12 packages earthenware 
Edmiston, H. C., 16 packages earthenware 

Sellers, C. W., 12 casks earthenware, 4 casks china 
Kupper, A. C., Inc., 3 casks earthenware 

Little, G. F., 2 casks earthenware 

Maddock & Miller, 22 packages earthenware, 8 do china 
Hull Pottery Co., 86 cases earthenware 

Shaw, J. H., 11 crates earthenware 

Panama Pacific Line, 22 crates earthenware 

S. S. Pres. Roosevelt, from Bremen, Germany 

Colgate & Co., 70 cases crockery 

Seward National Bank, 3 cases glassware 

Ackermann, F. W., 6 cases glassware 

National City Bank, 10 cases glassware 

Continental ‘Ceramic iCorp., 1 case crockery 

Downing, R. F., & Co., 1 case glassware 

Stahel, E. P., & Co., 1 case glassware 

Henschel & Naeve Co., 1 case glassware 

Ditschik Bros., 16 cases glassware 

Blumenthal, B. & Co., 7 cases glassware, etc. 

Kuyper, P. C., & Co., 7 cases glassware, etc. 
Vandegrift, F. B., & Co., 1 case glassware 

U. S. Lines, 1 case glassware 

Robinson, H. W., & Co., 1 case glassware 

Sullivan, W. C., & Co., 12 cases glassware 

Chatham & Phenix Nat. Bank, 12 packages earthenware 
Stern, Stiner & Co., 7 cases glassware 

Order, 10 cases glassware, 2 cases china, 1 case crockery 
Redden, ‘C. A., 1 case glassware 

Pomerance & Co., 26 cases glassware 

Robinson, H. W., & Co., 6 cases glassware, etc. 
Reimeru tea... (Gouna cases. crockery 

Importers’ Freight Service Corp., 2 cases glassware, etc. 
Robinson, H. W., & Co., 10 cases glassware 

Irwin, J. D., & Co., 6 cases hollow glass 


S. S. Berengaria, from Southampton, England 


Haviland China \Co., 28 casks porcelain 

Guerin Pouyat Elite, Ltd., 20 packages porcelain 
Vogt & Dose, 10 packages porcelain 

Koons, Wilson Co., 4 casks porcelain. 

Straus, N., & Sons, 4 packages porcelain 
Altman, B., & Co., 1 case chinaware 

Order, 1 case china 

Thomas & Pierson, 1 case chinaware 

Richard Shipping Co., 9 packages glassware 
Butler Bros., 1 case crockery, 1 case toys 
Goldberg, S. M., Sons, 9 cases glassware 

Hutter, K., Inc., 32 cases crockery 

Willenborg, C., & Co., 4 cases glassware 
Strauss Bros., 7 cases glassware, etc. 

Mendelson, L., & Co., 12 cases glassware 
Rothschild Bros., 3 cases glassware 

National City Bank, 1 package glassware 
Giese, A., & Son, 5 cases earthenware and glass 


December 17th 
S. S. Argun Maru, from Nagoya, Japan 


Wanamaker, J., Inc., 20 cases earthenware 
Butler Bros., 275 cases porcelain 

Gary-Eigner Corp., 25 cases crockery ~ 

N. Y. Merchandise Co., 40 cases porcelain 
Ross, G., Co., 2 cases porcelain 

Blum, H., & Co., 30 cases porcelain 

Imoto Bros., 43 cases earthenware and porcelain 


S. S. Nordvard, from Hamburg, Germany 


Irwin, J. D., & Co., 7 cases earthenware 

Roloson, A. F., 25 cases chinaware 

Owen Walsh Manufacturing Co., 56 crates earthenware 
Eimer & Amend, 1 case hollow glass 

American Express Co., 1 case crockery 

Meadows, Wye & Co., 1 case crockery, 1 case Xmas goods 
Goldman, H. A., Inc., 4 cases crockery 

Empire Laboratory Supply Co., 7 cases hollow glass 
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Public National Bank & Trust Co., 3 cases crockery 
Downing, R. F., & Co., 1 case hollow glass 

Freedman & Slater, 2 cases porcelain, 1 case earthenware 
Schenkers, Inc., 21 cases earthenware, etc. 

Titan Shipping Co., 1 case hollow glass 

American Shipping Co., 8 cases earthenware 

Berner, A. V., Co., 1 case hollow glass 

Hensel, Bruckmann & Lorbacher, 4 cases hollow glass 


S. S. Reliance, from Hamburg, Germany 


Borgfeldt, G. & (Co., 4 crates crockery 

Berner, A. V., & Co., 1 case earthenware 

Herberth & Neuwirth Co., 18 cases earthenware 
American Express Co., 6 cases glassware, etc. 
Phoenix Shipping Co., 23 cases glassware 

Block, L. D., & Co., 15 cases earthenware and glass 
American Shipping Co., 5 cases hollow glass 
Robinson, H. W., & Co., 17 cases glassware, etc. 
Hensel, Bruckmann & Lorbacher, 14 cases hollow glass 
Lulis Corp., 20 cases hollow glass 
Macy, R. H., & Co., 14 casks crockery 

Strauss, N., & Sons, 22 packages crockery 

Lehigh Valley Freight Agent, 4 cases crockery 
Central National Bank, 8 cases glassware ’ 
Pomerance, S. H., & Co., 6 cases crockery and glass 
Robinson, H. W., & Co., 6 packages glassware 
Phoenix Shipping Co., 4 crates earthenware 
Heemsoth, Basse & Co., 15 cases crockery and glass 
Bank of United States, 8 cases glassware 
Schroeder, J. H., Banking Corp., 3 cases hollow glass 
Lindstrom & Co., 1 case glassware 
Drugs Products Co., 2 cases hollow glass 

Chemical National Bank, 8 cases glassware 
Sheldon, G, W., & Co., 1 case glassware 

Ovington Bros. & Co., 9 cases glassware, etc. 
Bernard, J. E., & Co., 7 cases glassware 

Hirsch, G., & Sons, 8 cases glassware 


S. S. Ala, from Antwerp, Belgium 


Borgfeldt, G. & Co., 31 packages earthenware 
Herbert & Neuwirth, 5 casks earthenware, 17 casks do 


S. S. Scythia, from Liverpool, England 


Nett, W. P., Co., 1 case cut glass basket 

Stern Bros., 3 packages earthenware 

Gerlach, S. C., 15 packages earthenware 

Bracher, A. J., & Co., 2 cases glassware 

Davison, J., Inc., 6 packages ‘earthenware, etc. 
Pitcairn, W. S., Corp., 43 packages earthenware and china 
Beverley, G. C., 1 case earthenware 

Rowland, Marsellus & Co., 13 packages glassware 
Hensel, Bruckmann & Lorbacher, 1 case porcelain 
Boote, E., 16 packages earthenware 

Borgfeldt, G., & Co., 5 packages earthenware, etc. 
State Forwarding & Shipping Co., 1 cask earthenware 
Plummer, W. H., & Co., 1 cask china 

Fenton, A. W., & Co., 2 casks glassware 

Sellers, C. W., 27 crates earthenware 

Sheldon, G. W., & Co.. 2 packages earthenware, etc. 
Meakin & Ridgway, 53 packages china 


December 19th 
S. S. Paris, from Havre, France 


Hirschberg & Smith, 2 cases marble statues 
Hampton, J. W., Jr., & Co., 1 cask porcelain 
Travis & Parks, 1 case glassware 

Haviland, T., 46 casks porcelain 

Guerin, Pouyat & Co., 11 casks porcelain 
Borgfeldt, G., & Co., 1 cask porcelain 
Hampton, J. W., Jr., & Co., 2 cases glassware 
Fox, J. C, Co., 3 cases marble vases 

Olds, I. S., 1 case earthenware 

Chanel Co., 14 cases glassware 

Globe Shipping Co., 6 casks chinaware 
French American Glass 'Co., 8 cases glassware 
Rohner, Gehrig Co., 5 cases chinaware, etc. 
Vantines, A., & Co., 2 cases crockery 

Meyer, J. H., & Bros., 2 cases glassware 
Taub, Hummel & Schnall, 41 cases glassware 
Coty, Inc., 19 cases glassware 

Coyt, Inc., 19 cases glassware 

Jones & Co., 2 cases vases 

Fox, J. C., & Co., 22 cases chinaware, etc. 
Haviland. Abbot & Co., 31 casks chinaware 
Herman Co., 28 casks chinaware 

Schwab, J., & \Co., 1 case glassware 

Henjes, F., Jr., 7 cases glassware 

Cox & Fahner, 1 case pottery 
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New York Directory 


IMPORTERS 
ARTISTIC lL TALAAN INDUS: 
TRIES, 353 Fifth Ave. Entrance 
84th St. 


“The Italian Pottery House in Amer- 
ica.’ Lamps, Bases, great assortment. 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, 
of Lamps, Shades aud Novelties. 


Mfrs 


EDWARD BOOTHE, 85-87 West 28d 
St. 
Cauldon China. Wood & Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. . Telephone Al- 
gonquin 9171. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


INC., 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 23rd St. 

Uinnerware trom Heinrich & Ca. Seih 
Also Fancy China from Winterling 
HERMAN C. KUPPER, Inc. 39-47 

West 23d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAntLA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


MADDOCK & MILLER, Inc., 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 
16th St. 
Importers of Japanese Goods. Tele- 


phone—Stuyvesant 8595-8596-8597. 


89-41 


105-107 East 


MORIMURA_ BROS. 
West 23d St. 
Importers of Noritake dinnerware and 
fancy china. Japanese Goods. 


INC., 538-57 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 
wares Trades 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, 
holz”’—Art Goods, “Royal Dux”—Art 
Goods, ‘‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


“Schier- 


ROSENTHAL CHINA CORP., 

151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Algonquin 9172. 
uae ss H. RUHE, 14 West 28rd 
t. 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 

PAUL A. STRAUB & CO., 105-10? 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 61-65 

West 28rd St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

Grr” TRADING CO., Inc., 101 Fifth 

ve. 
Japanese. China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 Wes: 
28d St. 

Sole Agent for L’Union Ceramique 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Enz 
land. Royal Bayreuth China, Bavaria 
Telephone Gramercy 5150. a 

E. TORLOTTING, INC., 35-87 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsbery 
China and Earthenware, Sweden 
Kosta Crystal, Sweden; Rorstrand 
China. and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 253 
bee Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, ke 37 West 23rd 
St., representative. 
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BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware. 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


a ak & SONS, Inc., 220 Fifth 
ve. 


Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 
THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 


Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


Fixtures and 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G™ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, 


ables, oil lamps, etc. 
Ashland 9024-9025. 


electric port- 
Telephones. 


THE MAIBRUNN CO., Inc., 44-46 


East 25th St. 
[amp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 
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DOMESTIC POTTERY 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room,. American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Lewis County Cut Glass Co. 
Weston Glass Co. 

Bison Decorating Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 
Pottery 


Oxford Pottery Co. 


DECORATORS 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


ETHEL EDWARDS STUDIO, 225 


Fifth Ave., Room 711. 
Gold encrusted glass. Unusual line 
of fine crystal and colored glass. 
Phone Ashland 4419, 


HORACE C. GRAY CO., Fifth Ave 
nue Building. 
Representing Fenton Art Glass Co. 
Glassware, cut, colored and_ plain 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co. 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps.. Ameri- 
can Bisque Co., glazed flower pots, bulb - 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
Cicyaooilals 


D. KING IRWIN, Fifth Avenne Butta 
ng 
Iroquois China Co., Hotel China. Paden 
City Glass Mfg. Co., Table, soda foun- 
tain glassware. Economy Glass Co. 
Suite 319, telephone, Gramercy 6571. 


THOMAS G. JONES, Fifth Avenne 
Rialding. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W 
24th St. 
Manufacturers and. Factory Agents 
Brass wares, mahogany goods, servine 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver 
plated wares. decorated hasket ware: 
toys, dolls. Dollar Day Item Special- 
ists. Telephone, Chelsea 1348. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware. Telephone, Pennsylvania 
2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 
Representing Edwin M. Knowles China 
Co., dinnerware, and Hirsch-Malgood 
Co., decorated glassware. Phone Gram- 
ercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 


Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 39-41 West 23rd St. 
Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 
you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion); 
20 cents per line for following in- 

R a t ese sertions. Seven words per line 
Minimum initial charge $2, paya- 
ble in advance 


“SARATOGA” “GLORIA” “ARGONNE” 


Are you 
putting the new 


Haviland 
Patterns 


‘CHARM PATTERN 


into the hands of your prospects? 


RE you ready to make sales with the new 
Haviland patterns in stock? We are spend- 
ing thousands of dollars to push these patterns 
for the season’s trade, through national advertis- 
ing in The Ladies Home Journal, Good House- 
keeping, House & Garden, and House Beauti- 
ful, reaching millions of women with the mes- 
sage of genuine Haviland beauty, good taste, and 
style. 
The Charm, Saratoga, Gloria and Argonne 
patterns shown here are just four examples of 
the type of pattern being pushed, with the dec- 


*Havil 


DECORATED BY 
land p 
x2 Co 


Limoges * 
on decorated china 


Genui 


a1) 


orations on Ivory now so much the vogue. 
Your prospective customers are being sold on 
these new-type patterns, and on fhe genuine 
Haviland as the mark of fine taste in fine china. 

Are your sales-people really sold on them? 
Are you? And are your stocks up to date— 
sufficient ? 

These patterns, and many others, are carried 
for you in New York, for immediate delivery. 
Every type of decoration—full price range—in 
full open stock and in assorted packages. We're 
doing our part. Why not profit? 


d China 


Every piece of genuine 
Haviland China—the 
product of the original 
Haviland, established 
by David Haviland in 
1837—bears the trade 
matks shown here. 


il 
SZ 
France 


on white china 


HAVILAND CHINA CO., INC., 1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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